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This is what they said about
UNIVERSAL PICTURES
playing Broadway last week!

DANGEROUS
INNOCENCE

STARRING

LAURA La PLANTE
and EUGENE O’BRIEN
From the novel “Ann’s An Idiot” by Pamela Wynne

Directed by Wm. A. Seiter

A GREAT ATTRACTION AT THE

PICCADILLY
“Very charming. Well developed. One can’t ask much

more!” — N. Y. Evening Journal

“Triumphs! Miss LaPlante does very nicely.”
-N. Y. Sun

“A flaming box office title. Engaging! Lovely!”
—Mildred Spain in the N. Y. Daily Netvs

“A good picture! Charming! All the interesting features
of the book!” — N. Y. American

“Entertaining!” — N. Y. World

“Delightful entertainment. Has everything demanded
by the box office.”

—Alma Talley in N. Y. Morning Telegraph

“Clever. Pleasant entertainment.” — N. Y. Evening Post

“Catches one’s attention. Amusing! Valid charm!”
— N. Y. Telegram

“Moving . . . human . . . convincing!”
—N. Y. Evening World

Watch what they say about two more this week!

REGINALD

DENNY
IN

“I’LL SHOW YOU
THE TOWN”

From Elmer Davis’ Great Laughing Novel

A Harry Pollard Production

A SENSATION AT THE .

MARK STRAND ™Fa™k
“Excellent hot weather entertainment. The audience

roared.” —

M

ordaunt Hall in the N. Y. Times

“Don't miss this one! A fast farce. Perfect in every
way!” — N.Y. Herald Tribune

“A hilarious knockout! Grand and Glorious! A wow!”
— Dorothy Herzog in the N.Y. Daily Mirror

“As jolly a film farce as the recent months have yielded
!

”

—Quinn Martin in the N.Y. World
“Delightful entertainment for any audience. Uproari-

ously funny!” —Alma Talley in the N. Y. Telegraph

“A sparkle about it that spells entertainment.”
— Mildred Spain in the N.Y. Daily News

“Enough action to pack the film with solid laughs!”
— N.Y. Evening Journal

“Keeps one laughing almost constantly!”
—N.Y. American

“Contains all kinds of comedy. Everybody pleased!”
— N.Y. Evening Post

“Easily Denny’s best picture. Never falters!” §i

— N. Y. Telegram g
“Perfectly delightful! A picture that will go far.”

-N. Y. World

The TEASER i
Starring

LAURA LA PLANTE with PAT O’MALLEY
From the Story by Martha M. Stanley and Adelaide Mathews

Directed by Wm. A. Seiter

Playing at the

MARK STRAND 1

SIEGE
Samuel Hopkins Adams’ Best Selling Novel, starring

VIRGINIA VALLI and EUGENE O’BRIEN
with Mary Alden

A Svend Gade Production

Playing at the

CAPITOL
It’s a cinch-UNIVERSAL has the pictures!
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ever since motion picture?
entered the present era
of elaborate productions
have Short Subjects
occupied amore important
position inthe building*
ofprodrams-the presentation
of Quality Diversified
Entertainment

.

Sideby side with the reaction
against overlong,padded
featureshas come a better
appreciation oP the public's
interest in the comedies
and other Short Subjects
that constitute such a big*

part of every'Well Balanced Prodram.
There follow as a matter of course
more recognition of the true box-
office value of good pictures in the
briefer lengths and a greater demand
for QUALITY SHORT ^SUBJECTS.
Educational,eminently qualified to
meet this demand,will do Sointhe
coming season -with a program
that not only is bigger than any it
has presented before, but offer*S
unquestionably the greatest
attraction values ever found in any
line-up of one and two-reel pictures.



Bjhe bASiS of the whole policy of
wtEducational Pictures* 19 the Firm
conviction that every item oxi
the 9howm<An’s proqftr&m should-
not only entertain Ms pattens but
make money For him— the Short
Subjects as well as the longer /features

Educational? oPFerindS for 1^0,^190,6
Are replete with names that meAn
cash at the box-oFFioe— stats such
as Lupin© Lane , hide Conley,Johnny
Arthur ,Bobby Vetnon falterHiers

,

Jimmie Adams, Bill Dooley Arid
Neal Burns, under the directorial
supervision of such comedy geniuses
as JAcK 'White And A1 Christie.
The amount oF Added. proFit"bhAt
Educational Pictures* will make for
you is limited only by your own

effort? in adverfcisirrd and
exploiting them.



coioe™*

M-h

ne of the worlds great-

est master9 oPpantomime
heir to thebest talentsof

ft long line of English
actors.Lupino Lane is

repeating in his screen
comedy workthe success

that has made him so
famous on the stages of
both Europe andAmerica

His work, in the words of the New York
Evening Post/touches a high markin
comedy which no screen actor save

Chaplin has ever reached".



BobbyVernonha? a
fan following at
the box. -office
that few short
comedy stars can
equal.His comedies
fine notable fosr

their fast action
and. fine stories1

.

6 ,



WALTER HIERS COMEDIES

6 Two-Reel
Comedies

Qne reason as a star in short
comedies has established
Walter Hiers firmly among the
most popular of screen come-
dians.Hiers is not"just faf--
he is funny,an actor of rare
talent ,a provenbox-office

attraction.

(f^(yc/<u^ciZtxjixcU

^
THE SPICE OFTHE PROGRAM-

.



JIMMIE ADAMS COMEDIES

6 Two -Reel
Comedies

It irnmieAdams has wonhis
Bway to comedy stajdom
through consistently excellent

work in.featuredpartsinSome
of thebest of Educational’s
comedies for several seasons
He has a large andenthusiastic

following.



i8
Two -Reel Comedies

JACK WHITE
PRODUCTIONS

theit field of “broad,
Past Action, tlvrill
ledy.Mermaid Comedies

Know no competitor Box
first place. Lide Conley,
the high. speed ‘boy,

popular fun makers'
will “be in tlieoAStS.



Christie Comedies

R
n.lv Christie has "been
able to combine 9-u.ch
any 9to*ie9 vdth. 9Q,many laudh. ,/

gf&g's*w and
such fast , snappy action-
Bill Dooley, ecoervfc:ri.o
comedian from vaudeville
a nev Christie "find" and
Neal Bums,an old Christie
favorite, -will pldy featured
parts. Others prominent in
the Christie oasts will include
Jack. Duffy,Vera Steadman,
Natalie Joyce, Bill Blaisdell,
Lincoln Plumer , Rosa Gpre,
Doris Wynn and Jean Lorraine.

lO
Two -Reel Comedies



T* &oh new TuxedoComedy
*- offers a brand new
comedy idea And novel
treatment . There is
never any "sameness"
about th.em.Bxat dll show
the finest directorial
effort and laugh-getting
qualities. JohnnyArthur,
whose comedy portrayals
have won for him -pre-
dictions of a brilliant
future,will be featured,
under the direction of
William Goodrich..

6
Two-Reel
Comedies

^VS

'THE SPICE OF THE PROGRAM'



^Juvenile
•COMEDIES •

|

T P there i5 one
A Kind of comedy
that is sure to Appeal
to young Ana old
alike, it il a comedy
oP kids. The spirit
op youth, that ppivaoe?
Juvenile Comedies
makes them not
only amusing and
entertaining hut
invigorating And

inspiring'.

6
Two-Reel Comedies

ir\ Ss#
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ameA
COMEDIESXX

faintainind in these
short xoudh and

tumble comedies the
?amp liigh. standaxds
of entextainment
quality tfhat £-u.ide
£h.p best two eel fun
Peatures--this explain?
tlie splendid record,
of Cameo Comedies*
Pox three 9easorx9
and th.eix -pxeserxt
widespread popularity
Cliff Bowes continues
in Peat-u.xed -paxts

One-Reel
Comedies



LYMAN H-HOWES
HODGE-PODGE

!he whole -wide world, all it? people?,
land their myriad interests, form the

limitless field from which Lyman H.Howe's
Hodfe-Pod^e draws its entertaining
features. It is packed with new ideas,
often amusing* , often instructive,
but always entertaining and always
treated inan intriguing* manner.
There is no single -reel subject on
the market better suited to put
your audience in the best frame
of mind to enjoy the rest ofyour

program.

n
One-Reel
Novelties

w -----

i/ljuu^
j
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pjat 9ullivaix’9
•universally
popular 06-t
wh.ete you have*
always wantedto

see him--on th?
Educational

Pictures
prodram.

9hoit-Reel
Animated Cartoons

FfcT-SULUV*N
4 r-v d
Mt

THE SPICE OF THE PROGRAM'



NEW? REEL
Built like &newspaper

ery news reel must
'tell the new? “of course.

But one news reel xn&y
tell itmore entertainingly
than S.nothpt.Cnteriainment
should he the test you.
put toa news reel

,
just

as it is the test for
voui whole program.
How well the fine,gained
staff that producesKino-
(Jiams has succeeded
inina&n£ itan entertaining
news reel is shown m
the fact that the number
op theatres inwhich, it
is a regular featurehas
practically doubled ixv
the last two years .

Released Twice a "Week



Bh.e advertising support and
exploitation cooperation

-provided on. Educational
Picture? has never been
approached on any other

publicity in A-TiCv

newspapers everywhere axe
telling YOU R patrons about
Educational pictures and the
people in them .You. can. tie up
with this and cash in on it
by local exploitation ,especially
bymaXing Pood use ofthe great
assortment ofaccessoriesavailable,

including posters,lobby display
cards, photos, slides .press sheets,

Pree publicity and advertising
mats,and trailers on star comedies.

Never fotjSet that any pictvte that

merits a place on your program
merits your best advertising

and exploitation efforts

-
\

(j^ C$c/<ix^CLtuynciI (f^ctuA£^-)
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HARRY RAPF

LOUIS B. MAYER

IRVING THALBERG

FRED NIBLO

ERICH von STROHEIMVICTOR SEASTROMREX INGRAM

MARSHALL NEILAN

Tod ^
BROWNING

KING VIDOR

HOBART HENLEY

W. CHRISTY CABANNE
MONTA BELL

ALF GOULDING
JACK CONWAY

EDMUND GOULDING

WILLIAM WELLMAN BENJAMIN CHRlSTIANSOtf
JOSEF von STERNBERG
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For the Season

LLOYD
in Six,

HAMMB
These are in Addition t

For the ComingYear in the
1

—

—

1 in this Issue ofl

For foreign rights address:

r

a Q
l "THE SPICE OF THE PROGRAM” /
ir A

FAR EAST FILM CORPORATION
729 Seventh Avenue

New York, N.Y.
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of 1925-1926
Will Present

1AMILTON
Two-Heel

he Program Announced
Colored Insert Appearing
Exhibitors Herald

Member, Motion Picture Producers and
Distributors of America, Inc.

Will H. Hays, President

EDUCATIONAL
FILM EXCHANGES, Inc.

President "



The One Way—
to build your business
to insure your future
to keep independent

Ask at the nearest WARNER EXCHANGE for

the details of this marvelous protective plan



PROTECT
Your theatre I

Your home I
YourPam ily /
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IN (HKAGO
ASCHER.
BROTHERS

FOR THCIR
13 CHICAGO
THEATRES

CHAUM) lane court
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COLUMBOJ OAKLAND SQ.crown portage pk.
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EASTE FAN
STATE

LI G HTN I N the play that brol\e the worlds record

!
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mfrmm%KBKiT!
THEY ARE
BUYING-'

PRODUCT
FOR 1925-26

Also
7 TOM MIX productions.

7 BUCK JONES produc-
tions.

Short Subjects

20 Imperial Comedies.

8 Van Bibber Comedies.
Starring Earle Foxe

8 O’Henry Comedies.

8 Married Life of Helen
and Warren Comedies.

26 Fox Varieties.

FOX NEWS Twice-a-Week.

Fox Supreme Attractions

THE IRON HORSE
THE FIRST YEAR
AS NO MAN HAS LOVED
KENTUCKY PRIDE
THANK YOU
HAVOC
LIGHTNIN’
THUNDER MOUNTAIN
LAZYBONES
EAST LYNNE
THE FIGHTING HEART
PART-TIME WIVES
THE DIXIE MERCHANT
THE WINDING STAIR
SIBERIA
4 PETER B. KYNE STORIES
WHEN THE DOOR OPENED
MARRIAGE
THE JOHNSTOWN FLOOD
THE SILVER TREASURE
THE FOOL
THE WHEEL
SEVENTH HEAVEN
WAGES FOR WIVES
3 BAD MEN
THE ANCIENT MARINER

Slf FOX MANAGER FOR YOUR PROflljT SAKE.

Fox Film Corporation
Member Motion Picture Producers and Distributors of America

, Inc., Will H. Hays, President.
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Sol Lesser
Announces

“Give fools their gold, and knaves their

power,

Let fortune's bubbles rise and fall;

Who sozvs a field, or trains a flower,

Or plants a tree, is more than all.”

To Be Produced By

PRINCIPAL PICTURES CORPORATION
Los Angeles, California



The Screen now
offers the Money*
Marvel of Theatre

History at Last!

one o V 1
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LOUIS B. MAYER

VON STROHEIMS
great production revealing the spice of

Viennese life and love, a subject at

ivhich he alone is master. As an added
attraction the cast of this production
is headed by those two well-known stars

JOHN GILBERT
who plays the Prince and

MAE MURRAY
who plays the CVidow

This is just one of



The following
Productions

are among

Mare Nostrum
A Rex Ingram Production

By Blasco Ibanez. With Alice Terry, Antonio
Moreno. Ingram’s successor to “The Four
Horsemen.”

The Merry Widow
Director, Erich von Stroheim with John Gil-

bert and Mae Murray. The picturization of
one of the stage’s greatest hits.

Bardelys the Magnificent
Starring John Gilbert. With Claire Windsor.
King Vidor, Director. By Sabatini, author of
“The Sea Hawk,” “Scaramouche.”

The Barrier
Rex Beach, author. With a big All Star Cast.
The most thrilling of this famous writer’s

works.

The Tower of Lies
Selma Lagerlof’s prize novel. Victor Seastrom,
Director. Norma Shearer and Lon Chaney.
Three personalities of “He Who Gets
Slapped.”

The Unholy Three
Tod Browning,Director. Starring Lon Chaney.
With Mae Busch, Matt Moore. The story by
C. A. Robbins is greater than “The Miracle
Man.”

The Auction Block
Rex Beach’s powerful novel. Norma Shearer
as an added attraction. A great actress in a

story of towering strength.

Lillian Gish
This greatest star has just signed a long-term
contract with Metro-Goldwyn-Mayer. Miss
Gish will appear in two great pictures.

The Big Parade
King Vidor, Director. Starring John Gilbert.

With Renee Adoree. By Lawrence Stallings,

author of“What Price Glory ?”

Romola
Lillian Gish, the Star. With Dorothy Gish.
Also Ronald Colman, William H. Powell.
Henry King, Director. The successor to “The
White Sister.”

Paris
Robert Z. Leonard, Director. With Pauline
Starke, Lew Cody. The first Erte-gowned
Fashion Special.

Norma Shearer
The Great Star, Norma Shearer, in three mar-
vel-productions. “A Slave of Fashion” is the
first. By Samuel Shipman, wise Broadway play-

wright. Directed hy Hobart Henley. With
Lew Cody.

Lon Chaney
As an exclusive Metro-Goldwyn-Mayer star,

Lon Chaney will appear in another smashing
vehicle,promised to be the most exciting of his

career.

Sally, Irene and Mary
With Eleanor Boardman, Sally O’Neill, Renee
Adoree. Hobart Henley, Director. Edward
Dowling’s famous Broadway stage success.

Monte Carlo
Another Erte-Fashion-Triumph ! Against a

background of the notorious Gambling Para-
dise.

Lights of Old New York
A Cosmopolitan Production

Starring MARION DAVIES. Based on “Merry
Wives of Gotham,” the stage success by Law-
rence Eyre. Directed by Monta Bell.

The Temptress
A Cosmopolitan Prodttction

By Blasco Ibanez, author of“The Four Horse-
men,” “ Blood and Sand,” “ Enemies of
Women,” “Mare Nostrum.”

The Torrent
A Cosmopolitan Production. By Blasco
Ibanez, featuring Aileen Pringle in a cast of
big names.

Buddies
A Cosmopolitan Production starring MARION
DAVIES. From George Hobart’s successful play.

Fred Niblo
One Big Production by the director of “The
Mark of Zorro,” “Blood andSand,”“Ben Hur.”

The Circle
Frank Borzage, Director. With Eleanor Board-
man, Malcolm McGregor. From the two-year
stage success by Somerset Maugham

The Flesh and the Devil
Victor Seastrom, Director. Starring John
Gilbert. With Carmel Myers. The successor
to “He Who Gets Slapped.”

The Mystic
Tod Browning, Director. WithAileen Pringle,

Conway Tearle, Mitchell Lewis. A sensa-
tional exposure of fake spirit mediums.

Pretty Ladies
Monta Bell, Director. With Zasu Pitts, Tom
Moore, Lilyan Tashman, Anne Pennington.
By Adela Rogers St. Johns.

Sun-Up
With Pauline Starke, Conrad Nagel, Lucille

La Verne. Edmund Goulding, Director. The
stirring Broadway stage success of two years.

By Lula Vollmer.

Never the Twain Shall Meet
A Cosmopolitan Production. Directed by
Maurice Tourneur. With Anita Stewart, Bert
Lytell, Huntly Gordon and all star cast. Peter
B. Kyne’s million copy best-seller.

The Span of Life
Starring Lon Chaney. With Pauline Starke,
William Haines. The famous Sutton Vane
stage play of America, London, Africa.

Ramon Novarro
The handsome star of“Ben Hur” will be seen
in three big hits. His first is a romance of the
Annapolis Naval Academy.

Time,The Comedian
Robert Z. Leonard, Director. With Mae Busch,
Lew Cody, Gertrude Olmsted. Kate Jordan’s
story.

Money Talks!
Rupert Hughes’ greatest story. Alf Goulding,
Director. With Eleanor Boardman, Conrad
Nagel. Successor to “Excuse Me!”

The Exquisite Sinner
With Conrad Nagel, Renee Adoree. From
Alden Brooks’ sensational novel “ Escape.”
Joseph von Sternberg, Director.

An Exchange of Wives
With Eleanor Boardman, Lew Cody, William
Haines, Renee Adoree. Hobart Henley, Di-
rector. Cosmo Hamilton’s smashing Broad-
way comedy.

Jackie Coogan
Two winning Jackie Coogan productions. By
Willard Mack. Watch for Jackie in “Dirty
Face” and “Old Clothes.”

Mae Murray
Ttvo Big Productions

Mae Murray will appear in two big Metro-
Goldwyn-Mayer productions in 1925-1926, in

vehicles such as she has never before been seen.

Lovey Mary
King Vidor, Director. With Sally O’Neill,
the wonder find. By Alice Hegan Rice.

Women and Wives
The best-seller novel of Harvey Fergusson.
With Eleanor Boardman, Conrad Nagel.

The Mysterious Island
Jules Verne’s companion story to “Twenty
Thousand Leagues Under the Sea.”

Brown of Harvard
America’s most famous college classic, by Rida
Johnson Young. With ConradNagel, Eleanor
Boardman.

How Dare You!
Rupert Hughes’ comedy romance. That title,

with the Hughes’ audience angle insures pep,
action, fun and a whopping love story. 100 per
cent entertainment. Director and money-win-
ning cast will be announced.

Dance Madness
With Aileen Pringle, Lew Cody. By S. J. Kauf-
man, thefamous nationally syndicated author.

A Little Bit of Broadway
From Richard Connell’s novel of a beauty
among the white lights. Director and impor-
tant cast to be announced.

The Reason Why
Elinor Glyn’s world-famous romantic novel,

her successor to “Three Weeks.”

Metro Goldwyn
The Talk ofThe Industry
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G)he Greatest (hithars
Zane Grey
Harold Bell Wright
James Oliver Curwood
Peter B. Kyne
Joseph G. Lincoln
Booth Tarkington
Bret Harte

Joseph Conrad
James M. Barrie
Arthur Stringer
Frank R. Adams
Byron Morgan
Michael Arlen

Joseph Hergesheimer
George Kibbe Turner
Bulwer Lytton
Goningsby Dawson
Edgar Selwyn
Edwin Balmer

—in THE GREATER FORTY

G)he Greatest Stones
“A Son of His Father”

“The Vanishing American’

“Lord Jim”

“Rugged Water”

“That Royle Girl”

“The Pony Express”

“The Enchanted Hill”

“Wild Horse Mesa”

“The Ancient Highway”

“The Coast of Folly”

“Whispers”

“Street of Forgotten Men’

— in THE GREATER FORTY

Gj}ie Greatest Stage Plans

Beggar on Horseback”

The King on Main Street”

New Brooms”

A Kiss for Cinderella”

“Cobra”

“Not So Long Ago”

“The Wanderer”

“Quarantine”

‘The Best People”

in THE GREATER FORTY
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Greatest Directors
D. W. Griffith

Cecil B. De Mille

James Gruze
Raoul Walsh
Herbert Brenon
Sidney Olcott

Clarence Badger

Allan Dwan
Irvin Willat

George Seitz

Mai St. Glair

Frank Tuttle

Paul Bern
Victor Fleming

William Howard

William de Mille

Monta Bell

Edward Sutherland

Joseph Henabery

Howard Higgin

— in THE GREATER FORTY

e Greatest Stars
GLORIA SWANSON

RUDOLPH VALENTINO

RAYMOND GRIFFITH

LOIS WILSON

FLORENCE VIDOR

RICARDO CORTEZ

ADOLPHE MENJOU

BESSIE LOVE

PERCY MARMONT

THOMAS MEIGHAN

RICHARD DIX

BEBE DANIELS

WALLACE BEERY

BETTY COMPSON

ERNEST TORRENCE

ROD LA ROCQUE

PHYLLIS HAVER .

MARY BRIAN

POLA NEGRI

DOUGLAS MacLEAN

JACK HOLT

GRETA NISSEN

BETTY BRONSON

RAYMOND HATTON

DOROTHY GISH

LOUISE FAZENDA

ESTHER RALSTON

FORTY— in THE GREATER

iBook
THE GREATER FORTY
GpammaiiM Cpictures

.
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ere couldrit be a

GREATER
Without the

GREATE
cZugust Qaranxounlsfor Greater Movie Seaso

~The Ten
Commandments

Cecil 15. De Mille’s cinemasterpiece now ready for record-break-
ing business everywhere. Richard Dix, Leatrice Joy, Theodore
Roberts, Rod LaRoeque and others. By Jeanie Macpherson.

PEGCaR
ON f/oRSEfiACK,

James Cruze’s greatest. Gayest and funniest story ever on stage
or screen. Opened June 5th for special run on Broadway and
going great!

Allan Dwan’s gorgeous melodramatic comedy-romance featuring
Rod LaRoeque, Dorothy Gish, Ernest Torrence, George Hacka-
thorne. By Edgar Selwyn.

u

foFtm
The nifty Norse newcomer, Greta Nissen, playing love scenes
as they should he played. Ricardo Cortez, Wallace Beery, Ray-
mond Hatton. De luxe comedy-romance written by adaptor of
“Bluebeard’s 8th Wife.”

w
II

THE LUCKY DEVIL
Starring Richard JDix. A super-speed-special. By far the great-

est Dix so far. With Esther Ralston. Directed by Frank Tut-
tle. By Byron Morgan.

»!

EWkSGE©WATEK
Joseph C. Lincolns best seller of 1925. Something smashingly
new in melodrama. Made by Irvin Willat, producer of “North
of 36.” Lois Wilson, Wallace Beery, Warner Baxter, Phyllis
Haver.

‘THE STREET OF
FORGOTTEN MEN*

A melodramatic heart and human interest “Miracle Man” of 1925.
Herbert Brenon production with Percy Marmont, Neil Hamilton,
Mary Brian.



June 27, 1925 EXHIBITORS HERALD 15

MOVIE SEASON

FORTY
QLcturcs
andJrom June and July you can pick :

THOMAS MEIGHAN Richard Dix Adolphe Menjou Jack Holt

in in
Betty Bronson Billie Dove

Florence Vidor Noah Beery

“Old Home Week” “The Shock Punch”
in in

Ask the man who’s They don’t make ’em any “Are Parents People?” Zane Grey’s

played it! better Read the reviews. “Light of Western Stars”

James Cruze’s Bebe Daniels Adolphe Menjou Mary Brian

new comedy in Greta Nissen in

“Marry Me!”
“The Manicure Girl” in “The Little French Girl”

with
William de Mille’s

with

with Edmund Burns comedy Alice Joyce
Hale Hamilton Hale Hamilton

Florence Vidor Charlotte Walker “Lost—A Wife” Esther Ralston

9ora
Surefire, Greater Movie Season

book (paramount and

THE GREATER FORTY
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24 FIRST-RUN
THE GOLDEN AR

We Offer for the Season of 1925-1926

TWENTY-FOUR FIRST-RUN PICTURES
Created by the best directors and production executives, working with

the finest star talent, from stories—either originals, “best sellers” or

Broadway stage successes—which contain the maximum of audience

appeal.

The First Production—
“CHILDREN

OF THE

WHIRLWIND”
By LeRoy Scott

Published first in Hearst’s “International Magazine”
and later as a novel by Houghton, Mifflin & Co.

A Whitman Bennett Production
with

LIONEL BARRYMORE, JOHNNIE WALKER and MARGUERITE
DE LA MOTTE

ARROW PICTURES CORPORATION
W. E. SHALLENBERGER, President

220 West 42nd Street New York, N. Y.
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PICTURES
tow FRANCHISE

Now in Production—

SCANDAL STREET
By Frank R. Adams

A gripping tale of motion picture life, published originally in “Cosmopolitan Magazine.”
Madge Kennedy and Niles Welch head a cast which also includes Edwin August, Coit Albert-

son and Louise Carter.

THE PRIMROSE PATH
By Lanning Masters

This looks like another ‘‘Flaming Youth!” And what a cast! Clara Bow, Wallace MacDon-
ald, Tom Santschi, Stuart Holmes, Arlene Pretty—they’re all in it.

TESSIE
A Saturday Evening Post story by Sewell Ford

May McAvoy, fresh from her triumphs in ‘ Ben Hur” will enact the leading role.

THE GREAT CITY
By Dorothy Farnum, newly appointed head of the

Metro-Goldwyn Scenario Department

A story of New York filled with color, fire and atmosphere.

THE MYSTERIOUS PINES
From the novel by Anna Katherine Green

THE SUBSTITUTE WIFE
Katherine Smith’s fascinating analysis of marriage, with Jane Novak in the central role.

Subsequent advertisements will give further details concerning the above-mentioned pictures and
also titles of the other TWENTY-FOUR FIRST RUN PICTURES to be released on the Golden

Arrow Franchise during 1925-26

ARROW PICTURES CORPORATION
W. E. SHALLENBERGER, President

220 West 42nd Street New York, N. Y.



BECAUSE OF A WOMAN
who had sinned for love

Twenty years before in the slums of a great city a woman had loved

one of these men—and married the other.

Now, with the pent-up emotions of years surging in their hearts,

they found themselves face to face, for settlement.

One was a rich, respected man, one was handsome Jim Warren,
who lived by his wits. And between them was the shadow of a woman
who had sinned for love, and the deeper shadow of an ugly living lie

that threatened to ruin the life of an innocent girl.

Who would make the first move?

This is one of the situations everyone is talking about in

The outstanding dramatic success of New York’s current theatrical season.

Now being produced as a great photoplay with an imposing cast directed by

RUPERT JULIAN—under the personal supervision of

CECIL B. De MILLE.
For release by

PRODUCERS DISTRIBUTING CORPORATION
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BIG TWELVE
for

1925-1926 •

LICHTN INC 2ANE CREY

THE LODGE IN THE WILDERNESS SIR GILBERT PARKER

SOULS FOR SABLES

MORCANSON’S FINISH

THE TRAVIS COUP

TALE OF A VANISHING PEOPLE

THE WRONC COAT

THE DUMB HEAD

DAVID GRAHAM PHILLIPS

JACK LONDON

ARTHUR STRINGER

REX BEACH

HAROLD MC GRATH

RUPERT HUGHES

MORALS FOR MEN

THE LIFE OF A WOMAN

THE SPORTING CHANCE

GOUVERNEUR MORRIS

DE MAUPASSANT

JACK BOYLE

ONE ADDITIONAL PRODUCTION TO BE ANNOUNCED LATER

EXHIBITORS ALWAYS FIND PLAY

DATES FOR QUALITY PICTURES .

JLpplyfor Franchise

TIFFANY PRODUCTIONS INC.
M.H. HOFFMAN, VICE PRES.

1540 BROADWAY NEW YORK CITY

Apply for Foreign Rights
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Uhe Perfect Setting

fl) t)

14 FOR 1925-1926

6 BLUE RIBBON SERIES

<<

MARRYING MONEY
"SALVAGE"
AGE OF

I N DESCRETION"
"THE HURRICANE"

"DOLLAR DOWN"
WHERE THE WORST BEGINS"

All with CastsofScreenPlayers of.ExceptionalMerit

4 NOVELTY SERIES
•A DifferentFilm Entertainment

“THREE IN EXILE"
“PALS"

“THE SILENT WITNESS"
“THE WILD GIRL”

voi
th

LOUISE LORRAINE
REX the WonderDoy

BLACK BEAUTY the Horse

Apply for Foreign Rights

C
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TRUART
PICTURES

The Perfect Setting

W*14 FOR 1025-1926

A CINEMELODRAMA SERIES of4

/#°you r(emember the

r
y
°^days whenyouhooted

\
I

/
the deep-dyed villain ?

£rj The thrillyou received
whenthe sweet heroine

) was saved by the hand-

some hero?When thestem

fatherunbentand the lov-
ingmotherkeptthelight
burning for the erring son

See this alloveragain in the Truart Cinemelodramas
”

filled with warm human emotions—

LOVE l THRILLS/MELODRAMAS!
• a •

Exhibitors always find play dates for Quality Pictures

ripplyfor fJranchise

TRUART FILM CORP.
M H. HOFFMAN VICE PRES.

154-0 8 ROADWAY, N.Y.
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Reach} to set summer records;

RRSchulber/

FAINT
PERFUME

"D _

4 famous novel
Production jby Zona Gale

With

Seena Owen William Powell

Alyce Mills Mary Alden

Russell Simpson Betty Francisco

If

^ftODUCTlOtfS
J. G.Bachmann . Vlce-Pres.

Foreign Distributors: Export and Import Film do., 729 Seventh Ave., New York City. Cable Address: Eximfilm, New York.
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COLUMBIA NEWS
WEATHER
Fair for Stars; Stories and
Sellouts with

COLUMBIA’S PICTURES

THE BEST

1925-26

PICTURES

COLUMBIAS

The Danger Signal

The Unwritten Law

SOS Perils of the Sea

Ladies of Leisure

The Lure of Broadway

Midnight Flames

A B C of Good Pictures Means

Always Book Columbia

$TARS appearing in

Pictures

COLUMBIAS are GREAT

WALDORFS

Enemy of Men

The Penalty of Jazz

The Thrill Hunter

Sealed Lips

The Fate of a Flirt

The Price of Success

PERFECTIONS

Danger Signal ^rst production has a marvelous cast:

Jane Novak, Robert Edeson, Dorothy

Revier, Gaston Glass, Robert Gordon, Pat Harmon, Lincoln Stedman

and Gertrude Short. ERLE C. KENTON directed.

BIG BOX OFFICE BETS

WALDORFS are WONDERS
of Men first release has a cast of money getting

favorites: Dorothy Revier, Charles Clary,

Cullen Landis, Virginia Marshall, Leo White, Cesare Gravina, Bar-

bara Luddy, Michael Dark and Laura La Vemie. DOUGLAS
STRAYER directed.

GREAT AUDIENCE WINNERS

Fighting Youth

The Speed Demon

The New Champion

The Great Sensation

A Fight to the Finish

The Handsome Brute

PERFECTIONS pull PATRONS
“JTjgJjjjjjg YoutH first picture has a cast to fill every seat:

Pauline Garon, William Fairbanks, Frank

Hagney, Jack Britton, Tom Carr, George Periolat, Pat Harmon
and William Norton Bailey. REEVES EASON directed.

MEAN MORE MONEY

THE BEST
EXCHANGES

Apollo Exchange,
1600 Broadway, New York City

Standard Film Service Co.,
2nd Floor, Film Bldg., Cleveland

O.

Standard Film Service Co.,
Film Bldg., Cincinnati, O.

Standard Film Service Co.,
Jos. Mack Bldg:., Detroit, Midi.

Federated Film Ex. Co.,
1018 Forbes St., Pittsburgh, Pa.

Liberty Film Dist. Corp.,
Ill Walton St., Atlanta, Ga.

Liberty Film Dist. Corp.,
223 S. Liberty St., New Orleans,

I>a.

Liberty Film Dist. Corp.,
2009 Jackson St., Balias, Tex.

Capitol Film Exchanges,
733 S. Wabash Av., Chicago, 111.

Masterpiece Film Attractions,

Inc.,
1329 Vine St., Philadelphia, Pa.

Columbia Pictures Corp.,
3317 Olive St., St. Louis, Mo.

All Star Features Dist., Inc.,
209 Golden Gate Av., San Fran-

cisco, Calif.

All Star Features Dist., Inc.,
915 S. Olive St., Los Angeles, Calif.

Greater Features, Inc.
200G Third Av., Seattle, Wash.

Greater Features, Inc.
64 E. 4th South, Salt Lake City,
Utah.

Greater Features, Inc.
2075 Broadway, Denver, Colo.

Greater Features, Inc.
391 Oak St., Portland, Ore.

Greater Features, Inc.
109 N. Montana St., Butte, Mont.

Independent Films, Inc.,
10 Piedmont St., Boston, Mass.

Independent Films, Inc.
134 Meadow St., New Haven, Conn.

Premier Pictures Ex., Inc.,
1005 High St., Des Moines, la.

Premier Pictures Ex., Inc.,

1511 Chicago St., Omaha, Nebr.

Celebrated Plyrs. Film Corp.,
713 Wells St., Milwaukee, Wis.

Exhibitors Film Ex,, Inc.,
916 -“G” St. N. W., Washington,
D. C.

Independent Film Co.,
115 West 17th St., Kansas City, Mo.

Friedman Film Corp.,
Film Exchange Bldg., Minneapolis,
Minn.

Independent Films, Ltd.,
12 Mayor St., Montreal, Canada

Independent Films, Ltd.,
21 Dundas St. E., Toronto, Canada
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Jhj MAR.TIN BO.OWN
Presented by. . . . .JOSEPH M. 5CHENCK
Screen Version bi/. . : . FfLAbCES WAR.I O N
Based on the A. H. WOODS plop "TH E LADY
O? FRANK BORZAGE Product

b/A

Ork f

Foreign RighLi Controlled by
First NjttonAl Pictures Inc

W Madison Avenue New York 3xrAt national Pictures

Buffalo says 'Greet/"
MORNING telegraph

•‘THE
h
t

®®

North A beeu giveD a
it^rfS otter orLs praised it

Business: Good*

Members of Motion Picture Producers ««t Distributors of America Inc. Will Hay6 JSuuitnt
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sa^V -a food box-office-a good
attraction ^ ^
Quite a few screen

notables in cast^.

plenty of action”
Evening <Siin

//
SAM E PvORIC > NC

®Pie talker:
Written and Adapted. -fly Marion Fairfax

with

Anna Q. Nilsson ,
Lewis S. Stone

Shirley Mason, Tully Marshall and Ian Keith
tAn ALFRED E. GREEN, production

Photographed hi/ ARTHUR EDESON

<1

Best past year^
Best this year /xj>

Best next year~

"Jir&t national Picture*
Members of Motion Picture Producers and Distributors of America Inc. Will Hays president
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For August-

NORMA TALMADGE in

“GRAUSTARK’’
A great special for a great star. The finest

picture of her career. From the popular
novel by George Barr McCutcheon. A
Joseph M. Schenck presentation directed by
Dimitri Buckowitzki. Scenario by Frances
Marion.

CONSTANCE TALMADGE in

“HER SISTER FROM PARIS’

One of th is popular star's very best. Di-

rected by Sidney Franklin with Ronald Col-

man in support of star. A Joseph M. Schenck
presentation from the stage play by Hans
Kraely.

Hest on
performance

in any
Season

A great picture for this star. An Earl J.

Hudson production from the story by
M. D. C. Crawford. Directed by Lambert

Editorial Direction by Marion

FINE CLOTHES’
A John M. Stahl production with Lewis
Stone. A big bet anywhere. Presented by
Louis B. Mayer. Adapted from Franz Mol-
nar’s stage success, “Fashions for Men.”

“THE HALF WAY GIRL’’

An Earl J. Hudson production with Doris

Kenyon, Lloyd Hughes and Hobart Bos-

worth'. Directed by John Francis Dillon.

A sure fire hit. From original story by
E. Lloyd Sheldon. Editorial Direction by
Marion Fairfax.

"3ir*t notional Picture*

Willmake GreaterMovie Season
Greater for every Exhibitor/
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anotherImt national
patronage building hit/

TV.*. n j »- *

Foreign Rights Controlled by
First National Pictures Inc.

,

383 Madison Avenut. New \brk

Members <f Motion

Patents

*M?ore
Flower"

Mut-LALLY'

JUNE MatNTNGsTD
i.HV.°r1

*T*lS
. Siibri,

'motor
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EXHIBITORS

IIERAI.D
Qjfie independent i&lm Srade ^aper

Martin J. Quigley, Publisher &^> Editor
JJ

Industry unites in extending well wishes to Martin J. Quigley on the Tenth Anniversary

of “Exhibitors Herald,” which he founded in 1915.

“Herald’s Annual Studio Issue : The Studio, an exhaustive analysis of the year’s produc-

tion activities by Martin J. Quigley; Production as Seen Through the Box Office;

Money Making Pictures and other subjects of general interest.

Frederick H. Elliott, one of industry’s well known organizers, has been selected as busi-

ness manager of the independent producers and distributors.

Florenz Ziegfeld, noted producer of Follies, signs with Paramount to produce a series of

pictures, the first to be “Glorifying the American Girl.”

Kansas-Missouri exhibitors threaten action against exchanges which continue to supply

service to free shows.

Universal to enter Finkelstein and Ruben territory with theatre at Minneapolis—-Farley

buys Shirley interests in New York houses.

H. M. Richey selected as organization manager by special committee of the Motion Picture

Theatre Owners of America.

WRITTEN BY EXHIBITORS
“What the Picture Did For Me” 163

Letters From Readers 158

From the Street of Good Cheer 29

Production As Seen Through the Box Office Window 47

SERVICE DEPARTMENTS
The Theatre 125

Service Talks on Pictures - 148
“The Shock; Punch” . . . “Chickie” . . . “The Dome Doctor”
“Wildfire” . . . “Private Affairs” . . . “Play Ball” . . .

“The Disciple”.

New Pictures 151
“Kiss Me Again” . . . “Tearin’ Loose” . . . “Everyman’s

Wife” . . . “White Thunder” . . . “The Pearl of Love” . . .

“Scandal Proof” . . . “I’ll Show You the Town” . . .

“The Trice of Pleasure” . . . “The Disciple” . . . News-
pictures.

Short Subjects 131

Theatre Construction and Equipment 181

The Film Mart 159

FEATURES
Hollywood, by Ray Murray ...110

New York, by John S. Spargo 122

Broadway 40

Purely Personal 154

Chicago Personalities 182

Re-Takes

Vol. XXII June 27, 1925 No. 1

Published Every Wednesday by

EXHIBITORS HERALD COMPANY
Publication Office: 407 So. Dearborn St., CHICAGO, U. S. A., Telephone Harrison 9248

Martin J. Quigley, President Edwin S. Clifford, Secretary George Clifford, Asst. Treasurer

All editorial and business correspondence should be addressed to the Chicago office. Edwin S. Clifford, managing editor; George Clifford,

business manager; Jay M. Shreck, news editor; William R. Weaver, exhibitor editor; John S. Spargo, New York news editor.

Subscription price: United States and its possessions, $3.00 a yeai Canada, $4.50 a year: other parts of the world, $6.00 a year. Single
copies, 25 cents. Other publications: Tiie Box Office Record, published semi-annually and Better Theatres published monthly as supplements
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James Beecroft, Manager Ray Murray, Manager
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Editorial
by

'n

]VlaitinJ.Quigley

1915— In Retrospect— 1925

Ten years have passed since 1 wrote the first page of

editorial comment for the Herald. And week by week,
without interruption, for the ten years that this publi-

cation has been in existence I have contributed editor-

ially to its contents. Hence, the editor’s spectacles have
been rather closely focussed upon the passing tide of

men and affairs in the motion picture industry during

the past decade.

Glancing back in retrospect, it has been a swift mov-
ing period, marked with many changes, revolutions and
readjustments but beneath it all there has been running
a definite and all-conquering current of progress and
advance.

The great men of the industry, in production, distri-

bution and exhibition, have all made their mark during
this period. At some time during the decade many of

them have leaped from obscurity; others were battling

desperately at the dawn of the decade and have since

come into enjoyment of the fruits and laurels of their

efforts.
j 4 (*nt|

The trade marks of that earlier day appear on the

pages of the first issues of the Herald as echoes from
a dead and distant past. Among these were the fringed

emblem of Kalem; the script letter in a circle denoting
Edison; the clock and wings with the legend, “Mutual
Movies Make Time Fly”; the Lubin bell, cracked even
before its day; the plaque of the Frohman Amusement
company; Selig’s diamond “S”; the Essanay Indian

head; the elephant head of the World Film corporation;

the keystone design of the Keystone company; the flying

“A” of the American Film company and Kessel and
Baumann’s “K B” in a diamond.

* * #

Then, there is the brighter side of that page of history

as exemplified in the old trade marks of companies that

have come through. There is the Paramount symbol,

the Famous Players Film company and the circle,

“Lasky”; the lettered design, “Fox Film corporation”;

the black oval bearing the white letters, “Metro Pic-

tures” and the Universal symbol.

In all of the important exchange centers ten years ago

there were many prosperous independent, state right

exchanges, many of them handling foreign pictures

which were then able to compete in large numbers suc-

cessfully against domestic product. When Europe turned
to war this product disappeared from the market and
many of these exchanges were forced to face a bitter

struggle for existence. At that time there were thirty-

one independent exchanges operating in Chicago.

Ten years ago the distributing combination of Vita-

graph, Lubin, Selig and Essanay had just been formed.

Essanay’s first issue through the new exchange system

was “Graustark,” one of the very successful pictures of

that day.

The first issue of the Herald reported Mr. Watterson
R. Rothacker as just starting on a trip to the West
Coast and with this precedent to abide by Mr. Rothacker
developed into one of the most travelled men in the

industry.

“The Birth of a Nation” was running in Chicago due
to the notable victory against arbitrary censorship

waged and won by Mr. J. J. McCarthy. Mr. John R.
Freuler had just been elected president of the Mutual
Film corporation, succeeding Mr. Harry E. Aitken. The
“two dollar” picture had made its bow. The Strand
theatre, New York, was setting the mark for picture the-

atres and picture presentation. The voice of Mr. S. L.

Rothafel, talking about music, color and lights, was com-
mencing to be heard. Executives were making “state-

ments,” then as now.

The great public question of the industry—censor-

ship—had become a matter of grave concern. Censor-

ship legislation was becoming popular and several of

the producers, by the type of pictures they were mak-
ing, were furnishing great encouragement to the pro-

ponents of censorship.
* * *

The General Film company, the dominating power of

an earlier day, was completing the task of digging its

own grave. There was still some little apprehension in

various quarters that the public would sit through
“feature length” pictures. There were still many who
maintained that two or three reeU were long enough for

any picture.

But, more or less in the background in those days,

there were certain men whose vision enabled them to

understand the infancy aspect of the then industry and
whose enterprise spurred them on to build for greater

things. While several of the pioneers sat back in smug
complacency these men, against titanic odds, were tire-

less in their efforts to build for the future which their

vision pictured for them.

The far-vision workers of that day are mostly the cap-

tains of the industry of today and the position and for-

tune they have won are only the fair reward of their

efforts.

Looking backwards it is now apparent that ten years

ago this industry underwent a crucial test. It had
progressed just about as far as it was able to go under
various of the men and various of the practices that it

was then subject to. A reformation, complete and far-

reaching, was needed and, as the record shows, all this

duly came about.

The Herald feels fortunate in having been born at a

time which enabled it to become a part of the new order.

It has been during these past ten years that the in-

dustry has won for itself the interest and respect of the

whole world. It grew out of a condition in which the

financial world looked upon it either as a triviality or

something that merited their scorn. It progressed from
a position as entertainer to the slums to a lofty pedestal

toward which leaders in world thought turn envious

eyes.

And to have been an intimate observer of all of this

is regarded as no small privilege.

The Herald looks toward the future of the motion
picture industry with great confidence, believing not

only that the rate of progress of the past ten years will

be maintained, but convinced that still greater heights

of public service and commercial prosperity are to be

won.





LoOKING back over the pages of memory covering the

decade since Exhibitors Herald was established there

appears the story of the birth of an industry that is

without parallel since business began.

It is true that for a dozen years before this publication

entered the forum of motion pictures there were being

carried on those pioneering struggles which laid the ground'

work of the edifice of industry that was to arise. But it

has been during these past ten years that the industry

assumed its present character and scope and became es'

tablished both as a business of vast importance and also

as a definite factor in directing the thought of humanity.

Exhibitors Herald is deeply sensible of the privilege

it has enjoyed in being a part of this dynamic force in

business and in the life of the nation. Since its establish'

ment in June, 1915, it has adhered rigorously to the ideal

of serving this great industry sincerely, conscientiously

and fearlessly. Immediately that the name, "Exhibitors

Herald", was decided upon, the sub'title, "The Inde'

pendent Film Trade Paper", was adopted and its

portent was fixed—and has since been maintained—as the

dominating influence in its policy.

Exhibitors Hekald is profoundly grateful for the

splendid cooperation that has been accorded it from

every branch of the industry and the most befitting ac'

knowledgment of this, we think, is the assurance of our

intense determination to continue to merit this cooperation

by the quality and scope of the service that shall be rend'

ered to the industry.

And on this, the occasion of our Tenth Anniversary, we

pledge this assurance.

Martin J. Quigley.
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FRED NIBLO, director of

“Ben Hur” for Metro-Gold-

wyn-Mayer, lighting the

tenth candle on the HER-
ALD’S birthday cake. The
cameraman’s stance makes it

a bit difficult to discern the

ten individual candles but

they are visible upon close

scrutiny.

FROM—

1915

1925

The Street of Good Cheer
“Even Greater Success to the

Herald Sydney S. Cohen
DEAR MR. QUIGLEY:

It is a pleasure to offer you my congratulations on
this Tenth Anniversary of EXHIBITORS HER-
ALD ; and my best wishes for the continuance of this

excellent medium of service to the screen.

In this particular crisis in Motion Picture history

the screen press is vitally essential, and I am happy
to say that in the fight for independence which the
Motion Picture Theatre Owners of America has so

persistently and heroically put up, your paper has
been ever ready to print an unpencilled statement
of our efforts and ambitions.

The motion picture stands preeminent as the en-

tertainment medium of the masses, the greatest

single factor in our economic and social life. Our
accomplishments are numerous but there is still a

wonderfield of possibilities and service before us.

The EXHIBITORS HERALD has seen the march
of events. It has passed through the troublesome
times of the producers, distributors and exhibitors,

and turns the tenth milestone part of an industry

which stands before the world proud of its advance-

ment and its record as a service institution.

Even greater success to the “EXHIBITORS HER-
ALD.” May its life be long and fruitful with the

financial benefits which good effort always deserves,

and may it have the wisdom and vision to ever guide

these efforts along the footpath of true service to the

industry. SYDNEY S. COHEN,
Motion Picture Theatres Owners of America.

“A Splendid Ten Years of

Service ” Will H. Hays

MY DEAR MR. QUIGLEY:
May I not join with the others in expressing to

you my appreciation and best wishes in connection

with the tenth anniversary of the EXHIBITORS
HERALD.

It has been a splendid ten years of service during

a period of uncertainties and difficulties incident to

a great new development. Through all of this you
have been a factor for constructive good, and now, at

a time of fullest usefulness, you look forward to still
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greater service. I congratulate you—and I con-

gratulate the industry because of you.

With kindest regards, I am

Sincerely yours,

WILL H. HAYS,

Motion Picture Producers & Distributors of America,
Inc.

44
Quality Publication of

TradeA Samuel Katz

DEAR MR. QUIGLEY:

Please permit us to offer our congratulations on
the Tenth Anniversary of the EXHIBITORS
HERALD.
The EXHIBITORS HERALD has taken its place

as a quality publication of the trade, and fills a place

necessary to the best interests of the motion picture

business.

Assuring you of our appreciation of the high-

minded policy that has guided the EXHIBITORS
HERALD, and hoping for your continued success,

we are

Very truly yours,

SAMUEL KATZ,
Balaban & Katz Corporation. Chicago, 111.

44
Career of

4

Herald’ Allied

With My Own,” Says Doug
DEAR MR. QUIGLEY:

Ten years? Doesn’t seem possible. Somehow I

feel as if the career of EXHIBITORS HERALD is

closely allied with my own, for it was just ten years

ago that we both started in pictures. Hope the

HERALD is as proud of me as I am of it.

With kindest regards and every good wish for

success, I am
Sincerely,

DOUGLAS FAIRBANKS,
Douglas Fairbanks Picture Corporation.

44
It Has Been a Splendid

Record," Adolph Zukor

DEAR MR. QUIGLEY:

I have been told that the EXHIBITORS
HERALD is about to celebrate its tenth birthday
anniversary, and I am writing you to wish the
HERALD many happy returns of the day and to

voice, in a small way, not only my own appreciation,

but also the appreciation of those others in the in-

dustry who have watched the HERALD progress

and grow under your direction.

You have every reason to feel a great pride in the
record of the EXHIBITORS HERALD. Honest in

its purpose, fearless and fair in its methods, and
serviceable and interesting in its weekly contents,

the HERALD has been a powerful force for good
in the upbuilding of the picture industry. Its serv-

ice departments have been of inestimable help to

exhibitors in meeting their daily problems of ex-

hibition; tts news depariments, concise and edited
with intelligent selection, has kept all of us in touch
with the swift developments of our business, and
your editorial comment has always thrown into

sharp relief those questions and problems upon the

solving of which the progress of our business de-

pended.
It has been a splendid record; and you, your

associates and the EXHIBITORS HERALD are de-

serving of the industry’s warmest congratulations
and thanks.

Sincerely yours,

ADOLPH ZUKOR,
Famous Players-Lasky Corporation.

44Good Wishes for Continued

Success ” Sol Lesser

DEAR MR. QUIGLEY:
Congratulations on the tenth anniversary of your

paper’s publication.

If it weren't for the EXHIBITORS HERALD,
it would be quite impossible for me to keep abreast

with the rapidly growing business of our industry.

I am not saying this for publicity purposes either.

May I extend my hearty good wishes for the

continued success and growth of your fine paper.

Sincerely yours,

SOL LESSER,
West Coast Theatres, Inc., Los Angeles, Cal.

44
Leading Exhibitors Trade

Journal,” Richard A. Rowland
MY DEAR MR. QUIGLEY:

Allow me to take this opportunity to congrat-

ulate you on the Tenth Anniversary of the EXHIB-
ITORS HERALD.
When I recall your early struggles in putting

this leading exhibitors trade journal over, it makes
me doubly appreciative of your ability and sin-

cerity in bringing this to the final success that

has been accomplished through your personal
efforts.

They may say that personality means nothing
but, in this case, I think your very delightful per-

sonality plus your business acumen has been respon-

sible for the great success of the EXHIBITORS
HERALD and the belief of exhibitors in same,
testified to by your circulation.

Again, congratulations and very kindest personal

regards.

Sincerely yours,

RICHARD A. HOWLAND,
First National Pictures, Inc.

44
Significant Event in the

Industry,” Mortensen

MY DEAR MR. QUIGLEY:

Celebration of your publication s tenth birth-

day on June 27 is a significant event in the life of
the motion picture industry. With a feeling of
pride the HERALD can review its ten years of ac-

complishment as it prepares for still further ad-

vancement in its field.

In December of last year. Greater Amusements
celebrated its decade of progress, so it is with the

spirit of one pioneer to another that we extend

heartiest congratulations and felicitations.

Cordially yours,

T. E. MORTENSEN,
“Greater Amusements Minneapolis, Minn.
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“An Outstanding Personality

In the Trade Press Field

”

GENTLEMEN:
We congratulate ihe “HERALD" on having

reached its tenth milestone on the roadway of

progress. From its inception this publication has

been a potential unit in the so-called trade press

factor of the motion picture industry.

The “HERALD” has, through its exclusive news
features, its sane editorial expressions and its in-

structive educational service, contributed much to

exhibitor advancement.
To Martin J. Quigley we offer our personal con-

gratulations. Yours is an outstanding personality

in the trade press field of this country.

We join with a legion of good friends in extend-

ing our sincere compliments on your achievements.

We offer our respect for the worthiness of your

aims, appreciation of your ability and confidence

in your integrity. May the “HERALD” continue

to grow in influence and accomplishment.

Very truly yours,

THEO. L. HAYS,
General Manager, Finkelstein and Ruben, The-

atrical Enterprises, Minneapolis, Minn.

“The Leader in the

Field ” Dutton

DEAR MR. QUIGLEY:
Permit me to congratulate you on this, the Tenth

Anniversary of EXHIBITORS HERALD. It has

been my pleasure to observe the splendid progress

and the growing influence of the HERALD during

the past ten years. You have builded a paper
which to my mind stands as the leader in the field,

and one of which this industry may well be proud.

The “Better Theatres” Section you are now pub-

lishing is naturally of great interest to our com-
pany. May I wish for it the same unbounded suc-

cess the HERALD has enjoyed.

Very truly yours,

H. A. R. DUTTON,
Exhibitors Supply Company, Chicago, 111.

“Wish You a Hearty Growth and
Continued Success ” Richards

DEAR MR. QUIGLEY:
We can give no better evidence of our good

opinion of the EXHIBITORS HERALD than the

fact that we subscribe annually for all our theatres

and departments of the general office.

We wish you a hearty growth and continued suc-

cess. May Nichols cover ten times the territory

in the next ten years.

Very truly yours,

E. V. RICHARDS,
Saenger Amusement Co., Inc., New Orleans, La.

“One of the Most Important

Factors ” Louis B. Mayer
DEAR MR. QUIGLEY:

Permit me to congratulate you on the tenth an-

niversary of the EXHIBITORS HERALD.
Your achievements during the past ten years

have made your publication one of the most im-
portant factors of its kind in any industry.

You well know how I feel about you and the

EXHIBITORS HERALD, but I do want to take

this opportunity to salute you on this occasion and
to express my appreciation of what you and your
publication have accomplished for our business.

Hoping you will celebrate many more anniver-

saries for your great publication, and with sincerest

regards, I am,
Cordially yours,

LOUIS B. MAYER,
Metro-Goldwyn-Mayer Corp.

“Commendation for Your Frank and
Fearless Paper ” Shallenberger

MY DEAR MR. QUIGLEY:
Congratulations and best wishes upon the occa-

sion of your Tenth Anniversary in the publishing
field.

Let me at this time add a word of commenda-
tion for your frank and fearless paper and express

the sincere hope that you will be with us 100 per
cent in the fight which we are waging for the
general good of the motion picture industry.

W. E. SHALLENBERGER,
Arrow Pictures Corp.

“Always a Great Help to

Me” Joseph Plunkett

DEAR MR. QUIGLEY:
Please except my heartiest congratulations on the

tenth anniversary of the EXHIBITORS HERALD.
I want you to know that your paper has always

been a great help to me in gathering data and
details of forthcoming productions and I am sure

it has been invaluable to the exhibitors in the

small town where they do not get a chance to see

the pictures as early as I do.

With best wishes for your continued success,

Sincerely yours,

JOSEPH PLUNKETT,
Mark Strand Theatre. New York, N. Y.

“Another Milestone of

Progress ” Christies

DEAR MR. QUIGLEY:
Please accept our hearty congratulations on pass-

ing another milestone of progress.

The industry should especially appreciate the

courage and independence which has always char-

acterized your stand on all important matters

affecting the advancement of this business.

With all good wishes,

AL and CHARLES CHRISTIE,
Christie Productions.

“Wishes for Continued

Success” Schrock

DEAR MR. QUIGLEY:
Accept my heartiest congratulations for your

tenth anniversary.

Best wishes for the continued success of EXHIB-
ITORS HERALD.

RAYMOND L. SCHROCK,
General Manager, Universal Studios.
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Powell Would Pay
$25 for “Herald”

DEAR MR. QUIGLEY:
I have seen your publication grow from a very

mediocre one until it now stands head and shoul-
ders above anything of its kind published today.
It is the most valuable asset that I have in the
running of my theatre. I eagerly look forward to

its arrival each week.

If the subscription price were $25, instead of the
nominal rate, I would manage to get that much
together each year and continue my subscription
as long as I continued in this business.

W. J. POWELL,
Lonet Theatre, Wellington, Ohio.

Has Proved “Great Worth to

Exhibitors Hyman
DEAR MR. QUIGLEY:

Realizing that the tenth birthday of the
EXHIBITORS HERALD is close at hand, I take
this occasion to congratulate you upon its remark-
able growth in the past few years and because of

the great worth to exhibitors it has proved itself.

The EXHIBITORS HERALD is a tradespaper
which we read each week, finding it of exceptional

interest, and it is my sincere hope that the next

ten years will find it as popular and as valuable

as it is now.

With best wishes to yourself and all members of

the publication, I am.
Very truly yours,

EDWARD L. HYMAN,
Brooklyn Mark Strand Theatre, New York.

Sorry “Herald” Arrives

But Once a Week

GENTLEMEN:
This is to wish the EXHIBITORS HERALD the

happiest returns of the day on its tenth anniversary.

The HERALD does surely mean a great deal to

the small exhibitor. Some salesmen criticize it

because they are afraid of their product, while

others ask you to “Look it up in the HERALD.”
The only fault I can find with it is that it only

comes once each week.
Very truly yours,

JOE S. KENNEASTER,
Mystic Theatre, Clovis, Cal.

Has Paid for Itself for

“The Next 100 Years
”

GENTLEMEN:
Congratulations to the EXHIBITORS HERALD

for its tenth birthday. May we exhibitors always

feel that it is “our trade paper.” Any exhibitor

who follows the HERALD closely can without a

doubt increase the attendance at his theatre.

No matter if it is a first run house or “way out

in the sticks.” In dollars and cents the HERALD
cannot be determined, but there is no question but

what the HERALD has increased attendance for

exhibitors enough to pay for the publication for

the next 100 years.

With best wishes,

RUSSELL ARMENTROUT,
K. P. Theatre, Pittsfield, 111.
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Likes Bigger and
Better “Herald”

GENTLEMEN:
I am glad to hear that the HERALD is going to

have a birthday. It is just like the saying, “Every

day in every way it grows bigger and better.”

I sure like the size of the last several issues.

Wishing the HERALD many happy returns of

the day, I am,
Yours truly,

LESTER N. LEEK,
Clubhouse Theatre, Jackson, Wyo.

“Old Standby

”

Tells Why
DEAR MR. QUIGLEY:

It is only fair and befitting the occasion that

those of us who at one time or another were con-

sidered oldtime standbys take cognizance of the

forthcoming “HERALD” anniversary.

Years ago, while branch manager in Minneap-
olis, I enjoyed the “HERALD.” This enjoyment
developed into a high regard and admiration as

the years progressed, and since 1920, when the

M. P. T. O. A. was formed at Cleveland, the

“HERALD” has continuously prospered and pro-

gressed. (One is an assumption; the other an un-

disputed fact.)

I read the “HERALD” from cover to cover, and
yours is the only trade paper of which this can be
said. Somehow or other, I can’t feel that other

exhibitors feel towards the “HERALD” the same
as I do.

Let me take this occasion of extending to the

“HERALD” staff cordial birthday greetings and
express the sincere wish that as the years progress

the “HERALD” will grow bigger and bigger, for

verily I can’t see how it can get any better.

Imitation is originality’s sincerest flattery. They
can try to copy the “HERALD”—but they’ll never
equal it.

Sincerely yours,

FRED S. MEYER,
Palace Theatre, Hamilton, Ohio.

Twenty Years a Publisher

;

Proud of the “Herald

”

DEAR MR. QUIGLEY:
I was in the publishing business for twenty years.

On each anniversary it was my custom to scan

other papers to see what they had to say about
my paper and at that time I would resolve to make
a better showing next year.

I believe that is the way with EXHIBITORS
HERALD. For ten years I have watched it grow
and each year I have noted a great change for the

better until now it seems to me that it will be
almost impossible to improve on it. I take great

pride in having the EXHIBITORS HERALD adorn
my desk for ready reference.

EUGENE SAUNDERS,
Saunders Theatre, Harvard, 111.

“Greatest Paper
On Earth

’ 9

DEAR MR. QUIGLEY:
May I extend congratulations to the HERALD

on its tenth birthday. I wish continued success

and good luck to the “greatest paper on earth.”

No other paper is as interesting. No other paper
has half so many service features. No other paper
has half so many friends.

As a member of the “H. O. C.” I take the liberty

to thank you for myself and on behalf of the club
for the “What the Picture Did for Me”; and for
the entire HERALD, the exhibitors’ best friend.

Yours very sincerely,

GEORGE REA,
The Colonial Theatre, Washington C. H., O.

Congratulates Every
Member of Staff

GENTLEMEN:
I want to extend my heartiest congratulations to

EXHIBITORS HERALD and every member of its

staff on the occasion of your tenth anniversary.
May the HERALD live long to uphold the stand-
ards of the exhibitor as it so gallantly has in the
past.

Yours truly,

FRED HINDS,
Cresco Theatre, Cresco, Iowa.

“So Far Ahead of the Field

You Must Be Lonesome” l

'J

TO THE EDITOR^
'

" i

Glad you are getting out a birthday paper. It

will be something to look forward to, for the
HERALD is so far ahead of the field you must be
lonesome.

Like unto what Tom Sawyer said to Huckleberry
Finn, “When you get where I am I will be away
yonder.” That’s the way the HERALD outruns
the other publications, in my humble estimation.

It is so arranged that one can turn to whatever
one wishes to read, without having to look through
the whole magazine. It is so departmentized that

a schoolboy can turn to the desired information.

To me it is the American Enclyclopedia of the
Movies. As the New York Times says in its slogan,

“All that’s fit to print.”

I used to think the HERALD was the coming
magazine of the field, but shucks, it’s already passed
the reviewing stand and is going now. Like Caesar,
it came; it saw; it conquered!

My congratulations for the attractive pages of
advertisements in recent numbers. The Curtis pub-
lications will have to look to their laurels. Con-
gratulations on the arrangement, the mechanical
makeup, the neatness of appearance, the digest of

the news of the industry. Congratulations for the
growth of the brain child, its trueness to the ex-

hibitor, its independence of expression, its readiness

to give the exhibitor, as well as the producer, a

hearing in its columns; the dissemination of so

much good information from one exhibitor to an-

other, for the friendly feeling it has created among
its family of readers.

My sincerest wishes for its continued growth and
expansion, for the unadulterated gospel of clean

pictures and good business, for more letters from
exhibitors, and the return of Daddy Jenkins.

Most cordially yours,

\ JOSEPH J. ENLOE,
Rock Hill, S. C.
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“You Indeed Have a

Right to Feel Proud

”

GENTLEMEN:
Congratulations on your tenth anniversary.

You indeed have a right to feel proud of the
occasion, as you have served the exhibitor as well

as the motion picture industry at large with a very
high, intelligent, fair service which has always put
you at the top as one of the leading trade maga-
zines. May you have many more of them.
Again wishing you the best for the occasion, I am

Very truly yours,

CHET E. MILLER,
Midwest Theatres Company, Denver, Col.

“Several Score More
Successful Years

”

DEAR MR. QUIGLEY:
Congratulations on the HERALD'S tentli birth-

day.

Here’s hoping for several score more successful

years.

ROY \V. ADAMS.
Pastime Theatre, Mason, Mich.

“Most Appreciated

Magazine Today’

GENTLEMEN:
EXHIBITORS HERALD is the most appreciated

motion picture magazine on the market today.

Your success has been due to publishing the
truth for exhibitors throughout the United States,

which saved us many a dollar in buying pictures.

HARRY VAN NOY,
Riviera, Starland, and Granada Theatres, Anderson,

Ind.

“A Bigger and
Better 1925-26”

TO THE EDITOR:
It is a pleasure to congratulate EXHIBITORS

HERALD on its Tenth Anniversary, as I am a

strong booster for the HERALD. I am sure that

“What the Picture Did for Me” has been a won-
derful help to me and I will say that I buy my
pictures largely from the reports of my Brother
Exhibitors.

I am 100 per cent for the HERALD. I have
turned down several other magazines, as I see only
advertising and a few eastern items, nothing of

interest to anyone like me.
I wish you health and a prosperous anniversary

and a bigger and better 1925-26.

F. N. HARRIS,
Amuse Theatre, Hart, Mich.

“Above All Other Motion
Picture Trade Journals”

TO THE EDITOR:
It is not surprising that the EXHIBITORS

HERALD has lived to have a Tenth Birthday, as

this trade journal, above all other motion picture

trade journals, is rendering a service to the picture

theatre owners and managers, and I desire to wish
you continued success in serving.

W. H. BRENNER,
Cozy and Arcade Theatres, Winchester. Ind.

“Fair and Square Dealing

Essential to Success”

GENTLEMEN:
Now that you have pulled through nicely during

the first ten years, which proverbially are the worst,

you no doubt will continue to sail smoothly on the
sea of trade journalism.

With a capable staff, a sincere desire to benefit

the industry, and intelligent direction, great things

will be possible during the next decade. Fair and
square dealing is absolutely essential to permanent
success. While bromidic, this never-the-less is true.

Very truly yours,

HENRY W. GAUDING,
Lincoln Theatre, Pittsburgh, Pa.

That’s What
It’s For

I read the HERALD, and the News,
The tVorId, and all the rest;

But for picture information
I deem the HERALD the best.

E. A. ARMISTEAD,
Lyric Theatre, Easley, S. C.

“The Most Valuable

Publication,” Kooker

GENTLEMEN:
I note EXHIBITORS HERALD is to celebrate

its tenth birthday by issuing an Anniversary Num-
ber and I want to be numbered among the many
exhibitors who will shower the management of this

splendid publication with congratulations on the

progress it has made and the achievements it has

to its credit on entering upon its tenth year of

service to its subscribers.

I consider EXHIBITORS HERALD the most
valuable publication of its kind to motion picture

theatre owners and especially to the small town
exhibitor. The reports in “What the Picture Did
for Me” have often saved me from buying product
unsuitable for my patrons and this column alone

is worth more than the subscription price charged.

D. A. KOOKER,
Happy Hour Theatre, Ewen, Mich.

“Our Main Standby

and Help”

GENTLEMEN:
Congratulations to the trade magazine which in

our estimation has done more for the small town
exhibitor than any other in the field. Without any
reservation whatsoever, we assure you that we owe
to your one department, “What the Picture Did
for Me,” a large amount of praise. Through this

department, we have received very valuable infor-

mation and were it not for the fact that we are

involved in other lines of business, we feel assured

that we could also receive very valuable assistance

from your several other departments.

Wishing you continued success and assuring you
that so long as we remain in the motion picture

business, the EXHIBITORS HERALD will be our

main standby and help, we are,

Very truly yours,

HORN & MORGAN,
Star Theatre, Hay Springs, Neb.
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‘Getting Better

Year After Year”

DEAR SIRS:

Congratulations to the HERALD. It has served

the exhibitors for ten years with a service that has

been getting better year after year.

I wish you success and hope the next ten years

will be even more successful to you than the past

ten years.

J. W. ANDRESES,
Lyric Theatre, Walnut, la.

“Best of All the

Trade Journals”

TO THE EDITOR:
The EXHIBITORS HERALD, I believe, is the

best of all the trade journals. Cutting out the re-

views and giving a brief synopsis of each picture

was the best move it made.

“What the Picture Did for Me” is great stuff.

I make use of it by publishing them in my house
organ, The Majestic Revue, all of which helps to

impress upon my patrons that I have the backing
of lots of other exhibitors when I say a picture

is good.

All in all, the HERALD, from first to last page,

covers the industry. Wishing you continued suc-

cess, I am,
CHARLES DECKER,

Majestic Theatre, Grand Junction, Colo.

“Ye Shure Have Done Foine

Fer a Young Fella”

GINTLEMEN:
Well, Well! So the HERALD is tin years ould.

It’s going to have a birthday ye air, air ye? Be
gorry it’s well ye deserve it, for if inny wan ought
to have a birthday it is yerself.

Ye sure have done foine for a young fella. You
sure ought to be proud of your work.

There is wan paper Oi rade as soon as Oi get

me hands on it and that is the HERALD.
It would be an uphill drag to run a theatre now

without the HERALD, for me at least. And my
wishes are that the HERALD will live to celebrate

many of those birthdays. And you will always find

me ready to cooperate with you in any way at any
time.

Yours with well wishes,

F. J. O’HARA,
Community Theatre, Elgin, Neb.

Five Years a Reader;

“Excels All Others”

DEAR MR. QUIGLEY:
Congratulations on your tenth anniversary.

I have been a constant reader of the EXHIB-
ITORS HERALD for the past five years and it

excels all others for my needs in buying pictures.

My best wishes to EXHIBITORS HERALD.
Yours truly,

W. T. BIGGS,
Unique Theatre, Anita, Iowa.
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“First and
Foremost?’

TO THE EDITOR:
Very many happy returns on your Tenth Anni-

versary.

May you long continue the good work you are do-
ing and always be as now “First and Foremost.”

GEORGE VAUGHAN,
Grand Theatre, Dunnville, Ont.. Canada.

“You Have Surely

Put It Over”
GENTLEMEN:

Just a little sheet of paper.
And it grew and grew and grew

To a magazine of wonders
That cheers us through and through.

Just an anniversary number,
But we’re mighty proud of you

As we turn the pages over.

New ideas to review.

Ten short years of growing,
Each week some new surprise.

Of stories, scenes and comments
To open up our eyes.

Martin Quigley, and you others,

All the balance on the staff,

You have surely put it over

—

And I’ve only said a half.

C. H. LYMAN,
Moon Theatre, Spencer, Neb.

“Leading Publication

In the World”
GENTLEMEN:
Birthday greetings to the HERALD and all those

who have helped to make it the leading publica-
tion of its kind in the world.

R. PFEIFFER,
Princess Theatre, Chilton, Wis., Elite Theatre, New

Holstein, Wis.

Seven Years a Reader and
Could Not Do Without It

DEAR MR. QUIGLEY:
We are indeed glad to wish you many happy re-

turns on this, the tenth anniversary of the EXHIB-
ITORS HERALD.
We have had the pleasure and profit of traveling

with you for about seven of these ten years and
as long as we have a theatre we truly feel we could
not get along without your weekly visit.

May all prosperity be yours in the years to come.
Yours truly,

A. N. MILES,
Eminence Theatre, Eminence, Ky.

“Wish You the Success

Your Paper Deserves”
DEAR MR. QUIGLEY:
We congratulate you on your tenth birthday and

wish you the continued success that your paper
deserves.

Yours truly,

DAVE MORRISON,
Rex Theatre, Greeley, Col.

“Healthy Kids

Grow Fast”

GENTLEMEN:
I want to congratulate the HERALD on its tenth

birthday. It hardly seems possible that you are

ten years old but healthy kids grow fast. The
HERALD has always enjoyed good health, as it

has always lived clean and played the game square.

I think that after ten years in this old world of

strife you can look back and say that you have
served well, that your friends among the exhibitors

are numbered by the thousands. I hope you have
many more birthdays and that I will be here to

congratulate vou on them.
STEVE FARRAR,

Orpheum Theatre, Harrisburg, 111.

“Real Information Comes
From the ‘Herald’

”

DEAR MR. QUIGLEY:

I note that EXHIBITORS HERALD will cele-

brate its tenth birthday. It is my pleasure to say
that the HERALD is well worth celebrating, as it

serves a great purpose. For the small town exhib-

itor it gives the only information regarding the real

box office value of pictures.

Yes, I read reviews and the trade paper ads and
check it aR up and then, after all, the real informa-
tion comes from the HERALD.
Wishing you, EXHIBITORS HERALD, all the

good luck the world affords and many more birth-

days, I am,
Very truly yours,

E. J. REYNOLDS,
Liberty and Empire Theatres, Pasco, Wash.

“The Only Magazine

Worth the Money”

GENTLEMEN:
As I am just a beginner in the theatre business,

I wish to express my thanks to EXHIBITORS
HERALD. I wish to say that the HERALD gave

me the chance to go on in business as I do.

By reading the reports in the HERALD I have
many times satisfied my people by treating them
right. I give them their money’s worth. Even if

I did get stung myself, I always play square with

my patrons, and it is only possible through the help

I get through EXHIBITORS HERALD.
The HERALD is the only magazine worth the

money. I have read a lot of others, but none as

good.
R. R. DUBA,

Royal Theatre, Kimball, S. D.

A Pleasanter Thing

Is to Get ’Em

GENTLEMEN:
A mighty pleasant thing to do

Is send congrats to a bunch like you
An d I hope these lines will help to bring

A happv birthday and everything.

CHARLES H. RYAN,
Milford Theatre, Chicago, 111.
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“Your Unfaltering Teachings

and Our Unfailing Faith

”

DEAR HERALD:
Congratulations on your Tenth Birthday.

How much greater a Life of Grief we would lead,

than we do, in the Tank Towns, but for your un-

faltering teachings and our unfailing faith in you.

First we open to “What the Picture Did for Me,”
then we turn to see what friend Service has to say

about the latest, and then, unhurriedly, we turn to

Martin Quigley’s column of Real Editorials. Of
course we read All your pages, but Habit drives us

to do it just this way.

Congratulations again, and hopes for many more
like occasions.

H. E. PATRICK,
Palace Theatre, North Rose, N. Y.

“Our Heartiest

Congratulations’
9

DEAR EXHIBITORS HERALD:
So you are 10 years old. My, what a fine big

girl you have turned out to be. Think of all the
nice things that are going to be said about you by
your various “uncles” and “aunties” among the ex-

hibitors! We can send you our heartiest congratu-

lations but as for the present we don’t know just

what to send. You have a very pretty dress and
some of your undergarments are beautiful, such as

the colored parts of the May 9 and 16 issues.

Your Father, M. J. Q., is to be congratulated on
having such a beautiful daughter. May you live

long and grow more beautiful.

Yours sincerely,

DR. MAYER SHOYER,
M. W. A. Theatre, Soldier, Kansas.

“No Other Trade Paper

Quite Fills the Bill

”

DEAR MR. QUIGLEY:

Congratulations upon this, your tenth birthday
of unparalleled service to aU branches of the in-

dustry. No other trade paper quite fills the bill

with us.

Here’s hoping that it will never die, or cease to

issue that little jewel, the BOX OFFICE RECORD.

ADAM HORNUNG,
Victor Opera House, Victor, Mont.

“Serves the Exhibitor

Best of All”

TO THE EDITOR:

Congratulations on the tenth anniversary of the
HERALD. Without a doubt it serves the small
town exhibitor best of all.

Yours very truly,

WM. WINTERBOTTOM,
Electric Theatre, Brady, Neb.
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“Best Trade Paper

In the Field

”

TO THE EDITOR:

Congratulations and well wishes to the best trade

paper in the field, EXHIBITORS HERALD, on its

tenth birthday. And may you continue to serve the

exhibitors large and small in the future as in the

past.

Your aim, we know, is at all times to make the

HERALD bigger and better. To make it bigger

may be possible; but to make it better will not be
so easy.

The HERALD is our Bible and has been in the

past. Without it we would have been at sea a great

many times in our little show business and it has

saved us many, many dollars by following the re-

ports in it and buying pictures accordingly.

There is one thing that we have noticed of late

in following reports from exhibitors all over the

country and that is that there are not nearly as

many kicks on poor prints as there were a year or

two ago. We believe the exhibitors throughout the

country should tender the HERALD a vote of

thanks for being directly responsible for the im-

provement in the condition of prints as a whole, for

we believe that the exchanges throughout the coun-

try have realized in the past year or two that if

their prints are not kept in good condition that it

comes back to them through exhibitors’ reports

and they get razzed from their New York offices if

they are put on the pan on account of the condition

of their prints.

We know that we find the different exchanges are

more particular about their prints and see to it

that good prints are furnished, and this is a feature

that was not given much consideration a few years

back.

We give the HERALD 90 per cent of the credit

for this change. Let’s hear from some more exhib-

itors on this print proposition as to whether they

find their prints as a whole in better condition than

in the past.

Wishing the HERALD many happy returns of

the day,

CROSBY & SCHWIERSKE,
Rex Theatre, Colby, Wis.

Douglas Fairbanks started in motion pictures when the

“Herald” did, as he states in his letter, and this is a picture

of his studio on Melrose Ave., Hollywood, a few years ago.

At right is shown the Pickford-Fairbanks lot today.

“Greatest Magazine Any
Exhibitor Could Possess

’ 9

TO THE EDITOR:

The occasion of the Tenth Anniversary of

EXHIBITORS HERALD recalls to my mind Octo-

ber 15, 1923.

On that date, I became the sole owner of what
was then the Gem theatre in this city—in fact the

only picture house at that time that covered the

entire county and trade territory. On that date the
former owner gave me a lease on life as an exhibitor

by granting me the privilege of receiving

EXHIBITORS HERALD for the remainder of his

unexpired year’s subscription.

On that date, I fell head over heels in love with
the magazine and never have let it out of my sight

from that day on.

The HERALD later decided upon one of the

greatest things that has ever happened in the exist-

ence of motion pictures and which will always be in

my mind as a guiding post for better picture buying.

That was the organization of the “Herald Only”
Club, in which my enrollment is Number 14.

The HERALD and this Club are among the great-

est magazines and clubs that any exhibitor could
possess or be a member of and I am proud to know
that we have a magazine that has but one aim in its

publication.: To better fit the exhibitor to be able to

make his own selection in pictures that his audience

wants by reading the honest-to-goodness reports on
every picture on the market through the columns of

“What the Picture Did for Me.”

I wish to congratulate the HERALD upon its

progress and its fitting itself to better serve the

exhibitor in the things that each of us should want
to know about pictures for our audiences.

The convention accomplished great things in Mil-

waukee a short time ago, but we were not there and
do not know all the facts about the convention. But
we do know the facts about the picture game if

we read the HERALD. Therefore the HERALD is

to be praised for being able to be what it is and I

wish to extend to the entire staff my most hearty

congratulations on this, its Tenth Anniversary.

C. R. MILLER,
Spur theatre, Spur, Tex.

“Thief of Bagdad,” “Don Q” and “Little Annie Roonie” sets

on the 20-acre Pickford-Fairbanks studio on Santa Monica

Bird. “I hope the ‘Herald ’ is as proud of me as I am of it,”

writes Mr. Fairbanks in his letter of birthday congratulations.
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I. M. P. P. D. A. Names Elliott

Business Manager for Year
Organizer of N. A. M. P. I., Starting Duties for Independents,

Says Problem Is to Prevent Monopoly—93 Per Cent

in Ranks Already, Declares Shallenberger

NEW YORK, June 16.—Frederick H. Elliott, one of the best known
organizers in the film industry, has been selected as business manager of

Independent Motion Picture Producers and Distributors Association, and
last Saturday signed a contract with the organization for one year.

Selection of Mr. Elliott for the important position was made last Fri-

day at a special meeting of the executive committee, which was attended
bv Dr. W. E. Shallenberger, chairman; Oscar Price, M. H. Hoffman, Jack
Cohn, Nathan Hirsch, William Steiner, W. Ray Johnson and Ben Am-
sterdam.

Elliott Takes Charge at Once
Mr. Elliott will immediately take charge and will establish offices at

1650 Broadway, where he will have a publicity man and sufficient office

staff to take care of the large amount of work planned for making the

independents a bigger factor in production and distribution of pictures.

Expressmen Meet Film
Men ; Declare Shipments
Can Be Made in a Day

(Special to Exhibitors Herald)

ALBANY, N. Y., June 16.—The first

move toward shipment of film out of

here by express, was made last Friday,
when bookers of the dozen or more ex-

changes met with representatives of the
American Express Company. At the
present time about one-quarter of the

film shipments from here to the 400 or
more theatres served by local exchanges
are made by parcel post, which is cheap-
er than express, but which is said to be
slower.
According to express company rep-

resentatives at the meeting, film ship-
ments can reach the theatres served
within a day’s time. There will be an-
other meeting within the next two or
three weeks.
Among those present were Otto Toole,

Pathe; James Bailey, Fox; Gilbert Beck-
er, Metro-Goldwyn; E. E. Lowe, Pro-
ducers Distributing; Vincent H. Fisher,
F. B. O.

;
Sam Burns, Vitagraph

; C. R.
Halligan, Universal; Miss Stemmle of

Bond and A1 Marchette, First National.

Raise $1,000,000 for

Defense, Hire Darrow,
Remhusch Tells Owners

(Special to Exhibitors Herald)

INDIANAPOLIS, IND., June 16.—
Raise a $1,000,000 defense fund and place
a representative in every film center,

Frank Rembusch of F. J. Rembusch En-
terprises advises M. P. T. O. A., in an-
swer to a request from President R. F.

Woodhull for suggestions on how the
national organization best can function.
He demands “fair contracts and not
framed contracts,” real fights instead of
“sham battles” against acquisition of
theatres by producers.
He proposes that Sig Samuelson of

Newton, N. J., and A. B. Momand of
Oklahoma be added to the national
executive committee to seek a uniform
contract solution, charging that the present
contract prevents an open market to

bring good pictures to the screen.
Mr. Rembusch suggests the M. P.

T. O. A. employ Clarence S. Darrow as
its counsel.

Lubitsch Will Produce
‘Lady Windemere’s Fan9

(Special to Exhibitors Herald)

NEW YORK, June 16—Ernst Lubitsch’s
next production for Warner Brothers will

be Oscar Wilde’s “Lady Windemere’s
Fan.” Mr. Lubitsch had expected to use a
colorful operetta, but following “The Mar-
riage Circle” and “Kiss Me Again,” the

Wilde classic will be the third comedy
produced by Mr. Lubitsch.
“Lady Windemere’s Fan” had its first

presentation at St. James’ theatre, London,
Feb. 20, 1892, and proved an outstanding
success from the start. Warner Brothers
is said to have had great difficulties in

procuring the screen rights to this master-
piece from the executors of Oscar
Wilde’s estate.

Richard Hildreth Named
Schulberg9

s Controller
(Special to Exhibitors Herald)

NEW YORK, June 16.—Richard
Hildreth has begun his new duties of con-
troller for B. P. Schulberg Productions. He
had a similar position for two years with
Preferred Pictures Corporation.

Mr. Elliott organized National Asso-
ciation of the Motion Picture Industry
and served as its executive secretary
until the advent of the Hays organi-
zation put the older association of pro-
ducers and distributors out of business.
His long experience there and his gen-
eral knowledge of all the inside affairs

of the industry render him an invaluable
man for the independents in their fight
for recognition.

In speaking of the selection of Mr.
Elliott and the work planned by the in-

dependent association, Dr. Shallenberger
said :

“Our campaign to preserve the free-

dom of the screen and to oppose the

efforts at monopoly which have been
steadily gaining headway will be more
vigorously pressed now that our organi-
zation has completed a solid lineup of
independent companies. We have now in

our ranks 93 per cent of the independent
producers and distributors of the in-

dustry, and since the open declaration
of independence at Milwaukee our case
has steadily gained ground.

Appointee a Business Man

“Mr. Elliott is a business man and not

a politician. His record is one of

straightforward dealing with the public
in all his activities and he feels, as we
do, that in our campaign we have noth-
ing to hide from the newspapers or the
American people.
“There is a definite and desperate ef-

fort now being made by three of the
largest companies in the field to trustify
and control the motion picture screen.

Were this movement unopposed it would
destroy the institution because with fac-

tory methods and canned product the
public would soon tire of the screen.
“Our organization seeks to destroy no-

body, but we do insist the movement
toward monopoly shall stop.

“Mr. Elliott is a militant conservative.
He will represent our body and speak
for it on all important occasions and will

generally direct the important activities

in which we are engaged.”

Aims to Keep Door Open
Mr. Elliott said of the plans of the

organization

:

“I have been in cordial sympathy with
the plans and purposes of the I. M. P.

P. D. A. and was actively associated with
it at its inception. In fact, I was in-

strumental in starting it.

“The organization is committed to a
program which, in our opinion, is fair

to all elements. We want to keep the
door open so that independent brains
and independent capital can join in the

making of motion pictures at any time
without hindrance and without being
barred out of theatres. The motion pic-

ture business had a taste of monopoly
back in the days of General Film Com-
pany. That organization was first re-

buked and then broken up by the federal

courts and, for a considerable period,

the industry was permitted freedom in

its growth.

Demands to Monoply
“Heavy investments of capital and the

ambitions of individuals have resulted in

an effort to trustify the business to the

prejudice of independent producers, dis-

tributors and theatre owners. Ours is

the plain problem of preventing the ac-

complishment of this monopoly.”

Hoffman Points to Convention Pledges as

Indication for Good Independents Year
(Special to Exhibitors Herald)

NEW YORK, June 16.
—“The fact that the exhibitors body at the Mil-

waukee convention pledged itself to the maintenance of an open market, and
the independent producers and distributors pledged themselves to supply the
kind of product that will compete with the best, bodes well for the industry in

general.’’ Such was the statement of M. H. Hoffman, vice president of the
Tiffany and Truart productions, when asked his impression of the coming
season.

“With the schedule of the Tiffany Big Twelve based on books and stories
by famous authors, the Truart series of Six Blue Ribbons, four Novelty and
four Cinemelodrama series and several special productions that are to be
announced, it can readily be seen,” he said, “that I have tried to give the
exhibitors pictures of unexcelled quality.”
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NEW YORK .—Lee Ochs, whose embon-
point makes him look like a whole

foursome, was one of the heavyweights at

the golf tournament. . . . Arthur Hoerle

injected some of his well-known comedy
into the tourney by getting away from the

first tee in ten. . . . Lou Jacobson was
told of three tons of radium ore in the

“radio active” spring at Briarcliff Lodge
and wanted to start digging with his nib-

lick. . . . Freddy Hall, beau brummel-
esque motion picture critic of the Times,

leaves soon for a month’s stay on the Coast

to see what it is all about. . . . George

Bradley says Y. Barrett McCormick has

succeeded Artie Brilant as manager of

Pathe, which Artie didn’t know he was.

. . Billy IVilkerson, well known as a

film man, is now in the insurance business

and growing rich and handsome.

Christy Deibel, Youngstown exhibitor and

regular attendant at film golf tournaments,

brought his son Jack to help out and Jack

did. . . . Gerry Rudolph, former good

newspaperman but now Fox publicity dis-

penser, did a Cicero at the last A. M. P. A.

luncheon. . . . Ned Holmes gets his

picture in the trade papers and someone

remarked he looked as austere as a police

magistrate. . . . Paul Gulick and Jerry

Beatty, the Siamese twins of golf, insisted

they could play unless in the same four-

some, and George Brown asked could they

then. . . . Abe Warner sailed last

Wednesday for a four months’ sojourn in

Europe to look over his newly acquired

Vitagraph exchanges. . . . Bruce John-

son sails for the other side this week and

hasn’t he a tough job. . . . Harvey

Day says he has seen Gilda Gray move and

is willing to bet she’s qualified for a movie

actress. . . . Alfred Weiss sailed last

week for a European trip. . . . Harry

Reichenbach is another ocean voyager, hav-

ing sailed Saturday for a six weeks’ visit

abroad. . . . John Ince is due in New
York this week with a print of his latest

melodrama. . . . Harry Bratfd, the

Wampa president, told the A. M. P. A.

members he was no speechmaker and then

proceeded to make a good one.

Will Hays was not represented at the golf

tournament, unless Jerry Beatty did it.

. . . Jim Loughborough, back from the

wilds of Arkansas, where malaria runs a

close second to mosquitoes, is again in our

midst and says he has come to stay. . . .

Watt Parker made a hit at the golf tour-

nament with his trick sweater.

Max Levy, of Chicago, is in New York,

lining up short subjects for next season.

. . . Hal Wallis, Warner studio pub-

licity man, is in New York visiting the

home office. . . . Arthur Ziehm, Central

European film man, is in New York and

stopping at the Astor. . . . Harry Siegel

came over from Boston to attend the golf

tournament and buy a few pictures. . . .

Terry Turner, good Loew publicity man,

has discovered there are trade papers in

the film industry. . . . John D. Tippert

is here on one of his regular pilgrimages

from London. . . . Doc Willat motored
from the Coast, arriving in time to trim

John Rock at the golf tournament.

—SPARGO.

H. M. Richey is on his way to New York, where it is expected he will accept
the appointment as organization manager of the M. P. T. O. A. Richey was
selected by the committee after the meeting of the board of directors recently

with National President Woodhull

.

Norma Talmadge appeared to cut her birthday cake wearing the costume she

used as the Princess in “Graustark” for First National. An odd point of inter-

est in view of the “Herald’s” present birthday is the coincidence that her cake

has ten candles on it.
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Breaker Chosen
Theatre Head of

Universal Chain
(Special to Exhibitors Herald)

NEW YORK, June 16.—Leo Brecher,

one of the best known of the younger
exhibitors in New York, owner of the

Plaza and four

other theatres,

and prominent in

the affairs of the
Theatre Owners
Chamber of Com-
merce, has been
engaged as man-
aging director of

all Universal Pic-

tures Corporation
theatres. Brecher
assumed his office

yesterday. The
official announce-
ment was made
by E. H. Gold-
stein treasurer of

the Universal organization.
By special understanding with Uni-

versal, Brecher will direct the destinies
of his New York circuit, but this work,
it is explained will be separate and
apart from his duties as Universal thea-
tre manager and it does not mean there
will be any connection between the
Brecher and the Universal chains.
The Universal chain totals approxi-

mately 100 theatres, including the Schine
theatres, New York state, the Hostettler
circuit, Nebraska and Iowa, the Sparkes
circuit, Florida, and Universal’s formerly
owned theatres in such cities as Los
Angeles, San Francisco, Seattle, etc. The
Universal list of theatres recently was
augmented by the addition of the Al-
hambra in Milwaukee.
The Brecher circuit includes eight the-

atres operating and two under construc-
tion, all but one of which are in New
York City.

A . W. Smith in Charge
of Open Market Sales

(Special to Exhibitors Herald)

NEW YORK, June 16.—A. W. Smith,

Jr., E. A. Eschmann’s assistant who has
supervision over the sales staff on First

National specials has been placed tempo-
rarily in charge of open market sales, pend-
ing selection of a permanent successor to

W. J. Morgan, resigned to become sales

manager for Producers Distributing Cor-
poration.

First National Receipts
Reflect Large Increase

(Special to Exhibitors Herald)

NEW YORK, June 16.—First Na-
tional’s receipts for the first 26 weeks
of 1925 will surpass by several hundred
thousands the receipts for the same
period last year, says E. A. Eschmann,
general sales manager. Four of the first

26 weeks’ business remain to be played.

Holt9
s Double Drowns

(Special to Exhibitors Herald)

HOLLYWOOD, June 16.—R. D. Jones,
property man doubling for Jack Holt in

filming scenes of “The Ancient Highway,”
was drowned Friday in the Coquille river,

Oregon. Director Irving Willat said his

canoe capsized in shooting rapids. His body
was shipped home to Hollywood Sunday.

Farley Gets Shirley Houses;
“U” to Build in Minneapolis

Irving Lesser to Have Chain in East—Harold B. Franklin Makes

Changes in Personnel of Southern Enterprises—Brother

of Paramount Official Now Atlanta Supervisor.

(Special to Exhibitors Herald)

MINNEAPOLIS, MINN., June 16.—Universal Pictures Corporation
is coming into this territory with a $1,000,000 theatre, to be erected in

Hennepin avenue, this city.

Announcement of this project was made by Phil Dunas, local Univer-
sal manager. Ned Marin, sales director of the company, was in the city

for several days arranging for a theatre site.

Marin Says “U” Will Not Be Shut-Out

Erection of a 3,000-seat house in Minneapolis, said Marin, will give
Universal representation in the Twin Cities which it has not had hereto-
fore. In speaking of the situation, he said that “We do know that Uni-
versal pictures are being shut out of the Twin Cities and we don’t intend
to continue to submit to such treatment, preferring instead to fight for the
representation to which we are entitled.”

Work on the new house will be rushed,
according to Marin, with a view of open-
ing either late this year or early in 1926.

Shirley Interests

Acquired by Farley
(Special to Exhibitors Herald)

ALBANY, N. Y., June 16.—In one of the
biggest deals involving motion picture the-
atres that has occurred in this section in

several months, W.
W. Farley, of Al-
bany, one time
state excise com-
m i s s i o n e r, ac-
quired during the

past week the
holdings of Wil-
liam Shirley, of
Schenectady, and
William Rafferty
of Syracuse, in the

company known as

Farash Theatres,
Inc., which has
been operating

w. w. Farley
three of the lead-

ing houses in Schenectady, with a fourth

closed. The deal involved about $300,000.

It is understood that Mr. Shirley will con-
tinue to make his residence in Schenectady
for at least some time to come.

Mr. Farley now becomes one of the lead-

ing theatre owners in New York State.

Five years ago he acquired his first theatre,

a house located in Yonkers. Later on Ter-
race Amusement company, of Yonkers, of

which he is president, acquired other houses
until today the company owns the Strand,

Hamilton and Warburton theatres in Yon-
kers, with a combined seating capacity of

about 3,600. Five other smaller theatres

in Yonkers, indirectly connected with the

company, have been disposed of.

In the formation of Farash Theatres,

Inc., of Schenectady, later on, Mr. Farley
became president and treasurer, Mr. Raf-
ferty secretary, and Mr. Shirley, general

manager. Mr. Shirley had come to Sche-
nectady several years before from New
York city, taking over the management of

the old Palace theatre, then owned by Max
Spiegel, and which was later acquired by
Mr. Shirley and Mr. Rafferty, and after

remodeling, it became the Strand.

Mr. Farley owned fifty per cent of the

stock in Farash Theatres, Inc., Mr. Shir-

ley and Mr. Rafferty each holding twenty-
five per cent of the stock, now acquired by
Mr. Farley. This gives Mr. Farley the

State theatre, with a seating capacity of

1,900; the Albany, seating 1,150; Strand,

seating about 1,100, and the Bareli, with
about the same seating capacity, all down-
town houses in Schenectady.

In addition to his theatre holdings in

Schenectady and Yonkers, Mr. Farley has
also taken over during the past week or so,

two theatres in Catskill, one of these be-
ing the Community, a particularly beautiful
house, and the other known as the
“Smalley,” which was bought by William
Smalley of Cooperstown some months ago.
The Community seats 1,200 persons and
the Smalley house about 900.

James Roach, of Schenectady, has been
named temporarily as manager of the
houses in that city.

Irving Lesser to

Expand in East
(Special to Exhibitors Herald)

NEW YORK, June 16.—Irving Lesser
of Principal Pictures, who only recently
opened the Playhouse in Great Neck, is

planning the acquisition or erection of at

least three more houses.

He will build a second in Great Neck,
and will extend his holdings into Mineola
and Port Washington.

Mr. Lesser has stated that his theatre
activities are in no way associated with
West Coast Theatres, Inc.

/. J, Franklin Goes
South for Paramount

(Special to Exhibitors Herald)

ATLANTA, GA., June 16.—The person-
nel of Southern Enterprises, Inc., in the

Southern territory has undergone several
changes in the past week. J. J. Franklin,
brother of Harold B. Franklin, director

of theatres for Famous Players-Lasky, ar-
rived in Atlanta about the middle of the

week to occupy the position of district

supervisor, held until now by Frank Dow-
ler, Jr., who has gone to Chattanooga and
the Tennessee territory in a similar ca-

pacity. Howard Waugh, for the past two
years manager of the Palace theatre in

Memphis, Tenn., is arriving today to take
over immediately the management of the
Howard theatre, while Howard Price
Kingsmore, former manager of the How-
ard, is leaving for New York early next
week. Up to this writing there has been
no announcement of an assignment for him
in the ranks of Famous Players-Lasky.
The advent into this territory of Mr.

Franklin and Mr. Waugh means still

further changes for Southern Enterprises.
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Several changes have just been made in departmental managerships by Fox Film
Corporation. Donn McElwaine (left) is the newly appointed manager of the

accessories department. Gerald K. Rudulph (middle) has been named publicity

manager and Ned Holmes is now manager of exploitation.

Grainger Names Ned Holmes
Exploitation Manager

Appointment Completes Reorganization of Fox Publicity and
Advertising Department Under Moses’ Supervision

NEW YORK, June 16.—All speculation as to who would head the new
exploitation department of Fox Film Corporation is set at rest by
General Sales Manager James R. Grainger announcing the appoint-

ment of Ned Holmes as exploitation manager.

This completes the enlargement and reorganization of the publicity and
advertising department and gives a strong lineup of department heads
under the general supervision of Vivian M. Moses. These heads of depart-
ments are G. K. Rudulph, publicity manager; Ned Holmes, exploitation
manager and Donn McElwaine, manager of the accessory division. It is

understood the creation of advertising copy will be personally looked after
by Mr. Moses.

APPOINTMENT of Ned Holmes is

confirmation of the report that- Fox
will have a staff of exploitation agents
in the home office and in the field to
properly put over his big pictures during
the coming season. It is already estab-
lished that the Fox Supreme Attractions
will be played in many of the nationally
known first-run houses in the country
and have already been booked by a large
number of the leading circuits of thea-
tres. Holmes will at once begin organi-
zation of a staff of exploitation men, who
will cover presentations of “The Iron
Horse,” “Lightnin’,” “The Fool,” “The
First Year,” “Lazybones” and the other
big Fox attractions, including the John
Golden Unit of Clean American Plays.

It was Ned Holmes who organized
the exploitation department for First Na-
tional Pictures. Holmes brings to his
position a long and varied experience.

His first association in the show busi-
ness was with Buffalo Bill, after which
he became general manager for Jules
Murray, who was covering the country
with well known stars of the legitimate
stage, such as Modjeska, Rose Coghlan,
Kathryn Kidder, Creston Clarke and
others. Later Holmes became press
agent for Daniel V. Arthur Musical
Comedy Attractions and handled Marie
Cahill, De Wolfe Hopper and Grace Van
Studdiford.

In the exploitation of pictures Holmes
started early, handling one of the first

big attractions, the Paul J. Rainey
African Hunt pictures. Since this time
he has had charge of many big screen
attractions, including “20,000 Leagues
Under the Sea” and “The Four Horse-
men.”

Besides having visited all important

cities ahead of shows and pictures and
enjoying an unusually wide acquaintance
with theatre managers and newspaper
men, Holmes has managed theatres in
Chicago, New York and San Francisco.

In his new position with Fox, Mr.
Holmes will be again working with
Mr. Grainger, with whom he has been
associated in connection with two other
companies.

With McElwaine, Holmes and Rudulph,
Vivian Moses is now at the head of what
is called one of the strongest staffs of

exploitation and publicity men in the
business.

This Was News
in 1915
July 3, 1915.—It has been learned

that John R. Freuler has been
chosen president of the Mutual
Film Corporation, Edwin Than-
houser, vice president, and Felix
Kahn, treasurer.

* * *

July 3, 1915. — Senate Bill No.
382, providing for state censorship
of motion pictures in Illinois, has
been passed by both houses of the
legislature and now only awaits
the signature of Gov. Dunne to be-
come a law.

* * *

July 3, 1915. — On Wednesday
D. W. Griffith’s great spectacle,

“The Birth of a Nation,” passed
its two-hundredth performance at

the Liberty theatre. New York.

Motion Pictures
by Radio Invented
by C. F. Jenkins

(Special to Exhibitors Herald)

WASHINGTON, D. C, June 16.—
Motion pictures by air, radio, are a fact.

The first transmission of motion pictures

by radio was made Saturday through a

hookup of naval broadcasting station
NOF with apparatus in the laboratory
of C. Francis Jenkins, pioneer in radio-

photography.
The pictures of a windmill in action

were reproduced in a room before an
astonished group, including Secretary
Wilbur of the Navy, Dr. George K. Bur-
gess, director of the United States Bu-
reau of Standards, and Judge S. B. Davis,
acting secretary of commerce. Though
the windmill was only five miles away,
Inventor Jenkins said the transmission
could have been made from a greater dis-

tance, depending on the strength of the

radio set.

The method of the reproduction ap-
pears complicated to the laymen view.

A revolving disc, “the radio eye,” a mir-
ror of graduated thickness, breaks up
the image of the object into thousands
of bits, reflecting them into a photoelec-
tric cell. These flashes take a number
of stills which are reproduced in a con-
tinuity similar to the customary pro-
jection machine.

Illness Forces Berman
to Rest; Colvin Brown
Acts as Sales Manager

(Special to Exhibitors Herald)

NEW YORK, June 16.—Harry Berman,
one of the best known and most liked men
in the motion picture industry, has been
compelled by ill-

ness to take a long
rest from his

duties as sales

manager of F. B.

O. About one year
ago Mr. Berman
underwent a seri-

ous operation and
since then his
health has not been
of the best. At the

recent sales con-
v e n t i o n of his

company at Chi-

cago he was again
taken ill but re-

turned to New
York and resumed his work.
Mrs. Berman and his associates at F. B.

O. finally prevailed upon him to take a long

rest in the mountains for the purpose of

recuperating, and Mr. Berman is now in

the Adirondacks.
Colvin Brown, who recently joined

F. B. O., has taken charge of the sales de-

partment during Mr. Berman’s absence.

Music Tax Change Gets
Another Blow in Canada

(Special to Exhibitors Herald

)

OTTAWA, ONT., June 16.—Canadian
theatres no longer fear a change in the

copyright law whereby they would have to

pay royalty fees on copyright music. Prime
Minister King declared last week in the

house of commons that it is the intention of

the government to proceed with only gov-
ernment measures this session. The pro-

posed change was fathered by E. R. E.

Chevrier, M. P., for Ottawa East.
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3 State Conventions in Week
to Call Woodhull and Cohen

Maryland, North Carolina and Connecticut Exhibitors to Con-

vene— Seider Busy on New Jersey Gathering June 29 —
Coolidges Invited—Newsreels Will Shoot Sport Carnival

NEW YORK, June 16.—With three state conventions next week, each

requiring their attendance, President H. F. Woodhull of M. P. T. O. A.

and Sydney S. Cohen, executive chairman, have a busy week laid out for

them.
M. P. T. O. of Maryland convenes at Havre De Gras June 21, and

both Woodhull and Cohen will be there. On the same day M. P. T. O.
of North Carolina starts its three-day gathering at Wrightsville Beach,
and Woodhull will attend. Both the president and chairman of the na-

tional organization will be at the session June 23 of M. P. T. O. of Connec-
ticut at Hotel Garde, New Haven.

New Jersey Owners Convene June 29

Joseph M. Seider, president of M. P. T. O. of New Jersey is the busiest

man in several states preparing to make the sixth annual convention of the

Jersey exhibitors a mark for forty-seven other states to shoot at.

Re-Takes

W ILL HAYS doesn’t want the kids to

take his “open door” policy literally.

He’ll dig up the films for them but they

can’t expect free seats.

* * *

“Micky” Neilan made a picture called

“Patsy” for Metro-Goldwyn, but now
they’ve decided to call it “Mike.” They
changed the sex, but it’s not a sex picture,

I understand.
* '* *

Speaking of Coasts

Wonder why Paramount chose the West
Coast to make “The Coast of Folly” in-

stead of the Atlantic coast.

* * *

Shifty Titles

And while we’re on the subject of chang-

ing titles, I see they’ve switched from
“United States Flavor” to “Men of Steel”

for the Milton Sills—First National—Sat-

evepost story. They’ll probably call “Abie’s

Irish Rose” “Cohen’s Passion Flower”
when it reaches the galloping pictures, sez

Jimmy Starr.
* * *

The Jolly English Way
Here’s the way the English exhibitors

buy pictures. They rate them as follows

:

Box office and exploitation value 35

Story value 20

Entertainment - - 15

Director 10

Photography 05

* * *

Fes, Yes

There’s cheering news in the fact that

Harold Lloyd’s next picture will be “Rah

!

Rah! Rah!”
* * *

Everywhere You Go
There isn’t much use in planning a va-

cation for a change of scenery. The bill-

boards are all advertising the same thing.

* * *

Already Packed
President Coolidge traveled to Minneap-

olis in a Pullman car packed with ice. To
further carry out his economy program he
should have used a regular refrigerator

car.
* * *

A Fresh Lot
The gold diggers came to California in

’49 but there’s a lot of ’em along Hollywood
boulevard who look as if they had just
arrived.

* * *

That’s Out
I see “petting” is declared to be O. K. in

16 cities. In San Francisco they permit
“necking” too but Los Angeles prohibits

“aggressive lovemaking” in public, which
shows there are some things they won’t
stand for here.

—R. M.

Gilda Gray Signed With
Famous Players-Lasky

(Special to Exhibitors Herald)

NEW YORK, June 16.—It was an-
nounced last week that Gilda Gray has
been signed by Jesse Lasky to appear in
Paramount productions. She will start
her career in pictures in a story written
by Robert E. Sherwood and Bertram
Block, directed by Paul Bern. Gil Boag,
her husband, will act as her manager.

The convention will be held in Asbury
Park, N. J., June 29, 30 and July 1, with
headquarters at the New Monterey hotel.

While the business sessions have an im-
portant place on the program, an elaborate
schedule of social and sport events has
been arranged, with a carnival of water
sports, dances, revues, stage presentations,

boat rides, board walk events, fireworks,

and midsummer fashion show.

Many stage and screen luminaries as

well as prominent state, city and local of-

ficials have accepted invitations, and for
these guests of the association Mr. Seider
has reserved one whole floor of the big

hotel.

Coolidges Invited

Among the invited guests are President
and Mrs. Calvin Coolidge; United States

Senators Edge and Edwards ;
Governor

Silzer of New Jersey; Mayor Hettrick of

Asbury Park; Mayor Hague of Jersey City

and Mayor Raymond of Newark, and New
York State Senator James J. Walker.
The banquet will be Wednesday eve-

ning, July 1, with Robert E. Welsh, toast-

master. Speakers include Governor Silzer,

Mayor Hettrick, Ray Lewis, Cohen, Wood-
hull and Seider.

This Was News
in 1915
May 1, 1915. — The “Charlie

Chaplin Walk” is the latest song
and dance hit.

* & *

May 15, 1915.—Elks and Masons
paid their last respects to John
Bunny, the late motion picture

funmaker, at the Elks Club Wed-
nesday, April 28. Fifteen hundred
people were present, including

every motion picture actor in the

East.
* * *

May 15, 1915.— Employees of

the Chicago office of the World
Film Corporation April 29 pre-

sented Harry Weiss, in honor of

his first anniversary as manager of

the Chicago office, with a silver

loving cup 24 inches high.

May 15, 1915.—Martin L. Cost-

ley of the Pastime was elected

president of the Louisiana Motion
Picture Exhibitors’ Association,

which perfected its organization

in New Orleans April 24.

A number of motion picture stars now
working in Eastern studios will be mar-
shaled for the fun under the personal su-
pervision of Martin J. Starr, who has
promised to have a striking aggregation
on hand.

Entries for the water sports have been
received from Big “U,” Tiffany Produc-
tions, and from other film companies as

well as from independent producers, trade

papers and fan publications. One of the

most interesting features of the gathering
will be the presence of camera experts
representing the International, Fox, Pathe
and Kinograms news reel producers, who
will take pictures of participants in ath-

letic events as well as scenes on the board-
walk. Many of these shots will be used
in news reels.

Anne Dale to Appear
A saxophone orchestra of 20 pieces has

been engaged for the dancing.

One charming event of Wednesday eve-

ning will be the personal appearance of

Anne Dale, the dainty and talented child

who achieved an outstanding success in the

role of little Mary Margaret, the crippled

child, in the William Fox screen version

of the famous Channing Pollock stage suc-

cess, “The Fool.” Miss Dale will enact

the miracle scene from the play precisely

as she did in the picture, on a specially

constructed miniature stage in complete

operation presented by Colby Harriman.
The committee has announced no special

invitations will be required by an” person,

in the industry or out, who may desire to

attend any or all the days of the carnival.

Cleveland Women Praise

Pictures’ High Standard
in a Letter to Paramount

(Special to Exhibitors Herald)

NEW YORK, June 16.—Quality of

motion pictures has improved in the last

year, according to a letter to Famous
Players-Lasky from Cleveland Federa-

tion of Women’s Clubs. Mabel G. Frary,

secretary of the federation, wrote that

“the pictures have been growing cleaner

morally; they are better than the spoken
drama and the current fiction, particu-

larly some of the serial stories in the

newspapers.”

Embassy Gets Wilkinson
(Special to Exhibitors Herald)

NEW YORK, June 16.—J. S. Wilkinson

has been named general production and

business manager of Embassy Pictures by
Arthur F. Beck, president.



44 TENTH ANNIVERSARY June 27, 1925

Food Scarce at Film Golf Meet
—Water Plentiful

About Only Redeeming Feature Is That Prizes Went to No Outsiders

—Aftermath Is Painful—Rain Stops Contests

By JOHN S. SPARGO

N EW YORK, June 16.—The Spring Film Golf tournament is now a

matter of history, and while the worry of low scores and prizes has
ceased to be talked about there are some other angles of the day’s

outing still the subject of conversation whenever two or more film golfers
meet.

CHIEF of these angles is how each got
over the aches and pains due to climb-

ing up an down the precipitous hills

which form the golf course at Briarcliff

Lodge, where the tournament was held.

Second to this is the subject of food

—

most everyone came away hungry, even if

they were not troubled by thirst

!

One of the chief attractions at Briarcliff

Lodge is a spring of “radio active” water.
It is the opinion of many of the film men
that whoever looked after the rather im-
portant question of feeding the guests fig-

ured it out that plenty of “radio active”

water would be sufficient nourishment for

a lot of film people. There was plenty of

“radio active” water and mighty little hun-
ger satisfying food.

The consensus of opinion is that Briar-
cliff Lodge is a mighty good place not to

hold a film golf tournament and that who-
ever selected the place should be allowed
one more guess and then turn the job over
to someone else.

One of the redeeming features of the

tournament—and about the only one—was
that all of the prizes that were awarded
were won by men actually in the film busi-

ness. At other tournaments important
prizes were carried away by outsiders.

Late in the afternoon a heavy rain pre-

vented many of the contestants from fin-

ishing, so it was decided by the committee
to hold over many of the prizes for dis-

tribution at the fall tournament.

Following are the awards made

:

Low net (Reuben Samuels, Inc., Cup) won by
Rex Beach, with a net of 70.
Low net runner-up (silver putter offered by

Motion Picture News) won by Stanley B. Waite,
with a net score of 71.
Low gross (Warner Bros. Cup) tied between

Rex Beach and J. D. Williams. Won for Wil-
liams by Billy Brandt at the toss of coin.

Jules Mastbaum Cup for lowest exhibitor score
to Christopher Deibel of Youngstown, Ohio.
Trophy Shield (Exhibitors Herald Trophy) won

by John H. Theiss, 2nd low gross runner-up. Mr.
Theiss is technical representative of the Dupont-
Pathe company, with offices in the Pathe Build-
ing, 35 West 45th street.

Special cup by Davis Distributing Division won
by Tom Moore of Washington.

Winner of leg on Film Daily Cup, Rex Beach
with a net of 70.
Kodak offered by Jules Brulatour won by

Lester Aarons, 3rd low gross runner-up.
Due to the rain and the inability of players to

complete the afternoon round, the committee de-
cided to hold many of the special trophies for the
next tournament. Into this classification fall all

those special cups not mentioned above.
Winners of the foursome prizes follow:
Chester Sawyer, Bill Sheer, Joseph Sameth, John

E. Storey, Don Mersereau, Arthur S. Kane, Jim
Milligan, George Blair, Sam Sax, Harry Fields, Carl
Carleton, Jerome Beatty, Marty Schwartz, John
Theiss, Harry Segal, Arthur Stebbins, Ned Depinet,
J. V. Ritchey, Jr. ; George Brown, Earl Gulick,
Fred J. McConnell, J. Boyce Smith, Howard Tier-
ney, Rudy Cameron, Albert L. Grey, E. J. Warner,
Mark Dintenfass, S. S. Toback, A1 Saunders, F. B.
Crosbie, and Messrs. Branton, Scott, Nolan, Kar-
pen, Frankel and Cummins.

Runners-up in the foursomes also awarded
prizes

:

Lee A. Ochs, Charles Haring, John Humm, Tim
Leahy, E. A. Eschmann, Lee Marcus, C. Graham
Baker, James A. Cron, Myron Lesser, Tom Gerety,
Earl W. Hammons, E. J. Smith, J. T. Oliphant, E.
L. Smith, Hawley Turner, Oscar Lynch, Joe Horn-
stein, George C. Wilson, William Massce, Oscar A.
Price, Dr. S. Scheppt, Gene Hatschet, J. V. Ritchey,
Sr., A. W. Smith, Will Nigh, Stanley B. Waite, E.

S. Gaylor, Jr., Jess Gourlay, Paul Gulick, Lynde
Denig, Arthur Pelterson, A1 Hedley, Richard Brady,
J. T. Rowley, and Messrs. Hand, Berson, Schreiber
and Abrahams.

The following prizes will be offered in

the fall tournament : special prize donated
by Watterson R. Rothaker; special prize

donated by Jack T. Cosman
; special prize

donated by Arthur W. Stebbins, Inc.
;
spe-

cial prize donated by M. S. Schlesinger and
Gus S. Schlesinger ; special prize donated
by DuPont-Pathe, Inc.

12 Survive First

Round of Tennis

Tourney of F-N
(Special to Exhibitors Herald

)

NEW YORK, June 16. — Summer
sports are at their height in the motion
picture field, with golf, tennis and base-
ball vying for honors. First National’s

third annual tennis tournament for the

Eschmann cup is now being played off,

with the finals in July at the First Na-
tional outing. Players still in the run-

ning after the first round are, Sam
Spring, C. M. Steele, A. W. Smith, Jr.,

C. F. Chandler, Bruce Gallup, Sol Sher-
now, W. F. Crosbie, S. Charles Einfeld,

A. P. Waxman, George Bilson, Sterling

Wilson and Charles Bailey.

* * *

Efforts are being made to revive the

motion picture baseball league. Philip

Abrahams, manager of the newly-formed
Warner Brothers team, expects to call

a conference soon to draw up a schedule.

The Warners in their first game defeat-

ed the Fox team 15 to 12.

* * *

Film Booking Offices is presenting two
silver cups at golf tournaments, one to

the Midwest Golf Tournament, which
takes place today at Olympia Fields.

The other, a “Birdie” trophy, was given

to the Spring Film Tournament, at

Briarcliff June 9.

* * *

Arthur Walsh, Pathe Home Office

pitcher, held the strong United States

Lines’ team to one run and struck out

13 but lost the game 1 to 0. He allowed
only three hits, but wishes he had man-
aged to strike out those three in addition

to the standing army that he did make
sit down.

McCormick New Pathe
Exploitation Manager

(Special to Exhibitors Herald)

NEW YORK, June 16—S. Barret Mc-
Cormick has been chosen exploitation man-
ager of Pathe Exchanges, Inc. He suc-

ceeds Arthur Brilant who resigned recently

to engage in theatrical production work.

McCormick has been identified as managing
director of the Circle, Indianapolis, and of

the Allen, Cleveland.

John H. Theiss, technical representative
of the Dupont-Pathe company, won
the “Exhibitors Herald” shield at the
Spring Film Golf tourney, Briarcliff
Lodge, last week.

Merger Points to

Millions for Films

of Independents
(Special to Exhibitors Herald)

HOLLYWOOD, June 16.—Eastern
and Western capital will join July 1 in

a consolidation of the interests of the
Cinema Finance Corporation with the
Motion Picture Capital Corporation of
Newark. The consolidation makes avail-
able many millions of dollars for more
extensive operation in the Independent
producing field.

The Cinema Finance Corporation was
organized in 1921 with a paid capital of
$400,000. The Motion Picture Capital
Corporation was organized in 1923 and
has at present capital and surplus of
$1,500,000. Maurice Barber will be vice-
president and manager of the Western
activities of the new financing company.
John B. Miller, Motley H. Flint, John E.
Barbert, Cecil B. DeMille, Charles
Christie and Maurice Barber are the
local advisory board.

98 Per Cent of Films
Displayed in Uruguay
Originate in America

(Special to Exhibitors Herald)

WASHINGTON, June 16.—Foreign pro-
ductions offer little competition in Uruguay,
where 98 per cent of the pictures shown are
of American origin, says a report from
Consul O. Gaylord Marsh at Montevideo
to the department of commerce. There are
six important distributing agencies in Mon-
tevideo, 62 motion picture theatres there

and 38 of importance in the interior. Three
features are customary to a performance,
but tickets may be purchased for a single

film or two pictures.

There is a commission of censorship
which rules children away from certain pic-

tures. Society dramas and farce comedies
are favorites. La Sociedad Cinematografica
de Montevideo, organization of theatre

owners, regulates admission charges and
manner of presenting films.





“Tell Us a Story”

T.HE motion picture came into existence in its present

form in answer to the world-old plea, "Tell us a story".

Humanity has always lent an attentive ear to the exploits

and adventures of the bold, the brave and the fair. In

the earliest days, reaching back into the twilight of history,

stories were told by sign and symbol; then came the story

repeated from the lips of the wise man; still later the parch-

ment scroll for the literate few, and then the stupendous

achievement of the printing press!

But Gutenberg's invention was destined one day to

meet a competitor who would challenge its supremacy as

a story-teller; this new force, an evolution of many arts

and sciences, came to tell its story in a living, breathing

manner, very much to the disadvantage of the cold and

lifeless printed page.

This new force immediately registered its appeal to all

humanity. Speaking the universal language of pictures

it was at once understandable to youth and old age, to the

literate and the illiterate, the native and the outlander—to

all mankind. And with the whole world as its audience,

still reechoing the plea, "Tell us a story", it is no wonder

that it has sprung into universal popularity.

Upon the men and women of the creative branch of the

motion picture industry devolves the kingly right and

responsibility of determining just how this great new l

orce

shall be directed; of deciding what stories shall be told to

this world-wide audience and how they shall be told.

And it may be truly said today that the hand and heart

that make the pictures rule the world.
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STUDIO
bj) MARTIN J QUIGLEYS

DURING the past year no sensational changes in the

field of producing motion pictures have taken place,

yet many fundamental and widespread developments

have been brought about.

Beneath a tranquil surface many things have happened. To
the casual observer it might appear that production and pro-

duction methods and practices have simply been following a

beaten course—but this is far from the truth.

Out of the store of many years’ experience the realization

has come that the director, however important he may be,

is not the supreme element in the production of pictures. It

has constantly been becoming more apparent that a director

—no matter how competent he may be-—who insists upon
being a confirmed individualist in his own method of work
cannot be depended upon for better and greater pictures.

Production requires organization, requires the cooperative

efforts of many experts and among these the director is only

one and is, in fact, not the greatest one.

The author of screen material is today the supreme factor

in production. When the working script is finished and it

turns out to be lacking in story value and in method and
details of treatment, then no amount of effort or ability from
that point on to the completed picture can save it from medi-

ocrity, or worse. On the other hand, a great story, ade-

quately treated, can weather no end of abuse in actual pro-

duction and still lead to a picture that will command the

attention of millions and be the means of supplying real en-

tertainment to them.

This seems to us to fix definitely the relative positions of

writer and director. And, further, it suggests that the hope
of greater and better pictures rests with the author.

* * *

A GREAT deal of evidence of the good results of organ-

ization and supervision has become apparent during the

past year.

Supervision in production is not a rubber-stamp procedure.

It is an essentially creative operation and has been, very defi-

nitely, the means of achieving some of the best pictures that

have appeared during the past year. Supervision supplies a

central and impartial authority which formerly was expected

from the director but which in actual practice he cannot
supply because of his partisan connection with details of pro-

duction. It leads to better planning and better execution

and it stands as a conscientious watchman, guarding against

the loss of ideas, situations and efFects that are expected to be
found in the, finished picture.

The director, generally speaking, has come to be the con-

tractor who executes the writer’s plans and specifications.

With a creative mind and an all-around competency he may
strengthen and embellish a story but snap judgment on the
studio floor cannot take the place of hours of long and la-

borious study and thought, with pen and paper, under the

midnight lamp.

In no other way may the tremendous unevenness of the
pictures of practically every director be accounted for. Fre-

quently there has been much mystification over the fact of a

prominent director following a great picture with a very in-

different one. In reality, there should be no mystery in this:

In one case the director has a good story, properly worked
out to deal with; in the other case he is relying upon his

ability as a stage manager to alchemize a poor story into a

good one and the inevitable end of this is failure.

The further one considers the position that should be
accorded the writer of screen material the more he is con-

vinced that the writer is the predominant influence in pro-

duction.

Take the case of players: Stars cannot maintain their posi-

tion, and new stars cannot be made, except by virtue of good
stories. In studying the reasons that have led any particular

player to stardom, the part played by good stories becomes
very obvious. Millions of men and women possess the essen-

tial qualifications for becoming motion picture stars but the

few that reach the goal are led there, primarily, by the good
fortune of being cast in roles that appeal to the public’s

heart and mind. Aspiring players wait anxiously for their

chance at a big part with the idea in mind that given such

an opportunity their ability and natural attributes will lead

them to prominence. Almost invariably, when a player is

given the big part the desired result is accomplished and the

player attributes credit to his own qualifications, whereas the

role itself has been the main factor.

% *

PRODUCTION’S greatest need is the development of

authors, writing both stories and continuities directly

for the screen. We do not believe that this development

may be substantially hastened by the creation of artificial

nurseries, nor by dragging big literary names to the work,

almost against their will. Instead, we think, all that produc-

ers need do is to give the author the recognition that his

essential work entitles him to and to deal with him fairly

and equitably in a financial way.

There are no grounds at this time for expecting any radical

departures in the technical production of motion pictures.

Color will continue to help in a greater degree and natural

color photography may suddenly swim into the industry’s

ken at any time. There is also to be awaited the perfection

of stereoscopic pictures. But meanwhile the industry has the

advantages of the tremendous technical advances that have

been made and a further refinement of these, without radical

changes, will be brought about.

The production of motion pictures is rapidly becoming

classified. Various producing organizations are tending

toward the policy of making a certain “class” of picture. The
distinction does not come in the type of picture, whether it

be society drama, melodrama, comedy drama or spectacle, but

rather with respect to the calibre and character which the

picture is to assume.

There are indications that a limited number of concerns

are to confine themselves to the making of first-rate, costly

productions intended primarily for showing in the leading

theatres. This is the most difficult and most hazardous class

of production, requiring big organizations and heavy capital

investments. It is geared to satisfy in the first-run houses

and, if it fails to do so, it comes near being a total loss.

In the next bracket are to be found a large number of

producing units and the product turned out by them will be

aimed to have equal story value but will be done in a less

expensive and less pretentious manner. These pictures are

in demand in a larger market and one which is less exacting.

(Continued on page 87)
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Production is “something else again” as seen “through the box
office ivindoui” by HERALD contributors who forward their

findings for the good of the cause in adjoining columns

TAVERYONE knows the box office tells what’s wrong with

pictures—but it tells the other half of the story, too, and

that’s the positive pole of the motion picture magnet.

This is that half of the story.

From the findings of veteran exhibitor contributors to the
HERALD definite conclusions may be drawn.

1. “The play’s the thing.”

2. It’s the Author’s Age.

3. Straightforward stories sell and satisfy.

4. Public demand does not change.

5. Comedy-drama is best.

6. Really good pictures are O. K. for the family.

7 . Stars must stick to type.

8. Footage economy is profitable.

9. Sex stuff is out.

10. Short subjects have arrived.

These are points emphasized by exhibitors of known
qualifications asked to write special articles for this issue

on the subject of “Production as Seen Through the Box
Office Window.” The articles, eight in number and af-
fording picture makers a not elsewhere obtainable grasp
of current theatre-public relations, follow:

By FREDERICK C. HINDS
Cresco Theatre, Cresco, la.

“ r

p
HE play’s the thing.”

That is just as true today, and it is just as surely re-

ceives its reward through the box office window, as it was on
the memorable day it was first written. It has always been my
contention, since I first started watching box office receipts

—

and that includes three distinct “ages” when the story was
given last consideration. They were the "star age,” the

“director age” and the “brand age.”

Each one of these groups still dominates its own fac-

tion—and these factions are of considerable scope. It is

well that this condition exists, because we need every

possible magnet for our box offices. It is also undeniable

that it always will exist; but if you will just recollect the

really great successes of the past ten years, I am sure you

will agree with me that the title of the flay is the first

thing to enter your minds in connection with nearly every

one of these successes. And so it is with the public.

Who made it, who is in it and who directed it are contribut-

ing factors of the utmost importance—but they are contribut-

ing factors to the play! “The Covered Wagon” would not

have been nearly so good without Ernest Torrence. “The

Ten Commandments” would have suffered a tremendous loss

without DeMille and Roberts. “Way Down East” might have

been an ordinary program picture without Griffith. And yet

it is still “The Covered Wagon,” “The Ten Commandments”

and “Way Down East” that first enters your mind.

Perhaps you have already guessed the true import of these

lines—that this is the age of the author. This may be a rad-

ical departure from accepted standards, but the editor told me

Production as

Seen Through
the Box Office

Window
By WILLIAM R. WEAVER

“When a Man’s a Man” (First National) is listed by exhibitor

contributors among the attractions representing “what the public

wants” in this era, termed “The Age of the Author”
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The Goldwyn plant at Culver City, Calif., from which emanated some of the pictures named by veteran HERALD exhibitor con-
tributors in their remarks hereivith on “Production as Seen Through the Box Office W indow.” Their remarks convey vital facts
to individuals making pictures for the present day theatre.

I could write anything I want and I’m taking complete advantage

of it. If “the play’s the thing” the author must be given his just

deserts.

* * *

crowd leaves the theatre and judge by their remarks and
expressions the effect of these scenes upon them, and in our

judgment we will be as conservative as possible.

^ jjc ^

Tom Mix has drawn and always will draw a good crowd of

Western fans in my house and I most certainly would not want to

be without him. Thomas Meighan has legions of followers and

we want him. Jackie Coogan enjoys a unique position as the

greatest of all juvenile stars—and we need him. D. W. Griffith’s

name on a picture is sufficient to sell his product to another large

contingent. And so on to the end of the list—and we need them,

need them badly—all of them. Yet I believe my house needs the

authors most. Give any star or director poor stories for a time

and we all know what happens. We’ve seen it happen—not once,

but many times. As a matter of fact, authors are largely respon-

sible for the popularity attained by other prominent names in the

industry.

I am frank in the statement that Zane Grey in my lights means
more than any other name I can put there. Harold Bell Wright
is another great cure for business depression, Peter B. Kyne is

all we need to insure unusual business and George Ade’s stories

for Tom Meighan are the best pictures this star ever made. His

Booth Tarkington stories were also much better than many others.

There are only a few. You know how many there are.

It is with a great sense of satisfaction that I read the announce-

ments of the producers for the coming season. The sex-weary

public is to have a very welcome change. Sex is noticeably absent

from the announcements. Pictures of that type never have been

any good in the small towns and we of that department are

rightfully glad that the cities have wearied of them.

Jesse Lasky has publicly made the statement that comedy
and comedy-drama reflect the current pulse of the public.

Mr. Lasky is entirely right. I dare to augment the statement

by asserting that this is the type of story the public has

always wanted.

By TOM FOSTER
Star Theatre, Stanley, Wis.

On looking back over the last two years we see no
radical change in the public’s likes and dislikes as related

to the motion picture. While the public as a mass have
not changed, the producers, in spite of ever continued

promises to reform, go on making the same idiotic blun-

ders they have been making since the dawn of the in-

dustry, blunders that are driving patrons from the theatre

and causing untold trouble to all concerned.

No big producer has been free from these blunders.

The blunders that I refer to are those of introducing from
one to half a dozen questionable and suggestive scenes
into what would have otherwise been a good picture.

Seventy per cent will have ignored the suggestive scenes;

to them the picture was no better or worse. If they did not

like these scenes they could afford to forget them and remem-
ber the pleasant part of the play. Possibly twenty-five per

cent of those leaving will have found amusement in these

scenes; perhaps some of them even got a laugh out of them.

The other five per cent left the theatre disgusted and bitter.

Now for a moment let us analyze the box office effect of

these scenes. The seventy per cent will come again just the

same; so will the twenty-five per cent; but all these would
have continued to patronize the theatre regardless of these

scenes. What of the five per cent? True, some of these will

come a”ain, but it is this great army that is steadily being re-

cruited day after day from which come those who cry aloud

for censorship, for Sunday closing, for special taxation, and
for a hundred and one other regulations the exhibitor for-

ever has to fight.

The utter folly of it all, for something that has never got the

box office one thin dime, something for which at times nearly

all producers have apologized, with promises that it should

not occur again; something from which every exhibitors organ-

ization has called loudly for relief, something that has cost the

box office of the theatre in losses millions of dollars and for

(Continued on page 87 )

The number of pictures in which this has happened are

so numerous that any exhibitor can mention scores of them.
For a moment let us glance from the box office window as the

Empty seals may be filled consistently with pictures made in

conformity with box office observation, say HERALD con-
tributors of the special articles beginning upon the opposite page
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Douglas Fairbanks in one. of the scenes from “The Three
Musketeers” a successful picture full of action mode for

United Artists.

Milton Sills in one of the striking costumes he wore in “The
Sea Hawk,” First National picture that has filled theatres

throughout the country.

Money Makers from the Studios
By John S. Spargo

WHATEVER this exhibitor or that exhibitor or the occa-

sional exhibitor may think or say about the “big picture”

from a box office point of view, the fact remains that big

pictures consistently have been successful financially, have been

big money getters at the box office when property presented and
advertised, and undoubtedly have been the one outstanding stim-

ulant of the last few years in the film industry.

Exhibitors as a class, and with few exceptions, have welcomed
the big screen production, have
booked it eagerly, have paid the price

asked without undue protest, have
worked intelligently and industrious-

ly to “put it over”—and have won
correspondingly * commensurate re-

wards at the box office. The excep-
tions to the rule, those who have
booked the big and costly production
and offered it to their patrons on the

same basis as the so-called program
picture, have had only themselves to

blame when box office returns have
been meagre.

* * *

TN the commercial world big prod-
*- uct—the exceptional commodity

—

always is backed by a correspond-
ingly big sales campaign, and when
this campaign is carried out properly,
the product brings adequate and sat-

isfactory profit. And the same prin-

ciple holds good to a very large ex-
tent in the marketing by exhibitors
of the exceptional motion picture.

D. W. Griffith’s great masterpiece,
“The Birth of a Nation,” properly
may be said to have been the first

“big picture.” The whole world
knows this screen classic; exery ex-

hibitor of today and of the last ten

years knows its strength as a box-
office attraction

;
as entertainment.

And is there a man anywhere in

the picture industry to deny that

“The Birth of a Nation” stimulated

every producer to make another film

that would entertain the millions and
bring the dollars rolling into the box-
office as did the Griffith success?

Hardly. And every big production

that United Artists stars have offered

since the inception of that organiza-

tion has had a similar stimulating effect upon production.
* * *

'T'AKE, for instance, Mary Pickford’s “Pollyanna,” her first

feature for United Artists release. A big picture if there

ever was one; big in production, big in entertainment value; big
in box-office drawing power. This picture has been shown in

more than 9,000 theatres, and has been played on even a greater
number of contracts for the reason that many houses have offered

the film twice and thrice. “Polly-

anna” was a financial success for

Miss Pickford; an equally big suc-

cess for the exhibitor.

Then there is Douglas Fairbanks’
“His Majesty, the American.” Here
is a big picture that has played to

more than 10,000 contracts ; has made
a small fortune for its producer-star
and made big money for exhibitors
in every city in the United States.

Truly, a big picture was this first

Fairbanks release through United
Artists Corporation.

Then came D. W. Griffith’s “Way
Down East.” Another big picture

—

a tremendously big one from every
viewpoint, and another picture, too,

that like Miss Pickford’s and the

Fairbanks’ films, had its stimulating
effect throughout the cinema world.
Every month, almost, there was a
new imitation—a film turned out on
the general scale and pattern of a
“Pollyanna,” of “His Majesty, the

American” and “Way Down East.”

* * *

ACH of these earlier United Art-
ists Corporation releases marked

its own mile-stone in the industry;

each represented to the full the de-

velopment and the progress in the in-

dustry; the growth of motion picture

photography, increased directorial

technique, better lighting, larger and
more elaborate sets—every stage of

development in every phase of pic-

ture making. Each had its imitators

who strove valiantly, but unsuccess-

fully, to equal if not excel. Hence
the general betterment in all elements

of film production throughout the

entire industry.

“Foolish Wives” the Universal picture, was her-

alded as the first million dollar attraction.

Big Pictures!

“Pollyanna” was shown in more than 9,000 theatres.

“His Majesty, the American” was played to more
than 10,000 contracts.

More than $500,000 was spent on newspaper ad-

vertising for “The Ten Commandments” when
it was roadshowed. The posting included more
than a million sheets. The picture showed at

New York for 62 weeks ; Paris 10 weeks, Berlin,

4 weeks; London, 16 weeks.

“The Sea Hawk” played more than 6,000 theatres

before it was taken out of distribution.

“Abraham Lincoln,” which was more than a year

in the making, ran 10 weeks in the Tremont
Temple theatre, Boston; 10 weeks in the Roose-

velt theatre, Chicago.

“Classmates” has already had more than 5,000

showings. It showed in 125 theatres in important

cities during its first week’s release.

“Sally,” released not long ago has already had 3,000

showings.

“The Hunchback of Notre Dame” is said to have
cost about $1,100,000; 3,000 extras were used.
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From LON CHANEY:
I congratulate you on the completion of a decade of suc-

cessful service with EXHIBITORS HERALD.

Then came such productions as Miss Pickford’s "Little Lord
Fauntleroy,” “Rosita” and “Dorothy Vernon of Haddon Hall’’;

the Douglas Fairbanks’ productions, “The Three Musketeers,”

“Robin Hood” and “The Thief of Bagdad”; Charles Chaplin’s

first United Artists release, and his first serious dramatic offering,

“A Woman of Paris,” and Mr. Griffith’s “Broken Blossoms,”

“Orphans of the Storm” and “America.”

* * *

'C'VERYONE in the foregoing list properly belongs in the big

' picture class and puts United Artists in the lead in the matter

of big photoplay production. Again each presented the very ulti-

mate in the matter of production development and progress

;

again, each had its due quota of influence on other producers.

While “Broken Blossoms” was not so successful a box-office

attraction as some of the others, there can be no doubt as to its

artistic value; as to the generally beneficial effect on picture mak-
ing as a whole of this Griffith art classic. Is there anyone who
will deny the influence on directors and directorial work of the

Chaplin genius as shown in “A Woman of Paris”?

Mary Pickford’s United Artists productions all have been finan-

cially successful
;
all have been strong in box-office drawing power.

The recent Douglas Fairbanks features— the last three— have
grossed more money for the producer and for the exhibitors than
any other three pictures ever made.

* * *

“'T'HE Ten Commandments” is one of the big pictures of the

year of which Paramount officials are justly proud. In the

opinion of many, including the writer, this DeMille epic is one of

the greatest pictures ever made.

Whether it will give the same box-office returns as “The
Covered Wagon” is yet to be seen, but those having charge

of the road-showing of both, figure that it will. This belief is

based on a comparison of the road show figures of each and the

success of “The Covered Wagon” in the regular picture theatres

of the country. “The Ten Commandments” will be released gen-

erally in September.

The opinion that “The Ten Commandments” will give the same
box-office performance when released for general exhibition is

based not only on the fact that it was handled in the same way
as “The Covered Wagon,” but largely on the fact that the

exploitation of “The Ten Commandments” as a road show
exceeded in every department the exploitation of the former

production.

When the ten companies which had been touring the country

with this picture returned, a check-up was made and it was found

that in newspaper advertising alone, over $500,000 had been spent;

while the posting was ove^ 1,000,000 sheets, not taking into the

reckoning the amount of posting that was done by individual local

managers, of which no complete data is available. In newspaper
and fan magazine publicity the Paramount publicity department
states that a survey made over a thirty-week period shows that

not only was the aggregate publicity greater than that of “The
Covered Wagon,” but in editorial comment “The Ten Command-
ments” is not likely to be rivaled for a long time to come.

S*C :f:

I
N many of the key city engagements “The Ten Commandments”
broke all records for runs of legitimate attractions, as many of

the key cities, or exchange centers, are good for only one or two
week stands for even the best legitimate road shows. In New
York, “The Ten Commandments” played 62 weeks; in Los An-
geles, 31 weeks; San Francisco, 8 weeks; Vancouver, 3 weeks;
Chicago, 20 weeks

;
Philadelphia, 20 weeks ; Boston, 14 weeks

;

Cleveland, 8 weeks; Detroit, 5 weeks; Washington, 5 weeks;
Cincinnati, 5 weeks; Kansas City, 4 weeks; St. Louis, 4 weeks;
Pittsburgh, 3 weeks.

These figures are given, we understand, because following the
road-showing of “The Covered Wagon” and its subsequent gen-
eral release, many of the theatre managers expressed the opinion
that the remarkable business done at the exhibitors box-office
was partly the result of the exploitation that had been given the
picture by the managers of the road companies.

European exhibitors have already stated that they look forward
to phenomenal business with “The Ten Commandments” because
of the attention attracted by the fact that on the Continent the
production played 10 weeks in Paris, 4 weeks in Berlin, 16 weeks
in London, and is being accorded a remarkable reception in
Prague, where it opened February 28th.

. ( Continued on page 98)

Lon Chaney in the stellar role of UniversaFs “The Hunch-
back of Notre Dame,” made at a cost of $1,100,000.

°haroh’s court in “The Ten Commandments’ ’ the Paramount
attraction which ran for 62 weeks in New York City.

“America,” D. JV. Griffith’s great United Artists war picture
which depicted Revolutionary days.
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“OUR AIM IS TO BETTER PUBLICITY STANDARDS ”

BEALL, H. H. 5528 Santa Monica
boulevard.

BEETSON, FRED, 6912 Hollywood
boulevard.

BOYLAN, MIKE, 1138 Beechwood
drive.

BRAND, HARRY, United Studios.

BROWN. JOE, 1439 Beechwood drive.

CHAFFIN, GLENN, F. B. O. studios.

CHAPMAN, JAY, 6362 Hollywood
boulevard.

COFFIN, RAY, United Studios.

COHN, SAM, 719 Taft building.

CONDON, CHARLEY, M. G. M.
Studios, Culver City.

CONSELMAN, BILL, M. G. M.
Studios, Culver City.

CONLON, “SCOOP,” LTnited Studios.

DAVIDSON, RAY, 684 Chamber of

Commerce building.

DIVEKEY, TABOR, Hollywood
Studios.

DOMAN, BOB, Loew’s State theatre.

DORRIS, BERT, F. B. O. Studios.

DOWLING. PAT, Christie Studios.

DON H. EDDY, United Studios.

ENGLER, TOM, United Studios.

FIDLER, JIM, 6404 Sunset boule-

vard.

GENTZ, WILL, United Studios.

GERSDORF, PHIL, Hollywood
Studios.

GOSS, FOSTER, 1220 Hollywood
Guaranty building.

GRAHAM, CARROLL, Universal

City.

GRAHAM, GARRETT, Universal

City.

GREENMAN, CLIFF, Strand theatre,

Pasadena.
HAGERMAN, ARTHUR, Roach

Studios, Culver City.

HELLER. WILSON B„ Hollywood
Studios.

HENRY, BILL, United Studios.

HERTZMAN, CHARLEY, Care
Schwab, Liveright & Mandel, 235

W. 42nd street., New York City.

HILL, JACK, Fox Studios.

HITCHCOCK, ED., West Coast boule-

vard theatre.

HOLL, GEORGE, Metropolitan thea-

tre.

HOLWAY. B. A., 5528 Santa Monica
boulevard.

HOWE. MILT, 6404 Sunset boulevard.
HURLEY, HAROLD, Lasky Studios.

JACKSON. JOE, United Studios.

JOHNSTON, L. LeROY, United
Studios.

KEEFE, BILL, Hollywood Studios.

KIESLING, BARRETT, De Mille

Studios, Culver City.

HARRY BRAND
President of the Wampas

Telling

the

World
By

Joseph Jackson

KLEIN, E. G., Christie Studios.

KURTZMAN, CHARLEY, California

theatre, San Francisco.

LANDY, GEORGE, 6683 Sunset

boulevard.

LARKIN, MARK, Pickford-Fairbanks

Studio.

LAZARUS, JEFF, Metropolitan the-

atre.

LEEK, RAY, Principal Pictures

Studio.

LOCAN, C. A., Universal City.

MARANGELLA, LOU, M. G. M.
Studios, Culver City.

McBRIDE, HOWARD, Granada thea-

tre, Santa Barbara.

McClelland, fred w., 1436

Orange drive.

McConnell, f. j., n. y. Athletic

Club, New York City.

McCURDY, ROLAND G., Universal

Exchange, 1012 So. Olive street.

McLennan, ARTHUR, 5666 Frank-

line avenue.

MILLER. ROY, United Studios.

MIRANDA, STEVE, 3808 West Pico.

MURPHEY, WILL, N. Y. Newspaper
Club, 133 W. 41st, New York City.

PERRETT, FRANCIS, Lasky Studios.

PICKETT, A. G., Famous Players-

Lasky corporation, San Francisco.

POPE, CLEM, T. & D., Theatres,

Oakland.
RANKIN, JOHN, 1020 W. 70th street.

REDDY, JOE, Hollywood Studios.

REED, TOM, Universal City.

REEVE, ARCH, Lasky Studio.

RIDDLE, MEL, Metropolitan theatre.

SHIRK, ADAM HULL, 1427 N. La
Brea avenue.

SIMMONS, FRANK B., Hollywood
Studios.

SMITH, PETE, M. G. M. Studios,

Culver City.

SNYDER, SI, United Studios.

STANLEY, FRED, First National

Pictures, New York City.

STEELE, JOE, 6512 Sunset boulevard.

ST. JOHNS, IVAN, 6404 Sunset

boulevard.
STRICKLING, HOWARD, Care
Frank Brochliss. 12 Rue Daguesseau,

Paris, France.

STROMBERG, HUNT, Hollywood
Studios.

SWOPE, PERK, Hollywood Theatres,

Inc.

THOMAS, GEORGE, Pickford-Fair-

banks Studios.

TIDDEN, FRITZ, M. G. M. Studios,

Culver City.

(Confirmed on page 108)

THE Wampas is the best known organization in Hollywood
for six reasons. Four of these are that it does things. The
other two are that it is composed of the men who tell the

world about the picture business (and occasionally about their

collective selves).

The Wampas is a strange organization inasmuch as it has money
in the bank. This money is used to promote the general industry
and to relieve members who may be ill or out of work.
This money has been earned by the annual Wampas balls, bril-

liant social events which are a credit to the entire film colony.
:fj j(c

OUT the main purpose of the organization is not social. Its aim
* is to better the standards of publicity and to be of mutual
benefit to its members. I have assumed that everyone knows that

Wampas stands for Western Motion Picture Advertisers and that

it is composed of the leading publicity men on the West Coast.

Publicity men are all truthful now—well, nearly all—but there

was a time when they were not so ethical. The Wampas has had
a great -deal to do with bringing this about. The leaders of the

organization have striven to put publicity work on a higher plane,

to establish confidence with the country’s editors, and to dignify a

very important branch of the picture business.

It is just as important to publicize a picture as it is to write a

scenario for it. Publicity is not work for the untrained man who
doesn’t fit in anywhere else. It is technical and requires not only

specific knowledge but specific aptitude and personality. If you

don’t believe this, go out and try to get something printed that

isn’t about rape or murder.
^ % sfc

THE Wampas has had five presidents in this order: Ray Leek,

Arch Reeve, Joseph Jackson and Harry D. Wilson. The
present incumbent, Harry Brand, is winning new laurels for the

dub, not only by the brilliance of the fortnightly meetings but

also by the constructive work which he is sponsoring.

And speaking of those meetings, I think I am safe in saying

that they are the brightest in Hollywood. The very best resident

and imported talent is drafted to address the publicity men. The
organization has also developed some catch-as-catch-can orators

that can do forensic battle with any contenders of their weight

in the country.

There are 82 active members of the Wampas. This does not

include the 16 associate members and seven honorary members.

These men cooperate with the producers’ association and other

organizations in maintaining the good name of the picture indus-

try and in keeping alive a keen interest in motion pictures.
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1915

and

1925

ONE of the active men of the film industry who has made himself known through several years of effort to satisfy

exhibitors is Carl Laemmle, president of Universal. He appeared as in the circle (right) ten years ago when he

planned and built Universal City for the use of Univer sal in its production activity. In 1915 the site was first

occupied by the company.

Hearst’s Tips to Publicists

Thelma Hill displays the
kind of bathing suit Mack
Sennett bathing beauties
do not wear.

When William Rondalph Hearst was actively managing
Cosmopolitan Productions, some time ago, he prepared and
issued a set of instructions to his publicity department on
motion picture publicity. The HERALD has obtained a copy
of these instructions and is printing them herewith for the

information and guidance of publicity men generally in the

motion picture business.

When Mr. Hearst talks on publicity he talks ivith great

knowledge and great authority. Here are his instructions

:

PUBLICITY
PICTURES are more important than TEXT. Give
thought to getting GOOD pictures. Make the text

short—two hundred to three hundred words.

PICTURES
A great many pictures and picture sections are being printed

by all kinds of publications.

The editors WANT interesting and attractive pictures. The
editors realize the value of good photoplay pictures. Photoplay
pictures are the easiest kind to get in most publications.

If we will carefully plan and skillfully make new and good pic-

tures, beautiful and artistic pictures, we can get an immense amount
of publicity.

When we do not get pictures in the papers it is because we have
not the kind editors want—it is because in spite of the de-

mand for pictures we are not able to make anything good enough
to be accepted.

When we make an interesting picture like the doll picture, it

gets wide publicity.

TEXT
Be sure you have something to say before you start to write.

Then say it pointedly and paragraphicallv.

Do not weary your readers with long articles or long sentences
or dreary commonplaces.
Above all, DO NOT TELL THE STORY OF THE PHOTO-

PLAY. That is the laziest and worst form of publicity. It does
more harm than good. It deprives the audiences of any surprise

in the picture, and consequently DIMINISHES interest.

An individual incident may be related. That may stimulate

interest and arouse desire to see the rest of the photoplay. But
DO NOT TELL ALL OR ANY CONSIDERABLE PART OF
YOUR STORY.

Personal items about actors, directors, writers, artists are valu-

able.

Interesting incidents in the making of big photoplays are readable

and picturable.

Interviews are good if well done. They should relate to the

photoplay in hand as often as possible.

Do not be commonplace in anything you write. Do not go over

the old ground merely because it requires the least thought and

effort.

(Continued on page 109)

Lillian Knight, one of the

models in Mack Sennett’s

“From Rags to Britches”

for Pathe.
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From RUDOLPH VALEN-
TINO:

I want to send you my
heartiest congratulations on
your tenth anniversary. Your
paper has been a contribut-

ing factor to the upbuilding

of the industry and I am
sure that your work in the

future will be even more
constructive.

From MARSHALL
NEILAN:
Congratulations ,

Martin
,

on your tenth anniversary.

Al Christie's gang is singing

“Stop Flirting.” In the group
are Jimmie Adams, Billy

Dooley, Neal Burns, Vera
Steadman, Natalie Joyce,

Frances Lee, Jean Lorraine
and Doris Wynn. A Pro-
ducers Distributing Corpo-
ration release.

Observations

!

I
N one’s rambles around the various
studios one observes many things, and
if one doesn’t lose his sense of humor

in all the tangle of high power cables,

gold furniture and deep pile rugs, one
can get an awful jolly kick out of watch-
ing the process of picture making.

* * *

For instance there is the ever present
music, furnished by a trio of musicians
huddled together in their furs and over-
coats playing with blue fingers on a
portable, wheezy organ, a violin and
cello. These folk play doleful music at

odd times and play loudest when the
director is giving instructions to the
hard-of-hearing character man, who does
the scene wrong and has to do it over
several times.

* * *

“Action” is a great word around the
studio. It is used by some of our best
directors and is supposed to put pep
into a picture, but which is sadly lack-
ing in the finished product ofttimes.

* * *

“Lights” is another expression often
heard even in our best picture plants,

and is the signal for the chief electrician

to blow a whistle and for a dozen sleepy
individuals to rouse themselves and
throw a switch. To put them out they
“kill it,” then everyone doesn’t look so
pale green.

* * *

In any other form of endeavor when
a worker is all washed up he’s just going
home to dinner. Not so in the picture
business. An actor who is “all washed
up” is through; he has seen the cashier
for the last time, and is open for engage-
ments, or “considering several big
offers.”

* * *

The demand for all-star casts has
grown to a point where a lot of the new
films are full of unknown players.

* * *

Every studio maintains an adaptation
department where the shipwrecks, the
automobile accidents and the storm se-
quences are written into every story. A
couple of years ago every picture had
to have a trial scene in it, but the pay

By Ray Murray

customers grew tired of them after about
900 plays appeared with courtroom
scenes in them.

* * *

Saw a picture the other night, "My
Official Wife,” made in 1913 (the mid-
melodrama age) and darned if it didn’t

have a ball room scene in it. Which
shows that that idea isn’t very new
either.

* * *

Some day somebody will make a pic-

ture with a dream sequence in it and
it’ll prove a riot—or start one.

Sid Grauman Caricature

The favorite titles are “That Night”
and “Then Came the Dawn” although
“Time had been kind to our little Nell,”

and “the first faint tint o’ pink on the
eastern horizon told of the approach of

a new day” are still running strong.
* * *

Casting directors are men of few
words. All they can say is “We’re all

filled up today.”
* * *

An actor is never out of work. He’s
always “between pictures.”

* * *

A director is a man who sits in a
canvas chair with his name stenciled

neatly on the back, and listens to the
music. The cameraman is the only one
who doesn’t have a chair, he has a stool.

* * *

A “find” is an extra girl who has
worked around the studios for six years
and finally gets a three weeks’ contract.

* * *

IVTO story of Hollywood would be com-
’ plete without mention being made

of Sid Grauman, he of the Egyptian
Theatre, and the world’t best mixer.
Ote Wiles, who writes pieces for the
Los Angeles Times, and draws sketches
of those about whom he writes, has the
following to say about Sid:

Subject-—Sid Grauman.
Trade or Occupation—Cinemagogus builder.
Pet Aversion—-Barbers.
Greatest Ambition—To have editors believe press

agent guff is news.
Greatest Misfortune—Once turned his back on

a news camera.
Favorite Sport—Romain de Tirtoff-Erte.
Favorite Play—Eugene O’Neill’s “Hairy Ape.”
Favorite Song—“The Barber Shop Chord.”
Favorite Dish—Bananas and cream.
Favorite Vegetable—Love apples.
Favorite Virtue—Thrift—(Has never bought a

marriage license.)

Favorite Vice—Ditto.
Hobby Collecting antique hair ribbons.
Remarks—Mr. Grauman was born on St. Patrick’s

Day for protection. “Oi’m a silf-made man,” he
replied when asked his life story. “Shure and
Oi’ll have yez know Oi fur-urst saw th’ light of
Hivinly day in Color-atho, out where min are
min. Oi’ve struggled be the sweat o’ me own
manly brow from a scallowag news monger to the
wor-uld’s greatest fillum impressario thot Oi am
this blessed day. And thank Hivins I have earned
my success—honest to goodness I have.

* * *

New Screen Faces
'T'HERE’S going to be a lot of new

faces in the 1925-26 productions. The
following have signed contracts to work
in pictures:

Ann Pennington with Christie broth-
ers, and Fox.
Nina Romano (Mrs. Lou Tellegen) with

Universal.
Joseph Striker with Paramount.
Lois Moran, from Paris, with Samuel

Goldwyn.
Dolores and Helene Costello, formerly

with White’s “Scandals” with Warner
Brothers.

( Continued en page 62 )



June 27, 1925 1915— EXHIBITORS HERALD— 1925 55

Pola Negri, star-

ring in Para-

mount pictures,

at the fireplace

in her Beverly

Hills home,
wearing an im-

ported French

creation. The
picture above

ike mantel was

painted by Tade
Styka

When the Okla-

homa delegates

to Paramount’s

interna tional
conclave got
through dress-

ing the Mar-

quis de la Coud-

ray de la Falaise

i n Oklahoma

style, Gloria
Swanson en-

joyed the joke.

Give Us Originality on Screen
By Alfred A. Cohn

EVERY so often there is a falling off in theatre patronage;
whereupon the critics solemnly ask each other, the public

and the producer: “What’s the matter with the movies?”
The public doesn’t know or care

;
the producer cares but regards

it as just another “slump” due to economic conditions, or maybe
caused by the excitement and suspense due to a current campaign
for justice of the peace at Waxahachie, Tex. The critics, those

keen analysts who comment cleverly on the pictures, almost in-

variably agree that it is due to the product itself. With very few
exceptions they know just what is

wrong with the current run of

screen plays, and they usually have
the cure, to wit : “Original stories

written for the screen.”

Thereupon there is a hegira of

fiction writers Hollywoodward, the

scenario writing schools put an extra

force in the mailing department, the

staff writer goes into his or her
trunk and digs up a batch of “origi-

nals” to be freshly typed, and the

butcher, the baker and the candle-

stick-maker lay in a supply of paper

and pencils for the laborious record-

ing of the story that is to make “The
Birth of a Nation” look like a pre-

mature one reeler.

* * *

'T'HE great need of the pictures is

not “originals” but originality.

And as but one person can be looked
to for that quality, the writer—it is

up to him to provide it, if they’ll let

him
;
by “they” meaning the producer

and director. For a while, at least,

producers will continue to buy well
known novels, stage plays and maga-
zine fiction because of their exploita-
tion value, and until such material
ceases to have selling value, the
screen writer will be called upon to

exercise his powers and talents in translating this material into

terms of celluloid. And this is the day of the writer of imagina-
tion and originality and cleverness, the writer who can get away
from conventional mechanics and stereotyped devices in the story

itself and the titles.

Motion picture audiences have helped bring about this condi-

tion. Old sure-fire situations, both pathetic and dramatic, which
used to bring tears or thrills, now cause raucous laughter and
even the beautifully worded titles of yore are a cause of ribald

merriment. In some studios they
have still to learn that the function
of the printed word on the celluloid

strip is to aid the spectator in read-

ing the story. Florid language,
phrases that may have literary qual-

ity but which take time to “get,” are

as bad in a picture as the strained

comedy “wise-crack” which has no
relation to the subject matter. The
title must be an integral part of the

picture and not something apart.

Only those who have delved into the

intricacies of title writing and cut-

ting can realize the power of the

title, either narrative or spoken. A
badly done picture may be turned

into a good one by deft titling and
clever cutting; and many a well di-

rected picture has been utterly ruined
by a few badly done titles. In this

respect, if no other, the producer
and director should defer to the

judgment of the trained writer.

They seldom do.

* * *

'T'HE chief drawback to the exercise

of originality by the continuity

writer is the producer himself.

There are exceptions, of course, but
the average producer will rule out
upon sight, any suggestion of origi-

ALFRED A. COHN
Prominent Screen Writer
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In Days Gone By

This picture is enlarged from the negative of a motion picture taken in 1892. This

is the administration building at the world’s fair in Chicago. The film in those days

was two and a fourth inches wide

William Wright’s Kalem Company leaving the bavoy hotel in Rome for a days
work on location. This was back in 1911. If you look closely enough you will

recognize Robert Vignola in the second carriage

The Kalem Company taking scenes on board the S. S. Adriatic while bound for

Naples. This picture also was taken in 1911. This company traveled 18J130 miles

by steamer in its production activities

nality of treatment, because it is only the
conventional with which he is familiar

—

he only recognizes as proper material the
thing that has been done before. It is not
his fault because he has only precedent to

guide him, combined with a belief that

writers are visionary “nuts” who lean to

the artistic rather than the commercial.

It is not an uncommon thing today for
a producer to pay a writer as high as
$15,000 for a continuity, and then tell him
how to write it—and sometimes the pro-
ducer is right. The writer isn’t infallible

by any means, or anywhere near it. The
producer who has been successful has one
quality that but few writers possess—the

quality of showmanship. It is usually in-

herent or intuitive. This producer may
know nothing of dramatic construction,

the fine points of writing technique, or
even any speaking acquaintance with but

the simplest language, but he does know
showmanship and when he says to the

crushed writer “That’s out !” and can’t or
won’t give a reason, it means that he is

not only exercising his prerogative as the

boss, but also his intuitive sense of what
the public will absorb with relish. His own
reactions may be those of the average pic-

ture fan, or like his prototype in stage

production circles, he has the gift of dis-

cerning between possible failure and suc-

cess.
4= ^ *

'T'HERE are a half dozen such men in

the picture producing field. Learned
writers or highbrow critics may cast asper-

sions at their lack of education or humble
antecedents, but invariably their judgment
on the finished product is better than that

of the bespectacled ones who know the

proper way of using “shall” and “will”

—

if such persons really exist.

The producer is largely at the mercy of

the sales force which gets its chief inspira-

tion from the exhibitor. The boys who
sell the pictures are told by their custom-

ers what sort of pictures they want and

the salesmen pass it along to the producer,

so that the real dictator of production is

usually the man who knows least about it.

Just at present the salesman insists upon
“big names.” That means names of actors

and actresses, so that the story these days

is subordinated to the people who play the

parts. That’s one thing “that’s the matter

with the pictures” today. They are selling

names, not pictures.

There is no one to blame for this condi-

tion, except Mr. and Mrs. and Miss Gen-

eral Public. The average picturegoer when
told what the show is at the Gem, or the

Rialto ,or the Crystal, will ask invariably:

“Who’s in it?”. So there’s no use cursing

the distributor or his salesmen for trying

to get the sort of product that will net

the best returns.

H4

C RITICS, being writers, invariably

blame the writer for the bad picture.

One often reads: “The director did the

best he could with a bad scenario.” If the

truth were known, the reviewer would

more often say: “The director did the

worst he could with a good script,” because

a proper allotment of culpability would find

the director the chief offender,
_

because

very few directors shoot a- continuity of

which they do not approve. There is

scarcely a director in the business who does

not assume to know more about screen

writing than any writer. In probably 75

per cent of production, the director has the

last say on how the script should be con-

structed. The producer invariably defers

to the director chiefly because he has to

pay him a goodly sum and because of the

pleasant fiction, well nurtured, that there

is something occult about directing a pic-

ture. So all and all, as Ring Lardner

would say, between the producer and the

(Continued on page 107 )
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From RICHARD DIX:
There is only one thing wrong with

your tenth anniversary and that is that

the West Coast Paramount people

won’t let me return to Chicago to help

you celebrate. My very best to you.

Erte, French designer, is now at the

Culver City Studios of Metro-Goldwyn-
Mayer. This is one of the 500 designs

he displayed at the Hotel Madison,
New York, upon his arrival in

America.

Public Opinion Did It!

By William Beaudine

W ITHIN the past twelve months motion picture production
has become censor-proof. Public opinion and not legal-

ized censorship is responsible for the healthy condition

of our great industry today. Pandering to depraved amusement
appetites does not pay and producers and directors—great and
small—have come to fully appreciate this fact.

Where a year or two ago a picture exploited in a suggestive

and salacious manner drew crowds to the box-office, the more
wholesome type of screen entertainment today attracts the movie
throng. Such productions as “Penrod and Sam” and “Boy O’
Mine” which I directed more than a year ago would fare better

now than they did when they were released.

What has brought around this changed condition? Public opin-

ion. The world and its people are getting better; they are recov-

ering from the mad whirl entailed by the great war and are being
restored to moral sanity. They became satiated with the vulgar
stage plays, highly suggestive society
pictures and the like and within the past
year they have about-faced and are now
turning thumbs down on this type of en-
tertainment.

Recently I checked up with a num-
ber of my associates of the directors’
association on this subject and without
exception they agreed that the cleaner
and more wholesome class of screen
drama had conquered its filthy opponent.

Their employers, the producers, no longer turned over stories
bordering on the salacious for them to picturize. They, too,
had seen the handwriting on the wall and were falling in line

with the popular demand for clean film entertainment.

As long as pictures are produced there will be exceptions to

the general rule. Certain small producers will never see the
light and as a result we will always have a scattering of inde^
cent films. But this type of picture will be decidedly in the
small minority and will prove so unprofitable for exhibitors

that they will be wary when it comes to booking other films

of a similar nature.

The great American family deserves the credit for the era
of better and more wholesome pictures that we are now enjoy-
ing. The neighborhood theatre was the first to recognize the
new state of affairs and it was not long afterwards that the big

downtown playhouses fell in line. Pic-

tures that a year before commanded
fancy rental prices at the film ex-
changes because of lurid titles and sug-
gestive stories, now are covered with
dust upon the shelves of these same
booking offices. There is little or no
demand for this class of entertainment
today because Mr. and Mrs. Public and

( Continued on page 104)

James Cruze, Paramount, completing
shooting of “Marry Me.”

William Beuadine, president, Motion
Picture Directors Association.

Louis Boyd, Sennett bathing girl in

Pathe comedies.
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Esther Ralston (seated) and Mary Brian, Paramount players,

in <t tableau on the first American flag. Miss Ralston as

Betsy Ross.

William Cameron Menzies has been named art director for
“The Untamed,” which Rudolph Valentino will make for

United Artists distribution.

West Coast
BERWILLA STUDIO, 5821 Santa Monica

boulevard.

DENVER DIXON: Dixon directing an all-star cast in

“Texas Jack No. 4.”

BUD BARSKY PRODUCTIONS, 1442 Beach-
wood drive.

BUD BARSKY : R. N. Bradbury directing Kenneth
MacDonald in “Speed Demon.”

CALIFORNIA STUDIOS, 1438 Gower street.

JOHN INCE PRODUCTIONS: Ince directing all-star

cast in “The Great Jewel Robbery.”
MARION MACK PRODUCTIONS: Cullen Tate di-

recting Marion Mack in the “Whip Hand.”
J. P. McGOWAN PRODUCTIONS: McGowan direct-

ing A1 Hoxie in “Unseen Enemies.” ^
HERCULES PRODUCTIONS: Grover Jones directing
Frank Merrill in untitled picture.

( Continued on page 108)

Hollywood
Millions of Dollars Are
Going Into Pictures

for New Season
By Ray Murray

H OLLYWOOD, June 16.—Immense sums are being spent
by the various film producers on the West Coast. While
there is a lull just at the present writing, the big studios

will soon hum with activity. Simultaneous announcements were
made this week by four organizations of their expansion and pro-
duction programs, which run into millions of dollars.

More than $800,000 will be expended for productions under
the banner of Joseph M. Schenck. Work was started Monday
on Buster Keaton’s new comedy feature, “Go West,” and both
Norma and Constance Talmadge are finishing two big features;
“Graustark,” a Dimitri Buchowetzki production, and “Her Sister
From Paris,” made under the direction of Sidney Franklin.

* * *

T TNIVERSAL has mapped out an extensive program for the
coming season. Their second “White List’ of 54 pictures

includes some of the biggest names on the screen. They will

adapt many famous stories, and will produce several large West-
ern spectacles. Among the big features of the year will be “His
People,” Isadora Bernstein’s epic featuring Alexander Carr;
“Sporting Life,” which Maurice Tourneur will direct; “This Way
Out,” Frederick Isham’s new novel, with Reginald Denny; “Sally

in Our Alley,” a romance of the city streets, starring Mary Philbin

;

“The Love Thrill,” Byron Morgan’s new story with Laura La
Plante; “Chip of the Flying U,” B. M. Bowers’ famous Western
novel, with Hoot Gibson; “Snowbound,” starring House Peters,

and “Under Western Skies,” with Norman Kerry. John Emerson
and Anita Loos will contribute “The Whole Town’s Talking,” in

which Reginald Denny will appear. Work is progressing rapidly

on “My Old Dutch,’ starring May McAvoy, Pat O’Malley, Cul-

len Landis and others.

At the Metro-Goldwyn Studio, while there is little activity this

week, within a very few weeks the following companies will be

working: Marion Davies in “The Lights of New York;” Lillian

Gish in La Boheme,” and Lon Chaney and Norma Shearer in “The
Tower of Lies.” Fred Niblo is putting the finishing touches to

“Ben Hur,” and Elinor Glyn is soon to present Eleanor Board-
man and Conrad Nagel in “The Only Thing.”

Cecil B. De Mille and his associates of Producers Distributors

Corporation will spend $17,000,000, it is said, on forthcoming pro-

ductions, all of which will be made at the Cecil B. De Mille

Studio, Culver City, the Marshall Neilan Studio, or the Holly-

wood and Christie Studios.
* * *

M ARSHALL NEILAN, Sam Rork, Hunt Stromberg, A1 and
Charles Christie, Frances Marion, Renaud Hoffman and E.

H. Sebastian, in addition to Mr. De Mille, are contributing to the

$17,000,000 program.
Six well known stage successes are included in the list. These

are : “Eve’s Leaves” “Seven Days,” Three Faces East,” “A Road
to Yesterday,” “Silence” and “Strongheart,” the latter to be pro-

duced under the screen title of “The American.”

Hunt Stromberg’s production schedule will entail an expenditure

of approximately $3,000,000. He will make eight Harry Carey

pictures, five Priscilla Dean features and five specials. Mr. Strom-

berg has acquired thousands of feet of negative made by the

late Thomas A. Ince for “The Last Frontier.” He will complete

the picture this summer.
Charles Hutchinson, another independent producer, has mapped

out a regular schedule for the coming season. Work was started

this week on his first comedy-drama starring Edith Thornton,

which Mr. Hutchinson is directing. These will be handled by

William Steiner. Mr. Hutchinson will also make four melo-

dramas in which he will be starred.
* * *

M ATOR H. C. S. THOMSON, managing director of Film

Booking Offices, announces 64 productions will be made by

that company. There will be 12 special features and the balance

will be divided into star program serials and short subjects.

Work has just been completed by Director J. Leo Meehan on

“The Keeper of the Bees. “Parisian Nights” and “If Marriage

Fails” are two C. Gardner Sullivan productions, while Emory

Johnson will produce two specials, “The Last Edition” and Happi-

ness,” which will be filmed in Sweden and Norway. Evelyn

(Continued on page 107)
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New York
Tremendous Increase in

Eastern Production
Is Under Way
By John S. Spargo

N EW YORK, June 16.—Within the past year production
in the East has grown to such an extent that now prac-
tically every studio in and about New York, with the

notable exception of the big Fox plant, is busy with picture
making. And, according to the calculations of those who have
studio interests, this increase will be greatly enhanced the
coming year.

The greatest activity, of course, is seen at the old Biograph
studio in the Bronx, now a First National plant, and the Long
Island City studios of Famous Players-Lasky Corporation.
These are the only two of the old line companies making their
own pictures in the East, but several units releasing through
First National and Producers Distributing Corporation are
doing their work here.

* * *

POSMOPOLITAN studio, the big Hearst plant, was idle for

a time after production was transferred to the West Coast.
Then M. S. Epstein was sent on here as general manager to

operate the plant as a commercial studio. Two stages are now
being used, one by S. E. V. Taylor and one by Sam Rork.
Many independents are at work at Tec-art and other studios

which rent space, and in some instances the starting of pro-

duction has been delayed for lack of suitable space.
Since Earl Hudson brought his production units of First

National East to New York last October, the Corner Biograph
Studios, which were taken over by First National, have fairly

hummed with activity, and the present schedule promises still

greater activity in the next six months. -

Four pictures were brought from the Coast, “As Man De-
sires,” “The Lost World,” “If I Marry Again” and “So Big.”
These were edited, cut and titled in the unit’s new home.

In November actual production started with “I Want My
Man,” in which Milton Sills and Doris Kenyon were featured;
“One Way Street,” with Ben Lyon and Anna Q. Nilsson, fol-

lowed. Then the sensational newspaper serial “Chickie” was
produced with an all-star cast headed by Dorothy Mackaill.

* * *

W/HILE this picture was being filmed under the direction of
* * John Francis Dillon, “The Necessary Evil” was placed in

production with Ben Lyon and Viola Dana co-featured, George
Archainbaud directing.

Then Richard A. Rowland, general manager of First Na-
tional, decided officially to “star” Milton Sills, and to Earl
Hudson fell the work of making Sills’ first starring picture,
“The Making of O’Malley.” Lambert Hillyer directed and the
picture was shot in seven weeks.

Sills then went directly to the wilds of Canada and started
his second, “The Knockout,” with Lambert Hillyer again
directing. The company will return in a week to complete the
picture.

Meanwhile Hudson placed “The Half Way Girl” and “The
Face That Thrills” in production. Doris Kenyon and Lloyd
Hughes were co-featured in “The Half Way Girl” with John
Francis Dillon directing, and Ben Lyon and Mary Astor are
featured in “The Face That Thrills,” Webster Campbell
directing.

In “The Half Way Girl” many difficulties were met. A big
U. S. shipping board steamer had to be purchased for sea
scenes. It later was blown up as one of the thrill scenes.

* * *

/DN the list for production within the next six months arew two big “specials”—“Men of Steel,” in which Sills will be
starred, and “Atlantis,” which will be produced as a sequel to
the screen sensation of the year, “The Lost World.” “Men of
Steel” will be one of the biggest features of the year for First
National.
Hudson has been working for months on the story of

Atlantis” and is nearing the completion of the story. Willis
O’Brien, technical director of “The Lost World,” has been
doing research work since last February for this picture.

The Savage” is an original story by Ernest Pascal. Ben
Lyon will be featured. “The Unguarded Hour” is adapted

( Continued on page 106)

Ernst Lubitsch (right) and Max Fischer glancing at the score

for “Kiss Me Again,” which Lubitsch made for Warner Broth-

ers distribution.

Our Gang, in Hal Roach comedies for Pathe, gets the can-

non all set for the Fourth of July. Joe does the heavy stuff

just like a Hercules.

East Coast
COSMOPOLITAN STUDIO, 127 street and
Second avenue, N. Y.
S. E. V. TAYLOR PRODUCTIONS: S. E. V. Taylor
cutting “The Miracle of Life,” with Mae Busch, Percy
Marmont and Nita Naldi in the cast, for Associated
Exhibitors release.

DIAMONT STUDIO, Fort Lee, N. /.
DIAMONT FILM COMPANY OF AMERICA: Dia-
mant Berger has completed “The Marionettes,” star-

ring Hope Hampton and Otto Kruger.

GLENDALE STUDIO, Glendale, L. I.

JANS PRODUCTIONS, INC.: George Terwilliger has
completed the filming of scenes for “Married,” with
Owen Moore and Constance Bennett.

PARAMOUNT STUDIO, Astoria, L. I.

FAMOUS PLAYERS-LASKY: Alfred E. Greene di-

(Continued on page 109)
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Hugh Allen was given his big opportunity when Mary
Pickford chose him for leading man in “Little Annie
Rooney.” But he broke his wrist and another filled the role.

Herman Jans on location with his company making
“Married?” Constance Bennett and Owen Moore are featured.
George Terwilliger is directing the attraction for Mr. Jans.

Ginger, the new dog star appearing in Metro-Goldwyn-Mayer
attractions, waits patiently his turn at the casting office for

an assignment

Out on location. Colleen Moore and her technical staff do-
ing scenes for “The Desert Flower,” the star’s newest produc-

tion for First National

DON’T
Minimize Work
of Cameramen

Says Foster Goss

Editor of “American Cinematographer”

THE position of cinematography, and hence of the cinematog-
rapher, in the existing production situation is a transitional

one.

For some seasons past, cinematography has been something
more than just a series of moving photographs. The time has
passed when the chief aim was to record motion photography that

would really show, and show clearly, more or less, on the screen.

With the advancing perfection of the profession—or art, if

you will—cinematography was recognized to be capable of possess-
ing varying degrees. It was realized that it could be other than
either bad or acceptable. It was observed that certain types of
camera work were adaptable to particular kinds of action, whether
dramatic or comedy. So the director came to specify the sort of

cinematography that he wanted. It had to be more than clear

reproduction of action on the screen.

* * *

HAVING emerged from the prehistoric morass, as it were, and
assumed forms of its own cinematography, in its own prog-

ress. became the gauge, if not the leader, of motion picture pro-
duction generally. Its improvements and inventions made pos-

sible more authentic and more entertaining photoplays; until now
creations which were regarded as impossible of materialization are

brought to the screen with startling faithfulness and completeness.
Still, with all this, the cinematographer has remained something

of a nonentity. True, it is generally known that there must be

some one who takes care of the actual making of pictures—of

course, the smallest part about making motion pictures is the

making of the pictures. But this attitude is changing.

* * *

I
T must change. The public, if its ever-present curiosity is re-

spected at all, cannot and will not continue to go to view
productions that are sheer pictorial marvels, and not wonder at

least who is responsible for them. The more pictures like “The
Ten Commandments,” “The Thief of Bagdad,” and “The Lost
World” that are released, the greater will be the eventual curiosity

of the trade, if not the public, as to who is responsible for such

cinematographic creations.

Mind you, it is not stated that the foregoing will come to pass

today or tomorrow, for there are still such archaic prejudices

which give the gospel that it is a very mischievous policy to let

anyone know anything about aught or anybody in the scientific,

technical or cinematographic phases of the industry—for the rea-

son that (if it is a reason) to do so would be to detract from

(Continued on page 107)
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Left to right: Harry Rapf, Louis B. Mayer and Irving Thalberg. Mr. Mayer is vice president of Metro-

Goldwyn-Mayer. Messers. Rapf and Thalberg are his associates in studio management. Recently the Metro
vice president received glowing tributes when he visited his home town, Haverhill. Mass., where he began
his career as a leader in the motion picture industry.

Consistently Great Producing Rare
By Louis B. Mayer

Vice-President, Metro-Goldwyn-Mayer Productions

T is no feat to occasionally make a

great motion picture.

To consistently make great motion pic-

tures is an accomplishment seldom evi-

denced in this industry.

During the past year Metro-Goldwyn-
Mayer has taken the lead in the consistent
production of big box office pictures. This
is not an indication of ego. It is a state-

ment of fact which every person in the

motion picture industry recognizes.

The reason for the success of Metro-
Goldwyn-Mayer product I trace to the fact

that our organization happens to have the
greatest producing enterprise in the indus-
try. Phrases of this type have been used
so frequently in this business that they
have lost their strength. Yet, it is true
in this instance. With such men as Irving
Thalberg and Harry Rapf associated with
me in the production of pictures, it is not
difficult to understand why Metro-Goldwyn-
Mayer productions are more popular with
exhibitors and public than any other.

* * *

'T'HE reason that our pictures are con-
sistently good is due to the fact that

under our system of production no bad pic-

tures can be released. If they are bad
when they are finished they are not re-

leased until they are good—a very simple
solution but one that does not seem to be
recognized generally throughout the pro-
ducing world.

The great record of M.-G.-M. during the
past year will seem insignificant upon the
conclusion of the current year. If we were
able to give exhibitors the pictures we
did last year in spite of the huge task
of reorganizing the combined efforts of
three organizations it is easy to understand

why we feel the coming year’s product will

far outshine that of the past. With our
studio throughly organized and functioning
smoothly, we are now in a position to real-

ly accomplish a greater degree of merit
in our pictures, even though our produc-
tions of the past year were “the talk of
the industry.”

With such stars as Lillian Gish, Marion
Davies, Ramon Novarro, Norma Shearer,
John Gilbert, Lon Chaney, Buster Keaton,
Mae Murray, Jackie Coogan, and such pop-
ular artists as Pauline Starke, Eleanor
Boardman, Mae Busch, Lew Cody, Paulette
Duval, William Haines, Kathleen Key, Car-
mel Myers, Sally O’Neill, Zasu Pitts, Aileen
Pringle, Conway Tearle, Claire Windsor
and some 50 others of equal prominence,
M.-G.-M. stands second to no other pro-

ducing factor from the standpoint of box
office names.

Chicago Personalities

in 1915
July 17, 1915.—Adolph Zukor,

w. k. in our village, though a resi-
dent of New York, stopped off last
week long enough to have a game
of golf.

Phillips Smalley and his wife are
spending a few days in the city.

Clarence Frambers, one of the
“village’s” best dressers, has add-
ed a new light-colored cane to his
wardrobe.
Bert Adler went to New York

July 4 and celebrated by getting
married.

I
N the directorial field we are firmly en-

trenched. Monta Bell, Tod Browning,
Benjamin Christianson, Jack Conway, Alf
Goulding, Edmund Goulding, Elinor Glyn,
Hobart Henley, Rupert Hughes, Rex In-

gram, Robert Z. Leonard, Fred Niblo, Mar-
shall Neilan, John M. Stahl, Victor Sea-
strom, Josef von Sternberg, King Vidor
and William Wellman are among the ag-
gregation of directing genius within the

M.-G.-M. fold.

Stories, books and plays are supplied us
from all corners of the globe by J. Robert
Rubin of our New York organization,

whose record for picking winners is es-

tablished. No book or play is too great

for our cameras. “Ben Hur,” “The Merry
Widow,” “Mare Nostrum,” “Sun Up,”
“Time, the Comedian,” “La Boheme” and
“Faust” are but a few of the many famous
subjects obtained for our portrayal on the

screen.
;jc 4s

WITH its 14 gigantic stages, a complete
city in itself, the great M.-G.-M. studio

in Culver City is the largest institution of

its kind in the world today. Thoroughly or-

ganized it is now one of the most efficient

plants.in any line of endeavor.

No greater executive co-operation than

that extended us by Marcus Loew and
Nicholas Schenck has ever been given a

studio personnel. Originally theatre ex-

perts, these men have given much prac-

tical supervision to the ultimate success of

M.-G.-M. pictures. We at the studio, over

3,000 miles away, look to them for guid-

ance and through their co-operation are

able to accomplish those things for which

we strive.
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Douglas Fairbanks, United Artists star, whose “Don Q, Son of Zorro,” opened June
15 at Globe theatre, New 1 York. Every seat was filled before the Spanish prologue

began. Many had to be turned away.

We Must Learn What
Not to Do

By Douglas Fairbanks

THE motion picture industry is progressing each year, just as rapidly

as producers learn, from experience, what not to do.

They cannot learn what to do—they only come to know certain

things they cannot do and still succeed.

They glean from past triumphs or failures the danger of doing certain

things. They spend millions to learn that certain things are ineffective,

unnecessary or unprofitable.

We find no hard and fast rules as to what we should do, for the simple
reason that the successful things, when done again, may prove disastrous.

Careful reasoning or instinct may lead us to experiment, but only
afterward can we apply the measure of experience to know what was wrong
and what was right.

But the production of pictures is progressing through this experience,

and in that lies the greatest hope for the future of this important industry.

Observations
( Continued from page 54)

Tyler Brooks, musical comedy artist,

with Hal Roach.
Louise Brooks, with Ziegfeld’s “Louis

XIV,” with Paramount.
Countess Valeria of Hungary, with

Paramount.
Billy Dooley, vaudeville, with Christie.

Danny O’Shea, vaudeville, with Mack
Sennett.

* * *

Secret

REX, king of wild horses, is soon to

become a daddy. His courtship with
Lady dates back a year or more.

Comedy

N O one in this business has ever had
his salary jumped so rapidly

—

on
paper—as Harry Langdon. Starting at

a modest $4,000 a week in April it has

already mounted to $750,000 a year and
is still going strong. In the meantime
Harry isn’t saying anything, but just

sawing wood. He’s letting the guessers

who write stuff for the film papers get

excited.
* * *

More Comedy

O VER on the F. B. O. lot there’s an

amusing scene enacted every day. At
noon time an immense siren blows, and

four men walk out of the carpenter shop

and go to dinner.

* * *

There’s a standing expression about

one of our best known film factories that

maintains beautiful lawns around ^its

studios. Some wise cracker said: “If

they’d cut their pictures as carefully as

they do the grass they’d have wonderful

films.”
* * *

Who says Valentino isn’t a keen busi-

ness man? He loaned his wife his big

Italian auto the other day to make a

scene for “What Price Beauty” and im-

mediately sent her a bill for $75.
.

And
the funny part of it is—she paid it.

* * *

MOVIE STATISTICS

By Buster Keaton

Over 525,345 custard pies were used

in the making of comedies during the

year 1924. Two of these were good to

There were 1210 high silk hats ruined

during the making of comedies. Five

were paid for.

Over 1,765,254,310 comedy scenarios

were sent to screen comics. One was

accepted, but not paid for, the company
having failed.

There were 237,869 people graduated

from correspondence schools of acting,

which is one reason why there are more

than a half million people in Los

Angeles. TT
There are 126,798 mothers in Holly-

wood with daughters who bear striking

resemblance to Mary Pickford. More

than half of these are brunettes.

There are 325,642 actors and actresses

in Los Angeles. One admitted that he

didn’t play in “The Birth of a Nation.

Two own their full dress outfits.

There are 1978 scenario writers in Los

Angeles. Only two of them admit cut-

ting their own hair, yet six barber shops

failed during 1924.

There are 792 comics in moviedom.

Three stated under cross-examination

that Charlie Chaplin was good too.

There were 1,920,341 cans of Shinola

used during 1924 by leading men to

polish their hair.

Sixteen of the handsomest actors wear
toupees.

.

There are 1987 philanthropists in Cali-

fornia. None of them sign the actors’

checks.

This Was News
in 1915

Jan. 9, 1915.—Marguerite Clark,

the bewitching little star, is now
at the Pacific Coast studios of the

Famous Players, appearing in a

film adaptation of “The Pretty Lit-

tle Sister of Jose.”



From AL ROCKETT:
Congratulations on tenth birthday of EXHIBITORS HER-

ALD. May it grow as rapidly in years to come. For a ten

year old child the HERALD has amassed a world of informa-

tion and has proven a most valuable contributor to the industry.

From JAMES CRUZE:
Congratulations to you and your organization on your tenth

birthday. May the same courage that has been yours during

the past ten years guide you and inspire you in your work in

the years to come.

Evelyn Francisco trips
from Sennett studio in

“Hollywood bou 1 e v a r d
stripe” suit. It’s for swim-
ming—she says.

“What this country needs is a good five-cent cigar”—that was
the late Thomas R. Marshall’s rejoinder to calamity howlers.
So Willard Louis, hobo in Warner Brothers’ “The Limited
Mail,” asked the Sphinx where to get one. Mr. Sphinx said

—nothing.

This red plaid suit of Julia

Duncan, Mack Sennett
bathing beauty, hasn’t had
even a first anniversary.

Are we right, Julia?



From SIDNEY OLCOTT

:

Mol so long ago EXHIBITORS HERALD made ils appear-

(nice and now you have ten years of good work chalked up

for you. Congratulations.

From KING VIDOR:
May the ten coming years be as successful as the past ten.

Ten little fingers and each a coi

Herald” for its progress in the

Sally O’Neil (left), featured in a

pictures, joins her sister in sendii

lgratulation to “Exhibitors

10 years of its existence,

number of Metro-Goldwyn
ig “Hello” to the “Herald.”

Dorothy Phillips, returning

to the screen, is starred in

“Without Mercy”, Metro-

politan-Pro-Dis-Co picture.

Leon Errol, comedian, has

just signed with First Na-
tional for a long term to

make a picture series.

J. Boyce Smith, Jr., (left), vice president and general mana-
ger of Inspiration Pictures, and Walter Camp, Jr., president,

watched Dorothy Gish sign a long starring contract. She
will play opposite Richard Barthelmess in “The Beautiful

City” and then head her own productions.

Edwin Carewe’s “The Sea Woman” will he Blanche Sweet’s first

picture for First National under her new agreement signed with

Al Rockett, acting Western representative. “The Sea Woman”
is being adapted bv June Mathis from Willard Robinson’s novel,

to be made in Hollywood.



From RAYMOND GRIFFITH:
Just starting “On Dress Parade” and on your tenth anniver-

sary extend my congratulations to you and your staff on their

dress parade.

From VICTOR SEASTROM:
Continued success to EXHIBITORS HERALD on its tenth

anniversary.

Clara Bow has the featured

role in “The Plastic Age”,

from the Percy Marks novel.

R. P. Schulberg is producing

this attraction.

Dorothy Hope, English stage

star, is making “Reality” as

her first for Raymond H.

Gardner Productions. J. P.

McCarthy directs.

Another candle goes aboard the birthday cake and Edmund
Goulding, Metro-Goldwyn-Mayer director, says all’s well

with “Exhibitors Herald.” Director Goulding is getting a lot

of enjoyment out of joining in the celebration of the tenth

anniversary.

Robert Coogan, in his daddy’s arms, didn’t know what it was
all about, but it meant a great deal to all the others when Jackie

signed for another year with Metro-Goldwyn. Jackie’s mother
is at the desk with Nieheolas Schenck, who is vice president of

the Metro-Goldwyn company.

Joyce Compton signed with First National recently for her

services for five years. Left to right: June Mathis, editor-

ial director; Miss Compton and Dave Thompson, produc-

ing manager on the West Coast. They all look happy over

the arrangement.



From EDW IN CAREWE:
Many happy returns on

your tenth birthday. For

a youngster of ten you

have certainly made a

stride in this world and

may it continue at the

pace you have set for all

lime.

From LOUIS B.

MAYER:
Hearty congratulations

on your publication's

tenth anniversary.

From JUNE MATHIS:

Let me take this op-

portunity to wish the

HERALD heaps of suc-

cess and good wishes on

its tenth anniversary and

may it live to be many
years older.

From TOD BROW N-

ING:

Here's hoping EXHIB-
ITORS HERALD cele-

brates ninety more birth-

days.

“Congratulations!” That is what Eleanor Boardman, featured in

Metro-Goldwyn pictures, is starting to write to Martin J. Quigley,

publisher of “Exhibitors Herald,” in extending her well wishes to

the “Herald” on the tenth anniversary of its growth.

Are we downhearted? Just ask this twin quintet of Hal Roach bathing girls, on the beach at San Diego. These beauties appear
in the Hal Roach comedies that are a feature of Pathe’s distributing program. They all donned the fez to pay their respects to

the Shriners who held their nationwide conclave at Los Angeles recently. Hal Roach studios are preparing for their biggest year
with the combined schedule of the Hal Roach and Mack Sennett organizations calling for 104 two-reel comedies. Each will have
five units working. Hal has increased his studio personnel.

Oo-o-oh! When that fuse burns down!
Colleen Moore, First National star, lit this

firecracker to try it out. Suppose she’s

holding her right ear to get all the noise.

Little Gene Stratton, grand-

daughter of Gene Stratton-

Porter, plays in “The Keeper
of the Bees”, for F. B. O.

Hats off to Uncle Sam, Jr. Jackie Coogan,
who has signed to star under the Metro-
Goldwyn banner for another year, gets all

dressed up for July Fourth.



From FRED NIBLO:

Congratulations on the tenth anniversary of EXHIBITORS
HERALD and may we both be here to celebrate the fiftieth.

Mack Sennett’s cyclorama, used for pursuit scenes, is called

the largest in the world. It is 321 feet around and is elec-

trically operated. It is painted for summer and winter back-

ground to fit the story. The comedies go through Pathe.

From HARRY RAPF:

I join with the entire industry in congratulating you on the

tenth anniversary of EXHIBITORS HERALD.

King Vidor is marking with red pencil the 27th day of June

on the calendar because it is the red letter day of the

HERALD—its tenth anniversary. Vidor will have a big part

in Metro-Goldwyn’s "25-’26 program of pictures.

Malcolm MacGregor took his wife and

daughter Joan with him when he went to

New York to make “Headlines”, St. Regis

production for Associated Exhibitors release.

Evelyn Brent’s “Smooth as

Satin”, for F. B. O. goes into

the Capitol theatre, New
York, on June 21.

Sam Taylor, Harold Lloyd’s director, and

Mrs. Taylor are mighty proud of their new
home in Beverly Hills, Cal. The Spanish

design is emphasized in the tower entrance.



From GLORIA SWANSON and ALLAN Off AN:

We wish to offer our mutual congratulations on the tenth

mniversary of your splendid publication and it is our sincere

hope and belief that the high standard established in the past

decade will continue increasingly fine.

From JACK HOLT:
Please let one of Arizona's near-permanent residents send

greetings on your tenth anniversary. I am out in the wide open
spaces most of the time but EXHIBITORS HERALD always

follows me. My sombrero is off to you gentlemen on your
tenth anniversary.

“Wishing you many more prosperous birthdays.” That is the

message of Claire Windsor to EXHIBITORS HERALD in

honor of its tenth birthday. Miss Windsor is featured in pic-

tures of Metro-Goldwyn-Mayer, and has a warm spot for the

HERALD.

Marion Davies, Metro-Goldwyn star, was honored by the

Wasps. The organization's official title is Women's Associa-

tion of Screen Publicists. Left to right: Fanchon Royer,

secretary: Carolyn Wagner, president; Marion Davies; Agnes
O'Malley, vice-president, and Len Beall, treasurer.

They’re all getting a chuckle out of Molasses Spreaders, Holly-

wood Local No. 1, organized by M. C. Levee, president of

United Studios, home of First National Productions. The
order is to “protect Messrs. Loew, Rowland and Zukor, the

‘Big Three’, from ‘Independent’ harm”.

Ethel Shannon, injured in a scene of Harry Carey’s “The
Texas Trail” for Pro-Dis-Co., arranged a special showing of

“Stop Flirting”, in which she also appeared, at the hospital in

Los Angeles. A portable DeVry projector was set up in a

ward.



From BETTY
COMPSON:

1 wish that I could be

in Chicago to help put

the tenth candle on the

career of EXHIBITORS
HERALD. My personal
greetings to you.

From JOHN M. STAHL:
That you enjoy in the

coming ten years the suc-

cess you have had in the

past is my wish for the

HERALD’S anniversary.

From ERNEST
TORRENCE:

Congratulations to you
on your place in motion
picture industry. You
have a right to feel proud
of your accomplishments
on your tenth anniver-

sary.

From IRVING G.

THALBERG:
M a y EXHIBITORS

HERALD know ten times

ten more years of service

and prosperity.

Conrad Nagel left the set of “The Only Thing” long enough to dash

off a telegram of congratulations to EXHIBITORS HERALD in cele-

bration of the tenth year of its advancement. Nagel is now busy in

Elinor Glyn’s play for Metro-Goldwyn.

No, this isn't Noah’s ark preparing for another hegira.

James Cruze, Paramount director, has a mania for collecting

rare tile work. Betty Compson, his wife, is an elephant
hunter—at least she has a real collection of images.

William de Mille, maker of motion pictures and retailer of

sport goods, directed “Lost—A Wife,” Paramount feature with
Adolphe JVIenjou and Greta Nissen. His “New Brooms” will

he released this fall. With her father is Margaret de Mille.

Edith Thornton and her husband, Charles Hutchinson, are
now engaged in making a series of pictures for William
Steiner Productions which will be released on the state rights

market. They are shown there in their Hollywood home.

Rudolph Valentino, of United Artists, is shown with his wife
at their home in Hollywood. It must he an entrancing bit of
music they are hearing. Valentino’s first for U-A, “The
Bronze Collar,” will be released September 27.



Sally O'Neil, featured in Metro-Goldwyn pictures, wanted to

be sure that “Exhibitors Herald” got her congratulations on
its tenth anniversary so she addressed this huge envelope to

Martin J. Quigly so that the postman wouldn’t overlook it, and
marked it “Special Delivery”.

Mack Sennett (center) is chuckling over something Raymond
McKee is pointing out with his pipe. Presumably it’s some
nice thing said by a critic of the work of the two comedians,
McKee and Ralph Graves (left). Patlie distributes the come-
dies of the Sennett units.

When Joseph M. Schenck, chairman, United Artists, left for the opening of “Don Q” in New York, these saw him off. On the

left is Fatty Arbuckle with his hand on A. C. Blumenthai. Sid Grauman is holding his straw hat in front. Next are Rudolph Val-

entino and Douglas Fairbanks. Behind Doug, the hatless one is John Considine, Jr. Norma Talmadge is holding the arm of Mr.
Schenck. Back of Mrs. Pickford is Frederico Beltram-Masses. Behind the little girl is Louis B. Mayer. A1 Jolson is waving his

cap. Behind him is Samuel Goldwyn, William S. Hart is kneeling. Eugene O'Brien is behind Mrs. Talmadge.

Louise Fazenda, featured in Warner Brothers pictures, is

having the time of her life pulling up this five-pound shark
caught off the coast of San Diego. Miss Fazenda was all

dressed up in regular he-man clothes for big catch.

One of the highlights of the triumphal trip of Tom Mix, star

of Fox Western pictures, across the country on his return from
Europe, was his visit with the Coolidges at the White House.

He was photographed with the Coolidges and Mrs. Mix.
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The True Confessions of a Comedy Studio

Being a brief historical sketch of the evolution of the human funny

bone; and the influence ofKomic Kops, Bathing Beauties and Pastry

on the tired business man and the box office.

419 years after Columbus discovered 42nd and
Broadway by standing an egg on its other end.

Mack Sennett discovered that a joke could be funny
without any words.

1910: A young man named Mack Sennett rented

a vacant lot in a sleepy suburb of Los
Angeles. Said he wanted to make motion
picture comedies. They never had heard
of motion pictures; but they rented him the

lot.

1911: Startled snicker ran through the movie world.

People began to inquire who Mack Sennett
was. A new rollicking, Rabelaisian humor
that had no words was being born.

1912: Famous Komic Kops invented; headed by
Wallace Beery as Head Kop. Mack Sennett
saw a chap in a vaudeville sketch; gave him
a job in pictures; also a funny hat, loose

pants and a mustache; name Charlie Chaplin.

1913: Keystone Comedies adopted as a trade

name. Shanty on the rented lot grown into

one of the finest studios in the world:

1914: Triangle Films organized by Mack Sennett,

D. W. Griffith and Thomas H. Ince.

Motion picture industry horrified by the

announcement that Sennett was making a

comedy 6^/2 reels long. “Tillie s Punctured
Romance,” first feature comedy ever made
in the world, with Mabel Normand, Charlie

Chaplin and Marie Dressier; started a gale

of giggles, guffaws and belly laughs that

did not stop till the sprocket holes in the

film were worn to a frazzle. This was the

first comedy ever to earn a fortune.

1916: World Famous Bathing Beauties launched.

One was a little girl named Gloria Swanson.
Lot’s wife may have turned to salt, but all

male citizens from 1 6 to 90 turned to rubber.

With Mabel Normand as star. Mack Sennett

produced “Mickie,” which gained the nick-

name of “the mortgage lifter” in the motion

picture industry. No one knows how much
money that picture earned

; made everyone
rich who touched it.

1917: Mack Sennett discovers comedian with cock-
eyes and turkey neck, since acclaimed great-

est comic lover since J. Caesar said soft

things to Cleopatra.

One day in the studio noticed half starved
kitten coming up out of a hole in the floor.

Gave it a saucer of milk; kitten returned
compliment by giving him a fortune. It was
“Pepper,” one of the best and one of the
first animal stars in pictures. Until this

time, animals had never really been actors;
they had just been ornaments for the fair

heroine to hold in her other hand. And then
along came Teddy, the first dog star in

pictures.

Released “Yankee Doodle in Berlin.” When
the Kaiser saw it he stopped the war. Not,
however, until the picture had earned a large
fortune.

1918: Mack Sennett spent $50,000 making “Down
on the Farm; and that covered the cost of
the kitchen stove. This picture earned $500,-
000 and swept over the country like hay
fever in August.

1919: Another little hunch resulted in “Molly O,”
which earned $700,000 in ninety days.
“The Extra Girl,” “Married Life” and
various other features released.

Exhibitors get silk sox to hold extra dough,
buy wives new hats, join golf clubs and start

staying out nights.

1924: Releasing affiliation effected with Pathe
marks further expansion.
Mack Sennett finds Harry Langdon, one of
the greatest comedians of screen history.

1925: Policy of increased production decided on.
Harry Langdon starts on first feature
comedy. Exhibitors in all countries, includ-
ing Scandinavian, hopped up over the news.

Distributed through

Pathe



RAYMOND McKEE
FEATURED IN

MACK SENNETT COMEDIES
HONEYMOON HARDSHIPS
A RAINY KNIGHT
LOVE AND KISSES
COLD TURKEY
TEE FOR TWO

Distributed through

Pathe



TWO-REEL

COMEDY CYCLONES
DIRECTED BY

DEL LORD
FOR

MACK SENNETT

“THE IRON NAG”

“SNEEZING BEEZERS”

“SUPER-HOOPER-DYNE LIZZIES”

“GIDDAP !
”

“THE LION’S WHISKERS’’

“BULL AND SAND’’

MACK SENNETT COMEDIES
LOS ANGELES

DEL LORD

Distributed, through

Pathe



WITH

HARRY LANGDON
DIRECTED BY HARRY EDWARDS

MACK SENNETT COMEDIES
LOS ANGELES

VERNON DENT
“THE DIRTY GUY”

NATALIE
KINGSTON
HARRY LANGDON’S

REEL GIRL

MACK SENNETT COMEDIES
LOS ANGELES

Distributed through

Pathe



JEFFERSON MOFFITT

ANDY CLYDE
CHARACTERS

MACK SENNETT COMEDIES
LOS ANGELES

JEFFERSON MOFFITT
SCENARIST

MACK SENNETT COMEDIES

“Lizzies of the Field”
“Romeo and Juliet”

“Honeymoon Hardships”
“A Raspberry Romance”
“Giddap!”
“The Lion’s Whiskers”
“Skinners in Silk”

“Sneezing Beezers”
“Super-Hooper-Dyne Lizzies”
“Breaking the Ice”
“Love and Kisses”
“Cold Turkey”
“The Iron Nag”
“Good Morning, Nurse”
“Butter Fingers”
“Over There-Abouts”

WILLIAM McCALL
CHARACTERS

MACK SENNETT COMEDIES
LOS ANGELES

Distributed through

Pathe



SUNSHINE HART
PRINCIPAL

CHARACTER

COMEDIENNE

“GOLD TURKEY’’
“THE IRON NAG’’

“LOVE AND KISSES”

“OVER THERE-ABOUTS”

MACK SENNETT COMEDIES

101

FUNNIES

LOUISE CARVER
COMEDY LEADS

PRINCIPAL CHARACTERS
MACK SENNETT COMEDIES

LOS ANGELES

MARVIN LOBAGH
FAT AND FUNNY

IN

MACK SENNETT COMEDIES
LOS ANGELES

Distributed through

Pathe
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JOHN S. ROBERTSON AND JOSEPHINE LOVETT

JOHN S. ROBERTSON
JOHN S. ROBERTSON PRODUCTIONS

NOW IN PRODUCTION
“SHORE LEAVE”
Starring Richard Barthelmess

‘CLASSMATES’

“SOULFIRE”

All Adaptations of

John S. Robertson Productions

By JOSEPHINE LOVETT
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William Christy Cabanne
Directing Ramon Novarro

in

“Midshipman Randall”
A Metro-Goldwyn-Mayer Production
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Associated Exhibitors

J. S. Woody, President

Pathe, Physical Distributors

Mad&m
comedy

1000 Introduce Me” (Release date June 14th.)

Pre-release bookings this latest MacLean comedy.
Laughing Lightning !

4000 '‘Never Say Die
”

Theatres now playing this riot of fun!

5000 “The Yankee Consul
”

Screens actually vibrating with laughter!

7000 "Going Up”
Exhibitors still counting profits!

17,000 Cash In On Four Comedies.

It’s
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“Every one a box office knockout
9 ?

HAROLD LLOYD
In

‘Girl Shy 99

ddHot Water"

idThe Freshman 99

(A coming Pathe Release)

All Produced by

The Harold Lloyd Corp.
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ERNST LUBITSCH
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Lubitsch

Productions
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“PASSION”

“DECEPTION”

“GYPSY BLOOD”

“ROSITA”

“THE MARRIAGE CIRCLE”

“THREE WOMEN”
“FORBIDDEN PARADISE”

“KISS ME AGAIN”

Now in production

“LADY WINDERMERE’S FAN”
For Warner Brothers

IIIIIIIIHIIIIIIIIMIIIIIIIIIimilllli?
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Ramon Novarro
Star of “Ben Har”

will be seen in three big attractions for

Metro-Goldwyn-Mayer in 1925-1926. The
first is a romance of the Annapolis Naval

Academy and is being taken with the

cooperation oftheUnitedStatesgovernment.



June 27, 1925 1915— EXHIBITORS HERALD — 19 D 85

^lllllllllflllllllllllllMllllllllllllllillllillllllllillllllUIIIIIIIIlllllllllllli

Johnnie Walker
Star of

“Over the Hill” “The Third Alarm”
“My Dad” “Lillies of the Street”

and Many Other Attractions

Now Headlining Vaudeville Enroute to California



86 TENTH ANNIVERSARY June 27, 1925

Wear Longer!

Rothacker-Alter Laboratories, Hollywood, Cali).

Founded 1910
by

Watterson R. Rothacker
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Charlie Chaplin wielding the conductor's baton for Abe
Lyman's California Brunswick Orchestra in songs for “The
Gold Rush,” which Chaplin made for United Artists. Abe
Lyman is listening. Walter Haenschen of the Brunswick
company had charge of the recording. See the recording
horns?

The Studio
(Continued from page 47)

This class offers just about the most lucrative and best as-

sured market for production.

* *

'TD HEN comes the wide open field for cheaper pictures.

The demand for these is extensive and the cost may be

held down to a surprising maximum. There will always be

“room for one more” in this field and there will always be

profitable returns for the producer of real showmanship and

business acumen.

Broadly speaking, the production branch of the industry

is serving efficiently and effectively the interests of the busi-

ness. The general tone and character of the output has been

constantly upward. Great talent has been attracted toward

it and great talent is being developed within.

The production branch of the business is well in step with

the titanic strides of progress that the industry generally is

taking.

Production as Seen Through the Box Office Window
( Continued from page 49)

which hundreds of thousands have been
spent in fighting adverse legislation.

* * *

If any producer thinks for a moment
that the masses of the theatre going peo-
ple like these scenes, let him mix with
the masses at the close of a Harold
Lloyd feature and he will hear this re-

mark, “I like the Harold Lloyd comedies
better than those of Charles Chaplin be-
cause Chaplin’s nearly always have a few
suggestive scenes, while Lloyd’s are al-

ways clean.” I know nearly every exhib-
itor in the land will back me up in this

statement, because we all have heard it

many, many times.

As regards what pictures have the
greatest universal appeal, and are the
safest box office attractions both from a
standpoint of profit and satisfied patrons,
that is for the student of the industry
the easiest of all questions to answer.

Fourteen years ago it was the outdoor
story in which heroism, romance and ad-
venture all abounded. The same style of

story today has the greatest universal
appeal and if we could gaze down the
pathway of time for twice fourteen years
more we would find the same style of
story still with the same appeal. Per-
haps there are some who doubt this

statement, so we will furnish the proof.

In the last two years the following
stories of this type have been placed in

the theatres: “Pioneer Trails,” “Sport-
ing Youth,” “Rambeling Kid,” “Ponjola,”
“The Love Master,” “Flowing Gold,”
“When a Man’s a Man,” “Covered
Wagon,” “Call of the Canyon,” “Herit-
age of the Desert,” “Border Legion,”
“North of 36,” “Thundering Herd,”
“Where the North Begins,” “Tiger
Rose,” “Find Your Man,” “Spoilers,”

“Shooting of Dan McGrew,” “Great
Divide,” “Dixie Handicap” and “Silent
Accuser.”

On these features I have on my desk
upwards of seven hundred reports from
exhibitors relating to their quality and
box office value and I have yet to tabu-
late one report on any one of them that
will not grade from good to excellent.

On no other type' of picture can an array
of reports be gathered that can even ap-
proach these as related to quality or box
office value without one adverse criti-

cism.

The reason of the appeal of these
stories is plain. We can all in fancy ap-
ply them to our own lives and while
watching them forget the cares of life.

For the old they are “The what might
have been”

;
for the young they are “The

what is to be.”

By W. J. POWELL,
Lonet Theatre, Wellington, O.
It was not such a great many years

ago that a small town exhibitor’s social

rating was not much above that of the
poolroom proprietor and the saloon-
keeper. Today finds many of us on the
local Boards of Education, our business
highly respected and the ministers of

the town regular cash customers.

But are the producers and distributors
doing their part in assisting us to main-
tain these idealistic relations? Only
about half of them, in my experience, are
doing so. The others are each year mak-
ing our problems more and more difficult.

And unless some radical changes are
forthcoming in the near future, we must
either lower our standards or enter some
other line of endeavor. In all my years
in the picture business the one that has
just passed has been made the most
strenuous for me.

* * *

Any producing or distributing organ-
ization that says to a small town exhib-

itor, “If you want to show to your family
patronage those of my pictures that are

clean and wholesome you must, as well,

include my dirty, salacious sex pictures,”

is doing all in its power to ruin our busi-

ness, discredit us with our patrons and
prostitute our ideals. We can’t run our
theatres at a profit and shelve a certain

percentage of the pictures we buy—our
operating margin is too close for that.

On the other hand, we can’t preserve

either our business or our self-respect

and run “off-color” product. A friend of

mine in a near-by town tried one of the
recent highly-touted blocks of pictures in
his theatre last winter, with a resultant
loss of prestige and business that has
ruined him in the town. His theatre now
awaits a purchaser.

Another item that has of late met with
some improvement, but still remains a
vital issue, is the matter of good prints.

Last week all three of the prints sent me
were a discredit to my theatre. The first

print (from one of the so-called “Big 3”)

had so many stops that the picture was
actually “hooted”—and it deserved to be.

The second print (state-right production)
was badly cut and the ending gone. Pa-
trons came out and said they had seen
the same picture in other theatres and
complained that several parts were not
shown at all. The third (an independent
picture) was the best of the three, but it

was badly cut and so oily that the pro-
jection was hazy throughout. In my ex-
perience during the past year only four
concerns in this territory may be consist-

ently depended upon to furnish good,
clean prints. The prints on independent
and state right productions are more than

50 per cent bad.
* * *

The footage of feature pictures has
been greatly improved during the past
year, but efforts can still be advantage-
ously trained in that direction. In the
small towns we do not have the soft

seats, the luxurious atmosphere and the
voluptuous music that keeps a patron
contentedly “purring” for hours at a

time. We find we dare not hold him for

more than two hours at the utmost.
With a short feature (5 or 6 reels) we
can add a news, a variety reel and a

comedy and cater to a great variety of

tastes. If we are dependent entirely

upon the feature picture, many go away
dissatisfied and fail to return.

It is a pleasure to assert that there is

less to criticize in pictures than there
was a year ago. No one, we believe, will

attempt to contradict that fact. The film

is vastly cleaner and more entertaining
(Continued on page 90)
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William Steiner Presents

Charles Hutchison
—IN—

Four Detective Stories
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William Steiner Presents

Edith Thornton
—IN—

Four Comedy Society Dramas
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(Continued from page 87 )

than the modern novel or stage-play.

But perfection lies a long way in the

offing and it is sincerely hoped, and be-

lieved, that the ensuing year will witness
varied and manifold improvements all

along the line.

Individually, we small town exhibitors

don’t mean much, but collectively, we are

the backbone of the industry. We cer-

tainly merit more attention than we are
now receiving. Producers and distrib-

utors might enormously profit by direct-

ing more of their attention in our direc-
tion.

By ROY W. ADAMS
Pastime Theatre, Mason, Mich.

Speaking for my two little towns, I

wish the producers would break away
from the “sex o’clock” obsession and
give

.
that sadly overworked word,

“Passion,” a long vacation.
For the first time in years I’ve had

to censor some pictures this season, and
shelve some others that couldn’t be cut
without ruining the continuity. It beats
the devil that the birds that dope out
these stories, or transfer them to the
screen, seem to think nothing is inter-
esting except the seduction of a woman
by fraud or force. That stuff may go
big in the great metropolis, but it’s

poison in my little town.
Even if the story is harmless, they

jazz up the title, the paper and the press
dope to make it look gay and devilish,
and that’s worth just exactly zero as a
drawing card here. F’rinstance, I buy
‘Red Hot Passion” because I have to, to
get another picture that I really want.
When I stick up the paper it’s several
variations of one chaste design, namely,
a sheik squeezing his sweetie to death.
And what is the reaction of the passing
throng to that title and that poster?

Father and mother walk by and shake
their heads: “No, we don’t want Johnny
and Mary to see that.”

Jim the ditch digger says, “T’hell with
that stuff. When you going to have Tom
Mix and Tony?”
The guy, or the girl (and they’re not

numerous) who really wants to see some-
thing racy says, “I’ll see it in Lansing
where people don’t know me.”
And the preacher, or the pool shark,

who doesn’t like pictures, has a fine text
for a dozen sermons on the menace of the
movie.
I’m playing to family trade in two

small towns. Look at the swell line of
titles I’ve got to sell ’em:
“Flames of Desire,” “Tides of Pas-

sion,” “Wandering Husbands,” “Anoth-
er Man’s Wife,” “Let Women Alone,”
“Troubles of a Bride,” “Daughters of
the Night,” “The Redeeming Sin,”
“Women Who Give,” “She Wolves.”

Isn’t that a pretty dish to set before
the domestic circle?

* * *

On the other hand, here are a few
that pleased everybody last winter; some
big, some little, some made money, some
not, but they all made friends:
“Dorothy Vernon of Haddon Hall,”

“Hold Your Breath,” “America,” “Rac-
ing Luck,” “The Thief of Bagdad,” “Our
.Hospitality,” “The Covered Wagon,”
“Welcome Stranger,” “The Cyclone
Rider,” “The Reckless Age,” “Butter-
fly,” “Riders of the Purple Sage.”
The moral is: They are all clean and

they pleased 100 per cent.
Well, cheer up, maybe it will be better

next season. I’ve been thinking lately
I’d have to scratch the first word of my
slogan, “Clean Entertainment at Popular
Prices,” but possibly I can let it stand
yet awhile.

By STEVE FARRAR
Colonial Amusement Co.,

Harrisburg, 111.

For fifteen years I have been studying
productions and trying to pick the ones
that will get real money at the box of-

fice, and today I must admit that I am
not any more successful than I was
when I started fifteen years ago. To-
day it’s the same old story, good pictures

prove awful flops at the B. O. and poor
ones cause us to hang out the S. R. O.
sign.

You hear a lot today about the public
being educated. Perhaps they are in

some towns, but not in any of mine.
I find that people come to my theatres

to see pictures with titles that strike

(Continued on page 92 )

Edward Gribbon
APPEARING IN

Recent Releases

“QUICK MONEY”
First National

“EAST OF BROADWAY”
Assoc. Exhibitors

In Production

“LIMITED MAIL”
Warner Bros.

In Preparation

“SEVEN DAYS”
Christie-Special

Paramount

“CODE OF THE WEST”
“BORDER LEGION”
“FORTY WINKS”

Niles

Welcli
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( Continued, from page 90)

their fancy, and that no matter how
good a picture is, unless it has a good
title it’s going to prove a poor drawing
card here, no matter how hard I work
to put it ove’-

Give a picture a title like “Why Girls

Leave Home,” “What Every Woman
Wants,” “If I Marry Again,” “Foolish
Wives” and you can eat supper the
night you have any of these on your
program with the assurance that you’re
going to have a real crowd that night.

On the other hand any time they give
a good picture a title like “Cytheria,”
“The Enchanted Cottage,” “Lavender
and Old Lace,” “Gerald Cranston’s
Lady,” “In Love with Love,” you can
rest assured that business is going to

drop off.

For fifteen years I have been trying to

educate my people to pick their pictures

by the director who made it, not by the
title or the company who produced it,

or the star who appears in it, and I have
made some headway at this, I can name
you a dozen directors whom it is safe
to follow picture for picture with the
assurance that you will always see a
better than average show. I can name
you one director who, as far as I am
concerned, has never made me a bad
box office picture, and I have played
all he has made. This is John M. Stahl.

He has always given us good produc-
tions, with wonderful box office titles.

Right now the trend in production is

towards books. The producers seem to

think that all they have to do is buy a
book, make it into a picture, and it will

be a clean-up—but not so. I do not
think that one book out of ten has a
title that is suitable for a real box office

drawing card, I have played all the

Tremont Film Laboratories

Corporation

1944 JEROME AVE.
NEW YORK CITY

Sedgewick 8484

HARRY GLICKMAN, President

EDWARD HORN, Treasurer

SPECIALIZING IN

NEGATIVE DEVELOPING AND
FIRST POSITIVE PRINTING

PAUSIN
Patent applied for

— |FILM SHIPPING CONTAINER
|

—

One to eight-reel capacity

PROMINENT USERS—THERE’S A REASON

U. S. NAVY FOX PATHE
FILM PROTECTION DEVICES

FILM NOTCHER FILM MENDER

Pausin Engineering Co.
Manufacturers

727-729 Frelinghuysen Avenue Newark, N. J.

Warner Bros, product this year and sev-
eral of them have flopped hard just be-
cause the title was wrong. Pictures
made from books like “When a Man’s
a Man,” “Riders of the Purple Sage,”
“Hunchback of Notre Dame,” of course
are exceptions, but these only come
along about once each year.

I am convinced that all exhibitors, both
large and small, would gross more at the
box office if they would pay more atten-
tion to their short subjects. “The Pathe
News” is the greatest feature ever made.
Ask the people as they pass out what part
of the program they like best and nine out
of ten will say the News Reel, but how
many exhibitors ever play it up in their
advertising?

The two reel comedies being turned out
today are in lots of cases the real feature
on our programs, and the thing that sends
the crowd home happy, but none of us
push them before the public.

As I said in the beginning, after fif-

teen years trying to pick them I am
convinced that there is no way to do it

where you play four or five changes a
week. Just buy them, work like hell
and trust to luck. The ones you thought
would clean up will no doubt prove
lemons, but some of them that you
bought cheap, that the producer thought
were lemons, will prove to be real at-
tractions—so there you are!

By FRED S. MEYER
Palace Theatre, Hamilton, O.

During the past 30 days we here in
“the sticks” have devoted much time,
thought and energy to the product an-
nounced for next season. We have
studied with much deliberation all the
various books received from the pro-
ducers, from Metro-Goldwyn’s “Book of
Art” on down the line to De Mille’s
“Ec'od for Thought.” And the line-up
of each and every one looks so wonder-
ful, so splendid, that if we felt so in-
clined we might well choose any one

—

blindly—and not go wrong. For every-
body’s product looks like a million dol-
lars—on paper.

* * *

Let us go back, then, to the same
period of a year ago, when these same
books were sent out and we finally
affixed our John Hancock on the dotted
line, convinced that we had bought the
greatest array of money-makers in all

history. If there was a “weak sister”
in the crowd, we failed to find it. And
although we’re now 365 days older,
we’re none the wiser as far as our buying
ability is concerned; the only knowledge
we’ve gained is “The Voice of the Box-
Office,” a tune that has been driven
home so conclusively that we now find
ourselves before a “Stop—Look and Hes-
itate” sign which seems to say, “Before
you invest—investigate,” or, better still,

( Continued on page 94)

Radio Mat
RADIO MATS—TYPE DAILY FOR:

Exhibitors' Arm ouncements
Live Individual Advertising
Special Sales-Prize Contests
Catch Lines and Daily Talks
Screen "Extras" of Big Events
Local News and Social Calendar
Benefits & Charity Performances
Churches—Schools—Y . M . C . A. 1 s

Bits of Humor-Press Paragraphs
Fighting Unfair Legislation
Popular Song Chorus & Jokes
Sports & Election Returns, Etc.
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Myrtle and Lincoln Stedman
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( Continued from page 92 )

“Go slow—dangerous curves ahead”-

—

For, verily, it’s getting to be more and
more of a problem to outguess that

dear “Radio-and-Flivver-in-every-Home-
Public.” And the only curious thought
that enters our mind is “What would
Barnum do” if he were alive today, since

we flopped even on extensively exploited
pictures.

Valentino made his “triumphant re-

turn to the screen” in two pictures which
set Danny into ecstacies, but would
have cost him Coronas aplenty had he
backed his enthusiasm with a little

dough. Artistically, both Valentino pic-

tures were all the press books promised,
and more. In small towns, they “flopped”
because the public no longer cares for a

star “no matter what he is in.” In other
words, it was not a case of liking Valen-
tino more, but of decidedly abhorring
costume and anything resembling
ancient history.
"Wanderer of the Wasteland” more

than came up to its multi-colored press
book promises and proved itself a gen-
uine box office bet—40 ways. Let’s save
time and space by listing here pictures
which a year ago looked like a “million
dollars” and subsequently stood up at

the box-office to a more or less degree,
without actually having to be classed
as “flops”:

* * *

“The Covered Wagon” (big), “Man-
handled” (big), “The Enemy Sex”
(good), “The Alaskan” (good), ^Feet of
Clay (fair), “Empty Hands” (good),
“Her Love Story” (good), “Merton of

the Movies” (we got an awful shock
here), “Open All Night” (ordinary),
“Sinners in Heaven” (good), “The City
That Never Sleeps” (fair), “North of
36” (fair), “The Golden Bed” (fair),

“The Dixie Handicap” (big), “The
Dressmaker from Paris” (ordinary),
“Madame Sans Gene” (poor), “The
Silent Accuser” (big).

Pictures that we felt confident of put-
ting over, which proved dismal failures,

include the following: Every Jackie
Coogan, every Buster Keaton, “Peter
Pan,” every Pola Negri, “Welcome

Permanent Address

N. Y. Athletic Club
58 West 59th Street

Stranger,” “The Thundering Herd,” “He
Who Gets Slapped,” “Captain Blood,”
“Cheap Kisses,” “The Goose Hangs
High,” “The Monster” and plenty others.

From this list, you can readily see
that we’ve more than taken the bitter

along with the sweet. True, we’ve used
mostly Paramount, but even this prod-
uct, with its known quality of consist-

ency, has given us plenty of headaches,
and much to think about. Since Septem-
ber, 1924, Universal’s batting average at

this theatre is way below the mark.
Metro’s is even worse. F. B. O. has
been fairly successful, with “Broken
Laws,” “White Fang,” etc. But, take
them one and all, it’s no longer a ques-
tion of salesmanship, showmanship or
exploitation, but a case of Qui Bono?
or to use its English equivalent, “for
whose benefit?”

Take “The Last Laugh” for instance.
When The Literary Digest goes nuts
about a picture it must be there; it came
here—to another theatre—-and after it

was all over the manager wanted to

know whether he is “all out of step.”
Right now, F. B. O. seems to have an-
other gold mine in “Drusilla with a
Million.” Personally, after having seen
the picture (and it’s a real picture),

we’re still on the fence; mark this down
in your little note-book: “If you play
it, you’ll either flop hard or you’ll have
to call out the militia to help take care
of the crowds. There’ll be nothing half-

way about it; it either hits or misses;
nothing else but—in my opinion.”

The public, fickle at best, no longer
goes to theatres to pass the time away;
it shops for its amusement in the same
deliberate manner in which Milady
walks 10 blocks to save 12 cents on a

blouse. Environment is fine; music is

great; atmosphere is a wonderful thing
to boast of and good will undeniably
something that money can’t buy. But
you can discount them all; if the picture

isn’t there, your public isn’t going to

respond. Either they don’t like the
title, or the story doesn’t appeal to them,
or perhaps they’re getting tired of

movies, whatever the cause, the patron-
age is far from what it used to be.

Also

Green Room Club
19 West 48th Street

Much has been said and still more
printed about the radio; instead of com-
bating the evil we’ve tried to meet it,

by giving radio information, broadcast-
ing from WSAO, as well as direct from
our theatre, and resorted to every
known and unknown remedy with which
to meet the situation. But when a town
of about 45,000 inhabitants has more
than 6,000 radios in the homes, and
when nearly every family owns a flivver,

and when open air dance pavilions (now
operated the year around) with bands
changed every week take hold, then in

this and like communities it is not a
very difficult matter to find out what
ails the box office.

Next year? Undoubtedly, the Radio
craze will wear off some, but I doubt
very much whether there will be any-
where near normal patronage in smaller
town picture theatres for a long time to
come; certainly not during the 1925-26
season.

By H. G. STETTMUND
Odeon Theatre, Chandler, Okla.

Our good friend the Editor didn’t give
me an idea of what he wanted, just said,

“Here’s your subject and you’ve got the
world in front of you!” Kinda like giv-

ing your son a biography of Abe Lincoln
and telling him he has a better chance
to be president than Abe had.

I cannot find fault with certain types
of pictures or certain stars merely be-
cause they do no good in my town.
Maybe in yours they go over with a
bang. I have noticed, however, that
quite a number of exhibitors will com-
plain about the length of a feature if it

runs over five or six reels.

Did you ever read a short story and
a complete novel? Would the short
story have been interesting if it had been
padded to novel length? Would the
novel have been intelligible if condensed
into a short story?

Some features can be made in three
reels and some require eight, ten or
more reels to tell the story as it should
be told. Padding may be classified under
two headings, i. e., interesting and un-
interesting. 1 call anything padding that
is not essential to the story.

H-. * *

Some five reel pictures are padded
until it is a crime. If a story cannot be
put into five reels without resorting to

uninteresting padding, then that picture
should not be made. On the other hand,
some directors will take a story that
would be excellent if in five or six reels

and he will put in about two reels of
padding that lowers the entertainment
value of the picture.

Evidently he works with the idea in

the back of his head that it must be a

long picture in order to be an extraor-
dinary one. Every director should work
with the ambition to make a picture that
will rival the outstanding productions
of the past. He should not, however,
entertain the idea that footage makes
the picture.

I do not recall the footage of “The
Miracle Man” but it seems to me it was
of moderate length, some six or seven
reels. Practically every outstanding fea-

ture in recent years has run to a greater
length. A good exhibition of interesting
padding is embodied in “Foolish Wives.”
There are numerous other pictures that

contain interesting padding.

One of the big crimes in production
for which the exhibitor foots the bill is

in miscast stars. The majority of us
have seen stars make a reputation in

certain characterizations. Then they
(Continued on page 96 )

FLOYD BUCKLEY
Production Manager

Present Engagement—
True Story Films, Inc.
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RICHARD DIX
“The Ten Commandments” “A Man Must Live”

“Sinners in Heaven” “Too Many Kisses”

“Manhattan” “The Shock Punch”

“The Vanishing American”



96 TENTH ANNIVERSARY June 27, 1925
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want to play something else, evidently
in order to demonstrate their versatility.

Take for instance a certain star who
a few years ago was playing country
boy parts. He was popular and a good
drawing card. Then the “Sheik Idea”
struck him and he used other type pic-
tures and today, although he is occa-
sionally in a picture, one never hears
his name mentioned. Perhaps if he had
stuck to the type of pictures that made
him what he once was it would be a dif-

ferent story now.
* * *

Not so long ago our leading western
stars were infected with the “Sheik
Idea.” Some of them even changed
their names. Can you forget Charles
Jones in “The Footlight Ranger”? If

you ran it, perhaps the memory still

lingers. These western boys were all

right in their element, but dismal fail-

ures as Sheiks. Fortunately, someone
pounded a little sense into their hat
racks and they got back into line before
it was too late.

I consider Gloria Swanson miscast in

“Wages of Virtue.” She does excellent
acting in this picture but this does not
offset the fact that it is a failure as a
Swanson vehicle. The people want her
in elaborate gowns, in “society stuff,”

to express it in the jargon of the street.

Why do not the producers keep the
stars in pictures of the type for which
they are famous? Maybe some morning
we will wake up and find Buster Keaton
and Harold Lloyd in dramatic produc-
tions. I consider the miscasting of stars

one of the greatest evils of production.
* * *

The pictures that draw best in our
little town are the ones that get the
business in the cities. The super-fea-

tures draw better because they have been
heavily advertised and the local people
know of them before we show them.

Occasionally one may advertise a pic-

ture to the skies. I mean one that
really merits special advertising. Then it

falls flat and you loose a wad of money.
Perhaps the same week or the following
week you have something that you con-
sider ordinary and you do a S. R. O.
business on it. I suppose this is what
makes the game worth playing. You can
never tell what is just around the corner.

By WILL H. BRENNER
Cozy, Arcade Theatres,

Winchester, Ind.

It has been my hobby for several
years to break into print every so often
to say something constructive about
motion pictures, and when called upon
by the Herald to say a few words re-

garding production as seen through the
box office window I admit it is a man
sized job.

First I must say there has only been,
in this past year, a very few honest-to-

goodness box office pictures, and there-

in lies our trouble. We have been try-

ing to get box office returns under pres-

sure without the box office product and
our public has become tired of our prat-

lings and the way we have been over-

rating the value of pictures from cost

of production as well as entertainment
value.

The box office will continue to suffer

just as long as producers keep putting

out these silly pictures that the average
(so-called) patron calls “love plays.” It

is absurd to believe that a producer
would put so low an estimate on the

mental power of patrons of the movies.
The patronage of picture shows in small
towns such as mine are, generally speak-
ing, of the highest type of mentality and
they know what’s what in the kind of
pictures they desire to see and they do
not stand back to tell you what they
want. And here is just what they want
in motion pictures.

* * *

They want adventure, not overdone
till it is impossible, as say, for instance,

some of the stuff pulled in “The Thief
of Bagdad.” I do not refer to this to

give “The Thief” a knock, as this picture

was made with honest intentions and as

far as production goes, is very credit-

able, however, a very poor box office

picture. Why? Because the average
patron will exclaim, “that could not hap-
pen,” and they go out of the theatre with
a feeling that something has been put
over on them and lose sight of the fact

that a lot of money and talent has been
put forth to please them.

The motion picture must settle down
to telling stories in a straight-forward
manner telling same in a manner that

will be appreciated by all members of

the family, as we are lost forever if we
do not get this family trade back to the

theatre. Therefore, let the motion pic-

ture production follow the same sort of

presentation as the stage production and
we will soon find our patronage flocking

back to us, but until that time we are
going to be a sorry mess.

We all know that there is a great

many producers of pictures today that

are honest in their intentions, and this

spirit will prevail until it will finally

dominate the industry.

United—First and Largest Rental Studio

M. C. Levee, President.

A story and finances are all that are needed

to make a picture at the United Studios.

Equipment representing an investment of

$1,500,000.00 and a technical organiza-

tion dating back to the beginning days of

the industry, are at the call of the producer

here.

United has the largest prop room, the most

and best electrical equipment of any
motion picture studio anywhere.

THE UNITED STUDIOS, Inc.
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Allene Ray
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Money Makers from the Studios

( Continued from page 51)

A N enviable record for pictures that have
^ ^ enjoyed long individual runs and whose
gross number of bookings are unsurpassed
in the history of the industry has been
won by First National Pictures, Inc., dur-
ing the past two or three years. These rec-

ords, both in runs and in number of book-
ings, are the result of the painstaking care
of Richard A. Rowland and his production
staff in making pictures of a definite box-
office attractiveness and of the equitable

distribution policies of E. A. Eschmann,
successfully carried out by the field force.

In the list of First National’s established

successes is Frank Lloyd’s production of

“The Sea Flawk,” which, in the year that

has elapsed since its release, has played in

excess of 6,000 theatres. So big and in-

stantaneous was the hit of “The Sea
Hawk” that it is safe to predict that before
its life is ended it will have played more
theatres than any other picture that has
been released. Its receipts have been so big

wherever shown that it has been taken out

of service by Mr. Schmann for the sum-
mer months to be released to the industry

again in September, when the picture busi-

ness picks up from the summer slump.
Bookings on this picture have continued
big since the day of its release. There had
been no abatement when it was withdrawn
from service the first of June, and it will

start off the fall with a bigger volume of
bookings than perhaps any other picture

on the First National list, unless it is “The
Lost World,” which will then be released

generally to the trade.

Frank Lloyd devoted six months to the

filming of this production, which was made
wholly in this country. It enjoyed many
long pre-release runs at increased admis-
sions. Notable among these runs was one
of 12 weeks at the Astor theatre, New
York; 11 weeks at the Criterion, Los An-
geles; 10 weeks at the Aldine, Philadel-
phia

;
6 weeks at Symphony Hall, Boston

;

and 4 weeks at the Imperial in San Fran-
cisco.

* * *

A L and Ray Rockett s production of “The
* Dramatic Life of Abraham Lincoln” is

another First National picture, released at

about the same time as “The Sea Hawk,”
whose bookings in the year come within 50

of the record set by “The Sea Hawk”
and the volume of whose bookings con-
tinues at a rate which will inevitably land
it among the four or five most widely dis-

tributed pictures in the industry.

“Abraham Lincoln” was more than a

year in the making and has had long runs
in many big cities and extended engage-
ments in a great number of smaller cities.

It ran for ten weeks at the Tremont Tem-
ple theatre, Boston; four weeks at the

Roosevelt theatre, Chicago
;
three weeks at

the Criterion in Los Angeles
;
three weeks

at the Imperial, San Francisco, and had
two weeks in many towns which show even
the most successful pictures for only a

week.

Norma Talmadge’s “Secrets,” released

by First National as a special at about the

same time as “The Sea Hawk” and “Abra-
ham Lincoln,” has nearly equaled them in

the number of its bookings and continues

to be a strong favorite. It also has had
many extended engagements.
Other First National releases which have

had bookings ranging from 6,000 to 8,000
are “Black Oxen,” “Flaming Youth,” “Pon-
jola,” “Why Men Leave Home,” “Twenty-
One,’ “Painted People,” “Her Temporary
Husband,” “When a Man’s a Man,” “Boy
of Mine,’ “The Love Master,” “Flowing
Gold” and “Lilies of the Field.” These
were not released as specials with long-run
pre-release showings, but they leaped into

instant popularity. All are strong contend-
ers for booking honors and are still in con-
stant demand.

* * *

A COMPARATIVELY recent First Na-
tional release which has already had

more than 5,000 showings is Richard Bar-
thelmess’s “Classmates,” a picture that re-

ceived 125 showings in important cities

during the week of its release, with an
equal number of showings during the two
weeks that followed. It is .destined to es-

tablish booking honors as is Colleen
Moore’s picture, “Sally,” released March
29 this year, which already has 3,000 book-
ings to its credit.

Two First National specials of this year
which have already proved their box-office

mettle are “The Lost World,” produced in

association with Watterson R. Rothacker
and under the supervision of Earl Hudson
and the new film version of “Quo Vadis.”

Both pictures have had a number of long-

run engagements at increased admissions
and established box-office records. “The

( Continued on page 100 )
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Lost World” will be released in Septem-
ber, while “Quo Vadis” is now being shown
in many important key city points.

“The Lost World” ran for ten weeks at
the Astor theatre, New York; for nine
weeks at the Tremont Temple, Boston; for
nine weeks at the Aldine, Philadelphia

;

four weeks at the Roosevelt, Chicago; four
weeks at the Wilke’s, San Francisco, and
has been booked for an extended run at

Grauman’s Million Dollar theatre, Los
Angeles.

* * *

“/AUO VADIS” has had many extended
>2 runs at increased admissions, notably

six weeks at the Apollo, New York; five

weeks at the Aldine in Philadelphia; four
weeks at the Tremont Temple, Boston;
three weeks at the Roosevelt, Chicago; and
two weeks in many of the large cities.

With their popularity with the public

proved in these runs at increased admis-
sions, it is inevitable that each will roll up
big booking records.

With the celebration of the twenty-sec-
ond anniversary of Fox Film Corporation
it is of interest to note that many of the
biggest pictures that have made screen his-

tory since the early days of the industry
have come from the studios of Fox Film
Corporation. Of particular interest are the
outstanding hits that have established new
records during the past five years and have
carried the Fox banner forward.

In the last five years there have been
several especially big and notable pic-

tures that have made new stars, set new
records for length of continuous runs,
number of people exhibited to, number of
day and date engagements played, revenue
made for both exhibitor and producer and
the records made in foreign countries, all

of which have not been equaled since that *

time.

“Over the Hill,” “Queen of Sheba” and
“A Connecticut Yankee in King Arthur’s
Court,” which were released during 1920-

21 by William Fox, are milestones in the
progress of the motion picture industry
and are three of the greatest pictures ever
produced. “Over the Hill,” produced at

the William Fox New York studios by
Director Harry Millarde, was a tremendous
financial success and is credited with mak-
ing a huge profit both for Mr. Fox and
the exhibitors.

* * *

“/'AVER THE HILL” is probably the

first picture that played a year on
Broadway at regular admission prices.

This picture first opened in October, 1920,

at the Nora Bayes theatre and then com-
pleted the season by playing at the Cen-
tral, Broadhurst, Lyric, Astor and Park
theatres. The following season “Over the

Hill” was road showed and established

box-office records that were never thought
possible. Following a six months’ run at

the Woods theatre, Chicago, this picture

played day and date in 50 suburban the-

atres and then was shown simultaneously
in 75 downtown theatres, which is a rec-

ord that has never been equaled by any
other production. In Detroit “Over the

Hill” was shown day and date in 40 the-

atres.

One of the first of the full-length com-
edy-dramas made from the famous classic

of humor was “A Connecticut Yankee in

King Arthur’s Court,” which was filmed

at the West Coast Studios under the direc-

tion of Emmett Flynn. One of the unusual

facts about the presentation of this pic-

ture was the pre-release showing of 17

weeks at Miller’s theatre in Los Angeles

one year before the picture was shown on
Broadway. “A Connecticut Yankee in King
Arthur’s Court” opened at the Selwyn the-
atre in March, 1921, and later was shifted
to the Central theatre still at regular the-
atre admission. The popular priced run
was given at the Capitol theatre following
the advanced price Broadway showing.

“Queen of Sheba,” made by J. Gordon
Edwards at the Fox West Coast Studios,
was one of the first of the big spectacle
pictures and created a vogue for this type
of production. This picture was sent out
to the motion picture theatres immediately
and was shown on Broadway at the time
that “The Connecticut Yankee in King Ar-
thur’s Court” was being shown. One of the
biggest pictures of the 1923 season was
“The Count of Monte Cristo,” which had
its Broadway showing at the Forty-fourth
Street theatre at advanced prices and then
was generally released during “Monte Cris-

to Week” in September.

* * *

“TF WINTER COMES,” which was made
* in New York and England by Harry

Millarde, was one of the outstanding screen

successes of 1924, and was shown for

nearly a season at the Times Square the-

atre. “Dante’s Inferno,” which was shown
late in 1924, was one of the surprise pic-

tures of last season. It ran for 16 weeks
to phenomenal business at the Central
theatre and also scored tremendous success
out of town.

“The Iron Horse” naturally is consid-
ered the greatest picture Fox Film Cor-
poration showed on Broadway this year

and it is one of the biggest of the special

productions on next season’s schedule. This
production opened at the Lyric theatre a

year ago and also completed a full season
( Continued on page 102)

WILLIAM

“Romola”

“Dangerous Money”

“Too Many Kisses”

“The White Mice”

“Faint Perfume”

“My Lady’s Lips”
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Metro-Goldwyn-Mayer

Famous Players-Lasky

Famous Players-Lasky

Wilson-Wetherald

B. P. Schulberg

B. P. Schulberg

Inspiration
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The Screen Is

Telling the

Story!

HARRY CAREY WESTERNS
“The Interpreter of the Eternal West” in a new series of

box-office triumphs.

PRISCILLA DEAN FEATURES
Following up a triumphant personal appearance tour with

a new series of romantic melodramas.

STROMBERG SUPER-SPECIALS
Two of which will be personally directed by Hunt Strom-

berg. Great stories, all-star box-office casts, lavish pro-

ductions—and the Stromberg Wallop!

flllll

-| Q SENSATIONAL SUCCESSES
lO F0R 1 925-26 AND EVERY

ONE PACKED WITH
HUNT STROMBERG SHOWMANSHIP!

HUNT STROMBERG CORPORATION
CHARLES R. ROGERS, Treasurer-

Producing at the Hollywood Studios

HOLLYWOOD, CALIFORNIA

Released by PRODUCERS DISTRIBUTING CORPORATION

ON THE WAY!
1 The most anxiously awaited I

1 picture of this or any season 1

S “THE LAST I

|
FRONTIER”

|
It was to have been

| Thos. H. Ince’s greatest!

Ij It will be Hunt Stromberg’s |
| greatest!
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on Broadway at advanced prices.

Many new stars were discovered and
developed in these pictures. One of the

most prominent stars of today is George
O’Brien, who received his start in the role

of the pony express rider in “The Iron
Horse.” Last season he was starred in

four productions and this year also is fea-

tured in four productions. Mary Carr
was brought into prominence by her work
in “Over the Hill” and this started a series

of “mother” roles in other pictures. Betty
Blythe was made famous by “Queen of
Sheba” and John Gilbert did his first im-
portant work in a romantic role in “The
Count of Monte Cristo.” Percy Marmont
surely owes most of his present-day pop-
ularity to the part he created in “If Winter
Comes,” which fitted his personality exactly.

* * *

T NIVERSAL has hung up some big rec-

ords for attendance, for contracts and
for total money intake. It expects to make
such a record on “The Phantom of the
Opera,” and all signs point to the proba-
bilities in this direction, but at the present
time the records are all held except in

foreign countries by “The Hunchback of
Notre Dame.” In many foreign lands the
“Hunchback” is just starting on its career
and in a great many places the total num-
ber of contracts and even money intake are
still held by “Merry Go Round,” which, of
course, has finished its life as an active
booking proposition.

Due to the tremendous amount of build-
ing of sets, its 3,000 extras and the time
consumed in its making, “Hunchback of
Notre Dame’s” cost of $1,100,000 is not to

be wondered at. The picture definitely es-

tablished the pre-eminence of Lon Chaney
as a tremendous drawing card and a box-
office attraction, and also established Patsy

Theda Bara recently started work on
a screen version of “The Unchas-
tened IFoman” which James Young
directs for Chadwick Pictures Cor-
poration.

Ruth Miller as a star. It has been esti-

mated that of the 15,000 theatres in the

United States, 7,500 are non-competitive.

In spite of that fact, “Hunchback of Notre
Dame” has played in 8,319 theatres. In

many places it has done an unheard of

thing. It has played in every single first-

run theatre in a territory. For instance, in

the Cleveland territory there are six first-

run theatres. Every single one of them
has played “Hunchback of Notre Dame.”
In Kansas City territory there are seven,
and every single one of these first-run

houses has played “The Hunchback of
Notre Dame,” and some of them have
played it twice, and one of them three
times. In Seattle, the same thing has oc-
curred and a first-run theatre there has
brought the picture back on three separate
occasions and on the third time it broke
the record that it had made with either

one of the first showings.
* * *

“HPHE HUNCHBACK OF NOTRE
DAME” started out to be a road show

but it started in just exactly the wrong
time of year, so that if Mr. Laemmle had
determined to keep it road showing any
longer it would have been impossible for
exhibitors who were clamoring for it to

get it for another year. Mr. Laemmle
listened to these arguments and terminated
the run of “The Hunchback” at the Astor
theatre after 18 weeks, and while it was
still pulling down more than $10,000 a

week in admissions.

In foreign countries, with a very consid-
erable booking revenue coming in, “Hunch-
back” has made the $2,000,000 mark and is

fully expecting another $250,000 in the

United States alone. In England $50,000
more will give it $500,000—a remarkable
accomplishment. There is no telling what
booking records will be broken in foreign

countries because of the universal appeal
which “The Hunchback” enjoys. There
isn’t a single country on the face of the

globe where it cannot be shown, and wher-
ever it has been shown it has broken all

existing records. There is nothing in it to

( Continued on page 104)

A Word to the Wise

—

JIMMIE
ADAMS
COMEDIES

Book the Series

EDUCATIONAL
FILM EXCHANGES, Inc.

President "
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Katherine

Chase

Hugh
Dierker

Director and Producer

“The Wolf’s Fang”

“When Dawn Game”
“You Never Know”
“Cause for Divorce”

Last Production

“Camille of the

Barbary Coast”

Now Directing

“The Wrong-Doers”

Address

35 W. 45th St., New York, N. Y.

Care of

Associated Exhibitors, Inc.
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Left to right: Bruce Johnson, foreign sales manager for First National; Frank Lloyd,
producer; Samuel Spring, First National attorney; Martin Pascus, attorney for Lloyd,
and Joseph S. Skirboll, recently appointed general manager for Frank Lloyd Pro-
ductions, Inc.

(Continued from page 102 )

which any country can object. This is un-

true of the great majority of big pictures.

Among the other great and well-remem-
bered Universal pictures are “Merry Go
Round” and “Foolish Wives.” “Foolish

Wives” was the first $1,000,000 picture,

and cost more money than any picture

Universal ever made. It made Mae Busch
and Miss Dupont. “Merry Go Round,”
however, in foreign countries, holds all ex-

isting records for the amount of business

done, far exceeding “Foolish Wives.” It is

being rapidly superseded, however, by the

“Hunchback” wherever “Hunchback” has

played a sufficient number of engagements.
“Merry Go Round” cost $490,000 in the

negative and definitely established Mary
Philbin, Norman Kerrv and George Hack-
athorne as stars and brought George Sieg-

mann to the fore as a first-water “heavy.”

T3R0BABLY no organization did better

production work in a season than that

accomplished by Metro - Goldwyn - Mayer
during the past year. They turned out an

unusually consistent line of box-office at-

tractions that, in reality, had the whole in-

dustry talking, and brought to stardom

such players as Norma Shearer and John
Gilbert and placed Lon Chaney at the top-

most rung of the ladder of fame.

Louis B. Mayer and his associates, Irving

C. Thalberg and Harry Rapf, gathered to-

gether an imposing array of players, di-

rectors and stars, and these, backed up by
a wonderfully efficient technical organiza-

tion and studio facilities second to none,

have been responsible for the successful

line of attractions turned out.

Metro-Goldwyn may well point with dis-

tinct pride to such releases as “The Arab,”
Rex Ingram’s production

; “Revelation,’

“Bread,” “Tess of the D’Uhervilles,” “Lit-

tle Robinson Crusoe,” “Sinners in Silk,"

Fred Niblo’s “The Red Lily,” Marion
Davies in “Yolanda,” “Wine of Youth,”

“His Hour,” Buster Keaton in “The Nav-
igator,” “Married Flirts,” “The Snob,” “So
This Is Marriage,” “The Wife of the Cen-
taur,” Marion Davies in “Janice Meredith,”

Lon Chaney, Norma Shearer and John
Gilbert in “He Who Gets Slapped,” “Ex-
cuse Me,” “Cheaper to Marry,” Jackie

Coogan in “The Rag Man,” Norma Shear-
er in “Lady of the Night,” Buster Keaton
in “Seven Chances,” “Confessions of a

Queen,” “The Way of a Girl,” “Man and
Maid” and “Proud Flesh.”

Each and every one of these scored and
scored strongly. In many instances these

pictures established new box-office records

in all parts of the country.

Public Opinion

Did It

(Continued from page 57 )

their kiddies will turn away from the
theatre exploiting such trarh.

It may be a far cry from Los Ange-
les studios to the little neighborhood
theatre in Podunk, but it did not take

long for the message—“We want clean-

er and better pictures”—to travel to the

producers of the nation’s screen enter-

tainment when the public let it be known
that it was sick and tired of the flam-

ing youth, society triangle and other

indecent, if not downright vulgar, pho-

toplays that were so prevalent during

the season 1923-24.

LLOYD’S FILM STORAGE CORPORATION

A TRULY UNIQUE INSTITUTION

Where the importance of cutting, editing and titling of productions is recog-

nized, and where every facility for such work is placed at the disposal of directors

and their assistants.

Recent increases in the projection and cutting room facilities and the installa-

tion of a 100% ventilating system in the theatres, now enable directors to work on

their productions in strictest privacy and to the maximum degree of efficiency.

LLOYD’S FILM STORAGE CORPORATION

26 W. 46th St.

Joseph R. Miles, Pres.

Bryant 5600 New York City
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I LEWIS ALLEN BROWNE
j

1 3657 Broadway, New York. Edgecombe 6060 =

Writing for the Screen Since

Marguerite Clark Starred in

His “Miss George Washington”

200 Originals, adaptations and continuities produced.

Just finished “THE WRONG-DOERS”—first of True Story Films Series

ORIGINALS—ADAPTATIONS—CONTINUITIES

TiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiHiiiiiiiiiiiiiiiiiimiiiiimimiiiiiiiiiiiEiiiiimminmmiiiiiiiiiiiimiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiir



106 TENTH ANNIVERSARY June 27, 1925

Here is First National’s birthday greeting to “Exhibitors Herald” on its tenth anni-
versary. The placard tells the story of well wishes with the passing of another mile-

stone on the road of progress.

New York Production
( Continued from page 59

)

from Margaretta Tuttle’s Saturday Even-
ing Post serial. Doris Kenyon will be
featured in “Bed and Board,” a story by
Lenore Coffee. Mary Astor will be fea-
tured in “The Scarlet Saint,” adapted
from Gerald Beaumont’s Red Book story,
“The Lady Who Played Fidele.” Dor-
othy Mackaill will be featured in “Mad-
emoiselle Modiste.” The featured players
for “The Boss of Little Arcady” have not
been selected.

Both Richard A. Rowland and Earl
Hudson feel that the year will have been
packed to the limit at First National’s
Eastern studios when this schedule is

completed by autumn.
* * *

PARAMOUNT Long Island studio is

humming with activity. Thomas
Meighan has begun “The Man Who
Found Himself,” written by Booth Tark-
ington for the star, whom Alfred Green
is directing. Through skilful manage-
ment of Edwin C. King, manager of the
Long Island studio, most of the interior

sets were erected by the time the com-
pany was assembled.

Several of the most prominent figures
on the legitimate stage are on the set
with Meighan. We saw Norman Trevor,
Ralph Morgan, his brother Frank, Lynn
Fontaine, Julia Hoyt, Hugh Cameron,
Charles Stevenson and Victor Moore.
Meighan has been in production on this

new picture about eight days, with the
smooth efficiency always been typical of
a Meighan starring vehicle.

Bebe Daniels is scheduled to begin pro-
duction this week of “Lovers in Quar-
antine” which Luther Reed and Town-
send Martin adapted from the Broadway
comedy. Frank Tuttle will direct.

In the cutting rooms Frank Tuttle is

assisting in the editing of “The Lucky
Devil,” Richard Dix’s recently completed
starring picture, and D. W. Griffith is

now editor of the work of D. W. Griffith

producer.

'T'HE technical department is working
on the drawings for the “Kiss for

Cinderella” sets which Herbert Brenon
will produce with Betty Bronson. Miss
Bronson is at present in Hollywood with
the Sidney Olcott production for Para-
mount, “Not So Long Ago.”

Several exterior sets are under con-
struction on the Paramount studio lot

which we were told are for “Stage
Struck,” which Gloria Swanson will make
immediately upon her return from Holly-
wood where she is engaged in “The
Coast of Folly.”

Another excellent piece of manage-
ment that must delight his superior,
Jesse L. Lasky, is Ed. King’s salvaging
program whereby the studio wardrobe
department is saving thousands of dol-
lars by cutting up the material from old
costumes to make evening capes and
gowns for the extra people.

A little tour of inspection through the
Paramount producing organization on
Long Island indicates that either the
staff hasn’t heard we are going through
a record breaking spell of hot weather

—

or they don’t give a darn! They’re busy
all right!

* * *

ASSOCIATED Pictures Corporation,
since establishing their production ac-

tivities in the East in April, have com-
pleted three Sawyer-Lubin productions
featuring Barbara LaMarr, being made
for First National release.

“The White Monkey,” to be released
by First National this month, is consid-
ered one of the finest photoplays made
by Barbara LaMarr since her elevation
to stardom.

“Sandra” was the initial production
after transferring from California. Bar-
bara LaMarr and Bert Lytell played the
featured roles in this picture which was
directed by Arthur H. Sawyer.
“The Heart of a Siren” was the next,

Barbara LaMarr having the assistance
of Conway Tearle. This was the initial

Sawyer-Lubin production directed by
Phil Rosen, who was placed under a long
term contract by Associated Pictures
Corporation after the acclaim that
greeted his Abraham Lincoln master-
piece. Rosen has risen from the ranks
to be one of our foremost directors and
his acquisition to direct the Barbara La-
Marr features has to date resulted in two
splendid productions that have proven
exceptional successes from both box
office and entertainment standpoints.

The fourth is “Florrie Meets a Gentle-
man,” an original story by Elsie Jean
Jerard. Jack Lait is working on the screen
treatment and production will commence
this month.

Associated Pictures Corporation has
leased the Universal studios at Fort Lee,
N. J., with Barney Lubin in charge of

casting and production.
* * *

6JF the twenty-four feature pictures to

be released this season by Arrow
Pictures Corporation on the state right

market, ten will be made in the East.

These will be sponsored by Whitman
Bennett, who recently sold his Yonkers
studio and purchased Glendale plant on
Long Island. The first two by Whitman
Bennett have been completed at the

Yonkers plant, but the remainder will be
made in Glendale. The two completed
ones are “Children of the Whirlwind”
and “Scandal Street.”

“Children of the Whirlwind” was
written by LeRoy F. Scott, for Hearst’s
International magazine. The cast is

headed by Lionel Barrymore, Johnnie
Walker and Marguerite De La Motte.

“Scandal Street,” by Frank R. Adams,
appeared originally in Cosmopolitan
magazine. In addition to Madge Ken-
nedy and Niles Welch, the cast includes
Coit Albertson, Edwin August and
Louise Carter.

Four of the ten productions will be di-

rected by Wilfred Noy, the talented Eng-
lishman. Mr. Noy will have Jane Novak
as his star, and the first picture will be
“The Substitute Wife,” by Katherine
Smith. Negotiations are now under way
for three other novelettes.

* * *

YX7TTHIN the past year Chadwick
* V Pictures Corporation has produced
four of its nine feature pictures in the

New York studios. All Lionel Barry-
more pictures have been made in local

studios, because of Mr. Barrymore’s
constant stage engagements. These
Barrymore pictures include “A Man of

Iron,” a current release, recently com-
pleted under direction of Whitman Ben-
nett. Two other Barrymore productions,

“I Am The Man” and “Meddling
Women,” were also made here. It is

expected Mr. Barrymore will start work
at a local studio shortly on “The Bells,”

a play made famous by Sir Henry Irving.

“The Bells” will be Barrymore’s first

picture for the Chadwick 1925-1926 pro-

gram.

Chadwick’s “The Midnight Girl,”

starring Lila Lee, was produced at the

Long Island Studios under the direction

of Wilfred Noy.

It is likely that at least one of the

George Walsh pictures will be produced
in New York.

* * *

TT ERMAN F. JANS, has completed
three pictures for the independent

market. Seven are to follow. His first

new production was “Playthings of De-
sire” featuring Estelle Taylor. The story
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was by J. Wesley Putnam and direction

by Burton King.

The second Jans’ production “The
Mad Dancer” brought Ann Pennington
back to the screen. Vincent Lopez and
his band made the first appearance be-
fore the motion picture camera. The
story was by Louise Winter with Burton
King as director.

Last week George Terwilliger com-
pleted filming “Married?” third Jans pro-
duction. Owen Moore and Constance
Bennett are the stars. “Married?" is an
adaptation of the novel by Marjorie Ben-
ton Cooke.

All of the Jans productions were made
in the East. Sets were designed and con-
structed by Tec-Art Studios.

Jans productions to come include “Er-
mine and Rhinestones,” “The Roaring
Forties,” “Indiscretion,” “Other Men’s
Wives,” and “A Man’s World.”

Among other representative special

pictures recently completed is “White
Mice,” Richard Harding Davis story pro-
duced by Wilson-Wetherald, Inc. for

distribution through Sering D. Wilson &
Co., Inc.

Jacqueline Logan and William Powell

have been starred under direction of

E. H. Griffith. The cast was selected by
Clayton B. Davis, production manager
for Wilson-Wetherald. The picture was
photographed entirely in “Naturecolor,”
the recently perfected color process de-

veloped and patented by Wilson-Wether-
ald, Inc.

* * *

AT the Long Island Studio, formerly
the Pyramid, at Astoria, Pathe serial

producing unit is making “Play Ball” in

ten chapters, adapted by Frank Leon
Smith from the story of John J. Mc-
Graw. The players include Allene Ray.
The company is now working on the
6th and 7th chapters.

At the Cosmopolitan Studio, S. E. V.
Taylor Productions has just completed
“The Miracle of Life” from a story by
Olga Printzlow, adapted by Marion
Leonard. S. E. V. Taylor directed, and
in the cast are Mae Busch, Percy Mar-
mont and Nita Naldi.

At Tec-Art Studio the St. Regis Pic-

tures Corporation has finished “Head-
lines,” from a story by Dorian Neve with
E. H. Griffith directing. Alice Joyce is

starred.

Home at last, but the photographer gets in the last word when Tom Mix, Fox star,

and his wife arrive at Los Angeles after their world tour. Tom is still in a sombrero.

West Coast Production
( Continued from page 58 )

Brent will be starred in eight productions.

She is at present working on “Lady Robin-
hood,’ formerly called “Tizona, the Fire-

brand.”

Warner Bros, have an extensive program
outlined for the coming season. Monte
Blue is making exteriors for “Red Hot
Tires,” which Earle Kenton is directing.

Harry Beaumont is directing Dorothy De-
vore and Matt Moore in the screen version
of “Bunker Bean.” Work has just been
completed on “Limited Mail” and “Bobbed
Hair” at the Warner plant.

“The Wanderer” will be one of Para-
mount’s big spectacles this year, and the

work of editing and titling this Raoul
Walsh production featuring Ernest Tor-
rence and Greta Nissen is now going for-

ward. Director Victor Fleming has just

returned from Arizona with his company,
where he was making “A Son of His
Father,” featuring Warner Baxter and
Bessie Love.

OVER on the Fox lot Roy Neill is direct-

ing Dolores Costello and Edmund
Lowe in “Greater Than the Crown.” Tom
Mix will soon start to work on “The Lucky
Horseshoe,” with Ann Pennington appear-

ing opposite him. Reginald Barker is in

Oregon with his company making scenes

for “When the Door Opened.”

Two Associated Exhibitors features just

completed this week are “Two Gates,” with

Clara Bow, and “Two Can Play,” also

featuring Clara Bow.

Stuart Paton is now directing “The Lady
From Hell,” featuring Blanche Sweet and
Roy Stewart at the Hollywood Studios.

George Melford has just completed “With-
out Mercy,” starring Dorothy Phillips, at

the same studio. Renaud Hoffman shot

the last scenes on “His Master’s Voice,”

starring George Hackathorne, last week.

A new independent organization, which
will produce a series of comedy dramas
for Pathe, has just been formed under

the name of Spitzer-Jones Productions.
They have taken offices at the F. B. O.
Studios.

* * *

ANOTHER independent producer who
has just announced a schedule of 18

pictures is A. M. Foote. Mr. Foote is

now cutting and editing “Reality,” starring
Dorothy Hope, and work starts this week
at the California studio on his second big
production.

The Educational lot, formerly the Prin-
cipal Pictures plant, is erecting another
large stage, two projection rooms and ad-
ditional cutting rooms. When finished this

will be one of the most complete and up-
to-date studios in Hollywood. The Hal
E. Roach studios present a scene of thriv-

ing activity with Charles Chase, “Our
Gang” and others busily engaged in turning
out comedies for the Pathe program.

Give Us Originality

on Screen
( Continued from page 56)

director the writer has been ground into a
sort of Robot who can only move his head
perpendicularly and whose vocabulary has
been cut down to one word “Yes.” If

occasionally he were permitted to say “No”
without fear of decapitation, or given an
opportunity to use his cleverness and origi-

nality, a better quality of picture might
result.

However, one may as well ask “What’s
the matter with the stage?” as question

the status of its infant sister. The spoken
drama is centuries older than the screen,

yet the element of hazard is just as promi-
nent—its problems just as complex.
Trained writers continue to write bad
plays that “get by” or good plays that flop

at first sight. The spoken drama has no
reason for upstaging the silent screen. Pic-

tures have been getting better and will con-

tinue to do so. It would be well in these

days of glorified footlight profanity if the

same could be said of the stage.

Don’ t Minimize Work
of Cameramen

( Continued from page 60)

interest in pictures generally. Such fears,

however, fail to take cognizance of the dif-

ference between how a thing is done and
who did it. What the cinematographer is

interested in is the discontinuance of the

tendency to cover up, if not to minimize
his achievements with the robes of the

glory of some one else.

By force of his own accomplishments
which more and more will command intel-

ligent—and that means inquiring—attention,

the cinematographer is transcending his ob-
scurity of the past. The period of transi-

tion, as with the directors several years
ago, seems to be here now.

This Was News
in 1915
May 1, 1915.—According to a

special ruling of the treasury de-
partment at Washington, made last
week, the Willard-Johnson fight

films will not be shown in the
United States, for the special rul-

ing was re-enforced in a letter of
instruction to all federal officials

authorizing them to destroy all

the prints that have been brought
to this country.
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VAN PELT, E. 0., California Studios.

The Wampas
( Continued from page 52)

GOLDEN, LOUIS, West Coast boule- BARCLAY, L. C.

WALLIS, HAROLD B, Warner vard theatre. CONLON, BEN.
Brothers Studios. LATHROP, MONROE, Evening Ex- HONORARY MEMBERS

WEINGARTEN, LARRY, 516 So. press. COOK, DR. C. W„ W. P. Story build-

Western avenue. LE BERTHON, TED, Evening Herald. ing.

WENZEL, Arthur, Metropolitan the- MANNING, NORMAN, Warner HAYS, WILL H., 522 Fifth avenue.
atre. Brothers Studio. New York City.

WHITE, ARTHUR, Metropolitan the- McKENNA, LINDSAY, Illustrated HAZELHURST, CHAS. B, W. P.

atre. Daily Tab, Miami, Fla. Story building.

WHITE, LON, 6744 De Longpre McGAFFEY, KENNETH, Illustrated MARTIN, TONY, L. A. Printing Co,
avenue. Daily News. 1000 Los Angeles street.

WILKIE, AL, United Studios. MOFFATT, E. S., Universal City. McCORMICK, JOHN, United Studios.

WILSON, HARRY, United Studios. MORIARTY, ED., Los Angeles O'BRIEN, DAN J, Chief of Police,

ASSOCIATE MEMBERS Record. San Francisco.

BIRDWELL. RUSSELL J., N. E. A. TAYLOR, TED, 132V2 S. Spring SCHENCK. JOS. M, United Studios.

Service, 612 Wall street. street. CHAPLAINGOSS, CHARLEY, Los Angeles Ex- VAN PELT, ERNEST, California
aminer. Studios. DODD, REV. NEAL, 1743 N. New

GRUEN, JIMMY, 1612 Vista Del Mar. YOUNG, KING. Hampshire avenue.

West Coast Studio Directory

WILLIAM RUSSELL PRODUCTIONS: John
C. Adolphi directing William Russell in “Be-
fore Midnight.”
H. J. BROWN PRODUCTIONS: A1 Rogell
directing Billy Sullivan in “Fighting Justice.”

CENTURY FILM CORPORATION,
6100 Sunset boulevard.
MORRIS SCHLANK PRODUCTIONS: Charles
Lamont directing Bobby Ray in comedy.

CHRISTIE STUDIOS, 6101 Sunset
boulevard.
CHRISTIE COMEDIES: Archie Mayo direct-
ing Walter Hiers in a two-reel comedy.
Billy Watson directing Neal Burns in a two-
reel comedy.
Scott Sidney directing an all-star cast in "Seven
Days,” including Julian Eltinge, Creighton Hale,
Lillian Rich and Mabel Julienne Scott.

CECIL B. DEMILLE STUDIO, Cul-
ver City.
C. B. DeMILLE PICTURES CORP.; Paul
Sloan directing Rod LaRocque in "The Coming
of Amos.”
Rupert Julian directing Leatrice Joy in “Hell’s
Highroad.”

F. B. O. STUDIO , 780 Gower street.
RICHARD TALMADGE PRODUCTIONS: Jack
Nelson directing Richard Talmadge in "Isle of
Hope.”
F. B. O. PRODUCTIONS: Ralph Ince directing
Evelyn Brent in “Lady Robinhood.”
Del Andrews directing Fred Thompson in "Wild
Bull of Skull Mountain.”

( Continued from page 58)

J. Leo Meehan directing an all-star cast, in-

cluding Robt. Frazer, Josef Swickard and Gene
Stratton in “The Keeper of the Bees.”
Wesley Ruggles directing George O’Hara and
Alberta Vaughn in “The Pacemakers.”
LARRY SEMON PRODUCTIONS: Larry Se-
mon directing an all-star cast in “The Count
of Luxembourg.”
EMBASSY PICTURES: Harry Hoyt, directing
an all-star cast in "A Primrose Path.”
Wallace Worsley directing an all-star cast, fea-

turing Clara Bow in “Two Gates.”
CHADWICK PICTURES CORPORATION:
James Young directing Theda Bara in "The
Unchastened Woman.”

FINE ARTS STUDIO, 4 534 Sunset
boulevard.
MALOFORD PRODUCTIONS: Leo Maloney di-

recting himself in "The Blue Bond.”
LARIAT PRODUCTIONS: Tom Rickson di-

recting Pete Morrison in “West of Arizona.”
PARKER PRODUCTIONS: A1 Smith direct-

ing Fay Adams in unnamed story.

WILLIAM FOX STUDIO, 1400 N.
Western avenue.
FOX PRODUCTIONS: John Ford, directing

an all-star cast in “Thank You.”
Frank Borzage directing an all-star cast in

“Lazy Bones.”
R. Wm. Neill directing Edmund Lowe in

"Greater Than the Crown.”

GOODWILL PICTURES, INC., 1442
Beachwood drive.

O. K. PRODUCTIONS: Forrest Sheldon di-

recting Francis X. Bushman, Jr., in two un-
titled stories.

HOLLYWOOD STUDIO, 6642 Santa
Monica boulevard.
RENAUD HOFFMAN PRODUCTIONS: Re-
naud Hoffman directing Marjorie Daw and
George Hackathorne in "His Master’s Voice."
Frank O’Neill directing an all-star cast in
"Overland Limited.”
STUART PATON PRODUCTIONS: Stuart
Paton directing Blanch Sweet and Roy Stewart
in “The Lady from Hell."

METROPOLITAN PICTURES: George Mel-
ford directing an all-star cast, including Dor-
othy Phillips and Rockliffe Feliowes, in “With-
out Mercy.”

INDEPENDENT STUDIO, 1751 Glen-
dale boulevard.
INDEPENDENT PICTURES CORP: William
J. Craft directing Bob Custer in “Jack—the
Man.”

FAMOUS P LAY ERS - LA SKY
STUDIO, 1520 Vine street.
PARAMOUNT PICTURES: James Craze di-

recting an all-star cast in “Marry Me.”
Sidney Olcott directing an all-star cast in “Not
So Long Ago.”
Malcolm St. Clair directing Florence Vidor in
“Trouble with Wives.”
Allan Dwan directing Gloria Swanson in "Coast
of Folly.”

Victor Fleming directing all-star cast in “Son
of His Father,” with Warner Baxter, Billy
Dove and Bessie Love.
Mai St. Clair directing Florence Vidor and
Tom Moore in “The Trouble with Wives.”

METRO - G O L D W Y N - MAYER
STUDIO, Culver City.
METRO-GOLDWYN-MAYER PRODUCTIONS:
William Wellman directing all-star cast in “I’ll

Tell the World.”
Victor Seastrom directing Lon Chaney and
Norma Shearer in “The Tower of Lies.”
Jack Conway directing Conrad Nagel and
Eleanor Boardman in “The Only Thing.”
King Vidor directing Jack Gilbert and Renee
Adoree in “The Big Parade.”

PICKFORD - FAIRBANKS STUDIO,
7100 Santa Monica boulevard.
PICKFORD PRODUCTIONS: William Beau-
dine directing Mary Pickford in “Little Annie
Rooney.”

HAL E. ROACH STUDIOS, Culver
City.
HAL ROACH PRODUCTIONS: Fred Guiol di-

recting Glen Tryon in two-reel comedy.
James Horne directing an all-star cast in an
untitled comedy.
Leo McCarey directing Charles Chase in a two-
reel comedy.
Jess Robbins directing Clyde Cook in a two-reel
comedy.

When Rex starts to pull there won’t be much left of this game of tug-of-war with

Jocelyn Lee (left) and Fay Wray, of the Hal Roach s:udios. Rex is the wild horse

hero of “Black Cyclone,” Pathe picture.
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George Blaisdell (right), lVest Coast representative of Rayart, and Harry J. Brown
(left) of Harry J. Brown Productions, show Ray Murray, Coast representative of

“Exhibitors Herald,” how it’s done on the lot.

SENNETT STUDIO, 1712 Glendale
boulevard.

MACK SENNETT PRODUCTIONS: Harry
Edwards directing Harry Langdon in two-reel
comedy.

Eddie Cline directing an all-star cast in an un-
titled comedy.

Del Lord directing an all-star cast in an un-
titled comedy.

Lloyd Bacon directing an all-star cast in a
two-reel comedy.

Art Rosson directing Alice Day in an untitled

•omedy.

UNITED STUDIO, 5341 Melrose ave-
nue.

CORINNE GRIFFITH PRODUCTIONS: A1
Santell directing Corinne Griffith in “Classified.”

JOSEPH M. SCHENCK PRODUCTIONS: Sid-

ney Franklin directing Constance Talmadge in

“Her Sister from Paris.”

Tom Buckingham directing all-star cast in

“What Price Beauty,” being produced by Mrs.
Valentino.

UNIVERSAL STUDIO, Universal
City.

UNIVERSAL PRODUCTIONS: Ed Sloman di-

recting Laura la Plante in "The Beautiful
Cheat.”

Laurence Trimble directing an all-star cast in

"My Old Dutch.”

Robert North Bradbury directing Jack Hoxie in

“Looking for Trouble.”

Wm. A. Seiter directing Reginald Denny in
"Where Was I?”

Henry McRae directing “Scarlet Streak.” Fran-
cis Ford directing Joe Bonomo in “Perils of
the Wild."

Edward Laemmle directing Josie Sedgwick in
two-reel Western.

Dick Smith directing Charles Puffey in two-reel
comedy.

Scott Darling directing Alice Lake in two-:-eel
comedy.

Cliff Smith directing "Peace Medicine.”

WALDORF STUDIOS, 5360 Melrose
avenue.

PERFECTION PICTURES: Reeves Eason di-

recting William Fairbanks and Edith Roberts in

"A Fight to the Finish.”

WALDORF PRODUCTIONS: Frank Strayer
directing "An Enemy of Men.”

Jay Marchant directing William Fairbanks and
Pauline Garon in "The New Champion.”

WARNER BROS. STUDIO, 5842 Sun-
set boulevard.

WARNER PRODUCTIONS: Lewis Milestone
directing an all-star cast in "The Burglar
Alarm.”

Herman Raymaker directing an all-star cast in

“Love’s Hour.”

W. Van Dyke directing an all-star cast in "The
Ranger of the Big Pines.”

Earle Kenton directing Monte Blue in “Red Hot
Tires.”

Chester Withey directing an all-star cast in

“The Pleasure Buyers.”

Chuck Reisner directing Syd Chaplin in "The
Man on the Box.”

James Flood directing an all-star cast in “The
Wife Who Wasn’t Wanted.”
George Hill directing Monte Blue in “Limited
Mail.” Roy del Ruth directing Matt Moore and
an all-star cast in “Three Weeks in Paris.”

WESTWOOD STUDIOS, 1745 Glen-
dale boulevard.

WESTWOOD PRODUCTIONS: King Baxter
directing Roy Hughes in “Cactus King.”

East Coast Studio

Directory

( Continued from page 59)

recting Thomas Meighan in “The Man Who
Found Himself.”

Frank Tuttle directing Bebe Daniels and Har-
rison Ford in “Lovers in Quarantine.”

Frank Tuttle cutting and titling “The Lucky
Devil,” starring Richard Dix.

Betty Bronson’s next picture will be “A Kiss
for Cinderella.”

Gloria Swanson’s next picture will be “Stage
Struck.”

LONG ISLAND STUDIO, Astoria,
L. I.

PATHE, INC.: Spencer Bennett directing Al-
lene Ray and Walter Miller in a 10-episode
serial. “Play Ball.”

TEC-ART STUDIO, Fort Lee, N. J.

ST. REGIS PICTURES CORPORATION: E. H.
Griffith cutting and titling “Headlines,” starring

Alice Joyce for Associated Exhibitors release.

WHITMAN BENNETT STUDIO,
Yonkers, N. Y.

ARROW PICTURES CORPORATION: Whit-
man Bennett cutting and titling “Scandal
Street,” with Madge Kennedy and Niles Welch.

CHADWICK: Whitman Bennett has completed
work on “A Man of Iron,” with Lionel Barry-
more.

Hearst’s Tips to

Publicists

( Continued from page 53)

There is something new about every
photoplay that is made.

Think about it, tell about it and illustrate

it if you can.

EDITING
EDIT your pictures and text carefully.

Write good titles and good headlines. See
that the text is brief and bright.

The point of the article or picture clever-

ly expressed in title or headline will often
insure publication.

Make it easy for editors of publications

to print your stuff. Do not make them
work. Do their work for them—and do it

well.

Stills from three coming Paramount releases. Left to right: “The Lucky Devil;” “Night Life in New York,” and “In the Name
of Love.”
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Quality Decides Independents’
Fate, Declares Flinn

Pro-Dis-Co Opens Full Page Neivspaper Ad Campaign for 44 Picture

Schedule—West Coast-Langley Leases Theatre

By RAY MURRAY

H OLLYWOOD, June 16.—Launching a nationwide campaign in

newspapers for 44 productions on its program for next year, Pro-
ducers Distributing Corporation took full page space last week in

several local papers and the same publicity is being spread in 33 other
large cities.

John C. Flinn, vice president and general manager, declares “The pres-
ent struggle in the motion picture industry has only one point of interest
to the public at large, ‘Will it bring better pictures?’ and that is the basis
on which we are proceeding. We have purposely withheld our declara-
tion until we could offer a lineup of high quality pictures.”

quality of pictures,” says Mr.
-*• Flinn, “will be the one thing that will

determine whether monopoly will succeed
in gaining a grasp on the business, or
whether we shall continue to have a condi-
tion of free and open competition.

“Cecil B. de Mille came to us because he
felt the tendency toward monopoly spelled

eventual ruin to all wholesome progress in

this business. He felt that motion pictures
would fail just as soon as it became neces-
sary to filter all originality of thought to

two or three minds. To combat this de-
structive principle and to keep motion pic-

tures open to everybody with new ideas,

he has joined with us heart and soul.”

Pro-Dis-Co. will adapt 15 popular and
famous works of fiction and six big stage
successes the coming season. The com-
pany says it expects to spend upwards of

$17,000,000 in production.
i}« ^ *

New Theatre for Hollyivood
West Coast-Langley Theatre circuit has

just signed a 25-year lease on a new the-

atre to be erected at Alvarado and Wil-
shire boulevard. The theatre will repre-
sent an investment of $500,000, and will

seat 2,000. Architect Richard M. Bates is

preparing plans. Spanish Renaissance de-
sign will be used.

* * *

“The Lost World,” First National’s
unique feature, opens an extended run at

the Million Dollar theatre June 18.
* * *

Alan Crosland, well known motion pic-

ture director, narrowly escaped death when
his car crashed into another.

* * *

A legal battle has been started over own-
ership of Peter the Great, famous German
shepherd dog who has appeared in several

Metro-Goldwyn pictures. Arlis Faust has
filed suit against his brother, Ed. Faust,

who likewise claims the dog. Peter the

Great was brought from East Prussia three
years a*?o, and is reported to be receiving

$15,000 weekly.
* * *

Jack Riley, a cowboy film actor employed
at Universal City, was slugged and robbed
by three bandits.

* * *

Mabel Normand Quits Screen
Mabel Normand has deserted the screen

for the stage, having signed a 5-year con-
tract with A. H. Wood, New York pro-
ducer, to appear in a new comedy.

* * *

Harold Lloyd has given up the idea of

making his next picture in New York.
Work will start next week at the Holly-
wood Studios on his first Paramount pro-

duction. Sam Taylor will direct.
* * *

“Billy” Quirk, screen and stage actor, is

seriously ill at a Hollywood sanitarium.
* * *

Marshall Neilan has signed Benjamin F.

Glazier, adapter and playwright, to furnish

four screen stories a year, which Mr.
Neilan will direct.

* * *

Little Suzanne O’Neil, 15, is the latest

Hal Roach find. She has just affixej her

signature to a three-year contract. This is

believed to establish a record for a begin-

ner. She appeared at the studio at 1 :05

p. m. and within five minutes F. Richard

Jones, director general, and Warren Doane,
general manager, had decided to give her a

contract. At 1 :30 she had become a mem-
ber of the stock company. Within one
hour Miss O’Neil was busy with Jimmy
Findlayson in a comedy.

* * *

West Coast in Walker Theatre

West Coast Theatres, Inc., has purchased

a large interest in Walker theatre, Santa

This Was News
in 1915

Jan. 9, 1915. — Louis Gasnier,
chief director of Pathe studios in

Jersey City, sailed for Italy on the
Patria, December 19.

* * *

June 19, 1915.—Pathe is showing
the £rst official war pictures to
reach this country from France.
The pictures have been approved
and censored by French military
authorities.

* * *

June 26, 1915.—One morning last

week Edwin S. Porter and W. E.
Waddell held a private screening
of their late invention, stereo-
scopic photography, at the Astor
theatre. New York.

* * *

Feb. 27, 1915.—The policy de-
cided on by Metro Pictures Cor-
poration includes the plan to re-

lease one picture each week.
Metro is a closed corporation with
no stocks or bonds for sale.

Ana, and thus C. E. Walker, well known
theatre owner of that city, becomes affili-

ated with Gore Brothers, Adolph Ramish
and Sol Lesser.

* * *

Freak weather has cost the motion pic-

ture producers in Hollywood $500,000, it is

estimated. Picture people usually regard
clear days as a foregone conclusion. The
late rains have forced important exteriors

to be suspended, and in some cases com-
pelled expensive indoor sets.

* *

William Christensen has resigned as as-

sistant to Tom White, casting director at

Lasky Studio. Fred Beary, formerly cast-

ing director at Metro Studio, succeeds him.
* * *

Ernst Lubitsch and Oscar Wilde are to

form the next screen combination, one that

promises to be of unusual interest.
* * *

Clara Horton Writes Novel
Clara Horton, who recently returned in

“The Wheel,” was not idle during her

year and a half of retirement. Friends

have learned she wrote a semi-autobio-

graphical novel called “A Child in the

Movies.” It is in the hands of an Eastern
publisher.

* * *

Having completed “The Devil’s Double”
last week, Director A1 Rogell is taking a

week’s vacation at Catalina Island before

beginning “The Beloved Pawn,” for Harry

J. Brown Productions.
* * *

Phil Gersdorf, director of publicity for

Hunt Stromberg, is back at Hollywood
Studios after a five months’ tour with

Priscilla Dean.
* * *

Bradley King’s finished script, “When
the Door Opened,” adaptation from James
Oliver Curwood’s story, was rushed by
special delivery to Reginald Barker, out

hunting locations near Riverside, Cal. This
is to be Barker’s first directorial effort

under his new contract with Fox.
* * *

The record established by President

Coolidge, when he shook hands with White
House visitors for several hours, was
broken by Douglas Fairbanks in Holly-

wood during Shrine Week. It is estimated

5,000 visited the Fairbanks-Pickford

Studio.
* * *

Clara Bow will head the players for

“The Primrose Path,” with Wallace Mac-
Donald. This is Miss Bow’s third produc-

tion for the Embassy organization.

Cook Threatens Exchanges Distributing

to Free Shows; Returns from Territory
(Special to Exhibitors Herald)

KANSAS CITY, MO., June 16 .—As a result of the tour of C. E. Cook,
business manager of the M. P. T. O. Kansas-Missouri, various phases of out-
lying trade conditions have been brought to light, which will result in some
definite action by the organization. Forty towns were visited by Cook, who
brought back $963 in membership fees.

“In Joplin, Mo., I found 2,000 persons at a free picture show in an
amusement park in opposition to five theatres,” said Cook. “A resolution call-

ing for the refusal to arbitrate cases of such exchanges before the joint arbi-

tration board was passed at the last M. P. T. O. K.-M. convention. Rest
assured, action will be taken.

“Across the Kansas boundary line from Coffeyville, in Oklahoma, I found
a town being built around the new Tackett theatre, which was constructed on
a bleak prairie to avoid Sunday closing laws. The theatre, running only on
Sundays, stands as conclusive proof that people of that community want Sun-
day shows, yet are governed by a straight-laced minority. It draws from a

radius of 30 miles, has a ten-piece orchestra and rapidly is becoming the
center of an impromptu community.”
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Above is the building which houses the Christie Studios, Hollywood, where many short subjects are made for Educational
release.

Educational Pledges Biggest Year
WITH two or more series of

two-reel subjects likely to be
announced later in addition

to the line-up now being offered by
Educational Film Exchanges, Inc.,

E. W. Hammons’ short subjects or-

ganization is getting ready to dis-

tribute the biggest and, according to

the firm belief of every Educational
executive, the strongest program in

its history.

While the advance in the exhibit-

ors’ buying season made it advisable
to announce the Educational pictures

program as it now stands without
waiting for the completion of details

on several groups of pictures being
planned, the Educational pictures

schedule now contains almost all the

well known groups of the last sea-

son, and two additional series of
star comedies. Lupino Lane, master
of pantomime, whose work on the
stage and screen in America has
even exceeded his great successes in

Europe, has been added to the list

of Educational Pictures stars, and
Jimmie Adams, who has been seen
in leading roles in many of Educa-
tional’s outstanding comedy suc-
cesses for several years, has been
taken out of Christie Comedies and

MORE COMING
HE program of short subjects
outlined in the sixth annual

announcement of Educational Pic-
tures for 1925-1926 running in this
issue of “Exhibitors Herald” does
not necessarily represent a com-
plete lineup of the subjects to be
distributed next season through
Educational Film Exchanges, Inc.,
according to a statement by E. W.
Hammons, president of Educa-
tional.

“Educational’s annual announce-
ments heretofore have not been is-

sued until late summer,” said Mr.
Hammons, “but because of the
very evident desire of exhibitors
to line up their product early this
year, it was deemed advisable for
us to announce at this time all the
series of pictures now definitely
lined up. We have not yet had
time to complete arrangements for
two or three other groups of sub-
jects which it is very probable we
will distribute in the coming sea-
son. Detailed announcements of
these additional pictures will be
made to exhibitors just as soon as
it is possible.”

E. W. HAMMONS
President, Educational Film Exchanges, Inc.

signed up for a series of six Jimmie
Adams Comedies.
The line-up of Educational Pictures, as

it now is announced, follows : Six two-reel
Lupino Lane comedies, six two-reel Bobby
Vernon comedies, six two-reel Walter
Hiers comedies, six two-reel Jimmie
Adams comedies, eighteen two-reel Mer-
maid comedies, ten two-reel Christie come-
dies, six two-reel Tuxedo comedies, six

two-reel Juvenile comedies, twenty-four
one-reel Cameo comedies, twelve one-reel
Lyman H. Howe’s Hodge-Podge, twenty-
six short reel Felix the Cat Animated car-

toons, and kinograms, news reel, issued
twice a week.
‘The addition of Lupino Lane and Jim-

mie Adams comedies and Feliz the Cat
cartoons to the list of short subjects suc-

cesses which we continue from last season,
makes our new program the strongest line-

up of one and two-reel pictures both as
entertainment units and added box office

attractions that we have ever been privi-

leged to handle,” said Mr. E. W. Ham-
mons, president of Educational. “The two
or more additional series of pictures which
we expect to announce to exhibitors in the

near future, as soon as production details

are worked out, will make the Educational
pictures schedule for the coming season
the biggest in our history.

“The number of pictures is secondary to

the quality. Quality with us is always
considered before quantity. Still further

building up our already strong line-up by

the addition of stars and pictures of
acknowledged box office value, was
our first undertaking in preparing
this new group of releases. But be-

cause of the great strides which the

short subject has been making and
is continuing to make in the presen-
tation of motion picture entertain-

ment, it is our aim also to provide
for Educational’s exhibitor friends an
additional number of pictures.

“With the new subjects to be an-

nounced later added to our present

lineup, we feel that Educational is

offering exhibitors a program of

short subjects that will go a long
way toward helping them to be inde-

pendent of entire reliance on the

feature through the building up and
advertising of diversified entertain-

ment week in and week out.”

Four leading women will make
their appearance in supporting and
leading roles in comedies released by
Educational during this year. They
are Clara Horton, Frances Lee,

Doris Wynn and Jean Lorraine.

Miss Horton will be seen in roles

with Walter Hiers. Frances Lee
will be seen in roles with Bobby Ver-
non, Doris Wynn and Jean Lorraine
will support Neal Burns.

THE LINE-UP
ERE is the lineup of pictures

for what Educational calls its

biggest year:
Six two-reel Lupino Lane come-

dies.

Six two-reel Bobby Vernon
comedies.

Six two-reel Walter Hiers com-
edies.

Six two-reel Jimmie Adams
comedies.
Eighteen two-reel Mermaid

comedies.
Ten two-reel Christie comedies.
Six two-reel Tuxedo comedies.
Six two-reel Juvenile comedies.
Twenty-four one-reel Cameo

comedies.
Twelve one-reel Lyman H.

Howe’s Hodge-Podge.
Twenty-six short reel Felix the

Cat Animated Cartoons.
Kinograms, news reel, issued

twice a week.
First releases of the new sea-

son’s product will be made to the
exhibitors late in the month of
August.
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Short Subject Vital to Box Office
By President E. W. Hammons

L
OOKING back seven or

eight years one recalls
-^the lack of esteem in

which the short subject was
held. It was known—and per-
haps justifiably so—as a
“filler.”

From that situation to the
condition existing today is a
far cry. For while the
short subject has not by any
means reached the limits of
its possibilities, but has
rather just got a good start,
still it is playing in 1925 the
biggest part it has ever
played in showmanship.

We would not, of course,
think of claiming all the
credit for such a great ad-
vancement in such a great
factor in the picture indus-
try, but this development of
the one and two-reel pictures
has been parallel with the
growth of Educational Film
Exchanges, Inc., and we take
considerable pride in the
knowledge that we have con-
tributed much to this ad-
vancement in showmanship

—

for there is no real showman-
ship in motion pictures with-
out well balanced programs
that appeal to the masses by
their diversity in much the
same way vaudeville does.

One of the most gratifying
things I have ever heard in
my life was the statement
made to me a few days ago
by one of the real representa-
tive showmen of the country,
a man who ranks among the
largest of American exhi-
bitors and who recognizes
the need of real entertain-
ment all through the show
and has built up his success
largely through this.

“Before Educational came
into the field,” this exhibitor
said to me, “trying to find
meritorious short subjects to
balance my show was a prob-
lem, and took most of my
time. And even when I had
booked a short subject I was
not sure of receiving it.

“But now I book Educa-
tional solid, and have no fur-

ther worry or loss of time on
my short subjects. I know
they will be good, and as

represented, and that they
will arrive on time. Mr.
Hammons, I believe the exhibitors owe Educational a debt of grati-

tude that they can repay only by their full 100 per cent support.”

The development in the quality of short subjects and in their

entertainment appeal to the public, however, has been far greater

than the development of the average exhibitor’s advertising and
exploitation work. An exhibitor who has the least ability to gauge
the appeal a picture is making to his patrons knows that his

comedy and other short subjects entertain them quite as much as

the feature, and, in fact, that the comedy often saves his show
from utter failure when the feature is weak. It is hard to under-
stand why the man who realizes that his patrons are entertained

by the one and two-reel pictures cannot see that they would be

attracted to his box office by proper advertising of these subjects.

Let any exhibitor ask himself what would happen to his business

if all short subjects suddenly went off the market. The only thing

in doubt is just how much longer he could remain in business,

not whether he could continue
or not. Every exhibitor knows
that his public wants, that it

insists on comedies, novelties,

news reels, etc., as well as fea-

ture pictures. This being true

the same public will be attract-

ed to the box office by those
short subjects if told about
them.

The exhibitor who books a

program feature, and with it

books a two-reel comedy
starring one of the well
know and popular comedians
such as Bobby Vernon or
Lloyd Hamilton, has in his

comedy a box office attrac-

tion of greater pulling power
than the feature. Why not
use it?

The exhibitor who books
an excellent feature and a

good two-reel comedy still

will have among his possible
patrons many who will not
be interested in the feature
enough to pay their money
at the box office to see it.

But, if they were told about
the two-reel comedy, and the
title or the star’s name that

appealed to them, many
would thus be attracted who
would not come in otherwise.

In this case possibly the
added patronage might not

run over 10 per cent. What
merchant would deliberately

pass up a chance for 10 per

cent added business? This
would represent the differ-

ence between profit and loss

in many a store—and it rep-

resents a difference between
profit and loss in many a mo-
tion picture theatre.

When will the exhibitors of

America learn to use the

short subjects which they

have booked and paid their

own good money for to make
added dollars for them?

Realizing that the best of

stars suffer unless their sup-

porting cast are adequate the

producers of comedies for

Educational release during this

year have grouped around the

stars and leading comedians
casts of well known and able

performers. Such men as Jack
Duffy and George French will

be seen again this year.

William Watson has been signed by A1 Christie to direct new
pictures in the big two reel comedy schedule now going into effect.

Watson has a big reputation as a comedy director. From 1912 to

1918 he was with the old Keystone company as film editor and
director, then one year with the Fox company. From 1919 to

1925 he has been with the Universal company and was co-editor

of “The Dixie Handicap” for Metro-Goldwyn during the past

year. He started in pictures with Mack Sennett as editor on
the second picture Sennett made on the Pacific Coast.

His first work with the Christie company will be to direct

Neal Burns, Vera Steadman and others in the first comedy of

the new year’s product for release through Educational Film

Exchange.

Unlike the usual method of selecting pretty girls to appear in

pictures A1 Christie is making up a new lineup of girls for his

comedies by a thorough tryout method.

Leaders to Direct

D IRECTORIAL supervision of the two-reel comedies in Edu-
cational’s 1925-1926 program will be in the hands of two
of the greatest comedy geniuses that motion pictures have

developed, Educational’s executives declare.

At the Christie studio the guiding mind will be that of A1 Christie,

who will be responsible not only for the 10 two-reel Christie Come-
dies, but also for six Bobby Vernon comedies, six Walter Heirs

comedies and six Jimmie Adams comedies. Christie was the first

director to make a motion picture in what is now the capital of

filmdom, having taken a company to Hollywood in 1911 and estab-

lished there the first picture studio in that part of the country.

Jack White will have the chief responsibility at the Educational

studio—the plant recently taken over from Principal Pictures and

improved for the production of 18 Mermaid comedies, six Juvenile

comedies and six Tuxedo comedies, as well as the entire series of 24

one-reel Cameo comedies. White, who received his first training

under Sennett, has been associated with Educational since it became

a national distributing organization, having directed the first series

of Mermaid comedies and having been in charge of this unit ever

since. While White has always remained in especially close contact

with the Mermaid comedy producing companies, he will also give his

advice and supervision to the groups producing the other series to

be provided for the Educational program at this studio.

JACK WHITE
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BILL DOOLEY
Educational- Christie Comedies

NEAL BURNS
Educational-Christie Comedies

LIGE CONLEY
Educational-Mermaid Comedies

AL ST. JOHN
Educational-Mermaid Comedies

Christie Studios
Active

T HE various comedy units

producing pictures at the

Christie studios for release on
Educational’s 1925-26 program
are now engaged in the most
intensive period of production
which has yet been undertaken
at that famous comedy plant.

There will be four series of
two-reel comedies produced at

this studio. Perhaps one of

the most interesting moves is

that Educational will release a

special series of Jimmie Ad-
ams comedies, this being in

direct response to the hundreds
of requests to make a comedy
star out of Adams, whose
work stood out so exception-

ally in the past series of Chris-

tie comedies. Adams has

already started in the first of this series of comedies and it will

be one of the early releases on the Educational program. Molly
Malone will be seen as Jimmie’s leading woman in his first star-

ring vehicle.

The Bobby Vernon comedies, which established themselves so

firmly last season, will start operations with Bobby supported by
a new leading woman, Frances Lee, who is coming into pictures

after gaining popularity and fame on the vaudeville stage, where

she appeared on the Orpheum
circuit.

The Waltier Hiers comedies
unit is the third to start work
on new pictures Hiers has

been increasing his popularity

by using his vacation period

to make personal appearances
through the East and Middle
West. Hiers is one of the few
motion picture stars who in-

variably make a tremendous
hit in personal appearance.

The prestige of the Hiers two-
reelers is gaining by leaps and
bounds in response to his ex-
cellent work in his recent

comedies, “Good Spirits,” “A
Karin' Romeo,” “Tender Feet”
and “Oh Bridget.” Duane
Thompson and Clara Horton
are signed and will appear opposite Hiers in his new series of
comedies.
Fourth but not least important of the units assembling is that

making the popular brand known as Christie comedies. The
Christie series will introduce a new find of A1 Christie in the

person of Billy Dooley, who has been amusing vaudeville audi-

ences for many seasons on the Orpheum circuit. Dooley will

make high class slapstick for the ( Contained on page 114)

JOHNNY ARTHUR
Educational-Tuxedo Comedies

CLIFF BOWES
Educational-Cameo Comedies

Three

Christie

Beauties

(Left)

NATALIE
JOYCE

Educational—Christie
Comedies

(Center)

MOLLY
MALONE

Educational—Adams
Comedies

(Right)

DUANE
THOMPSON

Educational—Hiers
Comedies
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JIMMIE ADAMS
Educational-Jimmy Adams

Comedies.

WALTER HIERS
Educational- Walter Hiers

Comedies.

LUPINO LANE
Educational-Lupino Lane

Comedies.

BOBBY VERNON
Educational-Christie Comedies

West Coast Publicity Office Added
THE advertising and publicity plans

for Educational pictures during the
1925-1926 season are designed to con-

stitute the biggest campaign of exploitation

ever provided on a group of short sub-

jects for the benefit of exhibitors.

First of all, there is the national maga-
zine advertising which includes a consist-

ent campaign in the Saturday Evening
Post. This advertising in the Post

,

which
has been conducted without a break by
Educational for several years, not only
serves to keep the picture going public

thoroughly familiar with the Educational
trademark and the names of various
brands of pictures released through Edu-
cational, but also to inform the fans of

outstanding new comedies by name. This
advertising is credited generally with hav-
ing played a big part in raising the pres-

tige, not only of Educational pictures, but
of short subjects as a whole. In August
and September Educational will announce
its new program of one and two-reel pic-

tures to the public through the columns of

the Saturday Evening Post.

In order still better to take advantage
of every opportunity for magazine and

TRAILERS PROVIDED
'T'f?/47LFii?S will be available to exhib-

itors on all two-reel star comedies to

be released by Educational in 1925-1926.

As a result of an agreement recently

entered into between Educational Film
Exchanges, Inc., and the National
Screen Service, this very important ac-

cessory is provided in addition to the

already extensive list of accessories

available at all Educational Exchanges.

Trailer service made available on
later star comedies of 1924-25 met with

such hearty welcome from exhibitors ev-

erywhere that it will be continued dur-

ing the coming season on all two-reel

comedies which come in the star class.

This will include the six comedies to be
made by Lupino Lane, the great panto-
mimist, who has just been added to the

Educational roster, the six Bobby Ver-
non comedies, six Walter Hiers come-
dies and six new Jimmie Adams
comedies.

newspaper publicity throughout the coun-
try, the activities of the advertising and
publicity department of Educational Film
Exchanges, Inc., are being considerably
increased with the addition of a West
Coast bureau under the direction of Ray
L. Hoadley who, for more than two years,
has been a member of the advertising and
publicity department in the home office.

Press sheets will be issued on all two-
reel comedies and all special subjects dur-
ing the year. While these press sheets are
concise arrangements of exhibitor helps,

they offer a complete supply of newspaper
ads, publicity stories, cuts and exploitation
suggestions, so that the exhibitor can get
from them a well rounded publicity cam-
paign on his two-reel pictures. Mats for
all advertising and publicity layouts are
furnished free to exhibitors.

Educational has always made it a prac-
tice to supply a complete line of accesso-
ries on its short subject releases. These
include, for example, on two-reel comedy
subjects, one-sheet and three-sheet posters
in four colors, 11x4 duotone lobby display
cards, 8x10 black and white photographs
and hand colored slides.

PAT SULLIVAN
Creator of "Felix the Cat”

To these accessories are now added
trailers on all two-reel star comedies.
These trailers are available to all exhib-
itors through the National Screen Service.

CHRISTIE STUDIOS ACTIVE
(Continued from page 114)

screen and carry out A1 Christie’s motto of

“hilarious kokum with a reason.” Neal
Burns will also be featured in a number
of releases of Christie comedies. Burns
is a long-time favorite in the Christie come-
dies and his face is known the world over.

Also prominent in the Christie series will

be Jack Duffy, who has scored heavily in

the past with his odd “Grandpa” charac-

ters.

Chritstie is assembling a squad of new
beauties to support the comedians in the

new series of Christie comedies. The first

to sign on the dotted line were Doris Wynn
and Jean Lorraine, striking looking young-
sters with pep and dash. Vera Steadman,
a Christie comedies favorite for several

years, will be in some of the comedies, and
also Natalie Joyce, one of the popular

“baby stars.” Other comedians are Bill

Blaisdell, Eddie Baker, Bill Irving, Lincoln

Plumer and others yet to be signed.

STUDIO BOUGHT
WITH acquisition of Principal stu-

dio, renamed Educational studio,

at 7250 Santa Monica boulevard, Los
Angeles, the Mermaid, Tuxedo, Juve-
nile, Lupino Lane and Cameo comedy
units producing comedies for the Edu-
cational program find themselves housed
in one of the most complete studios in

the world devoted exclusively to com-
edy production.

The studio was lately acquired at a

price of $350,000, and already nearly
$100,000 has been expended on improve-
ments and enlargements necessary to

accommodate the companies working on
the huge lot. Two new enclosed stage
buildings are near completion and com-
panies are already at work making pic-

tures on the new stages.
In addition to the studio buildings a

property room has been erected large
enough to house all the props used. A
cutting room and projection rooms for
six units is being completed, as well as

blacksmith shops, wardrobe, building
and a new block of dressing rooms.
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Short Subjects

Set Record

for 1925

Lupino Lane to

Make Two-Reelers

O NE of the most important
announcements in connection

with Educational’s 1925-26 program
is that of the acquisition of Lupino
Lane to star in a series of two-reel

comedies to be called “Lupino Lane
Comedies.”
Lane, who is playing the role of

Koko, the executioner, in the big

revival of the famous Gilbert &
Sullivan opera, “The Mikado,” at

Forty-fourth Street theatre, New
York, has recently completed a suc-

cessful season in vaudeville in and
around New York City. He is a

headliner and has been pronounced
one of the most versatile comedians
on the vaudeville stage.

Previous to his American debut
in the huge stage production,

“Afgar,” Lane was a featured

player at the London Hippodrome.
Lane’s most outstanding picture

work was in “Isn’t Life Wonder-
ful?” D. W. Griffith’s latest pro-

duction, where his acting aroused
the warmest praise of the critics.

“Mr. Lane’s work in it touches

a high mark in comedy which no
screen actor save Chaplin has ever
reached,” said New York Evening
Post.

Kinograms Enters
Seventh Big Year
TV^INOGRAMS, “the newsreel

built like a newspaper,” will

again be distributed by Educa-
tional Film Exchanges, Inc., on
a twice a week basis.
This popular newsreel is enter-

ing its seventh year of existence,
bigger and better than ever and
showing a. surprising increase in

circulation with every new year.

The producer of Kinograms lays

this remarkable growth to the
practical idea back of this news-
reel—the idea that a newsreel
should resemble, in all important
points, the big newspapers of the

day.
Today Kinograms enjoys one

of the top places in the news reel

field and its representation num-
bers the largest and finest houses
in the country.
Among other features, Kino-

grams incorporates an appeal to

the women of the motion picture

audiences by employing a well
known newspaper woman on its

staff of editors.

Kinograms ranked among the
leaders in securing for its sub-

Lupino Lane Leaves

Vaudeville to Make
Comedies —Christie

Calls Billy Dooley
Real “Find”—John-

ny Arthur Signs

VIRGINIA VANCE
Educational-Cameo Comedies

DORIS WYNN ESTELLE BRADLEY
Educational-Christie Comedies Educational-Mermaid Comedies

LINCOLN PLUMER JACK DUFFY
Educational-Christie Comedies Educational-Christie Comedies

scribers up-to-the-minute views
of all of the great news events of

the past year.

“Felix the Cat
”

Subjects Obtained

O NE of the outstanding an-
nouncements of Educational’s

1925-26 program is the news that

this great short subjects organi-

zation will distribute during the

coming year the popular “Felix

The Cat” subjects.

Contracts have already been
closed with Pat Sullivan, creator

of “Felix,” for a series of 26 of

these animated cartoon comedies,
assuring one release every two
weeks during the coming year.

The “Felix The Cat” cartoons

are among the best known
animated comics of the screen,

and in addition have wide pub-
licity due to the number of news-
papers in the United States and
Canada which carry the “Felix”

cartoons in their Sunday comic
supplements. This service is now
appearing in 36 metropolitan Sun-
day papers.

Hodge-Podge Series

Includes 12 for Year
T YMAN H. HOWE’S Hodge-
L' Podge, acknowledged by many
to be the most popular magazine
reel on the screen, will again be

distributed by Educational Film
Exchanges, Inc. A contract for

the distribution of 12 of these

highly diversified and entertain-

ing reels has been signed.

Produced by the famous organi-

zation started by the late Lyman
H. Howe, the pioneer road show-
man of the industry, these single

reels present widely diversified

topics gathered from the farthest

corners of the earth, interspersed
with cleverly animated cartoon
comedy.

Beautiful scenery, busy indus-

trial centers, strange and inter-

esting people from all races of

the globe are contained. Shots of

historical interest and up-to-the-

minute cartoon comedy add
variety.

FRANCES LEE
Educational-Bobby Vernon

Comedies

JEAN LORRAINE
Educational-Christie Comedies

Cliff Bowes Contract
Calls for 24 Pictures

pLIFF BOWES will be oneW 0 f tJ, e featured comedians in

Educational-Cameo comedies, for

which a new contract for 24 has
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been closed by Educational. These popular single-reeler com-
edies will be released at the customary rate during the coming
12 months.
Bowes has appeared in the majority of the Cameo comedies

released during the last three years. He is an ideal comedian for
these short rough and tumble comedies as he is an accomplished
tumbler, acrobat and a swimming and diving champion.

Bevy of Stars to Shine in Juveniles
TJ'OR the third year in succession, Juvenile comedies will occupy

a prominent place on Educational’s program.
Two years ago Educational realized the demand for a series of

two-reel comedies with youthful actors, and the first series of

Juvenile comedies was added to the program. The first series

was so successful that these fast comedies with juvenile stars were
continued for the second year.

The third series will present a bevy of widely known young
stars, probably including Jack McHugh, Bobby Gordon and Bub-
bles Barry. During the past year Jack McHugh and Mickey
Bennett have been featured in these comedies.

These Juvenile comedies will be

made with all the facilities avail-

able at the new Educational

studio at their command. The
producers promise the same fast

action, clever gags and hilarious

situations that have made the

Educational-Juvenile comedies so

popular with theatre audiences in

the past.

Johnny Arthur Signs

For First 2-Reelers

O F considerable interest to ex-
hibitors is the announcement

that Johnny Arthur has been
signed by Educational-Tuxedo
comedies to star in a series of

these popular two-reelers.

This is Arthur’s first advent

into the two-reel comedy field,

but he has a considerable follow-

ing due to his work in feature at-

tractions. Previous to his entry

into pictures he was a well known
leading man in many stage pro-

ductions.

Among the legitimate stage

productions in which he was
starred are “Fair and Warmer,”
“Parlor, Bedroom and Bath,”

“Ladies Night,” “The Girl in the

Limousine” and “Elsie.” He also

played with Leo Dietrichstein in

“The Ambitious Mrs. Alcott,”

with Willie Collier in “Take My
Advice” and with Lou Tellegen

in “Marie Rosa.”

His feature picture productions
include work with Mae Murray
in “Mile. Midnight” and with
Elaine Hammerstein in “Flaming
Love.” His most recent starring
vehicle was “The Monster,”
where he was co-starred with Lon
Chaney.

Burns and Dooley
To Share Honors

N EAL BURNS and Billy

Dooley will share honors in

Educational-Christie comedies in

the series of 10 two-reelers which
will be released in the coming
year by Educational Film Ex-
changes, Inc.

Burns is one of the veterans of

the screen and a veteran Christie

Comedy star. He is rounding out
his ninth year with the Christie

comedies, during which time he

has appeared in nearly ISO pic-
BILL BLAISDELL

Educational-Christie Comedies

CLARA HORTON
Educational-Waiter Hiers

Comedies

BILL IRVING
Educational-Christie Comedies

tures. Burns will be seen in five of the 10 Christie! ocmedies.
Billy Dooley is declared by Christie to be a real “find.” He

has been appearing in vaudeville, and it was in his sketch, “The
Misfit Sailor,” that A1 Christie saw him. A contract with Christie
followed.

The first story for Dooley is now being written, and it will fit

the character of “The Misfit Sailor.” The picture will be one of
the early releases of Christie’s 1925-26 program, and it will be
ready for screening in August or September.

Mermaids Will Star Conley and St. John

E DUCATIONAL will release 18 Mermaid comedies in 1925-26,

starring two very popular comedians, Lige Conley and A1 St.

John.
Conley, who has appeared in these popular comedies three

years, has been signed for the 1925-26 season. He fits into the
action and speed of these comedies in such a degree that he has
become known as “The Speed Boy of Comedy,” and his face and
name have become, almost as well known as the name of the
comedies in which he appears.

VERA STEADMAN
Educational-Christie Comedies

A1 St. John, who will alternate

with Conley in the featured roles

of these Mermaid comedies, was
seen in the Mermaid comedies “Red
Pepper” and “Fares, Please!” made
near the end of the 1924-25 season.

St. John is one of the veteran

comedians of the screen. Two of

his Tuxedo comedies have been
outstanding successes. One of

these two-reelers, “The Iron

Mule,” has just finished a run at

Capitol theatre, New York, being

the second two-reel comedy
booked in that huge playhouse in

over two years.

Comedies to Carry

Jimmie Adams' Name

JACK LLOYD
Educational-Mermaid Comedies

EDDIE BAKER
Educational-Christie Comedies

AS a reward for his excellent

work during the last two
series of Christie comedies, Jim-
mie Adams will be given the star-

ring roles in a series of comedies
to be named after himself the

Jimmie Adams comedies, six of

which will be released by Edu-
cational Film Exchanges, Inc.,

during the coming season.

Adams has been appearing on

the Educational program for over

three years. He was featured in

a series of 24 Educational-Cameo
comedies and played featured

parts in a number of Educational-

Mermaid comedies, and later

joined the Christie organization,

where he has been for the past

two years. The decision to star

him came after the past season’s

exceptional work by Adams and
the tremendous increase in popu-
larity of this star.

Bobby Vernon in

Six More Comedies
DOBBY VERNON, one of the

most popular stars appearing
in short subjects, will make an-

other series of six Bobby Vernon
comedies for distribution through
Educational Film Exchanges, Inc.

Vernon worked up a tre-

mendous popularity through his

years of work in Christie come-
dies, and it was in answer to a

distinct demand that these come-
dies were known by the name of

the star.

Vernon is one of the most con-
sistent performers on the comedy

(Continued on page 182 )
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Bulletins

Price May Buy A. E.
(Special to Exhibitors Herald)

NEW YORK, June 16.—A deal in

under way and may be closed this week
whereby Oscar A. Price will acquire the

majority stock interest in Associated
Exhibitors. Negotiations are said to

have reached a conclusion for Mr. Price

to purchase the stock held by Elmer
Pearson, Paul Brunet, Pathe, and
Arthur A. Kane. This would make Mr.
Price and John Woody the chief stock-

holders. It is generally believed Mr.
Woody will continue in active charge
of the company.

H. M. Richey Is Chosen
(Special to Exhibitors Herald)

NEW YORK, June 16.—Selection of

a high powered executive to serve as

head of the M. P. T. O. A., has been
delayed and it is not expected that any
further action will be taken for at least

two weeks. Among those most promi-

nently mentioned for the place were

J. A. O. Preus, former governor of

Minnesota, and Secretary of Labor
James J. Davis.

It is understood, however, that defi-

nite word had been received from Gov.

Preus and Mr. Davis that they were
not in position to accept.

H. M. Richey, of the Michigan organ-

ization, who was selected as organiza-

tion manager by the committee after

the meeting of board of directors, is

expected to arrive in New York this

week and take up the matter of his

acceptance with National President

Woodhull and the executives of the

organization.
It is pretty well settled in the minds

of the members of the committee that

Richey is the best man available for the

organization work and, while the con-

tract is not yet signed, it is not believed

any hitch will take place which will pre-

vent his acceptance.

Fox Is Heavily Insured
(Special to Exhibitors Herald)

NEW YORK, June 16.—William Fox,
president of Fox Film Corporation, is

now the second largest insurance policy

holder in the world. The announcement
was made yesterday that he had in-

creased this life insurance to $6,500,000.

The Spectator, a life insurance journal,

states in its current issue that Mr. Fox,
who is 46 years old, has purchased
$3,500,000 additional insurance through
Perez Huff, general agent of the Trav-
elers, who had previously sold him
$3,000,000. Five million dollars of the

insurance is made payable to the Fox
corporation and $1 ,500,000 to Mr. Fox’s
personal estate. The largest known
policy holder is said to be Rodman
Wanamaker, 61 years old, with insur-

ance aggregating $7,500,000. Pierre S.

DuPont of Delaware carries $4,000,000
and Adolph Zukor $3,715,000.

Utica Changes Time
(Special to Exhibitors Herald)

UTICA, N. Y., June 16.—Daylight sav-
ing time went into effect here today. It

is estimated that motion picture theatres
stand to lose several thousand dollars
before next fall.

Film Booking Offices set a record when four of its pictures were booked to show
on Broadway in New York in one month. “Smooth as Satin,” starring Evelyn
Brent, from which this is a scene, goes into the Capitol June 21, the third

F. B. O. photoplay to be shown in that house in a month.

F. B. O. Plays Four Pictures

on Broadway in Single Month
“Smooth as Satin” Is Third at Capitol in Four Weeks—Aschers

Sign for Entire Fox Schedule
—

“Lost World”
to Show at Grauman’s
(Special to Exhibitors Heraid)

NEW YORK, June 16.—First independent producer to play four pic-

tures on Broadway in one month. That is the distinction claimed by Film
Bookin.g Offices as “Smooth as Satin,” starring- Evelyn Brent, goes into

Capitol theatre June 21. This is the third F. B. O. photoplay reaching the
Capitol in a month, which is called a record in itself. In addition, “If Mar-
riage Fails?” a C. Gardner Sullivan production, was shown at the Colony
the week of May 31.

“Drusilla” and “Parisian Nights” Shown
Ralph Ince directed “Smooth as Satin,” which is drawn from Bayard

Veiller’s stage play, “The Chatterbox.” The two other F. B. O. Gold Bond
pictures given at the Capitol were “Drusilla With a Million” and next
“Parisian Nights,” Priscilla Bonner, Mary Carr and Kenneth Harlan are
seen in “Drusilla,” Associated Arts picture, which F. Harmon Weight
directed. It is based on the novel by Elizabeth Cooper, and is said to have
done record breaking business.

“Parisian Nights,” underworld melodrama, has in the cast Elaine Ham-
merstein and Lou Tellegen and was directed by Alfred Allen Santell, who
made “Fools in the Dark.”
Melodrama is portrayed also in

“Smooth as Satin.” Fred Kennedy
Myton did the scenario and the support-
ing cast has Bruce Gordon, Fred Kelsey,
Fred Esmelton, Mable Van Buren and
John Gough.

Ascher Brothers Sign
for All Fox Pictures

James R. Grainger, general sales man-
ager for Fox Film Corporation, has con-
tracted with Ascher Brothers in Chicago
for 100 per cent showing in the 13

Ascher houses. All 35 Fox Supreme At-
tractions are to be played, such as “The
Iron Horse” and “Lightnin’ ” and the

John Golden productions; seven Tom
Mix pictures, first being “The Lucky
Horseshoe”; all seven by Buck Jones;
the entire short subject list, including
20 Imperial comedies, eight Van Bibber
starring Earle Foxe, eight O. Henry,
eight in the “Married Life of Helen and
Warren”; 26 Fox Varieties, single reels,

and Fox News.

Grainger just previously had signed
the William James circuit in Columbus,
Ohio, providing for complete showing
of Fox pictures in five leading theatres
of Columbus, the Grand, James, Berlon,
State and Eastern.
Then there is the closing of 100 per

cent contracts by Fox for the Hoblitzell
circuit, which places national releases of

that product in San Antonio, Dallas, Fort
Worth and Houston in Texas and in

Birmingham, Ala. Similar deals have
been closed by Fox with Rowland &
Clark for Pittsburgh and East Liberty,
Pa., Libson circuit for Cincinnati, Day-
ton and Louisville, Finkelstein & Ruben
for Minneapolis, St. Paul and Duluth,
and Butterfield circuit for Lansing, Sag-
inaw, Port Huron and Ionia, Mich.

“Lost World” to Show
at Grauman’s Theatre

“The Lost World,” First National-
Watterson R. Rothacker special, super-

( Continued on page 118)
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This is from one of the dramatic situations in "Don Q, Son of
Zorro,” featuring Douglas Fairbanks, which opened June
15 in Globe theatre, New York. It’s a United Artists
picture.

Comedy has a goodly share of the action in “Don Q, Son of

Zorro.” At the premiere of the Fairbanks feature for
United Artists a prologue was given with Spanish setting
and dances.

“DonQ”Opens to Packed House
Despite Sweltering Night

Fred Lindsay Cracks Fairbanks’ 25 Foot Whip in Colorful Spanish
Prologue Preceding Premiere Abounding in Fast Action

Perhaps the most significant statement in Mr. Spargo’s account of the “Don Q”
opening—to exhibitors as well as to theatregoers—is that which acclaims the pic-
ture a sequel of “The Mark of Zorro.” None of Mr. Fairbanks’ pictures has
been more uniformly successful and in countless box office reports to this paper
theatre men have urged the athletic star to give them another picture in kind —

•

T. O. SERVICE.

By JOHN S. SPARGO

N EW YORK, June 16 .—One of the hottest nights of the sweltering
season had no effect on the attendance at the premiere of Douglas
Fairbanks’ “Don Q” at Globe theatre last evening. Differing from

most opening nights the entertainment started close to the scheduled time,
and before the curtain opened on the prologue every seat was filled and
many persons had been turned away. The production, which is based on
the novel Don Q s Love Story,” by K. and Hesketh Prichard, is really a
sequel to The Mark of Zorro, ’ and judging from the reception it received
last night it gives promise of being as popular entertainment.

'T'HE production proper was preceded by
a colorful Spanish prologue in which

much good Spanish music and dancing was
introduced by a company of excellent ac-
tors and actresses. A feature of this was
a demonstration of the Don Q whip used
by Mr. Fairbanks in the photoplay. This

THE CAST
Dolores De Muro Mary Astor
General De Muro Jack McDonald
Don Sebastian Donald Crisp
The Queen Stella De Lanti
The Archduke Warner Oland
Don Fabrique Jemn Hersholt
Colonel Matasdo Albert MacQuarrie
Lolalola Lottie Pickford For-
Robledo rest

Bernardo Charles Stevens
The Duenna Tote Du Crow
The Dancer Martha Franklin
Her Admirer Juliette Pelanger
Don Cesar De Vego Roy Coulson

and
Zorro, his father

Douglas Fairbanks

demonstration was made by Fred Lindsay,
whose mastery of the 25 or 30 foot whips
was thoroughly enjoyed by the audience.

The prologue setting, which was unusual,

was designed by Sheldon K. Viele.

The photoplay is a typical Fairbanks ef-

fort, abounding in beautiful settings and
fast action. The scene is laid in Spain

about the middle of the nineteenth century,
and the romance about which it is built,

which was adapted to the screen by Jack
Cunningham, is full of tense holding inter-
est. Mary Astor gives an excellent por-
trayal of the aristocratic Spanish girl who
is loved and won after many trials and
thrilling incidents by Don Cesar De Vega,
son of a Spanish grandee residing in Cali-
fornia but who meets the adventures which
make the story while a student in Spain.
As Don Cesar, Mr. Fairbanks gives the
usual finished and acrobatic performance
which has made him one of the greatest
of artists as well as one of the greatest
of screen heroes.

Heat Results in Loss
of $50,000, Estimated

ALBANY, N. Y„ June 16.—Six days
of excessive heat cost the theatres in

Albany Zone approximately $50,000, ac-
cording to Louis Buettner, veteran ex-
hibitor, and chairman of the Albany
Zone. With the mercury standing in
the nineties, one theatre, which ordi-
narily plays to about $135 a day, dropped
to $25; another with a seating capacity
of 1,800 in a city of 100,000, had 67 at
one of its evening shows.

F. B. O. Plays Four
Films on Broadway
( Continued from page 116)

vised by Earl Hudson, will be shown
soon at Grauman’s Million Dollar the-

atre in Los Angeles as a result of a con-
tract just made by Sid Grauman. The
picture has just finished four weeks at

advanced prices in Wilke’s theatre, San
Francisco.

Capitol Plays Schulberg’s

“The Boomerang” on June 28

B. P. Schulberg’s special screen ver-

sion of “The Boomerang” has been
booked by S. L. Rothafel of Capitol the-

atre for the week of June 28. The pic-

ture is from the stage play by Winchell
Smith and Victor Mapes and was trans-

ferred by Louis Gasnier. In the cast are

Anita Stewart, Bert Lytell and Donald
Keith, Schulberg’s juvenile “find.” After

the Capitol run “The Boomerang” will be

released throughout Greater New York
•with distribution by Commonwealth
Film Corporation.

Educational Two-Reeler
Booked by Rothafel

S. L. (“Roxy”) Rothafel has signed for

the Educational-Tuxedo comedy, “The
Iron Mule,” for a week’s run at the Cap-

itol. This is said to be only the second

two-reeler picked for that theatre in two
years.

F-N Signs Several Theatres

For All 52 in Winner Group

Theatres signed up in the last week
for First National’s 52 pictures in the

next season’s Winner group include the

Pantheon, Toledo, Ohio; the Site in

Kokomo, Ind.; the Strand or Palace in

Stamford, Conn., and the Rialto, Empire
or Bijou in Fall River, Mass. New
Broadway theatre, Charlotte, N. C., will

drop its vaudeville-picture combination

and play many of First National’s big-

gest releases.

Pathe’s “Sunken Silver”

First Serial in 2 Houses

The Pathe serial, “Sunken Silver,” has

won over the Strand, in Canton, Ohio,

and the Hollywood, Pottsville, Pa. The
serial will be an innovation in both these

theatres.
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Independent Showmen
Are Asking for

Distributing Division, Inc.

Attractions

Here They Are

“TALES OF A THOUSAND AND ONE NIGHTS”

A Smashing Money Maker for Any Theatre

“RED LOVE” The State Right Epic of the New Season.

“THE MYSTERY BOX.” A 10-episode serial, starring the serial king and queen, Ben Wilson

and Neva Gerber.

Now in Production “THE POWER GOD,” a fifteen-episode serial that will mark a milestone

in serialdom, featuring Ben Wilson and Neva Gerber.

2 A1 Ferguson Outdoor Series. Ready for release July 15th, 1925.

8 F. Schumann-Heink Productions. A new series with 100 per cent box office quality. Pre-

sented by J. J. Fleming Productions.

6 James Oliver Curwood Productions. The name with a following of millions. First produc-

tion ready for release, “My Neighbor’s Wife.”

8 Ken Maynard Productions. The greatest trick rider in the world. First two now ready

for release, “$50,000 REWARD” and “FIGHTING COURAGE.”

8 Frontier Features taken from the great frontier novels of General Charles King.

6 De Luxe Features. Starring the queen of equestriennes, Marilyn Mills, with her two won-

der horses “Star” and “Beverly.” First one, “Tricks.”

8. “Secret Service” series. Starring Peggy O’Day “The Thrill Girl.” Written and directed

by Finis Fox.

8 Forrest Taylor Productions. Starring Forrest Taylor and Anne Berryman.

6 Two Reel Herrick Productions. “Fragments of Life,” each one complete.

12 “Sheiks and Shebas” Comedies. Two reel riotous rip roarers. “GET THEM—THEY’RE
SURE-FIRE.”

12 “Hey Fellas” Comedies. Twelve two-reel comedies of fast and furious fun.

THE “CINEMA STARS” SERIES. A group of one reelers showing intimate glimpses of

all the famous stars. Always interesting—they never fail.

&5T LOOKING FOR LIVE EXCHANGES

DAVIS DISTRIBUTING DIVISION, Inc.

J. CHARLES DAVIS II., President

723 SEVENTH AVENUE
NEW YORK CITY

Woet Coast Office: Lane Mortgage Building, 8th and Spring Sts., Los Angeles, Calif.

June 27, 1925

The

Davis
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Who’s Who

in

Film Golf Tourney

at Briarcliff

A happy combination. Left to right ; Jack Storey, Andy
“Dear Sir” Smith, Guy Wonders, Baltimore exhibitor, and
George C. Wilson, Tyrone, Pa., exhibitor.

Billy Nolan was winner of one of
the foursome prizes at Briarcliff

June 9.

Bobby North, George Kann and
Tommy Evans waiting to start a

little harmony.

Arthur Hoerle took ten to get

away from the first tee.

Nathan Hirsch said he’d get out
better if he didn’t have the sun in

his eyes.

“The freedom of the press!” Tim Leahy
(left), and Art Brilant trying to re-

member what the “pro” told ’em.

Lon Blumenthal said he liked the

matches but he could have used
more food.
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Out to make a cleaning. Left to right: Arthur Kane, J. J.

Joyce, William O’Hagan Hurst and Earl Hammons. Kane
and Hammons both came in as winners of foursome prizes.

By their hose shall ye know them. Left to right: Jerry
Beatty, with the circular effect; Paul Gulick, with diamonds,
and J. R. Miles, with the checker board effect.

C. C. Pettijohn of the Hays or-

ganization awaiting his turn to

drive off.

The crack foursome. Tom Moore walked
away with the Davis Dist. Div. cup;
Eddie Eschmann took a “runnerup”
prize, and Christy Diebel and Ken Gillett

enjoyed themselves.

Billy Brandt flipped the coin

tvhich decided the way the War-
ner trophy went.

George Brown ran off with a nice
foursome prize. At least George
says it was nice.

Ralph Kohn doesn’t always keep his eye
on the ball either. Yet, they tell us
Ralph plays a good game.

Bernard Edelhertz prepares to

send the pill up on the green at

Briarcliff.
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Wild Yarn of Mulligan’s Gets
’Em to A. M. P. A. Luncheon

Rudolph Makes Debut on Rostrum of Meeting—Paramount Films to

Entertain Polar Rescuers—Weeks Announces Changes.

By JOHN S. SPARGO

N EW YORK, June 16 .—Does anyone here know Bill Mulligan? Or
maybe the question had better be does everyone here know Bill

Mulligan? For the benefit of the possible few benighted individuals

who don’t know Bill, let it be said that he is a bright young man discovered

several years ago by C. L. Learsley and placed in charge of First National’s

newspaper publicity. And he’s doing it yet and getting better with age.

T3UT it is not with First National pub-
licity that this story deals, although

Lynde Denig will probably clip this and
show it to Mark Kellogg, his boss. This
has to do with the publicity Bill is putting

over for the Associated Motion Picture
Advertisers, the job of news dispenser
being held by Bill as a side line.

Every week Bill turns loose to a waiting
world a story of what happened at the

Thursday AMPA session (when he doesn’t

forget it). Recently Bill was jumped on
by Walter Eberhardt, the energetic secre-

tary of the association, and urged to get
out a little advance stuff to help swell the

attendance.
“Don’t allow yourself to be hampered

by facts, Bill,” said Eberhardt. “Turn
loose something real. Just the same as you
do for a First National picture when you
want to drive people in to see it.”

And so Bill turned to his trusty type-

writer, which has stood his faithful friend
through many an emergency, and dashed
off the following, which is going to make
a lot attend just to see how truthful Bill

Mulligan is:

“How a lady cop can subdue in physical
combat the toughest roughneck that ever
defied law and order will be demonstrated
at the next regular weekly luncheon of the

Associated Motion Picture Advertisers, to

take place at the Cafe Boulevard Thursday
at 12:45 p. m.
“Mrs. Mary Hamilton, New York’s first

policewoman, now in charge of all the fem-
inine members of the city’s police force,

will be guest of honor and principal speak-
er, and a rare treat is promised by A. M.
Botsford, president of the A. M. P. A.
“Mrs. Hamilton will bring to the meeting

two other members of the New York police
force, a man and a woman. The woman
cop, pitted against the man, will show, by
jiu jitsu methods, why every little lady
officer versed in this subtle art need never
consider herself a member of the weaker
sex.

“In her talk Mrs. Hamilton will outline
the work of the women members of New
York’s police force and will detail some of
their successful accomplishments in main-
taining law and order and bringing of-
fenders to justice. She will also talk on
motion pictures and the bearing they have
on her work.
“The meeting will be an open one, to

which A. M. P. A. members may bring
guests, and a large turn out is expected.”
And while on the subject of the A. M.

P. A. last Thursday’s session was a quiet

affair as Doris Kenyon, Mary Astor, Ben
Lyon and Hobart Bosworth, First National
stars who had accepted the invitation to

attend, if they were not on location or en-

gaged in the studio at the time, were busy
on scenes of their new pictures and could
not be present.

Vivian Moses, director of publicity and
advertising for Fox, introduced to the

members present two of the members of

his staff—Gerald K. Rudolph, publicity

manager, and Donn McElwaine, manager
of accessories, both recently appointed to

those posts. Rudolph made a neat speech

during which he told the members many
interesting things he says he didn’t know
himself until he got up to speak.

* * *

Schaefer Pulls “Real” Stunt

George J. Schaefer, New England dis-

trict manager of Famous Players-Lasky,
has just pulled a real exploitation stunt,

and one which will do a lot of people good
besides the company. Mr. Schaefer has
furnished Capt. McMillan’s relief expedi-
tion which sets out to search for Amund-
sen, the explorer lost somewhere in the

dreary North Pole district, with 24 Para-
mount pictures.

These films, which are chiefly comedies,
will be shown aboard the steamship Bow-
doin, the relief ship as it battles its way to

the Arctic ice fields.
* * *

Nat Rothstein has his chest out over the

fact that his company, F. B. O., is the first

independent company to play four pictures

on Broadway in one month. These are

:

“Drusilla With a Million” at the Capitol

;

“Parisian Nights,” Capitol; “If Marriage
Fails,” at the Colony, and “Smooth as

Satin,” which goes into the Capitol next
Sunday. All of which makes Rothstein
smile benignly and say

:

“There’s a reason.”
* * *

Julian Johnson, production editor at the

Paramount Long Island studio, sailed on
the Leviathan for an extended tour of

Europe. Mr. Johnson will investigate film

editing conditions in German and British

studios and will consult with motion pic-

ture critics, exhibitors and representative

theatre patrons as to what the European
public likes and dislikes in American pic-

tures.
* * *

Riesenfeld Serves Ice Water

Hugo Riesenfeld put an interesting in-

novation into effect at the Rivoli theatre

beginning last Sunday. At approximately

6 o’clock every evening there is a short in-

termission, and ushers serve ice water to

all the patrons. Immediately after, Frank
Stewart Adams, organist, renders a solo

for about three minutes. Following which
the regular show will continue. This is to

be a regular feature of the Rivoli program
for an indefinite oeriod.

* * *

With four productions already com-
pleted and delivered and awaiting release,

Sam Sax, president of Lumas Film Corpo-
ration, distributing 12 Gotham productions,

left for the West Coast studios last week
for the purpose of getting the balance of

the program under way in order that the

entire 12 pictures will be ready for early

Fall release.

Mr. Sax will stop overmen route in Chi-

cago, St. Louis, Kansas City, Omaha, Den-
ver, Seattle to close certain deals which are

now pending for distribution and then go
down the West Coast to Los Angeles.

* * *

George W. Weeks, Paramount distribu-

tion manager, last week announced several

changes in personnel. Phil Reiseman, for-

merly general manager of Paramount

This Was News
in 1915

Sept. 11, 1915.—A gigantic mo-
tion picture company with a cap-
italization of $500,000 has been
formed. Marshall W. Taggart,
president of the Gotham Program,
Inc., is said to be president.

* * *

Sept. 11, 1915.—W. W. Hodkin-
son, president of Paramount, ac-
companied by Adolph Zukor, B. P.
Schulberg, Samuel Goldfish, A.
Weinberg, Carl H. Pierce, Wil-
liam H. Sherry, Raymond Pawley
and John C. Flinn, arrived in Chi-
cago this week to attend the con-
vention of Paramount officials and
exchangemen. Others to attend the
convention are W. J. Seymour, H.
E. Spaulding, Frank D. Sniffen,

George Meeker, Tarleton Win-
chester, Hiram Abrams, W. E.
Smith and George Mann.

Canadian Exchanges, has been appointed
divisional sales manager at the Paramount
home office succeeding Harry Ballance,

who requested a transfer to one of the

southern territories as district manager.
Morris Milligan, Paramount district

manager of Cincinnati, Louisville, and
Indianapolis, has been advanced to the

post vacated by Mr. Reiseman. He will

make Toronto headquarters. Charles
Reagan, Paramount Indianapolis branch
manager, has been appointed to Mr. Milli-

gan’s former office and F. E. Wagoner,
Indianapolis salesman, will succeed Mr.
Reagan. * * *

J. G. Bachmann, general manager of dis-

tribution for B. P. Schulberg Productions,

last week appointed Richard Hildreth

comptroller for the organization. Mr. Hil-

dreth served for two years in a similar

capacity for Preferred Pictures Corpora-

tion. He has already undertaken his new
duties at the Schulberg offices.

Showmen in East

Plan Closing for

Torrid Season
(Special to Exhibitors Herald)

ALBANY, N. Y., June 16.—Declaring
that they would be money in pocket if

they closed their houses for a portion

of the summer, theatre owners in Cen-
tral New York are in many instances

considering the advisability of closing

for a portion of July and August.
The argument for closing reached its

height last week when the excessive heat

added to the loss in patronage due in

part to daylight saving and automobiles.

Louis Buettner, chairman of the Albany
Zone, has closed his theatre in the sum-
mer for several years past, and will do
likewise this year. Buettner claims that

he not only saves considerable expense,

but that when he reopens his former
patrons are eagerly awaiting the enter-

tainment.
In Schenectady, George Dwore. of

Cameo and Capitol theatres, is consider-

ing closing on August 1 to two days a

week. In Rensselaer, James Rose, film

salesman, who recently entered the

ranks of the exhibitors, may cut the

Columbia to two days a week. .W. W.
Farley, in command of the motion pic-

ture situation in the business center of

Schenectady, will in all probability close

the Albany theatre for a month, or two
in an effort to throw more business to

the Strand and State theatres.
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How Doth the Busy Bee?
Watch F. B. O. and See!

(Special to Exhibitors Herald)

NEW YORK, June 16.—J. Rupert
Drone, called the best known bee in

the world, has been engaged to assay a

transcontinental flight to publicize the

forthcoming release, “Keeper of the

Bees,” from the Gene Stratton-Porter
novel, directed by T. Leo Meehan. Drone
will fly from his apiary atop the F. B. O.
Studios in Hollywood to the Eastern
executive offices in 24 hours, throwing
out heralds and autographed copies of

the book enroute.
The expedition is to be heralded by

a group of advance agents who will

arrange interviews enroute and will also

offer a prize of $25,000 to anyone catch-
ing a book thrown from the clouds by
Drone. Mr. Drone will spend his spare

time stinging exhibitors who do not buy
the picture.

Warners Name Beier
New Jersey Manager
(Special to Exhibitors Herald)

NEW YORK, June 16.—Warner Broth-
ers has decided to split the New York and
New Jersey territory, which has been op-
erating from one office at 1600 Broadway.
Sam E. Morris, general manager of dis-

tribution, announced appointment of Nat
Beier as manager of the New Jersey ex-

change and he will share the office of the

New York branch. Mr. Beier, who for-

merly was with Warner Brothers, returns

after an absence of a year.

Mr. Morris also announced appointment
of B. F. Lyon as special field representa-

tive in Canada.

‘Gold Rush’ Shown ; Now
Sid’s Mad at Charlie
(Special to Exhibitors Herald)

HOLLYWOOD, June 16.—Diplomatic
relations between Charlie Chaplin, whose
picture “The Gold Rush” goes into Grau-
man’s Egyptian theatre June 26 and Sid

Grauman were almost severed when Sid

learned that a preview of “The Gold Rush”
had been given at the Forum theatre on
Pico Street last week.

It was explained an employe of the stu-

dio who wanted to see the print, arranged
with the management of the Forum to run
it at the last show, and the manager was
glad to give his patrons a treat. It is said

to have gone over big.

Two Stories Bought lor

Johnny Hines Pictures
(Special to Exhibitors Herald)

NEW YORK, June 16.—B & H Enter-
prises, Inc., recently organized to produce
Johnny Hines pictures for First National,
has purchased “The Game of Light,” a
story by Richard Washburn Child, formerly
ambassador to Italy, which will be released
as “The Live Wire”

;
and the Thompson

Buchanan play, “The Cub,” to go out under
the title of “Rainbow Riley.”

Tom Mix Brings Zoo
From European Tour
(Special to Exhibitors Herald)

HOLLYWOOD, June 16.—Tom Mix
brought home a veritable menagerie from
his world tour, it was revealed when
Tony, his famous horse, was unloaded
at Mixville ranch. In the horse coach
were nine dogs, a colt, a goat and a pair
of bewhiskered owls. The final visits of
his trip were made at Denver, Cheyenne,
Ogden and Salt Lake City.

Ziegfeld to Glorify American
Girls in Paramount Pictures

Noted Producer of Follies Signs Five Year Contract With
Famous Players-Lasky-—Stars of Musical Extrava-

ganzas to Appear in Attractions
(Special to Exhibitors Herald)

NEW YORK, June 16.—Florenz Ziegfeld, world’s greatest exploiteer

of feminine beauty, has capitulated to the screen, according to an announce-
ment made today by Jesse Lasky. The famous producer of the Follies,

and other lavish “girl shows,” has signed a five year contract to produce
pictures for Famous Players-Lasky.
The pictures will be produced under the personal supervision of Ziegfeld.

The first production will be known as Ziegfeld’s “Glorifying the American
Girl,” and will be directed by Allan Dwan.

Famous Ziegfeld Beauties to Appear in Pictures
Many of the artists who have been identified with the Ziegfeld produc-

tions and most of the famous Ziegfeld beauties will appear in the attrac-
tions. The story for “Glorifying the American Girl” will be written under
the direction of Ziegfeld and it is expected that actual production will
start in August.
“The acquisition of Mr. Ziegfeld,” said

Lasky, “is a distinct triumph for the mo-
tion picture and tells better than anything
else the tremendous strides which have
been made toward technical perfection in

films. His phenomenal success as a pro-
ducer of the world’s most beautiful stage
spectacles naturally attracted the interest

of motion picture producers long ago. But
he always resisted their efforts to win him
to pictures because he was not convinced
that the color and beauty of the stage ef-

fects could be transferred to the screen.

Developments Make It Possible

“Recent developments in picture produc-
tion, however, make it possible to put on
the screen all of the glitter, the beauty
and enchanting stage effects that the public
has come to expect in productions such
as the Follies, ‘Sally,’ ‘Louis the 14th,’ ‘Kid
Boots,’ ‘Annie Dear,’ and similar smart
revues.”
Mr. Ziegfeld was equally enthusiastic

over his entry into motion pictures.

“I have been so busy all these years
with the multitude of details incident to the
production of the Follies and all of my
other enterprises,” he said, “that possibly
I failed to realize the immense strides

made by the motion picture. Frankly, I

was amazed at the resources which the
Famous Players-Lasky Corporation com-
mands for the artistic production of the
sort of thing I like to do best.

Impressed by Improvement
“In ‘Glorifying the American Girl’ I have

been given the best director in the busi-

ness. The best scenario writers have been
placed at my disposal and a vast technical
organization will take care of the details

of the production. Moreover, I was im-
pressed with the great improvement that

has been made in color photography, and
in my productions for Paramount I plan
to utilize this extensively.”

Predict Long Run for

“Peak of Fate” After
Premiere at Central

NEW YORK, June 16.—“The Peak of

Fate,” a delightfully interesting picture
of mountain climbing in the Alps, was
given its premiere Friday night at the
Central theatre, where it is booked for

what the promcvters believe will be a
long run. Their hopes may be realized
if there is a return of the extreme hot
weather of a couple weeks ago, for the
greatest asset the production seems to

have is the psychological effect of the
snow clad mountains on perspiring
humanity.

The production is German made and
abounds in thrills to the exclusion almost
entirely of a story that would lift it out
of the ranks of scenics. The picture is

being handled by the newly organized
Frank B. Rogers Motion Picture Cor-
poration, with offices in the Fitzgerald
building.

Vitagraph Joins Hays

Harry D. Buckley, who was recently

elected a member of the board of

directors of United Artists. He has

been acting as general manager of the

Fairbanks corporation for two years.

NEW YORK, June 16.—The Will H.
Hays office today issued the following
statement over the signature of Harry
M. Warner: “Vitagraph, Inc., takes
pleasure in announcing its election to

membership in the M. P. P. D. A.”
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Schulberg to Produce
9 Preferred Pictures
By Middle of October

(Special to Exhibitors Herald)

NEW YORK, June 16.—Nine of the
eighteen Preferred Pictures to be re-

leased during the new season by B. P.

Schulberg Productions, will be ready by
October 15, announces J. G. Bachmann,
general manager of distribution. Mr.
Schulberg is now on the coast personally
supervising the work of three units
already busy five weeks.
The three pictures well under way

are “Parisian Love,” “The Girl Who
Wouldn’t Work” and “With This Ring.”
The next trio to be put in production

as soon as the first three are in the cut-
ting room, will be “The Other Woman’s
Story,” “Lew Tyler’s Wives,” and “The
Plastic Age.”
Following will come an elaborate ver-

sion of the stage classic, “Shenandoah,”
and “Eden’s Fruit” and “Horses and
Women.”

Mexican Shows Take in

$1,209,792 in 6 Months
(Special to Exhibitors Herald)

WASHINGTON, D. C., June 16.—Total
receipts of the 48 motion picture theatres
of the federal district of Mexico during the
last six months of 1924, says a recent state-
ment of the department of commerce,
amounted to 2,419,585.40 pesos ($1,209,-
792.70), according to a report of the Mexi-
can national bureau of statistics. Of this

amount ten per cent, 241,958.54 pesos, was
paid to municipal and federal authorities as
taxes.

Receipts of the largest single theatre in

Mexico City during the six-month period
were 172,403.40 pesos ($86,201.70). Five
other theatres reported receipts for the
period of more than 100,000 pesos
($50,000).

City Denied License Fee
From Soliciting Agents

(Special to Exhibitors Herald)

WASHINGTON, June 16.—Magazine
and newspaper publishers won a victory in

United States supreme court when a de-
cision denied the right of a local govern-
ment to impose a license fee and bond upon
soliciting agents employed by a firm in in-

terstate business.
In the appeal of Curtis and Crowell pub-

lishing companies in the case of Real Silk
Hosiery Mills, Inc., versus City of Port-
land, Ore., the high court ruled that the fee
sought by the city “materially burdens in-

terstate commerce and conflicts with the
commerce clause.”

“U” to Use Gyroscopic
Device in ‘My Old Dutch

*

(Special to Exhibitors Herald)

NEW YORK, June 16.—After experi-
menting several years with a gyroscopic
camera which will photograph from many
angles while swinging on a small movable
crane Larry Trimble has succeeded in per-
fecting it to the extent that it will be used
in filming “My Old Dutch” for Universal.
The picture, taken from the popular song,
will be directed by Ferdinand O’Reiley.

Bachmann Making Tour
(Special to Exhibitors Herald)

NEW YORK, June 16.—J. G. Bachmann,
general manager of distribution, is starting

a tour of all B. P. Schulberg exchanges out-
lining the policy on the 18 pictures of next
year’s program.

This Was News
in 1915
April 17, 1915.—A reception was

held last Thursday evening in Los
Angeles in honor of Vice Presi-
dent Thomas R. Marshall and Mrs.
Marshall. It was attended by the
heads of the state’s leading indus-
tries. The motion picture inter-

ests were represented by David
Horsley. The vice president paid
a visit to the Horsley studios.

* * *

May 1, 1915. — Willard Mack,
author and star of "Kick In,” is

said to be the new star chosen to
appear in the Melies releases of
three reels to be known as the
Knickerbockers Star features.

Hammons Wins
in Golf Tourney

of Educational
(Special to Exhibitors Herald)

NEW YORK, June 16.—E. W. Hammons,
president and general manager of Educa-
tional, won first prize at a golf tournament
that followed two days of business sessions

at the national convention of exchange
managers. Captain George McL. Baynes,
publisher of Kinograms, was host at a mo-
tor bus trip to Sound View Golf Club,

where the tourney was held. D. J. Chatkin
was second and G. Ralph Branton third.

Gordon S. White won the consolation

prize. At Luna Park, Coney Island, a ban-

quet was given. Attending the convention
were

:

Mr. Hammons; Bruno Weyers, vice president;
A. S. Kirkpatrick, assistant general manager

;

D. J. Chatkin, acting domestic sales manager

;

Lowell V. Calvert, production manager ; J. R.
Wilson, assistant domestic sales manager ; Gor-
don S. White, director of advertising and pub-
licity ; R. L. Hoadley, advertising and publicity
department ; C. P. Catlin, secretary and counsel

;

F. X. Carroll, sales department ; Harvey B. Day,
special Kinograms representative ; Charles Chris-
tie, general manager of Christie Film Corp. ; Capt.
George McL. Baynes, publisher of Kinograms

;

the following branch managers and salesmen

—

Albany, J. H. Morgan ; Atlanta, Arthur Lucas
and J. H. Butner ; Boston, J. J. Scully ; Buffalo,

H. F. Brink ; Charlotte, J. C. Reynolds ; Chicago,
I. M. Schwartz ; Cincinnati, J. M. Johnson ; Cleve-
land, N. R. Skirboll, J. H. Skirboll, Ezra Skirboll

;

Dallas, F. H. Tomes ; Denver, A. P. Archer ; Des
Moines, A. W. Kahn ; Detroit, M. H. Starr ; In-

dianapolis, H. C. Dressenderfer ; Kansas City, G.
F. Senning ; Los Angeles, J. L. Merrick and Jack
Nelson; Louisville, Lee Goldberg; Milwaukee,
Max Stahl ; Minneapolis, G. R. Branton and J.

F. Cubberley ; New Haven, H. D. Noble ; New
Orleans, J. B. Dumestre Jr. ; New York, A.
Greenblatt and Sol Title ; Oklahoma City, N. P.
Eberly ; Omaha, James Winn; Philadelphia, C.

S. Goodman ; Pittsburgh, J. Kaliski ; St. Louis,

S. J. Hankin ; Salt Lake City, C. E. Messenger

;

San Francisco, C. C. Blumenthal ; Seattle, J. A.
Gage ; Washington, J. C. Bachman ; Toronto, O.
R. Hanson (representing all Canadian exchanges).

Stanley Floats Bond
Issue for $10,000,000

(Special to Exhibitors Herald)

PHILADELPHIA, PA., June 16.—Stan-
ley Company has created a $10,000,000 5j4
per cent bond issue on its central realty in

Philadelphia.

The bonds are due June 1, 1945, and con-

tain a tax-free covenant clause. They are

on real estate appraised at $16,713,000, the

land alone of which is appraised at $12,431,-

000. The net earnings of the Stanley Com-
pany for the last four years have been as

follows: 1921, $1,189,145.15; 1922, $1,280,-

854.94; 1923, $1,486,883.37; 1924, $1,533,-

870.59.

Chaplin vs. Amador
Case Not Yet Ruled

on by Coast Court
The case of Charles Chaplin against

Charles Amador has not been finally de-
cided, as was stated in the June 6 issue

of the Herald, according to a letter just

received from F. M. Sanford, producer
of the Amador comedies.

“Up to this time,” says Mr. Sanford,
“the judge has not issued his final decree
or finding in the case. The trouble seems
to be that he is not able to definitely ex-
plain just where Mr. Chaplin’s rights end
or Mr. Amador’s rights begin. Further, it

was never shown that Mr. Amador was
‘deceiving the public’ as your article indi-

cated.”

Mr. Sanford further says that “the rul-

ing of the court so far is that Mr. Amador
has the right to the use of this makeup as

well as Chaplin so long as all advertising

matter and screen portrayals plainly show
that it is Charles Amador and not Charlie

Chaplin and thus the public would not be

deceived into thinking they were seeing

Chaplin instead of Amador.”

Stock Put at $290,000
by 5 New Companies
(Special to Exhibitors Herald)

ALBANY, N. Y., June 16.—The past

week brought the incorporation of seven
companies in New York State, formed
to engage in the motion picture busi-

ness. These companies aggregated $290,-

000 in capitalization, this amount, how-
ever, not including two companies which
incorporated with stock at no par value.

The companies formed were located in

New York City, with exception of two.
The following gives the names of the com-

panies and the amount of capitalization when
stated: Spiro-Ad Corporation, $20,000; River-

head Playhouse, Inc., $100,000, Riverhead; Williat

Plays and Photoplays, Inc., $10,000; Kingston
Theatre Corporation, $250,000, Kingston ; Cum-
ly Productions, Inc., $10,000; Playhouse Pictures

Corporation and Dudleyne, Inc.

Cooperate With Papers,

Rob Wagner Tells Wasps
(Special to Exhibitors Herald)

HOLLYWOOD, June 16.—Benefits
from co-operation between press agent
and newspaper reporter were emphasized
by Rob Wagner, guest of honor, in an

address before the Wasps (Women’s
Association of Screen Publicists) at

Writers Club. Miss Marjorie Williams,

director of Hollywood Studio Club, told

about her plans for the new Studio Club-

house, for which ground is being broken.

Florence Turner, “first film star,” talked

on conditions 18 years ago. Miss
Adeline Alvord was chairman.

Inter-Globe Purchases
Dorothy Drew9

s Series
(Special to Exhibitors Herald)

NEW YORK, June 16.—Milton Cohen
of Inter-Globe Film Corporation signed a

contract for foreign rights to the entire

series of Dorothy Drew pictures just an
hour after the screening of “Self Defense,”

first release.

Louis Baum, president of Ellbee Pictures,

distributors of the eight photoplays, called

the closing of this deal a “tribute to our

markmanship.”

Bush in New Loew Job
BIRMINGHAM, ALA., June 16.—Word

has been received of the promotion of Rod-
ney Bush, assistant manager of Loew’s
Palace theatre, Memphis, Tenn., to man-
ager of the Galax, here.
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[THE THEATRE
gflLAj)epartment of Practical Showmanship

What’s a Decade in

THE THEATRE?
W HAT’S a decade in the theatre? Ten years ago

the theatre job was to get folks in to see pic-

tures. It still is. But it’s a different job, done

in a different way for a different theatre and different

pictures. A decade in the theatre is a mighty long

time. The decade beginning with establishment of this

paper in 1915 and ending this week is a particularly

well freighted span.

“The old place isn’t what it used to be” and nobody

cares. In other amusement fields the veterans sit

around and fondly recall “the good old days.” There

isn’t much of that in this business; perhaps chiefly

because the good old days weren't so good. And in

this business nobody has time to talk about them any-

way.

r
I
A HE old place isn’t what it used to be.” No,

indeed. In 1915, according to a news story in a

1915 issue of this paper, the Ziegfeld was Chicago’s

“largest, most modern and most ideally situated motion

picture theatre.” The Ziegfeld was in fact a sort of

concert room done in theatre style, seating probably

750. It was in the building and a part of the Chicago

Musical College, founded by the elder Ziegfeld, father

of Florenz. When it was needed for purposes of the

college, motion pictures had to move out. They didn’t

fit, anyway, and about two years ago the building was

remodeled and the theatre or concert hall passed out

of existence.

The personnel of the Ziegfeld in 1915, if it did good

business then, probably numbered a score. There must

have been a cashier, a doorman, three or four ushers, a

projectionist, and if memory serves there were about

five in the orchestra. With a double shift working that

would bring the number a little over 20. Yet this was
the big house of the city

!

When the Tivoli theatre was opened (about three

years ago) the staff was counted as 110. The Chicago

exceeds that number, estimate placing it between 150

and 200. Yes, times have changed.

rPHE job has changed in proportion. If the Ziegfeld

job was to keep 750 seats filled, the Chicago job

is to keep 5,000 seats filled. The population has in-

creased, but not in that proportion; and the Ziegfeld

was the big house, whereas the Chicago is one of the

great many that compare with the 1915 Ziegfeld much
as the Coliseum at Rome compares with traditional

Podunk’s Town Hall.

How do they fill those seats?

Where do the people come from?

Whenever passing circumstances impel you to the

suspicion that motion pictures are “losing their grip”

the answers to these questions are convenient causes

for renewal of confidence. When someone tells you

that “the novelty has worn off,” laugh quietly and ask

them these questions. It wasn’t novelty, anyway, in

1915.

IN a broad way, the answer to both of these ques-

* tions is “Organization.” That isn’t the first answer

you think of, but it includes the dozen or more which

precede it. In 1915 a few clear thinking theatre men
were trying to create a smoothly functioning machine

for the consistent development of the theatre business

but, with all respect to their efforts, they weren’t get-

ting on very well. Look over the thin ranks of the

survivors and that fact becomes evident.

Their trouble was, in the main, that one thing—
lack of organization. Pictures have advanced in the

decade but not in proportion to the theatre advance.

(The early Triangles were out in 1915 and no pictures

issued since have appeared more strongly to their age.)

Presentation has been introduced and manipulated ad-

vantageously in many places, but that isn’t adequate

explanation of the improved general condition. Speak-

ing of the theatre in a national sense, I would say

that the pipe organ has had greater part in the stand-

ardization of the motion picture performance.

Finally it comes to that thing—Organization.

I
T IS pointless to analyze that Organization here and

at this time. That Organization has come to the

theatre is the important thing. That Organization is

the gift of 1915-1925 is adequate reason for laying aside

the regular service features of this department this

week and just dwelling upon the significance of the

fact.

WILLIAM R. WEAVER.
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IT COST NOTHING for the exhibitor

to stage this style show for Universal’s
“Fifth Avenue Models.” A Crawfordsville,
Ind., department store paid the expense in

a tieup with the Strand theatre.

LEFT: JEAN WILDENSTEIN, of

Princess theatre, San Antonio, Tex., used a

moon faced cutout with an electric light at-

tachment for Paramount’s “Forty Winks.”

cftfusic by
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“STOP
FLUKING”

of sane fkO* JHE MOTION PICTURE
PRODUCTION
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WHY GO TO FLORIDA? The Victoria theatre, at Harris-

burg, Pa., appealed to its patrons with beaverboard cutouts

in exploitation for the Pro-Dis-Co picture, “Miami.” starring

Betty Compson.

THIS IS THE COVER designed for the

song being sold in the tieup effected by A1

Christie to exploit the comedy, “Stop

Flirting,” Producers Distributing Corp.
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GLORIA SWANSON AND HER MARQUISE ENTERTAINED members of the Paramount Oklahoma
sales staff at luncheon at the star’s Los Angeles home during the recent Paramount international sales con-

vention there. To the right of Gloria is the Marquise de la Falaise. To the left is Roy Heffner, manager
of Paramount’s Oklahoma City branch. Others are working under direction of Heffner.

f

Cjty of New Bedford

Mas&achusett*

EDWARD R. HATHAWAY,

IN THE YEAR ONE THOUSAND NINE

HUNDRED TWENTY-RIVE

TO THE PEOPLE OF NEW BEDFORD
A PROCLAMATION

WHEREAS, it has come to my attention that o picture

entitled '‘Excuse Mo” will bo shown at the Slate Theater

during the week beginning Sunday, February 8th, and

WHEREAS, it seems appropriato that there be ob-

eerved by the people o£ the city a ‘ COURTESY WEEK”
and

WHEREAS, in the hustle und bHstle of every-day busi-

ness and social life one is apt to overlook the l.tHe nets of

courtesy, such us the expression “excuso me.”

NOW* THEREFORE. I, Edward R. IlaUiuway, Mayor

of the City of* New Bedford, proclaim the week beginning

Sunday, February Slh, 1025, as "COURTESY WEEK,”
and request that during this period our citizens bear in

mind the Golden Rule and practico the liltle acts of cour-

ts y which make living more worth. while.

EDW. R. HATHAWAY,

EVELYN BRENT, F. B. O. PLAYER, appeared in person at the

Pantages, Los Angeles, when the first run of her latest vehicle,

“Forbidden Cargo” was held there. With her is Alexander Pan-
tages (left), and Robert Ellis.

THIS PROCLAMATION was is-

sued by the New Bedford, Mass.,

mayor when Metro’s “Excuse Me”
played at the Strand theatre.

USHERS WERE DRESSED IN the garb of

pullman porters when Metro-Goldwyn’s “Ex-
cuse Me” played at the Loew’s State theatre,

Los Angeles.

A SYLVAN RETREAT was in a window for “A Girl

of the Limberlost” when it played at the Shadow the-

atre, Lodi, Wis., owned by Albert Neise. It is an
F. B. O. production. Mr. Neise is a “Herald” contributor.
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C. F. McMANUS of the West Coast-Langiey

Strand theatre, Pasadena, made the above arrange-

ment for the Metro film, “Man and Maid.”

ABOVE: EDWARD L. HYMAN OF the Brook-

lyn Mark Strand staged this prologue for First

National’s “So Big.” It included 6 musical numbers.

LEFT: IT IS NOT JANNINGS BUT J. Aldrich

Libby. He acted as doorman at the Union Square

theatre, San Francisco, during the showing of Uni-

versal’s “The Last Laugh.”

cabi:
LA.EMMLE

Aimmeiwj

suouu>m wire

IKXDMUDOKi

A SCOTSMAN’S IDEA was used with cleverness

in the ballyhoo for First National’s “The Girl in the

Limousine,” at the Palladin, Perth, Scotland.

DURING THE CONVENTION Harry Jones of

the Merrill, Milwaukee, used this clever shadow box

to the Universal-Jewel picture, “Up the Ladder.”
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@ !! & $ * ! X—ALL OF WHICH MEANS “The Ten
Commandments’’ is playing in Japan, in the Toikoku-Kan

theatre, Asakusa Park, Tokyo. Crowds jammed their ways

to see the Paramount picture.

SPECIAL K’S WERE BUILT FOR the

engagement of “K—the Unknown,” at the

Schade theatre, Sandusky, O. The letter

was four feet high. A Universal-Jewel.

SOMETHING OVER 2,000 WINDOW displays

are planned by Grosset and Dunlap, book pub-

lishers, to exploit “Greater Movie Season.”

JIMMI

rms picture }
Uao suMml
\0F THE

AN OLD TIME PHYSICAN in this roadster pre-

scribed a visit to “Oh, Doctor” when the Universal

picture was at the Family theatre, Davenport, la.

A TRUCK BALLYHOO WAS effective at the

engagement of “Capital Punishment” of B. P.

Schulberg at the Victoria theatre, Philadelphia.
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Douglas MacLean in “Introduce Me”

Gosh!
Hot Weather Joy!

(Western Union Telegram)

J. S. Woody

Associated Exhibitors

35 W. 45th Street

New York

"KNOW YOU WILL BE PLEASED TO HEAR ‘INTRODUCE ME' IS A RIOT

WITH OUR AUDIENCES STOP UPROARIOUS LAUGHTER THROUGHOUT RUN

0E PICTURE STOP BUSINESS MOST SATISEACTORY WITH WEATHER

CONDITIONS KEEP UP THE GOOD WORK. REGARDS."

MILTON H. EELD

(Managing Director Newman Theatre)

Kansas City, Mo.

That's what they all say about

DOUGLAS MacLEAN
in his latest comedy

“Introduce Me”
(Pre-release bookings last week exceeded 1000)

Physical Distributors ASSOCIATED EXHIBITORS Sidney Garrett

PATHE Exchange J. S. Woody, President Foreign Representative
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SPECIAL ANNIVERSARY SECTION of—

Who Said SHORT Subjects ?

WHO said short subjects? Why not just as well

refer to the other pictures as long subjects?

But in the name of common sense, why use a

mere lineal dimension in designating either? That word

short has been a yoke around the neck of the “short

subjects” about long enough.

This old language of ours is all cluttered up with

word groups that deceive us. There is nothing wrong

with the stout Anglo-Saxon word “short” in itself, but

it is linked, through centuries of association, with such

words as small, little, minor and (worst of all) infe-

rior. Anyone who thinks about it knows at once that

"short” does not mean inferior; but few think about

it. To the majority the very phrase, “short subject,”

conveys at once the idea that whatever it is must be

inferior to something else which is longer.

$ ^ ^

Just how it happened to be designated a “short sub-

ject” in the first place is a bit mysterious. They
didn’t call it that back in the days when a drama was

one reel in length, when a two-reeler was a super-

de luxe special. They started calling things of less

than five reel length “short subjects” after the five-

reeler came in. If anyone present remembers why they

did this, instead of referring to the then new factor as

a “long subject,” he should speak up. That, looking at

the thing from this remote date, would have seemed

the more natural thing to do.

However, we have the phrase with us and the thing

to do is to get rid of it. There isn’t a great deal of

use in arguing that a picture or group of pictures

deserves a square break in the newspaper ad when the

very group designation of the product relegates it to

minor importance in the mind of the not especially in-

terested listener.

Who’ll suggest a better name than “short subjects”?

* * *

While waiting for the answer to that (which may
come before this page is finished and which may come
never) a little something can be done to take away
the curse by investigating the phenomena which makes
the phrase a burden. Let’s see:

Napoleon was a short man (rode a horse most of the

time to conceal the fact) but nobody regarded him as

inferior. Coolidge is another small man. Save Alex-

ander and one or two other notable exceptions, the big

men of Time have been big otherwise than in stature.

Washington and Lincoln were tall; Wilson was slight

and Roosevelt was almost “pudgy,” however robust.

Dempsey’s a big fellow, but is he a better fighter than

Benny Leonard? He is not.

* * *

Rembrandt painted big pictures and little ones, but

nobody refers to them that way. It’s a Rembrandt or

it isn’t.

Mozart wrote operas and adagios, but nobody tosses

off the latter with a shrug simply because they are

short.

Shakespeare wrote dramas and sonnets, and you can

find plenty of people who will argue that his sonnets

are his best work.

Nurmi’s a great runner, but he doesn’t hold the 100-

yard record.

You can buy a dozen 8-day clocks for the price of a

good wrist-watch.

Diamonds are small.

Lincoln’s Gettysburg address

—

But why go on? The point is clear: There is nothing

inferior about the “short subject” except the name.

* * *

It’s absurd, of course, to write a protest of this char-

acter under a heading like the one at the top of this

page. But this is the name that has been wished onto

the less-than-five-reel division of the business and until

a better one is suggested there’s nothing else to be done

about it.

Do you know a better name? This department here-

with invites suggestions. If it would do any good to

offer a reward, one would be offered, but there’s reward

enough for anyone in the fruits of the deed.

Who’ll lead the “short subject” out of that bondage?

WILLIAM R. WEAVER,
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George Cohan
Was Right

^^/HEN George Cohan started into the show
* * business he wrote and sang a song end-

ing “Always Leave Them Laughing When You
Say ‘Goodbye’.” George not only sang his ad-

vice but followed it as well—and he bounded

up the ladder of popular success as has no

other person before or since.

George Cohan’s advice is followed today by

a good many great actors, directors and authors

who give the screen their work in the form of

comparatively short pictures. They enjoy an

intensified popularity which they would not

exchange for the rewards of longer effort at

greater intervals.

This is the answer to the question frequently

asked us : “Why doesn’t So-and-So make a long

picture?” and to that other question, “Why
does So-and-so make his pictures so long?”

Just as you do not compare John Barrymore

with Harry Lauder—you do not compare the

artistry of the worker in short pictures with

that of his brother who chooses the longer

medium of expression.

Both are good.

By assembling for you the best of each—we
are enabled to give you the best entertainment

in the world.

Napoleon Was a

SMALL MAN

NAPOLEON was a small man, but he

changed the map of Europe and all but

mastered the world.

Diamonds are small stones.

A tea-cup is much too large to hold all the

radium in the world.

Dimensions do not determine values.

The other day a patron of this theatre said,

“I’d rather see a comedy like that than all the

long-winded drammers ever made!”

This theatre offers the best pictures obtain-

able, whether they come in two reels or a dozen.

Our shows are all good !

“
Biggest” Does Not
Mean “Best”

DAVID did away with Goliath. Japan won
its war with Russia. Dempsey whipped

giant Willard and Lewis floored the monu-
mental Munn. “Biggest” does not mean
“Best.”

Next time you attend the theatre, watch the

audience as well as the screen. Observe the

tenor of its reactions to the long pictures and

the short ones. Record your own reactions to

them.

In a surprising number of instances the most

pleasurable response of the evening is elicited

by a picture but one or two reels in length.

It is said to be more difficult to make a really

good comedy in two reels than it is to make an

equally good drama in six. It has not been

said that the comedy is worth the extra effort

—

but perhaps you’ll say it after you make this

test.

Try it.

“Brevity Is the

Soul of Wit”

REVITY is the soul of wit.” Wit is the

“kick” in a good show. A good show

is the monarch of pastimes.

Pictures are much like people. You like the

slow, deliberate big fellow if he has something

substantial to say. You like the snappy, alert

little fellow if he doesn’t stay with you long

enough for his “pep” to become an annoyance.

Perhaps that’s why Nature made them as they

are.

Certainly that is why picture makers put

their heavy stories in six or seven reels and

their bright, cheerful stories in one or two.

That is the way you like them. You want them

both, and you want them this way, and one

reason you like all the pictures at this theatre is

because we give you none that do not conform

to the natural scheme of things.
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“ ~W AM convinced that all exhibitors, both large and small, would gross more at the box office if

t they would pay more attention to their short subjects. The Pathe News is the greatest feature
M ever made. Ask the people as they pass out what part of the program they liked best and nine

out of ten will say, “The news reel ” but how many exhibitors ever play it up in their advertising?

“The two reel comedies being turned out today are in lots of cases the real feature on the pro-

grams, and the thing that sends the crowd home happy, but none of us push them before the pub-

lic.”—STEVE FARRAR, Orpheum Theatre, Harrisburg, III., in a special article written for the

Studio Section of this issue.

“The Long and
Short of It”

That, gentlemen, is the long and short of the existing

situation, with which nobody in all the trade is satisfied.

Despite vigorous and sustained advertising campaigns
on die part of short subject manufacturers, despite the

ever recurrent testimony of the theatregoer, the feature

that is less than five reels in length continues to receive

scant attention from the theatre advertiser. This seem-
ing blindness to the opportunity in his grasp costs the

exhibitor more money every year than any other single

item of neglect, yet the practice goes merrily on.

Back of this neglect stands a long line of mistakes

which point clearly enough the path to be followed to the

vast revenue awaiting anyone who will sell short subjects

for what they are worth. These mistakes are briefly re-

viewed here, in order that the matter of their rectifica-

tion may be reduced to its simplest terms, and obvious

first steps toward correction of the existing condition are

outlined.

Advertising

Paralyzed
«

/

In another column, theatre advertising of 1905, 1915
and 1925 is graphically indicated as concerns space
given the long and short features. There is nothing re-

motely suggesting logic in the developments recorded.

In 1905 there were no long pictures. It was the cus-

tom to list the titles of the single and double reel pictures

at hand, indicating in most cases the length of each.

In 1915 the five reel picture had arrived and the

stampede toward omission of the short subject in ad
copy is understandable. It was, however, a stampede—not a result of cool judgment.
The striking absurdity of the thing isn’t really appre-

ciated until you compare the 1915 ad copy with that of

1925. There is practically no change for the better.

Indeed, if you allow for the occasional splash that used
to chronicle the arrived of a Chaplin comedy, the 1925
situation is worse. These splashes are less frequent

today than at any time since 1920—the year when the-

atre advertisers felt rich enough to advertise everything
in the shop.
The plain fact is that the coming of the five-reeler

paralyzed theatre advertising so far as short subjects are
concerned and that paralysis endures despite the great
and manifold changes which have transpired.

Program Make-Up
Different Now

Alterations in program make-up occurring in the past

fifteen years seem to have escaped the notice of the very
exhibitors who are responsible for them. Consider these

figures:

Today the DeLuxe motion picture show runs about
two and one-half hours. Of this time, about one hour
and forty-five minutes is given over to film. Of this

film, six or seven reels constitute a single long picture

and four or five reels are short subjects! Yet the ad
copy, as a rule, gives half its space to the long picture,

half to the stage stunts and not a line to the short sub-

jects which make up almost half the film program.
Today the motion picture show in which stage things

are not included runs from an hour and one-half to an
hour and three-quarters. Here, again, more than one-

third of the running time is given over to short subjects.

And here, again, the ad space is gobbled up by the long

picture.

Regarded from any viewpoint, the practice is wrong.
If short subjects are worth one-third of the running time,

they are worth one-third of the ad space. If they are

not worth that proportion of the running time, they

should not have it.

Exhibitor Lags

Behind March
Until two or three years ago there were other explan-

ations of the negligent treatment accorded the single and
double reel features. Until then there was not a great

deal about the short subject in the trade or public press.

Not much news about them was printed, and there was
not a great deal of advertising space devoted to that

branch of the business. But all that is changed.
Today even the lesser trade publications have their

regularly printed sections devoted to short subjects.

Today short subject manufacturers and distributors back
up their product with substemtial paid space. Today the

motion picture departments of the newspapers accord a
good short subject the same treatment they accord a
good long picture.

Only the exhibitor has lagged behind in the great for-

ward march of the short subject during recent years.

Only the exhibitor conducts his part of the business in

apparent oblivion to the changes that have taken place.

The Public

Knows ’Em
Theatregoers have not missed the significance of re-

corded improvements in the short subject department
of the business. Despite the leavetakings of Chaplin,
Lloyd and Keaton from the two-reel field, the old fond-
ness for a good laugh still is there. The newcomers have
made themselves known and established their followings.

Save for a change of names, the condition is as it

always has been. The worthy effort gets its proper re-

ward from the public.

This fact is well known among exhibitors. The patrons
drive it home by consistent comment upon the short fea-
tures of the programs. And in such cases as have come
to record wherein exhibitors tried to dispense with the
short features results have clinched the argument def-
initely and promptly.

How To Do It

Is Question
If there is a single practical reason why exhibitors do

not properly exploit their short subjects, someone has
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suggested, it is because they do not know how to exploit

them. That, of course, is sin over-statement of the case.

Exhibitors do know how to do it; but they haven’t been
doing it, it isn’t a part of daily routine, and they do not

make the slight effort required to set the necessary

wheels in motion.
There is by no means a lack of exploitation accesso-

ries for short subjects. The accessories listed for present

day short subjects compare favorably in all cases with
similar lists made for long subjects and in some instances

they seem more complete. Many of the press books
supplied with the short features reduce the matter of

their exploitation almost to automatic simplicity.

Trailers Are
Great Help

Short subject trailers, which made their appearance
but a few months ago, are a big help. Not only do they

put the short subject proposition before the public in its

proper light, but they also impress upon the exhibitor

mind the relative importance of long and short screen

items.

It is but a short jump from the trailer to the news-
paper ad, the billboard and all the rest of it. When
exhibitors finally come to realize that a short subject

well advertised exerts drawing power in precisely the

same manner that a long picture does—the jump will

be taken.

The Public Does
Demand Them

That there is a genuine public demand for short sub-

jects is evident in the weekly experience of any box
office. It is most strikingly evident, perhaps, in the great

attendance that marks the rare occasion when a short

subject really is exploited. When a newspicture covers
an important event and the exhibitor advertises its pres-

ence upon his screen the public all but batters down his

doors trying to get in.

When a popular serial is shown there is a substantial

slice of the available public in regular attendance there-

upon.
When a series, such as “Fighting Blood,” “The Leath-

er Pushers” or the Van Bibber Stories, is being run

—

there is a big circle of regular patrons who come espe-
cially to see that short subject and the circle grows week
by week.

The astounding aspect of the whole proposition lies

in the fact that, despite these everywhere visible evi-

dences of the public demand for short subjects, exhib-
itors continue blandly to buy them, exhibit them, and
KEEP IT A SECRET!

Service Copy
Supplied

“It’s easy enough,” it may be said, “to find fault and
to utter accusations; but why don’t you do something
about it?” Because that is a thoroughly natural and
well warranted question, something is done about it

herewith.

This something is not enough. It will not change the
status of affairs overnight. But it will be a step at least.

On page 132 the HERALD provides copy for a num-
ber of small ads which exhibitors are invited to use in any
way that seems to them desirable. These are so written
that they may be used also as editorials in theatre pub-
lications, as lobby display cards, in fact in any way that

theatre advertising copy may be used. They are espe-

cially suitable for use on the screen in trailer form.

Space devoted to

TWO-REEL DRAMA

Space devoted to

TWO-REEL DRAMA

Space devoted to

SINGLE OR SPLIT REEL

Diagram showing typical allotment of ad space to

short subjects in 1905, before the advent of the Eve-
reeler.

Space devoted to

FIVE-REEL FEATURE

Space devoted to SHORT SUBJECT

Diagram showing proportionate allotment of ad space
to Eve-reeler and short subjects in 1915 by more ad-
vanced advertisers.

Space devoted to

LONG FEATURE PICTURE

Space devoted to SHORT SUBJECT

Diagram showing allotment of ad space to long and

short feature pictures in 1925, indicating very slight

improvement over 1915.
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Laemmle Invites

Country Editors

to Join Contest
Carl Laemmle has added 5,000 trained

writers to his scenario staff and has won
the gratitude of every film press agent
all in one step. Through an offer which
was accepted by the National Editorial As-
sociation at their convention in Richmond,
Va., June 1, 2 and 3, the film magnate has
taken decided steps to open up the hereto-
fore “tight” papers of the small towns.
Laemmle revealed today the plan by which
ten members of the association of country
editors will collaborate on a story to be
produced in films at Universal City, Cal.

The story to be written is a serial or
chapter play, in ten episodes. The details

and working out of the story are left en-
tirely to the imagination and ingenuity of
the writers.

The first step in the writing of the story

will be preparation of a brief synopsis, of

not more than 500 words, outlining the

plot. The synopsis will be examined by the

members of Universal’s scenario staff. The
ten best will be selected, and the writers

will be chosen to delineate the episodes of

the story from the plot laid out in the

prize synopsis. The ten winning editors

will be paid $500 apiece for their chapters

of the stories. There are no rules or reg-

ulations of the contest, except that those

entered must be members of the National

Editorial Association. Six months or

more will be given the editors to prepare

the stories, and the picture will be pro-

duced at Universal City next year. When
the 1926 convention is held in Universal

City, the editors will be given an oppor-

tunity to see the work of the ten scribes

being recorded on celluloid and appear in

the film themselves.

It is not unlikely, Laemmle declares, that

more than one of the stories submitted by

the editors may be produced, although only

one will be accepted under the terms of

the scenario contest. The editors, when
addressed at Richmond by Laemmle’s press

representative, Tom Reed, accepted the

“U” leader’s invitation to be his guests at

Universal City for their 1926 convention.

More than 300 attended the Southern meet-

ing. Reed made a special trip from Uni-

versal City to present Laemmle’s invita-

tion.

Newsreel of Smoke
Screen on Broadway
(Special to Exhibitors Herald)

NEW YORK, June 16.—The spectacular

news reel picture of a navy aeroplane

throwing a smoke screen around the big

dirigible Los Angeles, as she flew over

Washington, D. C., arranged and obtained

exclusively by the International Newsreel,

was featured this week in various Broad-

way theatres.

At the Strand this subject was used to

start the show. It proved exceptionally

popular with the audiences. At the Capitol

it was emphasized in the program and

handled as one of the outstanding news-

reel pictures of the year. Roxy, in his

weekly broadcasting by radio, called special

attention to this subject, praising it as one

of the most spectacular and beautiful film

subjects ever made. At the Rivoli, too, it

was given prominence in the program.

Unparalleled Year
for Comedy, Says
Fox Sales Head

“It’s a Comedy Year; pronounced and
almost unparalleled,” said Fred C. Quim-
by, sales manager for short subjects for
the Fox Film Corporation. He voiced
the statement with an air of conviction
and finality like a Rotarian president
whose output is always optimism.

“Why the public is eager for amusing
‘shorts’ is a question that one is at a

loss to discover,” continued Quimby. “It

is a known fact that the public wish
runs in cycles; the problem play, the
Western, the costume picture and the
historical romance. Now I note a most
pronounced demand for the higher class

two-reel comedies. Exhibitors eagerly
ask for them and contracts are signed
at good figures. Our Van Bibbers, Va-
rieties, the O’Henry Series, the Helen &
Warren series and the Fox News Reel
have never been as popular, nor as

eagerly demanded.

“So pronounced is this quick awaken-
ing that I am going to travel a number
of miles to find the reason and fill the
demand. I am going to start tomorrow
on a pilgrimage that will embrace all of

the leading cities from Coast to Coast
and from the Great Lakes to the Gulf.

About 70 days and many, many miles.”

Asked to volunteer a reason for the

sudden demand for comedy pictures

Quimby advanced one that was national-

ly psychological and practical from the

producer’s angle.

“The people are enjoying unprecedent-
ed prosperity,” he said. “Because John

“KRAZY KAT”
Reg. U. S. Pat. Off.

COMICS
BY BILL NOLAN

A GALE OF GAGS
A LANDSLIDE OF LAUGHS

“KRAZY KAT”
ENTERTAINS MILLIONS DAILY

“ALICE COMEDIES”
ONE REEL EACH

BY WALT DISNEY

SIT UP AND TAKE NOTICE!

NEVER YET HAS A REEL
CAUGHT ON SO SOON. Why> It's

NEW—NOVELL-DIFFERENT

M. J. WINKLER, 220 W. 42nd St., New York
CHARLES B. MINTZ, MANAGER

Edward L. Klein Co., Sole Foreign Distributors, 25 W. 43d St., New York City. Cable Address, Kleinway, New York.
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Jones finds business bad in Saginaw it

doesn’t follow that business is bad
throughout Michigan. John may be a

bad business man. Because Lafe Hoot
is out of a job in Nashville it doesn’t

follow that there is much unemployment
in Tennessee. Lafe never did hold a

job more than a month. Conditions
generally are very good and people with
money in their pockets are always will-

ing to spend some of it for amusement.
That, I believe accounts to a pronounced
degree for the universal popularity of

short subject comedies.

“Stories by famous authors were not

bought for two-reel comedies before.

Mr. Fox has dignified the short comedies
by seeking works of famed authors, has

engaged great directors to produce them
and is giving to their production the

costly surroundings and artistic finish

that was formerly devoted only to big

features. We call it ‘Our Two Million

Dollar Program.’

“Consider then the universal wish of

the public to be wholesomely entertained

and we have one powerful reason for

the increasing demand. Add to that a

pronounced step forward in selection and
presentation and all of the reasons
are in.”

Fuchs, Versatile Artist,

Works Before Camera
for Fox Varieties

Among the unusual pictures offered on
the coming program of Fox Varieties will

be “With Pencil, Brush and Chisel,” made
in the New York studio of Emil Fuchs,

internationally famous artist. This picture

is based on a series of articles that ap-

peared in the Saturday Evening Post under
the same name and were afterward pub-

lished in book form. It offers an intimate

view of one of the outstanding personali-

ties in the world of art.

Fuchs is unique among artists for his

wonderful versatility. He is a painter,

sculptor, etcher, musician and writer. Be-

sides that, he is an athlete, fencing daily

on the roof of his studio. In 1919 he was
junior champion of the United States in

this difficult sport.

In “With Pencil, Brush and Chisel”

Fuchs is shown working as a painter, then

as a sculptor and finally as an etcher,

creating a work called “A Modern Juno,”

all designed from the same model, and
showing the different forms in which a

similar subject may be treated under the

various art mediums in which it is created.

Further, we see Fuchs fencing, at the

piano and at his desk. Gathered about him
also are the students to whom he gives

criticism. He has painted and sketched the

great ones of the earth. Through his

sketch book and the paintings hung on
the studio walls many of these, including

King Edward VII, the Queen Mother Al-

exandra, King George V and Queen Mary
are brought to the screen.

Work on the rest of the Fox Varieties

program is progressing rapidly. Several,

pictures have been received from the field

camera staff and are being edited with a

view to keeping the program well diversi-

fied. From the foreign field, a picture of

unusual beauty has been received based

on life along the Nile. It is a study of the

“fellaheen,” the old Egyptian laborer, who
is performing his tasks today, in many in-

stances, with the same crude implements
and in the same laborious manner that he

did when the Pharaohs looked down over
the Valley of the Kings and built the

pyramids.

Another picture now in progress of edit-

ing is gathered at various points on the

“A Good Program Must Have Novelties”

RED SEAL
PICTURES

CORPORATION
EDWIN MILES FADMAN

President

1600 Broadway
New York City

The 1925-1926

Red Seal Novelty

Featurettes

13 “Out-of-the-Inkwell” Fun
Novelties.

13 Marvels of Motion (Flei-

scher - Novagraph Proc-
ess)

13 Gems of the Screen

13 Ko-Ko Song Car-Tunes
13 Film Facts (Medley

hodge-podge reels)

26 Animated Hair Cartoons
by Marcus, N. Y. Times
cartoonist, (300-foot
length

)

“Thru Three Reigns” (2 reel

novelty specialty)

“Flirting With
Death

”

(two-reel Ice-thrill novelty)

“The House of Featurettes” Has Them!

June 27, 1925

Island of Cuba. It has been planned to

reach places to which the tourist seldom

penerates and shows scenes that are new
and novel. From Australia interesting neg-

ative has been received and is being pre-

pared for the screen. It brings out many
of the interesting things to be seen on a

visit to the antipodes.

New camera expeditions have been or-

ganized and will leave within the next few
days for protracted stays in distant lands.

The plans for these trips are sure to result

in pictures unlike anything ever made.

Stern Announces Four
Comedies; Wiley, Marian

Gordon and Darling
Julius Stern, president of the Century

^ilm Corporation, announces that the June
release schedule of Century Comedies, dis-

tributed through Universal exchanges, is

one of the strongest groups of Centuries
over put out. The group consists of four

fwo-reelers made by such popular stars as

Wanda Wiley, Edna Marian, Eddie Gordon
and Constance Darling. Opportunely, the

first June release is a “Bride and Groom”
picture. It is “Speak Freely” and stars

Edna Marian. It was directed by William
Watson, with A1 Alt and Hilliard Karr in

the chief supporting roles. It recounts the

hilarious adventures of a young bride and
groom whose parents visit them just after

there has been the first marital spat.

Edna Marian, the maid, has to double as

the bride while Papa and Mamma are pres-

ent. Her sweetie, Hilliard Karr as a fat

'reman, gets into the mix-up and there is

a complexity of humorous situations. The
next June release is “Kicked About,” star-

ring Eddie Gordon. Larry Richardson has

the chief supporting role, and the comedy
was directed by Noel Smith. The two-
reeler gives Eddie ample opportunity to do
many of his funny acrobatic stunts and
shows him as an amateur detective in one
mix-up after another.

“Gridiron Gertie,” the Century release

for June 17, is a Wanda Wiley comedy.
It shows Wanda as a football substitute.

Edward I. Luddy directed it and used in

the cast such popular comedy players as

Joe Bonner and Les Bates. Wanda gets

mixed up in a football game as a substi-

tute for her sweetheart, who is ill. She is

pretty well roughed up but manages to win
the game by her wits and tricky playing.

This picture gives Miss Wiley an excep-
tional opportunity for stunt comedy work.
She makes the most of it.

The last June release for Century also

is a “June bride” comedy. It is entitled

“Married Neighbors,” and was directed by
Charles Lamont. Constance Darling is the

featured player, with Billy Engle and Hil-

liard Karr as the chief support. It is a

humorous take-off on the troubles of a

young married couple, just before and after

the ceremony.

Tom Reed Completes
Film Satire for $350

“The Wail of the Banshee,” one of the

most unusual two-reelers ever produced,

was shown to newspaper men at the Uni-

versal projection rooms in New York last

week. The film, written, directed and pro-

duced for $350, is dedicated by its author,

Tom Reed, Western director of publicity

for Universal, to all the “Vons” in the

industry, including Stroheim, Sternberg,

Lubitsch and Tirpitz. It is a satire on

realism in the films.
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F. B. (Xs
SHORT SUBJECTS

will help keep your house packed
It is a fact that Short Subjects have not been given the attention and consider-

ation by the majority of Exhibitors that they are fully entitled to. Why? Mainly

because short subjects have heretofore been considered “also rans” when the truth

of the matter is that they are
‘

‘HALF OF YOUR SHOW” and ofttimes the whole show.

As an Exhibitor, you know that if your news weekly was taken away from you

—

and if you could get no comedies, 2-reel series, cartoons, or novelties, your business

would rapidly dwindle away for no audience could be constantly drawn to theatres by

features alone.

Yet Exhibitors advertise their features strongly, even weak features are given

the big advertising preference, when it is a known fact that given the proper adver-

tising consideration and even half hearted exploitation, you can pack your house by
boosting your short subjects, relegating your feature to a mere “mention” in your ads

when that feature, doesn’t deserve any more.

F. B. 0. is distributing a wonderful array of Short Subjects that are absolutely

“sure fire” at the box office.

Every exhibitor in the land recalls the sensational success of our original “Fighting

Blood” series.

In our new Sam Heilman series we’ve got the original Fighting Bloods lashed

to the mast. Sam Heilman is the famous and widely popular SATURDAY EVENING
POST writer with a following of millions, giving you a ready made audience for this

new series—2 reels each—with 1 2 chapters. Nothing like them in the industry. No
competition. A contract on these new Sam Heilman’s is like money in the bank.

Release date announced soon. Also cast.

Our brand new and famous NELL MARTIN series, titled “THE ADVENTURES
OF MAISIE” are world beaters as crowd getters. WATCH FOR THIS WONDERFUL
NEW SERIES—2 reels each— 12 to the series. Release date announced soon. Also

cast.

Millions of people go to theatres to see the famous BRAY CARTOONS. Are you get-

ting your share of this sure fire business? If not see your nearest F. B. 0. Exchange
and learn what a wonderful new BRAY CARTOON series we will begin releasing

shortly. Nothing like them on the market. Packed with novelties.

TWENTY-SIX (26) crackerjack 2-reel comedies coming from F. B. 0. and we’ll

stack ’em up against any comedies on the market. And all of these short subjects

can be bought from F. B. 0. at a price that will enable you to make money. That’s

the F. B. 0. policy
—

“Live and let live.”

See your nearest Exchange today. Get your F. B. 0. short subjects contract NOW ! ! !

and join F. B. 0’s. prosperity parade for 1925-1926

FILM BOOKING OFFICES of America, Inc.
723 Seventh Ave. New York Exchanges Everywhere

Thematic music cue sheets available on all our features.
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WILLIAM FOX presents%MARRIED LIFE

HELEN WARREN
THE BEST KNOWN COUPLE IN FICTION

Based on the stories by Mabel Herbert Urner which are now
appearing in 500 newspapers in United States and Canada

8 Two Reel Pictures Placing In Photo Plays For The First

Time The World’s Most Human Magazine Page Characters

First Of Series Directed by J. G. Blystone

Your Patrons Have Read These True-to-Life
Stories for Fifteen Years

FOX NtWS MIGHTIEST OF AU
Fox Film Corporation,
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®What do you

know about

O. HENRY
He was the greatest short story writer the world ever knew
His books have seen sold in every civilized country
You will find them in a million American homes
No short story writer has ever been so widely advertised

FOX FILM CORPORATION HAS ACQUIRED THE SCREEN
RIGHTS TO ALL 0. HENRY’S STORIES

They represent the cream of this author’s writings

Each is a sparkling gem of humor, and drama based on everyday life

Eight will be made this year in 2-reel lengths

They have never before been screened

Every O. Henry Picture will be a Tabloid Feature
Production and a Program Leader in Itself

!

rox SHOUT SUBJECTS-UTTI.E BtANTS of the SCREEN
Pox Film Corp 0 rati oil
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FOX $1000,000
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HORT SUBJECT PROGRAM
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fox film Corporation,

Member Motion Picture Producers and Distributors of America, Inc., Will H. Hays, President.
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Tax-

.- With a Ready Made Audience of Millions!
TWO REELS EACH—ONE EVERY MONTH

You know what the first twelve did for you—they cleaned up every-
where. Unprecedented publicity, a nation-wide tie-up with 307 newspapers,
and real rib-tickling comedies made this Gump series a winner in every
house. This new series is even better. It’s a joyous event to patrons eager
for more heart laughs. Starring

JOE MURPHY
With FAY TINCHER and CHESTER MORGAN
From the famous cartoons by SIDNEY SMITH

Released by UNIVERSAL

CHARLEY
UFFY

AND

ARTHUR
LAKE

Big, jovial Charley Puffy! His appearance on the screen is

the signal for the laughs to start with a BANG and keep
going to the final fadeout. Puffy sends them out smiling.

Arthur Lake, a happy-go-lucky youngster, a splendid ex-

ample of American boyhood in a series of comedies that

are tremendously popular. Clean smart funny.

A new star, as yet unan-
nounced, will complete the series

Bluebird
Comedies
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Audiences look for the Mustang
trademark as a sign of sure, swift en-
tertainment. Advertised extensively
and associated with the best in West-
ern dramas, Mustang Westerns have
a distinctly stimulating effect upon
box office receipts. Exhibitors who
know their audiences book them and
advertise them

!

MUSTANG
WESTERNS

WITH THE FOLLOWING BIG STARS:

Ed Cobb

Jack Mower

“Smiley” Corbett

“Pee Wee” Holmes

Fred Humes

Produced and Distributed by

UNIVERSAL

International News has scored some of

the biggest scoops in newsreel history.

Whenever something big, or new, occurs

—whenever there is something that the

public wants to see in a hurry—Interna-

tional News is on the spot. It is this

well-known dependability to get the

news FIRST that accounts for its pull

at the box office in all kinds of weather.

Advertise it and get them in.

These Great

INTERNATIONAL SCOOPS
At No Extra Cost!

The struggle of the U. S. Coast Guards with the
liquor smugglers along the Atlantic Coast. Exclu-
sive pictures.

The Olympic Games at Paris—four full days
ahead of competition.

The tribute to the dead Communist leader, Len-
ine, at Moscow. Exclusive pictures.

The Coolidge inauguration at Washington—many
hours ahead of other newsreels.

The flight of the ZR-3 from Germany to America.
An International exclusive.

And More Coming!
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Adventure Pictures!

Starring

JACK
DAUGHERTY

Directed, by Henry McRae

10 Episodes

Involving the famous
“death ray” which at-

tracted world-wide atten-
tion and compelled hun-
dreds of front-page head-
lines. Bristling with
punches, it will be the
death of your competi-
tion.

and stories saturated with suspense and
punch. Themes and titles that lend them-
selves to a wealth of exploitation tie-ups.

In addition, the same type of novelization

tie-up that is smashing across “The
Fighting Ranger” with such tremendous
success will be used with each. Whoever
books the “Lucky Six” first gets the

cream of the business. Step lively!

Produced and distributed by

UNIVERSAL

ARTHUR B. REEVES’
FAMOUS STORY

Starring

BONOMO
Directed by Henry McRae

10 Episodes

From the sensationally
popular detective story in

oys Life Magazine.”
What a drawing card for
American youth— the
backbone of

audience I

Starring

JACK

DAUGHERTY

Directed by Francis

10 Episodes

Ford

historic story
A semi - de _

based upon the ^
V
u
OP

e

me
A Western serial

phone. A.
hiah-power

teeming with n g

tU rills Made with an y

to budding bigger, con-

sistent
audiences.

every serial

J
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one year of

Printing Achievements

Within the brief space of

one year, the Erwin S. Klee-

blatt Press has so estab-

lished itself that it is gen-

erally recognized as one of

the foremost printers of

press books, heralds, win-

dow cards and other acces-

sories of the motion picture

trade.

Specializing in printing for

the independent motion
picture producers, the

Erwin S. Kleeblatt Press is

familiar with every need

of the trade and is espe-

cially equipped to meet all

requirements with speed

and precision.

We realize the many and

varied demands of the pro-

ducers, and our plant is

prepared to give you serv-

ice that cannot be sur-

passed.

There must be a reason—
Yes, there must be a reason that the

leading independent producers have
contracted with us for all of their

printing. A few of our accounts are

listed below:

Chadwick Pictures Corporation

Artclass Pictures Corporation

Columbia Productions

Film Booking Offices of America

Gotham Productions

Henry Ginsberg Distributing Corp.

Davis Distributing Division

Independent Pictures Corporation

Ivan Players

Independent Motion Picture Pro-

ducers and Distributors Association

Of course, there must be a reason. And
we respectfully suggest that any of our
clients listed above will probably be
pleased to tell you that reason.

ERWIN S. KLEEBLATT PRESS
ERWIN S. KLEEBLATT, Pres.

351-355 WEST 52nd STREET, N. Y. C.

Phones Circle 2451-2
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Starting With Film on
Einstein Fadman Saw
What Exhibitors Want

(Special to Exhibitors Herald)

NEW YORK, June 16.—From a “heavy”
subject presented in a “heavy” way Edwin
Miles Fadman, president of the Red Seal
Pictures Corporation, has been able to

evolve a short subject that is interesting,

entertaining and educational. The picture
he took was one on the Einstein theory
of relativity. He saw people in Europe
two years ago struggling through its show-
ing. He bought it and brought it to United
States.

Dr. Hugo Riesenfeld, managing director
of the Rivoli, Rialto and Criterion theatres
in New York said he would book the pic-

ture if it were made into a popular version.
Max Fleischer, creator of “Inkwell” pro-
ductions, was the editor of the new film

;

Prof. Garrett P. Serviss was in charge of
editorial supervision. The picture was pre-
sented in a two-reel version at the Rivoli
in the regular program for two weeks and
for four weeks it played at the Rivoli and
Rialto from eleven to noon in the morn-
ing. That opening and the four weeks’ run
was an eye-opener for the film men who
had predicted failure.

Fadman, on a trip across the continent
discovered that exhibitors wanted novelties
of the finer kind. If they were on a scien-
tific theme they were welcome as long as
they were interesting.

Shortly after the premiere of the Ein-
stein theory film, Dr. Riesenfeld went to
Europe for a vacation. In his travels in
France he found a film called “Cranque-
bille,” a French production of Anatole
France’s masterpiece with Maurice Feraudy
in the role of the old vegetable peddler.
He brought it to America and turned it over
to Fadman. Fleischer edited it and the pic-
ture was a sensation with its simple story
of the mishaps of a peddler who ran up
against a law he did not understand. The
picture was called “Bill.” When motion
picture editors speak of film masterpieces,
they include “Bill” as one of the great films
of the past few years. From such begin-
nings Fadman has taken over the distribu-
tion of the entire “Out of the Inkwell” stu-
dios, the studio of Max Fleischer.

S. L. Rothafel has booked the entire “Ko-
Ko Song Car-Tunes” series as well as a
group of the “Marvels” for the Capitol,
New York. The Rivoli and Rialto, New

Edwin Miles Fadman

York, the Stanley, Philadelphia, the Mis-
souri, St. Louis, and the Newman, Kansas
City have booked several series.

The Red Seal program for 1925-1926 con-
sists of 13 “Out of the Inkwell” cartoon
comedies with Ko-Ko, the clown

;
thirteen

Ko-Ko “Song Car-Tunes” in which Ko-Ko
conducts from the screen and the audience
sings; thirteen “Marvels of Motion” in
which, through suspending action on the
screen, mysteries of life are revealed. Fad-
man also presents 13 “Gems of the Screen”

;

13 “Film Facts” is another group that is

distinctly different in that it presents what
seems to be a melange but in reality is a
consistent group of co-related items. Twen-
ty-six “Animated Hair Cartoons,” by Mar-
cus, cartoonist of the New York Times, is

still another novelty upon which exhibitors
can draw during the coming season.

“Flirting With Death,” a two-reel ice-

thrill novelty laid in the Swiss mountains
15,000 feet high, and “Through Three
Reigns,” a two-reel novelty showing the
high lights of the reigns of Queen Vic-
toria, King Edward and King George are
two “specials” which Fadman has included
in his new list. In the latter film, through
the suspension of action, the audience can
study the three rulers closely, the stop-mo-
tion holding the action in abeyance during
some of the most interesting scenes.

New Short Subjects
Department of Fox
Headed by Marshall
(Special to Exhibitors Herald)

NEW YORK, June 16.—A new com-
edy unit was announced today by
Fox Film Corporation, with George E.
Marshall as supervising director. The
unit will film a series of two-reel, high-
class comedies, continuing the successful
Van Bibber stories and creating screen
versions of the widely read newspaper
stories on “Married Life of Helen and
Warren” by Mrs. Mabel Herbert Urner.
A third company of this unit will pic-

turize a series of O. Henry stories, rights

to which have just been purchased by
William Fox from Doubleday, Page &
Company. The success of the Richard
Harding Davis’ Van Bibber two-reel
subjects convinced Fox officials that the
public today appreciates clean, fast mov-
ing, modern, thoroughly delightful com-
edies, free from the much used and much
abused slap-stick methods. Searching
for such available material, the O. Henry
and “Married Life” stories were pur-
chased.

A separate scenario department for

the new unit, headed by Harold B.

Lipsitz and Monty Brice has been
created. A staff of six readers will

thoroughly canvass the stories of

O. Henry and Mrs. Urner for available

material. Robert Kerr will continue to

direct the Van Bibber series, starring

Earle Foxe. Four or five new directors

will handle the megaphone on the re-

maining series.

Casting and shooting on the new pic-

turizations will commence in a few days
and as soon as material, directors and
actors can be obtained. It is the purpose
of the Fox company to make these pro-

ductions in the same elaborate manner as

to settings and cast, as are employed in

the regular Fox dramatic photoplays.

George E. Marshall, whose promotion
to supervising director is announced, has

been with the Fox organization for many
years and has to his credit many success-

ful Tom Mix and Buck Jones pictures.

Marshall has supervised the Van Bibber
series since their commencement. The
Fox Imperial comedies will continue

under the direction of Lou Seiler, Ben
Stolaff, Bryan Fox and others to be an-

nounced shortly.

National Evans Film Laboratories, Inc.

The largest and most complete motion pic-

ture Laboratory in America respectfully

solicits your business. Ownership Supervision

Executive Offices

1476 Broadway
N. Y. C.

Bryant 9330-9331

Laboratories

Ft. Lee,

N. J.

Ft. Lee 1660-1661

Tom Evans
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o n P i c t u r

What’s Become of the

PICTURES ?

I
T IS more than ten years, I believe, since I watched
“The Birth of a Nation” through each of its twelve

exhibitions in the six-day town where it played to

the biggest business that town has known (unless “The
Covered Wagon” beat it) to this day. Yet no picture

save “The Birth” provides an adequate starting point

for unfoldment of the long meditated dissertation I

am seizing this occasion to lay before you whether
you want it or not.

I believe picture makers these days lack the rugged
courage that made “The Birth” and other well remem-
bered pictures great. I have not felt the same toward
Mr. Griffith’s pictures since he discarded the device

which I think flowered in “The Birth,” though it was
used in pictures made before and since. That device

is the simple one of killing in the early reels certain

characters which have enlisted the sympathy of the ob-

server and which, ordinarily, would be expected to sur-

vive such complications as make up the story and to

share in the happy ending. Many such are killed in

“The Birth.” The effect of such killing is to make the

observer uncertain as to the fate of all characters and
that uncertainty contributes a suspense not otherwise
obtainable. As a result, such pictures are without par-

allel in their hold upon observer interest.
* * *

Mr. Griffith hasn’t used this device in his recent

pictures. Along with other tricks in use some years

ago, by Mr. Griffith and others, this has been shelved.

I think it is a mistake, for no better methods have
taken their places.

If there is anything in this belief of mine, which I

admit is wide open to assault, then it follows that

there is a considerable something in my belief that

from the archives of the past ten years a program of

revivals might be selected which would combat effect-

ually any program of new stuff now available. With-
out considering the practical difficulties attendant upon
collection of the actual prints necessary to exhibition

of such a program (difficulties which in a great many
cases are insurmountable) I have put together a list

of pictures which I believe would constitute a great

“Great Pictures Season.” (I don’t care for that title,

but it gives the idea.)

I would like to see “Intolerance” again in its original

form, perhaps with the modern phase of it remade to

conform with the present. I would like to find out if

the public has caught up with the then too-advanced
Griffith. I think it would hit, now.

* * *

For the next attraction I would give them “The
Flame of the Yukon.” They never got through talk-

ing about it and it would be as good as new today.

Then “23^2 Hours Leave” would provide welcome re-

lief, or “Skinner’s Dress Suit,” though the latter lacks

a period justification of its attire.

Next I’d go back and get “Joan, the Woman,” with

Wallace Reid at his zenith and Geraldine Farrar as

she never was again in pictures. As I recall, that pic-

ture was a bit ahead of its public, too. But it was A
picture. Remember it?

A change of fare would be in order at about this

point in the program and I’d exhume “On the Night
Stage,” with Hart, Edeson and (was it?) Enid Markey.
If I couldn’t get that, I’d use “Between Men,” with
Hart and House Peters, or “Hell’s Hinges.” And for

relief, as “On the Night Stage” was short, I’d give

them “My Valet,” in which Mack Sennett supported
the wobbly Raymond Hitchcock so uproariously that

nobody noticed Hitchcock. (There never was a fun-

nier comedy than that.)

It would be about time, then for another spectacle

and I’d give them “Queen of Sheba” or “A Connecticut
Yankee,” which, respectively, brought Betty Blythe and
Harry Myers into international highlight overnight. If

I could get it, I’d put “Judith of Bethulia” on the

same bill with a dateline telling them how well Griffith

(and Blanche Sweet) had made pictures “way back
when.” (“Judith” was four reels or less and would
go well with the “Yankee.”)

* * *

If hot weather descended upon me at about this point

in my season I’d give them “The Idol Dancer,” which
they liked the Summer they had it, and “Male and
Female,” which they liked whenever they got it. Re-
member Meighan in that? He’s always remembered
first for “The Miracle Man,” but that’s because that

came first.

“The Miracle Man,” by the way, would be my reserve

picture in the season, to be trotted out whenever I

needed it. Mention of Meighan, Compson, Chaney and
Hatton in their first big hit ought to bolster up any
emergency. I note, incidentally, that this picture still

is in use here and there about the country.

Other pictures which I’d use, juggling the routine

as circumstances dictated, are

:

"The Cozvard,” with Frank Keenan and Charles Ray
setting a pace none could hope to sustain. "Carmen,”
either the Farrar or Bara version. "Dr. Jekyll and Mr.
Hyde,” John Barrymore’s first or second greatest picture,

“Beau Brummel” alone disputing for position. "Over the

Hill,” or "The Old Nest.” "Daddy Long Legs,” still Mary
Pickford’s best in the esteem of many.
"Madame X,” as which I shall always remember Pauline

Frederick. "Les Miserables,” William Farnum’s greatest

role. "Grandma’s Boy,” Harold Lloyd’s best picture. "Doug-
las Fairbanks in Robin Hood,” which I hope but doubt
he’ll succeed in bettering, and to which, for contrast, I’d

couple Chaplin’s unexcelled "A Dog’s Life.” And the week
of Decoration Day I’d give them beloved Wallie’s "The
Roaring Road,” best, I think, of his uniformly best auto-

mobile stories.

Marion Davies’ "When Knighthood Was in Flower,”
Marshall Neilan’s "Go and Get It,” Cecil B. DeMiHe’s
"Why Change Your Wife?” Thomas H. Ince’s "Civiliza-

tion,” Marguerite Clark’s "Bab’s Diary,” Theda Bara’s "A
Fool There Was,” Rex Ingram’s "The Four Horsemen,’'
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Tj'RANCES HOWARD is the proud fiancee of Richard Dix in the story of “The Shock Punch,”
the picture which played at McVicker*s theatre, Chicago, last week. Comment on the pic-

ture is found in the accompanying columns in this issue. Details relating to the picture were
printed in the May 30 issue in the New Pictures department.

Anita Stewart’s “In Old Kentucky,” Madge
Kennedy’s “Baby Mine,” Pola Negri’s

“Passion” and Doug’s “The Three Musket-
eers” are others without which my “Great

Pictures Season” would not be complete.

I’ve not mentioned, of course, many
that should be mentioned in such a list

as this automatically becomes. Mem-
ory is unreliable at best and I abhor

printed references. Yet I am sure

that readers who have stayed with the

pictures these many years will share

with me a reasonable doubt that any

of these pictures “need take a back

seat” for the run of present day stuff.

I am sure that I could fill a fair sized

theatre with readers who share my de-

sire to see these pictures again.

My purpose, however, is not merely

to think about this bunch of good pic-

tures which are gone. It is, instead,

to parade them before the people now
making pictures and ask, “Why don’t

you profit by the achievements of

others?” From which it follows that

I am not turning somersaults in appre-

ciation of latter-day product. In all

frankness, much of it makes me ill at

ease with respect to a certain well de-

fined gastronomical center.

* =t= *

I have seen, for instance, two pic-

tures fresh from the studio which

tread with infinite caution around the

point of the very moral ( !) which

they teach. This moral (and picture-

goers DO look to a story to point a

moral) might be expressed in this

fashion: “Do as you like, young

woman; it will all come out in the

wash.” I can’t get a kick out of pic-

tures like that.

Yet the ten years roughly covered

in this discourse have brought about

welcome changes. Ten years ago, for

instance, the two pictures referred to

above might have been box office

knockouts. (There was an era when

even the birth control pictures went

great!) But today these “fillums” are

through before they start. They don’t

get to first base. The industry has

tightened up its defenses and the oc-

casional outlaw producer gets his

buckshot amidships pronto.

Meanwhile the wheels go on grind-

ing and the grist is progressively su-

perior. Though highlight pictures of

the past ten years may be listed now
to the embarrassment of the current

crop, the current crop is better to the

acre. In 1935 (Heaven grant that I

shall see it) a greater patience than

mine will be required to exhume and
enumerate the attractions of a (then

also hypothetical, doubtless) “Great

Pictures Season.”

“THE SHOCK PUNCH”

HAS A SHOCK PUNCH

ICTURES like “The Shock Punch”
make me feel good all over. Here’s a

clean young man in a clean young story

with a wallop. Here’s the kind of story

everybody likes, done the way every-

body likes them done. This picture

strikes you like a breath of fresh air.

Richard Dix is the young man pos-

sessed of the shock punch which gives

the picture its name. He looks and

acts as if he’s got it. Dix arrived some
time ago and he’s still going ahead.

Frances Howard is the young woman
he admires and you do not identify this

Frances Howard with the one you saw
in “The Swan.” She smiles in this pic-

ture and, though she doesn’t do much
else, she provides precisely the whole-

some feminine opposite required for the

Dix role.

Walter Long is the villian and I always

liked Walter. It’s good to see him
around again. He looks heavier and

more villainous, which is as it should be.

The story has to do with the building

of a New York skyscraper and the pic-

ture is budded in much the same meth-

odical fashion as these affairs are

erected. You’d guess, so I may as well

tell you, that it has some “High and
Dizzy” stuff in it which is great. Then,

toward the end, there’s a stretch of sus-

pense which last week set a McVickers
crowd into screams.

Yes, this is a picture. I recall none

in months approaching it as clean,

vigorous amusement. So far as I’m con-

cerned, they can make this the standard

and junk the rest of the stuff.

“CHICKIE” IS A
MOTION PICTURE

“P̂̂HICKIE” is a motion picture and,

as such, a widely read newspaper serial.

It was published, as you know, in

metropolitan newspapers about a year

ago and all the flappers (young and old,

male and female.) read it. For that rea-

son it was made into a motion picture.

I can see no other reason.

Apparently, however, that is reason

enough. At any rate, getting into the

Chicago theatre last week to see it was
a matter of patience and endurance.

rj^HE story of “Private Affairs,” which was shown at the State-Lake vaudeville house last
* week, contains comedy and satire. It is based upon the discovery of a bundle of old letters
which have been lost for five years. Gladys Hulette, Mildred Harris and Betty Francisco are
chief among the feminine players. Further details were printed in the June 6 issue of the
New Pictures department. It is released by Producers Distributing Corporation.
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Everybody who had read the story was
there; and everybody hereabouts had

read it.

As a picture, “Chickie” is a little of

“Flaming Youth” and the rest of that

stuff, without Colleen Moore and the

other factors that saved those of them

which were good. The story is, as

stated, a widely read newspaper serial.

You know what they are.

I’d like to let it go at that, which is

enough, but I can’t pass this occasion to

ask who had the funny idea of casting

a superb actress like Myrtle Steadman as

a flapper steno. He wins the so-called

whatever-it-is for this year.

LARRY SEMON AT
HIS OLD TRICKS

T v ARRY SEMON dusted off his old

tricks again for “The Dome Doctor,” a

two-reel comedy which broke onto the

big league screens last week. Larry is

in need of new stuff. I, for one, am
weary of seeing stacked crates tipped

over and “goo” poured over human
heads and faces. I’m even laugh-

hardened against the frightened gentle-

man of color who leaps into the flour

barrel and comes up white.

I think Larry made a mistake when
he discarded the original makeup and
the break-neck abandon of his early suc-

cesses. I laughed at him then, despite

the smeary stuff, and at one time rated

him as leader in his sphere. I merely felt

sorry for him in “The Dome Doctor.”

“WILDFIRE” IS NOT SO
GOOD, SAYS SPARGO

J OHN SPARGO says “Wildfire” isn’t

so good, which is news unexpected about

a rare old racing story like that. He
gives the following account of it:

“I dropped into the Capitol to see

what they had done with Lillian Russell’s

old ‘Wildfire’ by translating it from a

stage play to a picture. As a play, if

memory serves us, ‘Wildfire’ was a

whale of an entertainment, but that was
a long time ago and taste for entertain-

ment changes as other things do with

time. While T. Hayes Hunter did the

best he could with what he had to work
with, it must be stated coldly that as

regular, up-to-the minute 1925 entertain-

ment ‘Wildfire’ doesn’t get you out on

the edge of your seat with suspense and
you don’t work up a rise in the tempera-

ture by vociferous applauding. It isn’t

bad, but you would have to be in a

most lenient mood to say it was very

good.

“For those who don’t remember the

Lillian Russell stage success it might be

well to state that ‘Wildfire’ is a race

horse, and, of course, wins the big event

just in time to save the heroine’s father

from getting in bad because of a lot of

money he owes to the villain. The
villain has also involved the heroine’s

fiance in some shady transactions and

the winning of the race also restores the

“Smooth as Satin,” the latest picture

completed by Evelyn Brent for Film
Booking Offices, will be released in

June.

young man to good standing with the

usual finish—a close-up of hero and

heroine in each other’s arms.

“Aileen Pringle is the star and does

her work well. Others in the cast are

Edna Murphy, Mary Thurman, Edmund
Breeze, Holmes Herbert and others less

well known.”

“The Disciple” Is a

Promising Film
William S. Hart has a new leading

woman in "The Disciple,” his latest

picture, lor whom I predict great
things. Her name is Dorothy Dalton
and this is billed as her first appear-
ance in pictures. She is promising
timber.

"The Disciple” is another Triangle
from the Thomas H. Ince corner and
in it this Western actor does robust
things robustly and holds interest

steadily from beginning to end.

There is also a very charming
child, Thelma Salter, whom the ladies

in the audience which saw the pic-

ture when I did raved about. Robert
McKim is a dastardly looking heavy
and Charles K. French also contrib-

utes a realistic bit.

The story is by Thomas H. Ince
and S. Barret McCormick, whom
until now I believed to be an exhib-
itor. If such he be, and if exhibitors
write such stories as this one, we
should have our exhibitors write our
stories.—T. O. SERVICE (1915).

"PRIVATE AFFAIRS”
PLEASES HODGES

Douglas HODGES liked "Private

Affairs” and says about it in the follow-

ing report about the same thing Ray
Murray said some time ago, which there-

fore begins to look like the lowdown on

it:

“Renaud Hoffman evidently worked
hard on ‘Private Affairs’ to turn out a

good picture. It doesn’t star anybody,

but that fact only enhances its unpre-
tentiousness. Why should any individual

be starred? Gladys Hulette and Robert
Agnew who play heroine and hero, it

would be supposed, could have been fea-

tured in the picture. But they weren’t.

Equal shares were taken by a half dozen
or more players.

“It hasn’t much story. That is, it has

but one interesting and significant situa-

tion. That situation comes with the find-

ing of a packet of old letters, lost these

many years, which changes the lives and
circumstances of a large group of peo-
ple. Mildred Harris learned that Butler

had really sent for her to come to him.

Hardee Kirkland found that he is worth
a quarter million dollars; and another
fellow found that he has been narrowly
saved being penniless instead of wealthy.

“That situation holds the story to-

gether. . . . well. It affords a chance
for several of the players to show some
splendid acting. Kirkland’s portrayal of

a sot turned into a ‘man of class’ could
have been little better. Mildred Harris
knew exactly what she was supposed to

do and did it well. Perhaps the best

characterization of an egotistic false

alarm I have ever seen was done by
David Butler.

“
‘Private Affairs’ is a ‘Main Street’

picture. That may account for the

hilarious way that the audience of the

State Lake theatre (a vaudeville house)
seemed to enjoy it. Then it is funny

—

and naturally human. It is a situation

that could arise as easy as a wink. It

may happen to you tomorrow.

“And if just a speck more of clever-

ness had been pinched into the titles the

picture would strike me as a ‘beaner’.”

SHRECK LIKES
"PLAY BALL"

J AY SHRECK batted for the rest of

us at the screening of “Play Ball” last

week and came home to tell us we’d

missed a real event. His report of the

picture reads:

“Tom North came on from New York
last week with a print of his new Pathe

serial, ‘Play Ball,’ and gave all of us

—

press, exhibitors and baseball fans—

a

private screening at the Auditorium

hotel.

“John J. McGraw, head of the New
York Giants and author of ‘Play Ball,’

was scheduled to talk to the crowd, but

owing to illness he was confined to his

room. Naturally, we were all disap-

pointed. Disappointed only in his fail-

ure to make a personal appearance, how-

ever, for ‘Play Ball’ is a novelty serial

calculated to make the corner lot boys

picture fans, and our observation was

that those attending the special showing

got a kick out of every reel.

“You don’t need to be told that ‘Play

Ball’ lends itself to effective publicity.

Its appeal is not only to baseball fans for

through it runs a mystery story.”
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Kiss Me Again
Distributor

:

Warner Bros.

Producer: Ernst Lubitsch
Length: 7 reels

DIRECTOR ERNST LUBITSCH
Author H. Kraely
Cameraman Charles Van Enger

PLAYERS
Loulou Fleury Marie Prevost
Gaston Fleury Monte Blue
Maurice Ferriere John Roche
Grizette Clara Bow
Dr. Dubois Willard Louis

TYPE : Domestic comedy drama.

HIGHLIGHTS : Sequence where the

wife attempts to fool her husband by
leaving the player piano running
while she accompanies her music
teacher into another room. . . .

Monte's comedy acting. . . . Titles.

THEME: Husband teaches a lesson
to his wife who thinks she is in love
with another.

STORY: Infatuated with her music
teacher Loulou decides to leave her hus-
band. Her husband takes a room at the
club. When time for the divorce arrives
the husband returns to get his clothes at
his home and his wife persuades him to
stay. She has suspected him of having
another woman and she is disgusted with
the “other man.”

Tearin Loose
Distributor: Artclass

Producer: Action Pictures, Inc.

Length: 5,000 feet

DIRECTOR RICHARD THORPE
Author Frank L. Ingraham

PLAYERS
Wally Blake Wally Wales
Sally Harris Joan Arthur
Matt Harris ...Chas Whitaker
Dad Bums H. Alfred Hewston
Stubb Creon Harry Belmour
Nora Polly Van
TYPE: Western melodrama.

HIGHLIGHTS: Sequence near the

end where the hero proves his real

identity.

THEME : Attempt of a man and his
sister to establish themselves as rela-
tives of a wealthy man.
STORY: Matt Harris frames Wally

Blake and uses a letter to identify him as
a relative of Dad Burns, a wealthy ranch-
er. Harris and his sister, Sally, as the
impostors, are living on the Burns’
ranch when Wally appears. Harris is

caught while robbing the safe by Wally
but throws suspicion upon the hero. Dad
is waylaid by a tramp accomplice of Har-
ris but beats him to the draw. Wally’s
knife is found in the cabin and he is sus-
pected of the killing. Dad learns the true
story after Harris falls off a cliff in a
fight with Wally. The hero and Sally
then find happiness on the ranch for the
rest of their days.

New Pictures

in 1915
(October 30, 1915)

The Disciple
Distributor: Triangle

Producer: Ince Studios, Inc.

Length: Five reels

DIRECTOR THOMAS H. INCE
Authors Thomas H. Ince

S. Barret McCormick
PLAYERS

Jim Houston William S. Hart
Mrs. Houston Dorothy Dalton
“Doc” Hardy Robert McKim
Alice Houston Thelma Salter
Birdshot Bivens. .Charles K. French

Length: Five reels

TYPE : Western drama.

HIGHLIGHTS: Rain storm
scene in fourth reel. . . . West-
ern atmosphere. . . . Hart’s

acting.

THEME : Frontier missionary
forgives man who has despoiled
his home.
STORY : Hart, a missionary in

the West, tries to convert the un-
couth inhabitants of the mining
town. His wife becomes infatuated
with Hardy, an ex-physician, who
now runs a notorious dance hall.

They elope. Before they have been
married Hardy is called back on
business. She takes the opportu-
nity to return to her husband. A
bad rainstorm breaks as she re-
turns. She finds her little daughter
very ill. Hart comes in and decides
to bring Doc Hardy to the child’s

bedside. Hardy saves the child’s

life. Hart then determines to kill

this man who has stolen his wife.
But the vision of the Christ ap-
pears to him. He decides to for-
give. But Hardy rs driven from the
camp.

Everyman s Wife
Distributor: Fox Film Corp.
Producer: Fox Film Corp.

Length: 4,365 feet

DIRECTOR MAURICE ELVEY
Authors Ethel Hill; Enid Hibbard
Scenario Lillie Hayward

PLAYERS
Mrs. Randolph Elaine Hammerstein
Mr. Randolph Herbert Rawlinson
Mr. Bradin Robert Cain
Mrs. Bradin Dorothy Phillips
Emily Diana Miller

TYPE : Domestic drama based upon
idea of ratiocination.

HIGHLIGHTS: Human interest.

. . . Characterization.

THEME: Quarrel starting on the

subject of a cat grows into greater and
greater troubles, arousing jealousy and
suspicion.

STORY: After their honeymoon Mrs.
Randolph and her husband have a petty
quarrel over a cat. Then the cat runs
away. He sees it, chases it next door
where Mrs. Bradin tells him it is her
cat. Mrs. Randolph becomes jealous
when she sees the two talking because
her husband told her he was going to the
office early. Later Mrs. Bradin gives him
a lift when his car breaks down. They
are arrested for speeding and Mrs. Ran-
dolph’s jealousy causes her husband to
take a room at the club. His wife starts
an affair with Bradin to get even and
finally frames a scene, inviting Mrs.
Bradin. The latter tells her that Bradin
is always having affairs and convinces
Mrs. Randolph that her husband really
loves her. Bradin comes in and declares
his love for his own wife in the dark, be-
lieving it is Mrs. Randolph. Randolph
returns and his wife admits she has been
foolish in her suspicions and they be-
come reconciled.

White Thunder
Distributor: F. B. O.

Producer: F. B. 0.

Length: 4,550 feet

DIRECTOR ...BEN WILSON
Author Kingsley Benedict

PLAYERS
Chick Richards Yakima Canutt

Chas. Evans W. H. Turner
Black Morgan Lew Meehan
Sheriff Richards George Lessey

Alice Norris Nell Brantley

Rev. Norris Kingsley Benedict

TYPE : Western action melodrama.

HIGHLIGHTS: Riding. ... Re-
turn of Chick from college. . . . Find-
ing of the “warning.”

THEME : Feud between cowboys re-
sults in young college man becoming
the masked champion of one group
which conquers the other.

STORY: Soon after Chick’s father has
been killed the youth enters an Eastern
college. An ace of spades was on the
arm of the murderer of the father. A
feud results among cowboys. A card
with an ace of spades is found to warn
one of the men. Black Morgan’s gang is

repulsed when the other cowboys are
championed by a masked rider clothed
in white. Chick is back from college,

dressed in white flannels and wearing
a cane. His sweetheart and others are

disgusted with him when he apears to

have no interest in solving the mystery
of his father’s death. His sweetheart is

finally attacked by Black Morgan. The
rider in white appears, throws off his

outer robe to fight Morgan, and it is

seen that it is Chick. Morgan is con-

quered. Chick becomes sheriff and mar-
ries the girl.
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Yakima Canutt is the fast riding hero who champions the cause of honor
in “White Thunder” to lead a fearless band of cowboys in pursuit of
a gang of outlaws. The outlaws, who have killed his father, are
whipped and put in jail. It is an F. B. O. picture.

The Pearl of Love
Distributor: Lee-Bradford

Producer: Paul W. Whitcomb Pro-

ductions

Length: About 5 reels

DIRECTOR LEON E. DADMUN
Author. Harriet Beecher Stowe

PLAYERS
Mara Gladys Leslie

Capt. Kittridge Burr McIntosh
Mrs. Kittridge Effie Shannon
Sally Kittridge Aleta Dore
Moses Ray Lowney
Capt. Pennel Charles Lane
Mrs. Pennel Alice Chapin
Roxy Dorothy Allen
The Sea Waif Russel Griffin

Ned Train Walter Gilbert
Mr. Adams Joseph Selman
Atkinson Paul Winehell

TYPE : Sentimental love story of

New England life.

HIGHLIGHTS: Wreck of the tem-
pest. . . . Finding of the boy and the

mother. . . . Operations of Train’s

gang. . . . His arrest.

THEME : Adopted boy grows up to
be a smuggler; then is converted by his
fiancee.

STORY: Little Mara finds a little boy
and his mother lashed to a raft. Her
grandfather adopts the boy who grows
up to love Mara and to be a ship builder.
Later he turns to smuggling. He is con-
verted by his love for Mara.

Scandal Proof
Distributor

:

Fox Film Corp.

Producer: Fox Film Corp.

Length: 4,400 feet

DIRECTOR EDMUND MORTIMER
Author. Charles Kenyon

PLAYERS
Enid Day Shirley Mason
Grace Whitney Shirley Mason
Herbert Wyckoff John Roche
Monty Brandster Freeman Wood
Thelma Delores Hazel Howell
Mrs. Brandster Frances Raymond
Lillian Hollister Ruth King
Reed Hollister Edward Martindel
Dick Thorbeck Joseph Striker
Benny Hollister Billy Fay
Miss Wyckoff Clarissa Selwynne

TYPE : Society drama.

HIGHLIGHTS: Party at Brand-
ster’s home. . . . Discovery by the

guests that a murder has been com-
mitted. . . . Arrest and trial of

“New Pictures' Index
“New Pictures” information pub-

lished in the ten issues preceding this

one is indexed below by title, issue

date and page number.
Across the Deadline... — June 6-64
Adventure - - May 9-73
Alias Mary Flynn - June 13-62
Anything: Once May 2-61
Any Woman May 2-62
Are Parents People? June 20-49
Awful Truth, The May 2-61
Barre, Son of Kazan. May 16-86
Beauty and the Bad Man May 23-129
Beyond the Border May 9-74
Black Cyclone - June 13-60
Boomerang:, The. May 2-61

Border Intrigue June 13-61
Burning Trail, The. Apr. 25-53
Charmer, The May 2-60
Chickie — May 9-73
Code of the West May 9-74

Crackerjack. The - June 6-64
Crimson Runner, The May 16-83
Crowded Hour, The May 2-62
Daughters Who Pay June 13-59
Declasse - Apr. 18-64

Desert Flower, The June 20-51
Don Dare DeviL May 9-72

Drusilla with a Million June 13-59

Eve’s Secret May 23-129
Fifty-Fifty June 20-49
Fighting Demon, The —June 6-63

Fighting Sheriff, The - June 6-64

Fool, The — May 9-72

Forbidden Cargo Apr. 25-54
Friendly Enemies May 23-129
Galloping Vengeance May 2-62

Gambling Fool, The May 16-84

Gold and Grit Apr. 25-54

Go Straight May 23-130
Grounds for Divorce May 30-54

His Supreme Moment May 2-59

Hunted Woman, The Apr. 18-64

If Marriage Fails - June 6-65

Introduce Me May 16-85

Just a Woman June 6-65

Kiss Barrier, The .. June 6-64

Kiss in the Dark, A May 2-60

Light of the Western Stars May 30-51

Lilies of the Streets ~ May 9-72

Little French Girl, The May 16-84

Loser’s End, The -Apr. 25-53

Lost—A Wife May 30-54

Madame Sans Gene May 16 83

Making of O’Malley, The June 13-59

Man in Blue, The Apr. 18-63

Mansion of Aching Hearts. The .Apr. 18-63

Marriage in Transit Apr. 25-54

Marry Me June 6-65

Meddler, The — May 9-73

Men and Women Apr. 25-53

Midnight Girls, The Apr. 18-65

My Son May 2-59

My Wife and I " Tune 13-62

Necessary Evil, The May 16-83

Never the Twain Shall Meet May 2-60

Night Club, The May 30-53

Old Home Week May 30-52
On the Go Apr. 18-64

One Glorious Night June 20-51

Open Trail, The May 23-132
Paths to Paradise .. May 23-131
Perils of Paris .funs 20-50

Phantom Shadows June 20-50

Prairie Wife. The May 30-51

Private Affairs June 6-63

Proud Flesh May 9-71

Quicker’n Lightnin’ June 20-50

Raffles May 30-53

Rainbow Trail, The May 9-72

Reckless Courage May 16-85

Red Love June 13-61

Riders of Mystery May 16-84

Riding Comet, The May 30-54

Riding Thunder May 9-72

Riders of the Purple Sage Apr. 18-65

Scarlet and Gold June 20-50

School for Wives Apr. 25-54

Sell ’Em Cowboy June 20-50

She Wolves May 23-132
Shock Punch. The May 30-51

Silent Pal, The May 2-60

Silent Sanderson June 13-61

Smooth as Satin June 20-50

Snob Buster, The May 9-73

Soul Fire May 23-131
Spaniard, The May 2-61

Speed June 20-49
Speed Wild June 6-63

Sporting Venus, The June 6-64

Stop Flirting..... May 2-60

Sunken Silver Mav 16-85

Talker, The May 23-132
Tearing Through May 23-129
Teaser, The June 13-59

Texas Bearcat, The May 30-53

Tides of Passion May 16-85

Verdict, The - May 9-71

Waking Up the Town Apr. 25-54

Way of a Girl, The Apr. 25-53

Welcome Home May 23-131
White Monkey, The June 13-62

Wildfire May 30-54

Wings of Youth, The May 23-130
Wizard of Oz, The May 9-73

Zander the Great May 30-53

Not Just Pictures—Opportunities!

£\ a Cecil B.DeMille
-^ Personally Directed SPECIAL PRODUCTION

Konrad Bercovici
{^Adapted by

JEAN IE MACPHERSON

RELEASED BY PRODUCERS DISTRIBUTING CORPORATION'
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Grace. . . . Her meeting a few years

later with Wyckoff.
THEME: Moderately poor girl saved

from a prison sentence by testimony of

her admirer.
STORY: Grace Whiting uses her small

inheritance to open an Oriental shop but

is nearly bankrupt when Monte Brand-
ster buys an expensive jade necklace
from her for Thelma Delores, a “gold
digger.” Monte invites Grace to a New
Year’s party at his home which proves
to be a wild all night affair. After Monte
is killed, Grace is held on circumstantial

evidence. But in court, when she is about
to be convicted, she is saved by the testi-

mony of her suitor, Herbert Wyckoff.

YU Show You the Town
Distributor

:

Universal

Producer: Universal

Length: 7,400 feet

DIRECTOR HARRY A. POLLARD
Author Elmer Davis
Scenario Harvey

Thew and Raymond L. Schrock

PLAYERS
Alec Dupree Reginald Denny
Hazel Deming Marion Nixon
Fan Green Lilyan Tashman
Martin Green Hayden Stevenson
Agnes Clevenger Cissy Fitzgerald

Lucille Pemberton....Margaret Livingston
Billie Bonner Neely Edwards
Professor Goodhue William A. Carroll

Aunt Sarah Martha Mattox
Edith Torey Helen Greene
Frank Pemberton Lionel Braham

TYPE : Romantic comedy.

HIGHLIGHTS: Drinking of the

“orange juice." . . . Scene when
couple fall through the street. . . .

Warner Bros.’ “Steele of the Royal
Mounted”, featuring Bert Lytell,
Charlotte M e r r i am and Stuart
Holmes, is dated for the week of June
14 at the Capitol, New York.

Subtitles. . . . Comedy enacted in the

restaurant.

THEME : Youth entertains three
women none of whom knows the iden-
tity of the others, which nearly results
in scandal.

STORY: Youthful professor is pre-
vented from writing a book by a group
of well-meaning friends. One asks him
to escort his wife for the evening, anoth-
er gives him the task of winning the
confidence of a wealthy widow that she
may save a defunct college, while anoth-
er wishes a beautiful girl on him. In
trying to entertain all three of them he
gets involved in a net of scandal. By fast
stepping and fast talking he extricates
himself and has his romance.

The Price of Pleasure
Distributor: Universal

Producer: Universal

Length: About 6,000 feet

DIRECTOR EDWARD SLOMAN
Authors.Elizabeth Holding; Marion Orth

PLAYERS
Linnie Randall Virginia Valli

Garry Schuyler Norman Kerry

Stella Kelly Louise Fazenda
John Osborne George Fawcett
Mrs. Schuyler Kate Lester
Bill McGuffy T. Roy Barnes
Grace Schuyler Marie Astaire
The Baby....Charles Bernard Murphy, Jr.

TYPE : Romance of man and wom-
an from opposite social scales.

HIGHLIGHTS: Comedy work of
both Louise Fazenda and T. Roy
Barnes. . . . Conflict when Virginia
Valli visits the wealthy family. . . .

Appeal of the role of Miss Valli. . . .

Automobile crash. . . . Pathos.

THEME : Shop girl, snubbed by
wealthy parents of her young husband,
wins conflict in which they try to sepa-
rate the two.

STORY : Wealthy, aristocratic youth is

attracted to shop girl and while masque-
rading as mechanic wins her love. She is

shocked upon discovering him to belong
to a higher social plane than herself, but
she accepts the invitation to his home.
He has married her—which makes his

relatives scornful of her. After running
away and being injured there is a recon-
ciliation. All ends happily.

International News No. 49
FRANCE HONORS AMERICA’S WAR HEROES

*

MAC FARLANE WINS GREATEST GOLF MATCH
IN HISTORY

*

JESTING WITH DEATH OVER THE SKYSCRAPERS
OF NEW YORK

*

Kinograms No. 5090

BRITAIN SAYS GOODBYE TO WAR HERO
*

SCOPES COMES TO NORTH TO PREPARE
DEFENSE

*

FRANCE HONORS AMERICA’S WAR HEROES
*

Kinograms No. 5091

STING WINS SUBURBAN IN THRILLING FINISH
*

Fox News No. 72

PRESIDENT COOLIDGE AWARDS DIPLOMAS
TO NAVY CADETS

*

THRILLING SMASH UP AT FINISH OF 350 MILE
AUTO RACE

*

Fox News No. 73
*

TUNNEY'S DEFEAT OF GIBBONS GIVES HIM
RIGHT TO FIGHT JACK

*

Pathe News No. 48
*

FIGHT PEACH WEEVILS BY AIRPLANE
*

ESKIMOS TAKE UP DOG RACING

The hero of “I’ll Show You the
Town” gets into many embarras-
sing situations. Released by Uni-
versal.

Bigger and Better!

iCECIL B. DeMILLE
PRODUCTION

Joseph Schildkraut, Jetta Goudal
and Vera Reynolds

Adapted byJeanle Macpherson and
'Beulah Marie Dix From the stage play
by E.J. Sutherland and Beulah Mane Dix.

personalty directed by CECIL B. DeMILLE
RELEASED BY PRODUCERS DISTRIBUTING CORPORATION
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A LBANY, N. Y.—Cupid is a headliner

along Film Row in Albany these days,

taking an excursion now and then to

nearby places. . . . Miss Bessie Dollard,

a biller at the Universal exchange, left to be
married and was presented with a chest of

silver. . . . Bridal bells are ringing for

Sadie Epstein, cashier at the King in Troy.
. . . Ben Stern, assistant manager of the

Troy theatre, is acquiring a tan on a week’s
vacation at Atlantic City. Meanwhile,
Walter Roberts, manager of the house, is

losing weight doing double duty. “Al”
Lemay, of the Lincoln, in Troy, blossomed
forth with a baand new car. . . . Joke
Golden, who has been managing Harmanus-
Bleecker Hall in Albany, was transferred

to the Griswold, in Troy. . . . Joe Saper-
stein who has been handling that theatre,

going to the Hall. . . . James Rose and
H. C. Windeknecht, constituting the firm

of Rosewind Theatrical Enterprises, will

operate a house at Queechy Lake this

summer. At present Mr. Rose is devoting
his evenings to the Columbia in Rensselaer,

while Mr. Windeknecht is looking after the

Bijou in Troy. . . . Changes at the Fox
branch included the resignation of E. Con-
Ion, poster man, and B. Pangborn, a booker.

James Bailey now is doing the booking as

well as serving as assistant manager, while

E. Vaughn succeeds Mr. Conlon. . . .

Walter Suckno put on some clever ex-

ploitation at Albany theatre during the run
of “Eve’s Secret.” ...£./. Smith, division

manager for F. B. O., was in town and
accompanied 'Herman Steam, local man-
ager, on a trip to Gloversville, which meant
several hours spent with the Schine broth-

ers. . . . H. E. Flack, of Potsdam, was
obliged to give up his theatre as the build-

ing was sold without his knowledge to a

competitor. . . . M. E. Silberstein, of Cats-

kill, who is now devoting his entire time

to handling his daily newspaper, having
sold his theatre to W. W. Farley, was in

town and remarked his troubles were now
over. . . . Wayne H. Hadcock, who has run
Victoria theatre in Watertown for many
years, has sold a half interest to John
Ludlow. The house will be redecorated
at once and personally handled by Mr.
Ludlow. . . . Louis Buettner, of Cohoes, has
disposed of his theatre in Mechanicsville,

and is now giving his entire attention to

his houses in Hudson Falls and Cohoes.
. . . According to all reports, Leon Medem,
of the local Pathe exchange, is in the same
class with Barney Oldfield when it comes
to hitting the high spots. With Mr. Medem
at the wheel a part of exchange managers
covered the 150 miles from Syracuse the

other day in a little over three hours,
making just about the same speed as the
Empire State Express. . . . Sam Goldstein
of Springfield, Mass., was in town the

other day, driving a big car and looking

Chicago
First Runs

( Week Beginning June 14 t 1925

)

CHICAGO: “Confessions of a Queen,”
Metro-Goldwyn.

M'VICKER'S : “Grounds for Divorce,” Para-
mount ; “Our Gang Comedy, “Dog Days,”
Pathe.

ORPHEUM : “Friendly Enemies,” Producers
Distributing Corporation.

STATE-LAKE: “The Light of the Western
Stars,” Paramount.

ROOSEVELT: “The Lost World,” First Na-
tional (5th week).

MONROE: “Hearts and Spurs,” Fox.
RANDOLPH: “I'll Show You the Town,”

Universal (2nd week).
ORCHESTRA HALL: “Black Cyclone,”

Pathe.

like a million dollars. ... It so happened
that Bob Landry, of the Strand in Ogdens-
burg, made his first trip to Albany in

several months. Mr. Landry landed in

town on a day when the mercury was
threatening to jump out of the tube, and
after wiping the perspiration from his brow
remarked his next visit would probably not
come before November. . . . John Garry,
manager of the Empire in Glens Falls,

married and is away on his honeymoon.
. . . Oscar Perrin is carrying on his altera-

tions at the Leland in Albany, and new
carpets adorn the theatre. . . . Tony Veiller,

manager of the Lincoln in Troy, was
among those present at the annual ball

given by Union college in Schnectady.
. . . William Benton is going ahead with
plans for his new theatre in Mechanics-

This was News
in 1915

Feb. 6, 1915. — Ohio exhibitors
are this week receiving a final ap-
peal to attend the Columbus con-
vention on February 9 and 10, and
it is expected this gathering will

put up a last ditch fight against
oppressive legislation in Ohio
which threatens to ruin the mo-
tion picture industry in that state
and will make an unusually strong
effort to abolish the present Ohio
censor law.

* * *

Feb. 6, 1915. — Film circles of

Chicago were grieved to hear that

Ethel Hopp, the 21-year-old daugh-
ter of Mr. and Mrs. Hopp, was
killed in an automobile accident
one day last week. Joseph Hopp
is president of the Union Film
Company, Chicago.

* * *

Feb. 6, 1915.—The filming of the

Essanay photoplay, “Graustark,”
from the novel by George Barr
McCutcheon, now is completed.
Some of the scenes were taken in

New York and Washington. Fran-
cis X. Bushman takes the leading
part, that of the young American
who wins the princess.

\ i He, and expects to open up in the early
fall. . . . Elmer Crowninshield, of Albany,
hot footed it to New York City on a visit.

. . . LJly S. Hill, manager of Strand interests

in Albany and Troy, has it on his city

cousins, for Mr. Hill maintains a year-
around residence at West Sandlake, out-
side of Troy, and while there may be some
disadvantages during the cold winter
months, Mr. Hill smiles these days as the
exhibitors in town complain of the heat.

There will be one more meeting of the
Albany Zone exhibitors, probably this

month, after which no more meetings will

be held until the early fall.

V — .1 ^
DENVER, COLO.—Felix F. Feist, gen-

eral sales manager for Metro-Goldwyn
Distributing Corporation, was in Denver
Sunday for a regional conference of all

Metro-Goldwyn salesmen in the Denver
territory. Harry Lustig, district manager
of the Metro organization, accompanied
him. Mr. Feist is making a tour, holding
regional sales conferences in every dis-

tributing center. . . . Lloyd Willis, repre-

sentative of Motion Picture Producers and
Distributors of America, New York, was
in Denver representing his organization
and making preparation for the campaign
for “Greater Movie Season.” An initial

general meeting of exhibitors and repre-

sentatives of Producers was held in the

Film building at which organization details

were worked out. Salt Lake City was his

next stop. . . . O. J. Thomas, the well

known exhibitor, Raton, N. M., will soon
be visiting his exhibitors friends in the

capacity of salesman for the Film Booking
Offices of America. Mr. Thomas left last

week for his first trip into the New Mexico
territory. . . . Exhibitors and the public

were entertained by Tom Mix, the Western
star, and his famous pony, Tony. Mix ap-

peared at a theatre after a banquet by the

local Fox branch at City Park where he

and Tony entertained thousands. . . . Big
Horn theatre of Greybull, Wyo., and Rex
theatre, Basin, Wyo., have been sold to

Thomas C. Marshall. The new owner will

take possession at once. The considera-

tion was not made public. The new
operator is well known in the Basin dis-

trict and assures the patrons of first class

entertainment. . . . The new Mena theatre

in Denver, is being rapidly constructed for

Mr. Menagh, former manager of Mystic

and Gem theatres of Denver, Park theatre,

Greybull, Wyo., and Ault theatre, Ault,

Colo. . . . Harry Cassidy, manager of Fox
exchange, just returned from a trip to the

Eastern Colorado territory, reporting good
business. Garland, manager of

Metro-Goldwyn, has also made a round of

the new Mexico territory T. S.

Hommel, manager of Producers Distribut-

ing Corporation, and his entire sales force.
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have just returned from the general sales

convention in San Francisco. . . . Hugh
Braly, local manager of Famous Players-
Lasky, has come back from an extended
sales trip by motor to the Wyoming terri-

tory. . . . Jim Lynch, Empress and America
theatres at Laramie, Wyo., has been a

visitor the past few days. . . . Eugene
Gerbasc, manager of Universal, was in the

New Mexico territory visiting all key
cities.

O TTAWA, ONT.—Film exchange mana-
gers at Calgary asked the provincial

government of Alberta to move the film

censor’s office from Edmonton to Calgary,

where all the film distributing offices are

located, asserting it cost the film companies
at least $20,000 a year in express charges

and other costs to have the censor bureau

in the other city. . . . The attorney general

has gone the exchange men one better by

recommending the Alberta censor be estab-

lished at Winnipeg where he would work
in conjunction with the censors of Mani-
toba and Saskatchewan. . . . For years the

censor representing Saskatchewan has car-

ried on his work in the Manitoba censor’s

offices at Winnipeg with the result that

film exchange companies in Canada have
not found it necessary to operate branch
offices at Regina, Sask. The Calgary offices

would not be closed if the Alberta censor

is moved to Winnipeg, however, because

the Calgary branches are required for terri-

torial reasons. . . . John T. Fiddes, one of

the real pioneer motion picture exhibitors

of the West in Canada, has become man-
ager of the Playhouse at Winnipeg, which
offers pictures and vaudeville. Mr. Fiddes

made his start as a theatre singer in Winni-
peg 15 years ago and has managed theatres

in Montreal, Toronto and other cities.

. . . Manager Walter F. Davis, energetic

manager of Metropolitan theatre, Winni-
peg, has closed the house until August 3,

when it will reopen under a new policy for

the presentation of Pantages vaudeville

besides selected pictures. Mr. Davis, mana-
ger of the house for 10 months, reports

the “Met” has had the most successful

winter season in its history. During June
and July the theatre is being reconstructed

at a cost of $50,000 to take care of the

vaudeville presentation. The Metropolitan
is operated under the auspices of Famous
Players Canadian Corporation. . . . The
Australian feature, “The Man They Could
Not Hang,” is still doing big business as

a road show, the picture having covered
extensive sections of Eastern Canada and
the West as far as Winnipeg. The film

is being presented with prologue and lec-

turer under the direction of James Travis,

who was formerly one of the well known
film exchange managers of Toronto, han-
dling the Pathe there for years. . . . To
line up the pick of current bookings for

summer showing in the Western Canadian
theatres of Famous Players Canadian,
H. M. Thomas of Winnipeg, Western
Division manager, has been spending the

past two weeks at the Toronto headquar-
ters of the company. Mr. Thomas has
direct charge of Capitol theatre at Winni-
peg. During his absence it has been man-
aged by Charles Bishop. . . . The provin-
cial amusement tax has been running ahead
of the government estimate in the Province
of Manitoba during the eight months end-
ing April 30 last. The provincial authori-
ties estimated the returns -would be $180,-

San Francisco

First Runs
(Week beginning June 7)

CALIFORNIA: “Proud Flesh,” Metro -

Goldtcyn.
UNION SQUARE: “Easy Money,” All Star.

LOEW’S WARFIELD : “Soul-Fire,” First

National.
GRANADA: “I’ll Show You the Town,”

Universal.
CAMEO : “Beyond the Border,” Pro-Dis-

Co.
BEATTY’S CASINO: “Trail Rider,” Fox.
STRAND : “Scandal Proof,” Fox.
IMPERIAL: “Grass,” Paramount.

000; they were $182,000. . . . Walter Deer-
ing, who has directed motion picture thea-

tres in Winnipeg for years, has been
appointed manager of the Starland there.

He has been succeeded at College theatre,

Winnipeg, by T. Walmsley, formerly of

Vancouver. Imperial theatre at Ottawa,
formerly directed by the late Harry Brouse
of First National fame, is making steady
progress despite the hot weather. The
Imperial has been operated by A. P. Coplan,
also proprietor of the Princess, Ottawa,
for six months. The Imperial is now un-
der the management of D. H. Coplan, son
of A. H. Coplan. The Royal Canadian
Mounted Police were interested recently in

a theatre case in Ottawa, but this time it

was not a depiction of the R. C. M. P.

on the screen. The excitement was caused
through the mysterious disappearance of

William Green, manager of Russell theatre.

Trace was obtained of Mr. Green prac-

tically one month after he became missing.
He had taken sick while on a trip to

Alontreal and had been unable to communi-
cate with the theatre. . . . Oral D.
Cloakley, well known Canadian exhibitor
and gold mining enthusiast, traveled all

the way from Ottawa to Los Angeles to

attend the Shriners conclave and also to

look into the motion picture situation at

Hollywood.

I
CT. LOUIS, MO.—R. V. (Dick Dia-

mond) Anderson of New York, head
of International News Reel, set a mark
for St. Louis space hounds to shoot at

when he “busted” into the very conserva-
tive St. Louis Sunday Globe-Democrat for
a column and a half on the “new journal-

This Was News
in 1915

Sept. 25, 1915.—The burning of
the studio building of the Famous
Players company at New York re-

sulted in the loss of property to
the extent of several thousands of
dollars.

* * *

Oct. 16, 1915.—Judge Oliver B.
Dickinson, in the U. S. District
Court in Philadelphia, rendered a
decision on Oct. 1 in favor of the
government in its suit against the
Motion Picture Patents company,
the General Film company and af-

filiated corporations and individ-
uals, charging them with viola-
tions of the Sherman law regulat-
ing interstate and foreign com-
merce, thus bringing to _an end the
legal battle begun in August, 1922.

ism,” of the motion picture machine and the
screen. He points out the cameraman must
be ahead of the reporter since he must
shoot his stuff while it is happening.
Anderson then recounted some of the
“beats” scored by his news reel. . . . L. E.
(Nicky) Goldhammer, city salesman for
Universal, has been promoted to assistant

manager. He succeeds Jimmy Shea, who
resigned to join Metro-Goldwyn-Mayer, as
a salesman. . . . Morrie Aaron takes Shea’s
place on the road for Universal

;
Hall

Walsh, booker, goes on the sales staff,

making Southern Illinois, while George
McBride becomes booker. Bill Collins
fills the vacancy as assistant booker. . . .

Leo Wyrobeck is making Central Missouri
for Universal. . . . Joe Miller Combs has
sold Community theatre, Hunter, Mo., to

J. P. Couch. . . . R. C. Seery, district mana-
ger of First National, was a visitor. He
was accompanied by the Missus. . . . Lyric
theatre, Campbell, Mo., has been taken
over by T. A. Medley. . . . Don Albert,
musical director of Loew’s State theatre,

St. Louis, is the happy father of a baby
boy. . . . B. J. (Buns) Derby of Vitagraph
sales staff proved himself a hero when he
plunged into the Ohio river at Evansville,
Ind., to save a 10-year old girl from
drowning. “Buns,” they say, practically

ruined his only suit and was forced to

stay in bed while a tailor ironed out the
kinks. He also caught a splendid cold. . . .

Jimmy Hill, Southern Illinois and Southern
Missouri salesman for Vitagraph, received
a C. Q. D. to hurry to Columbia, Mo., on
June 5 to welcome a son and heir. . . .

Billy Goldman, of Kings and Rivoli thea-
tres, and Spyros Skouras, head of Skouras
Brothers Enterprises, have gone to New
York City. . . . Rudy Lohrens, who for-
merly sold Universal product in Southern
Illinois, has joined the Anheuser-Busch
Company’s staff. . . . Clarence F. McCarthy,
house manager for Lyric theatre, East St.

Louis, is said to have resigned. Charles
Burns, formerly with the Waverly, East
St. Louis, is slated to get the job. . . .

Elmer Harris, assistant manager of Rivoli

theatre, St. Louis, has resigned. . . . The
Rivoli was closed temporarily because a

large smoke stack on an adjoining office

building broke loose and threatened to

plunge to the ground 30 feet below.
Manager Danke of Vitagraph reports a

territorial wide interest in the new Warner
Brothers product. He received a telegram
from Tom Reed of Duquoin, 111., while
the latter was in Los Angeles with the

Shriners. The message read : “Had won-
derful day with Jack Warner. Been enter-

tained entire day at studios.” . . . Mario
Giaquinto, who plunks a wicked banjo in

Barney Rapp’s orchestra, will have to do
his plunking on a new banjo pending the

outcome of a replevin suit in a St. Louis
justice of the peace court. . . . Meanwhile
his banjo is reposing in the justice’s court.

. . . W. C. Bachmeyer, Cincinnati, new dis-

trict manager, paid the St. Louis Fox
office his first official visit. ... A new air-

drome has been opened at Clayton, Mo. . . .

J. A. Miller has opened Dunbar theatre at

Kinloch Park.

EXCH/WCE
PLACE

h im

C ALT
_

LAKE CITY, UTAH.—C. E.

“Doc” Holah, director-in-chief of Carl
Laemmle’s Universal “See America First”

cross country expedition, which is making
film records of the nation’s largest cities,

is here devoting his time “on location” in
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This Was News
in 1915
February 27, 1915.—The deci-

sion handed down by the United
States Supreme Court, February
28, in the case of the Mutual Films
Company against the states, Ohio
and Kansas, upholds the constitu-
tionality of state censorship.

* * *

March 20, 1915.—A check for
$10,000 has been offered by the
Chicago Tribune to the author of
the best photoplay contributed for
production by the American Film
Manufacturing Company and the
Thanhouser Syndicate Corpora-
tion.

* * *

April 10, 1915.—Hobart Henley,
Imp star, has been allotted the
star part in an Imp feature that
has just been started.

* * *

April 10, 1915.— The “show
folks” have organized a political

club to take part in the mayoralty
election in Chicago and are back-
ing William Hale Thompson, re-

publican candidate for the office.

company with Garret Graham, advance pub-
licity man. Doc is renewing the many
friendships that he formerly made here.

. . . R. L. Whicker, Delta, Utah, was in

arranging bookings for the new house he
will open in that city soon. . . . “Chick” L.

Walker, heavy salesman for Fox in Idaho,

is peregrinating around the ol’ home town
a few days before returning to his terri-

tory. . . . And now comes one F. P. Hill,

erstwhile traveling auditor for Fox, to stir

things up locally. . . . Tom Mix, Fox star,

was the genial guest of this city, the main
event being a banquet in his honor at the

commercial club. The city fathers—and
mothers—were there, as were the boys
along the Place. Tom entertained a la

Will Rogers, and then gave some stunts

in equine ability at Liberty Park for the

kids. He cheered up the hearts of the little

sufferers at the Shriners Children’s Hos-
pital, and then pulled out for the Coast.

Many exhibitors were in from foreign
shores—Utah, Idaho and Wyoming—to

give Tom the glad hand. . . . Jimmie Keitz,

local Greater Features whiz, and the family
are in Denver. James is giving a helping
hand in exploiting “Midnight Express” in

Colorado towns. . . . Alan Burke, DeLuxe
Feature Exchange boss, is driving to Den-
ver through Wyoming, picking up some
nice contracts en route. . . . Carl Stern,
United Artists manager, is working around

this part of the country on the new product.

. . . Jack Conners is doing his stuff for

U-A in Utah and Idaho. ... G. A. Mar-
getts, recently arriving to join the local

Universal selling force, has gone back to

his old stamping grounds at Frisco. . . .

Samuel Henley, big boss for Big U in

these parts, went to Ogden, Utah, ’tother

day, while Milt Cohn, plenipotentiary ex-

traordinary, hied himself to Idaho. . . .

And George Mayne is back. From Utah.
Where he disposed. Of the wonderful.
Lineup. Of Independent products. He
controls. With apologies. To “Danny”
. . . Claude Hawkes, First National sales-

man, will vacation,—and catch up with his

sleep?—in Denver for a couple weeks. . . .

Bill Frederick Gordon (no relation to

another Bill Frederick ) is still on the job

holding down the crew at local First

National. . . . Expect Harry Nolan, Moun-
tain chieftain for First National, here in

a week or two. . . . Lad Davis is cover-
ing Montana from tank to key on F. B. O.

output. Closed Butte and Anaconda 100

per. . . . Mr. Duncan, special representative

for Warner Brothers, was at the local

branch chatting with R. S. Stackhouse,
manager. . . . Dave McElhinney, special

ambassador in this territory for W-B, has
taken unto himself a new coupe of the

familiar type. Going to give the natives of

Idaho a treat—and maybe a ride. . . .

And then there is our old friend W. G.

Seib, Pathe mogul here, who came back
from Ogden after screening “Black Cy-
clone.” WG sold this feature to the

Paramount here. George, of Paramount
managerial fame, will show it the week of

Tune 20. . . . Leo Adler is another traveling

auditor, who is on the local horizon,

sojourning at Pathe exchange. . . . R. D.
Boomer is booming things up on short

subjects for Pathe in southern Utah. . . .

A. G. Pickett, live wire chief at Famous
Players-Lasky, returned from a get ac-

quainted trip to Montana, and incidentally

did some good business on Golden Forty.

. . . Felix Feist, general sales manager for

Metro-Goldwyn, and Harry Lustig, man-
aging this division, are expected to talk

with the local boys. . . . George L. Cloward,
M-G manager here, is coming in from
Montana to greet them. . . . Carl Pace and
Frank Burke of Delta are here, likewise

A. Hagar, Idaho Falls, Idaho; Steve Deal,

Springville; 7. 7. Gillette, Tooele; John
Rugar, Park City; Ed Ryan, Brigham City;

T. M. Cliessler, Bingham Canyon
;
Elmer

Tiejen, Santaquin; .S'. 7. Goodwin, Lehi

;

and Ned Allermand, Price, Utah. . . .

Pleasure Park opened to a big audience
at the Airdrome theatre with “A Fool and
His Money.” The receipts were turned
over to the Boy Scouts. Then it rained.

And rained. Then it stopped raining and
Pleasure Park is open again. At last Clyde
Messinger, Educational manager, is off for

the New York convention.

Salt Lake City

First Runs
(Week beginning May 30)

AMERICAN: “The Rainbow Trail,’* Fox;
“Why Hurry?’* Educational

; “Newspaper
Fun,** F. B. 0.\ International News.

KINEMA : “Taming the West,* Universali
Pathe Review; International News.

PANTAGES: “Proud Flesh,’’ Metro-Gold-
voyn .

PARAMOUNT EMPRESS: “Are Parents
People?** Paramount ; “The Circus
Fever,*’ Pathe; Pathe News.

PLEASURE PARK: “A Fool and His
Money,** Greater Features.

VICTORY: “The Little French Girl,’* Para-
mount ; “The Lion’s Whiskers,** Pathe ;

Pathe News.

CAN FRANCISCO, CAL. — Western^ Scenic Studios, Oakland, recently in-

stalled new curtains in Santa Rosa high
school and Livermore and Redwood City
theatres. . . . Charles Michaels, owner of
Lincoln and Kearney theatres, has pur-
chased Republic theatre at Sutter and
Steiner Streets from A. Jackson. Com-
munity council of Dixon held a meeting
of the board of directors recently and it

was decided to hold a “Go to the Movie
Week” in appreciation of the excellent film

entertainment this theatre has been offer-

ing its patrons. . . . W. Ray Johnston,
president of Rayart Pictures, has an-
nounced consummation of a deal with
B. Berger of Gerson Pictures Corporation
of San Francisco and Los Angeles, for dis-

tribution of a series of melodramas being
introduced by Berger under the name of
Superior Melodramas. There will be six

pictures in the group, all made on a large

scale. The first will be released August 15

and one every six weeks thereafter. They
will be separated from the “Rayart 32.”

. . . Another house for the rapidly grow-
ing chain of M. Blumenfeld theatres is

nearing completion. This theatre is in

San Mateo and will have chairs installed

by C. F. Weber & Co. . . . Dr. John A.
McNear recently redecorated the Mystic,
his theatre in Petaluma, and installed new
chairs. . . . A. Puzzetto of Crockett, is pre-
paring to install new chairs in his two
theatres. . . . E. S. Stark, owner of Opal
theatre, Hollister, is reseating his theatre.

. . . When “Welcome Home” was shown at

Granada theatre, the event was celebrated
with the visit of the producer, James Cruze.
. . . W. S. Senn of Palace theatre has had
his house remodeled, both inside and out.

A new inclined floor has been built also.

W. 7. Murphy of Metro-Goldwyn has re-

turned from his trip in the territory as
special exploitation representative and was
praised for the work he did. That was
expected for Murphy knows how to make
good. . . . Friends of Mr. Madsen of
Educational, who recently was sick, were
pleased to welcome him back on the Ex-
change. . . . Welcome back! George Jones,
formerly of Lyric theatre, San Jose, again
has entered the field by taking over the

Victory from Max Haas. Jones is going
to install a Leathurby Smith organ. . . .

Max Reese is remodeling and enlarging the

Daly which is about to be opened. All
new equipment and Preddey reflector lamps
are being installed. . . . Ed KrUckeberg
has associated himself with Joe Robino in

ownership of Strand and Spot theatres.

Stockton. New improvements will be
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made at once. . . . Herman Lehrback,
assistant to “Bud” MacDonald of First

National’s accessory department, has re-

signed to affiliate with Metro-Goldwyn. . . .

New ground has been broken for T. & D.
Jr.’s new house on Polk Street. . . . Norris
B. Holt, who has been with Pathe in this

city for the past two years, is preparing to

leave this organization the first of the

month and go back to his home at St.

Louis. Holt’s position of short subject

booker is to be filled by Richard Holden,
who steps up from the undated service de-

partment. . . . L. M. Reese has opened New
Daly theatre at Daly City. . . . Liberty

theatre, Sacramento, had a small fire in the

projection booth, which was checked with-

out serious results.

INDIANAPOLIS, Ind.—A motion pic-

ture film which exploded and caught fire

in Annex theatre, Indianapolis, recently,

resulted in G. G. Swain, proprietor, being
severely burned. Cecil Partner, operator,

also was burned and property damage was
estimated at $4,000. Mr. Partner was in the

operating room running the day’s films

through a testing machine. Two other

films caught fire from the one which ex-

ploded. Partner grabbed the films and at-

temped to run outside with them. As one
film dropped, it struck Skain on the head.

Two motion picture machines were de-

stroyed. . . . Tivoli Theatres Corpora-
tion has been incorporated at Indianapolis

with a capital stock of $50,000 to operate

theatres. Incorporators are Robert L.

Hudson, Harry W. Canterbury and Grace
Spannuth. ... A motion picture theatre

costing $50,000 will be erected on the north

side. Mr. Hudson, of Richmond, Ind., is

an experienced theatre man. . . . Lewis
Betterly of Detroit, Mich., has taken

over the organ work at Eagles theatre at

Wabash, Ind., succeeding Miss Grace
Mohler. Mr. Betterly has been relief or-

ganist at the Capitol, Detroit.

Theatre patrons at Indiana theatre, Marion,
likely will be treated to vaudeville next

season, according to Billy Conners, mana-
ger, who is arranging for Keith vaudeville

unit road shows. ... A $900,000 bond
issue has been floated by Palace theatre

corporation of South Bend, Ind., to absorb
floating indebtedness and retire some out-

standing bonds and to pay preferred stock-

holders on part of the accrued dividends.

The first bond issue before construction of

the present combination vaudeville and mo-
tion picture theatre was for $500,000. Later

a $200,000 issue was made. ... A pub-

licity compaign in August for good motion

pictures was urged by Mrs. David Ross,

president of Indianapolis Indorsers of

Photoplays. She advocated broadcasting

lists of good pictures to the public and said

she had written to Will Hays, president of

the Motion Picture Producers and Distribu-

tors of America, concerning having in-

formation about indorsed pictures broad-

cast in all states during August, but that he

had deemed it advisable to discuss the idea

more thoroughly before making any de-

finite plans. A resolution, however, along

the line of August publicity campaign was
adopted by the organization at its last

meeting Mrs. Alfred C. Taylor
of Evanston, 111., was appointed motion pic-

ture chairman of General Federation of

Women’s Clubs at a board meeting of the

organization which followed the biennial

council meeting in West Baden, Ind.

What Was News
in 1915

Sept. 25, 1915.—A scrapped piece
of steel cable attached to a heavy
lifting device prevented the death
of Edwin Thanhouser, president
of Thanhouser Film Corporation,
and his entire family when the au-
tomobile in which they were rid-
ing plunged over a steep embank-
ment at New Rochelle. The car
was stopped from plunging far
down into the river below.

=t= * *

Sept. 25, 1915.— Billie Burke,
the star of the American stage, ar-

rived at Inceville this week to
make her debut in films under the
supervision of Thomas H. Inee in
the Ince Triangle features.

* * *

Sept. 25, 1915 .—The Ohio cen-
sors have precipitated what prom-
ises to be the hottest fight of their

existence through their flat refusal
to pass the Bosworth-Ince mas-
erpiece, “The Hypocrites.”

ANSAS CITY, Mo.—Bruce Fowler of
Chicago, former manager of McVick-

ers theatre, has arrived in Kansas City to

manage the Newman and Royal theatres

for Paramount, the houses being recently

purchased from Frank L. Newman. Mr.
Fowler will be in full charge of the theatres

after this week, it is understood. Mr.
Newman said he was uncertain as to what
date he would leave for Los Angeles, where
he is to manage three theatres for
Paramount. . . . Theodore P. Davis,

formerly an exhibitor of St. Louis territory,

recently purchased Liberty theatre, Parsons,
Kan. He was unacquainted with the fact

that prior to obtaining service in the Kan-
sas City territory the sale of his former
theatre and purchase of the Parsons would
have to be investigated by a theatre board
which probes all sales and purchases in the

territory. He was “up against it.” Then
along came “Doc” Cook, business manager
of M. P. T. O. Kansas-Missouri, who was
on a tour. After a couple of cigars had
been smoked up “Doc” had explained away
all Mr. Davis’ troubles and Mr. Cook de-

parted with a check from Mr. Davis for a

membership in the M. P. T. O. K-M. . . .

At a meeting of virtually all exhibitors of

Kansas City in Baltimore Hotel, Kansas
City, plans were formulated for conducting
“Better Movie Week” campaign in con-
junction with the national move. Jay
Means, vice-president of M. P. T. O. Kan-
sas-Missouri, was chosen general chairman
of the Kansas City committees. Several
appointments on a number of the com-
mittees, which will be about 10 in number,
are to be made. . . . Garden theatre,

downtown showplace of Kansas City,

which has been closed, is reopening, the
policy being a first run feature, a comedy
and stock musical comedy with 50 cents
top Sunday and 40 cents in the week. This
is the second Kansas City theatre within
the last two weeks to adopt the motion
picture-musical comedy combination for the

summer, the other house having been the

Globe. /. C. Randolph will manage the

theatre. . . . F. C. Grubel and E. J.

Grubel, owner of Electric theatre, first run
house of Kansas City, Kan., now are the

largest holders of Minnesota avenue front-

age property—principal street of Kansas
City, Kan. The holdings of the two
brothers, who have just purchased a site

for a theatre, now aggregate 305 feet and

are valued at more than $750,000. . . .

Convention Hall and Penn Valley Park in

Kansas City served as bits of Hollywood
when Paramount used them as a studio

and “location” in making film tests of four

aspiring motion picture stars, for Para-

mount school. . . . Jungle heat failed to

slow up Kansas City’s Film Row. . . .

R. V. Anderson director of International

News, and W. E. Truog, Universal district

manager, drove 300 miles to Kansas City

to attend a sales meeting. T. O. Byerle,

First National branch manager, returned at

last from the territory and said he soon

would hit the trail again. . . . Bob
Withers, Enterprise branch manager, also

was home but plunged back into the “sell-

ing land” again before he had time to shave.

. . . Al Kahn, formerly president of Film

Classics, Inc., former Vitagraph distribu-

tors, will leave Kansas City soon to enter

the real estate business in Florida. . . .

All employes of the Metro-Goldwyn branch

are on the outlook for the Metro-Goldwyn
“trackless train.” . . . Harry Taylor,

Universal branch manager, is covering

Eastern Kansas territory while at the Kan-
sas City office they are celebrating “Billy

Truog Tribute Period” for a month in

honor of W. E. Truog, Universal district

manager. ... In fact there is a mystic

air of prosperity around the “U” branch,

Freddie Hershorn of that office having

purchased another car, this one being a

huge sedan, while Mr. Taylor says more
than eighty exhibitors have signed Carl

Laemmle’s complete service contract. . .

F. H. Butler has been added to the staff

of P. D. G, while Mike Frisch, former Des
Moines film veteran, left Kansas City for

the West Coast. . . . C. F. Senning,
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Educational branch manager, left behind a

busy office to attend the annual convention

of his company in New York. . . . Sam
Krullberg, Chadwick home office repre-

sentative, was a Kansas City visitor. . . .

H. E. Schiller, former Educational branch
manager, has been appointed city salesman
for First National. . . . Among out-of-

town exhibitors in the Kansas City market
were Stanley Chambers, Miller theatre

Wichita, Kan.
;

Fees Brothers, Parsons,
Kan.; 0. K. Mason, Newton, Kan.; J. R.

Burford, New Burford theatre, Arkansas
City, Kan.

;
M. T. Wilson, Chanute, Kan.

;

H. Ford and M. Holliday
,
Carthage, Mo.

;

Charles Sears, Sears Circuit, Nevada, Mo.

;

C. M. Pattee, Pattee theatre, Lawrence
Kan. . . . Marple and Best theatres ot

Wichita, Kan., have been taken over by
C. E. Sutton. . . . C. E. Graf, owner of
Photoplay theatre, Havensville, Kan., was
under the impression he deserved a vaca-
tion so he set forth to “see the country”
for a month, confining his trip to the West
Coast . . . C. E. Rhoden, manager of
Midwest Film Distributors, Inc., Kansas
City, who just returned from an extended
tour of the territory, asserted 90 per cent
of the small town exhibitors he visited

were over-bought, some of them being-

booked up to the first of next year. . . .

“The result is a falling off of attendance,”
Mr. Rhoden said. “It is surprising to find

that a big star who ‘stands them up’ in the
larger cities won’t draw a corporal’s guard
in the small communities.”

yAETROIT, MICH.—Owing to the iu-
-1—-' creased number of complications that
have arisen recently over contracts be-
tween exhibitors’ and producers’ represent-
atives in this territory, Detroit Film Board
of Trade has taken the precaution to issue
special instructions to exhibitors regarding
the law in such cases. The announcement
sent to exchange managers, as well as ex-
hibitors, goes into considerable detail
about the law on signatures in Michigan
and by this campaign of education it is

hoped to reduce the number of controver-
sies to a negligible quantity. . . . Messrs.
Wisper and Ruttenberg, operating Gratiot
theatre, which they recently took over, plan
to spend $15,000 in improvements the next
few weeks. A new organ has been or-
dered and the whole theatre is to be re-

decorated, refurnished and renovated, so
that by September 1 they will be able to
boast of one of the finest residential the-
atres in the city. . . . Harlan Starr, branch
manager of Educational, has returned to
his duties after attending the annual meet-
ing of branch managers in New York. . . .

Baby girls were born to two members of
the film industry here. One came to the
home of Samuel Nathanson, salesman for
Standard Film Exchange, and another to
the residence of Harvey Cochrane, man-
ager of Plaza theatre. . . . Floyd Lewis,
special representative for /. S’. Woody, of
Associated Exhibitors, spent several days
at the Detroit office. . . . Sam Warner of
Warner Brothers, was in the city three
days conferring with John Young, local
manager, and members of the sales force.
. . . The new theatre being erected in
Owosso and to be operated by Bijou The-
atrical Enterprises, will seat 1,300, accord-
ing to advices at the local office. The pol-

icy will be pictures and vaudeville. It will

open January 1, 1926. . . . John H. ICun-
sky takes occasion to deny the general re-

ports that his new theatre, the State, now

This Was News
in 1915
March 6, 1915.—The Box Office

Attraction announced last week
that in the future it will be known
as the Fox Film Corporation. The
capital stock has been increased
from $500,000 to $1,500,000.

* * *

March 6, 1915.—Within the next
few days the entire Universal
West Coast plant will have been
removed from the Hollywood
quarters into the new quarters at

Universal City.
* * *

March 6, 1915.—The Vitagraph
Company will soon feature Anita
Stewart in a serial based upon
“The Goddess,” by Gouverneur
Morris.

* * *

March 6, 1915.—Claiming that it

has paid the state of New Jersey
$1,000 to which the state is not
entitled, Pathe Freres last week
obtained a writ of certiorari to re-

view the action of the board of
assessors against the company on
its outstanding capital stock of

$1,000,000 for the year 1911.

being constructed at Woodward avenue
and Elizabeth street, will be ready by Oc-
tober 1. Mr. Kunsky states it is doubtful
if the house will be in readiness before
January 1. Sam Brown’s new theatre, at

Fenkell and Dexter boulevards, now under
construction, will open September 1. The
new house will seat about 1,000. . . . Sum-
mer prices are in effect at Adams and
Madison theatres, downtown first runs op-

erated by Mr. Kunsky. The prices are 35

cents for matinees and 50 cents for eve-

ning performances.

LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matte''} of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

Speaking of Birthdays

UNION CITY, IND.—To the Editor:
Speaking of birthdays reminds me of six

years ago when I bought the Victory the-

atre, two old Edison projectors, an old

tin booth and a store window front. I tore

out the front, made a new projection room,
bought a Powers 6 B projector and started

quite optimistic. I had run a general store

fourteen years and though I knew some-
thing about buying—but found I did not
know anything.

I have been hanging on. Have had about
fourteen competitors that have come and
gone and have made enough to pay my rent

and bought one suit since starting. Made
a man. here think I could run a theatre and
will - soon have a modern theatre with
cushioned seats, a modern projection room,
marquise over side wall, and am feeling

quite optimistic again with about six years’

experience. Don’t know much yet, but
have had a few hard lessons. Last week
carnival, this week tent show, the fifth one
this summer, and “America” on at a big
rental and no business. Will lose about
$150 this week and still optimistic, but if

I strike many weeks like the last few 1

hope to die.

The New Miami I hope to open June 18
with Colleen Moore in “The Desert
Flower.” I hope to be the first in the state

to show it. My new house, and my wife
sick in bed for five weeks, have kept me
so busy I failed to send in reports, but
my reports disagree with so many that

probably would not do any good anyway.
I expect to run the Victory with Westerns,
serials, at a cheaper price. Maybe I can
send in reports better with two houses
than one.

Keep the Herald coming. I can’t agree
with a lot of this Independent dope, for
if I had had to depend on some of them
I would have been out of business.

Warners, Producers Distributing, Fox,
F. B. O., Celebrated Players, Pathe and
several others, I always had to pay too
much or get a letter reading “Am sorry
to advise the New York office has rejected
your contract on account of price.”

When the Independents quit being so

independent, maybe they will get some
place. I have bought pictures from all of

the above when I knew I was paying too
much and got a cancellation; then they
have the nerve (and I even give them some
consideration in trying to buy some more)
to call again and talk Independence.—R. S.

Wenger, Victory theatre, Union City, Ind.

Protests Treatment of Exchanges

NAPLES, N. Y.—To the Editor: I am
wondering how long the distributors will

continue to treat exhibitors like crooks ?

I think it will continue just so long as

exhibitors will keep on accepting the af-

front. I, for one, have made a black list

of my own and when I black list a concern
I quit doing business with them.

My picture theatre is a side line with me,
but I give it just as careful attention as

I do other business enterprises I am in.

If I treated my customers in a retail busi-

ness I own in the manner the film com-
panies treat me, I would soon have to close

up. There are, however, a few square deal

film companies and the exhibitor should
stick to them. I know that not all the ex-
hibitors are 100 per cent, but the Great
Creator did not put all the brains in the

distributors and leave us poor simps who
run their films in the feeble minded class.

I could give details of dealings that

would make one think that the distributors

ought to clean up their business methods
just as the villages and cities have a

“Clean Up Week.” I have found some
whom have cleaned me up right.

Wish I had the time to travel a year
and visit my brothers in the business and
get their tales of woe. What a wonderful
show I could produce for the distributors

to look at and reason over.

I have this out of my system so I feel

better.— T. C. Bolles, Pictureland theatre,

Naples, N. Y.

Submits “Wagon” Clipping

ECHO, ORE.—To the Editor: Famous
Players have announced to exhibitors that

“The Covered Wagon” has been withdrawn
from booking since June 1. The attached

clipping from a Hermiston, Oregon, paper
shows, however, that the “Wagon” is being
worked through the “sticks.”—W. H.
Crary, Star theatre, Echo, Oregon.

The clipping sent in by W. H. Crary,

reads as follows

:

“Manager Sparks of the Prineville theatre was
in Hermiston Tuesday. Mr. Sparks is road show-
ing the movie production, ‘The Covered Wagon.’
He stated that Paramount, who produced the

picture, would not allow him to play in any towns
where it had been shown. He has a moving pic-

ture machine and other necessities for the screen-
ing of the picture and he is putting on shows in

towns where there is no theatre.

—

Hermiston, Ore.,
Herald, June 5.
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THE FILMMART
Universal

Ena Gregory in “Sporting Life”

Ena Gregory will play one of the im-
portant roles in Maurice Tourneur’s
“Sporting Life”, featuring Bert Lytell.

Marion Nixon will replace Virginia Valli

in the cast.

Three Titles Altered

Norman Kerry’s “Lorraine of the Lions”
has been changed to “Beauty and the
Brute”

;
House Peters’ “Titans” is to be

released as “The Storm Breakers,” and
Joe Bonomo’s “Perils of the Primitive”,
chapter picture, will be known as “Perils
of the Wild”.
“
Siegfried” Stays in Moscow
Fritz Lang’s “Siegfried” is said to be

establishing a record run in Russia. It is

now in its fourth week in Moscow. The
film has also opened in Oslo and will be in

New York in the early fall.

May McAvoy Plays Three Ages

May McAvoy has the task of playing
three ages in “My Old Dutch.”

Kerry Studies for “Pony Express”

Norman Kerry is studying Western rid-

ing for his leading role in “Pony Express,”
which Edward Sedgwick will direct.

B. P. Schulberg

Three Release Dates Set

“Parisian Love” will be released Au-
gust 1 ; “The Girl Who Wouldn’t Work,”
on August 20, and “With This Ring” goes
to the exhibitors September 1.

Fred C. Windemere Signed

Signing of Fred C. Windemere to direct
“With This Ring” completes the third pro-
duction unit now busy on Schulberg pic-

tures.

Tiffany-Truart

Racehorse Wrecks Studio

When a racehorse used in “The Sporting-
Chance” ran wild, .Director Oscar Apfel
found a real job refurnishing the scene.
It was a drawing room scene in which
Dorothy Phillips, Lou Tellegen and The-
odore Von Eltz were appearing.

Paramount
Song Dedicated to Pola Negri

“Magic Love”, a song composed by James
Bradford, has been dedicated to Pola Negri
and will be the music theme for her
“Flower of the Night”.

Meighan Visits Sing Sing

Thomas Meighan has visited Sing Sing
with Tom Geraghty, scenario writer, to get
local color for “The Man Who Found
Himself”, which Alfred Green will direct.

Virginia Valli Chosen

Virginia Valli will play opposite Thomas
Meighan in “The Man Who Found Him-
self.” Others featured will be Warner
Baxter, Bessie Love, Raymond Hatton and
Walter McGrail.

This Was Film
Mart in 1915

Sept. 18, 1915.—Mack Sennett
has arranged to enlarge the admin-
istration building at the Keystone
studios and to add to the suite of
offices in the scenario department.

* * *

Charlotte Burton, leading wom-
an in “The Diamond From the
Sky,” $800,000 serial photoplay
now being produced by the Amer-
ican Film company, has become
one of Santa Barbara’s most pop-
ular residents.

* * *

Edna Aug is on the Coast con-
fering with A1 Christie on the play
in which she is to star for Univer-
sal.

* * *

The personnel of the Selig Poly-
scope company is in mourning.
“Chang” is dead. He was the be-
loved ourang outang.

Cruze Picture Out in August

“Begger on Horseback,” James Cruze
production, which received a big sendoff at

the premiere in the Criterion, New York,
will have its general release in August.

“A Son of His Father” Unden Way
Victor Fleming’s unit has completed ex-

teriors of “A Son of His Father” in

Southern Arizona,

Chadwick
Walsh Finishes “Blue Bood”
George Walsh has completed “Blue

Blood”, second of his series. Joan Mere-
dith is in the cast.

Two Buy Chadwick Program

Distribution rights to 13 Chadwick pic-

tures have been purchased by Celebrated

Pla3'ers, Chicago, and Standard Film Serv-

ice, Cleveland.

Columbia

Six Pictures Under Way
More than half a dozen of the perfection.

This Was Film
Mart in 1915
July 31, 1915.—Herbert Rawlin-

son, star of the Universal Film
Manufacturing company, has been
crowned king of Universal City.

* * *

Ben Wilson and Dorothy Phil-
lips are down in Alexandria, Va.,
filming scenes for “A Gentle Vol-
unteer,” a three-reeler.

* * *

Gordon MacGregor is the latest

photoplayer to join MinA Films
at their Los Angeles studios.

Waldorf and Columbia releases for next
season are under way, some being in the

cutting stage.

Britton’s Sons in “Bout”

Bobby and Billy, young sons of Jack
Britton, former welterweight champion of
the world, stage the opening “bout” in the

first of the Perfection series, with their

daddy refereeing. Pauline Garon plays op-
posite William Fairbanks in this “Milk
Fund” fight picture.

Associated Exhibitors

“Two Can Play” Completed

Nat Ross, making a series for Asso-
ciated Exhibitors under the name of Em-
bassy Pictures, has begun final editing of

“Two Can Play”.

Educational

Two-Recler at Capitol

For the second time in two years, says

Educational, “Roxy” has booked a two reel

comedy for the Capital, New York. It is

“The Iron Mule”, Educational-Tuxedo
comedy.

Clara Horton in “Oh Bridget”

Clara Horton will appear with Walter
Hiers in “Oh Bridget”, July release.

Nelson Returns to Cameos

After making “Going Great” and “Spot-

light” for Jack White’s Mermaid comedies,

Eddie Nelson is returning to Cameo
photoplays.

Fox
Dolores Costello Chosen

Dolores Costello has been chosen for

leading woman in “Greater Than a Crown”,
last Edwin Lowe release for this season.

Lionel Braham in “Wrestler”

“The Wrestler”, new Van Bibber comedy,
has in the cast Lionel Braham. Earle Foxe
is starred.

“Iron Horse” Wins in Montreal

Opening of “The Iron Horse” in Mon-
treal was attended by Lord and Lady
Shaughnessy; Vice President Robb of Ca-

nadian National Railways; General Man-
ager J. Melanson and T. N. Enerby, general

manager of Canadian Steamship Lines.

The Canadian Pacific asked for photo-

graphs and publicity matter.

Mormon Bishop Likes Tom Mix

Welcomed at Mormon Temple in Salt

Lake City by President Grant and Bishop
Ivans, Tom Mix was thanked for the pres-

entation of pioneer Utah days in “The
Rainbow Trail” and “Riders of the Purple

sage”.

First National

Constance in Two Roles

Constance Talmadge is winding up her
dual role in “Her Sister from Paris.”

Two Pictures for Hines

B. & H. Enterprises has bought two
stories for Johnny Hines. “The Game of

Light,” by Richard Washburn Child, will
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Columbia’s “After Business Hours”
went into B. S. Moss’ Broadway
Colony theatre in New York Sunday,
June 7. Elaine Hammerstein and Lou
Tellegen are featured.

be released as “The Live Wire,” and
“The Cub,” from the Thompson Bu-
chanan play, will be known as “Rainbow
Riley.”

“Pace That Thrills” Starts

Earl Hudson has begun his eighth New
York production with “The Pace That
Thrills,” featuring Ben Lyon and Mary
Astor.

“Scarlet West” Out in July

Frank J. Carroll’s “The Scarlet West”
will be released July 26. The title origin-
ally was “The Birth of the West.” The
premiere will be at Colorado theatre,
Denver. A. W. Smith, Jr., will handle
the film.

“Desert Flower” Scores

Colleen Moore’s “The Desert Flower”
drew near-capacity crowds all week at

the Strand, New York, and won general
commendation.

F. B. O.
Three Titles Changed

Richard Talmadge’s “The Mysterious
Stranger” was known originally as
“Twenty Years After.” Evelyn Brent’s
“Tizona, The Firebrand” has been

changed to “Lady Robinhood,” and the
twelfth and last episode of “The Pace-
makers” now is under the title “Miss
Me Again” instead of “The Last Lap.”

Robert Ellis in “Lady Robinhoodl

’

Robert Ellis will play opposite Evelyn
Brent in “Lady Robinhood.”

Katherine Bennett Signed

Katherine Bennett, sister of Enid Ben-
nett, will appear in Fred Thomson’s
“The Wild Bull’s Lair.”

“The Isle of Hope” Starts

Richard Talmadge has started “The
Isle of Hope,” South Sea Treasure story.

Bob Custer Begins Another

Jesse Goldburg has Bob Custer busy
on “Jack, The Man.”

Gotham
“His Master’s Voice” Completed

“His Master’s Voice,” first of a series

featuring Thunder, the dog, has been
finished.

Tieup Made for “A Little Girl”

A fictionized version of “A Little Girl

in a Big City” will be syndicated in 36

chapters for newspapers.

Independent

“Shooting Straight” to Start

“Shooting Straight,” first of a new Bill

Cody series, is scheduled to go into produc-
tion.

Metro-Goldwyn
“La Boheme” Adapted

Mme. Fred Degresac, goddaughter of

This Was Film
Mart in 1915
Nov. 20, 1915.—Arnold Daly will

produce for Pathe’s Gold Rooster
program George B. Seitz’s Broad-
way success, “The King’s Game.”

* * *

Theodore Roberts is the star of
the Paramount production, “Mr.
Grex of Monte Carlo.”

* * *

Director Maurice Tourneur has
taken a company South with him
for the purpose of making the
Beban pictures.

* * *

Tom Terriss, president of the
Terriss Film Corporation, has ar-

ranged to bring his sister and her
husband, Seymour Hicks, to this

country to film “Bluebell in Fairy-
land.”

YES! There Is Profit in Independence

!

CECIL BDEMILLE
RODlaROCQUE

'yheUrt^lefrjaf1
'

Lillian RicRVeia. Reynolds.Robert Edeson, Josephine Norman.
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The 18 Mermaid comedies schedule for
Educational release have been com-
pleted. Eddie Nelson appears in

“Going Great”, directed by Norman
Taurog.

Victorien Sardou, French playwright, has
begun adapting “La Boheme” to the
screen. This will be Lillian Gish’s first

for Metro.

Neiv Script Bought

“The Masked Bride,” an original story
by Leon Abrams, French director, has
been purchased.

Two Writers Obtained

Harry Rapf has signed Louis Lighton
and Hope Loring, who worked out the
script for Mary Pickford’s “Little Annie
Rooney,” They will do the continuity
for “Sally, Irene and Mary.”

“Exchange of Wives” Starts

Cosmo Hamilton’s “An Exchange of

Wives” is being started by Hobart Hen-
ley. Lew Cody, Eleanor Boardman and
Renee Adoree are featured.

Newspaperman Turns Actor

Jackson J. Parks has forsaken the

managing editor’s desk to take a small
part in “The Big Parade,” Eleanor Law-
son, also in the cast, is likewise new to

picturedom. Miss Lawson has appeared
on the stage and is also author of sev-

eral plays.

Pathe
Two Hal Roach Comedies Out June 21

Releases for the week of June 21 in-

clude two Hal Roach comedies, the sev-

enth chapter of “Sunken Silver” with the
title “Face to Face,” an “Aesop Film
Fable,” “Topics of the Day” and Pathe
News.

Tryon in “Thundering Landlords”

“Thundering Landlords,” two-reeler
starring Glenn Tryon, is a June 21 re-

lease, as is James Finlayson’s “Into the

Grease,” one reel.

“Looking for Sally” at Colony

Leo McCarey and Charley Chase made
“Looking for Sally,” which has been an
added attraction at the Colony, New
York.
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Harry Carey will be featured in two
Hunt Stromberg pictures on next sea-

son’s schedule. The scenes are from
his “The Texas Trail”, Pro-Dis-Co
release.

McCall Completes Role

William McCall, “daddy" to the Mack
Sennett girls in the irate parent role, has
wound up his part in “Dangerous Curves
Behind.”

Lobach Finishes Leading Part

Marvin “Fat” Lobach, said to make
the scales stagger around 345 pounds,
has finished the leading role in “Isn’t

Love Cuckoo?”

Pro-Dis-Co
DeMille Signs Four Actors

Cecil B. DeMille has signed Rosa
Rumadi for his stock company; Richard
Carle will play the role of David Monte-
nay in “The Coming of Amos;” Rita

Carita, once Greek interpreter for Cool-
idge, is in “Hell’s Highroad,” as is Jose-
phine Norman, once model for Howard
Chandler Christy.

Melford Signs for Metropolitans

George Melford has signed to make
four Metropolitan pictures for Pro-Dis-
Co release, the first begin “Without:
Mercy.”

National Campaign Begins

A full page advertisement appearing in

39 newspapers June 10 was the opening
gun in a Pro-Dis-Co campaign for the
first 32 releases of next season. Inde-
pendence is the keynote of the announce-
ment.

DeMille’s First Is Prepared for

Special talent has been obtained for

“The Road to Yesterday,” first DeMille
production for Pro-Dis-Co. Joseph
Schildkraut will play opposite Jetta Gou-
dal.

“Stop Flirting” Draws Praise

When “Stop Flirting” started at the

Forum, Los Angeles, A1 Christie’s new-
est feature got a big reception.

United Artists

Buster Keaton in “Go West”

Buster Keaton will appear next in

“Go West,” an original story by Keaton,
Lex Neal and Raymond Cannon. Buster
will introduce Miss Kathleen Myers,
New York schoolgirl, in this picture.

Stage Players in “Sally”

Stage players appearing in D. W.
Griffith’s “Sally of the Sawdust” include

Glen Anders, from “They Knew What
They Wanted”; Alfred Lunt, who played
in “The Guardsman,” and Effie Shannon,
Florence Fair, Charles Hammond,
Dorothy Bicknell, Marie Shotwell and
Erville Anderson.

Mary Starts Another at Once

With “Little Annie Rooney” com-
pleted, Mary Pickford is ready to start

at once in “Scraps,” which William
Beaudine will direct.

“Tumbleweeds” Out in September

William S. Hart’s “Tumbleweeds” is

ready for production and will be released
in September.

“Don Q” Music Rehearsed

Mortimer Wilson’s music score for

“Don Q, Son of Zorro,” was rehearsed
in Grauman’s Egyptian theatre, Holly-
wood, before the June 15 opening in

New York.

Warners
Several Comedies Scheduled

Comedies on the next season’s list in-

clude three with “Syd” Chaplin, the first

being “The Man on the Box”; three fea-
turing Matt Moore and Dorothy Devore,
with “Three Weeks in Paris” as the
opener, and in addition 12 two-reel re-

issues, produced by Vitagraph and fea-

turing Larry Semon.

Theatre Gives Warner Week
The Strand at Malden, Mass., staged

what was almost a “Warner Week” this
month. “Kiss Me Again” started the
seven-day period and “Baree, Son of
Kazan” was shown the latter half.

Five Companies Starting

Five companies are starting the fol-

lowing pictures: “Wanted by the
Police,” “Satan in Sables,” “The Love
Hour,” “The Ranger of the Big Pines,”
“His Majesty Bunker Bean,” and “The
Clash of the Wolves.”

First National has just released “Just a

a Woman”. Irving Cummings direct-

ed Conway Tearle, Claire Windsor
and Percy Marmont in this picture.

Two Stage Hits Bought

Recent purchases of plays by Warner
Brothers include Clyde Fitch’s “The
Climbers” and Charles Klein’s “The
Third Degree.”

Dorothy Devore in “Bunker Bean”

Dorothy Devore scarcely had finished

“Three Weeks in Paris” before she was
getting ready for her next picture, “His
Majesty Bunker Bean.”

Meighan in Hotel Group
(Special to Exhibitors Herald)

JACKSONVILLE, FLA., June 16.—

Thomas Meighan, film star, has been elect-

ed a vice president of the newly organized

Griner Hotels Inc., in which he has heavy

financial interests. Charles B. Griner is

president.

Don’t Guess

!
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FM
presents*-

THE Worlds
GREATEST
DOG

don's Greatest stories

Produced by Laurence Trimble and Jane .Murlin. Directed by Laurence Trimble.

Read This Telegram— It tells the whole Story

Sioux Falls, SD, May 23 1925
Harry M. Berman, Gen. Mgr. F. B. O. of Amer., 723 Seventh Ave., N. Y.

Just completed week’s run on Strongheart White Fang which proved to be wonderful box office bet. Saturday
and Sunday crowds broke all records and week’s business despite hot weather was more than satisfactory.

Wish you great success for coming season, your line up looks great. Regards.
J. O. SHOLSETS, Princess Theatre.

Film Booking Offices of America, 723 Seventh Ave., New York City
Thematic music cue sheets available on all our features.
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1925

F. B. O.
WHITE FANG: Strongheart—We ran this pic-

ture about ten days before release date in the

Albany territory. This picture pleased all who
saw it and drew well. A picture that ought to

make money for any exhibitor. Seven reels.

—

M. D. Richardson, Plaza theatre, Chestertown,

N. Y.—Small town patronage.

FORBIDDEN CARGO: Evelyn Brent—A nice

little boot-legging meller. Rough enough for

Saturday night. Five reels.—Wm. E. Tragsdorf.

Trags theatre, Neillsville, Wis.—Small town pat-

ronage.

THE BANDIT’S BABY: Fred Thomson—
Thomson and Silver King are hard to beat. For
first class Westerns I recommend the Thomson
series. You can’t go wrong with them. Five
reels.—R. L. Nowell, Idlehour theatre. Monroe,
Ga.—General patronage.

THE BANDIT’S BABY: Fred Thomson
—A crackerjaek comedy-melodrama with a good
story to back up the great popularity of Fred
and Silver King. Fred, Silver and Baby Louise

Miller are great in this one. This one is 100

per cent entertainment. Give us another one
quick. Five reels.—W. R. Thompson, New
Holland theatre. New Holland, Ga.—General pat-

ronage.

SCAR HANAN : Yakima Canutt—Good show.
Yakima is the coming Western star. Five reels.

—Leslie Hables, Reel Joy theatre, King City, Cal.

—Small town patronage.

THAT DEVIL QUEMADO: Fred Thomson-
Good picture and it pleased, though it was not
up to standard when compared with his former
pictures. Five reels.—H. D. McChesney, Princess
theatre, Crandon, Wis.—General patronage.

THAT DEVIL QUEMADO: Fred Thomson—
Thomson is doing pretty good. This is sure a
very good one, but failed to draw. I guess
my patrons don’t know the class of pictures I

am playing for them. They sure must be worse
off than X am, because they don’t come for any
picture. Five reels.—Rudolf Duba, Royal theatre,

Kimball, So. Dak.—General patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—The book was read by nearly everyone, so
drew good and pleased. Some good comedy which
helps it. Don’t miss it. Seven reels.—M. W.
Hughes, Colonial theatre, Astoria, 111.—General
patronage.

THE AIR HAWK: A1 Wilson—Have seen a
lot of reports on this to the effect that it is a
wonderful stunt picture. Say, fellows, don’t you
ever show your people anything? It is a nice
little action picture for Saturday night, but the
wonderful stunts are the bunk. I showed them
stunts in a Pathe News which made the stunts in

this look like an old maid’s kaffee klatch. A1 is

about as big as a pint of cider and he bumps
a cuckoo, about the size of Zybosco, Off into the
circumambient atmosphere. Plain hokum, but
good at that. Five reels.—Wm. E. Tragsdorf,
Trags theatre, Neillsville, Wis.—Small town pat-
ronage.

AMERICAN MANNERS: Richard Talmadge—
Of the few we have run of this star’s pictures,
this is by far the best. We have not had a
complaint on any of his pictures. Would sug-
gest that you try a few of these as they are
good pictures that will please the average person.
—H. G. Stettmund, Jr., Odeon theatre. Chandler,
Okla.—Small town patronage.

THE DANGEROUS FLIRT: Evelyn BrenL-

This Was News
in 1915

Feb. 20, 1915.—On Monday the
Vitagraph company took the £rst
motion pictures ever made in the
interborough subway, New York.
Powerful arc lights were installed
at the Grand Central Station. The
camera was set up in the “crow’s
nest.’’ The scene will be used in

“The Greater City.”
* * *

Feb. 20, 1915.—John H. Frundt,
Ariston theatre, Chicago, was
elected president of the Interna-
tional Motion Picture Exhibitors’
Association at the convention held
in the Masonic Temple Building,
Chicago, last week.

* * *

Feb. 20, 1915.—News has been
received that Harold Lockwood
will make his debut shortly in a
series of four-reel photoplays for
the American Film Manufacturing
Company.

* * *

Feb . 20, 1915.— On or about
March 10 a new motion picture
publication will make its appear-
ance on the news stands, when
Street and Smith, New York pub-
lishers, will start a five-cent week-
ly to be devoted to the industry.

while this is fair and has some clever acting
on the part of Miss Brent, it is not as good as
“Silk Stocking Sal." Too slow and draggy and
would have been better in five reels than in six,

as it was. Wouldn’t advise anyone to book this.

Six reels.—W. T. Davis & Son, Rialto theatre.
Sharon, Wis.—General patronage.

THE FIGHTING SAP: Fred Thomson—An-
other good Thomson with the wonder horse. Silver
King. These all are good and draw. Six reels.

—W. A. Doerschlag, Strand theatre. Ransom,
Kans.—Small town patronage.

THE FIGHTING SAP: Fred Thomson—West-
ern picture. Fans pleased.—W. F. Loibl, Chimes
theatre, Cedarburg, Wis.—Mixed patronage.

YOUTH AND ADVENTURE: Richard Tal-
madge—A very good stunt picture. Will please.
Six reel.—C. H. Lawrence, Plaza theatre, Dundee,
Iowa.—General patronage.

ON TIME : Richard Talmadge—Same old
thing. Five reels.—J. S. Walker, Alamo theatre,
Moody, Tex.—Small town patronage.

IN FAST COMPANY : Richard Talmadge—

A

good action picture.—Bert Silver, Silver Family
theatre, Greenville, Mich.—General patronage.

GALLOPING GALLAGHER: Fred Thomson

—

Good Western. Silver King does his stuff in this

one. Five reels.—C. H. Lawrence, Plaza theatre,
Dundee, Iowa.—General patronage.

THE THIRD ALARM: Ralph Lewis—This is

one of the best we have had in our house for
a long time. The story is fine and the horse

and fire scenes are great. It is a little old

now, but at that it is away above the most of

the new ones. If you have not played this, do
so and exploit it, as it will stand up and please
all who see it. Seven reels.—C. V. Anderson,
Oak theatre, Oakdale, Neb.—General patronage.

THE MAIL MAN: Ralph Lewis—A very good
picture well done. Seven reels.—Robt. L. Ander-
son, Olympic theatre. Forks, Wash.—Small town
patronage.

THE SILENT STRANGER: Fred Thomson-
Full of action. Silver King a wonderful horse.
Five reels.—Wm. Winterbottom, Electric theatre,
Brady, Neb.—Small town patronage.

LAUGHING AT DANGER: Richard Talmadge
—In line with his previous productions. If any-
thing, a little better.—G. J. Ritter, Regent thea-
tre, Bogota, N. J.—General patronage.

First National
DECLASSE : Corrine Griffith—The best picture

this star has made to date. Have played all of
her pictures. It pleased everyone. Go the limit
with this one.—Allen Bradley. Lyric theatre, Edin-
burg.—General patronage.

SO BIG: Colleen Moore—A splendid picture
that highly pleased, especially the women. Col-
leen’s interpretation of a grandmother is wonder-
ful. It certainly is a pleasure to show a high
class picture like this and know that your patrons
will get their money’s worth. More power to you,
Colleen. You are a great little actress. Nine
reels.—R. L. Nowell, Idlehour theatre, Monroe,
Ga.—General patronage.

MY SON : Nazimova—This picture starts out
good with plenty of comedy but is a little draggy
at the last. Pleased all who saw it.—Allen Brad-
ley, Lyric theatre, Edinburg, Ind.—General pat-
ronage.

THE PERFECT FLAPPER: Colleen Moore

—

I hope Colleen sees this report, as I received a
letter some time ago asking me about her pictures
and I want to say this is perfect. That girl sure
knows her stuff and everyone, young and old, likes
to see her. I say book all of her pictures and
you won’t be sorry. First National has always
given me a square deal on her pictures, too.
Here’s to a long and happy future to Colleen, the
perfect actress.-—Leo. M. Fay, Gem theatre, So-
corro, N. M.—Small town patronage.

HIS SUPREME MOMENT: Special Cast—A very
good picture but did not come up to standard with
“A Thief in Paradise.” The natural colors in
this picture are of the best.—Allen Bradley, Lyric
theatre, Edinburg, Ind.—General patronage.

HER HUSBAND’S SECRET: Special Cast—So
far as business was concerned on this one, I have
been trying to find the secret of where my people
went to the week I ran this picture. Rotten title

and the picture isn’t much better. Wonder who
figures out the titles for First National pictures ?

—T. F. McCoy, West Coast-Langley’s, Florence
theatre, Pasadena, Cal.—High class patronage.

AS MAN DESIRES: Special Cast—A good pic-

ture. Did a nice business. Pleased about 80 per
cent.—Allen Bradley, Lyric theatre, Edinburg,
Ind.—General patronage.

THE HEART OF A SIREN: Barbara La Marr
—Blah ! Waste of time to look at it. Grossly
over-valued. One-fourth of the price would be
too much. Played two days to smallest attendance
in history of house, and that means 11 years.

—

Henry W. Gauding, Lincoln theatre, Pittsburgh,
Pa.—Neighborhood patronage.

HEART OF A SIREN: Barbara LaMarr—Of

*
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ABBOTT, G. S 222
AGCOLA, E. C 184
ADAMS, R, W 19
ALLEN, C 8
ALGUIRE, Mrs. C. C 54
ANDERSON, C. V 116
ANDERSON, J. A.. 143
ANDERSON, R. L. _ 85
ANDRESEN, J. W 104
ANGELL, H. H 130
ARMENTROUT R. __ 72
ARMISTEAD, E. A 66
ASHWORTH & BARTELS 180
BABIN, M. J 7
BAILEY, J 159
BAKER, C. C 195
BARBER, C. E 87
BARTLETT & SON, C. W 103
BAYS, E. C 170
BELL, Mrs. L. 22
BERGER, S. A 37
BICKEL, J. C 108
BIFARELLO, P 215
BIGGS, W. T .. 207
BIERWIRTH, H. C 62
BILLS, C. H.' 88
BINIONS, H. H. 133
BODWELL, M. F 141
BOLLMAN, V. G 9
BOTTSFORD BROS. 236
BREITRICK, D. M 193
BRENNER, W. H 10
BROADUS, J. N 177
BROWN, C. L 42
BROWNE, F. L 39
BURSON, L. A 158
BYERLY, C. M 43
BYERLY, S. L. 30
BYRNE, E. E 147
CAIRNS, J. 23
CARTER, Mrs. L. M 55
CAUSEY, H 70
CHAPMAN & EVANS 210
CLARK, W. M. 105
COLLINS. E. H 101
COOK, R. W 239
CRAIG, M. T. 186
CRAIG, W. E 152
CREAL, W. H _ 4
CRONKHITE, C. C 89
CROSBY & SCHWIERSKE 44
DASPIT, H. 31
DcBAGGIO, H 40
OcMORDANT, P 76
DEYO, L. 174
DINSMORE & SON 90
DOLLIVER, M 224
DOWLING. R. L— 41
DUBA, R 237
DURBIN, P. J 127
EAGAN. H. J 112
EDWARDS & CLARK 238
ELLIOTT. E. H _ 63
ENLOE, J. J 134
ESTEE, P. G 24
EULER, J. R 26
EVELAND, E 233

“Herald Only” Club
"Because the ‘Herald’ was the pioneer in this field, and because

we will have a better journal to which to turn for guidance if we
solidly contribute to the same one, just as long as the 'Herald'
keeps up its high, standard of service I shall write solely for this
magazine."—Philip Rand, Rex theatre, Salmon, Idaho.

FARNSWORTH, R. 110
FARRAR, S. 206
FAWKS, E. L... ..219

FAY, L. M. 202
FAYTLE, M. F 163
FOSTER, M. P 73
FOX, Mr. and Mrs. E 64
FREEMAN, F. L. 81
FRY, S. G 231
GAILEY, E. E._ 94
GARDNER, B. B 214
GARDNER, J. M 213
GAUDING, H. W 45
GEETING, R. C 201
GIACOMA BROS. 199
GRAY, R. O 135
GREEN, S 168
GUERIN, W. R. 82
HARRIMAN, J. L 225
HARRIS, F. N _ 77
HARRISON, M 169
HARTMAN, C. M...„ 154
HAWKINS, J. W 200
HELD, P. G 32
HESS, L. S _.... 95
HICKMAN, R. W 83
HILLYER, M 137
HILTON, O. A. B 28
HINDS, F. C 11
HINDS, W. 173
HOADLEY, E. C 197
HOFFMAN, P. B 114
HOPKINSON, JR., F. S 131
HORN & MORGAN 58
HORNUNG, A. _.. 56
HOUSEY, J. A 198
HUESTIS, B. F 106
HUMPHREY, W. H _..212
HUTCHISON, R. 0 194
IHDE, S. G 46
JENKINS. J. C. 3
JENSEN BROS Ill
JESSEE, Mr. and Mrs. T. R 47
JOHNSON, F. L. 205
JOHNSON, O. W 78
JUDGE, C. 164
KATZENBACH, E. L 218
KENNEASTER, J. S 172
KHATTAR, G. ..._ 51
KIMBRO, Mrs. W. M 211
KING, L. G 209
KINGERY, R. H 123
KIRKMAN, W. G 190

KOBORG. C. W 188

KOCH, G. H 165
KOOKER, D. A 52
KOOPMAN, J. 132
KOTTAS, E. V 150
KRAUTH, P 149
KUDLACEK, J. J 67
LAMBERT, O. W 148
LANGACHER, C. W 59
LEEK, L. N 196
LOWELL, B. S 86
LUNA, E. D 96
LYMAN, C. H 128
LYNCH, C. H 71
MacPHERSON, O. E .'..117

MALPHURS, C 178
MARTIN, H. G 48
McCORMICK, B. P 49
McCOY, H. C 192
McCUAN, L. W 228
MEECE & HALE 121
MENDENHALL, C. A 12
MEYER, F. S 2
MILES, A. N 13
MILLER, C. E. 166
MILLER, C. R 14
MILER, L. A 145
MILLWARD, V 102
MITCHELL, R. E 221
MOORE, L. R 74
MOORE, Mrs. J. W 25
MOORE, P 124
MORGAN, A. M 136
MORRIS, P. E 126
MOULTON, C. H 68
MUNSON, C 122
MUSSON, W. H 50
NEIS, A. R 125
NICKELL, C. W 216
NORTON, B 182
O’HARA, F. J _ 80
OLLER, L 139
O’NEIL, E. J 109
O’TOOLE, A. B 176
OTTEN, H. J 197
PARKS, O. E 60
PATRICK. H. E 204
PATRICK, W. D 97
PEITZ, P. B 115
PERRY, F 156
PERRY, W. 0 232
PERUNKO, L. J 227
PFEIFFER, R 113
PFLUGER, H. H 171

PHILLIPS, D. H 107
PILLIOD, L. A 33
PORTELL, J. G 69
POWELL, W. J 235
POWERS, C. H 20
PRICE, A. J 208
RADTKE, T. W 220
RAND, P 5
REA, G. A 1
REDISKE, G. F 34
REEVE, H 203
RESTIVO, J 167
REYNOLDS, E. J 91
REYNOLDS, J. M 179
RICE, R. B 191
RILEY, R. R 38
RITTER, G. J 75
RIVA, Mrs. C. A 15
RODGERS, F. C 144
ROSSER, R. P. 161
ROLSTER, M 175
RYAN, C. H 57
SABIN, F. E 16
SAMPLE, F. R. 61
SAUNDERS, E 129
SCHAFER, C. W. 230
SCHLOTTERBECK, F 234
SCHMIDT, J. W 92
SELK, H. G 138
SHOUP, W. J 189
SHOYER, Dr. M 183
SILVER & SON, W. H 120
SIMPSON, C. H 157
SITTON & SON, A. P. 151
SMITH, Mrs. R. B 142
SMITH, R. W 217
SPAINHOUR, C. A 100
STANTON, M 27
STARKEY, G. C 17
STEEL, A 98
STETTMUND, H. G 6
STEVENSON, G 160
SUSZYCKI, A. A 99
SWARTHOUT, E. W 35
TALBERT, J. H 162
THOMPSON, H. P 21
TILLER, J 29
TOPE, G. W 119
VAN ALSTYNE, L. A. 187
VAN NOY, H 36
VAN STRAAT, W. J 118
VAUGHAN, G 53
VEATCH, A. L 65
VETTER, E. H 153
WALDEN, K. H 229
WEAKLEY, C. D 226
WENGER, R. S 181
WETZ, J. H..„, 140
WHARTON, E. L 79
WHITE, D. A 84
WILCOX, L. M 185
WILLIAMS, E. J 146
WILLIAMS, J. M 93
WILLIAMSON, A. E 155
WILLIS, W 223
WINTERBOTTOM. W 18

all the agonizing, inane mush and slush, this one
wins the fur lined ice box. Why waste a won-
derful actor like Conway Tearle on such a story ?

People walked out on this one and I don’t blame

them. Just between you and I, don’t you think
the title of this picture is wonderful ? Better lay

it on the shelf and run a Gump or Mack Sennett
comedy in its place.—T. F. McCoy, West Coast-
Langley’s Florence theatre, Pasadena, Cal.—High
class patronage.

ABRAHAM LINCOLN: George Billings—Abso-
lutely one of the very best of all times. Holds
house record of our new theatre. Any exhibitor

who has not yet played or contracted for this

should not overlook it. Easy tie-up with schools.

Ten reels.—William Martin, Patriot theatre.

Patriot, Ind.—Small town patronage.

ABRAHAM LINCOLN: George Billings—The
people who saw this said it was very good. But
I could not get enough of them interested. I ad-

vertised it big but it did not have the appeal to

my patrons. I think it is better for large towns.
I know I lost enough to be more wise next time.
Ten reels.—Leo M. Fay, Gem theatre, Socorro, N.
M.—Small town patronage.

MADONNA OF THE STREETS: Nazimova—
Not so good. Eight reels.—Leslie Hables, Reel
Joy theatre. King City, Cal.—Small town pat-
ronage.

SECRETS: Norma Talmadge—Minus. Our
patrons all claimed this to be Norma’s best. How-
ever, this only drew about 50 per cent of our
regulars, so you can see we did not make a
fortune on this. No fault of picture, however.
Eight reels.—William Martin, Patriot theatre.
Patriot, Ind.—Small town patronage.

SECRETS: Norma Talmadge—Good picture:
still not as big as they would have you believe.
At the price I paid I made about $5.00 per day.—
G. J. Ritter, Regent theatre, Bogota, N. J.—Gen-
eral patronage.

SECRETS: Norma Talmadge—A splendid pic-
ture. Story good. Cast fine.—Bert Silver, Silver
Family theatre. Greenville, Mich.—General pat-
ronage.

THE ONLY WOMAN: Norma Talmadge. A
very good feature but not up to Norma’s class.

A strong story and well played but did not
hardly fill the place Norma has made for herself
in Hay Springs. Seven reels.—Horn & Morgan,
Star theatre. Hay Springs, Neb.—Small town pat-
ronage.

FOR SALE: Claire Windsor—Fine picture. Had
some favorable comments on this. Seven reels.

—

J. W. Andresen, Lyric theatre, Walnut, Iowa.

—

General patronage.

FOR SALE: Claire Windsor—Good average
program picture that satisfied. Using it lor a
benefit show for a fire company, cannot say as
to its drawing power.—G. J. Ritter, Regent the-

atre, Bogota, N. J.—General patronage.

SUNDOWN : Roy Stewart—My patrons did not
care for this at all. Too many thousands of cattle.

Now Is the Time

!

Cecil B. DeMille
presents

^LEATRICE JOY

r^eiVcddindSoiig
/ 'N. Av Fthpl Watts M-nrrvfm Hfy Ethel Watts Mumford

adapted by Charles Whittalxi

with Edmund Bums
Directed by

ALAN HALE
pleased nr PRODUCERS DISTRIBlJTJN^OKPOPAnON
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The Contributor’s Column

Do You Remember?
Remember 1915?

That was the year that Triangle shook up the situation with that

great layout of sizzling hits. Or did they start in 1914? Anyway, I

remember the Triangle trade mark sign we used to hang from the

marquee of our DeLuxe showshop (now a bakery) and the crowd it

used to draw. Alongside it we’d hang a local sign painter’s master-

piece reading “William S. Hart (or whoever it was) Here Today.”
Then the little ad for the newspaper and the deluge! How the

townsfolk did eat up those early Inces, Griffiths and Sennetts.

Remember 1916?
That was the year that “What the Picture Did For Me” was born.

By then it was becoming necessary to tell them more than “So-and

-

So Here Today” and this seemed a good way to get together the

increasingly vital information about pictures. (Sometimes I won-
der how we used to keep our “Scenic” going without it. That spell

from the opening in 1907 to the comparative stability dating, so far

as the Scenic was concerned, from the coming of Triangle didn’t

seem very complex at the time, but it certainly looks like a rocky
road from here.)

Then there was 1917 with its uproar, running over into 1918 and,
as the dust settled near the end of that year and early in 1919, this

section hits its stride. Remember the healthy brawls that used to

rage between J. C. Jenkins, Philip Rand, to mention those who are

gone, and the other pioneers still with us? And the poetry!
Remember—well, of course you remember the rest. Your letters,

printing of which elsewhere in this issue brought upon you this

infliction, indicate that you do and that the memory is a pleasant
one. Everybody in the shop is glad of that.

But enough of remembering. Here’s the one news item it is the

business of this space to forward this week: Business was 69.13 per
cent good last week, according to your reports. This is an increase
of approximately 4 per cent over the 1 week preceding and, consid-
ering the weather over most of the country, it’s a great showing. If

this department has served in any degree to bring it about, its nine
years have not been in vain. —WILLIAM R. WEAVER.

I guess. First night weak, second poor. Nine
reels.—William Martin, Patriot theatre, Patriot,

Ind.—Small town patronage.

THE SEA HAWK: Milton Sills—A fine pro-

duction but too high priced and too much cos-

tume stuff for this town. Twelve reels.—M. W.
Hughes, Colonial theatre, Astoria, 111.—General

patronage.

THE SEA HAWK: Milton Sills—Another of

those so-called big specials of First National's

that one has to mortgage his place to get and
then show to a handful of patrons. This is a
good show and some great acting, but as a draw-
ing card it is sure a poor piece of cheese. I sure

am off of these big costume productions from
now on, as people are not wanting to see them.
The specials sure lose money when of this class.

Twelve reels.—W. A. Doerschlag, Strand theatre.

Ransom, Kans.—Small town patronage.

THE WHITE MOTH: Barbara LaMarr—This
picture gave good satisfaction here. Business

satisfactory. Eight reels.—C. H. Powers, Strand

theatre, Dunsmuir, Cal.—Railroad patronage.

THE MARRIAGE CHEAT: Special Cast—

A

dandy good picture and drew well for me. The
photography was fine. A program picture. Noth-
ing more.—C. S. Watson, Electric theatre, Cald-

well, Kan.—General patronage.

HUSBANDS AND LOVERS: Florence Vidor-
One of the best program pictures we have ever

played. Received much favorable comment, and
patrons were talking about it all the next day.

Stone’s drunk was the best thing of its kind we
ever saw in pictures. Nine reels.—Horn & Mor-
gan, Star theatre, Hay Springs, Neb.—Small town
patronage.

THOSE WHO DANCE: Blanche Sweet—Booked
this on strength of exhibitor’s reports, and am
glad to say it is a winner. A powerful story of

present day methods of bootlegging and its re-

sults. Show it for the lesson it teaches and the

profit it should make you. Eight reels.—William

Martin, Patriot theatre. Patriot, Ind.—Small town
patronage.

TWENTY ONE: Richard Barthelmess—Pretty

good picture. Better than any of his before but

it seems he killed himself in ‘‘The Bright Shawl”

and “The Enchanted Cottage.” and, therefore, I

had poor business. People thought it would be

the same, but he built up a little in this one.

Seven reels.—R. H. Duba, Royal theatre, Kimball,

So. Dak.—General patronage.

FLOWING GOLD: Milton Sills—A very fine

picture and Sills certainly puts it over with the

help of Anna Q. Nilsson. You need not be afraid

of this one, as it will stand a raise in admission.

Oil boom days in Texas and climax of burning

river of oil is a wow. Eight reels.—William

Martin, Patriot theatre, Patriot, Ind.—Small town
patronage.

BOY OF MINE: Ben Alexander—Film condi-

tion good, played Saturday. Ben Alexander did

very good acting in this picture for a young
kid, and the picture pleased very much. But these

long pictures are nothing for summer. Seven

reels.—B. R. Parsons, Grand theatre, Springfield,

Minn.—General patronage.

BOY OF MINE: Ben Alexander—This one just

can’t be beat. Business not so good, but that

isn’t the picture’s fault. 100 per cent good. Book
it if you haven't, because it is sure a money
maker.—Roy Brown, Hipp theatre, Lewellen,

Neb.—General patronage.

CHILDREN OF THE DUST: Special Cast—

A

very good picture b\it lacks drawing power.

-ught right but did not make expenses. Filn.

fair. Seven reels.—W. A. Doerschlag, Strand the-

atre, Ransom, Kans.—Small town patronage.

POTASH AND PERLMUTTER: Special Cast—
Ran this with a Harry Langdon comedy. Every-

body was pleased with this and they told us so.

Drew 25 per cent better than the average Wed.
night show. Seven reels.—R. W. Smith, Town
Hall theatre, Wilton, N. H.—Small town pat-

ronage.

TOL’ABLE DAVID: Richard Barthelmess—After

seeing this we did not wonder why it was picked

as a prize winner. If you can get a good print

on this play it. It will make money yet. Seven

reels.—William Martin, Patriot theatre, Patriot,

Ind.—Small town patronage.

THE WOMAN HE MARRIED: Special Cast-
Just about pleased 50 per cent of what fans come
to see it. No drawing power at all. Seven reels.

—W. A. Doerschlag, Strand theatre, Ransom,
Kans.—Small town patronage.

Fox
WINGS OF YOUTH: Ethel Clayton—Story of

mother whose three daughters are too gay.

Mother pretends to adopt the gay life in order

to bring daughters to their sense. Would class

as good program. Did not draw, however. Our
second night’s gross was six. Six reels.—P. G.

Estee, S. T. treatre, Parker, S. D.—Small town
patronage.

THE CYCLONE RIDER: Special cast—Too
much fighting in last half of picture. Acting
good and well screened. A fair program picture.

I played it on Saturday and did not draw equal

to a good Western. Seven reels.—C. S. Watson,
Electric theatre, Caldwell, Kans.—General patron-
age.

THE CYCLONE RIDER: Special cast—Good

show. Seven reels.—Leslie Hables, Reel Joy the-

atre, King City, Cal.—Small town patronage.

THE DESERT OUTLAW: Buck Jones—Okay
in every way except that I do not approve of
posters showing one thing and the picture some-
thing else. In the posters he grinds the chains
of his hand cuffs loose on the wheels of a train

while riding on the trucks. In the picture he does
it on a grindstone.—G. J. Ritter, Regent theatre,

Bogota, N. J.—General patronage.

THE ROUGHNECK: George O’Brien—Fine
show. If you want action, this is it. Eight
reels.—Leslie Hables, Reel Joy theatre. King
City, Cal.—Small town patronage.

Something to Write Home About!

CecilBDeMilie adaptedfrom thenovel M

"The Valiant Gentleman
''

RELEASED BY PRODUCERS DISTRIBUTING CORPORATION
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THE PAINTED LADY: Special cast—Good
average picture.—G. J. Ritter, Regent theatre.

Bogota, N. J.—General patronage.

THE MAN WHO PLAYED SQUARE: Buck
Jones—l-’riday to fair business. It is fine action

and just what most of the fans want. We had

a splendid print on this one and I would call

it far better than many of Uncle Bill Fox’s

specials. Buy it and it will do you some good.

Seven reels.—P. W. Quinlin, Ideal theatre.

Chateaugay, N. Y.—Small town patronage.

THE MAN WHO PLAYED SQUARE: Buck
Jones—Very good picture, with plenty of action.

Seven reels.—Pace, Bouma & McGraw, Princess

theatre, Traer, Iowa.—Small town patronage.

DARWIN WAS RIGHT: Special cast—You may
get by with this if you patrons like comedy.

Otherwise not. About 50-50 here. Five reels.

—

J. W. Andresen, Lyric theatre. Walnut, Iowa.

—

General patronage.

DARWIN WAS RIGHT: Special cast—So was
Fox. But I’ll tell the world it drove them away
on Saturday night. Poorest house in eleven years.

My patrons told me that I was the monkey for

showing it. Five reels.—M. Bailey, Strand the-

atre, Dryden, Ont., Canada.—Small town patron-

age.

THE RAINBOW TRAIL: Tom Mix—Good pic-

ture from Zane Grey’s novel, a sequel to “Riders

of the Purple Sage.” Some changes from book,

but picture pleased and drew some extra biz.

Six reels.—P. G. Estee, S. T. theatre, Parker,

S. D.—Small town patronage.

RIDERS OF THE PURPLE SAGE: Tom Mix
—Some bellyached that it didn’t follow the book ;

some that it didn’t have enough Tom Mix action.

However, against a dizzy home talent high school

play, it drew nearly a full house. Do you small

towners know what that means ? It is a mixture
of Zane Grey and Tom, which is enough to

satisfy anybody. Seven reels.—Wm. E. Trags-

dorf, Trags theatre, Neillsville, Wis.—Small town
patronage.

RIDERS OF THE PURPLE SAGE: Tom Mix
—Very good and drew capacity houses. Six

reels.—Pace Bouma & McGraw, Princess theatre,

Traer, Iowa.-—Small town patronage.

HEARTS OF OAK: Hobart Bosworth—Fair

show. Title misleading. Six reels.—-Leslie Hables,

Reel Joy theatre, King City, Cal.—Small town
patronage.

TEETH: Tom Mix—A very good production,

as are all of Mix’s now. Some claim they like

him in his old stuff better, but we like him best

in these new stories. Seven reels.—M. W. Hughes.
Colonial theatre, Astoria, III.—General patronage.

TEETH: Tom Mix—Simply great. One Mix
a week and I’d pay off that mortgage. Big
business with a hot night for opposition. Seven
reels.—E. M. Biddle, Strand theatre, Paoli, Ind.

—Small town patronage.

TEETH: Tom Mix—A very good story, but
not a special by any means. Tony and the

dog were both good. It is a picture that will

please most any audience. Seven reels.—C. S.

Watson, Electric theatre. Caldwell. Kan.—General
patronage.

THE LAST OF THE DUANES: Tom Mix-
Mix is not the drawing card for me that he
seems to be with some other exhibitors. Picture
okay and business about average.—G. J. Ritter,

Regent theatre, Bogota, N. J.—General patronage.

THE LONE CHANCE: John Gilbert—Good
program picture. Will go good where Gilbert is

liked. Six reels.—J. W. Andresen, Lyric theatre.

Walnut, Iowa.—General patronage.

OH YOU TONY: Tom Mix—Fair business on
this. It’s another dress suit role, but a terrific

cross country race in the last two spools sent

the crowd out smiling.—Roy W. Adams, Pastime
theatre, Mason, Mich.—General patronage.

THE MAN HUNTER: William Farnum—The
Salt Lake office sent this to me in place of

“Vagabond Trail” and without any notice of any
sort. One of the worst pieces of junk I ever
saw. The patrons got up and left, I went out
and took a drink (don’t get excited, boys) and
the poor operator had to stay and see it through.
I have one thing to be thankful for, though.
He’s cured of most all his bad habits now. Five
reels.—Vick Millward, Harris theatre, Bancroft,
Idaho.—Small town patronage.

Metro-Goldwyn
SEVEN CHANCES: Buster Keaton—A won-

derful comedy to a wonderful business. This is

the best thing Buster Keaton has ever done.
Business built the entire week and the last day
was better than the opening day.—T. F. McCoy,
West Coast-Langley’s Florence theatre. Pasadena,
Cal.—High class patronage.

“The Sporting Chance”, a racing story,
has been completed and will be an
October Tiffany-Tmart release. In
it are Dorothy Phillips and Lou Tel-
legen.

THE RAG MAN: Jackie Coogan—The picture

fan public were more pleased with Coogan dressed
up in tatters than in the stately robe of a prince.

Will please all from 4 to 70 years. Coogan's
partner deserves credit for his work as Ginsburg
in this production. Run this an extra day. That
is, if you generally show a good picture two days,

run this one three. It will stand up on its own
merits.—Chas. H. Ryan, Milford theatre, Chicago,
111.—Neighborhood patronage.

CONFESSIONS OF A QUEEN: Alice Terry
—Just an ordinary picture. But a wonderful
(?) title. The title alone is enough to hold them
out of your house. Someday the producers will

wake up to the fact that this is American and
that salacious titles are keeping the American
public out of the theatres.—T. F. McCoy, West
Coast-Langley’s Florence theatre, Pasadena, Cal.

—High class patronage.

EXCUSE ME: Special cast.—A good family
picture that pleased beyond expectations. Con-
tains some clean comedy gags and a melodramatic
finish. A good picture for any type of audience.

B. and K. theatres in this town used this feature
for their "Take-A-Chanee Week.” We showed it

on a Sunday.—Chas. H. Ryan, Milford theatre,

Chicago, Illinois.—Neighborhood patronage.

EXCUSE ME : Special cast—Excellent comedy.
—J. S. Walker, Alamo theatre. Moody, Tex.

—

Small town patronage.

THE DIXIE HANDICAP: Clarie Windsor-
Fine picture. Seven reels.—Leslie Hables, Reel

Joy theatre. King City, Cal.—Small town patron-

age.

THE DIXIE HANDICAP: Claire Windsor—
My first Metro and it was fine. Everyone en-

joyed this and didn’t hesitate to say so. This

picture will please most any kind of an audience
and you can buy it right. Play up big and make
money.—R. L. Nowell, Idlehour theatre, Monroe,
Ga.—General patronage.

THE PRAIRIE WIFE: Dorothy Devore—Just
a fair program picture. Six reels.—Pace, Bouma
& McGraw, Princess theatre, Traer, Iowa.—Small
town patronage.

THE BEAUTY PRIZE: Viola Dana—A fine

entertainment, story good. Star always good.

—

Bert Silver, Silver Family theatre, Greenville,

Mich.—General patronage.

THE GREAT DIVIDE: Alice Terry—Wonder
ful picture. Could have made money if the

rental had not been so high.—Smith & Trimble,

State theatre, Devils Lake, N. D.—Mixed patron-

age.

THE SILENT ACCUSER: Peter The Great-
Judging from the comments of patrons, this one
is very satisfactory. Put a little steam behind
this and make some money and please your
patrons.—H. G. Stettmund, Jr., Odeo theatre.

Chandler. Okla.—Small town patronage.

THE SILENT ACCUSER: Peter The GreaP-
It sent them away satisfied. Six reels.—J. S.

Walker, Alamo theatre. Moody, Tex.—Small town
patronage.

THE SILENT ACCUSER: Peter The Great-
Wonderful dog Picture. Book it. Six reels.—

-

Leslie Hables, Reel Joy theatre. King City, Cal.

—

Small town patronage.

THE SILENT ACCUSER: Peter The Great-
Very good dog hero picture. Good story; pleased
the majority.—W. F. Loibl, Chimes theatre.

Cedarburg, Wis.—Mixed patronage.

THE SILENT ACCUSER: Peter The Great—
A very fine program picture—Bert Silver, Silver

Family theatre, Greenville, Mich.—General patron-
age.

ALONG CAME RUTH: Viola Dana—Nice little

picture, nothing big, just a good little program
that pleased.—H. D. McChesney, Princess theatre,

Crandor, Wis.—General patronage.

ALONG CAME RUTH: Viola Dana—Fair.—
J. S. Walker, Alamo theatre. Moody, Tex.—Small
town patronage.

THE WHITE SISTER: Lillian Gish—A won-
derful picture in every sense of the word. The
funny part of it was that 99 9-10 of my audience
was composed of Protestants. Had absolutely no
cooperation from the local priest or any of his

like. Don’t have hardly any opposition for a
jumping off place of this size. No, let’s see, a

stock company under canvas ; a Chautauqua under
canvas (until a big wind hit it and blew it

down) ; and a big Ku Klux meeting, with the
widow of Glenn Young as the chief attraction.

Even at that I claim it is a wonderful picture.

The Ku Klux boys want me to run one of their

pictures. I have been stalling them off, but I

sureinell couldn’t get any worse cooperation on
their picture than I got from the Catholics on
“The White Sister.” That’s that. If any of you
boys think I am Bullshevick, Catholic or Ku Klux.
you have another guess coming, because I believe

like Voliva, the world’s flat ; that is, flat broke.

Eleven reels.—Wm. E. Tragsdorf, Trags theatre.

Neillsville, Wis.-—Small town patronage.

JANICE MEREDITH: Marion Davies—Picture

very good, but too long. Eleven reels.—Stella

Fackenthal, Cozy theatre, Dyersville, la.—Gen-
eral patronage.

JANICE MEREDITH: Marion Davies—Veiy
good feature picture that flopped in the box
office. No more for me of this type of picture.

—

W. F. Loibl, Chimes theatre, Cedarburg, Wis.
—Mixed patronage.

CIRCE THE ENCHANTRESS: Mae Murray—
The kind of picture you don’t like to run. Tone
poor, though well acted. When will the ex-

changes quit buying such trash 1 Not fit to be
run—Boom & DuRand, Lyric theatre, Ellendale,

N. D.—Small town patronage.

THE BANDELERO: Special cast—There was
more "bull” in the press sheet than there was
in the bull-fight.—J. S. Walker, Alamo theatre,

Moody, Tex.—Small town patronage.

THE SHOOTING OF DAN McGREW : Barbara
La Marr—Very, very good. A little old, but

pleased everyone and we did a nice business.

What more could we ask for ? And it can be

bought right.—H. D. McChesney, Princess thea-

tre, Crandon, Wis.—General patronage.

THE SHOOTING OF DAN McGREW: Barbara
LaMarr—Having faith in previous reports in the

HERALD, we stepped on this one hard and in

all the ways we could think of. Played to

the largest house in history and everyone satisfied.

The poem being so well known helped draw and
the picture pleased after they got in. Six reels.

—Robt. L. Anderson, Olympic theatre, Forks,

Wash.-—Small town patronage.

THE NAVIGATOR: Buster Keaton—Pleased a

large Saturday night audience. Six reels.—Wm.
Winterbottom, Electric theatre, Brady, Neb.

—

Small town patronage.

THE BANDOLERO: Special cast—One patron
remarked that he sure liked this one. Said the

acting and directing were good and the bull fight

was very good. This was the only comment we
had on this picture. Average business.—H. G.

Stettmund, Jr.. Odeon theatre, Chandler, Okla.-
Small town patronage.

THE ETERNAL STRUGGLE: Special cast—
One of the best Mounted Police pictures we ever

ran. If you have not run it, you have missed
a good one. Bought reasonable. Eight reels.

—

M. D. Richardson. Plaza theatre, Chestertown.
N. Y.—Small town patronage.

THROUGH THE DARK: Colleen Moore—Old
but got by.—J. S. Walker, Alamo theatre.

Moody, Tex.—Small town patronage.

THROUGH THE DARK: Colleen Moore—Old
but an extra good one. Should be able to buy
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F.B.O. rings the bell again!!

“SMOOTH AS SATIN”
The Great Crook Melodrama

STARRING

mUSHN,
Eights

F OR the third time in three weeks F. B. O.’s
product has been chosen by Roxy Rothafel
for the CAPITOL, N. Y., the world’s largest

and finest theatre, a magnificent tribute to
F. B. O. and its vastly improved product, which
proves what we’ve been saying for months,

i. e. This season F. B. O. has the pictures.

“SMOOTH AS SATIN” is from the pen of the
same author who wrote those smashing stage

successes—“THE THIRTEENTH CHAIR” and
“WITHIN THE LAW.” Contract NOW for the
new series of eight EVELYN BRENT pictures
for the coming season. All will be sure fire box
office winners, each bigger than the preceding

one.

FILM BOOKING OFFICES
723 Seventh Ave., New York

Exchanges Everywhere

Thematic music cue sheets available on all our features

THE CAPITOL
THEATRE - BWAYat 5I&SX-NEW Y? ' CITY

t —

;

I Story by Bayard Veiller

Directed by Ralph Ince
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When Moonbeams
Kiss the Mountains in

Glacier
NATIONAL PARK

Open June 15 to Sept . 15

MAGIC moonlight nights.

Days of thrilling sport and
gorgeous scenery. Horseback
riding. Fishing. Mountain
climbing. Hiking. Launching
on the jewel lakes. Motoring V
over scenic highways. Campirtg
out. Loafing and relaxing lux-

uriously at fine hotels and rustic

chalets. Wonderful meals.
Something different to interest

you every moment at Glacier

National Park.

The Northwest
Via the New Oriental Limited

Fine Great Northern trains bring
you direct to Glacier Park gates.

Eastbound from Pacific Northwest,
or westbound from Chicago, be
sure to go one way at least on the
superbly equipped New Oriental
Limited. Before or after Glacier
Park, see Spokane, Seattle, Tacoma,
Portland and Vancouver. Visit
Lake Chelan, Rainier and Crater
Lake National Parks. Open top
observation c af s through the
Rockies and Cascades this summer.
Ask about all-expense-paid 1 to 7
day tours of Glacier National Park
and Glacier - Yellowstone
circuit tours. Apply any
tourist or ticket agent, any
Great Northern office or
A. J. Dickinson, Passenger
Traffic Mgr., St. Paul, Minn.

'
Sc
f

£

w”
rica

GREAT NORTHERN
Route of the New Oriental Limited

Finest Train to Pacific Northwest—No Extra Fare

this one cheap enough now and it will certainly

please. Seven reels.—M. D. Richardson, Plaza
theatre, Chestertown, N. Y.—Small town patron-
age.

THE ARAB: Alice Terry—Hot night, but
played to even break. Good picture. Eight reels.

—Snyder Bros., Crystal theatre, Earlville, Iowa.
—General patronage.

OUR HOSPITALITY : Buster Keaton—Pleased.
—J. S. Walker, Alamo theatre. Moody, Tex.

—

Small town patronage.

A BOY OF FLANDERS: Jackie Coogan

—

Used this on Sunday night and everyone was
satisfied. Children enjoyed it immensely. Fine
for Sunday show in any community. Six reels.

—

Vick Millward, Harris theatre, Bancroft, Idaho.

—

Small town patronage.

IN SEARCH OF A THRILL: Viola Dana—
Our light plant went on the bum and projection
was very dark and the patrons dissatisfied with
it, but no doubt, would be a very good picture
properly projected. Dana always goes good here
under ordinary conditions. This was not a fair
test. Five reels.—Robt. L. Anderson, Olympic
theatre. Forks, Wash.—Small town patronage.

HALF-A-DOLLAR BILL: Anna Q. Nilsson

—

Pleased.—J. S. Walker, Alamo, theatre. Moody,
Tex.—Small town patronage.

HALF-A-DOLLAR BILL: Anna Q. Nilsson

—

If you are showing in a small town and have not
used this one, don’t be afraid to buy it. A good
clean picture with lots of comedy and plenty of
action. Used it on Sunday night to a good crowd
and everyone seemed pleased. Six reels.—Vick
Millward, Harris theatre, Bancroft, Idaho.—Small
town patronage.

Paramount
THE SHOCK PUNCH: Richard Dix—Another

swell Dix entertainment plus. Just as good as
they ever con*.—George Rea. Colonial theatre,
Washington C. H., Ohio.—General patronage.

MADAME SANS GENE: Gloria Swanson—The
worst flop we have had in a year. They just
walked out* on this one till about all we had left
was those tftat went to sleep. Gloria is no good
here any more; Ten reels.—R. A. Shobe, Strand
theatre, Monticellb, Ind.—General patronage. -

MADAME SANS GENE: -Gloria Swanson—The
picLHcg the bunk. Patrons expect to see some^
thing wonderful and are disappointed.—Leslie
Hables, Reel Joy theatre, King City, Cal.—Small
town patronage.

OLD HOME WEEK: Thomas Meighan—One
of Mr. Meighan’s very best. It is 100 per cent
entertainment. Nice and clean. Hurrah, Tom!

Geo. Rea, Colonial theatre, Washington C. H.,
Ohio.—General patronage.

THE CROWDED HOUR: Bebe Daniels—Para-
mount rang the bell with this picture. It pleased
them all. Splendid acting, good battle scenes. A
snappy picture that everyone liked. My patrons
want some comedy with their photoplays. Seven
reels.—C. S. Watson, Electric theatre, Caldwell,
Kan.—General patronage.

THE NIGHT CLUB: Ray Griffith—Another
laughing hit. As near 100 per cent perfect en-
tertainment as is possible to produce. One long
scream. Truly funnier than a last year’s straw
hat. Big crowd, all pleased and happy.—George
Rea. Colonial theatre, Washington C. H., Ohio.

—

General patronage.

FORTY WIVES: Raymond Griffith—Sunday
night to good business. I bought this one for a
program price, but as a satisfier and a laugh

Lew Cody has completed an important
role in “The Sporting Venus”, Marsh-
all Neilan production for Metro-Gold-
wyn. Blanch Sweet and Ronald
Colman are also in the picture.

getter it is a special with a capital S. Buy this

one and you will .have something worth while.

-Seven reels.—P. W. =a
'Quinlin, Ideal theatre, Cha-

feaugay, N. Y.—Small town" patronage.

THE CHARMER: Pola Negri—Pola Negri is

an absolute failure as a drawing card. I bought
this picture cheap and then lost money. Nothing
wrong with the picture, but no drawing power.
—C. S. Watson, Electric theatre, Caldwell, Kan.
—General patronage.

THE DRESSMAKER FROM PARIS: Leatrice

Joy—Fine picture. Will please and draw well.

Eight reels.—Leslie Hables, Rell Joy theatre.

King City, Cal.—Small town patronage.

THE GOOSE HANGS HIGH: James Cruze—

A

good picture with a bad title. It is a story of

parents’ sacrifice for their children. It brings

you back to your home with some of the little

incidents detailed in this offering. This picture

is bound to please the old folks and the younger
generation will be taught a good lesson from
its moral. Where the stage play is unknown
this needs ballyhooing. Six reels.—Chas. H. Ryan,

Talk Is Cheap—-Here’s Evidence!

Cecil B.DeMille
presents

lealri#

EVES^ Hatty Chapman Ford

bith Edmund Burns
Directed by

Paul Sloane

*
I
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Milford theatre, Chicago, III.—Neighborhood pat-

ronage.

THE GOOSE HANGS HIGH: James Cruze—
Fine picture. Will please most of them. Six reels.

—Leslie Hables, Reel Joy theatre, King City, Ca..

—Small town patronage.

MEN AND WOMEN: Richard Dix—A good
program picture. Pleased about 70 per cent. Did
average business. Played if on Saturday.—Allen
Bradley, Lyric theatre, Edinburg, Ind.—General
patronage.

THE SWAN : Special Cast—Another Para-
mount picture. With nice foreign settings. They
always lose us money. Who wants a lot of per-

fectly good film filled with such stuff ? No draw-
ing power. Seven reels.—C. S. Watson, Electric

theatre, Caldwell, Kan.—General patronage.

THE SWAN : Special cast—A little “high brow”
but an excellent picture. Acting fine. Plenty of

comedy. Will please anywhere. Nine reels.

—

Joe Kenneaster, Mystic theatre, Clovis, Cal.

—

Small town patronage.

THE THUNDERING HERD: Special cast. A
fine picture. Pleased all who saw it. A true to

life picture. More pictures should be made like

this. Plenty of action, which my patrons like.

Any small theatre can book and make money.
Eleven reels.—Mrs. Linda M. Huyett, New thea-

tre, Berryville, Va.—General patronage.

THE THUNDERING HERD: Special Cast—
There is no getting away from the fact that this

is a remarkable picture. It will draw compliments
from the most severe movie critic. You cannot
help but become interested in it once it starts
unwinding on your screen. I will not say it is

a "Covered Wagon” in box office value, because
it is absolutely not. Interest the school children
in this historical romance. A good picture that
needs strong boosting. Seven reels.—Chas. H.
Ryan, Milford theatre, Chicago, 111.—Neighbor-
hood patronage.

THE THUNDERING HERD: Special Cast-
Good Western but could not buck 98 in the shade.
Receipts $8.00 short in two days on rental of
feature.—G. J. Ritter, Regent theatre, Bogota,
N. J.—General patronage.

THE GARDEN OF WEEDS: Betty Compson

—

Not suitable for small town audience. Moral tone
bad. Drew an average Saturday night house. Six
reels.—E. M. Biddle, Strand theatre, Paoli, Ind.
—Small town patronage.

THE GARDEN OF WEEDS: Betty Compson

—

This was not nearly as rotten as the reports
from some of the boys would have me to believe.
However, taking their word for it, I ran it only
one night instead of two, for which I paid them
real jack. It will pass for a fair program pic-
ture. Six reels.—Wm. E. Tragsdorf, Trags the-
atre, Neillsville, Wis.—Small town patronage.

THE SWAN : Special Cast—Lay off this one.
Six reels.—Leslie Hables, Reel Joy theatre, King
City, Cal.—Small town patronage.

THE GOLDEN BED: Cecil B. De Mille—

A

wonderful production that drew well. Should go
over big anywhere. Nine reels.—E. M. Biddle,
Strand theatre, Paoli, Ind.—Small town pat-
ronage.

TONGUES OF FLAME: Thomas Meighan—

-

Picture below this star’s rating, but a good story
and interesting. Don’t raise the price. Business
worst ever seen here. Eight reels.—Joe Ken-
neaster, Mystic theatre, Clovis, Cal.—Small town
patronage.

ADVENTURE: Special Cast—This picture will
please about 70 per cent. Will prove to be a
good drawing card if advertised right.—Allen
Bradley, Lyric theatre, Edinburg, Ind.—General
patronage.

FEET OF CLAY : Cecil B. De Mille—My pa-
trons were of the gentry. The play was fine.

Everyone liked it. I wish I could play more
like them but it pays to advertise all your pic-
tures, especially little theatres in a small town,
to get the best crowds

; that is the way I do.
Paramount’s are the ones to get the crowds.

—

Mrs. Linda M. Huyett, New theatre, Berryville,
Va.—General patronage.

FEET OF CLAY : Cecil B. De Mille—One of
the best moral pictures ever made. A little “high
brow” but the roughnecks all stayed. Don’t be
afraid and step on it. A credit to any house.
Ten reels.—Joe Kenneaster, Mystic theatre, Clovis,
Cal.—Small town patronage.

EAST OF SUEZ: Pola Negri—Biggest busi-
ness we have ever done on thi3 particular star.

Good attendance two days and our patrons spoke
well of the picture. It is Chinese atmosphere.
If they like Pola, this picture will satisfy. Seven
reels.—C. H. Powers, Strand theatre, Dunsmuir,
Cal.—Railroad patronage.

EAST OF SUEZ: Pola Negri—Would class this

Fred Thomson, -who recently finished
“The Bandit’s Baby”, has signed for
a new series of Westerns for F. B. O.
release.

9

as a poor picture, both for box office value and
entertainment. Acting good. Poorest business in

history of the town. Seven reels.—Joe Ken-
neaster, Mystic theatre, Clovis, Cal.—Small town
patronage.

THE TOP OF THE WORLD: Special Cast—
Consider this a bang up picture, as good as lots

of specials, but the heat still knocked out all

chances of business, even on a Saturday.—G. J.

Ritter, Regent theatre, Bogota, N. J.—General
patronage.

PETER PAN: Betty Bronson—We tied up with
the schools and put it over. Ten reels.—R. W.
Smith, Town Hall theatre, Wilton, N. H.—Small
town patronage.

MEN : Pola Negri—A fairly good program pic-

ture. Will get by with a good comedy. Seven
reels.—C. H. Lawrence, Plaza theatre, Dundee,
Iowa.—General patronage.

THE ALASKAN: Thomas Meighan—This is a
fair Northern. The scenery is very good, but I

can buy a dozen Pathe Reviews for the price I

paid for this sister. It is nothing but a program
picture. The trouble with Paramount is that
they charge you an increase of 99 per cent for
their trade mark and, as a matter of fact, it

means nothing out in the tall grass. Seven reels.

—Wm. E. Tragsdorf, Trags theatre, Neillsville,

Wis.—Small town patronage.

THE ALASKAN : Thomas Meighen—Drew and
pleased. Curwood’s name, hooked with Meighan,
makes a good combination. Seven reels.—P. G.
Estee, S. T. theatre, Parker, S. D.—Small town
patronage.

NORTH OF 36: Jack Holt—Very good. Better

than “The Covered Wagon.” First picture I did

business with since the 1st of January. Eight
reels.—Stella Fackenthal, Cozy theatre, Dyersville,

la.—General patronage.

NORTH OF 36: Jack Holt—An exceptionally

good picture. Played to good business. Consider
it better than “The Covered Wagon,” but not at
the box office. Eight reels.—C. H. Lawrence,
Plaza theatre, Dundee, Iowa.—General patronage.

CHANGING HUSBANDS: Leatrice Joy—Ran
this Saturday to nice business. My people were
delighted with it. One of the best comedy dramas
of the year. I would advise any of my exhibitor

friends to buy it. Price right, print in good con-

dition, and an extra good picture. Seven reels.-

—

P. W. Quinlin, Ideal theatre, Chateaugay, N. Y.

—Small town patronage.

A MAN MUST LIVE: Richard Dix—Dix is

good. Picture is just an average picture. Not bad
but nothing big. Will get by at regular admission
prices. Seven reels.— C. H. Powers, Strand
theatre, Dunsmuir, Cal.—Railroad town patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—This is all it has been recommended
to be a very beautiful picture well acted.

Advertised it, advanced the admission and made a

little money. The natural coloring makes it a
novelty and adds to its value as an attraction.

However, I cannot see why colored film should

replace the black and white. Seven reels.— O. W.
Moore, Rock Lake theatre, Rock Lake, N. Dak.

—

General patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—This certainly drew them in. We ad-

vertised that the picture was in natural colors.

However, I think they were unnatural. It would
have looked better in black and white. Six reels.

—

R. W. Smith. Town Hall theatre, Wilton, N. H.

—

Small town patronage.

A SAINTED DEVIL: Rudolph Valentino—Al-
though this is a better picture than “Monsieur
Beaucaire,” it was a flop here. None of Valentino’s

pictures of late will get over for us. Buck
Jones, or Tom Mix, is a better drawing card for

us, and don’t cost half so much. We can never

make a dime on Valentino's pictures and we do

make a little off of Mix and Jones. Nine reels.

—

C. H. Powers, Strand theatre, Dunsmuir, Cal.

—

Railroad patronage.

A SAINTED DEVIL: Rudolph Valentino—

A

good picture but too long and slow. Not suitable

for small town. Nine reels—Pace, Bouma & Mc-
Graw. Princess theatre. Traer, Iowa.—Small town
patronage.

MONSIEUR BEAUCAIRE: Rudolph Valentino

—We played this for a Library Benefit under aus-

pices of Study Club and it drew and pleased.

Thoroughly good picture, well produced. Costume
stuff, of course, but now and then a costume play

is pleasing to patrons. Ten reels.—P. G. Estee,

S. T. theatre, Parker, S. D.—Small town pat-

ronage.

THE BORDER LEGION: Special Cast—Good
Western. Drew a little better than average busi-

ness. Worth buying. Seven reels.—M. D. Richard-

son, Plaza theatre, Chestertown, N. Y.— Small

town patronage.

PIED PIPER MALONE: Thomas Meighan—

A

good story and picture but I lost money. Meighan
is too high priced as he doesn’t draw here like he

used to. Unless price is reduced I will have to

turn him down. Also same is the case with Swan-
son and Negri. They are fine actors, but what of

it when we lose money? Seven reels.— M. W.
Hughes, Colonial theatre, Astoria, 111.—General

patronage.

Grab This Line-up!

A romantic drama

,

of the secret

:

CECIL B. DeMILLE
presents u

Three Faces East
bHApthony Paul Kelly

with Robert Ames, Rockliffe Fel-
lowes, Julia Faye, Noah Beery, Sally
Rand, William Boyd, Rosa Rudami.

Oirected bij

RUPERT JULIAN
RELEASED BY PRODUCERS DISTRIBUTING CORPORATION
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One solid weeka
M

beginning its run on Sunday, May 24th, in a driving rainstorm that las

Capitol (with hundreds waiting outside in the njJ

WITr
THE ASSOCIATED ARTS production, from the fame!

Watch for the Marvelous Reviews ti

And Don’t Forget

F. B. O.’s 64
Feature Productions

Which Product is

BeingBoughtin its Entirety

by the Smartest
Exhibitors Throughout
the Entire Country

GOLD BOND SPECIALS
“DRUSILLA WITH A MILLION”

From the famous book by Elizabeth Cooper
An Associated Arts Production—Directed by F. Harmon Weight

“THE KEEPER OF THE BEES”
Story by Gene-Stratton Porter—Produced by J. Leo Meehan

2
Emory Johnson
Super Special Productions

“PARISIAN NIGHTS”
with Elaine Hammerstein, Lou Tellegen and Renee Adoree

A Gothic Picture an A1 Santell Production
“IF MARRIAGE FAILS—”?

with Jacqueline Logan, Clive Brook and Jean Hersholt
Story by C. Gardner Sullivan—Directed by John Ince

“WHEN HIS LOVE GREW COLD”
By Laura Jean Libby

“THE MID NIGHT FLYER”
“THE FUTURITY WINNER”
Story by Louis Joseph Vance

“FLAMING WATERS”
By E. Lloyd Sheldon—An Associated Arts Production

“THE ISLE OF RETRIBUTION”
From Edison Marshall’s thrilling book

“A POOR GIRL’S ROMANCE”
By Laura Jean Libby
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world’s
taiifl

[pfst theatreffleOPIlffiL
day but which did not discourage the capacity crowds that jammed the

get in)—That was the sensational opening of

>vel by Elizabeth Cooper—Directed by F. Harmon Weight

e Published Soon in the Trade Papers
A Series of Super Special

FRED THOMSON
Silver King Productions

8 EVELYN BRENT
Productions

All Box Office Winners

8 RICHARD TAMADGE
Lightning Action Pictures

8 BOB CUSTER
Westerns Produced by

Jesse J. Goldburg

8 MAURICE FLYNN
Melodramatic Gentleman Adventurer

Pictures with Speed and Class

8 SURPRISE NEW WESTERN STAR PICTURES
That Will Set New Records

The New Two Reel Series by
NELL MARTIN

A Brand New Two Reel Series by
SAM HELLMAN

26 TWO REEL COMEDIES

26 BRAY CARTOONS

F. B. O/s Product

Is The Talk

Of the Entire Trade

They Know We’ve Got

the Goods This Year

and They’re All Buying

F. B. O.
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BIG BROTHER: Tom Moore—Excellent pro-

gram and Mickey Bennett, the kid, takes the

honors. Pleased my patrons 90 per cent. Film not

in best of condition. Seven reels.—H. G. Selk,

Selk theatre, Scotia, Neb.—Small town patronage.

TO THE LADIES: Theodore Roberts—Fair, but

such pictures as this and “The Purple Highway
do not get any place here. Very light story and

cannot do much unless on specials. Six reels.

—

M. W. Hughes. Colonial theatre, Astoria, 111.

—

General patronage.

TO THE LADIES: Theodore Roberts— Played

Tuesday and Wednesday. Film condition good.

Comedy drama. Nothing to rave over, just a fair

program picture and without much of a plot.

Seven reels.—B. R. Parsons, Grand theatre,

Springfield, Minn.—General patronage.

THE CALL OF THE CANYON: Richard Dix

—A Zane Grey picture. My patrons eat this kind.

Believe this will go over in most any small com-

munity. Six reels.—Vick Millward, Harris thea-

tre, Bancroft, Idaho.—Small town patronage.

THE CALL OF THE CANYON: Richard Dix

—Lots of them must have read the story. Very

good show as a whole and follows the story quite

closely. A semi-Western and no killing. Re-

freshing for a change. In my opinion, the skunk

episode was rather a crude attempt at comedy.

However, this is not a serious handicap to the

picture. Film fine. Seven reels.—H. G. Selk, Selk

theatre, Scotia, Neb.—Small town patronage.

SINNERS IN HEAVEN: Bebe Daniels—They
sent this in place of “The Enemy Sex,” which

had gone astray. Here is another picture with a

bathing scene which could have been dispensed

with. Otherwise the picture was very good.

Bebe certainly has the goods. Seven reels.

—

R. W. Smith, Town Hall theatre, Wilton, N. H.

—

Small town patronage.

SINNERS IN HEAVEN: Bebe Daniels—Good
airplane flight but the rest was too draggy. Will

pass for any program entertainment. I lost

money, but I think not fault of picture, but the

drought in my territory hurts ; that’s all. If the

farmers don't come no one else will. Seven reels.

—R. R. Duba, Royal theatre, Kimball, S. D.

—

General patronage.

THE COVERED WAGON: James Cruze—We
were last but not least to run this one. Did good
business, though extreme heat hurt us. Would
like to get it back later. Ten reels.—H. D.

McChesney, Princess theatre, Crandon, Wis.—Gen-
eral patronage.

THE COVERED WAGON: James Cruze—Just
fair biz on this, although it drew a lot of people

who never came before.—Roy W. Adams, Pastime
theatre. Mason, Mich.—General patronage.

EMPTY HANDS: Jack Holt—Our Book Club
had just finished reading the book, so it drew
fairly well. The picture was very good but I am
beginning to think we should do away with some
of these back to nature stunts. Today they leave

very little to the imagination. Seven reels.

—

R. W. Smith, Town Hall theatre, Wilton, N. H.

—

Small town patronage.

RACING HEARTS: Agnes Ayres—Fair picture

but somehow lacks the punch. You wait for

something to happen and it does not get very ex-

citing. Film okay. Six reels.—H. G. Selk, Selk

theatre, Scotia, Neb.—Small town patronage.

THE NE’ER-DO-WELL : Thomas Meighan—
This is a very good program picture. Has some
fine scenery, good acting, and will please most
any audience. Eight reels.—O. W. Moore, Rock
Lake theatre, Rock Lake, N. D.—General patron-
age.

“Beauty and the Bad Man’’ is a Pro-Dis-
Co. release of the Frank E. Woods
production directed by William Wor-
thington.

THE STRANGER: Special cast—Another what
I call poor picture from box office viewpoint. No
drawing power whatever. Seven reels.—W. A.
Doerschlag, Strang theatre, Ransom, Kan.—Small
town patronage.

THE PURPLE HIGHWAY: Special cast—An-
other rotten one from Paramount. It seems they
sure have enough of these kind. I have had two
good ones of the last six. Film poor. Six reels.

—W. A. Doerschlag, Strand theatre. Ransom, Kan.
—Small town patronage.

HERITAGE OF THE DESERT: Special cast—
One of the best Zane Grey stories I have run.

The color was wonderful but the film was rotten.

Paramount should spend some money on new film.

Six reels.—W. A Doerschlag, Strand theatre. Ran-
som, Kan.—Small town patronage.

THE PRIDE OF PALOMAR: Marjorie Daw

—

Consider this a good all around entertaining pic-

ture. Has some good horse races, some rodeo and
other action, plus a story by Kyne. Patrons

well pleased. It’s a western of the higher class

and will satisfy the masses. Film fair to good
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condition. Eight reels.—H. G. Selk, Selk theatre,

Scotia, Neb.—Small town patronage.

Pathe
THE KING OF WILD HORSES: Rex—Good

picture but rained out, so failed to make money.
Five reels.—Pace, Bouma & McGraw, Princess the-

atre, Traer, la.—Small town patronage.

THE CALL OF THE WILD: Buck—This drew

33 per cent better than the average and we ac-

tually made money on it. Seven reels.—R. W.
Smith, Town Hall theatre, Wilton, N. H.—Small

town patronage.

HOT WATER: Harold Lloyd—First day good,

second not so good. Still showed a profit. Warm
weather and other attractions probably account

for things on second day.—G. J. Ritter, Regent

theatre, Bogota, N. J.—General patronage.

DYNAMITE SMITH: Charles Ray—Ray seems

to be falling down on his stuff. Can’t give this

one much ; as some of them remarked as they

walked out, “I don’t believe any man would stand

for that kind of stuff the way he does it in that

picture.” Seven reels.—Vick Millward, Harris

theatre, Bancroft, Ida.—Small town patronage.

WHY WORRY?: Harold Lloyd—Say boys, this

is a good comedy, but he sureinell doesn’t draw
anywhere near what he should according to the

price you have to pay. The trouble with these

priced birds is that, instead of making a picture a

week, they grind out about one a year, and the

people forget about ’em. When you can show

these clucks once every week, it is O. K., but once

a year is plop. Six reels.—Wm. E. Tragsdorf,

Trags theatre. Neillsville, Wis.—Small town pat-

ronage.

WHY WORRY?: Harold Lloyd—Again I will

have to report that this is not a Lloyd town. This

picture made me enough money so we could eat a

good meal after it was all over, and the reason for

it was that Pathe gave me nearly a 50 per cent

reduction from previous rentals. The 117 adults

and 49 kids told me it was a great deal better than

“Safety Last” and I agree with them, that is when

it comes to comedy. You could hear ’em yell a

block away. A few said it was a little farfetched,

but you must expect some to kick anyway. If you

can buy it right and if Lloyd goes in your city,

get it. You will not be sorry. Six reels.—G. F.

Rediske, Star theatre, Ryegate, Mont.—Small town

patronage.

Preferred
POOR MEN’S WIVES: Barbara LaMarr.—

Just a fair program picture. Seven reels.—S. G.

Fry, Palace theatre, Omaha, Tex.—Small town
patronage.

THE BROKEN WING: Special cast—One
placed on the wrong side of the ledger for me.
Plot improbable and very few came out to see it.

A few more like this and I would have the

“broken wing.” Plenty more better pictures. Six

reels.—William Martin, Patriot theatre. Patriot,

Ind.—Small town patronage.

Prod. Dist. Corp.
THE AWFUL TRUTH: Agnes Ayres—Good

society comedy drama with excellent snow and
ice stuff which helped on a hot night. Agnes
Ayres and Warner Baxter show well. Six reels.

—P. G. Estee, S. T. theatre, Parker, S. D.—Small
town patronage.

CHALK MARKS: Special cast—A splendid

story. Fine cast. A great program picture ; not a
special.—Bert Silver, Silver Family theatre, Green-
ville, Mich.—General patronage.

ANOTHER SCANDAL: Lois Wilson—Our
people what came liked this production very much.
The title helps. Seven reels.—M. W. Hughes,
Colonial theatre, Astoria, III.—General patronage.

THE WISE VIRGIN: Special cast—A good
program picture but not a special.—Bert Silver,

Silver Family theatre, Greenville, Mich.—General
patronage.

HOLD YOUR BREATH: Dorothy Devore—
This moves off rather slow and everyone wonders
where the comedy is but it picks up good in the

fifth reel. Lots of action, similar to “Safety
Last.” The girl is good. Hiers had very little to

do. Just used his name to draw. I guess. Six

reels.—Leo M. Fay. Gem theatre, Socorro, N. M.

—

Small town patronage.

THE WISE VIRGIN: Special cast—A darn
good little program picture, but played to empty
seats. Thus far have used three P. D. C. pictures

and two have netted me a nice loss. Looks like

their productions are not going to be such terrible

money getters as they make you believe. You
can use this and face them when they come out.

Six reels.—G. F. Rediske, Star theatre, Ryegate.

Mont.—Small town patronage.

Product That Shows the Way!

CECIL B. De MILLE PRESENTS

Released by PRODUCERS DISTRIBUTING CORPORATION
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WANDERING HUSBANDS: Special cast—The
picture is better than the name. Lee and Kirk-

wood are good, as usual.—Roy W. Adams, Pastime

theatre, Mason, Mich.—General patronage.

United Artists
WAKING UP THE TOWN: Jack Pickford—

Fair, light entertainment. The end of the world
'

is sure some bust-up. Norma Shearer is very easy

to look at.—Roy W. Adams, Pastime theatre,

Mason, Mich.—General patronage.

ONE EXCITING NIGHT: D. W. Griffith-

Good picture, but failed to draw. Too long for hot

weather.—E. M. Biddle, Strand theatre, Paoli,

Ind.—Small town patronage.

RICHARD THE LION HEARTED: Wallace
Beery—Followed “Robin Hood” with this and ad-

vertised it as a sequel. Fair business and seemed
to please. It’s a costume picture in eight reels,

but it is a good story and well handled.—Roy W.
Adams, Pastime theatre, Williamston, Mich.

—

General patronage.

ORPHANS OF THE STORM: D. W. Griffith-

After waiting a long time we bought this at a fail-

price. It drew well and made a good impression

on our audience. The print seemed to be light

struck, especially in the titles. Ten reels.—R. W.
Smith, Town Hall theatre, Wilton, N. H.—Small

town patronage.

HIS MAJESTY THE AMERICAN: Douglas
Fairbanks—I did not realize this picture was so old

until I played it, and I paid more for it than

some newer pictures, too. It is a good picture

but people want something new, at least within

2 or 3 years. Seven reels.—Leo. M. Fay, Gem
theatre, Socorro, N. M.—Small town patronage.

POLLYANNA: Mary Pickford—Another dandy
picture but too old, and the patrons won’t come
out, as they have heard of the picture years ago.

United Artists is going to find me hard to sell to

after the bunch of old stuff they handed me. Six

reels.—Leo M. Fay, Gem theatre, Socorro, N. M.

—

Small town patronage.

WAY DOWN EAST: D. W. Griffith—If there

still be an exhibitor who has not yet run this, he

should get it. It cost me $1.00 to see it the first

time, and it’s just as good today as it was then.

Tatrons much pleased. Print good out of Minne-

apolis. Price right. Eleven reels.—I. R. Gavin,

Hammond theatre, Hammond, Wis.—Small town
patronage.

Universal
I’LL SHOW YOU THE TOWN: Reginald

Denny—There have been comedies and audience

pictures but Boy ! Here’s the king of them all.

It starts like a cyclone and ends with a tornado

of the cleanest laughter ever flashed on a screen.

Business—say, all you have to do is to book this

one and then get behind it with everything you

have and watch the customers flock in. Also

the bouquets. Universal is setting a rapid pace

and the beauty about their pictures is that they

are clean. You can’t afford to keep this one away
from your people.—T. F. McCoy, West Coast-

Uangley’s Florence theatre, Pasadena, Cal.—High

class patronage.

ROARING ADVENTURE: Jack Hoxie—Pretty
good Western.—R. L. Nowell, Idlehour theatre,

Monroe, Ga.—General patronage.

THE TORNADO: House Peters—A very good

picture. Such pictures as this are the kind that

please us small town guys. No use to waste money
on light society stuff. Seven reels.—M. W.
Hughes, Colonial theatre, Astoria, 111.—General

patronage.

RAFFLES: House Peters—Pleasing picture

and went over for the week to nice business. Not
big, not spectacular, but it’s a picture with that

something known as audience appeal.—T. F. Mc-

Coy, West Coast-Langley ’s Florence theatre, Pas-

adena, Cal.—High class patronage.

THUNDERING HOOFS: Jack Hoxie—A fair

Western picture. Will please most fans where
Hoxie is popular. Five reels.—C. H. Lawrence,

Plaza theatre, Dundee, la.—General patronage.

THUNDERING HOOFS: Jack Hoxie—A good

clean picture. Any exhibitor can book any of

Hoxie’s pictures and make money on them. He
plays clean from the start. He has plenty of ac-

tion in his pictures. Six reels.—Mrs. Linda M.
Huyett, New Theatre, Berryville, Va.—General

patronage.

THE MEDDLER: Special cast—This is not up
to the standard of this bill, and the story does

not seem to give him enough to do. However, it

is fair, but the title will not draw them in.—

-

C. V. Anderson, Oak theatre, Oakdale, Neb.—Gen-
eral patronage.

THE LAST LAUGH: Emil Jannings—A pic-

ture so far above the average person that they

“Cobra”, Rudolph Valentino’s Ritz-

Carlton picture for Paramount re-

lease, goes to exhibitors in November.
Nita Naldi plays opposite him.

cannot grip its meaning. Not a picture for a

small town. Too deep. Wonderful acting on the

part of Jannings but our patronage canot appre-

ciate it. More walkouts on this picture than any
we have ever run. Seven reels.—Smith & Trimble,

State theatre. Devils Lake, N. D.—Mixed patron-

age.

THE HURRICANE KID: Hoot Gibson—An-
other extra good one. The kind that will draw a

little extra money and please all. Six reels.

—

C. H. Lawrence, Plaza theatre, Dundee, la.—Gen-

eral patronage.

THE RECKLESS AGE: Reginald Denny—Was
enjoyed by the few that came to see it. Think it

good entertainment.—W. F. Loibl, Chimes theatre,

Cedarburg, Wis.—Mixed patronage.

LET ’ER BUCK: Hoot Gibson—Consider this

Hoot’s best. Drew well. Six reels.—Pace,

Bouma & McGraw, Princess theatre, Traer, la.

—

Small town patronage.

LET ’ER BUCK: Hoot Gibson—An extra good
one. Played to big business. The exhibitor who
is not playing The White List is passing up a

good thing. Six reels.—C. H. Lawrence, Plaza

theatre, Dundee, la.—General patronage.

WINE: Clara Bow—Cannot judge this picture

from business done with it, which was very poor.

I personally thought it a good picture.—W. F.

Loibl, Chimes theatre, Cedarburg, Wis.—Mixed
patronage.

BROADWAY OR BUST: Hoot Gibson—A very

fine comedy. Type, Western, with most of the

West left out. If you can get them in they will

like it fine. A fair attendance for me. Six reels.

—William Martin, Patriot theatre. Patriot, Ind.

—

Small town patronage.

RIDE FOR YOUR LIFE: Hoot Gibson-
Pretty good Western for small town where Hoot
is liked. Seems as if Hoot doesn’t mean anything
much to me, because of playing poor stuff. What
I mean, the stories they put him in. Well maybe
he will be better later. Six reels.—Rudolf Duba,
Royal theatre, Kimball, S. D.—General patronage.

THE SAWDUST TRAIL: Hoot Gibson—

A

pretty good Gibson. Not a Western but has
enough of action in it to suit your Western fans.
Six reels.—Joseph W. Springer, Strand theatre,
Eliabethtown, Ind.—General patronage.

THE WESTERN WALLOP: Jack Hoxi^-Good
clean program Western that pleased. Five reels.

—P. G. Estee, S. T. theatre, Parker, S. D.—Small
town patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—Fine play to a mixed audience. Al-
ways have a full house when we have Hoot with
us. The people think he is a wonder. Plenty of
action, which pleased everyone. Always glad to
have Hoot. Hoot is what brings the boys. Six
reels.—Mrs. M. Huyett, New Theatre, Berryville,
Va.—General patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—The title drew them, together with
the fact that so many had read the book, but not
so with the light comedy or society picture.

—

M. W. Hughes, Colonial theatre, Astoria, III.

—

General patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—Good show. Six reels.—Leslie
Hables, Reel Joy theatre, King City, Cal.—Small
town patronage.

HIT AND RUN : Hoot Gibson—Good baseball
picture. Good biz and the fans went crazy over it.

—Roy W. Adams, Pastime theatre, Williamston,
Mich.—General patronage.

HIT AND RUN: Hoot Gibson—Some of my
patrons asked me to get this one back, as they
would like to see it again. As good a comedy as a
Harold Lloyd. Six reels—C. H. Lawrence, Plaza
theatre, Dundee, la.—General patronage.

THE BUTTERFLY: Laura LaPlante—Poor
picture. They sure made a mistake on this one.

Better pay for it and let them keep it. You will

be further ahead in the end.—H. D. McChesney,
Princess theatre, Crandon, Wis.—General patron-
age.

THE SIGNAL TOWER: Virginia Valli—
Pleased 100 per cent. Good story and well done.

Universal has the pictures and the right price for

the small town. Seven reels.—C. P. Harper,
Whiteway theatre, Selma, N. C.—General patron-

age.

K-THE UNKNOWN: Virginia Valli—Excellent
picture. Sure to please. You can’t go wrong on
this one. We played it one day and should have
booked it for two.—H. D. McChesney, Princess
theatre, Crandon, Wis.—General patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—We will always claim this the best “cos-

tume and set’’ production we ever saw. The
cathedral sets are inspiring and magnificent be-

yond comparison. The acting of Chaney is above
them all, but these kind simply flop in this town.
Am very glad that I showed this, anyway. Ten
reels.—William Martin, Patriot theatre. Patriot,

Ind.—Small town patronage.

THE TURMOIL: Special cast—Fair picture.

We liked it, but some of the patrons said they

did not care for it, so there you have divided

opinions. Nothing more than a program picture.
-—H. D. McChesney, Princess theatre, Crandon,
Wis.—General patronage.

THE TURMOIL: Special cast—Sunday to good

A Box-Office Bonanza!
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“Spook Ranch” has been set for release
December 21. Hoot Gibson is the
feature player of this Universal Jewel
directed by Arthur Rosson.

business. I would consider it one of Uncle Carl’s

good ones. This could be called a Jewel with a
clever setting. But the order of Jewels are never
set in such common metal. Seven reels.—P. W.
Quinlin, Ideal theatre, Chateaugay, N. Y.—Small
town patronage.

THE FAMILY SECRET: Baby Peggy—This,
like all Universals, is a nice little picture and one
that it will pay you to book, as it’s nice enter-

tainment and as clean as can be. Peggy plays
her part well, as do all of the cast, and Gladys
Hulette is very sweet in this. Boost it. Six reels.

—W. T. Davis & Son, Rialto theatre, Sharon, Wis.
—General patronage.

MERRY-GO-ROUND: Mary Philbin—The poor-

est two day picture ever played in my town. Had
this contracted for and could not sidestep it. If

you follow up closely the comments on this in the
HERALD, you will find that very few small

towns report this good. It might be O. K. for

the city, but take my word for it and leave it in

the can. When people get up and walk out on a
picture in these small towns, where pictures is

the only amusement they have, then there is some-
thing wrong with the picture and you small town
men know it. Ten reels.—G. F Rediske, Star the-

atre, Ryegate, Mont.—Small town patronage.

EXCITEMENT: Laura LaPlante—Just a fail-

picture with no drawing power. Those who came
seemed to like it.—H. D McChesney, Princess the-

atre, Crandon, Wis.—General patronage.

Vitagraph
TWO SHALL BE BORN: Special cast—Satur-

day night to a nice business. I got very favorable

comments on this one. I would call it an excel-

lent little picture. Will recommend it to all my
exhibitor friends as a good buy. Six reels.—

-

P. W. Quinlin, Ideal theatre, Chateaugay, N. Y.

—

Small town patronage.

THE EMPTY SADDLE: Pete Morrison—This
star is going to be O. K. in this new group. The
first one went over good here, and Vitagraph will

sell them right. Some difference from some other

companies I have tried to buy Westerns from.

Five reels.—Vick Millward, Harris theatre, Ban-

croft, Ida.—Small town patronage.

THE BELOVED BRUTE: William Russell—

A

real picture. Good anywhere. Makes a fellow feel

good to see one like this after showing society

dramas with the same old stories. Seven reels.

—

M. Bailey, Strand theatre, Dryden, Ont., Canada.
—Small town patronage.

BORROWED HUSBANDS: Florence Vidor—
The title brings them, but nearly all of my pat-

rons did not like it. They all seemed to lose out

in figuring out who’s who and why? Seven reels.

—William Martin, Patriot theatre. Patriot, Ind.

—

Small town patronage.

CODE OF THE WILDERNESS: John Bowers
—Vitagraph certainly has some good ones, and
they will sell them reasonable. Seven reels.

—

R. W. Smith, Town Hall theatre, Wilton, N. H.

—

Small town patronage.

CODE OF THE WILDERNESS: John Bowers
—A fine Western feature. Distinctly different. It

pleased immensely and Otis Harlan kept them
laughing. Fine print from Cincinnati exchange.

Seven reels.—William Martin, Patriot theatre,

Patriot, Ind.—Small town patronage.

BEHOLD THIS WOMAN: Irene Rich—Pass-
able. Nothing to brag about.—G. J. Ritter, Re-
gent theatre, Bogota, N. J.—General patronage.

LET NO MAN PUT ASUNDER: Special cast

—Eight reels of misery for the exhibitor. Inde-

cent, immoral, not a redeeming feature. Look
out for it, and I will add, while you are looking

out for this one just let all Vitagraph specials

alone. I bought them cheap but they have cost

me my mid-week crowd. Eight reels.—F. A. Mill-

house, Star theatre, Sumner, Neb.—General pat-

ronage.

CAPTAIN BLOOD: J. Warren Kerrigan

—

Bought this right and pleased the audience.

Kerrigan made a hit. Ten reels.—R. W. Smith,

Town Hall theatre, Wilton, N. H.

ON THE BANKS OF THE WABASH: Mary
Carr—Very pretty little picture that will please.

—Boom & DuRand, Lyric theatre, Ellendale,

N. D.—Small town patronage.

ON THE BANKS OF THE WABASH: Mary
Carr—Played Thursday. Film condition fair.

Good program pictui-e that pleased many. Seven

reels.—B. R. Parsons, Grand theatre, Springfield,

Minn.—General patronage.

Warner Brothers
A BROADWAY BUTTERFLY: Special cast—

This is a very good picture with a very good cast.

Pleased many and was very well acted. Cullen

Landis, Willard Louis, Louise Fazenda very sel-

dom disappoins our patrons. Seven reels.—B. R.

Parsons, Grand theatre, Springfield, Minn.—Gen-
eral patronage.

THE TENTH WOMAN: Beverly Bayne—No
specially big story. My contract price for these

Warners is away too high. While there are very

few poor ones among them, about 75 per cent of

them are just good program features and that’s

all.—G. J. Ritter, Regent theatre, Bogota, N. J.

—

General patronage.

THE TENTH WOMAN: Beverly Bayne—First
class.—J. S. Walker, Alamo theatre. Moody, Tex.

—

Small town patronage.

A LOST LADY: Irene Rich.—A big film

rental with nothing for your money. They walked

out on this one. I got into my car before the

show was out and had business in the country.

All exhibitors know why. Bought for two days ;

ran it one. Seven reels.—R. A. Shobe, Strand the-

atre, Monticello, Ind.—General patronage.

FIND YOUR MAN: Rin-Tin-Tin—We just in-

stalled a new gold fibre screen and the combina-

tion of new screen and this picture drew the best

crowd we have had for a mid-week show for

many moons. If one may judge by the applause,

which seems a good standard of measurement, it

pleased our crowd mightily. Seven reels.—C. E.

Hopkins, The Hopkins theatre. Cotter, Ark.—Small

town patronage.

THE LOVER OF CAMILLE: Monte Blue—
Not so much for a small town. Too draggy and

lovey. Owing to 1'. 1 weather, did not take in

price of feature in two days.—G. J. Ritter, Re-

gent theatre, Bogota, N. J.—General patronage.

HER MARRIAGE VOW: Monte Blue—Good as

usual.—J. S. Walker, Alamo theatre, Moody, Tex.

—Small town patronage.

LITTLE JOHNNY JONES: Johnny Hines-
Very fine acting comedy drama that just suits

small town audiences. Can be bought right and

will please everyone. Six reels.—M. W. Hughes,

Colonial theatre, Astoria, 111.—General patronage.

BABBITT: Willard Louis—Good, but did not

draw like "Main Street.”—J. S. Walker, Alamo

theatre. Moody, Tex.—Small town patronage.

BEAU BRUMMEL: John Barrymore—This for-

June 15 marks the opening of Douglas
Fairbanks’ “Don Q, Son of Zoro”, at

Globe theatre, New York. Hiram
Abrams, president of United Artists,
and Joseph M. Schenck, chairman of
the board, went East for the event.

eign stuff don’t go in small towns, and besides the

picture is too long. Eleven reels.—J. W. Andre-
sen, Lyric theatre, Walnut, la.-—General patronage.

CORNERED: Marie Prevost—Good.—J. S.

Walker, Alamo theatre. Moody, Tex.—Small town
patronage.

THE LIGHTHOUSE BY THE SEA: Rin-Tin-
Tin—Owing to a cool spell, no doubt, I broke all

house records for Monday and Tuesday with this

picture. Dog is undoubtedly the best actor in the

cast and a money getter.—G. J. Ritter, Regent
theatre, Bogota, N. J.—General patronage.

BEING RESPECTABLE: Monte Blue—Good.—
J. S. Walker, Alamo theatre, Moody, Tex.—Small
town patronage.

THE GOLD DIGGERS: Hope Hampton—Ex-
cellent.—J. S. Walker, Alamo theatre, Moody, Tex.

—Small town patronage.

State Rights
COME ON COWBOY: Dick Hatton—This is a

good action Western. Ought to please any West-
ern audience. Has a horse that is well trained

and as a whole is very satisfactory. Five reels.

—

M. W. Hughes, Colonial theatre, Astoria, 111.

—

General patronage.

THE EARLY BIRD: Johnny Hines—Some of

this is very funny, some not so funny, and quite

a little of it downright silly. From one and one-

half to two reels less would make it a better pic-

ture. Business fair. Hot weather coming on.

Seven reels.—G. J. Ritter, Regent theatre, Bogota.

N. J.—General patronage.

FALSE TRAILS: Pete Morrison—A good

Western picture suitable for ordinary program.

Five reels.—C. E. Hopkins, The Hopkins theatre,

Cotter, Ark.—Small town patronage.

KAZAN: Jane Novak—Films were rather old.

but it was a pretty good picture at that. Coming
just two days after Rin-Tin-Tin in "Find Your

Man,” it did not score as heavily as it would at

another time, but it drew fair sized crowd with a

revival as opposition. If a good print can be se-

cured, it will make a good program. Six reels.

—

C. E. Hopkins, The Hopkins theatre. Cotter, Ark.

—Small town patronage.

LUCK: Johnny Hines—Weak comedy drama.

Good for double feature program.—W. F. Loibl,
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A
Ben Wilson
Production

Directed by
Ben Wilson

Distributed by

Film Booking Offices
of America, Inc.

723 Seventh Ave., New York, N. Y.-

H E rode right into the hearts of acuon-
Iovers in “SCAR HANAN”—he es-

tablished himself as a Western favorite in

“THE RIDIN’ COMET”—he increased

his popularity in “WHITE THUNDER,”
and in this, the fourth of his big-action

pictures for F. B. O., the champion of all

cowboys has put even a little more speed,
a little more recklessness!

Book and play every one of this

series! They’ll make monev for you!

^ _ «=* Thematic
Js Music Cue Sheets

available on
all features

-Exchanges Everywhere
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Seven Buck Jones starring specials are

on the Fox list for next year. These
scenes are from “Durand of the Bad
Lands”, which Lynn Reynolds di-

rected.

•Chimes theatre, Cedarburg, Wis.—General patron-

age.

MEN WOMEN MARRY: Special cast.—Some of

the good doctor’s theories illustrated by a picture.

The theories may be all right, but the picture is

punk.—G. J. Ritter, Regent theatre, Bogota, N. J.

—General patronage.

OUT OF THE DUST: Special cast—Good pro-

gram picture. Ordinary business.—W. F. Loibl,

Chimes theatre, Cedarburg, Wis.—Mixed patron-

age.

PERILS OF PARIS: Pola Negri—Wednesday
to fair crowd. Is it good? Well, I don't care to

say. Nobody told me it was so I’ll let it go at

that. Seven reels.—P. W. Quinlin, Ideal theatre,

Chateaugay, N. Y.—Small town patronage.

Serials
IDAHO (Pathe) : Special cast—This is about

holding its own and I am on No. 4. Filled with
drinkers and drunks and sech like. If your people

like serials, and like ’em good and ruff, give ’em
this one. The funniest thing I ever saw was the

advertisements on “Idaho” in the trade papers,

playing up the fact that a lot of big town bozos

had booked this particular serial. What a lot of

wasted energy for us small towners. We do not
have a million half baked yokels rushing by our
door every minute ; we have to pull back the same
dozen next week. A serial is a serial with me, as

I let ’em all in for practically nothing. The other

four reels of the show are composed of a 2-reel

Mack Sennett ; a Hal Roach and an Aesop’s Fable.

I give 'em such a good show that they want to

come back, but I’ll bet the serial has nothing to

do with it. If I'd ever break more than even on
one of these serial nights, I'd drop dead. The
only reason I run ’em is so I won't have to close

on Tuesdays, and in the hope that some of the
tightwads will come to see some of the features
which I advertise plenty far ahead. Two reels.

—

Wm. E. Tragsdorf, Trags theatre, Neillsville,

Wis.—Small town patronage.

INTO THE NET (Pathe): Special cast—This
is a very good serial. I believe it is the best I

have run here. But I am losing on every episode,

because Pathe insists on too much money for it,

just like they do for Harold Lloyd.—Leo M. Fay,

Gem theatre, Socorro, N. M.—Small town patron-

age.

INTO THE NET (Pathe) : Special cast—This
was one of the best serials we ever used. It held

the interest of our patrons and held up attendance

during January and February, two of the poorest

months of the year in small towns depending upon
the farmer trade. Serials of this kind, eliminating

the impossible situations, should be in great de-

mand.—Horn & Morgan, Star theatre. Hay
Springs, Neb.—Small town patronage.

THE SANTA FE TRAIL: Special cast—I was
sure glad when the end of this one came. So were
all my patrons. I only know two people who were
interested in it. A fine title for this country, but

what a farce.—Leo M. Fay, Gem theatre, Socorro,

N. M.—Small town patronage.

Short Subjects
EDUCATIONAL

DIZZY DAISY : Louise Fazenda—We have
never run a poor Educational and this was no
exception. It served its purpose—to get laughs.

Print good. Two reels.— I. R. Gavin, Hammond
theatre, Hammond, Wis.—Small town patronage.

FLYING FINANCE: Mermaid comedy—“Cy-
clone” would have been a better title for this, but
the title has little to do with a picture anyway.
One like this would go good with any kind of a

name hooked to it. Two reels.—Robt. L. Ander-
son, Olympic theatre. Forks, Wash.—Small town
patronage.

GO EASY : Did not go good here. One reel.

—

Robt. L. Anderson, Olympic theatre. Forks, Wash.
—Small town patronage.

HAVE A HEART: Cameo comedy. This com-
edy has plenty of action and entertainment. In

fact we find this brand to be very satisfactory.

One reel.—H. G. Stettmund, Jr., Odeon theatre.

Chandler, Okla.—Small town patronage.

WEDDING SHOWERS: A little above the

average comedy. Two reels.—Robt L. Anderson,
Olympic theatre. Forks, Wash.—Small town pat-

ronage.

FILM BOOKING OFFICES

THE GO-GETTERS: George O’Hara—Am on
No. 3 and, all the blah to the contrary notwith-

standing, I must say that they are not in the

same class with “Fighting Blood” so far as the

sticks are concerned. They don’t mean anything.

Two reels—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

THE GO-GETTERS: George O’Hara—These are

good and please the fan better than the average
comedy. Film good. Two reels.—W. A. Doersch-
lag. Strand theatre, Ransom, Kan.—Small town
patronage.

THE GO-GETTERS: George O’Hara—This was
No. 9 and the title is “Playing With Fire.” These

Not Applesauce—Real Product!

IETROPOLITAN
PICTURES INC.pTCS€n /i/

pvMilUmDottarHandiajp
' fromfhenovet ll Tf T /Jf'% A^ if GEORGE

‘
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RELEASED BY PRODUCERS DISTRIBUTING CORPORATION

“Grounds for Divorce” is a June Para-
mount release directed by Edward
SuHivan. In the cast are Florence
Vidor, Matt Moore, Louise Fazenda
and Harry Meyers.

are nice silly little subjects if that’s what you
want, but don’t care for this kind. They have
been terrible all the way through and one is

about as good as another, as none are good. Look
out for these. Two reels.—W. T. Davis & Son,

Rialto theatre, Sharon, Wis.—General patronage.

FOX
A MOVIE MAD MAID: Fair to good comedy.

Two reels.—Pace, Bouma & McGraw, Princess

theatre, Traer, la.—Small town patronage.
THE SPANISH ROMEO: Earle Foxe—One of

the Van Bibber comedies that was extra good, al-

though all of these have been real comedies. Two
reels.—P. G. Estee, S. T. theatre, Parker, S. D.

—

Small town patronage.

PATHE
BEAUTY SPOTS: Sportlight—They switched

this one for another Sportlight, but it proved to

be the best one out of the last 40 or 50 I have
run. As I said before, these Sportlights are fine,

except when the head bozo tries to make a cheap
advertising film out of them. One reel.—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small

town patronage.

THE COWBOY SHIEK: Will Rogers—It’s there

and over. First Rogers for a long time. In fact

I was scared out on this on account of some of

the boys giving this the air, but it is all wrong.
It’s a good two-reel comedy and my crowd was
very much pleased, although I didn’t have but a

very few come out to see this. Two reels.

—

G. F. Rediske, Star theatre, Ryegate, Mont.

—

Small town patronage.

THE LOVE BUG: Our Gang—The entire Gang
gets hit by the bug, which inoculates most of us,

and there are plenty of laffs for everyone. Two
reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis. Small town patronage.

LOVE'S DETOUR: This is a wonderful monkey
comedy, but there seem to be no laughs in these

things. Therefore, a total loss. One of these

every six years is enough. I never bought this

anyway. The wise guy booker must have had it

around the shipping room, so he had ’em slip it

to me. The human are monkeys enough without
showing them on the screen. One reel.—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small

town patronage.

THE PERFECT LADY: Charley Chase—Not
much to it. A man dressed up like a woman cuts

a few capers. One reel.—G. F. Rediske, Star the-

atre, Ryegate, Mont.—Small town patronage.

THE SOILERS: Stan Laurel—A good slapstick

imitation of “The Spoilers.” Plenty of snow in i
L
.

for this time of the year. Two reels —Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

ZOWIE, Stereoscopik : This is the best I have
seen in the novelty line. Had them hiding behind
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Bebe Daniels has completed her role in

“The Wild Wild Girl”, in which she

is supported by Rod LaRocque. It is

a Paramount picture.

the benches and yelling before the end of the reel.

They are asking for more now. One reel.—Vick
Miilward, Harris theatre. Bancroft, Ida.—Small
town patronage.

UNIVERSAL

ANDY GUMP COMEDIES: By far the great-

est drawing card today. I always feature these

comedies ahead of the feature. Two reels.—W. R.

Thompson, New Holland theatre, New Holland,

Ga.—General patronage.

PONCE DE LEON: A good comedy and some-
what different from the ordinary run. It pleased

okay. One reel.—C. V. Anderson, Oak theatre,

Oakdale, Neb.—General patronage.

VITAGRAPH

SPOOKS AND SPASMS: Larry Semon—

A

dandy. I have yet to find a Semon comedy that

doesn’t please. Well, anyway, this pleased all.

We use a Larry Semon on a holiday and it hits

the bull's eye. One reel.—George Khattar, Khat-
tar’s theatre, Sydney, N. S., Canada.—Neighbor-
hood patronage.

WHISTLES AND WINDOWS: Larry S3mon—
A corker. Laughs by the barrel. Pleased all.

One reel.—George Khattar, Khattar’s theatre,

Sydney, N. S„ Canada.—Neighborhood patronage.

THE COUNTER JUMPER: Larry Semon—

A

fair slapstick comedy is all. Film poor. Two
reels.-—W. A. Doerschlag, Strand theatre, Ransom,
Kan.—Small town patronage.

GOLF: Larry Semon—Very good comedy. One
of Larry’s best. Two reels.—-W. A. Doerschlag,

Strand theatre. Ransom, Kan.—Small town pat-

ronage.

THE SAW MILL: Larry Semon—A good slap-

stick comedy. Film poor. Two reels.—W. A.

Doerschlag, Strand theatre. Ransom, Kan.—Small

town patronage.

MISCELLANEOUS
IN AT THE FINISH: Poor—rotton—punk.

Ought to be dumped in the ocean, or used to start

a fire. It sure takes nerve to call anything like

the above a comedy and charge money for it.

Give ’em the price and tell ’em not to ship the

can with the spool in it. One reel.—G. F.

Rediske, Star theatre, Ryegate, Mont.—Small town

patronage.

A MAN OF POSITION: Sid Smith—A real

good comedy. Two reels.—C. E. Hopkins, The

Hopkins theatre, Cotter, Ark.—Small town patron-

age.

WHY PAY RENT?: Just a reel of film, that’s

all. One reel.—G. F. Rediske, Star theatre. Rye-

gate, Mont.—Small town patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

EQUIPMENT FOR SALE
FOR SALE: Approximately 270 7-ply new

veneer chairs. Also generator, frames and used
projecting machines. Bargains. Atlas Moving
Picture Company, 534 S. Dearborn St., Chicago, III.

EXHIBITORS — LET US SAVE YOU
MONEY. Lowest prices on Guaranteed Used
Theatre Equipment. Elegant lots of Upholstered
and Veneered Chairs, guaranteed condition. Re-
built Machines of all makes at low prices. Gen-
erators, lobby display frames and other theatre

equipment always on hand. Write us your needs.

You will save money. Illinois Theatre Equipment
Company, 12 East Ninth St., Chicago, 111.

THEATRE FOR SALE
FOR SALE: Theatre. Lease and equipment.

Good1 town. Leaving on account of sickness. E.

A. Gross, Glenrock, Wyo.

CAPITAL FURNISHED
CAPITAL furnished to build or reconstruct

motion picture theatres in towns of over ten thou-
sand population. Prefer co-operating with own-
ers who are desirous of expanding. Box 4, Ex-
hibitors Herald, 565 Fifth Avenue, New York
City.

Get on the Band Wagon!

A.H.SEBASTIAN
presents

romthe
Famous musical
comedy success by

FRANK PIXLEY Z?
GUSTAV LUDERS

fro

C/F

EACH PICTURE
IS SOMEONE’S
NEXT BOOKING
You fellows who read these

reports and gain a lot of good
information from them and never
send in any yourself, do you
think you are doing right by your
brother exhibitors?

There are times when a report

on a picture will save another
exhibitor a lot of grief, and other

times will make him more money.
All you have to do is to give your
honest opinion on every picture

that you run. Surely that isn’t too

much work for any one.

Boys, let’s get together and be

100 per cent in writing up every
picture that we run. — ALEX
STEEL, Princess-Strand theatres,

Farmington, 111.

—Reprinted from the HERALD
dated March 15, 1924.

Title

Star

Producer

Report ...

Exhibitor

Theatre

Clientele

City

State

Released by -
— PRODUCERS DISTRIBUTi 'ORPQRAXION
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INDEX TO THE PRODUCT
ANNO UNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins.” is abbreviation for “Insert.”

A three-month period including last week’s issue is covered.

Astor
Child Wives:June 13-14,15.

Associated Exhibitors
Adventurous Sex, The:Apr.ll-Ins.
Barriers Burned AwayApr.il Ins.
Going Up:BOR-70.
Greatest Love of All, The Apr.l 1-Ins.

Introduce Me: Mar.28-16. BOR-68.May 23-21.May
30-7.

Never Say Die:BOR-66.
Now or Never :May 2-62.63.64.

Sky Raider, The: Apr.18-19. May2-92. May30-66.
June 6-87.June 20-63-65.

Yankee Consul, The:BOR-73.

Aywon
His Greatest Battle :May23-164.
Law and the Lady, The:BOR-57.May23-164
Oil and Romance:May23-164.

Banner
Daughters Who Pay :Mar.l4-73.

Chadwick
American Pluck :Apr.25-20.
Bells, The:Apr.25-20.
Man of Iron, A:June 13-17.

Perfect Clown, The:Apr.25-20.
Some Pumpkins :Apr.25-20.
Transcontinental Limited, The :Apr. 25-20.

Winning the Futurity :Apr.25-20.
Wizard of Oz, The: Apr. 25-20.

Columbia
Danger Signal. The:BOR-48.
Enemy of Men, An:BOR-48.
Fate of a Flirt, The:BOR^48.
Fighting the Flames :May23-154.
Fighting Youth :BOR-48.
Fight to the Finish, A: BOR-48.
Great Sensation, The:BOR-48.
Handsome Brute, The:BOR-48.
Ladles of Leisure :BOR-48.
Lure of Broadway, The:BOR-48.
Midnight Flames :BOR-48.
New Champion, The:BOR-48.
Penalty of Jazz, The:BOR-48.
Price of Success, The: BOR-48.
Sealed Lips:BOR-48.
S. O. S. Perils of the Sea:BOR-48.
Speed Demon, The:BOR-48.
Thrill Hunter, The:BOR-48.
Unwritten Law, The:BOR-48.

Davis
J50.000 Reward :May 23-163.
My Neighbor’s Wife:May 23-162.
Red Love:May 23-162.May 16-14.June 13-18.
Tales of a Thousand and One Nights: May 23-162.

Mar.28-61.Mar.7-25.Mar.28-18.BOR-50.Apr. 18-14.
Thrill Girl, The:May 23-163.
Tonio, Son of the Sierras :May 23-162.
Under Fire:May 23-162.

East Coast
Early Bird, The: BOR-54.
Speed Spook, The:BOR-54.

Elbee
Self Defense:June 13-16.

F. B. O.
Alias Mary Flynn :May 9-91.May 30-67.
Bandit’s Baby, The:May9-93.
Drusilla With a Million: BOR-32. May 23-Ins. May

30-73.
Fighting Demon, The:May 23-Ins.June 20-58.
Flaming Waters :May 23-Ins.
Futurity Winner, The:May 23-Ins.
Happiness :May 23-Ins.
Her Father’s Daughter: BOR-32.
If Marriage Fails:BOR-32.May 23-Ins.
Isle of Retribution, The:May 23-Ins.
Jimmie’s Millions :June 20-58.
Keeper of the Bees, The:May 23-Ins.
Last Edition, The:May 23-Ins.
Lilies of the Streets :Apr.l 1-63, 64.65,66,67.BOR-32.
Love’s Bargain :Apr.lI-71.BOR-32,May 2-79.
Midnight Flyer, The:May 23-Ins.
Pacemakers, The:May 16-96.

Parisian Nights :May 23-Ins.
Poor Girl’s Romance, A:May 23-Ins.
Scar Hanan :Mar.28-58.
Speed Wild:May 16-105.
Tearing Through :June 6-74.June 20-58.
Texas Bearcat, The:June6-74.
When His Love Grew Cold:May 23-Ins.
White Fang :BOR-32.May 30-69.
Youth and Adventure :June 20-58.

First National
Abraham Lincoln :BOR-Ins.Apr.l8-Ins.June 13-24.
Ashes :Apr.l8-Ins.
As Man Desires :May 16-Ins.
Bed and Board:Apr. 18-Ins.
Boss of Little Arcady, The Apr. 18-Ins.
Careers Apr. 18-Ins.
Chickie :May 23-24,25.June 6-18,
Clarissa and the Post Road:Apr. 18-Ins.
Classmates :June 13-24.

Classified :Apr.l8-Ins.
Comeback, The :Apr.l8-Ins.
Declasse Apr.11-18,19.Apr.2 5-22-.June 13-24.
Declasse Apr. 11-18, 19.Apr.25-22,23.June 13-24.
Desert Flower, The:June 20-15.
Don Juan’s Three Nights :Apr.l8-Ins.
East of the Setting Sun :Apr.l8-Ins.
Enticement:June 13-24.
Flaming Youth :May 16-Ins.
Flowing Gold:May 16-Ins.
Forever After:Apr.l8-Ins.
Frivolous Sal :June 13-25.
Graustark Apr. 18-Ins.
Heart of a Siren, The Apr.4-10.Apr.25-8.
His Supreme Moment :May 9-14,15.
Husbands and Lovers :June 13-24.
Husband for George, Anne, A Apr. 18-Ins.
If I Marry Again :Mar.28-20.
Inez From Hollywood :June 13-25.
Irene :Apr. 18-Ins.
I Want My Man Apr.ll-20.May 2-23.May 16-Ins.
June 13-25.

Joseph Greer and His Stepdaughter Apr. 18-Ins.
Just A Woman :June 13-23.
Lady, The :BOR-Ins.Apr. 18-Ins.May 23-28.June 13-

24,26.
Lady Who Played Fidele, The :Apr.l8-Ins.

"Parisian Nights,” F. B. O. Gold Bond
special, went into Capitol theatre,
New York, May 31. A1 Santell di-

rected Elaine Hammerstein in this
picture, with Renee Adoree and Lou
Tellegen.

Learning to Love:June 13-24.
Lost World, The :BOR-Ins.Apr. 18-Ins.June 13-25.
Love’s Wilderness :June 13-24.
Madonna of the Streets:May 16-Ins.June 13-25.
Making of O’Malley, The:May 16-Ins.
Men of Steel Apr. 18-Ins.May 16-Ins.
My Son:May 9-16.May 23-26, 27.June 13-23.
New Toys:June 13-25.
One Year to Live :Mar.28-19.Apr.4-18.Junel3-25.
Only Woman, The :June 13-25.
Out of the Ruins :Apr.l8-Ins.
Paradise Apr. 18-Ins.
Playing With Souls :May 2-24.

Quo Vadis:BOR-Ins.May 2-22.June 13-25.
Rainbow’s End :Apr.l8-Ins.
Rose of Monterey, The:Apr.l8-Ins.
Sally Apr.25-24.June 13-25.
Sandra :June 13-24.
Sea Hawk, The :BOR-Ins.Apr.l8-Ins.June 13-25.
Secrets : BOR-Ins.
Shore Leave :Apr.l8-Ins.
So Big:June 13-24.

Soul-Fire :May 30-14,15.June 6-17.
Splendid Road, The Apr. 18-Ins.
Talker, The:May 30-16.
Thief in Paradise, A :June 13-25.
Unguarded Hour, The Apr. 18-Ins.
Viennese Medley, The Apr. 18-Ins.
White Monkey, The:June 20-16.
Winds of Chance :Apr.l8-Ins.

Fox
As No Man Has Loved :Mar.28-14,15.Apr.ll-6,7.
May 9-Ins.May 30-7.June 13-5.June 20-9.

Best Bad Man, The:May 9-Ins.
Desert Valley :May 9-Ins.
Dixie Merchant, The:May 9-Ins.June 13-5.June20-9.
East Lynne :May 9-Ins.May 30-7.June 13-5.June20-9.
Everlasting Whisper, The:May 9-Ins.
Fighting Heart, The:May 9-Ins.June 13-5.June 20-9.
First Year, The:May 9-Ins.May 30-7.June 13-5.June

20-9.

Fool, The: May 9-Ins.May 16-16.May 23-19.May
30-7-June 13-5.June 20-9.

Gold and the Girl :Apr.25-12,13.
Havoc :May 9-Ins.June 13-5.June 20-9.

Hearts and Spurs :Apr.25-12, 13.

Iron Horse, The :Apr.25-10,ll.May 9-Ins.May 16-1T.
May 30-7.June 13-5,6,7,8.June 20-9.

Johnstown Flood, The: May 9-Ins.June 13-5.June
20-9.

Kentucky Pride :May 9-Ins.May 30-7.June 13-5.June
20-9.

Lazy Bones :May 9-Ins.May 30-7.June 13-5.June20-9.
Lightnin’: May 9-Ins.May 30-7.Junel3-4,5.June20-8,

9,10.
Marriage:May 9-Ins.June 13-5.June 20-9.
Part-Time Marriage :May 9-Ins.
Part-Time Wives :June 13-5.May 9-Ins.June 20-9.
Riders of the Purple Sage Apr. 4-4, 6.

Seventh Heaven :May 9-Ins.
Siberia :May 9-Ins.June 13-5.June 20-9.

Silver Treasure, The:May 9-Ins.June 13-5.June 20-9.

Thank You:May 9-Ins.June 13-5.June 20.9.
Three Bad Men :May 9-Ina.
Thunder Mountain :May 9-Ins.June 13-5.June 20-9.

Timber Wolf, The:May 9-Ins.
Trouble Hunter, The :May 9-Ins.
Wheel, The:May 9-Ins.May 30-7.June 13-5.June20-9.
When the Door Opened :May 9-Ins.June 13-5.June

20-9.
Winding Stair, The :June 13-5.June 20-9.

Garson
High and Handsome:May 23-113.

Gerson
Canvas-Kisser, The:May 23-161.

Going the Limit :May 23-161.
Ten Days:May 23-160.

Too Much Youth:May 23-160.

Goldstone
Reckless Sex, The:BOR-52.
Soiled :BOR-52.
Thoroughbred, The:BOR-52.
Torrent, The:BOR-52.
Verdict, The:BOR-52.
Virgin, The:BOR-52.

Guy De Viknorin
Miracle of the Wolves, The:Apr.l8-18.

Ivan Players, Inc.

Lying Wives :May 2-12, 13.May 16-19.
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Jans
Ermine and Rhinestones:May 23-158.
Indiscretion :May 23-158.

Man’s Dangerous Age:May 23-158.

Married :May 23-158.
Other Men’s Wives :May 23-158.
Roaring Forties, The:May 23-158.

Metro-Goldwyn
Auction Block, The:June 13-Ins.June 20-Ins.
Bardeiys the Magnificent :June 13-Ins.June 20-Ins.

Barrier, The:June 13-Ins.June 20-Ins.
Ben Hur:June6-l.Junel3-Ins.June20-Ins.
Big Parade, The : May23-1, 15.June6-1. 13-Ins. June

20-Ins.
Brown of Harvard :Junel3-Ins.June 20-Ins.
Buddies :Junel3-Ins.June20-Ins.
Cheaper to Marry :May 16-26.May 30-4.June.6-4.
Chu-Chin Chow:May 16-27.May 30-4.June 6-5.

Circle, The:Junel3-Ins.June20-Ins.
Confessions of a Queen :May 16-27 .May 30-4.June

6-5.

Daddy’s Gone-A-Hunting:May 16-26.May30-4.June
6- 6 .

Dance Madness : Junel3-Ins.June20-Ins.
Dirty Face :Junel3-Ins.June20-Ins.
Don’t :May 16-26.May 80-4.June 6-6.

Denial, The:May 30-4.

Dixie Handicap, The:May8-7.
Exchange of Wives, An :Junel3-Ins.June20-Ins.
Excuse Me:May 9-7.May 16-26.May 30-4.June 6-4,5.

Exquisite Sinner, The:Junel3-Ins.June20-Ins.
Flesh and the Devil, The:Junel3-Ins.June20-Ins.
Great Divide, The:Mar.28-l.May 9-7.May 16-26.May

30-4.June 6-4.

He Who Gets Slapped: May9-6.Mayl6-26.May30-5.
June6-4.Junel3-Ins.

His Hour :May9-7.May 16-26.May 30-4.June 6-4.

How Dare You :Junel3-Ins.
Lady of the Night: Apr.4-Ins.Mayl6-27.May30-5.
June 6-5.

Lights of Old New York:June6-l.Junel3-Ins.June
20-Ins.

Little Bit of Broadway, A :Junel3-Ins.June20 Ins.
Lovey Mary :Junel3-Ins.June20-Ins.
Man and Maid :May 16-27.May 30-5.June 6-5.

Mare Nostrum: May23-1, 15. June-6-1. Junel3-Ins.
June20-Ins.,l.

Married Flirts :May 16-27.May 80-5.June 6-4.

Merry Widow, The :May23-l,15.June6-l.Junel3-Ins.
June 20-Ins.

Monster, The:May 16-26.May 80-4.June 6-4.

Mysterious Island, The : Junel3-Ins.June20-Ins.
Money Talks :Junel3-Ins.June20-Ins.
Monte Carlo :Junel3-Ins.June20-Ins.
Mystic, The :June6-l.Junel3-Ins.June20-Ins.
Navigator, The:May 16-27.May 30-5.June 6-5.
Never the Twain Shall Meet: Junel3-Ins.June20-Ins.
Old Clothes :Junel3-Ins.
Paris :May23-l.June6-l.Junel3-Ins.June20-Ins.
Pretty Ladies : Junel3-Ins.June20-Ins.
Proud Flesh :May 16-26.May 80-4.June 6-4.

Rag Man, The:May9-7.Mayl6-27.May30-5.June6-5.
Junel3-Ins.June20-Ins.

Reason Why, The : Junel3-Ins.June20-Ins.
Red Lily, The:May9-7.Mayl6-26.May30-5.June6-4.
Romola: May9-l.May23-l.June6-l. Junel3-Ins. June

20-Ins.
Sally, Irene and Mary :June6-l.Junel3-Ins.June20-

Ins.
Scaramouche:June 6-1.

Seven Chances: Apr. 18-4,5. May 9-7. May 16-27.
May 80-4.June 6-4.

Sinners in Silk :May 16-26.May 30-5.June 6-5.

Slave of Fashion, The :June 6-1.
Snob, The:May 16-26.May 30-5.June 6-4.
So This Is Marriage :May 16-27.May 30-5.June 6-5.
Span of Life, The:Junel3-Ins.June20-Ins.
Sun Up :Junel3-Ins.June20-Ins.
Sporting Venus, The :May 16-27.May 30-4.June 6-5.

Temptress,The:Junel3-Ins.June20-Ins.
Time, The Comedian :Junel3-Ins.June20-Ins.
Torrent, The :Junel3-Ins.June20-Tns.
Tower of Lies, The :May23-l,15.June6-l.Junel3-Ins.

June20-Ins.
Unholy Three, The :May23-l,15.June6-l.Junel3-l-

Ins.June20-Ins.
Way of a Girl, The :May 9-7.May 16-26.May 30-5.
June 6-4.

White Desert, The:May 30-4.June 6-4.
Wife of a Centaur :May 16-27.May 80-5.June 6-5.
Wine of Youth, The:May 80-5.June 6-5.
Women and Wives :Junel3-Ins.June20-Ins.
Zander the Great:Apr. 11-1. BOR-38.May 2-Ins.

Lumas
McFadden’s Row of Flats :May 23-166.

Paramount
Adventure:May 23-12.
Air Mail, The:Apr.ll-ll.BOR-3.May23-12.
American Venus, The:May 16-Ins.June 6-11.

Ancient Highway, The :May 16 Tns.June 6-11.

Any Woman :May23-12.June20-12.
Back Home and Broke:June6-12.Junel3-12.
Beggar on Horseback :Apr.l8-ll.May 16-Ins.June

6-ll.June20-13.
Best People, The :May 16-Ins.June 6-11.

Blind Goddess, The:May 16-Ins.
Border Legion, The :May23-ll.
California or Bust :May 16-Ins.June 6-11.

Charmer, The:May23-12.
Code of the West,The:May 2-10.

Coast of Folly, The :May 16-Ins.June 6-11.

Cobra:May 16-Ins.June 6-11.

Conquered :May 16-Ins.June 6-11.

Covered Wagon, The :May23-ll.
Crossroads of the World :May 16-Ins.June 6-11.

THE CHEAT ?
KENTUCKy L

Universal’s Chicago Exchange, led by L. W. Alexander, won first place in the

International Newsreel sales contest. Picture shows R. V. Anderson, New
York office, congratulating John S. Mednikow, short subjects sales manager,

Chicago office. Left to right, seated: Anderson, Lipton Astrachan, city sales-

man; Mednikow. Standing: W. W. Brumberg, country sales manager; Ben
Eisenberg, city salesman; Louis P. Kramer, district exploiteer; M. Kassel, Jack

St. Clair, R. W. Funk, S. G. Drought, M. Van Praag, H. E. Armstrong and

W. W. Baker, salesmen.

Crowded Hour, TheiMay 9-4.

Dressmaker from Paris, The: BOR-3.Apr. 18-12.May
23-12.

Empty Hands :May 23-11.

Enchanted Hill, The :Mayl6-Ins.June6-ll.June20-12.
Flower of the Night :May 16-Ins.June 6-11.

Forbidden Paradise :May 23-11.

Forty Winks :May23-12.
Golden Bed, TherMay 23-11.

Golden Princess, The :May 16-Ins.June 6-11.

Goose Hangs High, The :May23-12.
In the Name of Love :Mayl6-Ins.June6-ll.June20-

13.

King,The:May 16-Ins.June 6-11.

Kiss for Cinderella, A:May 16-Ins.June 6-11.

Kiss in the Dark, A:Apr.25-15.
Liberty Special :May 16-Ins.June 6-11.

Light of the Western Stars :May 23-12.

Little French Girl, The:May 23-12.

Lord Jim :May 16-Ins.June 6-11.

Lost—A Wife:June 20-11.

Lucky Devil, The:June 20-13.

Madame Sans Gene :BOR.3.May23-12.
Manhandled:May 23-11.

Manhattan :May23-ll.Junel3-13.
Men and Women :Apr.25-16.
Merton of the Movies :May 23-11.

Miss Bluebeard :May23-ll.
Moana of the South Seas:May 16-Ins.

New Lives for Old :Apr. 4-12.May23-12.
New Brooms :May 16-Ins.June 6-11.

New York:May 16-Ins.

Night Club, The:May9-3.May23-12.
Night Life of New York :Mayl6-Ins.June6-ll.June

20-13.
North of 36 :May23-ll.
Not So Long Ago:June 6-11.

Old Home Week :May23-12.June6-12.Junel3-12.
Peter Pan :May23-ll.
Polly of the Ballet :May 16-Ins.June 6-11.

Playground of the Giants :May 16-Ins.

Pony Express, The :May 16-Ins.June 6-11.

Quarantine :May 16-Ins.June 6-11.

Rugged Waters :Mayl6-Ins.June6-ll.June20-12,13.
Sackcloth and Scarlet :Apr.11-12.
Salome of the Tenements :Mar.28-10.
Shamrock, The :May 16-Ins.June 6-11.

Shock Punch, The :May23-12.May30-ll.Junel3-13.
Sinners in Heaven :May 23-11.

Son of His Father, A:May 16-Ins.June 6-11.

Sorrows of Satan :May 16-Ins.

Stage Struck :May 16-Ins.June 6-11.

Stage Door Johnny, The:May 16-Ins.June 6-11.

Street of Forgotten Men, The :May 16-Ins.Juno fi-

ll, 16-Ins.June 6-11.June 20-13.

Swan, The :Mar.28-9.
Ten Commandments, The:Apr. 18-11.May 2-9.May

16-Ins.June6-ll.Junel3-13.
That Royle Girl :May 16-Ins.June 6-11.

TroubleWith Wives,The:May 16-Ins.June 6-11.

Thundering Herd, The :Apr.4-ll.BOR.-3.May23-12.
Too Many Kisses :May23-12.Junel3-12.
Vanishing American, The :Mayl6-Ins.June6-ll.June

13-13.

Wanderer, The:May 16-Ins.June 6-11.

Wanderer of the Wasteland, A:May23-ll.
Whispers :May 16-Ins.June 6-11.

Wild Horse Mesa :May 16-Ins.June 6-11.

Wild, Wild Girl, The:May 16-Ins.June 6-11.

When Knights Were Bold :May 16-Ins.June 6-11.

Womanhandled :Mayl6-Ins.June6-ll.Junel3-13.

Parthenon
Dollar Down :Mar. 21-16.

Pathe
Black Cyclone : June6-Ins.Junel3-54,55,June20-76.

Hot Water:Apr.11-Ins.
Percy.Apr.4-76.

Preferred
Boomerang, The:BOR-42.
Breath of Scandal, The:BOR-42.
Capital Punishment: BOR-42.
Faint Perfume:BOR-42.
Mansion of Aching Hearts, The:BOR-42.
My Lady’s Lips:BOR-42.
Parasite, The:BOR-42.
Triflers, The:BOR-42.
White Man: BOR-42.

Principal
Mine With the Iron Doer, The:BOR-7.
Re-Creation of Brian Kent, The :Mar.21-78.Mar. 28-

72.Apr.4-72. Apr. ll-74.BOR-8.May 16-113.May 23-

182.

Producers Dist. Corp.
American, The:June 20-63.

Awful Truth, The: Mar.28-70.Apr.4-70.Apr.ll-54.
Apr.18-78.Apr.25-62.May 2-62.May 9-78.May 16-90.

May23-172.May30-54.June6-78.Junel3-65.
Bad Lands, The:Mar.28-72.Apr.4-72.Apr.ll-56.BOR-

34.Apr.l8-17 .Apr. 25-61. May2-61. May9-77. Mayl6-
87.May23-171.May30-53.June6-77.Junel3-64.

Beauty and the Bad Man :Mar.28-65.Apr. 4-65.Apr.
11-49.Apr. 18-87.Apr.25-71. May2-71. May9-87. May
16-107.May23-181.May30-63.June6-87.Junel3.84.

Beyond the Border: Mar.28-68.Apr.4-68.Apr. 11-52.

BOR-34. Apr. 18-86. Apr.25-70. May2-70. May9-86.
Mayl6-106. May23-180. May30-62. June6-86. June
13-81.

Coming of Amos, The:June 20-62.

Crimson Runner, The: Mar.28-63.Mar. 27-71.Apr. 4-

62,71. Apr. 11-47, 55. Apr.18-6,7,79,82. Apr.25-63.
66. May2-63,66. May9-79,82. Mayl6-91,98.May23-
173, 176.May 30-55, 58.June 6-79,82. June 13-68,73.

Eve’s Leaves:June 20-68.

Friendly Enemies: Mar. 28-64. Apr.4-64.Apr. 11-48.
Apr.18-76.Apr.25-60.May 2-60.May 9-76.May 16-

86.May 23-170.May 30-52.June 6-76.June 13-61.

Girl of Gold, The :Mar.28-12,13,62,66.Apr.4-62.Apr.
11-46, 50.Apr. 18-80,89. Apr. 25-64,73. May 2-64,73.

May 9-80,89.May 16-94,lll.May 23-174,183.May30-
55, 65.June 6-80,89.June 13-69,88.

Hell’s Highroad :June 20-65.

Her Market Value:Mar. 28-60.Apr. 4-60.Apr. 11-44.

Apr.18-83.Apr.25-67.May 2-67.May 9-83.May 16-

99.May 23-177.May 30-59.June 6-83.June 13-76.

Last Frontier, The:June 20-70.

Made for Love:June 20-67.
Million Dollar Handicap, The:June 20-71.

On the Threshold: Mar. 28-67.Apr. 4-67.Apr. 11-51.

Apr.18-84.Apr.26-68.May 2-68.May 9-84.May 16-

102.

May 23-178.May 30-60.June 6-84.June 13.77.

Prince of Pilsen, The:June 20-72.

Private Affairs: Mar.28-61.Apr. 4-6, 7, 61.Apr. 11-45.

Apr.18-85.Apr.25-69.May 2-69.May 9-85.May 16-

103.

May 23-179.May 30-61.June 6-85.June 13.80.

Red Dice:June 20-61.

Road to Yesterday, The:June 20-60.

Silence :June 6-15.June 13-21.June 20-14.

Silent Sanderson :Mar. 28-69.Apr. 4-69.Apr. 11-53.

BOR-34. Apr.18-88.Mayl6-110.May23-182.May 30-

64.June 6-88.June 13-85.

Simon the Jester :June 20-74.

Stop Flirting: Mar.28-58.74.Apr.4-59.74.Apr.ll-4, 5,

43, 58.Apr. 18-75,90.Apr. 25-59,74.May 2-59,74.May
9-75, 90.May 16-83, 114.May 23-169,184.May 30-51,

66.June 6-75-90.June 13-60,89.

Texas Trail, The: Mar. 28-73.Apr. 4-73.Apr. 11-57.

BOR-34.Apr. 18-81.Apr. 25-65.May 2-65.May 9-81.

May 16-95.Mav 23-175.May 30-57.June 6-81.June
13-72.
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Three Faces East:June 20-69.
Untamed Gentleman, The:June 20-64.
Unknown Soldier, The:June 20-73.

Volga Boatman, The:June 20-59.
Wedding Song, The:June 20-66.

B. P. Schulberg
Aristocrat, The:June 6-9.

Boomerang, The:June 6-8.

Breath of Scandal, The:June 6-8.

Capital Punishment:June 6-8.

Dancing Days : BOR-42.June 6-9.

Eden’s Fruit :BOR-42.June 6-9.

Exclusive Rights :BOR-42.June 6-9.

Extravagant Youth: BOR-42.
Girl Who Wouldn’t Work, The :BOR-42.June 6-9.

Horses and Women :BOR-42.June 6-9.

Lew Tyler’s Wives :BOR-42.June 6-9.

Open That Door:BOR-42.
Other Woman’s Story, The :BOR-42.June 6-9.

Parisian Love :BOR-42.June 6-9.

Plastic Age, The:June6-9.
Poisoned Paradise :June 6-8.

Poor Men’s Wives :June 6-8.

Rich Men’s Wives :June 6-8.

Romance of a Million Dollars, The:BOR-42.June
6-9.

Ruthless Women: BOR-42.
Shameful Behavior:June 6-9.

Shenandoah:BOR-42.June 6-9.

Shopworn :BOR-42.June 6-9.

Studies in Wives :BOR-42.June 6-8.

Virginian, The:June 6-8.

When a Woman Reaches Forty :BOR-42.
With This Ring:BOR-42.June 6-9.

Worst Woman, The :BOR-42.June 6-9.

Truart
Reckless Sex, The:June 13-20.
Soiled:June 13-20.
Thoroughbred, The:June 13-20.
Torrent, The:June 13-20.

Verdict, The:June 13-20.
Virgin, The:June 13-20.

United Artists
Bronze Collar, The:May 16-7,12.

Don Q, Son of Zorro:May 16-7,10.

Gold Rush, The:Apr.ll-16.Apr.l8-8.May 16-7,9.

Isn’t Life Wonderful :Apr.4-18, 14, 15.

Little Annie Roo«ey:May 16-7.8.

Sally of the Sawdust :May 16-7,11.
Salvation Hunters :Mar.28-6.
Waking Up the Town :Mar. 28-7.Apr.4-16.Apr. 11-12.

Apr. 18-9.

Universal
Arizona Sweepstakes :May 23-4.

Beauty and the Brute:June 13-2.

Border Sheriff, The:May 23-6.

Bustin’ Through :May 23-6.

Beautiful Cheat, The :May 23-4.June 13-3.

Circus Cyclone, The:May 23-6.

Calgary Stampede, The:May 23-5.

California Straight Ahead :Apr.l8-2.May 28-4.

Chip of the Flying U :May 23-5.

Demon, The:May 23-6.

Fighting Peacemaker, The:May 23-6.

Goose Woman, The :Apr.l8-3.May 23-4.

His People:May 23-5.June 13-3.

Home Maker, The:Apr.l8-3.May 23-4.June 13-3.
Hunchback of Notre Dame, The:May 23-8.

I’ll Show You the Town:May 16-2.

Kings Up:May 23-5.

Lightning Jack:May 23-6.

Little Giant, The :May 23-4.June 13-3.

Lorraine of the Lions :Apr. 18-3.May 23-4.

Looking for Trouble :May 23-6.

Love Thrill, The:May 23-5.

Man in the Saddle, The:May 23-5.

My Old Dutch :May 23-5.June 13-3.

On the Frontier :May 23-5.

Oat of the Flood:May 23-6.

Peacock Feathers :Apr. 18-3.May 23-4.June 13-3.

Phantom of the Opera, The: Mar. 28-2. Apr. 18-2.

Apr.25-2.May 23-3.

Pony Express, The : Apr. 18-3.

Price of Pleasure, The:Apr.4-2.

Rustlers’ Ranch :May 23-6.

Sally in Our Alley :May 23-5.

Scrapping Kid, The:May 23-6.

Siege :Apr.l8-2.May 23-4.June 13-3.

Sky High Corral:May 23-6.

Snowbound :May 23-5.

Spook Ranch :May 23-4.

Sporting Life, The :May 23-5.June 13-3.

Stella Maris :May 23-4.

Still Alarm, The :May 23-5.June 13-2.

Teaser, The:Apr.l8-3.May 23-4.June 13-3.

Terror, The:May 23-6.

This Way Out:May 23-5.

Titans, The:May 23-4.

Triple Action :May 23-6.

Two Blocks Away:May 23-5.June 13-8.

Two-Fisted Jones :May 23-6.

Under Western Skies :May 23-5.

Where Was I? :May 23-4.

White Outlaw, The:May 23-6.

Whole Town’s Talking, The:May 23-6.

Western Pluck :May 23-6.

Vitagraph
Baree, Son of Kazan :BOR-21.May 16-24.
Beloved Brute, The:BOR-20.
Captain Blood :BOR-20.
Clean Heart, The:BOR-20.
Fear-Bound :BOR-20.
Greater Than Marriage :BOR-20.
Pampered Youth :BOR-20.
Redeeming Sin, The :BOR-20,21.
School for Wives :BOR-21.
Tides of Passion :BOR-21.
Two Shall Be Born:BOR-20.

Warner Brothers
Age of Innocence, The:May 16-25.
Bridge of Sighs, The:May 16-25.
Broadway Butterfly :May 16-25.
Dark Swan, The:May 16-25.
Eve’s Love :May 16-25.June 6-6,7.
Find Your Man :May 16-25.
How Baxter Butted In:Mayl6-25.
Kiss Me Again :May 16-25.
Lost Lady, A:May 16-25.
Lighthouse by the Sea:May 16-25.
Lover of Camille, The:May 16-25.
Man Without a Conscience :May 16-25.
My Wife and I :May 16-25.
Narrow Street, The:May 16-25.
On Thin Ice:May 16-25.
Recompense :Mar:28-17.May 2-19.May 16-25.
This Woman :May 16-25.
Three Women :May 16-25.
Tracked in the Snow:May 16-25.
Woman Hater, The:Mayl6-25.

Short Subjects

Bischoff, Inc.
Biff Comedies :May 2-16.

Classics in Slang :May 2-15.
Gold Medal Comedies :May 2-17.

Criterion Classics
Honeymooners in Grand Canyon : June 13-60.June

20-66.

Davis
Fragments of Life :May 23-163.June 13-18.
Hey, Fellows :May 23-163.June 13-18.
It Might Happen toYou:May 23-163.
Mystery Box, The :May 23-163.June 13-18.
Peggy the Vamp:May 23-163.
Power God, The :BOR-50.Apr.l8-15.May 23-163.
June 13-18.

Saturday :May 23-163.
Sheiks and Shebas :May 23-162.June 13-18.

Educational
Balto’s Race to Nome :May 2-6.

Bright Lights :Mar.28-5.
Curses:May 30-9.

Declare Yourself Some Big Profits!

METROPOLITAN PICTURES INC.
promts

SIMON JHE
jester

tficnovdfy WILLIAM ). LOCKE

M FRANCES MARION PRODUCTION

RELEASED BY PRODUCERS DISTRIBUTING CORPORATION

Dome Doctor, The:May 16-20.
Educational Pictures :Mar.21-7. BOR-60. 61.Apr.25-3.
May 16-21.

Half a Hero:Apr.4-8.
Hello Hollywood :Apr.4-9.
High Gear:Mar.28-5.
Hooked :BOR-61.
Iron Mule, The:May 30-9.

King Cotton :June 6-13.
Kinograms:Mar.28-3. Apr.11-3.May 2-7.May 23-23.
June 20-7.

Mermaid Comedies :May 9-11.
Tuxedo Comedies :May 30-9.

Film Booking Offices
Bray Cartoons :BOR-32.May 23-Ins.
Crackerjack..Comedies :May 23-Ins.
Fighting Blood Series :May 23-Ins.
Fighting Hearts Series :May 23-Ins.
Go-Getters Series :May 23-Ins.
Jimmy Aubrey Comedies :May 2-83.

Pace Makers, The :Apr.4-S7. May 2-75.May 23-Ins.
Screen Almanac, The:BOR-32.
Stan Laurel Comedies :Apr.l8-74.June 13-78.
Telephone Girl Scries, No. 1, No. 2:May 23-Ins.

Fox Film Corp.
Amateur Detective, The :Apr.ll-8,9.
Fox News: Apr.11-10. Apr.18-13. May 2-11.May 9-

Ins.May 23-18.May 30-7,12,13.June 13-10.
Fox Varieties: Apr.25-9. May 9-Ins.May 16-18.May

30-7.

Imperial Comedies :May 9-Ins.May 30-7.
Married Life of Helen and Warren, The:May9-
Ins.May 30-7.

O. Henry Stories :May 9-Ins.May 30-7.
Van Bibber Comedies :May 9-Ins.May 30-7 .June 20-

10 .

Pathe
Aesop’s Film Fables :June 6-Ins.
Alice Day Comedies:June 6-Ins.
Ben Turpin Comedies :May23-186.June 6-Ins.
Brides of All Lands :June 6-Ins.
Charlie Chase Comedies :June 6-Ins.
Clyde Cook Comedies:June 6-Ins.
Glenn Tryon Comedies :June 6-Ins.
Green Archer, The:June 6-Ins.
Hal Roach Comedies :Mar.28-Ins.Apr. 4-Ins.Apr.18-
Ins.May 16-116.June 6-Ins.

Harry Langdon Comedies :May 9-69.June 6-Ins.
Haunted Honeymoon, A :June 6-Ins.
Hold My Baby :June 6-Ins.
Idaho :Mar.21-84. Apr.4-Ins. Apr. 11-Ins. Apr.l8-Ins.
June 6-Ins.

Janie and the Waning Glories:June 6-Ins.
Lloyd Comedies:June 6-Ins.
Mack Sennett Comedies :Mar.28-Ins.May 9-100.Juns

6-Ins.
Our Gang Comedies :Apr.l8-92.June 6-Ins.
Pathe News :June 6-Ins.
Play Ball:June 6-Ins.
Prettiest Girl I know, The:June 6-Ins.
Ralph Graves Comedies:June 6-Ins.
Spats Comedies, The:June 6-Ins.
Sportlights :Mar.28-Ins.Apr.25-76.June 6-Ins.
Sunken Silver:May 30-84.June 6-Ins. June 13-92.
Stereoscopies :Apr.4-Ins.Apr.ll-76.June 6-Ins.
Topis of the Day :June 6-Ins.
Wild West:June 6-Ins.

Rayart
Billy the Kid:May 23-Ins.
Fast Steppers :May 23-Ins.
Leather Pushers:May 23-Ins.
Super Speed :May 23-153.

Sering D. Wilson & Co., Inc.

Color Shots :Apr.4-3.BOR-46.
Columbus Discovers a New Whirl :May 23-165.
Ebenezer Ebony Comedies: Apr.4-3. BOR-46. May

2-18

Floral Feast, A:May 23-165.
In a Cottage Garden :May 23-165.
Flying Elephant, The:May 23-165.
Karlo Kolor Komics : Apr.4-3.BOR-46.May 2-18.

Kid Noah : Apr. 4-3.BOR-46.May 2-18.
Musical Melodies :Apr. 4-3.BOR-46.
Redhead Comedies : Apr.4-3.BOR-46.May 2-18.
Thundering Waters :May 23-165.
Wonder Book, The:Apr.4-3.BOR-46.May 23-165.
World in Color, The:May 23-165.

Universal
Ace of Spades :May 23-8.

Blue Bird Comedies :May 23-3.

Buster Brown Comedies :May 23-9.
Century Comedies :May 2-2. May 23-3,9.June 20-2.

Eagle’s Talons, The:BOR-58.
Fast Express, The:BOR-58.June 20-2.
Fast Steppers :June 20-2.

Fighting Ranger, The:May 30-2, 3.June 20-2.

Great Circus Mystery, The :Apr. 11-2.BOR-58.June
20-2 .

International News :BOR-40.May 2-45.May 23-3.

In the Days of Buffalo Bill: BOR-58.
Iron Man, The:BOR-58.June 20-2.

Leather Pushers:June 20-2.

Little Red Riding Hood:May 23-9.

Perils of the Primitive :May 23-8.

Phantom Island, The:May 23-8.

Radio Raider, The:May 23-8.

Riddle Rider, The:BOR-58.June 20-2.

Strings of Steel :May 23-8.

Wolves of the North:BOR-58.June 20-2.
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Ventilation Laws Are
Wasting Millions

Says Institute

T NTERESTING data covering ventila-

1 tion requirements is contained in a re-

port issued by the Milbank Memorial Fund
of New York The report reads as fol-

lows:

That existing ventilation legislation

wastes $2,500,000 annually of tax-payers’
money in the United States, and is not
only needlessly extravagant but actually
injurious to the health of school children,
is asserted by Dr. C. E. A. Winslow, pro-
fessor of public health of the Yale School
of Medicine and chairman of the New
York State Ventilation Commission. The
Commission was appointed by a former
New York Governor and supported by the
Milbank Memorial Fund, of which Edward
W. Sheldon, president of the United States
Trust Company of New York, is head.

* * *

In New York State alone, $200,000 of
public funds are foolishly spent each year
in the operation of school ventilation sys-
tems based on a disproven theory, writes
Dr. Winslow in the current number of the
American School Board Journal, issued to-
day. Mechanical systems of ventilation
based on this theory not only cost more
to build but, once constructed, require the
wasting of more millions in operation, says
the writer.

The heretofore supposed need in room
ventilation of alloting a minimum of thirty

cubic feet of fresh air per minute to every
individual occupant is not borne out by the
Commission’s findings. Upon this require-
ment, known as the “carbon dioxide stand-
ard,” most modern ventilation legislation

is based. Introduced in 1862 by Max von
Pettenkofer and later adopted by the
American Society of Heating and Ventilat-
ing Engineers, this standard has resulted
in the enactment by twenty states through-
out the country of laws making mandatory
the installation of extravagant school venti-
lation systems, the article says.

“If this were all,” Dr. Winslow con-
tinues, “if the harm done by mistaken the-
ories of ventilation were limited to the

pocketbook, the matter might be dismissed
as one to be settled between public appro-
priating bodies and their own consciences.
There is, however, a still more funda-
mental, and still more serious aspect of the
case.”

* * *

Ideal room ventilation, it was found, is

not obtained by pouring in a volume of
warm air, but by providing a small amount
of cool, fresh air to counteract the oc-
currence of a warm, moist and still atmos-
pheric condition. With an air supply of
thirty cubic feet per minute, it is essential

to maintain temperatures generally over
68 degrees F. to avoid unpleasant drafts,

writes Dr. Winslow. Such a warm atmos-
phere causes a rise in body temperature,
an increased pulse rate, respiration and
decreased blood pressure, and results in

10 Years Ago in

The Equipment Field

Glancing back through the pages
of what has since become Exhib-
itors Herald (it was Motography
in 1915), the increasing impor-
tance of theatre equipment and the
growing need for greater discus-
sion of all phases of theatre opera-
tion becomes apparent. From an
occasional article in early 1915 we
see a tendency toward discussion
of theatre problems on the increase
month by month.

Motography in its January 2,

1915, issue began publication of an
outstanding series of articles un-
der the heading “Fundamental
Principles.” This series, including
projection optics, cameras, screens
and film production, stands out as
a constructive contribution to the-
atre development in those days.

In the following issue is an in-

teresting advertisement by the
Nicholas Power Company an-
nouncing that the Powers Camera-
graph had been awarded highest
honors in the American Museum
of Safety Exhibition.

In February, 1915, a new proc-
ess for tinting film scenes was
demonstrated and extensively de-
scribed. Current and transformers
are also the subjects of discussion
about this time.

The old E. E. Fulton company,
then located at 152 W. Lake St.,

Chicago, was advertising its com-
plete theatre catalogue back in

1915.

David S. Hulfish was reviewing
equipment patents in those days.
Patent drawings were extensively
published and described.

One of the first booklets on the-

atre buildings codes was published
by the Travelers Insurance Com-
pany.

markedly diminishing one’s working ef-

ficiency and in seriously increasing one’s
susceptibility to respiratory diseases.

The Commission’s investigators reported
that among pupils in a classroom ventilated
to require the maintenance of a high tem-
perature, the incidence of respiratory
sicknesses was 70 per cent above that

among children in two rooms of lesser

temperature ventilated by window inlets

and gravity exhausts.

* * *

With Dr. Winslow on the Commission
are Dwight D. Kimball, ventilating engi-
neer of R. D. Kimball & Co., New York;
Dr. Frederic S. Lee, professor of physiol-
ogy, and Dr. James Alexander Miller, pro-
fessor of clinical medicine, of the College
of Physicians and Surgeons, New York;
Earle R. Phelps, professor of chemistry.
United States Hygiene Laboratory, Wash-
ington, D. C.

;
and Edward Lee Thorndike,

professor of educational psychology,
Teachers’ College, Columbia University.

In addition to Mr. Sheldon, the Milbank
Memorial Fund’s directing board consists
of Albert G. Milbank, treasurer; John A.
Kingsbury, secretary; Elihu Root, John G.
Milburn, Thomas Cochran, of J. P. Mor-
gan & Co. ; George L. Nichols and Dr.
Charles M. Cauldwell.

Ice Rink to Adjoin

Picture House
Hollywood is to have another motion

picture theatre at the corner of Sunset
Boulevard and Vine Street. Plans
have been drawn for the immediate
construction of a 900-seat house with
an entrance on Sunset Boulevard.
There will be an ice skating rink in

connection with the theatre, and it is

planned to spend $550,000 on the struc-

ture. The Hollywood Holding Com-
pany have taken a lease on the prop-
erty, which runs through from Vine
Street west to Morningside Court. The
theatre is directly across from the
Paramount Studio.

Get a slice of this Melon

!

Released by PRODUCERS DISTRIBUTING CORPORATION

from the play by
langdon McCormick

Produced by
HUNT STROMBERG CORP.

Charles.R. Rogers Treas.
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Left to right: Sam Morris who has appointed Eddie Silver-

man special representative for Warner Brothers ; Lee Les-
ser, real estate representative for Warners, and Silverman,
the new MID WEST supervisor.

Jimmy Gillick (left), who has been “Double I” manager for

Pathe, takes over the Chicago office by a rearrangement
made last week. Fred Aiken by the same change becomes
manager of the Midwest division. (Photos by Shreck.)

CHICAGO PERSONALITIES
By J. S.

CTORRY we couldn’t be out at Olympia
Fields on Tuesday and watch the boys

“swingin’ the golf clubs,” but business is

business and our “Tenth Anniversary and
Studio Issue” required all our time. Our
boss doesn’t believe in that bromide which
goes something like this: “If business in-

terferes with pleasure, let the business go
to grass.”

* * *

“Those ‘Chicago Personalities’ in Exhib-
itors Herald make real snappy reading
and I will always be glad to read another
one.”

We have William J. Mueller to thank
for those kind words. W. J. is now tour-
ing the world and while at Florence, Italy,

he purchased a marble statue to decorate
the lobby of the Milford theatre. It is

a likeness of Esmeraldo, the heroine in

Victor Hugo’s “The Hunchback of Notre
Dame.” According to a letter just received
by Charley Ryan, Mueller expects to be
back in the States in September. Some
little junket.

* * *

Jones, Linick & Schaefer played in hard
luck Sunday night when a nice, polite ban-
dit walked away with $5,000 of the Rialto’s
receipts. William Rosenbloom, manager;

Miss Sarah Phillips, cashier
;
John Hunt,

assistant manager; Otto Guy, ticket agent,

and Frank Smith, usher, were counting the

week-end receipts when the bandit made
his entry and out walked the profit.

* * *

Joe Lyon, our “boy reporter,” is back on
the pay roll. Says Joe : Visitors at the Fox
office, Jimmy Grainger and his son, en
route to the Coast; Leo Yanzi, Avon,
Decatur and Exhibitor Bodwell and his

son, owners of the Paramount theatre,

Wyoming, 111.

* * *

Continuing, Joe sends the “latest flashes

from the ‘dirt disher’

:

Glenn Grohe, 12-year-old son of E. P.

Grohe, won a gold medal during Boys’

week with a display of his drawings. He
competed against boys as old as 18 years.

Joe Cohn, South Side salesman, has re-

signed and has left for Florida. He has

been replaced by Steve Montgomery.
Jack Nolan of the New York office is

now at Fox local office, where he will re-

main until July 1.

Joe M. Lyon is going to Canada for his

vacation, why Canada?
M. Godshaw is covering the Indiana ter-

ritory for Fox.

M. P. Cavanaugh, former assistant man-
ager at Fox Chicago, now acting in the

same capacity at Boston, heard from, with

a personal letter. Matt is great and wants
to be remembered to all his exhibitor

friends.
* * *

Then Joe adds this P. S.:

Note to cashier: Mail check to 910

South Wabash avenue, and take Tom
Mitchell off the pay roll. The butcher

baron has fallen down on the job lately.

* * *

We know that George Hopkinson is de-

serving of a real vacation, but at the same

time we regret to hear that he has sold

his Hamlin theatre. George is one of the

old timers in Chicago, and if he has an

enemy we don’t know who it could be.

Through the years, George has weathered

many an organization storm. In many in-

stances he has been called upon to medi-

ate differences between factions, and in

a quiet way he has brought harmony out

of dissension. We will miss George, un-

less he decides to spend his odd moments
around exhibitor headquarters.

* * *

Harry Lutz purchased the Hamlin for an

indicated $130,000.
* J*s *

It was a big and glorious night at the

Rainbo Gardens last Wednesday. William

Baker, suburban salesman for Universal,

and Ruth Chester announced their engage-

ment. And now for the wedding bells.

BOBBY VERNON
COMEDIES

(Continued on page 116)

screen. He is very versatile, has
a winning screen personality and
injects into his comedies the
speed and action so necessary to
short subjects.

During the year just closed,

Vernon made six of the best com-
edies of his long screen career.

They were “Bright Lights,”
“High Gear,” “French Pastry,”
“Great Guns,” “Don’t Pinch” and
“Air Tight.” In these he played
the characters of a young man
about town, an automobile racer,

a doughboy in the trenches of
France, a poor artist, a boy in

Buster Brown outfit and his

famous “hick” impersonation in

his last comedy, “Air Tight,”

which is a June release on the

Educational program.

Walter Hiers Signs
For Another Series

T HE announcement that Walter
Hiers has been signed for an-

other series of six two-reel come-
dies to be released through Edu-
cational Film Exchanges, Inc.,

does not come as any surprise,

to those who have followed the

big comedian’s work in two-
reelers, for his work in the first

series of Walter Hiers comedies
has been one of the outstanding
features of the Educational pro-

gram the last season.

Hiers is more than “just an-

other fat man.” He is an ex-

cellent comedian, thoroughly

seasoned in comedy work by his

years of appearance in feature

length productions with Para-

mount and other big organiza-

tions. His entry into short sub-

jects was one of the significant

incidents of the industry last sea-

son.

During the season just closed,

Hiers produced six two-reel com-
edies for Educational. These

were, in the order of their re-

lease, “Short Change,” “A Fat

Chance,” “ Good Spirits,” “A
Rarin’ Romeo,” “Tender Feet”

and “Oh Bridget,” the last of

which will be released on Educa-
tional’s July schedule.



Definite and Real

Exhibitors who keep a careful eye on the

box office find that photographic quality on

the screen has an influence with patrons that

is definite and real.

That’s why it’s worth while to make sure

the picture is printed on the film that carries

quality from studio to screen—Eastman Film.

Eastman Film is identified by the

words “Eastman” and “Kodak” in

black letters in the film margin.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.



SPECIAL REPORT
of

The National Board of Review of Motion Pi&ures

70 FIFTH AVENUE
NEW YORK CITY

To PASHB EXCHANGES INC*.

Gentlemen;

We wish to advise you that the majority comment on your photoplay

M.XM0I.03BMK

reviewed by The National Board of Review on APRIL 2Q*19£5

was as follows:

Entertainment Value EXCEPTIONAL Educational Value UNUSUAL

Artistic Value: Dramatic interest of story VERY. STRONG Coherence of
TTEMAWA RT.-R

narrative GRIPPING Acting FOR ANIMALS Photography £XCELI£NZ •

Technical handling SKILLFUL AND.IMAGINATIVE Costuming (if period pro-

duction) Atmospheric quality—Scenic setting FINE

Historical value (if period production)

Moral Effect SHOWS ANIMAL COURAGE AND FIDELITY OF INSPIRING
KIND.

General Comment: THIS IS A REMARKABLY INHERITING PHOTOPLAY* WITH HORSES IN A WILD

STATE ON THE RANGE FOR ITS PRINCIPAL ACTORS. XT HAS THRILL* LOVE , . ADVENTURE .
-

.

.

ALL THE
. QUALITIES OF INTENSE DRAMATIC ACTION* PICTORIALLY IT IS OFTEN SUPERB* THE

PICTURE HAS BEEN SELECTED BY TEE NATIONAL BOARD*S COMMITTEE ON EXCEPTIONAL PHOTOPLAYS
FOR AH APPRECIATIVE REVIEW IN THE COMMITTEE’ S BULLETIN “EXCEPTIONAL PHOTOPLAYS"

*

THE FUNCTIONS OF MOTION PICTURE REVIEW.
The critics of the motion picture advise regarding morally objectionable elements before they are presented to the

public. They bring to the picture the judgment of the typical audience. They appreciate the necessity of liberty of speech
and liberty of creation. Under no circumstances must these be curtailed. The critics must give full liberty to ideas pre-
sented through the drama, matters of propaganda, historic interpretation, tragedy, comedy, current events, etc. At the
same time society, which is being amused, entertained or inspired, must be given the right to register ethical convictions.
The National Board of Review through its members aims to perform this service for society with broad-mindedness, liber-

ality, and even-handed justice. It avoids enforcing personal opinions. It does not believe in coercion. It searches
diligently for fundamental convictions and renders decisions which it is convinced will have broad public support.
Though it is a voluntary extra-legal body having no legal power resident in itself, its decisions become effective through
the crystalization of public opinion regarding the treatment of the subjects represented, and which it seeks to gauge and
reflect through the cooperation of official and non -official correspondents of the National Board of Review in all parts of
the country

NOTE:
ENTERTAINMENT VALUE—This terra applies to all that which is entertaining or interest-holding.

EDUCATIONAL VALUE—This term applies to pictures that are instructive in science, industry, travel, and the
presentation and interpretation of great classics, or that are illustrative of customs of people and ways of living of differ-

ent classes of society past and present.

MORAL EFFECT—This applies to the moral effect of the picture either consciously or unconsciously produced.

ARTISTIC VALUE—This term is interpreted broadly to include the acting, the drama itself, the stage settings,
artistic out-door scenes and scenery, the appropriateness of the production to the story treated, the costuming, and the
absence of incongruous elements.

The National Board of Review of Motion Pictures.
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10 MORE FACTS

3 .

I
The 10 facts which we listed previously prove that

a record that has never been touched is Metro-
Goldwyn-Mayer’s for the passing year, 1924-25.

2
For 1925-26 Metro-Goldwyn-Mayer with its already

* famous Quality 52 has established again its su-

periority.

Among the big star names in The Quality 52 are:

LILLIAN GISH, LON CHANEY, MARION DAVIES,
JOHN GILBERT, BUSTER KEATON, RAMON NOVARRO,
MAE MURRAY, NORMA SHEARER, JACKIE COOGAN,
ELEANOR BOARDMAN, AILEEN PRINGLE, PAULINE
STARKE, CONWAY TEARLE. CLAIRE WINDSOR, CONRAD
NAGEL, MAE BUSCH, LEW CODY, and many others.

4
The directors of The Quality 52 are the following:

REX INGRAM, FRED NIBLO, VICTOR SEASTROM,
MARSHALL NEILAN, ERICH VON STROHEIM, TOD
BROWNING, HOBART HENLEY, FRANK BORZAGE,
KING VIDOR, RUPERT HUGHES, MONTA BELL, ROBERT
Z. LEONARD, W. CHRISTY CABANNE, JACK CONWAY,
ALF GOULDING, JOSEF VON STERNBERG. EDMUND
GOULDING, BENJAMIN CHRISTIANSON, WILLIAM WELL-
MAN, AL RABOCH, and more.

r Metro-Goldwyn-Mayer has one of the most im-

* portant companies of permanent players in the

world, grooming the box-office stars of Tomorrow.
Watch for SALLY O’NEILL, KATHLEEN KEY, GEORGE
K. ARTHUR, PAULETTE DUVAL among others.

6.

7.

A few celebrated novels among The Quality 52:

Blasco Ibanez’ “MARE NOSTRUM,” “THE TEMP-
TRESS,” “THE TORRENT;” Sabatini’s “BARDELYS THE
MAGNIFICENT;” Peter B. Kyne’s “NEVER THE TWAIN
SHALL MEET;” Selma Lagerlof’s world-prize novel “THE
TOWER OF LIES:” Rupert Hughes’ “MONEY TALKS!” and
“HOW DARE YOU!” Elinor Glyn’s “THE REASON WHY;”
and many others.

A few stage plays in The Quality 52: “THE MERRY
WIDOW,” “SALLY, IRENE AND MARY,” “BUDDIES,”

“THE CIRCLE,” “LIGHTS OF NEW YORK,” from “Merry
Wives of Gotham.” Laurence Stallings, author of “What
Price Glory” contributes "THE BIG PARADE;” Samuel
Shipman, “A SLAVE OF FASHION,” “SUN UP,” “AN EX-

CHANGE OF WIVES.” And a lot more!

Showmanship ideas. Erte’s breath-taking gowns
will soon be the sensation of all audiences. Plus

Technicolor Sequences in many ofThe Quality 52. And
other box-office angles.

THE TRANSCONTINENTAL TRACKLESS TRAIN now
en route from Coast to Coast is j’ust one of the

promotion ideas. Add publicity and advertising of

Cosmopolitan productions.

The studio organization, headed by Louis B.

Mayer and his associates Irving Thalberg and
Harry Rapf, prove again in The Quality 52 a knowledge
of what exhibitors want to get the crowds.

8.

9.

10.

Not to mention “Ben Hur”

Metro'Qoldwyn*Mayer The Talk of the industry

Member Motion Picture Producers and Distributors of America, Inc.—Will II. Hays, President

W
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EXHIBITORS HERALD

You Can Bet Your
(No. 441~Straight from the Shoulder Talk by Cai

I’VE LIVED THROUGH SOME EXCITING DAYS IN THIS
grand and glorious moving picture business, but I never got quite the

thrill that I am getting every day from the SENSATIONAL SUC-
CESS OF UNIVERSAL’S BRAND NEW COMPLETE SERVICE
CONTRACT.

LETTERS AND TELEGRAMS ARE POURING IN FROM
small exhibitors, lavishing such red hot praise upon us that I haven’t

the nerve to publish some of them— and I’m not so darned modest

at that.

RIGHT WHEN THE EXHIBITORS NEEDED REAL HONEST-
to-God help, right when they needed a life saver and not a pack of

promises or advice, right at the crucial moment— they got it AND
THEY QOT IT FROM UNIVERSAL.

IF I DO SAY IT MYSELF, IT’S THE DOGGONDEST, MOST
revolutionary selling plan that has ever hit this business between the

eyes.

JUST LET SOMEONE ELSE TELL IT. ED. BUCKLEY OF THE
Idle Hour Theatre, Olivia, Minn., for instance. He says:

—“This prop-

osition of yours is so big, so beneficial to us small town exhibitors that

WORDS FAIL ME WHEN I TRY TO DESCRIBE MY FEELINGS.—
We have all been graciously thankful to you in the past BUT YOU
HAVE CERTAINLY COME TO THE FRONT FOR US THIS
TIME WITH A PROPOSITION WHICH WILL KEEP US IN
BUSINESS AND ACT AS OUR INSURANCE POLICY FOR THE
COMING YEAR. More power to you, Mr. Laemmle, and I wish you

continued success.”
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Last Cent on This:
I,ctemmle, President of the Universal Pictures Corp.)

AND THEN THERE’S HAL KELLY OF CORNING, IOWA.
Did you see his telegram? He said, "I consider Universal’s Complete

Service idea the most far reaching, most revolutionary, most beneficial

thought for the exhibitor recently evolved* EVERY EXHIBITOR
WITH ANY DESIRE FOR ULTIMATE INDEPENDENCE
SHOULD MAKE ROOM FOR IT ON HIS PROGRAM*”

IF YOU DON'T KNOW ALL ABOUT THE NEW PLAN,
find out about it from the nearest Universal exchange or send for a

Universal salesman without delay* Under this plan every small ex-

hibitor who signs for a complete Universal service will get approxi-

mately two and a half shows for little more than he has been paying

for one show* He will have the absolute call on 26 Jewels (including

the “Signal Power” group and the wonderful First White List), 26

Western features (including the Hoot Gibsons, the Jack Hoxies and
the William Desmonds)* 6 whirlwind serials, (“The Fast Express”,

“The Iron Man”, “Wolves of the North”, “The Riddle Rider”, “The
Great Circus Mystery” and “The Fighting Ranger”), 6 “Fast Steppers”,

12 “Leather Pushers”, 52 Century Comedies, 6 Baby Peggy Comedies,
52 Universal 1-reel Comedies and 52 Mustang Westerns.

I DON’T CARE HOW GOOD IT LOOKS HERE, IT WILL
look even better when you know the whole story* It is amazing. It is

an upheaval and I want you to remember that it was the Universal
which found this way to save your commercial existence and give you
a weapon with which to defend your theatre*

A LIFE-SAVER? A GODSEND? YOU CAN BET YOUR BOT-
tom dollar it is* But I want to give you fair warning again that you’ve
got to move fast if you want to get the benefit.
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TOX * 1,000,000 SHOOT SUBJECT POOOOAM

Twice 4Week!

l(Hf Issuer a.Yean-

!

Coders the World!

M^kiejt ofA1IJ.

The Afews Reel of Scoopr/

An Army o/ Cameramen

!

Qualify! Accuracy/

Always First!

FOX NOWS MIGHTIEST OF ALL

16 a Tear!

Eveiy ofher Week/
See fhem on Broadway!

The AfoveHy Reel you

DieWorld we liveW
Evejy one a Tparkl/n£ Gem'

Science, Invenfion, 7ravel

!

The Reel of Surprises!

FOX SHOOT SUBJECTS-LITTLE GIANTS of vhe SCREE
Fox Film Corporation^
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WILIIAM FOX presents

Imperial Comedies
20 ^ 2 REELS EACH

Your Audiences Will See
Comedies of real humor, full of

side-splitting situations, thrills

and surprises,—with agile animal

actors, clever comedians galore-

—

and—

—OF COURSE—

BEAUTIFUL GIRLS!

They Will Not See

—

The old style, custard pie slap-

stick stuff. -------
NO SIR! notin IMPERIALS!

FOX ~ D.O 00.00 0 SHORT SUBJECT PROGRAM — L O X
fox Film Corporation.
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/ r\-. 1 '

:

<v »<v‘ «•. ^\c p _ ..... . . ,.O' n&
* -, 4 & - ,‘S V, •'>:., >•

.

' t .<5“ /O' jo-'
-v- ^ r 4

» <v v̂v%Sv'#r# In Mobile, Alabama
,

',.> .-.4 /' 4 4 /\i/.*n ,, , -. , .V r
rf v4> ^

; **S* -HP Js

*%Xs'$
V/ Mi s s M. Luck el %P .up/ Bi!°u and EmPire T^tees 5^'^’^° /J?$, Pg

>• " .yyo jry 'ffr yPc-s?^^
' : ' r /'^ 0%0 ;

y yo
? "«bs"// TW C J..n

/ c4.

4

.- '^ P
7

'

A. C. Himir " 1 ~*“

'

; p/ 4\ o o
,} / . Plaza Theat

4 / v

N

4 ; *

4 : T 4 /. rj4# 4444 “

#JP<?SSl In Sandusky, Ohio

I

c»" s
v # ^?j/ .

“A. C. Himmelein P ' W
’.

./
.,. 4 ,<«V' J~%a» , SA ' “'x -

" '

/ Y 4 ' 4/ Plaza Theatre ,v

4 4 vO 4 jnw
. A. <V' ..;'/

r v^p-4
o, '.'/*o y

ft- _<v 44,

x „
• ->•

^v . / yv
S'nO vO f , V.i * / 4o 4 -

' 4, - 4 4/ . In Austin

a ineatre t.~r .4 4 rp . / :
y

.

/..: t4#4 644 Av/strn, Texas
; ,0 <<#/ f /,

cP P1

4;44# .<f4 o 4 vyI / ^ if y 6̂ dr 4V / 4 f./ / 4 4 V Vcf 44 J A
^ f\f\ rr7 C _ _ _ Tv >* ^1 # .

v //
7
$̂f

fs 4 <?•<?& «, > $Fo‘y*c4x45# r- . rr-1 4/ rnv hilm ( nrnnnfinn



WILLIAM FOX
THE IRON HORSE LAZYBONES

THE FIRST YEAR EAST LYNN

AS NO MAN HAS LOVED THE FIGHTING HEART

KENTUCKY PRIDE PART-TIME WIVES

THANK YOU THE DIXIE MERCHANT

HAVOC THE WINDING STAIR

LIGHTNIN’ SIBERIA

THUNDER MOUNTAIN

SIGNS

BUCK
JONES

ACE OF THE GREAT OUTDOORS
will be seen in 7 virile western adventure productions from

stories by noted authors. For early release THE TIMBER
WOLF and DESERT VALLEY, both by Jackson Gregory.

/

ir

LIGHTNIN’^ the pky that brol^e the worlds record

!

Fox Film Corporation,



SUPREME
4 PETER B. KYNE STORIES

WHEN THE DOOR OPENED

MARRIAGE

THE JOHNSTOWN FLOOD

THE SILVER TREASURE

ATTRACTIONS
THE WHEEL

SEVENTH HEAVEN

WAGES FOR WIVES

3 BAD MEN

THE ANCIENT MARINER

and

Torn Vlijc

Tony, the wonder horye

Fresh from his triumphal tour of Europe
and America, this King of All Western
Stars will be seen in 7 outdoor photo-dramas
of the highest grade on a scale never before

attempted, with Tony appearing in each

picture. The first will be THE LUCKY
HORSESHOE.

FINER, BIGGER, BETTER
THAN EVER BEFORE!

LIGHTNIN’^ the play that hrol{e the worlds record

!

fox Film Corporation,
Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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The
Desperate

Marriage
The altar or the penitentiary?

Handsome Jim Warren had

to choose. And so he chose

marriage with coarse, red'

faced Mollie, keeper of a

low resort.

He did not love her. Am
other woman—a pale, silent

woman—already had a far

greater claim to his name.

Why, then, was he corm

mitting this crime against

honor— against his own
heart? What did Mollie

have on him ?

This is the situation on

which is founded the tremen-

dous play by Max Marcin,

now playing in New York

with H. B. Warner.

The outstanding dramatic success of New York’s current theatrical season.

Now being produced as a great photoplay with an imposing cast directed by

RUPERTJULIAN —under the personal supervision of

CECIL B. DeMILLE.
For release by

PRODUCERS DISTRIBUTING CORPORATION



Presenting

Lillian Gish

John Gilbert

Norma Shearer

Lon Chaney
Marion Davies

Buster Keaton
Ramon Novarro
Mae Murray
Eleanor
Boardman

Aileen Pringle

Pauline Starke

Jackie Coogan
Claire Windsor
Conrad Nagel

Lew Cody
Mae Busch
Conway Tearle

and many others

Directed by

Rex Ingram
Fred Niblo

Victor Seastrom

Erich
von Stroheim

Marshall Neilan

Tod Browning
Hobart Henley
Frank Borzage

King Vidor

Monta Bell

W. Christy
Cabanne

Alf Goulding

Benjamin
Christianson

A1 Raboch
Rupert Hughes
Robert Z.

Leonard

Jack Conway
Josef
von Sternberg

William
Wellman

Edmund
Goulding



Some of the

Pictures

Mare Nostrum
A Rex Ingram Production

By Blasco Ibanez. With Alice
Terry, Antonio Moreno.
Ingrams’ successor to “The
Four Horsemen."

The Merry
Widow

Director, Erich von Stroheim.
M aeMurray and John Gilbert.

The magnificent picturization

of one of the stage’s great-

est properties.

Romola
Lillian Gish, the star. With
Dorothy Gish. Also Ronald
Colman, William H. Powell.
Henry King, Director. The
successor to “The White
Sister."

Bardelys The
Magnificent

Starring John Gilbert. With
Claire Windsor. KingVidor,
Director. By Sabatini, author
of “The Sea Hawk,” “Scara-
mouche.” Entirely in Techni-

color.

The Tower Of
Lies

Victor Seastrom, Director.

Norma Shearer and Lon
Chaney. The three person-
alities of “He Who Gets
Slapped.” From Selma Lager-

lof’s world-prize novel.

Lillian Gish
Two Big Productions

This greatest star has just

signed a long-term contract
with Metro-Goldwyn-Mayer.
Miss Gish will appear in two
great pictures.

Lights of
New York

A Cosmopolitan Production
starring MARION DAVIES. Di-
rected by Monta Bell. From
Lawrence Eyre’s stage success,

“Merry Wives of Gotham."

The Big Parade
KingVidor, Director. Starring

John Gilbert. With Renee
Adoree. By Laurence Stall-

ings, author of “What Price

Glory” Broadway’s greatest

current success.

Buddies
A Cosmopolitan Production
starring MARION DAVIES.
From George Hobart’s suc-

cessful play, two years on
Broadway. Nationally serial-

ized and advertised.

The Torrent
A Cosmopolitan Production.

By Blasco Ibanez, featuring

Aileen Pringle in a cast of
big n ames. Nationally serial-

ized and advertised.

The Temptress
A Cosmopolitan Production.

By Blasco Ibanez, author of
“The Four Horsemen,”
“Blood and Sand,” “Enemies
ofWomen,’’“MareNostrum.”
Nationally serialized and ad-
vertised.

and Many More
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Jl KeynoteForm. GREATER MOVIESEASON

J
OHN F. CASE, editor of the Missouri Ruralist, made an address at O’Fal-

lon, Mo., May 15, 1925, before the presentation of “The Covered Wagon.”

At the close of his remarks, he said:

“It seems to me that into this picture the actors have put the soul of the pioneer. It lives. I can

pay no greater tribute than that. And when you have seen it you will agree with me.

“I pay tribute, too, to the pioneers of the motion picture industry who, as those of long ago,

visioned possibilities undreamed of by average men and pressed forward to help make a hap-

pier world.

“Motion pictures have brought the world to us of the farm and the country town. There is

more than entertainment and inspiration provided by a picture like ‘The Covered Wagon.’ There

is a lesson in God’s goodness to mankind, enabling the pioneers to build.

“In publications such as the Missouri Ruralist throughout this na-

tion the story of Paramount Pictures is being told, an advertising

campaign almost as epochal as this picture itself. The national

advertiser stakes his money that his product is right**

paramount knows THE GREATER FORTY
is right

and is telling the world so:

Newspapers

(Paramount
Week)

19,
500,000

homes

1HE GREATER FORTY Qa/amount 9ichmsfor THE GREATER MOVIE SEASON

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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m BETTY COMPSON RAYMOND GRIFFITH
From the play 'Ohe Peart of a Thief''' by Paul Armstrong ~ Screen play by Keeno Thompson

s

(2 paramount picture
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Laughs

!

6 ,

7.

8 .

9.

10

11

12

13

14

15

16

17

18

19,

20 .

21 .

22 .

23.

24.

25.

26

27

28.

29.

30,

31

32

The mysterious manhole

The bucket o' blood

The innocent tourist

The counterfeiter's waffle
iron

The quick-change Chinese
joint

The Queen of Chinatown

The light-fingered hop-head

The poor white captive girl

The "murder"

The knife behind the curtain

"Paging Mr. Dusenberry"

The triple cross

"I'll fix it with the chief"

Bringing; the dead to life

The gas meter inspector

The divvying shadows

The crooks' parade

"Is she pretty?"

"I'll match you for the tip"

"Paging Mr. Callahan"

The auto "smash-up"

"Come in, Mr. Tuttle"

"Who are those fellows?"

"The ice is in the ice-box"

The greatest detective in
the world

Hide the watch

The diamonds in the dusting
mop

The detective's hip pocket

The trick dog

"Here's the watch"

The golf ball on the stairs

The flash in the corner

Ohe whole audience

roaredat thesepoints

in thepicture •

33. The dog and the flashlight

34. The voice on the wire

35. The swinging safe door

36. Who'll take the necklace?

37. Detectives face to face

38. The Griffith kiss

39. "Where's my hat and coat?"

40. Sawed-off shot guns

41. The motor cycle army

42. "Let's go straight"

43. The puncture and lightning
change

44. "Danger! Bridge Out!"

45. Both sides of the train

46. The uncoupling

47. The gasoline wagon

48. "I wonder if we're doing
right"

49. "That's the way I like to

travel

"

50. The ride through the cops

51. The fighting detectives

52. Jumping the gap

53. Saving the high hat

54. Dynamite

55. Orange boxes ahead!

56. The race through the tunnel

57. Back to the tea wagon

58. Reversing the gun

59. Smith

60. "How many lumps?"

61. "Will the detectives have

some tea?"

62. His real name

63. The summonses

64. Paths to Paradise
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Announcing the

Most Sensational

Event of the Season

ALICEJOYCE
with

MARJORIE DAW
CLIVE BROOK
VICTOR MAC LAGLEN

“THE PASSIONATE
ADVENTURE”
From the Novel by Frank Stayton

Directed by

GRAHAM CUTTS
The Producer of “Woman to Woman

”

An A. C. and R. C. Bromhead Production

DISTRIBUTED BY

LEE-BRADFORD CORPORATION
Arthur A. Lee, President

701 Seventh Ave.

NEW YORK

i i
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WARNERBROC
’ Classics of the Screen^

Audience

Stuff /
"How
Baxter
Buttedfil

by OWEN DAVIS
Jdapted from Stuffof Heroes by Harold Titus

rwith

DOROTHY DEVORE
MATT MOORE
Ward Crane -Wilfred Lucas

Adda Gleason -TurnerSavage

Virginia Marshal -Cameo
Directed by - WILLIAM BEAUDINE
Scenario by- dULIEN JOSEPHSON

at the

Piccadilly
NewYork.

Week, gf*

June 10 th

I

H ERE is one of those

gems of entertain-

ment that a showman
knows at first glance is

“audience stuff.”

It’s rapid-fire; it’s glo-

riously funny, and it has

touches of pathos that

quicken the heart-beat.

Any audience will revel

in, and thrill to, this pic-

ture. It was built for them
—and built right.
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the season’s greatest buy~

c/lsk at yourWarner
Exchangefor thedetails

of this marvelous group

of showmen's pictures
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A

WARNER BROS
' Classics of the ScreenM

RNER
f/llso available through
the new

5YEARWARNER
FRANCHISE

or through the

chisePlan— Getthem
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“Bringing Broadway to Main Street”
(in the full sense of the term)

Learn How to Put on

BROADWAY PRESENTATIONS
At no or Low Cost

WE WILL SHOW YOU HOW
At the

SIXTH ANNUAL CONVENTION
M. P. T. O. of NEW JERSEY

NEW MONTEREY HOTEL
Asbury Park, N. J.

JUNE 29-30, JULY 1

THESE ARE BUSINESS DATES AND “PLAY” DATES TOO

Everybody Is Coming—Everybody Welcome—Some-
thing Doing All the Time

You Do Not Need Special Invitation—Just Come
Down and Register.

NATIONAL PRESIDENT R. F. W00DHULL WILL SOUND M. P. T. 0. A. KEYNOTE

STARS, ATTENTION

:

—Show You Are Not Only One
of the “REEL,” but a REAL
one Also.

Come, Fraternize With Us

—

Enter the Water Sports Carni-

val.

YOU WILL BE GLAD YOU CAME
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Grab this one

Milton Sills’ first starring

vehicle is a corker.

As a red-blooded, he man
cop he is going to win any

audience.

oh wc

S'

rT ttUPsoS
v

A Foreign Rights Controlled by V
Mjdnon Avenue, Ntw'vo.k

"Jirat national Pictured
Members of Motion Picture Producers mui Distributors of America Inc.-- Will Hays flvoimt
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)

' Foreign Righti Controlled by
First National Pictures Inc

\ 383 Madison Avenue New York

I

JUNE money getters/
WHITE

MONKEY"
with

BARBARA
LA MABJL

An Associated Pictures
Corporation presenta-
tion. Directed by Phil

Rosen. A Sawyer-Lubin
production. Adapted by
Arthur Hoerl from John
Galsworthy’s famous
novel.

COR1NNE
GRIFFITH

ii in

%e Marriage
Whirl"

Presented by Corinne
Griffith Productions, Inc.

Adapted from famous
stage play, “The Na-
tional Anthem,’ by J.

Hartley Manners. All-

star cast. Directed by
A1 Santell. Editorial di-

rection June Mathis.

MILTON
SILLS

'%& Making
of O'Malley"

An Earl Hudson pro-
duction, with Dorothy
Mackaill. Directed by
Lambert Hillyer. From
story by Gerald Beau-
mont. Editorial direction

Marion Fairfax.

COLLEEN
MOORE

n IB

0 :he Desert
Flower

"

Don Mullaly’s stage suc-

cess, with Lloyd Hughes.

Directed by Irving Cum-

mings. Editorial direc-

tion June Mathis.

Coming j

The LADY
WHO LIED"
EDWIN CAREWE
PRODUCTION

From Robert Hichens

“The Snake Bite,” with

Lewis Stone, Virginia

Valli and Nita Naldi.

Adapted by Lois Zellner

and Madge Tyrone. Di-

rected by Edwin Carewe.

SCARLET
WEST

A FRANK J. CARROLL
PRESENTATION

A great epic of the West,

graphically depicting the

white man’s invasion and

the conquest of the West.

With Robert Frazer and

Clara Bow.

“JUST A
WOMAN

with

CONWAY TEARLE and

CLAIRE WINDSOR

Also Percy Marmont
and all-star cast. Pre-
sented by M. C. Levee.
Directed by Irving Cum-
mings. Adapted by Jack
Cunningham from Eu-
gene Walter’s play.

CONSTANCE
TALMADGE
Her Sister
From Paris*

A Joseph M. Schenck

presentation, with Ron-

ald Colman. Story by

Hans Kraly. A Sidney

Franklin production.HHHn

t

Members of Motion Picture Producers and Distributors of America Inc.---Will Hays Jhesuient
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Martin J. Quigley, Publisher Editor

Arrival of WoodhuU and Cohen at North Carolina exhibitors’ convention provides final link for

again binding state organization to M. P. T. 0. A.

Policeman shot to death in Chicago while carrying Pantheon theatre’s $4,000 receipts to bank

—

Auto bandits escape with cash.

Ten large cities form committees for “Greater Movie Season”—Budgets fixed—Huge parades

planned—100 per cent support voted.

Lloyd Hamilton signs for fourth series with Educational—Comedian enters sixth year with

company—Goodrich will direct.

Frederick H. Elliott changes name of I. M. P. P. D. A. as first act as manager. Title now is

Independent Motion Picture Association of America.

Los Angeles hanks are driving producers out of California by failure to cooperate with them
in financing, says Jesse J. Goldburg.

Universal goes into open market for pictures to protect exhibitor in Iowa after Laemmle buys
rival Hostettler theatre.

Death of Harry M. Berman is big loss to industry—F. B. O. sales manager noted for his

personality.

Universal tests tax law on personal property in courts, says Ray Murray—Refund of $1,129
sought—Metro sues Warners.

Policeman’s iron grapple ruins Rothstein’s Adam’s apple—Rare treat at advertisers’ luncheon
described by John S. Spargo.

Rumchasers fire upon tug as ship is sunk for thrilling scenes of First National’s “Half Way
Girl.”

Well wishes still pouring in for “Exhibitors Herald’s” tenth birthday. Anniversary number
brings praise from exhibitors.

Avoid summer slump with proper equipment, says Martin J. Quigley in editorial—Theatres to

control independent product.
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Avoid Summer Slump
With Proper Equipment

Theatre closings, coining as a result of hot weather,

are being reported from various localities. These items

are regularly in the news at this time of the year.

Doubtlessly, in many localities and among various

classes of theatres the closings are considered as inevit-

able and little thought is given to means of keeping the

theatres open throughout the summer.
An authority on theatre operation recently made the

statement to us that more than 50 per cent of the clos-

ings now taking place could he prevented, and rendered
unnecessary, by the installation of adequate machinery
to cool and ventilate the houses.

To turn a theatre that has been compelled to close

for several weeks during the summer months into one
which can remain open at a profit is well worth an

investment in the necessary equipment.
The Herald's “Better Theatres” department will he

pleased to supply to theatre owners the latest and best

information with reference to equipment that can con-

vert their theatres into an all year around business.

Theatres to Control

Independent Product
Independent producers tell exhibitors that the future

quality of their pictures will depend upon the volume
of hookings they receive.

This is an economic truism and theatre owners will

do well to appreciate the correctness of it. The type
of product found in the independent market will be
exactty that called for by the demand of exhibitors as

expressed in contracts. In the critical days of the com-
ing season the position of the independents will not
he improved by abstract assurances from exhibitors

that they want independent product. Nothing will

help except contracts which will enable these producers
to recoup investments in current programs and have
funds for future operations.

And the independents are entitled to know, and
know early, what is to be the will of the theatre owners.

Incidental Numbers
and Theatre Receipts

The part which presentations and incidental program
features, exclusive of motion pictures, play in deter-

mining the receipts of motion picture theatres presents

an interesting question.

The incidental items on the program doubtlessly

have a marked influence in establishing and maintain-
ing a reputation for a theatre but they must be con-

sidered in a wholly secondary position, else there
would lie no accounting for the marked variance from
week to week in the receipts of theatres identified with
this type of supplementary entertainment.
There are instances in which, despite the greatest

and most intelligent effort to maintain a standard for

the whole program, a good feature picture will influ-

ence receipts to the extent of more than 75 per cent.

In other words, with a program of incidental features

of standard quality a mediocre picture will mean to

the theatre receipts only a little more than half of what

might lie taken in with a really popular picture.

This seems to place the motion picture in a position
of absolute dominence, despite the seeming influence
of the incidental attractions.

It also suggests that the motion picture is entitled

to a better share in the receipts of these theatres than
it is now usually receiving.

Frederick H. Elliott

and the Independents

The Independent Motion Picture Producers & Dis-

tributors have done well in the appointment of Mr.
Frederick H. Elliott as executive manager. Mr. Elliott

is well and favorably known throughout the business.

He has long been familiar with the trade and with trade
matters and he should prove a valuable executive for

the independents’ association.

As executive secretary of the old National Associa-

tion of the Motion Picture Industry he carried on a

valuable work for the common good of the industry

and in the many contacts he made throughout the

trade he created a favorable and lasting impression.

We congratulate the association, and Mr. Elliott as

well, on the new connection.

Good Stories Control

Producers’ Success

The acquisition of important literary material is the

basic requirement devolving upon a producer who is

attempting to play for a commanding position in the

field. This work can no longer be carried on in a

haphazard way, waiting for fortunate accidents and
discoveries to be made, but, on the contrary, the work
must be intelligently and minutely organized and car-

ried on with zeal and enterprise.

An extraordinary success in this work for the current

season was achieved by the Fox Film corporation which
succeeded in acquiring a collection of plays and stories,

of a reputation and popular appeal, that has probably
never been duplicated in a season announcement of

any producer.

The good effect of the list of plays and stories which
the Fox company has announced is a matter of common
knowledge and general comment throughout the trade.

Other producers view the list with longing eyes and
exhibitors contemplate it with beaming countenances.

It means that ready-made audiences to the number of

millions are waiting, with money in hand, for the

posters announcing these plays and stories to be hung
out in front of theatres.

The character of this literary material has already

focussed the attention of the trade upon the Fox com-

pany and it seems very likely to become an outstanding

factor in building for this company probably the most

successful year in the history of its operations.

And such an outcome would only be in the natural

order because the greatest contribution that any pro-

ducer can make at this time toward the advancement
of screen entertainment is in bringing to the screen

better, finer and more popular stories. The advance-

ment of the popularity of motion pictures, under exist-

ing conditions, depends more upon that than anything

else.
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Woman ’s Battle

in Wisconsin May
Doom Blue Laws

(Special to Exhibitors Herald

)

MILWAUKEE, WIS., June 23.—Ar-
rested seven times within the last few
months, but still defying reformers who
have set out to keep the town blue on
Sunday, Mrs. Mae Zimmerman, veteran
exhibitor of Cumberland, Wis., is put-

ting up a battle against the blue laws
that is attracting the attention of thea-

tre owners throughout the state.

A fine of $10 and costs was assessed
after the first arrest and Mrs. Zimmer-
man appealed to the state supreme court.

Pending a ruling, Mrs. Zimmerman and
her supporters have sent appeals also

to Governor John J. Blaine and to the

attorney general’s office, asking the blue
law either be enforced impartially
throughout the state, or repealed or
modified.

State Senator Henry Staab, executive
secretary of M. P. T. O. of Wisconsin,
has made two attempts to have the legis-

lature repeal the blue laws but on each
occasion his attempts to introduce a bill

were unsuccessful.
Governor Blaine, in a wire to the dis-

trict attorney, has warned the law must
be enforced impartially throughout Bar-
ron country.

Policeman Killed;

Pantheon Robbed
of $4,080 Cash

Chicago police are hunting three auto

bandits who killed Patrolman Patrick
McGovern and took $4,080, two days’ re-

ceipts of the Pantheon theatre. George
Haney, treasurer of the Pantheon, was
walking to a bank with the patrolman,
who had the money wrapped in a news-
paper under his arm. One of the rob-
ber trio jumped from an auto. When
McGovern reached for his pistol the ban-
dit fired three shots.

Haney was detained to assist in the
inquiry. Four others were held. Leo
Spitz, counsel for the Lubliner & Trinz
house, said $1,000 reward was offered for
the slayer.

San Francisco Film Fire
Cost Called $750,000

( Special to Exhibitors Herald)

SAN FRANCISCO, June 23.—Close to

a million dollars in motion picture films

is reported to have gone up in smoke at

a recent fire in the local offices of Para-
mount Pictures Corporation exchange.
Three firemen were overcome and two of-
fice girls had a narrow escape. A spark
from the electric drill of an employe put-
ting up shelves in a vault ignited a roll

of film. An explosion followed. Verne
Wilson, shipping manager, locked the doors
of five adjoining vaults, and prevented a
spreading of the flames. “The damage
will exceed $750,000,” said Charles Pincus,
manager of the Imperial, who directed re-

moval of the records. Lieutenant E. Lamb
rescued an employe, John McKeon, in the
cellar.

The checking of the fire without more
serious results was called due to the Hays
organization’s campaign for safety, one fea-
ture of this being the institution of fire

drills in exchanges. Automatic sprinklers,
vault doors and other mechanical contriv-
ances played their part and the fire was
confined to one vault.

N. C. Exhibitors Hail Woodhull
and Cohen at Peace Session

Attendance Rebinds State to M. P. T. O. A.—Indiana Elects

Rembusch—'Albany Theatre Owners Urge National Affiil-

iation—Wisconsin Directors to Set Convention Date
(Special to Exhibitors Herald)

By JAY M. SHRECK
(News Editor, Exhibitors Herald )

WRIGHTSVILLE, N. C., June 22.—The arrival here this morning of

R. F. Woodhull, national president, and Sydney S. Cohen, chairman of the

national board, supplies the link which again binds North Carolina exhibitors

to the Motion Picture Theatre Owners of America. The Motion Picture

Theatre Owners of North Carolina, which convened yesterday in its Twelfth
Annual Convention, was one of the seceding states at Chicago which later

formed Allied States Organization.

Fellowship Meeting Conducted
This year’s gathering is a fellowship meeting, with both exhibitors and

exchange men in attendance. The film trade of this state is determined to avoid
the serious situation wrhich has confronted South Carolina where more than
100 theatres have been closed by tax legislation. South Carolina’s plight was
detailed to the convention by Max Bryan and M. S. Hill.

Although North Carolina has had a Albany Exhibitors Ask
strong organization, which has been able
to avert tax, as well as other troubles,
the stories of these two men have been
an added incentive for a still stronger
body in this state.

Indiana Theatre Owners
Elect Frank Rembusch

(Special to Exhibitors Herald)

INDIANAPOLIS, IND., June 23.—In-
dorsing the purchase of pictures from in-

dependent producers, meaning those who
are not acquiring theatres in opposition to

their customers,
M. P. T. O. of In-

diana wound up
its convention here
by electing Frank
J. Rembusch
president and
member of the

board of directors.

Mr. Rembusch,
who was very ac-

tive in exhibitor

organization work
until five years
ago, has pledged
himself to renew
the oldtime vigor

in national and
state theatre owners’ interests, to help pro-

tect the rights of exhibitors.

M. J. Doody of Indianapolis was elected

secretary and Harry Koch, also of Indi-

anapolis, was named treasurer. On the

board of directors the following were
placed: Nathaniel N. Bernstein, Michigan
City, chairman; J. N. Wycoff, Terre Haute;
Ed. Bingham, Indianapolis

;
Leonard Sau-

ers, Muncie
; W. F. Easley, Greensburg

;

Will Brenner, Winchester; Charles R.

Metzger, Indianapolis; O. I. Demaree,
Franklin

;
and A. C. Zaring, Indianapolis.

The exhibitors condemned the uniform
contract as being unfair and inequitable,

especially the arbitration clause
;

recom-
mended the right to cancel pictures of poor
merit, and asked that producers refuse to

serve non-theatrical performances.
While indorsing the general idea of

“Greater Movie Season” the delegates felt

that exhibitors should set the date for the

campaign. It was declared impossible to

create a “Greater Movie Season” in August
when many houses are closed. The exhib-
itors also favored equal sharing of the cost

of the campaign by distributor and ex-
hibitor.

Frank J. Rembusch

National Affiliation
( Special to Exhibitors Herald)

ALBANY, N. Y., June 23.—Some of the

exhibitors who are members of the Al-
bany zone are agitating a movement
toward affiliating with the national organ-
ization, the matter having been brought up
last week at a meeting of the Albany
zone. Morris Silverman of Schenectady,
a veteran exhibitor, first broached the mat-
ter at the gathering, declaring that since

the Albany and the Buffalo zones are now
separate and distinct from the New York
city zone, it would be a good thing to as-

sociate with the national organization if

such is possible.

It has been decided to place the proposi-

tion of joining the national organization
before President William Dillon and abide
by his decision. It is the understanding
that the two zones could not join as units,

but that they could select from their mem-
bership certain ones who could join the

national organization as individuals and at

the same time represent the wishes of the

Albany and the Buffalo zones.

Wisconsin Directors to

Convene at Milwaukee
( Special to Exhibitors Herald)

MILWAUKEE, WIS., June 23.—Direc-
tors of M. P. T. O. of Wisconsin will

gather tomorrow in Milwaukee to take up
plans for the annual convention of the

state exhibitors’ organization. The state-

wide meeting will be conducted in August
as has been the custom in past years and
the exact date will be decided by the board
at tomorrow’s session. Fred Seegert is

president.

U. S. Commission Silent

on Reported Citing of
West Coast Theatres
( Special to Exhibitors Herald)

WASHINGTON, June 23. — Reports
from the Pacific coast that the West Coast
Theatres and possibly other parties have
been cited by the federal trade commission
for alleged violation of the laws under
which it operates have been received in

Washington, but have been neither affirmed
nor denied by the commission.
Under the new rules of the commission,

no publicity is given its cases until an
answer has been received to its formal
complaint.
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I^EW YORK—Ray Murray, out in Los

Angeles, is going to get jealous when he

reads about all the California people who
are in New York . . . Mike Levee,

Grand Exalted Smear of Molasses Spread-

ers Union, Local No. 1, of Los Angeles,

is in New York doing the down and vice

versa . . . A l Green, of same place,

is here going broke on daily wires telling

how anxious he is to get back to the Coast

. . . Mervyn LeRoy, gag man from the

Coast, now with Ben Lyon, is here trying

to dig up some new ones from the Broad-

way shows. . . . Harry Brand, Wampa
president, spends a lot of time telling peo-

ple New York is a great city, but. . . .

Sol Lesser, of Coast et cet, is in New York

buying pictures, theatres and other things,

incidentally visiting with brother Irving.

. . . A. C. Blmnenthal, real estate ex-

pert, says it looks about the same here as

on the Coast except for the incidental mat-

ters of cost and climate. . . . Joseph

M. Schenck while here attended the open-

ing of “Don Q” and is willing to admit

that it is a pretty good picture. . . .

Harry Arthur, formerly of West Coast

Theatres, is another New York visitor

from the Coast. . . . E. M. Ascher says

looking after the interests of a star of such

popularity as Corinne Griffith is no sin-

ecure, whatever that is. . . . Mark Lar-

kin, “Don Q’s” guardian, has disguised him-

self with a pair of heavy rimmed cheaters

—tickets for sale at the Globe box office

. . . Sam Sax, of here, is now on the

Coast looking after production matters.

. Harvey Day attended the Educa-

tional picnic at Sound View to get cool,

or something, and announced that he had

been “comfortable” ever since. . . . A

l

Lichtman, looking rather thin after a long

illness, has become one of the regulars at

the Astor for lunch. . . . Bill Yearsley

is away on a fishing trip and P. A. Parsons
gritted his teeth when he heard of it. . . .

/. Gordon Edwards, who sprung the first

Palm Beach suit this season at the Astor,

sails for Europe next month on a vacation

. . . Harry Goldberg, Harold Franklin’s

right and left bower, discovered he had a

couple of tonsils and went to the hospital

to let the surgeons probe around and find

them. .. . . Henry Ginsberg and golf

clubs, went to the Coast last week on
production matters. . . . Martin J. Quig-

ley, well-known in publishing and editing

circles, is here from Chicago. . . . John
Ragland, who thinks pretty well of Harold
Lloyd pictures and doesn’t care who knows
it, is thinking of getting off an okra chick-

en soup diet during the hot weather. . . .

Sol Rogers entertained John Zandt at

luncheon at the Astor, or vice versa, which-

ever got the check. . . . Pat Garyn, of

Metro-Goldwyn, is back from a long Mid-
Western trip. . . . Felix Feist, of same,
is another returned traveler, having arrived
last week from the Coast and other points
West. . . . Jerry Beatty went to Indian-
apolis last rveek to see that the Greater
Movie Season Campaign got started with
proper eclat. . . . IV. F. Clarke, of
Cranfield and Clarke, has returned to New
York after a European trip.

Frederick H. Elliott, new business manager of the 1. M. P. P. D. A.,

promises to try to “keep the door open so independent brains and inde-

pendent capital can put out motion pictures without being barred out of

theatres.”

When Florenz Ziegfeld (left), producer of the Follies, laid down his pen he

had signed with Jesse L. Lasky to make pictures for Paramount. His first

will be “Glorifying the American Girl”.

—SPARGO.
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Ten Large Cities Organized
for “Greater Movie Season”

Budgets Fixed at Detroit and Milwaukee—100 Per Cent Sup-

port Voted at Atlanta—Huge Parades Arranged—Banquet

Touches Off Campaign at Indianapolis

Lining up 100 per cent for “Greater Movie Season,” exhibitors and film

men in all parts of the United States are organizing committees and pre-

paring budgets for advertising campaigns, huge parades and in many cases

the biggest local publicity drives on record.

At a Philadelphia session addressed by Jerome Beatty, director of

“Greater Movie Season,” full support was pledged by H. J. (“Doc”) Schad,
president of the M. P. T. O. of Eastern Pennsylvania, Southern New Jer-

sey and Delaware. Lloyd Willis, representative from the Hays organiza-

tion, swung the theatre owners and exchange men into line at a Salt Lake
City gathering. A statewide mass meeting in Milwaukee soon will bring
to a climax the preparatory work in Wisconsin. Parade, publicity and
clubs committees have ben formed at Kansas City, Mo. Members of the

trade have voted a $10,000 budget at Detroit.

Ten Key Cities Name Committees
Ten key cities that already have lined up their exhibitor committees

for the plan inaugurated by Will H. Hays, president of M. P. P. D. A.,

are Chicago, Philadelphia, Detroit, Atlanta, Milwaukee, Indianapolis, Den-
ver, Salt Lake City and New Haven.

Sally O’Neill had a real job figuring out
the postage for the props she sent
Will Hays for use in the campaign
for ‘‘Greater Movie Season” in

August. She is a young Metro star.

Viola Dana Is Wed to

Maurice Flynn; Russell
Marries Helen Ferguson

Helen Ferguson Viola Dana

( Special to Exhibitors Herald )

HOLLYWOOD, June 23—Jeff Lazarus,
director of publicity for Paramount the-
atres on the West Coast, was quietly mar-
ried Friday to Miss Belva French in the
city hall.

William Russell and Helen Ferguson,
who has appeared opposite him as his
leading woman in several pictures, were
married Sunday by Rev. Frank Dyer, at

Wilshire Boulevard Congregational Church.
They are on a honeymoon in Mr. Russell’s
yacht. Many film celebrities attended the
wedding.
Another wedding that created quite a stir

in film circles was that of Maurice (Lefty)
Flynn, popular F. B. O. star, and Viola
Dana, now a free lance star. Miss Dana
was formerly married to John Collins, a
director who died several years ago.

Bill to Bar Daylight
Saving July 1 Shelved

(Special to Ehihitors Herald)

SPRINGFIELD, ILL., June 23.—Illinois

exhibitors got a setback when the state
legislature tabled the Sneed bill which
would have abolished Daylight Saving in

Illinois July 1.

Beatty outlined to the ISO motion pic-

ture men assembled at the Philadelphia

booster session a campaign for scores of

stunts, including novel window cards, ad-
vertising specialties, public addresses and
indorsements from state and civic leaders,

gala decoration of theatres, newspaper
drives, tieups, and trips around the world,

to Los Angeles and Miami, as rewards in

contests. Frank Buhler, managing director

of Stanley Company of America, who was
named general chairman, told exhibitors

the nonpartisan campaign would compen-
sate them manifold for their time and
cash.

Saxe Leads in Wisconsin
Thomas Saxe, head of the Saxe chain of

24 houses in Wisconsin, has been a leader

in preliminary work in that state and has
exhibitors’ indorsement for the territory’s

chairmanship.

Doing his bit to help “Greater Movie
Season,” Lew Cody of Metro-Goldwyn
autographed a bell he used in “Noth-
ing to Wear” to be made part of the
campaign display.

H. M. Richey, general manager of The-
atre Owners of Michigan, Inc., has charge
of the movement in Michigan. The $10,000
Detroit budget will provide for advertis-
ing in newspapers and on billboards and
for novelties and parade costs. Weekly
meetings are planned there.

R. R. Biechele, president of M. P. T. O.
Kansas-Missouri, is preparing exhibitors
for statewide drives. Theatres and ex-
changes are well represented on the com-
mittees.

Banquet at Indianapolis
One hundred per cent exhibitor repre-

sentation was voted at an Atlanta gather-

ing. A budget was fixed at Milwaukee.
The Indianapolis News heads the first list

of newspapers to participate in the national

contest for trips around the world, to Los
Angeles and Miami. A banquet touched
off the campaign in Indianapolis. The
board of directors elected at Denver is one
of the most representative in the United
States, and Harry E. Huffman, president of

Colorado M. P. T. O., is for the movement
heart and soul.

From New York posters, accessories and
pressbooks are being sent to all parts of

the country to make the August campaign
a record success.

Following is a list of committees formed
in various localities

:

PHILADELPHIA—Executive committee. Frank
Buhler, general chairman ; David Barrist, finance ;

Abe L. Einstein, publicity ; N. D. Westcott, speak-
ers ; Edgar Moss, film exchanges ; Edgar Wolf,
decorating, and Ben Amsterdam, George P.
Aarons, Abe Sablosky and Bart McHugh. Zone
committeemen, Charley Thompson, Harry Smith,
Denny Berkery, Joe Forte, Ben Fertel, Charles
Segal, Marcus Benn, Jay Emanuel, Jack Rosen-
thal. M. M. Wexler, Clarence Hexter, Sam Blatt,

A1 Fischer, Zeke Stallman, Mike Lessy, Elmer
Prince, John Evans, M. Fineman, Jack Flynn,
“Doc” Steumpfig, Jack Ridgway, Herb Elliott,

Sam Hyman, Bill Jones, John Bagley, Columbus
Stamper, Morris Stiefel Johnny Eekhardt, Abe
Altman, Charles Rappoport, John Hays, Morris
Brenner and Sam (“Steve”) Stiefel.

MILWAUKEE—Thomas Saxe, tentative chair-
man. Preliminary committee. Max Krofta of
Idlehour theatre, chairman ; Ben Koenig, secre-
tary Film Board of Trade ; George Levine, man-
ager of Universal ; Ed Vollendorf, First Na-
tional ; George Bauch, Mirth theatre, Steve Bauer,
president M. P. T. O. Milwaukee ; Fred Seegert,
president M. P. T. O. of Wisconsin ; and J. G.
Frackman, of Progress Films. Publicity work
already begun by Stan Brown, Saxe Enterprises ;

Anne McMurdy, Universal ; Eddie Weisfeldt, Wis-
consin theatre ; Eddie Corcoran, Famous Players :

James Williamson, Orpheum circuit, and Emil
Francke of Silliman Enterprises.
KANSAS CITY, MO.—Jay Means, vice pres-

ident M. P. T. O., general manager : C. E. Cook,
(.Continued on page 40)



26 EXHIBITORS HERALD July 4, 1925

Hamilton Signs for Fourth
Series for Educational

Comedian Enters Sixth Year With Company—Goodrich to Direct

—126 Short Subjects on Hammons Program
(Special to Exhibitors Herald)

N EW YORK, June 23.—E. W. Hammons has just announced that

six comedies starring Lloyd Hamilton will be released by Educa-
tional Film Exchanges, Inc., during the coming season. The con-

tract which has been under consideration for some time has been signed
for the fourth series by the comedian, it was learned today.

"LJ AMILTON will begin his sixth year
under the Educational banner under

the direction of William Goodrich. Pro-
duction will begin at once on the first of

the series at the newly acquired Educa-
tional studio, formerly the Principal
Studios. The first will appear as an early

fall release.

The man with the checkered cap and
peculiar heel to hip walk began his career
in Frontier stock company where he played
in Westerns. Later he was distinguished
with Kalem in “Ham and Bud” comedies.
When he joined the Mermaid forces he
created a new characterization, the present
one, which has proved his triumph.
At the start of the past season Hamilton

was directed by Fred Hubbard who died
early this year. Since his demise Hamilton
has been directed by Stephen Roberts.
The short subjects in both studios, Edu-

cational and Christie, are off to a flying
start. The present line-up embraces 126
screen subjects of which 64 are two-reel
comedies and the balance one-reel come-
dies, cartoons and novelties. This group
will be supplemented by others to be an-
nounced later.

Several Educational-Mermaid comedies
have started production. In the first, which
Norman Taurog is shooting, the cast will
include Lige Conley, Estelle Bradley, Jack
Lloyd and Stan Blystone. The second
company, directed by Roberts, is under
way with a cast headed by A1 St. John
and including Virginia Vance and Otto
Fries.

William Goodrich handles the mega-
phone of the first Educational Tuxedo
comedy to get under way. This comedy
will present Johnny Arthur as a star in his
first two-reel comedy. His supporting cast
includes Helen Foster, Glen Cavender,
George Davis and Joy Winthrop. Miss
Foster is a comparative newcomer in the
comedy field. Other comedy units for the
Educational program being housed in this
studio include the Lupino Lane, Cameo and
Juvenile producing companies.
Beginning an extensive program of two-

reel comedies the Christie Studios have

Six Boast 129 Years’ Service
to Jones, Linick & Schaefer

Six cronies, who together repre-
sent 129 years of service with
Jones, Linick & Schaefer, Chi-
cago, joined with Normal E. Field,
general manager, in celebration of
his 51st birthday at a recent lunch-
eon. The six and their records of
service are: Sigmund Faller, gen-
eral auditor, 26 years; Mr. Field,
25; William Rosenblum, manager
of the Rialto theatre, 23; George
Moore, Orpheum manager, 22;
John G. Burch, Woods theatre
manager, 18, and Ralph T. Ketter-
ing, general representative, 15
years.

The sextet has decided to make
the luncheon an annual event.

already begun production on four of their

series of comedies which will present Bob-
by Vernon, Walter Hiers, Jimmie Adams
and ten Christie comedies with Neal Burns
and Billy Dooley.

Walter Graham is directing the first

Bobby Vernon comedy this week, from a

story by Robert Hall. The new leading
lady, Frances Lee, who supports Vernon
in this series, comes into pictures from
the Orpheum circuit. The Walter Hiers
unit is making its first picture under the

direction of Archie Mayo. This unit

started to work during Shriner’s week in

Hollywood.

An interesting move on the part of
Educational will be the releasing of a

series of Jimmy Adams Star comedies. The
first in which Adams is to be given his

starring chance will be directed by Harold
Beaudine. Molly Malone has been signed
as leading lady.

Christie is assembling new beauties and
comedians for their series and the 1925-

1926 program calls for the most intensive
period of production which has been un-
dertaken at his comedy plant.

Hays Sees Films

As Best Agency
to World Peace

( Special to Exhibitors Herald )

CLEVELAND, June 23.—Sounding an
appeal for less talk about what is wrong
and more appreciation of what is right,

Will H. Hays, president of Motion Pic-
ture Producers and Distributors of
America, told the International Rotary
convention here that the most useful pa-
triotism of any country is optimism and
that the motion picture may become the
greatest instrument in the world for cre-
ating better understandings among na-
tions.

Tune in and catch the good cheer,
music and happiness that is mankind’s
if it will but listen, Mr. Hays urged
telling of the friendliness radiated by
Samuel (“Roxy”) Rothafel over the radio
from the Capitol theatre, New York.
Tracing the meteoric rise of the mo-

tion picture industry despite its lack of
help or precedent from the past, Mr.
Hays said the 23 producing and distrib-

uting companies in the M. P. P. D. A.
are “just as keenly competitive as ever,”
that waste and extravagance have been
eliminated, 100 of the best sellers have
been kept from the screen in the last

16 months because considered objection-
able, the Saturday morning motion pic-

tures are taking care of the children’s
interest, progress is being made in de-
velopment of purely religious and peda-
gogical pictures, and millions of dollars
were saved last year by the settling of
11,197 cases by boards of arbitration in

32 key cities.

Give thought to what’s right with mo-
tion pictures, he asked.

Lloyd Hamilton (above) has just signed
with Educational to make a fourth
series of comedies. His leading
woman in many of them, past and fu-

ture, is Dorothy Seastrom (below).

Rivoli Boasts of Ice

Box Cooling Plant for

Relief of Broadway
( Special to Exhibitors Herald)

NEW YORK, June 23.—The Rivoli the-

atre boasts of suffering nothing in the face

of the recent heat wave which struck New
York. When other houses’ box offices

slumped because of high temperature the

management of the Rivoli turned on the

cooling system which brought the air to

60 degrees.
The plant was installed by the Carrier

Engineering Corporation at the instance of

Harold B. Franklin, managing director of

theatres of Famous Players-Lasky.
The purpose of the plant is fourfold: to

cool air
;

to condense and remove excess
moisture; to wash the air; to distribute

the air. The machine provides air at any
desired temperature.

Buffalo Bill Coming to

Life in Curtis Film
( Special to Exhibitors Herald )

NEW YORK, June 23.—Children!
Buffalo Bill’s coming to life! Catherine
Curtis a few days ago purchased the
rights to the book, “The Last of the

Great Scouts,” which she will immedi-
ately scenarize for motion pictures.



July 4, 1925 EXHIBITORS HERALD 27

Re-Takes

I
SEE accordin’ to the latest estimates

they’re going to spend $79,000,000 on

new pictures this season. Why didn’t they

throw in another script and make it an

even $80,000,000?
* * *

In checking up on the number of films

this $79,000,000 will make 584, one pro-

ducer says, while another says 736. Of
course a little matter of 150 films isn’t

anything to worry about, but some folks

are sticklers for accurate facts.

* * *

World’s Best

Naming the five best pictures in the mid-

dle of the summer is our idea of a hot

time. Any magazine who would impose
that duty on one of its editorial staff

would cheat a blind apple woman.
* * *

Real Speed

Better Mailing Week was a big success.

It only took a week for one of our letters

(which ordinarily cross the country in four

days) seven days to reach us from New
York.

% %

And Then Some
I notice the poets now demand that they

be given a week. I, for one, would be in

favor of giving them 20 years.

* * *

Good Idea

Henry Ford has bought an interest in

a bank and is going to drill holes in all

the dollars to make interchangeable parts

for his cars. Thus every bank will be a

Ford service station.
* * *

Can’t Equal That Record
Speaking of Henry, it must make him

sore when he reads that there were 71,000,-

000 produced in the U. S. A. last year.
* * *

Don’t Agree

Some folks can’t understand why their

checks come back when they have four

pages of good checks left in the book.
* * *

Not Lazy
A Ford may be shiftless but it gets there

just the same.
* * *

The Beer Rush
It shouldn’t be hard to sell corner lots

now in Ontario.
* * *

One from Pat

Speaking of prohibition, etc., here’s one
Pat O’Malley is fond of telling. Two ex-

tras were talking of their drinking habits:

“You drink too much,” says one. “When
I have had enough I tell my host I have
had sufficiency.”

“Huh, when I have had enough, I can’t

say ‘sufficiency.’
”

* * *

And there’s another one about Pat and
Mike, but we’ll save that one for next
week.

R. M.

New Device for Films
(Special to Exhibitors Herald)

WASHINGTON, June 23.—Develop-
ment of an instrument called a sensitometer
by Raymond Davis, chief of the photo-
graphic laboratory of the bureau of stand-
ards, department of commerce, points to

benefit in selection of motion picture films,

camera plates and printing paper.

Elliott Changes I. M. P. P. D. A. s

Name; First Act as Manager
New Title Independent Motion Picture Association of America

—Hoffman, Bachman, Krellberg to Revise Constitution

—

Linked With M. P. T. O. A. by Play Date Bureau
NEW YORK, June 23.—The first official action of Frederick H. Elliott,

who took office as general manager of the organization of independent pro-

ducers, distributors and exchangemen last week, was to obtain ratification

of a proposal to change the name of the organization. Hereafter it will be
known as Independent Motion Picture Association of America, a more
wieldy title than the present form of Independent Motion Picture Pro-
ducers and Distributors Association.

Committee to Revise Constitution

The change in name was approved at a luncheon meeting given in Mr.
Elliott’s honor at the Hotel Astor last Thursday, and a committee com-
posed of M. H. Hoffman, J. G. Bachmann and S. S. Krellberg was imme-
diately appointed to revise the constitution and bylaws. These changes
will be designed to extend the scope and activities of the association, which
will be incorporated under the membership corporation law of New York.

Close Union With M. P. T. O. A.

A militant spirit and an air of confidence
permeated the Elliott welcome luncheon,
which was presided over by Ben Amster-
dam, of Philadelphia, first vice president of

the association. A close union of the in-

dependents and the M. P. T. O. A.,

through the Play Date Bureau, also was
revealed. Addresses by various leaders of
the independent group indicated a deter-
mination to stick together in the ensuing
drive for freedom of the screen.
Mr. Elliott, who was the principal speak-

er, declared his intention of conducting a
vigorous offensive against the “Big Three”
and their allies in his campaign to compel
a square deal for his organization. The
new general manager, formerly executive
secretary of National Association of the
Motion Picture Industry and the first to

propose organization of the independent
producers, distributors and exchangemen
into a protective association, has been en-
gaged in the advancement of big public
movements for a quarter of a century. He
has just resigned as director of the Taxi-
cab Industry to take up the cause of the
independent picture interests.

At the meeting Thursday, Mr. Elliott
pledged himself to 100 per cent co-opera-
tion with the Play Date Bureau and called
upon the members of his organization to

Governor Fuller Indorses

“Greater Movie Season”
Every advance in motion pic-

tures should be encouraged, says
Governor Alvan F. Fuller of Mas-
sachusetts in indorsing the “Great-
er Movie Season” campaign of
Will H. Hays, president of Motion
Picture Producers & Distributors
of America. Exhibitors are invited
to make use of this statement as
one of a series to help showmen
exploit the movement in their own
cities. Governor Fuller’s indorse-
ment follows:
“The Greater Movie Season,

with its promise of finer and
better pictures, should interest the
millions of motion picture patrons
throughout the country. Every
advance in this wonderful field of
entertainment with its wide scope
for public influence and good
should be endorsed and encour-
aged.”

Alvan F. Fuller,

Governor of Massachusetts.

give the M. P. T. O. A. agency every pos-
sible aid in its work.

Demands United Front

“A united front, both here and with our
allies, the theatremen, is absolutely essen-
tial to our success in the work that lies

ahead of us,” he said. “Ours is to be a

constructive, not a destructive crusade, and
we are going to pursue it with the great-

est vigor. I have not had time to work out
the details of our platform, but I wish to

announce that we are going to fight fairly

for our rights. Our campaign will be open
and above board, with no hitting below
the belt, but make no mistake that we will

hit hard. We have a big task on hand, but
we are bound to win because we have right

and justice on our side as well as the

courage to fight.

“Remember, the Liberty Bell was not
cracked standing still, and Paul Revere
did not get his place in history merely as
a jockey. Both are units and symbols of
action in the war for liberty—and action
and liberty are what we are going to have
here.”

Play Date Bulletin Issued

The first copies of the Bulletin and
other literature prepared by the Play Date
Bureau of the Board of Trade and Com-
merce were distibuted at the meeting and
plans were discussed for future co-opera-
tion with the M. P. T. O. A. and the

committee directing the Play Date Bureau.
Various committee meetings are scheduled
for the ensuing week and another general
meeting is to be held Thursday at the

Hotel Astor.

It was announced that several accessory
and equipment companies were anxious to

affiliate with the association and it is re-

garded as almost certain that a division

of the association will be created to in-

clude them.

A committee consisting of H. W. Pearl-

man, Ray Johnston and Oscar A. Price

was appointed to submit recommendations
as to ways and means for admitting the

accessory and equipment houses to mem-
bership.

Upon recommendation of the member-
ship committee, Sierra Pictures, Inc., of

Hollywood, and Independent Film Corpora-
tion, of Philadelphia, were enrolled as

members, and it was announced that C. B.

C. Film Sales Corporation had changed
its name to Columbia Pictures, Inc.

A resolution was adopted expressing the

deep regret of the association and indi-

vidual members over the death of Harry
M. Berman, general manager of ex-
changes for F. B. O.
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Los Angeles Banks Driving Out
Producers, Says Goldburg

Burdensome Interest Rates Matched by Unfair Treatment by Public
Utilities and Lack of Police Protection, Producer Charges

(Special to Exhibitors Herald)

L
OS ANGELES, June 23.—Charging that the motion picture industry

is treated unfairly by Los Angeles banks, public service corpora-
tions and police department, and that excessive and burdensome

rates of interest are levied, Jesse J. Goldburg, president of Independent
Pictures Corporation, in a letter to the Los Angeles Times, warns that

the situation gradually is driving the producers out of the city and the
state.

Motion picture institutions are regarded as stepchildren and “are

looked upon with suspicion,” Mr. Goldburg says, adding that the vice

president of one of the largest banking institutions had told him they
preferred not to do business with motion picture concerns.

MORE than 95 per cent of the film

companies operating here are financed

outside the city, whereas the industry

should be wholly financed, or at least to

the extent of its activities here, by capital

in Los Angeles or in the state, the producer
holds.

Excessive levies under the classification

of occupational taxes are assessed, Air.

Goldburg declares, with no avenue for

voicing opinions before the municipal
bodies, yet the industry is called upon to

contribute toward movements for boosting
the city. Political representation is denied
the industry, photographing on the streets

is taxed though no police protection is

given, and when complaint is made regard-
ing excessive charge for public utility

service the producer is told his only hope
for redress is through a lawsuit, says the

letter.
* * *

“I know of no other municipality in the

United States where a citizen conducting
a business cannot go before one of the

departments and secure information that

he believes is necessary, and cannot secure
a proper answer as to the why and where-
fore of any particular charge,” Mr. Gold-
burg writes.

“We are not receiving the proper police

protection with respect to our business and
the property we own and control. If any

’Twas a Good Idea Until

Patrons Misread Sign
ALBANY, N. Y., June 23.—It’s

a safe bet that Jake Rosenthal,
owner of the Rose theatre in Troy,
N. Y., will make no further at-

tempts toward impressing upon
the residents of the neighborhood
in which his house is located, the
fact that the theatre is twenty de-
grees cooler than outside. Mr.
Rosenthal recently installed a
couple of large ventilating fans,
and then decided to advertise the
fact. His patronage consists to a
large extent of those of foregin
birth.

Mr. Rosenthal had this sign
built:

“20° Cooler Inside"

But Jake played to less busi-
ness. He stationed one of his men
outside. Two Italians approached.
They had already started to fish

out a dime each when the new sign
caught their eye. “Twenty cents.
Too much!” remarked one, as he
mistook the wording to mean in-

creased admission.

act is committed that we think is criminal

and we lodge a complaint with the police

department, we have yet to receive a proper
answer or any cooperation that will pro-

tect our rights.”
5jC % Jg

Declaring that the banks do not give

“that cooperation which we have a right to

expect and which is accorded other busi-

ness institutions,” Air. Goldburg adds, “I

do not know whether any other state in

the Union permits of a rate of interest al-

lowed under the statutes of this state. The
rate is so burdensome and so excessive as

to in effect drive the industry out of the

state. This seems wholly unfair that we
should secure capital in the East to be dis-

bursed in the West. Unless there is a

greater desire to assist us through proper
financing the time must come when the

source of production will be the source of

financing.

“We are discouraged, and even the com-
mercial houses with whom we do business,

and to whom we send large sums of

money, view us as though ours was wholly
an enterprise to be looked upon as one that

the law might wipe out any moment, and
that we are fly-by-night individuals who
are seeking to cheat the public and those
with whom we do business.”

Air. Goldburg warns that the city never
can assume the rank to which its geo-
graphical and climatic conditions entitle it

unless the motion picture industry is given
due cooperation.

Hunt Stromberg Starts

Biggest Schedule, Calls
For Making 18 Pictures

(Special to Exhibitors Herald)

HOLLYWOOD, Tune 23.—With a pro-
duction schedule said to call for an outlay
of $3,100,000, Hunt Stromberg is starting

his greatest program. Eighteen picture-

plays are on his list, with Harry Carey
in eight, Priscilla Dean featured in five

others, and five more to be made on an
elaborate scale.

Stromberg’s biggest effort will be the

completion of “The Last Frontier,” begun
by the late Thos. H. I nee. Stromberg
bought thousands of feet of negative con-
sisting chiefly of a series of buffalo stam-
pedes, in the taking of which the Canadian
government co-operated. The story was
written by Courtney Riley Cooper. Strom-
berg will direct in person, as will also be
the case in “The Onen Switch” and “Ship-
wrecked.”
Harry Carey will star in “The Idyll of

Red Gulch,” “Silent Sanderson, ' “The Bad
Lands,” an adaptation of “Rangey Pete,”

“The Texas Trail,” “Yellow Seal,” “Roar-
ing River,” which is an original by Strom-
berg, and “The Valley of Fear.”

T)ILL QUINN, that famous boy who put
-L* the sun in Sunny California and the

angels in Los Angeles, and who convinced

the exhibs at Milwaukee that California

would secede from the Union unless Los
Angeles got the 1926 convention, surprised

us with a call this week. Bill spoke harsh

words about New York, spoke disparag-

ingly of Chicago elevated, noise and weath-

er and ended his visit by wishing he were
back on the Coast. All of this despite the

fact that we wore a “Los Angeles, 1926”

button all through the Milwaukee conven-
tion. We’ll spend the next few months
figuring on how to get even.

* * *

Had a talk with John Flinn. And nat-

urally all talk now centers around the

“present situation.” Whatever that means.

So John and our-

self merely dis-

cussed the “pres-

ent situation.” “A
good time’s going
to be had by all

during the coming
months,” is the

way John summed
up the “present

situation.” And we
agree.

* * *

But getting down
to the “present sit-

uation.” It looks

like a hard summer
unless everybody

jumps in and supports “Greater Movie
Season.” Between our hello and good-
by to a man who covers the territory

quite thoroughly, we learned that in the

St. Louis district at least 30 per cent of

the theatres are closing this summer. Worst
of all, many of these houses will not re-

open. No such situation has ever existed

before, said this man. “Greater Alovie

Season.” Help! Help!

% !js

Nothing has shocked us quite so much
as the news of the death of Harry Ber-
man. We’ve known Harry for several

years. We liked Harry for he was a

square shooter. Furthermore, he was a

success. What more can you say? Harry’s
friends were found in no one locality.

They were found in every state in the

LTnion. It was just natural for him to

make friends, for as we said before, he was
a square shooter. We don’t like to think

that we can’t again greet Harry.

* * *

We’re leaving tonight for No’th Ca’o-
lina. Down South for a visit with Percy
IVells, R. D. Craver and the other boys.

They always have great conventions down
there and we know they will this year.

SHRECK.

Hart Appeals in Fight to

Bar Wife From Screen
(Special to Exhibitors Herald )

LOS ANGELES, June 23.—William S.

Hart has appealed to the California su-

preme court in his fight to prevent the re-

turn of Airs. Hart to the screen.
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U Goes into Open Market to

Protect Exhibitor in Iowa
Laemmle Sells Product to Marshalltown Theatre Owner After

Buying Rival House—Will Build in Omaha—Warners

Rush Plans for $4,000,000 Frisco Structure

Backing up his declaration at Milwaukee that he would play the game
squarely with independent theatre owners despite his protective campaign of

purchasing houses, Carl Laemmle, president of Universal Pictures Corpora-
tion, has made an example of a case at Marshalltown, Iowa.

Laemmle Goes Into Open Market

C. C. Dunsmoor, operating the Legion theatre there, and using the Universal

service, saw trouble pouring over the horizon when Universal bought the

Hostettler circuit, which included the Casino, Dunsmoor’s opposition. Was
he to be forced out of business? Mr. Laemmle cleared his doubts immediately
by sending a salesman and Dunsmoor signed a contract for the 1925-26 output
at what he himself called a fair figure. And Mr. Laemmle? He is going
into the open market to find product for his Casino theatre because he has
sold the Universal pictures to Dunsmoor.

Buxbaum Resigns
As F. N. Sales Head

to Take Fox Post
( Special to Exhibitors Herald)

NEW YORK, June 23.—Harry Bux-
baum has resigned his position as sales
manager for First National for the state
of New York, it

was announced
today, to become
general manager
of the New York
Fox exchange.
He succeeds
Louis Rosenblum
who has been
transferred to the
home office.

Just what his

new duties will be
has not been an-
nounced.

Stanley Hand,
formerly of A. W.
Smit h’s special

force, has been selected to succeed Bux-
baum temporarily and will assume charge
of First National’s local exchange af-

fairs next week at which time Bux-
baum moves over to the Fox exchange.

Police Out When
50th Loetv House
Opens on Coney

( Special to Exhibitors Herald )

NEW YORK, June 23.—Assisted by ex-
actly 198 guests, representing practically

every phase of the amusement world and
including representatives from every Met-
ropolitan daily newspaper, Marcus Loew
opened his new Coney Island theatre last

Wednesday evening. This opening marks
the 50th addition to the Loew chain of
theatres in Greater New York and the
first really high class motion picture the-

atre in Coney Island.

It was necessary to call reserves to get
Loew and his guests on their way to the
opening from the meeting place, Loew’s
New York theatre, while news cameramen
frantically tried to eke some real pictures
from the maze of automobiles stalled to see
just what was going on. Prior to the
opening the party had dinner at the Hotel
Shelbourne and then returned following
the ceremonies at the theatre for a sup-
per dance.

Practically every night club of importance in
Greater New York was represented during the
ifnpromptu entertainment. Among them were
the Texas Guinan Revue, Ned Wayburn’s Revue
from the Hotel Shelbourne; The Everglades Club,
Parody, Silver Slipper and a number of others.
“N. T. G.” official announcer of radio stationWHN acted as master of ceremonies and in addi-
tion to the cabaret entertainers introduced Johnny
Hines, John Irving Fisher, Donald Kerr, Harry
Herschfield, Bert Levy, Duke Yellman and his
orchestra, Helen “Smiles” Davis and Earl Nelson
and Dagmar Godowsky.
The new theatre has a seating capacity

of 2,600 and has every modern conven-
ience.

Morgan Lithograph Co.
Acquires Three Firms;

Will Double Business
Morgan Lithograph Company shares ad-

vanced three points in a day to a new high
of 55 in the Chicago stock market in antici-
pation of the announcement made later
that the company had acquired three litho-
graphing and printing companies.
The companies are Ritchey Lithograph-

ing, New York; Butts Lithographing, Elm-
hurst, L. I., and T. H. Tooker Printing.

‘‘Carl Laemmle is to be commended
for his fairness in selling his product
to the Legion theatre, even though he
now will be compelled to run other pic-

tures in his newly acquired house,” says
the Marshalltown Labor World, in a re-

view of the unusual procedure.

U to Build in Omaha
Universal is going ahead with its plans

for erection of new theatres in accord-
ance with Mr. Laemmle’s expressed de-
termination to get representation. Fol-
lowing last week’s announcement that he
will build a $1,000,000 house in Minne-
apolis comes word from Omaha that a

new Universal theatre will be built on
Fartiam street between Sixteenth and
Seventeenth streets. E. H. Goldstein,
treasurer of Universal, says plans are
already under way for the structure
which will be one door from the most
valuable corner in Omaha.
There is also a rumor that Warner

Brothers will build a first-run house in

Omaha. A. H. Blank, one of the big
operators in Iowa and Nebraska, and
already owner of two large theatres in

Omaha, is planning to put up another
first run house there.

New $1,000,000 Langley House
At Pasadena, C. L. Langley, presi-

dent of West Coast-Langley theatres,

has just announced a $1,000,000 thea-
tre for Wilshire boulevard and Alvardo
street, Los Angeles. It will seat 2,200
and will be equipped for road shows,
vaudeville and pictures. This makes six

theatres under construction by West
Coast-Langley theatres and 16 now are
in operation in Los Angeles, Pasadena,
South Pasadena, Huntington Park, Glen-
dale, Alta,, Denair and Taft, Cal.

Rumors in Kansas City
Down in Kansas City, Mo., it is per-

sistently rumored that Warner Broth-
ers and Metro-Goldwyn are contemplat-
ing early erection of large suburban the-
atres. Warner Brothers is known to be
negotiating for three sites.

$4,000,000 Warner Theatre
A $4,000,000 theatre with seating ca-

pacity of 4,000 is being projected by
the Warners for construction in San
Francisco at Eighth and Market streets,

with plans almost completed. To per-
mit of modifications, construction will

be delayed until late this summer.

Wisconsin Builders Active
Milwaukee and Wisconsin are experi-

encing a revival of theatre building. Co-
lonial Amusement Company will replace
the Colonial with a new $300,000 struc-
ture on the West Side. It will seat 1,850.

The present Colonial will serve as a
nucleus for the new theatre, adding prop-
erty on Vliet and Fifteenth streets.

Work is expected to start this summer.
The lobby will be 25 by 60 feet, lead-
ing to foyer 50 feet square. A marble
stairway at one end will lead to a prome-
nade and balcony. The new section will

be at the rear of the remodeled present
structure. A $25,000 organ will be in-

stalled.

New House for West Allis

Eugene Phalen announces a $100,000

structure will replace the Allis theatre

at Sixty-fourth street and Greenfield
avenue, West Allis, and will seat 1,000,

opening September 1. Steam shovels

have begun work in Milwaukee on Mai
Investment Company’s new $500,000
house at Twenty-seventh and Wells streets,

Saxe’s Princess, Milwaukee’s oldest

house, is being remodeled. At Beaver
Dam, Wis., the Odean will be replaced
with a modern building to be ready Sep-
tember 1 and seating 1,000. Fischer’s
Paramount and a theatre being erected
in opposition by the Schroeder interests

are well under way at Fond Du Lac,
Wis.

Schines Get Two More
In New York state the Schine Brothers

of Gloversville on July 1 will take over
the Liberty theatre at Herkimer and the

Gateway at Little Falls. C. H. Moyer
has run the Liberty and Robert Wagner
the Gateway. Leases of the Richmond
in Herkimer and the Hippodrome at Lit-

tle Falls are understood to be included
in the deal. The Schine Theatrical Com-
pany now has 63 theatres in New York
state.

$150,000 House for Houston
From Houston, Tex., comes the an-

nouncement that Theo. Polemanalos and
James Cafcales and associates are to

open a $150,000 house seating 1,150, the
name to be decided by popular vote.

Abilene, Tex., is to get two more thea-
tres, making eight in that city. Rob
and Rowley is to build one, Shackelford
the other.

Warners Buy Out Oppenheimer

Warner Brothers has taken over the
business of George A. Oppenheimer, Inc.,

in San Francisco and the exchange will

move to the Vitagraph exchange at 71

Leavenworth street. Manager Wheeler
of Vitagraph will continue to manage
the two concerns and Morgan Walsh,
formerly with Oppenheimer, is now with
Warner Brothers, as are A. J. Mealey,
Carl Scott and E. F. Roberts. Oppen-
heimer has sailed for Europe.
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ness in Kansas City as Man-
ager for Metro

NEW YORK, June 23.—Harry M.
Berman, whose serious illness was an-
nounced in last week’s Exhibitors Herald,
died at 8 a. m. last Thursday at his home,
215 West 90th street. Funeral services
were held from his residence at 2 p. m.
Friday afternoon, Dr. Sidney Goldstein of
the Free Synagogue officiating. Burial was
in Cypress Hills Cemetery.
The death of Harry Berman marks the

passing of one of the best known figures
in the motion picture business and a man
whose kindliness and uprightness se-
cured for him the almost immediate and
lasting friendship of nearly every person
with whom he came in contact. On
Harry Berman’s tomb could truthfully
be inscribed, “He dies without an enemy
in the world.”
Mr. Berman had been in ill-health for

more than a year, although the major
part of that time he continued with his
duties as general sales manager of Film
Booking Offices. In March of last year
he underwent a serious operation for
stomach trouble and although lie re-
gained strength and resumed his duties,
he suffered several returns of the illness
during the past year.

Taken 111 at Convention

^
During the recent sales convention of

F. B. O. at Chicago Mr. Berman was
again taken ill and after his return home
he was prevailed upon by Mrs. Berman
and Joe Schnitzer, vice president and
general manager of F. B. O., to take a
long leave of absence in the mountains
in the hope of recovering his oldtime
strength and vigor.
His physicians advised him to remain

in New York for a couple of weeks for
observation before going to the moun-
tains. During the past ten days he grew
weaker but the gravity of his condition
was not realized even by those closest to
him and his death Thursday morning
was a serious shock.
Harry Berman was born in Poland, 51

years ago, and came to the United States
as a boy, his people settling in Pitts-
burgh, Pa. He was engaged for a num-
ber of years in the real estate business in
Pittsburgh and later in New Castle, Pa.
In 1904 he married Miss Julie Epstein at
her home in Uniontown, Pa. Mrs. Ber-
man and two sons, Pandro and Henry
Berman, Jr., survive.

Nephews included Joe Schnitzer, vice
president and general manager of Film
Booking Offices, Manny Goldstein, treas-
urer of Universal Film Company, Abe
Schnitzer, branch manager of Film
Booking Offices in Pittsburgh, and Earl
Kramer, branch manager of Universal
Film Company, Buffalo.

Started With Metro
Mr. Berman entered the motion pic-

ture business in Kansas City as manager
for Metro Company. He transferred
from Kansas City to Cincinnati as man-
ager of Universal Exchange, and later
became manager of Paramount Ex-
change, Cincinnati.
Universal Film Company brought him

(Continued on page 40)

A Career of Achievement
Born in Poland 51 years ago.

Engaged in realty business in Pittsburgh, Pa., and New Castle, Pa.

Married Miss Julie Epstein in Uniontown, Pa., in 1904.

Entered motion picture business in Kansas City as manager for Metro.

Appointed manager of Universal Exchange, Cincinnati, later of Paramount
exchange there.

Became sales manager of special production department of Universal Film
Company in New York. Later was appointed general sales manager.

Joined F. B. O. in 1922 as general manager of exchanges.

Taken ill more than year ago.

Underwent serious operation in March, 1924.

Taken ill again at recent F. B. O. sales convention in Chicago.

Prevailed upon to take long rest in mountains but advised to remain in New
York for two weeks for observation of condition.

Died June 18, 1925, at his home in New York.

Buried in Cypress Hills Cemetery.

Berman’s Death Is Loss to Industry
Sales Manager

ofF. B. (X Noted
for Personality

Entered Motion Picture Busi-

1874 = Harrp jtl. german = 1925
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Give Us Facts—Not Conclusions!

Editor

Exhibitors Herald,

Chicago, 111.

Dear Sir:

I am today in receipt of the third paper sent me this week. “Saving

the industry from the Industrious” or “How to run a theatre without

Paramount” seems to be the general tenor of the new publications to

come to my desk. I don’t imagine that the advent of a few such sore-

head publications is worrying you but thought it might be worth while

to pass on my reaction on same.

I don’t look with more favor on a publication that refuses to accept

the advertising of the producers than I do on the publication that en-

deavors to give me complete service. I read the ads in the Herald as

well as the editorials. I don’t lose confidence in one because of the

other. If you don’t run an honest paper you won’t run any long. I be-

lieve the Herald was my first trade paper and am sure that it is my
most read one today. I believe the producers are going to advertise in

the paper that has the exhibitors’ support and I believe that you are

running your paper for your subscribers as they are the basis of your

success not the advertisers.

Some bird who has swallowed a dill pickle and got sour on the world

—lost confidence in every one including himself so he don’t dare take

advertising from producers for fear he can’t stay honest; can’t materially

cut into the subscription list of the legitimate trade papers such as yours.

I believe most of the exhibitors wish facts not conclusions. I feel able

to do my own thinking if my trade papers will tell me the facts.

I think any publication that is sent around free knocking any one

is more apt to injure my judgment than assist it. Certainly isn’t worth

big money subscription. Bradstreet tells us that nine out of ten people

are failures, therefore I judge it is considered the popular thing to jump

on the successful man or organization as you will find eight others who
will agree with you and perhaps only one who disagrees but that one is

the one of the 10, who is going to be in business next year and buying

pictures next year and paying a subscription price for the Herald

—

in

cash.

Yours sincerely, and have you an extra “Box Office Record” of last

September. I have lost mine and want one.

(Signed) CHAS. LEE HYDE,
Grand Theatre,

Pierre, S. D.
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Billy Bletcher doesn’t like that spear a-tall, particularly where he’s standing. Here
we have Billy, the bridegroom, in Mesa Verda, one of the "Honeymooners in

Grand Canyon” series of two-reelers of Criterion Classics produced under the
supervision of Captain M. McKenzie.

Universal Tests Tax Law on
Personalty in Courts

Seeks Refund of $1,129—Metro Sues Warners in Hopper Controversy

—Higgin Signs With First National

By RAY MURRAY

HOLLYWOOD, June 23.—Metro-Goldwyn-Mayer Corporation has
brought suit against Warner Brothers for $7,300, said to be due for

services of F. Mason Hopper, director. Warner Brothers leased
the services of Hopper from Metro to direct “The Little Church Around the
Corner.”

TP'ENNETH HARLAN .was cast for the
-*• *- male lead, that of a preacher, while

Claire Windsor had the leading feminine
role. Director Hopper claimed that Harlan
was not the type to play a preacher and
would not go on with the picture. The
case is being tried before Judge Albert
Lee Stephens, and the outcome is being
watched with interest by the film trade.

jjc *

Higgin Leaves Lasky

Howard Higgin has signed a contract
with Robert T. Kane, who is making a

series for First National, to direct four
productions. The first of these is “Invis-

ible Wounds,” from Frederick Palmer’s
novel. Productions will start this week in

New York.
* *

Henry Waxman, portrait photographer,
has forsaken his still camera to take up
motion picture work. Waxman started

work at the Metro-Goldwyn-Mayer studio
this week with King Vidor, and will be
second cameraman on “The Near Future.”

% Hi

Universal Seeks Refund
Universal Pictures company is seeking

the refund of $1,129 paid to the county of
Los Angeles as taxes on motion picture

scenarios held by them during 1924. A
test case on the validity of the action of
the county tax collector in taxing all sce-
narios held by the picture producers as
'personal property is being made. Univer-
sal claims the unproduced scenarios are
intangible assets, and therefore, can only
be taxed in the New York office of the
company. The county assessed Universal
for 79 scripts at an average of $625 each,
or a total of $49,880.

Menjou Returns to U. S.

Adolphe Menjou and his wife returned
to Los Angeles June 15 after a brief trip

to Europe. All differences have been
settled with Paramount, and Menjou will

start work immediately on “The King,” an
adaptation of Leo Dietrichstein’s famous
stage play.

* Hi H«

Rolph Hammeras who conducts a mo-
tion picture studio in Europe has been
named defendant in a suit brought by
Pierre Artigue, an inventor for an ac-
counting of sums alleged to have been re-

ceived for the use of a device Artigue
said he invented for taking “trick” scenes
in pictures. Artigue’s invention provides
for the taking panoramic scenes through
plate glass, thus saving thousands of dol-
lars in building sets.

Hi H: H4

Denny’s Salary Boosted

Reginald Denny’s salary has been in-

creased from $750 a week to about $3,000.
The Hays’ organization is credited with
stopping the attempted raid of rival pro-
ducers on the Laemmle camp for Denny’s
services. Universal is now advertising
Denny features for a year ahead.

* * *

Alan Hale, recently signed by Cecil de
Mille to direct pictures under his super-
vision, is displaying a “hole-in-one” pin
which he won the day he signed the con-
trace with de Mille while playing golf.
His first picture will be “The Wedding
Song,” in which Leatrice Joy will be
starred.

* H« *

Eddie Gribbon, while making the final

scene in “Seven Days” at the Hollywood

Studio,’ fell through a net and sprained
both of his ankles. He has signed a con-
tract with Warner Brothers to appear in

“Hogan’s Alley,” and will start work as
soon as he is out of the hospital.

Hi Hi Hi

Harry Hoyt, who directed “The Lost
World” for First National, has just fin-

ished “The Primrose Path” at the F. B. O.
lot for Arthur Beck.

* * H<

The Wampas Club held its second outing
at the Wampas Roost near the mouth of
Las Flores Canyon last Sunday. Ray
Davidson, B. A. Holway, Jay Chapman,
and E. O. Van Pelt were in charge.

* * Hi

Sam Taylor, Harold Lloyd’s director,
and a quartet of assistants, have gone to
San Francisco in search of locations for
Lloyd’s next production.

* * *

Jackie Coogan returned home from a
month’s Eastern trip last Wednesday with
his mother and little brother Robert. Jackie
will start work on his new picture July 15.

* * *

Hughes Play at Writers Club
Rupert Hughes staged a delightful

playlet, “On the Razor Edge,” with Eleanor
Boardman, William J. Kelly, Kenneth Gib-
son and Vera Lewis at The Writers Club
last Saturday. This playlet had never been
produced on any stage before. Tom Moore
also staged “In the Shadow of the Glen,”
and was assisted by Doris Lloyd and De-
Witt Jennings in putting it on. Phillip
Moeller’s delightful satire, “Helena’s Hus-
band,” was cleverly presented by Carmel
Myers, Patsy Ruth Miller, Orville Cald-
well, William V. Mong and Waldemar
Young. Fred Butler directed.

Hi H« Hi

Davies Film Started

Monta Bell has started work on Marion
Davies’ new Metro-Goldwyn-Mayer pro-
duction, “Lights of New York.” Miss
Davies plays a dual role, and will have
Conrad Nagel in the leading male role.

Hi * *

M. C. Levee, president of the United
Studios, has expanded his lumber business
by the consolidation of Pelton and Levee,
Inc., and Reid-Platt, Inc. The assets of
the newly merged concern are said to be
$3,000,000.

He Hi Hi

Milton E. Hoffman has been appointed
production manager of the De Mille Stu-
dios. Hoffman started years ago as film
salesman for General Films Corporation.
He became general manager of World Film
Corporation, manager of Lasky Studios for
four years, manager of Paramount’s Eng-
lish studio for one year, production man-
ager of Metro studios for two years. Hoff-
man’s work will be closely linked with the
business and executive management of
General Manager Fred Klee at the De
Mille studio.

• * * *

Chotiner’s Theatres, Inc., opened their
handsome new Ravenna theatre on Ver-
mont avenue at Beverly boulevard last

Wednesday night. H. W. Woodin is man-
aging director of the new house. Many
Warner Brothers stars attended the open-
ing, and a feature of the first week’s
program was Babe Egan and her Ravenna
Red Heads.

Mine Shutdown Forces
Old Theatre to Close

( Special from S. F.)

ELDORADO, ILL., June 23.—Closing of
the Grand theatre here marks the passing
of one of the oldest picture houses in this

part of the state. With the shutting down
of the_ mines, at least 2,000 of the town’s
5,000 inhabitants have moved since Jan-
uary 1. The Grand at one time did a big
business.
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Film News

in

Pictures

PICTORIAL SECTION
of Exhibitors Herald

Issue of July 4

Stories Told

by

the Camera

The Keystone Cops now are directing

not traffic but actors. The Sennett
comedians, Eddie Cline (top) and Del
Lord, now tell the others how to make
the patrons chuckle.

Albert Warner and his bride are on their way to Europe where Abe will pre-

' pare for establishment of Warner Brothers exchanges in all important coun-
tries. He will also look over the field for possible construction or purchase of

a string of theatres for presentation of Warner pictures. A decision will await
his return.

William R. Ferguson has just been named
exploitation manager of Metro-Goldwyn,
succeeding Eddie Bonns, resigned. Fer-

guson was manager for several New Eng-
land theatres before joining Metro.

When Harold Lloyd, Paramount funmaker, visited New Orleans on his way
from Jacksonville, Fla., to the Pacific, officers of Saenger Amusement Com-
pany gave him a royal welcome. Left to right: Mrs. Harold Lloyd (Mil-

dred Davis), William H. Gueringer, general manager for Saenger Amuse-
ment Company; Lloyd; John Murphy, his manager; Mrs. Murphy.
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Wanda Wiley braved the auto jungle of Times Square and Fifth avenue, New York, to show the natives how not to grow

old. The Century comedy star made those darting cars look like sleeping snails, just to boost the Free Milk Fund Bouts, a

charity event of Gothamites. International News Reel, which snapped these pictures of the safety first stunt, also covered

the fights for a three-reeler. Above is shown the start, with the policeman apparently not interested in joining Wanda in the

experiment. On the right she is holding a placard telling what it was all about.

Those cars just missed her, so Wanda Wiley considered her

traffic dodging feat a success. The star of Century Comedies
made a lot of New York folk take notice of the Free Milk

Fund Bouts, which International Newsreel shot for state dis-

tribution.

Marcus Loew, president of Metro-Goldwyn, in New York

and Culver City at the same time? This is an omnipres-

ence puzzle. Beside Harry Rapf, studio executive, in his

California office, is a life-sized “cut-out” colored photo-

graph of Loew.
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Joseph Skirboll (left) has been appointed general manager
for Frank Lloyd productions. Mr. Lloyd (right), producer-
director, is denying rumors in Los Angeles of a possible

break between himself and First National. Lloyd shows a
First National contract to spike the story.

Dorothy Farnum, scenario writer, has signed a year’s con-
tract with Metro-Goldwyn-Mayer. The contract goes into

effect at once. Miss Farnum and her husband, Maurice Bar-
ber, president of Cinema Finance Corporation, have just

returned from Europe where she obtained story material.

Samuel L. (“Roxy”) Rothafel (center), director of pres-

entations at the Capitol, New York, staged a reunion with
two pals of 24 years ago. Left: Nelson B. Bell, director of

advertising for Crandall theatres. Right: Lee Nixon of

the Republican National Committee.
(Copyright, Harris and Ewing.)

Dr. J. Bartel de Weydenthal (left), Polish consul general,
recently visited the First National set at Hollywood where
night scenes were being taken. He was photographed with
Virginia Valli, star, and Edwin Carewe, producer and direc-
tor for First National pictures. Carewe has the script handy.

It was a great day for both these experts in their own pro-
fessions when George O’Brien, who is featured in Fox
photoplays, shook hanks with Duke Kahanamoku, Ha-
waii’s star swimmer. George does admire that natural tan
of the Hollywood guest.
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Dal Clawson, technical director of First National’s

Singapore drama, “The Half Way Girl,” is telling

Director J. F. Dillon the king of Siam gave him this

cane for his courage in entering the royal presence
coatless.

When Antonio Melian, Count de Peracamps, dropped in at Los
Angeles, Reginald Barker, Fox director, chaperoned him. Count
de Peracamps is president of Films Espanosa. Left to right are
shown Enrique Lopez-Mana, the count’s secretary; Reginald Bark-
er, Count de Peracamps and W. F. Dunphy, his business manager.

Universal’s “See America First” unit brought crowds to the curb in

San Francisco. The sign over the mobile studio explains the tieup for

the taking of scenes of the Golden Gate city for Carl Laemmle’s pic-

torial history of the United States, which “Doc” Hollah is taking in key
cities.

Bijou Fernandez is shown inspecting photo-
graphs and applications of young aspirants to

the Paramount school for screen actors. Tom
Terriss will direct a picture in which the best

pupils will appear.

Rafael Sabatini, author of the novel from which
“Captain Blood” was screened, cherishes this model
from which the ship Arabella was made. Vitagraph
sent him the model which graces his study in Lon-
don, where the picture is showing.

Belisario Diaz (seated) has just backed up his recently renewed
contract by erecting this huge Paramount sign in a square of Car-
tagena. Diaz has charge of distribution of Famous Players pic-

tures in Columbia. C. C. Margon is manager of the new Para-
mount office at Cristobal, Canal Zone.
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It’s Marion Davies, Princess,

adopted by Indians appearing
in Sid Grauman’s prologue
to Fox’s “The Iron Horse,”
at Egyptian theatre.

Sam Spring, new F-N secretary-treasurer, is making things hum. He is shown with not-

ables of Western theatredom. Left to right: A. L. and Mike Gore, West Coast Thea-
tres; Michael Naify, general manager of T & G Northern California circuit; Sol Lesser,

West Coast Theatres; A1 Rocket, F-N Western representative; Sam Spring; E. Bruce John-
son, foreign manager, and Adolph Ramish, film capitalist, West Coast Theatres.

Josef Diskay, singer, was brought in to entertain William V.
Mong and the company making “Off the Highway,” all-

star special of Hunt Stromberg for Producers Distributing

Corporation. Even the camermen were happy while Diskay’s
voice floated over the set.

Louise Fazenda, who appeared in Warner Brothers’

“Bobbed Hair,” tacked her autograph on the tatooed fliv-

ver of Captain Wanderwell and Miss Wanderwell, who are

making a tour around the world. Hundreds of signatures

adorn the auto of the globe-chuggers.

And they all joined in on a barber shop melodee after the day’s work was done. While
John Ford and company were busy on a Fox picture someone got the urge of song and
they made the set’s backbone curdle (if a set has a backbone and a backbone can curdle)
with their weird and lonely strains. Vocal cords and minor chords had equally strenuous
workouts.

Forrest Stanley, returning to

the screen to feature in “Two
Gates,” Embassy’s first pro-
duction, handles a r t i s t’s

paint, too.
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Copper’s Iron Grapple Ruins
Rothstein’s Adams Apple

Advertisers’’ Luncheon Affords Rare Treat—Kinograms Gets H. E.

Hancock—M. P. T. O. Chooses Aarons Again

By JOHN S. SPARGO

N EW YORK, June 23.—Nat Rothstein has an Adams apple. This
was made public last Thursday at the regular weekly session of

the A. M. P. A. The heavyweight exploiteer of F. B. O. may have
suspected for many years that he had an Adams apple, but now he is sure
of it.

'T'HE certainty of having one of these
neck ornaments was impressed on Mr.

Rothstein by Grace G. Girard, known to all

and sundry as the greatest living feminine
exponent of the gentle art of jiu jitsu.

Miss Girard has exposed the adams apple

secret of many other persons and usually
the person so exposed wakes up to find

himself on the inside looking out. How-
ever, this was not the case or the circum-
stances with Rothstein. He is out and
hasn’t been in. It all came about in the
line of duty, and here’s the story.

Mrs. Mary Hamilton, head of the Wom-
ens’ bureau of the New York Police de-
partment, recently sponsored a film show-
ing the work of her bureau in the matter
of the crime prevention campaign it is con-
ducting. The picture is being distributed

by F. B. O. and as the guest of honor at

last Thursday’s luncheon Rothstein brought
Mrs. Hamilton that she might tell of her
work and of the making of the picture.

Mrs. Hamilton brought Miss Girard with
her to demonstrate how easy it is for a

properly trained young woman to protect

herself from thugs, robbers, mashers and
other pests. Working with Miss Girard
was a husky man who impersonated the

pest. After the jiu jitsu woman had shown
how easily she could put to rout almost any
sort of an attacker, she let the man work-
ing with her secure a throttling grip on her
throat in an apparent attempt to choke her
into insensibility. Then she brought up
her hands to the thug’s throat, and in an
instant his grip was broken and he was ly-

ing full length on the mat.

This pleased and interested Rothstein, es-

pecially as a similar scene is shown in his

picture. So he asked her to show more
slowly how it was done. Miss Girard read-
ily agreed, providing Rothstein imperson-
ated the thug. Always ready to sacrifice

himself on the altar of duty, Rothstein
walked out on the mat, after extracting
a promise from the young woman that

she would not throw him down.

Securing what appeared to him to be a

death grip on Miss Girard’s throat, Nat
was ready. So was she. Grasping the

lapels of his coat with her left hand, she
inserted a small fist inside this loop and
against Rothstein’s adams apple and deftly

proceeded to force it almost back to con-
tact with the upper vertebra. Nat’s grip

on her throat ended instantly, tears came
in his eyes, he gulped a few times and
quietly slipped into a nearby chair.

There for the remainder of the session
he sat rubbing his adams apple and mak-
ing sure it would perform its customary
function of sliding up and down as in the
days before it had been jiu jitsued. When
asked on the mat again to demonstrate
some other stunt, Nat replied:

“Not this day. I am trying to get this

damn thing to work without making it

jump over a lot of bumps.”
^ ^ >}c

Policewoman Criticizes Censorship

In her address Mrs. Hamilton declared
that censorship of motion pictures should

come from the responsible heads of the
industry itself and not from politically

appointed censoring committees. She is

opposed to the censorship of motion pic-

tures as now applied in this state. Some
sort of censorship is necessary, but she
expressed the belief that all that is neces-
sary can be done by the responsible people
at the head of the industry.

She expressed the opinion that some of
the provisions of the state laws regarding
the admission of children to motion picture

theatres were unnecessary. She cited con-
ditions on New York’s East Side. Many
of the mothers there are working all day
and their children, who need some sort of
relaxation, cannot go to a picture theatre
without subjecting the exhibitor who ad-
mits them to the danger of arrest. The
law provides that children under sixteen,

unaccompanied by an older person, cannot
be admitted to a picture theatre.

Mrs. Hamilton spoke briefly of what she
is trying officially to accomplish for the
protection of young girls that they may
travel alone in safety and without being
subjected to annoyance. Also of the efforts

being made by the women’s bureau of the
police department to obtain provision for
better quarters for girls and women de-
tained on technical charges that they may
not be forced to associate with hardened
criminals while under arrest.

* * *

W hat Price Glory?

Fame is a fleeting and evanescent thing,

and some times the bumps of a man’s head
mean more to some persons than a name
in electric lights on the principal streets

of every key city in the country. Johnny
Ragland had this impressed on him at the
recent golf tournament at Briarcliff Lodge.
During the course of the morning Rag-

land and Fred Beecroft met and each dis-

covered that the other needed a shave. Sev-
eral outsiders were called upon to act as

referees and the unanimous verdict was
to the effect that both were guilty. So the

pair repaired to the lodge barber shop to

get the foliage trimmed.

Ragland was the first to be barbered,
and after he had been trimmed—face and
pocket—the tonsorial artist (or whatever
a barber who charges that much should be
called) remarked to Beecroft:
“That is a smart young man. I can tell

by the bumps on his head.”
“You’re right,” replied Beecroft. “He is

one of the smartest young men in the film

business.”

“You don’t tell me,” ejaculated friend
barber.

“Yes,” continued Beecroft. “He looks
after all the business affairs of Harold
Lloyd.”

“Well. Well. Is that so? He must be
a mighty smart fellow to do that,” was the
further wonderment of the barber. And
then, after a long pause, “Who is Harold
Lloyd?”

* * *

Hancock Joins Kinograms

Herbert E. Hancock has joined the edi-

torial staff of Kinograms, which looks like

a good thing for the latter. As one of the

best known and best equipped men in the
news reel games, Hancock returns to the
field where he made a host of friends and
rendered distinguished service.

Hancock for 15 years occupied various
editorial positions on metropolitan dailies

and national magazines. About ten years
ago he entered the motion picture field

with the International Film Service, organ-
izing and managing its animated cartoon
department. After leaving International
Hancock joined the H. and H. Productions
as general manager. Then he went to the
Fox forces, where he organized Fox News,
of which he was director-in-chief for four
years, during which time he was respon-
sible for some of the most notable achieve-
ments ever credited to the news reels,

among them the first flight into the crater
of Vesuvius, the first and only airplane
picture ever taken of the Grand Canyon
of the Colorado, the first and only motion
pictures ever taken of Pancho Villa on his

Mexican farm, and an expedition to For-
mosa for pictures of the head hunters.

* * *

The board of directors of the Motion
Picture Theatre Owners of America unani-
mously selected George P. Aarons of Phil-
adelphia, Pa., recording secretary of the
organization for the ensuing year, an office

to which he has been elected for the past
several years.

* * *

Arthur Hammerstein, producer of “Rose-
Marie,” has invited the 85 members of this

production to attend B. S. Moss’ Colony
theatre, Thursday afternoon, where his

daughter, Elaine, has the leading role in

“After Business Hours,” the principal pho-
toplay attraction. Mrs. Dorothy Dalton
Hammerstein and Mary Ellis, prima donna
of “Rose Marie,” and William Kent, its

principal comedian, will be among those
present.

* * *

Lon B. Ramsdell has been appointed
manager of Loew’s Victoria on 125th
street, and assumed charge there last week.
Ramsdell is an old-timer in the theatrical

business, with many years of experience.
He was for three years manager of Keith’s
Hip at Baltimore, and prior to that was
with “The Bat” on the road for three

years.

New Standard Building
Goes in Effect July 1

Over New York State
(Special to Exhibitors Herald )

ALBANY, N. Y., June 23.—Inspection
of motion picture theatres in New York
state on and after July 1 will not only
be done, with a few exceptions, by the

state troopers but the certificates of com-
pliance with the law will be issued by the

superintendent of the state police instead
of the head of the labor department. This
is one of the important provisions of the

new standard building code which will go
into effect July 1, affecting owners of pres-
ent motion picture houses and those erect-

ing theatres in the future.
(Full details of the new building code will be

published in the next issue of “Better Theatres.”)

Paramount Editor Sails
( Special to Exhibitors Herald)

NEW YORK, June 23.—Julian Johnson,
Paramount title editor, has sailed with Mrs.
Johnson for a six weeks tour of Europe.
A farewell dinner was given at the Long
Island studio. The following were guests:
Mr. and Mrs. Edwin C. King, Mr. and Mrs.

Thomas J. Geraghty, Mr. and Mrs. Lloyd Shel-
don, Mr. and Mrs. J. E. D. Meador, Mr. and Mrs.
Robert J. Flaherty, Mr. and Mrs. John W. But-
ler, Mr. and Mrs. Ralph Block, Mr. and Mrs.
Benjamin De Casseres and E. W. Wingart.
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Rumchasers Fire Upon Tug
As Ship Is Sunk for Picture

Coast Guard Cutter Hurls Shot at Vessel of F-N Staff Making

'‘Half Way Girl” After Explosion—Storm Perils

Writers Aboard Yacht
By JOHN S. SPARGO

NEW YORK, June 23—This is the story of the sinking of the Man-
dalay—and other things. The sinking of the Mandalay, while part of the

making of a motion picture, furnished almost enough adventure to make
a whole scenario in itself. What was lacking could be supplied by any
one of the 14 newspaper persons, invited guests on board a 110-ton pleasure

yacht, who spent 36 foodless and sleepless hours and didn’t see the big

show.
Incidentally 10 tons of dynamite, 1,000 pounds of blasting powder, a

$900,000 steamship, five tug boats, three rum chasers, the U. S. coast guard
cutter Seneca, a four-pound cannon owned by Uncle Sam, Earl Hudson
and a score of motion picture cameramen, figured in the scenario, or cast,

or something.
All for 10 Minutes on Screen

And all of this for providing the big punch in “The Half Way Girl,”

which Earl Hudson is making for First National, and which will likely

get about 10 or 15 minutes showing in the completed picture.

Honored

FRANK L. NEWMAN
[KANSAS CITY, MO., June 23.—As a

farewell tribute to Frank L. Newman,
Kansas City’s premier exhibitor, who
leaves for Los Angeles to manage three

theatres for Paramount, having disposed

of his Newman and Royal theatres in Kan-
sas City to Paramount, the Kansas City

Star published a column story on his life,

which rivals the most fanciful fiction.

From a job working all night in an iron

foundry for $1.75 a day, to $1,000 a week
salary and $500,000 laid away as a nest

egg—those are the two extremes of Mr.
Newman’s career thus far. After saving

diligently for a small ready-to-wear estab-

lishment which he later founded, Mr. New-
man 11 years ago opened the Royal theatre

in Kansas City, but the house didn’t come
without a fight, as there was an injunction

against having a theatre in the downtown
block. Last year’s proceeds of the house

netted nearly $70,000, according to Mr.

Newman. Then came the Newman theatre

six yeais ago, which is by far the most
elaborate theatre in Kansas City. The
lowest profits for any of the six years has

been $54,000, Mr. Newman said.

“I haven’t done anything spectacular or

unusual,” Mr. Newman insisted. “I am
doing now at 40 what a lot of men do

when they are older, cashing in on what
I have, seeing that there is something laid

away and enough to take care of my family

as well.

“I don’t desire a yacht or many lux-

uries. I just want to live simply and well,

with as many games of golf for recreation

as possible.”

The biggest tribute received thus far in

life, Mr. Newman said, was when the em-
ployes of the theatre begged him to take

them half way across the continent so they

might continue working for him.

Although the deal whereby Paramount
will purchase the Newman and Royal the-

atres is not yet closed, according to Mr.
Newman, Paramount is paying $900,000 for

the two houses. Since Mr. Newman owns
the controlling stock in both theatres, his

proceeds will be more than $500,000.

The original plans called for everything
except the rum chasers, the Seneca, the

storm and the cannon; but these, injected

quite unexpectedly and unrequested, for a

time threatened to ruin the biggest scene in

the picture. The captain of the Seneca
stepped in, took the place of the director,

supervised the filming of the last scene and
then fired one of his four-pounders start-

lingly close across the bow of one of the

tugs carrying three cameramen, Tom Per-
sons, studio manager for First National,

and Edward T. Morse, Jr., president of

National Dry Dock Company.
Blazing Steamer, Escaping Leopard

“The Half Way Girl,” in which Doris
Kenyon and Lloyd Hughes are featured, is

an oriental drama laid in Singapore and the

Indian ocean. The thrilling scenes take
place aboard a steamer in the Indian ocean
and show the steamer afire, passengers
scampering in mad panic for the lifeboats,

a leopard escaping from its cage and dash-
ing at the passengers, and then a cargo of
benzine explodes, blowing the steamer to

pieces.

To make the scenes as realistic as pos-
sible Earl Hudson purchased the former
shipping board steamer Corvallis, a 4,000-

ton vessel built during the war at a cost

of $900,000. The “Indian ocean” was 125

miles off Sandy Hook and the steamer, re-

named the Mandalay, was taken out for the

explosion. Five tugs carrying the explo-
sives, and news weekly photographers, and
the pleasure yacht Alicia, with 10 news-
paper and magazine writers and Earl Hud-
son aboard, set out from the New York
Yacht Club pier in the East river.

It was a jolly group of writers aboard

the yacht with your correspondent. The
first hour found them making merry, and
then lowering clouds blotted out the moon
and a few forked streaks of lightning
streaked the sky in the distance. Rumblings
of thunder sounded afar, and some of the
more timid typewriter ticklers started be-
low. When the yacht reached Ambrose
Light the full force of the storm broke. A
40-mile wind whipped up the seas, rain fell

in torrents, lightning played everywhere
and the crashing thunder sounded like a
cross section of a night attack during the

recent war.

Waves Drench Writers

The decks were swept by heavy seas.

Daring writers who ventured out were
drenched, and everything loose in the yacht
from the pans in the cook’s galley to the

portable organ in the main salon crashed
to the floor amid the shouts of those who
were not yet seasick and the curses of those
who were fast turning pea-green. It was
a great night at sea. Somewhere ahead
were the Mandalay and the tugs. The writ-

ers forgot them for the time and breathed
a sigh of relief when Captain Gustav Allen
put about and returned to Gravesend for
the night.

By daybreak even the cook, who had
been at sea for 37 years, was sick. The
stewards were flat on their backs as were
all but Hudson, Cushing of Collier’s Week-
ly, “Dal” Clawson, cameraman, Norman
Hall of the New York American and
Adolph Roberts of the Brewster Publica-
tions. Then Adolph joined the pots and
pans and lay on the deck.

Early afternoon found the Alicia along-
( Continued on page 41)

Pro-Dis-Co s 8 Division Managers to Decide
Booking Contracts in Move to SpeedService

NEW YORK, June 23 .—To eliminate delay in handling of contracts which
under the present system may take four weeks before a satisfactory agree-
ment finally is reached with the New York home offices of distributing
organizations, John C. Flinn, vice president and general manager of Pro-
ducers Distributing Corporation, has devised a new plan. Under his system
the matter of accepting or rejecting contracts is placed entirely in the hands
of the company’s division managers. Pro-Dis-Co will also redivision the
country so that there will be eight divisions instead of four.

The new method, being worked out by W. J. Morgan, sales manager, is

expected by Pro-Dis-Co officials to reduce to one or two days the time re-
quired to settle the contract.
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Daddies as Prexies Set Pace
for Paramount Pep Club

Harry Nadel Follows Example of Eugene Zukor and Mel Shauer—
What Chance Has Bachelor for Presidency? Members Now Ask

(Special to Exhibitors Herald)

N EW YORK, June 23.—Some day they may elect an unmarried man
to the high position of president of the Paramount Pep Club and
then precedent will go smash. Or will it. If it doesn’t there will

be another scandal in the industry which may be brought to the attention

of the Hays office.

There are some things that can’t be discussed in a family publication

like “Exhibitors Herald,” but you can get a slant on what might happen
from studying the accompanying picture which was made through the

collaboration of two rising young artists, Eugene Zukor and Mel Shauer.
And under certain circumstances such a happening might be terrible.

A ND precedent is a deadly thing, as wit-
** ness the fact there are certain things

that even the President of the United
States may not do, or must do, being

forced to do or not to do by precedent.

Great political parties are ruled by prece-

dent, as are also high court decisions.

Now this brings us down, or up, to the

Paramount Pep Club and a precedent that

obtains there. A search of the archives
discloses this was started by Eugene Zukor,
then president of the club, when he an-
nounced arrival at the Zukor domicile of
Eugene Adolph Zukor, weight 8 to 10

pounds, and everybody doing well.

Following Mr. Zukor’s second term in

office, Mel Shauer was elected president.

Shortly after being inducted into office Mr.
Shauer in open meeting stated former pres-
idents couldn’t have anything on him, so he
announced arrival of Kenneth Melville
Shauer, weight not given, but everybody
happy.

In view of these events, Harry Nadel
was a little reluctant about accepting the
presidency following Mr. Shauer’s term,
but loyalty to the club and innate bravery
triumphed. Having stepped in, he proved
half-way measures didn’t go with him, so
shortly after his election he appeared at

one of the meetings of the club with his
chest out. Hurriedly calling the session to

order, the president stated a newcomer had
appeared at the Nadel home.
When it appeared the newcomer had

come to stay he had bestowed on him the
appellation of Richard Henry Nadel, under
which he is thriving and enjoying life.

Great interest attaches to the selection
of a man to succeed President Nadel, and

the domestic status of the candidate will

likely be one of the campaign issues.

Paramount to Issue
More Common Stock

at $90 Per Share
( Special to Exhibitors Herald )

NEW YORK, June 23.—Plans of
Famous Players-Lasky Corporation for
issuance of additional common stock
have been announced by Adolph Zukor,
president. Outstanding shares total

243,431, and there will be 364,146 of com-
mon outstanding when the new shares
are issued.

Interest will be at the rate of 8 per
cent from July 24 to October 1 on all

sums paid before July 24. Empire Trust
Company will receive subscription war-
rants up to and including July 24 ac-
companied by payment in full of $88.62
per share or by payment of a first in-

stallment of $45 per share, in which case
a second of $44.31 must be paid on Oc-
tober 1.

The basis is one new share of common
stock for each two shares held. Sub-
scription warrants to holders of record
July 8 will be issued only for full shares,
but where a stockholder holds an odd
number of shares a fractional warrant
will be issued.

Theatre Owner Dies
(Special to Exhibitors Herald)

OKLAHOMA CITY, OKLA., June 23.—
Reuben Rohls of the Queen theatre, Taylor,
Tex., died at his home.

Ten Cities Organize for

“Greater Movie Season y

;

Two Prepare Budgets
(Continued from page 25)

secretary of M. P. T. O., assistant chairman.
Finance committee, Dave Harding, Capitol Enter-
prise Theatres, chairman ; Jack Roth, Isis, as-
sistant chairman ; Bruce Fowler, new Newman
theatre ; and R. R. Biechele. Parade committee,
William Flynn, general chairman: L. J. Lenhart,
Roanoke theatre ; H. Darnell, Alamo

; E. McElroy,
Forty-fifth Street ; Robert Gary, Universal. Pub-
licity, Samuel Carver, Liberty, general manager

;

Earl Cunningham, Paramount ; Robert Gary,
Universal ; F. W. Hewes, Bonaventure theatre

;

W. O. Lenhart, Linwood ; Jack Quinlan. Main-
street ; Walter Fenny, Pantages : William Jacobs,
Royal ; “Ace” of the Kansas City Journal-Post

;

Miss Catherine Prosser of the Kansas City Star,
and Leo Fitzpatrick, also of the Star. Clubs,
A. H. Cole. Paramount, general manager ; E. H.
Werner, Warwick theatre : C. E. Gregory, Metro-
Goldwyn, and Tom Byerle, First National.
SALT LAKE CITY—Carl A. Porter, Victory

theatre manager, chairman ; Eddie Diamond,
George Carpenter, H. H. Rand, C. F. Montgomery,
Weir Cassady, W. E. Shipley, L. Lanning, theatre
members ; A1 Pickett, Samuel Henley, W. F.
Gordon, exchange members.
CHICAGO—Ralph Kettering, of Jones, Linick &

Schaefer theatres, general manager. Publicity,
Lou Kramer. Universal, chairman ; Al Sobler,
Balaban & Katz ; Harry Earl. Lubliner & Trinz

;

Russel Moon, Paramount
; Dan Roche, Producers

Distributing Corporation ; Charley Raymond. Bal-
aban & Katz, and W. K. Hollander, Balaban &
Katz.
MICHIGAN—H. M. Richey, general chairman.

For Detroit, David Palfreyman, secretary Film
Board of Trade, general manager

; Fred T. Gre-
nell. in charge of publicity, and John E. Niebos,
treasurer.

ATLANTA—Willard C. Patterson, Metropolitan
theatre, general chairman ; Howard Kingsmore,
Howard theatre, chairman of directors ; Alpha
Fowler, Palace, secretary ; Tom Games of Loew’s
Grand, Tom Coleman of the Cameo and James
Jackson of the Tudor, directors.
INDIANAPOLIS—Ace Berry and H. C. Dres-

sendorfer will supervise committees.
DENVER Harry Long, general manager. Di-

rectors, F. H. Ricketson, Rialto theatre ; Harry
E. Huffman, Blue Bird

; Gordon B. Ashworth,
Federal

; Homer E. Ellison, Jr., Queen ; R. J.
Garland, manager of Metro-Goldwyn exchange ;

Charles R. Gilmour, manager Warner-Vitagraph
exchange ; J. H. Ashby, First National. Cam-
paign expert to be named to assist Long.

Harry Berman7
s Death

Is Big Loss to Industry
(Continued from page 30)

to New York as a sales manager of their
special production department, and after
a successful career in that capacity, pro-
moted him to the position of general
sales manager of the company.
He joined the Film Booking Offices of

America, as general manager of ex-
changes, in 1922, and the success which
he attained building up the Film Book-
ing Offices’ sales organization was one
of the outstanding achievements in the
distribution field of the motion picture
industry.
A man of rare personality, Harry Ber-

man made warm friends from Coast to
Coast. He had the confidence and friend-
ship of hundreds of theatre owners. His
methods of administration were typical
of his personality, and the men who
served under him in the field looked upon
him as a friend instead of a boss. He
was a real leader of men, inspiring a
feeling of loyalty and devotion among
his organization which always made for
the success of every organization which
he headed.

S. B. McCormick Heads
Exploitation for Pathe

(Special to Exhibitors Herald )

NEW YORK, June 23—Pathe has named
S. Barret McCormick its exploitation man-
ager to succeed Arthur Brilant, who re-

cently resigned to enter theatrical produc-
tion. Mr. McCormick has been associated

with the exploitation department the last

10 months.
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“A THING OF BEAUTY IS A JOY FOREVER”— /Teals

THE LEROY LINK
HARRY F. STORIN. Editor

Published weekly for patrons of the

LEROY THEATRE
Pawtucket, R. I.

“New England's Palace of Enchantment"

Vol. 2 JUNE 17, 1925 No. 20

HEAT VS. HEALTH.
Industries can promote the health of

their personnel, increase the efficiency of

their organization and reward their em-
ployees for a good day’s work by sending

them to a cool, sanitary and well ventilat

ed motion picture theatre on. office time

That is the conviction of Dr Herman N
Bundersen, Commissioner of Public Health
of the city of Chicago.
"We are boosters for our theatres," he

says “They are cool, comfortable and re-

freshing And by the way, any talk about

cooled air being injurious to the health in

the bunk
“Here is the way it stands with us. In

the health commissioner's office we work
the entire staff bard. We pound them
hard all day from 9 to 5 o'clock There ia

no loitering in this office Now that makes
a long day and they deserve a reward.

Not only that, sending them to the thea-

tre is a business proposition with me It

promotes efficiency

“The properly ventilated and cooled

theatre provides more than recreation for

the staff There is the comfort and relief

from the heat. Then, too, the music ha?

a beneficial and recreational effect after

the hard grind in the office

"We gauge the time of sending the per-

sonnel over to the theatre by two things,

convenience to the theatre and conven-

ience to the office. We think the best

time is from 3 to 5 o’clock.

“We hope to be able to keep up this

plan all summer and have adopted it as a

regular procedure for health and service
“

The Leroy will be pleased to arrange

"cooling parties" for any local executives

who wish to emulate the good example of

Dr Bundersen

FIGHTING THE HEAT VIA THE HOUSE ORGAN—Harry F. Storin, Leroy
theatre, Pawtucket, R. I., picked up a news story from page 21 of the June 20
“Herald” and used it as shown above, adding four lines of original copy identify-
ing the Leroy with the potent thought conveyed.

Well Wishes Still Pouring in for

“Herald’s” Tenth Birthday
Anniversary Number Brings Praise From Exhibitors as Setting New

Standard in Trade Publications—-Messages Emphasize
Service to Industry

Congratulations continue to pour into Exhibitors Herald in commemora-
tion of having climbed the tenth rung to the top of the ladder of motion
picture trade journalism, and in appreciation of the complete and elaborate

anniversary number. From those at the pinnacle of success in the field

comes the message of appreciation for a decade of service to the industry.

Intermingled with the well wishes are
the expressed hopes for greater advance-
ment of the industry and confidence of

even increased service from
the Herai.d to that end. Many
of the letters of commenda-
tion on passing the tenth mile-

stone were received too late

for publication in the anniversary and stu-

dio issue. Several are .printed herewith.

“Rich Realization

Of Achievement”
We of the LMiversal Chicago exchange

who have had the privilege of association
with you in your work are today honored
to mark with you the attainment of your
tenth anniversary.
We know of no higher tribute to your

editorship than to say that we share with
you the rich realization of achievement.
We know of no greater pledge for the

future than to continue to read carefully
each issue of Exhibitors Herald, that we
may catch something of the spirit which
has made possible your forward march of

past years. And that we will aid in every
way to help spread the goodwill you have
built for the entire motion picture industry,

so that it may be carried on through years

to come.
It is a pleasure for each of us to extend

at this time our most sincere thanks for

past favors and our deep good wishes for

success that is to come.
L. W. Alexander,

Branch Manager.

“Anniversary Number
Sets New Standard”

Congratulations to Mr. Martin Quigley
and staff. Ten years to get to the top!

How fast time flies! I am 10 years old

also—that is, 10 years in theatricals. Dur-
ing that time the Herald has always been
a pal

;
years ago when I was making weekly

trips to Chicago I would never fail to run
across the street from the Morrison hotel

and buy an Exhibitors Herald.
Your tenth anniversary number sets a

new standard in trade journal publication.

The thousands of letters of congratulations

that you must have received prove beyond
a doubt that Exhibitors Herald has won
a tremendous following throughout the mo-
tion picture industry and now leads the

field.

My best wishes for even greater success
and advancement.

Louis C. Shimon,
Exploitation and Copy Department,
Milwaukee Theatre,
Milwaukee, Wis.

“Anniversary Number
A Credit to Staff”
Your anniversary number is a credit to

the entire staff and my very best wishes
go to you all as it should from every ex-
hibitor in North America on your tenth

birthday.

Tom Foster,

Star Theatre,
Stanley, Wis.

Rumchasers Fire on
Tug as Ship Is Sunk

( Continued from page 39)

side the Mandalay and the dynamite was
set for the big explosion. The tugs pulled

away and the dynamiter was preparing to

set off the charge when the coast guard
cutter Seneca steamed up with the captain
shouting to stop the picture. Uncle Sam
took command and ordered the Mandalay
to go out another twenty-five miles before
the explosion.

It was too much for the writers, so the
Alicia put back and the tugs went on with
the Mandalay and Seneca. Tom Pearsons
was left in charge of operations for First

National and the writers decided to imag-
ine what the explosion was like.

Fires Across Tug’s Bow
Arrived at the point selected by the Sen-

eca, the officer in charge ordered the ex-
plosion to be set off at once. Tom Persons
kicked about the bad light of early evening.

But the commander of the Seneca was ada-
mant. The dynamite must be exploded
now, was his verdict. And then a kindly

sun broke through the clouds and lighted

up the Mandalay. The ship was blown up
amid rejoicing and was a glorious success.

The Seneca commander ordered one of

the tugs with Parsons and Morse, who had
staged the marine disaster, to stay on the

spot all night to clean up the wreckage if

it came to the surface.

An hour later the Seneca returned and
found the tug had started for home with
the thoroughly sick cameramen. Giving
chase the Seneca caught the tug and fired

a four-pounder across her bow.
“Come back and clean up this man's

ocean,” was the order and it was backed
up with the cannon.

Rumchasers’ Cannon Boom Next

The next evening the tug was allowed to

start for home, but it was hardly an hour
on the journey when a rumchaser took a

shot at her. A few questions and she

proceeded. A half hour later another
rumchaser took two shots at the tug and
Tom Persons was mad clear through. The
officer in command of this rumchaser took

the tug in charge and all sailed to Staten

Island where Persons finally landed his

film and cameramen despite the fact that

the officer in charge declared he would
shoot if a camera was moved from the tug.

And thus the final thriller of “The Half
Way Girl” filmed.

“Never again,” echoed the newspaper
and magazine writers. “We’ll do our sail-

ing on dry land. It was a great trip—yes

it was.”
“Maybe these motion picture men will

know enough to clean up the ocean the

next time they spill the ship all over it,”

declared the coast guard captain as he shot

a stream of tobacco juice over the rail.
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Important Personal Advice

FOR MEN ONI/
Please Open Privately Tbe

THING OF BEAUTY IS A |OY FOREVER " -Kr

THE LEROY LINK Amcncan Movies.

SHOULD
CAPITAL

PUNISHMENT
BE

ABOLISHED

ANTI-LARIA A STIMULANT SECOND ONLY TO CHAMPAGNE
AT A FRACTION OF THE COST Redbank RestaurantExpert Catering

TIIE ENEMY OF EPIDEMICS

The LEWBART
Automatic Disinfector

OUR
RECORD
TALKS

« PUFFINS."

BUSY
|

SHOPS
|

' Ererybody kn

COLLEGE SQUARE EAST
ILLY LICENSED. Phony: WO. SI

Miss DUNN'S School <if Shorthand,
Typewriting, Book-keeping fic.Office

Routine, - 13, Dunrgall Sifjiarc West, Belfast.
|

SOMERVILLE

H. C. M cKEOWN
Electhical asd Gexkiiai

Special Cut Prices

you CAN CET ALL TIIE

MUSIC
HILL’S

MUSIC WAREHOUSE.
BRIDGE STREET.

Coijfeur de Dames

Monday i
Tuesday

,
IVednesday

.

Thursday
,
Friday

,
Saturday

IRVINE’S

DYEINGS CLEANING

CASTLE DYE WORKS & ULSTER VALET SERVICE

3 Continuous Performance PROGRAMME Orchestral Selections

WEEK COMMEN ING JUKE 1st, 1825

‘ Projrammt Subject to Alteration

WHAT EXHIBITOR PUBLISHERS ARE DOING: Above, front page and third page of a four page house
organ edited by Earl D. Massey, of the Texas theatre, Kileen, Tex. Center, envelope which contained a col-

ored card, “Let Women Alone,” distributed by A. S. Rittenberg, Fulton theatre, Jersey City, whose letter

is printed in an accompanying page. “The Leroy Link” is a house organ edited by Harry F. Storin, Leroy
theatre, Pawtucket, R. I. Below, two house organs: One is that of the Virginia and Rialto theatres, Cham-
paign, 111. The large one is that of the Classic Cinemas, Ltd., Castle Lane, Belfast, Ire. It is worked out in a
color scheme of blue and white.
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|THE THEATRE!
QHSDepartmmt of Practical Showmanship ^

ATTENTION THEATRE EDITORS
Chicago Film Shows

At the Chicago
Last week the Griffin Twins, used previously in other Balaban & Katz

theatres, were brought into the Chicago and gave the show its highlight.

They are splendid dancers, girls of perhaps eleven or twelve years, who
open with a neat Fauntleroy number, using a curtained panel at back to

good purpose, and finish with an Egyptian number done in better style

and unison than any of the adults who have tried these things hereabout
lately have shown. The act is billed as America’s or the World’s “Most
Loveable Entertainers” and they not only live that down but almost con-

vince you of it.

The Piano Trio which played the house a year or two ago was back
again last week with improved technique and (if memory serves) a prac-

tically unchanged routine of numbers. They were splendid before and
they are better now, using three grands as before and getting the same up-

roarous approval.

At McVickers
Paul Ash has gotten his band in working order now and the seat holders

ate out of his hand last week. He’s got the crowd so it applauds or is

quiet, as he orders with a gesture, and after the first number he’s directing

the payees as well as the playees.

They billed his stuff as a Novelty Concert last w,eek and it was just

about that. He tackled something too big for him to open with but got
by. Then he let his excellent cellist, flutist and pianist do a trio which
plumped across.

Next Milton Watson sang an operatic thing in an elevated panel set,

followed by a jazz blonde who did a sugar blues and another, with gestures.

The girl moppd up.

A little later he brought on a visitor from the Congress Hotel contin-
gent of Paul Whiteman’s innumerable orchestras who sang “Katrina” (or

however you spell it) until it looked as if police reserves would be necs-
sary to restrain the celebrants.

Ash closed with the snappy little drinking song, “Have a Little Drink,” cur-
rently sung wherever drinking is done, the gang sneaking off down a Weber-
Fields (wasn’t it?) stairway seeking the accompaniment.

McVickers theatregoers are weakening the stanchions with their ap-
plause for Ash’s stuff. It must be, therefore, good

;
for that is what it’s

for.

At the Pantheon
Billed as “Easter & Hazelton, formerly of the Ziegfeld Follies,” a beautiful

dancing act was staged this week in “The Cat and the Canary.” The male
dancer was in a black cat’s costume and the female dancer was in a frilly

yellow and white canary costume. The number opened with the girl perched
in a large reed bird cage whose doors soon opened and freed her from her
bondage into the cat’s paws. The “cat” played with her for a few minutes,
then, proceeded to gobble her up.

The second piece was the four Robini sisters. One played a flute, another
the piano and the other two, cello.

The Theatre
Herald Your
House Organ

Exhibitors, here you are ! This

week you get what is intended to be

one of the greatest time savers and
labor savers that has come your way
in a coon’s age. On the third page

you’ll find it— it is the first page of

your new house organ all worked out

and ready to reproduce. If you have
not begun printing your weekly house
organ or your bi-weekly (or whatever
you plan) you have the excuse no
ionger that you don’t know how to go
about it. In the miniature page sup-

plied here is everything you need ex-

cept a date line and a few ads.

The best of it is that this page is

going to run each week (we hope) to

replace the column of house organ
copy that has formerly run on this

page. Of course, the same kind of

copy will be provided in the Theatre
Herald but there will also be addition-

al copy. News items, studio notes, in-

timate bits of life from the homes of

the players, short editorials with an
appeal to your patrons, and just about
everything that you would have
planned to need.

Send in Your Idea
If there is anything left out of this

plan that you believe a house organ needs
send in your idea. If your argument is

sound a new item will come into this

service.

The value of house organs is being
realized more and more. Not that only the
showmen are waking up to the value of
them. Patrons are waking up to it. In a
76 apart building of the Edgewater Beach
district of Chicago last week note was
taken that each letter box of the 76 con-
tained the weekly house organ of one of
the neighborhood houses. It was further
noted (with the aid of the janitor’s watch-
ful eye) that people who lived in the build-
ing passed the letter boxes, saw the leaflet

and took it away. When the janitor was
asked if he had watched carefully, he said

:

“Yesir, yesir. I saw ’bout 20 of ’em.”
“How many threw them away?”
“Nary a one, sir. All went on readin’

’em.”

That tells the story. If a house organ
contains what it should; if it is made up
attractively readers will be waiting for the
news of the shows. If you print the copy
patrons will read it.

There is an objectionable way of pub-
lishing house organs. That is by filling all
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light, opening the show with overture
Pique Dame. The vaudeville was changed
to a dancing act.

Friday we catered to the thrill seekers
and gave them Tom Mix in “Riders of
the Purple Sage” with another good song
and dance act.

We decorated the interior of the the-
atre as well as the outside; dressed the
ushers in clown suits and kept a clown
in the street pointing at the theatre to

attract automobile traffic. The other out-
side exploitation was a special float that
covered the residence district and door
hangers on every door in town.
Again we want to say that the exhib-

itor who hesitates to put on a special
week under some sort of a name is los-

ing money; we were also afraid to try it

but it has proven a big success in this

small town, in fact our patrons are ask-
ing us when we are going to stage an-
other one.

H. L. DAVIDSON,
Burford Theatre Co.,

Arkansas City, Kan.

Chicago filmshow advertisements for the week beginning June 7, 1925

of two pages or four pages with black ads
with no other reading matter to lighten

the reader’s load. They must have a para-
graph here and there for their entertain-

ment. It doesn’t have to he exceedingly
clever. People sometimes read awful stuff

and are glad of the opportunity. Prepare
your copy as well as you can

;
try it on

your wife and if she still has faith in you,
print it. The reader will gobble it up.

If You Plan a Special

Week Listen to

Davidson
Listen to what “Shake” Davidson has to

say about special weeks. He put over a

jubilee week so well that he even surprised
himself. But have it in his own words:
To start with we were in doubt about

the special week for the small town the-

atre. Our village numbers 18,000 but
after one dose we are cured and believe
that it is the only thing to use during
the summer months.
We called our special week “The Bur-

ford June Jubilee”; we selected this name
because the opening day came on June 1.

We billed it as a week of special attrac-
tion but played up the June Jubilee strong
as we believed the Jubilee part of it

would find a response from the public.

Our plans were right for we broke all

attendance records. We seat 1,200 and
the theatre was packed with people
standing every night. Saturday we had
to run an extra show to take care of the
crowds.
Our advertising campaign was started

May 15 with special lobby cards and
decorations, we carried out our Jubilee
idea by using clowns on all lobby adver-
tising. In all corners of the theatre we
had clowns announcing the June Jubilee
Week. All newspaper advertising mat-
ter was also used along this line.

The lobby and exterior of the theatre
was decorated with balloons, pennants
and crepe paper novelties. Exhibitors
will find the balloons and pennants are
very attractive decorations and yet they
are not very costly.

In arranging our programs we tried to

have a night that would appeal to every
type of theatregoer. We opened with a
comedy program, using “40 Winks,” com-
edy, newsreel, Plastigrams and a comic
illustrated slide number with the orches-
tra. Our vaudeville act was jazz band
and dancers.
Wednesday and Thursday we used a

melodrama, “The Top of the World,”
with the usual added reels. To give the
picture a good setting we increased the
orchestra to 14 and used them in a spot-

Rosenthal’s Style Show
Ads Break His Long

Silence
I have been rather slow recently in send-

ing in anything, being kept busy with sum-
mer plans. I am enclosing some clippings

of ads with last week’s Bathing Girls Style

Show being featured as an added attrac-

tion. This novelty helped considerably in

taking off the curse of the warm weather.

Also enclosing a tie-up effected with W. T.

Grant Company on “Sally.” They put. out

15,000 pieces of this copy with every pur-

chase. On the ad for “Soul Fire” you will

note some copy which takes the patron’s

mind off the usual summer policy advo-
cated by theatres in the past.

M. ROSENTHAL,
Majestic Theatre, Bridgeport, Conn.

New Theatre Replacing
One Burned in Arkansas

( Special from W. I. F.)

DUMAS, ARK., June 23.—Exhibitors

don’t give up in Arkansas when adversity

hits them. W. I. Fish of Gem theatre an-

nounces that the new theatre being con-
structed following destruction of the for-

mer house by fire March 28 is expected to

open about August 1. The new theatre

will compare favorably with any house in

this part of the state

Frank Holland, manager of the Victory theatre, Evansville, Indiana, achieved splendid effects with this prologue for
“Sally”, First National attraction when it showed at this theatre.
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YOU NEED THE THEATRE—THE THEATRE NEEDS YOU

Hello!
OELFISHNESS is an enemy
^ to society. One who ac-

quires the disease is usually

unpopular. Upon that the-

ory most people try to avoid

its talons.

But to be unselfish does

not demand that one be

without interest in himself.

Self-interest implies pride,

ambition, honor, duty—ad-

mirable traits. That interest

turns to selfishness only

when it becomes exaggerat-

ed : when it leads one to be-

come so self centered as to

disregard the happiness of

his companions. Yes, the

primary interest of us all is

in ourselves ; but we try to

nourish that interest with

ideas of the work and wel-

fare of the rest of the world.

Yet, what industries are

there which interest you?

If you are a housewife you

are not interested in revolu-

tionising blow torches. If

you are a druggist you are

not interested in bricklay-

ing. If you are a college

professor you are not inter-

ested in the cost of rubber

boots. If you are a mani-

curist you are not interested

in the breeding of cattle and

sheep. You are interested

in the work you are doing

for your daily bread. It is

as it it should be. But your

interest goes roaming occa-

sionally to another field that

looks green.

Few of these fields attract

everyone. One that comes

near to a universal appeal

is the motion picture field

—

picture-making. It cannot

be explained in a word ; not

in a million words. A lot

of money is in that field.

But so is there in the Stand-

ard Oil business. There are

beautiful women and clever

men. But so are there on

the legitimate stage.

Because you will like to

read about pictures and their

making we plan to bring to

you each week this little

Hollywood.—-The tini-

est film star in the

world, it is said, is Judy
King, who has signed a con-

tract to star in Fox pictures.

The contract calls for many
months of service. She ap-

pears above in a printed silk

affair built for comfort to

keep off the burning rays of

the sun on the beach.

newspaper which will pro-

vide for you news of Holly-

wood, stories about the stars,

the truth about many ru-

mors, offerings of our the-

atre, many items.

This paper will cost con-

siderable of money. But we
are staking our money on
you. It is proved that you
are interested in pictures

and therefore interested in

this news about pictures.

And it will cost you nothing

because you are our friend.

To our friends now we ex-

tend our GREETINGS.

Unhappy is the motion
picture theatre owner who
picketh the day with arctic

blasts to advertise his new
cooling system.

Priscilla Dean
Is Home Again
52 Indians Meet Her

LTOLLYWOOD. — Priscilla

is home again ! She re-

turned last week after visit-

ing theatres in all parts of

the country during a period

of five months.

Miss Dean was given an
enthusiastic reception at the

depot by a host of motion
picture celebrities, including

Hunt Stromberg and Harry
Carey, the latter having
with him a band of 52

Araphoe Indians in full tri-

bal regalia and his cowboys.

Hoxie Gets Odd Gift
HOLLYWOOD. — A ring

carved from a silver half

dollar by a convict at San
Quentin prison was recently

received by Jack Hoxie,

Western star. It is so fash-

ioned that the head of the

Goddess of Liberty in the
coin is in cameo effect and
the coin bent to the shape of

the finger.

The donor is a former
artist serving a long term.

The man spent 14 months
fashioning the odd gift.

Aileen Can Strut Too
HOLLYWOOD — Aileen

Pringle can strut and dance
—and make people laugh.

She is a comedian as well

as an emotional player. All

of this she proved last week
in her comedy work in “The
Mystic,” her latest play.

Horse Wrecks Studio
HOLLYWOOD. — Dorothy

Phillips and Lou Tellegen
narrowly escaped injury last

week when a race horse used
in a scene in “The Sporting
Chance” rebelled at his role

and tore up the studio with
his kicking.

Phew! What a Size!
HOLLYWOOD. —

- Marvin
“Pat” Loback weighs 345
pounds in his nightie. Mack
Sennett has signed him to

appear in two-reel comedies.

Not Much Left Out of

This Campaign for

“Charley’s Aunt”
Enclosed you will End a photograph

of the parade in the campaign for
“Charley’s Aunt,’’ After “teasers”
broke we laid stress on our street parade
and invited the public to participate and
meet “Charley’s Aunt.” We had a man
dressed as the Aunt to arrive on one of
the local trains. Hundreds of people
were at the station to welcome “our
hero” and thousands reviewed the pa-
rade from sidewalks and buildings. The
campaign excited unbounded interest
and comment and altogether the “run”
proved satisfactory.

I am sending also a double truck on
“So Big” which we showed two weeks
ahead of “Charley’s Aunt.”

LEO G. GARNER,
Goebel Theatres, Bristol, Va.-Tenn.

Here’s What Don Nichols
Promised Us on Metro

“Centaur” Film
Inclosed find lobby display on Metro’s

“Wife of a Centaur” which certainly

“dragged ’em in.” The coloring on this

paper was A-l. The photo shows up rather
nice but I wish you could have seen the
real thing.

DON NICHOLS,
Durham Amusement Company,
Durham, N. C.

Mr. Nichols wishes to receive copies of
his brother exhibitors’ house organs, he
adds.

Strict Truth in Ads Gets
Best Results for

Milwaukee
Being a member of the Associated Adver-

tisers Clubs of the World I stamp my
posters with “Truth Well Told.” Truth in
advertising has won a tremendous following
for the Milwaukee. We do not tell our
patrons that a fair picture is great or a good
picture wonderful—in these modern times
you can’t hoodwink the public.

If this should be of value to other ex-

hibitors they are welcome to write me about
our methods.

LOUIS C. SHIMON,
Milwaukee Theatre, Milwaukee, Wis.

On another page may be found repro-
ductions of posters used by Mr. Shimon
for “The Thief of Bagdad.”

Dear Mr. Rittenberg; You
Know Women; Thus
Your Showmanship

The enclosed teaser proposition cre-
ated considerable comment that reacted
quite favorably at the box office of the
Fulton, Jersey City. Five thousand
“For Men Only” envelopes were dis-
tributed to men only on the streets—
ALL ON THE SAME DAY. Dragging
out the period of distribution on this
sort of teaser advertising usually kills
the intended effect because people know
your secret in many cases before they
actually read the stuff.
Nearly a thousand of these envelopes

were placed in a spot in the rear of the
theatre where they were ostensibly not
intended for distribution. But with the
“Men Only” sign up feminine curiosity
prevailed and the ladies availed them-
selves of the lot in two days and as we

expected took the things home on the

Q. T. and anxiously read them.

A. S. RITTENBERG,
Jersey City, N. J.

Inside the envelopes were’ red cards
reading “Lee women alone.” Then came
the suggestion that further information
would be divulged if the holder came to

the Fulton theatre.

In another letter from Mr. Rittenberg he
explains his newspaper advertising scheme

:

You will notice that I maintain a

uniformity of layout deviating only on
big Erst run engagements such as “Sky
Raider” and “Thief of Bagdad.” After
four years of this kind of advertising

readers “get” Fulton ads at a glance.
Although there are four exclusive Erst
runs in Jersey City Fulton is far the big-
gest buyer of newspaper space. Where
I ordinarily run copy over double
column space other houses usually do
with single columns. We know from
experience that the sort of ads we run
in the comparatively large space we buy
is our most productive form of adver-
tising. In fact we use it to the exclu-
sion of nearly all poster advertising.
Obviously my stuff is blocked around
press book cuts. I merely dress the
latter as inoffensively as possible and as
newspaper printers will permit.

A. S. R.
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WHAT SHOWMEN ARE DOING TO GET BUSINESS: Four ads across the top illustrate the idea A. S.

Rittenberg explains in his letter printed on another page. The Fulton theatre, Jersey City, always employs
the design “Fulton” on each ad. Center, left to right: Poster distributed by the Grant company in a tieup

with Poli’s theatres which M. Rosenthal, Bridgeport, Conn., describes in his printed letter; ad used by Frank
H. Burns, Beacham theatre, Orlando, Fla., for “The Charmer”; exploitation of Taka-Chance Week by H.
Stickelmann, The Theatres Operating Company, Peoria, 111. Below: ad for the Meighan picture by Frank H.
Burns; M. Rosenthal’s ad for “The Desert Flower,” and his ad for “Soul Fire.”
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ABOVE: WHEN YOU SEE “The Beg-

gar on Horseback,” the Paramount pic-

ture, you will understand the appropriate-

ness of this exploitation provided by the

Criterion theatre, New York. Top is the

dream wedding.

RIGHT: WHO ELSE WOULD HAVE
thought of such a tieup with First Na-

tional’s “Frivolous Sal?” It was success-

ful at the Knickerbocker theatre, Nash-

ville.

LEFT: THE ART POSTERS FOR
the Milwaukee theatre, Milwaukee, are

drawn by Shirby Youngbeck, while the

copy is written by Louis C. Shimon. For

United Artists’ “Thief of Bagdad.”

For Much Action Of
THIVOLUS SAL"

At The KNICKERBOCKER.
But Mount Rainer Itself Is

l/oMiehtierForYourFood Refri

i
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PART OF LEO GARNER’S campaign for

“Charley’s Aunt” at the Goebel theatre, Bristol,

Va., consisted of a great parade, a part of which
may be seen here. A description is given in Gar-
ner’s letter.

ABOVE: WHEN THE LOCAL DAILIES an-

nounced that this store would be used for junk

dealers excitement commenced. Then the reply was

issued by W. J. Sullivan, Rialto theatre, Butte, Mont.,

that “The Rag Man” was the junk man. It was a

wise plan for the Metro film’s exploitation.

RIGHT: JACK PICKENS is the owner of the

Rialto theatre, Harlington, Tex. Photo by Harry E.

Nichols, “Herald” cameraman.

familyn.tc- e

F|r

THE CIRCUS PICTURE, “He Who Gets Slapped,” got an effec-

tive ballyhoo when a couple of wild (looking) animals were drawn
through the streets of Wildwood, N. J. The Metro picture played
at L. Love’s Hunt theatre.

CHILDREN PLAYING WITH
toys brought attention to the showing
of “New Toys,” First National, Gar-

den theatre, Battle Creek.
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SHORT SUBJECTS

Lobby display at Merrill theatre, Milwaukee, for Educational’s “Balto's Race to Nome.” The lobby cost $350.

Short Features

Stand Alone
Will a program of short features stand up?
It will.

At least the experience of several exhibitors so

indicates. To wit:

“Balto’s Race to Nome,” Educational, was featured
above a longer picture by the Merrill theatre, Milwaukee,
as shown in photographs reproduced on this page. The
lobby cost $350.

W. A. Partello, Majestic theatre, Mansfield, O.,

selected for May 24, 25 and 26 a short feature program
consisting of “Balto’s Race to Nome,” “Dynamite
Doggy,” with A1 St. John, “The Voice of the Night-

ingale” and “Lyman Howe’s Hodge-Podge,” all Educa-
tional subjects.

The Central Amusement company, operating fourteen
theatres in New Orleans, will use “Balto’s Race to

Nome” as the central item in an all-Educational bill

including “Hope Hampton in Paris Creations,” “The
Voice of the Nightingale,” “Plastigrams” and a two-reel

comedy. This program is to play all of the fourteen
theatres in August.

Will the short feature program stand alone?

In the light of these bookings it appears that it will.

An exhibitor doesn’t install a $350 lobby display unless

he’s pretty certain about what he’s doing. An exhibitor
doesn’t give three days to a short feature program unless

experience leads him to feel pretty confident that it will

stand up three days. A company operating fourteen

theatres doesn’t route a short subject bill through them
without a pretty firm conviction that it will deliver.

This confidence can come of nothing save experience.

The experience prompting these bookings is general

—

but interpretation of that experience in terms of bookings
is the unusual thing and the reason this item is news..

It should not be news.

This should not be an occurrence of sufficient rarity to

warrant special notice. It should be every-day stuff.

Short features have demonstrated their value countless

times. There is not an exhibitor in the business who has
not made money out of short features. There are very
few exhibitors who cannot make more, much more, by
sizing up the existing situation and acting accordingly.
There are very few who make an effort to make money
out of short features.

The short feature program will stand alone.

But the short feature profit is not confined to the

all-short feature program. The great bulk of it comes
from the short features which are shown on the same
programs with long features. The short features so used
require nothing more than a proportionate shore of ad-

vertising space to be made the great box office factors

they potentially are.

At this time the public buys its short features almost
solely on faith and recollection. They have faith that the

short features at a certain theatre will be good this time

because they were good last time. Faith and recollec-

tion are pretty poor competitors against advertising and
exploitation. The advertising-exploitation exhibitor can
run the other fellow’s ankles warm.
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THIS department contains news, information and gossip on current productions. It aims to supply
a service which will assist the exhibitor in keeping in touch with developments in connection with

pictures and picture personalities—and what these are doing at the box office. No prophecies on the
entertainment value of pictures are made. Opinions expressed are simply those of the author or of
his contributors and the reader is requested to consider them only as such.—EDITOR’S NOTE.

OMMENT on “Confessions of a Queen”
is included in these pages this issue. In

the Metro-Goldwyn-Mayer picture Alice
Terry has the role of the Queen whose
true devotion to her King brings him happi-
ness after many trials. It was given fur-
ther in detail in New Pictures department
April 4.

“GROUNDS FOR DIVORCE

”

GENUINE FRENCH FARCE

Ernest VAJDA is down as author

of “Grounds for Divorce” and, though the

name sounds Russian, the story is doubly

French. It’s French in setting and French
in style, one of those hair-line farces of

which no other people seems master.

The use of “hair-line” above should not

incline you to the belief that the play con-

tains anything dirty. It does not. It is

fundamentally and intrinsically funny,

though divorces and marriages are tossed

about much as in Mr. Sennet’s slightly

broader treatments and there are subtitles

and sequences which require the run of

events so well provided by Director Paul

Bern.

At McVicker’s last week they laughed

heartily and healthily at the picture, with

good cause. Capable contributors to the

cause are Florence Vidor, Matt Moore,

Harry Myers, our own Louise Fazenda and

(I watched part of the picture over to get

his name) George Andre Beranger! (More
about him later.)

Florence Vidor is exquisite as the wife;

Matt Moore is a perfect divorce lawyer

;

Harry Myers is an incomparable dumbbell

and Louise is a scream in a French actress

burlesque which would have been safe in

the hands of none but she. These folks

might just as well be French in fact, so

far as total results are concerned, which is

JX/EBER and Fields entertained their old
’ ' time vaudeville followers with their
screen acting in Pro-Dis-Co’s “Friendly
Enemies’’ which played to good houses at
the Orpheum theatre. The story is one of
two old families during the late war. De-
tails of the picture are in the New Pic-
tures department of May 23 issue.

tribute to their acting and Paramount’s in-

sistence upon technical excellence.

But it is of George Andre Beranger I

wish to speak in a paragraph apart. This

is the young man whose name I missed in

“Are Parents People?” This is the young
actor who burlesqued the film sheik so per-

fectly in that picture as to warrant extra

special mention in the report thereof. Re-

member? In this he is a super-tempera-

mental young Frenchman addicted to air-

planes and proposals, such a character as

“T IGHT of the Western Stars” is a fast^ moving picture of cowboys, villains and
heroes which is made by Paramount. It
ivas shoivn at the State Lake vaudeville
house last week. Noah Beery has a leading
part. The Picture zuas handled somewhat in
detail in the New Pictures department of
May 30.

tOUISE FAZENDA and Matt Moore had
little trouble winning favor for their

acting in “Grounds for Divorce” which
played at McVickers theatre last week.
Louise had the role of a vamp. Comment
on the picture is found in accompanying
columns. The Paramount picture was in
New Pictures department of May 30.

has been attempted innumerable times in

motion pictures and accomplished this once.
He is different; he is fresh; he is able. I

hereby discover him in the name of His
Majesty King Public and step aside to let

Time and the Eagle Eye of the Casting
Director do their stuff.

“CONFESSIONS" IS
JUST CELLULOID

V ICTOR SEASTROM disappointed

me in “Confessions of a Queen.” Spectac-

ular successes (such as his “HE Who Gets

Slapped”) often lead to disappointment.

This picture is just celluloid.

In its favor, this picture has Lewis Stone

as a king, which is almost enough for any
picture; Alice Terry as a queen, which is

almost as much
;
John Bowers as a weak-

ling with evil intent, as which he is terrible,

and a number of other good players who
do their work as to the manner born. It

has, also, a good enough story, at least an

unfamiliar one. It has magnificence and all

that goes with the visual recitation of a

tale about royalty.

It is difficult to lay finger upon the weak
spot of the picture, but I sat through it

admiring this, that and the other detail

without forgetting for so much as a second

that it was a motion picture. As far as I’m

concerned, I don’t enjoy a motion picture

until I forget that it is one.

Lewis Stone’s King Christian of Illyria
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Frank Lloyd is making “Winds of Chance” for First National
from Rex Beach’s novel of Alaska. Rumors circulated in

Los Angeles regarding a separation from F-N have been
set at rest by a denial from the producer.

(or something like that) is without flaw.

I think it gives him an edge over Adolphe

Menjou and (have you forgotten?) James
Kirkwood, the former running second be-

cause of fewer royal castings and the lat-

ter rating place in the trio for a kingship

portrayed so long ago that I have forgotten

the name of the picture. (Wallace Beery’s

King Richard really cannot be reckoned

with here; of course it was unbeatable.)

‘‘OUR GANG” COMES BACK
WITH A BANG!

OuR GANG,” whose “Circus Fever”

was sorrowfully designated their first let-

down in these columns a week or so ago,

comes back with a resounding bang! in

“Dog 'Days.” If you haven’t seen “Dog
Days,” you simply haven’t seen “Our

Gang.”

What a fund of things is bound up in

the boy-and-dog association ! Director

Robert F. McGowan equipped the young-

sters with dogs in this edition and you get

the impression, as you watch the thing, that

he had little to do after that save to let

Nature take its course. Of course you

know differently, when you recall the diffi-

cult things done, but while they’re in the

doing you’re so busy laughing that you

don’t notice them.

I regretted, as I then remarked, to chron-

icle a let-down in the case of “Circus

Fever.” I rejoice proportionately as I label

“Dog Days” a “come back” plus.

BOBBY VERNON FUNNY
IN ‘‘DON’T PINCH”

f^OBBY VERNON is funny in “Don’t

Pinch,” funnier, I think, than in any save

one of his previous starts. 1 don’t remem-
ber the name of that one. Neither do I

know why they called this one “Don’t

Pinch,” but it doesn’t matter.

Mr. Vernon, who used to wear dresses

better than other comedians who tried it,

this time does Buster Brown for most of

the footage and I think of no one who

I

“Beggar on Horseback,” produced by James Cruze for
Famous Players-Lasky, opened recently at the Criterion
theatre, New York. It is an August release. Esther Ralston
and Edward Everett Horton have the leading roles.

could do it nearly as well. In doing so he

has varied adventures with a steadily in-

creasing number of policemen and there

are queer quirks in the plot and quips in

the captions which pile up an astounding

number of laughs.

Mr. Vernon seems to have an unbreak-

able grip upon youth. It must have been

ten years ago that I first paid particular at-

tention to him, and in “Don’t Pinch” he is

the same bounding bunch of steel springs

that he was way back then. I recall none

of his pioneer efforts more worthy than

this one.

Felix Jumps to

Educational
Felix has contracted to supply 26

features on the Educational program.
I don’t know whether to congratulate
Felix or Educational. Therefore I’ll

congratulate myself, for now I will

see Felix more often. I haven’t seen
him as often as I like to, but several
of my favorite theatres run the Edu-
cational line-up.

Pat Sullivan will continue to direct
Felix in these new features and that’s

adequate assurance of their quality.
Never have I seen star and director
work in closer harmony then these.

—T. O. SERVICE.

HODGES REPORTS
“LOST—A WIFE”

D OUGLAS HODGES went to the

Pantheon theatre last week, saw “Lost—
A Wife,” and hands me this report of

the same:
“ ‘Lost—A Wife’ is thoroughly a Men-

jou picture. It was made with him and

for him. Greta Nissen also has a good
role but most of the attention is given

to Adolphe. He is developing into a

great star.

“The direction throughout was han-

dled in an intelligent manner with at-

tention on the fact that the spectators

would appreciate all of Menjou that was
given to them. There are faults. But

they are minor ones. A little bit draggy,

the part in the beginning where the

bridegroom spends 75 (or 76) hours

gambling. It makes you feel somewhat

as if you were actually spending the time

there yourself. But that may be the aim

of the director in that reel. As for me,

at any rate, I sure did want him to stop

playing roulette and go to bed.

“But the rest was nice. Menjou lost

his wife because of his gambling. She

took refuge in the affection of a dodder-

ing baron who was such a gentleman

Not Just Pictures—Opportunities!

CECIL B. DeMILLE PRESENTS

RUPERT JULIAN
PRODUCTION

by, RUPERT JULIAN
Released by PRODUCERS DISTRIBUTING CORPORATION
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that she could not love him. When the

divorced 1 husband found that his former

wife was to be married on the tenth to

this old bromide he rushed back to

France to woo her again. He arrived

just after the ceremony. Feigning a

broken leg following an automobile

smashup in front of the estate of the

baron, Menjou was carried into the liv-

ing room of the honeymooners. There

he gave his name as “Smith” and was

given first aid. While the baron was
called to a far end of the estate, Greta

and Adolphe argued about her martial

‘status quo.’ He argued that she was
‘still his wife’ and could be no other’s.

She wagers ‘a thousand’ that he holds ‘a

cold deck’ and they gamble all night. At

the end of the session he realizes his

ability^ to refrain from gambling has been

tested. He has lost her again.

“But ‘comes the dawn,’ Greta is dis-

gusted with her noble husband. She and

Menjou leave with the vow that never

again will he gamble ‘a thousand.’

“It’s a light comedy romance full of

laughs, action and a pretty girl.”

ROVELSTAD REPORTS
“THE LOST WORLD"

Ernest rovelstad, another

member of the staff which labors from

Sun. to Sun. in order that you may de-

rive each week the uncounted benefits of

this great paper, herewith takes his

baptism of fire as contributor also to

this incomparable meeting place of

master minds. By way of special intro-

duction I will add the distinguishing in-

formation that Mr. Rovelstad is one of

those who got into the Roosevelt to see

“The Lost World.” This is what he

says about it:

“One of the fine things (and there are

lots of them) about ‘The Lost World’ is

the rebound of action. Twice came
visions of a retreat to the ordinary (if

Mr. Service doesn’t censor that terminol-

ogy), then things began to happen again

and happen fast. One instance was when
the brontosaurus began a one-animal

parade, with an occasional nibble at a

leaf, but when the— (but why make an

enemy of the compositor by writing all

those antediluvian names), anyway,
when that second monster appeared and
the blood-dripping battle began, the ac-

tion was right back on the racetrack.

And there was the volcanic upheaval.

Were we in for another of the overdone
red-fire scenes? Only for a minute, until

the panic of the many behemoths with
their ichth’s, bronto’s and other maiden
names.

“At that the eruption was a better

climax than the rescue by the rope-tot-

ing monkey. Physical contrast between
the lumbering beast and the clambering
pet militated against that, if nothing else.

“Reading of the Conan Doyle story as

a preliminary doesn’t help the viewer
any. It was rather a disappointment
not to see a battle between apemen (one

Clara Bow has been engaged to play
important roles in three series of all

star productions to be made by Em-
bassy Pictures Corporation.

of these had to do the trick) and the

Indians (of whom there was none).. Nor
was the addition of Paula White, the

explorer’s daughter, worked into the plot

particularly well, or was it the sob-sister

casting of Bessie Love for the role?”

But Mr. Rovelstad is not one to con-

tent himself with a single, simple im-

mersion. In addition to his comment on
“The Lost World,” he hands me this:

“Pet peeves are a nuisance but they

can be a blessing, too. Here is one in

the latter class if it should happen to

bring action. Why the ever-recurring

mis-spellings and elementary grammat-
ical upheavals in the reading matter of

pictures? We hold no brief for the

scholar or grammarian or any upstager,

but there’s no excuse for evidence of a

lower level of intelligence on the screen

than in the. press, when both are for the

same public.

“Occasion for this particular outburst

was a transgression in the animated car-

toon shown on the same program as

‘The Lost World’ something about ‘re-

ceived shipment’ appearing on a store

placard with apparently no intended as-

sault on the dictionary.

“Trivial? Of course, but such errors

hand a blow to the dignity of the screen

among ‘the five per cent’ or whatever is

considered the ‘highbrow’ proportion of

theatregoers. Averting such mistakes is

the difference between the sloppily done
job and a finished piece of work.”

Which I heartily second and to which
I would add many more and harsher

words had I the space or were the clock

less persistent in clicking off the seconds

between the writing of this word and
the sending of the edition upon its merry
way.

“New Pictures” Index
“New Pictures’’ information pub-

lished in the ten issues preceding this

one is indexed below by title, issue

date and page number.
Across the Deadline June 6-64

Adventure .May 9-73

Alias Mary Flynn June 13-62
Anything Once May 2-61

Any Woman May 2-62

Are Parents People? June 20-49
Awful Truth, The. May 2-61
Baree, Son of Kazan May 16-86

Beauty and the Bad Man May 23-129
Beyond the Border May 9-74

Black Cyclone June 13-60
Boomerang, The May 2-61

Border Intrigue June 13-61
Burning Trail, The Apr. 25-53
Charmer, The May 2-60
Chickie May 9-7S
Code of the West May 9-74

Crackerjack, The ..June 6-64
Crimson Runner, The May 16-83
Crowded Hour, The May 2-62
Daughters Who Pay June 13-59
Desert Flower, The June 20-51
Don Dare DeviL May 9-72
Drusilla with a Million June 13-59
Everyman’s Wife June 27-151
Eve’s Secret May 23-129
Fifty-Fifty June 20-49
Fighting Demon, The :. —June 6-63
Fighting Sheriff, The June 6-64

Fool, The May 9-72
Friendly Enemies May 23-129
Galloping Vengeance May 2-62
Gambling Fool, The May 16-84
Gold and Grit -Apr. 25-54

Go Straight _. May 23-130
Grounds for Divorce May 30-54
His Supreme Moment May 2-59

If Marriage Fails _ June 6-65
I’ll Show You the Town June 27-153
Introduce Me May 16-85

Just a Woman June 6-65
Kiss Barrier, The June 6-64
Kiss in the Dark, A May 2-60
Kiss Me Again June 27-151
Light of the Western Stars May 30-51
Lilies of the Streets May 9-72
Little French Girl, The May 16-84
Loser’s End, The .Apr. 25-53
Lost—A Wife May 30-54
Madame Sans Gene May 16-83
Making of O’Malley, The June 13-59
Marriage in Transit Apr. 25-54
Marry Me June 6-65
Meddler, The May 9-73
Men and Women Apr. 25-53
My Son May 2-59

My Wife and I June 13-62
Necessary Evil, The May 16-83
Never the Twain Shall Meet May 2-60
Night Club, The May 30-53
Old Home Week May 30-52
One Glorious Night June 20-51
Open Trail, The May 23-132
Paths to Paradise May 23-131
Pearl of Love, The June 27-152
Perils of Paris June 20-50
Phantom Shadows June 20-50
Prairie Wife, The May 30-51
Price of Pleasure, The June 27-153
Private Affairs June 6-63
Proud Flesh .May 9-71
Quicker’n Lightnin’ June 20-50
Raffles May 30-53
Rainbow Trail, The May 9-72
Reckless Courage May 16-85
Red Love June 13-61
Riders of Mystery May 16-84
Riding Comet, The May 30-54
Riding Thunder .May 9-72
Scandal Proof June 27-152
Scarlet and Gold June 20-50
School for Wives Apr. 25-54
Sell ’Em Cowboy June 20-50
She Wolves May 23-132
Shock Punch. The May 30-51
Silent Pal, The May 2-60
Silent Sanderson June 13-61
Smooth as Satin June 20-50
Snob Buster, The May 9-73
Soul Fire May 23-131
Spaniard, The May 2-61
Speed June 20-49
Speed Wild June 6-63
Sporting Venus, The June 6-64
Stop Flirting May 2-60
Sunken Silver May 16-85
Talker, The. May 23-132
Tearin’ Loose June 27-151
Tearing Through May 23-129
Teaser, The June 13-59
Texas Bearcat, The May 30-53
Tides of Passion May 16-85
Verdict. The ...May 9-71
Waking Up the Town -Apr. 25-54
Way of a Girl, The Apr. 25-53
Welcome Home May 23-131
White Monkey, The June 13-62
White Thunder June 27-151
Wildfire May 30-54
Wings of Youth, The May 23-130
Wizard of Or, The May 9-73
Zander the Great May 30-53
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NEW PICTURES

Strongheart is the dog which is

starred in “White Fang,” F. B. O.
production.

White Fang
Distributor

:

F. B. O.

Producer: F. B. 0.

Length: 6 reels

DIRECTOR LAURENCE TRIMBLE
Author Jack London
Scenario Jane Murfin
Cameramen John Liezer,

King Gray, and Glenn Granee.

PLAYERS
White Fang
Weadon Scott
Mollie Holland
Frank Wilde
Joe Holland
Judson Black
Matt
“Beauty” Smith....

Bill Morry
Mrs. Judson Black
Lady Julie

Kiche

Strongheart
Theodore von Eltz

Ruth Dwyer
Mathew Betz
Walter Perry

Charles Murray
Tom O’Brien
Steve Murphy

John Burch
Margaret McWade

Herself
Silver, a wolf

TYPE : Melodrama with Strong-

heart in it.

HIGHLIGHTS: Attack of the tim-

A bad man and a good dog are the
principals in F. B. O.’s recent pic-
ture “White Fang.”

ber wolves on the mine superin-

tendent. . . . Cherokee’s fight

with Strongheart. . . . The fight

when the villain returns to find the

hero with his bride.

THEME : Dog succeeds in conquer-
ing the villain who has killed and stolen.

STORY: After Joe Holland, Lucky 13,

mine superintendent, has saved his sick

friend, Scott, from an attack of wolves
he finds that someone has been stealing
gold ore from his mines. One of his

foremen, Frank Wilde, buys White Fang,
a man killing dog. He enters him to

fight Cherokee, a bull dog. White Fang
is rescued when Scott enters. Holland’s
daughter, Mollie, marries Holland. She
discovers he has been stealing the ore
from her father’s mines. Her husband
kills Holland then beats up Scott when
White Fang comes racing in. White
Fang kills the villain. Scott marries
Mollie.

In “Siege” Virginia V alii and
Eugene O'Brien are starred by
Universal. It is a character study
of interesting people.

A small child is the appeal in the
story, “The Bandit’s Baby,” re-

leased by F. B. O. starring Fred
Thomson.

The Bandit’s Baby
Distributor

:

F. B. 0.

Producer: F. B. O.

Length: About 6,000 feet

DIRECTOR
Author
Scenario
Photographer.

Tom Bailey
Esther Lacy...

Mat Hartigan
Baby
Bill Henry
Doctor
Sheriff

JAMES P. HOGAN
Leete Renick Brown

Marion Jackson
Ross Fisher

PLAYERS
Fred Thomson
Helen Foster
Harry Woods

Marv Louise Miller
David (Red) Kirbv

C. W. Mack
Clarence Gelder

TYPE : Western fast moving melo-

drama.

HIGHLIGHTS: The baby show.
The runaway train.

Wild ride of Tom and “Silver King”
to save the little tot playing in the
tracks.

THEME: A bandit, his horse and
baby aid in bringing down a murderer,
fooling a “smart” sheriff and bringing
together the hero and heroine.
STORY: Forced to hide in the hills

with his horse when unjustly accused of

murder, Tom Bailey consents to return

to ride in a rodeo when granted amnesty
for a day. He also acts as a judge at a

baby show and picks for first prize the

baby brother of Esther Lacy, whose
drunken stepfather, Hartigan is the real

murderer. Tom wins the race and foils

the sheriff’s plan to arrest him by rid-

ing away. Esther goes to her brother

in Carson City, while Tom keeps the

baby. Later he saves Esther and the

baby, the latter by beating the train to

the unused spur.

Siege
Distributor

:

Universal

Producer: Universal

Length: 6,424 feet

DIRECTOR SVEND GADE

Virginia Valii is the bride brought
home to confront Eugene
O’Brien’s strong willed mother in

Universal’s “Siege.”
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Author Samuel Hopkins Adams
Adaptor Harvey Thew

PLAYERS
Frederika Virginia Valli
Kenyon Ruyland Eugene O’Brien
Aunt Augusta Mary Alden
Morval Ruyland Marc McDermott
Dawley Cole Harry Lorraine
Alberta Ruyland Beatrice Burnham
Frederika’s Mother Helen Dunbar

TYPE : Character study of strong

willed woman and her daughter-in-

law.

HIGHLIGHTS: Acting of Mary
Alden. . . . Scene of the attempt

at suicide. . . . Portrayals of human
characters by Marc MacDermott and
Virginia Valli.

THEME : Spirit of strong willed
woman is finally broken when she con-
flicts with the youthful daughter-in-law
who is of the same disposition.

STORY: Strong-willed woman rules
her relatives and the town with an iron
hand. She is in command of a large in-

dustrial plant. No one dares oppose her
until her son appears with his wife. The
latter, a modern girl, has just as
dominant a personality—and refuses to

be cowed by her mother-in-law. A mis-
understanding develops, but she is recon-
ciled to her husband—and eventually she
breaks the proud spirit of the older
woman.

Birth of the West
Distributor: First National
Producer: Frank J. Carroll

Length: Undetermined
DIRECTOR JOHN ADOLFI
Author Robert E. Welsh

PLAYERS
Cardelancbe Robert Frazer
Miriam Ivinnard Clara Bow
Lieutenant Parkman Johnnie Walker
General Kinnard Robert Edeson
Lieutenant Harper Walter McGrail
Captain Howard Gaston Glass
Nestina Helen Ferguson
Mrs. Custer Ruth Stonehouse
Harriet Kinnard Martha Francis
Mrs. Harper Florence Crawford

TYPE : Epic drama of the West
depicting the white man’s invasion

and conquest of the West.

HIGHLIGHTS: Love story between
the general’s daughter and the Indian
who has been educated. . . . The
reproduction of Custer’s last stand.

. . . Attack of the Indians on Ft.

Remington. . . . Reduction to the

ranks of Lieut. Parkman.

THEME: Educated Indian falls in
love with the sweetheart of a white
man, but learns that his place is with
his own people.

STORY: Cardelanche returns to his
Indian tribe after being educated at a
University in the East. His tribe cast
him out because of his advanced ideas
and his friendliness for the white man.
General Kinnard, in command of Ft.
Remington, his daughter, and members
of his staff are attacked by Indians. Car-
delanche and his band of friendly Indians
save them. The general introduces his

daughter to the Indian and offers him a
vacancy in his command. Cardelanche
accepts. He and Miriam, the general’s
daughter, fall in love. Lieut. Parkman,

her white sweetheart, is broken hearted
but still cares for the girl and attacks a
fellow officer who had cast aspersions on
her. For this attack he is tried by court
martial and reduced to the ranks. Gen-
eral Kinnard, learning of his daughter’s
love affair with Cardelanche, forbids the
Indian to continue seeing her. An Indian
uprising takes place, Custer’s troops
sent against them are annihilated, and
Ft. Remington is attacked. Cardelanche
saves Miriam, but finds that the General
was right in opposing his marriage with
the girl and gives her up to Lieut. Park-
man, who is reinstated in his lieutenancy.
Cardelanche returns to his own people.

The Beautiful Sinner
Distributor

:

State Right
Producer: C. B. C.

Length: 4,345 feet

DIRECTOR ARTHUR ROSSO
Author Wilfred Lucas

PLAYERS
Henry Avery William Fairbanks
Alice Carter Eva Novak
Benson George Nichols
Mrs. Cornelius Westervelt Kate Lester
Carmen De Sontas Carmen Phillips
Blinky Edward Borman
Bill Parsons Carl Stockdale

TYPE : Exciting crook melodrama.

HIGHLIGHTS: Avery’s meeting
with Alice at a fashionable gathering
and his realization that she knows
more than he does about the crooks.

THEME: An effort is made by young
scientist to aid the government to run
down a group of thieves which cul-
minates in wedding bells.

STORY : Henry Avery, young scientist,
comes to the aid of his friend, a secret
service agent, in running down some gem
thieves. At a party his mother has Avery
meets Alice Carter who is making sly
notations on her dance program. He
finds that she knows more than he does
about the thieves and believes at first

that she is in the employ of the thieves.
When he goes to his room he is attacked
by a stranger who tries to strangle him.
The tables are turned and Avery whips
the man. Later he recovers some of the
missing gems when he goes into Benson’s
den. All of the gang but Benson are
caught. Alice and Avery pursue Benson
when the latter tries to escape in an au-
tomobile. The automobile goes over a

precipice and the leader is killed. Alice,

it is found, is the daughter of Avery’s
friend, Bill Parsons. They decide to be
married.

International News No. 50
*

100,000

HEAR COOL1DGE LAUD NORSEMEN FOR
UPBUILDING AMERICA

*

CAVEIN DUE TO WAR ENDANGERS AMIENS
CATHEDRAL

*

VAST ARCTIC ICE FIELD HURLED ON SHORE
OF NOME, ALASKA

*

MISS LIBERTY CELEBRATES HER FORTIETH
BIRTHDAY WITH A SCRUBBING

*

International News No. 51

KING GEORGE RECEIVES POMPOUS TRIBUTE
ON SIXTIETH BIRTHDAY

*

PLUCKY JAPANESE DIG OUT AFTER NEW
EARTHQUAKE

*

MICHIGAN YOUTH BREAKS WORLDS RECORD
IN BROAD JUMP

*

SON OF MAN O' WAR WINS 850,000 RACE
CLASSIC

Kinograms No. 5092
*

WEST POINT OBSERVES 123D COMMENCEMENT
*

SUMMER WHITE HOUSE READY FOR THE COOL-
1DGES

Kinograms No. 5093
*

50 KILLED IN WORST JERSEY TRAIN WRECK
*

ROBERT M. LA FOLLETTE CLAIMED BY DEATH
*

MAC MILLAN READY TO SAIL ON DOUBLE
QUEST

*

BALLOON FLYERS RACE FOR GORDON BENNETT
CUP IN BELGIUM

*

Pathe News No. 49
*

WEST POINT OBSERVES 123D COMMENCEMENT
*

500 KILLED IN JAPAN’S SECOND SEVERE
EARTHQUAKE

*

BRILLIANT LEGAL BATTERY TO DEFEND
TEACHER OF EVOLUTION

*

100,000

HEAR COOLIDGE LAUD NORSEMEN FOR
UPBUILDING AMERICA

*

Fox News No. 75

26 MARINES CHOSEN TO GUARD COOLIDGE AT
“SUMMER WHITE HOUSE”

*

KING GEORGE RECEIVES POMPOUS TRIBUTE
ON SIXTIETH BIRTHDAY

*

SON OF MAN O’ WAR WINS 850,000 RACE
CLASSIC

Fox News No. 74

100,000

HEAR COOLIDGE LAUD NORSEMEN FOR
UPBUILDING AMERICA

*

WEST POINT OBSERVES 123D COMMENCEMENT

A Box-Office Bonanza!

EEHmn
HUNTSTROMBERG production

'Produced

HUNT STROMBERG
•Adapted from the novel by

Courtney Ryley Cooper
Directed by HUNT STROMBERG

CORPORATION
Clias.RRogers Trea*

RELEASED BY PRODUCERS DISTRI BUTI NG CORPORATION
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ENVER, COL.—A. G. Edwards, local

' booker and assistant manager for Pro-
ducers Distributing Corporation, has just

achieved new honors in booking new busi-

ness. All visitors to the local Producers
exchange will see two flaring banners dis-

played upon the wall, significant of a West-
ern division booking championship and a
national booking championship. Denver
Film Row is proud of its new laurels. . . .

The “Greater Movie Season” parade will be

arranged in the near future. Mr. Edwards
will be requested to take an active part.

. . . Ed Marin, Western division sales

manager for Universal, arrived in Denver
for a short visit and regional sales confer-

ence. . . . Jimmy Grainger, general sales

manager for Fox Film Corporation, is also

one of the honored visitors in Denver. Mr.
Grainger is completing plans for first show-
ings of the new Fox productions. . . .

Allen Burke, manager of the Salt Lake City

branch of DeLuxe Feature Film Exchange,
motored to Denver for a visit with E. J.

Drucker of the local DeLuxe exchange. . . .

R. J. Garland, manager of Metro-Goldwyn,
is making an extensive sales trip into Wy-
oming. He will visit Laramie, Casper and
Sheridan. ... J. H. Ashby, popular First

National manager, has just returned from a

sales trip into the New Mexico territory,

having visited the key cities. . . . Mel
Wilson, special representative for Produc-
ers Distributing Corporation, is back in

Denver paying his respects to exhibitors.

Mel returned with the entire local Pro-
ducers’ sales force, all having been in at-

tendance at the annual conference in San
Francisco. . . . Ben Fish is back in Den-
ver greeting exhibitors as the special fea-

ture representative for Pathe Exchange,
Inc. Ben arrived from Omaha, having
been recently associated with Fox and as

manager of the old Goldwyn Distributing

Corporation of Denver. . . . Lloyd Willis,

“Greater Movie Season” representative, of

the Motion Picture Producers and Distrib-

utors of America, is expected back in Den-
ver for a second general meeting of ex-
hibitors, in the rooms of the Film Board of

Trade. Mr. Willis has been assigned to the

Denver, Salt Lake and Butte territories to

assist in every way possible the organiza-

tion necessary in carrying on this successful

campaign.

ALBANY, N. Y.—William D. Tweedy,
* who recently took over the Star, in

Mechanicville, is adding seats and making

Salt Lake City

First Runs
(Week beginning June 6)

AMERICAN: “My Son,” First National;
“French Pastry,” Educational; “News-
paper Fun,” F. B. O.

;

International News-
reel.

KINEMA: “Silent Sanderson,” Pro-Dis-Co;
“Speak Freely,” Universal

;

International

News.
PANTAGES : “Confessions of a Queen,”

Metro-Goldwyn .

ORPHEUM : “Stop Flirting.” Pro-Dis-Co.
PARAMOUNT EMPRESS: “Paths to Para-

dise,” Paramount

;

“Aesop’s Fables,”
Pathe; Pathe News.

VICTORY: “Old Home Week,” Paramount;
“The Love Bug,” Pathe; Pathe News.

other alterations. Mr. Tweedy is running
a daily change at a 25 cent admission.

When Dave Lake left Albany for San
Francisco, where he sailed June 16 for

Australia, the whole crowd from the local

Metro-Goldwyn office was at the station to

see him off. Mr. Lake will be associated

in Australia with Bernie Freeman, one time

a salesman out of Albany for Famous-
Players, but now manager for Metro-Gold-
wyn in the Antipodes. . . . Life is just

one sunshiny day after another for Arthur
Richardson, of Schroon Lake, who has re-

turned from a winter spent in Florida and
has just opened the Strand at the Adiron-
dack Lake resort. . . . Charles Henscliel,

Eastern district manager for Pathe, was in

town for a few hours, leaving with Leon
Medem, local manager, on a nine-day trip

through the North country. . . . Lew
Fischer, of Fort Edward, will run the Tun-
ney-Gibhons fight pictures in all his houses.

. . . Howard Morgan, local manager for

Educational was in New York at the com-
pany’s convention. . . . Alec Herman, who
handles the First National exchange in Al-
bany. is working like a beaver these days
despite the heat, the Albany branch being
fourth in the sales race, and Herman is

expecting eventually to land in first place

and enjoy the Hollywood trip. . . . Both
Louis and Meyer Schine, who have some-
thing like sixtv houses in New York state,

are now driving Cadillacs. Only a few

years ago, either of the brothers would
have been content with a flivver. . . .

Charles Sesonske, of the Grand in Johns-
town, was along Film Row fixing up his

dates for the summer. . . . Employees of
the Pathe exchange are setting the social

pace these days. Recently the whole crowd,
numbering about forty, sailed down the
Hudson on a chartered yacht and on June
28 they will enjoy the day in an automobile
trip to Round Pond. . . . Papayankos
Brothers, who recently took over the Star
in Potsdam, have closed the house but there
is a possibility it may be reopened in the

fall. . . . Walter Suckno appears to have
more ideas on exploitation than any other
exhibitor in Albany. In connection with
a week’s run of Tom Mix in “Teeth” at

the Albany theatre, to good business despite

the heat, Mr. Suckno had the newsboys
in the downtown section yelling the at-

traction at the theatre along with their

newspapers. . . . Jake Golden, handling
the Griswold in Troy, is thinking of having
his ushers distribute ice water to his pat-

rons at frequent intervals. . . . Ollie

Stacey, of the Majestic, in Albany, who is

also one of the promoters of a local athletic

club, ran the fight pictures three days and
had his oldtime crowd right with him. . . .

Frank L. Gregory is behind a plan which
may give Whitehall a new theatre with a

seating capacity of 2,500. . . . Lezv Fischer
will close the Bradley theatre in Fort Ed-
ward on June 28, for a month, during
which time extensive alterations will be

made to the interior. . . . With Harry
I^azarus, of Kingston, as chief promoter,
Kingston Theatre Corporation filed papers
with the secretary of state’s office as the

first move toward the erection of a new
house in that city. Mr. Lazarus was for-

merly owner of the Pine Hills theatre in

Albany. Associated with him in the new
enterprise of D M. and R. A. Lazarus. . . .

Jack Staub, Pathe serial representative, was
out with Edward Hochstim, salesman, in a

visit to many of the Hudson river towns,

After the slump due to the hot weather,

Herman Vineberg, manager of the Mark
Strand in Albany, was all smiles the latter

part of the week when “Quo Vadis” played

to capacity business for three days. . . .

Bigger and Better/

RELEASED BY PRODUCERS DISTRIBUTING CORPORATION
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James Rose is considering advisability of
cutting down the Columbia in Rensselaer to

two days a week. The Bright Spot, another
Rensselaer house, will close July 1 for al-

terations. . . . Rae Candee, who is as-

sociated with the Robbins interests in Utica,

was overcome by the heat and collapsed

while in a barber chair there. . . . No
wonder the Metro-Goldwyn office is doing
such a business these days. Ted O’Shea,
who recently came here as manager from
Buffalo, is on the road morning, noon and
night.

'
1 ' ORONTO, ONT.—Some few weeks
ago announcement was made at Mon-

treal that free motion picture shows would
be held locally along educational lines at

appropriate intervals. The first of these
free shows was held on a recent morning
at the Capitol theatre, Montreal, the man-
ager of which is Harry Dahn, under the

auspices of the University of Montreal and
the Canadian Pacific Railway. A five-reel

picture of Canadian scenery from Coast to

Coast was presented before a good audi-

ence. Other promised features relate to

such subjects as safety first, forest con-
servation and respect for law and order.

. . . Manager A. L. Gaudet of the Opera
House at St. John, N. B., had an interesting

time of it recently when local colored peo-
ple made a protest against the presentation
of “The Birth of a Nation.’’ Manager
Gaudet declared he regretted any objec-
tions to the feature but felt it was impos-
sible to cancel the engagement and the in-

cident closed. . . . Walter F. Davis, the

brilliant manager of the Metropolitan the-

atre, Winnipeg, is slated for an important
post at Toronto with Famous Players
Canadian Corporation, according to an-
nouncement at Toronto. Mr. Davis is a
native of Alabama but has been in charge
of the Winnipeg “Met” for a year. . . .

“The Iron Horse” closed its Canadian pre-
miere at the Princess theatre, Montreal,
after an engagement of two weeks at spe-

cial prices with performances twice daily.

The engagement was directed by Manager
Abbie Wright of the Princess theatre. . . .

Manager Jack Arthur of the Hippo-
drome. Toronto, leading theatre of the Fa-
mous Players chain, has decided on a spe-
cial reduced range of prices for the sum-
mer season. The big theatre has been made
very inviting through the use of chintz and
cretonne in place of heavy velvet drapes.
The afternoon price is 25 cents while night
prices range up to 75. Mr. Arthur makes
a special point of the fact that the feature
picture starts each evening at 9 :45, “en-
abling people to have dinner, enjoy Day-
light Saving and still see a Hippodrome
presentation.” . . . Manager Pete Egan
of the Strand theatre, Calgary, made a spe-
cial play for the patronage of horsemen
and sport lovers for “The Thundering-
Herd” by using space on the sport page
of the Calgary Herald during the local race
week. The display consisted of a general
invitation to attend the theatre after th =

horse races. ... N. L. Nathanson of
Toronto, managing director of Famous
Players Canadian Corp., will spend three
months in Great Britain and the Continent,
combining business and pleasure. No refer-

ence has been made at Toronto regarding
any conference with Lord Beaverbrook,
who is financially interested in the chain of

90 Famous Players theatres in Canada.
. . . The first presentation anywhere of
“Paths to Paradise.” a new release, took

San Francisco

First Runs
(Week beginning May 23)

CALIFORNIA: “The Little French Girl,"
Paramount.

LOEW'S WARFIELD: “His Supreme Mo-
ment," First National.

IMPERIAL: “The Lost World," f'irst Na-
tional.

GRANADA: “The Shock Punch," Para-
mount.

UNION SQUARE: “Eve's Lover," Warner
Brothers.

CAMEO : “Man in Blue," Universal.
BEATTY’S CASINO: “Her Husbands Se-

cret," First National.
STRAND : “Flames of Desire," Fox.

place at the Palace theatre, Calgary, under
the direction of Manager Ray Tubman.
Full advantage was taken by Manager Tub-
man of the fact that he had a pre-release

run in his newspaper advertising, the an-

nouncement being made in six-column dis-

plays which contained the first newspaper
reviews anywhere of the feature, these be-

ing contributed by the dramatic critics of

the Calgary Herald and The Albertan.

EXCHANGE
PLACE
% — iiw ,

CALT LAKE CITY, UTAH.—J. Dever-
aux Jennings, cameraman for Rudi on

the United lot, is here visiting his father

for a few days. Yes, J. D. is a native son
-—of Utah. . . . Ned Marin, Universal

director of sales for the West, will drop in

the local office en route to the Coast, as

will L. J. Schlaifer, division manager. . . .

Mary Pickiord returns to modern stories

in “Little Annie Rooney,” which
United Artists will release Septem-
ber 13.

Through the efforts of Samuel Henley, lo-

cal Universal chief, Reginald Denny, U
star, will make personal appearances at the
Victory theatre. . . . His film, “I’ll Show
You the Town,” is the current attraction at

that house. Denny will be honored at a
banquet at the Chamber of Commerce. . . .

Eddie Diamond, Pantages manager, has
just returned from Los Angeles where he
attended the Shriners’ convention. . . .

Dave Schayer has resigned as manager at

the Orpheum. He is succeeded by H. H.
Johnson, owner of the Strand at Tooele,
Utah. The policy of the Orpheum of dis-

continuing vaudeville during the summer is

in effect. There will be two changes of
first run pictures a week. ... J. R. Keitz,
Greater Features manager, made this city

from Denver in record time, in spite of the
ten pounds he picked up while in Colorado.
. . . Louis Strike, owner of the Star here,
has just opened the Star at Bingham Can-
yon, Utah. Frank Horr, former shipping
clerk at local Pro-Dis-Co, is now the man-
ager. ... C . F. Parr, Pro-Dis-Co man-
ager, and the forces of the Salt Lake and
Butte offices, returned from the convention
at San Francisco. They also visited the
studios. . . . Al Seal is the new shipper

at P. D. C. . . . Fox News had C. F.

Shurtliff, cameraman, on the job at a polo
tournament in Boise, Idaho, between North-
west and Army Corps. ... J. R. Grain-
ger, Fox general sales manager, and his

assistant, Clyde Eckhart, arrived here and
conferred with Art Schayer, manager, on
the new product. . . . And by the by.

Art is sporting a new car. . . . LAD
Davis, F. B. O. whirlwind manager, booked
Montana from “Coast to Coast.” He has
booked “Drusilla With a Million” at the

American here for August 15, and every
key city in the territory. . . . The words
“Warner Brothers” now grace the windows
of the former Vitagraph exchange. . . .

R. S. Stackhouse, W. B. Manager, is leav-

ing for the territory this week. Idaho is

his objective. ... D. McElhinney and
George Jensen are hitting the trail hard for

W. B. . . . C. E. “Doc” Holah is winding
up the shooting of scenes in and about this

city for Carl Laemmle’s “See America
First” expedition. Omaha is the next stop.

. . . Felix Feist, general sales manager for

Metro-Goldwyn, and Harry Lustig, divis ; on
chief, were here going over distribution

with George L. Howard, exchange man-
ager.

ANSAS CITY,MO.—Operating only the
-* *- Murray theatre, small suburban house,

three years ago, Jay Means, vice president

of M. P. T. O. Kansas-Missouri, soon will

begin construction of his third theatre, to

be between 39th and 40th streets on Pros-

pect avenue. The second theatre to be ac-

quired by Mr. Means was the Prospect the-

atre, 25th street and Prospect avenue. The
new house, which has not yet been named,

will have a 70-foot frontage and seat 1,500.

. . . The better films committee of Kan-
sas City Parent-Teacher Association has

approved the following films, which were
advertised gratis in the Kansas City Star;

Central, “Stepping Lively”; Strand, “Ex-
cuse Me”

;
Roanoke, “Seven Chances”

;

Bancroft, “Captain January”; South
Troost, “The Air Mail”; Murray, “The Si-

lent Accuser”
;
Royal, “The Lost World,”

and Isis, “East of Broadway.” . . . An-
other lively but hot week along Kansas
City’s Film Row last week. . . . Jack

Auslet, formerly with the Charlotte, N. C.,
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Pathe branch has joined the Kansas City

Pathe force. ... C. E. Gregory, Metro-
Goldwyn branch manager, reported a suc-

cessful trip into the territory when he re-

turned just in time to greet J. E. Flynn,

Metro-Goldwyn district manager, who was
a visitor. . . . E. C. Rhodem, manager of

Midwest Film Distributors, lost no time in

returning to the territory for more busi-

ness, while the same can be said of /. A.
Epperson, Pathe branch manager, and Bill

Werner of First National. . . . “Rube”
Melcher has taken over management of the

Waldo theatre, suburban house of Kansas
City. “Rube” formerly was city salesman
for Midwest Film Distributors, Inc., at

Kansas City. . . . The Sedalia theatre,

Sedalia, Mo., owned by Jack Truitt, will be

managed by George Planck, who resigned

his position as First National salesman to

accept the Sedalia offer. . . . Earl Cun-
ningham, Paramount exploiteer, and the

Burford theatre management of Arkansas
City, Kan., could not have made a more
complete job of it than was done last week.
At a meeting of all the civic clubs and
in conjunction with the showing of the

picture, September 29 and 30 and October
1 and 2.

CAN FRANCISCO.—San Francisco fire-

men, who are to be placed in all local

theatres as soon as the 1925-26 budget be-
comes available in July, may be created
special policemen for enforcement of safe-

ty regulations. This was the concession
granted by the City supervisor’s building
committee to more than 100 who had pro-
tested, representing a membership of 90,-

000. Overcrowding of aisles will be strict-

ly prohibited. . . . Reginald Denny, dur-
ing the presentation of “I’ll Show You the

Town,” which scored at the Granada the-

atre, appeared in person for six days. . . .

L. Schlaifer

,

new Western division man-
ager for Universal, who succeeds Frederic
Gage, resigned, was recently welcomed by
the members of his firm and the boys on
the Exchange. Schlaifer formerly was with
Universal in Seattle. . . . San Francisco’s
part of “See America First” was com-
pleted recently and made a hit when shown
at the Granada with the local Miss Vanna
Carroll as the heroine, so to speak. . . .

Carl Laemmle, president of Universal,
made a decided hit with those endeavoring
to raise money for the poor children in

the Far East when he sent a check for
$25 to help the worthy cause along, as he
said. . . . Joseph Urban, theatrical scenic
designer who has been in California for
the past six months engaged in motion pic-

ture activities, has returned to New York
to submit plans and sketches for the New
Ziegfeld theatre, construction of which has
started. ... A special train was char-
tered to accommodate the group of First
National players, electricians, carpenters,
etc., bound for Beauchene, Quebec, Canada,
where Lambert Killyer, director

; Roy Car-
penter, cameraman, and Fred Stanley of
Earl Hudson’s scenario department have,
been preparing for the filming of Milton
Sills’ second starring vehicle, “The Knock-
out,” formerly called “The Comeback.” . . .

J J. Partridge
, salesmanager of the local

Paramount office, apparently cannot help
making friends. He was again taken out
to luncheon by a few fellows who like his
smile. It pays to smile, it seems. . . .

“Happy” Murphy, who, by the way, weighs
no more than he did, has returned to the
Metro-Goldwyn-Mayer office after doing
some wonderful promotion work on the

Philadelphia

First Runs
(Week beginning June ft)

STANLEY : “Soul-Fire,” First National.
STANTON : “The Spaniard,” Paramount.
KARLTON : “The Crackerjack,” C. C. Burr.
ARCADIA: “Friendly Enemies,” Pro-Dis-Co.
PALACE: “Old Home Week,” Paramount.
VICTORIA: “Percy,” Associated Exhibitors.
CAPITOL: “Confessions of a Queen,”

Metro-Goldicyn.
FOX: “Kiss Me Again,” Warner Brothers.

road. . . . Clara Kimball Young, who has
been helping the war veterans “put over”
the drive for $125,000 they are raising in

this city, has been thanked more than a

thousand times to date. The fund has been
more than subscribed in this city due to

the actions of the motion picture people,

it is said. . . . Ethel Saevers, formerly
connected with Metro-Goldwyn and the

LYuversal offices, has been appointed host-

ess at the new enlarged West Coast offices.

. . . Friends of M. L. Markowitz of the

Strand theatre have welcomed this popular
theatre man back to his desk after under-
going a sickness from overwork. Keep
your health, M. L., we need and want you.

TV/TILWAUKEE, WIS. — Milwaukee’s
smallpox outbreak, which for a time

threatened to result in a theatre ban, has

been brought under control, according to a

omt
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Paramount has already released its

“Welcome Home,” in which Lois
Wilson, Warner Baxter and Luke
Crosgrave have featured roles. It is a

James Cruze production.

formal statement issued by the city’s health
commissioner. Although theatres escaped
restrictions during the epidemic, it proved
highly costly nevertheless when it was an-
nounced that as a result of the prevalence
of the disease it had been decided to trans-

fer to Chicago the national encampment of
the Modern Woodmen of America. The
encampment would have brought 60,000 vis-

itors to the city. . . . Jack Margoles,
widely known member of the Paramount
sales force in Milwaukee, is still flat on his

back in a hospital following an appendicitis

operation a month ago. He is gaining as

rapidly as can be expected, however, con-
sidering the aggravated attack he suffered

before going under the knife. . . . Louis
Shimon, assistant manager of Fisher’s Mil-
waukee theatre, is making them all sit up
and take notice of the copy he is writing.

Shimon writes the front page editorial in a

weekly distributed to patrons. One of his

articles includes the following philosophy:
Frankly, I don’t want to be ordinary—to

show pictures like everybody else—look like

everybody else. When thousands of peo-
ple think of motion picture entertainment,

I want to be nice to the other theatres, but
I want them to choose me. When I offer

a picture program, its chock full of nov-
elties—variety, that’s it ! I am the Mil-

waukee theatre. I have personality. I am
the companion of the people who can
choose their companions.” . . . John P.

(Jack) Anton, theatre owner and whole-
sale druggist of Plymouth, Wis., has just

begun serving a two-year sentence imposed
in federal court here after he had been
found guilty of being the brains of a

$100,000 fake whisky robbery. In addition

to the prison terms, Anton was fined $2,000.

Clarence Anton, brother of John, was
found not guilty, while Robert L Fisher,

John Anton’s partner, was fined $500. Tes-
timony was introduced to show that $100,-

000 worth of liquor, which the Antons had
reported stolen, had in reality been sold at

bootleg prices.

<^T LOUIS, MO.—Pretty Miss Elsie
v-' Glockner, cashier for the Aubert Mo-
tion Picture theatre, objects to having her

lunch interrupted by strangers, especially

would-be highwaymen. So when one of

three robbers pointed a pistol at her Miss
Glocker refused to hand over the receipts.

Instead, she ran for help. Whereupon the

trio fled. . . . Burglars broke into the

office of the Woodland theatre and escaped
with $30 after smashing the safe. Harry
Greenmail, manager of Loew’s State the-

atre, staged a big parade to mark the open-
ing of the huge cooling system just in-

stalled. Above the brilliant floats flew O.

E. E. Scott, aviator, dropping free tickets.

The Retailers Association of St. Louis and
the St. Louis Display Men’s Association
supported the parade. The machinery will

decrease the temperature of the house from
95 degrees to 65 degrees in three seconds,

it is claimed. . . . Fifteen hundred boys
and girls enjoyed a boat excursion as

guests of Film Corporation of America.
Romaine Fielding, director general, sent

out the invitations from the company’s sta-

tion KFVE. . . . Mrs. Stella Reid, di-

vorced wife of Gene Rodemich, popular
orchestra leader, has filed a motion in Cir-

cuit Judge Mix’s court for an increase in

allowance for support of their son. Mrs.
Reid declared she had been informed
Rodemich’s present income is $35,000 a

year. He is leader of the Grand Central
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Theatre orchestra, plays at the Statler ho-

tel after theatre hours and his organization

also makes phonograph records. . . . C.

E. Penrod, division manager for F. B. O.,

presided at a sales conference in the local

exchange. . . . Harry Koplar, vice pres-

ident of St. Louis Amusement Company, is

back in New York. ... G. E. McKean,
manager of the local Fox office, returned

from a successful sales trip through North
Central Illinois. . . . Jack Weil of Jack
Weil Productions, and Jack Underwood,
manager of the local Enterprise offices, vis-

ited exhibitors in Springfield, Jacksonville,

Taylorville, Pana and vicinity. Underwood
announces his office has obtained territorial

rights to “Average Woman,” “Youth for

Sale,” “Lend Me Your Husband” and “En-
emies of Youth.” The latter production is

designed to combat blue laws, Sunday clos-

ing and censorship.

TY ALLAS, TEX.

—

Theo Polemanalos and
James Cafcales and associates plan to

open a 1,150 seat house at Travis and Main
streets, Houston, Tex. The theatre is to

have a first run Western policy. It is esti-

mated the theatre will cost $150,000.00, and
the most modern of equipment will be in-

stalled. The house is to be named by pop-
ular vote of the Houstonites. Theo Pole-

manakos is shopping along film row, lining

up service for the new house. . . . Two
new theatres are to be added to Abilene,

Tex., making a total of eight theatres in

this town. Rob & Rowley chain is con-
structing one and Shackelford the other.

. . . Thomas Curran, representative of

Rayart Film Corporation, sold “Secret
Service Saunders,” 15 episode serial, to

Jack Williams, Independent Film Company
of Dallas. Jack is very much pleased over
the transaction. . . . Max Brock, former-
ly of Specialty Film Corporation, has been
engaged by Manager Mcllheran to handle
the complete service contract for Universal.

. . . Edward L. Oldsmith, former sales-

man for Metro-Goldwyn in the Oklahoma
territory, has been selected by Ralph Mor-
row, district manager of Producers Dis-

tributing Corporation, as manager of that

corporation’s Oklahoma City office, which
has just been opened. This territory was
formerly handled out of the Dallas office.

Mr. Morrow states he is very happy that

the Eastern executives have seen fit to open
the Oklahoma City office, as this has always
been fertile field for the Distributors prod-
uct, and with the additional product that

he now has to offer, he confidently expects
Oklahoma to be among the top distributors

Chicago
First Runs

CHICAGO : “Ilia Supreme Moment,” First
National.

LA SALLE : “The Naked Truth,” (Helene
Chadwick and Jack Mulhall).

ORPHEUM : “Friendly Enemies,” Produc-
ers Dist. Corp. (2nd week).

ORCHESTRA HALL: “Blaek Cyclone,”
Pathe (2nd week).

PANTHEON: “Lost—A Wife,” Paramount.
STATE LAKE: “Baree, Son of Kazon,”

Vitagraph.
McVICKERS: “The Manicure Girl,” Para-

mount.
CAPITOL: “Madame Sans Gene,” Para-

mount; Overture, “Robespierre.” “Birth
of 4Le Marseillaise’,” tableau. “Old Home
Week,” Paramount

;

Overture, “Prince of
Pilsen.” Classical Jazz, “Waiting for
You,” “Fiddlers Three,” “Three for
Jack,” “Old Heidelberg,” and “Natja.”

STRATFORD: “Eve's Secret,” Paramount

;

Classical Jazz, “Mamie,” “That Old Gang
of Mine,” “Sally,” “Maggie! Yes Ma-ara.”

ROOSEVELT : “The Ten Commandments,”
Paramount.

RANDOLPH: “Taming the West,” Univer-
sal; Leather Pushers,” Universal.

for his film. . . . After making various
personal appearances in the East, Wanda
Wiley, Century Star, and a native of Dal-
las, arrived to visit her parents and assist

the Capitol theatre in its benefit for the
Free Milk Fund, in connection with which
she will make personal appearances at this

theatre. During her brief sojourn here,

Miss Wiley has already won a host of
staunch admirers by her winning person-
ality and charming manner. She has been
the guest of the Bonehead, Rotary, Kiwanis
and Salesmanship clubs, and Junior Cham-
ber of Commerce for luncheon, and has
rendered valuable assistance to the Stone
Mountain Confederate Memorial.

INDIANAPOLIS, IND.—F. E. Wag-
oner has been named branch manager for

Indiana of Famous Players-Lasky Cor-
poration. He succeeds Charles M. Reagan,
who has been promoted to district man-
ager, with headquarters at Cincinnati. Mr.
Wagoner has been connected with the or-

ganization four years, entering as assist-

ant in • the advertising department here.

. . . . Roltare Eggleston, theatre manager
of Indianapolis, was in French Lick play-

ing in a golf tournament. Mr. Eggleston
is a member of probably the most unusual
golf aggregation in the country. It is

known as the Soap Factory Gang. None
of them works in or owns a soap factory,

but a gold cake of soap is given as one
of the prizes. . . . Chick Evans of Chi-

cago, former amateur champion, is a mem-
ber. The player may be harrassed and in-

terferred with in any manner the opposi-
tion desires while making his shots, with
the exception of physical interference.

. . . . Fred A. Sims and George M. Dick-
son, receivers for Consolidated Realty and
Theaters Corporation, have notified all

creditors except holders of 8 per cent gold
notes and 8 per cent gold bonds to file

their claims. According to the receivers
there may be a very small dividend to

general unsecured creditors, depending on
the outcome of certain refund and govern-
ment income tax claims and counter claims
pending at Washington and undisposed of.

The entire dividend, if any, they say, can-
not be more than one per cent. . . . Does
music make a theatre audience forget how
hot it is outside? Billy Conners, theatre
manager in Marion, Ind., believes it does.

He has just announced purchase of a
$22,000 pipe organ for the new Royal
Grand theatre. The organ is being made
by the Page company in Defiance, O., and
is similar in many respects to the huge
organ in the Circle theatre in Indianapolis.

It is Mr. Conner’s intention to have the
Royal Grand on the same patronage draw-
ing basis as the Lyric which he also oper-
ates in Marion. ... A former resident
of Columbus, Ind., is appearing in Milton
Sill’s picture, “I Want My Man,” shown
at the Circle theatre. Kate Bruce is re-

membered by Columbus residents as Kate
Bryant. . . . Gratifying sales on three
featured music selections printed by South
Bend Music Publishing Company, South
Bend, Ind., were reported at the last meet-
ing of stockholders.

%Pi *
CEATTLE, WASH. — Jack Schlaifer,

manager of the local Universal ex-
change, has been appointed Western district

manager for Universal, succeeding Fred
Gage. The promotion was made effective

July 1. Jack’s many friends in the Pacific

Northwest are delighted to hear of his ad-
vancement, which is his reward for the

excellent record he made as manager of

the Seattle offices. . . . He is succeeded
as guide of the destiny of the Seattle

branch of L. 0. Lukan, recently manager
of the Minneapolis branch of First Nation-
al, and previous to that associated with the

Pathe and First National offices in the

Pacific Northwest. . . . Another import-

ant change in local circles is the sale by
R. C. Barthel of his interests in Theatre
Equipment Company to Robert Holmes
and E. C. Searle. At a meeting of the

stockholders Mr. Holmes was elected sec-

retary, Mr. Searle vice-president, and Wil-

liam Lewis, formerly secretary, was made
president and treasurer. Mr. Searle for-

merly was seating man. . . . “Bart" Bar-

thel opened Theatre Equipment Company
in 1920, and previous to that was on the

road selling for Famous Players Lasky
and Pathe. He plans to devote his atten-

tion to mining. . . . Four new Kimball
organs have been installed in neighborhood
theatres, the Arabian, Venetian, Woodland
and Ridgemont, owned and operated by
H. W. Bruen, marking one of the largest

single orders for musical equipment placed

in Seattle in recent months. . . . H. F.

Dunning, publicity man for Greater Fea-

tures, with headquarters in Seattle, has

gone back to the exhibiting business and
has taken over the Brewster theatre, at

Brewster, Wash., which he has renamed
the Dunning. . . . Dave Farquhar has

been promoted to the management of the

Warner-Vitagraph branch at Vancouver,

B. C.

We’ll Stack This Program Against Your Play
Dates!

Cecil B.DeMille
J, Personally Directed SPECIAL PRODUCTION

Ghe Volga
JJoatman

iii Konrad Bercovici
cAdapted by

JEAN IE MACPHERSON

RELEASED BY PRODUCERS DISTRIBUTING CORPORATION^
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ETROIT, MICH.—Charles H. Miles
announces that the Ferry Field, com-

pletely redecorated and renovated, will be
ready for its opening August I. The house
has been closed for the past two weeks
and is still under repair. The same policy
of pictures and vaudeville will be con-
tinued. . . . Brick work on the beautiful
new Grand Riviera theatre at Grand River
avenue and Joy road has been completed
by the Munz forces and the interior is

being rushed to completion. It will be
ready to open October 1. Pictures and
vaudeville will be the policy. . . . Gilda
Gray and her six dancing girls played an
engagement at the Capitol, a John H.
Kunsky first run, and while no gross fig-

ures have been announced, the week was
a big one in every respect and many effec-

tive advertising tieups were put into play.
. . . James Kent has turned over his in-

terests in Kent Film Company, a state
rights organization, to his brother, Wil-
liam, and has become affiliated with the
William Fox exchange here as special rep-
resentative. William Kent has changed the
name of the firm to Liberty Film Exchange
and has absorbed the product recently han-
dled by Wolverine Film Exchange, which
has folded its tent. . . . Jack Ryder, for
the past eight years city salesman for
Famous Players-Lasky Corporation in De-
troit, has been made a member of the
S. R. Kent 100 Per Cent Club, receiving
a bonus check for $750 and an insurance
policy for $3,000 as a reward for his good
work the past year. . . . Michigan exhib-
itors feel well pleased with the manner in

which their organization has been recog-
nized nationally. Not only was H. M.
Richey, manager, chosen to head the na-
tional organization of exhibitors but W. S.
McLaren of Jackson, was made vice-pres-
ident and four others in the state were
given places on the executive committee
and the board of directors. They are Glen
Cross of Battle Creek, James Ritter of De-
troit, /. R. Denniston of Monroe and A. J.

Kleist of Pontiac. . . . George W. Tendle,
general manager of Kunsky Theatrical En-
terprises, was in New York attending a
meeting of the executive committee of
Associated First National Pictures. . . .

William Hurlbut, president of Favorite
Film Company, together with Mrs. Hurl-
but, has returned from a three weeks’ mo-
tor trip that took them to the old home
town of Minneapolis.

ATLANTA, GA.—The Georgian Federa-
tion of Women’s Clubs, now in its 29th

year, has had its annual convention fea-
tured in a national news weekly, the Fox
News. The occasion marked the dedication
of “Greater Tallulah,” the industrial school
in the Cherokee mountains above Tallulah
Gorge that Georgia club women have just
completed. Honored by the presence of
Gov. Clifford Walker, of Georgia, who
made the dedication address and by Attor-
ney General George Napier who appeared
on the press program speaking in behalf of
a plan of education for the state at large,
the occasion was a history-making event
in the federation and in the progress of
the state. ... A featured speaker on

Music Program at

The Capitol
“When the Bugle Calls,” a vignette

of camp life, arranged by S. L. Rotha-
fel in connection with this week's
showing of “Smooth As Satin,” F.B.O.

Comedy bits by Frank Moulan and
Lieutenant Citz Rice.

Singers—Gladys Rice, Marjorie Harcum,
Hazel Simonson, Lola Saling, William
Robyn, Sigurd Nilssen, Joseph Wetzel, Ar-
thur Lang, James Parker Coombs, Jack
Abbott and Capitol Male Quartet.

“Minuet” from the L’Arlesienne suite of
Bizet, given by Mile. Gambarelli and Doris
Niles.

“In a Monastery Garden,” by the orches-
tra and male ensemble,

“Farandole,” from the Bizet suite, by
entire ballet corps.

the press program was Anna Aiken Patter-
son, who for the past year has served as
publicity chairman for Greater Tallulah
under the direction of the trustees. . . .

Speaking on the same program was Willard
C. Patterson, manager of the Metropolitan
theatre, who declared the screen had proved
the most powerful industrial factor in

Americanization. . . . William K. Jen-
kins, president of Enterprise Distributing
Corporation, has just returned from New
York where he entered into a contract with
the Famous Players-Lasky Corporation to

supply them with approximately $50,000
worth of feature films and short subjects

during the 1925-26 Season. In closing this

contract, Jenkins was in New York about
ten days in conference with Harold B.

Franklin, Harry Goldberg and H. E. Elder
of the Famous Players-Lasky Corporation.
. . . That Atlanta Exchangemen will

match local exhibitors in promoting “Great-
er Movie Season” was indicated recently
when, at the regular weekly meeting of the

Film Board of Trade, plans for the cam-
paign outlined by M. C. Coyne, of the Hays
organization, were unanimously endorsed
and a committee from the board named to

work with Atlanta exhibitors.

George R. Allison, who heads the Fox Film
Corporation in this territory, was chosen
chairman with Ralph B. Williams, branch
manager for Universal; W. W. Anderson,
Pathe branch manager and Dave Prince,
branch manager of Famous Players-Lasky
Corporation completing the personnel of
the committee that will meet with local

exhibitors to form the permanent organiza-
tion pledged to put over “Greater Movie
Season” in Atlanta. . . . Tallulah Falls

Industrial School, the only school in Amer-
ica owned and operated by a State Federa-
tion of Women’s Clubs, is to have motion
pictures. The message came from Court-
land Smith, secretary of the Motion Pic-
ture Producers and Distributors of Amer-
ica, who spoke for Mr. Hays in saying that

his organization wished to contribute some
real service to the institution.

Philadelphia, pa. —- Bicycling of
film has become so prevalent in the

Philadelphia territory that the Philadelphia
board of trade employed detectives. Harry
Freed, who owns Wayne theatre at Wayne,
Pa., and leases the Berwyn, at Berwyn,
Pa., was found guilty of bicycling two
Pathe serials from the Wayne to the Ber-
wyn and ordered to pay the Pathe exchange
$100, the full price of the serial. Evi-
dence has also been secured against several
upstate exhibitors, who will likewise be
brought before the arbitration board within
a very short time. . . . Joseph K. Wel-
ling, assistant district attorney of Phila-
delphia, was called in to act as referee in

the case of Famous Players versus M.
Perlman, of Lehigh theatre. Oscar Neu-
feld, chairman of the board, had refused
to cast a vote, leaving three votes for Mr.
Perlman and three against him. Mr. Perl-
man originally booked four pictures from
Famous. A date was set for the picture,

“The Coast of Folly,” and the exchange
later substituted another Gloria Swanson
picture for this, Mr. Perlman agreeing to

the substitution. It was decided Mr. Perl-
man would have to pay the price of $125
for the picture. . . . Star theatre, 31st

and Wharton streets, has been leased to

M. Seltzer by Moskovitz & Lyson. After
extensive alterations, the theatre will be re-

opened the latter part of August. . . .

Philadelphia Film Board of Trade recently

awarded Jake Wolf, of New Empress and
Ideal theatres, $200 to be paid by the Phila-

delphia office of Pathe. On April 29 Mr.
Wolf contracted for a serial and exten-
sively advertised it. The first episode was
to be delivered to him May 18. On May 13 he
was notified by the local office that the con-
tract had been rejected by the home office.

On May 18, the serial, according to testi-

mony presented before the board, was sold

to Mr. Wolf’s opposition, Grand and Jack-
son theatres. On May 19, it was charged,
while Mr. Wolf was in the Pathe exchange,
he was advised there was still a possibility

of getting the serial at the original price

of $200. . . The Hippodrome, Wil-
liamsport, Pa., recently was sold by E. B.

Linck for $255,000, to an undisclosed pur-
chaser. Mr. Linck has operated a theatre

on the same site for 15 years. He will

retire from the motion picture industry and
devote his time to real estate. . . . Mel
Sokolo, formerly with the De Luxe and
Liberty sales forces, has been appointed a
salesman at the Philadelphia office of Para-
mount. . . . George Maillard, who cov-
ers the Scranton territory for Pathe, has
returned to his duties after two weeks ill-

ness.

Get on the Band Wagon!

A.H.SEBASTIAN .

Tments-Sr
fromthe

C/ Famous musical
comedy success by

FRANK PIXLEY &
GUSTAV LUDERS

Tpriwre
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Released bp —PRODUCERS DISTRIBUTE
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THE FILMMART
Associated Pictures

Tieups for “The White Monkey”
During the Colony run of “The White

Monkey,” Scribner book shop at Fifth

avenue and 49th street in New York gave
a window display of the John Galsworthy
novel from which the Barbara LaMarr
picture is made. A subtitle contest also

was conducted.

Folder Tells of LaMarr Pictures

Leading jewelers of the United States

and Canada are to receive from Joseph H.
Meyers Bros., manufacturers of Richelieu

pearls, a 20 page four color booklet illus-

trated with 14 full page photographs of

Barbara LaMarr mentioning “The Heart
of a Siren” and “The White Monkey.”

Associated Exhibitors

Glenn Hunter Starts Second

Glenn Hunter has started “The Pinch
Hitter,” his second picture for Associated
Exhibitors. The first was “His Buddy’s
Wife.”

Studio W ork on Two Completed

S. E. V. Taylor has wound up studio

work on “The Miracle of Life” and E. H.
Griffith is through with “Headlines.”

Moore Brothers on Same Program

Tom Moore is playing the featured role

in “Under the Fogue,” and his brother

Owen is in “Camille of the Barbary
Coast,” both in the first group for next
season.

Two Studios for “Keep Smiling”

LTsing both the Cecil B. DeMille and
F. B. O. studios, Howard Estabrook is

busy on “Keep Smiling,” starring Monty
Banks. Stanhope Wheatcroft has com-
pleted his villain role.

Paramount
“Golden Princess” Adapted

Frances Agnew is busy preparing the

continuity for “The Golden Princess,” for

Betty Bronson.

Bebe Daniels Begins “Quarantine”

With Alfred Lunt in one of the principal

parts, Bebe Daniels has begun “Lovers in

Quarantine,” under the direction of Frank
Tuttle.

Norma Trevor Signed for Meighan

Norma Trevor has been selected to play
in “The Man Who Found Himself,”
Thomas Meighan’s latest.

Pola Negri Returns for Picture

Pola Negri has returned from New York
to Plollywood to start “Flower of the

Night,” Joseph Hergesheimer’s original

story.

Mary Brian in “On Dress Parade”

Mary Brian has been picked for the lead-

ing role opposite Raymond Griffith in “On
Dress Parade,” his first starring picture.

Pathe
June 28 Program Diversified

On the June 28 program for Pathe are
Our Gang’s “Official Officers” comedy;

“Animal Celebrities,” in the Grantland
Rice “Sportlight” subjects; “The Shadow
on the Stairs,” eighth chapter of “Sunken
Silver”

;
an “Aesop Film Fable” called

“Office Help”; Pathe Review No. 26;
“Topics of the Day” and Pathe News Nos.
54 and 55.

Franklyn Hanna in “Play Ball”

Franklyn Hanna, cousin of the Ohio
senator, has joined the cast of “Play Ball.”

Lloyd Finishes “Freshman”

“The Freshman” is the title finally se-

lected for Harold Lloyd’s recently com-
pleted comedy.

Coolidge Pictures Rushed

President Coolidge arrived in St. Paul at

8 : 15 p. m. Two hours and 15 minutes later

Pathe News pictures of the arrival were
showing in the Twin Cities.

Imperial Books “Sportlight” Two Wr
eeks

Grantland Rice’s “Twinkle-Twinkle,”
from “Sportlight,” has been booked for
two weeks at the Imperial, San Francisco.

P. A. Powers
Neilan Signs Film Editor

Mrs. Rose Smith, editor, who has been
with D. W. Griffith 12 years, has been
signed by Marshall Neilan for “The Sky
Rocket.”

Pro-Dis-Co
“Last Frontier” Starts July 1

Hunt Stromberg will start actual

shooting on “The Last Frontier” July 1.

The picture was started by the late Thomas
H. Ince.

“Prince of Pilsen” Rights Bought

Belasco Productions has' bought screen
rights to “The Prince of Pilsen,” the fa-

mous play.

Two Added to DeMille’s Cast

Cecil B. DeMille has added Theodore
Kosloff, Russian dancer, and Louis Nath-
eaux to the cast of “The Road to Yester-
day.” Nipo Chtu-Tum-Nah, Indian chief,

has joined DeMille’s forces. Lloyd
Pantages, son of the vaudeville circuit

owner, is an extra in “The Coming of

Amos.”

“Braveheart” Chosen Title

“Braveheart” is the title picked for the

screen play “Strongheart.”

Educational
Short Subjects Program Given

“Balto’s Race to Rome,” two-reel special,

featured an all-Educational program at the

Majestic theatre, Mansfield, Ohio, and will

be the leader of a short subjects program
at all 14 theatres of Central Amusement
Company, New Orleans, in August.

Lupino Lane Goes to Coast

Lupino Lane has gone to the West Coast
to start a series of comedies under his

Educational contract.

Molly Malone Gets Contract

A1 Christie has signed Molly Malone for

a group of Jimmie Adams comedies.

“Don’t Pinch” Released

“Don’t Pinch,” in which Molly Malone
played opposite Bobby Vernon, has been
released.

Columbia
Stanley in “Unwritten Law”

Forrest Stanley has signed for “The Un-
written Law” and will play opposite Elaine
Hammerstein.

Pauline Garon Chosen

Pauline Garon has been picked to co-star

in “The Great Sensation” with William
Fairbanks.

Chadwick
Gregor III; Picture Waits

Illness of Arthur Gregor, Austrian, di-

rector, has delayed the filming of “The
Count of Luxembourg.” Larry Sernon
meantime will start on “The Perfect
Clown,” under Fred Newmeyer’s direction.

Gertrude Olmstead Obtained

Gertrude Olmstead will appear opposite

Charles Ray in his second rural comedy
for Chadwick.

Davis Dist. Corp.
Dorothy Davenport Reid Signed

Dorothy Davenport Reid (Mrs. Wallace
Reid) will play in “The Red Kimono.”

Gotham
“Part Time Wife” Started

Victoria Moore has finished the working-

script for “The Part Time Wife.” Casting

is under way and camera work begins be-

fore July 1.

Lee-Bradford

“Passionate Adventure” Offered

Lee-Bradford will release “The Passion-

ate Adventure,” with the cast including

Clive Brook, Alice Joyce, Marjorie Daw
and Victor McLaglen.

Metro-Goldwyn
Kathleen Key at Annapolis

Kathleen Key is at Annapolis to play in

“True Blue.” Ramon Novarro and Harriet
Hammond have the leading roles.

“Behind the Screen” Script Ready

Script for “Behind the Screen,” comedy
drama, has been completed by Waldemar
Young and Lew Lipton.

Bell Directs “Lights of New York”

Monta Bell has started directing “Lights

of New York,” in w'hich Marion Davies
will do her first starring for Metro.

Vidor to Make “La Boheme”
King Vidor has been chosen to make

“La Boheme,” Lillian Gish’s first for

Metro-Goldwyn. Release has been set for

November 15.

“Unholy Three” Breaks Records

Tod Browning’s “The L’nholy Three”
broke all Saturday records at Loew’s War-
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Crossing Studio Sands With the Shriners

Mack Sennett’s bathing beauties, seen in Pathe’s comedies,

were all togged out in tea gowns when members of

Aloha Temple, Honolulu, and Nile Temple of Seattle

visited the studio.

Norma Talmadge, First National star, and Harold Lloyd

led the big parade that topped off filmdom’s welcome to

the Shriners at the order’s national conclave in Los

Angeles.

Receiving at Warner Brothers’ studios were (left to right*

Charles Farrell, Charles Conklin, Lowell Sherman, Louise

Fazenda, Svd Chaplin, Patsy Ruth Miller, Huntly Gordon,

John Roche, Willard Louis, Monte Blue and Matt Moore.

Star directors, scenarists, actors and pictures formed their

own constellation for the world of motion pictures when
First National’s illuminated float flashed by in the elec-

trical spectacle.

Beauty and the clown ruled supreme in the Christie float,

with the jester as Izaak Walton wheedling a square meal
out of the gold fish bowl. Educational releases the

Christie comedies.

No, they aren't representing King Tut’s dancing maidens

but he’d have liked to have them grace his court. It’s

the float from Grauman’s Egyptian theatre, Hollywood,

welcoming the Shriners.
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field, San Francisco, A. W. Bowles, gen-
eral manager of West Coast Theatres,

wired.

First National

Two Screen Stories Purchased

Screen rights have been bought for Ger-
trude Atherton’s unpublished novel, “The
Crystal Cup,” and William H. Crawford’s
“Jail Birds, Incorporated.”

“Lost World” Shown in Jail

In connection with the presentation of
“The Lost World” at the Hyperion theatre,

New Haven, Conn., the picture was shown
in the county jail for Olympia Macri, on
trial for murder.

Two Unknowns Get Chance

Lorna Duveen has jumped from the role

of a “walk on” to leading woman for Mil-

ton Sills in “The Knockout.” John Philip

Kolb, former cable hoister, has been given

an important part.

Tearle in “Viennese Medley”

Conway Tearle has signed to feature in

“The Viennese Medley” under Kurt Reh-
field’s direction.

“Marriage Whirl” Completed

“The Marriage Whirl,” starring Corinne
Griffith, has just come out of the cutting

room.

Fox
“The Winding Stair” Starts

John Griffith Wray is putting into pro-

duction “The Winding Stair” as his first

for Fox since resigning as general man-
ager of Thomas Ince studios. Edmund
Lowe and Alma Rubens are featured.

“Thank You” in Production

The screen version of “Thank You” has

started with George O’Brien starring and
Vivian Ogden in the role of the gossip.

Script by Frances Marion

Frances Marion has written the script for

“Thank You,” from the John Golden stage

success.

News Reel Takes English Derby

Pictures of the English Derby were

shown in New York six days later by the

use of an airplane in rushing the film to

the boat.

“The Wheel” Completed

Victor Schertzinger has completed “The

Wheel,” his first under his new long term

contract.

F. B. O.
Custer Finishes “Bloodhound

”

Bob Custer, having completed “The
Bloodhound,” is ready to start “Jack, the

Man.”

Bee Stops Frazer Three Days

Laid up for three days by the sting of a

bee, Bob Frazer, appearing in the leading

role in J. Leo Meehan’s production, “The
Keeper of the Bees,” is back on the lot, the

swelling on his cheek having been reduced.

“Jack o’ Diamonds” Starts

Maurice (Lefty) Flynn is starting “Jack

o’ Diamonds,” crook comedy.

Ince Directs Evelyn Brent

Ralph Ince is ready to start direction of

Evelyn Brent in “Lady Robinhood.”

“Drusilla” Gets Big Bookings

Following appearance of “Drusilla with

a Million” at the Capitol, New York, the

picture starring Mary Carr has been
booked for two weeks at Stanley com-
pany’s Stanton theatre in Philadelphia, for

showing in the Orpheum, Chicago, and to

start June 29 at Tremont Temple, Boston,

on an eight weeks run.

Warner Brothers
Pauline Garon Returns

Pauline Garon is back with Warner
Brothers making “Satan in Sables.” This
is Lowell Sherman’s first starring vehicle
for the Warners.

“Baree” in 824 Newspapers

“Baree, Son of Kazan,” has been serial-

ized in 824 newspapers.

Marie Prevost in “Burglar Alarm”

Marie Prevost has the role of a crook in

“The Burglar Alarm,” being made by
Lewis Milestone.

Bradley King to Write Another

Bradley King, who wrote “Satan in

Sables,” is to pen a story entitled “Why
Girls Come Back Home,” in which Marie
Prevost will feature.

Syd Chaplin as Maid Now
Syd Chaplin, who played the old woman

in “Charley’s Aunt,” is a young and flip-

pant maid in “The Man on the Box.”

United Artists

Pickford Cypress Dedicated to Shriners

A name plate, “The Mary Pickford Cy-
press,” graces a tree planted by the star in

Hollywood and dedicated to the Shriners.

Youngsters Stage “Wild West”

Mary Pickford was ringmaster at a reg-
’lar Wild West show staged by 51 young-
sters in “Little Annie Rooney.”

“Don Q” Starts Whip Craze

The 25 foot whip brandished by Douglas
Fairbanks in “Don Q, Son of Zorro,” was
the incentive for a whip craze among boys
on the lot, and now they’re all wondering
what will happen after Doug does his knife
throwing in “The Black Pirate.”

Tom McNamara Signed

Mary Pickford has signed Tom McNa-
mara creator of the “Kid” cartoons, to

help in “Scraps,” her next picture.

Chaplin Writes “Gold Rush” Music

Charlie Chaplin has arranged the musical
score for “The Gold Rush.” He also has
written several compositions and played
violin solos for Brunswick phonograph rec-

ords as well as conducted the Lyman
Cocoanut Grove Orchestra at Los Angeles.
The picture opens at the Egyptian theatre,

Hollywood, June 27.

Universal

Prayer Meeting Date Shifted?

Alfred Allen, playing in “Perils of the

Wild,” says that at a small town in South-
ern California a deacon told him the pray-

er meeting nights had been changed for

five weeks to accommodate showing of the

chapter-play “The Great Circus Mystery.”

May McAvoy Picks Another

When May McAvoy completes her star-

ring role in “My Old Dutch” she will fea-

ture in one picture for Dallas Fitzgerald
Productions.

Marian Nixon in “Sporting Life”

Marian Nixon is busy on “Sporting
Life” under her five-year contract and has
the leading role for which Virginia Valli

first was chosen.

Helene Chadwick Signed

Helene Chadwick has been engaged for
the starring role in “The Still Alarm.”

Jean Herscholt in “My Old Dutch”
One of the principal character roles in

“My Old Dutch” is being enacted by Jean
Hersholt.

Rayart
Brown to Make Two Series

Harry J. Brown is to make two series.

Reed Howes will star in eight five-reel

comedies for release through Rayart, the

first two having been completed under the

titles “Crack o’ Dawn” and “Diablo’s

Double.” A1 Rogell also has completed
directing four of 12 fight stories starring

Billy Sullivan.

Tiffany-Truart
“The Sporting Chance” Shown
“The Sporting Chance,” featuring Dor-

othy Phillips, started June 21 at B. S. Moss
Colony theatre in New York.

A. G. Steen, Inc.

“Great Jewelry Robbery” Finished

John Ince, director, has taken to New
York the print of “The Great Jewelry Rob-
bery,” first of six melodramas starring

Herbert Rawlinson, which will be released

on the state right basis.

B. P. Schulberg
Lionel Barrymore Signed

Lionel Barrymore has been engaged for

a leading role in the picture “The Girl

Who Wouldn’t Work.”

Clara Bow Starts 13th Leading Role

Clara Bow, starting “Parisian Love,” is

undertaking her thirteenth leading role in

one year.

DeMille Picks A. G. Volck
HOLLYWOOD.—A. G. Volck, formerly as-

sistant district manager of Emergency Fleet Cor-
poration, has been named business manager of

the Cecil B. DeMille Studio.

F. B. O. Signs Jimmy Gruen
NEW YORK.—Jimmy Gruen, former Los An-

geles dramatic writer, has been engaged as gag
man and titler for Film Booking Offices.

Declare Yourself Some Big Profits!

METROPOLITAN PICTURES INC.
presents

SIMONJCH|,
jester

Vienovdby WILLIAM j. LOCKE

J FRANCES MARION production ^
RELEASED BY PRODUCERS DISTRIBUTING CORPORATION
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1925

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“What the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn

Street, Chicago, III.

Associated Exhibitors
NEVER SAY DIE: Douglas MacLean—A com-

edy feature that is slow moving at the start but

ends in a gale of laughter in the last reel. It

certainly is packed full of thrills in the last reel.

MacLean is pretty well liked in our town. Print

on this show was poor. In fact, all Pathe prints

are in poor shape. Six reels.—C. A. Anglemire,

*‘Y” theatre, Nazareth, Pa.—Better class patron-

age.

COUNTERFEIT LOVE: Special cast—The best

one of these pictures I have shown. Some very

good horse race scenes in it. Five reels.—Chas.

E. Lawrence, Star theatre, Tuckerman, Ark.—

-

General patronage.

THE PRICE OF A PARTY : Hope Hampton
—If you exhibitors have a crowd like mine, you

can get along very nicely without playing this

one. Six reels.—M. A. Manning, Opera House,

Baldwin, Wis.—Small town patronage.

THE YANKEE CONSUL: Douglas MacLean—
This is an excellent comedy feature that drew far

less than usual business and is unexplainable to

me just why it did such poor business, as it is

deserving of splendid patronage. Seven reels.

—

W. J. Shoup, De Luxe theatre, Spearville, Kans.

—Small town patronage.

BATTLING BUNYAN: Wesley Barry—A good
show for the youngsters, but the adults stayed

away. The story is very light. This show might

do for a Saturday night, if they are not too par-

ticular. Five reels.—C. A. Anglemire, “Y” the-

atre, Nazareth, Pa.—Better class patronage.

F. B. O.
WHITE FANG: Strongheart—A very good dog

picture. Did a very good business considering the

extreme hot weather. I also booked this picture

for the other theatre in Arlington Heights. Book
it ; it's worth while. Six reels.—C. F. Wagner,
Bugg theatre, Chicago, 111.—Neighborhood pat-

ronage.

WHITE FANG: Strongheart—Boys, it’s good.

But not as good as “Call of the Wild.” Don’t pay
too much for it, like I did. Six reels.—J. R.

Baxter, Jr., Lyceum theatre, Spring City, U.

—

Small town patronage.

ALIAS MARY FLYNN: Evelyn Brent—Here
is another one of Evelyn Brent’s fine crook pic-

tures. Better than any of her former ones. This

is a beautiful star that is going to be right at the

top before long. She is a good drawing card
here, as all the F. B. O. stars are. Six reels.

—

Chas. E. Lawrence, Star theatre, Tuckerman, Ark.
—General patronage.

THE BANDIT’S BABY: Fred Thomson—Not
as good as “Quemado,” but a first class comedy
Western that pleased all. Silver King is very, very
good in this one and if there ever was a creature

loved, that horse is sure loved by my patrons. I

advertised this as first run in state, as there was
only one other place showing it at the same time
I was. This got a little extra business, I think.

Five reels.—Chas. E. Lawrence, Star theatre,

Tuckerman, Ark.—General patronage.

O. U. WEST: Lefty Flynn—This is a real

good picture with a Western atmosphere. Also
a light strain of comedy. It is no knockout but
we must class it as good. Five reels.—W. J.

Shoup, De Luxe theatre, Spearville, Kans.—Small
town patronage.

FORBIDDEN CARGO : Evelyn Brent—Fairly
good Saturday picture with some very good action.

Five reels.—F. A. Ferguson, Royal theatre. Fair-

mount, Ind.—Mixed patronage.

The Week’s
Business

Business was 67.23 per cent good
last week, according to exhibitors’

box office statements to this paper.
Business the four weeks preceding
was as follows:

June 6 74.63
June 1 3 72.13
June 20 65.14
June 27 69.13

FORBIDDEN CARGO: Evelyn Brent — Fairl>
good program with plenty of action. A little

below par at the box office. Five reels.—F.

Schulze, Y. M. C. A. theatre, Morenci, Ariz.

—

General patronage.

LILIES OF THE STREETS: Special cast—
Fair, to only fair business. Bought it new and
paid too much for it.—J. R. Baxter, Jr., Lyceum
theatre. Spring City, U.—General patronage.

JIMMIE’S MILLIONS: Richard Talmadge—
Good story and usual stunts. Drew well. Six

reels.—Meldrim & Clark, Opera House, Edwards,
N. Y.—General patronage.

THE AIR HAWK: A1 Wilson—Fair aeroplane
stunt picture, but not nearly as good as “The
Cloud Rider.” However, it got by okay. Six
reels.—Stephen D. Brown, Mission theatre, Santa
Paula, Cal.—Neighborhood patronage.

THE CLOUD RIDER: A1 Wilson—This is a
real good airplane picture but not the big picture

that F. B. O. would have you to think it is. Their
advertisements will tell you to yell your head off

in advertising it, but don’t do it. While it is a
good picture, it will not live up to big advertis-

ing. Five reels.—W. J. Shoup, De Luxe theatre,

Spearville, Kans.—Small town patronage.

SCAR HANAN : Yakima Canutt—Good West-
ern. First one we have run of Canutt and
pleased well. Five reels.—Meldrim & Clark,

Opera House, Edwards, N. Y.—General patronage.

THUNDERING HOOFS: Fred Thomson—We
class this as an extra good picture and one that

should please most any patronage. Silver King
is a wonder horse. Five reels.—W. J. Shoup,

De Luxe theatre, Spearville, Kans.—Small town
patronage.

BROKEN LAWS: Mrs. Wallace Reid—Good
picture and drew fair two days. The kind that

will add prestige to any house. Seven reels.—E.

D. Luna, Cozy theatre, Wagoner, Okla.—Small
town patronage.

BROKEN LAWS: Mrs. Wallace Reid—Played
two days to fair business. It is a good show and
has an excellent lesson in it for mothers. We
had the Boy Scouts back of this and found them
of great help in putting this across. Seven reels.

—C. A. Anglemire, “Y” theatre, Nazareth, Pa.

—

Better class patronage.

LIFE’S GREATEST GAME: Johnnie Walker—
A program show that we tried to raise our ad-

missions on and took an off tumble at the box
office. It did not draw enough to pay the rental.

A terrible flop for us. We sure are having hard
sledding just now. Seven reels.—C. A. Angle-
mire, “Y” theatre, Nazareth, Pa.—Better class

patronage.

FLASHING SPURS: Bob Custer—I did not
see this one, but from the reports it seemed to

please our patrons. Five reels.—W. J. Shoup,
De Luxe theatre, Spearville, Kans.—Small town
patronage.

GALLOPING VENGEANCE: Bob Custer—An-
other one of Custer’s cracker-jack Westerns. Gee,

but this boy is getting better all the time, and
I mean they sure turn out to see him, as they

do all F. B. O. stars. Five reels.—Chas. E.

Lawrence, Star theatre, Tuckerman, Ark.—Gen-
eral patronage.

ON THE STROKE OF THREE: Kenneth Har-
lan—A good program picture. Well acted and
a good story. Seven reels.—H. J. Eagan, Amer-
ican theatre, Wautoma, Wis.—Small town patron-
age.

ON THE STROKE OF THREE: Kenneth Har-
lan—No better than average picture. Ran it as

a special, but it did not draw very well. Got
free advertising for the title contest and adver-

tised big. Pleased 80 per cent. Seven reels.

—

Meldrim & Clark, Opera House, Edwards, N. Y.

—General patronage.

BREED OF THE BORDER: Lefty Flynn-
Much better than this first one. A very good

Get a slice of this Melon!

Released by PRODUCERS DISTRIBUTING CORPORATION
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....Booked By Aaron Jones

for an indefinite run-—

It’s the First of F.B.O.’s Gold Bond Specials and it packd

Here are our other GOLD BOND S
and prosperity to every theatre (

“The Keeper & Bees”
Gene Stratton-Porter’s wonderful story

now running serially in McCalVs Maga-
zine and being advertised nationally NOW

in McCalVs by F. B. O.

It is with a feeling of justifiable pride that we announce our Gold
Bond Special, “THE KEEPER OF THE BEES,” one of Gene
Stratton-Porter’s finest fiction successes. As the most widely read

author in all America and with her millions of followers, plus the

National Campaign of advertising F. B. O. is now carrying in

McCall’s Magazine with its 2,000,090 circulation per month while

the story is running serially, and the big campaign of national

advertising being done by Doubleday, Page & Co. on the book
edition of the story, this Gold Bond picture is marked for extraor-

dinary results. Watch for release date. Produced by J. Leo
Meehan.

2 EMORY JOHNSON
Gold Bond Specials

This announcement of two Gold Bond Specials from Emory
Johnson will be greeted by salvos of applause from thousands of

exhibitors. The first Special will be “THE LAST EDITION,” a

thrilling melodramatic newspaper story starring the great RALPH
LEWIS. The second Special will be a tremendous production
titled

—“HAPPINESS.” Both are exceptional productions of big
time box office appeal. F. B. O.’s usual high powered exploitation
will back both of these specials.

Exhibitors who have played Emory Johnson’s sensational
exploitation pictures need not be told of the possibilities of his
productions. Both “THE LAST EDITION” and “HAPPINESS”
will surpass any of his former outstanding successes.

“PARISIAN NIGHTS”
'

Starring Lou Tellegen — Elaine Hammerstein—
Renee Adoree and big cast

Packed 'em in at the CAPITOL, New York’s Largest and Finest
Theatre for one solid week.

A Gothic Picture directed by AL SANTELL starring ELAINE
HAMMERSTEIN, LOU TELLEGEN, RENEE ADOREE and /

exceptional cast. A story of the wickedest city in the world

—

Paris—surcharged with all the fire and romance, action and drama
that can be packed into a feature production. It has class, rare
production touches, tremendous appeal both in title and story and
gives exhibitors another Gold Bond Special that will register with
a resounding smash at the box office.

“IF MARRIAGE FAILS”--?
Starring Jacqueline Logan and Clive Brook

Went Over Big at B. S. Moss’s New Colony Theatre on Broadway,
New York.

In this, his latest production, Mr. Sullivan gives to F. B. O.’s

exhibitors a picture with a great box office title plus a great story.

With that lovely young star, JACQUELINE LOGAN, supported
by CLIVE BROOK and JEAN HERSHOLT and other artists,

“IF MARRIAGE FAILS” cannot miss, particularly if handled
in the manner outlined in our showman’s Press Book. Superbly
directed by JOHN INCE.

‘

‘When His LoveGrewCold”
Laura Jean Libby’s Sensational Success

Millions of fans will flock to see Laura Jean Libby’s romantic
story transferred to the screen. And as for title, you can just

write your own ticket as to the possibilities of “WHEN HIS
LOVE GREW COLD.” Just made to order for a mop up for

thousands of theatres. Millions have read her books. Millions
will want to see this picture. Take advantage of all this special
offers you in profits and prestige.
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f the Orpheum, Chicago,
lie ASSOCIATED ARTS PRODUCTION—From the Famous Novel by Elizabeth Cooper—Directed by F.

l|irmon Weight. The first of F. B. O. Gold Bond Specials.

WITH A
MILLION

(he CAPITOL N. Y. To Capacity for One Solid Week

facials that will bring profits—prestige

ig and little) throughout the land

“THE MIDNIGHT FLYER”
The Tremendous Railroad Thriller

Exhibitors from every section of the country have urged us to

produce another big time railroad story. Our answer is “THE
MIDNIGHT FLYER,” a thrilling romance of the rails that will

be backed by sensational exploitation, high powered advertising

and F. B. O.’s sure fire showmanship. Register this one as one of

F. B. O.’s biggest box office winners among our twelve Gold Bond
Specials.

“THE FUTURITY WINNER”
A Race Track Special Surcharged With Drama

From the pen of the celebrated author
LOUIS JOSEPH VANCE

Register another sure fire box office winner in F. B. O.’s Gold
Bond Special “THE FUTURITY WINNER.” Here is a veri-

table whale of a race track drama surcharged with heart interest,

suspense, high powered drama and saturated with thrills. All the

lure and color of the turf incorporated into this picture guaran-
teeing it as a sure fire at the box office as human skill and brains

can make of those elements the public always responds to in

crowds, mobs and jams. Adapted for the screen by John C.

Brownell.

“FLAMING WATERS”
E. Lloyd Sheldon’s Thrilling

Drama of the Great Oil Fields

One of the biggest screen successes from the box office angle
last season was an oil field story. “FLAMING WATERS” will

equal or match the record of that picture. It will be spectacular
in the extreme, dramatic beyond description and absolutely sure
fire at the box office. It’s an ASSOCIATED ARTS production,
presented by O. E. Goebel. From E. Lloyd Sheldon’s famous
story of the lure of the stream of gold. It’s another of F. B. O.’s

Gold Bond Twelve.

The Isle of Retribution
Edison Marshall’s Gripping
Drama of the Frozen North

Stories of the frozen North are as certain in their box office

results, perhaps more so, than any other class of production. Your
own memory will recall the sensational outstanding successes of
this type of release. Edison Marshall’s thrilling book “THE
ISLE OF RETRIBUTION” is that type of story and embraces
every sure fire element of box office appeal. A gripping tale of
the frozen North filmed in the locale of the narrative brings to
exhibitors another big time Gold Bond Special of brilliant possi-
bilities.

A Poor GirPs Romance
The Second of the Famous
Laura Jean Libby Successes

Here is another Laura Jean Libby fiction success read by mil-
lions during the years this book has been before the public, giving
it a ready made audience that not one picture in scores possesses,
unless backed by similar advantages. This second Laura Jean
Libby Gold Bond Special will be as sure fire at the box office as
anything ever released. It is impossible in this small space to give
you all the details. Watch the trade papers for further announce-
ments.

3 Gold Bond Winners Already
Proven Successes by Broadway Runs

“DRUSILLA WITH A MILLION” packed ’em in at the
CAPITOL, N. Y., for one solid week. “PARISIAN NIGHTS”
followed it up at the CAPITOL for another solid week. At B. S.
MOSS; COLONY on Broadway “IF MARRIAGE FAILS” went
over big. Every Gold Bond special a winner. Get your contract
for them all right now.

FILM BOOKING OFFICES OF AMERICA. Inc.
723—7th Ave., New York City.

Thematic music cue sheets available on all our features.

,



66 EXHIBITORS HERALD July 4, 1925

action picture. Five reels.—F. A. Ferguson, Royal
theatre, Fairmount, Ind.—Mixed patronage.

THE RANGE TERROR: Bob Custer—The best

one he has made in my opinion, and that is

certainly saying something. All are Texas Ranger
stories and Bob is the real guy to play in these.

Men, if your patrons like Westerns, just book
these Custers. Put the first one on strong and
then just sit back and watch them come in to

the rest of them. Five reels.—Chas. E. Lawrence,
Star theatre, Tuckerman, Ark.—General patron-
age.

THE RANGE TERROR: Bob Custer—If the
balance of the Bob Custer pictures are as good
as this one, they will satisfy, as this is full of

action and will please the Western fans. Five
reels.—W. J. Shoup, De Luxe theatre, Spearville,

Kans.—Small town patronage.

YOUTH AND ADVENTURE: Richard Tal-

madge—Another good motion picture. Pleased a
fair house.—L. M. Jones, Arcadia theatre, Van-
dergrift, Pa.—General patronage.

GALLOPING GALLAGHER: Fred Thomson
—Have played four, all clean and always the best

Westerns we have played. Five reels.—F. F.

Latta, New Dale theatre, East Long Beach, Cal.

—Mixed patronage.

THE SPIRIT OF THE U. S. A.: Johnnie
Walker—This fell down here. Played two days.

May 29-30. Advertised heavy as our Memorial
Day special, but failed to have a full house at

either performance. Personally I think it very
crude and guess most the others did, too. Our
town likes melodrama, but they like it well direct-

ed and well put on. Eight reels.—A. N. Miles,

Eminence theatre. Eminence, Ky.—General pat-

ronage.

THE FIGHTING SAP: Fred Thomson—If you
are looking just for action this will fill the bill,

as there is plenty of that, but for the patrons
that are looking for some story and little acting

there isn’t much of that in this. For a small
town that is running three or four nights a week
this would make a good Saturday night program.
Five reels.—Crosby & Schwierske, Rex theatre-

Colby, Wis.—Small town patronage.

HIS FORGOTTEN WIFE: Special cast—Very
good picture, but did not draw. Seven reels.

—

Louis J. Frana, Olympic theatre, Calmar, Iowa.
—General patronage.

LET'S GO : Richard Talmadge—This is our
first Talmadge picture. We can’t judge its pull-

ing power, as we had a school play for opposition.

However, the picture pleased our Family Night
audience. Has a fairly good story and Dick’s

stunts are good. Tully Marshall fine as the

small town mayor. Six reels.—A. N. Miles, Emi-
nence theatre, Eminence, Ky.—General patronage.

TRIGGER FINGERS: Bob Custer—Custer one
of the best Western drawing cards I have. This

one pleased well a full house on Saturday. They
rave over Custer here and never get tired of look-

ing at him. I would advise anyone to try his

pictures where Westerns are wanted. Five reels.

—Chas. E. Lawrence, Star theatre, Tuckerman,
Ark.—General patronage.

THE SILENT STRANGER: Fred Thomson—
If one likes this kind of junk, then it’s O. K.,

but this stunt stuff is no good for many people.

Five reels.—Giacoma Bros., Crystal theatre, Tomb-
stone, Ariz.—General patronage.

LAUGHING AT DANGER: Richard Talmadge
—Good picture. Just what the people want this

kind of weather and at a price that one does not

lose the house, even if not many come, as they

do not just now.—L. M. Jones, Arcadia theatre,

Vandergrift, Pa.—General patronage.

THE LULLABY: Special cast—A very won-
derful picture which did a nice business. Pleased

all who saw it and they let us know about it.

Played with “Fighting Blood.’’ The best thing

about doing business with F. B. O. is that they
will treat you right regarding the price, and
always furnish you with good prints.—S. N. Fein-

stein, Feinstein & Frederick, Playhouse theatre,

Ekalaka, Mont.—General patronage.

FOOLS IN THE DARK: Special cast—This is

an extra good comedy drama. Tom Wilson as a

Negro is a scream. This picture has the poorest

ones and lobby I ever saw. They haven’t an ounce
of drawing power. If the advertising had been

good, we would have done well with it, so if you
play it use your own advertising and be sure to

boost it as a comedy drama and a good one.

Seven reels.—W. J. Shoup, De Luxe theatre,

Spearville, Kans.—Small town patronage.

IN FAST COMPANY: Richard Talmadge—
Usual Talmadge picture which pleased all who
saw it. Six reels.—Meldrim & Clark, Opera
House, Edwards, N. Y.—General patronage.

THE MIRACLE BABY: Harry Carey—A good
picture. Pleased all the Carey fans. Plenty of

excitement to please everyone. A good drawing
card. Advertising matter good. Six reels.—Geo.

Khattar, Khattar’s theatre, Sydney, N. S., Can-
ada.—General patronage.

First National
A THIEF IN PARADISE: Special cast—

A

wonderfully good picture. Patrons well pleased.

Business splendid. Eight reels.—A. G. Witwer,
Grand theatre. Rainier, Ore.—General patronage.

DECLASSE : Corinne Griffith—Business good
the first day on account of change of weather.

Second day nothing. Entirely too long and
dragged out. Eight reels.—C. F. Wagner, Bugg
theatre, Chicago, 111.—Neighborhood patronage.

NEW TOYS: Richard Barthelmess—A cracker-

jack of a picture. One of those kind that enter-

tains from beginning to end. Our Dick sure gets

over in this and he has first class support by
the entire cast. This is the sort of picture needed
now to bring back the old time patrons to the

movies. Seven reels.—W. H. Brenner, Cozy the-

atre, Winchester, Ind.—Mixed patronage.

NEW TOYS: Richard Barthelmess—Did not
please our patrons at all. Business rotten. Lay
off of this one, above all. Eight reels.—C. F.

Wagner, Bugg theatre, Chicago, 111.—-Neighbor-

hood patronage.

FLIRTING WITH LOVE: Conway Tearle—
Another good one that all liked so far as Con-
way Tearle’s acting. As for Colleen Moore, she

acts too silly for my patrons. Seven reels.

—

M. J. Babin, Fairyland theatre. White Castle, La.

—General patronage.

AS MAN DESIRES: Special cast—Only a fair

production. Attendance light. Eight reels.—A.

G. Witwer, Grand theatre. Rainier, Ore.—Gen-

eral patronage.

Talk Is Cheap—Here’s Evidence!

(CECIL B. DeMILLE
'f\ SPECIAL PRODUCTION

to
Joseph-Schildkraut, Jetta Goudal .

and Vera Reynolds

/iAY X ^Adapted byJean ie Macpherson and
' 1“ ' 'Beulah Marie Dix from, the, stage play

i by E.J. Sutherland and Beulah Marie Dix.

personally directed by CECIL B. DeMILLE
RELEASED BY PRODUCERS P1STRJBUT1NC CORPORATION.

MY SON : Nazimova—An exceptionally good
picture but no box office value. Did absolutely
no business whatsoever. Can’t understand why
they tell you to book pictures for prestige sake,

so book this one for prestige sake only. Seven
reels.—C. F. Wagner, Bugg theatre, Chicago, 111.

—Neighborhood patronage.

ONE YEAR TO LIVE: Special casb-A fair

production. Average business. Seven reels.—A.
G. Witwer, Grand theatre, Rainier, Ore.—General
patronage.

HER HUSBAND’S SECRET: Special casi>-

Don’t make too much noise about this one. It is

just an ordinary program picture.—Cragin &
Pike, Majestic theatre, Las Vegas, Nev.—General

patronage.

ABRAHAM LINCOLN: George Billings—Won-
derful picture. Thought photography little too

dark. First half of picture little worrisome on
this account. Billings executes wonderful por-

trayal of what we always had pictured in our

minds of how old honest Abe would look in per-

son. Advertise this to the limit. Schools easily

interested in this picture, which means money to

you.—E. F. Dunlap, Legion theatre, Derby, la.

—Small farming patronage.

ABRAHAM LINCOLN: George Billings—Best

picture I ever saw or showed. Business only fair.

Tied up with schools, which helped it to get over.

You will do your business a credit to show this

picture, as people keep talking about it for weeks.

Twelve reels.—F. A. Ferguson, Royal theatre,

Fairmount, Ind.—-Mixed patronage.

THE ONLY WOMAN: Norma Talmadge—Per-
sonally I enjoyed this picture. Norma does her

usual pleasing work and to my mind Eugene
O’Brien does the best he has ever done. How-
ever, we did the largest advertising campaign
ever conducted here and only did average business.

Eight reels.—W. H. Brenner, Cozy theatre, Win-
chester, Ind.—Mixed patronage.

LILIES OF THE FIELD: Corinne Griffith—

If this one fails to please, lock up and go fishing

for a while ; then come back and bury the town.

Nine reels.—M. A. Manning, Opera House, Bald-

win, Wis.—Small town patronage.

LILIES OF THE FIELD: Corinne Griffith—

This picture seemed to give better satisfaction

than anything we’ve played for some time. We
played it two nights to very small business, but

everyone had something good to say for it. Seven

reels.—A. N. Miles, Eminence theatre, Eminence,

Ky.—General patronage.

LILIES OF THE FIELD: Corinne Griffith—

This we consider is a very fine picture, but of

course best where they appreciate good acting.

Rather a delicate story but put over so well that

you lose sight of the immoral life of some of

the cast in the good moral to the story and Miss

Griffith’s fine work. It’s one that the ladies espe-

cially will like. As an example of the way it

will hit: One of the bankers who had his family

to the show, wife and two grown daughters, in

speaking of the show the next day said, ‘‘There

my wife and girls sat crying all through the

show and I was so damn mad at the way those

immoral creatures were living in that picture that

I felt like going out, and the women thought it

was just a wonderful picture.” So that’s that.

Film condition fine. Nine reels.—Crosby &
Schwierske, Rex theatre, Colby, Wis.—Small town

patronage.

SUNDOWN: Special cast—Lots of cattle drive

and beautiful scenery, but too much sameness to

please the public. No business. Ten reels.—F.

A. Ferguson, Royal theatre, Fairmount, Ind.

—

Mixed patronage.

SUNDOWN : Special cast—There are more cat-

tle in this picture than we have seen in other

pictures put together. It seemed to please very

well. Nine reels.—C. E. Holt, Legion theatre,

Elmwood, Wis.—Small town patronage.

SUNDOWN : Special cast—This big show went

over very well for me.—E. J. Reynolds, Liberty

theatre, Pasco, Wash.—General patronage.

HER TEMPORARY HUSBAND: Special

cast—Here is another one of those very fine

comedies that did not go over for us. But don’t

be afraid of it, for it is a real comedy. We
have made up our minds that this kind of com-

edy stuff will not register with our crowd. Have
run four or five during the last year with our

bunch, but we have decided it is our crowd in-

stead of the show. If they don’t laugh at this

they need fixing ; so better run it. Seven reels.

—Crosby & Schwierske, Rex theatre, Colby, Wis.

—Small town patronage.

BRAWN OF THE NORTH: Strongheart—This

is one more whale of a picture. Will go over

anywhere. My patrons more than pleased and

business very good on this one. Many said

Strongheart was better than Rin-Tin-Tin and
that is certainly saying something. Give us more
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Balaban & Katz Corporation
EXECUTIVE OFFICES

CHICAGO THEATRE BUILDING

Chicago

Mr. Watterson R. Rothacker,
Rothacker Film Mfg. Co.,

Chicago, Illinois.

Dear Mr. Rothacker

:

Please permit us to tell you how zvell satisfied we are with the consistently

good quality of First National prints coming from your laboratory.

It has been so long since we have had any complaint to make about print-

ing that we proceed on the theory that there are no such things as poor

prints any longer.

For this service, you are to be congratulated and it gives us pleasure to

address you as we have.

Trusting that we may continue to receive your prints for a long time,

we are

Very truly yours,

BALABAN & KATZ CORPORATION
By SAMVEL KATZ

SK-.EP

like these. Eight reels.—Chas. E. Lawrence, Star
theatre, Tuckerman, Ark.—General patronage.

SECRETS: Norma Talmadge—A good picture

for the type, but had to pull it off the third day.

No one came to see it, as lots of people kicked
that saw it first night. Nine reels.—F. A. Fer-

guson, Royal theatre, Fairmount, Ind.—Mixed pat-

ronage.

THE SEA HAWK: Milton Sills—Flopped hard
for me. The few that saw it said it was fine

and I agree, but name does not draw. Ten reels.

—F. A. Ferguson, Royal theatre, Fairmount, Ind.

—Mixed patronage.

A SON OF SAHARA: Claire Windsor—This is

a good desert picture along the lines of “The
Sheik.” Eight reels.—W. J. Shoup, De Luxe
theatre, Spearville, Kans.—Small town patronage.

GALLOPING FISH: Special cast—Really don’t

know how to report on this splendid comedy. It

didn’t go over for us, somehow, although we con-

sider it as good a comedy as we have seen in a

long time. Guess we live where there are too

many thick-headed people and it takes them a

week to get a good joke. Would like to put this

on in a good Irish community where the sense

of humor is near the surface and hear the roars.

Lots of our dumbbells said it was too silly. Would
say it is better than the average comedy nowadays.

Seven reels.—Crosby & Schwierske, Rex theatre,

Colby, Wis.—Small town patronage.

CIRCUS DAYS: Jackie Coogan—We consider

this a very good picture. Made to order for

grownups as well as children. Did a very nice

business and was well liked by all that saw it.

—S. N. Feinstein, Feinstein & Frederick, Play-

house theatre, Ekalaka, Mont.

THE GIRL IN THE LIMOUSINE: Larry

Semon—This is a comedy straight through of the

slapstick variety, but I believe it pleased most of

all my patrons. Six reels.—W. J. Shoup, De Luxe
theatre, Spearville, Kans.—Small town patronage.

FLAMING YOUTH: Colleen Moore—Here is

one we are sorry we played, although we did fair

business. We delayed buying this for some time

because we did not think it was the type of pic-

ture for our town. It evidently went over big in

the larger cities and guess it busted a good many
box office records on first runs, but this kind of

picture is the bunk for us and we knew it before

we ran it. Giving all due credit to little Colleen

(and she is one of our favorites and sure done

her stuff in this) but it isn’t the kind for our

town. Don’t let them sell it to you on the strength

of how many box office records it broke. It

may break yours in a different way. We are

anxiously waiting until we can show Colleen in

"Painted People,” which we run soon and which
we know will go over better for us. Nine reels.

—

Crosby & Schwierske, Rex theatre, Colby, Wis.

—Small town patronage.

THE MARRIAGE CHEAT: Percy Marmont—
A good program picture of the South Sea. Pleased

75 per cent, so I can’t kick. Advertising mat-

ter on this is good. Wonderful acting done by

Marmont and Leatriee Joy. Seven reels.—Geo.

Khattar, Khattar's theatre, Sydney, N. S., Can.

—General patronage.

BOY OF MINE: Ben Alexander—An excel-

lent picture that deserves good patronage. Get
behind it and boost it, as it will stand it. One
reel.—W. J. Shoup, De Luxe theatre, Spearville,

Kans.—Small town patronage.

A SELF MADE FAILURE: Lloyd Hamilton—

-

Good comedy drama that pleased all that saw it,

but Hamilton is not a favorite star in this town.

Eight reels.—B. R. Parson, Grand theatre. Spring-

field, Minn.—General patronage.

PENROD AND SAM: Ben Alexander—A very

nice program picture. One that will please the

average (?) audience. Old but worth using.

Seven reels.—W. A. Doerschlag, Strand theatre.

Ransom, Kan.—Small town patronage.

THOSE WHO DANCE: Special cast—An extra

good picture of the present day booze traffic. It

has a good lesson and some heart tugs. You
can tell your patrons you have something good
when you advertise this one, and the picture

will stand up to it. Eight reels.—W. J. Shoup,
De Luxe theatre, Spearville, Kans.—Small town
patronage.

A MAN OF ACTION: Douglas MacLean—
This is certainly not up to the MacLean standard
and is not as good as his others by far, although
they claim it’s better. However, I bought it right
and have no complaint. Six reels.—Leo M. Fay,
Gem theatre, Socorro, N. M.—Small town patron-
age.

THE MEANEST MAN IN THE WORLD: Bert
Lytell—We class this as a fair picture only. Six
reels.—W. J. Shoup, De Luxe theatre, Spearville,

Kans.—Small town patronage.

THE SCARLET LILY : Katherine MacDonald
—In this story and picture, the audience followed

it closely to its weak ending, or we might say,

tame ending. Pleased 90 per cent. Six reels.

—

Giacoma Bros., Crystal theatre, Tombstone, Ariz.

—General patronage.

WHY MEN LEAVE HOME: Lewis Stone—
This is a good picture with a good drawing title

that will get them in and please most all but
the ones that like action, as there is no action

in it. Eight reels.—W. J. Shoup, De Luxe theatre,

Spearville, Kans.—Small town patronage.

Fox
HEARTS AND SPURS: Buck Jones—A splen-

did Western picture.—Bert Silver, Silver Family
theatre, Greenville, Mich.—General patronage.

THE TRAIL RIDER: Buck Jones—This is the
best Western I have ever seen Jones in. Full of

comedy, thrills and action. Keep Buck Jones in

Westerns and he will sure get the money. Five
reels.—Chas. E. Lawrence, Star theatre, Tucker-
man, Ark.—General patronage.

THE TRAIL RIDER: Buck Jones—Ran this

to best Saturday crowd in two months. A fine

Western with plenty of action and thrills. Buck
ranks with the best and always draws well.

—

R. L. Nowell, Idlehour theatre, Monroe, Ga.

—

General patronage.

DICK TURPIN: Tom Mix—A knockout. Mix
at his best. Seven reels.—A. Y. Dow, Grand
theatre, Coleman, Alberta, Can.—Small town pat-

ronage.

THE MAN WHO PLAYED SQUARE: Buck
Jones—Here is another 100 per cent. A real pic-

ture for Buck. Seven reels.—Mr. and Mrs. E.

Fox, Princess theatre, Obion, Tenn.—Small town
patronage.

THAT FRENCH LADY: Shirley Mason—Be-
lieve me, Shirley is certainly a doll in this one.

My patrons were carried away with it and all

were talking about how pretty she was. A few
suggestive scenes but after all there is a good

moral in this picture. Shirley Mason is a much
better drawing card here than she used to be.

Six reels.—Chas. E. Lawrence, Star theatre, Tuck-
erman, Ark.—General patronage.

MARRIAGE IN TRANSIT: Edmund Lowe-
Good picture but had medicine show in town
all week, so we had no business. Six reels.

—

Mr. and Mrs. E. Fox, Princess theatre, Obion,

Tenn.—Small town patronage.

Match this one!

A romantic drama
of the secret service i

CECIL B. DeMILLE
presents n

Faces East
hi)Anthony Paul Kelly

with Robert Ames, Rocklifife Fel-
lowes, Julia Faye, Noah Beery, Sally
Rand, William Boyd, Rosa Rudami.

Directed btj

RUPERT JULIAN
RELEASED BY PRODUCERS DISTRIBUTING CORPORATION
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THE DESERT OUTLAW: Buck Jones—Good
Saturday program. Pleased all who came out to

see it. Six reels.—E. D. Luna, Cozy theatre,

Wagoner, Okla.—Small town patronage.

THE DESERT OUTLAW: Buck Jones—

A

dandy Western that pleased a full house. Jones
certainly does his stuff here. Plenty of riding
and excitement to please any fan. Six reels.

—

Geo. Khattar, Khattar’s theatre, Sydney, N. S.,

Can.—General patronage.

THE DESERT OUTLAW: Buck Jones—Good
Western with lots of action to average business.

Six reels.—E. M. Biddle, Strand theatre, Paoli,

Ind.—Small town patronage.

TEETH: Tom Mix—Just the same old story.

A knockout. Mix the only box office tonic the
small town has. Seven reels.—Mr. and Mrs. E.
Fox, Princess theatre, Obion, Tenn.—Small town
patronage.

TEETH : Tom Mix—Right up to the Mix
standard, and then a little better. Everyone
pleased. Seven reels.—Benjamin Apple, King
theatre, Troy, N. Y.—General patronage.

TROUBLES OF A BRIDE: Special CasL-
Bucked the hot spell with this, and was lucky to
pay expenses. The name seemed to scare the
fans away. If it was billed under the proper
title “The Maniac’s Dream,” it might do better.
It’s got lots of action and that’s all.—Roy W.
Adams, Pastime theatre, Mason, Mich.—General
patronage.

THE MAN WHO CAME BACK: George
O’Brien—Excellent. The kind of picture that will
please any audience. Nine reels.—Benjamin Ap-
ple, King theatre, Troy, N. Y.—General patron-
age.

DARWIN WAS RIGHT: Special cast—Good
comedy. Let them expect a comedy, it’s there.
Five reels.—Mr. and Mrs. E. Fox, Princess the-
atre, Obion, Tenn.—Small town patronage.

THE BRASS BOWL: Edmund Lowe—A very
good picture that will lioni your interest all

through the story. This picture could be put
over as a special with plenty of advertising, but
it will not please the Western fans. Lowe is a
fine actor and I believe he will build up a good
following here. Six reels.—Chas. E. Lawrence,
Star theatre, Tuckerman, Ark.—General patron-
age.

NORTH OF HUDSON BAY: Tom Mix—Mix
is one of the best drawing stars with us, but we
use few, as they can’t be bought without a lot
of others we cannot use. Five reels.—F. F. Latta.
New Dale theatre. East Long Beach, Cal.—Mixed
patronage.

THE RAINBOW TRAIL: Tom Mix—Good
picture, good business on a broiling hot night.
Mix and Zane Grey makk a good team.—Roy
W. Adams, Pastime theatre, Williamston, Mich.—General patronage.

SIX CYLINDER LOVE: Ernest Truex—A real
good comedy drama. Will please the average au-
dience. Seven reels.—Chas. E. Lawrence, Star
theatre, Tuckerman, Ark.—General patronage.

OH YOU TONY: Tom Mix—Good picture but
didn t draw as expected. Not as good as some
other Mix’s. Seven reels.—E. D. Luna, Cozy the-
atre, Wagoner, Okla.—Small town patronage.

THE SILENT COMMAND: Edmund Lowe—

-

This is one more fine picture for entertainment.
Story is very interesting and everyone who saw it

was well pleased. Good print out of St. Louis.
Seven reels.—Chas. E. Lawrence, Star theatre,
Tuckerman, Ark.—General patronage.

Metro-Goldwyn
THE NAVIGATOR: Buster Keaton—My, how

they enjoyed this one, especially the kids. Buster
is made here now and they are calling for more.
If it doesn’t make you laugh there’s something
wrong with your makeup. Believe it pleased 100
per cent.—R. L. Nowell, Idlehour theatre, Monroe,
Ga.—General patronage.

THE NAVIGATOR: Buster Keaton—One of
Keaton’s best. Gets a good laugh all the way
through. Six reels.—F. A. Ferguson, Royal the-
atre, Fairmount, Ind.—Mixed patronage.

PROUD FLESH: Eleanor Boardman—A very
good picture but of absolutely no drawing power.
No electric light names in this one. Seven reels.

—C. F. Wagner, Bugg theatre, Chicago, 111.—

•

Neighborhood patronage. %
THE RAG MAN : Jackie Coogan—One of the

best of this star, but he is losing out with us.
It cost far too much. Metro-Goldwyn show no
disposition to reduce prices. They are hardboiled
and we are off them for all the time. Six reels.—F. F. Latta, New Dale theatre, East Long
Beach, Cal.—Mixed patronage.

THE SPORTING DUCHESS: Blanche Sweet
The best you can say for this is—it has some

beautiful scenic photography. Otherwise a little

less than ordinary. Did not please us or our
patrons.—Cragin & Pike, Majestic theatre, Las
Vegas, Nev.—General patronage.

THE SILENT ACCUSER: Peter the Great—
This is a real picture. Pleased 100 per cent.

The dog does fine acting in this. Lots of good
comments. Six reels.—E. D. Luna, Cozy theatre.

Wagoner, Okla.—Small town patronage.

THE SILENT ACCUSER: Peter the Great-
Finest dog picture, as well as otherwise interest-

ing, that I ever showed. Ran this as benefit for

playground fund and went over big. Will please

old and young alike. Seven reels.—F. A. Fergu-
son, Royal theatre, Fairmount, Ind.—Mixed pat-

ronage.

JANICE MEREDITH : Marion Davies—A very
good picture which gave 99 per cent satisfaction.

The other one per cent were the patrons who
prefer knock down and drag out stuff. Ten reels.

—Giacoma Bros., Crystal theatre. Tombstone,
Ariz.—General patronage.

JANICE MEREDITH : Marion Davies—This is

an excellent picture, but the price is too high.

Paper on this subject is terrible. Does not show
what the picture is about. Eleven reels.—C. E.

Holt, Legion theatre, Elmwood, Wis.—Small town
patronage.

THE BANDOLERO: Special cast—Good pro-

gram picture but price too high to leave any
profit.—F. F. Latta, New Dale theatre, East Long
Beach, Cal.—Mixed patronage.

ALONG CAME RUTH: Viola Dana—A good
program picture.—Bert Silver, Silver Family the-

atre, Greenville, Mich.—General patronage.

REVELATION: Viola Dana—While this one
was a good one, it could have been reduced in the

number of reels and met the general public’s

entertainment end of it. A little too long, other-

wise it was good. Nine reels.—M. J. Babin.
Fairyland theatre. White Castle, La.—General
patronage.

THE FOOL’S AWAKENING: Harrison Ford
—Good program picture. Six reels.—Mr. and Mrs.
E. Fox, Princess theatre, Obion, Tenn.—Small
town patronage.

THE DIXIE HANDICAP: Claire Windsor—An
excellent picture with the best horse race ever

screened. Good entertainment. Fair business.

Seven reels.—A. G. Witwer, Grand theatre. Rai-
nier, Ore.—General patronage.

TESS OF THE D’UBERVILLES : Blanche
Sweet—Very fine picture that didn’t draw at the
box office. Hot weather partly to blame. Color
scenes fine. Eight reels.—F. A. Ferguson, Royal
theatre. Fairmount, Ind.—Mixed patronage.

THE MAN LIFE PASSED BY: Special cast—
Don’t be afraid of this one. Sure was good.

Seven reels.—Mr. and Mrs. E. Fox, Princess the-

atre, Obion, Tenn.—Small town patronage.

OUR HOSPITALITY: Buster Keaton—This is

very good for comedy and thrills. A dandy scene
of the first railroad. Lots of fake stuff so well

done it looks real. Seven real good reels.—Rob-
ert L. Anderson, Olympic theatre. Forks, Wash.
—General patronage.

THE HEART BANDIT: Viola Dana—Drew
fairly well and pleased much better than it drew.
Good crook story. Eight reels.—S. G. Ihde,

Photoplay theatre, Ashland, Kan.—Small town
patronage.

LITTLE OLD NEW YORK: Marion Davies-
Played it as a special. Drew big crowd. Rather
long for a small town. Everyone satisfied. Ten
reels.—Meldrim & Clark, Opera House, Edwards,
N. Y.—General patronage.

THE UNINVITED GUEST: Special casf-
Photography wonderful, especially the colored por-

tion. Outside this, not much to the story. Will
do for One night stand. Pleased 70 per cent

—

10-25. Seven reels.—E. F. Dunlap, Legion the-

atre, Derby, la.—Farming patronage.

THE GREAT WHITE WAY: Special cast—
Really and truly a wonderful picture. Pleased

100 per cent. Should be boosted the limit. Heard
piles of comments. Good for any day. Advertis-

ing matter fair. Ten reels.—Geo. Khattar, Khat-
tar’s theatre, Sydney, N. S., Canada.—General
patronage.

THE HEART BANDIT: Viola Dana—Good,
as are all Viola Dana’s. Six reels.—Mr. and Mrs.

E. Fox, Princess theatre, Obion, Tenn.—Small

town patronage.

THROUGH THE DARK: Colleen Moore—Fine
crook story. Pleased everyone, I think. Seven

reels.—S. G. Ihde, Photoplay theatre, Ashland,

Kan.—Small town patronage.

WILD ORANGES: Frank Mayo—A little too

gruesome but pleased about 70 per cent. Seven

reels.—Benjamin Apple, King theatre, Troy, N. Y.

—General patronage.

THE FRENCH DOLL: Mae Murray—Fair but
too long. Good action and comedy in spots and
draggy in places. Drew well at the box office

but did not please the majority. Seven reels.

—

F. Schulze, Y. M. C. A. theatre, Morenci, Ariz.

—

General patronage.

UNSEEING EYES: Lionel Barrymore—This
is a real snow picture. The story consists mainly
of people getting lost in the snow and doesn't

amount to much, but the action is kept up and
the scenery is immense. Pleased generally. Nine
reels.—F. Schulze, Y. M. C. A. theatre. Morenci,
Ariz.—General patronage.

WHERE THE PAVEMENT ENDS: Rex In-

gram—A mighty good picture. Average business.

—J. R. Baxter, Jr., Lyceum theatre. Spring City,

U.—Small town patronage.

DON’T DOUBT YOUR HUSBAND: Viola
Dana—This is a dandy. Pleased 10# per cent.

Six reels.—Mr. and Mrs. E. Fox, Princess the-

atre, Obion, Tenn.—Small town patronage.

THE SHOOTING OF DAN McGREW: Bar-
bara LaMarr—A good little picture that failed to

draw account of the title. Everyone thought it

was a “shoot-’em-up” Western and stayed at

home. Pleased all who saw it. Six reels.

—

Joseph W. Springer, Strand theatre, Elizabeth-

town, Ind.—General patronage.

WOMEN WHO GIVE: Special cast—A good
picture.—A. Y. Dow, Grand theatre, Coleman,
Alberta, Can.—Small town patronage.

YOLANDA: Marion Davies—A good picture

for any house. Ten reels.—A. Y. Dow. Grand
theatre, Coleman, Alberta, Can.—Small town pat-

ronage.

HALF-A-DOLLAR BILL: Anna Q. Nilsson-
Good picture in every way.—A. Y. Dow, Grand
theatre, Coleman, Alberta, Can.—Small town pat-

ronage.

Paramount
CODE OF THE WEST: Special cast—A good

Western. Drew fair and pleased 90 per cent.

Seven reels.—E. D. Luna, Cozy theatre, Wagoner,
Okla.—Small town patronage.

MADAME SANS GENE: Gloria Swanson—
Nearly as big a flop as "Monsieur Beaucaire.”
Regular patrons walked out on this, something
that has never before happened on a Swanson
picture. Another one like this and it will be
“Goodbye Gloria!’’—Cragin & Pike, Majestic the-

atre, Las Vegas, Nev.—General patronage.

THE NIGHT CLUB: Raymond Griffith—If the

producers would make more like this one, there

would be more smiles, especially from the exhib-

itor. It sure pleased, and made some money.
Griffith is sure there. Six reels.—Frank G. Kres-
ler, Kentland theatre, Kentland, Ind.—General

patronage.

TOO MANY KISSES: Richard Dix—Very good
little picture which seemed to please our patrons.

Six reels.—E. D. Luna, Cozy theatre, Wagoner,
Okla.—Small town patronage.

THE AIR MAIL: Special cast—A dandy.

Poor business because of extremely hot weather.

Eight reels.—E. M. Biddle, Strand theatre, Paoli,

Ind.—Small town patronage.

DANGEROUS MONEY: Bebe Daniels—Was a

little surprised that this one went over so good
after reading reports. They like Bebe and en-

joyed this one. Many came by to tell me about
it.—R. L. Nowell, Idlehour theatre, Monroe, Ga.

—General patronage.

COMING THROUGH: Thomas Meighan—Good
show. However, not much to it, but a good
moral.—E. J. Reynolds, Liberty theatre, Pasco,

Wash.—General patronage.

LILY OF THE DUST: Pola Negri—Fair pro-

gram picture but not worth its cost to us. Seven
reels.—F. F. Latta, New Dale theatre. East Long
Beach, Cal.—Mixed patronage.

MISS BLUEBEARD: Bebe Daniels—We liked

this. Owing to very hot weather, the attendance
was small, but it is very funny and Bebe was
splendid. Seven reels.—A. N. Miles, Eminence
theatre, Eminence, Ky.—General patronage.

TONGUES OF FLAME: Thomas Meighan

—

Played two nights to poor business. We should

not have played him two nights, as he is slipping

badly for us. The show is fair program mate-

rial, that is all. Seven reels.—C. A. Anglemire,

“Y” theatre, Nazareth, Pa.—Better class pat-

ronage.

TONGUES OF FLAME: Thomas Meighan—
Not as good as “Woman Proof’ or “Pied Piper

Malone.” Very ordinary. Seven reels.—-A. N.

Miles, Eminence theatre. Eminence, Ky.—General

patronage.

THE ALASKAN: Thomas Meighan—Fair but

not up to Meighan’s usual stories. All right if

you buy right. Seven reels.—F. F. Latta, New



(Note)
As it is the Exhibitor* s opinion

of a Star*s popularity and draw-
ing power that interests other ex-

hibitors ,
we direct your atten-

tion to the numberless exhibitor
reports printed regularly in the

trade papers under such headings
as “WHAT THE PICTURE DID
FOR ME**-—or BOX OFFICE RE-
PORTS ON PICTURES, etc.

Those reports on Fred Thomson
are your answer to the value of
Fred Thomson pictures for your
house.

F. B. 0.

In his very latest and one of
his greatest pictures

“THE WILD BULL’S LAIR”
Story by Marion Jackson—Directed by Del Andrews

I
N this new production, Fred Thomson has fairly outdone himself. It is

almost impossible to imagine a better Box Office picture than "THE
BANDIT S BABY,” yet "THE WILD BULL S LAIR" seems to be even
greater.

The wondrous action, the thrills, the high powered drama all combine to

give Exhibitors an attraction that is truly a stellar one.

We urge you to view "THE BANDIT'S BABY" first and then this latest

Thomson release “THE WILD BULL'S LAIR. Here are two wonderful
pictures, of that outstanding character that have made of this splendid man,
the foremost Western Star in the entire industry, and by far the most
popular both with exhibitors and fans throughout the entire Nation. Con-
tract NOW for all the Fred Thomson productions for the coming season.

FILM BOOKING OFFICES
723 Seventh Ave., New York

Produced under the personal direction and
supervision of FRED THOMSON himself

Exchanges Everywhere

Thematic music cue sheets available on all our features

Announcing
The Monarch of all Western Stars

and his marvelous horse

F. B. O.’s product is coining money for thousands of shrewd Exhibitors
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Dale theatre. East Long Beach, Cal.—Mixed pat-

ronage.

MANHATTAN : Richard Dix—A fair program
show. We did the poorest business on this show
that the house has ever done ; in fact, for a

period of seven years. Our business is terrible,

and no mistake about it, either. Seven reels.

—

C. A. Anglemire, “Y” theatre, Nazareth, Pa.

—

Better class patronage.

MANHATTAN: Richard Dix—Very good.

Pleased practically everyone, but failed to get

them in on account of a free medicine show for

competition. Seven reels.—S. G. Ihde, Photo-

play theatre, Ashland, Kan.—Small town patron-

age.

THE WANDERER OF THE WASTELAND:
Jack Holt—Novelty in colors. Reported better

than the book. Famous Players film always in

good condition and they, of recent months, show
some inclination to let the smaller houses con-

tinue in business. Seven reels.—F. F. Latta, New
Dale theatre, East Long Beach, Cal.—Mixed pat-

ronage.

PETER PAN : Betty Bronson—This is a very

pleasing picture. It is so different from the

others that it seems to please all. Betty Bronson
certainly is a clever little actress and deserves a
lot of credit. Ten reels.—Leo M. Fay, Gem the-

atre, Socorro, N. M.—Small town patronage.

PETER PAN : Betty Bronson—This will go
over well with the children, but will not please

many adults. However, it is well worth running.
Played it two nights to good houses. Ten reels.

—Paul B. Hoffman, Legion theatre, Holyrood,
Kan.—Small town patronage.

BLUFF: Agnes Ayres—While I thought this

one very light, I had several favorable comments.
—Lester N. Leek, Club House theatre, Jackson,
Wyo.

HERITAGE OF THE DESERT: Bebe Daniels
—A wonderful production to S. R. O. Zane
Grey stories all big money getters for me. Seven
reels.—E. M. Biddle, Strand theatre, Paoli, Ind.

—Small town patronage.

NORTH OF 36: Jack Holt—Nearly everyone
said better than “The Covered Wagon.” My opin-
ion also, at least, a better entertainment picture.

A great deal has been written of the West, very
little about the pioneer days of the country.
This picture represents “The Covered Wagon” cast
in the main. Advertise this fact. Eight reels.

—E. F. Dunlap, Legion theatre, Derby, la.—Small
farming patronage.

NORTH OF 36: Jack Holt—Played two nights
to poor business. This was due partly to very hot
weather. We advertised very heavily but did
net get them in to see it. It is a good show and
no mistake ; it is not a “Covered Wagon.” Eight
reels.—C. A. Anglemire, “Y” theatre, Nazareth,
Pa.—Better class patronage.

NORTH OF 36: Jack Holt—What I would call

a cracking good picture. My patrons liked it

better than “The Covered Wagon,” but had bad
weather, so Paramount got all the profit. Film
good. Eight reels.—W. A. Doerschlag, Strand
theatre. Ransom, Kan.—Small town patronage.

NORTH OF 36: Jack Holt—Good picture at

regular price, but Famous was asking three prices

for this picture. Pleased about 70 per cent.

Eight reels.—Louis J. Frana, Olympic theatre,

Calmar, Iowa.—General patronage.

THE FEMALE: Betty Compson—As usual of
Famous, not much to it. Pleased about half.

Business fair. Eight reels.—Louis J. Frana,
Olympic theatre, Calmar, Iowa.—General patron-
age.

THE FEMALE: Betty Compson—This picture

is okay if they like this kind. No drawing power.
—E. J. Reynolds, Liberty theatre, Pasco, Wash.
—General patronage.

THE SIDE SHOW OF LIFE: Ernest Torrence
—A very good show for those that can appreciate

it. We should never have bought it for our
house, as it did not draw at all. It is not a small
town picture. Eight reels.—C. A. Anglemire, “Y”
theatre, Nazareth, Pa.—Better class patronage.

THE SIDE SHOW OF LIFE: Ernest Torrence
—Not much to this. Fair. Eight reels.—Louis
J. Frana, Olympic theatre, Calmar, Iowa.—Gen-
eral patronage.

MONSIEUR BEAUCAIRE: Rudolph Valentino
—Played two days to awful business. They don't

want these kind of shows in this town. It is not
a small town show. The attendance on this

show was a joke. You could almost count them
on your fingers. Ten reels.—C. A. Anglemire,
“Y” theatre, Nazareth, Pa.—Better class patron-
age.

MONSIEUR BEAUCAIRE: Rudolph Valentino
—An elaborate picture, good cast and splendid
acting, but action very slow. A good many want-
ed to see it and the majority were satisfied, but
it is weak in story and action. Ten reels.—F.

Schulze, Y. M. C. A. theatre, Morenci, Ariz.

—

General patronage.

THE FAST SET: Betty Compson—An average
program picture that will please the biggest per
cent of your patronage. Seven reels.—Paul B.

Hoffman, Legion theatre, Holyrood, Kan.—Small
town patronage.

A SAINTED DEVIL: Rudolph Valentino

—

Costume picture, as you must know. Seemed
to please. Business normal.—E. J. Reynolds, Lib-
erty theatre, Pasco, Wash.—General patronage.

THE BORDER LEGION: Antonio Moreno

—

One of the very best of Zane Grey’s pictures.

Rockcliffe Fellowes as “Kelly” simply walks off

with all honors. He is great and everybody
wanted the heroine to marry him instead of

Tony. Big crowd. Seven reels.—A. N. Miles,

Eminence theatre, Eminence, Ky.—General pat-

ronage.

ARGENTINE LOVE: Bebe Daniels—An ordi-

nary show that we lost money on. It was hot,

but Daniels has no drag at all with our patrons.
She never has been popular in our town, for

some reason or other. I don’t know why. May
was the poorest month in years for us. It was
terrible. Six reels.—C. A. Anglemire, “Y” the-

atre, Nazareth, Pa.—Better class patronage.

MANHANDLED: Gloria Swanson—Not as good
as “The Humming Bird” but pretty fair entertain-
ment. My patrons are not crazy about Gloria.

Guess she goes over better in the cities. Seven
reels.—H. J. Eagan, American theatre, Wautoma,
Wis.—Small town patronage.

TOMORROW’S LOVE: Agnes Ayres—Clever

comedy drama with many witty titles. Drew big

Saturday business with very hot weather to

buck. Six reels.—E. M. Biddle, Strand theatre,

Paoli, Ind.—Small town patronage.

THE SILENT PARTNER: Leatrice Joy—

A

fair picture, but no business.—J. R. Baxter, Jr.,

Lyceum theatre. Spring City, U.—Small town
patronage.

HOMEWARD BOUND: Thomas Meighan—
Very good sea story. Patrons well pleased, but
Meighan does not draw any extra patronage for

me, yet he costs more money. Film only fair.

Seven reels.—H. G. Selk, Selk theatre, Scotia,

Neb.—Small town patronage.

MERTON OF .THE MOVIES: Glen Hunter—

This has had a good many adverse comments but
drew very well here and seems to have pleased
the majority very much. Appealed to us as

above the average comedy drama. Viola Dana
has a splendid part. Eight reels.—F. A.
Schulze, Y. M. C. A. theatre, Morenci, Ariz.

—

General patronage.

ZAZA: Gloria Swanson— This is a Swanson
picture and nobody but Gloria could put it over
as well as she does, but it is a picture that will

please about 50 per cent unless you have a
strong Swanson following. Would say it was
about 50-50 picture. Seven reels.—Crosby &
Schwierske, Rex theatre, Colby, Wis.—Small
town patronage.

JAVA HEAD: Special cast—Some liked it,

some didn’t, so my Gentle Julia said. Did not
see it myself, so am taking her word for it.

Paramount slipped this in as a substitute. The
Mrs. said when they read the announcement on
the screen an awful groan echoed over the room,
but what can a poor guy do? They never send
you a worth while substitute to make up for the
disappointment you are forced to wish upon your
audience

; but why kick, film comes C. O. D.

—

H. G. Selk, Selk theatre, Scotia, Neb.—Small
town patronage.

RUGGLES OF RED GAP: Ernest Torrence—
We were sorely disappointed in this feature, and
although it is a good comedy, they dragged it

out into nine long draggy reels. Why, Oh why
will they let some nut of a director pad a pic-

ture like they have this one? It would have
made a dandy five reel comedy, but Paramount
thought that with Torrence and a few more of

their stars in it they must drag it out and make
the poor exhibitor think he was getting some-
thing for his money which he doesn’t get in this.

Nine reels.—Crosby & Schwierske, Rex theatre,

Colby, Wis.—Small town patronage.

GRUMPY : Theodore Roberts—This is a very
good picture from acting and story standpoint
and we figure it about an 80 per cent picture

for the average small town. Not enough action,

maybe, to please some of the Western lovers, but
a good program for any theatre. Seven reels.

—

Crosby & Schwierske, Rex theatre, Colby, Wis.

—

Small town patronage.

Pathe
THE WHITE SHEEP: Glenn Tryon—Real fun

picture. Out of the ordinary. Business very light.

Seven reels.—A. G. Witwer, Grand theatre, Rai-

nier, Ore.—General patronage.

PERCY : Charles Ray—Good entertainment and
pleased the majority very much, but no pulling
power. Charles Murray has a comedy roll that

steals the show.—F. A. Schulze, Y. M. C. A.
theatre, Morenci, Ariz.—General patronage.

THE BATTLING ORIOLES: Glenn Tryon—
This is a good comedy that should please your
patrons if you can get them to come to see it.

I could not get them in. Six reels.—W. J. Shoup.
De Luxe theatre, Spearville, Kans.—Small town
patronage.

THE BATTLING ORIOLES: Glenn Tryon—
A fast action comedy picture that will please the
majority. Six reels.—M. A. Manning, Opera
House, Baldwin, Wis.—Small town patronage.

GIRL SHY : Harold Lloyd—Many said best

best thing Lloyd has done to date and we agree
with them. Drew well considering local condi-

tions. Eight reels.—A. G. Witwer. Grand the-

atre, Rainier, Ore.—General patronage.

Principal
THE RECREATION OF BRIAN KENT: Spe-

cial cast—A good picture that is just a little out

of the ordinary. Ran it three days and received

many compliments on it. Seven reels.—G. P.

Miller, Regent theatre, St. Marys, Ohio.—General
patronage.

THE RECREATION OF BRIAN KENT: Spe-
cial cast—Good picture, but lost money on it.

Very poor paper. A lot of these dubs that get

up the paper for a picture will put a picture of

a man and woman out for any kind of a picture.

People are tired of that stuff.—L. M. Jones, Ar-
cadia theatre, Vandegrift, Pa.—General patronage.

HELEN’S BABIES: Baby Peggy—-A fine pic-

ture with a good story. It is well cast as to adult

parts and the kiddies do their stuff perfectly. Will

please old and young alike.—Cragin & Pike, Ma-
jestic theatre, Las Vegas, Nev.—General patron-

age.

Prod. Dist. Corp.
THE CRIMSON RUNNER: Priscilla Dean—

A

very good picture, worthy of any theatre. It will

please the most critical. An all around good show.

Book it. Six reels.—C. F. Wagner, Bugg theatre,

Chicago, 111.—Neighborhood patronage.

They’re all Trumps!

Cecil B.DeMilie ...
m Leatrice Joy

Edmund.Bums
JuliaEaye

Robert Edesoa
Directed 1/

RUPERT
JULIAN
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CHARLEY’S AUNT: Syd Chaplin—This pic-

ture is great. A knockout. Keeps the people in

an uproar from start to finish and everybody I

talked with was well pleased. I advertised it to

the limit, but made very little on it, due to the

fact I played it during the stormiest week of the
season, but in no way is it the picture’s fault.

Eight reels.—B. R. Parsons, Grand theatre,

Springfield, Minn.—General patronage.

BEAUTY AND THE BAD MAN: Special cast
-—A good program picture. Acted to perfection.

Good photography and direction. A good one-day
picture for any house. Six reels.—C. F. Wagner.
Bugg theatre, Chicago, 111.—Neighborhood pat-

ronage.

THE LEGEND OF HOLLYWOOD: Percy
Marmont—Hardly a fair program picture. Price
too high. Six reels.—F. F. Latta, New Dale the-

atre. East Long Beach, Cal.—Mixed patronage.

THE MIRAGE: Florence Vidor—Played this on
Sunday to very poor business for some reason
unknown. Very nice program picture but seemed
to lack drawing power here.—Leo M. Fay, Gem
theatre, Socorro, N. M.—Small town patronage.

WANDERING HUSBANDS: Special cast—The
first half of this is quite draggy and slow, but
then it speeds up and gets going. It’s one of

those love dramas with man and wife and the
other woman. Margaret Livingston plays the
vamp part to perfection and there is just

enough comedy to blend well with the drama.
Not a big special but a very good program pic-

ture. Six reels.—W. T. Davis & Son, Rialto the-

atre, Sharon, Wis.—General patronage.

BARBARA FRIETCHIE: Florence Vidor-
Very good. Everyone should see it. Clean, whole-
some and entertaining. Battle scenes extra good.

Picture deserves better patronage. Put out a lot

of extra advertising and only got average crowd.
Film okay. Eight reels.—H. G. Selk. Selk theatre,

Scotia, Neb.—Small town patronage.

THE HOUSE OF YOUTH: Special cast-^Iust

a program picture, but good entertainment.

—

Bert Silver, Silver Family theatre, Greenville,

Mich.—General patronage.

BEYOND THE BORDER: Special cast—This
is a very good picture, but not as good as the

first series Producers gave us, and it cost more
money. Five reels.—W. J. Shoup, De Luxe the-

atre, Spearville, Kans.—Small town patronage.

LUCKY DAN:—This is a travesty. Junk West-
ern stuff. Five reels.—Giacoma Bros., Crystal

theatre. Tombstone, Ariz.—General patronage.

THE NIGHT HAWK: Harry Carey—A mighty
good Western. Haven’t seen this star in a bum
one yet. This series will please any house that

runs Westerns. A good Saturday picture.—R. L.

Nowell, Idlehour theatre, Monroe, Ga.—General
patronage.

Selznick
QUICKSANDS: Richard Dix—A dandy picture.

Pleased all that saw it. Good print. Seven reels.

—L. Deyo, Miers theatre, Schoharie, N. Y.—Gen-
eral patronage.

THE COMMON LAW: Special cast—Old, but

very good. Wonderful cast. Other attractions

kept me from making anything on this one. Eight
reels.—R. L. Nowell, Idlehour theatre, Monroe,
Ga.—General patronage.

United Artists
DOROTHY VERNON OF HADDON HALL:

Mary Pickford—One of the finest pictures we ever

played. Satisfied all that came. Hard fight to

get film rental. No fault of picture, but people

have had too many of the big pictures in this

town and they all are losing. Big pictures have
no drawing power and I am through kidding
myself they can be made to pay. Can’t be done
here.—Bert Silver, Silver Family theatre, Green-
ville, Mich.—General patronage.

ISN’T LIFE WONDERFUL: D. W. Griffith—
If you like potatoes and poverty, buy this one.

If you want satisfied patrons, let it alone. It's

a lemon, that’s all. Ten reels.—Frank G. Kres-
ler, Kentland theatre, Kentland, Ind.—General
patronage.

THE THIEF OF BAGDAD: Douglas Fairbanks
—Here is a real picture of the kind. Costume
pictures are no good to me. Pleased better than
usual. Twelve reels.—E. D. Luna, Cozy theatre.
Wagoner, Okla.—Small town patronage.

THE THIEF OF BAGDAD: Douglas Fairbanks—It would not be fair to the producers to say
this was a poor picture, because it is a wonderful
production of its kind, but I can truthfully say
that it did not please 20 per cent here. People
m the small towns and rural communities do
not care for this mystical, fanciful, impossible

stuff. In the first place the picture is at least

four reels too long and people are all tired out
waiting for the end. Had many walkouts and am
very sorry that I bought it. I also paid more than
twice what it was worth. In fact there are many
program pictures that would please much better at
one-fifth the price. Twelve reels.—H. J. Eagan,
American theatre, Wautoma, Wis.—Small town
patronage.

THE SALVATION HUNTERS: Special cast—
One hates to be a knocker but this one is the
limit. If you have it bought, leave it in storage.
Have a dark house and you will be better off.

Seven reels.—Frank G. Kresler, Kentland the-
atre, Kentland, Ind.—General patronage.

MERRY GO ROUND: Mary Philbin—This is

wonderful picture and is all that Universal tells

you it is and there is some wonderful acting, espe-
cially by Miss Philbin, but it will not please, that’s
all. We had lots of kicks on it and for the av-
erage picturegoer it’s no good. We did fair busi-
ness but it is one of those pictures that leaves
a bad taste in their mouths and, although they
will admit it was a swell picture, still they will

say, “Was all right, but I didn’t like it.” Film
condition fine. Ten reels.—Crosby & Schwierske,
Rex theatre, Colby, Wis.—Small town patronage.
THE HILL BILLY: Jack Pickford—Good.

Pleased all. Eight reels.—Meldrim & Clark, Opera
House, Edwards, N. Y.—General patronage.

WAY DOWN EAST: D. W. Griffith—This one
is not near as good as I thought, but it pleased
very well. Film in very poor condition.—Lester
N. Leek, Club House theatre, Jackson, Wyo.
LOVING LIES: Special cast—A nice program

picture with a good story, but it failed to draw
my usual crowd. Too old is all I can lay it to.

Seven reels.—Leo M. Fay, Gem theatre, Socorro,
N. M.—Small town patronage.

LITTLE LORD FAUNTLEROY: Mary Pick-
ford.—This one pleased fine. Everybody had some-
thing good to say for it. Print fair.—Lester N.
Leek, Club House theatre, Jackson, Wyo.
THE IRON TRAIL: Special cast—Title was the

only thing that got them in. Had a good crowd
that was sure enough disappointed. Half of it

must have been cut out, as no one could tell

heads or tails about it. Better watch out, men,
for these United Artists pictures. Six reels.

—

Chas. E. Lawrence, Star theatre, Tuckerman,
Ark.—General patronage.

ROSITA: Mary Pickford—I do not know why,
but they sure stayed away on this one. A few
more “Haddon Halls” and Mary will sure be in

the discard.—E. J. Reynolds, Liberty theatre,
Pasco, Wash.—General patronage.

THE MARK OF ZORRO: Douglas Fairbanks
—This is very old and you had better be assured
that your print will be okay. Print we got out
of Minneapolis office was just fair and could see
it was a very old print, but we got by with it,

but three stops. This is a picture that will please
about 90 per cent in small towns. Good story,

plenty of action and comedy and we had lots

of good comments. Eleven reels.—Crosby &
Schwierske, Rex theatre, Colby, Wis.—Small
town patronage.

DREAM STREET: D. W. Griffith—Couldn’t find

anyone who liked it.—J. R. Baxter, Jr., Lyceum
theatre, Spring City, U.—General patronage.

TESS OF THE STORM COUNTRY: Mary
Pickford—This we consider a 100 per cent picture
for the average small town, for about 90 per cent
of you small town patrons don’t know that this

is one that Mary made about three years ago and
us small town guys couldn’t even think of buy-
ing it until now, when it is three years old. But

it is a good small town bet and if you have not
played it, better do it now, as it can be bought
right and the print we got out of the Minneapolis
office in good shape. We thought Mary looked
pretty old for the kid part but she puts it over
in fine shape and most of your patrons will never
think of that phase of it. We had lots of good
comments on it. Ten reels.—Crosby & Schwierske,
Rex theatre, Colby, Wis.—Small town patronage.

A TAILOR MADE MLAN : Charles Ray—Not
much to this one. Charles Ray not liked very well
here. This is an old one that they walked out on.
Seven reels.—Chas. E. Lawrence, Star theatre,
Tuckerman, Ark.—General patronage.

POLLY ANNA: Mary Pickford—Ladies and
kids liked it, but the rest stayed home.—J. R.
Baxter, Jr., Lyceum theatre. Spring City, U.

—

General patronage.

THE MOTHER AND THE LAW: Special cast
—An excellent picture in every way.—A. Y. Dow,
Grand theatre, Coleman, Alb., Can.—Small town
patronage.

BROKEN BLOSSOMS: D. W. Griffith—This is

one of Griffith’s oldest ones and if they make 'em
any punker I would like to see one. Lay off of

this one. Six reels.—Chas. E. Lawrence, Star
theatre, Tuckerman, Ark.—General patronage.

THE MARK OF ZORRO: Douglas Fairbanks
—This is one more good action picture, although
it is a little old. Pleased well here, as all action
pictures do. Eight reels.—Chas. E. Lawrence,
Star theatre, Tuckerman, Ark.—General patron-
age.

GARRISON’S FINISH: Jack Pickford—This is

the best race horse picture I have ever seen.
Very entertaining from start to finish. A fine

supporting cast and everything to make it a
good one. Eight reels.—Chas. E. Lawrence, Star
theatre, Tuckerman, Ark.—General patronage.

Universal
RAFFLES: House Peters—A good feature

with a good crook story that would please almost
any audience. Seven reels.—M. J. Babin, Fairy-
land theatre, White Castle, La.—General patron-
age.

THE MAD WHIRL: Special cast—A dandy
picture. Jazz—but fit for the whole family.

—

C. C. Dunsmoor, Legion theatre, Marshalltown,
la.—General patronage.

SMOULDERING FIRES: Pauline Frederick-
All who saw it were pleased. Drew average
business. Eight reels.—A. G. Witwer, Grand the-
atre, Rainier, Ore.—General patronage.

THE SADDLE HAWK: Hoot Gibson—Hoot
Gibson the best Western comedy star in one of

his best. All of Gibson’s please here and he is

building up a good following here. Give us more
of these. Six reels.—Chas, E. Lawrence, Star
theatre, Tuckerman, Ark.—General patronage.

STRAIGHT THROUGH: William Desmond-
Very long drawn out. Not much action until last

reel. Five reels.—Benjamin Apple, King theatre,
Troy, N. Y.—General patronage.

SLANDERERS: Special cast—For ordinary
program picture in small town it is extra good
and price, too, is right. Five reels.—A. P.
Sitton & Son, Muse-U theatre, Tularosa, N. Mex.
—Small town patronage.

THE TORNADO: House Peters—As melo as

they make them, but Boys, it is all there. Storm
and logging scenes great, and a picture that will

go in any house. Do your best to get them
in, for it will more than make good. Eight
reels.—Stephen D. Brown, Mission theatre, Santi
Paula, Cal.—Neighborhood patronage.

Your Opportunity!

CECIL B. DeMILLE
presents

Rod La Rocque
with Jetta Goudal and

,Noah Beery

Oirected by

PAUL SLOANE
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THE MEDDLER: William Desmond—You can
swallow most any kind of a plot in Westerns,
but this one chokes. Bill is showing too much
age and getting too stout for the hero stuff.

The title writer should have been shot, preferably
before he worked on this picture, but maybe the

silly stuff was in the scenario. Such pictures as

this sure hurt the prestige of The White List.

—

Cragin & Pike, Majestic theatre. Las Vegas, Nev.
—General patronage.

A ROARING ADVENTURE: Jack Hoxie—

I

did not see this one, but I heard several say
that it was a good Western. Five reels.—Chas.
E. Lawrence, Star theatre, Tuckerman, Ark.

—

General patronage.

LET ’ER BUCK: Hoot Gibson—About the best
picture Hoot has made. Did not draw as it

should, but pleased all who saw it. Six reels.

—

E. D. Luna, Cozy theatre. Wagoner, Okla.—Small
town patronage.

LET ’ER BLICK: Hoot Gibson—Fairly good
program picture, but didn’t draw for me. Busi-
ness 30 per cent below average on this. Six
reels.—F. A. Ferguson, Royal theatre, Fairmount,
Ind.—Mixed patronage.

LET’ ER BUCK: Hoot Gibson—Extra good.
Hoot always goes well with us, but this we con-
sider one of his best. Did not do much at the
box office, but no fault of the picture. Seven
reels.—A. P. Sitton & Son, Muse-U theatre,
Tularosa, N. Mex.—Small town patronage.

HIT AND RUN : Hoot Gibson—Here’s our
kind. Good clean fun, action, romance and
everything. Everybody liked it. Had a good
crowd. Made some money and everybody happy.
What’s the use of making “art” when the box
office only responds to entertainment? Six reels.

—A. N. Miles, Eminence theatre, Eminence, Ky.
—General patronage.

THE LAST LAUGH: Emil Jannings—Know-
ing it was a German picture, very few came out
to see it (the poorest attendance of the season)
and at least half of those who did come walked
out before the end of the picture. Picture is way
above the capacity of the average audience to
understand. In the absence of sub-titles our
patrons did not know what it was all about. Had
we seen this picture before using it we would not
have run it, even if offered a bonus to do so.

It is the poorest excuse for entertainment we
ever had in the house. If compelled to run this,

one should slip it in on the week’s poorest night,
thereby causing himself the minimum amount of
grief.—Cragin & Pike, Majestic theatre, Las
Vegas, Nev.—General patronage.

FLYING HOOFS: Jack Hoxie—A good West-
ern that pleased highly. Five reels.—Chas. E.
Lawrence, Star theatre, Tuckerman, Ark.—Gen-
eral patronage.

K-THE UNKNOWN : Percy Marmont—A very
good picture that seemed to please everybody.
Hot weather

; slim biz.—Roy W. Adams, Pastime
theatre, Mason, Mich.—General patronage.

BROADWAY OR BUST: Hoot Gibson—Gave
good satisfaction, but not right type for Gibson.
We have used Universal nearly 100 per cent
since days of Imp, fifteen years ago, but prices
are getting higher every year and we are laying
off. Six reels.—F. F. Latta, New Dale theatre,
East Long Beach, Cal.—Mixed patronage.

SPORTING YOUTH: Reginald Denny — You
boys in small towns that haven’t run this are
passing something up that’s a 100 per cent pic-

ture. It’s as clean as they make them, good
story, good acting, lost of pep and comedy. If

we could depend on pictures as good as this
always our troubles would be over. Had more
comments on this than on anything we have
run in a year. If you haven't run it do so,

even though it is a little old. Print out of

Milwaukee exchange is A-l, as well as the service
out of this branch in every respect. Seven reels.

—Crosby & Schwierske, Rex theatre, Colby, Wis.
—Small town patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—Didn’t stampede the box office, but every-
one said wonderful, and that’s something to feel

good over. Chaney’s acting is a masterpiece.
Ten reels.—F. A. Ferguson, Royal theatre. Fair-
mount, Ind.-—Mixed patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—We agree with all they say about this

picture, including Uncle Carl, about its being one
of the greatest pictures ever produced, but it

will not take in the small town. As one brother
exhibitor wrote some time back, “There are a few,

such as the high school prof and a few of the
highbrows, that will like it for no other reason
than to say that they have seen “The Hunchback
of Notre Dame,’ and they thought it wonderful.”
But the other 98 per cent of your patrons will

not like it and they will tell you so. We made

a little jack on it at 20 and 40 cents, but made
as much the next week with Reginald Denny in

“Reckless Age’’ and pleased about 99 1
/% per cent

of the patrons at 10 and 25 cents and had any
number of them tell us so. You won’t make any
enemies by running it, but undoubtedly you will

be just as well off if you don’t, as it will make
you but very few friends. Twelve reels.—Crosby

& Schwierske, Rex theatre, Colby, Wis.—Small

town patronage.

THE SIGN OF THE CACTUS: Jack Hoxie—
This is a good Western from Hoxie and has a

good amount of action and pleasing scenery. This

has more pep than most of Hoxie’s, and Helen

Holmes and Muriel Francis Dana help the picture

along with their good acting. If your patrons

want Western action pictures, get this one. Five

reels.—W. T. Davis & Son, Rialto theatre, Sharon,

Wis.—General patronage.

THE SIGN OF THE CACTUS: Jack Hoxie—
A real entertaining Western with a real star.

Five reels.—Chas. E. Lawrence, Star theatre,

Tuckerman, Ark.—General patronage.

THE SIGN OF THE CACTUS: Jack Hoxie—
Far from being a good picture, and a disappoint-

ment to my gang, who love Westerns. Go easy

on this one. Six reels.—Stephen D. Brown,
Mission theatre, Santa Paula, Cal—Neighborhood
patronage.

THE SIGN OF THE CACTUS: Jack Hoxie—
Another good one. Can’t go wrong if you want
action. Five reels.—A. P. Sitton & Son, Muse-U
theatre, Tularosa, N. Mex.—Small town patron-

age.

THE TORRENT: Special cast—A program
show that was satisfactory for a Saturday night.

Had some action with some light comedy touches

that received a good reception from our audience.

Six reels.—C. A. Anglemire, “Y” theatre,

Nazareth, Pa.—Better class patronage.

THE TORRENT: Special cast—A very good

program picture, plenty of action, good photog-

raphy, good direction, just another good picture

from an Independent company. More power to

the Independents. Six reels.—C. F. Wagner,
Bugg theatre, Chicago, 111.—Neighborhood patron-

age.

FIGHTING FURY: Jack Hoxie—Very good

action Western. Pleased fair Saturday crowd.

Five reels.—F. A. Ferguson, Royal theatre, Fair-

mount, Ind.—Mixed patronage.

FIGHTING FURY: Jack Hoxie—A good Hoxie
picture. Played on our Family Night to usual

crowd. Five reels.—A. N. Miles, Eminence the-

atre, Eminence, Ky.—General patronage.

WINE: Clara Bow—A good picture. A jazz

age subject and a slap at the bootlegger. Fair

business. Seven reels.—A. G. Witwer, Grand
theatre, Rainier, Ore.—General patronage.

WINE: Special cast—A splendid picture and

it teaches a lesson most of us are sorely in need

of. Intended showing it second time free, but

unfortunately it was not available on day re-

quired. Seven reels.—A. P. Sitton & Son, Muse-U
theatre, Tularosa, N. Mex.—Small town patron-

age.

THE TURMOIL: Special cast—Here is what
we call a fine picture. Taken from the Booth
Tarkington novel by the same name, and it

follows the book closely. This makes a very

good show for any size town. Good acting by

the entire cast, and it is some cast too. Really

once where they stuck the “all-star cast” to a

picture when it really means it. Eight reels.

—

Crosby & Schwierske, Rex theatre, Colby, Wis.

—Small town patronage.

THE TURMOIL: Special cast—A Jewel picture

that I thought was good, but we had very poor

attendance, due partly to a very hot night. Some
of the Jewels make money for us, but most of

them were quoted too high for what they draw.

Seven reels.—C. A. Anglemire, “Y” theatre,

Nazareth, Pa.—Better class patronage.

THE TURMOIL: Special cast—No good for us.

Seven reels.—A. P. Sitton & Son, Muse-U thea-

tre, Tularosa, N. Mex.—Small town patronage.

SECRETS OF THE NIGHT: Special cast—
Here, you fellows looking for a hot weather pic-

ture, set this in. If they don’t like this, close

up for the summer and go fishing.—C. C. Duns-
moor. Legion theatre, Marshalltown, la.—General

patronage.

THE FAMILY SECRET: Baby Peggy—Extra
good. Baby Peggy is always a good bet with us.

Six reels.—A. P. Sitton & Son, Muse-U theatre,

Tularosa, N. Mex.—Small town patronage.

THE SIGNAL TOWER: Virginia Valli—Have
seen lots of very good writeups on this feature

and, although I will not knock it, must say that

we were somewhat disappointed in it, although

we did good business on it But it is too much

on the old order of the villain and the unpro-
tected woman. At that it is a good railroad

melodrama and where they cater to action and
melodrama and are not too particular about
their story it will please all right. Couple of

wonderful railroad wreck scenes in it. Film con-
dition fine. Seven reels.—Crosby & Schwierske,
Rex theatre, Colby, Wis.—Small town patronage.

THE DANGEROUS BLONDE: Special cast—
Just a picture. Five reels.—A. P. Sitton & Son,

Muse-U theatre, Tularosa, N. Mex.—Small town
patronage.

THE FIGHTING AMERICAN: Pat O’Malley
—Nothing much to this picture, only a fair pro-
gram. Six reels.—B. R. Parsons, Grand theatre,

Springfield, Minn.—General patronage.

THE MEASURE OF A MAN: Special cast—
Nothing big, but good for our class of patrons
or any place where they like action. Five reels.

—A. P. Sitton & Son, Muse-U theatre, Tularosa,

N. Mex.—Small town patronage.

DANGEROUS INNOCENCE: Eugene O’Brien
—Used this on Sunday June 7th and pleased all.

O’Brien well thought of here. A little different

from the usual run of love stories. Seven reels.

—M. J. Babin, Fairyland theatre. White Castle,

La.—General patronage.

THE LAW FORBIDS: Baby Peggy—Dandy pic-

ture, absolutely clean, that’s what counts. Baby
Peggy very good in this one. While there is no
rip roaring action, this will get under the skin.

My patrons pronounced it a fine picture. After
all, they are the judges. They buy our shows.
You won’t go astray by giving them this one.

Six reels.—H. G. Selk, Selk theatre, Scotia, Neb.
—Small town patronage.

HOOK AND LADDER: Hoot Gibson—Another
one of Hoot’s dismal failures. About an a par
with “The Thrill Chaser” and “40 Horse Haw-
kins,” three lemons that would kill any star.

Pleased 25 per cent, judging from the number
that left before the show was over. Admission
10-25 cents. Six reels.—E. F. Dunlap, Legion
theatre, Derby, la.—Farming patronage.

THE STORM DAUGHTER: Priscilla Dean-
Sold for a Jewel, but wouldn’t class it as much
of a special, just a pretty fair program. Re-
minded me of the French Vin Blanc, looks like

wine, tastes like wine, but lacks the kick ; must
drink a lot of it to get a wallop. So it is with
this picture ; got to sit through it all to get what
little kick it has in the last spool. Besides,

Priscilla is getting too big and not much for

beauty. Six reels.—H. G. Selk, Selk theatre,

Scotia, Neb.—Small town patronage.

Vitagraph
THE EMPTY SADDLE: Peter Morrison—

A

fair Western, nothing unusual about it. Average
business. Five reels.-—A. G. Witwer, Grand the-

atre, Rainier, Ore.—General patronage.

THE REDEEMING SIN: Nazimova—Not a

special, but paid a special price for it. Seven
reels.—E. D. Luna, Cozy theatre. Wagoner, Okla.

—Small town patronage.

CAPTAIN BLOOD: J. Warren Kerrigan-
Credited by many to be a great picture, and it

is, but what difference does it make, great or

not great, if it does not draw ’em in ? We did

the largest poster advertising campaign on this

ever done for even a circus in Winchester, but
lost on it. Nine reels.—W. H. Brenner, Cozy
theatre, Winchester, Ind.-—Mixed patronage.

SANTA FE PETE: Pete Morrison — Fairly
good Western. Much better than “The Empty
Saddle.” Fred Thomson takes the cake for

Westerns here. Five reels.—Meldrim & Clark,

Opera House, Edwards, N. Y.—General patron-

age.

FEARBOUND : Special cast—A picture that

has a strong story, no false polish. Wonderfully
directed and Boy 1 it pleased.—C. C. Dunsmoor,
Legion theatre, Marshalltown, la.—General pat-

ronage.

PAMPERED YOUTH: Cullen Landis—Mighty
poor special. Not a good program. Fell flat

second day. Leave it alone is my advice. Seven
reels.—E. D. Luna, Cozy theatre, Wagoner, Okla.

—Small town patronage.

THE BELOVED BRUTE: Victor McLagen—
A well produced and good action picture.—A. Y.
Dow. Grand theatre, Coleman, Alb., Can.—Small
town patronage.

MASTERS OF MEN : Special cast—In the
towns where they like them rough and with
plenty of action, this will go over fine, but the
ladies won’t like it so well. At that it is a

good sea story and would say, about a 75 per
cent picture. Film condition fine. Eight reels.

—

Crosby & Schwierske, Rex, theatre, Colby, Wis.
—Small town patronage.
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$160 Places An

IN YOUR THEATRE
BALANCE IN TWELVE MONTHLY PAYMENTS OF $12.50 EACH

The Arctic Nu-Air Cooling & Ventilating System provides 40,000 cubic feet of fresh

air every minute and a complete change of air throughout the theatre every few

minutes, if desired. It distributes clean, cool, fresh air to every seat in your the-

atre. Does not create a draft anywhere. Drives out stale, poisonous air during

cold weather when only a few minutes operation is required each day.

By keeping your theatre cool and comfortable in the hottest weather Arctic ^
Nu-Air brings in the crowds and by swelling your box office receipts it /
pays for itself in a few weeks. y
Why continue to lose money during hot weather? Send the coupon /
for our illustrated literature and complete details. ^

r

/

Arctic Nu-Air Cooling

/ & Ventilating Co.,

f 808 State-Lake Bldg.,

Chicago.

Without any obligation on our part,

send full details and descriptive catalog
concerning the Arctic Nu-Air Cooling &

Ventilating System.

Length of theatre (inside).

Width of theatre (inside)

Height of theatre (inside)

Arctic Nu-Air Cooling & Ventilating Co.
808 State-Lake Bldg. /

^ Have you a stage? A balcony?...

Have you exit alongside of screen?

Chicago Name of theatre..

/ Proprietor ....

1^^ City and State...

.
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FROM THE MANGER TO THE CROSS: Spe-

cial cast—A great picture of its kind. Shows the

lift of Christ from beginning to end. Drew
fair and pleased all who saw it. Six reels.

—

Joseph W. Springer. Strand theatre, Elizabeth-

town, Ind.—General patronage.

ON THE BANKS OF THE WABASH: Mary
Carr—One of the best drawing cards I have had

in some time. Had a good house with school

entertainments and free medicine show as opposi-

tion. It is certainly a fine picture and pleased

100 per cent without a doubt. Had fine music

with it, which helped a lot. Seven reels.—Chaa.

E. Lawrence, Star theatre, Tuckerman, Ark.

—

General patronage.

ON THE BANKS OF THE WABASH: Special

cast—Ten years ago this would have been a

wonderful picture, but it reminds us of the

superdramas of a decade ago, as to story and

action. Some wonderful flood scenes and loti of

water, and where they are not too critical this

will get by, but don’t promise them too much.

Eight reels.—Crosby & Schweirske, Rex theatre,

Colby, Wis.—Small town patronage.

Warner Brothers
KISS ME AGAIN: Monte Blue—As a Lubitsch

production it is a very poor one. Nothing to ic

at all. Our patrons absolutely disgusted with it.

Too long and dragged out. If you're wildcatting

pictures, lay off of this. Seven reels.—C. F.

Wagner, Bugg theatre, Chicago, 111.—Neighbor-

hood patronage.

THE LOVER OF CAMILLE: Monte Blue

—

Good show and if they like good sob stuff they

will sure like this. It got my organist and he

sure pulled big tears out of the audience.—E. J

.

Reynolds, Liberty theatre, PascO, Wash.—General

patronage.

RECOMPENSE: Monte Blue—A good picture

that pleased many, but we have the same old

story about the Warner Brothers pictures. Too
much loving and kissing, which is of no advantage

to us exhibitors. It is all disadvantageous, for

every time I show one with all this loving I

never hear the end of it, no matter how good

the picture is. Seven reels.—B. R. Parsons,

Grand theatre, Springfield, Minn.—General pat-

ronage.

HER MARRIAGE VOW: Monte Blue—Very
good, splendid story, cast fine. Gave satisfaction.

—Bert Silver, Silver Family theatre, Greenville,

Mich.—General patronage.

LITTLE JOHNNY JONES: Johnny Hines—
For some unknown reason this failed to draw, but

it pleased all of those who came. Print poor at

the beginning, but rest of it all right. Seven

reels.—S. G. Ihde, Photoplay theatre, Ashland,

Kan.—Small town patronage.

A DANGEROUS ADVENTURE: Grace Dar-
mond—This looks like a boiled-down serial. No
plot to speak of, but slathers of wild animals
and cannibals. Average business and nobody
kicked.—Roy W. Adams, Pastime theatre. Mason,
Mich.—General patronage.

BEAU BRUMMEL: John Barrymore—I con-

sider this just about the best 10 reels of enter-

tainment that has been released in the last year.

So many small town exhibitors panned this

;

they only presented it wrong. It will flop if

you do not tell them just what it is. Perhaps
the regular movie crowd will not like it, but

he will get so many of the occasional movie
patrons that his house will profit in the long

run. Barrymore is great and Willard Louis sure

is almost as good.—C. C. Dunsmoor, Legion the-
atre, Marshalltown, la.—General patronage.

WHERE THE NORTH BEGINS: Rin-Tin-Tin
—Excellent; best dog story I ever used. Print
in terrible condition. Six reels.—S. G. Ihde,
Photoplay theatre, Ashland, Kan.—Small town
patronage.

State Rights
BIFF BANG BUDDY: Buddy Roosevelt—An

unusually good Western. Five reels.—C. E. Hop-
kins, The Hopkins theatre. Cotter, Ark. Small
town patronage.

CHAIN LIGHTNING: Ann Little—We had a
tent show for opposition and this picture did not
draw, but it was quite satisfactory to those who
came. We would class it as a good ordinary
program feature. Five reels.—C. E. Hopkins, The
Hopkins theatre. Cotter, Ark.—Small town pat-

ronage.

THE CHEROKEE STRIP: Special cast—Came
to us as a road show and was very profitable

to us. In spite of a tent show for opposition,

it drew a good sized crowd and was satisfactory

to them. The riding of the wild steers and
outlaw horses in the last two reels make the
picture worth the price of admission. Would
advise any small town to use it.—C. E. Hop-
kins, The Hopkins theatre. Cotter, Ark.—Small
town patronage.

THE CRACKERJACK: Johnny Hines—Anoth-
er one of Johnny’s fine pictures. Did not do
much business on this one, due to the dull sea-

son of the year. I had first run in the state

on this one and advertised it that way and I

probably got more than I would have otherwise.

You sure cannot go wrong on Hines. Seven
reels.—Chas. E. Lawrence, Star theatre, Tucker-
man, Ark.—General patronage.

THE EARLY BIRD: Johnny Hines—A dandy
comedy that should please a big majority any-
where. ’Tis real entertainment for the tired

business man. Seven reels.—M. A. Manning,
Opera House, Baldwin, Wis.—Small town pat-

ronage.

THE FIGHTING SHERIFF: Bill Cody—Good
Western. Price right and the kids eat it up.

Correct treatment always from the Co-Operative
Exchange at Los Angeles. Five reels.—F. F.

Latta, New Dale theatre, East Long Beach, Cal.

—Mixed patronage.

THE HELLION: J. B. Warner—More favor-

able comment than anything of its kind in a
long time. Good Saturday show. Can be bought
right, and we always get courteous treatment
from Co-Operative Exchange at Los Angeles.

Five reels.—F. F. Latta, New Dale theatre. East
Long Beach, Cal.—Mixed patronage.

THE SILENT PAL: Thunder—Good little dog
picture. If I had paid just half as much and
run it one day, would have come out all right,

but had to run it two days and did not make
overhead the second day. More experience. I will

soon be in the business a year now and I hope
have my experience about paid for.—L. M. Jones,

Arcadia theatre, Vandergrift, Pa.—General pat-

ronage.

THE STRANGER OF THE NORTH: Ruth
Dwyer—This is absolutely fine. Story good, title

good, directing good. One of the finest program
pictures I have seen. Six reels.—Chas. E. Law-
rence, Star theatre, Tuckerman, Ark.—General
patronage.

TRAIL DUST: Special cast—As a whole I

think this production pleased very well. Of
course it received the usual knocks that any
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picture gets, but at that I believe it pleased
the majority. Big business the first night but.
owing to heavy rain on second night, business
was poor. Print in A-l shape. Lobby display
far above the average. Six reels.—S. G. Ihde,
Photoplay theatre, Ashland, Kan.—Small town
patronage.

WHO CARES? Special cast—Nobody cared
for "Who Cares ?” A poor name, but it suited
the picture. So much for experience.—-L. M.
Jones, Arcadia theatre, Vandergrift. Pa.—Gen-
eral patronage.

WOLVES OF THE ROAD: Yakima Canutt—
Western picture that did well at the box office.

Five reels.—A. G. Witwer, Grand theatre. Rain-
ier, Ore.—General patronage.

THE WOMAN HATER: Helene Chadwick—

A

well directed drama, slow in some parts. Won-
derful acting by Helene Chadwick. No box
office value, whatsoever. Lay off of it. Seven
reels.—C. F. Wagner, Bugg theatre. Chicago.
111.—Neighborhood patronage.

Serials
THE IRON MAN: (Universal) Albertine—Just

started this serial and it pleased 100 per cent
and we believe that it’s going to bo a dandy
drawing card. Heard many comments on it.

—

Geo. Khattar, Khattar’s theatre. Sydney. N. S.,

Canada.—Neighborhood patronage.

THE RIDDLE RIDER: (Universal) William
Desmond—Starts out good. Gets them out in

any kind of weather. Two reels.—F. F. Latta,
New Dale theatre. East Long Beach. Cal.—Mixed
patronage.

Short Subjects
EDUCATIONAL

AT THE BOTTOM OF THE SEA: A good
filler in that it was interesting. It was full of
very good photography that stood out on the
screen like a crystal. One reel.

—

C. A. Angle-
mire, “Y” theatre, Nazareth, Pa.—Better elass

patronage.

BACKFIRE: Mermaid—One of the best of this

series. Two reels.—S. G. Ihde, Photoplay theatre,
Ashland, Kan.—Small town patronage.

BRIGHT LIGHTS: Bobby Vernon—The best
Bobby Vernon has ever made, in my estimation.
We advertised this as a special comedy and it

did not fall down for us. A dandy comedy. Two
reels.—C. A. Anglemire, “Y” theatre, Nazareth,
Pa.—Better class patronage.

BUMPS: Jimmie Adams—Another good one-
reeler.—W. J. Shoup, De Luxe theatre, Spearville,

Kan.—Small town patronage.

EXIT CAESAR: Another good Mermaid com-
edy. Two reels.—A. G. Witwer, Grand theatre.

Rainier, Ore.—General patronage.

EXTRA EXTRA: Lloyd Hamilton—One of the
poorest comedies we have shown Hamilton in,

and Educational cheated us on this one, as the
ending was gone. Two reels.—W. J. Shoup, De
Luxe theatre, Spearville, Kan.—Small town pat-

ronage.

FAMILY FITS: Cliff Bowes—An average com-
edy. One reel.—A. G. Witwer, Grand theatre.

Rainier, Ore.—General patronage.

FROZEN WATERS: A fairly good short sub-
ject for a filler in. It is not as good a comedy,
in my estimation. One reel.—C. A. Anglemire,
“Y” theatre, Nazareth, Pa.—Better class patron-
age.

FUN’S FUN: Cliff Bowes—A very ordinary
Cameo comedy. It did not have a real good
laugh in its whole length. But the print was
perfect. That is something to crow about. One
reel.—C. A. Anglemire, “Y” theatre, Nazareth,
Pa.—Better class paronage.

GRANDPA’S GIRL: A Christie comedy much
below the average. Only a few laughs.—C. E.

Holt, Legion theatre, Elmwood, Wis.—Small town
patronage.

HOOKED: Lloyd Hamilton—Up to the average
for Hamilton comedies. Made ’em laugh on a
Saturday night. We are satisfied with it and
your house should be also. Two reels.—C. A.
Anglemire, “Y” theatre, Nazareth, Pa.—Better
class patronage.

THE JUNIOR PARTNER: Juvenile comedy

—

Very good ; enjoyed by the grownups as well as

the kids. Film in bad condition. Two reels.

—

A. G. Witwer, Grand theatre, Rainier, Ore.

—

General patronage.

THE JUNIOR PARTNER: A good comedy in

two reels. It got many a laugh. Two reels.

—

W. J. Shoup, De Luxe theatre, Spearville, Kan.
—Small town patronage.

KIDDING KATIE: This reminds us of one of

Educational’s earlier ones named “Saving Sister

No Applesauce—Real Product!

CECIL B. DeMILLE
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Susie,” but it’s sure good. Use it. Two reels.

—

A. N. Miles, Eminence theatre. Eminence, Ky.—

-

General patronage.

THE LIMIT: Better than the average Cameo.

Two laughs. One reel.—Jos. W. Springer, Strand

theatre, Elizabethtown, Ind.—General patronage.

LOW TIDE: Ned Sparks—This one struck a

very hot night and the people must have been

too uncomfortable with the heat to laugh, as it

brought very few laughs from our crowd. Two
reels.—C. A. Anglemire, “Y” theatre, Nazareth,

Pa.—Better class patronage.

MOVING: Cliff Bowes — “Moving” is a very

weak comedy. Not much to it. One reel.—W.
J. Shoup, De Luxe theatre, Spearville, Kan.

—

Small town patronage.

NEVER AGAIN: A1 St. John—A good two

reeler. Had the laughs in it for our bunch.

Two reels.—C. A. Anglemire, “Y” theatre, Naz-

areth, Pa.—Better class patronage.

RUNNING WILD: Lige Conley—Another good

Mermaid. Reporting on Mermaids gets tiresome.

If there was a bum one occasionally to break the

monotony it would be easier to find something

to say. Two reels.—Robert L. Anderson, Olympic

theatre. Forks, Wash.—General patronage.

TOOTSIE WOOTSIE : Two fond parents try

to keep their baby from crying, and by the time

the comedy is over the whole police force has

joined in. One of Christie’s best, and the baby

is a dear. Two reels.—A. N. Miles, Eminence
theatre, Eminence, Ky.—General patronage.

THE VOICE OF THE NIGHTINGALE: Fable

in Color—One of the best novelty reels I have

ever seen. Sure worth the price to get some-

thing different once in a while. One reel.—S. G.

Ihde, Photoplay theatre, Ashland, Ky.—Small

town patronage.

WEST IS WEST: Cliff Bowes—Another good

comedy from Educational. They have the good

ones. One reel.—W. J. Shoup, De Luxe theatre,

Spearville, Kan.—Small town patronage.

WILD WAVES: Cliff Bowes—Another Cameo
right from the can that was good for us. They
are the best one reel comedies that we have had
in many a moon. One reel.—C. A. Anglemire,

“Y” theatre, Nazareth, Pa.—Better class patron-

age.

WILD WAVES: Cameo—Good for a one reeler.

—S. G. Ihde, Photoplay theatre, Ashland, Ky.

—

Small town patronage.

WRECKS: One of the best one-reelers we have

shown in a long time. It is worth showing. One
reel.—W. J. Shoup, De Luxe theatre, Spearville,

Kan.—Small town patronage.

FILM BOOKING OFFICES

DON’T PLAY HOOKEY: Sid Smith—Better
than the average comedy we get. Two reels.—

C. E. Hopkins, The Hopkins theatre, Cottter,

Ark.—Small town patronage.

THE GO-GETTERS: George O’Hara—I have

noticed quite a few bad reports on these but I

don’t understand it. These subjects draw better

for me than anything I am playing. I feature

all my short subjects the same as I do my big

pictures and they sure get me the business. I

would lose otherwise. In my opinion the short

subjects should be boosted as much as the fea-

tures and that will make them appreciate them
more. Two reels.—Chas. E. Lawrence, Star the-

atre, Tuckerman, Ark.—General patronage.

THE GO-GETTERS: George O’Hara—No. 10.

This episode, entitled "A Sleeping Cutie,” was
very good. In fact, the first one that has

amounted to anything in this series. We hope

the other two are as good as this, and we might
leave our patrons feeling better at the close of the

series. All before No. 10 have been terribly poor.

Two reels.—W. T. Davis & Son, Rialto theatre,

Sharon, Wis.—General patronage.

THE GO-GETTERS: Alberta Vaughn—These
are fine and seem to be getting better. Two reels.

—W. A. Doerschlag, Strand theatre. Ransom,
Kan.—Small town patronage.

IN THE GOOD OLD DAYS: This is a good
novelty picture, comparing the things of the

present day with those of a generation ago. One
reel.—W. J. Shoup, De Luxe theatre, Spearville,

Kan.—Small town patronage.

FOX
FULL SPEED AHEAD: A1 St. John—About as

good a comedy as this star ever made. Kids all

stayed to see it through the second time. Two
reels.—A. N. Miles, Eminence theatre. Eminence,
Ky.—General patronage.

HE’S MY PAL: One a year of these monkey
comedies is about all we want. Two reels.—A.

N. Miles, Eminence theatre. Eminence, Ky.

—

General patronage.

A MONKEY MIXUP: One of the best of these

monkey comedies. If you like them at all you

will like this one very much. Two reels.—A. N.

Miles, Eminence theatre. Eminence, Ky.—General

patronage.

PATHE
THE DIPPY DO DADS: Only fair. Personally

do not think much about them.—Geo. Khattar,

Khattar’s theatre, Sydney, N. S., Canada.—Gen-
eral patronage.

HOUSE CLEANING: Another dandy. Pleased

everyone. Plenty of laughs and that is what
counts. One reel.—Geo. Khattar, Khattar’s the-

atre, Sydney, N. S., Canada.—General patronage.

ONE SPOOKY NIGHT: This is a real good
comedy with a poor ending. It has lots of good
laughs in it. Two reels.—W. J. Shoup, De Luxe
theatre, Spearville, Kan.—Small town patronage.

OUR DEFENDERS: First of the Sportlight . we
have run. Training of Uncle Sam’s fighting

men and is very fine. One reel.—A. G. Witwer,
Grand theatre, Rainier, Ore.—General patronage.

THE SEA SQUAWK: Harry Langdon—The
most over-rated player in the movies. Gags must
be getting scarce on the Sennett lot when they

have to resort to vulgarity to get a laugh. If

you have a critical bunch, look it over first. If

you do you will probably use the scissors before

you dish it up to your patrons. Yes, he is

being groomed for feature length comedies, but

I think he needs a lot of grooming, for I don't

think he is the big “it” just because the ex-

change men say he is. Personally I give him
nothing and “The Sea Hawk” very much less.

Two reels. Stephen D. Brown, Mission theatre,

Santa Paula, Cal.—Neighborhood patronage.

SHOOTIN’ INDIANS: Our Gang—Seemed to

please, as all Our Gang’s do.—Lester N. Leek,

Club House theatre, Jackson, Wyo.

UNIVERSAL
ANTHONY AND CLEOPATRA: About an av-

erage Hysterical Hystery comedy. One reel.

—

A. G. Witwer, Grand theatre, Rainier, Ore.

—

General patronage.

THE FAST STEPPERS: Billie Sullivan—These
were all very good and seemed to please all, but

they are not very good drawing cards. Six reels.

—Chas. E. Lawrence, Star theatre, Tuckerman,
Ark.—General patrnage.

HER CITY SPORT: Wanda Wiley—A fair

comedy. Nothing extraordinary. Two reels.

—

A. G. Witwer, Grand theatre. Rainier, Ore.

—

General patronage.

THE HONOR OF THE RANGE: Leo Maloney
—A stereotyped Western but makes a good filler

for a weak program. Paper good. Two reels.

—

A. G. Witwer, Grand theatre. Rainier, Ore.

—

General patronage.

THE LEATHER PUSHERS: Billy Sullivan-
Just dandy. Billy Sullivan fine. Two reels.

—

Mr. and Mrs. E. Fox, Princess theatre, Obion,

Tenn.—Small town patronage.

THE LEATHER PUSHERS: Billy Sullivan—
A corking good series that is hard to beat. Sulli-

van is good and acts his part wonderful. The
roughnecks like him and so do the women.—Geo.

Khattar, Khattar’s theatre, Sydney, N. S., Can.

—General patronage.

MINERS OVER 21: Slim Summerville—Not
much of a comedy. One reel.—A. G. Witwer,

Grand theatre, Rainier, Ore.—General patronage.

PLEASE TEACHER: Buddy Messinger—The
kiddies here are all crazy about Buddy. This is

a good one. Two reels.—A. N. Miles, Eminence
theatre. Eminence, Ky.—General patronage.

RAISIN’ CAIN: Beth Darlington—Old board-

ing school hokum that has been done before a

million times, but in every case better than in

this one. I give it nothing. Two reels.—Ste-

phen D. Brown, Mission theatre, Santa Paula,

Cal.—Neighborhood patronage.

WHAT’S THE USE?: Joe Murphy—Very good

comedy. Two reels.—A. G. Witwer, Grand the-

atre, Rainier, Ore.—General patronage.

VITAGRAPH

THE FALL GUY : Larry Semon—The kids

sure eat these up but, as far as I am con-

cerned, cannot see much to these Semon come-

dies. Two reels.—W. A. Doerschlag, Strand the-

atre, Ransom, Kan.—Small town patronage.

WHISTLES AND WINDOWS: Larry Semon—
Not as good as the general run of Semon come-

dies. One reel.—A. G. Witwer, Grand theatre,

Rainier, Ore.—General patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

INFORMATION WANTED
WANTED: To know the whereabouts of Okla-

homa George, traveling in automobile showing
Western features. If he shows up wire my ex-

pense. D. E. Fitton, Lyric Theatre, Harrison,
Ark.

EQUIPMENT FOR SALE
FOR SALE: Approximately 270 7-ply new

veneer chairs. Also generator, frames and used
projecting machines. Bargains. Atlas Moving
Picture Company, S34 S. Dearborn St., Chicago, III.

EXHIBITORS — LET US SAVE YOU
MONEY. Lowest prices on Guaranteed Used
Theatre Equipment. Elegant lots of Upholstered
and Veneered Chairs, guaranteed condition. Re-
built Machines of all makes at low prices. Gen-
erators, lobby display frames and other theatre

equipment always on hand. Write us your needs.

You will save money. Illinois Theatre Equipment
Company, 12 East Ninth St., Chicago, 111.

FOR SALE: Model U-Wurlitzer Organ two
manual. Used one year then overhauled by
factory. Still in original crates. Complete with
Blower and Motor. Handles rolls, or manually
operated. Guaranteed to be in A-l condition.
Priced to sell $2,000.00. Wallins Ausement Co.
(A. C. Mahan), Wallins Creek, Ky.

Now Is the Timei

Cecil B.DeMille^

Leatiice 19

EVfj-Hatty Chapman Ford

kith Edmund Burns
Directed by

Paul Sloane

*
|

AC/RELEASED BY PRODUCERS DISTRIBUTING CORPORATION
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Introducing the “Three Golfeteers” of the Midwest Golf Tournament which was
played at the Olympia Fields June 16 . Left to right are Ryan of the Milford
theatre, M clllrath of the Woodlawn and McKenzie of the Crystal theatre.

CHICAGO PERSONALITIES
|L

ByJ.S.
=-

“Greater Movie Season'
9

Help! Help!

O RGANIZATION of the forces who will direct “Greater Movie
Season” in Chicago was completed at a mass meeting of exhibitors,
exchange men and press held last Thursday at Ridge hall. An-

other meeting will be held next Thursday, June 25, and it is hoped that
at this meeting Chicago theatre men will be represented 100 per cent.

“Greater Movie Season” is going over with a bang in Chicago.

THE pep that was instilled in those in

attendance at last Thursday’s meeting
is indication of that.

Minneapolis, San Francisco and Los
Angeles all have put over successful

“Greater Movie Season” drives in the past

and Chicago will stand second to none.

“Greater Movie Season” is not a “one
exhibitor” affair. This fact was empha-
sized at Thursday’s meeting, speakers de-

claring that unless there was unity of action,

with every exhibitor, large and small, par-

ticipating success could not be looked for.

That unity of action, however, is assured

in Chicago. Barney Balaban of Balaban

& Katz, was there to pledge the support of

his company. Emil Stern, general manager
of Lubliner & Trinz, told those in attend-

ance that his company was heart and soul

behind the movement. Lewis P. Newhafer
promised the cooperation of Ascher Broth-

ers. The fact that Ralph Kettering is de-

voting his days and nights to the move-
ment as general manager is indication that

Jones, Linick & Schaefer are behind the

movement morally and financially.

Jack Miller, business representative of

the Chicago Exhibitors Association, and
Charles Nathans, president of the state ex-
hibitors association, expressed themselves
as “absolutely sold.”

Lou Brager is here from Hays’ office to

direct the drive. Ralph Kettering is gen-
eral manager of the local campaign. Bar-
ney Balaban is treasurer. Lou Kramer is

chairman of the publicity committee. As-
sisting these men will be the publicity and
exploitation forces of all local theatres

employing such staffs.

Representatives from the Chicago Eve-

ning American, the Post and the Journal
were there to pledge cooperation. In this

connection it was pointed out that every
exhibitor, whether large or small, will de-
rive benefit from this campaign. No ad-
vertising matter—24’s, window cards, news-
paper display and the like—will bear the

name of any theatre or any picture or
company. It is purely an educational drive.

Fifty thousand dollars will be raised to

conduct the drive in Chicago. The plan
of raising this fund will be decided upon
at next Thursday’s gathering in Ridge
hall.

Assisting Mr. Balaban in the disburse-

ment of the campaign fund will be Mr.
Newhafer and Mr. Stern. On the publicity

committee with Kramer are IV. K. Hol-
lander, Lloyd Lewis, Al Sobler, Oscar
Doob, Bruce Godshaw, Russell Moon,
Harry Earl and Dan Roche.

On the exhibitor-exchange committee
are Earl Johnson chairman; Mr. Gumbiner

,

William Cook, Max Balaban, Harry Hoff-
man, Julius Goodman, Maurice Choynski,
J. J. Rubens, George F. Demboiv, Jimmy
Murtaugh, Gradwell Sears, Ludwig Seigel,

Fred Cleveland, Abe Cohen, Arnold
Schaak, Harry Brunhild, W. D. Burford,
Roy Alexander, William Hamm and Jerry
A brains.

The executive committee is composed of

Nate Ascher, chairman; Sam Katz, C.

Beck, Andrezv Karsas, Jack Cooney, Henry
Howel, Charles Casanave, Floyd Brockell,

Aaron J. Jones, Harry Lubliner, James
Plodna, Arthur Schoenstadt, Louis Marks,
Frank Gordon, Charles Nathan and N. E.

Field,

The Golf Tourney as

Reported by Charley Ryan
The second big event of the week was

the annual golf tourney at Olympia Fields,

with 86 players teeing off. Of course, the
principal interest now centers in who won.
Here are the fortunate ones, or the better
players, which every way you choose to

put it:

Championship low net score for 36 holes:
Lewis Newhafer, winner. Gets loving cup which
must be won three times for possession. Len
Ullrich won the cup last year. In addition, New-
hafer was awarded a diamond studded wrist
watch.

First prize for low gross for 36 holes won by
Harry Balaban. Awarded a leather golf bag.

Class A, low net, won by R. C. Seery. Silver
service set.

Championship putting contest won by Aaron
Jones. 31 putts in 18 holes. Loving cup which
must be won three times.

Film men’s low net won by Roy Alexander.
Silver service pitcher.

Exhibitors low net won by Fred Schaefer. Set
of driving clubs.

Class A, low gross, score 86 for 18 holes, won
by Mr. Oakland. Silver tray.

Low net foursome won by Cohn, Newhafer,
Nikodem and Asher Levy. Four silver vases.

Class B, low' net, won by Jack Blue. Loving
cup.

Class B, low gross, won by Harry Fisk.

Silver serving dish.

Class C, low net, won by Ben Cohn. Golf
sweater.

Class C, low gross, won by J. O’Connell.
Loving cup.

Class D, low net, won by Tom Carmody. Golf
hose.

Class D, low gross, won by Harry Marks, golf

sweater.

Prizes were contributed as follows:

Silver Loving Cups: Exhibitors Herald,
Carl Laemmle, Film Booking Offices and Watter-
son R. Rothacker.

Cash Contributions to Purchase Prizes: Or-
pheum Circuit, $50; United Studios, $25; War-
ner Brothers, $25; Lynch Theatres, $50; Ascher
Brothers, $25; Pathe, $20; Griever exchange,

$20; First National, $100; Schoenstadt theatres,

$25; Metro, $100; Famous Players, $50; Balaban
& Katz, $100; Fox, $50; Cooney Brothers, $25;
F. B. O., $20; Midwest Theatres, $50; Educa-
tional, $50; Lubliner & Trinz, $50; Johnny
Jones, $25; Andrew Karzas, $25, and Jimmy
Costen, $25.

The golf committee which served this

year, R. C. Seery, chairman; Johnny Jones,

Floyd Brockell, Ascher Levy and L. H.
Mason, was reelected unanimously.

During the dinner hour, when prizes

were awarded, Al Sobler showed his ver-
satility by playing the piano for community
singing. Cliff Brooks led the singing.

What more need be said.

^

There’s a bouncing 9 pound Walter, Jr.,

at the home of Exhibitor Walter Flugel in

Pekin, 111. Oh, boy !

* * *

Harry Lorch of Producers Distributing,

and George Dembow of Fox, have been
elected to the board of directors of the

Film Board to replace Fred Aiken and
Eddie Silverman, who have just been pro-

moted to district supervisors by their re-

spective companies, Pathe and Warner
Brothers. Jack Sampson is acting president

with the resignation of Silverman. Jimmy
Gillick and /. A. Steinson will represent

Pathe and Warners on the Film Board.

:{: ifc :}C

Leroy Christensen, who operates the

Madison theatre, at Chicago, has advised
R. W. Funk, Universal salesman, he has
taken over the Strand theatre, at Monon,
Ind., and will start operating the same
July 1.

* * *

Clinton W. Vidor has joined the Uni-
versal Chicago exchange as country sales-

man, under W. W. Brumberg, country
sales manager.

* * *

Gradwohl Sears of the First National,
a former St. Louisan, is spending his vaca-
tion there with relatives.
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CAPITOL
FILM EXCHANGES, Inc.

Announce to

THE EXHIBITORS OF NORTHERN ILLINOIS

and STATE OF INDIANA
Season 1925-26

18 Preferred

PICTURES
SHENANDOAH
PARISIAN LOVE
HORSES AND WOMEN
DANCING DAYS
EXCLUSIVE RIGHTS
LEW TYLER’S WIVES
THE ARISTOCRAT
THE WORST WOMAN
ROMANCE OF A MILLION
DOLLARS

SHOPWORN
EDEN’S FRUIT
THE OTHER WOMAN’S
STORY

SHAMEFUL BEHAVIOR
THE GIRL WHO WOULDN’T
WORK

WITH THIS RING
STUDIES IN WIVES
PLASTIC AGE
WHEN A WOMAN REACHES
FORTY

74
ONE REELERS

12 Color Shots

Kelly Color

12 Red Head Satires

In Colors

12 Ebenezer Ebony

Cartoons in Colors

12 Kid Noah

Cartoons in Colors

26 Screen Snapshots

18 Columbia
PICTURES

DANGER SIGNAL
S. O. S.

LADIES OF LEISURE
THE UNWRITTEN LAW
LURE OF BROADWAY
MIDNIGHT FLAMES
PENALTY OF JAZZ
SEALED LIPS

THE PRICE OF SUCCESS
THE THRILL HUNTER
THE FATE OF A FLIRT
AN ENEMY OF MEN
FIGHTING YOUTH
THE HANDSOME BRUTE
THE SPEED DEMON
THE NEW CHAMPION
THE GREAT SENSATION
A FIGHT TO THE FINISH

SPECIAL “THE LOST CHORD” SPECIAL

Based upon Sir Arthur Sullivan’s Famous Song

CHICAGO EXCHANGE INDIANAPOLIS EXCHANGE
738 So. Wabash Ave. 144 W. Vermont St.

Phone Harrison 4198 Phone Circle 3144

DOUBLE YOUR PLAY DATES TO INDEPENDENTS
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INDEX TO THE PRODUCT
ANNO UNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins.” is abbreviation for “Insert.”

A three-month period including last week’s issue is covered.

Arrow
Children of the Whirlwind :June 27-16.

Great City, The:June 27-17.

Mysterious Pines, The:June 27-17.

Primrose Path, Thc:June 27-17.

Scandal Street :June 27-17.

Substitute Wife, The :June 27-17.

Tessie:June 27-17.

Astor
Child Wives:June 13-14,15.

Associated Exhibitors
Adventurous Sex, The:Apr. 11-Ins.

Barriers Burned Away:Apr.ll Ins.

Going Up:BOR-70.
Greatest Love of All, The :Apr.l 1-Ins.

Introduce Me :BOR-68.May 23-21.May 30-7.June 27-

130.
Never Say Die:BOR-66.
Now or Never :May 2-62.63.64.

Sky Raider, The: Apr.18-19. May2-92. May30-66.
June 6-87.June 20-63-65.

Yankee Consul, The:BOR-73.

Aywon
His Greatest Battle :May28-164.
Law and the Lady, The :BOR-67.May23-164
Oil and Romance :May23-164.

Chadwick
American Pluck :Apr.25-20.

Bells, The:Apr.25-20.
Man of Iron, A:June 13-17.

Perfect Clown, The :Apr.25-20.

Some Pumpkins :Apr.25-20.
Transcontinental Limited, The :Apr. 25-20.

Winning the Futurity :Apr.26-20.

Wizard of Oz, The : Apr. 25-20.

Columbia
Danger Signal, The :BOR-48.June27-20.
Enemy of Men, An :BOR-48.June 27-20.

Fate of a Flirt, The :BOR-48.June 27-20.

Fighting Youth :BOR-48.June 27-20.

Fight to the Finish, A :BOR-48.June 27-20.

Great Sensation, The<:BOR-48.June 27-20.

Handsome Brute, The :BOR-48.June 27-20.

Ladies of Leisure :BOR-48June27-20.
Lure of Broadway, The :BOR-48June27-20.
Midnight Flame :BOR-48June27-20.
Midnight Flames :BOR-48June27-20.
New Champion, The :BOR-48June27-20.
Penalty of Jazz, The :BOR-48June27-20.
Price of Success, The :BOR-48June27-20.
Sealed Lips :BOR-48June27-20.
S. O. S. Perils of the Sea :BOR-48June27-20.
Speed Demon, The:BOR-48June27-20.
Thrill Hunter, The :BOR-48June27-20.
Unwritten Law, The:BOR-48June27-20.

Davis
$50,000 Reward :May23-163.June27-20.

Fighting Courage :June27-119.
My Neighbor’s Wife:May23-162June27-119.
Red Love :May23-162.May 16-14.Junel3-18.June27-

119.

Tales of a Thousand and One Nights: May 23-162.
BOR-50. Apr.18-14.

Thrill Girl, The:May23-163.June27-119.
Tonio, Son of the Sierras :May 23-162.
Tricks :June27-119.
Under Fire:May 23-162.

East Coast
Early Bird, The:BOR-54.
Speed Spook, The:BOR-64.

Elbee
Self Defense:June 13-16.

F. B. O.
Alias Mary Flynn :May 9-91.May 30-67.
Bandit's Baby, The:May9-93.
Drusilla With a Million : BOR-32. May 23-Ins. May

30-73.June27-167.June27-167, 170, 171.
Fighting Demon, The: May23-Ins.June20-58.June27-

167,170,171.
Flaming W aters -.May23-Ins.J une27-170.
Futurity Winner, The:May23-Ins.June27-170.
Happiness:May 23-Ins.
Her Father’s Daughter :BOR-32.
Human Tornado, The :June27-175.
If Marriage Fails :BOR-32.May23-Ins.June27-170.
Isle of Retribution, The :May23-Ins.June27-170.
Jimmie’s Millions:June 20-58.
Keeper of the Bees, The :May23-Ins.June27-170.
Last Edition, The:May 23-Ins.
Lilies of the Streets:Apr.ll-63.64,65,66,67. BOR-32.
Love’s Bargain :Apr.ll-71. BOR-82,May 2-79.

Midnight Flyer, The :May23-Ins.June27-170,167.
Pacemakers. The: May 16-96.

Parisian Nights :May23-Ins.June27-1 67, 170.

Poor Girl’s Romance, A :May23-Ins.June27-170.
Scar Hanan :June27-175.
Speed Wild:May 16-105.
Smooth as Satin :June27-167.
Tearing Through :June 6-74.June 20-58.
Texas Bearcat, The:June6-74.
When His Love Grew Cold:May 23-Ins.
White Fang:BOR-32.May30-69.
Youth and Adventure :June 20-58.

First National
Abraham Lincoln :BOR-Ins.Apr. 18-Ins.June 13-24.
Ashes :Apr. 18-Ins.
As Man Desires :May 16-Ins.
Bed and Board :Apr. 18-Ins.
Boss of Little Arcady, The :Apr.l8-Ins.
Careers: A pr. 18-Ins.

Chickie:May 23-24,25.June 6-18.
Clarissa and the Post Road :Apr.l8-Ins.
Classmates:June 13-24.
Classified :Apr. 18-Ins.
Declasse :Apr.l 1-18, 19.Apr.25-22-.June 13-24.

Declasse:Apr. 11-1 8, 19.Apr.25-22, 23.June 13-24.
Desert Flower, The:June‘20-15June27-23-24.
Don Juan's Three Nights :Apr. 18-Ins.
East of the Setting Sun :Apr.l8-Ins.

Enticement:June 13-24.
Fine Clothes :June27-23.
Flaming Youth :May 16-Ins.
Flowing Gold:May 16-Ins.
Forever After:Apr. 18-Ins.
Frivolous Sal:June 13-25.
Graustark : Apr. 18-Ins.June27-23.
Half Way Girl, The :June27-23.
Heart of a Siren, The:Apr.4-10.Apr.26-8.
Her Sister From Paris :June27-23.
His Supreme Moment :May 9-14,15.
Husbands and Lovers:June 13-24.
Husband for George, Anne, A :Apr.l8-Ins.
Inez From Hollywood :June 13-25.
Irene :Apr. 18-Ins.
I Want My Man :Apr.ll-20.May 2-23.May 16-Ins.
June 13-25.

Joseph Greer and His Stepdaughter :Apr.l8-Ins.
Just A Woman :June 13-23.
Knockout, The :June27-23.Apr. 18-Ins.
Lady, The:BOR-Ins.Apr.l8-Ins.May 23-28.June 13-

24,26.June27-21.
Lady Who Played Fidele, The :Apr.l8-Ins.
Learning to Love:June 13-24.
Lost World, The :BOR-Ins.Apr. 18-Ins.June 13-25.
Love’s Wilderness :June 13-24.
Madonna of the Streets :May 16-Ins.June 13-25.
Making of O’Malley, The:May 16-Ins.
Men of Steel :Apr.l8-Ins.May 16-Ins.
My Son :May 9-16.May 23-26, 27.June 13-23.
New Toys:June 13-25.
One Year to Live:Apr.4-18.Junel3-25.
Only Woman, The:June 13-25.
Out of the Ruins :Apr.l8-Ins.
Paradise :Apr,18-Ins.
Playing With Souls :May 2-24.

Quo Vadis:BOR-Ins.May 2-22.June 13-25.
Rainbow’s End :Apr.l8-Ins.
Rose of Monterey, The :Apr.l8-Ins.
Sally :Apr.25-24.June 13-25.
Sandra :June 13-24.
Sea Hawk, The :BOR-Ins.Apr.l8-Ins.June 13-25.
Secrets :BOR-Ins.
Shore Leave :Apr.l8-Ins.
So Big:June 13-24.

Soul-Fire :May 30-14,15-June 6-17.
Splendid Road, The :Apr. 18-Ins.
Talker, The :May30-16.June27-22.
Thief in Paradise, A:Junel3-25.
Unguarded Hour, The :Apr.l8-Ins.
Viennese Medley. The:Apr. 18-Ins.
White Monkey, The:June 20-16.
Winds of Chance :Apr.l8-Ins.

Fox
Ancient Mariner, The:June27-9.
As No Man Has Loved:Apr. 11-67.May9-Ins.May30-

7.Junel3-5.June20-9.June27-9.
Best Bad Man, The:May 9-Ins.
Desert Valley :May 9-Ins.
Dixie Merchant, The: May9Ins. Junel3-5. June20-9.

June27-9.
East Lynne: May9-Ins. May30-7. Junel3-5. June

20-9.June27-9.
Everlasting Whisper, The:May 9-Ins.
Fighting Heart, The: May9-Ins.Junel3-5.June20-9.

June27-9.
First Year, The :May 9-Ins.May 30-7.June 13-5.June

20-9.June27-9.
Fool, The: May 9-Ins.May 16-16.May 23-19.May

30-7.Junel3-5.June20-9.June27-9.
Gold and the Girl :Apr.25-12,1 3.

Havoc :May9-Ins.Junel3-5.June20-9.June27-9.
Hearts and Snurs:Apr.25-12. 13.

Iron Horse, The :Apr.25-l 0.11.May 8-Ins.May 16-17.

May30-7.Junel3-5,6,7,8,8.June20-9.June27-9.
Johnstown Flood, The: May 9-Ins.June 13-5.June

20-9.June27-9.
Kentucky Pride :May 9-Ins.May 30-7.June 13-5.June

20-9.June27-9.
Lazy Bones: May9-Ins.May30-7.Junel3-5.June20-9.

June27-9.
Lightnin’: May 9-Ins.May 30-7.Junel3-4,5.June20-8,

9,10.June27-9.
Marriage :May9-Ins. Junel3-5.June20-9.June27-9.
Part-Time Marriage : May 9-Ins.

Part-time Wives: Junel3-5.May9-Ins.June20-9.June
27-9.

Riders of the Purple Sage : Apr. 4-4. 5.

Seventh Heaven :May 9-Ins.June 27-9.

Siberia :May9-Ins.Junel 3-5.June20-9.June27-9.
Silver Treasure, The :May9-Ins.Junel3-5.June20-9.
June 27-9.

Thank You:May 9-Ins.June 13-5.June 20-9.June27-9.
Three Bad Men :May 9-Ins.June 27-9.

Thunder Mountain :May 9-Ins.June 13-5.June 20-9.

June 27-9.

Timber Wolf, The :May 9-Ins.
Trouble Hunter, The:May 9-Ins.
Wages for Wives :June 27-9.

Something to Write Home About!

Cecil B.DeMille
presentsROD 1AROCQUE
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Wheel, The :May9-Ins.May30-7.Junel3-5.June20-9.
June27-9.

When the Door Opened :May 9-Ins.June 13-5.June
20-9.June 27-9.

Winding Stair, The :Junel3-5.June20-9.June27-9.

Garson
High and Handsome :May 23-113.

Gerson
Canvas-Kisser, The:May 23-161.

Going the Limit :May 23-161.

Ten Days:May 23-160.

Too Much Youth:May 23-160.

Goldstone
Reckless Sex, The: BOR-52.
Soiled: BOR-52.
Thoroughbred, The:BOR-52.
Torrent, The:BOR-52.
Verdict, The:BOR-52.
Virgin, The:BOR-52.

Guy De Vilmorin
Miracle of the Wolves, The:Apr. 18-18.

Ivan Players, Inc.
Lying Wives :May 2-12, 13.May 16-19.

Jans
Ermine and Rhinestones :May 23-158.

Indiscretion :May 23-158.

Man’s Dangerous Age:May 23-158.

Married :May 23-158.
Other Men’s Wives :May 23-158.
Roaring Forties, Thc:May 23-158.

Metro-Goldwyn
Auction Block, The: June 13-Ins. June 20-Ins.June

27-Ins.
Bardelys the Magnificent: June 13-Ins.June 20-Ins.

June 27-Ins.
Barrier, The:June 13-Ins.June 20-Ins.June 27-Ins.

Ben Hur :June6-l.Junel3-Ins.June20-Ins.
Big Parade, The : May23-1, 15.June6-l.l 3-Ins. June

20-Ins.June 27-1,Ins.

Brown of Harvard :Junel3-Ins.June20-Ins.June 27-

Ins.

Buddies :June 13-Ins.June 20-Ins.June 27-Ins. ,71.

Cheaper to Marry :May 16-26.May 30-4.June. 6-4.

Chu-Chin Chow:May 16-27.May 30-4.June 6-5.

Circle, The:June 13-Ins.June 20-Ins.June 27-Ins.
Confessions of a Queen :May 16-27.May 30-4.June

6-5.

Daddy’s Gone-A-Hunting :May 16-26.May30-4.June
6-5.

Dance Madness: June 13- Ins. June 20-Ins. June 27-

Ins.
Dirty Face :June 13-Ins.June20-Ins.June27-Ins.
Don't :May 16-26.May S0-4.June 6-5.

Denial, The :May 30-4.

Dixie Handicap. The:May8-7.
Exchange of Wives, An : June 13-Ins.June 20-Ins.
June 27-Ins. ;

Excuse Me:May 9-7.May 16-26.May 30-4.June 6-4,5.

Exquisite Sinner, The: June 13-Ins.June20-Ins.June
27-Ins.

Flesh and the Devil, The :Junel3-Ins.June20-Ins.
June 27-Ins.

Great Divide, The: May 9-7. May 16-26. May 30-4.

June6-4.
He Who Gets Slapped: May9-6.May 16-26.May30-5.
June6-4.Junel3-Ins.

His Hour :May9-7.May 16-26.May 30-4.June 6-4.

How Dare You :Junel3-Ins.June 27-Ins.
Lady of the Night: Apr.4-Ins.Mayl6-27.May30-5.
June 6-5.

Ligh’s of Old New York :June6-l.Junel3-Ins.June
20-Ins.June 27-Ins. ,71.

Little Bit of Broadway, A :Junel3-Ins.June20-Ins.
June 27-Ins.

Lovey Mary:June 13-Ins.June 20-Ins.June 27-Ins.
Man and Maid :May 16-27.May 30-5.June 6-5.

Mare Nostrum: May23-1, 15. June-6-1. Junel3-Ins.
June 20-Ins. ,1.June 27-Ins.

Married Flirts :May 16-27.May 30-5.June 6-4.

Merry Widow, The :May23-l,15.June6-l.Junel3-Ins.
June 20-Ins.June 27-Ins.

Monster, The:May 16-26.May 30-4.June 6-4.

Mysterious Island, The : Junel3-Ins.June20-Ins.
June27-Ins.

Money Talks :Junel3-Ins.June20-Ins.June27-Ins.
Monte Carlo :Junel3-Ins.June20-Ins.June27-Ins.
Mystic, The: June 6-l.June 13-Ins.June 20-Ins.June

27-Ins.
Navigator, The:May 16-27.May 30-5.June 6-5.

Never the Twain Shall Meet: Junel3-Ins.June20-Ins.
June27-Ins.

Old Clothes :Junel3-Ins.June27-Ins.
Paris: May23-l.June 6-l.June 13-Ins.June 20-Ins.

June27-Ins.
Pretty Ladies :Junel3-Ins.June20-Ins.June27-Ins.
Proud Flesh :May 16-26.May 30-4.June 6-4.
Rag Man, The:May9-7.Mayl6-27.MayS0-5.June«-5.
Junel3-Ins.June20-Ins.

Reason Why, The: June 13-Ins.June 20-Ins.June 27-
Ins .

Red Lily, The:May9-7.Mayl6-26.May30-5.June6-4.
Romola: May9-l.May23-l.June6-l. Junel3-Ins. June

20-Ins.June27-Ins.
Sally, Irene and Mary :June6-l.Junel3-Ins.June20-

Ins.June27-Ins.
ScaramouchetJune 6-1.
Seven Chances: Apr. 18-4,5. May 9-7. May 16-27.
May 80-4.June 6-4.

Priscilla Dean appeared in person at the

State-Lake, Chicago, when “The Crim-
son Runner” was shown. Pro-Dis-Co.
is distributing the Stromberg-Rogers
production.

Sinners in SilktMay 16-26.May 30-5.June 6-5.

Slave of Fashion, The:June6-l.June27-Ins.
Snob, The:May 16-26.May S0-5.June 6-4.

So This Is Marriage :May 16-27.May 30-5.June 6-6.

Span of Life, The: June 13-Ins.June 20-Ins.June27-
Ins.

Sun Up :Junel3-Ins.June20-Ins.June27-Ins.
Sporting Venus, The :May 16-27.May 30-4.June 6-5.

Temptress, The:Junel3-Ins.June20-Ins.June27-Ins.
Time, the Comedian :Junel3-Ins.June20-Ins.June

27-Ins.

Torrent, The :Junel3-Ins.June20-Ins.June27-Ins.
Tower of Lies. The :May23-l,15.J une6-l.Junel3-Ins.

J une20-Ins.June27-Ins.
Unholy Three, The:May23-l,15.June6-l.Junel3-l-

Ins.June20-Ins.June27-Ins.
Way of a Girl, The :May 9-7.May 16-26.May 30-5.

June 6-4.

White Desert, The :May 80-4.June 6-4.

Wife of a Centaur :May 16-27.May 30-5.June 6-5.

Wine of Youth, The:May 30-5.June 6-5.
Women and Wives : Junel3-Ins.June20-Ins. June27-

Ins.
Zander the Great:Apr.ll-l. BOR-38.May 2-Ins.

Lumas
McFadden’s Row of Flats :May 23-166.

Paramount
Adventure :May 23-12.
Air Mail, The:Apr. 11-11. BOR-3.May23-12.
American Venus, The :May 16-Ins.June 6-11.

Ancient Highway, The :May 16-Ins.June 6-11.
Any Woman :May23-12.June20-12.
Are Parents People? :June 27-11,15.
Back Home and Broke :June6-12.Junel3-12.

Beggar on Horseback :Apr.l8-ll.May 16-Ins.Juno
6-ll.June20-13.June27-12,14.

Best People, The:Mayl6-Ins.June6-ll.June 27-12.

Blind Goddess, TherMay 16-Ins.

Border Legion, The:May23-ll.
California or Bust :May 16-Ins.June 6-11.

Charmer, The:May23-12.
Code of the West,The:May 2-10.

Coast of Folly, The :May 16-Ins.June 6-11.

Cobra :Mayl6-Ins.June6-ll.J une27-12.
Conquered :May 16-Ins.June 6-11.

Covered Wagon, The:May23-ll.
Crossroads of the World :May 16-Ins.June 6-11.

Crowded Hour, The:May 9-4.

Dressmaker from Paris, The: BOR-3.Apr. 18-12.May
23-12.

Empty Hands :May 23-11.

Enchanted Hill, The:Mayl6-Ins.June6-ll.June20-12.
Flower of the Night :May 16-Ins.June 6-11.

Forbidden Paradise :May 23-11.

Forty Winks :May23-12.
Golden Bed, The:May 23-11.

Golden Princess, The :May 16-Ins.June 6-11.

Goose Hangs High, The:May23-12.
Grounds for Divorce :June27-ll.
In the Name of Love :Mayl6-Ins.June6-ll.June20-

13.June27-14.
King, The : May 16-Ins.J une6-ll.June27-12.
Kiss for Cinderella, A: May 16-Ins. June 6-ll.June

27-12.

Kiss in the Dark, A:Apr.25-15.
Liberty Special :May 16-Ins.June 6-11.

Light of the Western Stars :May23-12.June27-ll, 15.

Little French Girl, The :May23-12.June27-15.
Lord Jim:May 16-Ins.June 6-11.

Lost—A Wife :June20-ll.June27-ll,15.
Lucky Devil, The:June20-13.June27-14.
Madame Sans Gene :BOR.3.May23-12.
Manhandled:May 23-11.

Manhattan :May23-ll.Junel3-13.
Manicure Girl, The :June27-11.15.
Marry Me ! :June27-11.15.
Men and Women :Apr. 25-16.
Merton of the Movies :May 23-11.

New Lives for Old :Apr. 4-12.May23-12.
New Brooms :Mayl6-Ins.June6-ll.June27-12.
New York:May 16-Ins.

Miss Bluebeard :May23-ll.
Moana of the South Seas:May 16-Ins.

Night Club, The :May9-3.May23-12.
Night Life of New York :Mayl6-Ins.June6-ll.June

20-13.June27-14.
North of 36 :May23-ll.
Not So Long Ago:June6-ll.June27-12.
Old Home Week: May 23-12. June 6-12. June 13-12.

June 27-14.

Paths to Paradise :June 27-11

.

Peter Pan :May23-ll.
Playground of the Giants :May 16-Ins.

Polly of the Ballet :May 16-Ins.June 6-11.

Pony Express, The :May 16-Ins.June 6-11.

Quarantine :Mayl6-Ins.June6-ll.J une27-12.

Rugged Waters: May 16-Ins.June 6-11.June 20-12,13.

June 27-14.

Sackcloth and Scarlet:Apr. 11-12.

Shamrock, The:May 16-Ins.June 6-11.

Shock Punch, The: May 23-12. May 30-11. June
13-13. June 27-15.

Sinners in Heaven :May 23-11.

Son of His Father, A :May 16-Ins.June 6-1 1

.

Sorrows of Satan :May 16-Ins.

Stage Struck :May 16-Ins.June 6-11.

Stage Door Johnny, The :May 16-Ins.June 6-11.

Street of Forgotten Men, The :May 16-Ins.Juno •-

11, 16-Ins.June6-ll.June20-13.June27-14.
Ten Commandments. The : Apr. 18-1 1 .May 2-9.May

16-Ins. June6-ll.Junel3-13.June27-14.
That Royle Girl :May 16-Ins.June 6-11.

TroubleWith Wives,The:May 16-Ins.June 6-11.

Thundering Herd, The:Apr.4-ll.BOR.-3.May23-12.
Too Many Kisses :May23-12.Junel8-12.

Vanishing American, The :Mayl6-Ins.June6-ll.June
13-13.

Wanderer, The :Mayl6-Ins.June6-ll.June27-12.
Wanderer of the Wasteland, A:May23-ll.
Whispers :May 16-Ins.June 6-11.

Wild Horse Mesa :May 16-Ins.June 6-11.

Wild, Wild Girl, The :May 16-Ins.June 6-11.

When Knights Were Bold:May 16-Ins.June 6-11.

Womanhandled :Mayl6-Ins.June6-ll.Junel3-13.
(Concluded on Page 82)

Product That Shows the Way!

HUNT STROM BERC presents

RELEASED BY PRODUCERS DISTRIBUTING CORPORATION
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[THEATRE CONSTRUCTION
1 AND EQUIPMENT
Start Work on Large

Film Building in

Los Angeles
AX/ITH the turning over of the first

* * spadeful of dirt by A. L. Gore and a

group of prominent men assisting in the

ceremonies, the formal ground-breaking
for the erection of a great new film ex-

change building at the corner of Washing-
ton and Vermont, Los Angeles, took place

recently, followed immediately by the hiss-

ing of steam and the shrieks of the raucus
whistle as the big steam shovel bit into

the earth, preparatory to placing the foun-

dation of the structure.

This building will be devoted exclusively

to the motion picture industry, being

planned as offices of the various local film

exchanges and affiliated businesses which
require a certain type of building for the

conduct of their operations. It will house
all the film exchanges in the City of Los
Angeles, providing ground-floor space suit-

able for each exchange requirement and
with suitable rear entrance to facilitate

deliveries.
* * *

In May, 1924, it was learned that the

West Coast Theatres, Inc., had definitely

decided to erect a 2,500-seat theatre and
office building costing $1,000,000, on the

northwest corner of Washington Boule-

vard and Vermont, and to house their

offices as well as affiliated corporations. M.
Gore and A. L. Gore secured the property

on the east side of Vermont avenue, em-
bracing the southeast corner of Washing-
ton Boulevard and Vermont avenue, and
the northeast corner of Vermont avenue
and Twentieth street, being practically the

entire block between Washington Boule-

vard and Twentieth street. Plans were cre-

ated and the entire proposition submitted

to the local exchange managers, individ-

ually and to the entire Board of Trade of

Film Exchanges, when the idea and plan

were unanimously endorsed.

Arthur E. McDevitt, prominent realtor,

was engaged to handle the leasing of the

property. He visited New York in June,

1924, and submitted the entire plan to the

National Distributors, where it met with

unanimous approval. As a result of the

expressed intention of this company to oc-

cupy the new premises, the date of com-
pletion of the big structure was set for

August, 1925.
* * *

The two new buildings, one 270 ft. by

120 ft. and the other 150 ft. by 120 ft., will

be of the early Spanish Renaissance archi-

ture, color tone stucco, elaborate ornaments
in relief, cast stone trim, wrought iron

grills, black marble base and tile roof. The
fact that every requirement of the National
Board of Fire Underwriters was met in

every way enables the occupants of the

buildings to reduce the fire insurance pre-

mium now being paid by the local film

exchanges to approximately one-sixth of

their present rate.

C. T. Thompson Will

Build 1,000 Seat

House in South

SHREVEPORT will soon have another

new theatre. It will be the Capitol,

an independent enterprise, operated by C.

T. Thompson of Texarkana and associates.

The location of the Capitol will be the

Dambly building, which will be completely

remodeled. After discussion with the local

authorities tentative plans were made for

the conversion of the building, which fronts

on Milam street, near Marshall, opposite

the courthouse square. The depth of the

building is 150 feet.

The remodeling will comprise a com-
plete reconstruction of the interior. All

three floors will be taken out. Two floors

and the basement will be devoted to the

new amusement enterprise. A concrete

floor will be built for the third story, mak-
ing the entire structure fireproof.

Discussing the Capitol, Mr. Thompson
said that the theatre will be finished and
furnished in the latest design and equip-

ment. There will be a stage 26 feet deep,

40 feet wide and 30 feet high. This, Mr.
Thompson pointed out, will be of sufficient

dimensions to accommodate not only mo-
tion pictures, but also vaudeville and road
shows. Ample provision has been made
for dressing rooms.
There will be accommodations for about

600 persons on the lower floor and the

balcony will seat another 400, giving the

Capitol a capacity of about 1,000. Provi-

sion has been made for safety exists and
the usual entrances and means of egress.

There will be a marble foyer, a splendid

lobby, a marquis and a sign across the top

of the building, visible for a far distance,

announcing the name of the theatre and
attractions. There also will be other at-

tractive advertising displays. The seats

will be upholstered and the aisles will be

carpeted.

A feature of the Capitol will be a large

pipe organ, and there also will be an or-

chestra for special attractions. The entire

investment in the project, when completed,

will approximate $100,000, exclusive of the

lease, which will run for a 10-year period.

Mr. Thompson for several years has

been operating the Gem theatre in Tex-
arkana. Associated with Mr. Thompson
in the enterprise will be D. W. Thompson
and S. W. Henderson, Jr., both of Keltis,

Texas.

“Heirloons” Title Chosen
for First Spitzer-Jones

Production for Pathe
( Special to Exhibitors Herald)

HOLLYWOOD, June 23.—Work is

progressing rapidly on the first of the

series of comedy-dramas which the Spit-

zer-Jones Productions are making at the

F. B. O. studio for Pathe.

Nat Spitzer and Grover Jones, heads

of this newly organized independent pro-

ducing unit, have chosen “Heirloons” as

the title of their first comedy-drama.

1
?;

13

f!

II rs

l t

Two Southern playhouses. On the left is the sketch of architect Henry T. Phelphs, San Antonio, of the new Connellee the-

atre, Eastland, Texas, of which L. D. Bowen will be manager. It will have a seating capacity of 1,400 with stage fa-

cilities to accommodate all big road attractions. On the right is B. Antony’s Ideal theatre, Ponchatoula, La., whi-h

seats 600 and was erected at a cost of $52,000.
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Thefnal safeguardfor success—

EASTMAN
POSITIVE FILM

To make the most of a picture from

the box office view point you carefully plan

the publicity notices, newspaper advertise-

ments, lobby displays, tie-ups.

But one more safeguard for success

remains—photographic quality. Look in the

film margin for the black-lettered identifi-

cation “Eastman” and “Kodak” and you

know that the screen will show all the

quality of the negative.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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( Concluded from page 79)

Pathe
Black Cyclone: June 6-Ins.June 13-54, 55,June20-76.

June27-184.
Hot Water:Apr.ll-Ins.
Percy.Apr.4-76.

Preferred
Boomerang, The:BOR-42.
Breath of Scandal, The:BOR-42.
Capital Punishment :BOR-42.
Paint Perfume:BOR-42.June27-19.
Mansion of Aching Hearts, The:BOR-42.
My Lady’s Lips :BOR-42.June 27-19.

Parasite, The:BOR-42.
Triflers, The:BOR-42.
White Man :BOR-42.

Principal
Mine With the Iron Door, The: BOR-7.
Re-Creation of Brian Kent, The :Apr.4-72.Apr.ll-
74.BOR-8.Mayl6-113.May23-182.

Winning of Barbara Worth, The :June27-10.

Producers Dist. Corp.
American, The :June 20-63.
Awful Truth, The: Apr. 4-70. Apr. 11-54. Apr. 18-78.
Apr.25-62.May2-62.May9-78.Mayl6-90.May 23-172.
May30-54.June6-78.Junel3-65.

Bad Lands, The: Apr.4-72. Apr. 11-56. BOR-34.Apr.
18-17. Apr.25-61.May 2-61.May 9-77.May 16-87.

May23-171.May30-53.June6-77.Junel3-64.
Beauty and the Bad Man : Apr. 4-65. Apr. 11. 49.Apr.

18-87. Apr. 25-71. May 2-71. May 9-87.May 16-107.
May23-181.May 30-63.June6-87.Junel3-84.

Beyond the Border: Mar.28-68.Apr.4-68.Apr. 11-52.
BOR-34. Apr. 18-86. Apr.25-70. May2-70. May9-86.
Mayl6-106. May23-180. May30-62. June6-86. June
13-81.

Coming of Amos, The:June 20-62.June27-157.
Crimson Runner, The: Mar.27-71. Apr.4-61.71. Apr.

11-47,55. Apr. 18-6,7,79,82. Apr.25-63,66.May 2-63,

66.May 2-63,66. May 9-79, 82.May 16-91.98.May23-
173,176.May30-55,58.June6-79,82.Junel3-68,73.

Eve’s Leaves :June 20-68.June 27-168.
Friendly Enemies:Apr. 4-64.Apr. 11-48.Apr. 18-76.
Apr.25-60. May 2-60. May 9-76.May 16-86.May 23-
1 70.May30-52.June6-76.Junel 3-61.

Girl of Gold, The :Apr.4-62.Apr.ll-46,50.Apr. 18-80,
89.Apr. 25-64, 73.May 2-64,73.May9-80,89.May 16-
94, 111.May 23-174, 183.May 30-55-65.June 6-80,89.
Junel3-69,88.

Hell’s Highroad : June20-65.June27-161.
Her Market Value: Apr.4-60. Apr. 11-44. Apr. 18-83.

Apr.25-67. May 2-67. May 9-83.Mayl6-99.May23-

177.

May 30-59.June 6-83. June 13-76.
Last Frontier, The:June20-70.June27-173.
Made for Love:June20-67.June27-165.
Million Dollar Handicap, The:June20-71.June27-176.
On the Threshold :Apr. 4-67.Apr. 11-51.Apr. 18-84.
Apr.26-68. May 2-68.May 9-84.Mayl6-102. May23-

178.

May30-60.June6-84.Junel3.77.
Prince of Pilsen, The :June20-72.June27-177.
Private Affairs : Apr.4-6, 7.61. Apr. 11-45. Apr.18-85.

Apr. 25-69. Hay 2-69. May 9-85. May 16-103. May
23-179.May30-61.June6-85.Junel3-80.

Red Dice :June20-61.June27-156.
Road to Yesterday, The:June20-60.June27-153.
Shipwrecked :June27-181.
Silence: June 6-15.Junel3-21.June20-14.June27-18,

172.

Silent Sanderson: Apr.4-69.Apr.ll-53.BOR-34.Apr.
18-88. May 16-110. May 23-182. May 30-64. June
6-88.Junel 3-85.

Simon the Jester :June20-74.June27-180.
Stop Flirting: Apr. 4-59,74. Apr. 11-4,5,43,58. Apr.

18-75. 90.Apr.25-59,74. May 2-59,74. May 9-75,90.
May16-83, 114.May 23-169,184.May 30-51,66. June
6-75,90.Junel3-60,89.

Texas Trail, The: Apr.4-73.Apr.ll-57.BOR-34.Apr.
18-81. Apr. 25-65. May 2-65. May 9-81. May 16-95.
May23-175.May30-57.June6-81.Junel 3-72.

Three Faces East :June20-69.June27-169.
Untamed Gentleman, The:June20-64.June27-160.
Unknown Soldier, The:June 20-73.
Volga Boatman, The:June20-59.June27-152.
Wedding Song, The :June 20-66.June 27-164.

Weber and Fields, the famous comedy
team, have the big roles in “Friendly
Enemies,” Pro-Dis-Co. release of the
George Meltord picture; an Edward
Belasco production.

B. P. Schulberg
Aristocrat, The:June 6-9.

Boomerang, The:June6-8.
Breath of Scandal, The:June 6-8.

Capital Punishment :June 6-8.

Dancing Days :BOR-42.June 6-9.

Eden’s Fruit :BOR-42.June 6-9.

Exclusive Rights :BOR-42.June 6-9.

Extravagant Youth :BOR-42.
Girl Who Wouldn’t Work, The: BOR-42.June 6-9.

Horses and Women :BOR-42.June 6-9.

Lew Tyler’s Wives :BOR-42.June 6-9.

Open That Door:BOR-42.
Other Woman’s Story, The :BOR-42.June 6-9.

Parisian Love :BOR-42.June 6-9.

Plastic Age, The:June6-9.
Poisoned Paradise :June 6-8.

Poor Men’s Wives :June 6-8.

Rich Men’s Wives :June 6-8.

Romance of a Million Dollars, The:BOR-42.June
6-9.

Ruthless Women :BOR-42.
Shameful Behavior:June 6-9.

Shenandoah:BOR-42.June 6-9.

Shopworn : BOR-42.June 6-9.

Studies in Wives :BOR-42.June 6-8.

Virginian, The:June6-8.
When a Woman Reaches Forty :BOR-42.
With This Ring:BOR-42.June 6-9.

Worst Woman, The:BOR-42.June 6-9.

Truart
Age of Indiscretion :June27-Ins.
Dumb Head, The:June27-Ins.
Dollar Down :June27-Ins.
Hurricane, The :June27-Ins.
Lightning :June27-Ins.
Lodge in the Wilderness, The:June27-Ins.
Marrying Money :June27-Ins.
Life of a Woman, The:June27-Ins.
Morals for Men :June27-Ins.

Morganson’s Finish :Junc27-Ins.
Pals :June27-Ins.
Reckless Sex, The:June 13-20.

Salvage :June27-Ins.
Silent Witness, The :June27-Ins.
Soiled:June 13-20.
Souls for Sables :June27-Ins.
Sporting Chance, The :June27-Ins.
Tale of a Vanishing People :June27-Ins.
Thoroughbred, The:June 13-20.

Torrent, The:June 13-20.

Travis Coup, The:June27-Ins.
Three in Exile :June27-Ins.
Verdict, The:June 13-20.
Virgin, The:June 13-20.

Where the Worst Begins :June27-Ins.
Wrong Coat, The :June27-Ins.
Wild Girl, The:June27-Ins.

United Artists

Bronze Collar, The:May 16-7,12.

Don Q, Son of Zorro:May 16-7,10.

Gold Rush, The:Apr. 11-1 6.Apr. 18-8.May 16-7,9.

Isn’t Life Wonderful :Apr.4-18,14,15.
Little Annie Rooaey:May 16-7,8.

Sally of the Sawdust:May 16-7,11.

Waking Up the Town :Apr.4-16.Apr. 11-12.Apr. 18-9.

Universal
Arizona Sweepstakes :May 23-4.

Beauty and the Brute:June 13-2.

Border Sheriff, The:May 23-6.

Bustin’ Through :May 23-6.

Beautiful Cheat, The:May 23-4.June 13-3.

Circus Cyclone, The:May 23-6.

Calgary Stampede, The:May 23-5.

California Straight Ahead :Apr.l8-2.May 28-4.

Chip of the Flying U :May 23-5.

Dangerous Innocence :June27-2.
Demon, The:May 23-6.

Fighting Peacemaker, The:May 23-6.

Goose Woman, The:Apr.l8-3.May 23-4.

His People:May 23-5.June 13-3.

Home Maker, The :Apr.l8-3.May 23-4.June 13-3.

Hunchback of Notre Dame, The:May 28-8.

I’ll Show You the Town :Mayl6-2.June27-2.
Kings Up:May 23-5.

Lightning Jack:May 23-6.

Little Giant, The :May 23-4.June 13-8.

Lorraine of the Lions :Apr.l8-3.May 23-4.

Looking for Trouble:May 23-6.

Love Thrill, The:May 23-5.

Man in the Saddle, The:May 23-5.

My Old Dutch:May 23-5.June 13-3.

On the Frontier :May 23-5.

Out of the Flood:May 23-6.

Peacock Feathers : Apr. 18-3.May 23-4.June 13-3.

Phantom of the Opera, The: Apr. 18-2. Apr. 25-2.

May 23-3.

Pony Express, The :Apr.l8-3.
Price of Pleasure, The:Apr.4-2.
Rustlers’ Ranch :May 23-6.

Sally in Our Alley :May 23-5.

Scrapping Kid. The:May 23-6.

Siege :A pr. 1 8-2.May23-4.Junel 3-3.June27-2.
Sky High Corral :May 23-6.

Snowbound :May 23-5.

Spook Ranch :May 23-4.

Sporting Life, The :May 23-5.June 13-3.

Stella Maris:May 23-4.

Still Alarm, The :May 23-5.June 13-2.

Teaser, The:Apr.l8-3.May23-4.Junel3-3.June27-2.
Terror, The:May 23-6.

This Way Out:May 23-5.

Titans, The:May 23-4.

Triple Action :May 23-6.

Two Blocks Away:May 23-5.June 13-3.

Two-Fisted Jones :May 23-6.

Under Western Skies :May 23-5.

Where Was I? :May 23-4.

White Outlaw, The:May 23-6.

Whole Town’s Talking, The :May 23-5.

Western Pluck :May 23-6.

Vitagraph
Baree, Son of Kazan :BOR-21.May 16-24.

Beloved Brute, The: BOR-20.
Captain Blood :BOR-20.
Clean Heart, The:BOR-20.
Fear-Bound :BOR-20.
Greater Than Marriage -.BOR-20.
Pampered Youth :BOR-20.
Redeeming Sin, The:BOR-20,21.
School for Wives :BOR-2l.
Tides of Passion :BOR-21.
Two Shall Be Born:BOR-20.

Warner Brothers
Age of Innocence, The:May 16-25.

Bridge of Sighs, The:May 16-25.

Broadway Butterfly :May 16-25.

Dark Swan, The:May 16-26.

Eve’s Love :May 16-26.June 6-6,7.

Find Your Man:May 16-25.

How Baxter Butted In:Mayl6-25.
Kiss Me Again :May 16-25.

Lost Lady, A:May 16-25.

Lighthouse by the Sea:May 16-25.

Lover of Camille, The:May 16-25.

Man Without a Conscience :May 16-25.

My Wife and I :May 16-25.

Narrow Street, The:May 16-26.

On Thin Ice: May 16-25.

Recompense :May2-19.Mayl6-25.
This Woman :May 16-25.

Three Women :May 16-25.

Tracked in the Snow:May 16-25.

Woman Hater, The :May16-25.

Yours for a Greater Movie Season!

aT

AnAL CHRISTIE
SHOWMANSHIP SPECIAL

f)

Madame Lucy
JULIAN ELTINGEMNN PENNINGTON

from the FRENCH farce 6y

Jean Arlette
'

^/fdjpied by^ F. Mc Grew Willis

RELEASED BY PRODUCERS DISTRIBUTING CORPORATION



Hi

s limest^lneatre Organ

eature
kfeti ction

Mail to Nearest Office:

Robert Morton Organ Co.

1 50 W. 46th St., New York City

845 So. Wabash Ave., Chicago, 111.

935 So. Olive St., Los Angeles, Cal.

Berkeley, . . . California

Send me, without obligation,

full details of new selling plan.

MAIL
FOR NEW SELLING PLAN coupon

TO-DAY

Name Thearre

Seating Capacity

City--

gHVIHE PEACAW PERCUSSIONS USED

V3 '

-c sN
1" v tP \\

~

? ^ -- - ^ ^ .*c
r\
\

State

Robert morton organs are dis-

tinctively different from all other

organs. Unapproached grandeur and
beauty of tone. Greater orchestral

and theatrical resources and structur-

al improvements found in no other

instrument, make it the supreme
musical instrument of all time.

The worlds leading showmen every-

where—the most progressive exhibi-

tors, are taking advantage of the box
office value of the Robert Morton
Unit Organ.



winners for these many years. Here
he delivers another.

A slashing, crashing, exciting, spec-

tacular, romantic serial with the great

American sport as its background.

Great title! Great story! Big league

players in the picture, big league

actors in the cast. A big league serial

in every way!

Play Ball V
The fight for the pennant is on.

Millions are seeing their favorite

teams battle on the diamond; millions

more are reading the baseball news

on the sporting pages.

John J. McGraw, manager of the

N. Y, Giants, has been delivering

"PLAY BALL!'
with Allene Ray and Walter Miller
From the story by John J. McGraw. Manager NY. Giants

PafheserialDirected by
Spencer Bennet

Adapted for the Screen by
Frank Leon Smith



Paramount Buys Frisco First-Run Iheatres
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A
By

Carey
Wilson

the World’s Foremost
Fashion Genius

has designed breath-taking
styles for

Z. LEONARD’S
Production

era

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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The letter that

might have

SAVED HIS
LIFE

The flare of a match— a quick rush of

flame—then only a few black ashes! Yet

that letter had carried words as burning

and vivid as the eager flame that devoured

them—the unforgetable words of the

wronged woman who had loved hand-

some Jim Warren far too well.

Already that letter had brought

him fierce joy, and even fiercer

shame—and now in an instant it

was destroyed, the one bit of

evidence that might have saved

him from the fearful fate that

hung over him.

Why did he wilfully destroy the letter

that might have saved his life?

This is Jim Warren, crooked, lovable, a coward that

yet rose to heights of courage undreamed of by

most men. Played by H. B. Warner in Max
Marcin’s drama

The outstanding dramatic success of New York’s current theatrical season.

Now being produced as a great photoplay with an imposing cast directed by

RUPERTJULIAN —under the personal supervision of

CECIL B. DeMILLE.
For release by

PRODUCERS DISTRIBUTING CORPORATION
“1
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The Fireworks for 1925-1926
Lillian Gish

This greatest star has just signed
a long-term contract with Metro-
Goldwyn -Mayer. Miss Gish will

appear in two great pictures.

Buddies
A Cosmopolitan Production
starring MARION DAVIES. From
George Hobart’s successful play.

Norma Shearer
The great star, Norma Shearer, in

three marvel-productions. “A
Slave of Fashion” is the first. By
Samuel Shipman, wise Broadway
play-wright Directed by Hobart
Henley. With Lew Cody.

Bardelys the

Magnificent
Starring John Gilbert. With Claire
Windsor. King Vidor, Director. By
Sabatini, author of "The Sea
Hawk,”“Scaramouche,” AllTech-
nicolor.

Lights of New York
A Cosmopolitan Production
StarringMARION DAVIES. Based
on "Merry Wives of Gotham.” the
stage success by Lawrence Eyre.
Directed by Monta Bell.

Mare Nostrum
A Rex Ingram Production
By Blasco Ibanez. With Alice
ferry, Antonio Moreno. Ingram’s
successor to ‘‘The Four
Horsemen.”

The Big Parade
KingVidor .Director. Starringjohn
Gilbert. With Renee Adoree. By
Laurence Stallings, author of
“ What Price Glory.”

Romola
Lillian Gish, the Star. With Doro-
thy Gish. Also Ronald Colman,
William H. Powell. Henry King,
Director. The successor to ‘‘The
White Sister.”

The Merry Widow
Director, Erich von Stroheim. With
Mae Murray and John Gilbert.
'1 he picturization of one of the
stage’s greatest hits.

The Temptress
A Cosmopolitan Production

By Blasco Ibanez, author of "The
Four Horsemen,” "Blood and
Sand,” “Enemies of Women,”
‘‘Mare Nostrum.”

Lon Chaney
An exclusive Metro-Goldwyn-Mayer star, Lon Chaney
will appear in another smashing vehicle, promised to
be the most exciting of his career.

Sun-Up
With Pauline Starke, Conrad Nagel, Lucille La Verne
Edmund Goulding, Director. The stirring Broadway
stage success of two years. By Lula Vollmei

.

A Little Bit of Broadway
From Richard Connell’s novel of a beauty among
the white lights. Director and important cast to be
announced.

An Exchange of Wives
With Eleanor Boardman, Lew Cody, William Haines,
Renee Adoree. Hobart Henley, Director. Cosmo
Hamilton’s smashing Broadway comedy hit.

Never The Twain Shall Meet
A Cosmopolitan Production

Directed by Maurice Tourneur. With Anita Stewart,
Bert Lytell, Huntly Gordon and all star cast. Peter
B Kyne’s million-copy best-seller.

Paris
Robert Z. Leonard, Director. With
Pauline Starke, Lew Cody. The
first Ertd-gowned Fashion Special.

The Tower of Lies
Selma Lagerlof’s prize novel,
Victor Seastrom, Director. Norma
Shearer and Lon Chaney. Three
personalities of “He Who Gets
Slapped.”

Ramon Novarro
The handsome star of “Ben Hur”
will be seen in three big hits. His
first is a romance of the Annapolis
Naval Academy.

The Exquisite Sinner
WithConrad Nagel, Renee Adoree.
FromAlden Brooks’ sensational
novel “Escape.” Josef von Stern-
berg, Director.

The Unholy Three
Tod Browning, Director. Starring
LonChaney . With Mae Busch,Matt
Moore. The story by C. A. Robins
is greater than The Miracle
Man.”

The Circle
Frank Borzage, Director. With
Eleanor Boardman, Malcolm Mc-
Gregor- From the two-year stage
success by Somerset Maugham.

The Torrent
A Cosmopolitan Production

By Blasco Ibanez, featuring
Aileen Pringle in a cast of big
names.

The Flesh and the Devil
Victor Seastrom, Director. Star-
ring John Gilbert. With Carmel
Myers. The successor to "He Who
Gets Slapped.”

Monte Carlo
Another Erte- Fashion-Triumph!
Against a background of the no-
torious Gambling Paradise.

The Mysterious Island
Jules Verne’s companion story to
‘‘Twenty Thousand Leagues
Under the Sea.”

Dance Madness
With Aileen Pringle, Lew Cody.
By S. J. Kaufman, the famous
nationally syndicated author.

The Span of Life
Starring Lon Chaney. With Paul-
ine Starke, William Haines. The
famous Sutton Vane stage play of
America, London, Africa.

The Mystic
Tod Browning, Director. With
Aileen Pringle, Conway Tearle,
Mitchell Lewis. A sensational ex-
posure of fake spirit mediums.

Sally, Irene and Mary
With Eleanor Boardman, Sally
O’Neill, Renee Adoree. Hobart
Henley Director. Edward Dow-
ling’s famous Broadway stage
success.

The Barrier
Rex Beach, author. With a big All
Star Cast. The most thrilling of
this famous writer’s works in a
great new production.

Pretty Ladies
Monta Bell, Director. With Zasu
Pitts, Tom Moore, Lilyan Tash-
man. Added attraction, Ann
Pennington. By Adela Rogers
St. Johns.

The Reason Why
Elinor Glyn’sworld-famous
romantic novel, her successor to
“Three Weeks.”

Mae Murray
Two Big Productions

Mae Murray will appear in two big
Metro- Goldwyn- Mayer produc-
tions in 1925-26, in vehicles such as
she has never before been seen.

Time, The Comedian
Robert Z. Leonard, Director. With
Mae Busch, Lew Cody, Gertrude
Olmsted. Kate Jordan’s famous
story.

The Auction Block
RexBeach’spowerful novel. Norma
Shearer as an added attraction.
A great actress in a story of tower-
ing strength.

Money Talks I

Rupert Hughes’ greatest story. Alf
Goulding, Director. With Eleanor
Boardman, Conrad Nagel. Succes-
sor to “Excuse Me !”

How Dare You!
Rupert Hughes’ comedy romance.
A great title. 100 per cent enter-
tainment. Director and money-
winning cast will be announced.

Lovey Mary
King Vidor, Director. With Sally
O’Neill, the wonderfind. By Alice
Hegan Rice.

Fred Niblo
One Big Production by the
director of “ The Mark of Zorro,”
“Blood and Sand,” “Ben Hur.”

Women and Wives
The best-seller novel of Harvey
Fergusson. With Eleanor Board-
man, Conrad Nagel.

Jackie Coogan
Two winning Jackie Coogan pro-
ductions. By Willard Mack. Watch
for Jackie in “Dirty Face" and
“Old Clothes.”

Brown of Harvard
America’s most famous college
classic, by Rida Johnson Young.
With Conrad Nagel, Eleanor
Boardman.

Metro-Qoldwyri'Mayer
The Talk of the Industry



July 11, 1925 EXHIBITORS HERALD 3

to

Ih^thsto
PARADISE"
’ARE PARENTS
PEOPLE 1?"

#

the^IGHTOF
WESTERN STARS

BEGGAR oS

HQRSeBAc^

THE TEN

Commandments

.MM

^STEi
5sho

*nin

"evv,

Ihecate

'c°Mb
line o

4

^Af/ojy

To

r®N,

_
g,;o«g AAf

ai; paraoi
f'^0 c

OUiJt

rere'»f a
Hesti,in‘ibna

SMI?'* orrT '”a"a^ -

»osslb,'
o*ce pu,

Tfc,
Grea(cr

£>>,*, ,

8 S ,,

£* ,stake
•

root“^e

*fce,-»
f />'s /c ,

c/,ecwn
Sy

'

iymbii c
.
h='aCd!‘!oerJ"

u"'l

" m«5Ss ,

=-=:5aCia»

^ th^Z\qUa}itys°on

tog. * Srst
fl;ci

as

r^Sf^ £r•**ss=^*
**4
Pi'odnM5 a s

eart ini
°n ha* n and is

xx/tt
ter

?st tu
S tIlade n - ttziniltr,MLD Srr„ .

t/5a t maLP cJurP A°«

and
**XtQr

Uced.
aSfu^y as^SAiV*«

“lVn n
Gra ^o*se „

af^s fo pg^l^e-parad;

113 "C

e 0P
ise.«^ “on

-ve

$u*j,Y‘yBronsn '<» r s£ase - *

Be'°?£ Grimth

Vg beenl better ^oesee» bax

QSt Bebe nT .
Co^edv^P&n^

m u
KttlZT.&'ry

ivin
g. b* SeemMgbt nf

(s> . °'MM«\3*j**
is ?fs

°
r

'w
' fife *«*

L“f* -fcf/Wr 0P ^ o^or
/' WoSVPUy.

as( <* T«££W«.

e toda vMb of Tt,
dJ£e Gr,

113

ercnt!

Cott neLS° LOhrrer^4gr
4Go.-
' even

113

G^'^^one^are
you

Greater Forty (paramount(pictures

are sure tjfeaief/

:

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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CPcu'amounts ZANE GREY
Classics ~
are the

Bread and Butter

CALL
THE

CANVON

of (America’s

leadina Showmenina

'

AND
NOW

^ (Released . I

June 22nd)

THE
w

THUNDERING

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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amongWarner's

for 1925 26
Thru

WARNER
Exchanges

YOU know the Warner money-

makers of the past! This sea-

son’s plans call for bigger pictures,

with the best in stars, stories and

directors that money plus experi-

ence can find. And—they’re going

to you DIRECT thru Warner’s

newly acquired EXCHANGE
SYSTEM.

In direct contact with exhibitors,

Warner is able to render service

of quality. In the Warner Forty

for this season is any theatre’s

assurance of a consistent array of

big hits. And a seasonful of hits

means INDEPENDENCE and
SECURITY.

Exchanges throughout the
United States and Canada and
in leading foreign cities .

Classics of the ScreenV



First Run Theatres
Run First to Get

' Pili

Metro - Goldwyn - Mayer’s 1925 -26
Product has been booked in domin-
ating volume by America’s leading

first-run theatres*

The following are among the Theatres which
already have contracted for The-Talk-of'the'
Industry Pictures and playing will start in

August
Chicago
Roosevelt
McVicker’s
New B.& K. Loop
Tivoli
Uptown

Strand

Garrick

Tower

Circle
Apollo
Ohio

CHICAGO, ILL.

MADISON,WIS.
MINNEAPOLIS, MINN.

ST. PAUL, MINN.

INDIANAPOLIS, IND.

CINCINNATI, O.

COLUMBUS, O.

DAYTON, O.

PHILADELPHIA, PA. Lucas

LOUISVILLE, KY.

DETROIT, MICH.

Mary Anderson
Majestic
Rialto
National

Capitol
Adams
New State
Madison

Empress GRAND RAPIDS, MICH.
Stillman
State CLEVELAND, O.
Allen

Valentine TOLEDO, O.

Lyric
Capitol
Walnut
Strand

Majestic

Strand

Stanley
Stanton

Grand

Bijou

Aldine
Columbia
Regent
Strand
Poli

Savoy
Orpheum
Poli

Loew’s Grand ATLANTA, GA.

Temple

imperial
JACKSONVILLE, FLA.

Phiel
Plaza

Fairfax
Paramount

CAMDEN, N.J.

ATLANTIC CITY, N. J.

PITTSBURGH, PA.
ERIE, PA.

Th oli

Rif Ito

Victory
Strand
Franklin

SCRANTON, PA. Vendome

WILKESBARRE, PA.

Bijou
BIRMINGHAM, ALA.

Kmler WESTPALM BEACH,FLA.

Palace
Melba

Empire
Princess

Capitol
Liberty
Queen

Palace

ST. PETERSBURG, FLA.

MIAMI, FLA.

SAVANNAH, GA.

CHATTANOOGA

TAMPA, FLA.

NASHVILLE, TENN-

DALLAS,TEX.

SAN ANTONIO, TEX.

HOUSTON, TEX.

FORT WORTH, TEX.

MetrcW/'o/fc



Capitol

Queen

Majestic

Joie

Hippodrome
Palace
Ellanay

Criterion

Palace

Palace

Rialto

Criterion

Strand
Liberty

LITTLE ROCK, ARK.
GALVESTON, TEX.

AUSTIN, TEX.

FT. SMITH, TEX.

WACO, TEXAS.

EL PASO, TEXAS.

OKLAHOMA
CITY, OKLA.

MUSKOGEE, OKLA.
McALESTER, OKLA.
CHICKASHA, OKLA.

ENID, OKLA.

MOBILE, ALA.

NEWYORK CITY, N. Y.

NEW ORLEANS, LA.
Crescent

Crown

Capitol

Loew
Circuit NEW YORK CITY, N. Y.

State NEWARK, N .J.

State JERSEY CITY, N.J.

Hippodrome POlT'SVILLE, PA.
Palace
Columbia
Century
New
Alhambra

Imperial
Plaza

Garing
Carolina

Liberty

Imperial Strand

Imperial

Rex

Rex
State
Orpheum
State

Plaza

Opera House

Strand

Rialto
Bijou

Strand
Princess

Strand

WASHINGTON, D.C.

BALTIMORE,MD.

CHARLOTTE, N.C,

,

ASHEVILLE, N. C.

GREENVILLE, S.C.

GREENWOOD, S.C.

ANDERSON, S. C.

COLUMBIA, S. G.

SPARTANBURG, S.C.

SUMTER, S. C.

BOSTON, MASS.

NEW BEDFORD, MASS.
SALEM, MASS.

NEWPORT, R. I.

MALDEN, MASS.

FALL RIVER, MASS.

HARTFORD, CONN.
WATERBURY, CONN.

Alhambra TORRINGTON.CONN.
Capitol ANSONIA, CONN.
Sterling DERBY, CONN.
Strand STAMFORD, CONN.
Capitol DANBURY, CONN.
Warfield SAN FRANCISCO, CAL.
California SAN JOSE, CAL.

T. & D. OAKLAND, CAL.
California BERKELEY, CAL.
California STOCKTON, CAL.
Kinema FRESNO, CAL.
Hollywood HOLLYWOOD, CAL.
State LOS ANGELES, CAL.
California BAKERSFIELD, CAL.
Granada SANTA BARBARA, CAL.

Belvedere

Regent
Michigan
Loring

Strand
Florence
Egyptian

T. D. & L.

Heilig

Heilig

Heilig

Rialto
Victory

Palm

Sunshine

Sun
Strand
Garden

Newman
Royal
State

Strand
Majestic
Palace

Hippodrome
Capitol
Palace §
Capitol
Metropolitan

Capitol

POMONA, CAL.

RIVERSIDE, CAL.

PASADENA, CAL.

GLENDALE, CAL.

SEATTLE, WASH.
SALEM, ORE.

EUGENE, ORE.

DENVER, COLO.

PUEBLO, COLO.
ALBUQUERQUE, N.M.

OMAHA, NEB.

COUNCIL BLUFFS, IA.

KANSAS CITY, MO.

ST. LOUIS, MO.

Capitol
Strand

Capitol

Capitol
Empress
Regent
Capitol
Metropolitan

Capitol

Daylight

Capitol

Princess

Capitol

Capitol

Capitol

Capitol

Classic

Capitol

MEMPHIS, TENN-

TORONTO, ONT.

MONTREAL, QUE.

WINNIPEG,MAN.

! CALGARY, ALTA.

VANCOUVER, B. C.

VICTORIA, B. C.

EDMONTON, ALTA.

OTTAWA, ONT.

REGINA, SASK.

MOOSE JAW, SASK.

SASKATOON, SASK.

KINGSTON, ONT.
CHATHAM. ONT.
LONDON, ONT.
GUELPH, ONT.

KITCHENER, ONT.
BRANDON, ONT.

STRATFORD, ONT.
ST. CATHERINE, ONT,

Now is the time to

follow the leaders

and tag on to

rw//2-[*jayefs
Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President

More stars

than there

are in

heaven

a JgAr
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* First-Rur
ON THE GOLDEN

Are You, Mr. Exchangeman,
Looking for Pictures Which You
Can Put Into Competition With
the Finest Efforts of Any Pro-

ducer-Distributor—and Bank on
the Result?

1 DoYou, Mr.Exhibitor,Seek Prod-
uct With Which, in the Face
of All Opposition, You Can Build
Prestige and Profit—and Still Re-
tain Your Independence?

f The Answer is Found in the
Golden Arrow Franchise,—
Twenty-Four First-Run Pictures,
—Pictures of the Highest Calibre
That Money and Skill Can Create.

ARROW PICTURES CORPORATION
W. E. SHALLENBERGER, PRESIDENT

220 WEST 42nd ST., NEW YORK CITY, NEW YORK
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ictures
4RROW FRANCHISE
The Productions Include Such Out-Standing “Showman” Properties

“SCANDAL STREET”
A W. E. Shallenberger Special

Attraction

Directed by WHITMAN BENNETT
From the “Cosmopolitan” Magazine
story by FRANK R. ADAMS.
MADGE KENNEDY and NILES
WELCH head the all-artist cast, which
includes Coit Albertson, Edwin August
and Louise Carter.

“THE SUBSTITUTE
WIFE”

A Whitman Bennett Production

Directed by WILFRED NOY
KATHARINE SMITH’S remarkable
novelette furnishes a splendid vehicle
for alluring JANE NOVAK. NILES
WELCH has a prominent role. Mr.
Noy, who directed “The Lost Chord”
and “The Midnight Girl,” promises in
this a still greater picture than either
of these successful subjects.

“THE CLEANER
FLAME”

A Whitman Bennett Production

Directed by MR. BENNETT
|“THE CLEANER FLAME” is an
original story written by CLARA
BERANGER, head of the Scenario
Department of Famous Players-Lasky
Corporation, and FORREST HAL-
SEY, who has created most of Rudolph
Valentino’s recent vehicles. Mr. Ben-
nett will select his players from the
leading luminaries of the cinema world.

“CHILDREN OF THE
WHIRLWIND”

A Whitman Bennett Production

Directed by MR. BENNETT

LE ROY SCOTT’S engrossing novel

has been made into a massive produc-
tion by a great director. LIONEL
BARRYMORE, JOHNNIE WALK-
ER and MARGUERITE DE LA
MOTTE are the featured players.

“THE MYSTERIOUS
PINES”

A Whitman Bennett Production

Directed by MR. BENNETT

ANNA KATHERINE GREEN’S
world-known novel, “The House of the

Whispering Pines,” will be made into

a society melodrama and will have the

additional weight of an all-star cast.

“TESSIE”
A Dallas M. Fitzgerald Production

Directed by MR. FITZGERALD

Lovely MAY McAVOY, fresh from
her triumphs in “Ben Hur,” will have
the leading role in this typical Amer-
ican story written by SEWELL
FORD and published originally in

“Saturday Evening Post.” Miss Mc-
Avoy’s support includes ROBERT
AGNEW, ETHEL GRAY TERRY
and LEE MORAN.

As

“THE PRIMROSE
PATH”

An AUTHUR F. BECK Production

Directed by HARRY O. HOYT
The man who made “The Lost World”
is putting forth his best efforts in this

production, working with a cast that

includes CLARA BOW, WALLACE
MacDONALD, STUART HOLMES,
GEORGE IRVING, TOM
SANTSCHI, TEMPLAR SAXE and
MIKE DONLIN.

“THE UN-NAMED
WOMAN”

An ARTHUR F. BECK Production

Directed by HARRY O. HOYT
CHARLES E. BLANEY’S great stage

success with a powerful cast that in-

cludes HERBERT RAWLINSON,
KATHERINE MacDONALD and
WANDA HAWLEY.

“LED ASTRAY”
A Whitman Bennett Production

Directed by WILFRED NOY

This, JANE NOVAK’S second star-

ring vehicle, is the screen version of

ALFONSE DAUDET’S powerful
novel, “The Little Parish Church.”
Daudet is best known as the author
of “Sappho.” “LED ASTRAY” con-
tains every element which contributed
to “Sappho’s” success.

Twenty-Four First-Run Pictures

ARROW PICTURES CORPORATION
W. E. SHALLENBERGER, PRESIDENT

220 WEST 42nd ST., NEW YORK CITY, NEW YORK
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Universal Cap
Critics praise

Theatres

REGINALD

DENNY
Last Week at the

STRAND
THEATRE

“I’LL SHOW YOU
THE TOWN”

From Elm er Davis’ Famous Laughing Novel

A Harry Pollard Production

the newroMJa

“Excellent hot weather entertain-
ment. The audience roared!”
—Mordaunt Hall in the N.Y. Times

“Don’t miss this one! A fast farce.
R'—-

- Perfect in every way!”
—N. Y. Herald Tribune

“A hilarious knockout! A wow!”

WUWWRRO*J# -D°" ,THr& y. Dai„ Mirror

w'.'-'-yX;

[tit!

‘Delightful entertainment for any
audience. Uproariously funny!”
— AlmaTalley in the N.Y. Telegraph

“A sparkle about it that spells enter
tainment!”
—Mildred Spain

in the N.Y. Daily News

“Enough action to pack the film with
BEK3 solid laughs!”
EDITiaN —N.Y. Evening Journal

1 Keeps one laughing almost con-
stantly!”— N. Y. American

“Easily Denny’s best picture. Never
falters!” —N.Y. Telegram

SIEGE
STARR1NQ

This Week at the

CAPITOL
THEATRE

VIRGINIA VALLI
and EUGENE O’BRIEN
From the Novel by Samuel Hopkins Adams

A Svend Qade Production

i

. t'otf
""

CWTVPJ

“A stirring, powerful photoplay. Vir-

ginia Valli, Eugene O’Brien and
Mary Alden, contribute first rate

performances. ‘Siege’ is a real

achievement!” —N* Y. Stm

“‘Siege’ is the best moving picture

that has happened into town for

many weeks. We enjoyed every

minute of it. Unusually interest-

ing! -N. Y. Eve. Post

“Excellent film. ‘Siege’ is splendid.

We have never seen Virginia Valli

in such rare histrionic form !”

—N. Y. Daily Mirror

[(Tliefttonunot

“An outstanding good picture, full

of heart interest and dramatic sus-

pense, and expertly ected by

Svend Gade.”— Morning Telegraph

”

Booking Like Sixty

2nd White List UNIVERSAL
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ires Broadway/
rowds applaud/

lean up/

DANGEROUS
INNOCENCE

STARRING

LAURA LAPLANTE
EUGENE O’BRIEN

From the story

“ANN’S AN IDIOT”
bv Pamela Wynne

Directed by Wm. Seiter

Last Week at the

PICCADILLY
THEATRE

“Very charming. Well developed.
One can’t ask much more!”

— N. Y. Evening Journal

“Triumphs! Miss La Plante does very
nicely.” — N. Y. Sun

“A darning box office title. Engaging!
Lovely!” — Mildred Spain in the

N. Y. Daily News

THE This Week at the

TEASER STRAND
THEATRE

STARRING

LAURA LAPLANTE
«.ith PAT O’MALLEY

From the Wm. A. Brady Play by Adelaide Mathews
and Martha M. Stanley

Directed by Wm. Seltsr

“Snappy entertainment packed with
big moments and love interest.

Laura La Plante is given plenty of

opportunities. She cashes in on
them all!” —N. Y. Daily Mirror

“A fresh, delightful comedy that hit?

the high spots !”—N. Y. Daily News

“Laura La Plante is at all times cute

and appealing. This young lady

will doubtless go far!”

— N. Y. Evening World
“A good picture! Charming! All the

interesting features of the book!”
— N. Y. American

“Delightful entertainment. Has
everything demanded by the box
office.” —Alma Talley in

N. Y. Morning Telegraph

“Catches one’s attention. Amusing!
Valid charm!” — N. Y. Telegram

Moving . . . human . . . convincing!”
—N. Y. Evening World

ess mnsmmm&

“Fast moving. Well handled and
managed with skill. Laura LaPlante
is getting better and better!”

— N. Y. Evening Post

“A very enjoyable picture !

’’

— N. Y. Evening Journal

“Scintillating comedy drama. Some-
thing different. Sends you awaywith
a smile!” —Morning Telegraph

as the Pictures
White Pictures
White Treatment
White Contracts
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with

JAY HUNT—MADGE BELLAMY—J. FARRELL MacDONALD—ETHEL CLAYTON
EDYTHE CHAPMAN — OTIS HARLAN — WALLACE McDONALD — RICHARD

TRAVERS—BRANDON HURST—JAMES MARCUS
Scenario by Frances Marion, based on Frank Bacon and Winched Smith’s stage play

A JOHN FORD Production

fox film Corporation,
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ETHEL CLAYTON
asMargaret Davis

JOHN FORD
°Direftor

is READY I

YOU SHOULD KNOW—
“Lightnin’ ” was directed by John Ford, who directed

“The Iron Horse.”
It is a whale of an attraction for the box office of every
class of theatre.

Here is the picture you have been waiting- for, and it is

even better than you expected.

“Lightnin’ ” is the first of the John Golden Unit of Clean
American Pictures—and it is 100%

AND IT’S GREATER*
THAN THE PLAY!

broke theWorld’s Record!

J. FARRELL MACDONALD

as tyhe Judge

Fox Film Corporation.
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In every section

of the country
wise showmen
are signing up

with

for\

1925 ~2b product
35- SUPREME-

ATTRACTIONS
7-TOM MIX PICTURES
7

-

BUCK JONES PRODUCTIONS
SHORT SUBJECTS

20—IMPERIAL COMEDIES
8 ~V5'NBIBBER>“nED1ES EARLE FOXE

8-

0. HENRY COMEDIES
8- MARRIED LIFE OF HELEN
AND WARREN COMEDIES

26-FOX VARIETIES
104 ~~ FOX NEWS

LI G HTN I N’^ the play that brot\e the world's record

Fox Film Corporation.
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F
REGENT A-ND

MU! tHEATMJ

DETROIT,MIC™*

voo^soOSiEt>-
1,

V hkM1,? Vame§ m kobeton
“ DELUXE, ROOSEVELT AND

CINDERELLA THEATRES

DETROIT, MICH.
*»&£«» «tg

DYE,FORDS RODGERS
PALACE AND
MISSION THEATRES

WICHITA FALLS,TEXAS

f,

istos

PA
b?£! BJios,

*88;*;

Tll0t!
PA.B!tov^

j

CN
gSii^ V°«? ;°to

See a Fox Manager foe, yourProfit“<s Sake
LIGHTNIN’^ the ploy that biolye the worlds record

!

Fox Film Co pi a rat i o ru
Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President



Here’s what Mr. Average Exhibitor says:

“Bobby Vernon’s comedies are so consistently

good that we are planning on buying a rubber

stamp with ‘This is a fine comedy. Bobby kept

’em laughing to the finish’, to stamp these

reports when we play one of his productions”

— H. H. Hedberg, Melville, La.

NOW PLAYING

BRIGHT LIGHTS HIGH GEAR FRENCH PASTRY
GREAT GUNS DON’T PINCH AIR TIGHT

And Watch for the New Series of Six — Now in Production
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'-'best by test /

This fact is a matter of record*

Couple this with the FIRST
NATIONAL policy of releas-

ing— month after month—
pictures that surpass in box
office strength those of any
other company and you have

the reason why

FIRST NATIONAL’S FIRST
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“The SCARLET WEST”
a Frank J. Carroll

presentation

A great epic of the West

—

depicting the white man's in-

vasion and the conquest of

the West. One of the year’s

biggest. With Robert Frazen

and Clara Bow.

Foreign Rights Controlled by
First National Pictures Inc,

J83 Madison Avenue, New York

CONSTANCE TALMADGE

“HER SISTER FROM
PARIS”

Here’s a Knockout. From
the story by HansKraly. This

Joseph M. Schenck presenta-

tion. A Sidney Franklin Pro-

duction with Ronald Cole-

man is a sure fire ticket

seller.

Members of Motion Picture Producers Distributors of America Inc.~~ Will Hays fWiuiint
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A OirAt national Picture
<

Foreign Rights Controlled by V
First SauonaJ Pictures Inc.

J
383 Madison Avenue. New York S*

Members of Motion Picture Producers and Distributors of America Inc.-*- Will Hays Pnaidtnt

One big reason wh^
this one is aSuccess
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Incident Bears Out

Universal Policy

An incident worthy of note is the recent experience

of Mr. C. C. Dunsmoor, owner of the Legion theatre,

Marshalltown, Iowa, with the Universal Pictures cor-

poration.

Universal sometime ago acquired the Casino theatre,

Marshalltown, which operates in opposition to the

Legion. Mr. Dunsmoor has long been using Universal

service. With Universal entering the town he assumed
that he would have to look elsewhere for service. But,

somewhat to his surprise, he was offered a Universal

contract. It will he Universal’s Casino theatre that will

look elsewhere for product.

This incident comes as a bit of concrete evidence of

the sincerity of Universal’s expressed theatre policy and
as such is a very interesting piece of news for theatre

owners.

* * *

Outside Executive

For Trade Work

The proposed plan of the Motion Picture Theatre
Owners of America to appoint an executive to the

position of general director is directly in line with a

move which has proven successful for many trade or-

ganizations.

It is a fact that a great deal of the general day in and
day out work of an association cannot be left to officers

alone if the best results are to be gotten. Every mem-
ber and officer has as his major interest the operation

and development of his own theatres and in most in-

stances association work cannot expect to come in for

better than secondary attention.

But in the case of a competent, outside executive,

with sufficiently broad experience, who is regularly and
consistently on the job, a great deal of work can be

accomplished which will strengthen and develop the

service of the association to individual members and to

the theatre field as a whole.

We hope the proposed plan carries through and that

the “right” man is obtained.

» * *

Movie Season Work
Test of Cooperation

The huge task of organizing nationally the “Greater

Movie Season” campaign is being successfully carried

on. Organization has been practically completed in

several territories and each week new districts are

falling into this list.

There is every indication that the force and effect of

this campaign will be felt throughout the nation. It

is certain to be the means toward effecting a new birth

of interest in motion pictures and the good results of

this should be felt for many months after the campaign
has ceased its active operations.

The campaign is one of the most elaborate attempts

at industry-wide cooperation that the business has at-

tempted. Hence, the results of it will be watched with

a great deal of interest. Many important factors in

public life will observe very closely just what this busi-

ness can do when it sets out to attract to a particular

and definite idea the attention of the whole country.

The success of the campaign, of course, depends upon
the quality of cooperation and support yielded to the

movement by theatre owners. In this respect it stands

on common ground with practically every other ques-

tion facing the industry. The exhibitor is the controlling

factor.

We hope for his own interest, and for the interest of

the whole business, that he will see that the “Greater

Movie Season” campaign goes over big and bold.

* * *

Territorial OKeh
For Film Contracts

Mr. John C. Flinn, for the Producers Distributing cor-

poration, has placed authority for the final acceptance

of contracts with division managers.

In this decision Mr. Flinn has cut away from an old

practice in the business which has been the source of

great dissatisfaction with exhibitors and which has

never been proven to be indispensable for the welfare of

distributors.

The exhibitor, obviously, is entitled to a prompt and

unqualified acceptance or rejection of any contract for

service, offered by a film company, which he may sign.

In a great many cases where contracts must be for-

warded to New York for approval, he does not receive

this. Frequently, local conditions are not nearly as well

understood in New York as they are on the spot and the

result of this is disadvantageous, sometimes to the dis-

tributor and sometimes to the exhibitor.

If division managers are of sufficient calibre they

should be accorded more authority. If they are not,

the solution should not be found in keeping up a clumsy

and time-killing system but, rather, in getting men that

fit the jobs.

Mr. Flinn’s plan certainly will receive the approval

of exhibitors and it is not unlikely to be the forerunner

of a complete readjustment in the present general prac-

tice of having all contracts approved at the home office.

Under the most ideal conditions the negotiation of a

film contract is a difficult transaction. Everything that

can be done toward simplifying the matter, eliminating

possibilities of misunderstanding and hastening the

operaton should contribute substantially toward making
business better and more satisfactory for all concerned.
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Five Rothchild Theatres in Frisco

Are Purchased by Famous Players

Council Formed by
Reformers for
“Better Pictures

”

(Special to Exhibitors Herald)

ALBANY, N. Y., June 30.—What ap-
pears to be another form of motion pic-

ture censorship not limited to any state,

came to light during the past week with
the incorporation of the Federal Motion
Picture Council of America here by a

number of reformers, including Canon
Chase of Brooklyn. According to the

papers that were filed with the secretary
of state’s office, the council is formed
for the purpose of devising plans to im-
prove pictures. While the principal of-

fice will be in New York City, the coun-
cil will operate throughout the United
States.

Outlining its purpose, the council,

through the papers filed, states its in-

tentions as follows:
“To conduct investigations and re-

search and to compile data regarding
motion pictures, particularly with regard
to the moral effects of motion pictures
upon the public; to co-operate and seek
co-operation of other organizations in

the development of public sentiment fa-

vorable to wholesome screen produc-
tions.”

The incorporators are: Rev. William Sheafe
Chase, Brooklyn: Maude M. Aldrich, Winona
Lake, Ind.; Mrs. Howard Bennett, Baltimore, Md.;
Mary R. Caldwell, Chattanooga, Tenn.; Mrs. D.
Leigh Colvin, New York City; Mrs. Robbins Gil-

man, Minneapolis; Minnie E. Kennedy, Nashville,
Tenn.; Mrs. Robert Talbot-Perkins, Brooklyn;
Dr. Robert Watson, Boston. Mass.; Mrs. Charles
E. Merriam, Chicago, 111.; Rev. J. Foster Wilcox,
Philadelphia, Pa.; Rev. Charles Scanlon, Pitts-

burgh, Pa., and Charles F. Chase, Jackson
Heights, N. Y.

Ire Aroused When Sills

Film Calls Canada Maine
JSpecial to Exhibitors Herald)

OTTAWA, ONT., June 30. — It is

charged by members of Parliament that

“The Knockout” referred to the location
as one of the Maine Woods when in

reality the picture was made in Canada.
Indignant, the Ottawa Morning Journal
printed an interview with Fred Stanley,
business manager for the Milton Sills

company, in which he said he chose
Canada for location after he found that
the Maine settings were not suitable.

But Stanley promised that outdoor
scenes would be designated as being of

Canada and not of Maine.

Linton, Penniless, Plans
Theatre Just the Same

( Special to Exhibitors Herald )

ALBANY, N. Y., June 30.—Although
fire which destroyed the Olympic theatre
in Utica, N. Y., 11 days after it was
opened, swept away the life earnings of
W. H. Linton of that city, another house
is to be built on the same site by him,
and one which will be opened about Sep-
tember 15. Linton has been successful in

organizing a company that will finance
the building of the house, his son, E.
W. Linton, serving as treasurer. The
construction work may proceed through
the entire 24 hours of the day.

Metro Denies Report of Big
European Theatre Projects

Butterfield Is Negotiating for Consolidated Interests in Grand
Rapids—Would Control City

(Special to Exhibitors Herald)

SAN FRANCISCO, CAL., June 30.—Definite announcement has been

made that Famous Players-Lasky Corporation has purchased the Califor-

nia, Granada, Imperial, Strand and Portola theatres from Herbert Rothchild.

The first four are first run theatres, while the Portola is a second run house.

Paramount had held a 25 per cent interest in the Rothchild chain, which is

the largest for first runs in this city.

Report That $4,000,000 Is Involved in Deal

It is understood that papers closing the negotiations will be signed within a

week or 10 days. While no price has been mentioned, it is said that the deal

involves around $4,000,000. Officials, further than admitting that the deal had
been completed, declined to comment.

Sidney R. Kent, general manager for

Paramount, and Harold B. Franklin, di-

rector of the company’s theatres, negotiated
the purchase,
which has caused
considerable ex-

citement in local

film circles.

It is said that

Paramount sought

to purchase West
Coast Theatres,

but these negotia-

tions failed. One
report is that Fa-
mous desired to

purchase the Roth-
child interests so

that it might get a

fair break with its

pictures, a condition which might not exist

if others controlled the chain.

Officials stated that few changes would
be made in the personnels of the theatres

acquired.

Metro Denies Report
of Foreign Activities

(Special to Exhibitors Herald)

NEW YORK, June 30.—Many rumors
have been afloat recently to the effect that

Marcus Loew was planning to go into the

theatre business in a big way abroad. The
recent departure of E. A. Schiller and

J. Robert Rubin for the other side has been
interpreted as a furtherance of these plans.

In order to make clear the policy of this

company, the following official statement

was issued last week by Mr. Loew:
“We do not intend to build any theatres

in England because our films are being

properly presented there. Three years ago
we arranged with the owners of the Tivoli,

London, to play our films. This arrange-
ment has proved beneficial to us and also

to the British exhibitors and the industry

generally in England.

“We recently became associated with the

Gaumont company in the operation of their

exchanges and to assist in the management
of their theatres in France. It was for

this purpose that Mr. Schiller was sent

abroad.

“We have no intention of erecting thea-

tres anywhere in the world merely for the

purpose of creating a competitive situation.

Our purpose in this business is to improve
it, and not to undermine other interests.

“We have no desire to build or own a
theatre in any city which is adequately
seated and properly equipped theatrically
to present pictures as they reasonably
should be exhibited.

“Where a foreign country is devoid of
adequate houses, we shall attempt to con-
vince local exhibitors that they ought to

build proper theatres and we are ready to
lend our resources to help build such
theatres.”

Butterfield May
Control Grand Rapids

(Special to Exhibitors Herald)

DETROIT, MICH., June 30.—The most
significant news of the week in Detroit and
Michigan film circles comes with the re-

port of negotiations now under way where-
by W. S. Butterfield will take over all of
the theatres of Consolidated Theatres in

Grand Rapids.
For several weeks the smoke of battle

between the Butterfield interests and Para-
mount building enterprises has flooded
screen circles. The first blow was struck
by Paramount when it invaded the Butter-
field sanctum at Bay City, taking over
active control of four theatres.

If Butterfields are successful in obtain-
ing the Consolidated houses in Grand
Rapids, it will give them control of the

Furniture City. Included in the Consoli-
dated holdings is the Majestic Gardens,
leading first run theatre of the city. The
Butterfield interests recently purchased the

lease to Powers theatre, a legitimate house,
thus practically closing up the city for its

opposition.

Pontiac was also invaded by Butterfield

last week, it having been announced that

A. J. Kleist had sold his interests in the

Oakland theatre to the chain forces.

Paramount Pep Club
Feeds 500 at Outing
( Special to Exhibitors Herald )

NEW YORK, June 30.—Chartering a

Hudson river steamer, Paramount Pep
Club staged athletic games and served
supper to 500 club members and their

families at the annual funfest at Indian
Point.
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BMW—
MEW YORK—Eddie Eschmann re-

turned after a week in Chicago and

looks well in spite of that. . . . Harry

Goldberg, out of the hospital after losing

a few tonsils, says he lost weight at the

neck line. . . . Fred Elliott, Demos-

thenes’ only living rival, delivered his

maiden speech at Joe Seider’s convention at

Asbury Park and a good time was had by

all. . . . Henry Ginsberg showed his

first picture last Friday at Miles’ and if

you don’t believe it was a good one ask

Ginsberg or Reason. . . . Harvey Day an-

xiously inquired about the prohibition laws

before leaving for Asbury Park convention.

Dr. W. E. Shallenberger departed

for Asbury Park with a bunch of date

blanks in one hand and his golf outfit in

the other. . . . H. A. Snow, African

game hunter and picture maker, is back

from the Arctic regions where he didn’t

hunt African game. . . . N . L. Man-

heim, Universal foreign manager, is back

at his office after a visit to a hospital for

an operation. . . . Harry Rowson, Eng-

lish film man and trans-Atlantic commuter,

returned to England last Saturday. . . •

W . J. Morgan, sales manager of Producers

Distributing Corporation, left for the West

last week on his first trip on the new job.

. . . Charles Beahan, of P. D. C. edi-

torial department, is another traveler, hav-

ing gone to the Coast last week to take a

peep at production. . . . Stanley J . Rollo

has joined Jack Bachmann on the sales

staff of Schulberg Productions. . . . Ma-

jor H. C. S. Thomson, of F. B. 0., has re-

turned from a trip to the Coast. . . .

M. H. Hoffman, of Tiffany-Truart-Renown,

served as a judge at the Asbury Park con-

vention water carnival, with Abe Carlos,

Jack Bellman and A. L. Selig along to give

moral support. . . . Wells Hawk has

been seriously ill and the Cheese Club posts

daily bulletins. . . . Joseph M. Schenck

left for the Coast Sunday after a two

weeks busy stay in the Big Town. . . .

Mike Levee is another Coastite who has

been giving the Main Street a treat for the

past fortnight and has gone home to rest.

. . . Phil Rosen, having made his name
world famous with “Abraham Lincoln,”

will direct “Buffalo Bill” for Cathrine

Curtis. . . . Abe Snyder, Boston film

man, is spending a few days at the Astor

and incidentally looking at a lot of state

right pictures. . . . Herbert Brenon,

back from England, says Sir J. M. Barrie

is a great guy and gives promise of a bril-

liant future. . . . Hal Howe, back
from the Coast, figures he is too fat for

real beauty and would take up banting if he

knew how to do it. Bob Welsh reichen-

bached the Jersey convention by toast-

mastering the banquet. . . . Ed McNamee
asked Raymond Cavanagh if he knew any
Ford jokes and Cavvy replied that he had
been driving one for three years. . . .

Wyatt Parker struck a tough day last Sat-

urday when he didn’t find time to enjoy

golf. SPARGO.

How They
Celebrated

Above: Josie Sedgwick, Uni-

versal star, rode a skyrocket to

the moon. Left: While Ar-
thur Trimble of Buster Brown
comedies for Universal lit this

giant cracker, Doreen Turner
(Mary Jajie) held her ears and
Pete (Tige) listened.

With Warner Brothers’ decision :o

split the New York and New Jersey
territory, Nat Beier was named
manager of New Jersey’s exchange.

Jack Stewart has gone to Brussels

to open a new First National ex-

change there. He was formerly
with Pro-Dis-Co at Detroit.
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Re-Takes

PREMIERES, theatre openings, pre-

views, actors luncheons, fights, special

screenings, luncheon dates, that’s the life of

a screen scribe in Hollywood, and only a

person with an iron constitution and an as-

bestos stomach can stand it.

* * *

Had to get out the old Tux twice last

week. New theatre at Pasadena, and

Charlie Chaplin’s film at Grauman’s. Both

fine affairs which lasted till all hours of the

John Barrymore, looking leaner than

somewhat, broke bread with the boys and

girls of the cinema columns and furnished

them with a lot of stories for their Sat-

urday pages. John’s a great booster for

California and Warner Brothers ought to

get a rake off on the corner lots John sells.

* * *

Going, Going, Gone

They’ll make a monkey outa Bryan yet.

* * *

He’s Wise

Just as Mrs. Coolidge decides to do the

spring housecleaning the President decides

to take a vacation in Vermont. That’s the

advantage of having relatives nearby.

* * *

Makes It Unanimous
According to latest reports the Demo-

crats are in favor of reducing the income

tax. That ought to get ’em a couple more
votes.

* * *

Clean You
In Hollywood they have vacuum clean-

ers for the streets and the grocers vacuum
clean your pocketbooks.

* * *

I Do
I understand they’re going to revise the

marriage vows. If they’ll put one in about

not driving from the back seat it’ll help

a lot.
* * *

Too Late
That bandit who walked into a swell

Los Angeles restaurant the other evening

and covered the guests, didn’t get much.

The proprietor had just collected cover

charges.
* * *

In Out Town
Voice on the Phone—“Come on over,

we’re having a party.”

Other Voice
—

“Can’t, got a case of neu-

ritis.”

V. O. T. P.
—“Bring it over, the boys’ll

drink anything.”
* * *

Long Time Ago
An old timer is one who can remember

when the gals wore cotton stockings.

* * *

Long Waits Between Cars

In Hollywood they furnish seats at every

corner for the straphangers to wait for cars.

What they really need, however, is beds.

* * *

Famous Last Words
I know the guy who makes this stuff.

R. M.

Equitable Contract Pledged
by Elliott at Jersey Meet

President Joe Seider, in Annual Report, Thanks Trade Press

for “Kindness and Help”—Independent Association

Honors Woodhull—Cohen Talks

By JOHN S. SPARGO
ASBURY PARK, N. J., June 30.—The definite promise of an immediate

new equitable contract was the highlight of the opening day of the sixth annual

convention of the M. P. T. O. of New Jersey at the New Monterey hotel. It

came from Frederick H. Elliott, general manager of the Independent Motion
Picture Association of America after he had promised as part of his program,

“an equitable contract, based on a desire to live and let live.”

When he had finished Joseph Seider, president of the Jersey organization,

asked Mr. Elliott if he could make that statement any more definite or bind-

ing and in reply Mr. Elliott said

:

Action to Be Taken on Contract Within 10 Days

“The adoption of a new, equitable contract is the first major problem that

will be acted upon by our association and I can assure you that within a week
or 10 days a committee from our association will be appointed to confer with
a similar committee from your national organization to draft a contract that

will be fair both to the exhibitors, the producers and the distributors of indepen-
dent pictures.”

Mr. Elliott’s statement is the first set

promise of immediate action on what the

exhibitors consider the most vital ques-
tion affecting their

business today and
his statement was
cheered by the

showmen gathered
at the convention.

The convention
got under way
promptly at the

scheduled time,
which is a charac-
teristic of New
Jersey exhibitors

since Joe Seider
took the presiden-
tial reins, with an
address of wel-
come by C. E. F. Hettrick, mayor of As-
bury Park. Mayor Hettrick’s talk showed
that he had studied the toughest question
which confronts the New Jersey exhibitors,

the old blue laws which are being enforced
in the state, and that he had reached con-
clusions that there was a lot wrong with it.

Blue Laws Interfere

Mr. Hettrick pointed out that the two
great moral forces of the present day
were the church and the theatre, and that

the latter was being hampered in the good
work it could do by the application of

these blue laws.

“These blue laws of New Jersey are

obnoxious, obsolete and unenforced and
you theatre men should see that they are

wiped off the statute books of the state,”

said Mayor Hettrick. “If a thing is right

and moral on Monday, Tuesday and Wed-
nesday it is right and moral also on Sun-

day and with this being true the applica-

tion of the blue laws to the extent of

closing the theatres and other places of

recreation on Sunday is all wrong.”
The opening day was characterized by

strong speeches by men prominent in ex-
hibitor circles in the East. Most prominent
among these were president Joseph M. Sei-

der of the New Jersey organization; R. F.

Woodhull, president of the M. P. T. O. A.

;

Sydney S. Cohen, William Brandt, and Mr.
Elliott. Each paid high tribute to Mr.
Seider for the good work he had done with
the New Jersey organization, which now
numbers among its members 94 per cent of
the theatre owners of the state.

Thanks Trade Press

In his annual report Mr. Seider took
occasion to thank the trade press “for
their kindness and help.”

“You, my kind friends,” he told the ex-
hibitors, “little realize to what extent they
have helped us to succeed.”
Mr. Seider pointed out that during the

past year the organization had adjusted
40 odd “music tax” cases

;
had aided mem-

bers to pay dues by securing “two excep-
tionally meritorious industrial reels had
functioned politically by defeating Bill 438
and enacting Bill 241

;
had elected four

of five candidates for commissioner in

Newark and five candidates in Jersey City.

“In public service activities,” he said, “we
have not been backward. We have never

failed to participate wholeheartedly in every
municipal, county, state or public under-

taking. We addressed Rotary, Kiwanis,

Lions and Business Men’s Associations

;

selling the theatre owner to his community,
showing his value to the business progress

of the town, and opening the eyes of all

to his value from every angle.

“We have instituted campaigns for the

reduction of basic rates in insurance and

electric current and refunds of overcharge

on electric current charge since 1914.

( Continued on page 40 )

Brown to Head F. B. O. Distribution

;

Marcus Appointed Manager of Sales
(Special to Exhibitors Herald)

NEW YORK, June 30.—Major H. C. S. Thomson, president and

managing director of Film Booking Offices, announced today that

Colvin W. Brown had been made vice-president in charge of distri-

bution, and that Lee Marcus, assistant to the late Harry M. Berman,

had been appointed sales manager of the company.
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Left to right: M. H. Hoffman, L. A. Young, and A. Carlos, who were named
officers in the re-organization of Tiffany Productions, Inc., with affiliated com-
panies last week. Young becomes president, Hoffman remains vice president
and general manager, and Carlos becomes secretary.

Young New Head of Tiffany
and Affiliated Companies

A. Carlos Named Secretary—Hoffman Remains Vice-President—
$250,000 Added to Budget for Expansion Activity

(Special to Exhibitors Herald)

N EW YORK, June 30.—L. A. Young was elected president of Tiffany
Productions, Inc., Truart Film Corporation, Carlos Productions,
Inc., and the Renown Pictures, Inc., it was announced at the offices

of the organizations last week. At the meeting of directors where the
reorganization was effected, A. Carlos became secretary while M. H. Hoff-
man, it was agreed, would remain vice-president and general manager.

I
N connection with this conference it was
announced that $250,000 cash capital has

been added to the finances of the organiza-
tions for the furtherance of the program
as outlined.

Young comes to the office from the L.

A. Young Industries, which is a large au-
tomobile spring manufacturing concern.

He points to the increased resources of the

companies for the coming season with the

prediction that this year will find them ex-
panding with man power of the highest
quality and long experience.

Both Carlos and Hoffman have had years

of experience both in the executive, selling

and production end of the film industry.

The latter was for many years general

manager of Universal, and as an inde-

pendent producer brought out Mae Murray
in successful screen plays. Carlos was for

many years one of the chief executives of

the Fox Film Corporation and is consid-

ered among authorities in the foreign field.

Previous to the meeting, Hoffman and
Carlos were jointly interested in the Car-
los Productions, Inc., who have Richard
Talmadge under contract.

The result of this arrangement divides

the executive duties of the various organ-
izations involved between Hoffman and
Carlos, giving both men an opportunity to

do the big things they are both capable of.

Pathe Folk Make Merry
at Long Island Outing

(Special to Exhibitors Herald )

NEW YORK, June 30.—With a cara-

van of “rubberneck wagons,” several

hundred employes of Pathe Exchange
hied themselves to Massapequa, Long
Island, for a picnic that included golf

and baseball matches and a shore dinner.

Sol Lesser Deal
for M-G Films

Involves Million
( Special to Exhibitors Herald )

NEW YORK, June 30.— Every Metro-
Goldwyn-Mayer picture of the coming sea-

son will appear in the 110 California the-

atres of West Coast Theatres, Inc., under
a deal just completed by Sol Lesser and
Metro-Goldwyn. The transaction is said to

involve more than $1,000,000.

First National’s bookings in the first

week of June were the largest in the com-
pany’s history except one week last Jan-
uary. The biggest deal, made with Arthur
White, calls for presentation of the Winner
Group in the U. B. O. chain for the year
starting September 1. The Winner Group
has been booked in 166 of all the cities in

the United States and Canada having a
population exceeding 25,000. Fox theatres
of Greater New York will show this group
of First National pictures under a new
contract.

Five of First National’s biggest produc-
tions for next season will be released in

August, in connection with “Greater Movie
Season.” The five and their release dates
are:

Constance Talmadge’s “Her Sister from Paris,”
August 2; “Fine Clothes,” with Lewis Stone and
Alma Rubens, August 9; “The Half-Way Girl,”
featuring Doris Kenyon and Lloyd Hughes,
August 16; Milton Sills' “The Knockout,”
August 23, and Norma Talmadge’s “Graustark,”
August 30.

“The Lost World,” First National-Roth-
acker special, was held over for a fifth

week at the Roosevelt theatre, Chicago,
after a four weeks’ booking. Four first-

run theatres in Dayton, Ohio, featured
Pathe two-reel comedies in one week.
“How Baxter Butted In,” a Warner
Brothers picture, recently opened the New
Gallery Kinema in London.

Ammonia Bomb Strikes
Woman in Chicago Show
Trouble with union bill posters is al-

leged to have been the contributing fac-
tor in the throwing of the ammonia
bomb into the La Salle theatre, Chicago,
Sunday evening while 500 people sat
watching a motion picture. The missile
struck and slightly injured Grace Stew-
art. Several sitting near the fire escape
from the where the object was thrown
were saturated with the volatile acid.
The house is managed by Samuel Cum-
mins.

Aywon Finishes Latest
Western With Clifford

(Special to Exhibitors Herald)

NEW YORK, June 30.—The latest of
the series of six Western thrillers starring
Gordon Clifford has been completed ac-
cording to the announcement of Nathan
Hirsh, president of the Aywon Film Cor-
poration. It is entitled “West of Mojave,”
and is a Bear production. Territory is

rapidly selling, it is reported.

Developing Plant Moves
( Special to Exhibitors Herald )

HOLLYWOOD, June 30.—By a con-
tract with Arthur F. Beck, president of
Embassy Pictures, the B. & T. Process
Laboratories of New York have been
moved here to handle the developing
work of the Embassy pictures.

M.P. T.O.A. Starts InquiryonBlock Booking;

Holds Practice Unfair to Theatre Owners
(Special to Exhibitors Herald)

NEW YORK, June 30.—Block booking and the policy of the distributing
companies in regard to such selling during the coming season are being made
the subject of an investigation by the M. P. T. O. A.

One of the largest producing companies has notified the M. P. T. O. A. that
it has changed its policy so that on next season’s product the exhibitors will

not be compelled to buy all of the company’s pictures in that way. As the
result of this, a letter was sent out to every producing and distributing com-
pany by President R. F. Woodhull asking a declaration of policy and adding:

**We believe that the volume of quality pictures of real box office merit available in the market
today makes the compulsory purchasing of pictures in large blocks at the commencement of a season
a hardship as well as unfair to theatre owners. Such a practice not alone ties up all play dates
of a theatre owner but closes the door to product of a real box office value which may be offered
to him during the year , thus doing a business injustice to his public and himself and other dis-
tributors and producers .**
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Above is Gillis theatre, Kansas City, Mo., which was destroyed last week when an
explosion and fire caused the death of two men and injury to several. The loss

was estimated at $150,000.

Charge Doolittle and Others
with Misuse of Trust Fund

One of the Creditors of Selznick Asks $113,000 From the

Former Executives of Company—Paid Selves Excessive

Salaries, According to Claims of Bank
(Special to Exhibitors Herald)

NEW YORK, June 30.—The Pacific Southwest Trust & Savings Bank,

one of the creditors of Selznick Pictures Corporation when that concern went
into bankruptcy in 1923, has filed suit for the recovery of $113,000 which it

claims was misused as a trust fund by those who handled the affairs of the

company after the bankruptcy.

Seven defendants are named and the bank charges that these seven diverted

the money from its proper sources.

Doolittle and Others Are Named in Suit by Bank
The defendants are Walter Jerome Green, former president of the Utica

Investment Company and formerly connected with the Savage Arms Company

;

William C. P. Doolittle, former vice president of the Utica Investment Com-
pany and formerly president of Selznick Distributing Corporation

;
Mark

Hyman, Ralph B. .Itelson, James L. Tilton, L. F. Guimond and Lawrence J.

Darmour.

Two Men Die in

Gillis Disaster;

$150,000 Damage
(Special to Exhibitors Herald )

KANSAS CITY, MO., June 30.—The
Gillis theatre, a landmark of Kansas City,

was destroyed late Thursday night by an
explosion and fire which burned an un-

known number of persons. Early estimates

that 35 had perished were lowered to three,

later to two. The house was a combina-
tion motion picture and tabloid show at

Fourth and Walnut streets. Scores of per-

sons were injured. The estimated loss was
$150,000.

The explosion was followed almost in-

stantly by flames, the roof of the five-story

building tumbling in. It was near 11

o’clock. Those who escaped did so mirac-

ulously, according to witnesses. The front

exit was a circuitous riot. It led from the

theatre through a long hall down a flight

of steps, a route that became confusion in

a maze of steps. Added to that was the

breaking boards, sending men sprawling
pell-mell. The rear exit was cut off first.

The tragedy came with terrific swiftness.

A comparative few were in the audience
when the entire section of the theatre col-

lapsed. Brick and debris sent into streets,

broke windows as far as a block away.
When police and firemen began removing
the injured, one fireman lost his life. The
streets were littered with casualties. Many
nearby buildings also were injured.

The cause of the explosion is a mystery,
although an investigation is under way by
the police, who believe the explosion may
have been the result of labor trouble.

Robber Slays
Theatre Owner

in New Orleans
( Special to Exhibitors Herald)

NEW ORLEANS, June 30.—When a
negro bandit killed Samuel Simon, owner
of the Dixie theatre here, 10 detectives
were assigned to the manhunt. Mr. Simon
was returning home from the theatre when
the lone bandit ordered him to throw up
his hands. He did so and waited for the
search. When the bandit failed to move,
Simon started to walk past and was shot.

He died in a hospital.

Four Theatres Robbed
By St. Louis Bandits

( Special to Exhibitors Herald )

ST. LOUIS, MO., June 30.—-Theatres
have been victims of several recent hold-
ups. The cashier of the Queens Airdome
dreamed she had been robbed

;
next day

four masked bandits took $273 from her
at the Airdome. Three youths held up the
cashier of the Liberty Music Hall and got
$175. At the Arcade Airdome the girl

cashier was robbed of $72 by a trio. Two
have been arrested in the holdup of the

cashier of the Compton Airdome.

Cooler Weather Boosts
East’s B.O. Receipts
(Special to Exhibitors Herald)

ALBANY, N. Y., June 30.—With the
advent of cooler weather, receipts at the
motion picture theatres in Central New
York showed a marked improvement last

week over the previous fortnight. In
some of the theatres in large cities the
opening of the second show frequently
found crowds standing. Owing to day-
light saving in many places, the first

show of the evening amounts to little.

Three of these defendants, Doolittle,

Itelson and Hyman, were members of a

committee organized for the purpose of

re-establishing Select Pictures Corporation,

a subsidiary of the Selznick concern, which
had also been put into bankruptcy.

The action is based on the claim that

when the Selznick company became insolv-

ent all rights and title to the productions,

“Rupert of Hentzau” and “The Common
Law,” were turned over to the bank with
the intention of making it a preferred
creditor.

Charges Excessive Salaries Paid

It is charged in the complaint that the

bank was entitled to 70 per cent of the

gross proceeds derived from the distribu-

tion of its motion pictures, that Selznick
Distributing Corporation was to receive 30
per cent for distributing the pictures, that

it was agreed that the share of the bank
should be kept in a separate trust fund and
should be paid over to it weekly, that the

officers and directors of the Selznick cor-

poration failed to keep the moneys of the

bank and other producers separate from
its own funds, but that they dipped into the

trust funds of the bank and other pro-

ducers to pay themselves excessive salaries

and meet the general expenses of the com-
pany.

Name By-Laws Committe
( Special to Exhibitors Herald)

ALBANY, N. Y., June 30.—A commit-
tee consisting of Louis Buettner of Co-
hoes, Uly S. Hill and W. W. Farley of
Albany, representing the Albany Zone,
and Jules Michaels of Buffalo, Charles
Hayman of Niagara Falls and Vallely,
representing the Buffalo Zone, has been
named to draft the by-laws for the New
York State M. P. T. O.

Warners Name Allen
( Special to Exhibitors Herald)

CINCINNATI, June 30.—James V.
Allen has been named manager of the

Warner Brothers exchange here.
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North and South Carolina May Merge
Craver Is Elected

League President

atAnnual Meeting
McCabe Is Selected Vice Pres-

ident and Abbott, Sec-

retary-Treasurer

By JAY M. SHRECK

WRIGHTSVILLE BEACH, N. C.

June 30.—Steps to curb cut rate ad-

mission prices because “most if not all

of the cities in North Carolina are al-

ready over-seated and business condi-

tions generally bad” will be taken by

the board of directors of the Motion
Picture Theatre Owners of North
Carolina as a result of action by the

twelfth annual convention of the or-

ganization last week.

A resolution condemning the practice

was referred to the board, with the under-
standing that this body should take what-
ever action was considered advisable in or-

der to cope with the situation which pre-

vails in certain localities.

Woodhull Urges Merger

It is probable that within the next two or

three months there will be effected a mer-
ger of the North and South Carolina ex-
hibitors. If not a merger, it is almost cer-

tain that some sort of working agreement
will be established.

R. F. Woodhull, president of the Motion
Picture Theatre Owners of America, in his

address urged that this be done, declaring

that it would be beneficial in national activ-

ities.

R. D. Craver of Charlotte, First National
franchise holder and an associate of War-
ner Brothers in the operation of several

theatres in this state, was elected president

of the association to succeed the late H. B.

Yarne . Paul McCabe of Tarboro was
named vice president, and F. A. Abbott of

Blowing Rock, secretary-treasurer.

On the board are McCabe, C. L. Welsh
of Salisbury, Craver, Percy Wells of Wil-
mington, S. S. Stevenson of Henderson,
A. F. Sams, Jr., of Winston-Salem, Mont-
gomery S. Hill of Charlotte, Charles W.
Picquet of Pinehurst, A. B. Huff of High
Point, James A. Estridge of Gastonia, R.

T. Wade of Morehead City, and Claud Lee
of Hickory.

Brings M. P. T. O. A. Message

The North Carolina exhibitors were
happy to have National President Woodhull
with them. He brought to them for the

first time in many months a message from
national headquarters. This because of the

fact that North Carolina had been since

the Chicago convention a member of Al-
lied States Organization.

The play date bureau, said President
Woodhull, is functioning with pledge cards
and letters being received from all parts

of the country.

“We don’t ask you men to throw out
the product of other companies,” he said.

“That would be impossible. But we do
ask you to encourage the independent.”

The Burkan franchise plan was touched
upon briefly by the national president, who
declared that the proposition in many ways
resembled the Keith Booking Offices fran-
chise plan. Three or four of the big com-
panies already have assured Nathan Bur-

In North Carolina With

NORTH CAROLINA’S NEW EXECUTIVES. (Left to right) F. A. Abbott, Wonderland the-
atre, Blowing Rook, secretary-treasurer; R. D. Craver, who succeeds the late H. B. Varner
as president, and Paul McCabe, Colonial theatre, Tarboro.

CONGRATS, R. D.! Pete Woodhull
(left), national president, came on to

Wrightsville Beach to talk to the boys
and congratulate R. D. Craver on his

election as North Carolina president.

KEEPING COOL. (Left to right) Jack
Kerin, Famous Players; Mrs. Jay M.
Shreck, Fred Pollock, Metro-Goldwyn
manager, and all dressed up and no
place to go is E. F. Dardine, “U” chief.

FRIENDLY ENEMIES. Sam Warner
(left) who is associated with R. D.
Craver, and Montgomery Hall director
of Paramount houses in North and
South Carolina.

HERALD BOOSTERS. (Left to right)

C. L. Welch, Victory theatre, Salisbury;
M. Merriwether, Concord, and S. S.

Stevenson, Princess Theatre Company,
Henderson.

ON THE BEACH, BUT NOT AT WAIKIKI. (Left to right) Ed Stewart, Pastime theatre,

Concord; Mrs. Fred Pollock, wife of Metro-Goldwyn’s manager at Charlotte; Ed Heller,

Pathe manager, and P. R. Parrish, the big boss of the Broadway, High Point.
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Condemns Cut Rate Admission Prices
Woodhull, National
Executive, Attends
Southern Conclave

Says Play Date Bureau Now
Functioning—Praises

Talk of Hays
kan that they will “go along” on the plan,

according to President Woodhull.

Create Fair Play Bureau

The Milwaukee convention, said the na-

tional president, did a lot of good for the

industry. The exhibitors, he said are no
longer offering their theatres for nothing

as they were prior to that gathering.

A fair play bureau, he said, had been es-

tablished at national headquarters. He
urged that any difficulties which any ex-

hibitor might encounter with exchanges
should be referred to this bureau.

President Woodhull said that the na-

tional executives felt that the “Greater

Movie Season” movement would be bene-

ficial; he urged exhibitors not to be stam-

peded into buying 100 per cent product"

from any one company, and he praised

Will H. Hays for his address before the

Tnternational Rotary convention in Cleve-

land. Speaking as a Rotarian, President

Woodhull declared that he felt that Mr.
Hays’ talk had done an immeasurable
amount of good for the entire industry.

Prior to his address, President Woodhull
was elected a life member of the North
Carolina organization, thus cementing

closer the relationship between this state

and the national body.

Dues 5 Cents a Seat

The convention agreed to a tax of 5

cents a seat as dues to the organization.

This will give the league a fund of $3,000

a year with which to function. Twenty-
five dollars a month was voted to the sec-

retary-treasurer for the expenses of main-

taining his office.

The resolution condemning cut rate ad-

mission prices read

;

Whereas, most if not all of the cities of North
Carolina are already over-seated and business

conditions generally bad whereas the success of

the entire theatre industry depends upon the

healthy growth and progress of the exhibitors

business, now therefore bv it resolved by the Mo-
tion Picture Theatre Owners of North Carolina
in annual session that it be declared the proper

policy of this organization that the theatre own-
er’s interest and vested righ.s be reached by
members of the organization to the extent that

cut rate prices for admission and every character

of unfair competition be condemned.

Among the exhibitors attending were

:

James A. Estridge, Gastonian theatre,

Gastonia; C. L. Welch, Victory, Salisbury;

F. Sams, Jr., Pilot, Winston-Salem; A.
F. Sams, Auditorium, Winston-Salem;
Montgomery S. Hill, Imperial, Charlotte

;

W. E. Stewart, Pastime, Concord ; E. A.

Bailey, Star, Rockingham; J. F. White, Jr.,

Capitol, Asheboro ;
F. A. Abbott, Wonder-

land, Blowing Rock; S. S. Stevenson, Prin-

cess, Henderson
;

R. P. Rosser, Capitol,

Raleigh
;
M. Merriwether, Concord, Con-

cord
;
Paul McCabe, Colonial, Tarboro; A.

F. Moses, Broadway, Winston-Salem; Nat
Royster, Broadway, Charlotte; Joe Marks,

Lexington
;

R. D. Craver, Lincoln, Win-
ston-Salem; Percy Wells, Victoria, Wil-

mington
;

R. T. Wade, Palace, Morehead
City

;
D. R. Connor, Grand, Whiteville ;

A.

B. Huff, Broadway, High Point; P. B.

Parrish, Capitol, High Point, and C. P.

Harper, Whiteway, Selma.

The mid-winter convention will be held

at Pinehurst.

Our Friends and Readers

ON THE BURNING SANDS. (Left to right) A. B. Huff, High Point Amusement Company;
R. E. Helms, Film Booking Offices; Mrs. Pollock, Lorenzo Cortez Lowe, Producers Dis-
tributing Corporation, and A. L. Anderson, Rockhill theatre men.

ENJOYING AN OUTING. (Left to right)
H. F. Stallings, Kinston ; C. P. Harper,
Whiteway theatre, Selma, and D. R.
Connor, Grand, Whiteville.

ALMOST FOUR OF A KIND. (Left to
right) Tom Little, M.-G. ; Raleigh Good,
F. B. O.; Francis White, Jr., Capitol,
Asheboro ; Frank Sands, First National.

THE WARNER-CRAVER CLAN. R. D.
Craver (left), Sam Warner, juggling his
straw hat, and Nat Royster, who has
been appointed general manager for
Warner-Craver

.

SUTHIN GENTLEMEN. (Left to right)
C. L. Welch, captain of the Victory the-
atre, Salisbury; A. F. Moses, Broadway,
Charlotte, and A. F. Sams, the senator
from Winston-Salem.

OLD TIMERS. F. A. Abbott Wonder-
land theatre, Blowing Rock, and secre-
tary treasurer of North Carolina, and
Percy Wells, Wilmington.

TALKIN’ IT OVER. President Wood-
hull talks things over between sessions.
Facing the camera is Clint Weyer of
Theatre Inter-Insurance Exchange.
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“Greater Movie Season ’ Drive
Takes on National Aspect

Campaign Well Under Way in Twenty-eight Exchange Cities—Other

Centers Lining Up Behind Movement
(Special to Exhibitors Herald)

NEW YORK, June 30.—That “Greater Movie Season,” sponsored by
the Motion Picture Producers & Distributors of America, will be a

truly national movement is assured by the fact that 28 exchange
cities have already completed organization of their forces and have their

campaigns well under way.
THE last minute list of the important

cities which will participate, and the

general managers in charge of local activi-

ties, follow

:

Albany, N. Y. (Tony Veiller) ; Atlanta
(Willard C. Patterson) ; Atlantic City
(Edward J. O’Keefe) ; Boston (Buddy
Stewart) ; Buffalo ( (Jules Michael) ; Butte
(William J. Sullivan) ; Chicago (Ralph
Kettering); Clinton, la., (H. S. Ward);
Cleveland (Fred Desberg) ; Dallas (Si

Charninsky) ; Denver (Harry Long) ; Des
Moines (A. G. Stolte) ; Green Bay, Wis., (to

be announced); Indianapolis (Ace Berry);
Kansas City (Jay Means) ; Lexington, Ky.,

(Earle Hall Payne); Little Rock, Ark.,
(W. A. May) ; Los Angeles (Jack Retlaw) ;

Memphis (Lloyd Dearth) ; Michigan State

Campaign (H. M. Richey) ;
Detroit (Dave

Palfreyman) ; Milwaukee (Tom Saxe) ;

Minneapolis (W. A. Steflfes) ; Montgomery,
Ala., (H. C. Farley) ; New Kensington, Pa.,

(A1 Hicks); New York City (to be an-

nounced) ; Omaha (C. T. Lynch) ; Phila-

delphia (F. H. Buhler) ; Portland, Ore.,

(to be announced) ; Portland, Me., (C. S.

Hamilton) ; Salt Lake City (Carl Porter) ;

San Francisco (Herman Wobber) ; St. Louis

(Joe Mogler) ; Seattle (J. Von Herberg and
Robert W. Bender) ; Sioux Falls, S. D.,

(A. K. Pay) ; Tulsa, Okla., (Ralph Tal-

bert) ; Washington, D. C., (Harry M.
Crandall) ; Waterloo, la., (Alexander
Frank) ; Wichita, Kan., (Stanley Cham-
bers) ; New Bedford, Mass., (Theodore B.

Baylies) ; Camden, N. J., (William Wilson).
* * *

Forty-five theatres of the Schine Circuit,

operating from Gloversville, N. Y., with
Ben Davis as comptroller, will conduct a

campaign in association with the Albany
committee. “We are going after this in a

manner which will stamp ‘Greater Movie
Season’ on the minds of all of the people

in all of the towns where our theatres are

located,” Davis wrote to the national serv-

ice bureau. Other circuits, operating inde-

pendently, reflect the same enthusiasm.

Chicago’s authorization of $50,000 as the

campaign budget constitutes a record so

far, but the New York figure has yet to be

fixed. This city’s organization will be

completed during the week after a meeting
of the committee which will name a gen-

eral manager and an associate staff.
* * *

By adopting the Hays plan with such

variations as are necessary to meet local

conditions, “Greater Movie Season” will be

uniform throughout the United States in

its main features. With parades, speakers,

and advertising appropriations set, the chief

efforts of the general managers are being

directed on newspaper and commercial co-

operation in putting over the national con-

test, with awards of a trip for two around
the world on the Red Star liner, Belgen-
land, a trip for two to Miami and a similar

trip to Los Angeles as guests of the re-

spective chambers of commerce.

Hoosiers Off with
Banquet for 200

(Special to Exhibitors Herald)

INDIANAPOLIS, IND., June 30.—
Plans for “Greater Movie Season” to start

in several larger cities August 2 were
begun here at a banquet at the Indianap-
olis Athletic Club, the banquet being given
by the Indianapolis film board of trade and
attended by exhibitors film exchange men
and members of the Indiana Photoplay
Indorsers.
More than 200 attended and welcomed

plans for a great campaign outlined by
Jerome Beatty, right hand man of Will
Hays. Beatty explained the movement was
not only to increase business in the dead
month of August, but also to educate non-
theatregoers to the change for the better

that has been made in pictures.
* * *

The local organization plans to use news-
papers, billboards, a street parade and win-
dow displays. A prize was donated last

night by Beatty to Ace Berry, manager of
the Circle theatre here and general man-
ager of the campaign. This prize is a dress
worn by Norma Talmadge in her picture

“The Only Woman.” It will be used in one
of the contests.

Mayor Lew Shank was introduced by
Chairman H. C. Dressendorfer, manager
of the Educational Film exchange. The
mayor was followed by John B. Reynolds,
secretary of the Indianapolis chamber of

commerce, who pledged the support of his

organization. Beatty who was introduced
as director of the national campaign em-
phasized the point that no matter how much
advertising was done and how effective it

might be, it would be worthless if not
backed up by good pictures. He urged that

each exhibitor plan his programs during
the “Greater Movie Season” with particu-

lar care. Robert Lieber voiced approval of

Beatty’s talk with a few enthusiastic

words.

Mayor Miller, Though 111,

Enthusiastic Supporter
(Special to Exhibitors Herald )

ST. LOUIS, MO., June 30.—Under the

guiding hand of the genial Joseph Mogler,
president of the St. Louis Motion Picture
Exhibitor League, the “Greater Movie
Season” campaign in the Mound City is

swinging along with much momentum. Of
course his brother exhibitors and the mem-
bers of the St. Louis Film Board of Trade
are not going to leave everything to Joe
to do.

Last Wednesday at the Melbourne Hotel
roof an enthusiastic meeting was held. His
Honor, Victor J. Miller, mayor of St.

Louis, was scheduled to be the principal

speaker but unfortunately was forced to

go to a local hospital for an operation. So
he sent his regrets. However, he is heart

and soul in the “Greater Movie Season”
movement and will lend his aid in every
wav possible.

City Judge Rosecran was one of the

speakers, while Director of Public Safety
Brod also spoke. Brod has direct super-

vision over all amusement places. He is

100 per cent for the campaign.

Lasky Directors to

Share in Saving Plan
( Special to Exhibitors Herald )

HOLLYWOOD, June 30.—Under a new
plan inaugurated at the Famous Players-

Lasky studios, directors who complete pic-

tures within a shorter time than the stipu-

lated period for making same, will share

in the saving thus effected. Another inno-

vation is the appointment of a production

manager with each director’s unit.

British Company Buys
Entire Tiffany Output
With $700,000 Contract

(Special lo Exhibitors Herald )

NEW YORK, June 30.—C. F. Bernhard,
representing British Exhibitors Films of
London, has just closed a $700,000 con-

tract with M. H.
Hoffman of Tif-

fany Productions
whereby the Lon-
don concern takes

the Tiffany Big
Twelve for the

United Kingdom
under what is

called the only
agreement of its

kind in the field

of independent
production.
The trade name

of Bernhard-Tif-

C. F. Bernhard fany Productions
will be used to

handle the pictures in Britain. Heretofore
British buyers have bought American
films only after seeing them in projection
rooms. In this case a precedent is estab-

lished in contracting for uncompleted pic-

tureplays. Mr. Bernhard decided to confine

his efforts exclusively to the Tiffany pro-
ductions.

* «

-

Gasnier, DeSano and
Windemere to Direct 9

of Schulberg Pictures
( Special to Exhibitors Herald)

NEW YORK, June 30.—The first nine
of the 18 Preferred Pictures to be released

by B. P. Schulberg have been assigned defi-

nitely to directors, it was announced this

week. Louis Gasnier, Marcel De Sano and
Fred Windemere will direct the initial half

of the program.
The first three have been started wtih Gasnier

making “Parisian Love,” featuring Clara Bow and
ton Tellegen. Be Sano is busy filming “The
Girl Who Wouldn’t Work.” Director Winde-
mere, who heads the third unit, is busy with a
Saturday Eevning Post serial by Fanny Heaslip
Lea, “With This Ring.” When Gasnier completes
“Parisian Love,” he will direct “The Other
Woman’s Story.” “Eden’s Fruit” will follow
this as the third Gasnier production. Following
“The Girl Who Wouldn’t Work,” Marcel De Sano
will be assigned to “Lew Tyler’s ' Wives,” by
Wallace Irwin. When “Lew Tyler’s Wives” is

finished, De Sano will start on “Shenandoah,”
the Civil War play. The first trio to be under-
taken by Fred C. Windemere include “The Plas-

tic Age” and “Horses and Women,” a story of

the turf.

Summer Slump Hits N . Y.

—Only Four New Firms
(Special to Exhibitors Herald)

ALBANY, N. Y., June 30.—Judging
from the small number of motion picture

•companies, or concerns closely associated

with the business that were incorporated

in New York state during the past week,

the usual summer slump is in full swing

for there were but four companies that

received charters during the week from the

Secretary of State’s office.

The four were: Campbell Motion Picture Cor-

poration, capitalized at $5,000; Bertha Kalich,

Inc., $50,000; Skalla-Grim Play Corporation,

$50,000, and the Wyko Film Library, Inc., man-
ufacturers of motion picture machines. _

Hand in Buxbaum Job
(Special to Exhibitors Herald)

NEW YORK, June 30.—Stanley Hand
has been named by E. A. Eschmann to

take temporary charge of First National’s

New York branch occurring with the va-

cancy of H. H. Buxbaum who has joined

Fox.
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Famous School for Theatre
Managers Opens in August

Fall Term Begins on August 17—Candidates for Course Must
Make Application Between June 30 and July 15

—

Students Must Not Be Over 28
(Special to Exhibitors Herald)

NEW YORK, June 30.—Official announcement of the details and opera-

tion of the Paramount training school for theatre managers was made from
the office of Harold B. Franklin yesterday. This was in the form of a 40 page
booklet containing all the information relative to admission to the school, its

objects, costs, etc. These booklets may be had on application to Mr. Franklin’s

office.

The fall term will begin on August 17 and applications for admission are

receivable from this date. The number of students to the school is limited

to 40 and to secure these 40 hundreds of applicants will be examined and the

most promising will be selected.

Successful Students Will Be Assigned to Theatres
Every student who successfully completes the course will be placed as

assistant manager or manager of one of the smaller theatres of the circuit

operated by the theatre department of Famous Players, at a starting salary of

$50 a week.

Mooney Starts
$500,000 Picture

and Stage Firm
( Special to Exhibitors Herald )

NEW YORK, June 30—Paul C. Mooney,
formerly vice president of Producers Dis-

tributing Corporation, will head Alliance

Producing Corpo-
ration, a $500,000

company he or-

ganized in New
York state to es-

tablish a chain of

dramatic stock the-

atres in the United
States and Can-
ada, to produce
Broadway plays
and produce and
distribute motion
pictures.

Plans for the

motion picture ac-

tivities of the new Paul C. Mooney

company are still

in the formative stage but action already

has started for establishing dramatic stock

theatres and for production of stage plays.

Mr. Mooney at one time was general
manager of Louis B. Mayer Productions.

Bonns Rejoins

Warners; Will

Run Exploiting
( Special to Exhibitors Herald )

NEW YORK, June 30—Eddie Bonns,

who recently resigned as head of the ex-

ploitation department of Metro-Goldwyn,
has rejoined the

Warner Brothers
organization, as-

suming his new
duties yesterday.

For the present

he will take charge
of the exploitation

of some of the

biggest of the

Warner Brothers
product. While no
official announce-
ment has been
made, it is believed

he will soon begin

the building up of

an exploitation de-

partment second to none in the industry,

and with men located permanently in every
key city.

His first work for Warner Brothers was
several years ago when he was placed in

charge of the handling of “The Lost City.”

Let9
s Make Films Best
Ever, Says Bischoff

{Special to Exhibitors Herald )

LOS ANGELES, June 30.—“The inde-
pendents must stand by the exhibitors
by producing first class pictures,” said
Samuel Bischoff, president of the Cali-
fornia Studios, upon his return from a
country wide trip where he talked to
more than 400 exhibitors. “If we give
the exhibitor the punchy, appealing and
thrilling pictures they desire the back-
bone of the big fellows will be broken.
They have been putting out poor product
that has no merit. Let’s make our prod-
uct the best ever.”

The tuition for the full term of six

months is $300 payable in advance. This
includes every expense with the exception
of the actual living expenses of the student.

The sessions of the school will be held
at the Rivoli theatre where lecture rooms
have been prepared and where complete
equipment for actual practice is being in-

stalled.

The purpose of the school, as stated in

the booklet, is to prepare the graduates for

positions in the theatre department of Fa-
mous Players, which department now
operates about 300 theatres in all parts of

the country. Students at school will be
trained in the methods and practices of
this great circuit and inasmuch as the

school authorities are training men for
their own work it is to their advantage to

give the students the best possible training

under the most capable guidance that can
be obtained.

Theatre Is Highly Developed

In a foreword to the booklet, Harold B.
Franklin says

:

“One of the most highly developed
branches of the motion picture industry is

the operation of about 15,000 motion picture

theatres in America, and thousands of

others throughout the world. The develop-
ment of motion picture theatre operation
must continue to keep pace with that of the

industry.

“Although motion picture theatre man-
agement is a highly technical work which
requires especially trained experts, there

has been hitherto no training center for

those preparing to carry on this important
work. Because there has been no definite

training center, it is inevitable that there

has been much waste, much blundering, and
a general failure to capitalize on the in-

dividual advances of this highly technical

profession.

Offers Career for Ambitious

“The establishment of the Paramount
theatre managers training school is the first

step toward preparing thoroughly trained
managers to carry on the work of motion
picture theatre operation. This school
will not only prove a benefit to the in-

dustry, but will offer a chosen vocation in

which ambitious young Americans can
enter a career of service with excellent

opportunity for good financial returns.

“The purpose of the school is essentially

practical, and its scope, most comprehen-
sive. It will lay a solid foundation for
the future by sending out ambitious gradu-

ates equipped to carry on an important
work. This school should help to establish

a high standard for the profession, for
students will be trained, not only in prac-
tical details, but also in the responsibilities

of civic duties and in the high obligations

to the ideals of the industry. All this should
be an influence affecting the dignity of the

motion picture theatre.”

Young Men Wanted
Following are the entrance requirements

and applicants who cannot pass them are
wasting their time and that of the school
management by applying.

Age limits: Men from 21 to 28.
Physical requirements: Good health.

Absence of deformity. Clean cut, pleasing
personality suitable for the type of work
planned for our graduates.

Educational requirements : It is pre-
ferred that applicants be college graduates
who are recommended for this type of work
by the authorities of their respective col-

leges. Exception will be made in the cases
of high school graduates whose other quali-
fications are well above the average. Those
who have had previous experience in mo-
tion picture theatre operations are invited
to apply for membership in the school if

they can furnish references which establish

the fact that their work has been above the
average and that they will devote themselves
to the work of the school in a way which
accords with its aim and purpose.

Character certification : Applicants must
furnish testimonial letters according to the
directions given on the application for ad-

mission, which is bound at the back of this

catalog.

Following is the school calendar for

1925-1926:
FALL TERM.
June 30, 1925—applicants for admission

begin.
July 15, 1925 applications for admis-

sion close.

July 20, 1925 selected candidates for
admission notified report to local repre-

sentative for interview.

August 1 to 10, 1925 candidates for

admission interviewed by school authorities.

August 17, 1925 Fall term classes begin.

February 1, 1926 Fall term class gradu-

ates.

SPRING TERM.
January 1, 1926 applications for ad-

mission begin.

January 15, 1926—-applications for ad-

mission close.

January 20, 1926 selected candidates

for admission notified to report to local

representative for interview. Feb. 1-10,

1926, candidates for admission interviewed

by school authorities.

February 15, 1926—Spring term classes

begin. August 2, 1926, Spring term class

graduates.

Course Comprises Four Groups
The course will be divided into four

groups, namely

:

Classroom instructions, occasional lec-

( Continued on page 40)

Eddie Bonns
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HERALD LEADS!

N the first half of 1925,

January 1 to June 30,

EXHIBITORS HERALD

leads all competitors in

volume of paid advertising

published.
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Film News PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald by

the Camera

Issue of July 11

British exhibitors greeted at Fox’s West Coast studios. Left to right: Jacqueline
Logan, W. Gavazzi King, secretary Cinematograph Exhibitors Association; Aithur
Cunningham, London; Florence Gilbert; F. H. Cooper, Norwich; Major A. J. Gale,
London; E. C. Hill; Alma Rubens; Captain J. W. Barber, London; Earle Foxe; Madge
Bellamy; John Ford; G. F. McDonald, Birmingham; Sol M. Wurtzel, studio superin-
tendent; George Marshall; Victor Schertzinger; George O’Brien; Edmund Lowe.

Top: Claire Windsor signs new
Metro-Goldwyn contract. Bottom:
Cathrine Curtis will produce Buf-
falo Bill picture from “The Last of

the Great Scouts.”

Sada Cowan and Howard Higgin are busy writing the continuity for “Invisible

Wounds,” under contract with Robert Kane. It will be his first production for First

National release, and also marks the first collaboration of the two writers in the
East. Shooting of the picture will be started in the middle of July finder present
plans.
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Here’s the actor-triumvirate of United Artists, as Joseph M. Schenck, chairman
of the board, labeled them when they met him recently on his return to Cali-

fornia. Rudolph Valentino (left) is starring in “The Untamed;” William S. Hart
(center) is making “Tumbleweeds,” and Douglas Fairbanks is happy over the

reception his “Don Q, Son of Zorro,” received on Broadway.

Apparently Marcella Arnold is not the only happy one over the results of this

screen test made by First National. Miss Arnold recently won an extra girl con-
test in Los Angeles. On the left is Kurt Rehfeld, director. David Thompson,
production manager, is studying the film. Miss Arnold may be seen next year
in F-N pictures.

Agnes Christine Johnston, back in

California after buying “The Back
Slapper” for Metro-Goldwyn-Mayer, is

making the adaptation at the Culver
City studios.

There’s no use looking any farther for new costumes for the beach, says Mack Sennett. His bathing girls are shown here
in the absolutely ultimate, final and last word in suits for swimming or rather beaching. Left to right are Dolorez Mendez,
Della Peterson, Julia Duncan, Evelyn Francisco, Betty Byrd, Carol Kines, Marian MacDonald and Ethel Sykes. They will

appear often in the Sennett comedies next year to be released by Pathe.
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How’d you like toj tote these sting-
ers around? Gene Stratton appears
in “The Keeper of the Bees,” from
her grandmother’s novel, for F. B. O.
J. Leo Meehan is directing.

Richard Dix (standing in the rear just behind the camera) is receiving much
favorable comment for his work in “The Shock Punch,” Paramount picture.

Director Paul Sloane is calling the roll atop a New York skyscraper, where some
of the scenes were taken. Seated on the plank are William J. Scully, assistant

director, and Paul Panzer.

Above: Some of the players in First National’s McCutcheon story, “Graustark,”
to be released August 30. Seated in the foreground are Eugene O’Brien, Norma
Talmadge and Dimitri Buchowetzki, director. Below: Patsy and her two brothers

and sister tog up as pickaninnies in “Mike,” just completed by Sally O’Neill for

Metro-Goldwyn distribution.

Jackie Coogan gets his shingles
slicked up for “Old Clothes,” which
he will make for Metro-Goldwyn un-
der his new contract which calls tor

his services for one year.
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Elaborate Grauman Prologue
Opens “The Gold Rush”

Barrymore Presented Valentino Medal—“Greater Movie Season” Is

Launched—I\eiv Coast Theatre Is Dedicated

By RAY MURRAY

HOLLYWOOD, June 30.
—“The Gold Rush,” Charlie Chaplin’s long

awaited comedy, drew the elite of filmdom, civic life and the social

set to Grauman’s Egyptian theatre last Friday night. All former
premieres were eclipsed by this most brilliant affair. Never in the annals
of Hollywood, which is used to gay premieres, has there ever been a more
distinguished gathering than that which turned out to honor Chaplin and
his latest cinema triumph.

TOUDOLPH VALENTINO, Fred Niblo,

Mary Pickford, Douglas Fairbanks,

Marion Davies, Gloria Swanson, Pola Neg-
ri, John Barrymore, Norma Talmadge, Lil-

lian Gish and hundreds of other screen

notables attended.

A If Goulding, who has been directing
Rupert Hughes stories at Metro-Goldwyn-
Mayer studios, is leaving that organization
July 13 upon the expiration of his contract
to go with Hughes who is perfecting plans
for a new connection.

Thousands of sightseers blocked Holly-

wood Boulevard for a glimpse of their

favorite stars. A novel system of intro-

ducing each as he or she stepped from
automobile was employed. A young man
at a microphone placed near the curb

broadcast their names through several

loud speakers.

Preceding the Chaplin picture there was
a novel trailer showing the various stars

who attended the opening receiving their

tickets. Fred Niblo was master of cere-

monies and injected considerable humor
into the proceedings. Sid Grauman’s pres-

entation was a thing of beauty and it put

the spectators in the proper mood for the

picture.

It was divided into eight parts and fol-

lowing the overture, by the Egyptian
orchestra under the leadership of Gino
Severi, there was the Land of the Mid-
night Sun, the Lonely Prospector, the Es-
kimo Dance and a symbolic pageantry of
the Spirit of the Frozen North. A balloon
dance by Lillian Powell and the festival of
dancing ice skaters were two artistic num-
bers. The prologue topped Mr. Grauman’s
most ambitious efforts.

At the conclusion of the picture Mr.
Chaplin was escorted to the stage by Mr.
Niblo. The comedian thanked the audience
for its generous applause and said much of
the credit belonged to Mr. Grauman for
the fine way in which he had put it on.

In “The Gold Rush” Chaplin appears in

his familiar togs as a lone prospector in

Alaska. He meets another miner who has
been robbed of his gold and the two strug-
gle along together until they stumble upon
their lost mine and recover their wealth.

The feature is in 10 reels and is one of
the real tests of Chaplin’s career. He was
two years in producing it and it shows
painstaking care throughout.

* * *

Eddie Cline will direct Jackie Coogan in

“Old Clothes.” This will be Cline’s fourth
consecutive picture with the juvenile star.

* * *

Morris Schlank, president of Anchor
Film Distributing Corporation, leaves today
for an extended tour of Eastern key cities.

He will be accompanied by E. O. Van Pelt,
newly appointed general manager.

* * *

Barrymore Receives Medal
John Barrymore was presented with the

Valentino medal for the best screen per-
formance of the past year at a brilliant re-
ception given at Ambassador hotel Satur-
day evening by Mr. and Mrs. Rudolph Val-
entino. Rupert Hughes presented Barry-
more with the medal.

* * *

Launch “Greater Movie” Drive

The “Greater Movie Season” campaign
was launched at the Biltmore hotel at noon
last Thursday. Ray Leek, well known
Wampas member, is Pacific Coast repre-
sentative for the national campaign. Jack
Retlcnv, special representative for West
Coast Theatres, Inc., is general manager
for Southern California. The executive
committee consists of W. H. Lollier, assist-

ant general manager; A. M. Bowles, gen-
eral manager West Coast Theatres

;
Frank

L. Newman, director general of Paramount
theatres

;
Glenn Harper, motion picture the-

atre owners association; William C. Jenner,
representing film exchanges and Film
Board of Trade; Fred Beetson, secretary
Motion Picture Producers Association;
Harry Brand, president of the Wampas;
Rex B. Goodcell, internal revenue, and Sid
Grauman, Grauman’s Egyptian theatre.
The board of directors includes, beside

the members of the executive board, Mot-
ley H . Flint, A. H. Emenheiser, Sol Lesser,
Herman Wobber, Claude Langley, J. Les-
lie Szvope, George Cleveland and John
Goring. Norman Manning of Warner
Brothers is general field representative.

* * *

Another Theatre Opens
Last Tuesday night witnessed the open-

ing of another beautiful Southern Cali-
fornia theatre at Pasadena. The new house
is one of a chain belonging to Bard
Brothers, pioneers in the theatre field.

Bard’s Pasadena seats 2,800 and is located
on the main thoroughfare of that town at
the corner of Colorado and Catalina. It

is one of the prettiest and most complete
show houses in Southern California. Many
Warner Brothers’ stars attended the pre-
miere, and Huntly Gordon acted as mas-
ter of ceremonies. Warner Brothers’
“Bobbed Hair” opened the house.

* * *

Frank L. Nezmnan, who was recently ap-
pointed managing director of Paramount’s
Million Dollar theatre, Metropolitan and
Rialto, arrived in Los Angeles to take up
his new duties on Sunday. Albert A. Kauf-
man will leave July 14 for Paris, where he
will direct the European theatres of
Famous Players-Lasky. Milton Feld, who
was associated with Mr. Newman in Kan-
sas City, will assist in the management of
the Paramount theatres in Los Angeles.

* * *

Pete Smith presided as chairman of the
Wampas meeting last Monday, and had as
the two principal attractions William Gibbs
McAdoo and J. F. T. O’Connor. Mr. Mc-
Adoo gave an interesting talk and put over
a few pertinent points as to what is wrong

“Balaban & Katz
Service” Note
SCENE: Foyer of Roosevelt the-

atre," Chicago, during run of “The
Ten Commandments.”
ACTION: IVOman patron

emerges from auditorium at second
aisle door and approaches usher.

PATRON : Can you tell me the
time?

USHER: Inquire at the first

aisle.

Patron goes to first aisle, inquires

of usher and learns time. Captain of
ushers advances swiftly to usher at

second aisle door.

CAPTAIN : Do not say, “In-
quire at the first aisle.” Say, “I
will see,” then go, learn the time,

come back and tell the patron. Do
not make the patron inquire a

second time.

USHER: Thank you, sir.

with present day pictures. He thought the

time was about ripe to drop the “milk-and-

water” heroes and get a few he-men upon
the screen. He also said that many of the

stories sent out b^ the press agents, while

they made good reading, were slightly at

variance with the truth, and referred to

his recent connection with the United

Artists and the fabulous salary he was sup-

posed to have gotten as counsel for them.

Attorney O’Connor spoke in glowing terms

of the value of the screen, and related

some of his own newspaper experiences,

which were greatly enjoyed.

* * *

Captain M. McKinzie, director general

of Criterion Classics, is back from Yellow-

stone Park with his company of players

and cameramen, and has started on a new
series of two-reel naturalists’ pictures.

These will depict the wonders of the world
and will have a pleasing comedy vein

woven through them.
Jack Warner, of Warner Brothers, in-

vited the motion picture writers to a lunch-

eon at the Montmartre last Wednesday in

honor of the return of John Barrymore.
Mr. Barrymore spoke briefly of his coming
starring vehicle, adapted from Herman
Melville’s famous whaling story, “Moby
Dick,” which for screen purposes has been
named “The Sea Beast.” The following

trade and newspaper representatives attend-

ed the luncheon : Florence Lawrence, Ed-
win Schallert, Guy Price, Monroe Lathrop,

Kenneth McGaffey, Jimmie Starr, Russell

Birdwell, Mrs. George Schaefer, George
Schaefer, Fred Jopp, Dorothy Donnell,

Helen Carlisle, Herbert Moulton, Whitney
Williams, Mr. Gordon, Jack Townley, E.

J. Westrate, Harry Burns, William Keafe,
Harvey Gausman, Myrtle Gebhardt, Jim
Mitchell, Louella Parsons, Col. Jacobs and
Ray Murray. Bennie Zeidman, Hal Wallis
and E. A. Patteron, of the Warner organ-
ization, were also present.

Arthur Sommers Roche
Signs With Warners
( Special to Exhibitors Herald)

NEW YORK, June 30.—A contract was
closed last week hy Warner Brothers with
Arthur Sommers Roche whereby the latter

will surrender to Warners the film rights

to all stories he has written and first op-
tion on those he will write during a long
period in the future. The contract also

calls for his personal supervision of the

production of his stories at least two
months of each year.
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Flirin Appoints
Managers Under

8-Division Plan
( Special to Exhibitors Herald )

NEW YORK, June 30.—Redistricting of

the four sales divisions of Producers’ Dis-

tributing Corporation into eight divisions

in connection with the new system an-

nounced last week by John C. Flinn, vice

president and general manager, to speed

up the handling of contracts, has been
worked out with the co-operation of W. J.

Morgan, sales manager, as follows

:

District No. 1—L. J. Hacking, district man-
ager; headquarters, Boston Exchange; will com-
prise New Haven and Boston branches; H. R.

Olahan, New Haven manager.
District No. 2—W. F. Seymour; headquarters,

New York home office; consists of Buffalo, Fred
Zimmerman, manager; Albany, Robert Mochrie,
manager; New York, G. M. Dillon, manager, and
Philadelphia, W. G. Humphries, manager.

District No. 3—G. F. Lenelian, headquarters,
Washington, D. C. ;

embraces Washington, G. M.
Falkner, manager; Atlanta, Ga., Mrs. A. H. Ses-

sions, and Charlotte, N. C., manager not an-

nounced.
District No. 4—Robert Cotton; headquarters,

Cleveland exchange; comprises Cleveland, G. W.
Erdmann, manager; Detroit, F. E. Stuart; Cin-

cinnati, N. G. Shafer; Indianapolis, Dudley Wil-

liston ;
Pittsburgh, G. R. Ainsworth.

District No. 5—Cecil Maberry; headquarters,

Chicago; includes Chicago, H. S. Lorch, manager;
Milwaukee, C. R. Lundgren; Minneapolis, J. E.

O’Toole.
District No. 6—Ralph H. Clark; headquarters,

St. Louis; comprises Des Moines, manager not
announced; Kansas City, L. Reichert, manager;
Omaha, F. De Lorenzo, and St. Louis, C. D. Hill.

District No. 7—R. A. Morrow; headquarters,
Dallas, Tex.; includes Oklahoma City, E. S.

Olsmith, manager; Dallas, Diaz Callahan; New
Orleans, G. C. Brown.

District No. 8—L. W. Weir; headquarters, San
Francisco; San Francisco, M. E. Cory, manager;
Los Angeles, J. S. Stout; Butte, C. R. Wade;
Denver, J. S. Hommel; Salt Lake City, C. F.

Parr; Portland, Ore., manager not announced.

Lenehan, manager of District No. 3, and
Clark, manager of District No. 6, both

come from First National. The Oklahoma
City exchange is a new one, and E. S.

Oldsmith, who has been placed in charge,

is a veteran of the sales field. Stuart, new
manager at Detroit, left Fox to join P. D.

C. last October. Callahan succeeds R. A.

Morrow at Dallas.

Century Comedies Get
Immediate Previews

( Special to Exhibitors Herald )

NEW YORK, June 30.—Century Film

Corporation is establishing in each Uni-

versal exchange a schedule of immediate

previews for next season’s Century com-
edies extending to the December and
January releases. This places the comedies
on the same sales footing as features.

Sales for next season have shown a de-

cided increase already in volume and price

since the new system was started, accord-

ing to H. M. Herbel, sales manager for

Century.

$480,000 Campaign for

Macfadden-Astor Film
(Special to Exhibitors Herald')

NEW YORK, June 30.—By an arrange-

ment with Flarry Rathmer, president of

Astor Distributing Corporation, Bernard
Macfadden and the Truart Magazine “The
Wrongdoers” will be printed in the peri-

odical. An advertising campaign will be

carried on at a cost of $480,000, it is said.

The picture, being produced by Macfadden,
stars Lionel Barrymore.

Continuity Writer Appointed
NEW YORK.—Doris Anderson, continuity and

title writer, has joined F. B. O.’s scenario staff.

R. I. Governor Favors
“Greater Movie Season”

Several governors have offered

hearty endorsements of “Greater

Movie Season,” in August, started by

Will H. Hays, president of Motion
Picture Producers & Distributors of

America. Statements of leaders in

many phases of American life ap-

proving the campaign are being made
available for exhibitors to push the

movement in their own localities.

Here is the approval voiced by Gov-
ernor A. J. Pothier of Rhode Island :

“I am glad to say that I can heartily
endorse the campaign for a ‘Greater Movie
Season,* to be inaugurated next August.
Motion pictures if properly produced and
exhibited have a great educational feature
especially to the young of our country.
This campaign to produce better pictures,
I am sure, will be a great success.”

A. J. Pothier.
Governor, Rhode Island.

Elliott Names
Zone Directors;

Five More Join
( Special to Exhibitors Herald

)

NEW YORK, June 30.—Frederick H.
Elliott, general manager of the Independ-
ent Motion Picture Association of Amer-
ica, who made his first public announce-
ment at the Asbury Park convention of
the M. P. T. O. of New Jersey this week,
has already begun construction of a na-
tional organization to work with the M. P.
T. O. A. agencies—the Bureau of Trade
and Commerce and the Play Date Bureau.
At a special meeting in the Astor hotel,

the new generalissimo submitted a proposal
for dividing the country into zones and
placing a regional director over each. They
will pass upon eligibility of applicants,

conduct membership drives, keep an eye
out for movements inimical to the inde-

pendent producers, distributors, exchange-
men and theatres, and report to the general
manager. The plan was unanimously rati-

fied and the country was divided into 26
zones. Regional directors already chosen
by Mr. Elliott are :

Lester S. Tobias, Yale Film Exchange, New
Haven; Max Milder, Trio Productions, Washing-
ton, D. C. ; A. C. Bromberg, Progress Pictures,
Atlanta and New Orleans; Jos. L. Friedman, Cel-
ebrated Players Films, Chicago; W. T. Waintrup,
State Film Service, Indianapolis: H. L. Muir,
Advanced Films, Minneapolis; F. J. Warren,
Standard Films, Kansas City: Jos. L. Stern,
Independent Film Co., Omaha; J. Berkowitz, First
Graphic Films, Buffalo; J. S. Jossey, Progress,
Cleveland; Gene Marcus, Twentieth Century,
Philadelphia; J. H. Alexander, Columbia, Pitts-

burgh; R. T. Ingram, Progress, Dallas; Jack S.

Grauman, Celebrated, Milwaukee.
Another forward move was the creation of an

associated membership division to include manu-
facturers and others who do business with the
members. This division will be divided into
three classes: Class A will embrace film raw stock
manufacturers, laboratories and lithographers;
Class B, lobbv display and mat makers; Class C,
printing, publishing and engraving concerns. It

was announced that several accessory dealers were
ready to take out memberships and that two new
exchanges had been admitted—Specialty Film
Company of Dallas, and Dependable Pictures Cor-
poration of Boston. This makes five additions in
the last week.
The assessment committee was absorbed by the

ways and means committee and the executive
committee increased from 14 to 16 members, to
give producers and exchangemen eight members
each. H. Gluckman was elected to one of the
new places; another exchange member will be
chosen from the Pacific Coast.

The conference committee appointed at Milwau-
kee was discharged with a vote of thanks, its work
having been taken by Mr. Elliott and Abe Carlos,
the independent’s representative in the Play Date
Bureau.
A resolution of tribute to R. F. (Pete) Wood-

hull, the new national president of the M. P. T.
O. A., and a pledge of cooperation with the the-

atre men were adopted.

Controlling Stock
in A. E. Acquired
by Oscar Price

( Special to Exhibitors Herald )

NEW YORK, June 30.—Negotiations
were closed last week whereby Oscar
Price acquires the controlling interest
in Associated Exhibitors. The deal gives
Price all the stock interests in the com-
pany held by Pathe Exchange, Inc., El-
mer Pearson, Arthur A. Kane and Paul
Brunet.

The papers are now in the hands of
the attorneys and the contracts for the
sale of the stock are expected to be
signed within a few days. The purchase
of the company by Price will make no
change in the personnel of the official

family or in the releasing arrangements,
according to Mr. Price. John S. Woody
whom Price figures second to none in
the industry in point of ability, will con-
tinue in active charge of the affairs of
Associated Exhibitors, and the company
will continue to release its product
through the Pathe Exchanges.

It is understood that it is Mr. Price’s
intention to build up the company into
one of the important producing organi-
zations of the industry. And with this
in view a large program of productions
is now being planned, the pictures to be
made both in New York and on the
West Coast.

Picture Industry Fights
Crisis in Italy Due to

American Competition
( Special to Exhibitors Herald )

WASHINGTON, June 30.—Inability to
meet foreign competition not only abroad
but also in the local market, has brought a
motion picture crisis in Italy, Commercial
Attache H. C. MacLean has reported to
the department of commerce.

Despite incomparable scenic and climatic
conditions, technical progress has been
speedier elsewhere and too lavish expendi-
ture was coupled with inefficient organiza-
tion to bring the present difficulty. Only
20 films are made a year, according to

La Tribuna, which adds that competition
from the American industry is particularly
strong, as American films have originality

while the Italian pictures are heavy. Ital-

ian producers are appealing to the govern-
ment for help.

5 Distributors Are
Made Defendants in

Trust Suit in Ohio
(Special to Exhibitors Herald)

AKRON, OHIO, June 30.—Five motion
picture distributors are named in a suit for

$300,000 filed by John Romwebber, propri-

etor of the State theatre here, charging
existence of a trust in this state. Defend-
ants are the Pathe Exchange, Skirboll Gold
Seal Productions, Progress Picture Com-
pany, Ohio Educational Film Company and
the Film Board of Trade.

Romwebber filed a petition in federal

court and declared all the defendants are

members of Film Board of Trade Com-
pany, organized to enable the defendants

and other distributors to control prices in

Ohio, Michigan, Indiana, Kentucky, Penn-

sylvania and West Virginia. He charged

the combination prevented him from carry-

ing on his business.
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Free Food to Bring Biggest
A. M. P. A. Turnout

Loew Radio Gang Entertains Advertisers—Yearsley with First Na-
tional in Scetiario Department—Chaplin Film to Play Strand

By JOHN S. SPARGO

N EW YORK, June 30.—N. T. G. put one over on Roxy last week.

WHN made a lot of people forget there was any WEAF. And
there wasn’t any remote control used. Right from here to there

without any “mike” or any wave length, unless you wanted to figure the

latter by the shortness of the abbreviated skirts of some of N. T. G.’s

“gang,” and there wasn’t enough material used to call it wave length or

any other kind of length.

ALL this is radio stuff. If you don’t get

it tune in on WTAM and hear the El-

gin watches tick. And what it is all

about is Nils Grantlund, the WHN radio

announcer, who was recently elected mayor
of Broadway by radio fans, brought his

gang to the A. M. P. A. luncheon last

Thursday and gave the boys a regular

show. If you have any doubts about this

ask Bill Mulligan.

The luncheon had been well exploited by

Secretary Walter Eberhardt and as the re-

sult there was almost a record attendance.

Walter says there will be greater attend-

ance this season and that will be this week
when the A. M. P. A. will transfer their

Epicurean tastes from the Cafe Boulevard,

where they have held their meetings since

Victor (not Shapiro) was a pup, to the

White House Tavern on 45th street. The
reason for the expected record breaking at-

tendance this week is that the first face-

feeding contest will be free of expense to

the members—that little matter being

borne by the management of the Tavern.

Everybody will be there. Even Tim Leaky

is trying to get himself invited.

But to get back to the radio party. Nils

Grantlund had rounded up the star mem-
bers of the “gang” which entertains night-

ly over the Marcus Loew broadcasting sta-

tion, and in spite of the fact that few of

the singers, dancers and comedians had had

time to get much sleep, they all worked for

the entertainment of the advertisers as if

they were getting paid for it.

* * *

And now comes the “World’s Greatest

Jazz Contract” just signed by Ben Bernie,

famous jazz orchestra conductor, who has

been engaged to make the popular stuff

drive away even the memories of the classi-

cal music for which Dr. Riesenfeld’s or-

chestras have always been noted.

Bernie’s contract with Risenfeld involves

salary expenditures to the extent of $150,-

000, and takes effect July 12, when the pol-

icy of the Rivoli will be altered for the

new jazz regime.

Risenfeld’s plan for the Rivoli is pro-

gressive and as outlined, indicates the

modern trend toward popular entertain-

ment in the bigger houses. Bernie’s or-

chestra is one of the best known in New
York and all over the country, having re-

corded for many phonograph discs and

having appeared on the stage and before

radio microphones in almost every large

city in the countrv.
* * *

Negotiations were concluded definitely

last week for the showing of the newest
Chaplin comedy “The Gold Rush” at the

Strand in August. The exact date of the

premiere will be announced later by
Manager Joseph Plunkett.

The original plan of Chaplin and the

United Artists was to lease a legitimate

theatre and show “The Gold Rush” at

legitimate prices. In London, Paris, Los
Angeles and other places the production

will be given such showings. In speaking

of the change of plans for New York,
Arthur Kelly, the personal representative

of Mr. Chaplin, said

:

“Mr. Chaplin, however, decided to honor
the Mark Strand' theatre with the premiere
presentation and at the usual Mark Strand
popular prices because it was at the Mark
Strand that all his other comedies were
given their first presentations with such
great success. Mr. Chaplin’s ‘The Kid’ in-

cidentally holds the house record, and, in

fact, the Broadway record for gross re-

ceipts.’’
* * *

Nathan Burkan and Sam Morass did it.

Or Sam Moross and Nathan Burkan did it.

Take your choice, or don’t take any, as you
see fit. In an interview in one of the trade

papers on the new Burkan film contract,

Mr. Moross is quoted as saying:
“Burkan sat with me recently for an en-

tire week. Together we whipped it into

shape. It is equitable for both sides and it

now remains for the exhibitors and the
producers to accept it.”

And Joe Seider, interviewed on the same
subject, says, after giving the matter a lot

of thought:
“Mr. Moross’ statement is very impres-

sive.”
* * *

C. L. (Bill) Yearsley, for many years the

publicity and advertising mainstay of First

National, is back with that company again

but in a new capacity. Mr. Yearsley is now
devoting his talents to the scenario depart-

ment and is located at the old Biograph
studios with Earl Hudson. He is at pres-

ent working with Earl Snell on the scenario

of “The Savage” an original story by
Ernest Pascal, from which First National
will make a big production.

* * *

Alfred Herbert Parley died last week in

Brooklyn of influenza after an illness of
nearly two months. For forty years he was
prominent in theatrical circles and in re-

cent years devoted a lot of his time to han-
dling special motion picture showing. In

his theatrical work Mr. Varley managed
such well-known stars as Clara Morris,
M. B. Curtis, William Stafford and a
number of others. He produced “The
Strollers” with Marguerite Sylva as the

star more than 25 years ago at the Knick-
erbocker Theatre.

In his picture work he handled com-
panies of “The Birth of a Nation,” “Hearts
of the World,” “Way Down East,” and
managed the Southern tours of “The Cov-
ered Wagon” and “The Ten Command-
ments.” ^ ^* * *

Randolph Bartlett, well known screen
editor and title expert, has been assigned
the task of writing the captions and edit-

ing two of the new Gotham Productions.
Mr. Bartlett has just completed a revision

of titles for “A Little Girl in a Big City”

and is now preparing the titles for “The
Police Patrol.”

Plan Lake Placid House
ALBANY, N. Y.—A new theatre seating about

1,000, is being erected in Lake Placid, N. Y.

New Overnight
Air Mail to Aid

Theatre Owner
( Special to Exhibitors Herald )

NEW YORK, June 30.—According to
those in a position to speak authorita-
tively, the overnight air mail service be-
tween New York and Chicago, which
begins tomorrow night, will be a great
convenience to theatre owners of the
middle west. The service will be 11
hours faster than the present air mail
schedule and eight hours speedier than
the fastest mail trains.

R. F. Woodhull, president of the M.
P. T. O. A., in a letter sent all theatre
owners last week, points out the value
of the new service in quick action on
film contracts and almost immediate con-
nection it gives exhibitors in the Chi-
cago district with the company offices
in New York.

Incidentally, Paul Henderson, second
assistant postmaster general, pays a high
compliment to theatre owners for the
ready assistance they have given the pos-
tal department, particularly in the bet-
ter mailing campaign.

Along with Mr. Woodhull’s letter went
slides announcing the new service, with
the request they be shown in all thea-
tres.

The rate will be 10 cents an ounce or fraction
thereof. The schedule, daily except Saturday and
Sunday, follows:
Leave Chicago, 8:30 p. m., Central time; Bryan,

Ohio, 10:30 p. m.. Central time; Cleveland, Ohio,
1:20 a. m., Eastern time; Bellefonte, Pa., 3:50
a. m., Eastern time; arrive New York, 6 a. m.,
Eastern time.
Leave New York, 9:30 p. m., Eastern time;

Bellefonte, 11:50 p. m., Eastern time; Cleveland,
2:40 a. m.. Eastern time; Bryan, 3:30 a. m.. Cen-
tral time, and arrive Chicago, 5:45 a. m., Cen-
tral time.

Fox to Rebuild
or Enlarge Eight
Branch Offices
(Special to Exhibitors Herald)

NEW YORK, June 30.—Five new ex-
change buildings will be opened by the Fox
Film Corporation in a short time, it was
announced by officials of the company this
week. Two present offices will be rebuilt
and a new building will be erected for the
New York exchange. The metropolitan
sales force will take additional space short-
ly in the Capitol Theatre building. The
new building will be located at 44th street
between Eight and Ninth avenues; it will
be opened January 1.

Plans are being drawn for a new ex-
change building in Albany. In a few
weeks Manager Edgar Moss of the Phila-
delphia exchange will take his staff to the
new Fox building at 1238 Vine street. The
Atlanta office in charge of George Allison
will move to 114 Walton street about July
1. Other offices to take new quarters are
the Charlotte office, Detroit office, Milwau-
kee office, and the Cincinnati office.

Rumor That Australia
Has Doubled Tax Denied

(.Special to Exhibitors Herald)

WASHINGTON, D. C., June 30.—The
rumor which has spread to the effect that

Australia has doubled the duty on the im-
poration of foreign motion pictures to $60
a reel has been found in a check up by the

department of commerce to be unjus-
tified.
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America Exports 40 Times
as Much Film as It Imports

Marked Decline Noted in Positives and Negatives Supplied by

Foreign Countries—France Leads With United

Kingdom Second and Germany Third

(Special to Exhibitors Herald)

WASHINGTON, D. C., June 30.-—There was in 1924 a marked decline

in the importation of motion picture films into the United States.

A report just issued by the Department of Commerce reveals that

2,228,660 linear feet of negatives valued at $942,807 came into the country

in 1924 as compared with 2,064,390 valued at $657,509 in 1923, imports of

positives for 1924 amounted to only 4,502,031 valued at $241,065 in com-
parison with 7,053,232 linear feet in value $323,493 for the previous year.

Exports of Positive 40 Times Greater Than Imports

How small a comparative total these figures really represent is aptly illus-

trated by the fact that American exports of positives were in 1924 nearly

180,000,000 feet, or approximately 40 times as great as our imports of these,

while our 8,000,000 feet of negatives exported in 1924 were nearly four
times the amount of negatives imported.
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Shallenberger Greets
Whitman Bennett as

Arrow Vice President
{Special to Exhibitors Herald)

NEW YORK, June 30.—Whitman Ben-
nett, producer-director, was named vice-

president of Arrow Pictures Corporation
at a meeting of the

directors last

week, according to

the statement of

W. E. Shallenber-
ger, president.

Bennett is en-

gaged now in the

making of ten pro-
ductions for Ar-
row. Six of these

he is directing

himself, while
four are being di-

rected by Wilfred
Noy, English di-

rector, who made
“The Lost Chord.”
“I shall look to Whitman Bennett for a

great deal of aid and advice,” said Dr.

Shallenberger.

Must Pay for Films
But Has No Theatre

( Special io Exhibitors Herald )

ALBANY, N. Y, June 30.—H. E.
Flack, exhibitor in Potsdam, N. Y., was
before the arbitration board last week,
in an unusual situation. Flack’s house
was sold to his competitor without his

knowledge. The film exchanges are hold-
ing Flack for the payment of all pictures
contracted for, and the arbitration board
has decided that as he signed a contract

he must pay for the pictures, though
he has no theatre in which to play them.

Seek Court Action to

Untangle Ricksen Funds
( Special to Exhibitors Herald)

HOLLYWOOD, June 30.—A bill has
been filed in the Superior court over the

disposition of $50,000 life insurance of the

late Lucille Ricksen, picture star, the ques-
tion having been raised by New York Life
Insurance Company. Rupert Hughes and
Conrad Nagel, guardians of the actress,

claim the insurance for Marshall Ericksen,
the little girl’s brother. Samuel Ericksen,
father, and administrator of the estate,

claims the money.

Barrie to Do Original
Script for Paramount

(Special to Exhibitors Herald)

LONDON, ENG., June 30.—An original

screen story is to be written for the screen

by J. M. Barrie, it was announced here
today by Herbert Brenon of Paramount. It

will be a fantasy produced by Lasky. The
English novelist has rewritten the end of

“A Kiss for Cinderella,” ending the tale

happily instead of tragically. Betty Bron-
son will appear in the leading role.

Thalberg Gains Slowly
( Special to Exhibitors Herald)

HOLLYWOOD, June 30.—Irving Thal-
berg, in charge of production for Metro-
Goldwyn, who has been confined to a hos-
pital, following a nervous breakdown, is

reported to be recovering slowly.

F. B. O. Signs Art Director
NEW YORK.—Carroll Clarke has been named

F. B. O.’s art director, succeeding Frank Orm-
ston who has gone to Europe.

Of the 4,502,031 feet of positives im-

ported in 1924, 3,783,760 feet of positives

or well over 80 per cent came from Europe.
Of this about 3,350,000 feet came from
four countries—United Kingdom, France,

Germany and Italy. France led with about
1.600.000 feet, the United Kingdom was
second with about 880,000 feet, while Ger-
many and Italy followed in that order with
totals of approximately 712,000 feet and
223.000 feet, respectively.

Drop Below 1923 Figures

The first three countries mentioned were
incidentally our largest sources of supply,

though in the case of France and the

United Kingdom our imports were in the

case of the former nearly 2,000,000 feet

and in the case of the latter about 400,000

feet below 1923 figures. Imports of posi-

tives from Germany, on the other hand,
increased about 30,000 feet over 1923 and
from Italy about 40,000 feet.

Imports of positives from countries out-

side of Europe were, with two exceptions,

negligible. These were Japan, from which
we imported about 320,000 feet of positives

in 1924, as against 301,000 feet in 1923, and
Canada, which showed figures of a little

over 223,000 feet, as against 271,000 feet,

approximately, for the two periods. The
whole of Latin America furnished us with
only 66,959 feet for 1924, the Far East
with only about 75,000 feet—exclusive of

Japan—and Africa and the Near East with
something over 30,000 feet, over 20,000 feet

of which originated in Egypt.

The situation as regards imports of neg-
atives in 1924 was virtually the same. Out

of 2,228,000 feet imported, 1,656,000 feet

or nearly 90 per cent came from Europe,
and of these about 1,530 came from the

United Kingdom, France, Germany and
Italy. France, as in the case of positives,

led with about 530,000 feet, as against

279.000 feet in 1923.

Italy, however, was second with 404,000
feet in round numbers as compared with
approximately 287,000 feet the previous
year, while the United Kingdom showed
only 394,000 feet, a decrease of about 115,-

000 feet over the 1923 figures. Germany,
the fourth country, stood about the same
in 1924 as in 1923, with about 201,000 feet.

Canada Tops 109,000 Mark

Few negatives were imported from re-

gions outside of Europe. Canada, with
about 113,000 feet, as against 172,000 feet

last year, was the only country to top the

100.000 mark. All of Latin America sent

us only 182,438 feet of negatives in 1924,

as compared with 125,000 feet in 1923—this

being greater in footage, however, than
our imports of positives from there. The
Far East furnished us with 192,000 feet of
negatives—243,000 feet in 1923—and Africa
and the Near East about 83,000 feet. No
one country held an outstanding position

in this trade, except possibly Egypt, which
supplied us with 72,000 feet of negatives
for 1924 out of the 83,000 feet from that

region.

Branch Heads Honor Marcus
NEW YORK.—As a token of esteem, Lee

Marcus, assistant general manager of F. B. O.
exchanges, was presented with a gold wrist watch
at a banquet in his honor at the Hotel Astor.

Motion Pictures Less Fatiguing to Eyes
Than Reading, Says Prudential Specialist

(Special to Exhibitors Herald)

NEWARK, N. J., June 30.—An evening watching motion pictures is in

most cases less fatiguing to the eyes than an equal period of concentrated
reading, according to Dr. Charles W. Crankshaw, director of the infirmary
of the Prudential insurance company.

“Movies," he said, “are not the cause for the high percentage of defective
vision in this country. Where eye strain is felt the fault is more likely to

be with the eyes than with the pictures," said the physician. “Motion pictures
have stabilizers that prevent the flickering which marred the picture of
earlier days and disturbed the eye. Whether persons wearing glasses for close
work should wear them at the pictures is a personal problem, depending upon
the individual’s eyes.”
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Theatre Survives

West Coast Quake;
Studio Is Damaged

(Special to Exhibitors Herald)

LOS ANGELES, June 30.— (Via air-
plane and courier from Santa Barbara)—
Santa Barbara, 100 miles north of here,
was hit by an earthquake at 6:45 yesterday
morning, causing the loss of twelve lives
and property damage estimated at between
$25,000,000 and $40,000,000.
The Granada theatre, belonging to West

Coast Theatres, Inc., withstood the shock,
although located in the district hit hardest.
The Potter theatre is listed among the
buildings damaged or destroyed.
The old American Film Company studios

were partly demolished, according to re-
ports. All wires between Los Angeles and
Santa Babara are down.
Santa Barbara is the home of many well

known actors.

Educational Product
to Play 200 Houses
Operated by Famous
(Special to Exhibitors Herald)

NEW YORK, June 30.—One of the larg-
est individual contracts for short subject
service ever signed has just been completed
between Educational and the Famous
Players-Lasky circuit. This contract em-
braces the entire circuit of nearly 200
houses in all sections of the United States
and includes the Southern Enterprise cir-

cuit and the new Paramount houses in
Yonkers, the Hamilton and Strand.
A feature of the contract is that 95 per

cent of the houses contracted for 100 per
cent of Educational’s two reel output for
the 1925-26 season consisting of 18 Mermaid
comedies, 6 Hamilton comedies, 10 Christie
comedies, 6 Lupin Lane comedies, 6 Walter
Hiers comedies, 6 Bobby Vernon comedies,
6 Jimmie Adams comedies, 6 Tuxedo come-
dies and 6 Juvenile comedies. The single
reel output, which will consist of 24 Cameo
comedies, 26 Felix the Cat cartoons and
12 issues of the Lyman H. Howes Hodge-
Podge series, was sold entire in the major-
ity of the houses.

Educational’s two reel output for the
coming season has been enlarged 16 2/3 per
cent and the single reel output by the
addition of the Felix series.

Cobbs and Whyte Get
New Pathe Positions
( Special to Exhibitors Herald )

NEW YORK, June 30.—L. M. Cobbs
has been appointed to manage the sales
office at Portland and W. G. Whyte to
manage the New Haven branch for Pathe.
Since the death of Paul G. Lynch the Port-
land branch has been in charge of W. S.

Wessling.

Leo Feist Sues Iowan
(Special to Exhibitors Herald)

DES MOINES, IOWA, June 30.—Leo
Feist, Inc., of New York has filed suit in

federal court against the Iowa theatre of
Winterset for “equitable relief” because
the theatre’s mechanical instrument played
a certain piece to which the company
claimed exclusive rights. An injunction
also was asked.

Wedding at Pickfair Shot in Color
HOLLYWOOD.—After the marriage ceremony

at the Pickford-Fairbanks home of Verna Wat-
son, Mary’s cousin, to Selmar Chalif, the cere-
mony was repeated and recorded in colored pic-
tures.

Oscar Price concluded negotiations last
week by which he obtains controlling
interest in Associated Exhibitors. He
absorbed the stock held by Pathe,
Elmer Pearson, A. A. Kane, and Paul
Brunet.

Famous School for

Theatre Managers to

Open on August 17
( Concluded from page 31)

tures, field work and observation, actual

practice.

A schedule of classroom instructions has

been carefully planned so that there will be

no useless overlapping and so that suffi-

cient emphasis will be given the more im-
portant subjects. Diagrams, sketches, photo-
graphs and articles from a library collec-

tion built up especially for this work will

be used in the place of text books to

supplement formal instruction.

Nationally prominent authorities on dif-

ferent phases of motion picture operation
have agreed to visit the school occasionally

and give the students a definite, practical

message on the particular features of the

work in which they are recognized authori-

ties.

According to a very detailed schedule,

students will visit the New York Broadway
theatres and the other types of theatres in

different sections of the city so as to

observe in application the principles studied

at the school, to analyze and criticize

operations and to hand in regularly detail

reports of their investigations.

Will Assist at Theatres

After the students have made some ad-
vance in the fundamentals, they will be
assigned to different department heads at

the theatre and will assist in the prepara-
tion and execution of the daily routine.

Following are 'the officers of government
and instruction of the school and in addi-

tion to these experts each of the subjects

listed in the courses of instruction will be
selected

:

Harold B. Franklin, chairman, director of
theatres, Famous Players-Lasky; Eugene J.

Zukor, assistant to the president, Famous Play-
ers-Lasky; A. M. Botsford, advertising manager,
Famous Players Lasky

;
Fred L. Metzler, secretary

and treasurer, Southern Enterprises and subsidi-
aries; Hugo Riesenfeld, managing director Rivoli
and Rialto theatres; Joseph George Cohen,
Ph.D., assistant professor of education, the Col-
lege of the City of New York; John F. Barry,
theatre department, Famous Players-Lasky;
Lemuel L. Stewart, advertising manager, theatre
department. Famous Players-Lasky; Edward J.
Myrick, chief of instructors, Paramount managers
training school.
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Equitable Contract Is

Pledged by Elliott at
New Jersey Meeting

(Continued from page 25)

“We have functioned and have accom-
plished. With your continued and unin-
terrupted, loyal and sincere co-operation
even still more can be accomplished.”
Mr. Seider was followed by Sydney Sam-

u el son, chairman of the board of directors
of the New Jersey organization and then
National President Woodhull was intro-
duced to the men whom he had served as
state president for several years. Mr.
Woodhull made a strong plea for the “play
date bureau ' and told of the workings of
the “fair play bureau,” which is one of its
adjuncts. At the close of his address Mr.
Woodhull was presented with a handsome-
ly bound and artistically designed resolu-
tion from the Independent Association
wishing him success in his administration
and pledging him the fullest co-operation
in all that which he and the M. P. T. O. A.
undertake in behalf of fair play and equity
in the matter of production, distribution
and exhibition of pictures.

Sydney S. Cohen, who made a strong
appeal for the allotment of play dates to
the independent producers and distributors
and declared the “play date bureau” already
is functioning for good. He said it was
virtually necessary for the theatre men to
protect the independent producer in order
to protect themselves, for if they permit-
ted them to be driven out of business they,
too, would be driven out of business. He
spoke of the menace of overseating, over-
building and “over showing.” By this lat-

ter he meant big presentations.

“When a picture is presented in a big
Broadway house,” he said, “the public gets
a 70 piece orchestra, a seven act vaudeville
show, ballets and other divertisements.
When we present them in our houses all

we have to offer is the picture, without
the 70 piece orchestra and the vaudeville
and ballet. Consequently we are compet-
ing against ourselves. Why would it not
be better to ignore the pictures which have
had Broadway presentation and play some
of the real good pictures which do not
get a look in there?”

Walsh Re-elected
Connecticut President

(Special to Exhibitors Herald)

NEW HAVEN, CONN., June 30.—
Joseph W. Walsh of Hartford was re-

elected president of the M. P. T. O. of

Connecticut at the annual convention held

at the Hotel Garde last week.
Other officials named to serve during

1925-26 were : Vice-presidents, E. S. Raf-
file, New Haven, and Harry Cohen, Bridge-
port. Secretary-treasurer, C. M. Maxfield,

New Hartford. Executive committee, Jacob
Alpert, Putnam; N. J. Fournier, Moosup

;

Rossi Cabol, Torrington; John Foy, South
Manchester; Frank Frauer, New London;
Albert Hamilton, South Norwalk; Louis
Luippold, New Haven; W. A. Moore, Sey-

mour; Henry Needles, Hartford; J. R.

Pickett, Willimantic
;
A. M. Shuman, Hart-

ford
;

L. M. Sagal, New Haven
;
Adolph

Schwartz, Bridgeport
; J. R. Shields, Derby

;

Maurice Culhaime, Shelton ;
I. Bernstein,

Waterbury; C. P. Winklemann, New
Haven; B. Z. Zunner, New Haven.
Attending the convention from the na-

tional organization were Sydney S. Cohen,

chairman of the board; L. M. Sagal, treas-

urer, and George P. Aarons, recording sec-

retar}'.

In his address, Mr. Cohen made the first

public announcement relative to the fair

play bureau which has been established at

national headquarters as a part of the

bureau of trade and commerce. The pur-

pose of the fair play bureau is to adjust

differences existing between theatre men
throughout the country and distributors.
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SECOND THEATRE HERALD HERE
Demand Causes Increase in Size of Model House Organ

THE Theatre Herald has grown. Last week it contained one page of copy for your house organ. Now it

contains twice that amount. The demand has been found to be greater than it was at first believed. An
effort will be made to supply that demand. No promise is made that two pages will appear each week. But
an effort will be made to supply at least one page each week. Most weeks you may safely plan on two.

Feel certain that there are no

Teaser campaign conducted by Leo. G. Garner, Isis theatre, Bristol, Va., for
“
Charley’s Aunt", Producers Distributing Corporation picture. The notices were
used on each of the days indicated by handwriting.

strings to the publication of The
Theatre Herald. You are at liberty

to lift out wThat you need—all of it

if you wish to use it. The material

is prepared in such a way that each
item contains interest to fan read-

ers. The copy is written with a

view to the fact that people are

greatly concerned with the doings
and fortunes of the film colony in

Hollywood. As intimate note of

the Hollywood people as is believed

pertinent will be attempted in many
articles which will appear.

But Two Hours a Week
If you have not yet started publi-

cation of your house organ you now
have an opportunity to do it at the

cost of two hours’ work each week.
You need not even bother to select

a name for your paper. Lift the
name from that under discussion.

Give your printer a copy of The
Theatre Herald; tell him to “follow
style”

;
and he will turn out a dupli-

cate pag'e which will probably fill

your need. With the two page lay-

out in this week’s issue it may be
necessary for you to supply him
with but a few ads with which he
can fill up the remaining space of a

four page house organ.
It will be a paper which is interesting-

and one which will compel the attention

and reading of yonr patrons. They will

be entertained by it. They will ask for

it the next time they enter your house.

In a short time a running story will ap-
pear in The Theatre Herald w'hich will

build up the reading habit among patrons.

Letters which have already been received
since the house organ’s first publication

indicate that several exhibitors have in-

corporated its material to their use and
one plans to begin publication of a dupli-

cate at once. Make your plans now, so
that you may use the beginning chapters
of the running story from the outset. It

is a story which has never been printed

before, for which Exhibitors Herald has
obtained exclusive rights of the first pub-

lication. After each installment has ap-

neared in the Herald however you are

free to use it verbatim.

Dr. Crane Boosts Films
The house organ printed by Frank H.
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YOU NEED THE THEATRE—THE THEATRE NEEDS YOU

YOU CAN’T LOSE

W HEN you invest in a

new hat, an automo-

bile or a yacht, you win or

lose. You get a good one

or a bad one. You take a

chance, staking your buying

judgment against the falli-

bility of human manufac-

ture.

When you invest in a

ticket to a motion picture

show you can’t lose. There
is so much to a motion pic-

ture show—so many differ-

ent items—that some of it

must be good. And the

price is so low that any

single good item in itself

makes an adequate return

on your investment.

• * *

SUMMER’S HERE

S
UMMER'S here, and
this year the theatres

are crowded. Not many
years ago it was an almost

universal custom among
motion picture theatres to

close “for remodeling” dur-

ing the summer.

Scientific ventilation of

theatres now makes them

the chosen summer amuse-

ment place.

This development confers

a two-fold benefit: It gives

you good shows the year

around and, by giving the

theatre twelve months of

uninterrupted operation, it

enables the motion picture

industry in all its branches

to advance more steadily,

hence more rapidly, than

ever before.

Says
Buster Keaton:

525,345 custard pies
were used in the
making of comedies
during 1924. Two
were good to eat.

1,765,254,310 com-
edy scenarios were
sent to screen com-
ics. One was accept-
ed, but not paid for,
the company having
failed.

There are 126,798
mothers in Holly-
wood with daughters
who bear striking re-

semblance to Mary
Pickford. More than
half of these are
brunettes.

There are 1,987
philanthropists i n
California. None of
them sign the actors’
checks.

Silver King Gets Rep
/4s Fred’s Cake-Eater

HOLLYWOOD. — Silver
King, Fred Thomson’s
horse, had a birthday re-

cently and his master cele-

brated it as a proud owner
should. A birthday cake
made of oats was one of
the features of the festivi-

ties.

To Direct Barrymore
HOLLYWOOD. — James

Young, who is now com-

pleting the direction of “The
Unchastened W o m a n,”

Theda Bara’s first Vehicle

for Chadwick Pictures Cor-

poration, will continue with

this company. Young will

prepare the screen adapta-

tion of “The Bells,” in

which Lionel Barrymore

will star.

Studio Fad for

CharityPlanned

by Irene Rich

Wasted Time at

Studio Appalls Her

H O L L Y W O O D.—
Irene Rich, featured

player in many Warner
Brothers pictures, has
created a lively lot of

studio talk in her deter-

mination announced a
few days ago to put in

vogue a practice of
charity work by film

players which will elimi-

nate lost time between
shots of the camera.

Knitting and sewing
have been prescribed by
Miss Rich as the way in

which she will commence
the movement herself.

Actresses, she points out,

might sew dresses or knit

sweaters and stockings

which would be turned over

to charity. Actors could

find other worthwhile ways

to give one hour daily of

their otherwise wasted time.

The suggestion has won
for Miss Rich the gratitude

of numerous beneficial soci-

eties in Los Angeles. The
star is known in profession-

al and private life as a

woman of thoughtfulness

and utter unselfishness. Her
new idea, editorial writers

in California state, adds a

new wreath to her praise-

worthy list of good deeds.

Burns, Orlando Enterprises, Inc., June 22,

contains an interesting article by Dr. Frank
Crane regarding motion pictures which
may well be used by other exhibitors in a

similar way. In the article Dr. Crane
says

:

Occasionally someone writes super-
ciliously of the moving picture show, of

how cheap it is, hence degrading and bad
for the youth.

As for me and all the girls and boys
in our block, we do sincerely give thanks
for the movies.

We go because the movies are good.
Their range of subjects is high. You
really absorb a deal of useful information.

They are artistic. You see real life—

-

trees that are trees, and not treadmill
apparatus; sure enough water, and not
waves made of blue cloth with stage hands
wallowing under it.

The real refined gentry complain of the
cinema as being low and vulgar. I can
only say that I have frequented film

shows in Rome, Florence and the moun-
tain towns of Italy, in Paris and French
villages, in London on the Strand and
Chepstow on the Wye, in Keokuk, Saint
Joe, French Lick, Chicago and New York,
and never saw one indecency nor one
picture I would not want my boy to see.

They may have them, but I missed them.
But it’s dark in the movies, and the boys

and girls hold hands! More power to
their arms. I myself when young held
hands in church, and the upshot of it was
a girl married me, and still has me, and
may a like fate fall on all young villains!

I hope to see the day when there will

be a movie in every school house, for I

am sure they are beyond books and pre-
cepts.

Readers Adopt “Herald” Ideas

Many readers have found the value to

them of using house organ copy from re-

cent issues of Exhibitors Herald. In the

column wide illustration on this page (top)
may be noted the use of several examples.
Jack Gault of the American theatre, Oak-
land, Cal., has sent in the “American
News” which used “Mirrors” in its edi-

torial position. “The Kentucky News,”
edited by Earle Hall Payne of the Ken-
tucky theatre, Lexington, Ky., has used
“Good Taste” in its editorial space. Edgar
A. Moss of Marion, Ind., has used a num-
ber of Herald articles in the Marion The-
atre News. One which has proved itself

universally popular, “Meet Mr. Box Office,”

is used by Editor Moss as it has been
used by two score of others in the four
weeks past.

On the first page of this department ap-

pears a teaser run for “Charley’s Aunt”
which was used by Leo G. Garner of the

Isis theatre, Bristol, Va. The style of the

teaser was adapted from that recommend-
ed in the columns of the “Herald.” A teaser

of much cleverness was likewise used by
the Apollo theatre, Peoria, 111., and for-

Reproduction of house organs referred to in let-

ters this week. Above is editorial page of Marion
News, edited by Edgar A. Moss, Marion theatre,
Marion, lnd., which used house organ copy from
the “Herald.” Left center is house organ of the
Kentucky, Lexington, Ky., submitted by Earle H.
Payne. Right center is cover of the Strand's paper
submitted by R. A. Gill, Honey Grove, Tex. Below
is the Oakland, Cal., paper which was submitted
by Jack Gault, American theatre. Inserted in the
same is a notice regarding children sent in by
George G. Solomon, Thompson Square theatre,
Charlestown, W. Va.

warded by H. Stickelmaier. It appears in

the full page display of theatre ads. An
attractive front for a house organ may be

found in the contribution of R. A. Gill,

Strand theatre, Honey Grove, Tex., who
has now joined the house organ exchange.
He submits the edition which bears a zinc

portrait of Gloria Swanson in “Sans
Gene.”

This is a reproduction of the poster for-

warded by R. A. Gill, Honey Grove,
Tex., which he says was used by the
Strand theatre in exploitation for

Paramount’s “Madame Sans Gene.”
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Kidnapers Beware!

Leatrice Joy, Producers Distributing Corporation star,

has taken up fencing. She will display the art in “Hell's

Highroad.” If there are any more conspiring kidnappers
in Hollywood they may well stay away from her.

By George!

GREATER
MOVIE SEASON

THE motion picture in-

dustry has designated

the month of August as

“Greater Movie Season.” In

that month the leading the-

atres of the nation will

present especially attractive

bills in especially attractive

manner. This theatre willl

be prominent among the

thousands of playhouses co-

operating in the great

movement.
Years ago it was the cus

tom to book cheap pictures

for the warm weather,

against the possibility that

untoward weather might cut

down theatre attendance.

Attendance did diminish, but

probably because of the

cheap pictures rather than

because of the weather.

All this is past.

Today the best pictures

obtainable are shown in the

summer as at all other sea-

sons by the best theatres.

Greater Movie Season will

be a banner picture month.

Don’t forget—it’s August!
* * *

Plans Made for New
Male Lead for Alberta
HOLLYWOOD.—Prepara-

tory to starting a new
series, in which she will

probably be supported by
Larry Kent, new juvenile
find, Alberta Vaughn is va-
cationing at La Jolla for a
week. The little star will be
cast as the delightful but
erratic secretary to a big
business man in her next
two-reelers.

* * *

Lyon Seeks Race
Track Experience

Ben Lyon visited the Al-
toona Speedway recently
when he prepared for scenes
in his new picture, “The
Pace That Thrills.” The
day after the race Ben did
some racing himself that
contained many of the
thrills that he had witnessed
the preceding day.

THE THEATRE HERALD

SUBTITLETES
Or back of his ear.

Fond Mother—Johnny,
you must not stick your

gum under the seat!

Another Customer (sitting

in seat next to Johnny)

—

Please let him, ma’am, he’s

stuck it on my pants leg

twice.
* « »

It takes kids to furnish an

impartial audience. The hero

triumphing over mountains

of villainy gets no more ap-

plause than the advertise-

ment of the local laundry.

* * *

Female murderers, having

been barred from both the

motion pictures and vaude-

ville, it looks like the courts

may have to actually sen-

tence them to jail.

* * *

William Jennings Bryan

of Florida and Clarence

Darrow of Illinois are the

stars of the Evolution-Anti-

Evolution squabble. And,

oh yes, Tennessee is where

the argument originated.

t « *

Ziegfeld is going to put

his American girl into the

pictures. We suggest that

he add something to the

“three things” so the audi-

ence won’t think they are

in street apparel.

* * *

The modest girl these days

is the one who scrubs her

knees.

House Organ
Exchange

BAIR, E. E., Falls th«atr«, Cuyahega Falls, O.
BENDER, A. R., Olympia theatre, Ocralaad,

Okla.
BENTLEY, FLOYD E., Kelso Amusement Co.,

Kelso, Wash.
BROWNING, HARRY, Olympia theatre. New

Haven, Conn.
BURNS, FRANK H., Orlando Enterprises,

Orlando, Fla.
DALEY, THOMAS S., Schine Amusement Co.,

Cloversville, N. Y.
EVELAND, EARLE, Twin City Opera House,

MvsConnelsrille, O.
FAWKS, E. L., Photo Phone theatre, Gra-

ford, Tex.
GARDNER, HUGH T., Orpheum, Neosho,
Mo.

GAULT, J. C., American theatre, Oakland,
Cal.

GILL, R. A., Strand theatre, Honey Grove,
Tex.

GLASER, WILL J., Grand theatre, Fairbault,
Minn.

HAMBURGER, F. M., Circle theatre, Port-
land, Ore.

HARLEY, ALONZA, Valentine theatre, De-
fiance, O.

KOBLEN, M., Scout theatre, Oakdale, La.
LITTLE, T. L., Majestic theatre, Camden,

S. C.
MacLEOD, M., Wolverine theatre, Saginaw,

Mich.
MASSEY, EARL D., Texas theatre, Killeen,

Tex.
MEREDITH, E. E., Virginia theatre, Box

1190, Fairmont, W. Va.
MOCK, CARL F., 56th Street theatre, Phila-

delphia, Pa.
MOSS, EDGAR A., Marion Theatre News,

Glass Block, Marlon, Ind.
NICHOLS, DON, Durham Amusement Com-

pany, Durham, N. C.
OSTENBERG, J. H., Orpheum theatre, Scotts-

bluff. Neb.
PAYNE, EARLE HALL, Kentucky theatre,

Lexington, Ky.
POPE, CLEM, T & D theatre, Oakland, Cal.
RANDALL, E. H., Liberty theatre, Condon,

Ore.
RIVERS, EDWIN B., Heillg theatre, Seattle,

Wash.
SCHWIE, F. F., Duluth theatre, Duluth,

Minn.
SNYDER, E. A., Rlalto-Virginia theatres,

Champaign, III.

STIEFEL, S., Roxboro theatre, Philadelphia,
Pa.

STILES, J. H., The Dalles Amusement Co.,
The Dalles, Ore.

WESKIL, F. C., Rose theatre, Colfax, Wash.
WHITBECK, FRANK, West Coast Theatres,

Inc., 134 Leavenworth St., San Francisco,
Cal.

WILSON, T. S., Seelye theatre, Abilene, Kan.
WOODWARD, KENNETH V., Penn-State
Amusement Co., Uniontown, Pa.

Entry of name in above list signifies
willingness to exchange theatre publications
with other theatre publishers.

(Name)

(Theatre)

(City)

(State)

That’s One of the Mis-
takes We Can’t For-

give You Jack
I have been a constant reader of the

“Herald,” obtaining many good ideas from
it, but have never before bothered to do my
share to contribute. However, 1 shall start
right now and submit several stunts, not
original perhaps, but nevertheless good.

The enclosed election card was used to
good advantage during a hot fight for com-
missioner, arousing much comment, some
people even going so far as to write Dix’s
name on the ballot.

One hundred dollars in brand new buf-
falo nickels were handed out the week pre-
ceding “The Thundering Herd.” These
nickels were in small envelopes and as they
were part of the customers’ change the only
cost to us was the printing.

Little circulars were handed out by the
marriage license department to prospective
newlyweds for several weeks preceding “Too

Many Kisses.” Needless to say we did a

nice business on the picture.

We are contemplating a better “Greater

Movie Season” in Oakland this year but
have no plans worked out as yet although
we have several good ideas in mind.
You will also find enclosed the last four

issues of the “Smallest Newspaper in Oak-
land” in one of which we used some of your

stuff and for which we thank you.

Yours for better showmanship,
AMERICAN THEATRE.

J. C. Gault.

N. B. That “J. C.” is a mistake. I thought
I was signing checks.—Jack.

The material referred to by Jack is

used in large part in the illustrations in

these pages.

Gill Uses Herald Hints
to Bridge Summer

Season
Several days ago I mailed to you two

drawings that I used recently on “The
Thundering Herd” and “Madame Sans
Gene,” a copy of Paramount’s Cross
Word Puzzle Book and a herald that

brought in very good business for all the

attractions that it was pulling for.

Just received a copy of your recent studio

number and wish to compliment the entire

staff of “Exhibitors Herald” for its excel-

lence. It is splendid.

I have been following your department
closely during the recent hot weather and
am using several suggestions that are

proving to be very good from a financial

standpoint.

Respectfully yours,

R. A. GILL,
Strand Theatre, Honey Grove, Texas.

Picture Ads Are Always
Effective—Some Type

Is Needed
It’s a comparatively easy matter to lay

out copy for a single feature of an indi-

vidual show but it’s a horse of a different

color when one display must advertise
three different double feature programs.
That’s my position in every Saturday
paper. (There’s no Sunday issue.)

Attached are a couple of samples. I

strive for a fair distribution of pictorial

and type display. In the latter I alter-

nate caps and upper and lower case for
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balance and proper emphasis. As we
operate in this town I must sell three

shows in one flash. Do you think I get

by? Thanks a lot for criticism. Please
credit (or knock).

A. S. Rittenberg, Fulton Theatre Co.,

Jersey City, N. J.

Teaser on “The Rag Man”
Aroused Peoria in

Five Days
I am enclosing a series of ads run in

conjunction with the showing of “The
Rag Man” in our Apollo theatre. It was
decidedly successful and I submit them
herewith for your publication.

Yours truly.

The Theatres Operating Company,
H. Stickelmaier, Peoria, 111.

New Theatre Things
At the Chicago last week they

broke into the overture the best
“filmization” of a popular song that
has been seen hereabouts. The song
was “Summer Nights” and for part
of the way the film was merely an
appropriate scenic with a staff of

music running smoothly across the
bottom in the center of the film, af-

fording the best guidance for the
musicians thus far contrived by the
inventors who work out this sort of

thing. Later on, the words also

were given, superimposed upon the
scenic. The overture began with
“Souvenir,” went into this number,
thence, without illustration, to a
jazz number featuring a slam-bang
drum solo.

At the Capitol week before last

Francis Mangan put over a wallop
by utilizing the patios at left and
right of the stage for his feature
number. Five (or six) selections

from operas (light and heavy) were
sung in this collection, the first be-
ing staged in the patio at right, the
next on the stage, the third in the
patio at left, and so on, back and
forth, finishing on the stage in the
finest setting Mr. Mangan has de-

vised in many months. These col-

umns frequently have voiced won-
derment that stage producers should
continue to ignore the splendid pos-
sibilities of modern theatre archi-

tecture. To Mr. Mangin, for break-
ing the custom and putting over a

real scoop, a vote of thanks is ten-

dered herewith.

At the Chicago
At the Chicago, in addition to the

overture described above, they used
an operatic tenor singing an operatic

something or other which the oper-
atically inclined seemed to like. He
was a burly fellow who just came
out in front of a gilt and plush drape
set and sang, and sang, and sang.

Undoubtedly he was good.
The other act was a Chinese jazz

band and the setting was a Chinese
garden bridge thing of rare beauty.

There were about nine Chinamen,
playing stringed instruments, and

Chicago him shows for the week begin-
ning June 22.

their jazz was good. They couldn’t

get far from their vaudeville routine

but they didn’t need to. They went
big, as they deserved to go.

At McVickers
At McVickers Paul Ash and his

outfit did “In Spain,” getting away
to a comedy opening which was the

best they have used. They’re get-

ting an easy way of working and
their music continues better and
better. No doubt Ash is set for a

long run, for the crowds like him
and they are big crowds.
A stringed instrument section of

the orchestra opened in a Spanish
courtyard, playing something soft

and Spanishy, the rest of the gang
coming on as mateadors, picadors,

toreadors and the rest of it. All were
in costume and the spirit of the

thing got over quickly and stayed
over.

After a while, a soprano sang two
numbers, one classical and the other

popular, for fair returns, being not

much of a singer. Milton Watson,
who’s becoming an idol of a sort

through newspaper publicity and
Ash’s announcements, sang “Moon-
light and Roses” so well that he
could have been singing it yet had
he wished. Nubs Allen, radio sing-

er and song plugger, contributed the

big hit of the bill singing “No Won-
der,” kidded by and kidding Ash
and the other boys during the song.

They brought her back time and
again. The bill hit harder than any
he has used.

Earlier, a cellist and a dancer ap-

peared in a combination number
which slipped badly when the

dancer did a “Dying Swan” much
less ably than it is commonly done
by dancers in this zone.

Albert Hay Malotte played

“Dance of the Hours” on the pipe

organ and it didn’t sound like the

same number. This fellow is put-

ting over the classic vets so well

that people sick of hearing them
over and over again are tearing up
the seats in acclaim. Which is ex-

actly the difference between a musi-
cian and a mere organist.
(A Correction: Last week a song you

hear everywhere was referred to here as

“Katrina.” This was a result of poor ad-

vice on the part of the second greatest

little theatregoer in North America. The
name of the song is “Titini,” should you
care.)

At the Pantheon
With an overture of selections from Ital-

ian popular songs the orchestra of 20 pieces

under the direction of Rudolph Mangold
opened a program as entertaining as any*

presented at the Pantheon since the de-

parture of Director A1 Copeland. The first

musical number, Venetian Love Song, was
followed by Ciribiribim, O Sole Mio, and
Tarantella.

The curtain went up for the Spaulding

Four, a male quartet which got the house

with “Ukelele Lady.” They then followed

up with two other popular numbers of fast

harmony work.
As regarding the women in the piece the

next number, The Wright Dancers, was
work of seasoned professionals. They
numbered eight, of whom Helen Pauchaud
came in for her share for her solo dances.

The dancing portrayed the reveries of a

bachelor who sang solos in one. At the

end of each solo the drop lifted where the

chorus of six dancers posed for a moment
then began their number in two.

Income Tax Report to

Be Held Until August
(Special to Exhibitors Herald)

WASHINGTON, D. C., June 30.—In-
formation from income tax returns for

1924 will not be ready for publication until

some time in August, it is announced by
the bureau of internal revenue. Not until

all returns have been listed by the collectors

will the files be opened, it is declared, and
the date they are thrown open to the pub-
lic will be made uniform throughout the

entire country.

The delay in preparing the lists, it is ex-
plained, is due in part to the holding up of

this work until the United States Supreme
Court delivered its decision as to the legal-

ity of publication, and in part to the fact

that it will require some time for collectors

to post the payments made on June 15.

Mayer Cherishes Cup
( Special to Exhibitors Herald)

NEW YORK, June 30. — Louis B.

Mayer, vice president in charge of pro-
duction for Metro-Goldwyn, is cherish-
ing a gold cup presented him by the
Shriners for having entered the best dis-

play in the parade at the Los Angeles
convention.

Don’t Whisper
The Comedy

(Continued from page 46)

bookings spread over 346 theatres of the

kingdom. And the demand is growing in

leaps and bounds with the passing of each

week.
From a position of insignificance the

short-subject comedy has grown in an in-

credibly brief space of time to a rank of

feature importance on the program of the

English cinema theatre. And the moral

is as obvious as the sunlight: first, that

inherent in every human heart—irrespective

f nationality—is the desire to laugh.



July 11, 1925 EXHIBITORS HERALD 45

WHAT SHOWMEN ARE DOING TO GET BUSINESS: Across top and down right side is teaser cam-
paign for “The Rag Man” used by H. Stickelmaier, Apollo theatre, Peoria, 111., beginning Tuesday, June 9,
ending June 14 with ads in lower right. Lower center is envelope containing Buffalo nickel used for change
in the advertising for “The Thundering Herd” by Jack Gault, American theatre, Oakland, Cal. Lower left

is card used by Jack Gault. Three, left center, contributed by A. S. Rittenberg.
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Above is facsimile of invitation sent to patrons of the
Ruby theatre, Philadelphia, Pa., on the showing of
“Paris Creations,” a short feature produced by
Educational.

The Long and
the Short of It

What is called a Comedy Carnival was recently

begun in Odell, 111., at the Lyric theatre. Other
towns are falling in line with the idea.

The purpose is to exalt the short feature. The
management of the Lyric for one program used
“Circus Fever” (an Our Gang), Ben Turpin in

Mack Sennett’s “The Wild Goose Chaser,” “Hon-
eymoon Hardships,” “Mysteries of Old China-
town” (Aesop’s Fables), preceding the carnival

with trailers.

Results unattainable with a group of long fea-

tures can be felt by using a number of short fea-

tures. Looking at more than one long feature on
one program is tiring. A patron will revolt against

it. Not so with shorts.

A New Value
Discovered

Atmosphere and entertainment were added to the

program of the Rivoli theatre, New York, last week
when the stereoscopic film entitled “A Runaway Taxi,”
was shown. The time for the short feature arriving, a
woman in the orchestra pit stood up and shouted for a
taxi. The doorman in the rear replied he would get one.

A prop taxi appeared on the stage. The woman entered,
her tip was refused by the doorman who said, “No
thank you, Rivoli service.” Then the audience sat with
the red and green fillament before their eyes watching
the escapade of the taxi about the town.

Surrounding the short feature with a proportionate
amount of attention as that which is given to a long
feature indicates that exhibitors are realizing a value in

it which they have passed up now too long.

Don’t Whisper the Comedy
—Shout It!

By ARTHUR ROUSSEAU
(Export Department Pathe Exchange, Inc.)

The Britisher’s dilatory sense of humor is proverbial.
As conventionally described, the Englishmans wit is al-

ways at the end of a slow-burning fuse, and even when
finally touched off the explosiveness of his merriment is

supposed to be limited to the mildest of outbursts. It

might be inferred from this popular conception that the
screen comedy finds an unresponsive audience in our
English cousins. Recent reports from across the water,
however, are rapidly dissipating this theory. The Eng-
lishman’s funny bone is proving to be not nearly so
callous as supposed.

* * *

In fact, judging from evidence that has appeared
lately in several English trade journals, the British mar-
ket is every bit as keen for the comedy film as the
American trade. According to these accounts, there is

not only a superabundance of comedy entertainment on
the English screen, but in a great many instances the

comedy is made the object of intensive advertising and
exploitation on the part of the British film man.

This ascendancy of the short-subject comedy in the

British Isles is all the more remarkable when it is pointed
out that only recently the demand for comedy subjects

in the kingdom was practically nil. The present pres-

tige of the short-subject comedy is due partly to the

campaign conducted by Ideal Films, Ltd., of London,
during the past several months. This company is a
principal comedy distributor of the British Isles and in-

cludes in its program the comedy output of the Mack
Sennett and Hal Roach Studios. An analysis of the

campaign, which was organized by S. Rowson, is of

special interest to the American trade.
* * *

Supporting sales efforts was an advertising campaign
waged in both the trade and public press. This adver-

tising was designed to focus the attention of public and
exhibitor on the superior audience appeal of the com-
edy. The names of such prominent short-subject come-
dians as Ben Turpin, Harry Langdon, Ralph Graves, the

“Our Gang” kids, Arthur Stone, Lige Conley, Alice Day,
Charles Chase, Glenn Tryon, and others were repeatedly

and forcibly brought before the eyes of the English pub-
lic and trade. At the same time the quality of variety

and diversity offered by the short-subject comedy was
emphasized at every opportunity. The exhibitor found
such warnings forced upon him every time he picked

up a trade journal : “Don’t whisper the comedy! Shout

It! Yell It! Sing It!” And the injunction to “Sing

It!” was given added force by the arrangement of a

musical score with the line “Screens That Are Brightest”

furnishing the lyric.

The net result of this advertising and sales effort over

a brief period of months is truly astounding. From a

recent copy of “The Cinema” we learn that in five weeks
time there had been rolled up an amazing total of 9,710

( Continued on page 44)
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on Picture s

THIS department contains news, information and gossip on current productions. It aims to supply

a service which will assist the exhibitor in keeping in touch with developments in connection with

pictures and picture personalities—and what these are doing at the box office. No prophecies on the

entertainment value of pictures are made. Opinions expressed are simply those of the author or of

his contributors and the reader is requested to consider them only as such.—EDITOR’S NOTE.

" rT'HE MANICURE GIRL" played, last
1 week at McVickers theatre where it

had the advantages of Paul Ash audiences
to view it. Bebe Daniels is starred, play-
ing the fiancee of an enterprising young
radio dealer. Full details of cast, story,
etc., may be found on turning to the New
Pictures department of this issue. It is a
Paramount film.

"TEN COMMANDMENTS”
IS A REAL PICTURE

|~C VERYBODY on the Herald (but

me) saw “The Ten Commandments” when
it was shown at tip-top prices in a stage

theatre here a year or more ago, but I

was out when the ducats arrived and in

the case of a picture like that it’s every

man for himself—and wife. However, the

picture’s more important to exhibitors now
than then, so I went over to the Roosevelt

last week to see it and now am in a posi-

tion to inform you that it’s all right.

Yes, “The Ten Commandments” is a real

picture. In fact, it’s two real pictures.

You could drop either half of it and, with

a little touching up of the remainder, have

as good a picture as you’ll find in a month
of Sundays. But it’s doubly good with

both halves.

As was natural, people who’ve seen the

picture have told me about it. This one

has said that Leatrice Joy runs away with

it. That one has said that it is Rod La
Rocque’s picture. Others have named
Theodore Roberts, Richard Dix and others

as persons to whom chief credit for the

greatness of the picture should be given.

But these folks are all wrong, as people

who insist upon telling you about pictures

usually are. This is Cecil B. DeMille’s

picture and his best work by any standard

of measurement.

Mr. DeMille has attempted a lot of

things in his long career and his failures

are as rare as anybody’s ; but in this case

he attempted more than all his previous

efforts combined and succeeded in exactly

proportionate degree. When you think of

the pitfalls flanking the road he traveled

in making this, you get a true slant at

the man’s courage. And when you travel

with him safely past them all, you appre-

ciate his ability as never before.

You know the flock of big names he

had in the cast. You know the story and

how he worked it out. You’ve heard a

lot about the picture. And now that you

know my invaluable opinion of it the rec-

ord may as well be closed.

I’m Tired of

Dirt

I’m tired of subtle pictures. That

is, I’m tired of the so-called subtle

pictures we’re getting. Subtlety is

priceless when properly employed,

but it’s being employed mainly to

camouflage dirt. I’m tired of dirt.

Dirt has been camouflaged in many
ways down the years. Once upon a

time it was called "red-blooded stuff.”

Later it was called "realistic.” "So-

phisticated” is the adjective current-

ly used. Still it is, as always, dirt.

It is very monotonous.

Of late a few picture makers seem

to have decided that the way to get

a dirty picture across is to make it

expensive. It seems to be reasoned

that the normal economical sense of

the booker will rebel against passing

up an expensive picture merely be-

cause it is dirty. The sad part of it

all is that this reasoning seems to be

well grounded.

I’m tired, as I say, of dirt. Yet I

expect no immediate relief. I expect

to see gilded dirt dragged across our

best screens until the mass of thea-

tregoers, who see fewer pictures than

I, get wise to the plot and begin stay-

ing away from the theatres. It is

almost impossible to kill the public

interest in motion pictures, but it can

be done and these fellows are using

the most effectual means of killing it.

At the present rate, it will not be

long.—T. O. SERVICE.

tdERT LYTELL is the young man from
J the East who vows he will forsake
women forever for the wild life of a Cana-
dian horseman in

<(Steele of the Royal
Mounted ." The Vitagraph picture played
last week at the Castle theaire. Details of
the picture are included in this week's
issue of the New Pictures department. Ly-
t ell's acting and the scenery of the picture
have been pronounced its highlights.

“THE MANICURE GIRL”
IS A HATTON PLAY

ur i >

1 HE MANICURE GIRL” is a Fred-

erick and Fanny Hatton play and there-

fore has a lot of gag subtitles that keep it

alive for most of the way. Even these

get a bit monotonous, though, before the

big disaster which occurs when for no ap-

parent reason they decide to end the pic-

ture and call it a day. The ending is ab-

rupt, illogical and doesn’t belong.

Yet, if the picture is six reels, it gives

you five reels of pleasant pastime. In that

five reels an Italian manicurist portrayed

by Bebe Daniels gets across a lot of com-
edy and entangles herself in improbable

but possible circumstances and situations.

She has most of the snappy comebacks in

the subtitles and they help. But in the

sixth reel (if it’s a six-reeler) they snap

it into a happy ending the easiest way and

the picture’s over.

Miss Daniels is alright as the manicurist

and Edmund Burns (if my information is

correct) is first rate as her young Italian

sweetheart. I suppose Hale Hamilton is

alright as the elderly philanderer, too, but

I’m unfortunate in that I remember him

as a more or less lithe comedian in some

Metro pictures a few years back and the

memory bothers me when I watch him in

such roles as this. Others in the cast are

just in it.
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nlCHARD BARTHELMESS is the

youthful hero of “Soul Fire First Na-

tional picture, which opened at the Chicago
theatre June 29. Opposite him is cast

Bessie Love. Barthelmess plays the role of
a young musician who desires fame and
craves music. His father attempts to dis-

courage him but fails because of the lad’s
determination and talent. The picture was
outlined in New Pictures department of the
“Herald’ of the May 23 issue.

“KING COTTON

”

GETS LAUGHS

K ING COTTON” was the feature

comedy on the Chicago theatre bill last

week and no wonder. Lloyd Hamilton is

star of it, which is almost sufficient reason

in itself, and the thing is new in scene,

sequence and for the most part in stunt.

It is very funny and they laughed heartily

at it. Exhibitors say that is the one and

only test of a comedy.

The action in this transpires on a plan-

tation. There are cotton fields which look

real and a lot of funny things can hap-

pen in a cotton field. There is also a

creek, such as everyone who ever was a

small boy remembers, and that’s the source

of much more mirth. And there is Lloyd

Hamilton, who could extract fun from a

funeral, more than which not a word need

be said.

BUT WHICH IS “HIS
SUPREME MOMENT”?

J ’VE seen “His Supreme Moment,” which

opened in Chicago last week after being

shown pretty widely over the country, and

I’m still wondering which moment the title

refers to. I’m still wondering, too, why
they do these things.

“His” in the title refers to Ronald Col-

man. The “her” who shares what I as-

sume to be the “moment” is Blanche Sweet.

Jane Winton is the girl who wanted to be

the “her.” Belle Bennett and Cyril Chad-

wick are among the others having to do

with it all.

Mr, Colman is a miner in need of finan-

cial backing. Miss Sweet is a dancer who
falls in love with him and whom he loves.

For reasons unapparent to anybody I’ve

talked to, the dancer refuses to marry him

for a year but agrees to go with him to

his mines in South America and be just

a good pal to him for that period. A lot

of things happen before, during and after

all this, constituting a tale which meanders

all over the place and is ended only by

making everybody do things they wouldn’t

do in order to avoid further tangling of

the plot.

The story is lost midway down the foot-

age and from there on it’s just one thing

after another, most of the things being

urgings and denials by the respective prin-

cipals. Mr. Colman, whose lovemaking is

quite the most repulsive I’ve seen, paws

Miss Sweet much as he pawed Doris Ken-

yon in “A Thief in Paradise.” But in

this picture he takes his time doing it,

and behavior which at first is disgusting

becomes merely comic. Of course that

ruins the picture, but it saves the observer

his self-respect.

As I say, I do not know which of the

“moments” is the supreme one. Maybe it’s

a new kind of problem play.

Why Designate the

Short Subjects?
I have read with deep interest the

various articles about short subjects

and the exhibitor laxity in treatment

of the same. I have been especially

interested in the quest for a group

designation better than “short sub-

jects,” which is properly in disfavor

because of ancestral association of

the word “short" with the thought of

minority or inferiority. While I have

no better group designation to offer,

I believe I have a cure for the con-

dition prompting the quest.

I see no reason whatsoever for

designating the less-than-Gve-reel

pictures by group. No designation is

used for the five-reelers, the six-

reelers, the seven-, eight-, nine-, ten-,

eleven- or twelve-reelers. Why need

there be a designation for the one-

and two-reelers?

In my conduct of this department

I have employed lineal dimensions at

no time to distinguish subjects com-

mented upon. I do not consider it

necessary to refer to “The Manicure
Girl,” for instance, as “a six-reel fea-

ture,” nor to "King Cotton” as “a

two-reel comedy.” Yet I am under-

stood. People know what I’m talking

about. My mail tells me that.

I do not see why the “short sub-

ject” should be referred to as such
at any time or in any place, orally

or in writing. The product is not in-

ferior and does not require distin-

guishing designation for that or any
other reason. I believe the trade

press and trade conversation can get

along just as well without a differen-

tiation as I get along without it in

these columns.

/Is a matter of fact, anyone in this

business who doesn’t know the differ-

ence between short pictures and long
ones without being told speciffcally

every time one of either is men-
tioned isn’t going to be helped very
much by group labels. Or by any-
thing else. So why clutter up the

trade tongue and handicap half of the

film supply with a designation which
doesn’t and never did belong?—T. O.

SERVICE.

“New Pictures” Index

“New Pictures” information pub-
lished in the ten issues preceding this

one is indexed below by title, issue

date and page number.

Across the Deadline .....June 6-64

Adventure May 9-73

Alias Mary Flynn June 13-62
Anything Once May 2-61

Any Woman May 2-62

Arc Parents People? June 20-49
Awful Truth, Thei -May 2-61
Bandit’s Baby, The. July 4-53

Baree, Son of Kazan May 16-86

Beautiful Sinner, The..._ July 4-54

Beauty and the Bad Man May 23-129
Beyond the Border May 9-74

Birth of the West July 4-54

Black Cyclone June 13-60

Boomerang, The. May 2-61

Border Intrigue June 13-61

Charmer, The May 2-60
Chickie May 9-73

Code of the West _ May 9-74

Crackerjack. The June 6-64

Crimson Runner, The May 16-83

Crowded Hour, The May 2-62

Daughters Who Pay June 13-59

Desert Flower, The June 20-51

Don Dare DeviL May 9-72

Drusilla with a Million June 13-59
Everyman’s Wife June 27-151
Eve’s Secret May 23-129
Fifty-Fifty June 20-49
Fighting Demon, The. June 6-63

Fighting Sheriff, The June 6-64

Fool, The May 9-72

Friendly Enemies May 23-129
Galloping Vengeance May 2-62

Gambling Fool, The , May 16-84

Go Straight — May 23-130
Grounds for Divorce May 30-54

His Supreme Moment May 2-59

If Marriage Fails Jnne 6-65

I’ll Show You the Town June 27-153
Introduce Me May 16-85
Just a Woman June 6-65

Kiss Barrier, The June 6-64

Kiss in the Dark, A May 2-60

Kiss Me Again June 27-151
Light of the Western Stars May 30-51
Lilies of the Streets May 9-72

Little French Girl, The May 16-84

Loser’s End, The .Apr. 25-53

Lost—A Wife May 30-54
Madame Sans Gene May 16-83

Making of O’Malley, The June 13-59

Marry Me June 6-65

Meddler, The May 9-73

My Son May 2-59

My Wife and I June 13-62
Necessary Evil, The May 16-83
Never the Twain Shall Meet May 2-60
Night Club. The May 39-53
Old Home Week May 30-52
One Glorious Night June 20-51
Open Trail, The May 23-132
Paths to Paradise May 23-131
Pearl of Love, The June 27-152
Perils of Paris June 20-50
Phantom Shadows June 20-50
Prairie Wife, The May 30-51

Price of Pleasure, The June 27-153
Private Affairs June 6-63

Proud Flesh -May 9-71

Quicker*n Lightnin’ June 20-50
Raffles May 30-53
Rainbow Trail, The May 9-72
Reckless Courage May 16-85
Red Love - June 13-61

Riders of Mystery May 16-84
Riding Comet, The May 30-54
Riding Thunder ..May 9-72
Scandal Proof June 27-152
Scarlet and Gold June 20-50
Sell ’Em Cowboy June 20-50
She Wolves May 23-132
Shock Punch, The May 30-51
Siege — July 4-53

Silent Pal, The —..May 2-60

Silent Sanderson June 13-61

Smooth as Satin June 20-50

Snob Buster, The May 9-73

Soul Fire May 23-131
Spaniard, The May 2-61

Speed June 20-49

Speed Wild June 6-63

Sporting Venus, The June 6-64

Stop Flirting May 2-60

Sunken Silver JVIay 16-85

Talker, The May 23-132
Tearin’ Loose June 27-151
Tearing Through .May 23-129
Teaser, The June 13-59

Texas Bearcat, The May 30-53

Tides of Passion May 16-85

Verdict, The — ... May 9-71

Waking Up the Town. -Apr. 25-54

Way of a Girl, The -Apr. 25-53

Welcome Home May 23-131
White Fang - July 4-53

White Monkey, The June 13-62

White Thunder June 27-151

Wildfire May 30-54

Wings of Youth, The - May 23-130

Wizard of Oz, The. —May 9-73

Zander the Great May 30-53



July 11, 1925 EXHIBITORS HERALD 49

The Manicure Girl
Distributor: Paramount
Producer: Paramount
Length: 5,959 feet

DIRECTOR FRANK TUTTLE
Authors Frederick and Fanny Hatton
Scenario Townsend Martin

PLAYERS
Maria Maretti Bebe Daniels
Antonio Luca Edmund Bums
James Morgan Hale Hamilton
Flora Dorothy Cummings
Mrs. Morgan Charlotte Walker
Mrs. Wainwright Marie Shotwell
Mrs. Root-Chiveley Mary Foy
Mother Luca Ann Brody

TYPE: Romantic drama of a man-
icure girl.

HIGHLIGHTS: Rain storm epi-

sode. . . . Quarrel. . . . Meeting of

the wife with the heroine. . . . Sin-

cerity of acting.

In “The Manicure Girl” is a story
of a girl’s conflict with love and
the desire for wealth. It is a

Paramount production.

THEME: Manicure girl craves the
pleasures of wealth and entertains so-
phisticated ideas with a married man
but remains loyal to youth.
STORY : Poor manicure girl becomes

engaged to a poor young man who has
saved enough money to build a bunga-
low to be used when they are married.
The girl craves riches and becomes in-

terested in a married man who treats

her gentlemanly and kindly. The “other”
man is becoming estranged from his wife.

The manicure girl realizes her own in-

fluence in wrecking the marriage and in

sympathy for the man’s wife she effects

a reconciliation between the two. Her
fianced lover quarrels with her but there
is a happy ending when the two decide
to hasten their marriage.

Steele of the Royal
Mounted

Distributor: Vitagraph
Producer: Vitagraph
Length: 6,100 feet

DIRECTOR ...DAVID SMITH
Author James Oliver Curwood

Doug Fairbanks is the smiling,

daring son of Zorro, Spanish no-
bleman, in “Don Q,” now being
released by United Artists.

PLAYERS
Philip Steele Bert Lytell
Bucky Nome Stuart Holmes
Isobel Becker Charlotte Merriam
Mrs. Thorpe Mabel Julienne Scott
Colonel Becker Sydney DeGrey
Colonel MacGregor John Toughey

TYPE : Melodrama of Northwest
Mounted Police.

HIGHLIGHTS: Good work of

Holmes and Lytell. . . . Scene when
Lytell disarms bad man. . . . Shoot-

ing the rapids in canoe. . . . Scenery.

THEME : Youth forsakes girl who
has played a trick on him; and he joins
Canadian police where he later meets
the girl and is reconciled to her.

STORY : Eastern girl introduces young
man to her father, telling the former it

is her husband. Young man is disillus-

ioned and goes to Canada where he joins

the Northwest Mounted. Here he pur-
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sues a bad man. In the meantime the
girl seeks him to tell him of the mis-
take. When she finds him and he has
bagged his man there is a reconciliation.

Don Q, Son of Zorro
Distributor: United Artists

Producer: Douglas Fairbanks Produc-
tions

Length: 10,624 feet

DIRECTOR DONALD CRISP
Authors K. and Hesketh Pritchard
Scenario Jack Cunningham

PLAYERS
Dolores de Muro Mary Astor
General de Muro Jack McDonald
Don Sebastian Donald Crisp
The Queen Stella De Lanti
The Archduke Warner Oland
Don Fabrique Jean Hersholt
Colonel Matsado Albert MacQuarrie
Lola Lottie Pickford Forrest
Robledo Charles Stevens
Zorro, his father, Don Cesar de Vesga....

DOUGLAS FAIRBANKS
TYPE : Spanish romantic melo-

drama of adventure.

HIGHLIGHTS: Sharpness of sur-

prises where hero outwits opponents.

. . . Fairbanks’ skill with the whip.

. . . Portrayal of the aged Zorro. . . .

Scene when Mastado is outwitted. . . .

Climax.
THEME : Adventurous don has a

taste for adventure which brings him
into many close places which threaten
to lead to his death when he outwits his
opponents and wins the girl.

STORY : Son of Zorro goes to Spain
for his education where he becomes en-
meshed in many circumstances, due to
his daring nature, which threaten his
life. By his skill with his whip he saves
himself each time. When he is confronted
with the charge of murder he over-
whelms his enemies and frees himself
and his girl.

The Man of Iron
Distributor

:

State Right
Producer: Chadwick Pictures Corp.

Length: 5,600 feet

DIRECTOR WHITMAN BENNETT
Adaptor Lawrence Marsten
Subtitles Lawrence Marsten

PLAYERS
Philip Durban Lionel Barrymore
Claire Durban Mildred Harris
Prince Novakin Jean Del Val
Maybelle Callahan Isobel De Leon
Mrs. Edith Bowdoin Dorothy Kingdon
Martha Durban Winifred Barry
Hugh Bowdoin Alfred Mack
Dennis Callahan J. Moy Bennett

TYPE : Domestic society drama in

New York and Italy.

HIGHLIGHTS: The duel. . . .

Scenes at Iron foundry. . . . Per-

formance of Lionel Barrymore.

THEME : A man and his bride are
brought together in love and under-
standing after he comes to her aid and
kills his rival in a duel when the latter
forces attentions on the bride.

STORY: Philip Durban marries Claire
Bowdoin, spoiled daughter of impover-
ished society matron. Claire loves Prince
Novakian, a worthless fortune hunter.
Philip’s marriage is such in name only.
Claire, within a year, loves her husband,
who resents her advances. Ill, she goes
to Italy for a rest. There the Prince an-
noys her with his advances, and she sends
for her husband. Philip strikes the prince
in a quarrel and the prince challenges
him to a duel. The prince is killed, and,
with the cloud removed, Philip and
Claire turn to a life of sunshine.

[NEWSPICTUKES]
Fox News No. 75

*

THE KING RIDES WITH HIS MEN WHEN LIFE-
GUARDS HONOR HIM

AMERICAN FLAG, SON OF MAN O’ WAR, WINS
BELMONT STAKES

*

28 MARINES TO GUARD PRESIDENT
*

Fox News No. 76
*

MILITARY INSTRUCTION GIVEN TO 40,000
YOUNG MEN IN 42 ARMY CAMPS

*

LARGEST COAL FIELD IN U. S. BEGINS OPERA-
TIONS

Fox News No. 77
*

TENNESSEE READY FOR ANTI-EVOLUTION
TRIAL

•

RED GRANGE JOINS ICE MEN—TURNS DOWN
FILM CONTRACT

Kinograms No. 5094

RED GRANGE JOINS ICE MEN FOR SUMMER
VACATION—TURNS DOWN FILMS

75,000 SEE NAVY WIN VARSITY RACE
*

Kinograms No. 5095

PARIS HAS NEW THRILL—BURLESQUE BULL
FIGHT

International News No. 53
•

GEN. DAWES REWARDS CITIZEN SCHOOL
GRADUATES

RED GRANGE JOINS ICE MEN—TURNS DOWN
VACATION FILM CONTRACT

*

International News No. 54
*

PARIS ADOPTS BULL FIGHTS MINUS BRUTALITY

AMAZING BEAUTY REVEALED ON TRIP
THROUGH THE CLOUDS

*

Pathe News No. 51
*

GERTRUDE EDERLE SAILS TO TRY TO SWIM
ENGLISH CHANNEL

*

Pathe News No. 52 .

*

MAC MILLAN’S POLAR EXPEDITION SETS OUT
FOR FROZEN NORTH

*

NAVY SWEEPS TO VICTORY IN INTER COLLEGE
REGATTA

•

Pathe News No. 53

FRENCH DRIVE MOORS FROM BORDER VILLAGE
IN RENEWED FIGHTING

Beggar on Horseback
Distributor: Paramount

Producer: Famous Players-Lasky

Length: 6,800 feet

DIRECTOR JAMES CRUZE
Authors George S. Kaufman and
Mark Connelly

Adaptor Walter Woods
PLAYERS

Neil McRae Edward Everett Horton
Cynthia Mason .Esther Ralston
Frederick Cady Erwin Connelly
Mrs. Cady Ethel Wales
Gladys Cady Gertrude Short
Homer Cady James Mason
Prince Theodore Kosloff

Dr. Rice Frederick Sullivan

TYPE : Comedy satire involving

fantasy.

HIGHLIGHTS: Imagination in the

design of the sets and atmosphere.

. . . The composer’s dream and his

wild adventures in it.

THEME: Idealist needs money to

carry out his ambitions, but a dream
shows him the folly of trading his ideals

for wealth.

STORY: Composer is on verge of

breakdown through being afflicted with

jazz as expressed by those who come in

contact with him. Feels unable to con-

tinue romance with sympathetic girl

through lack of funds. Is about to con-

sider marrying a rich girl who worships
jazz when he falls asleep and dreams a

horrible nightmare. His fantastic adven-
tures while unconscious lead him to kill

his oppressors. He awakens to appre-

ciate the sympathetic girl and seek hap-
piness with her when his publishers re-

ward him with royalties.



July 11, 1925 EXHIBITORS HERALD 51

MURRAY LIKES
CHASE COMEDY

f~^ACK in “What the Picture Did For

Me” exhibitors are saying that Charles

Chase is a better comedian in each success-

ive appearance, and this is borne out by

Ray Murray, who writes as follows

:

“I saw one of the best comedies last

night (at the opening of Bard’s New Pasa-

dena theatre) that it has been my good

fortune to see in a long, long time. It

was called ‘Isn’t Life Terrible,’ title bor-

rowed of course from another well known

picture made by Griffith. It wasn’t a story

concerning potatoes, however, but featured

Chas. Chase in a little yarn about a mar-

ried man whose wife wanted a trip to

Europe. He wins a trip by selling 10,000

fountain pens—17 of which worked—and
his first sale of one of the ink squirters

convulsed the house. There are plenty of

clever gags in the picture and the finish

is a riot.

“Mr. Chase proved himself quite a co-

median on the stage as well, for after the

comedy finished he stepped upon the stage

and put on a 15 minute turn that sur-

passed the vaudeville acts which followed.

He played the piano and sang a brand

new song, while his co-worker in the pic-

ture did a nifty dance.

“Chase goes about his work in a natural,

convincing way which is quite as important

in comedy as when playing ‘straight’ roles.

He never overdoes a scene and he doesn’t

depend upon eccentric dress or makeup to

put over his stuff. He delivers every time

when given a good story.”

HODGES REPORTS
A QUARTETTE

DOUGLAS HODGES, who is rapidly

becoming Chicago’s second most consistent

theatregoer, this week turns in reports on

a quartette of pictures currently visible

on the screens of this metropolis. Of

“Two Shall Be Born” he says

:

“Here is a picture that doesn’t get over.

And it is not because of the common ail-

ment—no story—but because of several

other mal choses. Potentially there is a

story. There must have been one until

the players began to work on it.

“As near as I can come to it the tale

would have been about a man and a woman
born thousands of miles apart, each not

conscious of the other’s existence but each

born for the other to marry. In the con-

fused telling of the story that theme was

not centered upon. The film story went

off the track to put in many incidentals

which detracted from the main plot.

“Melodrama was intended but the action

was procrastinated. A deformed creature

in a dirty dress and homely features was

portrayed by a young girl with the pur-

pose of instilling a character of pathos but

the effect was to instill vulgarity and ugli-

ness.

"But there are features about the picture

which probably make it worth production.

Jane Novak and Sigrid Holmquist are in

the leading roles. Each knows her char-

acter and each obtained starting results

Chicago
First Runs

(Week beginning June 29)

CHICAGO : “Soul Fire,” First National.

ROOSEVELT: ‘The Ten Commandments,”
Paramount. (2nd week.)

CASTLE: “Parisian Nights,” F. B. O.

STATE LAKE: “Marry Me,” Paramount.
McVICKERS: ‘Paths to Paradise,” Para-

mount.

at times. Jane is sweet as the loyal little

Polish girl of noble birth. Kenneth Har-

lan expels all doubt as to his qualification

for a hero’s role when he leaves his father’s

riches behind to become a steadfast traffic

copper.

“There is good all around acting; and

the characterization and atmosphere of

Irish and Polish people was mighty nigh

perfect.
* * *

“Of course Hoot Gibson is a cowboy in

‘The Hurricane Kid,’ which means to all

of you that Hoot did a certain kind of

work. And as a cowboy he always suits

me to a T.

“The story is all about a bet of two

ranchmen (great old pals) that the horse

of one of them can beat the other’s in a

race. Then Hoot is to blame for letting

the horse out of corral, not knowing about

the bet. His boss rages. But the boss’

daughter is in love with Hoot. A friend

of Hoot’s suggests that Hoot find the horse

before the race begins. Hoot rides all

night but returns next day with the horse

just in time to enter the race and win

for his boss. That fixes exerything up

with Hoot and the girl.

“Which isn’t much of a story. There is

little suspense. But the race is exciting

On Educational’s June distribution list

was the comedy “Air Tight,” made by
Bobby Vernon under direction of
Harold Beaudine. This is one of five

two-reelers for release in June.

and the work of the horses is redeeming.”
* * *

“I don’t know much about manicure girls,

but after seeing ‘The Manicure Girl’ I’m

sure I’d appreciate knowing one or two.

“The story? There’s the bromide about

the girl who decided to forfeit respect

and the other old standards for the pleas-

ure of having a limousine to go home in

after the theatre instead of running around

in the rain beneath a shabby, uncertain

umbrella. Then, when she is about to dine

with the wealthy married man, she realizes

her obligations, the other woman’s rights

and sends the erring husband back to his

wife.

“By the end of the last reel I was hoping

the author would twist the plot around

enough so that Bebe Daniels would marry

the villain instead of the hero, but then I

was feeling particularly bloodthirsty when
I saw the picture, perhaps.

“But it’s a good picture, even if it did

leave me with an aftertaste of pity for

Bebe, who is gradually convincing me that

she must sooner or later assume a different

role. It is with regret that I say it, be-

cause she is admirable for her acting; ad-

mirable for her successes and admirable

for her effort to continue in the roles

which have made many of us happy a

score of times.

* * *

“If you read a story in The Saturday

Evening Post called ‘Professor, How Could

You?’ you’ll be familiar with the picture

adapted from it called ‘I’ll Show You the

Town.’ They say you will anyhow, those

who have read the story and seen the film,

but I have but seen the film.

“Reginald Denny, who is in it, or who is

IT, apparently has done a perspiring day’s

work. For in it he runs and jumps and

sweats and climbs. Of course he does all

these things well.

“Because the picture relies upon that kind

of acting for its success, it was well that

Denny did it. And because that running

and clamoring was done so well the audi-

ence laughed and enjoyed themselves. Even

if there was not always much sense to the

scramble. It proved that a good feature,

with a good plot, a strong motive, a love

theme and a whit or two of moral can be

combined with a lot of slapstick comedy

to make people howl and shriek. But if I

had seen the picture in a cold projection

room I should have come out with the

gravest concern for it.

“So ‘I’ll Show You the Town’ is full of

fun. There is no time in it when Denny

takes himself so seriously that he is touched

with grief. When death threatens him he

takes to his heels. He is the comedian.

“Marion Nixon is a girl whose work

promises for her a share of fame’s incre-

ment. I believe that as soon as she gets

used to being a heroine in a good picture

she will not shy so and will cover herself

with laurels. She photographs well and

is a type not common among any of the

leading women in the industry at present.

“Cissy Fitzgerald must not be passed by

;

she did bully as the young old woman who

got an awful wallop out of drinking a bot-

tle of ginger ale (with champagne flavor).
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Rex, the Wild Herse, in

“Black Cyclone”
Producer : Hal Poach
Distributor : Palhe

As a Whole SLEEK BLACK
M STEED THE UNUSUAL STAR
FI OF AN UNUSUAL PICTURE.
I SOMETHING DIFFERENT IN
I THE WAY OF ENTERTAIN-" MENT SHOULD OO BIG.

Sur

nlle;

Cas^^'rteT^dyT another beautiful

animal and Rex's devoted "better

half
”

- The Killer is “the other

man" in this horse triangle. Of the

people in the picture Guinn Wil-

liams, as Rex's best friend, is like-

able and offers some fine riding.

Type of Story Ha^Roacl^er^am-

anetenia^riangle but this time

with intelligent animal performers

instead of the conventional trio

Rex, a fine black horse. Lady, a

beautiful mare, and the Killer, the

ruffle on Rex's otherwise placid

sea of matrimony, are the princi-

pals. "Black Cyclone" is certain!'

chiei laclors oT mteresl. With
horses for his principals and some
gorgeous bits of God's country for^

.. .hot upon shot ol these marvel-

ous beasts carrying out. in their

own way. their own destinies, these

destinies presenting some familiar

problems, the only difference being

that the horses seem to have the

advantage of knowing how to set-

tle their own difficulties without un-

due nonsense Rex wins Lady, bu

she is taken away by the killer, to

whose super strength Rex unwil-

lingly bows. Rex has a friend in

a cowboy who saves him from a

quicksand grave How Rex helps

the cowboy and later proves him-

self better than the Killer and re-

trieves his lady love makes tor^aj^

exciting and unusually interesting

ExploitlfidH LWves
efforts. You can^nFt

v»o interest your folks in Hal

Roach's latest offering with Rex

the wild horse, and recall his firs

picture with Rex. “The King of

i Wild Horses." Use catchlines such

as* "You've heard about Horse

r - Sense' but have you seen Horse

Romance'? -Black Cyclone has

both and is well worth seeing .Its
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PURELY PERSONAL
EXCHANGE
PLACE
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S ALT LAKE CITY, Utah.—Reginald
Denny, Universal star, made personal

appearances at the Victory theatre appear-
ing with his picture, “I’ll Show You the

Town.” Samuel Henley, manager of the

local Universal branch, introduced Denny.
A banquet was given in the star’s honor at

the Newhouse hotel, at which thirty guests

included city officials, exchange managers,
exhibitors and club men. . . . Ned Mar-
tin, director of Western sales for Univers-
al, acted as toastmaster at Denny’s ban-
quet. . . . Harry T. Nolan, Mountain
manager for First National, was here a

few days conferring with W. F. Gordon,
exchange manager. Nolan returned to

Denver. . . . The Film Club of the

Universal exchange enjoyed a few days’

outing at Coma Springs. . . . James R.

Kelts is taking his Greater Feature pro-

ductions into Idaho after a trip to Provo,
Utah. . . . Nick Salvuerakis, owner of

the Lyric at Price, Utah
;
William Mac-

Farland, Manti theatre, Manti, Utah; John
W. Johnson, Iris theatre, Midvale, Utah,
and J. B. Ashton, Columbia theatre, Provo,
Utah, visited the Place. . . . Fred Dahn-
ken, owner of the American theatre of

this city, closed with Art Schayer, Fox
chief here, for the entire new Fox out-

put. . . . ‘‘The Iron Horse” opens at the Salt

Lake theatre September 7 with top $1.65.

A massive presentation is being planned.

. . . The U. P. R. R. is cooperating.

...LA Davis, F. B. O. manager, has

closed with the Ogden exhibitors for

F. B. O. productions one hundred per cent.

Davis is in Idaho for a week. . . . R. S.

Stackhouse, Warner Brothers manager,
and Dave T. McElhinney are hitting the

trail. . . . George Jensen is in Utah in-

stead of Montana, where he usually works.

. . . Charles Hamel, Pathe salesman, is in

after four weeks’ work in the territory.

. . . W. G. Seib, Pathe exchange man-
ager, closed with the Orpheum at Ogden
on “Black Cyclone.” This production has

just enjoyed a run at the Paramount Em-
press theatre in this city. . . . James R.

Grainger, general sales manager for Fox,

and his son, were here a few days with

Art Schayer, local manager. . . . Alan
Burke, DeLuxe exchange manager, is back
after a trip to the Denver territory.

S AN FRANCISCO, Cal.—A new theatre

of Moorish design will soon be erected

here at a cost of $350,000 by T. & D.

Junior Enterprises, Inc. L. O.

Philadelphia First Runs
(Week beginning June 15)

STANLEY, “Declasse,” First National.
STANTON, “Chickie,” First National.
KARLTON, “Paths to Paradise,” Paramount.
ARCADIA, “The Boomerang,” Preferred.
PALACE, “Madame Sans Gene,” Paramount.
VICTORIA, “Quo Vadis,” First National.
FOX, “His Supreme Moment,” First Na-

tional.

Macloon, with A. M. Woods, the New
York producer, arrived in San Francisco
just in time to be confronted with an at-

tachment suit for $990.11, brought by
F. A. Giesea the day before. . . . Wilt
Gunzendorf’s KFRC, Hotel Whitcomb,
band, entertained the patrons of the Alex-
andria. . . . “The Union Square Tab,” a
three column official organ of the Union
Square theatre, is being issued by the the-

atre for the patrons. ... It has been con-
firmed that Warner Brothers will construct
a $4,000,000 motion picture theatre at Eighth
and Market streets soon. . . . The west
of Twin Peaks section is to have another
modern motion picture house. B. Getz has
secured a permit for a $35,000 structure.

. . . Following in line with the building
of the Aztec and Egyptian theatres, Rous-
seau Brothers is building another theatre

to add to its holdings, not far from the

Granada. The Pompeian will open July 15.

. . . The new San Mateo theatre at San
Mateo is rapidly nearing completion and
Max Blumenfeld hopes to open it about

July 1'5. . . . John de Stasio reopened the

Liberty theatre at Sacramento, within

three days after a fire in his operating
room. . . . Headed by Reginald Denny,
star of “I’ll Show You the Town,” with
which the house was opened, a delegation

of San Franciscans went to Palo Alto for

the opening of the new Stanford theatre.

. . . Robert Ginniff has left the Educa-
tional offices to go with Tex Coombs of

Theatre Equipment Supply Company. . . .

W. G. Freddy has purchased complete
equipment of the Crown theatre, Oakland,
permanently closed by A. E. King, who
rebuilt the Gem. L. M. Cobbs has been
appointed manager of Pathe’s Portland of-

fice. . . . One of the greatest theatrical

stunts attempted in this city was “pulled

off” when Manager Nat Kolt of the Cali-

fornia theatre gave over this house to the

American Legion who used it to raise

funds for the disabled war veterans. . . .

Monterey Theatres Company, Inc., has a

new Wurlitzer at Pacific Grove, Cal.

OTTAWA, ONT.—Manager Charles A.

Meade, boss of the Lyceum the-

atre, Winnipeg, has shown real aggressive-

ness in going after summer business. After

first making sure of the cooling system of

the theatre, Manager Meade announced a
healthy list of first rate bookings for the
hot weather and then coupled everything
up with effective advertising. . . . Man-
ager H. Walmsley of the College theatre,

Winnipeg suburban house, adopted a spe-
cial policy for the summer whereby pro-
grams are changed three times weekly.
. . . To Maurice West of Montreal, sec-
retary of the Canadian division of the
Motion Picture Theatre Owners of Amer-
ica, goes considerable of the credit for the
united stand taken by the exhibitors of
Canada against the recently proposed amend-
ments from E. R. E. Chevrier, member of
parliament for Ottawa East, to the Cana-
dian copyright act to provide for the pay-
ment of royalty fees on all copyrighted
music played in theatres. It is largely

through the efforts of Mr. West and Col-
onel John A. Cooper of Toronto, president
of the Motion Picture Distributors and Ex-
hibitors of Canada, that the measure is now
a dead issue. . . . Famous Players Cana-
dian Corporation, Limited, Toronto, has
made a bid for the Walker theatre at Win-
nipeg. Famous already has two large the-

atres in the Manitoba capital. . . . Donat
Paquin, proprietor of the two theatres in

Hull, Que., took an important part in the

jubilee celebration held in Hull to com-
memorate the 125th anniversary of the

city. ... A. H. Coplan, proprietor of the

Princess theatre, Ottawa, had another fire

scare when flames were discovered in the

roof. Little damage was done
Joseph M. Franklin, manager of B. F.

Keith’s theatre, Ottawa, secured some
honest-to-goodness publicity in The Ottazva

Journal when he gave an interview on the

desirability of securing motor tourists. . . .

Manager Herb. C. Benson of the Fern
theatre, Ottawa, has made a number of

noteworthy improvements in his neighbor-

hood house. . . . P. J. Nolan, proprietor

of the Rex theatre, Ottawa, has installed a

large electric sign adjacent to this house.

. . . George H. Valiquette, Ottawa, repre-

sentative of Fox News, is leaving shortly

for another Canadian Arctic expedition.

% ^
SEATTLE, WASH.—The great film

classic, first annual golf tournament of

exhibitors and distributors of the Pacific

Northwest, has been concluded, with

Seattle winning from Portland. Whether
it was the crystal clear sunshine and lack

of customary rain or just a streak of hard
luck, the Rose City boosters went down
to decisive defeat before the lusty Puget
Sounders. ... In the final match at the

Earlington Golf Club Lou Rosenburg, as-

sistant manager of DeLuxe Film Exchange,
defeated Paul Aust, manager of Associated

Exhibitors, winning the championship cup.

The special cup donated by Douglas Mac-
Lean, Associated Exhibitors star, for the

“Introduce Me” flight, so called to mark
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the Seattle premiere at the Liberty theatre

of his latest feature of the same name, was
won by L. A. Samuelson, manager of the

local Pathe offices, who defeated Al Rosen-
burg, manager of DeLuxe. ... IV. Mc-
Neish, exhibitor of Tacoma, won the medal
honors with a card of 80. . . . Charles
Harden, manager of the Seattle offices of
United Artists, won the long-driving com-
petition with a swat of 238 yards. Lou and
Al Rosenburg tied for the approaching and
putting prize, and Lou won the play-off.

. . . More than 50 players qualified in the
tournament, and the event was so success-
ful, according to Clyde Walker, its spon-
sor, that it will hereafter be a regular
annual event. . . . Dave Farquhar, for-

merly Oregon salesman for Warner-Vita-
graph, has been named manager of the
new Vancouver offices and has been suc-

ceeded by Charles Code. . . . Among
recent Seattle visitors were Joe Skirboll,

production manager for Frank Lloyd and
formerly district manager for First Na-
tional, and Matt Aperton, Universal’s East-
ern Washington representative. . . . R. C.

Hudson, manager of the Universal offices

at Butte, was recently chosen president of
the Montana film board, succeeding James
Linn, formerly manager of the Fox Butte
offices, who has been transferred to Port-
land. . . . Reginald Barker, one of the
star directors of Fox Film Corporation,
came to Seattle recently, and announced
that after searching the entire West for a
wild, rugged background suitable for

James Oliver Curwood’s “When the Door
Opened,” he had chosen locations near this

city. The big scenes will be shot on the
Skykomish river near Mount Index. . . .

The Fox party included Mr. Barker; Harry
Schenck, production manager; W. F. Fitz-
gerald, location manager, and Ernest Palm-
er, staff cameraman. . . . The Seattle
offices of First National have added a new
department, that of exploitation and pub-
licity, according to Fred Slitzer, manager,
and this post has been given- to C. A.
Raleigh, who has had a wide experience in

theatre management, advertising and pub-
licity.

A LBANY, N. Y.—Charles Walder, who
has been looking after the interests of

Associated Exhibitors in Albany, is the

new manager in the local Fox exchange,
succeeding 0. R. Rieffel, who is returning
to Buffalo. . . . That veteran exhibitor,

Charles McCarthy, was in town from
Hoosick Falls, accompanying Lew Fischer
of Fort Edward. . . . Edward F. Russell,

who used to be connected with Paramount,
in Boston, is manager of the Grand theatre
in Johnstown, owned by Charles Sesonske.
. . . Mr. and Mrs. A. E. Milligan of
Schuylerville will close their house to three
days a week this summer. Mrs. Milligan
is providing free motion pictures for a big
lawn festival. . . . Walter Hays of Buf-
falo and Moe Mark of New York were in

Albany and Troy arranging for reopening
the American theatre in Troy August 15.

A big fight will be staged between the
American and the Griswold for patronage,
the American having the backing of the
Strand interests, and the Griswold having
the Proctor interests behind it. . . . If

there is another hot spell it will certainly
go hard with Abe Stone of the Delaware
and Arbor Hill theatres in Albany, for the

last one caught him two ways, in business
and poundage, but he is still something
over 200 pounds. ... If Morris Silver-

Salt Lake City First Runs
(Week beginning June 13)

AMERICAN: “Sally,” First National ; “Ama-
teur Detective,” Fox ; “Newspaper Fun,”
F. B. O. ; International News.

KINEMA: “School for Wives,” Earner
Brothers ; Pathe Review; International
News.

ORPHEUM : “The Crimson Runner,'* Pro -

Dis-Co .

PANTAGES : “The Cyclone Rider,” Fox.

PARAMOUNT EXPRESS: “Black Cyclone,”
Pathe ; “The Going of Gumming,” F. B.
O.; Pathe News.

VICTORY: “I’ll Show You the Town,”
Universal; Aesop’s Fables; Pathe News.

man, who has the Happy Hour and Pearl
theatres in Schenectady, would consent to

closing down for the summer, Betty Feuer
of the Crescent and George Dwore of the
Cameo and Capitol would follow suit. . . .

Frederick J. Cuneo, who has been manag-
ing the Rialto and Park theatres in Glens
Falls, was tendered a dinner by his many
friends in that city. Mr. Cuneo is now in

Amsterdam associated with J. H. Hutcheon
in handling the Keith houses. . . . Jake
Golden, of the Griswold, in Troy, is ar-

ranging for a vaudeville-picture week in

July. . . . Joseph Saperstein, manager of
the Harmanus-Bleecker hall in Albany, has
decided to cut out local talent nights. . . .

Rumor has it that William Smalley, of
Cooperstown, already owning 15 or 16
houses, contemplate's building four new
theatres in as many towns. . . . Oscar
Perrin, managing director of the Buckley
circuit, had the members of the G. A. R.

and their wives, of Glens Falls, as his

guests at the Empire. Charles F. Boyd is

the new manager for Associated Exhibitors
in Albany. . . . Elmer Crowninshield
observed his 24th anniversary in the busi-

ness of repairing motion picture projection

machines and equipment. . . . Harry
Brooks has been re-elected president of the

motion picture machine operators of Troy;
Louis Rinn, vice-president; Harry Corps,
recording secretary, and Al Leniay, finan-

cial secretary.

Shooting is under way on “The Happy
Warrior’’ for Vitagraph, with J.
Stuart Blaekton brandishing the
megaphone, following completion of
the casting.

I
QT. LOUIS, MO. — Gene Rodemich, or-
v-' chestra leader and composer, was given
some wide but unsought publicity when
Circuit Judge George E. Mix took testi-

mony regarding the jazz king’s finances in

order to determine how great an allowance
he should make his son, Clarence Eugene
Rodemich, a student in a St. Louis prepar-
atory school. . . . Organization of a new
jazz orchestra has been completed through
an alliance of Larry Conley, assistant mu-
sical director at the Grand Central the-

atre, and Dave Silverman, leader of the

Lyric Skydome orchestra. . . . George
Skouras has had plans prepared for a $100,-

000 theatre here. . . . F. Hoff is erecting

a $40,000 theatre and store building. . . .

A third St. Louis house is planned by Reu-
ben Levine of R. Levine & Co., Inc., Chi-
cago. Levine recently purchased a tract

for $187,000. . . . Marion Sims plans to

remodel his theatre at Paragould, Ark., at

a cost of $75,000. . . . Rabbi Samuel
Thurman united in wedlock Nathan Stein-

berg, vice president of Columbia Pictures

Corporation, and Miss Esther Sweeney,
private secretary for George E. McKean,
manager of the Fox exchange. . . .

Charles Byrnes, formerly manager of the

Waverly theatre, has assumed his new
duties as manager of Phil Cohn’s Lyric and
Avenue theatres, East St. Louis, 111. They
have sounded “taps” for good old Ben
Prince, formerly manager of the Wash-
ington Square theatre, Quincy, 111., and
later connected with the Associated Press
at Memphis, Tenn. He was gassed in the

World War. . . . Bob Clarke, owner-
manager of the Opera House, Effingham,

111., is just out of the hospital following
an operation. . . . Bill Beynon, popular
Divernon, 111., exhibitor, is mourning the

death of his champion German police dog.

. . . St. Louis Film Board of Trade and
Motion Picture Exhibitors’ League are co-

operating to put over the “Greater Movie
Season” in grand style. . . . Gene Gold-
smith, United Artist salesman for the Ken-
tucky and Indiana territory, has just been
released from Barnes hospital. . . . United
Artists moved into the old Goldwyn office

on the second floor of the Plaza hotel ex-

change building. . . . Tom McKean of F.

B. O., back from a trip through northern
Illinois, reports that the heavy rains of the

past week have greatly benefited the crops

in that vicinity. Exhibitors are more op-
timistic now.

1 j
ALLAS, TEX.—Ray Stinnett has added

* ^ to his theatre holdings by purchase of

the Bell theatre of Temple, Tex., from W.
F. Sonneman. . . . J. B. Shackelford and
brother are opening a new theatre Septem-
ber 1 at Abilene, Tex., to be called the

Majestic. . . . Manager Mcllheran of

Universal refutes the hot weather alibi for

poor business by the statement that the

week ending June 13 his office has written

more business than any previous week dur-

ing the history of the Dallas office. . . .

Givs Hartman is building a new theatre at

Rockwall to be called the New Empress
and to seat 700, with a double balcony.

. . . Louis Novy, manager of the Opera
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House theatre, Austin, was a visitor along
Film Row. With him were Mrs. Novy and
the two children, who had a very narrow
escape from serious injury when their car
overturned. . . . Local report had it that

“Uncle Lou Remy” has severed connec-
tions with the Majestic circuit, and as-
sumed the position of district manager of
the South for Fox. . . . Our old friend,

Claud Ezell, district manager of Associated
Exhibitors, was seen along Film Row after
an absence of several months . It seems
like old times to have Claud Ezell and
Lou Remy back in the fold. Only one
familiar figure is missing to make a com-
plete family reunion, the said veteran being
N. E. Depinet, sales director of Universal
in New York city. . . . Louis L. Dent,
accompanied by his family, is making an
automobile tour of the Northwest and
Canada. . . . Over in Greenville, S. C.,

Arthur Lucas has put a Wurlitzer organ in

the Colonial theatre.

PHILADELPHIA, PA. — Philadelphia
exhibitors are co-operating heartily in

the movement for a “Greater Movie Sea-
son,” following the recent meeting in the

Broad Street theatre, which was attended
by more than two hundred exhibitors and
named Frank W. Buehler general chair-

man. . . . Dr. H. J. Schad of Reading,
president of the M. P. T. O. of eastern

Pennsylvania, southern New Jersey and
Delaware, will direct the movement in the

Reading section. . . . Managers of sea-

shore theatres which have opened for the

summer state that indications point to one
of the best seasons for many years. Many
theatres in Philadelphia and vicinity, how-
ever, are losing on such a scale that they

Edith Thornton in “Counterfeit
Countess,” a William Steiner pro-

duction to be released in the early

fall, followed by a series of four
comedy society dramas.

San Francisco First Runs
(Week beginning June 20)

CALIFORNIA : “The Crowded Hour,”
Paramount

.

LOEW’S WARFIELD: “The Desert Flower,”
First National.

GRANADA : “Black Cyclone,” Pathe.
UNION SQUARE: “Unmarried Wives,” All

Star

.

IMPERIAL: “The Lost World,” First Na-
tional (continued).

CAMEO : “Burning Trails,” Universal.
BEATTY’S CASINO : “One Way Street,”

First National.

will be compelled to close. Jules E. Mast-
baum, president of Stanley Company, will
sail early in July for a two months’ vaca-
tion in Europe. Charles B. Hall, president
of the Philadelphia city council, will ac-
company him. . . . The third prize of $25,
offered by Universal for the most novel
lobby arrangement, was won by Walter
IVoodward, manager of Green & Altman’s
Park theatre. . . . Work is being rushed
on Stanley Company’s new $3,000,000 the-
atre in Atlantic City. Twentieth Century
Film Exchange, formerly at 254 N. 13th
street, has moved into its new quarters at
1333 Vine street. . . . George H. Earle
Jr., a member of the board of directors of
the Stanley Company, for whom the
$3,000,000 Earle theatre is named, is slowly
recovering from an operation. . . . Fox
Film Exchange has moved from 1331 Vine
street to 1238-40 Vine street. . . . The
annual outings of the First National and
Pathe exchanges will be held the latter part
of August. . . . Wurlitzer organs have
been installed at Brown & Nelson’s Temple
theatre, Kane, Pa., and in the Regis here,
operated by Brenner & Steifel.

* - — \
FA ENVER, COL.—The “Greater Movie

Season” campaign is on. Lloyd Willis,

representing M. P. P. D. A., is in Denver,
keeping the ball rolling. Harry Long, man-
ager of the America theatre, a Universal
house, has been elected manager of the
campaign. All the theatre and exchange
men in Denver are co-operating to the

limit and great things are expected. Letters
of inquiry, promising co-operation, are

steadily coming in from all outlying towns.
The campaign will be opened with a pa-
rade. . . . The beautiful new Mission
theatre in South Denver, erected by /. B.

Micheletti and Fred P. Brown, opened with
a large crowd and masses of flowers sent

the owners by their many friends. Mr.
Micheletti was formerly the owner of the

Folly theatre in Denver and Mr. Brown
was formerly manager for the Denver Met-
ro-Goldwyn exchange. . . . The Bighorn
theatre in Greybull, Wyo., and the Rex in

Basin, Wyo., have been purchased by John
Carr, an old circus man. These theatres

were formerly owned and operated by Mrs.
McKay and Mrs. Logan. . . . Harry Cas-
sidy, Denver manager for Fox, is showing
ing them he has not forgotten how to play

baseball. He has just announced his con-

nection with a business men’s team. . . .

Exhibitors in town last week were Earl
Nye, manager for Carl Ray’s Amusement
Enterprises at Cheyenne, Wyo. ;

James
Pace of the Pace theatre, Chadron, Neb.;
James Lynch, the Empress and American
theatres, Laramie, Wyo., and W. P. Perry
of the Midway theatre at Burington, Col.

. . . Paul Earl, traveling auditor for Uni-
versal, is here installing a new booking
system. . .. A. P. Archer, Denver man-

ager for Educational, has returned from
the New York sales convention. . . .

Miss May Cassidy, Metro-Goldwyn cashier
in Denver, is recovering from two weeks’
illness. . . . Mel S. Wilson, special rep-
resentative for Producers Distributing Cor-
poration, has been in and out of Denver
the last three weeks. . . . Besides the
Wurlitzer unit organ going into their house
at Ft. Collins, the K. & F. Amusement
Company has placed an organ in the
Rourke, at La Junta.

Menjou Back; to Begin
“The King” for Lasky

(Special to Exhibitors Herald)

NEW YORK, June 30.—Adolphe Men-
jou who returned from Europe recently
has left for Hollywood where he will
begin at once to make “The King” for
Paramount. It is an adaptation of Leo
Ditrichstein’s play of the same name.
On the screen it will be called “The
King on Main Street.”

Warner Unit Organizes
(Special to Exhibitors Herald)

NEW YORK, June 30. — Warner
Brothers Hollywood Theatre Corpora-
tion has been incorporated in Delaware
and authorized to do business in Cali-

fornia, according to advices from Sacra-
mento this week. The total capital stock
is given as $500,000 and 15,000 shares of

no par value. This unit will operate the
new Warner theatre in Hollywood, first

of the new first run houses Warner
Brothers is contemplating.

Censorship Required
(Special to Exhibitors Herald)

WASHINGTON, June 30.—Films im-
ported into Esthonia will have to have
a censorship certificate issued by the
country of origin, says a report from
Riga to the department of commerce.

Elsie Ferguson, who returned to the

stage after playing for Paramount,
comes back to the screen for Vita-
graph in “The Unknown Lover,” from
which these scenes were taken.
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The Jinal safeguardfor success—

EASTMAN
POSITIVE FILM

To make the most of a picture from

the box office view point you carefully plan

the publicity notices, newspaper advertise-

ments, lobby displays, tie-ups.

But one more safeguard for success

remains—photographic quality. Look in the

film margin for the black-lettered identifi-

cation “Eastman” and “Kodak” and you

know that the screen will show all the

quality of the negative.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.



"This picture did a
wonderful business
for me during the first hot

weather of the season when it
takes a real picture to get
'em in

WAHAOeJ*

OuWl
packingetn in tiki tfiti

dwutuf the mmuthei

In Jack London s Big Story“WHITE FANG”
Produced by Laurence Trimble and Jane Murfin Directed by Laurence Trimble

All the sales talk in the wide world falls flat alongside of PERFORMANCE like this. In Topeka, one
of the hottest towns in the U. S. A. where the weather is absolutely against picture business, where heat
is heat, this feature packed the Cozy Theatre. How many pictures have you played in the heat that have
packed your house? We told you before that F. B. O. has the winners this season. The above is only
one more bit of evidence added to the other big successes F. B. O. is releasing. Grab “WHITE FANG”
Now. It will pack your house as it did the Cozy of Topeka.

FILM BOOKING OFFICES
723 Seventh Ave., New York, Exchanges Everywhere

Thematic music cue sheets available on all our features.

Read the Box Office Reports on F. B. O. pictures .... There’s your

answer to Exhibitors’ and F. B. O.’s success.
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1925

This is the original exhibitors* reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“What the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
BATTLING BUNYAN: Wesley Barry — Good

picture, plenty of laughs and a pretty little story.

Five reels.—I. T. Briscoe. Princess theatre, El-

wood, Ind.—General patronage.

NEVER SAY DIE: Douglas MacLean—A real

comedy drama. Not as good as some of his

others, but it will please. Print good. Six reels.—

W. T. Waugh, Empress theatre, Grundy Center,

la.—Small town patronage.

THE PRICE OF A PARTY: Special cast—The
hardest picture to sit through that we ever ran
and more walk-outs than we ever had. Would
have to be condensed into two or three reels to

get any action. Seven reels.—Dinsmore & Son,

Majestic theatre, Weiner, Ark.—Small town pat-

ronage.

THE CHECHAKOS: Special cast — A good
Northern picture. Some real scenery. Print good.

Seven reels. — W. T. Waugh, Empress theatre,

Grundy Center, la.—Small town patronage.

MISSING DAUGHTERS: Special cast—Pulling
title. Used a lot of paper and got a fair crowd.
Not so much of a story, but no one panned it.

—

Dinsmore & Son, Majestic theatre, Weiner, Ark.
—Small town patronage.

F. B. 0.
WHITE FANG: Strongheart—Boys, don’t skip

this one. Strongheart does excellent work.
Patrons liked it better than Rin Tin Tin. An
ideal summer picture. — R. A. Preuss, Arvada
theatre, Arvada, Colo.—Small town patronage.

THE RIDING COMET: Yakima Canutt—This
is a real good Western and my first picture from
this star, but will say that he is good. Reminds
one of Buck Jones. In this boy F. B. O. has a
very promising Western star. Five reels.—Tom
Fleming, Imogene theatre, Milton, Fla.—General
patronage.

THE RIDING COMET: Yakima Canutt—This
was terrible. Worse than the first one. If F. B.

O. thinks that they have another Fred Thomson
in this star, nothing doing. He may go over, but
there is sure lots of room for improvement.—A.
Mitchell, Dixie theatre, Russellville, Ky.—Small
town patronage.

0. U. WEST: Lefty Flynn—Average Flynn.
Story old and weak.—F. H. Summer, Paramount
theatre, Kokomo, Ind.—General patronage.

THE BANDIT'S BABY : Fred Thomson—While
this did not bring the handclaps and screams
from the children that a Fred Thomson usually
brings, it is fine and certainly pleased. Five
reels.—Mrs. W. M. Kimbro, Greenland theatre,
Greensboro, Ga.—Small town patronage.

THE BANDIT’S BABY: Fred Thomson—Not
so good as average Thomson. Some comedy and
good horse action. Thomson’s athletic stunts in

this one conspicuous by their absence.—F. H.
Summer, Paramount theatre, Kokomo, Ind.—Gen-
eral patronage.

THE BANDIT’S BABY : Fred Thomson—Some
picture and full of thrills. When you beat Thom-
son and Gibson you have got to show me. as
you know I lived in Missouri in the county
adjoining you, called “Show Me." When the
weather is hot it is hard to get them in, but
just put out a sign of Thomson or Gibson and
you beat the fan all hollow. If I could get these
two for all shows in hot weather, I would still

keep open for a while. Five reels.—C. V. Ander-
son, Oak theatre, Oakdale, Neb.—General pat-
ronage.

The Weeks Business
Business was 72.74 per cent good

last week according to exhibitors’

box office statements tOi this paper.
Business the five weeks preceding

was as follows:

(Issue date) (Per Cent)

June 6 74.63
June 13 72.13
June 20 65.14
June 27 69.13
July 4 67.23

THE DANGEROUS FLIRT: Evelyn Brent—
Didn’t see this myself but theatre hand reports

it good. Six reels.—G. G., Halfway theatre, Half-
way, Mich.—General patronage.

BROKEN LAWS: Mrs. Wallace Reid—A pic-

ture everybody talked about. Good advertising ma-
terial on this which brings ’em in. Seven reels.—
G. G., Halfway theatre. Halfway, Mich.—General
patronage.

BROKEN LAWS: Mrs. Wallace Reid—Good
picture ; pleased all. Give us more like it. Seven
reels.—W. D. Patrick, Strand theatre, Dothan,
Ala.—General patronage.

TRIGGER FINGERS: Bob Custer—Good pic-

ture and pleased big Saturday business. Five
reels.—W. D. Patrick, Strand theatre, Dothan,
Ala.—General patronage.

THAT DEVIL QUEMADO: Fred Thomson—
Thomson and Silver King always draw a good
crowd. This was a good picture with a poor title.

Silver King was not quite as prominent as he
should be. Mr. Director, see to it that Silver
King is kept busy through the picture, even if

he has to repeat on some of his old tricks. Five
reels.—H. J. Eagan, American theatre, Wautoma,
Wis.—Small town patronage.

THAT DEVIL QUEMADO: Fred Thomson

—

Great picture, lots of action. Some great riding
in this. Five reels.—G. G., Halfway theatre,
Halfway, Mich.—General patronage.

THAT DEVIL QUEMADO: Fred Thomson

—

Fred sets the pace and they all follow. One of

his best. Print good. Five reels.—W. T. Waugh,

Empress theatre, Grundy Center, la.—Small town
patronage.

THUNDERING HOOFS: Fred Thomson—Again
Fred hits the mark. Silver King good. Print
good. Five reels.—W. T. Waugh, Empress thea-

tre, Grundy Center, la.—Small town patronage.

THUNDERING HOOFS: Fred Thomson—Would
consider this as good as any Western ever shown
on my screen. Bull fight scenes almost too real.

I think Fred is better than Tom Mix ever was.
Fred, old boy, give a little more comedy and
you will mean real money in a short while.

Here’s hoping you and Silver stick to your first

love and keep at the good work. Five reels.

—

Tom Fleming, Imogene theatre, Milton, Fla.

—

General patronage.

UNTAMED YOUTH: Ralph Lewis—This was
just a medium good picture. That is, it isn’t

exceptionally good but still it’s not so bad, either.

It’s a program picture which will go over any-
where as such. Derelys Perdue and Lloyd Hughes
are in the cast. Five reels.—W. T. Davis & Son,
Rialto theatre, Sharon, Wis.—General patronage.

STEPPING LIVELY: Richard Talmadge—
Talmadge pictures are most all good. This was
not as good as some of the others, but had no
kicks. Six reels.—G. G., Halfway theatre. Half-
way, Mich.—General patronage.

THE SILENT STRANGER: Fred Thomson-
Had a good crowd in spite of the intense heat.

All of Thomson’s Westerns very good and there’s
always plenty of action in them.—R. L. Nowell.
Idlehour theatre, Monroe, Ga.—General patronage.

AFTER THE BALL: Special cast—This pic-

ture is good and will please most any kind of
people. It has a good cast, a strong plot, and, I

say, a real picture, good for Sunday. Seven reels.

—A. O. Lambert, Monticello Opera House, Mon-
ticello, la.—General patronage.

THE DANGEROUS COWARD: Fred Thomson
—Like all of the rest of Thomson’s pictures, this

is a dandy. He and Silver King are getting more
popular every day. Give us more Westerns like

this.—Mr. and Mrs. W. B. Fordyce, Little the-

atre, Selma, La.—General patronage.

THE FIGHTING SAP: Fred Thomson—A good
Western. Silver King good, as usual. Print good.
Five reels. — W. T. Waugh, Empress theatre,
Grundy Center, la.—Small town patronage.

THE DESERT SHEIK: Wanda Hawley—A fine

picture that pleased all. Can be bought so you

Not Just Pictures—Opportunities!

CECIL B. De M 1 LLE PRESENTS

Released by PRODUCERS DISTRIBUTING CORPORATION
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can stay the sheriff off a few nights longer.

Would advise small-town exhibitors to show it.

Six reels.—C. V. Anderson, Oak theatre, Oak-
dale, Neb.—General patronage.

ON THE STROKE OP THREE: Madge Bel-

lamy—This is the one with the Title Contest tie-

up. A fairly good picture which ought to please

most anywhere. Ballyhooed the Title Contest

angle of this and had pretty good crowds two
nights. Seven reels. — William E. Tragsdorf,

Trags theatre, Neillsville, Wis.—Small town pat-

ronage.

AFTER THE BALL: Special cast—The title

helped and the story was good.—Dinsmore & Son,

Majestic theatre, Weiner, Ark. — General pat-

ronage.

THE THIRD ALARM : Ralph Lewis—A erack-

erjack of a picture and went over with a bang.

More like it, as there is something doing all the

time. Seven reels.—C. Y. Anderson, Oak the-

atre, Oakdale, Neb.—General patronage.

THE MASK OF LOPEZ: Fred Thomson—Good.

Five reels.—Dinsmore & Son, Majestic theatre,

Weiner, Aak.—Small town patronage.

First National
CHICKIE: Dorothy Mackaill — Don’t promise

them too much on this one. It will get you
money at the box office, as so many people have
read this in the newspapers, but don’t raise your
admission on this.—A. Mitchell, Dixie theatre,

Russellville, Ky.—Small town patronage.

SOUL FIRE : Richard Barthelmess —- This

makes two bad ones in a row for Dick. We’ll

have to give them something good soon. This is

all applesauce, just plain junk.—W. H. Mart,

Strand theatre, Grinnell, la.—General patronage.

THE NECESSARY EVIL: Ben Lyon—Not the

kind for Ben Lyon. Hope he will be given suit-

able stories, as he is now a money-maker. Re-
vival as counter attraction. Did not prove to be

competition. Used a trailer. The chain around
trade-mark twirling is fine. Almost as good as

Metro’s lion wagging his head. Good luck, Ben.

I knew your dad. We studied music under the

same old German professor. Seven reels.—Mrs.
W. M. Kimbro, Greenland theatre, Greensboro,
Ga.—Small town patronage.

SALLY : Colleen Moore—O. K. in every way.
Star, story and box office value. Step on it.

Eight reels.—W. H. Mart, Strand theatre, Grin-

nell, la.—General patronage.

SALLY : Colleen Moore—“Sally” is a picture

that will please the masses. Good cast, a humor-
ous story and a box office picture. Get behind
it and boost it strong, as the picture warrants
good advertising. Nine reels..—Charles H. Ryan,
Milford theatre, Chicago, 111.—Neighborhood pat-

ronage.

SALLY : Colleen Moore— Not as good as
“Flaming Youth” or "Painted People,” but seems
to be a money-maker everywhere. Commence-

ment on. Those who came liked it. Nine reels.

—Mrs. W. M. Kimbro, Greenland theatre, Greens-
boro, Ga.—Small town patronage.

PLAYING WITH SOULS: Special cast—One of
the best I have had in months. No competition.
Six reels.—Mrs. W. M. Kimbro, Greenland the-

atre, Greensboro, Ga.—Small town patronage.

SUNDOWN: Special cast—No good. Too many
cows. We see enough cows around here without
going to a movie to see them. Print new. Nine
reels.—W. T. Waugh, Empress theatre, Grundy
Center, la.—Small town patronage.

SECRETS: Norma Talmadge— Norma’s best

picture since “Smilin’ Through.” Sorry to let her
go, but rental too high. No competition. Nine
reels.—Mrs. W. M. Kimbro, Greenland theatre,

Greensboro, Ga.—Small town patronage.

CLASSMATES: Richard Barthelmess — Fine
production.—F. H. Summer, Paramount theatre,

Kokomo, Ind.—General patronage.

HER NIGHT OF ROMANCE: Constance Tal-

madge—Another good one. No competition. Seven
reels.—Mrs. W. M. Kimbro, Greenland theatre,

Greensboro, Ga.—Smal town patronage.

CHRISTINE OF THE HUNGRY HEART: Flor-

ence Vidor—Well acted ; good cast. Not suited to

our audience.—F. H. Summer, Paramount the-

atre, Kokomo, Ind.—General patronage.

ABRAHAM LINCOLN : George Billings — An
excellent picture that should be shown in every

theatre. It will not pull the crowds, but all inter-

ested in this type of picture will like it. Seems
like there are too many people who just wish

to be amused and who do not care to be informed.

—R. W. Hudson, Strand theatre. North Loup,
Neb.—General patronage.

MY SON : Nazimova—As far as first rate cast-

ing, story and production goes, this is in that

class. Edwin Carewe has made some very good

pictures, and this is one of them. He has a way
that he just gets under the actors’ skin and
makes them sincere and he does this in “My
Son,” but say, there is another angle, for me:
This is the worst box office flop this year, and
have had many of ’em. Seven reels.—W. H.

Brenner, Cozy theatre, Winchester, Ind.—General

patronage.

SANDRA: Barbara LaMarr— Good picture

where LaMarr is liked. Big revival on but they

seemed to prefer “Sandra” to a sermon. Eight

reels.—Mrs. W. M. Kimbro, Greenland theatre,

Greensboro, Ga.—Small town patronage.

AS MAN DESIRES: Special cast—Fine enter-

tainment and enjoyed by all. Anything with Sills

in it is generally good. Nothing but praise on

this one. Both stars very popular.—R. L. Nowell,

Idlehour theatre, Monroe, Ga.—General patronage.

SINGLE WIVES: Corinne Griffith—We are go-

ing to name our theatre the Triangle, as that is

about the only type of picture we are showing.

Our patrons are getting tired of them. This was
about the average. Corinne is beautiful to look

upon and she has an exceptional supporting cast.

That’s about all we could see to it. Eight reels.

—Horn & Morgan, Star theatre. Hay Springs,

Neb.—Small town patronage.

BLACK OXEN: Corinne Griffith—A little old,

but a fine picture. Some good comments on this

one. Eight reels.—J. W. Andresen, Lyric theatre.

Walnut, la.—General patronage.

WHEN A MAN’S A MAN : John Bowers

—

This is fine. Good acting. Good Western and it

had a good moral. Splendid. You can always

bet on John Bowers. He is fine. Seven reels.

—
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Roy M. Brown, Hipp theatre, Lewellen, Neb.—
Small town patronage.

CYTHEREA: Lewis Stone—A good program.
Acting of Stone good. Color scenes good. Print
poor. Eight reels.—W. T. Waugh, Empress the-
atre, Grundy Center, la.—Small town patronage.

FLAMING YOUTH: Colleen Moore—Fine, and
took very well. This has good acting, especially

by little Colleen. Nine reels.—Roy M. Brown,
Hipp theatre, Lewellen, Neb.—Small town pat-
ronage.

LILIES OF THE FIELD: Corinne Griffith—

A

good program that held their interest. Tearle
good. Print new. Nine reels.—W. T. Waugh,
Empress theatre, Grundy Center, la.—Small town
patronage.

THE HOTTENTOT: Douglas MacLean—“The
Hottentot” was a fine picture. There was a
packed house on it. One of his best. ; 100 per
cent pleased. Film good. I heard a lot of peo-
ple say it was fine. Seven reels.—Roy M. Brown,
Hipp theatre, Lewellen, Neb.—Small town pat-
ronage.

WHY MEN LEAVE HOME: Lewis Stone—

A

good comedy-drama of married life. Print good.
Seven reels. — W. T. Waugh, Empress theatre,

Grundy Center, la.—Small town patronage.

THE GIRL OF THE GOLDEN WEST: J.

Warren Kerrigan—A good picture but we had a
stormy night ; 50 per cent pleased. Seven reels.

—

Roy M. Brown, Hipp theatre, Lewellen, Neb.

—

Small town patronage.

THE PERFECT FLAPPER: Colleen Moore—

-

Miss Moore certainly drew. All comments were
favorable. Pleased all those who saw it. If your
town likes this kind of a picture, play it, by all

means. Seven reels.—Peter Bifarella, Family the-

atre, Attica, N. Y.—Neighborhood patronage.

DADDY: Jackie Coogan—This is fine. It went
over big and everybody was pleased. Jackie is

sure a favorite of the children here. Seven reels.

—Roy M. Brown, Hipp theatre, Lewellen, Neb.—
Small town patronage.

A MAN OF ACTION : Douglas MacLean—

•

Very good, even though old. Some clean comedy.
Film good. Six reels.—W. A. Doerschag, Strand
theatre. Ransom, Kans.—Small town patronage.

ASHES OF VENGEANCE: Norma Talmadge
—Norma Talmadge takes good here but she failed

to please in this one. The costume plays don’t

go here. Patrons complained that it was too hard
to follow. Hard to understand.—Roy M. Brown,
Hipp theatre, Lewellen, Neb.—Small town pat-

ronage.

CIRCUS DAYS: Jackie Coogan—Great; better

than “Daddy.” This went over big here. Jackie

Coogan will take in any small town. I think this

drew well and brought a packed house. Fine.

Jackie’s best. — Roy M. Brown, Hipp theatre,

Lewellen, Neb.—Small town patronage.

Fox
THE HUNTED WOMAN: Seena Owen—Very

good picture of its kind. Curwood story. No com-
petition. Five reels.—Mrs. W. M. Kimbro, Green-
land theatre, Greensboro, Ga.—Small town pat-

ronage.

WINNER TAKES ALL: Buck Jones—Buck
made a hit with those who like this kind of stuff.

Six reels.—Giacoma Bros., Crystal theatre, Tomb-
stone, Ariz.—General patronage.

HEARTS AND SPURS: Buck Jones—Good pic-

ture. Buck has the drawing power and shows
expression. Will please any Saturday night

crowd 95 per cent. Price right ; good print. Five
reels.—Roy E. Mitchell, Plainview theatre, Plain-

view, Tex.—General patronage.

THE STAR DUST TRAIL: Shirley Mason-
Fair program picture. Five reels.—William E.
Tragsdorf, Trags theatre, Neillsville, Wis. —
Small town patronage.

DICK TURPIN : Tom Mix— Good picture.

Didn’t pull them in as I expected. Seven reels.

—

Mrs. W. M. Kimbro, Greenland theatre, Greens-
boro, Ga.—Small town patronage.

THE DEADWOOD COACH: Tom Mix—Won-
derful picture ; draws well and pleases. One of

the best Mix pictures in years. Seven reels.—A.

G. Crowe, Orpheum theatre, Ft. William, Ont.,

Canada.—Small town patronage.

THE DANCERS: George O’Brien—Not as good
as “The Man Who Came Back’’ or “The Rough
Neck’* and much less at the box office. Seven
reels.—G. G., Halfway theatre. Halfway, Mich.

—

General patronage.

THE FOLLY OF VANITY: Betty Blythe—
Patrons well pleased. Betty Blythe is billed as

the star, but Billie Dove puts the picture over.

A Box-Office Bonanza

J

He LAST FRONTIER’
'HUNTSTROMBERG
oimpted from the novel by
Courtney Eyley Cooper

< Directed by HUNT STROMBERG

"Produced if
HUNT STROMBERG
CORPORATION
cnas R.Rooers Treaa

I*'

RELEASED 8Y PRODUCERS DISTR1 BUTING CORPORATION
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SKOURAS BROS* CIRCUIT
EXECUTIVE OFFICES

NEW GRAND CENTRAL THEATRE BLDG.
GRAND AND LUCAS

St. Louis, Missouri

Spyros P. Skouras

President

Mr. Watterson R. Rothacker,

Rothacker Film Mfg. Co.,

Chicago, Illinois

My dear Mr. Rothacker:

We have just screened “THE LOST WORLD” and I want to take this

opportunity to congratulate you upon the part you played in the creation of

the most unusual picture ever made.

Incidentally, it has long been on my mind to commend your firm for the

eight years of service which you have rendered First National in the matter

of prints.

Not only have you served faithfully and consistently, but you have given

prints of the highest and finest quality.

ROTHACKER is a name that means everything in the matter of prints,

and, if “THE LOST WORLD” is a criterion, it will mean much in the

production end some day.

Sincerely yours,

SPYROS P. SKOURAS
SPS/C

Six reels.—Benjamin Apple, King theatre, Troy,

N. Y.

THE MAN WHO PLAYED SQUARE: Buck
Jones—Received more compliments on this pic-

ture than any Buck Jones picture we have ever

had. Boys, it’s a dandy ; full of action and a

real he-man story. If all Buck Jones’ stories

were like these he would soon outdraw Mix. We
did more business on this than we did on “Oh,

You Tony.” Seven reels.—Gunther & Metzger,

Palace theatre, Syracuse, Neb.—Small town pat-

ronage.

THE CYCLONE RIDER: Special cast—A won-
derful picture, full of action and thrills. Failed

to draw for us, but pleased those who saw it.

—Lee L. Castleberry, Belle and Savoy theatres,

Gadsen, Ala.—General patronage.

THE CYCLONE RIDER: Special cast—

A

splendid Saturday picture. Business off 30 per

cent on account of Redmen’s blowout. Seven

reels.—Mrs. W. M. Kimbro, Greenland theatre,

Greensboro, Ga.—Small town patronage.

GOLD HEELS: Special cast — Pretty good

story made from “Checkers.” Pleased, but not

a picture on which one could raise admissions.

Seven reels.—P. G. Estee, S. T. theatre, Parker,

S. D.—Small town patronage.

RIDERS OF THE PURPLE SAGE: Tom Mix
—Boys, if you pass this one you are passing up
some real money. Book it, advertise, and make
some real money. Hot night ; stood them in

the street. Six reels.—A. O. Lambert, Monti-

cello Opera House, Monticello, la.—General pat-

ronage.

RIDERS OF THE PURPLE SAGE: Tom Mix
—A splendid picture. Great story, and Mix never

made a poor one. Get it and you will please

your patrons.—Bert Silver, Silver Family the-

atre, Greenville. Mich.—General patronage.

THE RAINBOW TRAIL: Tom Mix — Double

drawing power : Zane Grey and Tom Mix, with

Tony. If you have a mortgage on your theatre,

this will pay it off, and Tom will not fail to

please all of your patrons. Priced right ; good

print. ’Nuf sed 1 Seven reels.—Roy E. Mitchell.

Plainview theatre, Plainview, Tex. — General

THE ARIZONA EXPRESS: Special cast —
Good Saturday night picture that pleased. Lack
of popular star one reason for not going over

bigger. Some pictures with stars featured go

big and others don’t. Hard to figure out just

what the people want. Seven reels.—Gunther &
Metzger, Palace theatre, Syracuse, Neb.—General

patronage.

OH YOU TONY: Tom Mix—Very good. They
seem to like Mix features very much. Bought it

cheap, second run, and filled my house. Six reels.

—Frank J. Sutter, Lincoln theatre, Milwaukee,
Wis.—General patronage.

A MILE-A-MINUTE ROMEO: Tom Mix—Al-
though this picture broke my Saturday record, I

consider • it a very weak picture from this star.

The film was so rotten and so many parts left

out that I guess I missed the good part. Fox
certainly sends rotten film to me. Six repls.—Tom
Fleming, Imogene theatre, Milton, Fla.—General
patronage.

THE LAST OF THE DUANES: Tom Mix-
Guess the picture was good at one time. I got
a poor print. Kept me busy framing picture, so

could not see what it was like. Seven reels.

—

Chas. Holtz, Princess theatre, Danforth, Me.

—

Small town patronage.

TIMES HAVE CHANGED: William Russell-
Fair program picture. Do not promise too much
in this one. Five reels.—J. W. Andresen, Lyric
theatre, Walnut, la.—General patronage.

THE END OF THE TRAIL: William Farnum
Fair Canadian north woods story. Excellent for

hot weather, however, because of the many beau-
tiful scenes. Six reels.—E. M. Biddle, Strand
theatre, Paoli, Ind.—Small town patronage.

Metro-Goldwyn
THE MONSTER: Lon Chaney—If your patrons

like mystery feed ’em this, as it is certainly
creepy and scarey. Drew extra biz and pleased
about 95 per cent. Johnny Arthur was very good
in this as the young detective. Seven reels.—Tom
Fleming, Imogene theatre, Milton, Fla.—General
patronage.

SO THIS IS MARRIAGE: Eleanor Boardman
—Great. Color sequence is beautiful. No com-
petition except the usual parties. Seven reels.

—

Mrs. W. M. Kimbro, Greenland theatre, Greens-
boro, Ga.—Small town patronage.

LITTLE ROBINSON CRUSOE: Jackie Coogan
—All the kids turned out to see this. Better than
“Long Live the King” or “Boy of Flanders.”

Seven reels.—G. G., Halfway theatre. Halfway,

Mich.—General patronage.

EXCUSE ME: Norma Shearer— Simply de-

lightful. Whenever the old lion wags his head at

the beginning of my show I feel that something

good is coming. Six reels.—Mrs. W. M. Kimbro,

Greenland theatre, Greensboro, Ga.—Small town
patronage.

THE DIXIE HANDICAP: Special cast—“The
Chorus Lady” shown a week later has a horse

race just as good and the comedy in “The Chorus

Lady” is better, and at one-third the rental.—W.
H. Mart Strand theatre, Grinnell, la.—General

patronage.

THE RAG MAN : Jackie Coogan—Consider this

a good comedy drama, but not a special by any
means. Metro surely holds you up for Coogan.

Don’t think I will play more of this star’s pic-

tures, as he doesn’t make me money any more.

Six reels.—Tom Fleming, Imogene theatre, Milton,

Fla.—General patronage.

ALONG CAME RUTH: Viola Dana—Every
time Dana comes along we are happy. Walter
Hiers is good in this. Five reels.—Mrs. W. M.

Kimbro, Greenland theatre, Greensboro, Ga.—Small
town patronage.

ALONG CAME RUTH : Viola Dana—Did extra

business on this picture and pleased about 95
per cent. My patrons sure like Viola and she

outdraws any other actress I play. Think she

is twice better than Gloria Swanson, both for box
office and satisfaction. Metro sure treats you fair

on Viola Dana’s pictures. Five reels.—Tom Flem-
ing, Imogene theatre, Milton, Fla.—General pat-

ronage.

THE SPOILERS: Milton Sills—Good plot, good
photography, and the acting perfect, if such a
thing is possible. Everybody satisfied. Eight
reels.—Robert L. Anderson, Olympic theatre.

Forks, Wash.—General patronage.

THE BEAUTY PRIZE: Viola Dana—Nice
comedy drama. Ran one day to good crowd.
Many favorable comments. Metro pictures are

turning out fine.—R. L. Nowell, Idlehour theatre,

Monroe, Ga.—General patronage.

THE BEAUTY PRIZE: Viola Dana—This is

the kind for Viola Dana. Advertise it, for it is

sure to please. Six reels.—Mrs. W. M. Kimbro,
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Greenland theatre, Greensboro, Ga.—Small town
patronage.

THE NAVIGATOR: Buster Keaton—Some
criticised this picture but it came darn near break-

ing my house record. Kids and adults both like

it and laugh. They sure enjoyed it and I liked

it myself. Eight reels.—G. G., Halfway theatre.

Halfway, Mich.—General patronage.

THE NAVIGATOR: Buster Keaton—I believe

this is the best one he has made since he started

in the feature length field. Sure is a bunch of

laughs in this one. It was about time he was
turning out a funny one, as the last three or

four were sure flat tires for laughs. Six reels.

—

William E. Tragsdorf, Trags theatre, Neillsville,

Wis.—Small town patronage.

HE WHO GETS SLAPPED: Lon Chaney—

I

could not put this one over and lost money. The
title, I believe, killed it. It is meaningless. The
work of Chaney is great but too deep to be appre-

ciated by the average fan. The intelligent, educat-

ed people will appreciate this type but the others

won’t care for it. Decidedly not a small town
picture, notwithstanding the wonderful reviews

from cities. Seven reels.—H. J. Eagan, American
theatre, Wautoma, Wis.—Small town patronage.

THE DIXIE HANDICAP: Special cast—One of

the best race track stories going. Get it and let

everybody know you got a good one.—G. G., Half-

way theatre. Halfway, Mich.—General patronage.

JANICE MEREDITH: Marion Davies—A good
historical picture but they didn’t draw. Print

new. Twelve reels.—W. T. Waugh, Empress the-

atre, Grundy Center, la.—Small town patron-

age.

THE SOCIAL CODE: Viola Dana—Viola
failed to score in this one. Five reels.—Giacoma
Bros., Crystal theatre. Tombstone, Ariz.—General
patronage.

THE ETERNAL STRUGGLE: Special cast—
A good Northwest Mounted Police picture. Print
new. Eight reels.—W. T. Waugh, Empress the-

atre, Grundy Center, la.—Small town patronage.

THE MAN LIFE PASSED BY: Special cast—
Story was good but the print should have been

junked years ago. I bought it for 1924-25 output.

Judge for yourself. Nothing unusual for us. 75

per cent of the Metro have come up in this same
condition. Just can’t get Metro’s co-operation,

somehow.—Jennings and Crow, Colonial Theatre,

Hondo, Tex.—General patronage.

THE GREAT WHITE WAY: Anita Stewart—
A good picture but a little too long. Ran against

carnival. Print fair. Ten reels.—W. T. Waugh,
Empress theatre, Grundy Center, la.—Small town
patronage.

Paramount
OLD HOME WEEK: Thomas Meighan—Lila

Lee sure did look good in this one, and that

helped put the picture over. This is a first class

production and will please, but all of Meighan’s
are so much alike that when you see one you see

them all. This star has no drawing power here

at all.—A. Mitchell, Dixie theatre, Russellville,

Ky.—Small town patronage.

CODE OF THE WEST: Owen Moore—Not
much action, plenty of good comedy, contains best

forest fire ever filmed. Seven reels.—Chas. Holtz,

Princess theatre, Danforth, Me.—Small town pat-

ronage.

THE LITTLE FRENCH GIRL: Special cast—
A good program picture. Acting of cast good.

Six reels.—W. T. Waugh, Empress theatre, Grun-
dy Center, Iowa.—General paronage.

ARGENTINE LOVE: Bebe Daniels—A nice

little show, well acted and liked by the most of

those who saw it. No draggy spots in it at all.

Six reels.—Paul B. Hoffman, Legion theatre, Holy-
rood, Kans.—Small town patronage.

THE THUNDERING HERD: Jack Holt—

A

good high class Western but it didn’t draw as it

should have. Print good. Seven reels.—W. T.

Waugh, Empress theatre, Grundy Center, la.

—

Small town patronage.

A MAN MUST LIVE: Richard Dix—Dix sure

is a coming favorite. This picture was well liked

and made a hit with the ladies. Seven reels.

—

G. G., Halfway theatre, Halfway, Mich.—General
patronage.

WAGES OF VIRTUE: Gloria Swanson—A fair

program picture but she doesn’t draw enough to

flag a handcar. Print good. Seven reels.—W. T.

Waugh, Empress theatre, Grundy Center, la.

—

Small town patronage.

FEET OF CLAY: Cecil B. De Mille—Very good
picture that everybody liked. Ten reels.—G. G.,

Halfway theatre. Halfway, Mich.—General pat-

ronage.

FEET OF CLAY : Cecil B. De Mille—A special

in all the name implies. Drew capacity business.

They are still talking about the after death scenes.

—E. M. Biddle, Strand theatre, Paoli, Ind.—Small
town patronage.

A STORY WITHOUT A NAME: Special cast

—Just a program picture. Clean and entertain-

ing, but not a specials—Bert- Silver, Silver Family
theatre, Greenville, Mich.—General patronage.

MANHANDLED: Gloria Swanson—Picture good,
but not for this town. Did not seem to like it.

It’s a good picture at that. Seven reels.—Chas.
Holtz, Princess theatre, Danforth, Me.—Small
town patronage.

THE ENEMY SEX: Betty Compson—A weak
sister. Pleased only fair with us. Why don't

they give Betty better stories? Eight reels.—Horn
& Morgan, Star theatre. Hay Springs, Neb.

—

Small town patronage.

TIGER LOVE: Special cast—Just a program
picture. Got by at 15c and 10c admission.—Bert
Silver, Silver Family theatre, Greenville, Mich.

—

General patronage.

EAST OF SUEZ: Pola Negri—A fair program.
Negri has no drawing power here. Print good.
Seven reels.—W. T. Waugh, Empress theatre,

Grundy Center, la.—Small town paronage.

TOMORROW’S LOVE: Agnes Ayres—A fair

program picture. Six reels.—William E. Trags-
dorf, Trags theatre, Neillsville, Wis.—Small town
patronage.

COMING THROUGH: Thomas Meighan—

A

picture of the Alabama coal fields that drew and
pleased. Seven reels.—P. G. Estee, S. T. Theatre,

Parker, S. D.—Small town patronage.

COMING TRHOUGH : Thomas Meighan—Our
patrons liked the play and liked Meighan's work
in it. Six reels.—Giacoma Bros, Crystal theatre.

Tombstone, Ariz.—General patronage.

MANHATTAN: Richard Dix—Here is a real

picture. It has action and comedy. Print good.

Seven reels.—W. T. Waugh, Empress theatre,

Grundy Center, la.—Small town patronage.

UNGUARDED WOMEN: Special cast—Good
picture made from Saturday Evening Post story,

“Face.” Six reels.—P. G. Estee, S. T. theatre,

Parker, S. D.—Small town patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—Colored. This fact, advertised to-

gether with Zane Grey’s name as author, drew

good business and picture pleased. Seven reels.

—

P. G. Estee, S. T. theatre, Parker, S. D.—Small
town patronage.

KICK IN : Special cast—A very interesting

crook story that holds interest from start to fin-

ish. Patrons won’t kick on a show of this kind.

It’s true to life. Not a special by any means,
nor did we buy it as such. Good prints from
Paramount as a general rule. Five reels.—Gun-
ther & Metzger, Palace theatre, Syracuse, Neb.

—

Small town patronage.

LOCKED DOORS: Special cast—Will get by
but nothing big about it. Seven reels.—G. G.,

Halfway theatre, Halfway, Mich.—General pat-
ronage.

MEN : Pola Negri—With some scenes deleted
this production passed muster but made no par-
ticular hit. It is admitted that it is true to life,

but at that it did not enthuse our audience. Just
a morbid curiosity on the part of the public be-

cause many places forbid this picture being shown.
—Seven reels.—Giacoma Bros., Crystal theatre.
Tombstone, Ariz.—General patronage.

A SOCIETY SCANDAL: Gloria Swanson

—

Gloria is a great favorite here and they liked
her in this one fine. Good story and splendid
acting. Seven reels.—Mr. and Mrs. W. B. For-
dyce. Little theatre, Selma, La.—General patron-
age.

ADAM’S RIB: Cecil B. De Mille—I thought
it a darn good program picture and so did the
patrons. Didn’t do any extra business, only the
regular Sunday nite crowd came out. Pretty
hard to get a house full these days. Too much
outside attraction. Ten reels.—G. F. Rediske,
Star theatre, Ryegate, Mont.—Small town pat-
ronage.

WORLDLY GOODS: Agnes Ayres—A poor pro-
gram picture. No drawing power. Print fair.

Six reels.—W. T. Waugh, Empress theatre, Grundy
Center, la.—Small town patronage.

THE COVERED WAGON: James Cruze—Am
entering my twelfth year as an exhibitor here.

This picture broke my record by many, many
dollars and will do the same for everyone if well

exploited.—E. M. Biddle, Strand theatre, Paoli,

Ind—Small town patronage.

THE CALL OF THE CANYON: Richard Dix
—Good picture in every way and drew fine. Every
Zane Grey picture will draw for us. Wonderful
scenery and some fine photography. Eight reels.

—R. W. Hudson, Strand theatre. North Loup,
Neb.—General patronage.

THE TOP OF THE WORLD: James Kirk-
wood—If all pictures were as good as this, no ex-

hibitor would have to worry. Talk about your
flood scenes. This picture has one that beats all.

Seven and one-half reels.—Mrs. W. M. Kimbro,
Greenland theatre, Greensboro, Ga.—Small town
patronage.

TO THE LAST MAN: Richard Dix—Too much
shooting, but it’s a Zane Grey and will pull them
in.—R. W. Hudson, Strand theatre, North Loup,
Neb.—General patronage.

THE BORDER LEGION: Special cast—You
all know the work of Zane Grey. Story great,

star not so well liked, but will get by any place.

Seven reels.—G. G., Halfway theatre. Halfway,
Mich.—General patronage.

THE BORDER LEGION : Special cast—A good
high class Western. Print good. Seven reels.

—

W. T. Waugh, Empress theatre, Grundy Center,

la.—Small town patronage.

THE BEDROOM WINDOW: May McAvoy—
Just a fair picture. Not as good as the average
Paramount. Seven reels.—Joseph W. Springer,

Strand theatre, Elizabethtown, Ind.—General pat-

ronage.

HERITAGE OF THE DESERT: Bebe Daniels—
Zane Grey’s pictures are extra good drawing cards,

due, no doubt, to the popularity of his books.

Eight reels.—R. W. Hudson, Strand theatre, North
Loup, Neb.—General patronage.

CHANGING HUSBANDS: Leatrice Joy—Here’s
a dandy. Don’t miss playing it. Seven reels.

—

Chas. Holtz, Princess theatre, Danforth, Me.

—

Small town patronage.

FORBIDDEN PARADISE: Pola Negri—Lost
on this one, as we do on most of this star’s pic-

tures. However, it was worth much better pat-

ronage than it received, as it is a pleasing little

program picture.—Paul B. Hoffman, Legion the-

atre, Holyrood, Kans.—Small town patronage.

FORBIDDEN PARADISE: Pola Negri—It
might be paradise but it didn’t look forbidden.

A good picture but has no drawing power. Print
good. Eight reels.—W. T. Waugh, Empress the-

atre, Grundy Center, la.—Small town patronage.

MONSIEUR BEAUCAIRE: Rudolph Valentino
—A good costume picture but they don’t care for
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Scene from “In Mersa Verda”

Going Like Wild Fire

These Two Reel Light

Comedies Have Made
an Instant Hit.

The Exhibitors wanted some-

thing new—something unique.

A combination of good, clean

comedy, enacted against the

most picturesque backgrounds

of America.

And Here It Is

New—novel—entertaining two
reel subjects.

You can't run your theatre without

short subjects. Very often it is the

short subject that saves the WHOLE
SHOW.

“The Honeymooners in Grand
Canyon” as presented by Cri-

terion Classics can be made a

big drawing card on any pro-

gram. Boost them and they

will BOOST RECEIPTS.

Made under the personal supervision

of Capt. M. McKinzie, featuring

Billy Bletcher and Dolly Ray. Cam-
era work by Elmer G. Dyer.

Write for information to

Criterion Classics
Hollywood, Cal.

LIVES OF GREAT MEN—One
reel subjects now ready. Robert

Burns, William Shakespeare, Charles

Dickens, George Washington and “In

the Highlands.”

it. It flopped here. Print fair. Ten reels.—W.
T. Waugh, Empress theatre, Grundy theatre, Grun-
dy Center, la.—Small town patronage.

THE TRAIL OF THE LONESOME PINE: Mary
Miles Minter—We were years behind in running
this picture but bought it right, got a good print

and, in spite of a big storm, made a little money
on it, which is something we can’t say for every

Monday-Tuesday show. Seven reels.—Gunther &
Metzger, Palace theatre, Syracuse, Neb.—General

patronage.

THE FIGHTING COWARD: Special cast—
What I call a good production. Has action, stars

and comedy all the way through. Pleased what
few"saw it. Lost money, however. Seven reels.

—

W. A. Doerschlag, Strand theatre, Ransom, Kans.
—Small town patronage.

BLOOD AND SAND: Rudolph Valentino—This

is a fine picture and should go over in any town.
Ending is sad but it carries a wonderful moral.

—Mr. and Mrs. W. B. Fordyce, Little theatre,

Selma, La.—General patronage.

TO THE LADIES: Special cast—A corking

good comedy-drama that went over fine here. The
ladies were pleased with this one, and the men
liked the comedy it has. Should go well in any
small town. Six reels.—E. F. Ingram, Ingram’s
theatre, Ashland, Ala.—Small town patronage.

A SAINTED DEVIL: Rudolph Valentino—Lay
off of this. It did not draw or please. Print fair.

Nine reels.—W. T. Waugh, Empress theatre, Grun-
dy Center, la.—Small town patronage.

BACK HOME AND BROKE: Thomas Meighan
—Oh ! boy, what a picture. The most entertain-

ing picture I have ever shown. Had more good
comments on this one than five others. Will
please the most critical and send them away
with a thought. If we had more like this one,

we would never worry. Eight reels.—E. F. In-

gram, Ingram’s theatre, Ashland, Ala.—Small
town patronage.

TO HAVE AND TO HOLD: Betty Compson

—

This is an excellent picture, one of the most
pleasing costume pictures we have shown. Eight
reels.—Mr. and Mrs. W. B. Fordyce, Little the-

atre, Selma, La.—General patronage.

Pathe
GIRL SHY: Harold Lloyd—In spite of swel-

tering heat, this picture drew a good crowd and
man, how it did delight them ! For our town
there is no better attraction than the Harold
Lloyd feature comedies. Eight reels.—C. E. Hop-
kins, The Hopkins theatre. Cotter, Ark.—Small
town patronage.

KING OF WILD HORSES: Rex—This is cer-

tainly a fine picture and ought to please most
any sort of an audience. Five reels.—William E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

Preferred
WHITE MAN : Kenneth Harlan—Splendid pic-

ture. Two good stars. Small audience. Seven
reels.—Mrs. W. M. Kimbro, Greenland theatre,

Greensboro, Ga.—Small town patronage.

THE GIRL WHO CAME BACK: Special cast

—My patrons liked this picture very much. Did
a good business. The Celebrated Exchange surely

treats you right. Book it, boys, and make some
dough. Five reels.—Frank J. Sutter, Lincoln the-

atre, Milwaukee, Wis.—General patronage.

THE BREATH OF SCANDAL: Patsy Ruth
Miller—Very good. Holds the interest. Good

title. No business, somehow. Seven reels.—Mrs.

W. M. Kimbro, Greenland theatre, Greensboro,

Ga.—Small town patronage.

THE VIRGINIAN : Kenneth Harrison—This is

as good and big as "Scaramouche” or “The White
Sister.”—A. Y. Dow, Grand theatre, Coleman,

Alta,, Can.—Small town patronage.

DON’T MARRY FOR MONEY : House Peters
-—Fair. No business. Revival proved to be com-
petition, but I think the church had the best show
this time.—Mx-

s. W. M. Kimbro, Greenland the-

atre, Greensboro, Ga.—Small town patronage.

Prod. Dist. Corp.
THE CHORUS LADY: Margaret Livingston—

Here’s a real show. You birds that pay the big

3 real money, look this one over. This Livingston

girl is a comer. You can buy this right and it’s

darn good entertainment. Seven reels.—W. H.
Hart, Strand theatre, Grinnell, la.—General pat-

ronage.

BEAUTY AND THE BAD MAN: Forrest Stan-

ley—A disappointment as a picture. Cheaply pro-

duced. Class C cast. Double feature it if you
have it bought. Old fashioned period in story.

Six reels.—Chas. H. Ryan, Milford theatre, Chi-

cago, 111.—Neighborhood patronage.

SILENT SANDERSON: Harry Carey—Good
picture. Really one of the few Producers that

make money for us. Five reels.—I. T. Briscoe,

Princess theatre, Elwood, Ind.—General patronage.

THE NIGHT HAWK: Harry Carey—A good
Western. Our first Carey for a year and he
drew fairly well. Print good. Six reels.—W. T.

Waugh, Empress theatre, Grundy Center, la.—

-

Small town patronage.

THE WISE VIRGIN: Patsy Ruth Miller—Av-
erage.—F. H. Summer, Paramount theatre, Ko-
komo, Ind.—General patronage.

HER MARKET VALUE: Agnes Ayres—Very
ordinary picture. Agnes Ayres tried to but

couldn’t. No good for high class and not wanted
by general. Producers Distributors is like all the

rest : up goes the price when they get established.

Six reels.—I. T. Briscoe, Princess theatre, Elwood,

Ind.—General patronage.

THE FLAMING FORTIES: Harry Carey—Just
a fair Western. This star does not draw for

me but, personally, I like his acting. Film poor.

Six reels.—W. A. Doerschlag, Strand theatre,

Ransom, Kan.—Small town patronage.

THE FLAMING FORTIES: Harry Carey—
This is the best Carey I have had out of the last

four or five. It was taken from Bret Harte’s

"Tennessee’s Pardner.” I pulled a boner in over-

looking this fact in my advertising. Very good

Western. Six reels.—William E. Tragsdorf, Trags
theatre, Neillsville. Wis.—Small town patronage.

CHALK MARKS: Marguerite Snow—Fair pic-

ture. Good lesson. F. H. Summer, Paramount
theatre, Kokomo, Ind.—General patronage.

United Artists
ISN’T LIFE WONDERFUL: D. W. Griffith—

This picture should have some other title. Nine
reels and could be made with six. Lay off unless

you can buy it right. Not a good one for Grif-

fith. Nine reels.—A. O. Lambert, Monticello

Opera House, Monticello, la.—General patronage.

THE THIEF OF BAGDAD: Douglas Fairbanks

—An elaborate production that the small town
patrons cannot appreciate. That is : they are not

read up enough on this class of pictures. We
think Douglas Fairbanks deserves a great deal

of praise for his interpretation of the thief. Small
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towns cannot afford to pay what the exchanges
first ask for this picture. Twelve reels.—Gunther
& Metzger, Palace theatre, Syracuse. Neb.—Small
town patronage.

THE THIEF OF BAGDAD: Douglas Fairbanks
—A wonderful production but my patrons don’t

care much for costume and fairy tales. Twelve
reels.—G. G., Halfway theatre. Halfway, Mich.

—

General patronage.

THE THIEF OF BAGDAD: Douglas Fairbanks
—A wonderful picture. Ran four days and drew
best business in long time. Print new. Twelve
reels.—W. T. Waugh, Empress theatre, Grundy
Center, la.—Small town patronage.

DOROTHY VERNON OF HADDON HALL:
Mary Pickford—Pleased all who saw it. We con-

sider this one of Mary’s best. A very good story.

—Peter Bifarella, Family theatre, Attica, N. Y.

—

Neighborhood patronage.

DOROTHY VERNON OF HADDON HALL:
Mary Pickford—One of the best costume pictures

in a long while. Pleased better than ‘‘Janice

Meredith.’’ Print good. Ten reels.—W .T. Waugh,
Empress theatre, Grundy Center, la.—Small town
patronage.

AMERICA : D. W. Griffith—Sure a fine picture.

The whole town saw it. One minister ran the

machine and another and his son played in the

orchestra. ‘‘America” has the box office record

liere.—L. C. Bottom, Lyric theatre, Ong, Neb.

—

General patronage.

AMERICA: D. W. Griffith—Made us more
money than any special we ever used. Pleased

100 per cent and patrons were loud in their

praise. Every theatre in the country should run
this picture.—R. W. Hudson, Strand theatre.

North Loup, Neb.—General patronage.

PADDY THE NEXT BEST THING: Mae
Busch—Good program picture. Made abroad with
beautiful scenery. Drew fair Saturday house in

face of tent show opposition. Seven reels..—E. M.
Biddle, Strand theatre, Paoli, Ind.—Small town
patronage.

THE MARK OF ZORO: Douglas Fairbanks—
This is one of his best, I think. Plenty of action

in this one. Not a big crowd, because of bad
weather. Buy this one if you haven’t and boost

it. Eight reels.—Roy M. Brown, Hipp theatre,

Lewellen, Neb.—Small town patronage.

THE RULING PASSION: George Arliss—

A

very good picture. No business ; too hot. Seven
reels.—Bush & Milligan, Townsend theatre, Pul-

aski, la.—Small town patronage.

TESS OF THE STORM COUNTRY: Mary Pick-

ford—Good picture, good print. Didn’t do as much
as we expected, but they turned out in fair

shape and allowed us to make a few pennies.

Ten reels.—Gunther & Metzger, Palace theatre,

Syracuse, Neb.—General patronage.

SALOME: Nazimova—This is absolutely the

poorest I ever got from U. A. No action, no plot,

just six reels of film. Six reels.—A. O. Lambert,
Monticello Opera House, Monticello, la.—General
patronage.

Universal
HEAD WINDS: House Peters—Peters pulls

strongly here, as his work has merit. Picture
registered immensely. Seven reels.—Harding
Bros., Liberty theatre, Kansas City, Mo.-—General
patronage.

I’LL SHOW YOU THE TOWN: Reginald
Denny—Did a tremendous business. Denny was
a sensation. Best comedy feature shown in this

house. Strongly recommend this picture. Eight

reels.—Harding Brop., Liberty theatre, Kansas
City, Mo.—General patronage.

FLYING HOOFS: Jack Hoxie—Good out-of-

doors picture. Five reels.—P. G. Estee, S. T.
theatre, Parker, S. D.—Small town patronage.

ROARING ADVENTURE: Jack Hoxie—

A

good program, although not entirely a Western.
Print new. Five reels.—W. T. Waugh, Empress
theatre, Grundy Center, la.—Small town patron-
age.

TAMING THE WEST: Hoot Gibson—This is

the best Gibson for a coon’s age” and want to

tell you fellows if you want to get them in on
hot nights to get it. Had a pleased crowd and
always do on Gibson. Six reels.—C. V. Anderson,
Oak theatre, Oakdale, Neb.—General patronage.

STRAIGHT THROUGH: William Desmond—
heavily on this Western. Desmond has no draw-
ing power here and my patrons are tired of him
and so am I.—R. L. Nowell, Idlehour theatre,

Monroe, Ga.—General patronage.

STRAIGHT THROUGH: William Desmond-
Just a fair Western. Cast O. K., but direction

poor in places. Five reels.—J. W. Andresen,
Lyric theatre. Walnut, la.—General patronage.

OH DOCTOR: Reginald Denny—Had more fa-

vorable comment on this picture than any we have
run for a long time and we believe it gave uni-

versal satisfaction. It’s a real comedy with a
good punch that will break a pessimist’s ribs.

Seven reels.—R. W. Hudson, Strand theatre.

North Loup, Neb.—General patronage.

THE PRICE OF PLEASURE: Virginia Valli

—This picture went over big. Splendid work by
the star and Norman Kerry every way a good bet.

Seven reels.—Harding Bros., Liberty theatre,

Kansas City, Mo.—General patronage.

LET ’ER BUCK: Hoot Gibson—Best Gibson
for some time. Hoot is back in the kind he be-

longs in this one. Buy it and advertise it. Six

reels.—J. W. Andresen, Lyric theatre. Walnut,
la.—General patronage.

THE FAST WORKER: Reginald Denny—An-
other good, clean picture of Denny. Haven’t
played a bad one yet. Seven reels.—G. G., Half-
way theatre. Halfway, Mich.—General patronage.

K—THE UNKNOWN: Special cast—Played to

good Sunday business. Dandy picture. Eight
reels.—G. G., Halfway theatre, Halfway, Mich.

—

General patronage.

BUTTERFLY : Laura La Plante—Good film.

We have played the first six of the “Signal Tow-
er” group of Jewels and this is the first one
that doesn’t come up to the high standard set

by Universal pictures. Seems to be a lot of stars

crowded into the picture and nothing for them all

to do. Laura La Plante, Margaret Livingston,
Ruth Clifford, Kenneth Harlan and Norman Kerry
are in the cast.-—W. T. Davis & Son, Rialto the-

atre, Sharon, Wis.—General patronage.

UP THE LADDER: Virginia Valli—In spite

of hottest week of the year, this picture did a
wonderful business. Virginia draws well. Seven
reels.—Harding Bros., Liberty theatre, Kansas
City, Mo.—General patronage.

THE MEDDLER : William Desmond—Our first

one on the White List and it satisfied everyone.
A good Western. Print new. Five reels.—W. T.

Waugh, Empress theatre, Grundy Center, la.

—

Small town patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—Was a good out-of-door picture,

made from the novel by Knibbs. Gladys Hulette
appeared in support. A new role for her, but

she pleased. Six reels.—P. G. Estee, S. T. theatre,

Parker, S. D.—Small town patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—Fair Gibson picture, but far below
his standard. Not enough action for Hoot. How-
ever, will please the Saturday fans, and I guess
that ought to satisfy the exhibitor. Six reels.

—

E. F. Ingram, Ingram’s theatre, Ashland, Ala.

—

Small town patronage.

DANGEROUS INNOCENCE: Laura La Plante
—Very pleasing picture. Women patrons liked

Laura and think she will soon be a big star.

Seven reels.—Harding Bros., Liberty theatre,

Kansas City, Mo.—General patronage.

HIT AND RUN : Hoot Gibson—Hoot is good
in anything Western or in baseball. Five reels.

—W. D. Patrick, Strand theatre, Dothan, Ala.—
General patronage.

THE SIGNAL TOWER: Virginia Valli—Good
railroad picture. We passed all railroad men and
made a good deal of money on second night, as

they advertised for us. Seven reels.—Mr. and
Mrs. W. B. Fordyce, Little theatre, Selma, La.

—

General patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—A real picture. Drew biggest Monday
and Tuesday business this year. Print good.

Twelve reels.—W. T. Waugh, Empress theatre,

Grundy Center, la.—Small town patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—This picture is a real production with
some wonderful acting by Chaney. It is no small

town picture and we knew it, but ran it because
we have quite a number of patrons who like this

class of entertainment. Ten reels.—R. W. Hud-
son, Strand theatre. North Loup, Neb.—General
patronage.

BAVU : Wallace Beery—This picture is little

old but ye gods ! I packed ’em in on this at 15

cents admission, just for one night. Book it,

boys, you won’t go wrong. Eight reels.—Frank J.

Sutter, Lincoln theatre, Milwaukee, Wis.—Gen-
eral patronage.

THE FAMILY SECRET: Baby Peggy—If you
have not run this one, do so by all means. Pleased

100 per cent. Lots of laughs. Six reels.—Mr.
and Mrs. W. B. Fordyce, Little theatre, Selma, La.

—General patronage.

SPORTING YOUTH: Reginald Denny—Very
good picture, but I lost money on it. Seven reels.

W. D. Patrick, Strand theatre, Dothan, Ala.

—

General patronage.

SPORTING YOUTH: Reginald Denny—A real

picture, although it is a little old. Book it.

Print fair. Six reels.—W. T. Waugh, Empress
theatre, Grundy Center, la.—Small town patron-

age.

HIGH SPEED: Herbert Rawlinson—Good pic-

ture : pleased every patron. Five reels.—W. D.

Patrick, Strand theatre, Dothan, Ala.—General

patronage.

Vitagraph
FEARBOUND: Special cast—This picture went

over like a house on fire. Did a big Sunday and
Monday business. Book it ; it’s very good. Sev-

en reels.—Frank J. Sutter, Lincoln theatre, Mil-

waukee, Wis.—General patronage.

RECOMPENSE: Special cast—This feature im-

pressed our patrons strongly. Very entertaining.

These two stars well liked. Seven reels.—Harding
Bros., Liberty theatre, Kansas City, Mo.—General

patronage.

ONE LAW FOR THE WOMAN: Cullen Lan-
dis—Good thrill picture, which makes it a good
one to book for small towns.—Mr. and Mrs. W. B.

Fordyce, Little theatre, Selma, La.—General pat-

ronage.

BELOVED BRUTE: Special cast—A good pic-

ture full of action from start to finish. Well

directed. Business off account of carnival. Pic-

ture priced too high. Seven reels.—Roy E. Mitch-

ell, Plainview, Tex.—General patronage.

CODE OF THE WILDERNESS: Alice Calhoun
—This is pretty good. Some thought it was fine

and others just ordinary. Acting fine. Seven

reels.—Roy M. Brown, Hipp theatre, Lewellen,

Neb.—Small town patronage.

CAPTAIN BLOOD: J. Warren Kerrigan

—

“Odsblood,” 10 reels of it. Blood in the ticket

office, blood all over the machines. Here is one
picture that caused us to go home with blood in

our eyes. Where is the man that produced that

picture? Wonderful as a picture, but for drawing
power a lemon. Small town lay off. Ten reels.

—Gunther & Metzger, Palace theatre, Syracuse,

Neb.—Small town patronage.

CAPTAIN BLOOD: J. Warren Kerrigan —
This sure did not take. It is a wonderful pro-

duction but the costume pictures won’t go here.
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Very hard to follow. Too long. Eleven reels.

—

Roy M. Brown, Hipp theatre, Lewellen, Neb.

—

Small town patronage.

Warner Brothers
THE BRIDGE OF SIGHS: Dorothy Mackaill—

Excellent cast, good story. No kicks on this one.

Seven reels.—Benjamin Apple, King theatre, Troy,

N. Y.—General patronage.

THE LOVER OF CAMILLE: Special cast—

I

cannot comment on this picture. Star fine, big

picture, but half of my audience walked out when
show was half over, and knocked it. We paid

for a special, played it at a program admission,

and then did not give satisfaction.—Belt Silver,

Silver Family theatre, Greenville, Mich.—General

patronage.

CORNERED: Special cast—Good crook picture.

Pleased. Seven reels.—Dinsmore & Son, Majestic

theatre, Weiner, Ark.—General patronage.

LOVERS LANE: Special cast—Lost money on
this one, although it seemed to please the half-

dozen who came out. Six reels.—W. D. Patrick,

Strand theatre, Dothan, Ala.—General patronage.

LOVERS LANE : Special cast—Average story,

lather slow and draggy, but will please about

70 per cent. Six reels.—Benjamin Apple, King
theatre, Troy, N. Y.—General patronage.

LOVERS LANE : Special cast—Fair.—Dins-
more & Son, Majestic theatre, Weiner, Ark.

—

General patronage.

THE LIGHTHOUSE BY THE SEA: Rin-Tin-
Tin.—Rin-Tin-Tin is a good puller for us and
every dog picture is dog-gone good for us. The
old saying that “everybody loves a good dog” fits

here.—R. W. Hudson, Strand theatre. North Loup,
Neb.—General patronage.

THE TIE THAT BINDS: Special cast—This
picture did not draw for us and we would rate is

as an ordinary program feature. There is one
scene in it wherein an alleged “male” stages an
imitation of a nude female dance—a scene we
think should be eliminated, as it adds nothing to

the picture and offends some of the patrons. Seven
reels.—C. E. Hopkins theatre, Cotter, Ark.—Small
town patronage.

BEING RESPECTABLE: Special cast—Too
slow for our people and we never made expenses.

—Dinsmore & Son, Majestic theatre, Weiner, Ark.
—General patronage.

THE COUNTRY KID: Wesley Barry— Abso-
lutely O. K. Not any beauties in the cast, but
they sure put over the heart pulling stuff. Six
reels.—Dinsmore & Son, Majestic theatre, Weiner,
Ark.—Small town patronage.

THE GOLD DIGGERS: Hope Hampton—Some
reported this as risque, so we admitted no chil-

dren. 'This caused talk and we had quite a
crowd out in consequence, but there is no more
jazzy stuff in this than most of the program
pictures. Seven reels.—Dinsmore & Son, Majestic
theatre, Weiner, Ark.—Small town patronage.

LITTLE JOHNNY JONES: Johnny Hines-
Good Derby in this, if you want horse racing. Six
reels.-—Dinsmore & Son, Majestic theatre, Weiner,
Ark.—Small town patronage.

State Rights
BOOMERANG JUSTICE: George Larkin —

Good Western with plenty of action. Five reels.

—Benjamin Apple, King theatre, Troy, N. Y.

—

General patronage.

THE BORDER MUSKETEERS: A1 Ferguson—
Picture only fair. Some said they did not like

it. Five reels.—I. T. Briscoe, Princess theatre,

Elwood, Ind.—General patronage.

THE CIRCUS LURE: Mattie Mattison—Did
not draw extra well, but seemed to please all who
came. Six reels.—C. E. Hopkins, The Hopkins
theatre, Cotter, Ark.—Small town patronage.

THE EARLY BIRD: Johnny Hines—They
raved about this picture, but my patrons didn't

care very much about it. Run it on a Sunday-
Monday and did fair business. Six reels.—Frank
J. Sutter, Lincoln theatre, Milwaukee, Wis.—Gen-
eral patronage.

FIGHTING IN FRANCE: Special cast—Listen,
brothers, of all the lemons ever offered the the-

atre owners, this is the worst one I have ever
seen. I would have given $50 if I had laid off

of it after by first matinee. Absolutely nothing
to it, and will not please. The advertising is

misleading and the people come out crying, “Graft,
graft!” All scenes made at long range and about
500 miles behind the battle lines. Expected to

raise the price on this one, but did not do so and
lost heavily because I was held up on rental. If

you are going to run this picture, do so only in

connection with another program, or you will get

the razz. Don’t pay much for it, either. Take
my advice on this one and you will profit by it.

Five reels.—E. F. Ingram, Ingram’s theatre, Ash-
land, Ala.—Small town patronage.

THE FIGHTING SHERIFF: Bill Cody—Too
hot. Good Western. Cody is young but will get

there. Five reels.—I. T. Briscoe, Princess the-

atre, Elwood, Ind.—General patronage.

HIS LAST RACE: Special cast—Got new print

on this. A dandy picture for small towns. Lots

of action. Seven reels.—Chas. Holtz, Princess the-

atre, Danforth, Me.—Small town patronage.

THE LONESOME TRAIL: Fred Beauvais—

A

traveling show with a bell piano on their motor
car put this over to the biggest crowd we ever

had out and the novel music was what did the

work, for his films were old and the story and
stars were punk. Tom Mix in one of his first

2 reelers and Mabel Normand in an ancient com-
edy completed the bill and it did our hearts good
to see the old timers bite at such worthless bait.

If he comes your way, use him. It will make
you some extra money.—Dinsmore & Son, Ma-
jestic theatre, Weiner, Ark.—Small town patron-

age.

THE LOSER’S END: Leo Maloney—A better

than average action picture with more plot than

many of them. Drew an average crowd and
pleased them. Five reels.—C. E. Hopkins, The
Hopkins theatre, Cotter, Arkansas.—General pat-

ronage.

LOST IN A BIG CITY: John Lowell—Ex-
change said eight reels ; there were eight reels

all right, but just about enough film on the eight

to fill half the number. Not much to this one.

Eight reels.—Chas. Holtz, Princess theatre, Dan-
forth, Me.—Small town patronage.

NOT BUILT FOR RUNNIN’: Leo Maloney-
Fair Western. Five reels.—Dinsmore & Son,

Majestic theatre, Weiner, Ark.—General patron-

age.

THE SIXTH COMMANDMENT: Special cast—
Very good. Six reels.—Dinsmore & Son, Majestic

theatre, Weiner, Ark.—General patronage.

THE SPEED KING: Richard Talmadge—
Bought this picture cheap after all houses had run
it around me. Charged 20 cents on Saturday and
did a very good business. Five reels.—Frank J.

Sutter, Lincoln theatre, Milwaukee, Wis.—Gen-
eral patronage.

SUPER SPEED: Reed Howes—Good auto race

picture. Good for any house. Good comedy in

this. Five reels.—G. G., Halfway theatre, Half-

way, Mich.—General patronage.

THE UNKNOWN PURPLE: Special cast—
Pretty good mystery picture that holds interest.

Only program picture, however, nothing big.

—

R. L. Nowell, Idlehour theatre, Monroe, Ga.

—

General patronage.

Serials
THE EAGLE’S TALONS: (Universal) Fred

Thomson—Good. This serial has good drawing
power and held up fine. Two reels.—W. D. Pat-
rick, Strand theatre, Dothan, Ala.—General pat-

ronage.

IDAHO: (Pathe) special cast—Just finished

No. 5 and, with a medicine show in a tent for

opposition, it drew an average crowd, so it must
be more than holding its own. As I reported
before, this is sure a good and rough one. Two
reels.—William E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

INTO THE NET: (Pathe) Special cast—No 2.

Good so far. About best serial I have ever seen.

Have many people talking about it. Can’t tell as

yet how it will hold up. Will report later. Two
reels.—R. L. Nowell, Idlehour theatre, Monroe,
Cal.—General patronage.

INTO THE NET: (Pathe) Special cast—Good
serial. Pleased 100 per cent, but did not make
any money on it on account of the high price paid

for it. Pathe will hold you up on film rent. Two
reels.—W. D. Patrick, Strand theatre, Dothan,
Ala.—General patronage.

THE JUNGLE GODDESS: Special cast—Some
serial and getting business for us.—I. T. Briscoe,

Princess theatre, Elwood, Ind.—General patronage.

THE RIDDLE RIDER: (Universal) William
Desmond—Pleased 100 per cent. Recommend this

serial to anyone as a surefire box office attraction.

Give us more like this one. Sir Carl.—Lee L.

Castleberry, Belle and Savoy theatres, Gadsen,
Ala.—General patronage.

Short Subjects
EDUCATIONAL

THE BONEHEAD : Poodles Haneford—Great

comedy. Better than some 5 reel features. Two
reels.—Bert Silver, Silver Family theatre, Green-
ville, Mich.—General patronage.

BRIGHT LIGHTS:—A real comedy. Kept them
laughing all the time. Print good. Two reels.

—

W. T. Waugh, Empress theatre, Grundy Center,

la.—Small town patronage.

CHOOSE YOUR WEAPONS: Bobby Vernon-
One of his poor ones. He either makes them aw-
fully good or awfully poor. This looks big, as

there is a big bunch in it, but there are mighty
few laughs in the whole two reels. Two reels.

—

H. J. Egan, American theatre, Wautoma, Wis.

—

Small town patronage.

DYNAMITE DOGGIE: A1 St. John—A good

comedy, although not as good as some of his

others. Print fair. Two reels.—W. T. Waugh,
Empress theatre, Grundy theatre, Iowa.—General

patronage.

GOOD MORNING: Lloyd Hamilton—A fair

comedy, not up to the standard set by his others.

Print poor. Two reels.—W. T. Waugh, Empress
theatre, Grundy Center, la.—Small town patron-

age.

GRANDPA’S GIRL: Christie comedy—A poor
comedy that did not please. Print poor. Two
reels.—W. T. Waugh, Empress theatre, Grundy
Center, la.—Small town patronage.

HIGH GEAR: Bobby Vernon—Here’s a good
comedy. Has a good auto race. Print good.

Two reels.—W. T. Waugh, Empress theatre,

Grundy Center, Iowa.—General patronage.

JONAH JONES: Lloyd Hamilton—One of the

best ever made. I have never played a poor

Educational comedy. Two reels.—Bert Silver, Sil-

ver Family theatre, Greenville, Mich.—General
patronage.

LOVE MANIA: A1 St. John—A1 sure knows
how to get the laughs. We miss his bicycle,

though. Print new. Two reels.—W. T. Waugh,
Empress theatre, Grundy Center, la.—Small town
patronage.

PIGSKIN: A good Mermaid. Two reels.—W.
T. Waugh, Empress theatre, Grundy Center, la.

—

General patronage.

RUNNING WILD: Lige Conley—Good comedy.
You can’t beat the Mermaid comedies for laugh

getters. Two reels—J. W. Andresen, Lyric the-

atre, Walnut, la.-—General patronage.

WIDE OPEN: Lige Conley—A fair comedy,
not up to the Mermaid standard. Print fair. Two
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reels.—W. T. Waugh. Empress theatre. Grundy
Center, la.—Small town patronage.

FILM BOOKING OFFICES

THE GO-GETTERS: George O’Hara—Would
consider these a very good comedy series, but has

not the drawing power of “Fighting Blood.’’ A1

Cook and Kid Guard exceptionally good. Buy
’em, but don’t give more than for a comedy.

Alberta certainly doesn’t mind showing her form
in Round Six. My patrons kinda lost respect for

her on account of it. Two reels.—Tom Fleming,

Imogene theatre, Milton, Fla.—General patronage.

THE GO-GETTERS: George O’Hara—Just fin-

ished No. 5. Pretty good filler, but nothing to

rave about. Two reels.;—William E. Tragsdorf,

Trags theatre, Neillsville, Wis.—Small town pat-

ronage.

THE GO-GETTERS: George O’Hara—Started

it in the very warmest weather and it went over

with a laugh. I look for good business for eleven

weeks. Two reels.—A. G. Crowe, Orpheum the-

atre, Ft. William, Ont., Can.—Small town pat-

ronage.

THE GO-GETTERS: George O'Hara. No. 11.

—Film out of Milwaukee was in good condition.

This is good and the title of it was “Ain’t Love

Grand.” We hope the next and last episode is as

good as 10 and 11 have been. Two reels.—W. T.

Davis & Son, Rialto theatre, Sharon, Wis.—Gen-

eral patronage.

THE GO-GETTERS: George O’Hara—My pa-

trons liked this and consider them very good. Two
reels.—W. A. Doerschlag, Strand theatre. Ransom,
Kan.—Small town patronage.

THE TELEPHONE GIRL: Alberta Vaughn—
On our 4th Chapter now and they seem to be real

entertainment. A lot of comedy in it and that

is what we want, as we threw out our comedy
when buying these. Two reels.—Gunther & Metz-

ger, Palace theatre, Syracuse, Neb.—Small town
patronage.

FOX
UP ON THE FARM:—This is an exceptionally

good comedy from Fox. Same style comedy as

Harold Lloyd’s “Safety Last.” In fact looks as

if this is the same building that Lloyd acted on.

Fox comedies as a whole good. Two reels.

—

Tom Fleming, Imogene theatre, Milton, Fla.—

-

General patronage.

PATHE
THE ADVENTURES OF ADENOIDS: Aesop

Fable—Good, as usual. One reel.—William E.
Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

THE AFRICAN HUNTSMAN: Aesop Fable—
A good Cartoon that pleases both the old and the

young. One reel.—W. T. Waugh, Empress the-

atre, Grundy Center, la.—Small town patronage.

BITING THE DUST: Aesop Fable—A good
Fable that pleases all. Print good. One reel.

—

W. T. Waugh, Empress theatre, Grundy theatre,

Grundy Center, la.—Small town patronage.

BLOW OUT:—A fair comedy. Print good.
Two reels.—W. T. Waugh, Empress theatre, Grun-
dy Center, Iowa.—General patronage.

THE CANNON BALL EXPRESS: Mack Sen-
nett comedy—Oh how they did laugh at this one.

Thought the roof would go off. Print good. Two
reels. W. T. Waugh, Empress theatre, Grundy
Center, la.—Small town patronage.

THE DAREDEVIL: Ben Turpin—A good com-
edy for Saturday, as it contains enough action.

Print fair. Two reels.—W. T. Waugh, Empress
theatre, Grundy Center, la.—Small town patron-
age.

EVERY MAN FOR HIMSELF: Our Gang-
Best Gang to date. Don’t be afraid of any of

these. Print good. Two reels.—W. T. Waugh,
Empress theatre, Grundy Center, la.—General pat-

ronage.

FAST BLACK:—A very good comedy. More
fun than is generally packed in one reel.—Robert
L. Anderson, Olympic theatre. Forks, Wash.

—

General patronage.

THE FIRST 100 YEARS: Harry Langdon—This
bird can sure make them laugh. One of his best.

Print fair. Two reels.—W. T. Waugh, Empress
theatre, Grundy Center, Iowa.—General patronage.

FISHERMAN’S LUCK: Aesop Fable— A good
Fable. Pleases the kids and adult*. One reel.—

-

W. T. Waugh, Empress theatre, Grundy Center,

la.—General patronage.

GIANTS VS. YANKS: Our Gang—A cracking

good comedy that kept the house in an uproar.

Absolutely saved my show on account of weak
feature. Tell your patrons about the Gang in

no little way, and soon they will flock in when
you are running a Gang comedy. Two reels.

—

E. F. Ingram, Ingram’s theatre, Ashland, Ala.

—

Small town patronage.

GOING TO CONGRESS: Will Rogers—Only
fair. Will be glad when they are done. Two
reels.—W. T. Waugh, Empress theatre, Grundy
Center, la.—Small town patronage.

THE GOOFY AGE:—Our first Roach and it

was fair. Print poor. Two reels.—W. T. Waugh,
Empress theatre, Grundy Center, Iowa.—General

patronage.

HELP ONE ANOTHER: The Spat Family—
These Spats do not go over here. This one is

fair. Print fair. Two reels.—W. T. Waugh, Em-
press theatre, Grundy Center, la.—Small town
patronage.

HIS NEW MAMMA: Harry Langdon—What I

call a good comedy. Langdon very popular here

and this one pleased. Has some new stuff and
lots of good tricks. Two reels.—E. F. Ingram,
Ingram's theatre, Ashland, Ala.—Small town pat-

ronage.

HOLD THAT THOUGHT: Aesop Fable—An-
other good one. Print good. One reel.—W. T.

Waugh, Empress theatre, Grundy Center, la.—

-

Small town patronage.

IN DUTCH: Aesop Fable—A fair Fable. Not
as good as the others. Print good. One reel.

—

W. T. Waugh, Empress theatre, Grundy Center,

la.—General patronage.

LITTLE ROBINSON CORK SCREW: Mack
Sennett.—A good slap-stick. Two reels.—William
E. Tragsdorf, Trags theatre, Neillsville, Wis.

—

Small town patronage.

LIZZIES OF THE FIELD: Mack Sennett—
Here is a real comedy. All Sennetts are good.

Print fair. Two reels.—W. T. Waugh, Empress
theatre, Grundy Center, la.—Small town patron-

age.

ONE GAME PUP : Aesop Fable—Another good
one. Print good. One reel.—W. T. Waugh, Em-
press theatre, Grundy Center, la.—Small town
patronage.

ON THE ICE: Aesop Fable—One of the best

Fables we have run. The kids like these. Print

good. One reel.—W. T. Waugh, Empress theatre,

Grundy Center, la.—Small town paronage.

OUR CONGRESSMAN: Will Rogers—Just fair.

The Rogers comedies don’t seem to go over with

my patrons. Two reels.—J. W. Andresen, Lyric

theatre, Walnut, la.—General patronage.

OUR GANG COMEDIES:—These are all excel-

lent. Can’t say which one is the best, as they

are all so good. Two reels.—Mr. and Mrs. W. B.

Fordyce, Little theatre, Selma, La,—General pat-

ronage.

RIDERS OF THE PURPLE COW: Mack Sen-

net—These Sennett stars are the best in the field.

They sure get the laughs. Print good. Two reels.

—W. T. Waugh, Empress theatre, Grundy Center,

la.—Small town patronage.

SHOOTING INJUNS: Our Gang—The Gang
goes out into the Wild and Wooly West to shoot

Indians. They are forced by the elements to

seek shelter in a house operated by electricity—

-

after which the fun is fast and furious. Two
reels.—William E. Tragsdorf, Trags theatre,

Neillsvilld, Wis.—Small town patronage.

SMITHY : Stan Laurel—Fair comedy. Has
several laughs and some clever tricks. Two reels.

—E. F. Ingram, Ingram’s theatre, Ashland, Ala.

—Small town patronage.

SUNDAY CALM: Our Gang—A good Our
Gang comedy. Haven't had a bad one yet. Two
reels.—G. F. Rediske, Slar theatre, Ryegate, Mont.

—Small town patronage.

SUNDOWN LIMITED: Our Gang—This one i»

a scream. Has some good stunts with a railroad.

Print good.—W. T. Waugh, Empress theatre,

Grundy Center, la.—Small town patronage.

TEN DOLLARS OR TEN DAYS: Ben Turpin

—Ben is gradually growing weaker with us. He
used to be a good bet and occasionally he gets

by yet. This was about average. Two reels.

—

Horn & Morgan, Star theatre. Hay Springs, Neb.

—Small town patronage.

THE TRANS-ATLANTIC FLIGHT: Aesop

Fable—A good Fable. Print good. One reel.

—

W. T. Waugh, Empress theatre, Grundy Center,

la.—Small town patronage.

UP ON THE FARM: Aesop Fable—A good

Fable. Our first one and it seemed to please.

Print good. One reel.—W. T. Waugh, Empress

theatre, Grundy Center, la.—Small town pat-

ronage.

WAGES OF TIN: Glenn Tryon—This is a

dandy comedy. I didn’t think so many things

could happen to one Ford as are shown in this

picture. Two reels.—William E. Tragsdorf, Trags

theatre, Neillsville, Wis.—Small town patronage.

PRODUCERS DISTRIBUTING

THE BUSYBODY: Charles Murray—A very

good comedy but not as good as others I have

had by same star. Two reels.—W. A. Doerschlag,

Strand theatre, Ransom, Kan.—Small town pat-

ronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

EQUIPMENT FOR SALE
FOR SALE: Approximately 270 7-ply new

veneer chairs. Also generator, frames and used
projecting machines. Bargains. Atlas Moving
Picture Company, 534 S. Dearborn St., Chicago, 111.

EXHIBITORS — LET US SAVE YOU
MONEY. Lowest prices on Guaranteed Used
Theatre Equipment. Elegant lots of Upholstered
and Veneered Chairs, guaranteed condition. Re-

built Machines of all makes at low prices. Gen-

erators, lobby display frames and other theatre

equipment always on hand. Write us your needs.

You will save money. Illinois Theatre Equipment
Company, 12 East Ninth St., Chicago, 111.

FOR SALE: Model U-Wurlitzer Organ two
manual. Used one year then overhauled by
factory. Still in original crates. Complete with

Blower and Motor. Handles rolls, or manually
operated. Guaranteed to be in A- 1 condition.

Priced to sell $2,000.00. Wallins Amusement Co.

(A. C. Mahan), Wallins Creek, Ky.

ORGANIST AVAILABLE
WANTED: Organist, Union Man, thoroughly

experienced and capable on Wurlitzers, Marr-
Colton and Hillgreen Lane, desires connection
with high class house wanting more than the

average. Address P. B., Exhibitors Herald.

COSTUME RESEARCH
FRED GILBERT BLAKESLEE, Consulting

Costume Expert. Author of “Army Uniforms of

the World.” 670 Main St., Hartford, Conn.

Talk Is Cheap—Here’s Evidence!
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SPECIAL PRODUCTION

to
yest"
W

I A
N

i.A\r

Joseph- Schildkraut, Jetta Gouda!
And Vera Reynolds

Mooted byJeamt Macpherson and
Beulah Marie Dix from the stage play by
Beulah Marie Dix and E. G. Sutherland.

I ^
personally directed by CECIL B. DeMiLLE

RELEASED BY PRODUCERS DISTRIBUTING CORPORATION
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THE FILMMART
Paramount

Paramount Scores Four

Four out of 10 pictures listed as excep-
tional in the current bulletin of the Na-
tional Board of Review are by Paramount.
They are “Madame Sans Gene,” “Beggar
on Horseback,” “Are Parents People?” and
“The Spaniard.”

Meighan’s Contract Stands

Thomas Meighan has two more pictures

to make for Famous under his present con-
tract. His arrangement to make one after

next January under management of Joseph
M. Schenck will not affect the Famous
contract. He is now making “The Man
Who Found Himself.”

“The Golden Princess” Starts

Betty Bronson has started work in “The
Golden Princess” under direction of Clar-

ence Badger.

“Pony Express” Under Way
James Cruze has begun production of

“Pony Express” at Sacramento.

Menjou Picture Chosen

Adolphe Menjou starts July 6 on a screen
adaptation of “The Grand Duchess and the

Waiter.” Malcolm St. Clair will direct.

F. B. O.
“Last Edition” Starts Soon

Work starts soon on “The Last Edition,”

which Emory Johnson, director-producer,

and his mother Emilie Johnson, scenarist,

are preparing.

Ruggles to Direct Libbey Picture

Wesley Ruggles has completed “The
Pacemakers” and will direct the picturiza-

tion of Laura Jean Libbey’s “When His
Love Grew Cold.”

New Series to Begin

Alberta Vaughn will be featured alone
in “The Adventures of Maizie,” a new
series of short subjects for which casting

has begun.

Two Stories to be Combined
Arthur Guy Empey’s “The Dynamite

Limited” and “The Book Engineer” have
been bought for combination into a melo-
drama to be released under the tile of “The
Midnight Flyer.”

Garson Hunts Story for Flynn

Harry Garson is considering several
scripts for the next picture of Maurice
(“Lefty”) Flynn. Rob Wagner will pre-

pare the material.

Banner
“Wreckage” Company in Frisco

Sea episodes of “Wreckage” are being
taken by Scott Dunlap, director, off San
Francisco, for Ben Verschleiser.

Lee-Bradford
Big Sales Recorded

Coincident with announcement of com-
pletion of “Down Upon the Swanee River”
come reports of several sales. “The Pas-
sionate Adventure” has been bought by

Capitol Film Exchange, New York, and
Mid-West Distributing Company, Milwau-
kee

; the entire 18 Lightning Comedy series

by Imperial Pictures, Philadelphia, and by
Peter H. White Company for Cuba and
Mexico and by Hi-Mark Sales Company
for Japan. Hi-Mark also has purchased
“Adventures in the Far North” for Mexico.

Chadwick
Young Will Direct Barrymore

James Young will prepare the screen
adaptation of “The Bells,” in which Lionel
Barrymore will feature.

Several Signed for Parts

Dale Fuller is appearing in Theda Bara’s
“The LTnchastened Woman,’ which is near
completion. Gertrude Short will have an
important part in Charles Ray’s next pic-

ture. Kate Price has been engaged for
“The Perfect Clown,” which Larry Semon
is starting.

Fox
“Greater Than Crown” Completed

Edmund Lowe has completed his work
in “Greater Than the Crown,” his latest

starring vehicle.

Diana Miller’s Schedule Lightened

Six pictures a year will be the maxi-
mum hereafter for Diana Miller, Fox offi-

cials have decided. She has made 11 in the

last 12 months.

“Havoc” Company on Military Basis

Ben Jackson, business manager of the

West Coast studio, had to get Rowland
V. Lee to pass him through the lines when
the director of “Havoc” put the company
under military rules during the filming of
trench scenes.

Metro-Goldwyn
Christianson s First Picked

Benjamin Christianson, Danish director,

will make a picturization of “The Light
Eternal,” his own story, as his first for
Metro-Goldwyn.

Effie Ellsler Makes Debut

Effie Ellsler, character actress, makes her
screen debut in “I’ll Tell the World,” from

“Don Quixote Jr.” William Wellman is

directing.

“The Midshipman” Chosen Title

Ramon Novarro’s picture of Naval Acad-
emy life has been named “The Midship-
man.” The working title was “True Blue.”

Ned Sparks Signs for Role

Ned Sparks is cast as the valet in “The
Only Thing,” which Elinor Glyn is making.

Caroline Creole in Film

Caroline Creole and her orchestra make
their first screen appearance in “An Ex-
change of Wives,” Hobart Henley produc-
tion.

Samuel Goldwyn
Three Pictures Start Soon

Samuel Goldwyn Productions will soon
have under way three feature pictures,

“Stella Dallas,” “The Dark Angel” and
“Potash and Perlmutter—Partners Again.”

Gotham
Alice Calhoun Signed

Sam Sax has engaged Alice Calhoun to

star in “Part Time Wives,” fifth Gotham
production to be made this season.

National Tieups Arranged

Railroad fraternal organizations are to

co-operate in putting over “The Over-
land Limited;” police departments are being

lined up for “The Police Patrol “A Lit-

tle Girl in a Big City” will be syndicated in

newspapers, and a commercial tieup is be

ing sought with Victor Talking Machine
Company for “His Master’s Voice.”

Herman F. Jans

Only Three States Open

Recent sales have left open only three

states for the six Jans pictures, “Playthings

of Desire,” “The Mad Dancer,” “Mar-
ried?” “Ermine and Rhinestones,” “The
Roaring Forties” and “Indiscretion.”

Ellbee

“Defend Yourself” Completed

Dell Henderson has completed direction

Match this one!

A romantic drama
of the secret

:
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of Dorothy Drew in “Defend Yourself,”
written by Frank Beresford.

First National
“Her Sister from Paris” Done
Constance Talmadge has completed “Her

Sister From Paris” and her next will be
“The Man She Bought,” starting probably
in July.

“Viennese Medley” Cast Complete

Beside Conway Tearle and Anna Q. Nils-
son the cast for “The Viennese Medley”
includes May Allison, Ian Keith, Phyllis
Haver, Nigel DeBrullier, John Sainpolis,

Jean Hersholt and Edward Earle.

“Winds of Chance” Edited

Frank Lloyd is editing and titling “Winds
of Chance,” four months in the making.

Jimmie Dunne Directs Again

Jimmie Dunne, assistant director of the
New York studios, finished “The Half-
Way Girl” when John Francis Dillon had
to leave for Hollywood. Dunne performed
the same way in the filming of “Chickie”
when Dillon was taken ill last winter.

Hines Speeds “The Live Wire”

Johnny Hines is busy on exteriors of
“The Live Wire” and is expected to com-
plete it late in August.

Arrow
“Primrose Path” Cast Complete

Clara Bow and Wallace MacDonald head
the completed cast for “The Primrose
Path,” which Arthur Beck is making.

Jane Novak in “Led Astray

”

Whitman Bennett has bought “Led
Astray,” a screen adaptation of Alfonse
Daudet’s “The Little Parish Church,” to

be Jane Novak’s second vehicle.

Associated Exhibitors
Blanche Sweet Making Another

Blanche Sweet is making “The Lady
From Hell,” first production of Stuart
Paton Pictures Company, before starting

her contract with First National.

Moomaw Will Direct Another

Louis Moomaw is on the Coast to direct

a third picture for Associated Exhibitors.
His second, “Under the Rouge,” will be
released in the fall. “Chechacos,” his first,

was made in Alaska.

“Racing Luck” Heavily Booked

“Racing Luck,” Monte Banks’ first fea-

ture-length comedy, has been sold for 6,000

runs. He is now completing “Keep Smil-
ing.”

English Dancer in “Lovers’ Island”

Flora Le Breton, winner of a world’s
amateur dancing contest in London in 1923,

is appearing in “Lovers’ Island.”

Pro-Dis-Co
Musical Expert Engaged

Rudolph Berliner, formerly musical di-

rector for Klaw & Erlanger, has been en-

gaged to by Cecil B. DeMille to provide

music cues for all his productions.

Art Director Obtained

DeMille has added to his technical staff

Max Parker, member of the board of ar-

chitects who planned the San Diego Inter-

national Exposition.

Option on Clive Brook Secured

A year’s option on the services of Clive

Brook has been obtained by DeMille. He
will be leading man in Leatrice Joy’s “Eve’s

Leaves.”

Four Slates Made Locale

Hunt Stromberg will use four states for

locale in “The Last Frontier.” They are

Utah, Colorado, Arizona and California.

Scliildkraut Starts Picture

Joseph Schildkraut is in California start-

ing “The Road to Yesterday” but says he

has not deserted the stage for keeps.

Universal

May McAvoy Finishes “My Old Dutch”

May McAvoy has completed her big role

in “My Old Dutch” for Universal.

Comedy Supervisor Named
Scott Darling, screen author, has been

named supervisor of comedy units and 52

comedies will come under his watchful eye.

“Chip of Flying V” to Start

Virginia Browne Faire has been chosen
leading woman for Hoot Gibson in “Chip
of the Flying U,” which will start soon.

“Married Neighbors” Released

“Married Neighbors,” with Billy Engle
and Hilliard Karr, has been released.

Charles Lamont directed the Century com-
edy.

New Cowboy Star Starts First

Freddie Humes, new cowboy star, has
started “Taking Chances,” a Mustang pro-

duction, as his first picture.

Warner Brothers
“Captain Blood” Translated

A French edition of “Captain Blood” is

being prepared by the agents of Rafael
Sabatini, author. The edition’s appearance
will coincide with the release of the pic-

ture in France.

Three Warner Pictures Played

Three Warner pictures have played in

three consecutive weeks in Minneapolis.
First was “Tracked in the Snow Country,”
at the Lyric

;
then “Recompense,” at the

State, and the following week the Garrick
played “My Wife and I.”

Alt-Star Cast for “Love Hour”

In the cast for “The Love Hour,” just

started, are Ruth Clifford, Huntly Gordon,
Louise Fazenda, Willard Louis, John
Roche, Gayne Whitman and Charles Far-
rell.

Kenneth Harlan in “The Ranger”

“The Ranger of the Big Pines” has Ken-
neth Harlan in the principal role. Others
are Helene Costello, Charles Farrell, John
Standing, Gayne Whitman and Kathleen
Calhoun.

“The Easiest Road” Under Way
Work has started on “The Easiest Road,”

a comedy by Lewis Milestone in which
he is directing Marie Prevost and Clive

Brook.

United Artists

“Black Pirate” Starts in July

Shooting is expected to start in July
on Douglas Fairbanks’ next picture, “The
Black Pirate.”

Cunningham Completes Story

Jack Cunningham has completed the

story of “The Black Pirate.” He also

wrote the film version of “Don Q, Son
of Zorro.”

“Scraps” Gets Under Way
Work has already started on “Scraps,”

Mary Pickford’s next picture. The sce-

nario was done by Winifred Dunn.

Pickford to Make Three

Beside “Little Annie Rooney,” now com-
pleted, and “Scraps,” just getting started,

Mary Pickford expects to make a third pic-

ture this year. Ernst Lubitsch is said to be
the probable director.

Children See “Little Annie Rooney”

“Little Annie Rooney,” though still not
complete as to titles and editing, was shown
to an audience of children within a week
after Mary Pickford took the last scenes.

B. P. Schulberg
Marguerite de la Motte Chosen

Marcel De Sano will direct Marguerite
De la Motte in the principal feminine role

in “The Girl Who Wouldn’t Work,” which
already has been started, with Lionel Bar-
rymore co-featured.

“His New York Wife” Acquired

The 18 Preferred Pictures list is com-
plete with production starting on the screen

story by John Goodrich entitled “His
New York Wife.”

Tiffany-Truart

Ruth Roland Pictures Named

Two Ruth Roland pictures to be released

in the early fall by Truart will be “Dollar

Down” and “Where the Worst Begins.”

Eugene O’Brien in “Souls for Sables”

Eugene O’Brien has been signed for

“Souls for Sables,” Tiffany production from
David Graham Phillips’ “Garland & Co.”

Pathe
Lloyd Picture Released Sept. 20

“The Freshman,” Harold Lloyd’s latest

comedy, will be released September 20.

“Husky” Hanes in “Our Gang”’

Jack Hanes, Jr., better known as

“Husky,” has been initiated into “Our
Gang” and will appear in their comedies

under Robert McGowan’s direction.

Tunney Studies Fight Pictures

Gene Tunney, who recently defeated Tom
Gibbons, has had a private showing of the

Pathe pictures of the fight for study of the

complete film record.
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INDEX TO THE PRODUCT
ANNO UNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins” is abbreviation for “Insert.”

A three-month period including last week’s issue is covered.

Arrow
Children of the Whirlwind :June 27-16.
Great City, The:June 27-17.
Mysterious Pines, The :June 27-17.
Primrose Path, The :June 27-17.
Scandal Street:June 27-17.
Substitute Wife, The :June 27-17.
Tessie:June 27-17.

Astor
Child Wives :June 13-14,15.

Associated Exhibitors
Introduce Me :BOR-68.May 23-21.May 30-7.June 27-

130.
Never Say Die:BOR-66.
Now or NcvertMay 2-62.63.64.
Sky Raider, The: Apr.18-19. May2-92. May30-66.
June 6-87.June 20-63-65.

Yankee Consul, Thc:BOR-73.

Aywon
His Greatest Battle :May2S-164.
Law and the Lady, The :BOR-57.May23-164
Oil and Romance :May23-164.

Chadwick
American Pluck :Apr. 25-20.

Bells, The:Apr.25-20.
Man of Iron, A:June 13-17.
Perfect Clown, The:Apr.25-20.
Some Pumpkins :Apr.25-20.
Transcontinental Limited, The:Apr.25-20.
Winning the Futurity :Apr.25-20.
Wizard of Oz, The:Apr.25-20.

Columbia
Danger Signal, The :BOR-48.June27-20.
Enemy of Men, An :BOR-48.June 27-20.
Fate of a Flirt, The :BOR-48.June 27-20.
Fighting Youth:BOR-48.June 27-20.
Fight to the Finish, A :BOR-48.June 27-20.
Great Sensation, The:BOR-48.June 27-20.
Handsome Brute, The:BOR-48.June 27-20.
Ladies of Leisure :BOR-48June27-20.
Lure of Broadway, The :BOR-48June27-20.
Midnight Flame:BOR-48June27-20.
Midnight Flames :BOR-48June27-20.
New Champion, The :BOR-48June27-20.
Penalty of Jazz, The :BOR-48June27-20.
Price of Success, The:BOR-48June27-20.
Sealed Lips :BOR-48June27-20.
S. O. S. Perils of the Sea : BOR-48June27-20.
Speed Demon, The:BOR-48June27-20.
Thrill Hunter, The :BOR-48June27-20.
Unwritten Law, The :BOR-48June27-20.

Davis
$50,000 Reward :May23-163.J une27-20.
Fighting Courage :June27-119.
My Neighbor’s Wife:May23-162June27-119.
Red Love :May23-162.Mayl6-14.Junel3-18.June27-

119.

Tales of a Thousand and One Nights: May 23-162.
BOR-50.Apr. 18-14.

Thrill Girl, The:May23-163.June27-119.
Tonio, Son of the Sierras :May 23-162.
Tricks :June27-119.
Under Fire:May 23-162.

East Coast
Early Bird, The: BOR-54.
Speed Spook, The:BOR-54t

Elbee
Self Defense:June 13-16.

F. B. O.
Alias Mary Flynn :May 9-91.May 30-67.
Bandit’s Baby, The:May9-93.July4-69.
Drusilla With a Million: BOR-32. May 23-Ins. May

30-73.June27-167.June27-167, 170, 171.July4-64,65.
Fighting Demon, The: May23-Ins.June20-58.June27-

167,170,171.
Flaming Waters :May23-Ins.June27-170.July4-65.
Futurity Winner, The: May 23-Ins.June 27-170.July

4-65.

Happiness :May23-Ins.July4-64.
Her Father’s Daughter : BOR-32.
Human Tornado, The :June27-176.

If Marriage Fails: BOR-32. May 231ns. June 27-170.
July4-64.

Isle of Retribution, The: May 23-Ins. June 27-170.
July4-65.

Jimmie’s Millions :June 20-58.
Keeper of the Bees, The: May 23 Ins. June 27-170.

July4-64.
Last Edition, The:May23Ins.July4-64.
Lilies of the Streets :BOR-32.
Love’s Bargain :BOR-32.May2-79.
Midnight Flyer, The:May23Ins.June27-170,167.July

4-65.
Pacemakers. The:May 16-96.

Parisian Nights: May 23-Ins. June 27-167,170. July
4-64.

Poor Girl’s Romance, A: May 23-Ins. June 27-170.

July4-65.
Scar Hanan :June27-175.
Speed Wild : May 16-105.

Smooth as Satin :June27-167.
Tearing Through :June 6-74.June 20-58.
Texas Bearcat, The:June6-74.
When His Love Grew Cold :May23-Ins.JuIy4-64.
White Fang:BOR-32.May30-69.
Wild Bull’s Lair, The:July4-69.
Youth and Adventure :June 20-58.

First National
Abraham Lincoln :BOR-Ins.Apr. 18-Ins.June 13-24.

Ashes :Apr. 18-Ins.
As Man Desires :May 16-Ins.
Bed and Board :Apr. 18-Ins.

Boss of Little Arcady, The :Apr. 18-Ins.
Careers : Apr. 1 8-Tns.

Chickie:May 23-24,25.June 6-18,

Clarissa and the Post Road :Apr. 18-Ins.
Classmates :June 13-24.
Classified : Apr 1 8-Tns.

Declasse:Apr.25-22, 23.Junel3-24.
Desert Flower, The: June 20-15.June27-23-24.July4-

20.

Don Juan’s Three Nights : Apr. 18-Ins.
East of the Setting: Sun :Apr. 18-Ins.
Enticement :June 13-24.

Fine Clothes :June27-23.
Flaming Youth :May 16-Ins.
Flowing Gold:May 16-Ins.
Forever After :Apr. 18-Ins.
Frivolous Sal :June 13-25.

Graustark : Apr. 18-Ins.June27-23.
Half Way Girl. The :June27-23.
Heart of a Siren, The:Apr.25-8.
Her Sister From Paris :June27-23.July4-20.
His Supreme Moment :May 9-14,15.
Husbands and Lovers :June 13-24.

Husband for George Anne, A :Apr. 18-Ins.
Inez From Hollywood :June 13-25.
Irene : Apr. 1 8-Tns.

I Want My Man :May2-23.Mayl6-Ins.Junel3-25.
Joseph Greer anH Hi*; Stepdaughter :Apr. 18-Ins.

Just A Woman :Junel3-23.July4-20,
Knockout, The :June27-23.Apr.l 8-Ins.

Ladv, The :BOR-Ins.Apr. 18-Ins.May 23-28.June 13-

24,26.June27-21.
Lady Who Played Fidele, The: Apr. 18-Ins. July

4-20.

Learning to Love:.Tune 13-24.

Lost World, The :BOR-Ins.Apr.l8-Ins.June 13-25.

Love’s Wilderness :June 13-24.

Madonna of the Streets :May 16-Ins.June 13-25.
Making of O’Malley, The :Mayl6-Ins.July4-19,20.
Marriage Whirl, The :July4-20.
Men of Steel :Apr. 18-Ins.May 16-Ins.
My Son :May 9-16.May 23-26, 27.June 13-23.
New Toys :June 13-25.

One Year to Live :Apr.4-18.Junel3-25.
Only Woman, The:June 13-25.
Out of the Ruins :Apr. 18-Ins.
Paradise : Apr.l8-Ins.
Playing With Souls :May 2-24.

Quo Vadis :BOR-Ins.May 2-22.June 13-25.
Rainbow’s End :Apr. 18-Ins.
Rose of Monterey, The :Apr. 18-Ins.
Sally :Apr.25-24.June 13-25.
Sandra :.Tune 13-24.

Scarlet West, The:July4-20.
Sea Hawk, The :BOR-Ins.Apr.l8-Ins.June 13-25.

Secrets :BOR-Ins.
Shore Leave :Apr.l8-Ins.
So Big:June 13-24.

Soul-Fire :May 30-14,15.June 6-17.

Splendid Road, The : Apr.l8-Ins.
Talker, The :May30-16.June27-22.
Thief in Paradise, A:Junel3-25.
Unguarded Hour, The :Apr. 18-Ins.
Viennese Medley. The:Apr. 18-Ins.
White Monkey, The: June20-16.July4-20.
Winds of Chance : Apr. 18-Ins.

Fox
Ancient Mariner, The:June27-9.July4-9.
As No Man Has Loved: May 9-Ins. May 30-7. June

13-5.June20-9 ,June27-9 .July4-8.
Best Bad Man, The :May27-9-Ins.
Desert Valley :May9-Ins.July4-8.
Dixie Merchant, The : May9Ins. Junel3-5. June20-9.

June27-9.July4-8.
East Lynne: May9-Ins. May30-7. Junel3-5. June

20-9 .June27-9 .July4-8.
Everlasting Whisper, The :May 9-Ins.

Fighting Heart, The: May9-Ins.Junel3-5.June20-9.
June27-9.July4-8.

First Year, The :May 9-Ins.May 30-7.June 13-5.June
20-9.June27-9.July4-8.

Fool, The: May 9-Ins.May 16-16.May 23-19.May
30-7.Junel 3-5.June20-9 .June27-9.July4-9

.

Gold and the Girl : Apr. 25-12. 13.
Havoc: May9-Ins. Junel3-5.June20-9.June27-9.July

4-9.

Hearts and Snnrs :Apr. 25-12, 13.
Iron Horse, The :Apr.25-1 0.11.May 9-Ins.May 16-17.

May 30-7. June 13-5,6,7,8,8. June 20-9. June 27-9.

July4-8.
Johnstown Flood. The: May 9-Ins.June 13-5.June

20-9.June27-9.July4-8.
Kentucky Pride :May 9-Tns.May 30-7.June 13-5.June

20-9.June27-9.July4-8,9.
Lazy Bones: May9-Ins.May30-7.Junel3-5.June20-9.

June27-9.July4-9.
Lightnin’: May 9-Ins.May 30-7.Junel3-4.5.June20-8,

9,10.June27-9 .July 4-9.
Lucky Horseshoe, The:July4-9.
Marriage: May 9-Ins. June 13-5.June20-9.June27-9.

July4-8.
Part-Time Marriage :May 9-Ins.
Part-time Wives: Junel3-5.May9-Ins.June20-9.June

27-9.July4-8.
Riders of the Purple Sage :Apr.4-4,5.

Four Opportunity/
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Seventh Heaven :May9-Ins.June27-9.July4-9.
Siberia: May 9-Ins. June 13-5. June 20-9. June27-9.
July4-8.

Silver Treasure, The :May9-Ins.Junel3-5.June20-9.
June27-9.July4-9.

Thank You:May 9-Ins.June 13-5.June 20-9.June27-9.
Three Bad Men :May9-Ins.June27-9.July4-8.
Thunder Mountain :May 9-Ins.June 13-5.June 20-9.

June27-9.July4-8.
Timber Wolf, The:May9-Ins.July4-9.
Trouble Hunter, Thc:May9-lnN
Wages for Wives :June27-9.July4-9.
Wheel, The :May9-Ins.May30-7.Junel3-5.June20-9.

June27-9.July4-9.
When *he Door Orv'ued :May 9-Ins.June 13-5.June

20-9.June27-9.July4-9.
Winding Stair, The: June 13-5. June 20-9. June27-9.
July4-8.

Garson
High and Handsome :May 23-113.

Gerson
Canvas-Kisser, The:May 23-161.
Going the Limit :May 23-161.
Ten Days:May 23-160.
Too Much Youth:May 23-160.

Goldstone
Reckless Sex, The: BOR-52.
Soiled: BOR-52.
Thoroughbred, The:BOR-52.
Torrent, The:BOR-52.
Verdict, The:BOR-52

Guy De Vilmorin
Miracle of the Wolves, The:Apr.l8-18.

Ivan Players, Inc.
Lying Wives :May 2-12,13.May 16-19.

Jans
Ermine and Rhinestones :May 23-158.
Indiscretion :May 23-158.
Man’s Dangerous Age:May 23-158.
Married :May 23-158.
Other Men’s Wives :May 23-158.
Roaring Forties, The :May 23-158.

Metro-Goldwyn
Auction Block, The: June 13-Ins. June 20-Ins.June

27-Ins.
Bardelys the Magnificent: June 13-Ins.June 20-Ins.

June27-Ins.July4-1,Ins.
Barrier, The:June 13-Ins.June 20-Ins.June 27-Ins.
Ben Hur :June6-l.Junel3-Ins.June20-Ins.
Big Parade, The : May23-l.l 5.June6-l.l 3-Ins. June

June27-Ins.June27-l.Ins.July4-1,Ins.
Brown of Harvard :Junel3-Ins.June20-Ins.June 27-

Ins.
Buddies: June 13-Ins. June 20-Ins. June 27-Ins.,71.

July4-l,Ins.
Cheaper to Marry :May 16-26.May 30-4.June. 6-4.

Chu-Chin Chow:May 16-27.May 30-4.June 6-5.

Circle, The: June 13-Ins. June 20-Ins. June 27-Ins.
July4-1.

Confessions of a Queen :May 16-27.May 30-4.June
6-5.

Daddy’s Gone-A-Hunting :May 16-26.May30-4.June
6-5.

Dance Madness: June 13- Ins. June 20-Ins. June 27-

Ins.
Dirty Face:June 13-Ins.June20-Ins.June27-Ins.
Don’t :May 16-26.May 80-4.June 6-6.

Denial, The :May 30-4.

Dixie Handicap, The:May8-7.
Exchange of Wives, An : June 13-Ins.June 20-Ins.

June27-Ins.July4-1.
Excuse Me:May 9-7.May 16-26.May 30-4.June 6-4,6.

Exquisite Sinner, The: June 13-Ins.June20-Ins.June
27-Ins.

Flesh and the Devil, The : Junel3-Ins.June20-Ins.
June 27-Ins.

Great Divide, The: May 9-7. May 16-26. May 30-4.
June6-4.

He Who Gets Slapped: May9-6.Mayl6-26.May30-5.
June6-4.Junel3-Ins.

His Hour:May9-7.May 16-26.May 3ft-4.June 6-4.

How Dare You :Junel3-Ins.June27-Ins.July4-l.
Lady of the Night:Mayl6-27.May30-5.June6-5.
Lights of Old New fork :June6-l.Junel3-Ins.June

20-Ins.June27-Ins.71.July4-1,Ins.
Little Bit of Broadway, A :Junel3-Ins.June20-Ins.
June 27-Ins.

Lovey Mary:June 13-Ins.June 20-Ins.June 27-Ins.

Man and Maid :May 16-27.May 30-5.June 6-6.

Mare Nostrum: May23-1. 15. June-6-1. Junel3-Ins.
June20-Ins.,l.June27-Ins.July4-1,Ins.

Married Flirts :May 16-27.May 30-5.June 6-4.

Merry Widow. The :May23-l,15.June6-l.Junel3-Ins.
June20-Ins.June27-Ins.July4-l.Ins.

Monster, The:May 16-26.May 30-4.June 6-4.

Mysterious Island, The:Junel3-Ins.June20-Ins.
June27-Ins.

Money Talks: June 13-Ins. June20-Ins. June27-Ins.
July4-1.

Monte Carlo :Junel3-Ins.June20-Ins.June27-Ins.
Mystic, The: June 6-1.June 13-Ins.June 20-Ins.June

27-Ins.
Navigator, The:May 16-27.May 30-5.June 6-5.

Never the Twain Shall Meet: Junel3-Ins.June20-Ins.
June27-Ins.July 4-1.

Old Clothes :J unel3-Ins.June27-Ins.
Paris: May23-l.June 6-l.June 13-Ins.June 20-Ins.

June27-Ins.
Pretty Ladies :Junel3-Ins.June20-Ins.June27-Ins.
Proud Flesh:May 16-26.May 80-4.June 6-4.

Rag Man, The:May9-7.Mayl6-27.May30-5.June6-6.
Junel3-Ins.June20-Ins.

Reason Why, The: June 13-Ins.June 20-Ins.June 27-

Ins.July4-l.
Red Lily, The:May9-7.Mayl6-26.May30-5.June6-4.
Romola: May9-l.May23-l.June6-l. Junel3-Ins. June

20-Ins.June27-Ins.July4-Ins.
Sally, Irene and Mary :June6-l.Junel3-Ins.June20-

Ins.June27-Ins.July4-1.
Scaramouche:June 6-1.

Seven Chances: Apr. 18-4,5. May 9-7. May 16-27.

May 30-4.June 6-4.

Sinners in Silk:May 16-26.May 30-5.June 6-5.

Slave of Fashion, The:June6-l.June27-Ins.July4-l.
Snob, The:May 16-26.May 30-5.June 6-4.

So This Is Marriage :May 16-27.May 30-5.June 6-6.

Span of Life, The: June 13-Ins.June 20-Ins.June27-
Ins.

Sun U p :Junel3-Ins.June20-Ins.June27-Ins.July4-1.
Sporting Venus, The :May 16-27.May 30-4.June 6-5.

Temptress, The: Junel3-Ins.June20-Ins.June27-Ins.
July4-l,Ins.

Time, the Comedian :Junel3-Ins.June20-Ins.June
27-Ins.

Torrent, The: June 13-Ins. June 20-Ins. June27-Ins.
July4-l,Ins.

Tower of Lies. The :May23-l.l 5.June6-l.Junel3-Ins.
June20-Ins.June27-Ins.July 4-1,Ins.

Unholy Three, The :May23-l,15.June6-l.Junel3-l-
Ins.June20-Ins.June27-Ins.

Way of a Girl, The :May 9-7.May 16-26.May 30-6.

June 6-4.

White Desert, The :May 30-4.June 6-4.

Wife of a Centaur :May 16-27.May 30-5.June 6-5.

Wine of Youth, The:May S0-5.June 6-5.

Women and Wives: Junel3-Ins.June20-Ins. June27-
Ins.

Zander the Great :BOR-38.May2-Ins.

Lee-Bradford
Passionate Adventure, The:July4-14.

Lumas
McFadden’s Row of Flats :May 23-166.

Paramount
Adventure :May 23-12.

Air Mail, The:BOR-3.May23-12.
American Venus, The :May 16-Ins.June 6-11.

Ancient Highway, The:May 16-Ins.June 6-11.

Any Woman :May23-12.June20-12.
Are Parents People? :June 27-11,15.
Back Home and Broke :June6-12.Junel3-12.
Beggar on Horseback :Apr.l8-ll.May 16-Ins.June

6-ll.June20-13.June27-12,14.

No Applesauce—Real Product!
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Best People, The:MaylS-Ins.June6-ll.June 27-12.
Blind Goddess, The:May 16-Ins.
Border Legion, The :May23-ll.
California or Bust :May 16-Ins.June 6-11.
Charmer, The:May23-12.
Code of the West,The:May 2-10.

Coast of Folly, The :May 16-Ins.June 6-11.

Cobra : May 16-Ins.June6-ll.June27-12.
Conquered :May 16-Ins.June 6-11.

Covered Wagon, The:May23-ll.July4-ll.
Crossroads of the World :May 16-Ins.June 6-11.

Crowded Hour, The:May 9-4.

Dressmaker from Paris, The: BOR-3.Apr.18-12.May
23-12.

Empty Hands :May 23-11.
Enchanted Hill, The:Mayl6-Ins.June6-ll.June20-12.
Flower of the Night :May 16-Ins.June 6-11.

Forbidden Paradise :May 23-11.
Forty Winks :May23-12.
Golden Bed, The:May 23-11.

Golden Princess, The :May 16-Ins.June 6-11.

Goose Hangs High, The :May23-12.
Grounds for Divorce :June27-ll.
In the Name of Love:Mayl6-Ins.June6-ll.June20-

13.June27-14.
King, The :May 16-Ins.June6-ll.June27-12.
Kiss for Cinderella, A: May 16-Ins. June 6-ll.June

27-12.
Kiss in the Dark, A:Apr.25-15.
Liberty Special :May 16-Ins.June 6-11.

Light of the Western Stars :May23-12.June27-ll, 15.

Little French Girl, The :May23-12.June27-15.
Lord Jim :May 16-Ins.June 6-11.

Lost—A Wife:June20-ll.June27-ll,15.
Lucky Dervil, The:June20-13.June27-14.
Madame Sans Gene:BOR.3.May23-12.
Manhandled :May 23-11.
Manhattan :May23-ll.Junel3-13.
Manicure Girl, The :June27-11.15.
Marry Me! :June27-11.15.
Men and Women :Apr.25-16.
Merton of the Movies :May 23-11.

New Lives for Old :May23-12.
New Brooms :Mayl6-Ins.June6-ll.June27-12.
New York:May 16-Ins.

Miss Bluebeard :May23-ll.
Moana of the South Seas:May 16-Ins.

Night Club. The :May9-3.May23-12.
Night Life of New York :Mayl6-Ins.June6-ll.June

20-13.June27-14.
North of 36 :May23-ll.
Not So Long Ago:June6-ll.June27-12.
Old Home Week: May 23-12. June 6-12. June 13-12.

June 27-14.

Paths to Paradise :June27-ll.July4-12, 13.

Peter Pan:May23-ll.
Playground of the Giants :May 16-Ins.

Polly of the Ballet:May 16-Ins.June 6-11.

Pony Express, The :May 16-Ins.June 6-11.

Quarantine :May16-Ins.June6-ll.June27-12.

Rugged Waters: Mayl6-Ins.June 6-11.June 20-12,13.

June 27-14.
Shamrock, The :May 16-Ins.June 6-11.

Shock Punch, The: May 23-12. May 30-11. June
13-13. June 27-15.

Sinners in Heaven :May 23-11.

Son of His Father, A :May 16-Ins.June 6-U.
Sorrows of Satan :May 16-Ins.

Stage Struck :May 16-Ins.June 6-11.

Stage Door Johnny, The :May 16-Ins.June 6-11.

Street of Forgotten Men, The :May 16-Ins.June •-

1 1, 16-Ins.June6-ll.June20-13.June27-14.
Ten Commandments, The:Apr.l8-ll.May 2-9.May

16-Ins. June6-ll.Junel3-13.June27-14.
That Royle Girl :May 16-Ins.June 6-11.

TronbleWith Wives,The:May 16-Ins.June 6-11.

Thundering Herd, The :BOR.-3.May23-12.
Too Many Kisses: May23-12.Junel3-12.
Vanishing American, The :Mayl6-Ins.June6-ll.June

13-13.

Wanderer, The :Mayl6-Ins.June6-ll.June27-12.
Wanderer of the Wasteland, A:May23-ll.
WhisperstMay 16-Ins.June 6-11.

Wild Horse Mesa:May 16-Ins.June 6-11.

Wild, Wild Girl. The :May 16-Ins.June 6-11.

When Knights Were Bold :May 16-Ins.June 6-11.

Womanhandled :May16-Ins.June6-ll.Junel3-13.

Pathe
Black Cyclone: June 6-Ins.June 13-54, 55,June20-76.
June27-184.

Preferred
Boomerang, The: BOR-42.
Breath of Scandal, The: BOR-42.
Capital Punishment :BOR-42.
Paint Perfume:BOR-42.June27-19.
Mansion of Aching Hearts, The: BOR-42.
My Lady’s Lips :BOR-42.June 27-19.

Parasite, The: BOR-42.
Triflers, The: BOR-42.
White Man -.BOR-42.

Principal
Mine With the Iron Door, The:BOR-7.
Re-Creation of Brian Kent, The:BOR-8.Mayl6-113.

May23-182.
Winning of Barbara Worth, The:June27-10.

Producers Dist. Corp.
American, The:June 20-63.
Awful Truth, The: Apr. 18-78. Apr. 25-62.May 2-62.

May9-78.May 16-90.May23-172. May 30-54. June
6-78.Junel3-65.

Bad Lands, The: BOR-34. Apr.18-17.Apr.25-61.May
2-61.May 9-77. May 16-87. May 23-171. May 30.53.

June6-77.Junel3-64.
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Beauty and the Bad Man :Apr.l8-87.Apr.25-71.May
2-71.May9-87. May 16-107. May 23-181.May 30-63.
June6-87.Junel3-84.

Beyond the Border: BOR-34. Apr. 18-86. Apr.25-70.
May2-70.May9-86.Mayl6-106.May 23-180. May30-
62.June6-86.Junel3-81.

Brave Heart, The:July4-78.
Coming of Amos, The: June 20-62. June 27-157.July

4-71.

Crimson Runner, The: Apr. 18-6,7,79,82. Apr.25-63,
66.May 2-63-66.May 9-79,82.May 16-91,98.May 23-

173,176. May30-55, 58 June6-79.82.Junel3-68,73.
Eve’s Leaves :J une20-68.J une27-168.July4-7 5.

Friendly Enemies: Apr. 18-76. Apr. 25-60. May 2-60.

May 16-86. May 23-170. May 30-52. June6-76.June
13-61.

Girl of Gold, The:Apr.l8-80,89.Apr.25-64,73.May 2-

64,73.May9-80,89. May 16-94,111. May 23-174,183.
May30-55-65.June6-80,89.Junel3-69,88.

Hell’s Highroad :June20-65.June27-161.July4-70.
Her Market Value : Apr. 18-83. Apr.25-67. May 2-67.

May9-83.Mayl6-99.May 23-177. May 30-59. June6-

83.

Junel3-76.
Last Frontier, The:June20-70.June27-173.July4-54.
Made for Love:June20-67.June27-165.
Million Dollar Handicap, The:June20-71.June27-176.
On the Threshold: Apr. 18-84. Apr. 26-68. May 2-68.

May9. 84.May 16-102.May 23-178.May 30-60. June 6-

84.

Junel3,77.
Prince of Pilsen, The June20-73.June27-177.JuIy 4-

59.

Private Affairs :Apr. 18-85.Apr.25-69.May 2-69. May
9-85.May 16-103. May 23-179.May30-61. June6-85.
Junel3-80.

Red Dice:June20-61.June27-156.July4-74.
Road to Yesterday, The:June20-60.June27-153.July

4-66.

Shipwrecked :June27-181.July4-63.
Silence: June 6-15.Junel3-21.June20-14.June27-18,

172.July4-10,51.
Silent Sanderson: BOR-34. Apr. 18-88. May 16-110.

May23-182. May30-64.June6-88.Junel3-85.
Simon the Jester :June20-74.June27-180.July4-62.
Stop Flirting: Apr. 18-75,90.Apr.25-59,74.May 2-59,

74. May 9-75. May 16-83.1 14.May 23-169,184. May
30-51.66.June6-75.90.Junel3-60.89.

Texas Trail, The: BOR-34.Apr.18-81.Apr.25-65.May
2-65. May 9-81. May 16-95. May 23-175.May30-57.
June6-81.Junel3-72.

Three Faces East :June20-69.June27-169.JuIy4-67.
Untamed Gentleman, The:June20-64.June27-160.
Unknown Soldier, The:June 20-73.

Volga Boatman, The: June 20-59.June27-152.July4-

58.

Wedding Song, The :June 20-66.June 27-164.

Without Mercy :July4,55.

B. P. Schulberg
Aristocrat, The:June 6-9.

Boomerang, The:June 6-8.

Breath of Scandal, The:June 6-8.

Capital Punishment :June 6-8.

Dancing Days : BOR-42.June 6-9.

Eden’s Fruit:BOR-42.June 6-9.

Exclusive Rights :BOR-42June 6-9.

Extravagant Youth :BOR-42.
Girl Who Wouldn’t Work, The:BOR-42.June 6-9.

Horses and Women :BOR-42.June 6-9.

Lew Tyler’s Wives: BOR-42.June 6-9.

Open That Door:BOR-42.
Other Woman’s Story, The :BOR-42.June 6-9.

Parisian Love :BOR-42.June 6-9.

Plastic Age, The June 6-9.

Poisoned Paradise June 6-8.

Poor Men’s Wives June 6-8.

Rich Men’s Wives June 6-8.

Romance of a Million Dollars, The :BOR-42.June
6-9.

Ruthless Women: BOR-42.
Shameful Behavior June 6-9.

Shenandoah :BOR-42.June 6-9.

Shopworn :BOR-42.June 6-9.

Studies in Wives:BOR-42.June 6-8.

Virginian, TheJune 6-8.

When a Woman Reaches Forty :BOR-42.
With This Ring : BOR-42.June 6-9.

Worst Woman, The:BOR-42.June 6-9.

Truart
Age of Indiscretion :June27-Ins.
Dumb Head, The :June27-Ins.
Dollar Down :June27-Ins.
Hurricane, The:June27-Ins.
Lightning :June27-Ins.
Lodge in the Wilderness, The :June27-Ins.
Marrying Money :June27-Ins.
Life of a Woman, The :June27-Ins.
Morals for Men :June27-Ins.
Morganson’s Finish :June27-Ins.
Pals :June27-Ins.
Reckless Sex, TheJune 13-20.
Salvage :June27-Ins.
Silent Witness, The :June27-Ins.
Soiled June 13-20.
Souls for Sables :June27-Ins.
Sporting Chance, The :June27-Ins.
Tale of a Vanishing People :June27-Ins.
Thoroughbred, TheJune 13-20.
Torrent, TheJune 13-20.
Travis Coup, The :June27-Ins.
Three in Exile :June27-Ins.
Verdict, TheJune 13-20.
Virgin, TheJune 13-20.
Where the Worst Begins :June27-Ins.
Wrong Coat, The :June27-Ins.
Wild Girl, The :June27-Ins.

United Artists
Bronze Collar, The:May 16-7,12.
Don Q, Son of Zorro:May 16-7,10.

Gold Rush, The:Apr.l8-8.May 16-7,9.

Little Annie Rooney :May 16-7,8.

Sally of the Sawdust :May 16-7.11.
Waking Up the Town :Apr.l8-9.

Universal
Arizona Sweepstakes :May 23-4.

Beauty and the Brute June 13-2.
Border Sheriff, The:May 23-6.

Bustin’ Through :May 23-6.

Beautiful Cheat, The:May 23-4.June 13-3.

Circus Cyclone, The:May 23-6.

Calgary Stampede, The:May 23-5.
California Straight Ahead :Apr.l8-2.May 23-4.
Chip of the Flying U :May 23-5.
Dangerous Innocence :June27-2.
Demon, The:May 23-6.
Fighting Peacemaker, The:May 23-6.
Goose Woman, The:Apr.l8-3.May 23-4.
His People:May 23-5.June 13-3.

Home Maker, The:Apr.l8-3.May 23-4.June 13-3.
Hunchback of Notre Dame, The:May 23-3.

I’ll Show You the Town :Mayl6-2.June27-2.
Kings Up:May 23-5.

Lightning Jack:May 23-6.

Little Giant, The :May 23-4.June 13-3.

Lorraine of the Lions :Apr.l8-3.May 23-4.

Looking for Trouble :May 23-6.

Love Thrill, The:May 23-5.

Man in the Saddle, The:May 23-5.
My Old Dutch :May 23-5.June 13-3.
On the Frontier :May 23-5.

Out of the Flood :May 23-6.

Peacock Feathers :Apr.l8-3.May 23-4.June 13-3.

Phantom of the Opera, The: Apr. 18-2. Apr. 25-2.

May 23-3.

Pony Express, The:Apr.l8-3.
Rustlers’ Ranch :May 23-6.

Sally in Our Alley :May 23-5.

Scrapping Kid, The:May 23-6.

Siege:Apr. 18-2.May23-4.Junel3-3.June27-2.
Sky High Corral:May 23-6.

Snowbound :May 23-5.

Spook Ranch :May 23-4.

Sporting Life, The:May 23-5.June 13-3.

Stella Maris :May 23-4.

Still Alarm, The :May 23-5.June 13-2.

Teaser, The:Apr.l8-3.May23-4.Junel3-3.June27-2.
Terror, The:May 23-6.

This Way Out:May 23-5.

Titans, The:May 23-4.

Triple Action :May 23-6.

Two Blocks Away:May 23-5.June 13-3.

Two-Fisted Jones :May 23-6.

Under Western Skies :May 23-5.

Where Was I? :May 23-4.

White Outlaw, The:May 23-6.

Whole Town’s Talking, The :May 23-5.

Western Pluck :May 23-6.

Vitagraph
Baree, Son of Kazan :BOR-21.May 16-24.
Beloved Brute, The:BOR-20.
Captain Blood: BOR-20.
Clean Heart, The:BOR-20.
Fear-Bound :BOR-20.
Greater Than Marriage :BOR-20.
Pampered Youth:BOR-20.
Redeeming Sin, The:BOR-20,21.
School for Wives :BOR-21.
Tides of Passion :BOR-21.
Two Shall Be Bom:BOR-20.

Warner Brothers
Age of Innocence, The:May 16-25.
Bridge of Sighs, The:May 16-25.
Broadway Butterfly :May 16-25.

Dark Swan, The:May 16-25.
Eve’s Lover:May 16-25.June 6-6,7.

Find Your Man:May 16-25.
How Baxter Butted In :Mayl6-25.July4-15.
Kiss Me Again :May 16-25.
Lost Lady, A:May 16-25.

Lighthouse by the Sea:May 16-25.

Lover of Camille, The:May 16-25.

Man Without a Conscience :May 16-25.

My Wife and I:May 16-25.
Narrow Street, The:May 16-26.

On Thin Ice:May 16-25.
Recompense :May2-19.May 16-25.
This Woman :May 16-25.

Three Women :May 16-25.

Tracked in the Snow:May 16-25.
Woman Hater, The:Mayl6-25.

Short Subjects

Bischoff, Inc.

Biff Comedies :May 2-16.

Classics in Slang:May 2-15.

Gold Medal Comedies :May 2-17.

Criterion Classics

Honeymooners in Grand Canyon : June 13-60.June
20-66 .

Davis

Cinema Stars :June27-119.
Fragments of Life: May 23-163.June 13-18.June 27-

119.
Hey, Fellows :May23-163.Junel3-18.June27-119,
It Might Happen to You:May 23-163.

Mystery Box, The:May23-163.Junel3-18.June 27-119.

Junel3-18.June27-119.
Peggy the Vamp:May 23-163.
Power God, The :BOR-50.Apr.l8-15.May 23-163.

June 13-18.

Saturday :May 23-163.
Sheiks and Shebas: May 23-162.Junel3-18. June 27-

119.

Educational

Balto’s Race to Nome:May 2-6.

Bobby Vernon Comedies June 27-Ins.
Cameo Comedies :June27-Ins.
Christie Comedies :June27-Ins.
Curses :May 30-9.

Dome Doctor, The:May 16-20.

Educational Pictures: BOR-60, 61.Apr.25-3.May 16-21.

Felix the Cat :June27-Ins.
Hooked :BOR-61.
Iron Mule, The:May 30-9.

Jimmie Adams Comedies :June27-Ins.
Juvenile Comedies :June27-Ins.
King Cotton June 6-13.
Kinograms :May2-7.May23-23.June20-7.June27-Ins.
Lupino Lane Comedies :June27-Ins.
Lyman H. Howe’s Hodge-Podge :June27-Ins.
Mermaid Comedies :May9-ll.June27-Ins.
Tuxedo Comedies :May30-9.June27-Ins.
Walter Hiers Comedies :June27-Ins.

Film Booking Offices

Adventures of Maisie :June27-137.
Bray Cartoons :BOR-32.May23-Ins.June27-137, 171.
Crackerjack Comedies :May23-Ins.
Fighting Blood Series :May 23-Ins.
Fighting Hearts Series :May 23-Ins.
Go-Getters Series:May 23-Ins.
Jimmy Aubrey Comedies :May 2-83.

Pace Makers, The :Apr.4-57.May 2-75.May 23-Ins.
Screen Almanac, The:BOR-32.
Stan Laurel Comedies :Apr.l8-74.June 13-78.

Telephone Girl Scries, No. 1, No. 2:May 23-Ins.

Fox Film Corp.
Fox News: Apr.18-13.May 2-11.May 9-Ins.May23-18.

May30-7,12,13.Junel3-10.June27-9,138,140.July4-4.
Fox Varieties: Apr.25-9. May 9-Ins.May 16-18.May

30-7 .June27-9, 138, 141.July 4-4.

Imperial Comedies :May9-Ins.May30-7.June27-9, 141.
July4-5.

Married Life of Helen and Warren, The:May9-
Ins.May 30-7.June 27-9,138,140.

O. Henry Stories: May9-Ins.May 30-7.June27-9, 139,
140.

Van Bibber Comedies :May 9-Ins.May 30-7.June 20-

10.June27-9,141.

Now Is the Time!

CECIL B. DeMILLE
presents * /x

leatrice ]9
by Harry Chapman
Ford with Clive Brook
and Koeklift'e Fellowes

Directed by

Paul Sloane

RELEASED BY PRODUCERS DISTRIBUTING CORPORATION
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Patlie
Aesop’s Film Fables :June 6-Ins.

Alice Day Comedies:June 6-Ins.

Ben Turpin Comedies :May23-186.June 6-Ins.
Brides of All Lands :June 6-Ins.

Bull and Sand :June27-74.
Breaking the Ice :June27-76.
Butter Fingers :June27-76.
Charlie Chase Comedies :June 6-Ins.
Clyde Cook Comedies :June 6-Ins.
Cold Turkey :June27-73,76.77.
Giddap :June27-74,76.
Glenn Tryon Comedies :June 6-Ins.
Good Morning Nurse :June27-76.
Green Archer, The:June 6-Ins.
Hal Roach Comedies: Apr.18-Ins.May 16-116.June6-

Ins.
Harry Langdon Comedies :May 9-69.June 6-Ins.
Haunted Honeymoon, A:June 6-Ins.
Hold My Baby :June 6-Ins.
Honeymoon Hardships :June27-73, 76.
Idaho:Apr. 4-Ins.Apr. 1 1-Ins.Apr.l8-Ins.June6-Ins.
Iron Nag, The:June27-74,76,77.
Janie and the Waning Glories:June 6-Ins.
Lion’s Whiskers, The :June27-74,76.
Lizzies of the Field :June27-76.
Lloyd Comedies:June 6-Ins.
Love and Kisses :June27-73, 76,77.
Mack Sennett Comedies :May9-100.June6-Ins.
Our Gang Comedies :Apr.l8-92.June 6-Ins.
Over There>-Abouts:June27-76,77.
Pathe News :June 6-Ins.
Play Ball :June6-Ins.July4-84.
Prettiest Girl I know. The:June 6-Ins.
Rainy Knight, A :June27-73.
Ralph Graves Comedies:June 6-Ins.
Romeo and JuIiet:June27-76.
Sneezing Beezers:June27-74,76.
Spats Comedies, The:June 6-Ins.
Sportlights :Apr.25-76.June6-Ins.
Stereoscopies :June6-Ins.
Sunken Silver:May 30-84.June 6-Ins. June 13-92.
Super-Hooper-Dyne-Lizzies :June27-7 4,76.

Tee for Two :June27-73,76.
Topics of the Day :June6-Ins.
Wild West:June 6-Ins.

Rayart
Billy the Kid:May 23-Ins.
Fast Steppers :May 23-Ins.
Leather Pushers :May 23-Ins.
Super Speed :May 23-153.

Red Seal
Animated Hair Cartoons :June 27-136.
Film Facts :June27-136.
Gems of the Screen :June27-136.
Ko Ko Car Tunes :June27-136.
Flirting- With Death :June27-136.
Marvels of Motion :June27-136.
Out of the Inkwell :June27-136.
Thru Three Reigns :June27-136.

Sering D. Wilson & Co., Inc.

Color Shots :BOR-46.
Columbus Discovers a New Whirl :May 23-165.
Ebenezer Ebony Comedies :BOR-46.May2-18.
Floral Feast, A:May 23-165.
In a Cottage Garden :May 23-165.
Flying Elephant. The:May 23-165.
Karlo Kolor Komics :BOR-46.May2-18.
Kid Noah :BOR-46.May2-18.
Musical Melodies: BOR-46.
Redhead Comedies :BOR-46.May2-18.
Thundering Waters:May 23-165.
Wonder Book, The:BOR-46.May23-165.
World in Color, The:May 23-165.

"The Talker,” in -which Lewis Stone and
Anna Q. Nilsson appear for First
National, has been completed and is

now being distributed.

Fast Steppers :June20-2.July4-3.
Fighting Ranger, The :May 30-2. 3.June 20-2.

Great Circus Mystery, The: BOR-58.June 20-2.July
4-3.

International News: BOR-40. May 2-45. May 23-3.

June 27-144.
In the Davs of Buffalo
Iron Man, The:BOR-58.June20-2.July4-3.
Leather Pushers :June 20-2.

Little Red Riding Hood:May 23-9.

Perils of the Wild:June 27-144.May 23-8.

Phantom Island, The:May 23-8.

Radio Detective, The :June27-145.
Riddle Rider, The:BOR-58.June20-2.July4-3.
Scarlet Streak, The :June27-145.
Strings of Steel :May23-8.June27-145.
Winking Idol, The:June 27-145.
Wolves of the North :BOR-58.June20-2.July4-3.

Universal
Ace of Spades :May23-3.June27-145.
Blue Bird Comedies :May23-3.June27-142.
Buster Brown Comedies :May 23-9.
Century Comedies :May2-2.May23-9,9.June20-2.
June27-142.July4-3.

Eagle’s Talons. The:BOR-58.
Fast Express, The:BOR58.June20-2.July4-3.

Roach Signs Brooke
(Special to Exhibitors Herald)

NEW YORK, June 30.—Hal Roach of
Pathe has signed Tyler Brooke, now
winding up an engagement with “No,
No, Nannette.”

Something to Write Home About!

CECIL B. DeMILLE
^

" ROD LAROCQUE jp

.. adaptedby Mary O'Hara
fmthephy STRONG HEART WILLIAM. C.DeMlLLE

with /TA
LILLIAN RICH 6- ROBERT EDESON lA

jr directed iy

RUPERT JULIAN
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LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matte" 7 of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

We’re Guilty; And IT WAS Murder
HAMILTON, O.—To the Editor: Just

got back from Cleveland and glanced
rather hurriedly through your Anniversary
Number. Congrats. It sure is a pip. And
then some.
One of us certainly pulled a boner on

my message of congratulation. I meant
to say (and could swear that I did) “I
can’t help but feel that other exhibitors
feel towards the Herald the same as I do.”
The blit was left out in print (page 33)

and your printer or my sec. are guilty of
murder

!

’Sawful. I wanted to be so nice; now
read it. Better correct it, because you
know how I feel ’bout the W. G. T. P.

—

Fred S. Meyer, Palace theatre, Hamil-
ton, O.
(NOTE: Through our error, Mr. Meyer’s com-

ment got into the printed book as: “I can’t feel
that other exhibitors feel towards the HERALD
the same as I do,” which is exactly the reverse
of what he wrote. When the staff of the
“W. G. T. P.” (which we hope means “world’s
greatest trade paper”) lets errors like that get
by, it’s time to buy spectacles for the outfit and
bids are advertised for herewith.)

Sends First Report; Why Not Make
It a Habit?

HUNTINGTON, IND.—To the Editor:
We have never sent in a report on pictures,

but in justice to “The Santa Fe Trail” se-

rial, we feel we must send in our expe-
rience with it.

In a recent issue of the Herald, this

serial was pronounced no good by one ex-
hibitor

;
we are using it now on Wednes-

day and Thursday, having the eighth epi-

sode this week, and it has put two extra
Saturdays in the week for us.

We get it from the Progress Pictures
Co., at Indianapolis, and must say that for
good pictures, good prints, courteous treat-

ment and generous consideration, this ex-
change holds the championship. We use
all of their products we can handle, for
we are always sure of good pictures and
excellent service.

—

Mrs. Charles Renner,
Colonial theatre, Huntington, Ind.

Assails Roadshow Outfit

SOCORRO, N. M.—To the Editor: I

trust you will be able to give space to the

following, as it may help some other ex-
hibitor.

Some time ago an advance agent for the

Miller Brothers 101 Ranch pictures was
through here and I booked both of their

pictures, “Trail Dust” and “The Cherokee
Strip,” for both my houses. They went
through with their contract okay on “Trail

Dust,” but on “The Cherokee Strip,” they
played here and informed me they were
booked in Albuquerque on the same day
they were to play my other house in Belen.

Now they no doubt knew this all the time
and never gave me any notice.

To begin with, these pictures are the

bunk and they want an advanced admission
for them and they are not worth it. The
fellow who came through with “The Cher-
okee Strip” told me he did not intend to

fill the contracts after he got to Colorado
as it was getting too hot. So, Brother
Exhibitors, if any of you have these at-

tractions booked, be on the lookout, as

they certainly don’t play fair.

—

-Leo M.
Fay, Gem theatre, Socorro, N. M.
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THEATRE CONSTRUCTION
AND EQUIPMENT

Marr & Colton Organs
Installed by Two
Ohio Theatres

The Marr Colton Company has installed

an organ in the West Park theatre, oper-

ated by Max Lefkowitz and Polster. The
beautiful theatre was opened on May 14

and is attracting excellent crowds.
The Euclid theatre in Cleveland, operated

by the Ivanhoe Theatre Co., was opened
May 22 and this theatre also uses a Marr
& Colton organ.

Exhibitors have found that organ music
is now essential as part of the feature
program.
The Marr & Colton Company was re-

cently awarded the contract for the New
Tempest theatre at Los Angeles, California.

This theatre is going to be opened late in

the year.

Hoover to Decide Fate
of Mine Bureau Films

(Special to Exhibitors Herald)

WASHINGTON, June 30.—Use of mo-
tion picture films by the bureau of mines
is likely to come up for discussion after

transfer of the bureau and its films from
the interior department to the depart-
ment of commerce July 1. Hoover will

appoint a committee of mining men to

study the bureau’s work. Mr. Hoover
several years ago had a rather distressing
experience with the use of films and is

reluctant again to undertake any motion
picture activities, especially as some of

the films made for the bureau of mines
last year under fire.

A. W. Brown Named to

N. Y. Film Commission
(Special to Exhibitors Herald)

ALBANY, N. Y., June 30.— Demo-
cratic appointments made further

changes in the New York state mo-
tion picture commission recently when
Ansel W. Brown of Pulaski was suc-

ceeded in the Albany office by Earl
Leonard of Saratoga. The position
pays $3,500 a year and necessitates

visiting motion picture theatres in

one-third of the upstate counties.

Inter-Ocean Signs for

12 Gotham Productions
(Special to Exhibitors Herald)

NEW YORK, June 30.—Sam Sax of

Lumas Film Corporation and L. W. Kast-
ner of Inter-Ocean Film Corporation,

signed contracts recently whereby the lat-

ter will distribute the entire line of twelve
Gotham productions for the world ex-

clusive of the United States and Canada.
Included in the deal are “The Overland

Limited,” “A Little Girl in a Big City,”

“The Police Patrol,” “His Master’s Voice
and “The Part Time Wife.”

Window Card in two colors

Butterfield Obtains

Control of Five

Playhouses
Announcement has been made that W. S.

Butterfield lias purchased controlling in-

terest in the stock of the Consolidated
Theatres of Grand Rapids, including the

Majestic, Orpheum, Strand and Isis, which,
together with the Powers theatre, recently

acquired by Mr. Butterfield, gives him con-
trol and direction over five Grand Rapids
theatres.

Announcement was made a few days ago
that he has secured the Oakland theatre in

Pontiac.

This gives Mr. Butterfield direction of

33 theatres, all told.

Santa Ana Business
Men Will Build

Large House
Announcement of the proposed construc-

tion of a new $200,000 theatre that will

provide one of the most elaborate amuse-
ment palaces in Southern California, out-

side of Los Angeles, has been made in

Santa Ana. The new structure will be
built on North Broadway at Fifth street,

by a group of Sana Ana business men, in-

cluding W. B. Williams, T. E. Stephenson,
W. A. Huff, A. W. Rutan, George S.

Smith, Arthur H. Lyon, L. H. Wakeham,
Harry Spencer, Ray Lambert and F. E.

Farnsworth.

The theatre will have dimensions of

80x175 feet and a seating capacity of 2,000,

larger than any theatre in Long Beach or
San Diego. E. D. Yost, former local the-

atre manager, and now in charge of the

Yost, Temple and West End theatres in

Santa Ana, has signed a 20-year lease on
the new theatre.

The owners recently bought the North
Broadway property, which has a frontage
of 150 feet on Broadway. The theatre will

leave vacant spaces on either side, which
may be improved at the same time the

theatre is built, it is announced.

Bailey and Bowler, Los Angeles archi-

tects, have been commissioned to prepare
plans. The new theatre will not be ready
to open for a year.

Pedagogue Chosen Head
of Metro Personnel

(Special to Exhibitors Herald)

HOLLYWOOD, June 30.— Louis B.

Mayer, head of Metro-Goldwyn-Mayer stu-

dio has appointed Dr. Webster Robinson,
former University of California, instructor,

as personnel director of the Culver City
studios. He will follow closely the system
adopted by the Ford Motor Car Company,
Standard Oil, Bethlehem Steel Works and
other companies which employes a large

number of workers.

Product That Shows the Way

!

HUNT STROMBERC PRESENTS

PRISCILLA DEAN

YUKON
UNT STROMBERC PERSONALLY
SUPERVISED PRODUCTION

Produced by
Hunt Stromberc Coap

S R Rogers T-

released ay PRODUCERS DISTRIBUTING CORPORATION
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CHICAGO PERSONALITIES
— By E. R. =====

RAILROADS, newspapers, the Chicago Gas and Light Company and
the Thomas Cusack bill posters concern all have entered the “Greater

- Movie Season” drive to cooperate with Chicago theatre men, Ralph
T.Kettering of Jones, Linick & Schaefer, general manager of the Chicago
campaign, told exhibitors at their third mass meeting last Thursday, when
$7,000 was pledged in seven minutes toward the $50,000 fund. More than
$33,000 will have been raised before Thursday of this week, it was
estimated.

T3ARNEY BALABAN, treasurer and
chairman of the finance committee,

made a special plea for co-operation from
the small theatres, saying they will benefit
more than the large houses by the move-
ment. The exhibitors voted to assess them-
selves 10 cents a seat for theatres with less

than 400 capacity and 20 cents for those
with more than 400.

Tieups cited by Mr. Kettering included
donation of 150 billboards by the Cusack
company while exchanges have agreed to
give 10 boards apiece, making 300 24-sheet
boards available without cost. Louis
Brager, Chicago representative of Will H.
Hays, helped get the consent of Samuel
Insull, president of Chicago Gas and Light
Company, to distribute literature in 3,000,-

000 homes in Chicago and vicinity. Five
railroads already have agreed to placard
their stations within 200 miles and to call

attention to “Greater Movie Season” on
their menus and in other ways. The
Chicago Evening American has arranged
to carry a “Greater Movie” calendar box
across the motion picture page and will

distribute stickers.

Benefits of the campaign can be carried
over to the following August, said William
K. Hollander, advertising and publicity di-

rector of Balaban & Katz. Lou Kramer,
chairman of the publicity and advertising
committee, emphasized the need of creative
advertising, showing how the ice industry
has built up winter sales, and furriers had
started the use of summer furs by co-oper-
ative effort.

Those at the meeting agreed upon carry-
ing in all advertising of “Greater Movie
Season” the caption “Attend the motion
picture theatre nearest your home,” as an
encouragement to the small house and to

prove the aim to make it benefit as much
as the large theatre.

* * *

Our friend of the Milwaukee convention
(Miller hotel, third floor) A. E. Rose, sales

manager of the Robert Morton Organ com-
pany, paid his respects to Chicago last week
and talked business with Eugene Wilder,
district sales manager at the Chicago office,

845 South Wabash avenue.

Henri Ellman is doing a little rapid ex-
pansion these days. No sooner does he
recover from the acclaim accorded his new
Capitol exchange in Chicago, than he goes
out and opens a branch at 144 Vermont
street, Indianapolis, with E. P. Pickier in
charge. This branch, like the Chicago of-
fice, will handle 18 Columbias and the Pre-
ferred output, totaling 36 pictures in all.

* * *

With business only fair-to-middlin’ right
now, Sam Abrahams has decided to jour-
ney over to Palestine for a visit with his
father. He leaves Chicago on July 7, and
will not return for a couple of months or
so. Bon voyage, Sam.

* * *

They say Roy Alexander bought the
cigars, but just our luck we were out of
town and didn’t receive one. The reason
for the celebration? An eight pound boy.
Mother and baby doing fine.

* * *

Garrett Graham has arrived in our vil-

lage as advance agent for Universal’s “See
America First” expedition. We expect our
old friend Doc Holah, who is directing the
tour, to be with us shortly.

* * *

Charles Raymond, radio publicity repre-

sentative of Balaban & Katz, has resigned
to become director of public relations for
the Newman and Royal theatres in Kansas
City, Mo., bought by Famous Players-
Lasky. He left Saturday and the folks

along the Row were sorry to see him pull

out.
* * *

How do you figure this one? H. C.

Brolaski, Illinois representative of Metro-
Goldwyn, after seven weeks in Augustana
hospital following an operation for appen-
dicitis, surprised the doc and nurse by
togging up in his best and announcing he
was going home. When asked the howkum
for leaving before he was formally dis-

charged, Brolaski gently but firmly in-

formed them that it was not only Fathers’

day but also the anniversary of the laying

of the Augustana hospital cornerstone and
he was going to help celebrate both.

Pro-Dis-Co has opened a new exchange
in Des Moines, with Eddie (E . J.) Lipson
in charge. The office is at 1003 High street.

Cecil E. Maberry, division manager, went
down last week to supervise the arrange-
ments for the formal opening celebrated
June 29.

* * *

Harry Kirchgessner, traveling auditor for
Pro-Dis-Co, bounded in from New York
and then set out for Des Moines to help
put the new exchange off on its right foot.

* * *

Jack Nolan of the Fox home office, now
in Chicago, has been knocking over the
towns in Northern Illinois with his own
sales wallop.

* * *

Fox visitors last week included Owen
McKivitt of the Bijou at Racine, Wis.

;

Frank Cook of the Bijou at Fond du Lac,
Wis.

; O. Hanson of the Jefferson theatre
at Goshen, Ind.

;
Mr. Chinn, Crystal, An-

tioch, 111., and Bogot & Ingersoll of the
American at Sandwich, 111.

* * *

Frank P. Ishmael of Metro-Goldwyn is

chuckling all over because he won a
lot in “Newrest,” a summer resort section

of Wisconsin. Frank says they don’t catch
anything but muskies up there and the deer
are so plentiful that hunters have to use
sawed off shotguns because the barrels

get caught in the antlers. He’s looking
up architect’s quotations on summer cot-

tages.
* * *

Julius Goldberg of LaPorte, Itiu., was
in for one of his illuminating chinchins
with 7. A. Steenson over at Warner’s. It’s

a grand give and take—all in fun, of
course—when these two get together.

* * *

Joe Lyon of Fox exchange takes himself
off to parts unknown, even to himself, July
3 for his vacation. He says he’ll be any-
where in Canada or Patagonia, perhaps in

Sparta or Athens, but not in the Georgia
towns of those names.

* * *

Joe Lyon insists on one of two things.

Either he must be transferred to the home
office of Fox, or the office force in New
York must be transferred to Chicago.
Why? Mrs. F. Worthington, widow of
C. L. Worthington, who was manager here
for Fox nine years ago; Miss Jean Kup-
per, sister of Bill Kupper, Pittsburgh man-
ager, and Miss B. Blum have been spending
their vacation in our city. On to New
York.

5}C %

Irving Mandcll of Security Pictures is

staking himself to an hegira down to Noo
Yawk this week to hobnob with W. Ray
Johnston, president of Rayart. Irv re-

marked he was going to stroll up and down
Broadway a couple of days before hieing
himself home.

* * *

Harry Scott, feature sales manager of
Pathe, and John Ragland, representative of
Harold Lloyd Corporation, came in for

the sales convention of the new Midwest
division June 27. The conference broueht
in Ballentyne of the Des Moines exchange,
Gebhart of Omaha, Kushner of Milwau-
kee, Bayley from Minneapolis, and Harry
Graham of the Double I. Of course Fred
Aiken, manager of the new district, and
Jimmy Gillick, boss of the Chicago office,

were very much in evidence,
c
as was Pat

Campbell, special features representative.

Detroit also is in the new division but was
represented at the recent New York meet-
ing.

* * *

With E. A. Eschmann, general sales man-
ager, in town looking over the field work,
all the boys down at First National were
on their toes. Eschmann was the guest
of the day at the Friday golf tilts out at

the Butterfield links, and left Saturday. He
got into town Tuesday.

Yours for a Greater Movie Season!

A"AL CHRISTIE
\\

SHOWMANSHIP SPECIAL

Madame Lucy
JULIAN

witfy

ELTINGE&ANN PENN

from the FRENCH FARCE A
Jean Arletts

'

t>y^~ F. Mc Grew Willis

NGTON

RELEASED BY PRODUCERS DISTRIBUTING CORPORATION



nvitingUncleSam

to sit down and

be Comfortable

in

American Seating Company
theatre Chairs



Pathe Revie
A Film Magazine

The much in little picture.

Much in entertainment, little

in length.

Always bright, snappy, beautiful.

Contains scenes you can get

nowhere else, exclusive, novel,

interesting.

And in every number always ,

the incomparable Pathecolor.

It gives tone to your house.

One Reel Every Week

Pafhepicture
TRADE MARK.
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The Public

is waiting for

NORMA
Shearer
iinllt Lew Cody

in

*Slav

.

sfFash
i

Hobart
Henley’s
Production

M ,
i

By

Samuel
Shipman

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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How^paramount
is helpingyon sell

THEGREATERFORTY
to the Public---
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uestions
you shou/dask eVety
jiliq, salesman <

—

1. If I contract for your service, what real help

will you give me in putting over the picture with

the public ?

2. Will all your pictures play first run, so that I can

cash in on the publicity and advertising placed by
the big theatres?

3. Is your product backed consistently by national

advertising? What mediums do you use and how
frequently? Let me see copies of forthcoming ads.

4. Does your company maintain a good live exploi-

tation department working for my benefit?

5.

What is your company doing, aside from push-

ing your own product, to increase the public’s liking

and respect for motion pictures in general?

paramount(pictures
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1925 AUGUST 1925
EIGHTH eTKONTH

ASTRONOMICAL CALCULATION

GREATER
MOVIE
SEASON

FULL THEATRE MOON 3rd day 1 h. 30 m. post meridian . N.E.S.W.

LAST QUARTER PAID IN (House sold out) 10th day 3 h. 15 m. E.S.W.N.

NEW MONEY MOON 17th day 7 h. 15 m.— S. W. N. E. . S.N.W.E.

FIRST QUARTER OF SILVER SHOWER 24th day 1 h. . . W.N.E.S.

Day
of

month

Day
of

week

SUN Length
of

day
PRODUCTION REMARKS

Rises Sets

1 Sat. 4 35 7 5 14 30 NIGHT LIFE OF About this time prepare for
2 SUN. 4 36 7 4 14 28 NEW YORK harvest of Greater Movie Sea-
3 Mon. 4 37 7 2 14 25 son and the first of The
4 Tue. 4 39 7 1 14 22 Greater Forty. With ROD LA
5 Wed. 4 40 7 0 14 20 ROCQUE ® ERNEST TOR-
6 Thur. 4 41 6 59 14 18 RENCE a DOROTHY GISH
7 Fri. 4 42 6 57 14 15 9 ALLAN DWAN SPECIAL
8 Sat. 4 43 6 56 14 13 B

9 SUN. 4 44 6 55 14 11 THE LUCKY DEVIL Now is the time to prepare
10 Mon. 4 45 6 54 14 9 for automobile thrills and
11 Tue. 4 46 6 52 14 6 general box- office disturb-

ance to be made in RICHARD
DIX’S greatest picture, o'

12 Wed. 4 47 6 51 14 4 IN THE NAME OF LOVE Look for the Nifty Norse Star
13 Thur. 4 48 6 49 14 1 Greta Nissen © and the
14 Fri. 4 49 6 48 13 59 tropical light RICARDO
15 Sat. 4 50 6 46 13 56 CORTEZ q surrounded by

Wallace Berry • and Ray-
mond Hatton o

16 SUN. 4 51 6 45 13 54 RUGGED WATER Now is the time to look for
17 Mon. 4 52 6 44 12 52 storms on the shores of Cape
18 Tue. 4 53 6 42 13 49 Cod. e Irvin Willat’s newest
19 Wed. 4 54 6 41 13 47 thriller made from Joseph
20 Thur. 4 55 6 39 13 44 Lincoln’s best seller with
21 Fri. 4 56 6 37 13 41 Lois Wilson 9 Warner Baxter
22 Sat. 4 58 6 36 13 38 t Wallace Beery* and Phyllis

Haver, a

23 SUN. 4 59 6 34 13 35 BEGGAR ON The moon is in ascension and
24 Mon. 5 0 6 32 13 32 HORSEBACK strange dreams are pre-
25 Tues. 5 1 6 31 13 30 dominant.’ See them in

James Cruze’s 9 novelty
knockout.

26 Wed. 5 2 6 29 13 27 THE STREET OF On the same day comes the
27 Thur. 5 2 6 29 13 25 FORGOTTEN MEN new miracle of 1925. = Her-
28 Fri. 5 4 6 26 13 22 bert Brenon’s super" story
29 Sat. 5 5 6 25 13 20 with Percy Marmont , Mary

Brian Neil Hamilton.^

30 SUN. 5 6 6 23 13 17 THE TEN A Message from the moun-
31 Mon. 5 7 6 21 13 14 COMMANDMENTS tain written in lightning

that spells abundant harvest
for the wise exhibitor.

The calculations of this big harvest are made for the latitude and longitude of the United States and Canada,
to say nothing of the rest of the world, in the time of the 75th meridian west from Greenwich.

Joannes and (Characters of
<r

Principal Planets
© ROD LA ROCQUE
q RICARDO CORTEZ
b ALLAN DWAN
c IRVIN WILLAT
v JAMES CRUZE
a CECIL B. DE MILLE
O' MARY BRIAN
a PARAMOUNT PICTURES

ERNEST TORRENCE o’

RAYMOND HATTON 9

GRETA NISSEN
LOIS WILSON s
ESTHER RALSTON 5

LEATRICE JOY
NEIL HAMILTON
PARAMOUNT PICTURES t

RICHARD DIX
DOROTHY GISH
WALLACE BEERY
PHYLLIS HAVER
THEO. ROBERTS
PERCY MARMONT
WARNER BAXTER
PARAMOUNT PICTURES
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A stage record breaker -

urn
%c (

flay
JOHN GOLDEN

producer of successes, staged the play

WINCHELL SMITH
famous playwright, collaborated in writing it with

FRANK BACON
one of the most popular character actors of modern

times, who also enacted the title role

Winchell Smith

Frank Bacon

MAYOR. HYLAN, FRANK BACON AND
WINCHELL SMITH LEADING THE PARADE ON

BROADWAY WHEN"LIGHTNIN " BROKE THE RECORD

It was put on at the

GAIETY THEATRE
where it broke national records with a continuous

run of 1299 performances. Road and stock companies
have carried its fame all over the country and thou-

sands of newspaper columns have made the name
“Lightnin’ ” a household word.

LIGHTNIN’ MADE STAGE HISTORY
fox Film Corporation.
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and YOUR box office

!

NIN
GJhc Victim
WILLIAM FOX

presents the screen version from the scenario by

FRANCES MARION
noted photoplay writer

JOHN FORD
who staged “The Iron Horse,” was the director.

JAY HUNT and
MADGE BELLAMY
play the leading roles, assisted by Ethel Clayton,

J. Farrell MacDonald and a full cast of stars.

The spirit of a great play has been faithfully trans-

ferred to the screen by Director Ford, with many
additional scenes and incidents impossible to the

stage. Truly—a wonderful audience picture

!

SCENES OF DRAMA.
COMEDY AND PATHOS
FROM- " LI OHTN IN'"

FOX - GOLDEN
SUPREME ATTRACTION

IT WILL MAKE SCREEN HISTORY’
fox Film Corporation.
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A Parade of"
It’s always GreaterflovieSeason

The MARRIED LIFE of
HELENA WARREN

comedies

EARLEFOXE 0. HENRY
IN

COMEDIES

THE MARRIEL
LIFE OF HELEP
AND WARREP

THE ADVENTURES
OF VAN BIBBER
IN SOCIETY

8 Sparkling Two-Reel
Gems by America’s favo-

rite humorist, never before

screened.

8 corking two-reel pro-

ductions from stories by

Richard Harding Davis.

Two seasons success prove

the value of these great

comedies.

Marion Harlan has been

selected as the typical
O. Henrv Girl.

“Shoes”

8 Two-reel Pictures with

Kathryn Perry as the Bridi

and Hallam Cooley as th<

Groom.
Mabel Herbert Urner’ i

stories of the tribulations o i

wedded bliss have been pub
lished for fifteen years ir

500 newspapers.

Directed by Daniel Keefe
is the first production to be

released

Now in Production

“A Business Engagement’

Directed by Albert Ray

lr®^
tox *1.000,000 SHOOT SUBJECT POOCOAK

fox film Corporation,
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Profit Producers
ifvou pl4V FOX Short subjects

IMPERIAL COMEDIES
20 this season—Two Reels each

Snap, Dash, Action, Pep and Punch—The clever-

est comedies—The most beautiful girls—and a

host of talented animal actors—contribute to

these jolly jov-films. The silly slapstick stuff and

custard-pie capers of yesterday are out. Stories

of real humor, and original gags make

—

IMPERIALS
Screams of the Screen

FOXVARIETIES
In every quarter of the globe,

unceasingly day and night,

fifteen camera expeditions are

now laboring to

BRING THE WORLD
TO YOUR SCREEN

Pictures full of wonder, of

quaintness, of interest-piquing

novelty—in fascinating array

—

are photographed for the enter-

tainment of every one, every-

where.

26 Single Reel Subjects
that will captivate your

audience

OX SHUfVT SUBJECT5-UTTU CAAKTS »f the 5CBEEN
Pox Film Go ip o rati oil

.Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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1Standing Room Only!"
at these Theatres where

Make Your Theatre a Refuge

from the Heat of Summer
^ Since making this cut Keith Theatre, Atlanta, Ga.,

has contracted to become a Carrier Cooled theatre.

Cool and Dry

in Summer

Warm and

Balmy

in Winter

REFRIGERATION
by the

New Carrier System

has made the cooling of Public Buildings
safe and practical.

BECAUSE:
The refrigerating medium is a harmless

liquid. No leaks. No dangerous gases.

The machine has no valves or cylinders.

It is motor driven like a fan or a pump. It

is automatic in operation and requires no
expert attention.

The machine is Ya the size of other ma-
chines of the same capacity. It can be
tucked away under the sidewalk or in a
corner of the basement.

Write for details.

Clean, Washed

Air

Perfect

Comfort

Every day

farrier Engineering Corporation
Offices and Laboratories

750 Frelinghuysen Avenue Newark, N. J.
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Prof. Echo Saves

the Dwarf from
an angry

Mob.

LON CHANEY as Prof. Echo theVentril-

oquist. This is unquestionably the

most fascinating role he has ever
played.

Innocent to look at, yet the Qiant and the Dwarf
with strength and cunning were foes of Society.

.i|ji

’

I 9 1 PM ~
i



The Ventriloquist imitates the voice of an old lady

and throws the detectives off the trail. Never such

a tense moment in the annals of audience- thrills!

THE RECORD-BREAKING
PREMIERE -SHOWING!

“World premiere
ree Warfield San

breaking all existing

y opening records in
history of theatre. Picture
received most enthusiastically
by public and press. Look for-

ward to one of our biggest
and most successsful engage-
ments. Congratulations”—
A.. M. Bowles, Gen. Mgr.West
Coast Theatres, Inc.

Never Such
Advance Praise!

“The Unholy Three” is already predictec

to be one of the greatest hits in histor
“I would not be at all surprised to find that ‘The Unholy Three’ becomes the best America

motion picture of the year. Best underworld drama since ‘The Miracle Man’ and much more con
pelling. Superbly played especially by Lon Chaney. By all means see ‘The Unholy Three.’”

•

Frederick James Smith in Motion Picture Classic.
“Be sure to see this. It is one of the finest pictures ever made. From the very beginning tf

story grips you. Lon Chaney gives a perfect performance.?’

—

Photoplay Magazine.
“This is the greatest picture I have seen to date. Anyone anywhere will get a kick out of it.”-

Wid’s, Los Angeles, Cal.
“Perfect picture. Tremendous hit. Audience burst into salvos of applause. Genuine maste

piece. Whatever you do, don’t fail to see ‘The Unholy Three.’ ”—San Francisco Call.
“Moments when audience is almost out of the seats, so tense are the situations. If ‘The Unho

Three’ is not the outstanding feature of the year it will surely be among the topnotchers.”—So
Francisco Bulletin.

“ ‘The Unholy Three’ a classic of screen literature. In this masterpiece Lon Chaney creates

new standard in interpretative art of screen.”

—

San Francisco Daily News.
“Better than ‘The Miracle Man.”’— San Francisco Examiner.
“Startlingly good picture. Enthralling story. Very excellent acting.”—San Francisco Chronicl

In the arms of her man Rosie finds happiness at last.



Among other Big Hits for 1925*1926
Mare Nostrum

A Rex Ingram Production

By Blasco Ibanez. With Alice Terry, Antonio
Moreno. Ingram’s successor to “The Four
Horsemen.”

The Merry Widow
Director, Erich von Stroheim with Mae Murray
and John Gilbert. The picturizatiori of one of
the stage’s greatest hits.

Bardelys the Magnificent
Starring John Gilbert. With Claire Windsor.
King Vidor, Director. By Sabatini, author of
“The Sea Hawk,” “Scaramouche.”

Buddies

I

A Cosmopolitan Production starring MARION
DAVIES. From George Hobart’s successful play.

The Tower of Lies
Selma Lageriof’s prize novel. Victor Seastrom,
Director. Norma Shearer and Lon Chaney. Three
personalities of “He Who Gets Slapped.”

The Unholy Three
Tod Browning, Director. Starring Lon Chaney.
With Mae Busch, Matt Moore. The story by C.
A. Robbins is greater than “The Miracle Man.”

The Auction Block
Rex Beach’s powerful novel. Norma Shearer as

an added attraction. A great actress in a story

of towering strength.

Lillian Gish
This greatest star has just signed a long-term
contract with Metro-Goldwyn-Mayer. Miss Gish
will appear in two great pictures.

The Big Parade
King Vidor, Director. Starring John Gilbert.

With Renee Adoree. By Laurence Stallings,

author of “What Price Glory.”

Romola
Lillian Gish, the Star. With Dorothy Gish. Also
Ronald Colman, William H. Powell. Henry King,
Director. The successor to “The White Sister.”

Paris
Robert Z. Leonard, Director. With Pauline Starke,

Lew Cody. The first Erte-gowned Fashion
Special.

Norma Shearer
The Great Star, Norma Shearer, in three marvel-
productions. “A Slave of Fashion” is the first.

With Lew Cody. BySamuel Shipman, wise Broad-
way playwright. Directed by Flobart Henley.

Lon Chaney
As an exclusive Metro-Goldwyn-M ayer star, Lon
Chaney will appear in another smashing vehicle,

promised to be the most exciting of his career.

Sally, Irene and Mary
With Eleanor Boardman, Sally O’Neill, Renee
Adoree. Hobart Henley, Director. Edward
Dowling’s famous Broadway stage success.

Monte Carlo
Another Erte-Fashion-Triumph ! Against a back-
ground of the notorious Gambling Paradise.

Lights of Old New York
A Cosmopolitan Production

Starring MARION DAVIES. Based on“Merry Wives
of Gotham,” the stage success by Lawrence Eyre.
Directed by Monta Bell.

The Temptress
A Cosmopolitan Production

By Blasco Ibanez, author of “The Four Horse-
men,” “Blood and Sand,” “Enemies of Women,”
“Mare Nostrum.”

The Torrent
A Cosmopolitan Production. By Blasco Ibanez,

featuring Aileen Pringle in a cast of big names.

The Barrier
Rex Beach, author. With a big All Star Cast. The
most thrilling of this famous writer’s works.

Fred Niblo
One Big Production by the director of “The
Mark of Zorro,” “Blood and Sand,” “Ben Hur.”

The Circle
Frank Borzage, Director. With Eleanor Board-
man, Malcolm McGregor. From the two-year
stage success by Somerset Maugham.

The Flesh and the Devil
Victor Seastrom, Director. Starring John Gilbert.

With Carmel Myers. The successor to “He Who
Gets Slapped.”

The Mystic
Tod Browning, Director. With Aileen Pringle,

Conway Tearle, Mitchell Lewis. A sensational
exposure of fake spirit mediums.

Pretty Ladies
Monta Bell, Director. With Zasu Pitts, Tom
Moore, Lilyan Tashman. By Adela Rogers St.

Johns.

Sun-Up
With Pauline Starke, Conrad Nagel, Lucille La
Verne. Edmund Goulding, Director. The stir-

ring Broadway stage success of two years. By
Lula Vollmer.

Never The Twain Shall Meet
A Cosmopolitan Production. Directed by Mau-
rice Tourneur. With Anita Stewart, Bert Lytell,

Huntly Gordon and all star cast. Peter B. Kyne’s
million-copy best-seller.

The Span of Life
Starring Lon Chaney. With Pauline Starke,

William Haines. The famous Sutton Vane stage

play of America, London, Africa.

Ramon Novarro
The handsome star of “Ben Hur” will be seen
in three big hits. His first is “The Midshipman,”
a romance of the Annapolis Naval Academy.

Time, The Comedian
Robert Z. Leonard, Director. With Mae Busch,
Lew Cody, Gertrude Olmsted. Kate Jordan’s
story.

Money Talks!
Rupert Hughes’ greatest story. Alf Goulding,
Director. With Eleanor Boardman, Conrad
Nagel. Successor to “Excuse Me!”

The Exquisite Sinner
With Conrad Nagel, Renee Adoree. From Alden
Brooks’ sensational novel “Escape.” Josef von
Sternberg, Director.

An Exchange of Wives
With Eleanor Boardman, Lew Cody, William
Haines, Renee Adoree. Hobart Henley, Director

,

Cosmo Hamilton’s smashing Broadway comedy
;

Jackie Coogan
Two winning Jackie Coogan productions. By
Willard Mack. Watch for Jackie in his first great

,

entertainment, “Old Clothes.”

Mae Murray
Two Big Productions

Mae Murray will appear in two big Metro-
Goldwyn-Mayer productions in 1925-1926, in

vehicles such as she has never before been seen.

Lovey Mary
King Vidor, Director. With Sally O’Neill, the

wonder find. By Alice Hegan Rice.

I’ll Tell The World
From the delightful story by George Scarbor-

ough and Annette Westbay. With George K.

Arthur, Gertrude Olmsted, Charles Murray.
Director, William Wellman.

The Mysterious Island
Jules Verne’s companion story to “Twenty Thou
sand Leagues Under the Sea.”

Brown of Harvard
America’s most famous college classic, by Rida

Johnson Young. With Conrad Nagel, Eleanor

Boardman.

How Dare You!
Rupert Hughes’ comedy romance. That title,

with the Hughes audience angle insures pep,

action, fun and a whopping love story. 100 per

cent entertainment. Director and money-winning
cast will be announced.

Dance Madness
With Aileen Pringle, Lew Cody. By S. J. Kaufman,

the famous nationally syndicated author.
,

,

A Little Bit of Broadway
From Richard Connell’s novel of a beauty among
the white lights. Director and important cast to

be announced.

Mote stats than thete ate in Heaven



“Enjoyed every minute of it. The best
in many weeks!”

New York Evening Post.

“Marks a milestone in movies!”
New York Daily News.

“Well worth seeing. Both story and act-
ing are splendid!”

New York American.

“An outstanding good picture. Full of
heart interest and suspense !”

N. Y. Morning Telegraph.

Starring LAURA

LA PLANTE
With PAT

O’MALLEY
From the Wm. A. Brady
Broadway Staire Success by
Adelaide Matthews a n d

Martha M. Stanley.

A Wm. K. Seiter Production

Starring

REGINALD

DENNY
From the novel by

Elmer Davis

A Harry Pollard

Production

“Snappy entertainment packed with big
moments !”

N. Y. Daily Mirror.

“Fresh delightful comedy. Hits the high
spots !”

N. Y. Daily News.

“Fast moving. Well handled and man-
aged with skill

!”

N. Y. Evening Post.

“Scintillating comedy drama. Sends you
away with a smile!”

N. Y. Morning Telegraph.

“Don’t miss this one. Perfect in every
way !”

N. Y. Herald-Tribune.

“Easily Denny’s best picture!”
N. Y. Evening Telegraph.

“Excellent entertainment. The audience
roared !”

New York Times.

“Keeps one laughing almost con-
stantly !”

New York American.
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A REVEL OF LAUGHS
A and beauty A12- 2reels

WANDAWILEY
TtlE SENSATIONAL
COMEDY PINO /

BRINGS OUTTHAT
"GLAD I CAME"
/ 4 EXPRESSION

MARIAN
K

J' WHAT
I% beauty:

W what
g? PEP»
9HE COULD MAKE
A SPHINX
LAUGH

ONSIDER this marvelous line-up of one and two reel

comedies—all from Universal. From no other one

company can you get such wide variety in appeal, such

definite box office popularity, and such consistent quality

UNIVERSAL—the home
\
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Gumps
12-2REELS
SKSSgJSSS

TO LIFE

Sydney Smith’s famous cartoons of Andy and Min brought to life

on the screen. A big new series of 12 more inimitable, unmatched

two-reel comedies. Backed by a great national publicity and ex-

ploitation tie-up with over 300 newspapers running the cartoons,

and reaching over 20,000,000 picture fans daily. Hailed by

exhibitors everywhere as one of the greatest comedy groups ever.

Now booking.

1 KEEL
CHASPUFFY
AND WITH A BRAND
OF HUMOR ALL
HI5 OWN i

ARTHUR LAKE
HIS SLOGAN IS

SPEED; NI5
CREED IS FUN
HIS HYMN IS
HAPPINESS

in comedies. Study each comedy group separately—study

them collectively; realize the splendid choice this line-up

offers. Grasp the great advantage of buying all your

comedies in one place—Universal.

the world’s finest COMEDIES
:
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To Protect Your Business

Buy the Best Short

Advertisi
If you are one of the Doubting Thomases—if you are not yet con-

vinced that good Short Subjects give you your best weapon for

protecting your business—if you still do not feel sure that Short

Subjects will make Added Profits for you when properly adver-

tised and exploited—pick up any of the big trade publications and

read what others are doing with them.

The editors of the big trade papers, men of broad vision, trained ob-

servers of the industry, study this question from all angles and give

you an unbiased opinion. The trend of the whole industry, the best

thought of the leading exhibitors, are presented in their columns.

Read what they say about the importance of the Short Subject today

By DANNY in Film Daily

Do not overlook the proper protection to your
programs which short subjects give. See to it that

you protect yourself with the right kind of short

subject material which will not only insure your
program when your feature happens to be good,
or unusually good, but make certain that your
supply includes sufficient unusually good short

subjects to bolster those programs where you know
you are going to need a lot of help. Real help.

0 . .

There are exhibitors who, even today, are con-
tinuing the double feature program. Many have
abandoned this ill-advised idea. In New England
particularly they like double features. But the wise
showman who would not tire his audience might
well appreciate what other exhibitors have long
since learned: that a good short subject program
run with a weak sister feature will send a patron
out feeling much better than two of these weak
ones thrown together just to make a big bill.

From Exhibitors Herald
That there is a genuine public demand for short
subjects is evident in the weekly experience of any
box-office. It is most strikingly evident, perhaps,

in the great attendance that marks the rare occa-
sion when a short subject really is exploited.

The astounding aspect of the whole proposition
lies in the fact that, despite these everywhere
visible evidences of the public demand for short
subjects, exhibitors continue blandly to buy them,
exhibit them, and KEEP IT A SECRET!

From Moving Picture World
We can’t for the life of us understand the exhibitor

attitude towards his short subjects.

We have been long enough in editorial harness to

be able to see two sides to almost any question.
But here is one that stumps us.

It seems so obvious

If an exhibitor places a subject on his screen

—

whether it be a thousand feet or ten thousand

—

he does so with the feeling that it is going to please
the majority of those sitting out front.

Doesn’t it stand to reason then that there are many
who ARE NOT OUT FRONT who might have
been there had they known of the subject on the
screen?

I’m getting so that I can’t argue about it any me .

It’s like trying to convince a drowning man t t

water is wet.

ROBERT E. WEL 1

From Exhibitors Trade Review

But over and above everything else, when it cor 5

to the exhibitor’s advertising and exploitatior f

pictures, care should be taken to emphasize < i

advertise varied entertainment.

Stop long enough to consider this question: H J

would you go about laying out a dinner that wo 1

appeal to the tastes of the majority of your c -

tomers? How would you arrange a picnic for tl r

entertainment? How would you make up a ne -

paper for them to read?

You would give them variety in every case. Otf -

wise they would walk out on you.

That’s the inevitable answer. More variety. L s

stress on a single item of the program that is t

to prove a flop with half your crowd. Feature ]

-

tures, of course. But plenty of short subjects, v I

selected, heavily stressed in advertising si

publicity.

WILLARD C. HOVi

r EDUCATIONAL
FILM EXCHANGES, Inc.

President "

Member, Motion Picture Producers and
Distributors of America, Inc.

Will H. Mays, President
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and to Make Bigger Profits

Subjects --and then

Them!
A good feature will bring you business for one week. A good
series of Short Subjects will build business for you throughout the

year. There is no better insurance policy available to

insure the quality of your program every

week than a contract for

LLOYD HAMILTON
in 6 two-reel

HAMILTON
I

1 COMEDIES ’Y

A great line-up of comedy stars

that offers a big talking point

for your advertising week in and week out. A big

program of one and two-reel subjects that insures an
extra box-office appeal for every show in 1925-1926.

LUPINO LANE
in 6 two-reel

•itpuur4anf fgntetucs

BOBBY VERNON
in 6 two-reel

b€/mmLCorradiad

LIGE CONLEY AL ST. JOHN
and other stars in 18 two-reel

MERMAID COMEDIES

WALTER HIERS
in 6 two-reel

WALTER HIERS COMEDIES

BILLY DOOLEY, NEAL BURNS
and other stars in 10 two-reel

Christie Comedies

A crowd of lovable
kids in 6 two-reel

CLIFF BOWES
and other stars

in 24 one-reelV *1^ in 24 one-reel

tesas ckeo
26 one-reel

Ivelix live Ca£
Animated Cartoons

JIMMIE ADAMS
in 6 two-reel

JIMMIE ADAMS COMEDIES

JOHNNY ARTHUR
in 6 two-reel

Tuxedo Comedies

12 one-reel

LYMAN H-HOWES
HODGE

KINOGRAMS
The NEWS Reel

Built Like a Newspaper
Released twice a week

THE SPICE OFTHE PROGRAM”
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amontfWarners

The name of Lubitsch is

box office magic! His past

Wamer pictures are classics

of entertainment that will

last forever. His new War*

ner pictures—two in 1925-

26—will be the best that

bis genius, plus stellar

Warner casts, plus Warner

studio facilities, plus highly

popular stories, can make.
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925-26

Thru
WARNER
Exchanges

NO producer will offer a more di-

versified program in 1925-26 than

Warner Bros. It gives the exhibitor a

variety of pictures that means more

and better-pleased patrons for his

theatres. There will be a sure and

certain appeal to any class or type of

audience.

For instance^-John Barrymore produc-

tions; Lubitch’s society come‘dies; Syd

Chaplin*s feature comedies; Irene Rich

in emotional dramas; the Matt Moore-

Dorothy Devore team in romantic com-

edies; Monte Blue in action stories;

Marie Prevost, with her chic appeal;

Lowell Sherman, in society dramas

Kenneth Harlan and Patsy Ruth Miller

in romances; Rin-Tm-Tm in dog pic-

tures that are different.

And each picture adapted from a pop-

ular story by a successful author, built

by skilled directors who know show-

manship and the box office’s needs!

0m m

-

- -
.

im : x l
*
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FROM COAST to COAST
From the CAPITOL Theatre in /

New \brk to the CRITERION
A, in Los Angeles * * •*

•» ^

\

The biggest houses everywhere are playing the

nationally famous comedy drama that is

^ the funniest picture in years! Ja

Br BPSchulhergf jM
WKm presents JM

DAVID BELASCOS CELEBRATED STAGE SUCCESS
BY WINCHELL SMITH and VICTOR MAPES

A GASNIER
Production

wi Ttt

ANITA STEWART
BERT LYTELL
DONALD KEITH
[
The Screens New

||

l Wonder"Youth Jl

p.P SCH]?LBE$q

^oductioNS''
J.G. Bachmann.Vlce-Pres.

Foreign Distributors: Export and Import Film Co., 729 Seventh Ave., 'New York City. Cable Address: Eximfilm, New York.



Outwitted!

Outside the door, waiting to enter, was the black-hearted

villain who had it in his power to destroy these three.

The cruel weapon he planned to n«eujyas a little bundle
of badly written letters.

But the author of these letters had been the mother ot

lovely Norma Powers— and more than dear to both these

men. Each one of the three burned with a desire to wipe
out this scoundrel with his evil taunts.

A step in the hall

—

Quickly Jim Warren reached for the revolver on the

table. But quicker still was the slim hand of the girl

—

The outstanding dramatic success of New York’s current
theatrical season. Now being produced as a great photo-
play with an imposing cast directed by RUPERT JULIAN

under the personal supervision of

CECIL B. De MILLE
For release by PRODUCERS DISTRIBUTING CORPORATION
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A TRIUMPH FOR INDEPENDENTS!
Anchor Film Distributors Presents the Greatest Pro-

gram of Profit Producers ever offered independent
exchangemen

—

HELEN HOLMES
THE BRILLIANT STAR OF A HUNDRED SUCCESSES

THE FEARLESS
HELEN HOLMES

IN A SERIES OF §
Of The Most Sensational

Railroad Melodramas Ever

Produced

Here They Are—

1—

“PERILS OF THE RAIL”

2—

“WEBS OF STEEL”

3—

“THE TRAIN WRECKERS”
4

—

“THE OPEN SWITCH”

5—

“MISTAKEN ORDERS”

6—

“THE LOST EXPRESS”

7—

“THE MAINLINE WRECK”

8—

‘THE FAST FREIGHT”

Directed by J. P. McGOWAN
This bonanza series is a sure-fire clean up. They’ll all want it.

You simply can’t afford to delay action on these patronage pull-

ers. The only series of its kind on the market.

See the Next Three Pages for the Powerful “Anchor” Output
This Year

DISTRIBUTED ONLY BY

ANCHOR FILM DISTRIBUTORS, Inc.

1442 Beachwood Drive Hollywood, Cal.
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More of the Great “Anchor” Program

THE REIGNING WESTERN STAR

AL HOXIE
A HERO OF THE FRONTIER

PONDEROUS FEATURES OF THE
GREAT OUTDOORS. SPEED

-

- THRILLS - ROMANCE AND AD-
VENTURE IN THE INDESCRIBABLE
GRANDEUR OF THE FAR WEST
OPEN SPACES.

LOOK THEM OVER—THEY SPELL DOLLARS
And They’re Backed by “Anchor’s” Reputation

BOX OFFICE MAGNETS—ALL OF THEM

1—

“RIDING ROMANCE”

2—

“UNSEEN ENEMIES”

3—

“THE TEXAS TERROR”
4

—

“RED BLOOD”

5—

“ACE OF CLUBS”

6—

“A LOST TRAIL”

7—

“HIDDEN GOLD”

8—

“THE ROAD AGENT”

Directed by J. P. McGOWAN
DISTRIBUTED ONLY BY

ANCHOR FILM DISTRIBUTORS, Inc.
1442 Beachwood Drive Hollywood, Calif.
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Still More of the “Anchor” Money Getters!

THE BRILLIANT WESTERN IDOL

BOB REEVES
THE MIRACLE MAN OF THE PLAINS IN

EIGHT PULSATING DRAMAS OF THE FAR WEST

Produced by LARRY WHEELER

Here’s the Program

of Go-Getters

$—CYCLONE BOB

D—AMBUSHED
0—RIDING STRAIGHT

L—FIGHTING LUCK

L—THE IRON FIST

A—A DESPERATE

CHANCE

R—RIDING FOR LIFE

S

—

A NARROW ESCAPE

We present this

scintillating series

of western epics as

guaranteed box of-

fice attractions and
back every one of

them with the
recognized “An-
chor” seal of pro-

tection.

TRIED AND FOUND TRUE-BOB REEVES PICTURES

ALWAYS PACK 'EM IN-LET US PROVE IT TO YOU
“ANCHOR” PICTURES ARE PROVEN PRODUCTS

So Let Success Follow Success

LOOK AT THE NEXT PAGE FOR MORE OF THIS GREAT PROGRAM
AND THEY’RE DISTRIBUTED ONLY BY

ANCHOR FILM DISTRIBUTORS, Inc.
1442 Beachwood Drive Hollywood, Calif,
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MAKING THE WHOLE WORLD LAUGH!

WOW! WHAT A SERIES OF SIDE SPUTTERS

INDEPENDENTS

!

You’ve Waited Long
for Big League Comedies and Now

“Anchor” Presents

—

TWELVE “RADIANT” COMEDY
FEATURES—2 REELS EACH THAT
WILL SIMPLY PULL ’EM OUT OF
THEIR SEATS.

Featuring

BOBBY RAY
The Greatest Laugh Provoker of the Year

THESE HILARIOUS GLOOM CHASERS ARE THE
REST COMEDY BETS OF THE SEASON

THEY ARE FOR INDEPENDENTS
BUT YOU’D BETTER ACT NOW

Get the Entire “Anchor” Program

AND YOUR BOOKING TROUBLES ARE OVER

DO IT NOW!

ANCHOR FILM DISTRIBUTORS, Inc.
1442 Beachwood Drive Hollywood, Calif.
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liut national
Pictured

Foreign Rights Controlled by

.

First National Pictures trie.

383 Madison Avenue. New 'ibrk

Members of Motion Picture Producers and Distributors of America Inc. Will Hays president

fm
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has everything
jut/dVARIETY

' brimful of heart
interest"

thrills

issaj.

MILTON

B
f
CERALD BEAUMONT

with

Dorothy Mackaill
Directed by . . LAMBERT HILLYER

PRODUCED UNDER THE SUPERVISION OF

EARL HUDSON
Seturit by EUGENE CLIFFORD, Phf/'tfkrd by ROY CARPENTER
Jrl Di>Nil* MILTON MENASCO. 'hlmCi.fr ARTHUR TAVARES

Ci.fr.n 0.rttl,9 <I MARION FAIRFAX ^

best by test

Foreign Righuv Controlled by
First Naiorval Picture* Inc

t 383 Madison Avenue New York

TV
±rPictured

"3inst national

Members of Motion Picture Producers and Distributors of America lnc~Wlll Hays fruutent
.

"and sob stuff

fromwhich good
drama is made"
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New Jersey rejects “Greater Movie Season”—Jerome Beatty believes misunderstanding

cause of action—Milwaukee suburban houses also vote against supporting campaign.

Net profits of $1,355,808 reported by Paramount for three-months’ period—Famous

Players now operating 358 theatres—Fitzpatrick & McElroy expand holdings to

four states.

Warner Brothers lease Orpheum in Chicago—Fox negotiates for West Coast Theatres

—

Moe Mark to build in Albany—Wisconsin exhibitors face arbitration quiz.

Kinograms reorganizes staff—Paramount calls exhibitors to exploitation conventions

—

England wants theatres in America—Piccadilly in New York to run Warner pictures

only.

United Artists to spend half a million on each of 12 pictures—Meighan to play opposite

Norma Talmadge at reported salary of $10,000 weekly—Goldwyn joins United
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—
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Hollywood.
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Help Promised for

British Production

Various influences in England are now working to

the end of enabling the British producer to become a

greater factor in the production of motion pictures for

exhibition in Great Britain and elsewhere throughout
the world.

Production in England has been in a sad state. The
chief reason ascribed for the condition is lack of

necessary finances.

The film trade in England, naturally, has been active

in agitating for the adoption of ways and means for

making successful production possible. The agitation

has found its mark in governmental circles and has
resulted in considerable discussion.

The latest information discloses that a vast studio,

to he located some 30 miles outside of London, is

contemplated, wherein British producers may work
under auspices that will more or less consist of a

government subsidy.

It is very natural that the British trade should be
particularly concerned over the situation and also that

it should be zealous in its efforts to obtain a strong

position in production.

It may be agreed that it is England’s own business

just how these efforts should be directed, but on the
basis of the experience of American producers it may
be pointed out that this project of a vast, central studio

seems to fall far short of even a possible solution of

the problem of British producers.

Obviously, the lack of adequate financial resources
is an insurmountable obstacle; funds must somehow be
obtained if British production is to prosper. Of equal
importance, however, is the necessary experience, judg-

ment and technical knowledge. Money and studios are

not a substitute for these.

As a general rule British producers have not shown
the best judgment in the type of motion picture sub-

ject they have produced. Even in the face of the tra-

ditional loyalty of the British public to British products,
their motion pictures have found decidedly secondary
favor against American attractions and this is not likely

to be changed until British producers better learn the
essentials of motion picture entertainment.

We do not look for any far-fetched or magical solu-

tion of the problem of the British producer. Instead,
we think that eventually to gain a proportionate posi-

tion in the world market he will have to fight step by
step through the same school of experience out of which
the American producer has graduated.

* * -X-

Why Sacrifice

These Benefits ?

The theatre owners of New Jersey, in the recent con-
vention, distinguished themselves with the business-
like order and system of their meeting. The construc-

tive nature of the proceedings was the subject of consid-
erable comment by close observers with Jong records
of convention experience.

One action taken, however, was decidedly puzzling.

They rejected the proposition of co-operating in the
“Greater Movie Season” campaign and none of the rea-

sons cited for this action seems to justify a course which
precludes participation in the benefits of the nation-
wide publicity campaign.

It is our understanding that the plan of the “Greater
Movie Season” campaign is sufficiently broad and open
to permit of direction along any chosen line by theatre
owners in any territory. They can start the campaign
and terminate it locally at any time they wish. They
can spend as much or as little as they like and all

that is spent is to go directly into the local work of the
campaign without any outside participation in their ap-

propriation.

It is not unlikely that the fact that the “Greater
Movie Season” campaign originated with the Hays or-

ganization was an influence in the decision referred to.

This certainly is a short-sighted attitude because if t

campaign has in it elements that may be helpful to the
exhibitor he should not turn his back on it simply be-

cause if it is successful it will reflect some credit on the
source from which it originated.

* * -X-

Trade Reformers

to Tell All About It

The suit of the Pacific Southwest Trust and Savings
Bank against various officials of the defunct Selznick
Distributing corporation, filed in New York last week,
promises some interesting disclosures when it reaches
the trial stage.

It may be noted that the suit charging misuse of a

trust fund and alleging that executives paid themselves
excessive salaries out of the tottering ruins of the old

L. J. Selznick enterprise is directed against certain men
who, upon becoming active in the picture business, fre-

quently expressed themselves as shocked at the methods
which they claimed to be in vogue in the film trade.

These men stood in the white light of missionaries,

coming to convert the heathen picture business. With
missionary zeal they decried the practices of the busi-

ness and volubly expressed pity for the poor, puny
and misguided intellects that fate had placed in charge
of the industry. Their attitude was that they were
willing to humiliate themselves to the extent of mixing
up in the film business because of the reformation they
could bring about.

These men now will have an opportunity to tell the

whole world of their self-sacrificing efforts in behalf

of the picture business; what their qualifications and
experience were that entitled them to receive the sal-

aries that were credited to them and, possibly, to point

out the loss the industry has sustained because it did not

take kindly to the idea of sitting at their feet and
being taught by them how to run the business.
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Beatty Answers Jersey’s Rejection
Milwaukee Gives

“Greater Movie”

Drive a Setback
New York and Chicago to Have

$50,000 Funds for
Advertising

( Special to Exhibitors Herald )

NEW YORK, July 7.—Expressing regret

that the New Jersey exhibitors, in conven-
tion last week, should have rejected the

“Greater Movie Season’’ campaign, Jerome
Beatty, director of the drive, in a letter to

Martin J. Quigley, editor and publisher of
the Herald, explains the purpose of the

plan, a misunderstanding of which he be-

lieves prompted the New Jersey organiza-
tion to take the action it did.

Briefly, Beatty’s explanation is this:

No money will be paid into the Hays
office. Exhibitors receive free exploitation
service. Theatre men themselves decide on
the amount of money to be raised. Although
August has been set as “Greater Movie
Season" month, this date is not arbitrary.
If not held during August, however, exhi-
bitors will lose the advantage of many
national tieups.

Gives 20 Per Cent Profit

Beatty says that “Greater Movie Season”
last year gave the West Coast Theatres a

profit of 20 per cent over the previous
August. California exhibitors who did not
participate in the drive last year “are all in

this year because they know now that th.e

idea is sound,” he says.

“There can be no ‘war’ on the ‘Greater
Movie Season’ campaign,” says the letter.

“It is an exploitation idea offered to ex-
hibitors. Several thousand theatres already
have accepted the idea. We naturally have
never expected all exhibitors to adopt it

the first year.”

“Greater Movie Season,” according to

word received here, has also hit a snag in

Milwaukee, where the outskirt houses have
voted against supporting the drive.

Oppose Financial Plan

The hitch in Milwaukee, it is understood,
is the feeling among some of the theatre
men that it is wrong to expect them to
foot the bills without sufficient financial aid
from the producers. Others feel that
August is the wrong time of the year for
such a campaign.

In other localities, however, the drive is

making speedy headway. New York will

have $50,000 with which to conduct its

drive, as wall Chicago.

In New York, Marcus Loew has been
elected chairman of the executive com-
mittee. His principal aids will be Joe
Plunkett, Mark^Strand theatre, and Charley
O’Reilly, president of the T. O. C. C.

F. P.-L. Nets $1,355,808
For 3 Months Period

( Special to Exhibitors Herald)

NEW YORK, July 7.—Net profits of
$1,355,808 are reported by Famous Play-
ers-Lasky for the three months ending
March 28, after deducting all charges
and reserves for taxes. This figure in-

cludes the earnings of subsidiaries. The
earnings amount to $4,875 a share on
common for the three months after al-

lowing for dividends on preferred.

Fox to Buy West Coast Theatres
in Biggest Theatrical Deal

(Special to Exhibitors Herald)

NEW YORK, July 7.

—

Purchase of West Coast Theatres, Inc., by Fox
Film Corporation, probably the biggest theatrical deal in history, is likely to

be closed at any moment.
Negotiations between West Coast officials and the William Fox interests

have been in progress for some time. Sol Lesser and Mike Gore, executives
of West Coast Theatres, have been in New York for several weeks discussing
sale with several of the largest film interests. It is understood that the deal
contemplates an outright purchase of the circuit which numbers about 112
houses, all in Southern California.

The principal owners of West Coast are Adolph Ramish, Sol Lesser, Mike
and Abe Gore and A. C. Blumenthal, a Los Angeles real estate man. It is

reported that the Fox company is to pay approximately $8,000,000 for the
properties. The deal represents a realignment in the theatre situation of vast
importance, giving to Fox a new stronghold on the West Coast.

New Jersey Votes “No” on
“Greater Movie” Campaign

Convention Decides State Will Conduct Own Drive—Joe

Seider, Re-elected President, Tells New York and Phila-

delphia State Is Capable of Reaching Own Decisions

By JOHN S. SPARGO
NEW YORK, July 7.

—

Among the more important happenings of the
Motion Picture Theatre Owners of New Jersey convention, which closed
its three days sessions at Asbury Park last Wednesday night, was the
placing of the state on record as being the first to refuse to join the
“Greater Movie Season” campaign which is being conducted by the Will
H. Hays office.

Woodhull Only Member Not to Vote “No”

This action was taken after every delegate at the convention was given an
opportunity to state his views on the question. Many of those present took
part in the discussion and when the matter was finally put to vote by Presi-

dent Joseph M. Seider, the only member present who did not vote against join-

ing the Hays movement was R. F. Woodhull, president of the M. P. T. O. A.

President Seider, during the discussion,
said there was a growing tendency on the
part of Philadelphia to assume to annex
lower New Jersey on every big film move-
ment, and for New York to do the same
for the upper part of the state. The ex-
hibitors of New Jersey, he said, were ca-
pable of reaching their own decision on
matters pertaining to their own welfare
and would do so in this case.

The fact that the Hays plan was turned
down does not mean that New Jersey will

Boy’s Toy Torpedo Routs
St. Louis Theatre Bandits

( Special to Exhibitors Herald

)

ST. LOUIS. MO.. July 7.—And
a little child should scare them.

Bandits who have been feasting
at the expense of the theatres and
airdomes of St. Louis without mo-
lestation from the police ran to
cover when a small boy celebrat-
ing the Fourth of July threw a toy
torpedo against the wall of the
Monarch theatre. A trio had just
told the cashier to hand over the
receipts.

be without a “Greater Movie Season” this

year. After the question of joining the

Hays movement had been settled, the fol-

lowing resolution was adopted

:

Whereas

,

the opinion has been ex-

pressed that the greater movie season be
controlled by exhibitors for the benefit of
exhibitors

;

Therefore, Be it Resolved, That the
Board of Directors be authorized to

formulate a greater movie season under
the auspices of the Motion Picture Theatre
Owners of New Jersey to be conducted in

zones.

What was generally considered by the

New Jersey men to be one of the most
important reports was that of the arbitra-

tion committee. This was read by Leon
Rosenblatt, Bayonne, chairman of the

board and a member of the arbitration

board of the Theatre Owners Chamber of

Commerce, New York. Following is his

report

:

“Your arbitration committee had a defi-

nite mandate from this organization to

effect for New Jersey arbitration for and
by New Jersey theatre owners and ex-

change men.
“We took this matter up with the Hays

organization and after two conferences
were informed that the exchanges in both
Philadelphia and New York had con-

( Continued on page 34)
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"jVTEW YORK.

—

Dr. Harry Meyers, de-

^ bonair and chipper as a yearling, has

returned from a long European trip. . . .

Joe Seider looks more sedate but no older

than before the New Jersey exhibitors

elected him for the second time.

Herman Robbins, playing golf at Asbury
for a week, cured a hook by developing a

slice. . . . Jack Woody has so far re-

covered from the gout that he limps with
only one leg. . . . Eddie Grainger, be-

ing a man of peace, took in the big fights

last Thursday night, and picked one winner
out of four bouts. . . . Harvey Day,
on being told that Mickey Walker and
Harry Greb were the main bout fighters,

offered to bet one of them would lose.

John Mannheimer on the golf

course looks like a slightly mature cupid.

. . Jim Beecroft is vacationing on a

a two weeks trip to Bridgeport and back
on the Lollopop. . . . Watty Rothacker
sailed last week on his regular summer trip

abroad. . . . Karl Kitchen, who some-
times writes of film people, accompanied
Rothacker on the voyage across.

Lee Marcus is proudly sporting a new wrist

watch given to him by field managers at

a banquet at the Hotel Astor. . . . Lou
Jacobson is mourning the loss of a steel

shafted golf club, and won’t say whom he
suspects. . . . Jeff McCarthy, back from
Europe, says the best view of Miss Liberty

is face to face coming up the bay. . . .

Adolph Ramish, of West Coast Theatres,

is in New York. . . . Sam Warner,
closely following big brother Abe’s exam-
ple, has taken unto himself a wife, and
after a peek at the young woman’s picture,

no one will blame him. . . . Fred
Elliott has scouts out on a hunt for new
shirting material, as he has all the present

patterns. . . . M. H. Hoffman, head of

Tiffany-Truart, spent three days at the

Asbury Park convention and then departed

for the West Coast. . . . Lou Blumen-
thal and Billy Brandt, the film twins, were
very much in evidence, golf togs and all,

at the Jersey convention. . . . Sam
Sonin is another New York exhibitor who
attended all the sessions of the convention.

. . . Al Boasberg, sales production direc-

tor of F. B. O., has gone to the Coast to

confer on production matters.

Charles S. Penson, formerly with Univer-
sal, has joined the Davis Distributing Divi-

sion exploitation staff. . . . Nat Grant-
lund, in rare form, broadcast the big fights

from WHN and for one evening didn’t

have a thing to say about his girl artists.

. John Rock is said to be thinking

seriously of getting back into the film busi-

ness. . . . Watt Parker leaves this week
on a health seeking via golf vacation. . . .

Carroll Trowbridge, Christie New York
man, has returned to the big town after a

five weeks trip through the West. . . .

A. L. Selig, who has been looking them
over for some time, has been selected as

judge of a beauty show to be held at a
Massachusetts beach resort. . . . Tim
Leahy says he thinks the Milk Fund fights

were on the level, especially the Shade-
Slattery mill. . R. W. Barremore,
of Metro-Goldwyn, has left for a month’s
vacation in Maine and will while away the

time by having an operation performed.
—SPARGO.

“Greater Movie
Season”

has the active cooperation of

Paramount. These pictures will

all be released in August. Top:
Greta Nissen and Ricardo Cortez
in “In the Name of Love.” Left:

Richard Dix and Esther Ralston
feature in “The Lucky Devil.”

Bottom: “Night Life in New
York,” with Rod LaRoque and
Dorothy Gish.



EXHIBITORS HERALD 31July 18, 1925

Famous Is Operatin 358 Theatres

Shauer Discloses

This Fact Prior

to Going Abroad
Sees Tremendous Increase in

Film Distribution Through-
out the World

(Special to Exhibitors Herald)

NEW YORK, July 7.—The Wall Street

Journal quotes E. E. Shauer, manager of

the foreign department of Famous Play-

ers, sailing on the Aquitania, as follows

:

“Famous Players is doing an excellent

business. We now either own or have a

controlling interest in 358 theatres scat-

tered throughout the United States. This
gives us an enormous distribution field.

“We have 10 theatres abroad and are

constantly adding to that number. We re-

cently bought the Vaudeville theatre in

Paris, one of the most famous in the world.
It is one block from the Opera and cost

us about 25,000,000 francs. It will be
changed so that it is very much like the

best class of American movie theatres.

“We are building two theatres in Lon-
don, one called the Paramount theatre,

which will be ready in the fall. That is

near Piccadilly Circus, and is costing us
about £250,000.

“There is tremendous increase in film

distribution throughout the world, and we
are now supplying films in increasing vol-

ume to practically every country in the

world.”

Arbitration Quiz Faces
Wisconsin Exhibitors at

Convention Aug. 25-26
(Special to Exhibitors Herald )

MILWAUKEE, WIS., July 7—Wiscon-
sin exhibitors will battle the question of an
arbitration inquiry when the state M. P. T.
O. convenes here August 25 and 26. Presi-
dent Fred Seegert says there are “several
wrinkles that need ironing out,” explaining
he has had several complaints from theatre

owners.
One of these was from Hannah & Mar-

tin of the World theatre, Mineral Point,

Wis., who charged the board apparently
was unfair to small town exhibitors. Han-
nah & Martin cited a dispute of their own
with First National, but Seegert says this

investigation showed the complainants had
come to an agreement with the distributor

in an anteroom and the case never had
really been taken up by the board. Seegert
said the exhibitors evidently had a change
of heart after leaving the room.

Blue sky laws also are due for an airing.

Henry Staab, executive secretary of the

M. P. T. O. of Wisconsin, will leave soon
for Cumberland, Wis., for conferences with
the district attorney in the case of Mrs.
Mae Zimmerman, arrested seven times
when she defied reformers and kept her
theatre open.

uIron Horse” Plays to

350,000 in Hollywood
(Special to Exhibitors Herald )

HOLLYWOOD, July 7.—"The Iron
Horse,” Fox picture, played to 350,000
paid attendance in its 16 weeks at Grau-
man’s Egyptian theatre, Hollywood.
Receipts the closing week were $28,370,
with special shows Monday and Satur-
day.

SONYA LEVIEN is the well known
scenarist who has just been signed by
Warner Brothers. She will adapt a

number of the company’s stories for
1925-26 product.

JAMES P. McLAUGHLIN , formerly
traffic manager for Famous Players-
Lasky, has been promoted to manager
of the company’s home office service
departments.

Fitzpatrick 6? McElroy Now
Control Houses in 4 States

Rumor Paszemoglu Will Dispose of Theatre Interests—Fox

Negotiates for West Coast Circuit—Strand Company

to Build in Albany—Stanley Still Expanding

The Changing Theatre Horizon
Fitzpatrick & McElroy, Chicago, extend holdings into four states

through the purchase of the four Wallerstein houses in Michigan City.

Fox negotiates for purchase of West Coast Theatres, Inc.

Hector M. E. Paszemoglu, St. Louis, according to rumors, will dis-

pose of his theatrical interests.

West Coast Theatres acquires property in Los Angeles for two more
theatres.

Harry M. Warner’s statement that construction of the new Warner
theatre in Hollywood will commence within 60 days.

Meyer Picture Finance Corporation will erect a $400,000 house in San
Bernardino.

Stanley Company of America will build another $1,000,000 theatre in

Atlantic City.

Jay Kanter and Dave Segal, Philadelphia, sell their Crescent theatre

to their opposition, Harry Schlifer.

Two Ackerman & Harris houses sold to Golden State Theatre &
Realty Corporation.

Moe Mark buys property in Albany, N. Y., on which to erect a new
house.

Warner Brothers leases the Orpheum in Chicago loop for first runs

Polka Brothers purchase three Chicago suburban theatres.

The theatre situation at this time is marked by extremely big deals.

Should the Fox-West Coast Theatres transaction be successfully con-

cluded, it will give the producing-distributing company between 110 and
120 houses on the Pacific Coast. This will be one of the largest transac-

tions in the history of the theatre.

With the purchase of the four Wallerstein houses in Michigan City,

Ind., the operations of Fitzpatrick & McElroy are extended into four

states—Michigan, Indiana, Wisconsin and Illinois. Through this deal,

the Chicago concern acquires a controlling interest in the property, busi-

ness and operation of all houses in the Indiana city.

( Continued on page 44 )
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Kinograms Reorganizes Staff

J. V. FitzGerald Forrest Izard Herbert E. Hancock

{Special to Exhibitors Herald )

NEW YORK, July 7.—The editorial

staff of Kinograms, Educational’s news
reel, has been completely reorganized
and expanded. Forrest Izard continues
as managing editor. Two associate edi-

tors, however, have been added, in the

persons of J. V. FitzGerald and Flerbert

E. Hancock.
FitzGerald, a newcomer in the film

field, brings with him a brilliant record
as newspaper editor and writer. Han-
cock is well known to the news reel

world, having organized Fox Nlews six

years ago.
Allyn Butterfield, pioneer cutter of

news reels, will continue to occupy the
position he has held since the inception
of the reel. Butterfield, unlike others
holding similar positions, is given edi-

torial responsibility in the arrangement
and presentation of all subjects. The re-

mainder of the personnel has not been
changed.
At the main office of Kinograms it

was said that this move is only the open-
ing shot in a program of expansion that
will take all summer to complete.

Paramount Calls Exhibitors to

Exploitation Conventions
Saunders Starts System of Conferences With Theatre Owners at

Exchanges to Work Out Campaigns for Pictures

by Pooling Suggestions

(Special to Exhibitors Herald)

N EW YORK, July 7.—Exhibitors all over the country are applaud-
ing an innovation of Claude Saunders, head of the Paramount
division of exploitation, whereby conventions of theatre owners

are being conducted in every exchange under local Paramount men to

discuss methods of exploiting Paramount’s current product and the

Greater Forty.
Saunders felt that leading exhibitors would find in open discussion

with the company’s exploiteers an opportunity to help themselves put
over the pictures, through the pooling of suggestions.

TWO and three-day sessions are con-

ducted at the exchange cities, with the

exhibitors as guests of Famous Players-
Lasky Corporation. First the conferees get

previews of the current productions and
such of next season’s as are available. Then
the gathering discusses the pictures indi-

vidually and notes are taken. When the

exhibitor leaves—and none has rejected an
invitation to attend—he knows the picture

and carries home a practical campaign for

it already worked out in detail.

Paramount’s Kansas City branch inau-

gurated the system. Earl Cunningham, lo-

cal exploitation representative, conducted
the meeting, which was attended by the

following exhibitors: William H. Wagner,
Stanley Chambers, Glen Dickinson, Fred
Fess, John H. Plumb, Fred Green, O. K.

Mason, J. Earl Hayes, Harry Kiefer, Mil-

ton Feld, William Jacobs and Frank New-
man Jr. When the session was over they
telegraphed Saunders they had been "able

to frame all fall campaigns from advance
information furnished by you.”

Theatre owners at the St. Louis branch
session wired they “consider exhibitors’

exploitation convention with Mr. Gambrill
a huge success and of intense interest to

the exhibitor.” They were R. E. Jarrett,

Joe Hewitt, A. H. Whitney, O. E. Simon,
C. L. Lindsay, Mr. and Mrs. McCutcheon,
H. B. McFarland, C. E. Lilly and J. J.

Reilly.

At Detroit Kenneth Renaud, exploitation

leader, was asked to conduct a session

every other Wednesday.
Many of the best pictures have no stars,

but by intelligent exploitation can be made
better box office values than some of the

costlier productions, Saunders tells his rep-

resentatives to emphasize at the conference.

The exhibitor owes his patrons the proper
publicizing of pictures, and the right kind

of exploitation is the only means to that

end, Saunders holds.

Years of experience in placing pictures

before the public are crystallized in the

new movement started by the Paramount
division head.

Re-Takes

T'' OOD MORNING! Have you a little

temblor insurance on your home?

* * *

Having survived our first earthquake
we’re all set for anything else California
has to offer.

* * *

Montagu Love, the actor, flipped a coin
and left Santa Barbara a few minutes be-
fore the trouble started. The earth then
flipped and a lot of others left the city.

* * *

Jealous Nothing

John Spargo says we’ll be jealous when
we hear of all the Californians now in New
York. It is tough not to be tramping up
and dpwn Broadway with the thermometer
at 103.

* * *

Close Study

I suppose the first lesson in that exhib-
itors school course will be on how to stick

thumb tacks in a one sheet.

* * *

Cheap Drunk
California honey is in great demand. It

has been learned the bees are feeding on
moonshine mash.

* * *

Efficiency

I see Frederick Elliott has cut down on
the name of the independent picture asso-
ciation. He’s changed it from the I. M.

^P. P. D. A. to the I. M. P. A. A., thus
--'saving one letter anyway

* * *

Hard Luck
A few years ago Clara Kimball Young

auctioned off her stockings for $50 apiece

at a Hollywood charity ball. Now she
wishes she had ’em back, as she says she’s

down to $7 in cash and a pair of silk hose.

* * *

That's Out
I wouldn’t want to enter any of these

water races. They say there’s a lot of
underhanded work going on in them.

* * *

Don’t Look It Up
The printer spoiled one of our best jokes

last week by dropping out the word “cigar-

ettes.” It was the one about Henry Ford
and the 71,000,000 cigarettes, but let it go.

* * *

She Roars O.K.

There’s a lady by the name of Rohr
who sings over the radio and she makes
the static take a back seat.

* * *

‘‘Ain’t No Sech Animal”

Hal Roach is going to take that Variety
man out to the lot some day and introduce
him to Rex to prove that there is such a

hoss.
* * *

Home Made Idea

Papa Chaplin was snowed under with

telegrams last Sunday upon the arrival of

that boy, which gave him another idea for

a gag if he ever makes another “Gold
Rush.”

* * *

Now go on with the story.

R. M.
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England Wants Theatres in America
National Studio

Project Topic of
Exhibitor Parley

Plans to Save British Industry

Involve Expenditure of

Seven Million

( Special to Exhibitors Herald)

NEW YORK, July 7.—Word has
reached this country that England is con-
sidering a $7,500,000 project as a means of
giving new life to the film industry in that

country.

Included in the project as discussed at

the national exhibitors conference at Glas-
gow are a national studio and the acquisi-

tion of theatres in the principal cities of
the world, among them New York, Lon-
don, Paris and Berlin.

Through this project, which was ex-
plained to the exhibitors by T. A. Welsh of
Welsh, Pearson & Company, it is hoped to

place the British industry on a footing
which will permit it to compete with the

American trade.

The plan was broached following the

pronouncement by Premier Baldwin that

he would aid in reviving the British mo-
tion picture trade .

Under the national studio plan a great
studio would be erected just outside of
London. All companies would work at

this plant under the supervision of a cabi-

net council.

ARTHUR SOMERS ROCHE, famous
novelist, has just closed a contract
with Warner Brothers for all his lit-

erary works. The author also will

devote a part of his time to the super-
vision of production of his stories at
the Warner Studio.

EDWARD BENSON sailed on July 1

from Seattle for Sydney, Australia,
where he goes as Australasian repre-
sentative for Douglas Fairbanks. Pri-
or to sailing, Mr. Benson attended
the premiere of “Don Q, Son of Zor-
ro,” in New York.

Piccadilly Signs to Run Only
Warner Pictures Next Season

FN’s “The Scarlet West” Will Show in Pioneer Week at Salt

Lake—Fox Announces 15 Releases—F. B. O. .Lists

Schulberg to Release
Half of 18 Preferred

Pictures by Jan , 15
( Special to Exhibitors Herald)

NEW YORK, July 7.—’“Parisian Love,”
a Louis Gasnier production, will go to the

exhibitors July 27 as the first of a re-

lease schedule just announced by J. G.
Bachmann, general manager of distribu-

tion, for the first half of the 18-Preferred
pictures of B. P. Schluberg. The next will

be “The Girl Who Wouldn’t Work,” Aug-
ust 15, directed by Marcel DeSano, with
Lionel Barrymore and Marguerite De la

Motte. Fred C. Windemere is directing
“With This Ring,” released September 5.

The other six and their dates are: “The
Other Woman’s Story,” Sept. 25 ; “Lew Tyler’s
Wives,” Oct. 16 ; “The Plastic Age,” Nov. 6

;

“Eden’s Fruit,” Nov. 27 ; “Shenandoah,” Dec. 18,

and “Horses and Women,” Jan. 7. The rest will
follow at three-week intervals.

$500,000 Each on Dozen
Pictures, Says Schenck

( Special to Exhibitors Herald)

HOLLYWOOD, July 7.—J o s e p h M.
Schenck, vice president of United Artists,

arrived here Friday after a month’s busi-
ness trip to New York. He stated United
Artists will expend $500,000 each on twelve
pictures, the first of which will be ready
September 1.

Constance Talmadge has started work on
“East of the Setting Sun” and Thomas
Meighan will appear opposite Norma Tal-
madge in “My Woman,” at a reported
salary of $10,000 a week.

Marley Films DeMille Picture
HOLLYWOOD.—Beverley Marley is photo-

graphing “The Road to Yesterday,” first inde-
pendent production of Cecil B. DeMille. Marley
filmed “The Ten Commandments.”

Record Bookings—Universal Signs Chains

(Special to Exhibitors Herald)

NEW YORK, July 7 .—One of the largest booking deals ever made for a

Broadway theatre was closed last week when a contract was signed for the Pic-

cadilly to play exclusively the product of Warner Brothers for next season.

The contract was signed last Thursday by Lee Ochs, managing director of the

theatre, and Sam E. Morris, general manager of distribution for the Warners.
“The Piccadilly is in every sense of the word as much an independent

theatre now as it has been in the past,” Mr. Ochs said in explaining the im-
portant change in policy.

“There have been a number of occasions
when the Piccadilly has shown the biggest
part of the entire product of an independ-
ent company only to be denied later some
particular attraction on the program be-
cause of the producer’s desire to make
more money by slipping it into an opposi-
tion theatre controlled by the so-called
trust. It is not to be wondered at that the
independent cause does not gain more
rapidly.”

American Books “Scarlet West”

First National’s “The Scarlet West” will
play at the American theatre, Salt Lake
City, in Pioneer Week. It has its premier
at the Colorado, Denver, July 25, with
general release July 26.

Fox Names 15 Release Dates

“Lightnin’,” a John Ford production,
will be released August 23 by Fox as the
first of its initial 15 big pictures to be dis-
tributed in the first four months of the
season. The 14 other pictures and their
release dates follow

:

“The Lucky Horseshoe,” with Tom Mix and
Billie Dove, Aug. 30; “Kentucky Pride,” Sept. 6;
“As No Man Has Loved.” Sept. 13; “The
Wheel.” Sept. 20; either “Timber Wolf” or
Durand of the Bad Lands,” (both Buck Jones

pictures), Sept. 20; “Havoc,” Sept. 27; “The Iron
Horse,” Oct. 4; “Thunder Mountain,” Oct. 11; a
Tom Mix picture as yet untitled. Oct. II; “The

Winding Stair,” Oct. 18; “Thank You,” Oct. 25;
“The Fighting Heart,” Nov. 1 ;

“Lazybones,”
Nov. 8; “The Fool,” Nov. 15.

Colony Books Tiffany-Truart

“Passionate Youth,” second Tiffany-
Truart picture to appear on Broadway in

two weeks, went into the B. S. Moss Col-
ony theatre June 29. The first was “The
Sporting Chance.”

F. B. O. Reports Record Bookings

Record bookings listed by Film Booking
Offices in the past week are

:

The Fenway theatre, a Paramount house in Bos-
ton, played “Speed Wild” and “The Bandit’s
Baby,” each for an entire week. “A Bandit’s
Baby” starts a week’s run July 16 at the Black-
stone, Pittsburgh. “Forbidden Cargo” goes into

Fay’s theatre. Providence, R. I., July 20, for a
week. "Drusilla with a Million” has been booked
for the following Universal theatres: the Rialto,

Washington, D. C. ;
Liberty, Kansas City, Mo.;

American, Denver, Colo.; Broadway Strand, De-
troit, Mich.; Clemmer, Spokane, Wash.; Columbia,
Seattle, Wash., and Alhambra, Milwaukee, Wis.
“Drusilla” also will play soon at the Rivoli, Port-

land, Ore.; Capitol, Dallas, Tex.; Dreamland, Co-
lumbus, Ohio; Colonial, Indianapolis, Ind.; Alamo,
Louisville, Ky.

;
Fay’s theatre, Providence, R. I.,

and Rochester, N. Y. ; American, Salt Lake City,

Utah; Rivoli, Toledo, Ohio, and Rialto, Fort
Worth, Tex.

U White List Draws Exhibitors

Universal’s Second White List already

has been signed for by a number of lead-

( Continued on page 35)
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Officials
At the election of officers, which

took place the final day of the con-
vention, Joseph M. Seider, who has
so ably held dozvn the presidential

chair for the past year, was re-elect-

ed by acclamation. The full ticket

elected follows:

President Joseph M. Seider
\ice President, Southern District..

Charles Hildinger
Vice President, Northern District..

Peter A. Adams
Vice President, Essex County

Louis Rosenthal
Vice President, Hudson County...

Joseph Bernstein
Secretary Leon Rosenblatt
Treasurer William Keegan

Directors—W. C. Hunt, Leo Jusko-
witz, I. A. Rath, Jacob Fox and
H. P. Nelson.

Jersey Rejects
“Greater Movie”

Project of Hays
( Continued from page. 29)

sented to it, as well as theatres in Phila-
delphia; but that New York theatre own-
ers had objected and, therefore, since the

contract specifically states that arbitration
shall be appointed by the local organization
in the zone from which the film is shipped,

that the matter must be adjusted between
the New York organization and ourselves.

Our committee conferred with the Theatre
Owners Chamber of Commerce directors,

as well as with their president, Charles L.

O’Reilly; but nothing definite was the re-

sult of these conferences.

“Although our national organization has
taken no action, we took the position that

it is best, since our members are compelled
to sign this contract, which provided for
arbitration, they have no other choice, that

it was our duty to protect our members.

Organization Obtains Reforms

“Do not take this as a reflection upon
the arbitrators, the Theatre Owners Cham-
ber of Commerce. The work of the The-
atre Owners Chamber of Commerce in this

relation has been splendid and of benefit to

every theatre owner in every part of the
country.

“Many of the reforms that have been
obtained were secured by that organiza-
tion. One cannot talk about the good side
of arbitration without linking same with
one man. It has been my good fortune to

work alongside of him in arbitration work
for almost four years and I can honestly
tell you that he worked hard, conscien-
tiously, faithfully, for a cause. I am re-

ferring to Sol Raves, chairman of the arbi-
tration committee of the Theatre Owners
Chamber of Commerce.
“The contention of your committee is

that if we must arbitrate under this con-
tract, we at least shall choose our arbi-
trators and not have them appointed for us.

Wants Association Recognized

“New Jersey is a functioning organiza-
tion

;
is served in most cases by separate

New Jersey exchanges, even though they
are located in the city of New York and
we want recognition for our organization.
Although we were prevented from getting
anywhere in this relation, however, we did
not stop and did not fail to protect and
render service to our members.
“Our board of directors engaged counsel

•—Norman H. Samuelson for theatre own-
ers in northern New Jersey, Assistant Cor-

poration Counsel Joseph Varbalow for
theatre owners below the city of Trenton.
Every one of our members’ cases that were
referred to us were prepared by us and
presented by our counsel and every effort

was made to obtain for our members a
square deal.

“We do not think that we can have fair

arbitration based on the present contract
or on the present system of arbitration.

Although it is an improvement on what
we had before, it still must be thrown out
in its entirety and a fair, equitable and
satisfactory plan adopted.
“We are definitely opposed to this pres-

ent system. You frighten your child into

submission with a bogy-man
;

so, arbitra-

tions are scared into almost anything by
this bugaboo of F. I. L. M. Clubs, boards
of trade and arbitration boards. The only
difference is that the bogy-man is absent
while film club, board of trade and arbi-

tration boards are very real.

Tells of Earlier Days
“In the early stages a friend of mine

was haled before the local F. I. L. M.
Club. Around the table sat six judges, all

exchange men. Its chairman was another
exchange man. This ‘court of justice’ in

my opinion was fashioned after the ‘Span-
ish Inquisition’ and was worthy of its pat-

tern. The case was very simple. The
charge was that the exhibitor bought 10

pictures and refused to play them. This
is how it worked

:

“Question (by the chairman)—‘Why
don't you play the pictures?

“Exhibitor ‘Because they were sold to

me as a first run and the exchange does
not give me dates until after the theatre
across the street has played these pic-

tures.’

Q. ‘How much did you pay for these
pictures ?’

“A. ‘Twenty-five dollars a picture.’
“Q. Did you expect first run for $25?*
“A. ‘I bought them that way.’
“Q. ( in a loud tone). ‘Don’t dodgo

the issue ; answer my question.’
“A. ‘My opposition pays only $15.’
“Q. ‘Nobody asked you that. It is

none of your business. They can do what-
ever they please with their stuff.’

CEALING the Independent Defensive
^ Alliance! Left to right; Joseph M.
Seider, president of the New Jersey
exhibitors; Frederick H. Elliott, gen-
eral manager of the Independent Mo-
tion Picture Association, and “Pete”
Woodhull, national exhibitors president.
Mr. Elliott turns over to “Pete” a tes-

timonial resolution in which the inde-
pendents pay high tribute to the na-
tional exhibitor president and pledge
their co-operation to him, the theatre
owners and the play date bureau. The
presentation took place at the New
Jersey convention.

“A. ‘Bui—

*

“Q. ‘No buts, we have heard enough
from you.’

“The exhibitor was sent out of the room
and three minutes later was ordered to
play the pictures or have his film service
discontinued.

“Can’t Arbitrate Fairly”

Due to the efforts of William Brandt,
Bernard Edelhertz, the Theatre Owners
Chamber of Commerce, you now have ex-
hibitors (and I am speaking as a man who
has served four years as an arbitrator)
cannot arbitrate absolutely fairly when we
are bound by the present contract and the
rules referred to in the contract.
“There has been a tendency to correct

this evil. It is our sincere hope that all
producers and distributors will realize in
the very near future the great injustice
that this form of arbitration works on
both sides and will see fit to bring in to
this industry confidence and square dealing
in„the buying and selling of pictures.
“A theatre owner, in signing a contract

and agreeing to arbitration, waives his
rights to have the merits of his case re-
viewed by a court of law, and the judg-
ment that is rendered is not carried out in
a sensible, legal way, as provided by law,
that is, through a court in which the judg-
ment can be filed, but the exhibitor is

forced to put up a deposit with each of
about 21 exchanges or he does not receive
any film. The amount of deposit ranges
from $100 to $500 and in this territory it

is usually $250.

Calls it Confiscation

“This, for the small theatre owner, is

practically confiscation and means that he
must pay this judgment, right or wrong,
and cannot even bring the matter to law
on a charge of fraud because he cannot
afford the shutting down of his theatre,
through not obtaining films and cannot
afford to ask for injunctive relief because
it entails much legal effort and great ex-
pense.

“Your committee recommends that the
report rendered by our president, Joseph
M. Seider at the Milwaukee convention be
approved and endorsed by this organiza-
tion, and that we urge that it be carried
out by our national organization, and that
we ratify and support the efforts of our
president for an equitable contract and for
reforms in arbitration.”

Fails to Mention Contract

The convention closed with a banquet
which was attended by many prominent
film men who came down from New York
for the evening. Robert E. Welsh served
as toastmaster and the principal speech of
the evening was made by Nathan Burkan.
Mr. Burkan said in part:

“The difficulty with many exhibitor organiza-
tions is that many of the members think it a
debating society; the minute exhibitors organize
politics creeps in. And you cannot mix business
with politics.

“The existing problem is the old one—of the
survival of the fittest. On the one hand is a
single organization manufacturing its own goods,
with all the finances they require, able to dictate
to exhibitors and everyone else how you shall

conduct your own business. If this policy of
‘expansion’—that’s what they call it—is going to

force out of business the independent exhibitor
the only thing he can do is to combine with
other exhibitors to join with him in as great a
number if not equal to that of his opponent, at

least as substantial as the opponent, then the ex-

istence of the independent exhibitor is assured.
“I rue the day when one organization will rule

the exhibitors of this country. It is just as dam-
aging as if one newspaper owner controlled all

the newspapers. It would mean the end of this

country, and the picture is more or less a news-
paper.

“It is the bounden duty of Governors and Sen-
ators to prevent this.

“It isn’t a matter of fees with me; it is an
obligation to our government. The ideal situa-

tion would be ar\ open market. The government
said that the ‘big five’ should not control radio.

“This talk of ‘expansion’ is a joke. That day
must not come, and,” turning to Governor Silzer

and Senator Edwards, “I hope these gentlemen
here will see to it that that . day never comes when
one company controls the industry.”
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Producers to Fight Connecticut Tax

Scene from Pathe News, Nos. 52 and 53, showing the first pictures of the atrocities

and fighting in the French war with the Riff tribesmen. Andre Glattli of the
Paris staff of Pathe News was assigned by Emanuel Cohen to cover the war.

Sam Goldwyn Pictures Will
Go Through United Artists

“Stella Dallas” Will Be the First Offering, According to

Announcement by Schenck—Chaplin’s “The Gold
Rush” Praised by Los Angeles Press

(Special to Exhibitors Herald)

LOS ANGELES, July 7.—Samuel Goldwyn, whose recent pictures have
gone through First National, has allied himself with United Artists and his

future product will be made under that banner, according to an announce-
ment today by Joseph M. Schenck, chairman of the board of directors of
United.

Henry King Will Direct First, “Stella Dallas”

“Stella Dallas” has been selected as Goldwyn’s initial offering for United.
Henry King will direct. Concluding of negotiations which bring Goldwyn
to L^nited Artists is another step in the program of expansion which was
inaugurated shortly after Mr. Schenck’s association with the company.

Want Permanent
Injunction from

Federal Courts
New Law Places $10 Levy on

Every Reel of Film
Shown in State

{Special to Exhibitors Herald )

NEW YORK, July 7.—A permanent in-

injunction will be sought in the federal

courts against the new taxation-censorship

law which has just become effective in

Connecticut, according to officials of the

Motion Picture Producers & Distributors

of America.

The new law imposes a tax of $10 a

reel on all films shown in the state and
gives to the tax commissioner the power
to censor films considered sacrilegious or

immoral.

According to the M. P. P. D. A. repre-

sentatives, the immediate effect of the law,

characterized as “unjust, unfair and
vicious,” will be the passing of the tax on
to the exhibitor who in turn will make
the public pay it.

One official of the M. P. P. D. A. said

that the producers were considering with-

drawing from the Connecticut market as a

protest against the measure.

Should a permanent injunction against

the bill not be granted, an appeal will be

made to the United States supreme court.

It is held that the law is contrary to the

federal constitution.

Piccadilly Signs for

Warner Bros. Product
{Continued from page 33)

ing theatre chains and other important
houses. Among the circuits booked are:

Stanley Company of America, for the following
theatres in and around Philadelphia—the Stanley,
Stanton, Karlton, Palace and Victoria; the White-
hurst theatre chain of Baltimore; Chamberlain cir-

cuit, including Shahokin, Danville, Mt. Carmel,
Tamaqua, Lansford and Mahoney, all in Pennsyl-
vania; World Realty Company of Omaha; the
Libson theatres in Dayton and Cincinnati, Ohio;
and Skouras Brothers in St. Louis, Mo.

Other theatres signed are: Keith’s, Syracuse,
N. Y. ;

Mozart, Canton, Ohio; Sam Friedman’s
circuit of Sharon, Pa., and nearby towns; Keith,
Francis and Imperial, Ottawa; Kornblite and
Cohen theatre, Binghamton, N. Y.; Colonial, In-

dianapolis; Iris, Houston, Tex.; Midway, Dallas;
Fuller, Kalamazoo; Strand, Elmira, N. Y.; Pa-
tricia, London, Ont.; Plaza, Ocean City, N. J.

;

Park and Whiteway, Mansfield, Ohio; Park,
Youngstown, Ohio; Alhambra, New York; Strand,
Stamford, Conn.; Family, Detroit, Mich.; Grand,
Sudbury, Ont.; Capitol, Wkidsor, Ont.; White-
house, Milwaukee; Princess, Peoria; Blackston,
South Bend; Strand, Cedar Rapids, and the Ideal,

Albuquerque, N. M.
In addition, theatres in the following cities have

been closed: Zanesville, Columbus, Ironton, Chilli-

cothe and Roseville, Ohio; Lawrenceburg and
Michigan City, Ind. ;

Cicero, Waukegan, Berwyn,
Decatur and Pekin, 111.; Appleton, Wis. ;

Salt
Lake City and Logan, Utah; Sioux Falls, S. D.;
Seattle, Wash.; Morgantown, W. Va. ; Mansfield,
Ohio; Holyoke, Pittsfield and Northampton,
Mass.; Altoona, Pa.; Cumberland, Md., and
Bristol, Pa.

Pathe Has Quake Film
in Chicago in 2 Days

A bit of enterprise in covering news via
the screen must be chalked up to the credit

of Pathe, which had pictures of the Santa
Barbara earthquake on the screen at Mc-
Vickers theatre, Chicago, on Wednesday
morning, just two days after the temblor
first hit on the Coast.

T he current United Artists offering,
Charlie Chaplin’s “The Gold Rush,” which
is showing at Grauman’s Egyptian theatre,
has received unstinted praise from the
press.

Jack Townley, Hollywood News, says:
“
‘The Gold Rush,’ a masterpiece of life.

It is the crowning achievement of the mas-
ter comedian.”
Edwin Schallert, Los Angeles Times,

says: “This huge feature will go down
as epoch-making. It is as daring and spec-
tacular an experiment as has ever been at-

tempted on the screen.”
Florence Lawrence, Los Angeles Exam-

iner, says :
“.

. . and the picture was
voted one of the greatest personal tri-

umphs the actor has ever received. Charlie
Chaplin has given a Chaplin comedy of
yore in his return to the silver sheet.”

Guy Price, Los Angeles Evening Herald,
says :

“ ‘The Gold Rush’ is an epic com-
edy, and the star’s best.”

Karzas Leases House;
New Theatre Planned

The northeast corner of 63rd street and
University avenue, Chicago, with a theatre

on the 63rd street frontage, has been leased
for 99 years by Andrew Karzas, motion
picture theatre and ballroom owner. On
this property Mr. Karzas will pay an an-
nual rental of $15,000 for the first five

years and $16,000 a year for the remainder
of the term. He paid $75,000 for the the-

atre, known as the Lexington.
The Ogden National bank will erect a

new bank building and theatre on Ogden
avenue near Crawford, Chicago.

Pauline Frederick to Wed
{Special to Exhibitors Herald )

SYDNEY, AUSTRALIA, July 7.—Is
Pauline Frederick to be married again?
Charles Coleman, her leading man in “The
Lady,” which is making a successful tour
in the Antipodes, is called the bridegroom-
to-be.

William Beaudine, Daddy
( Special to Exhibitors Herald)

HOLLYWOOD, July 7.—William Beau-
dine is happy over the arrival of a 7-pound
girl at the Hollywood hospital. The direc-

tor has named her Lucille Mary Beaudine,
as a tribute to Mary Pickford.

N. L. Manheim Recovers
(Special to Exhibitors Herald)

NEW YORK, July 7.—N. L. Manheim,
export manager for Universal, has re-

turned to his desk after a week’s illness

due to an operation, his third in three

months.

Hays Due on Coast
{Special to Exhibitors Herald)

LOS ANGELES, Tuly 7.—Will H. Hays
is expected to arrive here Wednesday.
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Five Small Theatres Badly Hit
By Santa Barbara Quake

John W. Considine , Jr., Will Make Own Pictures for United Artists—
Fred Niblo Denies Contract JUith Pat Powers

By RAY MURRAY

HOLLYWOOD, July 7.—By an odd coincidence the better class

motion picture houses of Santa Barbara escaped destruction in the
earthquake last Monday. Five or six of the smaller picture houses

were badly damaged, but the Granada theatre, the most beautiful in the
city, is ready to open at once, according to Manager J. F. Churchill. This
is a house of West Coast Theatres, Inc., and stood the brunt of the tem-
blor admirably.

'T'HE Lodera theatre was another not
-* affected by the shock. The Potter the-

atre building, farther down State street,

was so badly damaged it will have to be
rebuilt. This is a legitimate house and
was due to open with “Ambush,” a stock
company, the day the earthquake struck.

Motion pictures of the disaster were
made by Pathe, International News, Fox
and the Los Angeles Record cameraman a

few hours after the earth shocks had sub-
sided, and were on the screens of Los An-
geles downtown theatres that night.

* * *

Considine to Make U. A. Pictures

Another producer has been added to the

United Artists’ lineup by the announcement
that John W. Considine, Jr., general man-
ager of Joseph M. Schenck Productions,
would commence at once making his own
pictures. Mr. Considine’s first production
will be “Wild Justice,” which will have as

its star the celebrated dog, Peter the Great.

This will be followed by another dog pic-

ture for the United Artists’ program.
* * *

While making a picture near Harding,
Mont., Yakima Canutt, a Hal Roach actor,

was seriously burned, according to word
received here last week. Canutt was gal-

loping toward the camera with a torch in

his hand when one of the flares exploded.
* * *

Fred Niblo, the Metro-Goldwyn-Mayer
director, has denied he has signed a con-

tract with Pat Powers. Mr. Niblo is com-
pleting the final sequences of “Ben Hur” at

Culver City, and states he is still under
contract with Metro-Goldwyn-Mayer and
satisfied. The world premiere of “Ben
Hur” is scheduled for November 1. It

will probably be the next attraction at

Grauman’s Egyptian.
* * *

Montague Love Escapes Death

Among the narrow escapes from the

Santa Barbara earthquake is one reported
by Montague Love, who was stopping at

the Arlington hotel, which was destroyed.
He checked out 30 minutes before the dis-

aster. Mr. Love, who was appearing at

the Potter theatre, completed his run Sun-
day night and occupied the room adjoining
the one in which Mrs. Charles Perkins was
killed. Mr. Love is now numbered among
the Famous Players-Laskv stars and will

work here this summer.
* * *

Mrs. Thomas H. Ince, accompanied by
her three children—William, Thomas Jr.,

and Richard—left Los Angeles last week
for New York on the first lap of her first

tour of Europe. She will sail from New
York July 9.

% % %

Mack Sennett has added to his studio a
research department consisting of 3,800 vol-

umes. Leslie Gordon, who has handled re-

search work in motion pictures for 17

years, is in charge. More stress is now
being laid on the story value of two-reel

comedies. The most talented writers in

the business are employed at the Sennett
Studio.

* * *

McCarthy Completes Picture

A. M. Foote Productions, under the di-

rection of John C. McCarthy, has com-
pleted its first picture, “Reality,” starring

Dorothy Hope.
* * *

M. H. Hoffman, vice-president of Truart
Film Corporation, arrived here last Thurs-
day and closed several big deals.

* * *

Mike Levee, president of United Studios,

Inc., who has been in the East “enjoying”
New York’s torrid weather, is back at his

desk.
* * *

Irving Cummings has been signed by
Metro-Goldwyn-Mayer to direct “Dance
Madness.” Aileen Pringle and Lew Cody
will be featured.

* * *

Plans are being prepared for a three-

storv motion picture theatre and store

building by T. Beverly Kelm to be erected

on West Seventh street. It will seat 1,100.
* * *

Harry Warner in Los Angeles Again
Harry M. Warner, president of Warner

Brothers, arrived in Los Angeles again
last Wednesday for a combined business
and pleasure trip. He will perfect plans

for further extension of the Warner the-

atre chain.
* * *

George Melford has started work on his

next Metropolitan production, “Steel Pre-
ferred,” at the Holly Studios. He has
just completed “Without Mercy.”

* * *

Owen Moore lost his $50,000 suit against

several Beverly Hill residents following an
automobile crash in which he was injured.

* * *

Dustin Farnum has signed with Univer-
sal to play a featured role in “On the

Frontier.”
* * *

Rudolph Valentino has bought a nine-
acre site in Beverly Hills and has a $100,-

000 residence on it. He purchased acres
adjoining, which he plans to convert into

an airplane landing field.
5*C 5jS

Frank Neicman Gets Settled

Frank L. Newman, new director-general
of the Paramount theatres, and his wife,

son and daughter have established their

home in Los Angeles. No change in rep-

resentatives or in personnel of the Metro-
politan, Million Dollar, and Rialto theatres
is contemplated. “The Ten Command-
ments” will follow “The Lost World” at

the Million Dollar in two weeks, Harold
Lloyd’s “The Freshman” will be next. The
Rialto will be devoted to first run pictures.

* * *

Justine Valse, who a few weeks ago at-

tempted to extort money from Pola Negri,

has been committed to the Norwalk Insane
Asylum.

Pathe All-Comedy Weeks
Set 2 Theatres’ Records

( Special to Exhibitors Herald)

SAN FRANCISCO, July 7.—
Two Pathe all-comedy weeks
staged recently at the same time

at the Egyptian and Aztec thea-

tres set new records for the two
first run houses, according to Max
Graf, managing director.

Each theatre played the same
bill, including Harry Langdon's two-

reel comedy, “The White Wing’s
Bride,” Ben Turpin’s “The Marriage
Circus,” Mack Sennett’s “Super-
Hooper-Dyne-Lizzies,” and “Sheiks

of Bagdad,” Hal Roach one-reeler.

Britons Shy at Any
Agreement; Declare
U. S. Badly Organized

The English delegation of exhibitors

which attended the Milwaukee convention

came, saw and returned home. The im-

pression gained by members of the delega-

tion is expressed by W. Gavazzi King, who,
in an interview published in Biograph,

said

:

“Though we gained much information of im-
portance to British exhibitors, no effort was made
to establish any definite agreement between the

C. E. A. and the M. P. T. O. A. U. S. exhibitor*

are too badly organized, except in a few states,

for such an agreement to be of any use, if it were
practicable.

“They remind me of the very fat woman who*#
doctor inquired after her health. ‘There’s too
much of me to be all well at once,’ she replied.

And that is the situation in the U. S. A.
‘'That the smaller theatres will be wiped out in

no time is one of the principal conclusions that I

drew from what I saw in the States. Unfortun-
ately, there can be no doubt about the matter.”

Toll Stands at 4 Dead
in K. C. Theatre Blast

( Special to Exhibitors Herald)

KANSAS CITY, Mo., July 7. — With
only three bodies recovered from the

ruins of the Gillis theatre, which was
wrecked by an explosion, it is believed
the total death will be four, including
a fireman. The midnight show started

an hour later. Weakened gas mains and
labor trouble have been given as possi-

ble causes. Many suits have been filed

against the city.

Florence Vidor Given
Divorce; So Is Ince

(Special to Exhibitors Herald )

LOS ANGELES, July 7.—Florence
Vidor has been granted a divorce from
King Vidor. She testified that Vidor had
declared that “marriage intereferes with

business.” Mrs. Vidor was granted cus-

tody of their 7 year old child.

Ralph Ince, brother of the late Thomas
H. Ince, has been granted a divorce from
Lucy Stewart, sister of Anita. Ince charged
jealousy.

Most Wisconsin Owners
Give Half of Play Dates

( Special to Exhibitors Herald)

MILWALTKEE, Wis., July 7.—Two
thirds of the theatre owners in Wiscon-
sin have pledged 50 per cent of their

play dates to independents, according to

Henry Staab, executive secretary of the

M. P. T. O. of Wisconsin.
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by

the Camera

Signing a $150,000 contract with Hugo Riesen-
fcld, managing director of the Rivoli theatre, New
York, Ben Bernie, noted jazz orchestra director,
is starting a new program of entertainment at the
Rivoli effective July 12.

R. F. (“Pete”) Woodhull, president of M. P. T. O. A., is back in
New York after a swing around the circuit to several state conven-
tions of exhibitors. At Wrightsville, N. C., he urged a merger of the
North and South Carolina associations. This is the latest picture of
President Woodhull at his desk.

Some saw visions of a squabble within President Coolidge’s official family in connection with the Metro-Goldwyn picture of
Naval Academy life. With the navy department cooperating to make the photoplay a publicity medium for the military, the
first Plan was to have President Coolidge present a blank diploma to Ramon Novarro, starring in the picture, at the Ann-
apolis commencement exercises, and Secretary Curtis D. Wilbur stated that plan would be carried out. Coolidge balked,
and the diploma was presented by a navy official. Novarro led a dress parade for scenes of “The Midshipman.”
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Pro-Dis-Co’s Western salesmen saw product in the making
at Hollywood while attending the San Francisco conven-
tion. Front row: Wade, Withers, Hossfield, McDermond,
Cardy. Behind: Drumm, Edwards, O’Keefe, Frazer, George
Melford, Hummel, Goodstein, Stout, Mason, Parr.

Greta Nissen, who made her screen debut in “Lost A
Wife,” has been signed to a long term contract by Para-
mont. Raoul Walsh here is giving her some close-up direc-
tions for her feature part in “The Wanderer.” Left: Ernest
Torrence; the other is William Collier, Jr.

When a $100,000 improvement project is completed Educational will boast the best equipped studio on the West Coast to be
used exclusively for producing comedies and short subjects. The new home of Educational Pictures is on Santa Monica blvd.

at Los Angeles and adjoins the Pickford-Fairbanks studios. All production on the Educational program except the Christie

units will be housed at the former Principal studio. Two comedy units directed by Norman Taurog and Stephen Roberts have
started work there and eventually it will also be used for most of the other comedies.

One of First National’s August releases is

“Graustark.” Norma Talmadge has com-
pleted it and is helping edit it. She is con-
ferring with Dimitri Buchowetzki, director.
Eugene O’Brien is listening in.

Chaplin, violinist,
tries own songs for

“The Gold Rush,”
(United Artists),
opened in Hollywood.

H. C. S. Thomson (right), managing director

of F. B. O., is treasuring this cup presented
by William T. Osterholt, of the Los Angeles
sheriff’s office. F. B. O.’s float won first prize

in the Shrine parade.

j
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From truckdriver to an important role in Milton Sills’ “Tlie Knockout”
for First National is the jump taken by John Philip Kolb. The new
“find,” only 6 feet 7 tall, thinks it’s a snap to lift Jim Delaney (left)

and Harry Flecht of F. N.’s electrical crew. Exteriors were shot in

Canada.

Pauline Garon, between shots of her Universal
picture with Reginald Denny, finds time to gather
in suits and hats for her new cleaning and press-
ing shop in Hollywood. She has three trucks, too.

It’s a series of pressing engagements, she says.

Thelma Hill, Sennett
bathing girl, has been
promoted to a leading
role in a Graves comedy
for Pathe.

Theodore Von Eltz, playing
Tiffany -Truart’s “The Sport-
ing Chance,” sings “I didn’t

raise my Ted to be a screen
villain.”

Douglas Fairbanks was represented as cracking the
whip in the marquee and electric advertising at the
Globe theatre. New York, when his latest picture, “Don
Q, Son of Zorro,” had its premiere. It was made for

United Artists.

Jean Darnell (center), familiar in the days of Than-
houser, dropped over from Dallas, Tex., where she
is the Capitol’s publicity director, to chat with Paul-
ine Frederick, making Universal’s “Smouldering
Fires.” Clarence Brown was the director.

Prince Avazenea of Italy and George Manuel Acosta, Argentine
millionaire, saw Ricardo Cortez working in “Not So Long Ago” at

the Paramount studio while on a recent tour of Hollywood. Left

to right are Douglas Fairbanks, Jr., Prince Avazenea, Cortez and
Acosta. Sidney Olcott directed the picture.



David Mir, a Russian nobleman, designed the striking uni-

forms in “The Only Thing.” Elinor Glyn is supervising the

production for Metro-Goldwyn. She wrote the story for the

screen and did the continuity. Madame Glyn is shown here

beside her giant guardsmen.

While filming the exteriors for Paramount’s “A Son of His
Father,” on the Southern Arizona desert, Warner Baxter,
Walter McGrail and Raymond Hatton devised this novel

shower for Bessie Love. The Paramount picture will be
released late in September.

Samuel Goldwyn has picked Belle Bennett out

of 73 applicants for the title role in his pic-

ture “Stella Dallas,” Henry King production.
It’s from Olive Higgins Prouty’s novel of

that name.

Humberto Pedretti,

Italian sculptor, made
this bust of Rudolph
Valentino, United Ar-
tists star.

When Antonio Moreno, in Metro-Goldwyn’s
“Mare Nostrum,” saved this Assyrian dwarf
from drowning in the Mediterranean dur-

ing the filming of the picture, the Lilliputian

became his devoted slave.
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HOPE HAMPTON
(Copyright Underwood and Underwood)

TOP: F. P. Earle, Metro-Goldwyn di-

rector, also designs sets. RIGHT: Hope
Hampton has finished “The Revolt of

the Marionettes” for Associated Ex-
hibitors. This is a new picture of

Miss Hampton, who has appeared in

a number of screen successes.

FRANK CURRIER
will be in “Lights of New York” after

completing Metro - Goldwyn’s “Ben
Hur,” many of the scenes of which
were taken overseas.

DANNY O’SHEA
is a new maker of Mack Sennett
comedies that are released by Pathe.

Pat O’Malley, in Universal’s “My Old
Dutch,” returns to circus stunts with
his daughter, Mary Kathleen.

Heels in the air! No, this is not the Prince of Wales. It is one of the chariot

drivers in Metro-Goldwyn-Mayer’s “Ben Hur.” The play was directed by Fred
Niblo, who supervised a colossal journey to Rome, where scenes were taken.
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Leon Errol and Free Feed Star

at Luncheon of A. M. P. A.
Roxy and Gang Start Three Weeks Tour of Ontario—Hot Tea Sup-

plants Iced Water at Rivoli—Deitch Joins Ginsberg

By JOHN S. SPARGO

N EW YORK, July 7.—The Associated Motion Picture Advertisers
had its greatest turnout of the year last Thursday, on the occasion
of its first weekly luncheon at the White Horse Tavern. There

were two major attractions—the presence of Leon Errol, new screen star,

recruited from the musical comedy stage by First National Pictures, and
a free feed. While the latter may have been the deciding attraction in

advance in getting so large a turnout, the stories told by the star of “Louie
the Fourteenth” before he had to hurry away to a matinee performance
proved to be the star part of the program.

TV/TR. ERROL proved himself a real agent
at heart by mentioning “Sally,” in

which he appeared on the screen with Col-

leen Moore, and the new picture in which
Sam Rork is starring him for First Nation-
al release, “Clothes Make the Pirate.” Mr.
Rork was also a guest of honor and was
presented to the A. M. P. A. members, but

at his request was not called upon for a

speech.

A. M. P. A. members who also belong

to the Cheese Club were present in such

force that many were in doubt which or-

ganization was giving the luncheon. Harry
Hirshfield, president of the Cheese Club,

also known as a newspaper cartoonist, was
pressed into service by Secretary Walter F.

Eberhardt, who presided, as guest barker

for the day. His stories were so highly

appreciated that it was voted to extend him
many invitations to attend the weekly
luncheons.

Mr. Hirshfield introduced several of the

guests—Harry Puck, a featured player in

the musical comedy, “My Girl,” the chorus

of which will provide the entertainment at

the next A. M. P. A. luncheon, and Earl

Rossman, producer of “Kivalina of the Ice-

lands,” the photoplay of Eskimo life

now on view at the Strand. He told some
of his nerve-racking experiences in get-

ting and keeping together a cast of Eskimos
for that picture.

* * *

Roxy and Gang Go to Canada

Roxy and his Gang, artists of the Cap-
itol theatre, left New York last week for

a three weeks tour of the Province of On-
tario, as guests of the Ontario government.
The visit of the Gang in Canada will be

two-fold and is one of the most ambitious

undertakings of its kind ever conducted by
the provincial government.

Under the auspices of the “Province of

Ontario Pictures,” of which G. E. Patton
is director, the Ontario government will

make a series of twelve motion pictures

centering about the legends and traditions

of Canada and picturing many scenic beau-
ties never before brought to the screen.

The pictures will be made with the active

assistance and participation of Roxy and
under the direction of G. W. Brownridge,
who is directing the tour, assisted by Gor-
don Sparling. The tour will include visits

to Toronto, Ottawa and other cities, and
fishing and camping trips to Muskok Lakes,

Lake of Bays and Nipigon.

The second feature of the trip will be

the broadcasting programs of Roxy and
his Gang from Toronto. These will take

place on Sunday evenings and will be re-

layed by WEAF.

Hot tea is to take the place of ice water
on account of the ice water being too cold

for a cold theatre in hot weather.
The serving of ice water to Rivoli pa-

trons was discontinued this week and in

its place hot tea and wafers were supplied.

A regular summer feature of long years
standing, that of furnishing ice water dur-
ing the intermissions, has been a dismal
failure since the installation of the Rivoli’s

new refrigerating plant, as it now appears
that thirst as well as hot weather has been
abolished. Hugo Riesenfeld, equal to the

situation as usual, is now to substitute hot
tea as long as torrid heat continues.

* * *

Deitch Joins Ginsberg

Joseph Deitch, one of the well known sales

executives in the motion picture industry,

has become affiliated with Henry Ginsberg
Distributing Corporation. During the ab-

sence of Mr. Ginsberg in California super-

vising the season’s production, Mr. Deitch
will be in charge of sales. Within a week
or two, Mr. Deitch will visit the zone cities.

* * *

Charles S. Penson, formerly of Univer-
sal Pictures Corporation, has joined the ex-
ploitation department of Davis Distributing

Division, Inc. Mr. Penson has been in

the picture business since 1915. Until re-

cently he had been in Washington where
he made an extensive study of the most
beneficial methods of exploitation for ex-
hibitors.

* * *

A1 Boasberg, sales promotion director of

Film Booking Offices, left today for Holly-
wood to spend three weeks at the Coast
studios of the company and line up a series

of exhibitor sales’ help.

* * *

As a token of the high esteem in which
he is held by the field managers of F. B. O.,

Lee Marcus, assistant general manager of

exchanges, was presented with a gold wrist

watch at a banquet in his honor at the

Hotel Astor. Among those who attended
were Ben Bernie and his orchestra, Phil

Baker of “Artists and Models,” Harry
Rose, “The Broadway Jester,” and many
other “big timers.”

* * *

Riesenfeld Entertains 2,000 Boys

Hugo Riesenfeld entertained 2,000 New
York newsboys at the Rivoli to see Ray-
mond Griffith’s Paramount comedy, “Paths

to Paradise,” at a special morning matinee.

The entire theatre was given over to the

boys and special music was arranged. It

was the first of the summer vacation mo-
tion picture parties to be given by Mr.
Riesenfeld.

* * *

Carroll S. Trowbridge, Christie general

representative, on arriving in New York
Saturday completed a five weeks tour of

the country. This trip included conferences
with all division managers of Producers
Distributing Corporation, which will han-

dle the Christie specials for the coming

HARRY BRAND

Brand Heads New U-A
Exploitation Bureau;
Other Units Expanded

( Special to Exhibitors Herald )

HOLLYWOOD, July 7.—Harry Brand
is organizing an exploitation department
for United Artists under an appointment
by Hiram Abrams, president, to head the
new bureau. Brand, who is president of
Wampas, has long been director of Joseph
M. Schenck publicity in Hollywood. With
him will be Nathan S. Syches, who has been
leading publicity work for First National’s
New York units under Earl Hudson.
The publicity and advertising depart-

ments also have been expanded in line
with a national program worked out by
Charles E. Moyer.

Brand, who has been in the Schenck
organization for five years, has directed
publicity for Norma and Constance Tal-
madge and Buster Keaton since they
started picture production in Hollywood.

year. Two weeks were spent with A1
Christie at the studios in Hollywood.

* * *

C. Lang Cobb, general sales manager for
Sering D. Wilson & Co., Inc., has just
returned from a trip through the East,
terminating at Boston, and expects to leave
in a few days for the West Coast, stopping
at key cities. Mr. Cobb will open several
new sales and distributing offices for Sering
D. Wilson and dispose of territorial rights

in sections where no company owned of-

fices are to be operated.

Gleichman Appeals Suit
( Special to Exhibitors Herald)

DETROIT, MICH., July 7.—Phil Gleich-
man, former lessee of the Broadway Strand
theatre, who was defeated in his damage
suit against Famous Players-Lasky, has
filed notice of an appeal to the state su-

preme court.

Ray Kirkwood Weds
( Special to Exhibitors Herald)

HOLLYWOOD, July 7.—Ray A. Kirk-
wood, director, and Miss Eugenia LaPlace,
former musical comedy star, were wed last

Thursday.
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Trade Congratulates Brown, Marcus
Readjustment in

No Way Affects

J. I. Schnitzer
Latter Will Concentrate on Pro-

duction and Studio

Management
( Special to Exhibitors Herald)

NEW YORK, July 7—Colvin W. Brown
and Lee Marcus are at their desks this

week receiving the scores of congratulatory

messages which have reached them fol-

lowing the announcement last week by

Major H. C. S. Thomson that Mr. Brown
had been created a vice president in charge

of distribution for Film Booking Offices and

that Mr. Marcus had been appointed sales

manager to succeed the late Harry M. Ber-

man.
In this announcement, Major Thomson

stated that the readjustment would in no

way affect J. I. Schnitzer, first vice presi-

dent, except to release him from some of

the many duties he has been performing

and permit him to concentrate on produc-

tion activities, the studio management and

the relations of the company with the in-

dependent producers.

During the late Mr. Berman’s illness,

Mr. Marcus assumed many of the duties

incumbent upon a sales manager, and han-

dled a multitude of important problems

connected with the sales of the F. B. O.

products. As assistant sales manager, he

became acquainted with thousands of ex-

hibitors throughout the country, and was
acclaimed one of the most popular of the

younger sales managers in the industry.

Mr. Marcus’ experience before his affilia-

tion with R-C Pictures and F. B. O. dates

back to the days of the old Realart Com-
pany, where he was a salesman in the

Buffalo exchange. Later, he transferred

to the foreign department of Selznick, and

from there, went with R-C Pictures. When
R-C Pictures was merged into F. B. O.

Mr. Marcus was one of the few employes

to be retained.

Schlank Starts

Anchor’s Drive

for 36 Pictures
(Special to Exhibitors Herald

)

HOLLYWOOD, July 7.—Morris R.

Schlank, president of Anchor Film Dis-

tributors, and E. O. Van Pelt, general

sales manager, left here last week for

an extensive tour of key cities of the

United States.

Mr. Schlank recently returned follow-

ing the Milwaukee convention, where he

announced Anchor would have 36 inde-

pendent pictures this year. Eight fea-

tures, made under the direction of J. P.

McGowan, starring Helen Holmes, head

the list. “Perils of the Rail” and “Webs
of Steel” have been completed.

A1 Hoxie, Western star, will contrib-

ute eight Western pictures, said to be

a decided departure from his former pro-

gram pictures. Another series has been
made, consisting of eight specials,

starring Bob Reeves, under the super-

vision of Larry Wheeler Productions.
Anchor will also have 12 two-reel Cy-
clone comedies, with Bobby Ray, a new
comedy star.

LEE MARCUS has been appointed
sales manager of Film Booking Of-
fices to succeed the late Harry M.
Berman.

COLVIN W. BROWN has been made
a vice president of Film Booking Of-
fices with supervision over distribu-
tion.

Woodhull Seeks Data from
Exhibitors on Postal Raise

National President Asks Senator for Opportunity to Present

Theatre Owners’ Objections to Parcel Post Increase

—

Congressional Committee to Investigate

(Special to Exhibitors Herald)

NEW YORK, July 7.—In a communication just issued by National Presi-

dent R. F. Woodhull, exhibitors of the country are urged to forward to na-
tional headquarters, 25 West 43rd street, immediately their objections to the
postal increase bill, now a temporary measure, and “any data you can as to

its additional cost to you.”

Requests Opportunity to Present Objections to Bill
President Woodhull also has requested George H. Moses, chairman of the

special committee of the senate which is considering the bill, to grant the theatre
owners an opportunity to present their objections. In his letter to Senator
Moses, President Woodhull calls to his

has been rendered by the theatre men.

This public service, says the letter, “far
surpassed any advantage that would ac-

crue to the government, itself the greatest
service institution in the world, by way of
taxes.”

President Woodhull also urges the exhi-
bitors to write their objections to their

senators and congressmen.

Postal Hearings to

Begin on July 20
(Washington Bureau of Exhibitors Herald)

WASHINGTON, D. C., July 7.—Mem-
bers of the sub-committee of the senate

and house post office committees which is

investigating the effects of the postal rate

increases which went into operation on
April IS last, will meet on July 20 to begin
hearings on the question.

The sub-committee will make a trip for

the purpose of investigating the situation in

the various large cities, going first to At-
lanta, Ga., from which point a number of

cities in the Middle West and North will

be visited. Hearings will be held in these

cities for the purpose of permitting users

of the mails to submit their views without
the expense and loss of time incident to a

trip to Washington.
Preliminary reports covering the first

few weeks of operation under the new
rates indicate that they will fail by some
$10,000,000 to meet the additional expendi-
ture of $68,000,000 a year required for the

attention the great public service which

increased salaries of postal employes pro-
vided for in the postal bill.

The sub-committee is composed of Sena-
tor George H. Moses, chairman

; Repre-
sentative W. W. Griest, vice chairman

;

Senators Kenneth McKellar and Lawrence
E. Phipps, and Representatives C. William
Ramseyer and Thomas M. Bell.

Samuel Warner Weds
Miss Lina Basquette

( Special to Exhibitors Herald)

NEW YORK, July 7.—Miss Lina Bas-
quette, premiere danseuse of the Ziegfeld
“Follies,” was married to Samuel L. War-
ner, vice president of Warner Brothers,
last Saturday night at the residence of
Rabbi Krass.
The formal announcement of the en-

gagement was made by Mrs. Ernest
Belcher, Miss Basquette’s mother. The
bride, who is of French descent, was born
in San Mateo, Cal., and received her bal-

let training from her stepfather, Ernest
Belcher. For more than five years she
was a child star in Universal pictures, in-

cluding “The Caravan,” “Romany Rose”
and “A Dream of Egypt.” Miss Basquette
made her debut with the “Follies” in New
York two years ago. Until a few days ago
she had an important role in “Louie the
14th.”
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F. & M. Expand
Theatre A ctivities

to Four States
( Continued from page 31)

The four theatres included are the

Tivoli, Starland, Dreamland and Willard.

The Tivoli is a combination house.
Associated with Fitzpatrick & McElroy

in the purchase are Dr. Lebetter, M. O.
Cushman and Harry Katz, a brother of

Sam Katz.
George Porter will have charge of the

Michigan City houses.

Paszemoglu May Dispose

of Four Theatres
( Special to Exhibitors Herald)

ST. LOUIS, MO., July 7.—Hector M. E.

Paszemoglu has leased his Criterion Thea-
tre to N. Fiorita of New Orleans. The
Criterion was constructed by Famous
Players-Missouri Corporation several years

ago and was designed to cater to the women
shoppers. It has 654 seats.

It is rumored that Paszemoglu will dis-

pose of all his other houses in the near
future. He has the Plaza, Delmar, Con-
gress and Yale and operates them under
the banner of Super Theatres Corporation.

West Coast Gets
Sites for Two Houses

( Special to Exhibitors Herald)

HOLLYWOOD , July 7.—As the re-

suit of two real estate transactions con-
summated by West Coast Theatres,
Inc., the Southwestern section of Los
Angeles will have two new theatres
within a few months.
One of these theatres will be erected

at Mesa Drive and Slauson Avenue, and
the other at Vermont Avenue and 87th
Street.

The Mesa Drive building will repre-
sent an investment of $550,000. The
theatre will have a seating capacity of

2,000.

A large stage, an orchestral or-

gan and commodious loge seats are
other features.
According to plans, the Vermont Ave-

nue house will cost approximately $250,-

000 and will be of semi-Spanish design.

The seating capacity will be 1,500.

Negotiations call for the erection,

equipping and operation of this edifice

jointly by West Coast Theatres, Inc.,

and South Side Theatres, Inc., and the
completed theatre will be under the per-

sonal management of Ralph B. Gru-
nauer.

Warners Will Begin
Construction Soon

( Special to Exhibitors Herald)

LOS ANGELES, July 7.—One of the

first moves of Harry M. Warner after his

arrival in Hollywood from New York was
a conference with G. Albert Lansburgh, the

architect for the new theatre to be built

at Hollywood and Wilcox by the Warners.
These plans were approved by Mr. War-

ner and construction of the building will

begin within the next 60 days.
The building involves an expenditure

alone of $1,250,000. The theatre itself is

to be treated in a modern style of archi-

tecture and is to be one of the finest show-
houses in the country. Its seating capacity
will be 3,600. The building will house in

addition to the theatre auditorium an im-
mense ballroom, a roof garden and a

promenade.
Warner Brothers pictures will have their

world premieres in Hollywood.

Plans $400,000 House
in San Bernardino

( Special to Exhibitors Herald)

SAN BERNARDINO, CAL., July 7.—
A motion picture theatre to cost $400,000
will be erected at the northwest corner of

Third street and Arrowhead avenue by
Meyer Picture Finance Corporation of Los
Angeles, it was announced here today by
Arthur Flarris, one of the owners of the

property. Construction will be started

within 30 days.

Stanley Buys New
Site in Atlantic City

(Special to Exhibitors Herald)

PHILADELPHIA, PA., July 7.—Stanley
Company of America has purchased a lot

200x150 at Atlantic City, at a price reported
to be $500,000. The company is having
plans drawn by Hoffman & Henon for a

million dollar theatre to be erected on the

site. It is reported that this theatre will

be devoted to vaudeville.

Ackerman & Harris
Sell to Golden State

( Special to Exhibitors Herald)

SAN FRANCISCO, CAL., July 7.—Two
new East Bay theatres, conducted by
Ackerman & Harris, have been purchased
by Golden State Theatre & Realty Cor-
poration through East Bay Theatre Com-
pany, a subsidiary. In the transaction, in-

cluding long term leases, the amount in-

volved will exceed $850,000. A new' the-

atre under construction at Hayward, and
the Palace recently completed at San
Leandro, were the two houses bought by
the corporation of which E. H. Emmick is

president and R. A. McNeil, vice president.

This deal follows campaign commenced by
Golden State, in which six theatres in and
around San Francisco are now being con-

structed.

Unofficial announcement has been made
that West Coast Theatres corporation are

to erect a $500,000 house in Fresno.

Mark Plans House
In Albany, N. Y.

(Special to Exhibitors Herald)

ALBANY, N. Y„ July 7.—The Strand
motion picture interests, headed by Moe
Mark of New York, and Walter Hays of

Buffalo, have purchased the old municipal
building here. They will erect a $500,000
motion picture theatre on the property.

The company already operates the Mark
Strand here as well as three houses in

Troy and others in Buffalo and New York.
The deal is one of the most important

in months and marks the opening of a

stiff fight for patronage in this city be-

tween the Strand interests and the Buckley
holdings.

Polka Brothers Buy
Three Suburban Houses
Important in the field of Chicago subur-

ban theatre purchases is the recent acquisi-

tion of three houses at Maywood and
Melrose Park, 111., by Martin and Otto
Polka of Melrose Park, operating under
the name of Polka Brothers. The theatres

are the New Maywood and Yale, both in

Maywood, and the Melrose Park.
The deal is a repurchase from Buschel

& Company of Melrose Park, who bought
the three houses from Polka Brothers a
year ago. The New Maywood has been
remodeled by the Buschel concern.
Two other theatres are being built by

Polka Brothers. The one at Des Plaines,

111., will be opened August 1 and will seat

1.000. It will be called the Des Plaines
theatre. The other is being constructed at

Sycamore, 111., and will have 800 to 900
seats. The brothers also operate the Fargo
at Geneva, 111., which started last fall and
has 800 capacity. The pipeorgan music
well known to radio fans of the Moose-
heart, 111., station, WJJD, comes from the

Fargo theatre. The Melrose Park picture

house seats 1,200, the New Maywood 550
and the Yale 500.

Polka Brothers formerly operated two
theatres at Hoopeston, 111., and sold them

half a year ago. They started in the mo-
tion picture industry in Maywood.

Schlifer Takes Over
Opposition’s House

( Special to Exhibitors Herald)

PHILADELPHIA, PA., July 7.—The
Crescent theatre, held by Jay Kanter and
Dave Segal under a five-year lease and
operated by them for less than a year,

has been taken over by the opposition,

Harry Schlifer, who operates the Eastwick.
Mr. Kanter will devote his time to the

real estate business. Dave Segal and
Michael J. Levinson have formed Penn Dis-

tributing Corporation, which will be de-

voted exclusively to feature pictures and
will have offices at 1322 Vine Street. The
new exchange is incorporated for $25,000
under the laws of Pennsylvania. In addi-

tion to operating Penn Distributing Cor-
poration in conjunction with Mr. Levinson,
Mr. Segal has taken over the interests of

Jay Kanter in the Royal Exchange and will

operate this also.

Marshall Neilari Studios
Incorporates; Powers Is

Given as One of Owners
( Special to Exhibitors Herald)

HOLLYWOOD, July 7.—Articles of in-

corporation for the Marshall Neilan Stu-
dios, Inc., were filed July 1 at Sacramento
with Secretary of State Frank C. Jordan.
The new film corporation is capitalized at

$250,000, according to the articles, and the

incorporators are P. A. Powers of New
York, and Marshall Neilan, Leeds L. Bax-
ter, Emil Offeman and Len Behymer, all

of Los Angeles.
Mr. Neilan and Mr. Powers will be the

owners; the production studios will be in

the Garson Studios, 1845 Glendale boule-

vard, recently purchased by Neilan and
Powers, according to a statement last night

by one of the incorporators. Peggy Hop-
kins Joyce will be starred in the first pic-

ture, it was said.

Lustig Begins Duties as
Warners’ Western Agent

(Special to Exhibitors Herald)

SAN FRANCISCO, CAL., July 7—
Harry Lustig, one of the pioneers of the

motion picture industry, has resigned as

Western district manager for the Metro-
Goldwyn and has become Western repre-

sentative for Warner Brothers. During his

affiliations with Metro, Lustig has helped
bring his company to its present high posi-

tion and his leaving is lamented by them.

Free Pictures Shown
in Chicago West Parks

The West Park Commissioners in Chi-

cago, in cooperation with the West Side
Y. M. C. A., is showing free motion pic-

tures in Dvorak, Harrison, Stanford and
Sheridan parks.

“Doc” Cook’s Happy
(Special to Exhibitors Herald)

KANSAS CITY, MO., July 7.—The
pride of a lifetime was bestowed upon C. E.

“Doc” Cook, business manager of the M.
P. T. O. Kansas-Missouri, last Friday. It

is a “bouncing baby boy.” And did “Doc”
celebrate? He should be asked.

Hal Roach’s Son Burned
(Special to Exhibitors Herald)

HOLLYWOOD, July 7.—Hal Roach’s
six-year-old son Gene was badly burned
when a toy cannon exploded July 4.
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GREATER MOVIE SEASON STUFF
Buffalo Editor Says It; “The Close-Up” Passes It On

THIS department is indebted to “The Close-Up,” bi-

weekly house organ of the Theatre Department of

Famous Players-Lasky, for “Magic Is Not Dead,” writ-

ten by Marc Rose, editor of the Buffalo Evening News,
for the purposes of a page display devoted to “Go to the

Theatre Week.” The copy is made-to-order for appli-

cation to “Greater Movie Season.”

The back page of the June 27 “Close-Up” is given

over entitrely to reproduction of the Buffalo editorial.

Any time anything gets a page in “The Close-Up” that
thing is good. “The Close-Up” is a tight little, right little

paper that makes every line count.

You do not need this to tell you, however, that “Magic
Is Not Dead” is great stuff. You only need to read it.

With or without intention of applying it, now or any
time, to your theatre, don’t miss this:

Within the sound of humping troiley cars
popping motors, such spells are cast and
wonders worked each night as Merlin
wrought in Arthur’s halls, or the genii that
served Aladdin.
Each night the magic carpet is unrolled

and we are borne away to Never Never
Land, or old Bagdad, or it may be the new
Bagdad-on-the-Subway.

Or, more wonderful still, we see ourselves
as in a dream, living our lives, battling
fate, conquering, going down to defeat, lov-
ing, hating, laughing, weeping. Thus we
touch life without being bruised and without
bruising others. Is not this magic?
Such is the spell of the theatre. It is all

things to all men. Do we want escape
from drab reality? We find it in soft music,
ever shifting hues of light and color, pagean-
try, the vision of youth, adorned and beau-
tiful. Do we yearn for adventure? Within
a twinkling are we transported to a vanished
Irontier, to ride with cowboys, hunt bison,
battle Indians. Now we feel the spell of
“that Old Devil, Sea”; again, with lace ruf-
fles at our wrists, we cross swords with
d’Artagnun, or Beaucaire. Or climb a bal-
cony with Romeo.
Does weariness press upon us? We watch

an absurd little man shuffle shapeless feet
along a street, twirling a silly little cane,
and laughter sweeps clean our hearts.
Do troubles weigh us down? We live

again with that Prince ot Denmark whose
little world reeled before his eyes until his
brain reeled too, or with Mark Sabre through
his soul’s winter—and thus we purge our
hearts with sympathy.

All things to all men—and so the stage
always has been. It is older than most things
in our civilization, yet nothing is mar a iv •,

and of today. It speaks and has spoken in

many tongues—is understood by all men
The world’s greatest spirits have given

their best work to it. Great men always
have sought inspiration from it. Lincoln
loved the playhouse. George Washington,
the boy, sat in the gallery, and until he died,
he never tired of playgoing. Wilson sought
surcease from his burdens in the vaudeville
house. Do you think of William Penn as a

solemn old body? Then you never read
how he and his boys and Samuel Pepys
(after eating a barrel of oysters) went off by
coach to see “The Spanish Curate” acted.
“And a good play it is,” says Pepys. Wheth-
er because of the oysters or the play, the
founder of Pennsylvania forgot his sword in
the coach.

Times have changed since Pepys went to

Blackfriars. You need not send a servant
early to hold a seat for you. You need not

Ac/vanc.* Ac/s J'o r

TAKA CHANCE
WEEK
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YOU NEED THE THEATRE—THE THEATRE NEEDS YOU

Virginia Valii

Plans Trip; to

Star Abroad
In Need of Rest

Doctors Say

New y o r k.—
Brought on by what

her physicians believe to

be nervous strain and

rigorous studio work,

the weakened physical

condition of Virginia

Valli demands that she

retire from work for a

few weeks to recuperate.

With Carmelita Geraghty

she will tour France, Eng-

land and Germany. Miss

Geraghty, friend of the film

star, is on her way from

Hollywood to New York.

They will leave New York

next week aboard the Presi-

dent Roosevelt. After a

thorough rest she will star

in “Pleasure Garden,” by

Oliver Sandys. The picture

will be made by Gainsboro

Pictures, Ltd., a British con-

cern with studios in Munich,

Germany. This transaction

is the result of the arrange-

ment with Miss Valli’s con-

tract company, Universal,

which has agreed to favor

her with permission to make

the British picture.

In her latest picture Miss

Valli is featured opposite

Thomas Meighan in “The

Man Who Found Himself.”

Tip-ical Thing to Do
HOLLYWOOD. — When

Lon Chaney came out of a

Censors
vs.

U. S.

?

The constitution of the

United States guaran-

tees the freedom of the

press.

The motion picture

las a means of expression

is a development of the

press, publishing stories

in pictures instead of in

type. The motion pic-

ture is entitled to the

same freedom enjoyed by

the press.

—Public Rights League.

theatre last week he over-

heard the man ahead of him
ask his companion, “What
did you do that for?”
“Do what?”
“Give such a large tip to

that boy who gave you your
coat”
The other looked at the

coat on his arm: “Just look
at the coat he gave me.”

Mix and Tony Return
After Seeing World

HOLLYWOOD.—Tom Mix
and his wonder horse, Tony,

are again hard at work after

their tour of the world.

Beery Is Proud Father
HOLLYWOOD. — Noah

Beery is proud as a pea-

cock, it is said, because it is

the second year in succes-

sion that Noah Beery, Jr.,

has won the scholarship

medal in the Hollywood

Military Academy.

Lives of Four
Imperiled for

Sills Picture
Lumbermen Dare
Rushing Waters

Quebec, can.—

M

il-

ton Sills narrowly
escaped death last week.
The daring of expert
lumberjacks working
along the Beauchene
River, near here, saved
him, his director, Lam-
bert Hillyer, another
actor and the camera-
man, by throwing ropes

around their waists and
pulling them from a
wild torrent of water.
The actor with them was

John Philip Kolb; the cam-

eraman, Roy Carpenter.

While filming scenes for

“The Knockout” Sills and

Kolb were staging a realistic

fist fight on a log mid-

stream. A huge dam up-

stream released several hun-

dred tons of water suddenly

which raised the level of

the river without warning.

Two trees were uprooted by

the torrent and toppled near

the men. Logs came rush-

ing down upon the men.

Lumbermen, seeing them,

jumped from log to log with

ropes which were fastened

to the bodies of Sills and

Kolb; later to Carpenter and

Hillyer.

But Carpenter did not

stop grinding away scenes

with his camera all through

the incident.

wear a sword, to be forgotten in the coach.

Your coach, like as not, will travel further

in an hour than could Pepys’ in a day.

Yet now as then, the play’s the thing.

Books, paintings, you may—nay, you must,
enjoy alone. Even music may be so enjoyed.

But you cannot enjoy the good things of

the stage at home, or alone. When is a

play not a play? When played to an empty
house. If you were rich enough, you might
indeed command a private screening or a

private performance. You never would do
it twice! You would discover a strange

thing, which is, that though the audience
sits half hidden in darkness, yet is it part

of the show!
So there is no substitute for theatre-going.

You are invited, next week in particular, to

go to a show. It is Theatre Week. The
Buffalo theatres have made extraordinary

effort to have here next week the best there

is on the stage and the screen.

There is guile in the plan. They hope to

draw folk who “haven’t been in a theatre for

years.” They hope to convince them that

in abstaining from the enjoyment of one of

the world’s oldest and finest and most civ-

ilizing arts they’ve not been living life to

the full. They hope more Buffalonians will

form the theatre-going habit.

Of course, you formed it long ago. But
you're invited, too.

That’s What We Think
of the House Organ
Copy Too, Shake

I am sending you under separate cover
several lobbies and some stunt dope we
have used in the last few weeks. The
street stunt on “The Spirit of the U. S. A.”
turned out to be a joke on me because I

worked an hour getting the signs on the

horses and then the darn fools ran away
for eight blocks, stringing signs all along
the line. This stunt cost us ten passes.

And believe me it attracted some attention

because the French .75 made so much noise
when it was dragged over the car tracks.

I am sending you the lobby on “The
Thief” because it is a little different from
any that have been published. The outline

around the canopy was in a deep orange
with black lettering with a white outline.

This coloring was a contrast to the front

which was in the natural stone colors. At
night we had a smoke pot going on the top

of the canopy. A battery of red lights

were played on the smoke as it came up
from the outline. This gave a startling

effect. You will note that we cut our pho-
tographs in on the pillars on the front.

I am also sending a photograph of the

announcement display that we had in the
lobby. It was not as high as the photo-
graph shows it, being about four feet high.
The circle was painted a deep orange with
Douglas Fairbanks in black with the title

in red with white outline. The base of
the piece was white with a green stripe.

The head was cut from a three sheet
pasted on, then outlined. We find that
lobby displays of this type are very
effective and are not costly as they can be
used several times.

I will also have to plead guilty to the
sign writing and building on all these lob-
bies. Exhibitors who have professionals
can get better effects but I have to do my
own work and dab them out the best I can.

We didn’t have an airplane for “The Air
Mail” so I built the one in the picture. It’s

made out of sign cloth and lattice. We
put an old fashioned bulb automobile horn
inside of it and used it on the sidewalks
before the showing of the picture. During
the showing of the picture it was in front

of the theatre, and believe me it attracted

the attention of the adults as well as the

kids.

Underneath the canopy we hung an old

propeller that I dug up
;

it does not show
up very well in the picture. On this pro-

peller I placed a card that read
—“A pro-

peller Used by a U. S. Air Mail Plane
Making ‘The Air Mail’ ”

;
now showing,

flights at 2:15, 4:15, 6:40 and 9, this being

the schedule of our shows. The photo-

graphs were placed on two propellors made
out of compoboard. We had mail pouches
hung on the interior as well as the exterior

of the theatre. The cutouts are from the

24-sheet. The title and the airplane were
hung on wires, and at night the braces

holding it were practically invisible, giving

the effect that they were flying through the

air. We used spotlights on the title at

night and found that it attracted attention

in a satisfactory manner.
The postcard I am enclosing was used

on “Light of the Western Stars” and was
mailed to all the golfers in the village. It

proved very effective.

We dug up the old parking stunt be-

cause of a new city ordinance and we had

them going to the police station with some

of the cards. This stunt is rather ancient

but with new parking ordinances going into

effect all the time I am sending you one

of the cards in event you might want to

use it. We wired them to the steering

wheels with “Mr. Motorist” face up. They

were wired so they could not turn over.

The insurance policy was the work of

Earl Cunningham, Paramount exploiteer

out of Kansas City. This stunt received

first page newspaper stories in addition to

being very effective with our patrons. They

were passed out as our patrons entered the

theatre. The insurance man paid for the

printing.

I am starting a house organ and will

send you a copy along with some more

dope in the next week or so.
_

Keep the

house organ column going as it’s one of

the best things you have on your pages.

Burford Theatre Company,
H. L. “Shake” Davidson.

Kennedy Succeeds With
“Herald’s” Notions for

“Taka Chance Week”
Here is our opening ad on “Taka

Chance Week,” which is playing this

week at the Apollo theatre; also some
advance ads which were run a week in

advance of play date.

Judging from the amount of attention

that these ads have attracted I think

this is a good stunt and perhaps it may
be of interest to some other exhibitors.

This is the first event of this kind

ever staged by an Indianapolis theatre

and from the unusual amount of atten-
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House Organ
Exchange

BAIR, E. E., Falls theatre, Cuyahoga Falls, O.
BENDER, A. R., Olympia theatre, Cleveland,

Okla.
BENTLEY, FLOYD E., Kelso Amusement Co.,

Kelso, Wash.
BROWNING, HARRY, Olympia theatre. New

Haven, Conn.
BURNS, FRANK H., Orlando Enterprises,

Orlando, Fla.

DALEY, THOMAS S., Schine Amusement Co.,
Gloversville, N. Y.

EVFLAND, EARLE, Twin City Opera House,
M^Connelsville, O.

FAWKS, E. L., Photo Phone theatre, Gra-
ford, Tex.

GARDNER, HUGH T., Orpheum, Neosho,
Mo.

GAULT, J. C., American theatre, Oakland,
Cal.

GILL, R. A., Strand theatre, Honey Grove,
Tex.

GLASER, WILL J., Grand theatre, Fairbault,
Minn.

HAMBURGER, F. M., Circle theatre, Port-
land, Ore.

HARLEY, ALONZA, Valentine theatre, De-
fiance, O.

KOBLEN, M., Scout theatre, Oakdale, La.

LITTLE, T. L., Majestic theatre, Camden,
S. C.

MacLEOD, M., Wolverine theatre, Saginav*.

Mich.
MASSEY, EARL D., Texas theatre, Killeen,

Tex.
MEREDITH, E. E., Virginia theatre, Box

1190, Fairmont, W. Va.
MOCK, CARL F., 56th Street theatre, Phila-

delphia, Pa.
MOSS, EDGAR A., Marion Theatre News,

Glass Block, Marion, Ind.
NICHOLS, DON, Durham Amusement Com-

pany, Durham, N. C.

OSTENBERG, J. H., Orpheum theatre, Scotts-

bluff, Neb.
PAYNE, EARLE HALL, Kentucky theatre,

Lexington, Ky.
POPE, CLEM, T & D theatre, Oakland, Cal.

RANDALL, E. H., Liberty theatre, Condon.
Ore.

RIVERS, EDWIN B., Heilig theatre, Seattle,

Wash.
SCHWIE, F. F., Duluth theatre, Duluth,

j

Minn.
SNYDER, E. A., Rialto-Virginia theatres.

1

Champaign III.

SORG, J. H., Jefferson theatre, Fort
Wayne, Ind.

STIEFEL, S., Roxboro theatre, Philadelphia.

Pa.
STILES, J. H., The Dalles Amusement Co.,

The Dalles, Ore.
__

WESKIL, F. C., Rose theatre, Colfax, Wash.
WHITBECK, FRANK, West Coast Theatres,

Inc., 134 Leavenworth St., San Francisco,

Cal.
WILSON, T. S., Seelye theatre, Abilene, Kan.
WOODWARD, KENNETH V., Penn-State
Amusement Co., Uniontown, Pa.

Entry of name In above list signifies

willingness to exchange theatre publications
with other theatre publishers.

(City) - ..

( State)

tion that it has attracted I know that
it will be a success.

Sincerely,
James D. Kennedy,

Manager, Apollo theatre, Indianapolis.

Klock’s Bargain Day Is

Money Day for

Pictures
Enclosed find a few reasons why the

Klock theatre delivers the goods—hot or
cold, rain or shine.

Bargain days to whip the best band con-
cert in the state every Thursday for 15

weeks during the summer. Played to 2022
folks last Thursday. Gets more money
than any day in the week except Saturday.
Started bargain days six weeks before band
concert started. May continue bargain
days the year around. It sure knocks them
over. We give them a real bargain show.
We advertise and give them what we
advertise.

We are alive in Kansas and not afraid

THE THEATRE HERALD

Anita Stewart has received a thousand letters of praise

for her work in B. P. Schulberg's production, “The
Boomerang,” which recently played the Capitol theatre,

New York, for its opening.

A GREAT MAN
JOINS US

Last week one of the

world’s greatest modern au-

thors signed his name to a

promise to write a story for

motion pictures. It was a

surprise. For years he had

refused to make such a com-

promise with the cinema.

Sir James M. Barrie be-

lieved he never should.

But recently one of his

stories was taken for film-

ing. He was pleased in

that it pictured the story as

he had visualized it. The
film was a success. His

story had aroused attention

many years ago as a GREAT
story. He had no faith in

pictures once. He thought

them unreliable, petty and

cheap. But by their lights

he found their value.

He found that pictures,

as books and plays, may be

good; they may be bad or

commonplace, as the man or

company which produces

them. He found that greater

possibilities are open in the

screen then he had thought.

Now he has joined the

sponsors of good pictures

for US.

Passengers on Liner
Get Parts as Extras
HOLLYWOOD. — B e b e

Daniels and a company of

players making “Lovers in

Quarantine” returned last

week from Bermuda where
they have been for six days

making ship and exterior

scenes. Passengers on the

ship were given parts as

extras. Even the ship’s sur-

geon was given a bit.

Odd Kind of Paint
on Faces of These

HOLLYWOOD. — Find-

ing sand on location too

white for photography, Paul

Sloane directed the com-

pany painter to spray paint

over acres of seashore for

scenes in Rod La Rocque’s

picture, “The Coming of

Amos.” The paint caught

in the breeze and the play-

ers, including Rod, Jetta

Goudal and Trixie Friganza,

were showered with more

than cosmetics.

This Is Why They
Call Alma “Catty”

HOLLY WOO D—Al-
ma Rubens stopped to pet
the kitten she found on the
porch of her bungalow. She

gave it milk. Next day she
found three waiting for her.
She offered milk again.

Next day there were four.

Now the cats are a dozen.
And Alma’s friends say:

“Catty!”

Norma Wins Title of
An Empire Builder
HOLLYWOOD. — Norma

Talmadge has completed the

hardest part of her work
for “Graustark,” it is said.

She has planned the details

for the royal kingdom of the

story, the kingdom which

never existed.

to spend our money. And the result is

we are healthy and happy.
R. H. Klock, Klock theatre,

Pittsburg, Kan.
Two of the displays used by the theatre

are included on another page of ad copy
and house organs.

And There Are Genuine
Ideas in Sorg’s

House Organ
Find enclosed House Organ Exchange

slip. I am mailing you under separate
cover one of our magazines, The Cinema-
grams, which covers the Quirnby theatres—

-

the Palace, Strand, Jefferson and Allen.

Also I should like to exchange magazines.

J. Sorg, Jefferson Theatre,

Fort Wayne, Ind.

The Way to Relax
L> EFORE the prohibition law was en-

acted wives complained that their hus-
bands’ drink deprived them of necessities

of life. Husbands replied that when they

are tired they must have recreation and
refreshment.

In a certain part of New York city the

plea is made by several hundred men that

they would never have taken their first

“shot in the arm” with a hypodermic needle
if it had not been that they sought rest

and relaxation.

People seek relaxation in many ways. In
many cases it becomes necessary that they
do. But unwisely a choice in the manner
of enjoying the stimulant often is made,
which holds for them an unpleasant after-

math. There are forms of recreation
which do not dissipate the constitution, but
strengthen it and refresh it wholesomely.
One is the theatre. It is a refuge where
fatigue gives way to strength

;
where no

aftermath need be feared.

Hoffman Closes With
Charnas for Big 12

(Special to Exhibitors Herald)

CLEVELAND, O., July 7.—M. H.
Hoffman, of the Tiffany-Truart Produc-
tions, announced last week that he has
closed a deal for the Tiffany Big Twelve
with Harry Charnas, president of the
Standard Film Service, here. The terri-

tory includes Ohio, Kentucky, Michigan,
Western Pennsylvania and West Vir-
ginia.
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IN HOLLYWOOD ADVERTISEMENTS SOMETIMES PLAY QUEER PRANKS on players. Irene
Rich and Huntly Gordon recently were surprised when they saw such a remarkable likeness of themselves
played up on a 24 sheet. Mr. Gordon is seen congratulating his co-worker on her pictorial appearance in

the ad for the Warner Brothers picture, “My Wife and I,” which has been showing in Los Angeles
theatres.

Don Nichols submitted the picture of his display
for “The Wife of the Centaur,” Metro picture,

which he referred to in his letter in last week’s
issue. Nichols manages the Paris theatre, Dur-
ham, N. C.

Jack Rawley, manager of the Royal theatre,

Laredo, Tex., skilfully exploited “The White
Moth” with a cutout of a winged woman in front

of his house. The picture was released by First

National.

FffT," YiTiTfiTfTTf Tfi

/Ice Berry, manager of the Circle theatre, Indianapolis, and Harry Coburn, commercial motion picture photographer, scored
a beat May 30 on the 500-mile automobile races at Indiana polis. The race, which began at 10 o’clock in the morning
was completed a few minutes after 3 o’clock and by 4:40 o'clock, the developed pictures of the winner and the race were
already in the projection room of the Circle theatre.
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Prairie; \Wfe^
Herbert Rawlinson

Dorothy Devore-

FOR “THE PRAIRIE WIFE,” Metro picture, the center of the large cut-out had nothing behind it
;
which

caused an effective display in the evening. Contributed by Don Nichols of the Savoy, Durham, N. C.

NICHOLS TOOK THE SUGGESTION from the Metro press sheet for this display. The title, “So This
Is Marriage,” is formed of four finger rings that may be seen upon careful inspection.

ABOVE: 24 SHEET STAND made from two by f ours and cloth. The poster was transparent permit-
ting a brilliant effect at night Avith strong lights. It Avas the Fox film. Avith Tom Mix.
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H. L. DAVIDSON'S ex-

ploitation for the Burford

Theatre Co., Arkansas

City, Ark., on “The Thief

of Bagdad," United Art-

ists, “The Air Mail,"

Paramount. and “The
Spirit of the U. S. A.,"

Film Booking Offices. See

his letter on a preceding

page.

H. L. (“SHAKE”) DAVIDSON WRITES TO “THE THEATRE” this week of his recent exploitation,

pictured above, and other things. Mr. Davidson is a newcomer to contributor ranks but steps right out
like a veteran and lays down his ideas where he who runs may pick them up and cash them in.

ROBERT BENDER, of the Columbia theatre,

Seattle, Wash., promoted a good tieup with the
Seattle Taxicab company for “The Last Laugh,”
Universal production. The cab company arranged
it so they would make a profit; and the theatre
didn’t lose.

EXHIBITORS’ ATTENTION has been brought
to the window display arranged by John J. McFad-
den, Jr., assistant branch manager for F. B. O.,

Philadelphia, in his exploitation for such pictures

as “The Adventures of Maisie,” Bray Cartoons,

and such stars as Fred Thomson, and others.
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BY THE NUMBERS: 1 and 2—Ads by R. H. Klock, Klock theatre, Pittsburg, Kan., concerned in his letter.

3—Ad by Don Nichols, Durham, N. C. 4 and 6—Money-making stunts by “Shake” Davidson, Burford
Theatre Co., Arkansas City, Ark. 5—Editorial page of “Cinegrams,” house organ published by J. Sorg for

the Quimby theatres, Fort Wayne, Ind., using editorial copy provided by this department. Mr. Sorg’s letter

is in this issue. 7—Frank H. Burns, Orlando, Fla., uses house organ copy from this department. 7—Dr. Frank
Crane’s “The Movies” used by Earle Hall Payne, Kentucky theatre, Lexington. 9—One of dozens of stunts

contained in the F. B. O. campaign book for “Drusilla With a Million.” (Letters begin on page 46.)
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SHORT SUBJECTS
WHILE much is being said and written about short

feature exploitation, a concrete something is be-

ing done in Harrisburg, 111., to find out if it is

all true. Steve Farrar, Colonial Amusement Co., exactly

the man you’d expect to be doing something definite

about it, writes:

“Just to show you that I am practicing what I

preach, from now on I’m going to give regular space

to my worth while short subjects and see if they won’t
stand up.

“Something has to be done to get

them interested again, and the

short subject people are improving
their product faster than any other

branch of the producing end. So
why not help them along by mak-
ing an honest effort to sell the pub-
lic the idea that the short subjects

on the program are as much the

show as the regular feature?”

To the letter Mr. Farrar pinned

the advertisement which is repro-

duced in the middle of this page.

Take a good look at it, for you don’t

see many like it, then read again the

following lines from Mr. Farrar’s

special article published in the Tenth
Anniversary Number of this paper:

“I am convinced that all exhib-

itors, both large and small, would
gross more at the box office if they
would pay more attention to their

short subjects. The Pathe News is

the greatest feature ever made. Ask
the people as they pass out what
part of the program they liked best

and nine out of ten will say, ‘the

news reel,’ but how many exhibitors

ever play it up in their advertising

?

“The two-reel comedies being
turned out today are in lots of

cases the real feature on the pro-

gram, and the thing that sends the

crowd home happy, but none of us

push them before the public.”

When Steve Farrar says, “I am
convinced,” it means something.

You who have read of his work
down the years, in this and other

papers, know that. When he became
convinced that the short features

should get a break, they got it.

But for Steve Farrar to be con-

vinced is not enough. He may put short features on their

feet in Harrisburg, but what about this town, ycur town
and the rest of them? If the force of his determined
effort is not to be limited exhibitors in this and other

towns have got to match it with effort of similar char-

acter. Steve Farrar is doing something about it—you’ve
got to do something about it too.

There has been no time in the past decade so ripe for

this effort as the present. Mr. Farrar states that “the

short subject people are improving their product faster

than any other branch of the producing end.” There is

considerable evidence to the effect that other exhibitors
share this opinion. What better time than this to start

a nation-wide drive in behalf of the short feature?
Look again at Mr. Farrar’s ad and ask yourself if the

short feature space has been wasted. Is there anything
you could add to the long feature copy which would
get you more ticket sales if placed where the short

feature copy now stands? Does the
long feature look starved or subordi-
nated. Isn’t the ad divided in just

about the right proportion?
If there is any sound reason for the

scarcity of these ads it is not ap-
parent on the face of the proposition

and no one vouchsafes the explana-
tion. There are more good reasons
for such ads than might be listed on
a page this size in the smallest avail-

able type face.

Mr. Farrar states the best of all

these reasons when he says, “I am
convinced that all exhibitors, both
large and small, would gross more
at the box office.” That’s what every-

body is trying to do and this is at

once the most logical and most eco-

nomical way to do it. You buy the

short features anyway, and you
might as well get the money out of

them. There is net much sense in

giving away a thing which might as

well be sold.

Mr. Farrar’s experience in the ex-

ploitation of his short features will

be watched with more than ordinary

interest. He is making a genuine
effort, based upon a genuine belief

in the money making possibilities of

the product. He will find out defi-

nitely, you know by his record,

whether short features can be made
to increase gross takings in Harris-

burg. He will let you know, for he’s

that kind of a man. Cooperation is

not a one-way proposition in his case.

Meantime, the wise and businesslike

course is to make a similar effort and
exchange with him reports of results

obtained.

With a view toward organizing

and bringing into closeup the cur-

rent short subject exploitation effort, together with the

box office result of same, this paper will announce in its

next issue a campaign of national scope, in which the

co-operation of all exhibitor readers will be invited. Ex-

isting conditions will be reviewed briefly and plans for

the carrying on of such a campaign will be revealed.

Details cannot be given out at this tune.

It is on the boards that the short feature is due for a

thorough going over.

Orpheum
TONIGHT

Admission 10c ahd 30<

The Big Fan Keeps You Cool

By Darryl Francis Zanuck.
Adopted from “The Dear 'Pre-

tender”

Tom Moore, Edith Roberts, Wit
iiara Russell

Hearts and fhvteri and furious FUf>~

MACK SENNETT
•presents •

BEN TURPIN w
TheMARRIAGE

CIRCUS"
Pafh&ymedy

The Big Fan Steeps You Cool
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THIS department contains news, information and gossip on current productions. It aims to supply
a service which will assist the exhibitor in keeping in touch with developments in connection with

pictures and picture personalities—and what these a re doing at the box office. No prophecies on the
entertainment value of pictures are made. Opinions expressed are simply those of the author or of
his contributors and the reader is requested to consider them only as such.—EDITOR’S NOTE.

THE HUMOR IS
LANGDON’S

It seemed almost too good to be true,

about Harry Langdon’s funny stuff, but

it really is. ’Though I cheered as loud

as anyone his first furiously funny Sennett

comedies, I did not give him a proper por-

tion of credit. I thought, as anyone

might be pardoned for thinking, that the

incredibly resourceful Sennett must have

something to do with it. But it’s Lang-

don’s humor after all.

“Horace Greeley, Jr.,” is the picture

which reveals this information. It was
run at McVicker’s last week, slap-bang up

against the uproariously funny Raymond
Griffith feature, “Paths to Paradise,” and

was just as funny as it was expected to be.

But “Horace Greeley, Jr.” is a Principal

Pictures comedy, perhaps the first to be

made, for Principal was first to discover

Langdon and get him in front of a cam-

era.

1 am unfamiliar with the facts in the

case and do not know where McVicker’s

unearthed this comedy, but I do know that

it was good business. At McVickers the

crowd "guffaws at the Langdon comedy
trailer the week before the comedy itself

is to be shown. They go into convulsions

when they see the complete picture. They
did in this case, as in all others which I

have observed.

JoOBERT EDESON and Rod La Roque
have important roles in “The Ten

Commandments” which is appearing at
popular prices in the Roosevelt theatre. It
is a Paramount picture made bv Cecil
De Mille. Others in the cast are Richard
Dix, Rita Naldi, Agnes Ayres and Theo-
dore Roberts.

Health and Wealth Go
Together

In “What the Picture Did For
Me,” where the heartbeats of the pic-

ture business are most clearly dis-
cernible, the spontaneous praise is

for Tom Mix, Fred Thomson, Hoot
Gibson and Buck Jones—for Silver
King, Tony, Rin-Tin-Tin, Strong-
heart, Rex, and Felix—for the pic-
tures and the performers identified
with healthy, vigorous fiction. No
one goes out of his way to say nice
things about the questionable subtle-
ties of the high-powered indoor
drama and is practitioners.

There is ample villainy in the
Western drama, sometimes more
than ample, but it is healthy, up-
standing villainy. It strikes out
boldly and takes its punishment in

the open. It is not the sneaking,
cringing villainy that wears a dress
suit and exits before retribution sets
in.

Down the years, the vigorous, plain
pictures continue steadily in popu-
larity. The hot house stuff flourishes
briefly at widely separated intervals.
Health has its way, in pictures as
elsewhere, and the big, steady money
return is from healthy photoplays.
Two plus two invariably equals

four.—T. O. SERVICE.
* * *

“PATHS TO PARADISE”
IS GRIFFITH’S BEST

I DID not see “The Night Club,” but

reports concerning it were such as to give

me confidence in labeling “Paths to Para-

dise” Raymond Griffith’s best picture to

date. It is really a knockout.

The title may deceive you, as it did me.

You may expect almost anything, probably

something serious. The picture is straight

comedy, undiluted and swift. It’s draped

around one of the oldest plot-ideas in the

world. But, Boy, how it travels

!

Griffith is in it constantly. He’s in and

out, over and back, up and down, doing

the unexpected in that delectably unex-

pected manner of his and running the rest

of the cast off its feet. If you realize that

Betty Compson is the young lady opposite

him, it’s because they told you so on the

main title, for he doesn’t give you time

to look at her. That’s how good he is.

Griffith and Compson are the two big

names in the cast, but it’s full of a lot

of other people who don’t need names. All

those incomparable detectives who show up
now and again in various Paramount pic-

tures are bunched in this one. And there

are others, many others, including some-

thing like a million motorcycle cops.

Beyond that I’ll tell you nothing about

“Paths to Paradise.” It’s a picture to be

seen and not heard about.

* * *

“SOUL FIRE”
GETS OVER

wDOUL FIRE” was reported to “What
the Picture Did For Me” last week in this

language : “This makes two bad ones in a

row for Dick. We’ll have to give them

something good soon. This is all apple-

sauce; just plain junk.” So I went to see

it at the Chicago without great expecta-

tions.

It is not a great picture, certainly not

Richard Barthelmess’ best, but I would

rate it as better than its immediate prede-

cessor. Its failure, I think, is failure of

story rather than performance. As pre-

sented, the story of “Soul Fire” is rheu-

matic and wobbly. A lot of things hap-

pen which wouldn’t and a lot of things

which would happen do not.

To begin with, the story’s about a musi-

cian possessed of an urge to write “Great

Music,” which is the title of the story

original, and it takes a lot to put a thing

like that across with this generation. To
make it harder, the producer dishes it cut

“T OST—A WIFE” is now appearing in

^neighborhood houses of Chicago. Its
cast includes Adolphe Menjou and the
Norwegian actress, Greta Nisson, who was
lately discovered for the American screen.
It is a Paramount picture which ivas com-
mented upon recently in these columns. It
appeared in New Pictures in the May 30
issu e.
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in “takes” which a high-powered music

critic is supposed to interpret from a sym-

phony being played. I’ll say he’s high-

powered. And for a last wallop, the direc-

tor has the musician compose his symphony

on a piano in a straw hut about twenty feet

from a flock of South Sea natives in the

throes of a tom-tom shindig which lasts

until the wee small hours.

These are the things which wreck the

picture, these and others like them, for

Barthelmess’ acting is as good as ever, or

better, and Bessie Love is splendid opposite

him. It was a good role for Dick and I

was sorry to see it mishandled.
* * *

“PARISIAN NIGHTS

”

IS THE REAL STUFF

Jf you’re as tired as I am of the over-

stuffed emotional society dramas and such,

“Parisian Nights” is a good picture for

you to see. I saw it at the Castle last

week, a straight picture house where they

ran not another thing but this feature, and

it did me a lot of good.

Not that there isn’t plenty of emotion

and drama in “Parisian Nights.” Indeed,

there is. But this is the real stuff. In this,

when a man’s mad he fights. If he is mad
enough, he kills. He doesn’t stand around

uttering snapply comebacks and he doesn’t

lure the gal all over North America to a

chop suey joint. As a result, the picture

starts moving right after the lead-in and

keeps right on moving, faster and faster,

until the fade-out.

It’s a story about an American girl in

Paris and sundry Apaches, chief among
whom is Lou Tellegen, rapidly becoming

our leading screen actor of these roles.

The girl is Elaine Hammerstein and an-

other girl of almost equal importance to

the story is Renee Adoree. These three

do most of the work and do it brilliantly.

It’s like a breath of fresh air to come
upon an out-and-out motion picture like

this after sitting through a seemingly end-

less succession of mushy, pretty things

which begin nowhere, end nowhere and

mean nothing. If this is, as I seem to re-

member, one of the pictures they booked

into the Capitol in New York, I admire

their choice. It’s the real stuff.

* * *

People Do Want
Photoplays

People do wants photoplays.
This seems to be doubted in the

camps of certain him producers.
These are the camps whence emanate
the plush, overstuffed creations cur-
rently cluttering many of our best
screens.

After looking at too many of these
marshmallows, as I have done, you
get a mental picture of weary men
sweating out thin ideas calculated to
ensnare wary lobby gazers. You feel
like telling them they are mistaken,
that people do want photoplays, and
if you have a space like this to tell

them in you do so. If they go their

way unbenehtted you then know, as
I do, that it is their funeral.
People do want photoplays. All

the records prove it. They want
good, strong stories well told. They
do not care whether the upholstery
is mohair or plain burlap; they do
not care whether the picture cost
five hundred thousand or five thou-
sand; they want photoplays—nothing
else but— and they’ll support photo-
plays of all ranks exactly in the de-
gree of their merit. They need not
be lured—they need merely to be
served. The day producers begin to
depend upon the existence of a real
demand for photoplays, instead of
seeking to create an artificial one,
we’ll be rid of much superfluous and
somewhat sickening trash.—T. O.
SERVICE.

MURRAY REPORTS
“THE GOLD RUSH’’

1^ AY MLIRRAY was among those pres-

ent at the revealment of the long awaited

“The Gold Rush” and sends the following

report of that and other pictures

:

“The Gold Rush,” which had its premier

at Grauman’s Egyptian theatre, Hollywood,

June 26, is a remarkable picture in many
ways. In it the world’s favorite comedian

returns in his funny make-up, trick

moustache, derby hat, baggy pants and

bamboo cane, the accessories which have

made him a world-wide character, and he

resorts to his old time tricks—the funny

walk, the serio-comic attitude and wistful,

pathetic moments which he and he alone

knows so well how to put over.

Alaska, with its viccissitudes, its cold

and its cruel men, is the locale of the new
story and considerable footage is used to

introduce this angle. A long stream of

men going through a steep pass, burdened

with camping outfits and sleds, introduces

the picture, which is called on the main

title “a dramatic comedy.”

It is in ten reels, a daring thing to do in

a picture of this kind, but after it once

gets under way it is a riot of laughs, espe-

cially in the cabin sequence along about the

ninth reel. Chaplin is at times very funny,

very active, and at other times there is a

certain straining for points. He is ably

assisted by Mack Swain, Tom Murray,

Malcolm Waite, Henry Bergman and

Georgia Hale. In Miss Hale, Chaplin has

a real “find.” She shows rare dramatic
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ability and has a pleasing screen person-

ality.

It is not Chaplin’s greatest picture. “The

Kid” will probably always stand out as his

greatest work, and “Shoulder Arms” and

“A Dog’s Life” had snappier titles and

smoother, closer-knit stories. The principal

weakness of “The Gold Rush” seems to

be titling. The punchy, humorous lines of

his former comedies are missing. There

are several “gags,” though, that register

big in “The Gold Rush” and, as stated

before, the second half of the picture has

a hilarious climax.

Chaplin puts over the episode of the

New Year’s Eve dinner, where he awaits

the girls from the dance hall, as no other

artist could. The incident of two starving

men dining on one of his old shoes was

perfectly handled, and Swain’s illusion

when he sees Chaplin changing into a

chicken and goes after him with an axe,

was screamingly funny. The big laugh,

however, is where the storm blows the

cabin to the edge of a precipice, and the

efforts of the two to escape from the

teetering building fairly convulsed the

audience.

The picture has a sequence somewhat

like “The Last Laugh.” Both poor miners

gain wealth and return to civilization

dressed in high hats and seal coats. The
entire picture depends upon Chaplin’s antics

and he makes the most tragic situations

seem funny. The struggle of the two

miners for possession of a gun, and

Charlie’s efforts to get out of its range,

will probably be copied by other comedy
directors, as well as the “gag” where

Charlie plays with the buns, giving a

perfect imitation of a dancer, with a couple

of forks stuck in two biscuits.

The settings of “The Gold Rush” are

all snow scenes, and mostly exteriors. At
first one gets the impression Chaplin is

trying to be serious. He explains at length

the hardships endured by the men who go

into the Klondike region, but followers of

Chaplin do not take this part seriously.

* * *

A note of sadness attended the preview

(Concluded on page 57)

tdICHARD BARTHELMESS is the son of

a wealthy man in “Soul Fire.” He is

sent from home because of the love of the

boy and the dislike of the father, for music
and art. Opposite Barthelmess in. the film

is Bessie Love. It is a First National pro-

duction. It was in the New Pictures de-

partment of the May 23 issue.

rpHE Universal picture, “The Last
Laugh,” appeared last week at the

Randolph, a Chicago loop first run motion
picture theatre. It is one of the few pic-
tures to be engaged for second showing
there. Details of the picture appeared in
New Pictures, February 2 issue.
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Lewis Stone recovers from a snake
bite in “The Lady Who Lied,”
with Virginia Valli, First National
production.

The Man Without a
Conscience

Distributor: Warner Brothers
Producer: Warner Brothers

Length: 7,182 feet

DIRECTOR JAMES FLOOD
Author Max Kretzer
Scenario..Hope Loring; Louis D. Lighton

PLAYERS
Amos (Richard) Mason Willard Louis
Shirley Graves Irene Rich
Ann Sherman June Marlowe
Douglas White John Patrick
James Warren Robert Agnew
Mrs. Graves Helen Dunbar
Mrs. McBride Kate Price

TYPE : Domestic drama of selfish

man and self sacrificing women.

HIGHLIGHTS: Sequence tv h ere
Ann Sherman becomes acquainted
with architect. . . . Acting of Miss
Rich, John Patrick and Louis. . . .

Dog episode.

THEME : An ambitious man seeking
wealth casts over a woman who loves
him, marries one who doesn’t and serves
a prison term for his ruthless swindling.

STORY: Amos Mason ruthlessly takes
the savings of Ann, his fiancee, and casts
her aside when he succeeds in his
scheme in New York to make a fortune
rapidly. He causes Ann to be discharged
after she has found a position in the
home of the Graves. He becomes in-

volved in a real estate business which
grows rapidly. Warren is employed to
build him a mansion. Warren has mar-
ried Ann who tells her husband of the
trickery of Amos. A child is born to
Amos and Shirley Graves who now are
married. Shirley does not love Amos but
loves Douglas White instead. After the
child is born Amos’ trickery is found out
and he is sent to prison where he repents
and returns to his wife who is waiting
for him with more affection than before.

The Lady Who Lied
Distributor

:

First National
Producer: Edwin Carewe

Length: 7,111 feet

DIRECTOR EDWIN CAREWE
Assistant Director Wallace Fox
Author Robert Hichens
Adaptors Lois Leeson; Madge Tyrone
Cameraman Robert B. Kurrle

PLAYERS
Horace Pierpont Lewis Stone
Fay Kenyon Virginia Valli

Fill Nita Naldi
Alan Mortimer Edward Earle
Sir Henry Kenyon Louis Payne
Merton Leo White
Caravan Leader Sam Appel

TYPE : Domestic play set in Venice

and Sahara Desert.

HIGHLIGHTS: Carnival scenes in

Venice. . . . Sequence in which Fay
breaks her engagement to Pierpont

and her marriage to Mortimer. . . .

Mortimer’s acting when he becomes

suspicious of his wife. . . . Scene

where Pierpont is bitten. . . . Morti-

mer’s death in the attack.

THEME : A woman is reunited with
the man she loves alter the death of her
husband whom she had married to spite

her lover.

STORY : Fay Kenyon becomes engaged
to Horace Pierpont. She breaks the en-

gagement upon seeing a woman in neg-
ligee in Pierpont’s hotel apartment. She
goes to Beni-Mora in the Sahara where
she marries Dr. Alan Mortimer who had
long been in love with her. Pierpont fol-

lows and when Fay learns that the wom-
an in Venice in the apartment had been
trying to blackmail Pierpont their friend-

ship is renewed. Pierpont takes Fay and
her husband on a trip across the desert.

Mortimer’s suspicions are aroused and
when Pierpont is bitten by a snake re-

fuses to give medical aid until he has
learned the truth about the relations of

his wife and her former lover. They both
lie at first, but Pierpont insists upon tell-

ing the truth before allowing Mortimer to

save him from death from the snake-bite.

The lovers separate. Fay and her husband
starting back for Beni-Mora. En route

Mortimer is killed by desert bandits,

leaving Fay free to follow her heart.

How Baxter Butted in

Distributor

:

Warner Brothers

Producer: Warner Brothers

Length: 6,302 feet

DIRECTOR WILLIAM BEAUDINE
Author Harold Titus
Adaptor Owen Davis

PLAYERS
Beulah Dyer Dorothy Devore
Henry Baxter Matt Moore
Walter Higgins Ward Crane
R. S. Falk Wilfred Lucas
Emmy Baxter Adda Gleason
Jimmy Baxter Turner Savage

Lewis Stone and Nita Naldi ap-
pear in the First National picture,
‘‘The Lady Who Lied.” It is set
in Venice and the Sahara desert.

Mary Baxter Virginia Marshall
Amos Nichols Otis Harlan
Rags Cameo
TYPE : Comedy drama.

HIGHLIGHTS: Advent of the sis-

ter-in-law and her two children. . . .

Fire scene and rescue. . . . Acting of
Devore and Moore.

THEME : Ambitious young man
proves his valor to his employer and
friends when he thrusts aside firemen
and rescues children from a burning
building.

STORY : Henry Baxter is bashful and
fails to get ahead in the world because
people do not understand him. That is,

all but Beulah Dyer, whom he loves
blindly. His hard luck increases when a
widowed sister-in-law and her two chil-

dren descend upon him. He works days
at the office and nights doing clerical
work for a druggist until his health fails

him. Walter Higgins, his office boss, has
stolen Henry’s idea of boosting newspaper
circulation by giving valor banquets to

heroes. When Henry recovers from his
illness he is invited to attend one and
finds that his struggles are appreciated
as real heroism. His home takes fire, and
spurred on by a desire to be the other
sort of hero, Henry thrusts aside the fire-

men and rescues the children himself.

The Sporting Chance
Distributor: Tiffany-Truart

Producer: Tiffany-Truart

Length: 6 reels

DIRECTOR OSCAR APFEL
Author John Philip Bernard

PLAYERS
Darrell Thornton Lou Tellegen
Patricia Winthrop Dorothy Phillips
Caleb Winthrop George Fawcett
Robert Selby Theodore Von Eltz
Michael Collins Sheldon Lewis
The Jockey Andrew Clark
Kentucky Boy Kentucky Boy
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Following its premiere at the Strand,
New York, Barthelmess “Soul-Fire,”
made for First National, went to first

run houses.

TYPE : Colorful melodrama of race

track.

HIGHLIGHTS: Racing scene. . . .

Scene where hero saves heroine from
being compromised. . . . Acting of
Dorothy Phillips.

THEME : Girl consents to marry her
sweetheart’s rival in order to save her
sweetheart’s horse from being attached
by sheriff but the horse wins a race and
she is saved from the marriage by her
sweetheart.

STORY : When Dorothy Phillips re-

jects the attentions of the wealthy North-
ern admirer she learns that her sweet-
heart, who is a Southerner, is in danger
of having his race horse attached by the
sheriff for debt. The Northerner is will-

ing to keep the horse from being at-
tached and keep the Southerner from jail

if Miss Phillips will be his bride. She
promises to marry the Northerner. But
after the race horse has been smuggled
into the race track, hitched to an ice

cream wagon, it wins the race, recover-
ing enough cash prizes to stay the debts.
The girl is free to reject her suitor and
marry the Southerner.

Shattered Lives
Distributor

:

Lumas

Producer: Gotham Productions

Length: 6,000 feet

DIRECTOR HENRY McCARTY
Author Victor Gibson
Adaptor Henry McCarty
Cameraman Jack McKenzie

PLAYERS
Donald Trent .Robert Gordon
Sally Barker Edith Roberts
“Red” Myers Eddie Phillips

Enos Dayton Charles W. Mack
“Mumsie” Trent Edith Wales
John Trent Willis Marks
Spencer Foulkes Bernard Randall
“Chick” Connors .Newton House

TYPE : Melodrama centering about

a mother’s love.

HIGHLIGHTS: Kidnapping of the

father. . . . The auto chase. . . . Rescue

of Donald and “Chick.”

THEME: Crooks scheme to get the

family money by the use of a substitute

son to claim his inheritance but they
fail.

STORY: “Mumsie” is living on a farm
with Donald, not knowing that he is her

real son, having adopted him following

a railroad wreck several years before.

Her real son had been taken away by her
husband when the boy was an infant.

“Red” Myers is put in the home, posing

as her real son, by a shyster attorney.

The father, who has made a fortune in

Alaska, is returning to “Mumsie” when
the plotters attempt to waylay him. Don-
ald figures in the rescue of his father

and it becomes -evident that he is the

rightful heir while “Red” is apprehended.
The boy marries Sally.

The Mysterious Stranger
Distributor

:

F. B. O.

Producer: A. Carlos Productions
Length: Undetermined

DIRECTOR JACK NELSON
Author Dr. Samuel Johnson
Scenario James Bell Smith

PLAYERS
Paul Lesage Richard Talmadge
Raoul Lesage Joseph Swickard
April Lesage Carmelita Geraghty
Herman Bennett Lewis Sheldon
Helen Dresden Duane Thompson
The “butler” James Hill

The “chauffeur” Robert Carleton
Arnold Bert Bradley

TYPE : Comedy stunt picture.

HIGHLIGHTS: Attempt of Tbl-

madge to break into the insane

asylum. . . . Stunts of the star.

THEME : Young man who has never
seen a woman because of his father’s
prejudice is released into the world to
meet many ludicrous situations ending
in a love match.

STORY : Raoul Lesage, a great artist,
lives happily in his large home with his
four-year-old son and his wife, April,
until he is deceived by Bennett who at-
tempts to caress April. Raoul believes
his wife unfaithful and takes the child
to another home. Paul Lesage grows to
be 24 without ever seeing a woman. Ben-
nett, also an artist, in the 20 years prac-
tices forgery in paintings of the master,
Lesage. Then Paul walks in his sleep.
He is picked up by a crowd of merry-
makers, taken to a roadhouse where he
meets Helen, the ward of Bennett. They
are in love. The place is raided and he
prevents her arrest. Paul is engaged to
paint for Bennett, not knowing the name
“Lesage” is to be forged on the pieces.
Bennett buys the house where April has
long been a housekeeper waiting for her
husband and son to return to her. She
is bound by sentiment to remain in the
house. She is put in the tower of the
house; she is told Paul will be branded
on the face. Paul breaks away, takes his
mother and Helen, and escapes from the
house. Bennett, who pursues them, is

killed when his car crashes over a cliff.

Helen and Paul plight their troth.

Plaster Department Is Added
HOLLYWOOD.—A new plaster department

where ornamental designs for “Without Mercy,"
“Seven Days,” and others are being made has
been added to the technical departments at the
Hollywood studios according to the announcement
of William Sistrom, general manager.

“/Veto Pictures’

’

Index
"New Pictures” information pub-

lished in the ten issues preceding this

one is indexed below by title, issue

date and page number.

.......May 9-73

Anything Once May 2-61
... May 2-62

Baree, Son of Kazan .. ..

Beautiful Sinner, The
May 16-86

Beauty and the Bad Man
Beggar on Horseback, The

....May 23-129
July 11-50
May 9-73

July 4-54

May 9-73

May 9-74

May 16-83
May 2-62

Desert Flower, The
May 9.71

July 11-50
Drnsilla with a Million
Everyman's Wife .June 27-151

....May 23-129
Fifty-Fifty

Fool, The May 9-72
Friendly Enemies ....May 23-129

Gambling Fool, The May 16-84
May 23-130
May 30-54

I'll Show You the Town
Introduce Me May 16-85

May 2-60
Kiss Me Again June 27-151
Light of the Western Stars
Lilies of the Streets
Little French Girl, The
Lost—A Wife
Madame Sans Gene
Making of O'Malley, The

May 30-51

May 30-54
May 16-83

...June 13-59
July 11-49

Man of Iron, The
Marry Me

July 11-49

Meddler, The May 9-73
My Son May 2-59
My Wife and I

May 16-83
May 30-53

Old Home Week..
One Glorious Night

May 30-52

Open Trail, The May 23-132
... May 23-131

Perils of Paris
Phantom Shadows

June 20-50

May 30-51
Price of Pleasure, The ..

Private Affairs
Proud Flesh.. _ .. May 9-71

...May 30-53
May 9-72

Red Love
Riders of Mystery
Riding Comet, The

May 16-84

Riding Thunder .. May 9-72

Scarlet and Gold

May 23-132
Shock Punch, The
Siege

Mav 30-51
..... July 4-53

Smooth as Satin
Snob Buster, The .. May 9-73
Soul Fire
Spaniard, The
Speed
Speed Wild

...May 23-131
May 2-6

1

Sporting Venus, The
Steele of the Royal Mounted... ...July 11-49

Sunken Silver May 16-85
...May 23-132
June 27-151
...May 23-129

May 30-53
May 16-85

Welcome Home. ...May 23-131

....May 30-54

...May 23-180
May 9-73
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( Concluded from page 54)

of Commodore J. Stuart Blackton’s pic-

ture, “The Happy Warrior,” at the Writers’

Club, Hollywood, last Thursday night for

it marked the final passing of the old

producing concern—Vitagraph. The pic-

ture was made from A. S. M. Hutchison’s

story and the Commodore made a good

job of transferring it to the screen.

It tells of an English youth cheated of

his rightful title and inheritance who wins

a place in the sun and finds happiness with

a poor girl through sheer grit and a win-

ning personality.

The principal roles are well played by

Malcolm MacGregor, as “The Happy War-
rior;” Gardner James, as the weakling son

of a baron
;
Alice Calhoun, the snobbish

sweetheart of the “warrior” and Olive

Borden, as the daughter of a circus owner.

Miss Bordon displayed unusual talent and

looks like a “comer.” Mary Alden had the

“mother” part and was especially fine,

while Anders Randolf was most excellent

as the rough circus proprietor. Eulalie

Jensen, as a nagging, hard souled wife

made a deep impression as well.

The story depends for its punch upon

a faction fight between circus employes, in

which stakemen, animal keepers, freaks,

and actors take part. This sequence, while

exciting, is a trifle long drawn out and

could, with judgment, be cut considerably.

* * *

A private screening was given for a

number of prominent Los Angeles exhi-

bitors and their friends last Wednesday
afternoon of Criterion Classics’ “The
Honeymooners in the Yosemite,” “In Mesa
Verde” and “In the Grand Canyon,” to

which the Herald’s West Coast representa-

tive was invited.

All voiced their approval of these unique,

high-class scenic-comedies. The one sub-

ject, “The Yosemite Valley,” especially

pleased the invited guests through its re-

markable photography and beautifully tinted

scenes. Captain M. McKinzie, under whose
personal supervision these pictures are be-

ing made, took the spectators to every nook

and corner of this wonder spot.

The subjects have been neatly titled and

they hold your interest almost as strongly

as a personal visit, without the discom-

fort of getting there.

“Zion Canyon” is another cleverly con-

ceived and well knit two-reel subject, with

a light smattering of comedy running

through it.

^ ^

HODGES REPORTS
“THE SPANIARD

”

D OUGLAS HODGES deposited on this

desk, as a final act of labor before getting

himself hence and vacation-ward, the fol-

lowing report

:

Something is missing in “The Spaniard.”

The Spaniard himself, to be sure, is not

missing. Ricardo Cortez is the sleek, suave

impersonator of what we expect the “stock”

Spaniard to be. Cortez has eyes that women
like and uses them throughout to do his

acting. In it he is the strong, well loved

and loving hero of men and women, not so

distinct in personality as Valentino and not

so fitted for a tailor’s dummy, but after

all an actor well cast.

His leading woman in the play is Jetta

Goudal, who lolls through the play dressed

in mourner’s clothes, frowning and fear-

ing, a figure to instill the blues. No chance

was given her to act. . . . her way.

But, as I say, something is missing in the

picture. I do not know what it is ;
it may

be the lack of good hearty situations. It

may be the paucity of humor. It may be

the unpopularity of the characters portrayed

by Cortez and Goudal. The titles do lack

dash. The action is slow. Many unneces-

sary scenes were dragged in (it seems) to

pad the film.

The work of Noah Beery is worth more
than a line in this report. It was too bad

that the other characters did not “catch”

the fever he had in enacting his bits. He
was at all times alert to his duty, filling

us with an interest in his outcome.

One of the most interesting parts of the

picture is not the scenes which affect the

plot so much as the scenes in the arena

where the bull is prodded, then dodged by

the toreador. Those bull fights were a

rare treat.

What is more, the sets were worthy of

a better story.

ROVELSTAD AIRS
ANOTHER PEEVE

Ernest ROVELSTAD airs another

peeve in his second contribution to these

columns, this time appending sundry point-

On the July 5 release schedule is “The
Secret Panel,” ninth chapter of the
Pathe serial “Sunken Silver,” star-
ring Allene Ray.

ed comments anent organs to his comment
on “Smooth as Satin,” which follows

:

“Evelyn Brent has a delightsome sauci-

ness that carries over ‘Smooth as Satin’

perhaps better than anything else in the

picture. However, she overdoes it—or pos-

sibly her director has her overdo it—in a

bit of byplay grimacing behind her haughty

mistress when the latter is seated in front

of her mirror. Considering the purpose

of a mirror it shouldn’t have been difficult

for the owner of the jewels to see the

maid’s mocking, but it was serenely missed

—except by some in the audience.

“When maintenance of illusion is the

secret of a photoplay there really isn’t a

much greater sin than inconsistency of

plot, particularly in melodrama, where it

most often is seen. When Jimmy Hartigan

(played particularly well by Bruce Gordon
in several places but indifferently in the

climax) and Gertie Jones (Evelyn Brent),

both supposedly accomplished crooks, im-

petuously toss their thousands into the lap

of their pseudo-friends, it’s like cod liver

oil—hard to take. Surely it shouldn’t have

been difficult to make that more plausible.

And what was the origin of the $20,000, or

whatever the amount was that Gertie raced

with, taxi versus train, to give to the de-

tective taking Jimmy to prison? If it was

what was taken from the mistress’ safe

in the splendid scene early in the action,

then the actual figure could have been

‘planted’ easily, saving the continuity.

“Miss Brent is quick on her toes and

graceful as well, and those qualities also

keep the action moving at a lively pace.

True, she does fall into protracted leaning

against doors and what not in conventional

style to express her grief and after she

unwittingly leads to the recapture of Jim-

my, and she does too much of the arm

waving when she is lost in the tunnel

wreck, but those are only incidental slips

from reels of good action.

“Fred Esmelton and Mable Van Buren,

by the way, do some rattling good charac-

ter work in the roles of Bill Manson and

Mrs. Bill, posing as innocent small-towners

while working on Jimmy’s credulity and

pocketbook.

“The cavein that traps the train in the

tunnel is splendidly done, the faroff scenes

far better than the closeups of fire and

wreck.
* * *

“When Roxy Rothafel started ‘Smooth

as Satin’ at the Capitol theatre in New
York he had a special music program to

match it. When the same picture appeared

at the Lyric in Chicago a dying organ

wheezed through the reels.

“One of the best ways pointed out for

keeping patrons coming in the summer

months is to have good music, as well as

cooling devices. It’s an irritation to have

a pip organ (the ‘e’ is left out advisedly)

struggling half-heartedly to climb to a note

and then wavering outside of even shoot-

ing distance, right during the big scene of

the action. Better no music than poor

music.

“Whereupon another pet peeve has had

its day to howl.”
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New Warner Pictures
Given Star Casts

Warner Brothers announced this week the full cast of “The Clash of the

Wolves,” now in production. The famous dog actor, Rin-Tin-Tin, has the role

of Lobo, leader of the wolves, while June Marlowe has the leading woman’s
part and the cast further includes Charles Farrell, Charles Conklin, Will

Walling and Bob Thurston. The story and scenario are by Charles Logue.
Noel Smith is directing.

KENNETH HARLAN
Co-Star in “Bobbed Hair’’

Johnny Harron, Dale Fuller and Helene
Chadwick in Warner Brothers’ “The
Woman Hater.”

Matt Moore and Dorothy Devore are

the principals in “His Majesty Bunker
Bean,” with George Nichols, Henry Bar-
rowes, Dave Butler, Helen Dunbar,
Norah Cecil, Frank Leigh, Charles Far-
rell and Gertrude Clair in their support.

The picture is an adaptation of Harry
Leon Wilson’s famous novel and play,

with scenario by Julien Josephson. Harry
Beaumont is the director.

Much is promised in Monte Blue’s

“Red Hot Tires.” Patsy Ruth Miller is

the woman lead, and in the cast also are

Frederic Esmelton, Lincoln Stedman,
Tom McGuire, William Lowery, Jimmy
Quinn and Malcolm Waite. The story

and adaptation are by Gregory Rogers
and Erie Kenton is directing.

The full cast in support of Lowell
Sherman in “Satan in Sables,” his first

picture for Warner Brothers, includes

Pauline Garon, John Harron, Gertrude
Astor, Frank Butler, Otto Hoffman,
Frances Raymond, Francis J. McDonald,
Richard Botsford, Richard Barry and
Don Alvarado. James Flood is direct-

ing this production, the story and
scenario of which are by Bradley King.

In “Ranger of the Big Pines” are Ken-
neth Harlan, Helene Costello, Eulalie

Jensen, Will Walling, Lew Harvey,
Robert J. Graves, Eugene Paulette, Har-
vey Clark and Joan Standing. Hope
Loring and Louis Lighton wrote the

scenario from Hamlin Garland’s story,

“Cavanaugh, Forest Ranger.” W. Van
Dyke handled the megaphone. Produc-
tion ended a few days ago.

Another announcement from the War-
ners says Monte Blue, instead of Ken-
neth Harlan, will play the leading man’s

role in “Hogan’s Alley,” after which
Blue will star in “The White Chief,” for

which Will Lambert is writing the

scenario. Erie Kenton, the director, re-

cently signed a long term contract.

“Bobbed Hair” Launches
Pasadena House

Warner Brothers’ “Bobbed Hair” was
the attraction at the gala opening of

Bard’s theatre, in Pasadena, Cal., the
evening of June 23 and during the entire
first week of the new house. There was
lively competition among distributing
companies to place attractions already
released. Arthur and Lou Bard, the
owners, sought “Bobbed Hair,” which is

not to be officially released before the
start of the 1925-26 schedule, and as a
special favor the Warners permitted a

special pre-release world premiere.

The new theatre was packed, with
presentation of stars as one feature.

Huntly Gordon, Warner Brothers star,

presided.

Reports from Pasadena and the com-
ment of reviewers in Pasadena and Los
Angeles newspapers indicate “Bobbed
Hair” created a decided hit.

The production is an adaptation of the
celebrated novel which was the com-
posite work of 20 popular authors. Marie
Prevost and Kenneth Harlan have the
leading roles.

First of Forty Shown;
Railmen Give O. K.

The first print of “The Limited Mail,”
one of the 40 special attractions on War-
ner Brothers’ 1925-26 schedule, reached
New York this week and was viewed by
officials and executives of that company
and a group of exhibitors and foreign
buyers.

This picture will be the first release

on the new program. The verdict was
that if the 39 others keep up the pace

Another scene from “The Woman Hater,” a Warner feature,

with an all-star cast.

A dramatic scene between Johnny Harron, Dale Fuller and
Helene Chadwick in “The Woman Hater.”
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the Warners are certain of a banner
year. Contracts have been made already
for most of the foreign markets, though
the official release is still several weeks
in advance.

“The Limited Mail” abounds in dra-

matic situations, with a startlingly real-

istic train wreck, the outstanding feature,

in the eyes of the previewers. The pic-

ture is an adaptation of Elmer Vance’s
great play of the same name. Officials

of the Denver & Rio Grande Western
Railroad, viewing the production in Los
Angeles, voluntarily wrote an enthusias-

tic indorsement.

Monte Blue is supported by Vera Rey-
nolds, Willard Louis, Tom Gallery, Mas-
ter Jack Huff, Edward Gribbon, Otis
Harlan and Lydia Yeamans Titus.

George Hill directed.

Pictures Up to Public, Says

Beaumont
Director Harry Beaumont, who made

“Rose of the World,” “Bobbed Hair”
and “Beau Brummel” for Warner Broth-
ers, puts down his megaphone to tell the
picture-going public how to realize its

longing for “better pictures.”

“We at the production end want to

give the public better pictures,” he says,

“but until the public learns to register

the sentiment for sincere screen drama
at the boxoffice, few producers will dare

to go too far in the right direction.

“There has for some time been a gen-

eral clamor for screen stories which ex-

actly follow the pages of the book from
which the picture was taken. Audiences
should realize that in many cases this is

not only unwise but impossible. Pictures
from good books have been ruined by
trying to cram on to the screen every
tiny incident, angle and triangle.

“There are exceptions, of course. My
present story can be translated into mo-
tion pictures almost as it first appeared.
It is Kathleen Norris’ widely read novel,

‘Rose of the World.’

“I am convinced the sex picture has

almost died out. I think the public has
tired of hokum and slapstick, but I wish
it could be got over that it is essential

for the theatregoer to register his likes

and dislikes with the exhibitor. Words
to the exhibitors are worth a great deal,

but it is equally effective to say it with
tickets.”

Nat L. Royster Heads
Southern Theatres

Nat L. Royster, one of the best known
publicity and picture theatre managers
in the country, joined the forces of

Warner Brothers this week. Announce-
ment was made of his appointment as

managing director of Warners’ Southern
Theatres, Inc., with headquarters in

Charlotte, N. C. This organization com-
prises the string of five Southern the-

atres recently purchased by the Warners,
including the New Broadway at Char-
lotte, the New Concord in Concord, the

Lexington in Lexington, the Lincoln in

Winston-Salem and the Broadway in

Columbia, S. C.

Mr. Royster’s appointment was de-

cided upon during the recent visit to

Charlotte of Samuel Warner, who also

inspected the other theatres lately ac-

quired, and attended the meeting of the

North Carolina Theatre Owners’ Asso-
ciation in Wrightsville Beach.

”The Woman Hater” Gets

Piccadilly Booking
Warner Brothers’ “The Woman Hater”

is to be the attraction at the Piccadilly

theatre, New York, during the week of

July 11. This is a colorful production
adapted from Ruby M. Ayres’ popular
novel, “The Eleventh Virgin.” Helene
Chadwick is featured and in the support-
ing cast are Clive Brook, John Harron,
Helen Dunbar and Dale Fuller. James
Flood directed.

Contract Closed For Japan
Showings

Louise Auerbach, representing Export
& Import, closed a contract last week
with Warner Brothers for the distribu-

tion in Japan of the entire Warner out-
put for 1925-1926. This includes the
Warner Forty comprising the coming
year’s schedule. The deal is said to in-

volve a record price.

Gus Schlesinger Leaves
Hospital for Home

Gus Schlesinger, manager of the for-

eign department of Warner Brothers,
left the Fifth Avenue hospital, New
York, a few days ago after a long siege
with illness. He is now occupying his

new home at Orange, N. J.

JOHNNY HARRON
Warner Brothers juvenile

Helene Chadwick, Clive Brook and ex-

tras in "The Woman Hater,” a War-
ner feature.
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PURELY PERSONAL

PHILADELPHIA, PA.—Electric Thea-
tre Supply Company, distributor of Ed-

ucational pictures, recently was awarded
$391 by the Philadelphia Film Board of
Trade, to be paid by George M. Schwartz,
who owns the Temple theatre and the

Opera House in Dover, Del. It was alleged
that Schwartz had been holding over for an
extra day’s use short subjects which had
been rented to him for one day’s use only.

. . . Oscar Neufeld, president of the Film
Board of Trade, has appointed C. S. Good-
man, W. A. V. Mack and S. Whitman, as a

fire prevention committee. . . . Forty mem-
bers of the Pathe “Our Gang Club” en-

joyed an outing at Cornwalls on the Dela-
ware. . . . Jules E. Mastbaum, president of

the Stanley company, has returned from
Mt. Clemens after taking treatments. . . .

Charles Rappoport, a member of the na-
tional committee of the M. P. T. O. A.,

who operated the Ideal theatre, has sold it

to Harry Schwartz for a price reported

close to $100,000. . . . The Park and Strand
theatres, Kutztown, Pa., formerly operated

by Herman Brothers, have been leased by
F. B. Willis. . . . Mr. and Mrs. Oscar Neu-
feld, Sam Hyman, Lewis and Dave Korson
and Lew Pizor attended the New Jersey
exhibitors’ convention. . . . Paul Hilles is

now resident manager of the Plaza in

Wildwood. R. P. Mitchell has succeeded
him as manager of the Park in Pitman,
N. J. . . . C. C. Spink is filling the position

of managing director at Hunt’s, Blaker’s

and Regent theatres in Wildwood. . . .

Glenside Amusement Company has pur-

chased Hunt’s Jenkintown Auditorium.
The consideration is said to be $100,000.

. . . Tony Luchese, who recently opened the

Liberty Exchange, purchased the property
from Sablosky & McGuirk, of the Stanley
company. . . . Miss Eva Ossman has re-

signed from the Pathe staff and it is re-

ported will soon be married. Mrs. T. E.

Gilligan has also resigned, because of ill

health.

T"'\ENVER, COL.—Joseph J. Goodstein,
president of Colorado Realty Com-

pany, which owns and operates the Palm
theatre, Pueblo, has just motored to Den-
ver from Los Angeles in his new sedan
and reports plans for the new $300,000

theatre in Pueblo are being rapidly com-
pleted. . . . The local Fox branch is tempo-
rarily under Max Roth, home office repre-

sentative. Harry Cassidy, former man-
ager, resigned, as did also Al. Johnson, as-

sistant manager. . . . George T. Wassells,

traveling auditor for Metro-Goldwyn, is in

Philadelphia

First Runs
(Week beginning June 22)

STANLEY

:

“Are Parents People?”, Para-
mount.

STANTON

:

“Chickie,” First National.
KARLTON

:

“The Light of Western Stars,”
Paramount.

VICTORIA: “The Crackerjack,” C. C. Burr.
CAPITOL: “White Fang,” F. B. O.
FOX :

“ The Heart of a Siren,” First I\a-

tional.

Denver. Anyone desiring information
concerning oil prospects in Artesia, N. M.,
will find George an authority. . . . J. B.
Melton, president of Melton Theatres Com-
pany, which owns and operates the Colonial
and Strand theatres of Denver, is in Los
Angeles. . . . Miss Mae Cassidy is still very
ill at her home. Miss Cassidy has been
cashier for Metro-Goldwyn. . . . Charles
Beeler of Metro-Goldwyn has just re-

turned from Wyoming and South Dakota,
finishing one of the most successful sales

trips of his career. He was accompanied
on his return by R. J. Garland, manager.
... A new theatre is being built by Grant L.

Beach at Akron, Col. This makes two the-

atres for that town, the other being the

Akron theatre, owned by Ray Palmer. The
name of the new house will be the Variety.

. . . Fred P. Brown and John B. Micheletti

are all smiles these days. Capacity audi-

ences opened the new Mission theatre, a

beautiful suburban house. . . . “Greater
Movie Season” campaign is well under way
in Denver. A great part of the budget has

been collected, accessories have been or-

dered, and the support of all leading news-
papers has been secured. As exploiter,

Freeman Talbot, manager of KOA broad-

casting station, has been obtained. Lloyd
Willis, the Hays’ representative, left for

Salt Lake City. . . . Thomas Kirby, oper-

ator of the Gem, Sheridan, Wyo., is closing

his theatre for the summer.

Our subject was good but our pho-
tography was terrible. Nelson B.
Bell, publicity and advertising direc-

tor for Crandall Theatres, showed us
the sights of Washington on our way
to and from North Carolina. (Shreck.)

YYTTAWA, ONT.—Leonard Bishop, man-
ager of the Regent theatre, Ottawa, on

vacation visited cities in Western Canada
on his way to Los Angeles, where his par-

ents live. ... At the annual convention of

District No. 11 of the International Alli-

ance of Theatrical Stage Employes and
Motion Picture Operators, in Ottawa, a

resolution was passed asking the Dominion
Trades and Labor Congress to use its in-

fluence to secure the appointment of motion
picture theatre inspectors who are able to

meet required standards of knowledge and
efficiency. W. P. Covert of Toronto was
re-elected president of the district, and
P. J. Ryan of Montreal, secretary-treas-

urer. William Clarke of Ottawa had
charge of the dinner at Aylmer, Que. . . .

A new motion picture house was opened in

Hamilton, Ont., when the Main theatre

started with Universal’s “The Mad Whirl.”
The proprietor is Joseph Stempski, one of

the original partners who erected the Ken-
ilworth theatre in Hamilton in 1921. The
Main, seating 1,000, was erected in 69 days.

. . . Mayor Jutten and Alderman Sam Law-
rence of Hamilton officiated. . . . Repre-
sentatives of Famous Players Canadian
Corporation appeared before Chief Judge
Decarie in the Montreal police court

charged with changing a film, “The Little

French Girl,” contrary to the statutes. The
summons was issued at the request of

Count R. de R. Sales, president of the

Quebec Board of Moving Picture Censors,

Montreal, wdio alleges deleted portions

were reinserted before it was screened at

the Capitol. . . . Harold Bishop, former
treasurer of the Capitol, Winnipeg, has

been appointed manager of the Metropoli-

tan, also in Winnipeg, built by Jule and
/. J. Allen of Toronto but now under the

control of the Famous Players Canadian
Corp. Bishop was formerly at the Capitol

of Calgary under Manager Ben Hazza and
is a brother of Leonard Bishop, manager
of the Regent, Ottawa. . . . A. H. Coplan
of Ottawa, who with S'. Coplan, his brother,

is lessor of the Imperial at Ottawa, suf-

fered a serious fire loss when a portion of

the steel plant at Ogdensburg, N. Y.,

owned by A. H. Coplan, was destroyed by a

$25,000 fire. . . . Harold Hitchinson of

Toronto, special representative of Famous
Players Canadian Corporation, is the tem-

porary manager of the Regent at Ottawa,

during the vacation of Manager Leonard
Bishop. . . . All motion picture operators of

Ottawa, members of Local 95, I. A. T. S. E.,

frolicked at their annual outing at Chelsea,

Que. ... A large gathering of theatre and

film exchange men, met on the stage of the

Capitol at Calgary and congratulated K. M.
T^each, beaming father of a baby girl.

Tommy Backus, of the Strand, attired as a

nurse, pushed a baby carriage which was
presented to Mr. Leach on condition that
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he trundle it down Eighth avenue. This he
later did.

ALBANY, N. Y.—James Rose, former
Pathe salesman in Albany, took over

the King theatre in Troy, July 1, and will

take over a house in Victory Mills, Septem-
ber 1. The King theatre has been run by
Benjamin Apple. . . . Albany Film Board
of Trade is talking of a boat trip soon
down the Hudson. . . . Frank Hickey, aud-
itor for Farash Theatres, Inc., in Sche-
nectady, has been made manager of the

Strand in that city, by the new owner,
IV. W. Farley of Albany. . . . Ely S. Hill,

managing-director of the Strand group of
houses in Albany and Troy, was as busy as

a one armed paper hanger in looking after

the Mark Strand in Albany while Manager
Herman Vineberg was away on his vaca-
tion, and the Troy theatre, where Manager
Walter Roberts was also enjoying a few
days’ rest. . . . L. L. Connors of Cambridge,
who was in town, told of a fire which dam-
aged his theatre Jack Little, son-in-law
of Harry Heilman who owns the Royal
theatre in Albany, has recovered from an
operation. . . . Charles Sesonske, owner of

the Grand in Johnstown, finding a circus

here, played host to Leon Medem, Edward
Hochstim, Jack Staub, Walter Suckno and
others. . . . William M. Shirley of Sche-
nectady, who has just sold his holdings in

the motion picture theatres in that city, has
formed William M. Shirley Enterprises.

. . . W. F. Seymour, eastern division man-
ager for Pro-Dis-Co., was in town. Ray
Smith, formerly with Fox, is in north-

ern New York for Universal. . . . Fred J.

McConnell, general manager of short sub-

jects for Universal, was in for a confer-

ence. . . . Fred Mausert, who is building a

theatre in Glens Falls to seat 1,400, con-

tracted for a couple of Simplex machines.
. . . The Avon in Watertown, one of the

Robbins chain, has switched back from
stock to pictures. . . . Tony Veiller, man-
ager of the Lincoln in Troy, who is han-
dling the “Greater Movie Season” cam-
paign in the Albany Zone, met with exhib-

itors of Albany, Troy and Schenectady.
Vincent Dailey is the new manager of the

Pember in Granville. . . . During the sum-
mer the Albany Film Board of Trade and
the Arbitration Boaql will meet monthly.

TA ANSAS CITY, MO.—The architectural

firm of Boiler Brothers, Kansas City,

has completed plans for the new Warwick
theatre, Kansas City, to l e built on the
site of the present theatre. The new house
will seat 2.200. E. W. Werner, owner, ob-
tained a 99-vear lease on the site. . . .

H. H. Anderson, secretary of the Employ-
ers Association of Kansas City, caused the

arrest of William McKinstrey of Kansas
City in conjunction with the bombing of
the World-In-Motion theatre, Kansas City,

the structure being almost completely
wrecked. John McClintock, escaped con-
vict, also was arrested in Pawhuska, Okla.
. . . Raymond Holmes, messenger for the
Gayoso theatre, Kansas City, was forced
into an auto by two bandits and robbed of

Salt Lake City

First Runs
(Week beginning June 20)

AMERICAN : “The Heart of a Siren,” First
National

;

“Kid Speed,” Educational

;

“Newspaper Fun,” F. B. O.; International
News.

KINEMA: “The Man in Blue,” Universal;
Pathe Review; International News.

PANTAGES: “Lady of the Night,” Metro-
Goldwyn.

PARAMOUNT EMPRESS: “Any Woman,”
Paramount; “Shootin’ Injuns,” Pathe;
Pathe News.

VICTORY : “Kiss Me Again,” Warner
Brothers; “Aesop’s Fables,” Pathe; Pathe
News.

$500, he reported to the police. . . . E. C.
Rhoden, manager of Midwest Film Dis-
tributors, Inc., of Kansas City, has an-
nounced a deal whereby the 12 Tiffany pic-
tures will be released through the Kansas
City company. . . . Russell Borg, Educa-
tional booker at Kansas City, knows not of
summer slumps. Borg discovered his ex-
change was serving more than 70 theatres
in Kansas City. . . . Among out-of-town
exhibitors were Edward Frazier, Grand
theatre, Pittsburg, Kan.

;
L. B. Brenninger,

Cozy, Topeka; Charles Sears, Sears Cir-
cuit, Nevada, Mo.; Stanley Chambers, Mil-
ler, Wichita, Kan.; Fees Brothers, Par-
sons, Kan.; O. K. Mason, Newton, Kan.;
/. R. Burford, New Burford theatre, Ar-
kansas, Kan.

; M. T. Wilson, Chanute,
Kan.

;
H. Ford and E Holiday, Carthage,

Mo.
;
C. E. Sutton, Wichita

;
C. M. Pattee,

Pattee theatre, Lawrence, Kan. . . . C. F.
Senning, Educational branch manager, was
unusually brisk about his office following
his return from the Educational conven-
tion in New York . . . J. A. Gage, Seattle
Educational branch manager, was a Kansas
City visitor. . . . Louis Reichert, Kansas
City P. D. C. manager, left for Southern
Kansas, while E. C. Rhoden, Midwest Film
Distributors manager, also departed for the
territory. . . . Earl Cunningham, Para-
mount exploitation man, stayed at home
and did a week’s “planting,” while M. G.

Bishop, Metro-Goldwvn exploitation repre-

sentative, visited the “gang” along Film

Following completion of “The Blood-
hound,” of which two scenes are de-
picted, and “Jack, the Man,” Bob
Custer, F. B. O. star, has gone on a
vacation in Kentucky and New York.

Row. . . . For two weeks the Universal
branch has established a record in sales,

according to Harry Taylor, branch man-
ager. . . . Sam Krullberg, representative
for Chadwick Pictures, was busy with the
trade in Kansas City. . . . J. M. Duncan,
Vitagraph district manager, visited C. A.
Schultz, Vitagraph-Warner Bros, branch
manager.

TYETROIT, MICH.—Oscar W. Hanson,
manager of the Pathe exchange, was

elected president of the Detroit Film Board
of Trade. Others named were; John Saxe
(Favorite Film), secretary, Arthur Elliott

(F. B. O.), treasurer, and David Palfrey-
man, manager. These, with Frank Drew
(Fox) and Otto Bolle (Paramount), will

serve on the board. The new arbitration

board will consist of Frank Drew, Fred
North and John Young. . . . The board of
M. P. T. O. of Michigan are to gather soon
to name a manager to succeed H. M.
Richey, who resigned recently to take over
the management of M. P. T. O. A. W. S.

McLaren of Jackson has been mentioned.
. . . The Hancock theatre suffered a $2,000

fire loss. ... A number of Detroit out-

skirt theatres have decided to close for the

summer, among them the Gratiot, Hancock,
Mack, Canic, Montclair and Fairmount. In
several instances the houses will open for

Saturday and Sunday. . . . Thomas Witman
of Witman Films, Inc., is back at his desk
after a 10 days’ illness. . . . Kunsky Thea-
tres announce that Charlie Chaplin in “The
Gold Rush” will be one of their attractions

to open “Greater Movie Season” here. . . .

George Sampson, general manager of

Robertson Theatrical Enterprises, has re-

turned from a vacation in California and
is preparing to open the new Cinderella.

. . . Word has been received from New
York that Miss Katherine C. Melcher, or-

ganist at the Macomb theatre, has been
elected to associate membership in the

American Guild of Organists. Miss Mel-
cher is said to be the first organist of a

motion picture theatre in Michigan to re-

ceive this honor. . . . Patrons of the Har-
per theatre, owned by Joe Cosco, are hear-

ing a new Wurlitzer organ.

CT. LOUIS, MO.—Columbia Pictures
Corporation has closed with Loew’s

State for another of its pictures, “The
Crackerjack,” starring Johnny Hines. Co-
lumbia has also closed with 20 of the lead-

ing neighborhood and outlying St. Louis
first-run houses for their 1925-26 lineup.

. . . The newlyweds, Mr. and Mrs. Nathan
Steinberg, are back from their honeymoon.
Mr. Steinberg is vice-president of Colum-
bia. His wife was Miss Esther Sweeney,
private secretary to G. E. McKean, man-
ager of the Fox exchange. . . . Paul
Yazvitz, a St. Louis boy, leaves for Switzer-
land soon to assume new duties as director

of publicity for the $1,000,000 production
of “William Tell” by Sunshine Film Cor-
poration. . . . Charles Harned is opening a

new house at Bethany, 111. He formerly
managed the Vadakin theatre. . . . J . C

.

Hutchinson, Brevator, Mo., has purchased
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the O. R. Smith theatre at Moscow, Mo.

. The Rhodelia at Bland, Mo., is oper-
ating but part time. . . . L. T. Myers has
taken over the Lyric, Center, Mo. R. D.
Gardner is the former owner. . . Harry
Muelberger is no longer the owner of the
Eagle theatre, Edgewood, 111. . . . E. M.
Howard has sold his house at Leachville,
Ark. . . . Ivan Phillips has purchased
houses in Winona, Cabool and Mount
View. . . . Visitors included Bob Clarke,
Effingham, 111.; Bob Stempfle, St. Charles,
Mo., and Harry Miller of Festus, Mo. . . .

St. Louis friends of H. D. Buckley, one-
time manager of the Garrick and Columbia
theatres here, were pleased to learn of his

selection as a director in United Artists.

. . . Jim Drake, who operates the Gem and
White Way theatres and the Arcade Air-
dome, is said to have closed a lease on the

Easton-Taylor theatre, formerly operated
by Mrs. William Young. . . . Tom Tobin
has been added to the F. B. O. sales organ-
ization and will travel Southern Illinois

and Eastern Missouri towns. . . . Oscar
Hortzman and Tom Leonard are opening
an airdome in Chaffee, Mo. Chaffee is to

have another theatre soon, as Glenn Martin
is constructing a 750-seat house. . . . Messrs.
Schneider & McNallie, attorneys-at-law in

Ewing, Mo., are building a 300-seat theatre

there. . . . Jimmy Walsh has a new hat,

and that’s a real “last line.”

SAN FRANCISCO, CAL.—Dave Bersh-
on has been appointed district manager

for Metro-Goldwyn. Bershon, formerly
connected with West Coast Theatres, Inc.,

has taken the place of that oldtimer, Harry
Lustig, who resigned to become Western
district manager and representative for
Warner Brothers. . . . Beatty’s Casino
closed its doors but is expected to reopen
soon. . . . The Strand closed to be remod-
eled and will be open again in a month,
under the management of the Famous-
Players-Lasky Corporation, which has pur-
chased five houses owned by the Rothchild
interests. . . . The Haight theatre recently

conducted a very popular “Kiddies Mati-
nee.” A fire panic among more than 2,000
children at a benefit performance in the

California theatre at Fresno was prevented
when Arthur Barrett, a vaudeville actor of
an adjoining house, who was watching the

picture, rushed to the stage and started do-
ing a lively singing and dancing turn. The
scare started from a burning film. Very
few heroes like this. ... A theatrical ro-

mance culminated in the marriage of Lee
Hester, chorus girl in the Fritz Fields com-
pany at the Union Square theatre, to John
McBride of the Casino theatre.

Patridge, sales manager of the local Par-
amount exchange and known as “Popular
Pat,” was invited to spend a few days at

the home of one of his customers who has
a theatre 100 miles from this city, but the

popular boy smiled and said something
about “Business before pleasure.” That’s

the kind of man to have around an office.

. . . Gino Severi, formerly at Loew’s War-
field, is conducting the orchestra at Grau-
man’s Egyptian theatre. . . . Max Bradfield
is playing at the Senator theatre in Sacra-

mento. . . . Owen Sweeten, brother of

Claude Sweeten, of the Golden Gate thea-

tre, is leading the Music Masters at Loew’s
State theatre in Los Angeles. . . . Norman
Kerry was a recent visitor on his way to

Pendleton, Ore., where a few final shots

will be taken in “Under Western Skies.”

. . . The Universal exchange, of which
Carol Nathan is manager, has got in

trouble. The office sent out a few “Pull

San Francisco

First Runs
(Week beginning June 27)

CALIFORNIA: “Are Parents People?” Para-
mount.

GRANADA : “Old Home Week,” Paramount

.

IMPERIAL: “The Ten Commandments,”
Paramount.

LOEW’S WARFIELD: “Pretty Ladies,”
Metro-Goldwyn.

UNION SQUARE: “Women and Gold,” All
Star.

CAMEO : “Riders of the Purple Sage,” Fox.
PANTAGES: “Thou Shalt Not Kill,” All

Star.

Plug Sign A Contract at Profit Prices”
pens and all local receivers wanted an-
other, so they rushed up to the exchange
and each got more.

EXClWJCt
PLACE
C ALT LAKE CITY, UTAH.—The bunch

at the Universal exchange hied them-
selves up to Coma Springs and enjoyed a
day of fun. The entire lineup of employes
made the trip by motor. . . . Samuel Hen-
ley, Universal chief, is spending two weeks
in Idaho. . . . Milt Cohn, special representa-
tive for U, is in Southern Utah. . . . Louie
Strike is in from Bingham Canyon where
he celebrated the opening of his new the-

atre. . . . Smilin’ Sam Levin is smilin’ real

smiles now. Baby boy, nine pounder, and
future owner of Salt Lake Theatre Supply
Company. . . . Another Hollywood crowd is

here to shoot the buffalo on Antelope
Island in Great Salt Lake, but only with a
camera. Matty Mattison, Independent star,

is getting scenes for “Buffalo Bill and the

S. P. Trail.” . . . Alan Burke, presiding
over the destinies of the Deluxe Feature
exchange, was back from Denver, then
went out to Idaho. . . . C . F . Parr, Pro-
Dis-Co manager, is making Montana. . . .

Early release is promised for the B. P.
Schulberg production “Free to Love,”
in which Clara Bow and Donald Keith
have the leading roles.
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And then L. A. D. Davis, F. B. O. chieftain
here, got married. He fooled the whole
Place gang. Miss Mary McCoy, Texas, is

the bride. They will honeymoon in Idaho.
. . . W. F. Gordon, First National mentor,
is covering the Butte, Mont., country. . . .

Vete Stewart, First National salesman here,

was second in the United States for the
week. Vete joined the local crew two
months ago, coming from United Artists.

. . . Rex, The Lady, The Killer, and eight

other horse stars from Pathe’s lot in Cali-

fornia took the air here a few hours be-

tween Pullmans, en route to Yellowstone
for shots for Yakima Canutt’s next picture.

. . . R. S. Stackhouse, manager for Warner
Brothers, is doing his stuff in Idaho for a

few days. Stack is filled with dee-light

over the coming season outlook. . . . Dave
McElhinney, special representative for

WB, is also in the Gem state, while
George Jensen is sojourning temporarily in

southern Utah before going back to Mon-
tana. . . . Exhibitors Gillette, Tooele; Ryan,
Brigham City; Cliessler, Bingham Canyon;
Rugar, Park City; Duval, Murray; John-
son, Midvale, and Parry Brothers, Ogden,
were on the Place. . . . Ed. Mix, main
squeeze for Associated Exhibitors, is in

northern Utah. . . . "Chick” Hamel, and
“Boom” Boomer are cutting up capers in

Idaho and Nevada on Pathe productions.

. . . “Greater Movie Season” is getting off

to a good start. There will be another

meeting this week to put the finishing

touches to the plans. Carl A. Porter, chair-

man of the general committee, is putting

off a trip to his home in New York City

to get the season over in best style pos-

sible. . . . George L. Cloward, Metro-

Goldwyn manager, got back from Idaho

just in time to attend the outing in Provo
canyon of the film club at the M-G ex-

change.

T NDIANAPOLIS, IND.—Nearly $100,000
J- in life memberships in the Twentieth

Century Motion Picture and Dramatic

clubs of Indianapolis was subscribed by

Indianapolis business men attending a

meeting at which Stoughton A. Fletcher,

former president of the Fletcher-American

National Bank, explained the project. The
enterprises include the dramatic clubs, the

Twentieth Century Motion Picture Com-
pany, Inc., motion picture production asso-

ciation, and a proposed Twentieth Cen-

tury Land Company. Mr. Fle.tcher is to

become president of Florida Land Devel-

opment Company, which intends to acquire

225,000 acres of West Coast Florida land

and establish a $5,000,000 studio. . . .

“Grass” was exhibited at the convention of

the National Education Association here.

Maj. Merian C. Cooper, traveler and ex-

plorer, who supervised the making of the

picture, spoke. . . . Mayor Lew Shank of

Indianapolis, former vaudeville trouper,

announced he will get motion picture stars

to take part in the entertainment at a big

radio show October 24 to 31, presented by

Radio Shows Corporation of Chicago.

... A receiver for the Regent theatre in

Anderson, Ind., and the Grand in Kokomo,
Ind., is asked in a suit brought by Exhib-

itors Supply Company against Fred Hurst,

Bruce Carr and John Shirk, operating un-

der the title Grand Amusement Company.
Suit is brought on a claim for $425. . . .

“The Copperhead” was the picture present-

ed at the Fourth of July celebration con-

ducted by the Indianapolis Indorsers of

Photoplays at the Circle theatre. . . .
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YX/ASHINGTON, D. C.—Work has be-
» * gun on the filming of the broadcasting

of “Crandall Saturday Nighters,” pre-

sented by Harry M. Crandall, owner of 15

theatres in Washington and vicinity. They
go on at WRC every Saturday night from
10:30 to midnight. The pictures are being

made by Nat Glasser, manager of Candall’s

York theatre and chief of the Crandall
technical department, from a working script

prepared by Nelson B. Bell, in charge of

advertising and publicity for the chain, and
William M. Sweets, who serves in the

same capacity for WRC. . . . Two of the

most popular members of the symphony
orchestra at Crandall’s Metropolitan, of

which Daniel Breeskin is conductor, have
returned from their vacations. They are

Sigmund Ziebel, concert master and solo

violinist, and James Arcaro, flutist. . . .

Carl Hinnant, for many seasons organist

in association with Milton Davis, again

presides at the Metropolitan as substitute

for Nell Paxton, who has gone on a motor
trip to New York with Mr. Paxton. . . .

When the Columbia Heights Business
Men’s and Citizens’ Associations took
their outing at Herald Harbor, motion pic-

tures of the events were made by Nat
Glasser. . . . The Metropolitan orchestra

has reverted to its custom of offering a

concert overture at the de luxe perform-
ances. . . . Gertrude Kreiselman, Wash-
ington organist, is playing at Crandall’s

Savoy. . . . During the “little world
series” games with the Philadelphia Ath-
letics, in which the champs regained the

American League lead, the executive offices

of Crandall Theatres were moved tempor-
arily to Harry Crandall’s box at the ball-

yard. ... In the absence of Otto F. Beck,
who plays the organ at Crandall’s Tivoli,

George Emmons and Harold T. Pease gave

the music. . . . Sig Newman, Metropoli-

tan saxophonist, is on a two months’ motor
trip to the Pacific Coast. . . . Elwood
Wilson has been appointed solo saxophon-
ist at the Metropolitan.

EATTLE, WASH.— This city’s cam-
paign for “Greater Movie Season” will

be in the hands of a committee appointed

by the Seattle Film Board and consisting

of Fred G. Sliter, manager of First Na-
tional, chairman

;
Charles Harden, manager

United Artists, and George Endert, man-
ager Famous Players. . . . /. von Her-
herg, local exhibitor, was elected general

chairman. . . . Frank Edwards, manager
of the Winter Garden theatre, was selected

as head of the finance committee; Robert
Bender, manager of the Columbia, was
named assistant manager, and exploitation

men of the various film exchanges will act

as the publicity committee. The publicity

committee will be assisted by Ray Leake,
exploitation man of the Hays organiza-
tion. . . . Among the men who partici-

pated in organization of this year’s cam-
paign were Wally Rucker, Educational
Features

;
Charles Feldman, Producers Dis-

tributing Corporation; H. A. Black, War-
ner-Vitagraph

; J. J. Sullivan, Fox
;
Fred

Babcock, Universal; Fred Sliter, First Na-

Previews already have been given of
“The Marriage Whirl,’’ First National
picture which Corinne Griffith has
just completed.

tional
;

L. A. Samuelson, Pathe
;
Harold

Boehme and A. C. Raleigh, First National

;

Clyde Walker, Northwest Film Journal;
George Endert, Famous Players; J. T.

(“Sheff”) Sheffield, Greater Features;
Charles Harden, United Artists; F. Eagles,

Famous Players-Lasky, and Arthur LI.

Huot, Film Booking Offices. . . . Suc-

July 30 is the release date set for “Dr.
Pyckle and Mr. Pride,’’ two-reel Stan
Laurel comedy for F. B. O.

ceeding L. A. Samuelson, who was trans-

ferred to Seattle several months ago as
manager of the local Pathe offices, L. M.
Cobbs, formerly with the San Francisco
sales organization, has been made manager
of the Pathe Portland offices, relieving

Walter S. Wessling, district manager, of
the work of handling that office along with
his responsibility as district manager. . . .

Arthur Huot, manager of F. B. O., an-
nounces the addition to his sales organ-
ization of R. C. Hill, formerly on the sales

staff of Kwality Pictures. A. H. McMillan,
popular salesman with Producers Distribut-
ing Corporation, Seattle offices, will join

the Portland organization when the Pro-
ducers Distributing Offices are opened in

the Rose City about August 1. . . .

Harry Lustig, Western district manager
for Metro-Goldwyn, and well known in

Seattle, resigned recently and has been
succeeded by Dave Bershon, formerly with
West Coast, Los Angeles, according to

word received here. . . . A l Rosenberg,
manager of De Luxe Features, hints at a
lot of good stuff for the exhibitor which
he will soon be ready to release. . . .

Among recent Seattle visitors were Arthur
Schmidt, F. B. O.’s Western district man-
ager, and “Speed’’ Smith, manager of the
shipping department of First National’s
Portland offices.

T\/fILWAUKEE, WIS.—Wisconsin ex-
-*-Vl hibitors may take the lead in a cam-
paign for a Senator R. M. LaFollette mon-
ument at Madison. F. J. McWilliams, past
president of the M. P. T. O. of Wisconsin,
has made such a suggestion and it has been
indorsed by the board. . . . Louis Shimon,
assistant to George Fischer at the Milwau-
kee, has been bitten by the golf bug. He
and Les Hoadley, organist, are spending all

their spare time on the links. . . . J . H

.

Margoles, of the Paramount sales force,

has returned to his home after an appen-
dicitis operation and expects to be up and
at ’em again within a few weeks. . . . Pity
the poor fish. Fred Seegert, president of
the M. P. T. O. of W., and Henry Staab,
executive secretary, are going up into the

North woods together August 2 to lasso a
few pike. Shimon is telling everyone about
his “educated ushers” at the Milwaukee.
L. Wayneworth Brown, one of the usher
staff, recently was named valedictorian of

his high school class. All the other ushers
go to the same high school, Shimon’s alma
mater. . . . Fischer has a trio of song com-
posers on his staff. “Some Day in June-
time,” written by Les Hoadley, organist,

Martin Pflug, assistant, and Shimon, is be-

ing introduced. . . . Three of the Milwaukee
theatre ushers pooled their savings, bought
a secondhand flivver and started on a fort-

night’s vacation trip to Yellowstone Park.

They’ll camp out all the way and cook their

own meals. The three are Ray Kress,

Arnold Kaliebe and Bill Ludwig. . . . Mon-
roe Theatre Corporation at Monroe has

had a Wurlitzer organ installed.

Albany Zone Exhibitors

Pick Dwore as Secretary
(Special to Ehibitors Herald)

ALBANY, N. Y., July 7.—George
Dwore of Schenectady, N. Y., succeeds

Louis Buettner of Cohoes as secretary of

the Albany zone as the result of an elec-

tion here by exhibitors in this territory.

Buettner recently was named chairman of

the zone by William Dillon, president of

New York State M. P. T. O.
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THE FILMMART
Chadwick

Story Bought for Walsh

George Walsh starts soon on “The
Prince of Broadway.” He has completed
“Blue Blood.”

“The Perfect Clown” Starts

Larry Semon has started “The Perfect
Clown” with Dorothy Dwan, his wife, in

the leading feminine role. Oliver “Babe”
Hardy is also in the cast.

Cranfield & Clarke
“The Flaming Cavalcade” Bought

W. F. Clarke, just home from Europe,
reports the acquisition of U. S. and Cana-
dian rights to “The Flaming Cavalcade,”
released by the Westi Canadian house. It

won first prize and the gold medal at the

international fair in Milan.

F. B. O.
20-Page Press Sheet on “Drusilla”

A highly colored 20-page press sheet has
been issued for “Drusilla with a Million”

in which Mary Carr is featured.

Twelve Releases on August List

On the August release schedule are

“Jack o’ Diamonds,” Aug. 2; the fifth

Thomson picture, still to be named, Aug.
9; “Drusilla with a Million,” Aug. 16;

“The Isle of Hope,” Aug. 16; “That Man
Jack,” Aug. 23; the first of the new West-
ern series, starring the “surprise Western
star,” Aug. 30; “Miss Me Again,” last of

“Isn’t Life Terrible?” Hal Roach
comedy starring Charley Chase, was
placed on the July 5 release program
by Pathe. Katherine Grant has a new
five-year contract.

“Pacemakers” series, Aug. 2 ;
“Book Bozo,”

Aug. IS; The first chapter of “The Ad-
ventures of Maizie,” Aug. 16; the twelfth
of the Dinky Doodle cartoons, Aug. 16,

and the second chapter of “The Adven-
tures of Maizie” and “Half a Man,” both
Aug. 30.

Myton Prepares Script

Fred Myton is preparing a new story for

Evelyn Brent.

Temple Adopts Gene Stratton

Murat Temple, Indianapolis Shriners,

has adopted Gene Stratton as mascot.

Thomson Will Film Roundup

Fred Thomson will film the entire Al-

turas roundup for use in his third pro-

duction.

Embassy
“Two Gates” To Get New Name
“Two Gates,” which is to be released

through Associated Exhibitors, is to have
a new name. Wallace Worsley has just

completed it. Cutting has started on “The
Primrose Path,” made by Harry Hoyt,

whose next will be “The Unnamed
Woman.”

Arrow
“Scandal Street” Edited

With “Children of the Whirlwind” com-
pleted, Whitman Bennett is editing “Scan-

dal Street,” the cast of which includes

Madge Kennedy and Niles Welch. Wil-

fred Noy will direct “The Substitute Wife”
as his first for Arrow.

Campbell Will Direct

Major Maurice Campbell, former direc-

tor for Paramount, will make four pictures

for Arrow release.

Banner
Leads Start on “Wreckage”

Scott R. Dunlap is directing May Alli-

son, Rosemary Theby and Holmes Herbert

in “Wreckage.”

Columbia
Lillian Maize Story Bought

Pauline Garon will play in “The Hand-
some Brute,” which will be made from a

story of Lillian Taft Maize.

Several Signed for Roles

Reeves Eason, who once appeared on
the stage .under the direction of Tom
Ricketts, will now direct Ricketts in “A
Fight to a Finish.” Cullen Landis’ sister

Margaret plays the sister role with him in

“Enemy of Men,” and Ethel Wales plays

a mother part in “The Penalty of Jazz.”

Lotus Thompson has been signed for “The

New Champion.” Production has started

on “The Unwritten Law,” an original story

by Tom J. Hopkins.

UFA
“Siegfried” at Century August 23

“Siegfried,” made by LTFA at its studios

in Neuabelsberg, near Berlin, under the

direction of Fritz Lang, will be presented

by UFA at the Century theatre in New

Bert Roach has just finished his third
Metro-Goldwyn picture, “Don’t.” It
also has in the cast Sally O’Neill and
John Patrick, shown in these scenes.

York August 23 in association with Lee
and J. J. Shubert. “Siegfried” has estab-

lished a record in Moscow and is also mak-
ing a successful run in Oslo, Norway.

Riesenfeld Completes Score

The synchronized score for “Siegfried”
has been finished by Hugo Riesenfeld.

Sering D. Wilson & Co.

Bartlett to Edit All Product

Randolph Bartlett, who has just com-
pleted the titling and editing of “White
Mice,” has been signed to act in a sim-
ilar capacity for all Wilson-Witherald
product.

Celebrity Pictures

Ralph Ince to Direct Five

Ralph Ince has signed through David
Thomas, his general manager, to direct

five Jack London stories for Celebrity

Pictures (P. A. Powers). Marshall
Neilan has bought from Randall Mc-
Keever two original scripts, “Across the

Border” and “Ups and Downs.”

Astor

Two Buy Territorial Rights

Ben Levine of Oxford Film Exchange,
New York, has bought all the Astor
product for next season for Greater New
York and Northern New Jersey. M. H.

Hoffman, vice president of Renown, has

purchased the rights for Upper New
York. Eight Bernarr Macfadden True
Story productions and three Astor pic-

tures are included.
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Madge Kennedy and Niles Welch have
just completed “Scandal Street” for
Arrow release. Welch will be seen
next in “Led Astray.”

Owen Moore, Constance Bennett Sign

Owen Moore and Constance Bennett
have been signed for True Story pic-

tures. The first True Story will be re-

leased August 1 under the title “The
Wrongdoers.”

Metro-Goldwyn
Irving Cummings Signed

Irving Cummings will direct “Dance
Madness,” with Aileen Pringle and Lew
Cody in featured roles, as his first work
for Metro-Goldwyn-Mayer.

Mae Murray's Next Chosen

Mae Murray, who appears in “The
Merry Widow,” which will be released in

September, will next make “The Masked
Bride.” Director Von Sternberg, who just
has completed “The Exquisite Sinner,”
will handle the next Mae Murray picture.

Jackie Coogan Starts July 15

Jackie Coogan will start “Old Clothes”
July IS at the Metro-Goldwyn-Mayer plant
in Culver City. Kenneth Clark will do the
script. “Old Clothes” will be released
November 22.

French Actor Begins First

Count Pierre de Ramey, French officer,

is making his first picture in America, “An
Exchange of Wives.”

Eleanor Boardman Busy

Eleanor Boardman has started “An Ex-
change of Wives” with no vacation after
finishing “The Only Thing.”

Jans Productions
Fourth Production Starting

“Ermine and Rhinestones,” fourth of six

Jans pictures, is starting soon, to be fol-

lowed by “The Roaring Forties” and “In-
discretion.”

Independent
Big Timber Productions Sold

“Lightnin’ Strikes,” now in production
for August release, will be the first dis-

tributed of the Big Timber Productions,
which have been sold to the new Liberty
Film Distributing Corporation of Atlanta,
Ga., for Texas, Arkansas, Oklahoma,

Louisiana, Mississippi, Georgia, Florida,

Alabama, North and South Carolina and
Tennessee.

Four Units Making Pictures

Four pictures being made at Independ-
ent’s new studio are Bob Custer’s “That
Man Jack!” for F. B. O. release, Bill

Cody’s “A Man’s Fight,” “Lightnin’

Strikes” and “The Screen Book of Knowl-
edge,” which includes 26 single reelers.

Tiffany-Truart

“Romance Road” Acquired

“Romance Road,” featuring Raymond
McKee, has been acquired, making 17

Truart productions to be released by Re-
nown.

“Passionate Youth” on Broadway

Booking of “Passionate Youth” by the

B. S. Moss Colony theatre gives Tiffany-

Truart two pictures on Broadway in two
weeks. The first was “The Sporting
Chance.”

Samuel Goldwyn
“Stella Dallas” Postponed

The starting date on “Stella Dallas,”

Henry King production, was postponed for

a week. It will be released early in the

autumn. First exteriors have been shot

for “The Dark Angel,” to be released by
First National.

Gotham
“Part Time Wife” Starts

Production has started on “The Part

Time Wife,” fifth of the 12 Gotham pic-

tures. Randolph Bartlett has completed

revision of titles for “A Little Girl in a

Big City” and is preparing titles for “The
Police Patrol.”

Fox
Barker Picks New Locations

Barker has completed selection of loca-

tions in the North woods of Canada for

“When the Door Opened,” in which Jac-

queline Logan will be featured.

Marion Harlan as the O. Henry Girl

Marion Harlan has been chosen as the

“O. Henry girl” for the series to be made
by Daniel Keefe. Miss Harlan has just

signed a contract. The first of the series

will be “Shoes.” Harold Goodwin will be

leading man.

“Thank You” Completed

John Ford has finished direction of

“Thank You,” third of the John Golden

plays.

Ann Pennington as Little Eva

Ann Pennington has been chosen for the

serious role of Little Eva in “Uncle Tom’s
Cabin.”

Mix Starts “Lucky Horseshoe”

Tom Mix has begun work on “The
Lucky Horseshoe,” his first for the coming
season, with Billie Dove playing opposite

and Ann Pennington in a dancing part.

First National
Lloyd to Make “The Splendid Road”

Frank Lloyd starts the middle of July
on “The Splendid Road,” with Anna Q.
Nilsson featuring.

“Mademoiselle Modiste” Bought

First National has bought “Mademoiselle
Modiste,” stage success.

Mildred Ryan With Hines

Mildred Ryan has been chosen by C. C.
Burr to play opposite Johnny Hines in

“The Live Wire.”

Webb Will Direct Barthelmess

Kenneth Webb will direct Richard
Barthelmess in “The Beautiful City” as

Elmer Clifton asked to be relieved so that
he could cut several pictures taken on his
recent trip to the Orient.

Several Favorites Signed

Hale Hamilton has been engaged for
“The Viennese Medley.” John Patrick will
appear in “Joseph Greer and His Daugh-
ter” and Robert Frazer in “The Sea
Woman.”

Warner Brothers
Webb to Make “Sea Beast”

Millard Webb will make “The Sea
Beast,” John Barrymore picture. Bess
Meredyth is writing the script.

Monte Blue Starting “White Chief”

Monte Blue, who completed “The Lim-
ited Mail” and then began “Red Hot Tires”
the next day, will start a third, “The White
Chief,” soon.

Four Pictures Completed

Four pictures just finished are “Syd”
Chaplin’s “The Man on the Box”

;
“Red

Hot Tires,” featuring Monte Blue and
Patsy Ruth Miller; “Three Weeks in

Paris,” with Matt Moore and Dorothy
Devore, and Kenneth Harlan’s “Ranger of
the Big Pines.”

Three Directors Assigned

Roy del Ruth will direct “Hogan’s Al-
ley,” Alan Crosland will wield the mega-
phone for “Compromise” and Erie Kenton
will have direction of “The White Chief.”

Harlan in “Fighting Luck” Next

Kenneth Harlan has been chosen for the

leading role in “Fighting Luck,” a story of
the prize ring.

Universal
Murray Gets Comedy Lead

John T. Murray has taken the leading
comedy role in “The Still Alarm.”

NEGATIVE
RAW STOCK

is the rage of the

NORTH POLE

Both Arctic Expeditions

ROALD AMUNDSEN

and

DONALD B. MacMILLAN
are carrying it exclusively.

Sole Distributors

Fish-Schurman Corporation

45 West 45th Street

New York City

6331 Santa Monica Boulevard

Los Angeles, Cal.
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Lige Conley, who featured in "Hello,
Goodby,” Educational Mermaid com-
edy, is to make at least two Emerald
comedies in completing his series for
the summer, it has been announced.

Canada Cooperates in Westerns

The Prince of Wales’ ranch in Canada
and the Calgary stampede will have im-
portant parts in the two Hoot Gibson pic-

tures, “Chip of the Flying U” and “The
Calgary Stampede.” The Canadian gov-
ernment, the Northwest Mounted and the

Calgary rodeo producers are cooperating.

“Still Alarm” Cast Filled

With Helene Chadwick and William
Russell in the featured parts the cast has
been completed for “The Still Alarm.”
Others are Richard C. Travers, Edna Mar-
ian, John T. Murray, Edward Hearn and
Dot Farley.

United Artists

Novel Decorative Scheme Used

With the entire decorative scheme in

Spanish the Globe theatre in New York
presented a gay appearance for the pre-

miere of “Don Q, Son of Zorro,” Douglas
Fairbanks’ picture. Despite the variety in

stage setting and marquee the cost was held

to a minimum. Arches gave the Spanish
effect to the front of the house. Two
Spanish lamps were centered in the

marquee.

Exercise Does It

Members of the staff of a Douglas Fair-

banks picture leave the lot in better physi-

cal shape because of the athletic diversions

he pursues, says Albert Parker, who will

direct “The Black Pirate.”

Big Campaign for “Don Q”

A widespread yet simple campaign was
conducted for “Don Q” in New York. One
hundred 24-sheet stands were taken eight

days ahead. There were “Don Q” photo-
graphs in 500 windows and several radio

tieups.

A. G. Steen, Inc.

New York State Closed

Joe Klein has completed a contract with
Charles Goetz of Dependable Exchange,
Inc., for sale of New York State and
northern New Jersey territory on “9 3-5

Seconds,” starring Charles W. Paddock,
Olympic sprint champion.

B. P. Schulberg
Lois Hutchinson Signed

Lois Hutchinson, who made the screen
versions for “Parisian Love” and “The
Girl Who Wouldn’t Work,” has been given
a permanent position on the production
staff for the 18 Preferred Pictures for next
season.

“Shenandoah” Preparation Begun
Preparatory work has started on “Shen-

andoah,” which Marcel De Sano will direct.

Shooting is expected to get under way the
middle of August.

Pathe
Langdon Finishes “First Flame”
“His First Flame,” Harry Langdon’s in-

itial feature length comedy for Mack Sen-
nett, is being cut and edited.

“Sunken Silver” Finale Released

On the July 12 release schedule are “The
End of the Trail,” final chapter of “Sun-
ken Silver”

; “Sherlock Sleuth,” with
Arthur Stone heading the two-reel Hal
Roach Star comedy and Harry Langdon’s
“The White Wing’s Bride,” his second of
two comedies made by Principal Pictures.

Langdon Completes “Lucky Stars’”

Harry Langdon has completed “Lucky
Stars,” a two-reel comedy for Mack Sen-
nett, and Alice Day is featured in “A
Sweet Pickle,” just done.

Fish Gets Title Role

A fish has the title role in “A Fickle
Herring,” finished by Del Lord.

“Our Gang” Picture Named
“Our Gang” is making a two-reeler en-

titled “Bigger and Better Pictures” at the
Hal Roach studios under the direction of
Robert McGowan. Charley Murray and
Lucien Butterfield have completed “Some-
where in Somewhere,” a comedy of the
trenches.

Two New Players Busy

Tyler Brooke and Suzanne O’Neilly are
appearing in their first pictures.

“Stereoscopik” on July 5 Program

“Ouch,” third “Stereoscopik,” was on the
July 5 release schedule with Charley
Chase’s “Isn’t Life Terrible?” Jimmie Fin-
layson’s “Chasing the Chaser” and “The
Secret Panel,” ninth episode of “Sunken
Silver.”

Pro-Dis-Co.

“Hell’s Highroad” Finished

Rupert Julian has completed direction of
“Hell’s Highroad,” starring Leatrice Joy.

“Bad Lands” Filming Done
Hunt Stromberg’s “The Bad Lands,” fea-

turing Harry Carey, has gone to the cut-
ting room.

“Seven Days” Released Sept. 20

A1 Christie’s “Seven Days,” directed by
Scott Sidney, will be released September
20 .

Alan Hale Signed to Direct

Alan Hale, familiar as the villain in sev-
eral film plays, will direct “The Wedding
Song,” featuring Leatrice Joy.

Boyd Gets Feature Role

William Boyd will play opposite Vera
Reynolds in “The Road to Yesterday,” with
Joseph Schildkraut in the male lead.

Paramount
Virginia Valii Going Abroad

Following completion of her role in
Thomas Meighan’s “The Man Who Found

Jimmey Aubrey is setting a pace in

turning out two-reel comedies for F.
B. O. These scenes are from “Home
Scouts”, a wartime burlesque.

Himself,” Virginia Valli is going abroad
with Carmelita Geraghty and may accept
an offer from Gainsboro Pictures, Ltd., to

star in “Pleasure Garden,” to be made by
the British company at a studio in Munich,
Germany.

MacLean Gets Hal Conklin

Douglas MacLean has added Hal Conk-
lin, veteran “gag” man, to his staff.

Bebe Daniels Back From Bermuda
Exterior scenes for “Lovers in Quaran-

tine,” starring Bebe Daniels, have been

completed in Bermuda and the company
has returned to the Long Island studio.

Dream Book Is Compiled

A 12 page dream book, with the back

page blank to permit reprinting by the ex-

hibitor, has been compiled for “Beggar on
Horseback.”

Tieup Made With Beauty Pageant

In a tieup for “The American Venus,”

Paramount will award a loving cup to the

girl in the Atlantic City pageant who best

conforms to the ideal and who screens the

best. She will appear in the picture, as

will the winner of the pageant.

13 Field Men Named For
Harold Lloyd9

s Picture
( Special to Exhibitors Herald )

NEW YORK, July 7.—Thirteen special

representatives have been appointed by

Pathe to promote “The Freshman,” Harold
Lloyd’s new comedy.

The special representatives and their assign-

ments are: Pat Campbell, general field repre-

sentative; G. S. Jeffrey, New England; H. VV.

Peters, Kansas City, Oklahoma City and Dallas;

H. E. Stahler, St. Louis and Indianapolis; Ben
Abrams, Pittsburgh and Cincinnati; J. P. Staple-

ton, Washington and Philadelphia; J. R. Kauff-

man, Cleveland and Detroit; H. L. Knappen,
Albany and Buffialo; A. A. Duchemmin, Char-
lotte, Atlanta, New Orleans and Memphis; S. B.

Ralin, Minneapolis, Omaha and Des Moines; Les-

ter Adler, New York and Northern New Jersey;
Frank Harris, Los Angeles, San Francisco, Seat-

tle and Portland; and Ben Fish, Denver, Salt

Lake and Butte.
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1925

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“What the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: “JVhat the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
BARRIERS BURNED AWAY: Frank Mayo-

Good picture. Fire scenes excellent. Seven reels.

—I. T. Briscoe, Princess theatre, Elwood, Ind.

—

General patronage.

NEVER SAY DIE: Douglas MacLean—Per-
sonally I thought this a fair comedy, but received

so many complaints that I am rating it poor.

There really isn’t much story to it. Anybody
could have played MacLean’s part. This play

does not give Doug, any chance whatever to

show the people that he is a good comedian.

—

R. Pfeiffer, Princess theatre, Chilton, Wis.

—

General patronage.

THE SIXTH COMMANDMENT: Special cast

—Just satisfying program picture. Price all

right, so no kick coming.—Mrs. Lola Bell, Queen
theatre, Lonoke, Ark.—Small town patronage.

THE YANKEE CONSUL: Douglas MacLean—
Very good mystery comedy. Did not do as well

at the box office as his former vehicles. Six

reels.—A. G. Witwer, Grand theatre. Rainier,

Ore.—General patronage.

THE YANKEE COSUL: Douglas MacLean

—

Good comedy-drama, and it takes just that to

please. Six reels.—Mrs. Lola Bell, Queen the-

atre, Lonoke, Ark.—Small town patronage.

F. B. 0.
TEARING THROUGH: Richard Talmadge—My

first Talmadge, and a good one. Has lots of

action, and a fair plot. Will please any Saturday
crowd. Believe this fellow is going to be one of

my best bets. Five reels.—E. F. Ingram, Ingram’s
theatre, Ashland, Ala.—Small town patronage.

WHITE FANG: Strongheart—This is a Jack
London story of the frozen north, featuring one
of the greatest dogs I have ever seen. The only

trouble is the exchange wants all the money.
Seven reels.—D. C. Jones, Joyland, theatre,

Booneville, Ark.—General patronage.

THE BANDIT’S BABY: Fred Thomson—This
is an ideal small town picture, the kind that

they eat up, and the horse is the best part

of the picture, notwithstanding the fact that

Thomson is a first rate Western star. I . have
run several of Thomson’s and they are beginning
to get popular. I believe that I will make some
money on the ones to follow. Five reels.—J. B.

Carter, Electric theatre. Browning, Mo.—Small
town patronage.

THE BANDIT’S BABY: Fred Thomson—Fine
entertainment. They don’t make them any better.

—Bert Silver, Silver Family theatre, Greenville,

Mich.—General patronage.

THE RIDING COMET: Yakima Canutt—This
is his best picture to date. Should please the
Canutt fans. If you haven’t bought the Canutt
series, buy them. They are all good. This one
will please all. Five reels.—C. L. Brown, Kozy
theatre, Vidalia, La.—General patronage.

THUNDERING HOOFS: Fred Thomson—This
is a plendid picture. Showed it two nights to full

house. Five reels.—C. J. Hagernmaier, Star the-

atre, Holton, Kan.—General patronage.

FLAPPER WIVES: Special east—A very
draggy affair. Nothing to it. Seven reels.

—

Wm. E. Tragsdorf, Trags theatre, Neillsville, Wis.
—Small town patronage.

LIFE’S GREATEST GAME : Johnnie Walker
—Pleased everybody. Drew well and reels in
good shape. Seven reels.—C. J. Hagernmaier,
Star theatre, Holton, Kan.—General patronage.

The Week’s Business

Business was 63.13 per cent good
last week according to exhibitors’

box office statements to this paper.

Business the six weeks preceding
was as follows:

(Issue date) (Per cent)

June 6 74.63

June 13 72.13

June 20 65.14

June 27 69.13

July 4 67.23

July 11 72.74

STEPPING LIVELY: Richard Talmadge—
Seemed to have a little more plot than the

average Talmadge. Will please those that like

him. Five reels.—Wm. E. Tragsdorf, Trags the-

atre, Neillsville, Wis.—Small town patronage.

JUDGMENT OF THE STORM: Special cast—
A real good picture. Will please any audience.

One of the greatest blizzards in this picture I

have ever seen. Book it. Eight reels.—Earl

Somerville, Opera House, Raymond, Minn.—Gen-
eral patronage.

THE MASK OF LOPEZ: Fred Thomson—Al-
though this is very good, I do not see where
they get all the noise about Thomson. There
are others in the same class. Five reels.—Robt.

L. Anderson, Olympic theatre, Forks, Wash.

—

Small town patronage.

THE SILENT STRANGER: Fred Thomson—
We have played all of this series of Thomson
except "Dangerous Coward” and “Fighting Sap”
and we think this picture the best of the four

we have played. It’s just action and good acting

from beginning to end. Thomson is there and
Silver King is a good helper. However, the pic-

tures would be lacking if Thomson didn't have

the leading role. However, Hazel Keene screens

terrible in this. Five reels.—W. G. Davis & Son,

Rialto theatre, Sharon, Wis.—General patronage.

A GIRL OF THE LIMBERLOST: Special cast

—One of those very fine pictures that please ,

everybody. Showed it two nights and had to turn

them away. Could not seat all the first night,

in spite of heavy rain that night. Six reels.

—

C. J. Hagernmaier, Star theatre, Holton, Kan.—
General patronage.

HUMAN WRECKAGE: Mrs. Wallace Reid—
A great picture. Should be shown in every

theatre in the world. Teaches a great lesson.

Congratulations to Mrs. Reid for such a picture.

Eight reels.—Earl Somerville, Opera House, Ray-
mond, Minn.—General patronage.

ON THE STROKE OF THREE: Madge
Bellamy—An old, old story that everyone has

seen time after time. The hero saves the town
by paying off the mortgage “on the stroke of

three.” Not half as thrilling as advertised.

Failed to draw. Seven reels.—S. G. Ihde, Photo-
play theatre, Ashland, Kan.—Small town patron-
age.

HIS FORGOTTEN WIFE: Madge Bellamy—
Went over fine. Print good, story worth while,

and held interest to the last. Seven reels.

—

Giacoma Bros., Crystal theatre, Tombstone, Ariz.

—General patronage.

First National
DECLASSE : Corinne Griffith—Corinne Griffith

is making rapid strides towards perfection and
Norma Talmadge is in danger of being bettered.

This is a most interesting story told in a fine

way that should please all high class patrons.
I would rate it as one of the big pictures from
entertainment standpoint this year. Business con-
tinues very poor. Eight reels.—W. H. Brenner,
Cozy theatre, Winchester, Ind.—General patron-

age.

I WANT MY MAN: Milton Sills—Triangle
stuff. Patrons seemed to like it, though. Busi-

ness was fair. Six reels.—A. G. Witwer, Grand
theatre, Rainier, Ore.—General patronage.

HER HUSBAND'S SECRET: Special cast—
Would class this as a fair program offering.

Not much to it.—A. Mitchell, Dixie theatre,

Russellville, Ky.—Small town patronage.

HUSBANDS AND LOVERS: Lewis Stone-
Ring the bell again for John M. Stahl, the man
who makes sure fire box office pictures. In an
article a few weeks ago I said that this director

had never made a poor box office attraction for

me. I still say so. This is a wonderful picture

and how it registers with the people who see it!

Stahl seems to have the secret of picture making.
He puts the stuff in them that folks want to

see. I wish he would open a school for directors

and teach a few of the others his secret. For,

after all, the director can make or ruin the

picture, no matter how great an all star cast you
may have in it. Boys, if there are any old

John M. Stahl pictures laying around that you

have not played, go out and get them. They
are worth playing. I know for I have used every

picture he ever made and some day when they

are passing out medals in this business I hope
someone gives him one. The man who has

never made a “flop.” Eight reels.—Steve Farrar,

Cfrpheum theatre, Harrisburg, 111.—Mixed patron-

age.

ENTICEMENT: Mary Astor—A fairly good
offering that drew fair business despite a

very hot spell of weather. Seven reels.—A. G.

Witwer, Grand theatre, Rainier, Ore.—General

patronage.

THE ONLY WOMAN: Norma Talmadge—Very
good is all I have to say. Seven reels.—M. J.

Babin, Faryland theatre, White Castle, La.

—

General patronage.

CLASSMATES: Richard Barthelmess—Just

fair. Failed to draw. Barely made rental. Scenes
at West Point good. For the most part dark.

Print we had nothing extra. Our opinion, one
reel of the jungle scenes could have been cut out

and a reel added to show the return to the States

and the reinstatement at West Point and other

events leading up to the wedding. Left the im-
pression here, as at other places, that a reel was
left out. Not a special. Not worth the rental

we paid. Ten and tweney-five cents admission.

Seven reels.

—

E. F. Dunlap, Legion theatre, Derby,
la.—Small town patronage.

THE WOMAN ON THE JURY: Special cast
—Thursday night to very good business. Bought
for a program at program price, but a special

from every angle. The acting is of the highest
order. Every member of the cast is an artist.

I would advise all my exhibitor friends to buy it.

It is a credit to any theatre to run a picture of

this caliber. No better pictures made. Seven
reels.—P. W. Quinlin, Ideal theatre, Chateaugay,
N. Y. Small town patronage.

TARNISH: Special cast—A very fine program
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picture. First National is putting some effort

behind their so-called program pictures, too, and
as a result, they are getting our business. Seven
reels.—Horn & Morgan, Star theatre, Hay
Springs, Neb.—Small town patronage.

ABRAHAM LINCOLN: George Billings—The
best picture of its kind I ever saw, but did not

draw as I figured it would. I just about paid

out on it on a four day run. I ran it two days
in December and then brought it back for a two
day run in June. Everyone should see it. Be-

sides the historical value, it is A-l entertainment.
I saw it four times and enjoyed it each time.

Ten reels.—J. B. Carter, Electric theatre, Brown-
ing, Mo.—Small town patronage.

THE LOVE MASTER: Strongheart—A good
dog picture with some beautiful northern scenery.

Eight reels.—H. J. Eagan, American theatre,

Wautoma, Wis.—Small town patronage.

THE LOVE MASTER: Strongheart—Better

than “Brawn of the North.” A good Northern
picture with a spectacular dog race in it. Will
please your patrons. Seven reels.—Clarence C.

Fuller, Loxley Hall theatre, Loxley, Ala.—Small
town patronage.

THE LOVE MASTER: Strongheart—Saturday
night to very good business. A very beautiful

picture played by a dog with almost human in-

telligence. My patrons were delighted with it.

The comments were many and all favorable.

It is a splendid buy. Price is right. Film O. K.
and a money maker. Eight reels.—P. W. Quinlin,
Ideal theatre, Chateaugay, N. Y.—Small town
patronage.

FLOWING GOLD: Milton Sills—Fine picture
of the oil fields. Good cast and good story. Flood
scenes in last reel fine. Eight reels.—J. W.
Andresen, Lyric theatre, Walnut, la.—General
patronage.

FLOWING GOLD: Milton Sills—A dandy good
outdoor picture. Rex Beach writes regular, he-
man books and they make regular he-man pictures,

especially when Sills is in the cast. You can’t

go wrong on this one, boys. The flood scenes
in the last reel are very good. Pleased nearly
100 per cent. Made us money if it was hot.

Admission 10 and 25 cents. Eight reels.—E. F.

Dunlap, Legion theatre, Derby, la.-—Small town
patronage.

WHY MEN LEAVE HOME: Lewis Stone-
Fine. Pleased all. Eight reels. — G. R. Lyons,
Star theatre, Lamison, Ala.—Mixed patronage.

MY BOY: Jackie Coogan—Nice little picture,

well liked by everyone especially the children.

Liked better than "Oliver Twist.” Five reels.

—

Clarence C. Fuller, Loxley Hall theatre, Loxley,
Ala.—Small town patronage.

ASHES OF VENGEANCE: Norma Talmadge—
Star goes over here, even in costume. The pic-

ture is okay. Eight reels.—Mrs. Lola Bell, Queen
theatre, Lonoke, Ark.—Small town patronage.

POTASH AND PERLMUTTER: Special cast—
Good print. Good story. Fine east. Pleased
immensely. This is a story so well told by such
an excellent cast that a manager feels justified

to let his patrons meet him fact to face in the
lobby as they pass out. More of this kind nd
we’ll all do more business. Eight reels.—Giacoma
Bros., Crystal theatre. Tombstone, Ariz.—General
patronage.

BORN RICH: Bert Lytell—A splendid enter-
tainer. Story good ; cast fine.—Bert Silver, Silver
Family theatre, Greenville, Mich—General patron-
age.

ANNA CHRISTIE: Blanche Sweet—Advertis-
ing kept everybody away. Picture worse than
rotten, and at least two reels too long. A few
like this one and I would be out of business.
However, it might go over all right where they’re

not so particular. Eight reels.—E. F. Ingram,
Ingram’s theatre, Ashland, Ala.—Small town pat-

ronage.

DADDY : Jackie Coogan—This is my last

Coogan and I’m sure glad of it. Coogan cer-

tainly draws the kids, but the adults didn’t come.
I think it pleased about 75 per cent of those who
saw it. Six reels.—S. G. Ihde, Photoplay theatre,

Ashland, Kan.—Small town patronage.

THE DANGEROUS MAID: Constance Tal-

madge— Star has followers here, always satisfies

and a change from heavy drama or shoot-’em-up

stuff. First National too high to ever make any-
thing on their pictures. Eight reels.—Mrs Lola
Bell, Queen theatre , Lonoke, Ark—Small town
patronage.

TOL’ABLE DAVID: Richard Barthlemess

—

Fine picture, but no one got excited and some
didn’t like it. Splendid acting and settings.

Seven reels.—Clarence C. Fuller, Loxley Hall the-

atre, Loxley, Ala.—Small town patronage.

TWENTY-ONE : Richard Barthemess—Picture

good. Star good. Too much school opposition

to do picture justice. Seven reels.—Mrs. Lola
Bell, Queen theatre, Lonoke, Ark.—Small town
patronage.

THE HUNTRESS: Colleen Moore—Not much to

commend this picture. However, it was good
entertainment and no one kicked. Pleasing little

twist at the end. Six reels.—Clarence C. Fuller,

Loxley Hall theatre, Loxley, Ala.—Small town
patronage.

THE HUNTRESS: Colleen Moore.—Very good
picture I thought. Not much comment either way.
Been too hot for one to waste exertion enough
to comment. Can’t kick at business in such
weather. Six reels.—Mrs. Lola Bell, Queen thea-

tre, Lonoke, Ark.—Small town patronage.

THE HUNTRESS: Colleen Moore—A very
good program picture and pleases most of them.
Nothing special and no extra drawing power.
Six reels.-—W. A. Doerschlag, Strand theatre,

Ransom, Kan.—Small town patronage.

WITHIN THE LAW: Norma Talmadge—One
of the star’s best. She is one of the few stars

who can bring ’em out in my town. Eight reels.
-—Mrs. Lola Bell, Queen theatre, Lonoke, Ark.

—

Small town patronage.

SCARS OF JEALOUSY: Lloyd Hughes—

A

very nice little program picture, well handled
with plenty of action. A big forest fire in the
climax. Don’t be afraid of this one. Seven reels.

—Clarence C. Fuller, Loxley Hall theatre, Loxley,
Ala.—Small town patronage.

FLAMING YOUTH: Colleen Moore—A good
picture that teaches a good lesson. The people
stopped to tell me how good it was. Colleen

Moore certainly does some real acting in this

picture. Nine reels.—Ray Bovard, Olympic the-

atre, Utica, Kan.—Small town patronage.

THE FIGHTING BLADE: Richard Barthel-
mess—Good. This star has never made a poor
one. Eight reels.—Mrs. Lola Bell, Queen theatre,

Lonoke, Ark.—Small town patronage.

SKIN DEEP : Milton Sills—Good picture.

Sills plays his part well and is well liked here.

Buy it and push it and it will go over even if it

is old. One-sheets are the bunk. Six reels.-—

-

Clarence C. Fuller, Loxley Hall theatre, Loxley,
Ala.—Small town patronage.

CIRCUS DAYS: Jackie Coogan—This star

draws. Tor me. This is one of his best subjects.

Six reels.—Mrs. Lola Bell, Queen theatre, Lonoke,
Ark.—Small town patronage.

Fox
GOLD AND THE GIRL: Buck Jones—As good

a Western as you could want. Enough action

to satisfy the most blood thirsty patrons. All

Buck’s Westerns are good, so don’t hesitate to

buy them. Fixe reels.—R. L. Nowell, Idlehour
theatre, Monroe, Ga.—General patronage.

MARRIAGE IN TRANSIT: Edmund Lowe—
Ran this one on Friday to very light business.

But, Oh boys ! What a picture ! Bought as a
program, but worth half a dozen specials. Used
two reel comedy with it. Made a show that

pleased everyone who was fortunate to see it.

Boys, if you want five reels packer with enter-

tainment, don’t pass it up. This boy, Lowe, is a
comer. Five reels.—P. Q. Quinlin, Ideal theatre,

Chateaugay, N. Y.—Small town patronage.

MARRIAGE IN TRANSIT: Edmund Lowe.—
Contrary to my expectations, this one pleased
very well. This is the first Fox picture I have
ever run, and it was a pleasure to run it. Film
in perfect condition. Five reels.—Lester N. Leek.
Clubhouse theatre, Jackson, Wyo.—General pat-

ronage.

CHAMPION OF LOST CAUSES: Edmund
Lowe—A good program picture. Interesting

story. Star not very popular here. Six reels.

—

T. T. Castleman, Castleman theatre, Waterproof,
La.—Neighborhood patronage.

CHAMPION OF LOST CAUSES: Edmund
Lowe—A dandy program picture. Lowe has put
out good ones all through. I have one more to

play. No kick in my crowd on Lowe. Six reels.

—A. J. Dow, Grand theatre, Coleman, Alta. Canda.
—Small town patronage.

THE STAR DUST TRAIL: Shirley Mason—
Shirley is a pleasing little star, but her pictures

don’t have the pulling power in a small town
like the Mix, Jones and Thomson pictures. They
crave the outdoor stuff here but for the type of

pictures that Shirley makes I will say that I

can find no fault with them. In fact, I have
heard many favorable comments on her pictures.

Five reels.—J. B. Carter, Electric theatre. Brown-
ing, Mo.—Small town patronage.

MY HUSBAND’S WIFE: Shirley Mason—Not
much picture. Five reels.—G. R. Lyons, Star
theatre, Lamison, Ala.—Mixed patronage.

THE TRAIL RIDER: Buck Jones—I couldn’t

ask for a better Western comedy-drama. Buck’s
pictures are much better this year than last in

my estimation. Let’s have some more like “The
Trail Rider” and “The Man Who Played Square.”
Five reels.—J. B. Carter, Electric theatre, Brown-
ing, Mo.—Small town patronage.

TEETH: Tom Mix—Went over big, like all

Mix’s pictures. Everyone was pleased. A real

money getter. Five reels.—C. J. Hagernmaier,
Star theatre, Holton, Kan.—General patronage.

TEETH : Tom Mix—Good picture. Good print.

Tom will please them in this. Duke, the dog,

does some fine acting and Tony is there all the
time. Priced right. Good print. Good service.

’Nuff said. Seven reels.—Roy E. Mitchell, Plain-
view theatre, Plainview, Texas.

TEETH: Tom Mix—Mix always gets a crowd,
although the radical Mix fans didn’t like this

one so well because Mix wasn’t the whole show.
Yet I consider it a great picture. The dog and
Tony do some very good work. Seven reels.

—

N. E. Frank, Regent theatre, Wayland, Mich.

—

Small town patronage.

THE DEADWOOD COACH: Tom Mix—It’s a
pleasure to report on Mix pictures because they
always make a little money and never fail to

please. Mix helps to pay the loss on some of

the Fox specials that I had to book in order

to get the Mix pictures. “The Deadwood Coach”
is about the best Mix to date. Seven reels.

—

J. B. Carter, Electric theatre. Browning, Mo.

—

Small town patronage.

GOLD HEELS: Special cast—Took a terrible

flop. A little comedy in spots and a short race is

about all that’s to this picture.—R. Pfeiffer,

Princess theatre, Chilton, Wis.—General patron-

age.

GOLD HEELS: Special cast—I consider “Gold
Heels” one of Fox’s best pictures. Clean, full

of thrills from start to finish, it is in a class

with Mix pictures. Six reels.—A. O. Lambert,
Monticello Opera House, Monticello, la.—General
patronage.

AN ARIZONA ROMEO: Buck Jones—Action
western, story slight, but Buck Jones fans are

not so particular about stories. Action very

good. Well received.—R. A. Gill, Strand theatre,

Honey Grove, Tex.—General patronage.

AN ARIZONA ROMEO: Buck Jones—Splen-

did Western comedy. Drew extra patronage and
pleased two days. Five reels.—M. Bailey, Strand

theatre, Dryden, Ont., Canada.—Small town pat-

ronage.

THE FOLLY OF VANITY: Special casf^-

Pleased 100 per cent. Seven reels.—D. C. Jones,

Joyland theatre, Booneville, Ark.—General pat-

ronage.

IT IS THE LAW : Special cast—Another pic-

ture that Fox calls a special. Assured my
patrons of a good mystery play, but instead I gave
them eight reels of misery. This was my eighth

picture from Fox and out of the eight only three

came up to expectations, “Last Of The Duanes,”
“Teeth,” "Cyclone Rider.” Have still 26 to go
and according to reports at least ten of these

are poor. The only good bet on the contract is

Tom Mix.—R. Pfeiffer, Princess theatre, Chilton,

Wis.—General patronage.

IT IS THE LAW : Special cast—Sunday night

to good business. A very strong program picture

bought for a special, titled special when the word
special was the first word to enter the mind of

whoever wrote the title. If you can buy it for

program price it will get you something, but

erase special from the title. Eight reels.—P. W.
Quinlin, Ideal theatre, Chateaugay, N. Y.—Small

town patronage.

IT IS THE LAW : Special cast—Fair program
picture but nobody would go far out of their

way to come and see it in preference to lots of

others.—G. J. Ritter, Regent theatre, Bogota, N. J.

—General patronage.

IT IS THE LAW : Special cast—While foreign

stuff and none of cast known, a good picture if

you can find something to get them in with.

Will please all. Eight reels.—Mrs. Lola Bell,

Queen theatre, Lonoke, Ark.—Small town pat-

ronage.
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A* H* Blank Theatrical Enterprises
SUITE 300 COMMONWEALTH BUILDING

Des Moines, Iowa

Mr. Watterson R. Rothacker,
Rotliacker Film Mfg. Co.,

Chicago, Illinois.

My dear Mr. Rothacker:

Nearly eight years ot “iaithiul service, consistently pleasing,” is a large

order and a record seldom encountered in the annals of our fluctuating

motion piaiure industry—but I believe that First National Pictures has ob-

tained just that from the Rothacker Film Manufacturing Company.

I would not attempt to gauge the value of Rothacker Prints in the success

of First National Pictures, but I do know the utmost in screen brilliancy is

very necessary, together with dependable service.

With kindest personal regards, I am

Very sincerely,

A. H. BLANK
A
H
B

D
D

DAUGHTERS OF THE NIGHT: Alyce Mills—
An obvious melodrama that seeks to extoll the

telephone girl. No stars in the story. Much over-

drawn for if they are like our telephone centrals

they are usually more ‘cussed” than praised.

Story has lots of action and gets over pretty well.

—Ben L. Morris, Temple theatre, Bellaire, O.—
General patronage.

SHADOWS OF THE EAST: Special cast—
Better than reports had given it, though only

ordinary program value. Seven reels.—Mrs. Lola
Bell, Queen theatre, Lonoke, Ark.—Small town
patronage.

OH! YOU TONY: Tom Mix—Score another
home run for Tom Mix. Big business and they

all liked it and said so. Seven reels.—E. M.
Biddle, Strand theatre, Paoli, Ind.—Small town
patronage.

FLAMES OF DESIRE: Special cast—Not a
special, but a good picture. Seemed to please.

Six reels.—J. W. Andresen, Lyric theatre. Walnut,
la.—General patronage.

THE DESERT OUTLAW: Special cast—

A

cheap Western with very little action and not
much story. Fifty per cent of my Western fans
did not like it.—R. Pfeiffer, Princess theatre,

Chilton, Wis.—General patronage.

DARWIN WAS RIGHT: Special cast—Not so

bad, but hardly sufficient for a feature. As a
double feature in place of a comedy, would
recommend, although I never run double features

and don’t approve of them.—G. J. Ritter, Regent
theatre, Bogota, N. J.—General patronage.

THE WARRENS OF VIRGINIA: Special cast

—Another lemon from Fox-, and they sure have
plenty. Did fair business, but received plenty
of complaints and had several walk-outs. No
stars, fair photography, poor advertising. Every-
thing looks cheap.—R. Pfeiffer, Princess theatre,

Chilton, Wis.—General patronage.

LADIES TO BOARD: Tom Mix—I thought
this as good as any Mix program, but for some
unknown reason didn’t draw my usual Saturday
crowd and far off on Mix’s usual drawing power.
Fixe reels.—Mrs. Lola Bell, Queen theatre, Lonoke,
Ark.—Small town patronage.

DANTE’S INFERNO: Special cast—Terrible.
Not worth playing in any small town theatre.

The few who did turn out were very much dis-

appointed. Did only one-fourth of regular busi-

ness.—R. Pfeiffer, Princess theatre, Chilton, Wis.
—General patronage.

THE HEART BUSTER: Tom Mix—Good Mix
picture with some good comedy in it. Five reels.

—J. W. Andresen, Lyric theatre, Walnut, la

—

General patronage.

THE TROUBLE SHOOTER: Tom Mix—This
one has action enough for anybody. Seemed to
please. Film O. K. Six reels.—Lester N. Leek.
Clubhouse theatre, Jackson, Wyo.—General pat-
ronage.

NOT A DRUM WAS HEARD: Buck Jones—
Fox programs satisfy in one thing always. Not
too long and usually not draggy. Jones liked

here. This one just average. Prints always good
from Fox St. Louis branch. Five reels.—Mrs.
Lola Bell, Queen theatre, Lonoke, Ark.—Small
town patronage.

Metro-Goldwyn
CONFESSIONS OF A QUEEN: Special cast—

A very creditable entertainment, one that should
be pleasing to the patronage of any theatre.
Some creditable settings, some that are big enough
to make even a hardened exhibitor gasp, but
the movie entertainment seems to be most weak
this year as we are licked by every form of
amusement and this one was licked by Chatauqau.
Seven reels.—W. H. Brenner, Cozy theatre, Win-
chester, Ind.—General patronage.

ZANDER THE GREAT: Marion Davies—Not
a big picture, but a pleasing comedy-drama which
will send everybody home with a smile. Worth
about one-third as much as "Little Old New
York.” Did fair business considering the heat.
Believe it would have been a clean-up in cooler
weather, due to the national publicity of Hearst’s
papers. This is a real small town picture.

—

R. Pfeiffer, Princess theatre, Chilton, Wis.

—

General patronage.

EXCUSE ME: Conrad Nagel—The best comedy
to date yet. Fear not, I put my okay on this.

—

A. J. Dow, Grand theatre, Coleman, Alta., Can-
ada.—Small town patronage.

THE DIXIE HANDICAP: Clarie Windsor

—

This is a picture that will make any theatre
money. It is a very fine race track picture and
will please any audience. Seven reels.—D. C.
Jones, Joyland theatre, Booneville, Ark.—General
patronage.

THE PRAIRIE WIFE: Dorothy Devore—

A

good picture. Use for Saturday night. Okay in

every way. A. J. Dow, Grand theatre, Coleman,
Alta., Canada.—Small town patronage.

THE GREAT DIVIDE: Special cast—Much
favorable comment, but receipts way below aver-

age considering the big money they soak us for

service. Eight reels.—F. F. Latta, Dale theatre,

E. Long Beach, Cal.—Neighborhood patronage.

THE SILENT ACCUSER: Peter the Great—

A

good picture for Saturday night.—A. J. Dow,
Grand theatre, Coleman, Alta., Canada—Small
town patronage.

ONE NIGHT IN ROME: Laurette Taylor—
Probably the poorest thing - Laurette Taylor ever
was seen in. For a regular program pictmre,

average audience would say “nothing doing.”
Seven reels.—Giacoma Bros., Crystal theatre.

Tombstone, Ariz.—General patronage.

ONE NIGHT IN ROME: Laurette Taylor—
This play didn’t draw enough to pay the adver-
tising bill and I was glad of it, as it has no
entertainment value whatever and is more bore-
some than entertaining. Many left after the
third reel. A very poor bet for the small town.
Why do they make pictures like this ?—R. Pfeiffer,

Princess theatre, Chilton, Wis.—General patron-
age.

THE NAVIGATOR: Buster Keaton—A great
comedy bill.—Bert Silver, Silver Family theatre,

Greenville, Mich.—General patronage.

LONG LIVE THE KING: Jackie Coogan—Lost
plenty of money on it, although it was advertised
well. They don’t seem to want this type of

picture here. It is also too long for me. The
five and six reel pictures are long enough. They
give better satisfaction. It costs less to run
them. The express charges are less and they’re

not so tiresome. Ten reels.—J. B. Carter, Elec-
tric theatre. Browning, Mo.—Small town patron-
age.

CHU CHIN CHOW : Betty Blythe—A foreign
production with unknown players, except Betty
Blythe. Ali Baba and his forty theives well

mounted and photographed. Fair business first

night but poor second. Pleased about 50-50. Seven
reels.—A. G. Witwer, Grand thettre. Rainier, Ore.
—General patronage.

CIRCE THE ENCHANTRESS: Mae Murray-
Fair attendance. Most of the patrons were well
pleased with star this time. Beautiful gowns

and graceful star always pleasing. Seven reels.

—

T. T. Castleman, Castleman theatre. Waterproof,

La.—Neighborhood patronage.

STRANGERS OF THE NIGHT: Enid Bennett

—Very good, but failed to make expenses, account
everyone too busy harvesting wheat. Seven reels.

—S. G. Ihde, Photoplay theatre, Ashland, Kan.

—

Small town patronage.

UNSEEING EYES: Lionel Barrymore—Good
hot weather picture. Failed to draw, on account

of title, no doubt. Lots of snow and mountain
scenery. No opportunity for either star to show
talents. Anybody around the studio that didn’t

happen to have an assignment could have done
as well. Two reels too long. Pretty good fight

or two. Rough picture. No special. We broke

even. Could have done worse. Ten and twenty-
five cents. Nine reels.—E. F. Dunlap, Legion

theatre, Derby, la.—Small town patronage.

THE BANDOLERO: Special cast—A good
thrilling story. Spanish type. Acting first-class.

Bull fight drew a fairly good crowd. Seven reels.

-—T. T. Castleman, Castleman theatre. Water-
proof, La.—Neighborhood patronage.

THROUGH THE DARK: Colleen Moore—

A

mighty good crook picture. Pleased all present.

Titles carry some good moral lessons, stressing

the point that “honesty is the best policy” and
“the woman can make or break the man.” Don’t

be afraid of this one. Little old, but we got a
good print out of Des Moines. Pleased 85 per

cent, which is darned good, and you can buy it

right, too. Admission 10 and twenty-five cents.

Eight reels.—E. F. Dunlap, Legion theatre, Derby.

Ia.—Small town patronage.

GLASS HOUSES: Viola Dana—A very good
comedy-drama. Pleased 100 per cent. Five reels.

—Earl Somerville, Opera House, Raymond, Minn.
—General patronage.

THE UNINVITED GUEST: Maurice Flynn—
An ordinary picture with some beautiful colored

under water scenes. However, this didn’t prevent
us losing money on it. Seven reels.—Clarence C.

Fuller, Loxley Hall theatre, Loxley, Ala.—Small
town patronage.

FOR-GET-ME-NOT : Special cast—A wonderful
picture. Will please all classes. Book it. You
will make no mistake. Pictures of this type are
what we need.—Earl Somerville, Opera House,
Raymond, Minn.—General patronage.
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What greater tribute could be paid to any film company than to have one
of America’s smartest showmen buy that company’s product

for an entire season in advance?
Here is a sample of Ed Fay’s shrewd business genius

that has made him one of the outstanding and one of the most
successful exhibitors in the industry.

Mr. Fay’s contract with F. B. O. guarantees, assures, and underwrites for

his theatres in Rochester, Providence, and West Philadelphia,
F. B. O.’s twelve wonderful Gold Bond Pictures including such big

winners as “DRUSILLA WITH A MILLION” plus

our other sure fire star productions featuring such box office

stars as FRED THOMSON, EVELYN BRENT and others.
Any and every exhibitor in this country can rest his judgment in the judgment

of such a showman as Ed Fay.
Mr. Fay’s success is the one best answer to that. See your nearest

F. B. O. Exchange today, or do business with the F. B. O. salesman when he
calls on you. Note the wonderful list of the Box Office winners

listed and described on the opposite page. Save this page
and hold it for your guidance.
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“FLAMING WATERS”
Associated Arts next big time Gold Bond Special for F. B. O. based on E. Lloyd
Sheldon’s famous story of a “he” man in the great golden oil fields of the far

west. Thrills, chills, drama, punch, power.

F. B. O. ’s Gold Bond Specials

DRUSILLA
WITH A MILLION
The talk of the trade. The Associated Arts production, from Elizabeth Cooper’s
famous novel. Directed by F. Harmon Weight. Packed ’em in for one solid

week at the CAPITOL, New York’s largest and finest theatre. Backed by
Sat. Eve. Post advertising selling the picture to millions of people before you
play it.

“THE ISLE OF RETRIBUTION”
Edison Marshall’s thrilling book brought to the screen at last. A story of great
courage, great honor, and a greater love. One of the best sellers of the season.

“A POOR GIRL’S ROMANCE”
The 2nd of the sensational LAURA JEAN LIBBEY stories. We predict for
these Laura Jean Libbey stories an enormous draw at the box office because these
are stories that millions have waited for.

A Brand New Series of Super Specials

“The Keeper of the Bees”
Gene Stratton Porter’s sensational success now running serially in McCalls
magazine, and NOW being advertised nationally in McCalls for four solid

months by F. B. O. Backed also by a tremendous national campaign by Double-
day, Page & Co. on the book tie-up. Produced by J. Leo Meehan.

9 EMORY JOHNSON^ GOLD BOND SPECIALS

The first of which will be the thrilling melodramatic newspaper story “THE
LAST EDITION” with the popular Ralph Lewis in the lead. Second Gold Bond
Special by Johnson entitled

—“HAPPINESS” a huge story with a wonderful
theme and backed by tremendous exploitation.

‘PARISIANNIGHTS’
The Gothic production starring Lou Tellegen, Elaine Hammerstein, Renee Adoree.
Directed by AL SANTELL. Packed ’em into the CAPITOL, New York’s finest

and largest picture theatre for one week. Praised by the critics.

“IF MARRIAGE FAILS”?

FRED THOMSON
SILVER KING PRODUCTIONS

Costlier stories, costlier productions, bigger casts, faster action, immeasurably
greater THOMSON pictures than ever yet turned out. No combination in the
industry can match FRED THOMSON and SILVER KING as a draw. No
bigger specials to be had this year than these. Get ’em quick.

8 EVELYN BRENT
Romantic-Dramatic Productions

8 RICHARD TALMADGE

8 BOB CUSTER
Jesse J. Goldberg Action Westerns

C. Gardner Sullivan’s sensational drama of the marriage problem starring Jac-
queline Logan, Clive Brook and Jean Hersholt. Superbly directed by John Ince.

Played capacity at B. S. Moss’ beautiful new COLONY theatre B’way at 53rd
St., New York. Praised by all critics.

“When His Love Grew Cold”
8 MAURICE

FLYNN
High Speed Dramas

8 SURPRISE
WESTERNS

With A Brand New Star

The first of the famous LAURA JEAN LIBBEY stories that will set new box
office records. Stories known to millions—a sensational box office draw. See
trade papers for further announcements.

“THE MIDNIGHT FLYER”
A thrilling railroad romance, with a story twist that has never before been seen
in railroad pictures. A smashing climax built up by a marvelous breath taking
series of events. Watch the trade papers for further news on this one.

“THE FUTURITY WINNER”
A whale of a race track story, based on a new angle of showmanship. All the
romance, fire, color, high speed action and box office power of the best of the
big timers. More news of “THE FUTURITY WINNER” to be announced
shortly.

Brand new two reel series by the celebrated H. C. WITWER, the Saturday
Evening Post, Colliers Weekly, Cosmopolitan Magazine writer, popular with mil-
lions. 12 chapters 2 reels each—“THE ADVENTURES OF MAISIE.” A hit.

A brand new series of 12 two reelers by the famous SAM HELLMAN of Satur-
day Evening Post fame—TITLE—“FIGHTING HEARTS.” A knockout series.

26 rapid fire slap stick 2 reel comedies to compare with any and to surpass most
of the present day comedy releases. Made to make folks roar with laughter and
to build your business.

26 of the celebrated BRAY CARTOONS a combination of pen and ink plus
brains, novelty and class, different, bigger, better and far more attractive than
ever. 26 of ’em. 1 reel each.

FILM BOOKING OFFICES
723 7th Ave., New York City. Exchanges Everywhere
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Paramount
THE SHOCK PUNCH: Richard Dix—Here’s a

dandy, one that will please them and a good
one for your Saturday program.—A Mitchell,

Dixie theatre, Russellville, Ky.—Small town pat-

ronage.

MARRY ME : Florence Vidor—This is a flivver

story. Florence Vidor has a most appealing part

and makes it look good, as do the balance of

the characters. The story is not there. No one

likes it : not sympathetic and lacks interest. Does
not look like James Craze's work. Story is not

film material.—Ben L. Morris, Temple theatre,

Bellaire, O.—General patronage.

EVE’S SECRET: Special cast—Just another
picture that will get by where the stars are

popular. Seemed to please our people fairly

well. Seven reels.—I. A. McCaskill, Crossett

theatre, Crossett, Ark.—General patronage.

THE SPANIARD: Richard Cortez—Very good.

—A. Mitchell, Dixie theatre, Russellville, Ky.

—

Small town patronage.

TOO MANY KISSES: Richard Dix—O. K.,

particularly for younger element.—G. J. Ritter,

Regent theatre, Bogota, N. J.—General patronage.

THE CROWDED HOUR: Bebe Daniels—Con-
sider this a very entertaining picture and it

seemed to get over. Seven reels.—I. A. McCaskill,

Crossett theatre, Crossett, Ark.—General patron-

age.

THE NIGHT CLUB: Raymond Giffith—A most
excellent comedy drama, with Griffith doing stunts

that equal Lloyd or Chaplin. One with a run-
away bull is a thriller. Vera Reynolds is great

and as pretty as anything that has broken into

the movies lately. Let’s have more of her.—Ben
L. Morris, Temple theatre, Bellaire, O.—General
patronage.

NEW LIVES FOR OLD: Betty Compson—Ex-
cellent picture. Work of Betty Compson, Theodore
Kosloff and Jack Joyce to be complimented. Pic-

ture well received by our patrons. Second day
played to increase over the first. Good Armistice
Day attraction for some exhibitor.—R. A. Gill,

Strand theatre, Honey Grove, Tex.—General pat-

ronage.

THE CHARMER: Pola Negri—Good enough
picture but not much to it, except for Pola,

and she is not such a drawing card. It would be
just a fair program picture. Business very light.

—G. J. Ritter, Regent theatre, Bogota, N. J.

—

General patronage.

SACKCLOTH AND SCARLET: Alice Terry—
Another picture to give the advocates of cen-
sorship something to talk about. This picture,

"Open All Night” and “The Man Who Fights
Alone,” have created a sentiment for censorship
among our better patrons. Seven reels.—H. D.
Wharton, Pastime theatre, Warren, Ark.—Middle
class patronage.

MADAME SANS GENE: Gloria Swanson—

A

decided flop. Gloria miscast in this picture. Cool
reception that it received necessitated the clos-

ing down of all fans, as it made the theatre
plenty cool enough. Wonderful costuming sets

and good direction. Trust that the Swanson pic-

tures of the future will meet with popular ap-
proval again.—R. A. Gill, Strand theatre. Honey
Grove, Tex.—General patronage.

MADAME SANS GENE: Gloria Swanson—
Another case of "Much ado about nothing.”
Popular star surrounded by expensive settings and
elaborate costumes with the plot and action miss-
ing. Pleased about 10 per cent and just about
ruined Swanson for us. Ten reels.—I. A.
McCaskill, Crossett theatre, Crossett, Ark.—Gen-
eral Patronage.

MADAME SANS GENE: Gloria Swanson—
For the money evidently spent on this picture, a
lot of it was wasted, blown deliberately away,
’hat is for American business. Maybe the French
business will make up for it. Still, I did real
well on it.—G. J. Ritter, Regent theatre, Bogota,
N. J.—General patronage.

THE THUNDERING HERD: Jack Holt-
Fellows, here’s a Western that is a Western.
I had dozens tell me that it was much better
than either “North of ’36” or “The Covered
Wagon.” I did only a little more than half the
business on this that I did on the others, though.
This was due to harvest starting earlier than
usual and everyone was too busy to come. Charged
50 and 20 cents. Seven reels.—S. G. Ihde, Photo-
play theatre, Ashland, Kan.—Small town patron-
age.

THE THUNDERING HERD; NORTH OF ’36:

Jack Holt—Both pictures are on the order of
“The Covered Wagon,” but not such business
getters as “The Wagon,” although they did much
better than average business. Real honest to

goodness pictures for small towns.—R. Pfeiffer,

Princess theatre, Chilton, Wis.—General patron-
age.

MISS BLUEBEARD: Bebe Daniels—Pretty
good. Would have been better if there hadn’t
been so much of that dizzy, out of focus photog-
raphy in it. It will take about ten like this

before Bebe is back again in the good graces
of my patrons. The stuff she has been in for

Paramount for the past two years just about
killed her off around here. Seven reels.—Wm. E.
Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

MISS BLUEBEARD: Bebe Daniels—A real

good comedy drama. Seven reels.—Earl Somer-
ville, Opera House, Raymond, Minn.—General
patronage.

THE GOOSE HANGS HIGH; FORTY WINKS:
Two clever comedy-drams with heart interest in

the former. Former ideal picture for Xmas
holidays.—R. Pfeiffer, Princess theatre, Chilton,

Wis.—General patronage.

FORTY WINKS: Raymond Griffith—Light
comedy that a certain percentage of your crowd
enjoys, but business was light also.—G. J. Ritter,

Regent theatre, Bogota, N. J.—General patronage.

CONTRABAND: Special cast—Very good pic-

ture with splendid cast. Work of Raymond McKee
received many compliments. Suffered from “Sans
Gene” that preceded it.—R. A. Gill, Strand thea-
tre, Honey Grove, Tex.—General patronage.

CONTRABAND: Special cast—Gave it good
publicity but failed to draw. Poor entertainment.
—R. Pfeiffer, Princess theatre, Chilton, Wis.

—

General patronage.

CONTRABAND : Special cast—Good program
picture.—G. J. Ritter, Regent theatre, Bogota,
N. J.—General patronage.

FORBIDDEN PARADISE: Pola Negri—Much
favorable comment by the few that saw it, and
on a Sunday at that. Not only failed to draw,
but a lot of our regular fans were not in evidence.
None of the distributors will sell us what we
want, but we must buy their entire six months
product or nothing. Eight reels.—F. F. Latta,
Dale theatre, E. Long Beach, Cal.—Mixed patron-
age.

LOCKED DOORS: Betty Compson—A fine pro-
gram, clean and entertaining.—Bert Silver, Silver
Family theatre, Greenville, Mich.—General pat-
ronage.

WAGES OF VIRTUE: Gloria Swanson—

I

thought it a pretty good picture, but it was an
absolute flat tire at the box office. That finishes

me with that dame ; they just simply won’t
come to see her in that foreign, ancient history
stuff. Seven reels.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

PETER PAN : Betty Bronson—The kids were
crazy about it and so were the grown ups that
had a spark of imagination about them.—Ray
Bovard, Olympic theatre, Utica, Kan.—Small town
patronage.

THE TOP OF THE WORLD: Anna Q. Nilsson
—A good program picture that drew average
Saturday business. James Kirkwood in a dual
role that is the best yet as regards trick photog-
raphy. Seven reels.—E. M. Biddle, Strand the-
atre, Paoli, Ind.—Small town patronage.

MANHANDLED: Gloria Swanson—Very well
liked by our patrons. Gloria in comedy roles

makes a hit with us. She has several punch
scenes which she puts over with a bang. One
of the best she ever played in our theatre. Seven
reels.—Horn & Morgan, Star theatre. Hay
Springs, Neb.—Small town patronage.

MANHANDLED: Gloria Swanson—This one
pleased fine and had a very good crowd. Wish
Paramount would make another picture starring
these two, Tom Moore and Gloria Swanson. Tom
is a great favorite here. Film “okay.” Seven
reels.—Lester N. Leek. Clubhouse theatre. Jack-
son, Wyo.—General patronage.

MANHANDLED: Gloria Swanson—Didn’t draw.
Doesn’t suit for small towns. Seven reels.

—

G. R. Lyons, Star theatre, Lamison, Ala.—Mixed
patronage.

EMPTY HANDS: Jack Holt—An excellent
production. Peppy, but they liked it. Magnificent
scenes in the Rocky Mountains caused much
favorable comment. Drew better than average
Saturday business. Eight reels.—E. M. Biddle,
Strand theatre, Paoli, Ind.—Small town patron-
age.

COMING THROUGH: Thomas Meighan

—

Can’t see why anybody should kick about this one.
My patrons liked it and personally I thought it

pretty good. Nothing great however. Everybody
likes Tommy and will generally come out to see
him. Seven reels.—R. L. Nowell, Idlehour theatre,

Monroe, Ga.—General patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—Pushed this as a big special and made
a little money on it. A fair program picture is

the most that can be said for it. Color not equal

to “Toll of the Sea.” Seven reels.—Clarence C.

Fuller, Loxley Hall theatre, Loxley, Ala.—Small
town patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—-A real good picture in natural colors.

This picture will please all. Seven reels.—Earl
Somerville, Opera House, Raymond, Minn.—Gen-
eral patronage.

TONGUES OF FLAME: Thomas Meighan—All
Meighan’s are good and so is this one. Play it.

Seven reels.—Earl Somerville, Opera House, Ray-
mond, Minn.—General patronage.

OPEN ALL NIGHT: Viola Dana—Good pro-

gram picture, but nothing to rave about. Viola
Dana draws better with us than some other big

F. P. stars that cost two or three times more.

—

F. F. Latta, Dale theatre. East Long Beach, Cal.

—

Mixed patronage.

THE MAN WHO FIGHTS ALONE: William
Farnum—This feature surprised us. It was so

much better than the old Fox Farnum programs.
Possibly the excellent support had something to

do with it, but even at that, we would not be

interested in many Wm. Farnum features. Six

reels.—Horn & Morgan, Star theatre. Hay Springs,

Neb.—Small town patronage.

NORTH OF ’36: Jack Holt—Matinee and night

Saturday to excellent business. My patrons well

pleased with this one. In my opinion this is a
wonderful Western picture. But I would say

that the exhibitors who claim it is better than
“The Covered Wagon” must be tenderfeet, for

all Western men agree that “The Wagon” is the

master effort in Western portrayal. Eight reels.

—P. W. Quinlin, Ideal theatre, Chateaugay, N. Y.
-—Small town patronage.

LILY OF THE DUST: Pola Negri—Poorest
Pola Negri picture. She has very few fans left

in this town. Her pictures never did any business

for me, with the exception of “The Spanish
Dancer.”—R. Pfeiffer, Princess theatre, Chilton,

Wis.—General patronage.

FEET OF CLAY: Cecil B. DeMille—Fine pro-

duction, but failed to draw and cost too much.
Ten reels.—F. F. Latta, Dale theatre, E. Long
Beach, Cal.—Neighborhood patronage.

HIS CHILDREN’S CHILDREN: Bebe Daniels

—This is a very good program picture and should

please most any place. It could have been made
shorter to advantage. Eight reels.—Leo M. Fay,
Gem theatre, Socorro, N. M.—Small town patron-

age.

TO THE LADIES : Theodore Roberts—A fair

comedy. Theodore Roberts good. Not much to

this story. Six reels.—Ray Bovard, Olympic the-

atre, Utica, Kan.—Small town patronage.

TRIUMPH: Special cast—A fine picture from
every angle. Pleased everyone that came to see

it, though crowd was small.—T. T. Castleman,
Castleman theatre. Waterproof, La.—Neighbor-
hood patronage.

TRIUMPH: Special cast—A fair picture, but
did not draw. Did not make film rental. Film
fair. Eight reels.—W. A. Doerschlag, Strand the-

atre, Ransom, Kan.—Small town patronage.

THE SIDE SHOW OF LIFE: Ernest Torrence
—Did poor business here. People did not appreciate

the acting of Ernest Torrence. No comments,
but many kicks. No picture for small towns.—
R. Pfeiffer, Princess theatre, Chilton, Wis.

—

General patronage.

THE SIDE SHOW OF LIFE: Ernest Torrence
—Barely balanced our overhead. Generally satis-

factory, but did not cost us a week’s receipts.

Famous Players give us more human treatment
than any of the big producers and we have used
them all during the past 15 years. Eight reels.

—

F. F. Latta, Dale theatre. East Long Beach, Cal.

—

Mixed patronage.

THE COVERED WAGON: James Craze—

I

just about paid out on it on my first three days’

showing, but brought it back in June for a two
days’ showing and made a few dollars. It pleased
almost 100 per cent and the only objection I had
was the length. I think eight reels is enough for

any picture. Ten reels.—J. B. Carter, Electric

theatre. Browning, Mo.—Small town patronage.

MEN : Pola Negri—Another picture that didn’t

go over or please the fans.—R. Pfeiffer, Princess
theatre, Chilton, Wis.—General patronage.

A SAINTED DEVIL: Rudolph Valentino—

A

very interesting picture, well presented, but
nothing to get excited over and no reason for
calling it a special. It’s two reels too long
and will not do at all in most small towns. Nine
reels.—Giacoma Bros., Crystal theatre. Tombstone,
Ariz.—General patronage.
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WILLIAM CRAFT
Bob Custer is coming like a house afire. Exhibitor reports show him to be a

whale of a draw. Have you seen his two previous pictures — “THE RANGE
TERROR” and “THE TEXAS BEAR CAT”—both winners. See this latest

production—THE BLOOD HOUND, and you’ll begin to understand why Bob
Custer is packing theatres everywhere. Ride the winners. Play the sure fire

attractions. Play every one of these Bob Custer pictures and get your contract
signed for the big coming 8.

FILM BOOKING OFFICES
723 Seventh Ave., New York City. Exchanges Everywhere

Thematic Music Cue Sheets Available on All of Our Features.

If you want the real Box Office Winners this season you’re bound
to do business with F. B. O.
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AROUND THE WORLD IN THE SPEEJACKS:
I enjoyed this picture a great deal. It is very

interesting and worthwhile, but it drew the small-

est crowd on Saturday night I have had in the

two years I have been here and many walked
out. Seven reels.-—Leo M. Fay, Gem theatre,

Socorro, N. M.—Small town patronage.

GLIMPSES OF THE MOON: Special cast—
This is a piece of cheese. Lay off of it. Seven
reels.—A W. West, Empire theatre, Wanette,
Okla.—Small town patronage.

MANSLAUGHTER: Thomas Meighan—If I

could run one picture every week as good as

this one, I would have to have twice the number
of seats I now have. Brought out a large crowd,

pleased everybody, and gave me lots of prestige.

Old, it is true, but it’s a dandy. Ten reels.

—

E. F. Ingram, Ingram’s theatre, Ashland, Ala.

—

Small town patronage.

Prod. Dist. Corp.
BEAUTY AND THE BAD MAN: Mabel Ballin.

—Weather too hot. Good picture, well acted. Six

reels.—I. T. Briscoe, Princess theatre, Elwood,

Ind.—General patronage.

THE MIRAGE: Florence Vidor — A splendid

program picture but not a special.—Bert Silver,

Silver Family theatre, Greenville, Mich.—General

patronage.

WELCOME STRANGER: Florence Vidor—Say.
you tell ’em ! This is a dandy picture, and if

you can get them in you won’t have any trouble

holding them. You fellows who want a real pic-

ture that’s clean for Sunday or any other day,

book this one. Seven reels.—Leo M. Fay, Gem
theatre, Socorro, N. M.—Small town patronage.

CHARLEY’S AUNT: Syd Chaplin — I have
never before reported a picture a “knockout,”

but will have to do so on this, because I have
been unable to find one person that did not say

it was the best comedy they had ever seen. It

also seems to be a good drawing card. The price

is high but if you have it coming, go after the

adevrtising strong and tell them that it is the

greatest comedy ever produced. Eight reels.

—

H. J. Eagan, American theatre. Wautoma, Wis.

—

Small town patronage.

CHARLEY’S AUNT: Syd Chaplin—When you
can buck a real hot night on first night and a

school commencement on the last and still almost
fill the house, you must have a picture that they

want to see. I will not give you my own opinion,

as to do so would also imply an opinion of the

great majority of motion picture fans from whom
I have to make a living, but any exhibitor that

passes this up is not in business for a living.

Three days to good business.—G. J. Ritter, Re-
gent theatre, Bogota, N. J.—General patronage.

CHARLEY’S AUNT: Syd Chaplin—Went over

big, in fact the best in six months. Cost us con-

siderable, but was worth it. Seven reels.—F. F.

Latta, Dale theatre, East Long Beach, Cal.

—

Mixed patronage.

THE FLAMING FORTIES: Harry Carey—An-
other good one for Carey. Carey sure is making
good since he has been under the supervision of

Hunt Stromberg. All of the Careys are good.

Book them. Six reels.—C. L. Brown, Kozy the-

atre, Vidalia, La.—General patronage.

SILENT SANDERSON: Harry Carey—This is

the first Carey for me. I think it just a fair pro-

gram picture. Was disappointed, as I expected
it to be a special.—L. M. Jones, Arcadia theatre,

Vandergrift, Pa.—General patronage.

SOFT SHOES: Harry Carey-—Still losing on
these Careys, although they are very good in

my estimation, but do not draw. Six reels.

—

W. A. Doerschlag, Strand theatre, Ransom, Kan.
—Small town patronage.

TROUPING WITH ELLEN: Helen Chadwick—
Personally I thought this was very good but I

could not get the people out to see it, and some
who came walked out in the middle of it. My
advice is, book it and advertise it. Seven reels.—

-

Leo M. Fay, Gem theatre, Socorro, N. M.—Small
town patronage.

ROARING RAILS: A very good picture that

pleased the few that saw it, but in no way was
the picture the fault of such a few seeing it, as

this hot weather would keep the best of customers
away. Film good, played on Saturday ; drew 85
per cent. Six reels.—B. R. Parsons, Grand the-

atre, Springfield, Minn.—General patronage.

WHAT SHALL I DO?: Special cast—Good av-

erage program picture. It got in all the regular
fans, but no one else. One year ago there were
only two suburban houses in the city ; now there
are seven and all located in our vicinity, and
still film rental don’t come down. Six reels.—F.

F. Latta, Dale theatre. East Long Beach, Cal.

—

Mixed patronage.

William DeMille has completed the
editing of “Lost—A Wife,” at the
Paramount office in New York and it

has been released. Adolphe Menjou
and Greta Nissen are featured.

TIGER THOMSON : Harry Carey—All of these

are good Westerns, with lots of action and thrills.

Have run the first series and am going to buy the

next one.—R. L. Nowell, Idlehour theatre, Mon-
roe, Ga.—General patronage.

United Artists
THE THIEF OF BAGDAD: Douglas Fair-

banks—This picture, being so well known, brought
out good crowd, but just pleased about 25 per
cent. Personally, I thought 50-50. Fairbanks’ act-

ing in this is excellent. Tweve reels.—A. J. Dow,
Grand theatre, Coleman, Alta., Canada.—Small
town patronage.

ISN’T LIFE WONDERFUL?: D. W. Griffith—
Did not come up to expectations. Would not ad-
vise small town exhibitors to buy this one. Ten
reels.—C. J. Hagernmaier, Star theatre, Holton,
Kan.—General patronage.

ISN’T LIFE WONDERFUL?: D. W. Griffith—
They don’t make ’em any worse than this one.

Germans and potatoes are too much for one pic-

ture. Eight reels.—Earle Eveland, Twin City
Opera House, McConnelsville, Ohio. — General
patronage.

AMERICA: D. W. Griffith—Fine picture, well
made. Good photography, etc. Barely broke even
at 15c and 35c. Griffith doesn’t seem to pull

good at the box office. Guess “Intolerance” broke
his spirit and shattered his ideals. Eleven reels.

—Clarence C. Fuller, Loxley Hall theatre, Lox-
ley, Ala.—Small town patronage.

AMERICA : D. W. Griffith. An excellent pic-

ture, well directed and plenty of action, but poor
paper on this subject lost business for me. United
Artists, wake up on your paper for us small
town guys ; to hell with love scenes. Eleven
reels.—A. J. Dow, Grand theatre, Coleman, Alta.,
Canada.—Small town patronage.

ROBIN HOOD: Douglas Fairbanks—A won-
derful production, which was quite well enjoyed
by our patrons. We were somewhat disappointed
in the drawing power of this special. The old
costume stuff does not seem to hit our theatre,
even with Fairbanks in it. Give us shorter fea-
tures. Eleven reels.—Horn & Morgan, Star the-
atre, Hay Springs, Neb.—Small town patronage.

LOVING LIES: Special cast—Good story well
acted and directed. Seven reels.—T. A. Shea, New
Palace theatre, McGehee, Ark.—Neighborhood pat-
ronage.

LOVING LIES: Special cast—A great picture:
no business because of the paper. This picture is

away above program picture.—A. J. Dow, Grand
theatre, Coleman, Alta., Canada. — Small town
patronage.

DOROTHY VERNON OF HADDON HALL:
Mary Piekford—Lost money. They walked out

on this one. Too long, and not for the small

town. Ten reels.—G. R. Lyons, Star theatre, Lam-
ison, Ala.—Mixed patronage.

A TAILOR MADE MAN: Charles Ray—Pretty
good comedy drama but Ray no drawing card
here, therefore it flopped. I have tried several

old pictures, as price was cheap, but have my
first one to make any money on. Don’t believe

it pays. Nine reels.—R. L. Nowell, Idlehour
theatre, Monroe, Ga.—General patronage.

THROUGH THE BACK DOOR: Mary Pick-

ford—Nice little picture that went over well.

Mary’s face too mature for small girl parts, but
she draws pretty well here. Comedy dramas
please our people. Seven reels. — Clarence C.

Fuller, Loxley Hall theatre, Loxley, Ala.—Small
town patronage.

WAY DOWN EAST: D. W. Griffith—A real

good picture. If you have not run it you should.
You will make no mistake. Eleven reels.—Earl
Somerville, Opera House, Raymond, Minn.—Gen-
eral patronage.

NO MORE WOMEN: Matt Moore—A poor pic-

ture ; below program. Six reels.—A. J. Dow,
Grand theatre, Coleman, Alta., Canada.—Small
town patronage.

THE MAN WHO PLAYED GOD: George
At-liss—Excellent acting, good direction, unusual
theme. Went over well. Nothing spectacular
but a good program picture. Six reels.—Clar-

ence C. Fuller, Loxley Hall theatre. Loxley, Ala.
—Small town patronage.

THROUGH THE BACK DOOR: Mary Pick-
ford—Another of the very best pictures I have
had the pleasure to run. Satisfied my audience
100 per cent. All I have to do is to let my audi-

ence know I am showing Mary Piekford and I am
sure to have a full house, rain or shine, snow
or blow, and the nice thing about it is that the
picture will please everyone in the theatre 100
per cent. You brother exhibitors that are not
running Mary Piekford pictures are making a big
mistake.—Earl Somerville, Opera House, Ray-
mond, Minn.—General patronage.

THE HILL BILLY: Jack Piekford—Fair pic-

ture, somewhat out of the beaten path. Fine
scenery, photography. No one very enthusiastic
about it. Personally liked it. Six reels.—Clar-
ence C. Fuller, Loxley Hall theatre, Loxley, Ala.
—Small town patronage.

THE HILL BILLY : Jack Piekford—A cork-
ing good story of primitive mountain people, but
absolutely no business. Six reels.—E. M. Biddle,
Strand theatre, Paoli, Ind.—Small town patron-
age.

THE LOVE FLOWER: Richard Barthelmess

—

May Day celebration killed this. Beautiful pic-

ture, well acted. Barthelmess draws pretty well
for us. Our patrons are dominated heavily by
weather, religion and bigotry. Seven reels.—Clar-
ence C. Fuller, Loxley Hall theatre, Loxley, Ala.
—Small town patronage.

THE MARK OF ZORRO : Douglas Fairbanks— Good action picture ; enjoyed by everybody.
Good print and good treatment from Atlanta
branch. Business poor here at present time.
Eight reels.—Clarence C. Fuller, Loxley Hall the-
atre, Loxley, Ala.—Small town patronage.

PADDY THE NEXT BEST THING: Mae
Marsh—No kicks, but nothing to rave about. Mae
Marsh not out of the ordinary. Some nice
scenery. Don’t expect anything big of this. Seven
reels.—Clarence C. Fuller, Loxley Hall theatre,
Loxley, Ala.—Small town patronage.

THE SHRIEK OF ARABY : Ben Turpin—This
was so bad it was good. Played it as a mystery
picture. No one knew star or title until it

appeared on screen. Offered free admissions to
whoever guessed name of star. Gave one free
admission. Majority enjoyed picture and we got
a few laughs. Five reels.—Clarence C. Fuller,
Loxley Hall theatre, Loxley, Ala.—Small town
patronage.

WHEN THE CLOUDS ROLL BY: Douglas
Fairbanks—A lot of hokum which brought no
comments for or against. Not as good as “Mark
of Zorro.” Six reels.—Clarence C. Fuller, Lox-
ley Hall theatre, Loxley, Ala.—Small town pat-
ronage.

Universal
LET *ER BUCK: Hoot Gibson—Hoot always

does well for this house. Pendleton roundup
made it an extra strong attraction for us. Six
reels.—A. G.

w
Witwer, Grand theatre, Rainier,

Ore.—General patronage.

LET *ER BUCK: Hoot Gibson—This was a
so-called super-Western. It brought them out and
pleased. Six reels.—M. J. Babin, Fairyland the-
atre, White Castle, La.—General patronage.

THE BURNING TRAIL: William Desmond

—
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Good Western that pleased most of our patrons.

Film good. Five reels.—B. R. Parsons, Grand

theatre, Springfield, Minn.—General patronage.

RAFFLES: House Peters—A most stupid pic-

ture that impressed our patrons so strongly no

one could seem to remember whether they liked

it or not. We judge they must have slept. It is

not worth running, although the title and star

will draw. Six reels. M. D. Richardson, Plaza

theatre, Chestertown, N. Y.—Small town patron-

age.

THE LAST LAUGH: Emil Jannings — Fair

first night. Did not use it second night. Shut

up, on a holiday at that. This is not a picture.

It is the result of a diseased brain. Is it Amer-
ican to bring in such trash to show to an edu-

cated American public ? Send this back to Ger-

many, where it was made. It is of no use here.

-—A. J. Dow, Grand theatre, Coleman, Alta.,

Canada.—Small town patronage.

THE FAST WORKER: Reginald Denny—This
picture is a knockout. If Denny draws in your

town, book this one. You will not need a com-

edy with this. A scream from start to finish.

Seven reels.—A. O. Lambert, Monticello Opera

House, Monticello, la.—General patronage.

HIT AND RUN : Hoot Gibson—Tuesday night.

This is a very nice little program picture that

delighted the kids and was thoroughly enjoyed

by the grown-ups. You small town fellows will

make no mistake if you book it. In fact, Hoot
is a good bet any old time. Five reels.—P. W.
Quinlin, Ideal theatre, Chateaugay, N. Y.—Small

town patronage.

HIT AND RUN: Hoot Gibson — This picture

mostly baseball. Will please any crowd. I would
say up to Hoot Gibson’s standard. Six reels.—

-

A. O. Lambert, Monticello Opera House, Monti-

cello, la.—General patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—A good picture. Drew well and
pleased a Sunday crowd.—Blake Amusement Co.,

Savoy treatre, Louisville, Ky.—Family patronage.

THE RECKLESS AGE: Reginald Denny—

A

fair program picture that pleased about three-

fourths of my audience. It is not the picture I

thought it would be. After seeing “Sporting
Youth,” this is disappointing. Played on Sunday
and Monday. Seven reels.—B. R. Parsons, Grand
theatre, Springfield, Minn.—General patronage.

BIG TIMBER: William Desmond—All our film

from Universal out of Milwaukee is good. This

was a good picture with exceptionally fine scenery
of the timber country. The action was good and
Olive Hasbrouck and Betty Francisco played their

rerespective parts fine. It’s just another good
action picture of the big timber country, with
William Desmond at his best. Five reels.—W. T.

Davis & Son, Rialto theatre, Sharon, Wis.—Gen-
eral patronage.

YOUNG IDEAS: Laura LaPlante—A fair pro-

gram picture that did not go over so well here.

Consequence, a loss to me. Six reels.—Leo M.
Fay, Gem theatre, Socorro, N. M.—Small town
patronage.

THE GAIETY GIRL: Mary Philbin—Nice pic-

ture. Will do for one night anywhere. Don’t
think it would hold up for longer stand. Not a
picture they’ll talk about. Admission 10 and 25

cents. Eight reels.—E. F. Dunlap, Legion the-

atre, Derby, la.—Small town patronage.

A ROARING ADVENTURE: Jack Hoxie—

A

good average Western. Business light. Hoxie
does not draw for us. Five reels.—A. G. Witwer,
Grand theatre. Rainier, Ore.—General patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—Superb, flawless. A master production
that did not gross as much as “The Covered
Wagon,” but net as much. This picture has real

drawing power and should be played by every
theatre. Fine print. Twelve reels.—Clarence C.

Fuller, Loxley Hall theatre, Loxley, Ala.—Small
town patronage.

THE MAN FROM WYOMING: Jack Hoxie—
A good Western. Will satisfy all Western fans.

Five reels.—Earl Somerville, Opera House, Ray-
mond, Minn.—General patronage.

THE FAMILY SECRET: Baby Peggy—Lost
money on this, but no fault of picture, as it

was good and well acted. It was not the fault

of Universal, either as it was certainly bought
right. Six reels.—-Clarence C. Fuller, Loxley Hall
theatre, Loxley, Ala.—Small town patronage.

FORTY HORSE HAWKINS: Hoot Gibson—

A

good picture. Will please. Six reels.—Earl Somer-
ville, Opera House, Raymond, Minn. — General
patronage.

BREATHLESS MOMENTS: William Desmond
—A good picture. Will satisfy. Six reels.—Earl

Somerville, Opera House, Raymond, Minn.—Gen-
eral patronage.

Bob Custer, star in Western pictures

for Film Booking Offices, has started

another after putting the last touch
on “The Texas Bearcat.’’ His newest
is also a story of Texas Ranger ad-

ventures.

JACK O’ CLUBS: Herbert Rawlinson—A fine

Irish picture. Will please all classes. My advice

is to play it. Five reels.—Earl Somerville, Opera
House, Raymond, Minn.—General patronage. -

Vitagraph
BAREE, SON OF KAZAN: Anita Stewart—

This is another good picture that is priced too

high. Have played better for less money. The
dog “Wolf” does pretty good work and is the

life of the picture. Vitagraph is too high on
their product. Seven reels. — Roy E. Mitchell,

Plainview theatre, Plainview, Texas.—General

patronage.

SANTA FE PETE: Pete Morrison — A very

good Western. Did well and seemed to please

most of the crowd. Five reels.—C. J. Hagern-
maier, Star theatre, Holton, Kan.—General pat-

ronage.

BETWEEN FRIENDS: Lou Tellegen—A dandy
picture. Pleased okay here. Most of the Vita-

graph product fine. I get good prints on all

Vitagraphs. Seven reels.—C. L. Brown, Kozy
theatre, Vidalia, La.—General patronage.

CODE OF THE WILDERNESS: John Bowers
-—A good picture with plenty of action. Filled

house to capacity and pleased everybody, but

prints in bad shape, with some parts gone in the

last reel. Seven reels.—C. J. Hagernmaier, Star

theatre, Holton, Kan.—General patronage.

THE CLEAN HEART: Percy Marmont—This
is truly a splendid production, but only pleased

about 50 per cent. Business very light. Eight

reels.—A. G. Witwer, Grand theatre. Rainier, Ore.

—General patronage.

CAPTAIN BLOOD: J. Warren Kerrigan—This

is a real picture and should go good where they

like Kerrigan, but this picture did not take as I

thought it would. Costume pictures do not go

good here. No more for me. However, this pic-

ture was as good as any Sabatini story I ever

saw. Eleven reels.—C. L. Brown, Kozy theatre,

Vidalia, La.—General patronage.

CAPTAIN BLOOD: J. Warren Kerrigan—This

is indeed a dandy picture and pleased all who
saw it. A number of people said it was better

than “The Sea Hawk.” I think it was the best

acting I ever saw of Kerrigan. You can boost it

to the skies and you won’t go wrong. Eleven

reels.—Leo M. Fay, Gem theatre, Socorro, N. M.

—

Small town patronage.

BAREE, SON OF KAZAN : Anita Stewart—

A

great picture of the great outdoors of the North-

land. Play it—you will make no mistake. Seven

reels.—Earl Somerville, Opera House, Raymond,
Minn.—General patronage.

THE BELOVED BRUTE: Special cast—Good

picture, full of action from start to finish. Will

please 80 per cent. Good print. Priced too high.

Can get better pictures for less money. Seven

reels.—Roy E. Mitchell, Plainview theatre. Plain-

view, Texas.—General patronage.

THE BELOVED BRUTE: Special cast—A good

rough Western. Will please the men 100 per cent.

Not so good with the women. If you like rough

ones, get this one. Eight reels.—Earl Somer-

ville, Opera House, Raymond, Minn. — General

patronage.

THE MAN NEXT DOOR: Alice Calhoun—
Fairly good. Six reels.—A. W. West, Empire
theatre, Wanette, Okla.—Small town patronage.

THE MAN NEXT DOOR: Alice Calhoun —
This is a very good picture but did not do as

well as expected. Film in very bad shape (like

most of Vitagraphs) ; took us one hour and twenty

minutes over-time to run the two shows. Seven

reels.—C. J. Hagernmaier, Star theatre, Holton,

Kan.—General patronage.

PIONEER TRAILS: Cullen Landis—Good West-

ern. Couldn’t be classed with “The Covered

Wagon,” as some have reported, but gave sat-

isfaction at program prices. Vitagraphs all good.

Seven reels. — Mrs. Lola Bell, Queen theatre,

Lonoke, Ark.—Small town patronage.

Warner Brothers
RECOMPENSE: Special cast — If Will Hays

put a ban on “Simon Called Peter,” then why
the devil did “Recompense” get by ? More kicks

on this picture than any before. Booked for two
days ; pulled it off after first day. Ministers and
calamity howlers on my neck for having shown
it one day. With such pictures as “Recompense,”
“Sackcloth and Scarlet” and others I have run,

there is a crying need for a “Cleaner Movie Sea-

son.” Seven reels.—H. D. Wharton, Pastime the-

atre, Warren, Ark.—Middle class patronage.

THREE WOMEN: Lew Cody—A good picture

that pleased the more sophisticated, dealing with

$20,000REWARD
for the capture of

,

f^WHITE OUTLAW
11 -I!
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a side of life that the average small town movie

patron knows nothing about and therefore does

not understand. The unsophisticated failed to get

it. Unsatisfactory small town entertainment.

Eight reels.—M. D. Richardson, Plaza theatre,

Chestertown, N. Y.—Small town patronage.

THE LOST LADY: Irene Rich—A mighty good

picture for any theatre, large or small. Seven

reels.—D. C. Jones, Joyland theatre, Booneville,

Ark.—General patronage.

THE DARK SWAN : Marie Prevost—This one

50 per cent better than “Lover of Camille,” which

did not please here. This one pleased everyone.

Used this on Sunday. Consider it okay for Sun-

day showing. Good print on this. Seven reels.

—

C. L. Brown, Kozy theatre, Vidalia, La.—Gen-

eral patronage.

CORNERED: Marie Prevost— Another good

comedy-drama. Too hot to get 'em out. Six reels.

—Mrs. Lola Bell, Queen theatre, Lonoke, Ark.

—

Small town patronage.

HOW TO EDUCATE A WIFE: Monte Blue-
Very good, but I didn’t take in enough to pay

film rental, due to extreme hot weather and
everyone busy in the big Kansas wheat harvest.

Seven reels.—S. G. Ihde, Photoplay theatre, Ash-

land, Kan.—Small town patronage.

THIS WOMAN : Irene Rich—We did not get

out enough folks to pay our film rental, but we
consider it an excellent picture that ought to

go over well with a high-class audience. Seven

reels.—C. E. Hopkins, The Hopkins theatre. Cot-

ter, Ark.—Small town patronage.

DADDIES: Special cast— The word Warner
Bros, means nothing to me, though this is a
satisfying comedy drama. Pleased all who saw
it. Seven reels.—Mrs. Lola Bell, Queen theatre,

Lonoke, Ark.—Small town patronage.

THE NARROW STREET: Matt Moore—One
of the best comedies of the year. Ought to please

anywhere. Seven reels.—I. A. McCaskill, Crossett

theatre, Crossett, Ark.—General patronage.

THE COUNTRY KID: Wesley Barry — This

star isn’t what they try to rate him. This picture

will please if no raise in admission. Seven reels.

—Mrs. Lola Bell, Queen theatre, Lonoke, Ark.

—

Small town patronage.

Serials
IDAHO: (Pathe) Special cast—Just finished

No. 6 and seems to be holding its own. Seems to

be getting rougher, if possible. Two reels.—Wm.
E. Tragsdorf, Trags theatre, Neillsville, Wis.

—

Small town patronage.

INTO THE NET : (Pathe) Special cast—Get-

ting better and crowds getting bigger. What more
could you ask? Best serial in many a day. Two
reels.—R. L. Nowell, Idlehour theatre, Monroe,
Ga.—General patronage.

THE RIDDLE RIDER: (Universal) William
Desmond—Best we ever ran.—Blake Amusement
Co., Savoy theatre, Louisville, Ky.—Family pat-

ronage.

State Rights
THE AVERAGE WOMAN: Pauline Garon—

Good enough for any house or neighborhood. Six
reels.—T. A. Shea, New Palace theatre, McGehee,
Ark.—Neighborhood patronage.

THE BANDIT TAMER: Franklyn Farnum—
Good Western comedy. With good comedy and
serial, makes fine Saturday show. Five reels.

—

F. F. Latta, Dale theatre, E. Long Beach, Cal.

—

Mixed patronage.

BATTLING BUDDY: Buddy Roosevelt—One of

the best little action pictures even shown. Clean
all way through. Some called it a comedy and
“The Sante Fe Trail” I’m running helped the
feature. Five reels.—Mrs. Lola Bell, Queen the-

atre, Lonoke, Ark.—Small town patronage.

FIGHTING IN FRANCE: This one brought the
business. Did better on this one than on a whole
lot of so-called super-specials. Kelly came along
with it to see if I would give him a square deal,

deal, as I was showing it on a 50-50 proposition.

Five reels.—M. J. Babin, Fairyland theatre, White
Castle, La.—General patronage.

THE GO-GETTERS: George O’Hara—We have
used all of this series, with film coming out of

Milwaukee exchange. The first nine chapters
didn’t go over well for us, as there was nothing
to them and they were terribly silly. However,
the last three chapters were good and thus it

ended the series fairly well. On the whole we
couldn't advise any exhibitor to buy this series.

Two reels.—W. T. Davis & Son, Rialto theatre,

Sharon, Wis.—General patronage.

HIS LAST RACE: Special cast—F. & R. sub-

stituted this picture to me in place of ‘‘The

The “bungalow on wheels” used in

Reginald Denny’s “California Straight
Ahead,” Universal Jewel, gave the
idea for the mobile film unit which
is making motion picture history of
America by cities.

Woman Hater.” They said it was a good pic-

ture, but to my notion, and by what a number
of my patrons said, it would not be fair to call

it more than a fair picture. Film fair. Played
on Sun. and Mon. Six reels.—B. R. Parsons.
Grand theatre, Springfield, M 5rin.—General patron-
age.

THE PAINTED FLAPPER: Colleen Moore—
No good.—L. M. Jones, Arcadia theatre, Vander-
grift. Pa.—General patronage.

A STRANGER IN CANYON VALLEY: Edith
Sterling—Not much to this one. Did not please

here. Just an average Western. No more. Good
print. Five reels.—C. L. Brown, Kozy theatre,

Vidalia, La.—General patronage.

SURE FIRE FLINT: Johnny Hines—The hot

weather has chased our crowd away, but the few
who came out were well pleased with this fea-

ture. Seven reels.—C. E. Hopkins, The Hopkins
theatre Cotter, Ark.—Small town patronage.

TRAIL DUST: Special cast—A road show at-

traction. Played on percentage basis and wasn’t
sorry. Made more clear money on this than any
picture ever played here. Lobby display ex-

cellent. The live buffalo they carry with the

picture will sure draw the kiddies as well as the

adults. Play this. It will make you some real

money. Six reels.—C. L. Brown, Kozy theatre,

Vidalia, La.—General patronage.

Short Subjects

EDUCATIONAL

RENO OR BUST: Bobby Vernon—Fairly good
feature comedy. Two reels.—A. W. West, Empire
theatre, Wanette, Okla.—Small town patronage.

OVER THE FENCE: Juvenile—Fair. Producer
seems to be trying to get another ‘‘Our Gang,”
but looks as if he has failed. Two reels.—S. G.

Ihde, Photoplay theatre, Ashland, Kan.—Small
town patronage.

THE NEW SHERIFF: Poodles Hannaford—

A

good comedy. This would have been as good as

some of the so-called Westerns with the nonesense
taken out of it. Two reels.—A. W. West, Empire
theatre, Wanette, Okla.—Small town patronage.

LONESOME: Lloyd Hamilton—Not so good as

some of Hamilton’s previous comedies. Two reels.

—A. G. Witwer, Grand theatre, Rainier, Ore.

—

General patronage.

KID SPEED: Larry Semon—Just like Larry’s

older ones. Plenty of rough stuff, which always
gets the laughs in the small towns. Two reels.

—

J. W. Andresen, Lyric theatre, Walnut, la.

—

General patronage.
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JUDGE'S CROSS WORD PUZZLES: These
can’t be worth much if anything to any exhibitor.
Okay in their aim but not what showgoers are
paying to see these days. So many more short
subjects. Will please and maybe d^aw. Two-
thirds reel.—Mrs. Lola Bell. Queen theatre,
Lonoke, Ark.—Small town patronage,
GOING EAST: Lloyd Hamilton—Fairly good

comedy. Two reels.—A. W. West, Empire theatre,
Wanette, Okla.—Small town patronage.
FUN’S FUN: Cameo—Fair for a one reeler.—
G. Ihde, Photoplay theatre. Ashland, Kan.—

omall town patronage.

V' FINANCE: Neeley Edwards—Very
too . The cyclone in this is a humdinger. Two
reels.—A G. Witwer, Grand theatre. Rainier, Ore.—General patronage.

FLYING FINANCE: This comedy took very
well with our patrons

; the second reel especially,
in which the cyclone took place, made a big hitTwo reels —Horn & Morgan. Star theatre, HaySpungs, Neb.—Small town patronage
DANDY LIONS: Mermaid-If this had been

cut to a one reeler it would have been good, but
e laughs are too far apart for a two reeler.—

b. G. Ihde. Photoplay theatre, Ashland, Kan.—
fcmall town patronage.

THE COWBOYS: A good Monkey Comedy,wo reels.—J. W. Andresen, Lyric theatre, Wal-
nut, la.—General patronage.
CALL THE WAGON: Neal Burns-Just a faircomedy. Two reels.—A. G. Witwer, Grand the-

atie. Rainier, Ore.—General patronage.
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: Mermaid—Good, at least it gotthe laughs. Two reels.—S. G. Ihde, Photoplay
theatre, Ashland. Kan.—Small town patronage.
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THE GO-GETTERS: George O’Hara-Justmshed No. 6. Not many laughs in them. Willbe glad when they are over with. Two reelsWm. E Tragsdorf, Trags theatre. Neillsville. Wis.bmall town patronage.

„
G0 "GETTERS: George O’Hara—No. 4.oplendid drawing card and brings home the baconevery week. Two reels.—M. Bailey, Strand the-

atre. Dryden. Ont., Canada.-Small town pat-ronage.

FOX

NEPTUNE’S STEPDAUGHTER: Starts slow,
but turns out good in second reel. Several good
laughs. Two reels.—Lester N. Leek, Clubhouse
theatre, Jackson, Wyo.—General patronage.
THE RACE: Van Bibber—This is the third

Van Bibber comedy. This one was high class,
no slap stick to these. Pleased 100 per cent.
Think they are high class. Two reels.—M. J.
Babin, Fairyland theatre. White Castle, La.—
General patronage.

SWEET PAPA: This is not a slap stick
comedy, but a knockout. Book it. Your house
will roar on this. Two reels.—A. O. Lambert.
Monticello Opera House, Monticello, la.—General
patronage.

PATHE
BITING THE DUST: Aesop Fable—Fairly

good ; one reel.—A. W. West, Emipre theatre.
Wanette, Okla.—Small town patronage.
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and

THRILLS
PLUS

ACTION
is what you can
promise and what
you’ll be able to

give your patrons
in this latest

CANUTT Feature

See the

ACTION

BEN. WILSON
Production

DISTRIBUTED BY

FILM BOOKING OFFICES
723 Seventh Ave., New York. Exch. Everywhere Thematic music cue sheets available on all our features

64 Genuine Box Office Pictures is what F. B. O. is giving you
this coming season.
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THE GOOFY AGE: Glenn Tryon—Nothing
much to it. Not even funny. Most of them are

worth the money but this wasn’t. Two reels.—

•

R. L. Nowell, Idlehour theatre, Monroe, Ga.

—

General patronage.

HOLD MY BABY : Glenn Tryon—Good comedy ;

patrons yelled. Laughs from start to finish. Two
reels.—I. T. Briscoe, Princess theatre, Elwood,

Ind.—General patronage.

THE HOLLYWOOD KID: Novelty touch here

in seeing Sennett himself, Prevost, Haver and
several other older stars along with the regulars.

Chas. Murray is very good and gets most of the

laughs. Two reels.—Horn & Morgan, Star the-

atre, Hay Springs, Neb.—Small town patronage.

IN ROUGHEST AFRICA: Stan. Laurel—

A

good two reeler.—Wm. E. Tragsdorf, Trags the-

atre, Neillsville, Wis.—Small town patronage.

MAUD MULLER: Marjorie Daw—Good little

drama for high class patronage. Poor card for

small town. Titles very hard to read. Two reels.

—A. G. Witwer, Grand theatre, Rainier. Ore.

—

General patronage.

PICKING PEACHES: Harry Langdon—A very

good comedy. Two reels.—Robt. L. Anderson,
Olympic theatre. Forks, Wash.—Small town pat-

ronage.

THE TRANS-ATLANTIC FLIGHT: Aesop
Fable—Nothing extra. One reel.—A. W. West,
Empire theatre, Wanette, Okla.—Small town pat-

ronage.

PRODUCERS DISTRIBUTING CORP.
SO THIS IS HAMLET: Charles Murray—One

of the weakest I have used from this star. Two
reels.-—W. A. Doerschlag, Strand theatre. Ransom,
Kan.-—Small town patronage.

UNIVERSAL

ALONE AT LAST : Arthur Lake—A very

good comedy. Several good laughs in this. One
reel.—A. G. Witwer, Grand theatre, Rainier, Ore.

—General patronage.

DON’T FALL: Buddy Messinger—A pleasing

comedy. The colored boy in this is very good.

Two reels.—A. G. Witwer, Grand theatre. Rainier,

Ore.—General patronage.

THE GIRL HATER: Arthur Lake—Good film

out of Milwaukee exchange. Universal calls this

a “sweet sixteen” comedy, but we couldn’t see

any comedy to it. It’s not even a good filler and
we think if you have a good comedy you must
have something besides silliness. Don’t buy this

one, as there are lots better ones on the market.

One reel. W. T. Davis & Son, Rialto theatre,

Sharon, Wis.—General patronage.

OUR LITTLE NELL: Charley Chase—A fail-

one reeler.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

POOR KID: Baby Peggy—Very good comedy
Some good situations in this. Two reels.—A. G.

Witwer, Grand theatre. Rainier, Ore.—General
patronage.

SOME TOMBOY: Wanda Wiley—Simple, silly,

rotten. While Carl is preaching White Pictures,

why do they insist on Wanda undressing behind
the bulrushes and then with a wisp of leaves

back into the lake for a swim, etc. Such junk
as this makes me disgusted with the whole busi-

ness. Two reels.—Earle Eveland, Twin City Opera
House, McConnelsville, O.—General patronage.

JACK AND THE BEAN STALK: Baby Peggy
—Pretty good. The kids thought it was fine.

Two reels.—Dinsmore & Son, Majestic theatre,

Weiner, Ark.—Small town patronage.

THE TIRED BUSINESS MAN:—A fair com-
edy. Print good. Two reels.—W. T. Waugh,
Empress theatre, Grundy Center, la.—Small town
patronage.

VITAGRAPH

BABIES AND BOOBS: Larry Semon—The
poorest of Semons we have had so far. Nothing
much to it. One reel.—A. G. Witwer, Grand
theatre, Rainier, Ore.—General patronage.

THE SHOW : Larry Semon—Very good slap
stick comedy. Two reels.—-W. A. Doerschlag,
Strand theatre. Ransom, Kan.—Small town pat-
ronage.

NO WEDDING BELLS: Larry Semon—Not a
thing to this. Just cheap slapstick. Two reels.

—W. A. Doerschlag, Strand theatre,Ransom, Kan.
—Small town patronage.

MISCELLANEOUS

THE SLEEP WALKER: Joe Rock—Pretty fair
comedy. Two reels.—C. E. Hopkins. The Hop-
kins theatre. Cotter, Ark.—General paronage.

TWO TOO MANY:—A pretty fair comedy. Two
reels.—C. E. Hopkins, The Hopkins theatre. Cot-
ter, Ark.—Small town patronage.

LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matte'' I of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

Tells What He Liked Best

ATLANTIC, MASS.—To the Editor:
Allow me to congratulate you for your fine

Anniversary Number. It certainly was
worth the price of a ten years’ subscription.

I enjoyed above all the following arti-

cles: “Production as Seen Through the
Box Office Window,” “Short Subjects,”
“The Theatre” and “Service Talks.”

Best wishes for your continued success.

—Nyman Kessler, Atlantic theatre, At-
lantic, Mass.

Belated But Welcome Birthday Wishes
LONOKE, ARK.—To the Editor:

Somewhat tardy, but I don’t want to miss
this opportunity to express myself in re-

gard to the wonderful progress of Exhib-
itors Herald. There is no other paper
quite like its atmosphere of “family
union,” in fact I feel it is the only trade
forum in which we can unrestrictedly
build the exhibitors’ family altar. It is the

only chain that links each phase of the in-

dustry, at the same time giving to each an
individual opportunity to express his views.

I start at the back, always, to read my
Herald, which shows which department I

enjoy most, and if I don’t have time to get

Sally O’Neill will drive a locomotive
part way to San Francisco for the
opening of her '‘Mike” for Metro-
Goldwyn at Loew’s Warfield.

any nearer to the front than Mr. Quigley’s
page of wonderful editorials, I don’t feel

I’ve lost much, but as I file each copy away
it is on hand for future reference.

I’m enclosing some reports. Being an
early “Herald Only” Club member, I real-

ize I’m not fulfilling my duty but extend
apologies and promises of doing better for
my hat is off to the “What the Picture Did
For Me” department. If each member did
his duty it could be a 100 per cent service
to the exhibitor.

I get lots of benefit from “The Theatre”
department, also from “Letters From Read-
ers” and Mr. Quigley’s editorials.

I subscribed for some three or four trade
papers when I went into business about
four years ago and Exhibitors Herald is

the only one I’ve renewed. I don’t say I

couldn’t run a theatre without the Herald,
but I just wouldn’t entertain the idea of
trying to do it, that’s all. My wishes for
you on this your Tenth Birthday are
measured by the pleasure and satisfaction

I know you must have in the knowledge
that you are giving to the trade today,
not one of the best, but the best publica-
tion the trade has or can ever expect to

have.

I extend to you and to each one of your
staff congratulations with best wishes.
Again wishing you all you could wish for

yourself, I beg to remain.—Mrs. Lola H.
Bell, Queen theatre, Lonoke, Ark.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

EQUIPMENT FOR SALE
FOR SALE: Approximately 270 7-ply new

veneer chairs. Also generator, frames and used
projecting machines. Bargains. Atlas Moving
Picture Company, 534 S. Dearborn St., Chicago, 111.

EXHIBITORS — LET US SAVE YOU
MONEY. Lowest prices on Guaranteed Used
Theatre Equipment. Elegant lots of Upholstered
and Veneered Chairs, guaranteed condition. Re-
built Machines of all makes at low prices. Gen-
erators, lobby display frames and other theatre
equipment always on hand. Write us your needs.
You will save money. Illinois Theatre Equipment
Company, 12 East Ninth St., Chicago, 111.

ORGANS FOR SALE
FOR SALE—A $4200 Wurlitzer Organ played

by hand or with roll for quick sale $1000. Over
$900 worth of music goes with organ. Type U.
Box M. Marseilles, III.

FOR SALE: Style K Wurlitzer pipe organ
with piano, traps, xylophone, orchestra bells and
self-player rolls. Perfect condition. $1500. Pitts

Pipe Organ Co., 1913 Clark St., Omaha, Nebr.

ORGANIST AVAILABLE
WANTED: Organist, Union Man, thoroughly

experienced and capable on Wurlitzers, Marr-
Colton and Hillgreen Lane, desires connection
with high class house wanting more than the
average. Address P. B., Exhibitors Herald.

COSTUME RESEARCH
FRED GILBERT BLAKESLEE, Consulting

Costume Expert. Author of “Army Uniforms of
the World.” 670 Main St., Hartford, Conn.

Grand Buys Arrow’

s

New England Franchise
(Special to Exhibitors Herald)

NEW YORK, July 7—Samuel V.

Grand of Grand-Arrow Films of Boston
has acquired the Arrow franchise for

New England. Twenty-four pictures are

on the release schedule for next year.
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INDEX TO THE PRODUCT
ANNO UNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins.” is abbreviation for “Insert.”

A three-month period including last week’s issue is covered.

Arrow
Children of the Whirlwind:June27-16.Julyll-9
Cleaner Flame, The: July 11-9.

Great City, The:June 27-17.
Led Astray :Julyll-9.
Mysterious Pines, The:June27-17.Julyll-9.
Primrose Path, The :June27-17.Julyll-9.
Scandal Street : June27-17.July 1 1-9.

Substitute Wife, The:Jun27-17.Julyll-9.
Tessie:June27-17.July 11-9.

Un-Named Woman, The:Julyll-9.

Astor
Child Wives :June 13-14,15.

Associated Exhibitors
Introduce Me :May23-21.May30-7.June27-130
Never Say Die:
Now or Never :May 2-62.63.64.
Sky Raider, The: Apr.18-19. May2-92. May30-66.
June 6-87 .June 20-63-65.

Aywon
His Greatest Battle :May23-164.
Law and the Lady, The :May23-164.
Oil and Romance :May23-164.

Chadwick
Man of Iron, A:June 13-17.

Columbia
Danger Signal, The :June27-20.
Enemy of Men, An :June27-20.
Fate of a Flirt, The :June27-20.
Fighting Youth :June27-20.
Fight to the Finish, A:June27-20.
Great Sensation, The :June27-20.
Handsome Brute, The :June27-20.
Ladies of Leisure :June27-20.
Lure of Broadway, The :June27-20.
Midnight Flame:June27-20.
Midnight Flames :June27-20.
New Champion, The :June27-20.
Penalty of Jazz, The :June27-20.
Price of Success, The :June27-20.
Sealed Lips :June27-20.
S. O. S. Perils of the Sea:June27-20.
Speed Demon, The:June27-20.
Thrill Hunter, The :June27-20.
Unwritten Law, The :June27-20.

Davis
$50,000 Reward :May23-163.June27-20.
Fighting Courage :June27-119.
My Neighbor’s Wife:May23-162June27-119.
Red Love :May23-162.Mayl6-14.Junel3-18.June27-

119.

Tales of a Thousand and One Nights: May 23-162.
Apr. 18-14.

Thrill Girl, The:May23-163.June27-119.
Tonio, Son of the Sierras :May 23-162.
Tricks :June27-119.
Under Fire:May 23-162.

Elbee
Self Defense :June 13-16.

F. B. O.
Alias Mary Flynn :May 9-91.May 30-67.
Bandit’s Baby, The:May9-93.July4-69.
Drusilla With a Million: May 23-Ins.May30-73.June

.
27-167.June27-167, 170, 17 l.July4-64.65.

Fighting Demon, The: May23-Ins.June20-58.June27-
167,170,171.

Flaming Waters :May23-Ins.June27-170.July4-65.
Futurity Winner, The: May 23-Ins.June 27-170.July

4-65.

Happiness :May23-Ins.JuIy4-64.
Human Tornado, The :June27-175.
If Marriage Fails :May23Ins.June27-170.July4-64.
Isle of Retribution, The: May 23-Ins. June 27-170.
July4-65.

Jimmie’s Millions :June 29-58
Keeper of the Bees, The: May 23 Ins. June 27-170.

July4-64.
Last Edition, The :May23Ins.July4-64.
Love’s Bargain :May2-79.
Midnight Flyer, The:May23Ins.June27-170.167.JuIy

4-65.

Pacemakers. The:May 15-9C
Parisian Nights: May 23-Ins. June 27-167.170. July

4-64.

Poor Girl’s Romance, A: May 23-Ins. June 27-170.
Ju!y4-65.

Scar Hanan :June27-175.
Speed Wild:May 16-105.

Smooth as Satin :June27-167.
Tearing Through :June 6-74.June 20-58.
Texas Bearcat, The : June6-74.
When His Love Grew Cold:May23-Ins.July4-64.
White Fang : May30-69.July 1 1.- 58 .

Wild Bull’s Lair, The:July4-69.
Youth and Adventure :June 20-58.

First National
Abraham Lincoln :Junel3-24.
As Man Desires :May 16-Ins.
Chickic :May23-24, 25.J une6-18.July 1 1-19.

Classmates :June 13-24.
Declasse :Junel3-24.July11-18.
Desert Flower, The: June 20-15.June27-23-24.July4-

20 .

Enticement:June 13-24.
Fine Clothes :June27-23.
Flaming Youth :May 16-Ins.
Flowing Gold:May 16-Ins.
Frivolous Sal :June 13-25.
Graustark :June27-23.
Half Way Girl, The :June27-23.
Her Sister From Paris :June27-23.July4-20.Julyll-

19.

His Supreme Moment:May9-14,15.Julyll-19,20.
Husbands and Lovers:June 13-24.
Inez From Hollywood :June 13-25.
I Want My Man :May2-23.Mayl6-Ins.Junel3-25.
Just A Woman :Junel3-23.July4-20.
Knockout, The:June27-23.
Lady, The:May23-28.Junel3-24,26.June27-21.Julyll-

18.

Lady Who Lied, The:JuIy4-20.Julyll-18,
Learning to Love:June 13-24.
Lost World, The:Junel3-25.JuIyll-19.
Love’s Wilderness:June 13-24.
Madonna of the Streets :May 16-Ins.June 13-25.
Making of O’Malley, The:Mayl6-Ins.July4-19,20.

Julyll-18.
Marriage Whirl, The:July4-20.Julyll-18.
Men of Steel :Mayl6-Ins.
My SontMay 9-16.May 23-26, 27.June 13-23.
New Toys :June 13-25.
One Year to Live:Junel3-25.
Only Woman, The:June 13-25.
Playing With Souls :May 2-24.
Quo Vadis:May2-22.Junel3-25.
Rose of Monterey, The:Apr. 18-Ins.
Sally :Junel3-25.Julyll-18.
Sandra :June 13-24.
Scarlet West, The :July4-20.Julyll-19.
Sea Hawk, The:Apr.l8-Ins.Junel3-25.
So Big:June 13-24.
Soul-Fire :May30-1 4,15.June6- 17.July 11- 19.
Talker, The :May30-16.June27-22.
Thief in Paradise, A:June 13-25.
White Monkey, The:June20-16.July4-20.

Fox
Ancient Mariner, The :June27-9.JuIy4-9.

As No Man Has Loved: May 9-Ins. May 30-7. June
13-5.June20-9.June27-9.July4-8.

Best Bad Man, The:May27-9-Ins.
Desert Valley :May9-Ins.July 4-8.
Dixie Merchant, The :May9-Ins.Junel3-5.June20-9.
East Lynne: May9-Ins. May30-7. Junel3-5. June

20-9.June27-9.July4-8.
Everlasting Whisper, The :May 9-Ins.
Fighting Heart, The: May9-Ins.Junel3-5.June20-9.

June27-9.July4-8.
First Year, The:May 9-Ins.May 30-7.June 13-5.June

20-9.June27-9.July4-8.
Fool, The: May 9-Ins.May 16-16.May 23-19.May

30-7.Junel3-5.J une20-9.J une27-9.J uly4-9.
Havoc: May9-Ins. Junel3-5.June20-9.June27-9.July

4-9.

Iron Horse, The :May9-Ins.Mayl6-17.May30-7.June
13-5, 6,7, 8, 8.J une20-9.June27-9July 4-8.

Johnstown Flood, The: May 9-Ins.June 13-5.June
20-9.June27-9.July4-8.

Kentucky Pride :May 9-Ins.May 30-7.June 13-5.June
20-9 .June27-9 .July4-8,9

.

Lazy Bones: May9-Ins.May30-7.Junel3-5.June20-9.
June27-9.July4-9.

Lightnin’: May 9-Ins.May 30-7.Junel3-4,5.June20-8,
9,10.June27-9.July4-9.JuIyll-12,14,15.

Lucky Horseshoe, The:July4-9.
Marriage: May 9-Ins. June 13-5.June20-9.June27-9.

July4-8.
Part-Time Marriage :May 9-Ins.
Part-time Wives: Junel3-5.May9-Ins.June20-9.June

27-9.July4-8.
Seventh Heaven :May9-Ins.June27-9.July4-9.
Siberia: May 9-Ins. June 13-5. June 20-9. June27-9.

July4-8.
Silver Treasure, The :May9-Ins.Junel3-5.June20-9.

June27-9.July 4-9.

Thank You :May 9-Ins.June 13-5.June 20-9.June27-9.
Three Bad Men :May9-Ins.June27-9.July4-8.
Thunder Mountain :May 9-Ins.June 13-5.June 20-9.

June27-9 .July4-8.
Timber Wolf, The :May9-Ins.July4-9.
Trouble Hunter, The :May 9-Ins.
Wages for Wives :June27-9.July4-9.
Wheel, The :May9-Ins.May30-7.Junel3-5.June20-9.

June27-9.July4-9.
When the Door Opened :May 9-Ins.June 13-5.June

20-9.June27-9.July4-9.
Winding Stair, The: June 13-5. June 20-9. June27-9.

July4-8.

Garson
High and Handsome :May 23-113.

Ivan Players, Inc.
Lying Wives :May 2-12,13.May 16-19.

Jans
Ermine and Rhinestones :May 23-158.
Indiscretion :May 23-158.
Man’s Dangerous Age:May 23-158.
Married :May 23-158.
Other Men’s Wives :May 23-158.
Roaring Forties, The :May 23-158.

$20,000REWARD
„ £or the capture of .

X’WHITE OUTLAW

HIS
FULL FACE
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Metro-Goldwyn
Auction Block, The: June 13-Ins. June 20-Ins.June

27-Ins.July11-Ins.
Bardelys the Magnificent : June 13-Ins.June 20-Ins.

J une27-Ins.July4-l,Ins.J ulyll-Ins.
Barrier, The:June 13-Ins.June 20-Ins.June 27-Ins.

Julyll-Ins.
Ben Hur:June6-l.Junel3-Ins.June20-Ins.July11-Ins.
Big Parade, The : May23-1, 15.June6-l.l 3-Ins. June
June27-Ins.June27-1,Ins.July4-1,Ins.July11-Ins.

Brown of Harvard:Junel3-Ins.June20-lns.June 27-
Ins.Julyll-Ins.

Buddies: June 13-Ins. June 20-Ins. June 27-Ins.,71.
July4-l,Ins.July 11-Ins.

Cheaper to Marry :May 16-26.May 30-4.June.6-4.
Chu-Chin Chow:May 16-27.May 30-4.June 6-5.
Circle, The: June 13-Ins. June 20-Ins. June 27-Ins.

July4-1,Ins.July 11-Ins.
Confessions of a Queen :May 16-27.May 30-4.June

Ins.Julyll-Ins.
Daddy’s Gone-A-Hunting :May 16-26.May30-4.June

6-5.

Dance Madness: June 13- Ins. June 20-Ins. June 27-
Ins.

Dirty Face :Junel3-Ins.June20-Ins.June27-Ins.July
11-Ins.

Don’t :May 16-26.May 30-4.June 6-6.
Denial. The :May 30-4.
Dixie Handicap, The:May8-7.
Exchange of Wives, An : June 13-Ins.June 20-Ins.

June27-Ins.July4-l.July 11-Ins.
Excuse Me:May 9-7.May 16-26.May 30-4.June 6-4,6.
Exquisite Sinner, The: June 13-Ins.June20-Ins.June

27-Ins.Julyl 1-Ins.
Flesh and the Devil, The :Junel3-Ins.June20-Ins.
June27-Ins.July11-Ins.

Great Divide, The: May 9-7. May 16-26. May 30-4.
June6-4.

He Who Gets Slapped: May9-6.Mayl6-26.May30-5.
June6-4.June13-Ins.July 11-Ins.

His Hour :May9-7.May 16-26.May 30-4.June 6-4.
How Dare You :Junel3-Ins.June27-Ins.JuIy4-l.July

11-Ins.
Lady of the Night :Mayl6-27.May30-6.June6-5.
Lights of Old New York:June6-l.Junel3-Ins.June

20-Ins.June27-Ins.71.July4-1.Ins.July11-Ins.
Little Bit of Broadway. A:Junel3-Ins.June20-Ins.
June27-Ins.July11-Ins.

Lovey Mary:June 13-Ins.June 20-Ins.June 27-Ins.
Julyll-Ins.

Man and Maid :May 16-27.May 30-5.June 6-6.
Mare Nostrum: May23-1. 15. June-6-1. Junel3-Ins.
June20-Ins.,l.June27-Ins.July4-1,Ins.July11-Ins.

Married Flirts :May 16-27.May 30-5.June 6-4.

Merry Widow. Thc:May23-1.15.June6-l.Junel3-Ins.
June20-Ins.June27-Ins.July4-1,Ins.July11-Ins.

Monster, The:May 16-26.May 30-4.June 6-4.
Mysterious Island, The:Junel3-Ins.June20-Ins.

June27-Ins.July11-Ins.
Money Talks: June 13-Ins. June20-Ins. June27-Ins.

July4-l.Ins.July 11-Ins.
Monte Carlo :Junel3-Ins.June20-Ins.June27-Ins.July

11-Ins.

Mystic, The: June 6-1.June 13-Ins.June 20-Ins.June
27-Ins.Julyll-Ins.

Navigator, The:May 16-27.May 30-5.June 6-5.
Never the Twain Shall Meet: Junel3-Ins.June20-Ins.

June27-Ins.July4-l.Julyll-Ins.
Old Clothes :Junel3-Ins.June27-Ins.July11-Ins.
Paris: May23-l.June 6-1.June 13-Ins.June 20-Ins.
June27-Ins.Julyll-Ins.

Pretty Ladies :Junel3-Ins.June20-Ins.June27-Ins.
Proud Flesh :May 16-26.May 30-4.June 6-4.
Rag Man, The:May9-7.Mayl6-27.May30-5.June6-5.
Junel3-Ins.June20-Ins.

Reason Why, The: June 13-Ins.June 20-Ins.June 27-
Ins.July4-1.July 11-Ins.

Red Lily, The:May9-7.Mayl6-26.May30-5.June6-4.
Romola: May9-1 May23-l.June6-l. Junel3-Ins. June

20-Ins.June27-Ins.July4-Ins.Julyll-Ins.
Sally, Irene and Mary :June6-l.Junel3-Ins.June20-

Ins.June27-Ins.July 4-1.Julyll-Ins.
Scaramouche:June 6-1.

Seven Chances :May9-7.Mayl6-27.May30-4.June6-4.
Julyll-Ins.

Sinners in SiIk:May 16-26.May S0-5.June 6-5.
Slave of Fashion, The:June6-l.June27-Ins.JuIy4-l.
Snob, The:May 16-26.May 30-5.June 6-4.
So This Is Marriage :May 16-27.May 30-5.June 6-5.
Span of Life, The: June 13-Ins.June 20-Ins.June27-

Ins.Julyll-Ins.

Sun Up :Junel3-Ins.June20-Ins.June27-Ins.JuIy4-l
Julyll-Ins.

Sporting Venus, The :May 16-27.May 30-4.June 6-5.
Temptress, The: Junel3-Ins.June20-Ins.June27-Ins.

July4-1-Ins.July11-Ins.
Time, the Comedian :Junel3-Ins.June20-Ins.June

27-Ins.July 11-Ins.
Torrent, The: June 13-Ins. June 20-Ins. June27-Ins.

July4-1-Ins.July11-Ins.
Tower of Lies. The :May23-1.15.June6-l.Junel3-Ins

June20-Ins.June27-Ins.July4-l,Ins.Julyll-Ins.
Unholy Three, The :May23-1.1 5. June6-l.Junel3-l-

Ins.June20-Ins.June27-Ins.Julyll-Ins.
Way of a Girl, The :May 9-7.May 16-26.May 30-5.
June 6-4.

White Desert, The :May 30-4.June 6-4.
Wife of a Centaur :May 16-27.May 30-5.June 6-5.
Wine of Youth, The :May 30-5.June 6-5.
Women and Wives: Junel3-Ins.June20-Ins. June27-

Ins.Julyll-Ins.

Zander the Great :May2-Ins.

Lee-Bradford
Passionate Adventure, The:July4-14.

Lumas
McFadden’s Row of Flats :May 23-166.

Paramount
Adventure :May 23-12.
Air Mail, The :May23-12.
American Venus, The :May 16-Ins.June 6-11.
Ancient Highway, The :May 16-Ins.June 6-11.
Any Woman:May23-12.June20-12.
Are Parents People? :Jun27-ll,15.Julyll.4.
Back Home and Broke:June6-12.Junel3-12.
Beggar on Horseback :Mayl6-Ins.June6-ll.June20-

13.J une27-12,14.Julyll-4.
Best People, The :Mayl6-Ins.June6-ll.June 27-12.
Blind Goddess, The:May 16-Ins.
Border Legion, The:May23-ll.
California or Bust :May 16-Ins.June 6-11.
Call of the Canyon :Julyll-4.
Charmer, The :May23-12.
Code of the West, The:May2-10.Julyll-4.
Coast of Folly, The:Mayl6-Ins.June6-ll.Julyll-4.
Cobra :May 16-Ins.June6-ll.June27-12.
Conquered :May 16-Ins.June 6-11.
Covered Wagon, The :May23-ll.July4-ll.
Crossroads of the World :May 16-Ins.June 6-11.
Crowded Hour, The:May9-4.
Dressmaker from Paris, The:May23-12.
Empty Hands:May 23-11.
Enchanted Hill, Thc:Mayl6-Ins.June6-ll.June20-12.
Flower of the Night :May 16-Ins.June 6-11.
Forbidden Paradise :May 23-11.
Forty Winks :May23-12.
Golden Bed, The:May 23-11.
Golden Princess, The :May 16-Ins.June 6-11.
Goose Hangs High, The :May23-12.
Grounds for Divorce :June27-ll.
Heritage of the Desert :Julyll-4.
In the Name of Love :Mayl6-Ins.June6-ll.June20-

13.June27-14.
King, The :May 16-Ins.June6-ll.June27-12.
Kiss for Cinderella, A: May 16-Ins. June 6-ll.June

27-12.
Liberty Special:May 16-Ins.June 6-11.
Light of the Western Stars :May23-12.June27-ll, 15.

Julyll-4.
Little French Girl, The :May23-12.June27-15.
Lord Jim :May 16-Ins.June 6-11.
Lost—A Wife:June20-ll.June27-ll,15.
Lucky Devil, The :June20-13.June27-14.Julyll-4.
Madame Sans Gene :May23-12.
Manhandled:May 23-11.
Manhattan :May23-ll.Junel3-13.
Manicure Girl, The :June27-11.15.
Marry Me! :June27-11.15.
Merton of the Movies :May 23-11.

New Lives for 01d:May23-12.
New Brooms :Mayl6-Ins.June6-ll.June27-12.
New York:May 16-Ins.

Miss Bluebeard :May23-ll.
Moana of the South Seas:May 16-Ins.

Night Club. The:May9-3 May23-12.
Night Life of New York :May 16-Ins.June6-ll.June

20-13.June27-14.Julyll-4.
North of 36:May23-ll.
Not So Long Ago:June6-ll,June27-12.Julyll-4.
Old Home Week: May 23-12. June 6-12. June 13-12.
June 27-14.

Paths to Paradise:June27-ll.JuIy4-12,13.Julyll-3.
Peter Pan :May23-ll.
Playground of the Giants :May 16-Ins.

Polly of the Ballet :May 16-Ins.June 6-11.

Pony Express, The :May 16-Ins.June 6-11.

Quarantine :May16-Ins.June6-ll.June27-12.
Rugged Waters: Mayl6-Ins.June6-ll.June 20-12,13.

June27-14.Julyll-3.
Shamrock, The:May 16-Ins.June 6-11.

Shock Punch, The: May 23-12. May 30-11. June
13-13. June 27-15.

Sinners in Heaven :May 23-11.

Son of His Father, A :May 16-Ins.June 6-11.

Sorrows of Satan:May 16-Ins.

Stage Struck :May 16-Ins.June 6-11.

Stage Door Johnny, The :May 16-Ins.June 6-11.

Street of Forgotten Men, The :May 16-Ins.June 6-

1 1, 16-Ins.June6-ll.June20-13.June27-14July 11-3.

Tetn Commandments, The:May2-9.Mayl6-Ins.June
6-ll.Junel3-13.June27-14.Julyll-3.

That Royle Girl :May 16-Ins.June 6-11.

TroubleWith Wives.The :May 16-Ins.June 6-11.

Thundering Herd, The :Julyll-4.

Too Many Kisses :May23-12.Junel3-12.
To the Last Man :Julyll-4.

Vanishing American, The :Mayl6-Ins.June6-ll.June
13-13.

Wanderer, The :May16-Ins.June6-ll.June27-12.
Wanderer of the Wasteland, A :May23-l.Julyll-4.
Whispers :May 16-Ins.June 6-11.

Wild Horse Mesa :Mayl6-Ins.June6-ll.JuIyll-3.
Wild, Wild Susan, The:Mayl6-Ins.June6-ll.Julyll-

3.

When Knights Were Bold :May 16-Ins.June 6-11.

Womanhandled :May 1 6-Ins.June6-ll.Junel3-13.

Pathe
Black Cyclone: June 6-Ins.June 13-54,55,June20-76.

June27-184.July11-52, 53.

Preferred

Faint Perfume :June27-19.
My Lady’s Lips:June27-19.

Principal
Re-Creation of Brian Kent, The :May6-113.May23-

182.

Winning of Barbara Worth, The:June27-10.

Producers Dist. Corp.
American, The:June20-63.
Awful Truth, The :May2-62.May9-78.May 16-90.May

23-17 2.May30-54.June6-78.June 13-65.

Bad Lands, The :May2-61.May9-77.Mayl6-87.May
23-171. May30.53.June6-77.Junel3-64.

Beauty and the Bad Man :May2-71.May9-87.Mayl6-
107.May23-18 l.May30-63.June6-87.J unel3-84.

Beyond the Border :May2-70.May9-86.Mayl6-106.
May23-180.May30-62.June6-86.Junel3-81.

Brave Heart, The:July4-78.Julyll-72.
Coming of Amos, The: June 20-62. June 27-157.JuIy

4-71.Ju!yll-69.
Crimson Runner, The:May9-79,82.Mayl6-91,98.May

23-173, 176. May30-55,58.June6-79,82.Junel3-68, 73.
Eve’s Leaves: June 20-68.June 27-168.July4-75.JuIy

11-71.Julyll-73.
Friendly Enemies: May 2-60. May 16-86.May23-170.

May30-52.June6-76.Junel3-6 1.

Girl of Gold, The: May 2-64,73. May 9-80,89.Mayl6-
94,111. May 23-174,183.May30-55-65. June6-80,89.
Junel3-69,88.

Hell’s Highroad :June20-65.June27-161.July4-70.July
11-68 .

Her Market Value :May2-67. May9-83.Mayl6-99.May
23-177.May30-59.June6-83.Junel3-76.

Last Frontier, The: June20-70.June27-173.July4-54.
Julyll-60.

Madame Lucy :Julyll-74.
Made for Love :June20-67.June27-165.
Million Dollar Handicap, The:June20-71.June27-176.
On the Threshold: May 2-68. May 9-84.May 16-102.

May23-178.May30-60.June6-84.Junel 3,77.

59.Julyl 1-63.

Prince of Pilsen, The:June20-73.June27-177.July4-
69.

Private Affairs: May 2-69. May9-85 Mayl6-103.May
23-1 79.M ay30-61 .June6-85.Junel3-80.

Red Dice :June20-61.June27-l 56.July4-74.
Road to Yesterday, The:June20-60.June27-153.July

4-66.Julyl 1-66

Seven Days:Julyll-70.
Shipwrecked :June27-l 81 July4-63.Julyl 1-65.

Silence: June 6-15.Junel3-21.June20-14.June27-18.
172.July4- 10, 51.July11-2, 59.

Silent Sanderson: May 16-110.May23-182.May30-64.
June6-88.Junel3-85.

Simon the Jester: June 20-74. June 27-180.July4-62.
Julyll-64.

Stop Flirting: May 2-59,74. May9-75.Mayl6-83,114.
May23-169,184.May30-51,66.June6-75,90.Junel3-60,
89.

Texas Trail, The: May 2-65.May 9-81.Mayl6-95.May
23-175.May30-57.June6-81.Junel3-72.

Three Faces East : June 20-69.June 27-169.July4-67.
Julyll-67.

Untamed Gentleman, The:June20-64.June27-160.
Unknown Soldier, The:.Tune 20-73.

Volga Boatman, The: June 20-59.June27-152.Ju1y4-
58.Julyll-62.

Wedding Song, The:June 20-66.June 27-164.
Without Mercy :July4,55.Julyll-61.

B. P. Schulberg
Aristocrat, The:June 6-9.

Boomerang, The:June6-8.
Breath of Scandal, The:June6-8.
Capital Punishment:June 6-8.

Dancing Days :June6-9.
Eden’s Fruit :June6-9.
Exclusive Rights:June6-9.
Girl Who Wouldn’t Work, The:June6-9.
Horses and Women :June6-9.
Lew Tyler’s Wives :June6-9.

Open That Door:BOR-42.
Other Woman’s Story, The:June6-9.
Parisian Love :June6-9.

Plastic Age, The:June 6-9.

Poisoned Paradise:June 6-8.

Poor Men’s Wives :June 6-8.

Rich Men’s Wives :June 6-8.

Romance of a Million Dollars, The:June6-9.
Shameful Behavior :June 6-9.

Shenandoah :June6-9.

Shopworn :June6-9.
Studies in Wives :June6-8.

Virginian, The:June 6-8.

When a Woman Reaches Forty :BOR-42.
With This Ring:June6-9.
Worst Woman, The:June6-9.

Truart
Age of Indiscretion :June27-Ins.
Dumb Head, The:June27-Ins.
Dollar Down :June27-Ins.
Hurricane, The :June27-Ins.
Lightning :June27-Ins.
Lodge in the Wilderness, The:June27-Ins.
Marrying Money :June27-Ins.
Life of a Woman, The :June27-Ins.
Morals for Men :June27-Ins.
Morganson’s Finish :June27-Ins.
Pals :June27-Ins.
Reckless Sex, The :June 13-20.

Salvage :J une27-Ins.
Silent Witness, The :June27-Ins.
Soiled :June 13-20.

Souls for Sables :June27-Ins.
Sporting Chance, The :June27-Ins.
Tale of a Vanishing People :June27-Ins.
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Thoroughbred, Therjune 13-20.
Torrent, The :June 13-20.

Travis Coup, The:June27-Ins.
Three in Exile :June27-Ins.
Verdict, The :June 13-20.

Virgin, ThetJune 13-20.

Where the Worst Begins :June27-Ins.
Wrong Coat, The:June27-Ins.
Wild Girl, The:June27-Ins.

United Artists
Bronze Collar, The:May 16-7,12.

Don Q, Son of ZorroiMay 16-7,10.

Gold Rush, The :Mayl6-7,9.
Little Annie Rooney :May 16-7,8.

Sally of the Sawdust:May 16-7,11.

Universal
Arizona Sweepstakes :May 23-4.

Beauty and the Brute:June 13-2.

Border Sheriff, ThetMay 23-6.

Bustin’ Through :May 23-6.

Beautiful Cheat, The:May 23-4.June 13-3.

Circus Cyclone, The:May 23-6.

Calgary Stampede, The:May 23-5.

California Straight Ahead :May23-4.
Chip of the Flying U :May 23-5.

Dangerous Innocence :J une27-2.July11-11.
Demon, The:May 23-6.

Fighting Peacemaker, The:May 23-6.

Goose Woman, The :Apr.l8-3.May 23-4.

His PeopIe:May 23-5.June 13-3.

Home Maker, The:May23-4.Junel3-3.
Hunchback of Notre Dame, The:May 23-3.

I’ll Show You the Town :Mayl6-2.June27-2.JuIyll-
10 .

Kings Up:May 23-5.

Lightning Jack :May 23-6.
Little Giant, The :May 23-4.June 13-3.
Lorraine of the Lions :May23-4.

Looking for Trouble :May 23-6.

Love Thrill, The:May 23-5.

Man in the Saddle, The:May 23-5.

My Old Dutch :May 23-5.June 13-3.

On the Frontier :May 23-5.

Out of the Flood :May 23-6.

Peacock Feathers :May23-4.Junel3-2.
Phantom of the Opera, The:May23-3.
Rustlers’ Ranch:May 23-6.

Sally in Our Alley :May 23-5.

Scrapping Kid, The:May 23-6.

Siege :May23-4.Junel3-3.June27-2.July11-10.
Sky High Corral :May 23-6.

Snowbound :May 23-5.

Spook Ranch :May 23-4.

Sporting Life, The:May 23-5.June 13-3.

Stella Maris :May 23-4.

Still Alarm, The :May 23-5.June 13-2.
Teaser, The :May23-4.Junel3-3.June27-2.July11-11.
Terror, The:May 23-6.

This Way Out:May 23-5.

Titans, The:May 23-4.

Triple Action :May 23-6.

Two Blocks Away:May 23-5.June 13-8.
Two-Fisted Jones :May 23-6.

Under Western Skies :May 23-5.

Where Was I? :May 23-4.

White Outlaw, The:May 23-6.

Whole Town’s Talking, The:May 23-5.
Western Pluck:May 23-6.

Two Shall Be Born:BOR-20.

Warner Brothers
Age of Innocence, The:May 16-25.
Bridge of Sighs, The:May 16-25.
Broadway Butterfly :May 16-25.
Dark Swan, The:May 16-25.
Eve’s Lover:May 16-25.June 6-6,7.

Find Your Man:May 16-25.
How Baxter Butted In :Mayl6-25.JuIy4-15.
Kiss Me Again :May 16-25.
Lost Lady, A:May 16-25.
Lighthouse by the Sea:May 16-25.
Lover of Camille, The:May 16-25.
Man Without a Conscience :May 16-25.
My Wife and I:May 16-25.
Narrow Street. The:May 16-25.
On Thin Ice: May 16-25.
Recompense :May2-19.Mayl6-25.
This Woman :May 16-25.
Three Women :May 16-25.
Tracked in the Snow:May 16-25.
Woman Hater, The:Mayl6-25.

Short Subjects

Bischoff, Inc.
Biff Comedies :May 2-16.

Classics in Slang :May 2-15.
Gold Medal Comedies :May 2-17.

Criterion Classics

Honeymooners in Grand Canyon : June 13-60.June
20-66.Julyll-o3.

Davis
Cinema Stars :June27-119.
Fragments of Life: May 23-163.June 13-18.June 27-

119.

Hey, Fellows :May23-163.Junel3-18.June27-119.
It Might Happen to You:May 23-163.
Mystery Box, The:May23-163.Junel3-18.June 27-119.

Junel3-18.June27-119.
Peggy the Vamp:May 23-163.

Power God, The :May23-163.Junel3-18.
Saturday :May 23-163.
Sheiks and Shebas: May 23-162.Junel3-18. June 27-

119.

Educational

Air Tight :Julyll-16.
Balto’s Race to Nome :May 2-6.

Bobby Vernon Comedies :June27-Ins.Julyll-16, 17.

Bright Lights :Julyll-16.
Cameo Comedies :June27-Ins.
Christie Comedies :June27-Ins.
Curses :May 30-9.

Dome Doctor, The:May 16-20.

Don’t Pinch :Julyll-16.
Educational Pictures :Mayl6-21.
Felix the Cat:June27-Ins.
French Pastry :Julyll-16.
Great Guns :Julyll-16.
High Gear :Julyll-16.
Iron Mule, TherMay 30-9.

Jimmie Adams Comedies :June27-Ins.
Juvenile Comedies :June27-Ins.
King Cotton :June 6-13.

Kinograms:May2-7.May23-23.June20-7.June27-Ins.
Lupino Lane Comedies :June27-Ins.
Lyman H. Howe’s Hodge-Podge :June27-Ins.
Mermaid Comedies :May9-ll.June27-Ins.
Tuxedo Comedies :May30-9.June27-Ins.
Walter Hiers Comedies :June27-Ins.

Film Booking Offices

Adventures of Maisie:June27-137.
Bray Cartoons :Mar23-Ins.June27-137, 171.

Crackerjack Comedies :May23-Ins.
Fighting Blood Series :May 23-Ins.
Fighting Hearts Series :May 23-Ins.

Go-Getters Series:May 23-Tns.
Jimmy Aubrey Comedies : May 2-83.

Pace Makers, The :May2-75.May23-Ins.
Stan Laurel Comedies :Junel3-78.
Telephone Girl Scries, No. 1, No. 2:May 23-Ins.

Fox Film Corp.

Fox News:May2-ll.May9-Ins.May23-18.May30-7,12,
13.Junel3-10.June27-9, 138, 140.July 4-4.July 11-14.

Fox Varieties :May9-Ins.Mayl6-18.May30-7.June27-
9,138, 141.July 4-4.July11-1 4.

Imperial Comedies :May9-Ins.May30-7.June27-9,141.
July4-5.July 11-14.

Married Life of Helen and Warren. The:May9-
Ins.May30-7.June27-9, 138. 140.July11-14.

O. Henry Stories: May9-Ins.May 30-7.June27-9, 139,
140.Julyll-14.

Van Bibb»r Comedies :May 9-Ins.May 30-7.June 20-

10.June27-9,141.

Pathe

Aesop’s Film Fables :June 6-Ins.
Alice Day Comedies:June 6-Ins.

Ben Turpin Comedies :May23-186.June 6-Ins.
Brides of All Lands:June 6-Ins.
Bull and Sand :June27-74.
Breaking the Icc:June27-76.
Butter Fingers :June27-76.
Charlie Chase Comedies:June 6-Ins.
Clyde Cook Comedies:June 6-Ins.
Cold Turkey :June27-73,76, 77.
Giddap:June27-74,76.
Glenn Tryon Comedies :June 6-Ins.
Good Morning Nurse :June27-76.
Green Archer, The:June 6-Ins.
Hal Roach Cemcdies :Mayl6-116.June6-Ins.
Harry Langdon Comedies :May 9-69.June 6-Ins.
Haunted Honeymoon, A:June 6-Ins.
Hold My Baby :June 6-Ins.
Honeymoon Hardships :June27-73,76.
Idaho :June6-Ins.
Iron Nag, The:June27-74,76,77.

Janie and the Waning Glories :June 6-Ins.

Lion’s Whiskers, Thc:June27-74,76.
Lizzies of the Field :June27-76.
Lloyd Comedies:June 6-Ins.

Love and Kisses :June27-73, 76,77.
Mack Sennett Comedies:May9-100.June6-Ins.
Our Gang Comedies :June6-Ins.
Over There>-Abouts:June27-76,77.
Pathe News :June 6-Ins.
Pathe Review :Julyll-76.

Play Ball:June6-Ins.JuIy4-84.
Prettiest Girl I Know, The:June6-Ins.
Rainy Knight, A:June27-73.
Ralph Graves Comedies :June 6-Ins.

Romeo and Juliet:June27-76.
Sneezing Beezers :June27-74,76.
Spats Comedies, The:June 6-Ins.

Sportlights : June6-Ins.
Stereoscopies :June6-Ins.
Sunken Silver :May 30-84.June 6-Ins. June 13-92.

Super-Hooper-Dyne-Lizzies :June27-74,76.
Tee for Two:June27-73,76.
Topics of the Day :June6-Ins.
Wild West:June 6-Ins.

Rayart

Billy the Kid:May 23-Ins.

Fast Steppers :May 23-Ins.

Leather Pushers :May 23-Ins.

Super Speed :May 23-153.

Red Seal

Animated Hair Cartoons :June 27-136.

Filin Facts :June27-136.
Gems of the Screen :June27-136.
Ko Ko Car Tunes :June27-136.
Flirting With Death :June27-136.
Marvels of Motion :June27-136.
Out of the Inkwell :June27-136.
Thru Three Reigns :June27-136.

Sering D. Wilson & Co., Inc.

Columbus Discovers a New Whirl :May 23-165.

Ebenezer Ebony Comedies :May2-18.
Floral Feast, A:May 23-165.

In a Cottage Garden :May 23-165.

Flying Elephant, TherMay 23-165.

Karlo Kolor Komics :May2-18.
Kid Noah :May2-18.
Musical Melodies: BOR-46.
Redhead Comedies :May2-18.
Thundering Waters :May 23-165.

Wonder Book, The :May23-165.
World in Color, TherMay 23-165.

Universal

Ace of Spades:May23-3.June27-145.
Blue Bird Comedies :May23-3.June27-142.
Buster Brown Comedies :May 23-9.

Century Comedies :May2-2.May23-9,9.June20-2.
June27-142.July4-3.

Fast Express, The:June20-2.July4-3.
Fast Steppers :June20-2.July4-3.
Fighting Ranger, The :May 30-2, 3.June 20-2.

Great Circus Mystery, The:June20-2.July4-3.
International News :May2-45.May23-3.June27-144.
In the Days of Buffalo Bill:BOR-58.
Iron Man, The :June20-2.July4-3.
Leather Pushers :June 20-2.

Little Red Riding Hood :May 23-9.

Perils of the Wild:June 27-144.May 23-8.

Phantom Island, The:May 23-8.

Radio Detective, The :June27-145.
Riddle Rider, The:June20-2.July4-3.
Scarlet Streak, The:June27-145.
Strings of Steel :May23-8.June27-145.
Winking Idol, Thc:June 27-145.
Wolves of the North:June20-2.July4-3.

$20,000REWARD
f

for the capture of
,

I^WHITE OUTLAW
s JJ
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CHICAGO PERSONALITIES
! — = By J. S.

I

$500,000 to Boost Screen in Chicago

S
TATISTICIANS connected with Chicago’s “Greater Movie Season”
have figured it out that the campaign here will cost approxi-
mately $500,000. You exhibitors, don’t let that imposing figure

frighten you, for you are asked to contribute but a very small portion of

the total.

HERE is the way the statisticians

—

Ralph Kettering, general manager;
Lou Kramer, publicity manager, and
Barney Balaban, treasurer—arrive at

that total;

Chicago theatre men will donate
$50,000.

Chicago merchants, manufacturers and
banks will spend $250,000 in cooperative
advertising.
Chicago newspapers will devote pages

to the campaign, and if paid for at space
rates this would mount into the thou-
sands.

Prizes worth $100,000 will be awarded.
The manufacturers of crackerjack will

distribute 1,000,000 packages of their

product. Each package will carry the
“Greater Movie Season” slogan.

Railroads are contributing two trips to
Hollywood, two trips to Miami, two to

New York and two to Washington.
There will also be two trips abroad to
be awarded as prizes.

Wrigley is contributing 100,000 boxes,
or 1,200,000 packages of gum for distri-

bution by the theatres to their patrons.
The gum, crackerjack and other prod-
ucts will be assigned only to those the-
atres participating in the drive.

On August 1 there will be a mammoth
parade in which industrial organizations
of the city will have floats.

Will H. Hays will be here for the
parade and if present plans carry
through there will be 15 or 20 stars and
players on from New York.
Mayor William E. Dever and Gov-

ernor Len Small will issue proclama-
tions urging the public to support the
screen.

These are just a few of the things ar-

ranged by the live wires in charge—Ket-
tering, Balaban, Kramer, Russell Moon,
Dan Roche, Jack Miller, Bill Hollander,
Lloyd Lewis, A1 Sobler, Harry Earle,

Earl Johnson and others.
* * *

The Glorious Fourth took a lot of the

boys to the fish ponds, the races and other

summering places.

%

Fred Aiken motored to Archbold, O.,

wherever that is, for the week-end.
^ ^ ^

Harry Lorch took the family to Green
Bay.

* * *

Clarence Phillips had to stay in town to

wheel the baby around the block.

^ J?c ^

Unless we miss our guess there was no
force powerful enough to keep Gradzvell

Sears home from the races.

* * *

Harry Corbett of the Woodlawn arrived

on the West Coast just in time to get a

line on how they celebrate out there. He
arrived out in Ray Murray’s village along

last Thursday, we believe.

* * *

F. O. Nielsen, Renown salesman, greeted

us with a broad grin last week. Mrs. Niel-

sen had just presented him with a bouncing
eight-pound boy. Wonder if he’ll be a

theatre owner, an exchange man, a pro-

ducer or a star? One thing certain, he’s

now star of the Nielsen family.
* * *

Friends of Sam Abrahams wished him
merrily on his way at a party at the Cove-
nant club Monday night. Among the gifts

presented to the genial exhibitor was a
traveling bag. Sam left July 7 for Pales-
tine and other foreign ports.

* * *

Arnold Schaak, of the Keystone and
Panorama theatres, is back with the mark
of the California sun all over his face.

* * *

Ben Beaded has joined Celebrated Play-

ers as general sales representatives. More
power to you, Ben.

H4 'K

Jerry Abrams has a trick dog at his

Renown exchange. In fact, the “dern”
dog’s a mind reader. If you’re an exhibi-

tor ready to sign on the dotted line, the

dog wags his tail. If you enter the ex-
change for no good purpose, beware

!

* * *

Abe Cohen's handling publicity on the

Fox product for the new season during
the interim while the Monroe theatre is

being remodeled. The Monroe opens again

on July 18 with an indefinite run of “The
Lost Battalion.”

* * *

L. M. Rubens was in from Joliet last

week to bid goodby to his Japanese and

world traveled friend, Del Goodman, who
departed Sunday for a trip around the

globe for Fox. What hard luck some of

these boys fall into.
:fc * *

Lester Sturm, Detroit manager for

Metro-Goldwyn, was in last week to tell

all his friends about the new oasis across

the Canadian border. Pat Guerin accom-
panied him.

^ *

Cecil Maberry, district manager for Pro-

ducers Distributing Corporation, advises us

that increasing business and a desire to

render better service has made it necessary

to open a branch at 1003 High street, Des
Moines. Eddie Lipson is manager of the

new exchange. To “Punch” Dunkel, Pas-

time theatre, Iowa City, goes the honor of

handing in the first contract. Tom Arthur,

Cecil theatre, Mason City, got under the

wire a close second.
* * *

Speaking of new branches, Fox has just

opened its office at Milwaukee with Jack

Lorens as manager. Milwaukee’s becom-

ing a full fledged exchange center.
* * *

O. J. Lambiotti, Tivoli theatre, Misha-

waka, made his regular pilgrimage to town
last week, and dropped in for a minute at

the Fox office.
% sfc ^

Now that his pet hound has recovered

there was nothing for Oscar Florine to do

but get “under the weather” himself. It’s

nothing serious, however. Just a loose

tooth and Oscar’s afraid to get in the den-

tist’s chair.
* * *

Jimmy, Ray, Walter and Chick, please

note : We’re not on Universal’s paj' roll

this week.

Mrs. Clyde Eckliardt was visiting friends
last week.

sjc ^

Arthur Mitehard, Fox Chicago statisti-

cian (it’s easier to write that word than
pronounce it), was off for Yellowstone and
sundry points to the westward July 3 on
his breathing spell.

* * *

Charles Lundgren, who has been resident

manager of the Pro-Dis-Co office at Mil-

waukee, becomes boss of the full exchange
to start operating there this month. Al-
terations are being made and vaults are

being built. The Chicago exchange will

be represented at the formal opening.
* * *

Max Sclvwarts, golf pro and Metro-
Goldwyn city sales pusher, has hurled a

defi at all tee-builders shooting 175 or up-

wards. Of course the emphasis is on the

“upwards.”
* * *

Earle Silverman of First National is re-

ceiving a lot of second-hand congratula-

tions these days. His sister was married
last week.

* * *

H. T. Loper of the Lyric theatre at

Springfield, 111., breezed into the Metro-
Goldwyn exchange last week to tell how
well things were going.

* * *

Just because Nat Wolff of the Orpheum
circuit was to take unto himself a better

half, a lot of the Film Row gang got

together with him last Tuesday night at

the Parkway hotel to prove to him he had
no corner on beaming smiles. The festivi-

ties included Al. Sobler, Earle Silverman,

Bill Bender, Lloyd Lewis, Ben Derkowicli,

of Balaban & Katz, Harris Wolfberg, Clay-

ton Bond, Floyd Brockell and Gradzvell

Sears. Nat said the “I do” Thursday.
* * *

I. Maynard Schzvarts, manager of the

Educational hangout, is home with his

bride after their honeymoon promenade
down the board walk at Atlantic City.

* * *

They’re still talking in whispers about

the robbery that almost was. It seems

that a policeman of the unusual name of

Olson averted a holdup of the Pastime the-

atre at 66 Madison street when he saw
two men with pistols loitering in the neigh-

borhood.
* * *

Bill Cook of First National applied the

elbow varnish to his old Liz and honked

off to New York for a vacation. He went

by way of Canada but they aren’t saying

whether he stopped off in Windsor.
* * *

M. Van Gelder, of the Fox Chicago of-

fice, has been shifted to the Milwaukee

branch where Manager Jack Lorents holds

forth.
jJj

V. A. Nokomis, owner of the Rex the-

atre over on Racine avenue, has had his

house all painted and decorated, adding

new fixtures and carpets. He says business

is rarin’. It must be.

* * *

Frank Flahertv has taken the word
“practically” out of the dictionary and

tacked on a new meaning. They’re saying

over at the Fox rooms that it has some-

thing to do with closing sales.

* * *

Paul Gray, last here with Wesley

Barry, as director of his personal appear-

ance tour, was in Chicago last week.

Previous to his connection with Warner
Brothers, Paul handled personal pub-

licity for Jackie Coogan. He came this

time in the interests of the Coronado
Band and left for Champaign and Dan-
ville Friday on business for Anna May
Wong, who is making personal appear-

ances.



The final safeguardfor success—

EASTMAN
POSITIVE FILM

To make the most of a picture from

the box office view point you carefully plan

the publicity notices, newspaper advertise-

ments, lobby displays, tie-ups.

But one more safeguard for success

remains—photographic quality. Look in the

film margin for the black-lettered identifi-

cation “Eastman” and “Kodak” and you

know that the screen will show all the

quality of the negative.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.



It Hits the Popular
Fancy Bight onthe Seams!

Allene KaywValter Miller
From the story iy Jo/?/) J.Mc6f(Z(F

Baseball as a background but romance and thrills

for all.

Put on like a super-feature,—a big leaguer in all

that the name implies.

Will pull like a World Series in your house!

Pafheserial
Scenario by

Frank Leon Smith
Directed by

Spencer Bennet
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Oakhj Theatre-LakeWorth.F/a

.

s
\

Missouri Theatre -St.Louis

AS a money-maker for exhibitors, the Mighty
Wurlitzer Unit Organ sets the pace from coast to

coast. In big and small theatres Wurlitzer Music holds

the same high standard. It gives to pictures the final

punch which makes theatre-goers look forward to the

next program.

That’s why Wurlitzer owners large and small feature

Wurlitzer Music in their advertising.

Wurlitzer installations are planned for individual the-

atres. The saving offered by the efficiency and experi-

ence of our engineers is yours. Our prices and terms are

within the means of every exhibitor. Write today for our

beautiful new catalog—just off the press.

Ellen Theatre -Boieman.Mont:

The fine tone and great volume of the

Wurlitzer Grand Piano makes it particu-

larly adapted to the needs of the theatre

orchestra. Special catalog on request.

PIANOS * ORGANS * HARPS * MUSICAL INSTRUMENTS

... s
. . ;

•

CINCINNATI NEW YORK
121 E. Fourth St. 120 W. 42nd St.

SAN FRANCISCO DENVER
250 Stockton St. 2106 Broadway

And' Forty-four Branches in Thirty-three Cities

CHICAGO
329 S. Wabash Ave.

LOS ANGELES
814 S. Broadway

WURLITZER ISSUES SPECIAL CATALOGS OF UNIT ORGANS
- - PIANOS - - HARPS - - GENERAL MUSICAL INSTRUMENTS
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ROCKBESTOS
-the asbestos covered wive

The Picadilly Theatre

depends upon Tipckbestos
When it comes to the selection of Motion
Picture Cable—the best projectors are

equipped with Rockbestos. It gives the

greatest amount of service, and cuts re-

placement costs.

Asbestos covered

Stage Cable
Arc and Spotlight Cable
Fixture Wire Samples Sent on Request

The Simplex Projector is used
in the Picadilly Theatre

—it is Rockbestos equipped

ROCKBESTOS PRODUCTSCORPORAT I ON
5942 Grand Central Term. Bldg., New York NEW HAVEN, CON N. Madison Term. Bldg., Chicago
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Practical Theatre Seating

T lllE

THE seating of the Capitol Theatre at Logan, Utah, is a fine example of how
Heywood-Wakefield Opera Chairs may be adapted to a decorative scheme.

No matter what your plans, there is a Heywood-Wakefield chair-design to ex-

actly meet your particular seating requirements. They are designed to secure

the limit of comfort, appearance and seating capacity. It is just such engineer-

ing problems as yours which are being solved for Theatre owners by Heywood-
Wakefield seating experts. This service, backed by our 99 years of seat-building

experience, is furnished without charge or obligation, through "2

BALTIMORE, MD.
BOSTON 45, MASS. Winter Hill

Display Floor, 1 74 Portland St.
,

BUFFALO, N. Y. Wells and Carroll Sts.

CHICAGO, ILL. 2653 Arthington St.

Display Floor, American Furniture Mart

HEYWOOD-WAKEFIELD WAREHOUSES
1 13 W. Conway St. KANSAS CITY, MO.

LOS ANGELES, CAL.
NEW YORK, N. Y.
PHILADELPHIA, PA.
PORTLAND, ORE.
SAN FRANCISCO, CAL.

1310 W. Eighth St.

215 East 6th St.

516 W. 34th St.

244 So. 5th St.

148 No. Tenth St.

737 Howard St.

Imlfg
|

ST. LOUIS, MO., Sixth and O’Fallon Sts.
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ETTER THEATRE
A monthly supplement of Exhibitors Herald, published for the information and

guidance of exhibitors in matters of theatre construction, operation and equip-
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Witli Equipment”“Do It

1
AST year the Hopkins theatre, Cotter,

Ark., closed up for the month of

August. This season it will remain

open.

Behind this statement, unimpressive as

it may seem at casual reading, is sub-

stantiation of a theory long expounded

by this department, namely that many

theatres which close in summer could

just as well remain open if due consid-

eration is given the primary factor

which will make summer operation pos-

sible. That factor is the equipment of

the theatre.

The announcement of the Hopkins

theatre is accompanied by the explana-

tion that the theatre has recently in-

stalled a new screen. Installation of four

new cooling fans are also under way.

Other improvements and necessary

equipment is also being arranged for, we

assume.

In deciding to remain open this sum-

mer the Hopkins theatre is giving im-

mediate attention to the comfort facili-

ties of the theatre itself—a thing with-

out which neither this nor any other

theatre may hope to combat nature’s

attractions.

We believe there is much food for

thought among small town theatres in

this connection. Film and other enter-

tainment notwithstanding, the equipment

of the theatre is the keynote on which

will rest success or failure in summer
operation. This fact is being more gen-

erally recognized each year.

Paramount's School

for Managers
The training school for theatre man-

agers which Famous Players-Lasky will

open next month holds forth many in-

teresting possibilities for development of

phases of successful theatre operation

that have heretofore been passed over.

It should be productive of new thoughts
and many new ideas. There has been an

inclination, we believe, to overempha-
size certain angles of managerial work

and enterprise, while others, such as

familiarity and intimate knowledge of

requirements and operation of the phys-

ical theatre, have been considered of

secondary importance. The proportions

and complexities of the present day the-

atre building has made this side of the

manager’s job one of first importance.

In This Issue
"Do It With Equipment,” by H.

E. Holquist.
Indirect and Floodlighting of

Motion Picture Theatres, by G. E.
Cochran.

Creating Business Atmosphere
With Lobby Advertising, by Pres-
ton W. Grounds.
Society of Motion Picture En-

gineers Holds Successful Meet in

East.

Personalities at Meet of S. M.
P. E.
Do We Build to Burn? by

Virgil G. Marani.
Ask Names Placed on Music

Roll Exchange.
Fire Protection, Heating and

Ventilation of Theatres, by Nor-
man M. Stineman.
Fulton Company Will Equip

New Ascher House.
First List of Stop Chart Service

Theatres Published.
New West Coast-Langley House

in Pasadena, Calif.

E. E. Fulton Company Re-es-
tablished in Merger of Fulton
Brothers.

Skouras St. Louis House Called
Most Beautiful Open Air Theatre.

First View of Project to Have
World’s Largest Theatre.
New Building Code Put in Op-

eration in New York.
Gas Boilers On Roof Heat Big

London Picture House.
Four Thousand Seat Playhouse

Reported for S. F. Business Sec-
tion.

Ready to Begin Work on $100,-

000 House at Santa Ana.
Film Standardization Seen as

Move Toward Better Pictures.

The Exhibitors Information and
Catalogue Bureau.

They’re Getting

Bigger and Bigger
Announcement has been made that S.

L. Rothafel is to have the world’s largest

theatre in the playhouse to be construct-

ed at the rear of the Manger hotel in

New York. It is to seat 6,000. Which
leads to speculation as to what the fu-

ture holds in the way of large and elab-

orate cinemas. Two years ago, in a sur-

vey conducted by “Better Theatres” the

consensus of opinion was that the picture

theatre had reached its maximum size in

the 5,000-seat house. The Rothafel proj-

ect rather explodes this theory. Perhaps
we will change our minds again in the

next few years and decide that even this

mammoth project does not spell the ulti-

mate in the size of picture film theatres.

What s In a
Name ?
The consolidation of the equipment in-

terests of the Fulton Brothers under the

name of E. E. Fulton Company brings to

mind that here is a name which is integrally

a part of the motion picture industry’s

pioneer days. The Fulton name dates back

to 1910 when E. E. Fulton foresaw the

great strides which the motion picture was
to make and which would create a line

of business which he chose to follow. He
started a motion picture equipment sup-

ply agency. It grew, as the popularity of

pictures grew, according to his expecta-

tions. Since then the supplying of equip-

ment to motion picture theatres has become
a great industry in itself, engaging the at-

tention of hundreds of men and represent-

ing thousands of dollars in investment.

This is a proud time in the lives of Ful-

ton’s sons, Carl, Ralph and Myron. As-

sociated with their father during his busi-

ness career they have now consolidated and

brought under one organization and under

the name of the original company the pio-

neer business established by their father.

Thus a pioneer name is perpetuated in the

industry.
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Indirect

and
Floodlighting

in

MOTION PICTURE
THEATRES

By G. E. COCHRAN
Illuminating Engineer, Curtis Lighting, Inc., Chicago

THERE is a popular desire, in these days, to talk at

length .of the rapid advance of mechanical and
scientific progress. Radio, perhaps the most spectacu-

lar of recent developments, now holds the center of

the stage in this regard and has renewed afresh this

wide spread topic of discussion. The result is many
examples of progress and development, equally out-

standing and important, are overlooked. The use of

electric light, as an instance, has made exceptional

strides in the last five years. More and more, we as a

nation are appreciating that lighting is not so much a

matter of lamps alone, as it is the application of the

proper equipment to harness and control illumination

to suit our needs.

Theatres, particularly those of motion pictures, have
done more than any other branch of industry to develop
the art and science of illumination. And the tendency
of this vanguard, during the past few years, has been
toward indirect lighting. All of which has done much
to further architectural design and beauty as well as

increase box office receipts. Probably no other advance
in theatre design since the elimination of the obstruct-

ing pillars and posts has had so marked an effect on
box office receipts as has the adoption of indirect

lighting. Indeed, it has been as great an influence in

that regard as the betterment of films, screens, projec-

tors, or any one of the multitude of improvements
made to motion picture theatres since the day of the

nickleodeon.
* * *

Fig. 1. Alahambra theatre, Milwaukee, Wisconsin, a splendid
example of indirect lighting by suspended fixtures.

Indirect lighting for theatres takes two common
forms : suspended fixtures and cove lighting. So flex-

ible is the principle of lighting and so adaptable to all

conditions that nearly every theatre can re-equip the

foyer or auditorium to provide for its installation,

while nearly every theatre recently erected is employing
the method either in combination or singly.

One of the reasons why indirect lighting has received

such impetus is the ability to use color. Color lighting

has been employed for years on the theatre stage.

Today, however, we find it commonly used throughout
the building, more particularly the auditorium. Through
the use of color and dimmer equipment, with each
change of scene on the screen the house can be bathed
in whatever tint or soft glow of light is best suited to

accentuate the feeling of the moment. Not only does
this lighting unconsciously effect the mental attitude of

the audience and make the patrons more responsive

to the various emotions displayed on the screen, but it

serves to provide the interior decorations with a never-
ending variation in appearance.

By installing the X-Ray indirect system of color
lighting with the dimmer, using red, blue and green
color screens in connection with the white or cream
bulbs, all the colors of the rainbow can be secured,
when and where desired and changeable at will. This
is the sort of equipment so many of the outstanding
theatres are now using, such as the Balaban & Katz
theatres in Chicago, Eastman theatre in Rochester, and
hundreds of others.

* * *

A splendid example of indirect lighting obtained
through the use of suspended fixtures is seen in Figure

Fig. 2. Interior of Balaban & Katz’s Chicago theatre, Chicago,
lighted entirely by cove lighting, no fixtures being visible.

Fig. 3. Orchestra pit in Chicago theatre floodlighted by an ar-

rangement which is said to effect great economy in current

cost.
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One, that of the Alhambra theatre, Milwaukee, while
an unusual example of cove lighting and an entire
absence of suspended fixtures is seen in Figure Two

—

that of the Chicago theatre.

In addition to the added attraction afforded by in-

direct lighting and the use of color, it invariably has
the feature of economy. X-Ray color lighting is

secured by color screens fitted over the lamp reflectors.

It has proven the simplest in the matter of maintenance
and the lowest in operating cost. The system elimi-

nates the use of colored or dipped lamps, thus making
possible the use of higher wattage and the more effi-

cient Mazda “C” lamps. This, as we well know, means
fewer light units to clean or renew, less handling, with
a corresponding reduction in breakage liability.

Figure No. 3 shows the Chicago theatre dark, save
for the flood lighting of the orchestra pit. This light-

ing is effected from both above and from the balcony,
X-Ray reflectors being used. Back of the proscenium
eight 500-watt lamps are employed, while in the rail of
the balcony ten 250-watt lamps are used. Thus a total

of 6,500 watts are used in the floodlighting of this pit—
a total which saves seventy-eight per cent of the cur-

rent over that required by ordinary equipment.

* * *

The above view of the California theatre, San Francisco, gives

a good idea of the effect of floodlighting.

The American theatre, Chicago is ingeniously lighted as is ap-
parent from a study of the photograph above.

A view of the interior of the Allen theatre, Cleveland, O. which
is regarded as a fine example of theatre illumination.

It is sometimes the case m the lighting of theatres

that the fixtures are selected after the building is com-
pleted, or at least is given secondary consideration to

other equipment. This usually results in lighting equip-

ment that poorly fits or lacks harmony with the other
features of the building. It is just as essential for light-

ing fixtures to accurately fit the general scheme of
design as the drapes, wall decorations, seats, stage

effects, etc. The co-operative efforts of theatre owner,
architect and contractor in making a careful study of

the lighting problem, along with the other details of
the building, will be rewarded by more suitable, more
economical, more efficient and more resultful lighting.

Night illumination of any building, but more particu-

larly the theatre, has been found a source of profit

—

an excellent advertising medium. However, to outline

a building with hundreds of bare lamps is an expensive
way to hide its beauty. To floodlight the entire front

or surface of the building, however, is an economical
means of enhancing its beauty. Not only does flood-

lighting put the theatre “on the map,” but almost in-

variably its operation is lower in cost than the opera-
tion of a lettered sign. Indeed, a comparison of costs

between floodlighting and sign advertising will show a

balance (ordinarily) in favor of floodlighting—both in

the matter of operation and installation.

The success of floodlighting depends on three fac-

tors : the selection of equipment, their placement, and

the maintenance. Only a competent, thoroughly quali-

fied electrician should be employed to install floodlight-

ing equipment. Once in operation, w&ekly cleaning and
inspection is good practice. Dead lamps, dusty reflec-

tors, or the slight movement of a reflector, will do
much to nullify the effect justly expected from flood-

lighting. In the case of the nationally known Wrigley
building in Chicago, it is the duty of one man to make
daily inspections of every battery of lights. This prac-

tice is worthy of imitation since it assures maximum
results at all times.

* * *

Projectors are made in a variety of sizes and shapes

and are suitable for use with various lamp sizes and
the special requirements of different localities. The
lamps ordinarily range from 200 to 1500 watts. The
intensity of the light, however, depends upon the type

of reflector employed. In general, there are three

types : the extensive, the distributing and the concen-
trating. The former gives a wide, smooth distribution

of light for close-up work; the distributing reflectors

provide a more concentrated beam for work at average
distances, and the concentrating reflectors throws a
long, narrow beam for illumination at long distances.

In the selection of reflector types, professional advice
often makes for better results.

As an example of the variation in size of the respec-
tive fields, when using a 1,000-watt lamp with the three
types of reflectors, the beam from an extensive reflec-

tor spreads 35 degrees and covers a circular area of
62 feet in diameter, yielding an intensity of 1.1 foot-

( Continued on page 37 )
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Creating Business, Atmosphere
with Lobby Advertising

By PRESTON W . GROUNDS
Secretary, Bilt Rite Manufacturing Co., Chicago

E3BY display advertising is not
new, nor is its objective. Yet
certain developments have given

it a new significance for at present
correct lobby advertising not only
sells seats but it can be used to trans-
form an unsightly theatre lobby to a
thing of beauty.

Obviously any scheme that will

create business is one in which every
exhibitor is interested. The double
barrelled accomplishments possible
through modern and correctly placed
lobby frames and wall cases are there-
fore a thing with which every pro-
gressive showman should concern
himself. Lobby equipment of the
right kind, properly placed, will not
only sell more seats but it can be
made to change completely the ex-
terior of a theatre.

* * *

In recent years, the manufacture
of lobby display advertising material
has resolved itself not only into a
study of public psychology but into
things involving theatre architecture,
decoration, and correct atmosphere
as well.

Exhibitors realize that their busi-
ness is becoming more and more
competitive every day and that in
order to build up a steady volume of
business they must make their thea-
tre the best in the community and do
everything possible to keep it c atmos-
phere inviting and cheerful.
No part of the theatre needs careful

thought and attention to carry out this
idea more than the street front and lobby.
After all, it is here that first impressions
of a house are gained and many a pros-
pective buyer of entertainment is either
lost or sold at the entrance.

First and foremost in this connection
comes the idea of display frames and their
value in creating the proper atmosphere
in the lobby and on the front.

Display frames and cases can well be
likened to the “store windows of the thea-
tre.” They are the places where Mr. Ex-
hibitor should display the wares he has to
sell.

How many times have you walked along
the street, and, looking into an especially
attractive store window, seen something
which appealed to you, and gone in and
purchased it? It is a safe statement to
make that if the article had not been dis-
played wtih an attractive background the
thought to buy would never have entered
your mind. It is mainly because of this
fact, because of the power of suggestion
that beautiful store windows possess, that
one modern department store in Chicago
spends upwards of $200,000 annually to
display merchandise in their windows to
best advantage.

* * *

This same principle of advertising is di-

Fig. 2. Artistic display frame with
mirror in center.

A corner case display frame

rectly applicable to the lobby of a theatre.

That same “desire to buy” can unconsci-
ously be instilled in the mind of the passer-
by with proper literature effectively dis-

played. How often have you heard people
say while standing in front of a display
frame, “This show looks pretty good.
Let’s go in and see it.” People walking
past a theatre with no idea of going in are
suddenly brought face to face with an at-

tractive frame containing the day’s pro-
gram properly presented, and are filled at

once with a desire to see the picture.

It follows, therefore, that it is good busi-
ness for the exhibitor to dress up the front
of his house with frames placed at exactly
the phychological spots to arrest attention.

One of the most effective and best known
ways of doing this is by the use of what is

known as corner cases. These frames are
made to encircle the columns on the front
of the theatre so that the literature is dis-

played both on the street side and lobby
side of the entrance. By referring to Fig.

1, you can easily see that a person walking
past the theatre is brought face to face

with the program no matter what direction

he is travelling. If a beautiful painted pos-

ter with a lot of flash is displayed on the

inner side of the corner case, it will act as

a medium to arrest the passer-by’s atten-

tion, who will then stop and peruse the rest

of the literature in the case.

* * *

Another vitally important space for lit-

erature is the wall of the lobby along
which the patrons pass in leaving the thea-

tre. Here, it has been proved, is the best

place to display literature on future attrac-

tions. By properly displaying the week’s
show in advance, the individual learns that

on Monday of next week Rudolph Valen-
tino will be screened at the theatre and
that on Tuesday of next week Corrine
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Outside display frame which is double faced. Holds one sheet and complete set
of photos. An advantage of this type of frame lies in the fact that it can be
used to advertise the complete show.

Griffith will be shown. This information
cannot help but make an unconscious im-
pression in his mind and create a de$ire to

be there on the appointed nights. If the
program is suitably arranged in this fash-
ion the theatre-goer forms the habit of
looking over the coming attractions on his

departure from the theatre.

The type of frame illustrated in Fig. 2, is

one that is quite popular. You will note
that the frame consists of a high base, plate

mirror with literature on either side. This
frame is used primarily along exit walls.

It is a known fact that it is almost impos-
sible for a woman to pass by an inviting

mirror of this type without stopping to ad-
just her hat or powder her nose. Check
up and see. As a result we find that the

logical place for effective advertising is on
either side of this mirror and that when a

lady patron uses this mirror she is bound
to see the pictures displayed on either side.

We have tried to show in these two in-

stances that the frames should be placed
very carefully in a lobby, and by no means
have we ever advocated that the lobby
should be crowded full of frames and
cases. This defeats the very purpose for

which the exhibitor should strive, namely,
to create an efficient advertising display in

his lobby and at the same time keep his

lobby in a class with the rest of the theatre.
S{S * J{S

The writer recently had an experience
which brought home very forcibly the value
of frames in building up a theatre’s pres-
tige. There is an exhibitor in a town in

Southern Illinois who owns a theatre on
the main street and has been making money
for the past fifteen years. The opposition
owns a house only a stone’s throw from his,

practically the same size, but which never
made any real money. A short while ago it

became possible for this exhibitor to take
over the opposition house under very easy
conditions and he did so. His first act was
to dress up the theatre through the medium
of frames and wall cases. It was easy to

understand why the house had never pre-
viously been successful. The front, in-

stead of looking like a motion picture

house, looked more like a shooting gallery.

Three sheet and six sheet posters were
used so promiscuously outside that if a
bally-hoo man were standing along side of

the ticket box, one could easily have mis-
taken the place for a circus.

The first thing was to do away with all

this large paper and install corner cases
containing photos which really have more
drawing power than large posters because
of the fact that it takes the observer long-

er to read them. When new equipment had
been installed the exhibitor said: “I real-

ize, there is only one way to make a win-
ning house out of this losing house. That
is to elevate its class. Frames will play a

big part in doing this. I do not say that

just because we place beautiful frames on
the front of this theatre made of kiln dried

Ask Names Placed

on Music Roll

Exchange
The Music Roll Exchange, in-

augurated by this department at
the suggestion of its readers, now
totals five members. Additions to
the exchange include the names
of Charles E. Baker, Electric
theatre, Tilden, Illinois, and J. G.
Ohlweih, Royal theatre. New Bos-
ton, Illinois. Names of members
of the exchange, which has for its

purpose the exchange of music
rolls among members and others
desiring to do so, is published fol-

lowing:

Music Roll Exchange
(If you have music rolls you desire to -

exchange with other exhibitors send in
your name for listing below.)

R. H. McFarlane, Liberty theatre,

Burkburnett, Texas.

J. M. Bailey, Bailey theatre, Wav-
erly, Kansas.
Gunther & Metzger, Palace thea-

tre, Syracuse, Neb.
Charles E. Baker, Electric thea-

tre, Tilden, Illinois.

Dr. J. G. Ohlwein, Royal theatre,

New Boston, Illinois.

oak and finished in blue polychrome, and
just because they are of a certain width
and height they will make people go into

my theatre. But, I do know that these
beautiful frames so improve the looks of
the house and add dignity to its appearance
that many of the better class of people in

town will go to the theatre and not be
ashamed to be seen in it, whereas now they
are reluctant to enter it. In other words,
frames are the first big step in raising this

house out of the ‘shooting gallery’ class,

and making a real motion picture theatre

out of it.”

¥ ¥ •I'

That, to me, exactly expresses the func-

tion of frames. They increase the effi-

ciency and beauty of your lobby and make
your house a desirable asset to the com-
munity.

We have touched very lightly on some of

the outstanding features connected with

Drawing of theatre lobby showing loca-

tion of corner post display cases.

lobby display frames. In the next article

we will endeavor to show what the exhib-

itor should look for in buying frames, both

in quality and price, and how to judge the

values of frames.

Bear in mind that your patrons enter

your theatre and leave your theatre through

the lobby, and that therefore, first and last

impressions are formed in the lobby.

Frames naturally then, are one of the most

important items in making the lobby what

it should be.

Buy Site for Theatre at

Batavia, N. Y.
Genesee Theatrical Enterprises, Inc., who

own two theatres in Batavia, N. Y., two in

Olean, one in Hornell, one in Salamanca,

and one in Wellsville, have announced
through their president, Nikitas D. Dipson,

thq> purchase of the Community theatre

site in East Main street in Batavia just east

of the Masonic Temple, from Burt W.
Welch, who recently acquired the property

from the Community Theatre Company. A
rumor is afloat that a combination theatre

and hotel will be built on the site, but Mr.
Dipson stated that the officers are dis-

cussing the advisability of erecting a thea-

tre on the site.

Mr. Dipson stated this afternoon that the

intention of his company was to control a

chain of fifty theatres before the year 1926

was ended. Negotiations are now being

made for the addition of ‘four playhouses

to the present chain of seven which the

company now owns. Edward A. Wash-
burn, of Batavia, is vice-president, and
John R. Osborne, of Batavia, secretary and
treasurer of the Theatrical Enterprises.
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First List of Stop Chart
Theatres Published

Service

TN a response to numerous requests, Bet-
ter Theatres this month publishes the

first list of Stop Chart service theatres,

together with the names of projectionists

availaing themselves of this paper’s offer

to supply and periodically check Stop
Charts used. This list includes theatres in

all sections of the country, representing

the big metropolitan houses and the smaller

theatres in proportionate number. Addi-
tional lists will be published in subsequent
issues.

A
C. A. ANGLEMIRE, Y. M. C. A. Theatre,
Na^arpth Pa

J. G. ASHENFELTER, Bridge Theatre.

Petersburg, W. Va.

B
RAY BARTLETT, Majestic Theatre, Ar-

tesia N. M.
VIVIEN P. BAUGHN, Spencer Theatre,

Washington C. H., Ohio.

T. R. BENJAMIN, Isis Theatre, San Ber-

nardino, Cal.

BERNARD BISBEE, Solon Theatre, Spen-

cer, Iowa.
RALPH BOONE, Grotto Theatre, White

Pigeon, Mich.
EARL BOYER, Victory Theatre, Poteau,

Okla.

K. BROWN, Colonial Theatre, Holland,

Mich.
JOHN BRUNSBERG, Issaquah Theatre, Is-

saquah, Wash.
HAROLD BURTON, Alamo Theatre, New
London, Iowa.

WILLIS BUTS, Brokaw Theatre, Angola,

Ind.

C
J. B. CARR, Rex Theatre, Saginaw, Mich.

C. M. CASSILL, Star Theatre, Liberty, Tex.

G. A. CHAPMAN, Sarah Theatre, Canon
City, Colo.

L. P. CHARLES, Grand Theatre, Chetek,

Wis.
ISH CHUMBLE. New Holland Theatre,

New Holland. Ga.
THOMAS COLWELL, West End Theatre,

Bridgeport, Conn.
J. B. CONTER, Palace Theatre, Lakeland,

Florida.

BRUCE COOK, Sarah Theatre, Canon City,

Colorado.
GEORGE T. COONES, Man Theatre, Man.
West Virginia.

COPELAND, Palace Theatre, Little Rock,
Arkansas

P. A. COSGROVE, Luna Theatre, Waverly,
Minnesota.

ED CRAFFETS, Pastime Theatre, Seelyville.

Indiana.

J. N. CULLEN. Lyric and Marlowe Thea-
tres, Jackson, Tenn.

D
G. E. DAVIS, Opal Theatre, Adrian. West

Virginia.

IRWIN H. DAVIS, Gem Theatre, Upper
Alton, 111.

H. A. DAVITTS, Dixie Theatre, Winona,
Wisconsin.

DEKALB THEATRE, Lithonia, Ga.

HAROLD DILLEY, A Muse U Theatre,

Muscatine, Iowa.

Publication of these lists, it has been
pointed out by theatreowners and projec-

tionists in their letters, will facilitate direct

exchange of experiences and comparison
of results between cooperating workers for
the betterment of projection. By informal
correspondence, it is held, minor details

and personal problems not readily dealt

with through the printed columns of the

paper can be worked out for mutual
benefit.

C. M. DUCKETT, Amusu Theatre, Winns-
Boro, Texas.

E
LOUIS EBERT, Arcade Theatre, La Grande,
Oregon.

JOE J. ECKER, Brillion Auditorium, Bril-

lion, Wis.
EVERETT ELLIS, Auditorium Theatre,
Hamilton, Mo.

F
F. M. FACE & SONS, Elmac Theatre,

Maple Rapids, Michigan.
S. FAIRSTEIN, Our Civic Theatre, Rich-

mond Hill, S. L. I., New York.
LESLIE FINGLEY, 113 Otsego Ave. N„
Jackson, Michigan.

GEORGE H. FISHER, Savoy Theatre, North-
field. Vermont.

J. B. FISHMAN, Dixwell Theatre, Hamden,
Conn.

FITZER & HARRISON, Empire Theatre,
Syracuse, N. Y.

H. B. FRANK, Royal Theatre, Macomb, 111.

OLIN C. FULLER. Reel-Life Theatre, Gard-
ner, 111.

G
O. FRED GLASS, Star Theatre. McGook,

j\jebraska
RAY GLEASON, Lyric Theatre, Endicott,

New York.
M. L. GRAHAM, Colonial Theatre, Pitts-

burgh, Pa.

ALLEN GRANT, Crescent Theatre, Newark.
New Jersey.

A. N. GONSIO, Virginia Theatre, Cham-
paign, 111.

H
HACKETT & SONS, City Hall Theatre,

Fairfax, Mo.
C. O. HENNING, Pastime Theatre, Iowa

City, Iowa.
C. E. HOLT, Legion Theatre, Elmwood, Wis.
LEROY HORST, Liberty Theatre, Sanger,

Texas.
ALBERT HOUSE, Electric Theatre, Chilli-

cothe, Mo.

I

KENNETH S. INGALLS, Magnet Theatre,

Danville, Quebec, Canada.

J

J. M. JACOBS, Princess Theatre, South
Boston, Virginia.

CLARENCE JAMES, Opera House, Ulrichs-

ville, Ohio.
F. D. JOHNSON, Opera House, Woodland,
Maine.

CHESTER JOHNSTONE. Leavitt Theatre,

Sanford, Me.

Better Theatres maintains a system of
supply and check whereby all projectionists

making application are provided with Stop
Charts for their use and given the benefit

of periodical survey by which relative prev-
alence of the various stop causes is deter-

mined and steps toward their elimination

made possible. All theatreowners and pro-
jectionists are invited to cooperate in this

manner.

The first list follows:

K
R. W. KESSELL, Rialto Theatre, Junction,

Oregon.
Lee E. King, Star Theatre, Tahoka, Texas.

L
COY LAMBETH, Prof. Young’s Theatre,

Lexington, N. C.

MAX E. LATTERMAN, 6017 Penn. Ave.,

Pittsburgh, Pa.

CAROL W. LAYCOCK, Rivoli Theatre,

Toledo, Ohio.
RUFUS LEIGHTY, Grand Theatre, Wash-

ington, Ind.

W. A. KEITH, Hempstead, L. I., New York
City, N. Y.

R. K. LONG, Arcadia Theatre, Nazareth,
Pennsylvania.

H. C. LUFT, Ritz Theatre, Ritzville, Wash.
OLIVER F. LUFT, Varsity Theatre, Davis

City, Cal.

J. W. LUMPKIN, Cupid Theatre, Miles,

Texas.

M
M. N. MADERD, Opera House, New Braun-

fels, Texas.

C. M. MAXFIELD, Star Theatre, New Hart-

ford, Conn.
A. McBURNEY, Box 506, Onawa, Iowa.

GEORGE A. McDERMIT, Capitol Theatre,

Oklahoma City, Oklahoma.
C. McDonough, Auditorium Theatre, Lib-

ertyville. 111.

A. H. MEINERT, Star Theatre, Albany, Wis.

S. MESSINGER, Orient Gardens, E. Boston,
Mass

HARRY MILLER. Portage Theatre, Akron,
Michigan.

M. F. MINTER, Alimar Theatre, Live Oak,
Florida.

ROY E. MITCHELL, Plainview Theatre,

Plainview, Texas.
MONTGOMERY BROS., Auditorium Thea-

tre, Hamersville, Ohio.

DURELL MONTS, Gayety Theatre, Amory,
Wisconsin.

SIDNEY MORGAN, Happy Hour Theatre,

Walnut, Iowa.
WILLIAM MORTON, Star Theatre, Port-

land, Oregon.
W. M. MORTON. Riveria Theatre, Knox-

ville, Tenn.
H. L. MORROW. W. O. W. Theatre, Grand

Valley, Colo.

J. H. MOSELEY, Ideal Theatre, Cross

Plains, Texas.

N
R. NELSON, Badger Theatre, Stoughton,

Wis.
FRANK NELSON, Grand Theatre, Tulia,

Texas.
( Continued on page 36)
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Called Most Beautiful Open Air Theatre

tflT Skouras Brothers Lyric Skydome and
^ Spanish Garden in St. Louis, newly
reconstructed at a cost of $200,000 is de-

clared the world’s most beautiful open
air theatre.

Of Spanish design, the Skydome from
the outside has the appearance of a build-

ing, hut just beyond the entrance in the
patio the patron comes upon a beautiful

sunken garden. Beyond the garden is the

skydome proper and the seats. The ca-

pacity of the Skydome is 3,000 seats, hut
on busy nights more than 2,000 persons
may stand while waiting to be seated.

The problem of a sudden shower is

adequately provided for by shelters con-

structed around the patio which will ac-

commodate 4,000 persons in case of rain.

Powers projectors and complete booth
equipment for the Skydome were installed

by the E. E. Fulton company, St. Louis

branch.
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Do We Build to Burn?
By VIRGIL G. MARAISl.

Chief Engineer, the Gypsum Industries

O F striking interest to the general pub-
lic is the January, 1925, issue of

“Safeguarding America Against Fire,”

published by The National Board of Fire
Underwriters, which lists in detail the
amazing and preventable fire loss in the
United States during 1923. Commenting
on this national waste of materials and
labor, under caption “A New World’s
Title for America,” the editorial states:

“World titles are no strangers to American.
The soil of America seems fallow for their birth

and the spirit of America favorable to their
nurture. Only—among the concentration here of
championships of the ‘bests’ in this and the
‘higliests’ in that, there are, unfortunately, a few
‘worsts,’ ‘world worsts.’ One of these is the
national fire loss.

“Nowhere in that part of the universe known
to be inhabited is there an amount of burning
to be compared to that in America. This is a
distinction, of course, but it is a wretched one,
especially for a country which makes proud boast
of progress. Material progress is born of shrewd
concern for the future; and what kind of thought
for the future can it be that a people takes
when it continues year after year literally to

burn it up? In the last analysis all destruction
by fire, whether it means the effacement of
natural resources or of improved property, con-
stitutes a burning not only of what is, but what
might be, in time to come.”

The foregoing quoted matter is cer-

tainly food for sober thought especially

since the statements, harsh as they may
seem, are supported by the tabulations
of the Actuarial Bureau of the National
Board of Fire Underwriters which, for

the year 1923, reports the value of fire

consumed property at $535,372,728, an
average of $1,466,775 daily or $1,019 a

minute. Also fire loss in America dur-
ing 1903 was $145,302,155. This pre-

ventable waste has increased 269 per
cent during a period of twenty years in

spite of many commendable efforts to

raise the standard of building construc-
tion through the enactment of laws and
ordinances.

. * * *

Accepting the fact that no substance
will burn unless it is set on fire, it is

safe to state that in a large majority of

instances most of the annual fire waste
is due to strictly preventable causes such
as defective chimneys and flues, fire-

works, etc., gas, open fires ignition of

hot grease and oils, etc., matches and
smoking, open lights, petroleum and its

products, rubbish and litter, sparks on
roofs, steam and hot water pipes, stoves,

furnaces and boilers. Of the fire losses

reported for 1923, more than $29,000,000
was wasted, irrevocably lost, through the
careless use of matches and smoking, and
defective chimneys and flues were re-

sponsible for a fire waste loss of more
than $20,000,000.

It is not necessary, for the purpose of

this article, to list each of the preventable
and partly preventable fire losses, but
with an annual fire loss of considerably
more than half a billion dollars, and the

consequent tax levy to install and main-
tain adequate fire departments and fire

fighting apparatus, a new world’s title

for America might be—“We Build to

Burn.”
* * *

Building code legislation throughout
the states does not provide sufficient fire

protection regulations for the non-fire-

proof (combustible) structure. In sup-
port of this statement attention is

directed to the 1925 report of the Na-
tional Fire Protection Association’s
Committee on Building Construction,
which is a complete set of specifications

for the residence class of buildings. It

is safe to state that if the recommenda-
tions of this report, which are not im-
possible or prohibitive, were enforced as
a part of the building regulations of
every city, the fire loss, for the types of
construction covered, would be reduced
at least 75 per cent.

Considering types of building con-
struction generally, and the commonly
used materials intended to increase the
fire resistance, there is no non-metallic
mineral substance that is making greater
headway, and is more universally recog-
nized as fit for the purposes intended,
than gypsum. In the first place this
mineral is extremely economical and
abundant, being produced in eighteen of
the United States, and Alaska, as well
as being imported from Nova Scotia,
New Brunswick, and Ontario, Canada.
At this time the annual consumption
of gypsum for building purposes is more
than four million tons. For various pur-
poses and in different forms gypsum
structural products are approved by the
Underwriters’ Laboratories, Inc. In
view of the foregoing, and with due con-
sideration of commonly accepted and
prevailing types of construction that in-

volves the use of gypsum in all or any
of the forms in which this product is

marketed, the following will prove of
interest:

(1) In the Construction of Fireproof
Buildings.
The essentials necessary in this type of con-

struction are the use of materials, and combina-
tion of such, which will afford the greatest possi-
ble degree of fire resistance. Since the average
temperature of a fire in a well filled structure
has been found to be about 1,700 degrees Fahr.,
it will be readily seen that under such a degree
of heat it is only a question of time until mate-
rials regarded as “fireproof” will be destroyed.
In other words, and strictly speaking, there is no
material or construction which is actually “fire-
proof” since high temperatures and time will
destroy anything known to man.

* * *

The features aimed at in the assembling of
materials for the fireproof (so called) building
are

:

(a) The thorough and complete protection from
fire of any steel members used to carry loads.

(b) Floor construction of incombustible mate
rials which will resist a time-temperature fire and
water test for four hours. The test to be carried
out in accordance with the specifications for such
of the American Society for Testing Materials.

(c) Roof construction equal to the fire test
requirements for floor construction or, in some
cases, constructed of incombustible materials with-
out regard to the degree of fire-resistance.

(d) The fire protection of steel columns and
trusses for a period of two, three or four hours
time-temperature fire and water test, depending
on the use to which the building is put. The
apartment house or hotel would require but a
two hour fire test, while the storage warehouse
should have the steel supports protected for a
period of three or four hours.

(e) According to the use to which the building
is put there should be well defined restrictions
of floor area between fire walls.

(f) Dividing partitions should be of fire-

resistive or incombustible materials. Between
separate tenancies they should resist a time-tem-
perature fire and water test for two hours.

(g) The walls of public corridors and similar
horizontal exits should be of incombustible mate-
rials which will resist a time-temperature fire and
water test for a period of two or three hours
depending on the occupancy of the building. In
the case of a theatre, hopsital, asylum, and build-
ings of like character the fire test should be for
the three hour period.

(h) Important vertical openings, such as stair-
way and elevator shafts, should be enclosed with
construction of not less fire-resistive value than
required for public corridors and similar hori-
zontal exits.

(i) In the best fire-resistive (fireproof) con-
struction, openings through fire walls, dividing

partitions between separate tenancies, and the
enclosures to vertical shafts, should be equipped
with fire doors capable of resisting the standard
fire and water test for a period of not less than
one hour.

(j)

Wainscoting, framing and trim of all doors
and windows, as well as the doors, should be of
metal in cases where the greatest possible fire

resistance is desired. Wooden floors are often
prohibited. Where woodwork is permitted it must
be in close contact with the fire resisting or
incombustible material. Concealed air spaces
must not be allowed where combustible materials
are used.

In the foregoing, which outlines the high
lights in fireproof (so called) construction, gypsum
in any of its many forms will meet the require-
ments set forth, since the physical characteristics
desired of any material from a fire-resistive point
of view are:

That it must be incombustible and not support
flame.
That it must resist the action of high tempera-

ture for a pre-determined period.
That it must be a poor conductor of heat.
That it must have a low—almost immeasurable

—total expansion when subjected to fire.

That it must not spall, warp or buckle out of
place when attacked by fire and drenched with
water.

That it must be of such form and character as

to be easily adapted to the purpose intended with
due consideration to the equipment and labor
necessary to execute the work.

sjc $ 4s

Standard fire, water and strength tests,

made by the Underwiters’ Laboratories,
Inc., and the fire testing station of

Columbia University have demonstrated,
beyond question of doubt, that for equal

thickness gypsum will resist high tem-
peratures for greater periods of time
than any other commonly used fire re-

sistive (fireproof) material. The destruc-

tion of gypsum from fire is due entirely

to a slow calcination process which takes

place during the period when the chemi-
cally combined (about 20 per cent by
weight) water of crystallization is being
liberated by heat. The tests referred

to have shown that at a temperature of

2,200 degrees Fahr. it will take four

hours to calcine the material to a depth
of 3 1/3 inches. Also, at the end of this

period (4 hours) the temperature of the

gypsum, 3 inches back from the 2,200

degree Fahr. fire, was only 315 degrees
Fahr., and 6 inches back it was but 208

degrees Fahr., or less than the tempera-
ture of boiling water. When we con-

sider the effect of 2,200 degrees of heat

for four hours, and realize that six inches

back from the face of the furnace only

9 1/2 per cent of this temperature had
penetrated, we have a complete answer
to the superior low conductivity feature

of this material.

The calcination of gypsum is a uni-

form and slow process and is not at-

tended by undue expansion, warping,
buckling and similar contributary causes

of destruction. This is due to the fact

that while calcination is taking place the

water of hydration is being liberated in

form of steam, and for this reason the

gypsum mass that is exposed to fire can-

not attain a temperature that is appre-

ciably higher than that of boiling water.

In fireproof (so called) construction

gypsum building products fulfill all the

requirements as follows:

(1) Gypsum tile for furring and for non-

bearing dividing and corridor partitions.

(2) Gypsum tile for non bearing stairway and
elevator enclosures.

(3) Gypsum tile for fire protection of steel

columns, girders, beams and trusses.

(4) Gypsum tile for floor void fillers in re-

inforced concrete construction.

(5)

Gypsum plaster board and gypsum plaster

(Continued on Cage 38)
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Motion Picture Engineers Hold
Interesting Meet in East

Present at Meet

ABBOTT, P. M., Motion Picture News, New
York City, N. Y.

ALEXANDER, D. M., Alexander Film Co.,
Denver, Colo.

#

BENFORD, DR. FRANK, General Electric
Co., Schenectady, N. Y.

BRAUN, D. F., 58 East Wash. St., Chicago,
111 .

BRIEFER, M., Atlantic Gelatine Co., Wo-
burn, Mass.

CHANIER, G. L., Pathe Exchange, Jersey
City, N. J.

CRABTREE, J. I., Eastman Kodak Co.,
Rochester, N. Y.

DAVIDSON, L. E., Spencer Lens Co., Buffalo,
N. Y.

EARLE, R. D., Bay State Film Co., Sharon,
Mass.

FRITTS. E. C., Eastman Kodak Co., Roch-
ester, N. Y.

GAGE, H. P., Corning Glass Works, Com-
ing, N. Y.

COOK, W. B., New York City.

GRIFFIN, H., Nicholas Powers Co., New
York City.

HOLMAN, A. J., Brighton, Mass.

JENKINS, C. F., Washington, D. C.

JONES, L. A., Pres., Eastman Kodak Co.,
Rochester, N. Y.

LANG, C. J., Lang Mfg. Works, Olean, N. Y.

NELSON, OTTO, National Cash Register Co.,
Dayton, Ohio

STORY, DR. W. E., Worcester, Mass.

BURNAP, R. S., Edison Lamp Works, Har-
rison, N. J.

SPENCE, J. L., Ackley Camera Co., New
York City.

TOPLIFF, G. W ., Ansco Co., Binghamton,
N. Y.

PECK, R. L., Ottawa, Canada.

NORLING, J. A., Bray Productions, New
York City.

PORTER, L. C., Edison Lamp Works, Har-
rison, N. J.

DEWITT, H. N., Toronto, Canada.

HITCHINS, A. B., Duplex Motion Picture,
Inc., Long Island City, N. Y.

RICHARDSON, F. H., Motion Picture World,
New York City.

SAVAGE, F. M., Exhibitors Herald, New
York City.

MEES, C. E. K., Eastman Kodak Co., Roch-
ester, N. Y.

TRAVIS, C. H., 131 University Place,
Schenectady, N. Y.

BEATTY, ALBERT M., United Cinema Co.,
New York City.

BARBIER, P., Pathe Cinema, New York
City.

EGLER, C. E., National Lamp Works, Cleve-
land, Ohio.

THEISS, J. H., Dupont Pathe, New York
City.

SENNER, A. G., Herbert Huesgen Co., New
York City.

GRAY, A., Chief Projectionist, Lancaster
Theatre, Boston, Mass.

GLOVER, H. R., Gundlock-Manhattan Co.,
Rochester, N. Y.

GREGORY, C. L., New Rochelle, N. Y.

HERTNER, JOHN, Hertner Elec. Co., Cleve-
land, Ohio.

HUBBARD, W. C., Cooper-Hewitt Elec. Co.,
Hoboken, N. J.

JONES, J. G., Eastman Kodak Co., Roch-
ester, N. Y.

Dr. Frank Benford

THE Society of Motion Picture Engi-
neers, that sagacious body of experts
who probe into the science and tech-

nicalities of the motion picture and allied

interests, held one of their most success-

ful and constructive meetings at Schenec-
tady May 18 to 21. Incidentally, the engi-

neers had the distinction of being one of

the first organizations to meet in the Van
Curler hotel, Schenectady’s beautiful new
hostelry which has recently been opened.

The four days of the convention were
filled with activity, both business and
social.

* * *

Among the important papers presented
were the following:
“An Improved Sensitometer Sector

Wheel,” by M. Briefer.

“How Theatres Should Be Ventilated,”
by F. R. Still.

“Infra-Red Photography in Motion Pic-

ture Work,” by J. A. Ball.

“Color Pictures,” by P. D. Brewster.
“Control of Series Arc Generator Sets,”

by John Hertner.
“The Machine Development of Negative

and Positive Motion Picture Films,” by
Dr. A. B. Hitchins.

“What Happened in the Beginning,” by
F. H. Richardson.
“Colored Lighting Effects for Lise in

Connection With the Exhibition of Mo-
tion Pictures,” by L. A. Jones and Lewis
Townsend.

“Spectacular Illumination,” by W. D. A.

Ryan.
“Student Psychology and Educational

Motion Pictures,” by M. Briefer.

“Standardization of Screen Illumina-

tion,” by R. M. Hill.

“Static Markings on Motion Picture

Film,” by J. I. Crabtree.

Paper Describing Installation of Tung-
sten Lamps for Color Motion Picture

Work, by L. A. Jones.

“A Museum of Motion Picture History,”

by T. K. Peters.

“Artistic Utilization of Light in the Pho-

( Continued on page 42)

Of S. M. P. E.

KUNZMANN, W. C., National Carbon Co.,

Cleveland, Ohio.

MANHEIMER, J. R., E. J. Elec. Installation

Co., New York City.

NORRISH, B. E., Associated Screen News,
Montreal, Canada.

REICH, C. J., Gundlach-Manhattan Co.,

Rochester, N. Y.

TOWNSEND, L. M., Eastman Theatre, Roch-
ester, N. Y.

CLARKE, E. T., Eastman Theatre, Rochester,
N. Y.

BROWN, D. E., Lighting Laboratory, New
York City.

LITTLE, W. F., Electrical Testing Labora-
tory, New York City.

REDPATH, W., Toronto, Canada.

PALMER, M. W., Famous Players-Lasky
Co., New York City.

POWRIE, J. H., Warner Research Labora-
tory, New York City.

RENWICK, F. F., Dupont Pathe Mfg. Co.,
Parlin, N. J.

RUBEN, MAX, Amusement Supply Co., De-
troit, Michigan.

DICK, A. C., Westinghouse Lamp Co., New
York City.

BLAIR, GEO., Eastman Kodak Co., Roch-
ester, N. Y.

SUMMERS, J. A., Edison Lamp Works, Har-
rison, N. J.

LADIES REGISTERED

SHANIER, MRS., Short Hills, N. J.

NELSON, MRS., O., Dayton, Ohio.

KROSEN, MRS. J., Bellville, N. J.

JENKINS, MRS. C. F., Washington, D. C.

HOLMAN, MRS. A., Brookline, Mass.

COOK, MRS. W. B., New York City.

NORLING, MRS., New York City.

SAVAGE, MRS. F. M., Weehawken, N. J.

SCHMITT, MISS, Rochester, N. Y.

GRIFFIN, MRS. H., Hasbrouck, N. J.

BENFORD, MRS. FRANK, Schenectady, N. Y.

LITTLE, MRS., F. W., New York City.

NORRISH, MRS. B. E., Montreal, Canada.

BEATTY, MRS. ALBERT, New York City.

BATEHOLTS, MRS. C. F., Schenectady, N. Y.

PALMER, MRS. M. W., New York City.

MILLER, MISS, Schenectady, N. Y.

GUESTS REGISTERED

GARRISON, CHARLES, H. L. Campbell Co.,

E. Boston, Mass.

SEASE, V. B., Dupont Pathe, Parlin, N. J.

IVES, C. E., Eastman Kodak Co., Rochester,

N. Y.

DE VAULT, R. P., Amco Portable Projector,

Chicago, 111.

CARSON, D. H., Ansco Co., Binghamton,
N. Y.

EDWARDS, G. E., American Projection So-

ciety, New York City.

ATWATER, D. W., Westinghouse Lamp Co.,

New York City.

BATEHOLTZ, C. F., General Electric Co.,

Schenectady, N. Y.

RICHARDSON, E. E., Eastman Kodak Co.,

Rochester, N. Y.

HENNESSY, W. W., Eastman Theatre, Roch-
ester, N. Y.

SIMPSON, R. H., General Electric Co.,

Schenectady, N. Y.

GRUPE, E. H., Eastman Kodak Co., Roch-
ester, N. Y.

HAHN. F. H., Bausch Lomb Co., Rochester,

N. Y.

BRENKERT, C., Brenkert Mfg. Co., Detroit,

Michigan.
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Personalities at S. M. E. Meet

L. A. Jones ,
president of the Society

of Motion Picture Engineers,
snapped at convention.

Com paring golf notes. John J. Jones , Eastman Francis Jenkins, organizer and
Kodak Company at right and Dr. C. E. K. Mees first president of the S. M. P. E.

of the spme firm. present as usual.

The Eastman Kodak Company turned out in numbers sufficient to

stage a convention of their own in Schenectady.

The golf squad. Left to right are Charles W. Earle of Powers Film
Products ; A. C. Dick, Westinghouse Lamp Co.; Carl Mueller,
Hollenger Mines; F. M. Savage, Exhibitors Herald; J. C. Kroesen,
Edison Lamp Works and D. W. Atwater, Westinghouse Lamp Co.

Members of the Society of Motion Picture Engineers brought their

wives and sweethearts to the Schenectady convention. Above are
a few of the ladies who were present

.
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p.

NEW
West Coast-Langley

House
in Pasadena, Calif.

fTT THE Washington theatre, first of the West Coast-

J Langley neighborhood theatres in Pasadena, was
recently thrown open to the public. This is the fifth

of West Coast-Langley houses in Pasadena, which is

part of fourteen. Five more theatres to be operated
by this circuit will open in as many months.

MIT THE world premier showing of “Eve’s Lover,”

J a Warner Brothers picture, was the feature, in

addition to an “Our Gang” comedy.

#]T THE house seats about 1,000 and its policy will

J be the showing of popular features following the

downtown run. C. L. Langley is president of the West
Coast-Langley circuit, which was formerly known as

the T. D. & L. Equipment in the theatre includes a

Wurlitzer organ, Heywood-Wakefield chairs. Simplex
high intensity machines. The house was designed by
Clarence L. Jay, architect.
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ARTIC NU-AIR ,
replaces cooling system
that cost thousands /

WCDuirnhy

EXECUTIVE
%^«theatEpbu,uo,n=

Ku-AiT Ventilating & Cooling Co

Sftlte^Biildin,.
Chicago, 111 •

u< nelson. Sales Manager.

Attention Ur. J-

Uy E«ar Ur Fieldman: -coring 0Z*to'°^
Kindly 8
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have shown in our or

?ery truly yours,
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.<yuif\ i\ '2L. in twelve monthly
pJ |ljfJ L/QWIl payments of$12— each

Is a cooling and ventilating system that has become the talk of the

whole theatre industry. It is outstandingly successful—as hundreds

of theatre owners will tell you.

Arctic Nu-Air delivers 40,000 cubic feet of fresh air every minute.

It delivers clean, cool air to every seat in your theatre without creat-

ing a draft anywhere. Also drives out stale, poisonous air during

cold weather, when only a few minutes’ operation is required each

day.

At the remarkably low price you cannot afford to overlook this

positive means of swelling your summer box office receipts.

Send the coupon for our illustrated literature and complete details

ARCTIC NU-AIR COOLING & VENTILATING CO.

808 State-Lake Bldg. Chicago, U. S. A.

Arctic Nu-Air Cooling & Ventilating Co.,

808 State-Lake Bldg., Chicago.

Without any obligation on our part, send full details

and descriptive catalog concerning the Arctic Nu-Air

Cooling & Ventilating System.

Length of theatre (inside) -

Width of theatre (inside)

Height of theatre (inside) - - -

Have you a stage? A balcony?

Have you exit alongside of screen?

Name of theatre -

Proprietor

City and State
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Fire Protection, Heating and
Ventilation of Theatres

By NORMAN M. STINEMAN,
Associate Member, American Society of Civil Engineers

T HE two previous articles on
building code provisions affecting

theatres, published in the issues of

May 23 and June 20, outline certain

recommended code provisions per-

taining to the construction and plan-

ning of theatres.

In regard to fire protection, heat-
ing, ventilating and sanitary equip-
ment, the proposed building code re-

ferred to in the previous articles sets

forth certain minimum standards
that can be met without giving the
theatre owner the feeling that he is

being compelled to install unneces-
sary equipment for the sake of good
measure. Furthermore, in matters
such as heating and ventilation, the
proposed building code makes no at-

tempt to specify every minute detail

as to how everything must be done.
It specifies certain minimum re-

quirements, then leaves it to the me-
chanical engineer to design the heat-
ing or ventilating plant to meet the
conditions imposed.

* * *

Proscenium Wall. One of the most
important features about a theatre, so
far as fire prevention is concerned, is the
proscenium wall. The proscenium wall
must completely separate the stage from
the auditorium. It must be built of some
form of solid masonry, plain concrete
or reinforced concrete, or other ap-
proved material, and all structural metal
work used in the wall must be thorough-
ly fireproofed. In a private assembly
hall or in any theatre or hall which ac-
commodates not more than 300 persons,
the code would sanction the use of a
fireproof partition in place of the heavier
wall specified for larger buildings. This
partition is, of course, much lighter and
less expensive than a proscenium wall as
ordinarily constructed, but it is ample
for the purpose.
A proscenium wall must extend from

the basement floor to the roof. It shall
contain not more than two openings of
not more than 21 square feet each, ex-
clusive of the proscenium opening it-

self. The two small openings must be
provided with standard self-closing fire

doors.
* * *

Fireproof Curtain. The proscenium
opening shall be provided with a rigid
fireproof curtain or a curtain of asbestos
weighing not less than 2 1-2 lbs. per
square yard. This curtain must overlap
the proscenium wall not less than 12
inches at each side and at the top, and it

shall be guided at each side by metalic
loops or rings sliding on a steel cable.
The connections between the curtain and
the wall shall be made as nearly smoke-
proof as possible, and the fastening must
be of a nature that will prevent the cur-
tain from leaving the guide.
Automatic Ventilator. The stage shall

be provided with one or more automatic

ventilators placed over the center of the
stage about the highest part. The bot-
tom of the openings shall be at least 3

feet above the roof. The combined area
of the ventilators shall be equal to at

least 8 per cent of the area of the stage
floor. The primary purpose of these
automatic ventilators is to provide an
outlet for smoke and fumes arising from
an accidental fire on the stage or in the
wings. The presence of the ventilators
causes such a fire to act very much as
in an ordinary fireplace; that is, the
smoke and flames will shoot up toward
the ventilators instead of passing out
through the proscenium opening into the
main part of the theatre.

* * *

Boiler and Furnace Rooms. Boiler or
furnace rooms must be enclosed with
standard fire walls and with a fireproof
ceiling and floor, each designed to carry
ordinary floor loads. However, in thea-

Fulton Company Will

Ecpiip New Ascher
Playhouse

COINCIDENT with the announcement of
the consolidation of the E. E. Fulton

company interests comes the news that the
Fulton company will equip Ascher Brothers
new Terminal theatre in Chicago. This in-

stallation, which marks the beginning of an
arrangement whereby the Fulton company
will have active direction of the projection
and equipment requirements of all Ascher
houses, assumes special interest at this time
inasmuch as it marks an almost continuous
span of business relations between the two
companies dating since 1914.

* * *

In 1914 the E. E. Fulton company
equipped Ascher Brothers Columbus the-

atre, Carl H. Fulton having charge of the
installation. Max Ascher was the busy in-

dividual handling purchases then and Max
apparently was well pleased with the in-

stallation for the Columbus job was fol-

lowed by many others. They included the
equipping of such prominent Ascher houses
as Oakland Square, Metropolitan, Adelphi,
Chateau, Kenwood, Lakeside, Mulford,
Lane Court, and others not now operated
by Ascher Bros.
On re-entering the supply business in

1919 about the first theatre on Carl Fulton’s
schedule was the equipping of the Roose-
velt theatre, down town house for Ascher
Brothers. Now, as the Fulton organization
is preparing to enter a new era under its

consolidation Louis Newhafer, general
manager and Harry Ascher, secretary have
arranged to have Fulton equip their beauti-

ful new Terminal theatre. This theatre,

which will be opened in Fall will be one of

Chicago’s leading neighborhood theatres,

being located at Lawrence Ave. near Kedzie
Ave.

* * *

According to Newhafer and Ascher spe-

cial emphasis will be placed on the booth
equipment to assure screen results that will

be in keeping with the high class and qual-

ity of the theatre as a whole.

tres or private assembly halls accommo-
dating not more than 300 persons, in-

combustible partitions may be used to
enclose the boiler or furnace room. Un-
der no circumstances shall a boiler or
furnace room be located below the stage
or below the auditorium, the foyer or
the exits. The purpose of this provision
arises from the fact that many fires, in

buildings of any occupancy, start in the
boiler room. This room should conse-
quently be so located and cut off that a
fire starting within it cannot quickly
spread to other parts of the structure.

Ventilating, Heating. Every theatre
and assembly hall shall be provided with
a ventilating system which will furnish
at least 1,200 cubic feet of fresh air per
hour for each person accommodated in

the auditorium, and which will also
change the air at least six times per hour
in all other occupied parts of the build-
ing. The fresh air shall be taken from
the outside of the building and no vitiat-

ed air shall be re-heated unless it has
been washed by a mechanical air washer
of approved design. No floor register
for heating or ventilating shall be placed
in any isle or passageway unless such
register is reinforced with wrought iron
or steel ribs not more than 12 inches
apart. Radiators in passageways or audi-
toriums shall be recessed into the wall,

so that no part will be outside the face of
the wall. An alternate arrangement con-
sists in placing the radiators at least 7

feet above the floor, in which event they
need not be recessed.

* * *

Sanitary Equipment. Separate toilet

rooms in connection with the auditorium
shall be provided for males and females.

One closet shall be installed for each 200
females or fraction, and one closet and one
urinal for each 300 males or fraction, as-

suming the audience to be equally divided
between males and females; except that in

dance halls there shall be provided one
water-closet for each 100 females or frac-

tion, one urinal for each ISO males or frac-

tion and one water-closet for each 300
males or fraction.

There shall be separate water-closets
provided for males and females in con-
nection with the stage of every theatre
which accommodates more than 500 per-
sons, except theatres used for motion
picture exhibitions only.
Separate drinking fountains shall be

provided for the stage and auditorium.
One washbowl shall be provided for

every two closets or urinals, or fraction.

Standpipes. One or more standard
interior standpipes shall be provided on
the stage of every theatre and every
private assembly hall which has a stage.
Each hose shall be not more than 75
feet long, and where such hose will not
reach all parts of the stage section (in-

cluding dressing, property, storage and
work rooms) additional hose connec-
tions and hose, or additional standpipes,
shall be provided.

* * *

Fire Extinguishers. Standard fire ex-
tinguishers shall be provided as follows:

All theatres, including motion picture
( Continued on page 4o )
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AN ANNOUNCEMENT

TE wish to announce to our exhibitor friends and the equipment
~ ™ held that a consolidation has been formed of the Fulco Sales

Company and the E. E. Fulton Company. The two hrms will henceforth

operate as the E. E. Fulton Company.

'X'X 7"E also wish to announce the removal of our Chicago home office

^ and retail store from 24 East 8th street to larger quarters on the

second floor of the Gunther Building, 1018-24 S. Wabash avenue.

rTT HE joining of our forces under one banner—The E. E. Fulton Com-
pany—implies no revolutionary step, nor does it mean any radical

departure from the policies which we have adhered to in the past and

which were inaugurated by Mr. E. E. Fulton who founded the original

E. E. Fulton Company in 1910.

r
I

f HROUGH this consolidation of the interests of the Fulco Sales

Company and the E. E. Fulton Company we will be able to extend

greater cooperation to our dealers, aiding them in their efforts to better

serve the exhibitor.

TO those who made possible the following section devoted to the

aims and purposes of ourselves and those associated with us, we
are extremely than kful, and renew our pledge that our combined efforts

shall be directed toward but one end—greater usefulness to the Motion
Picture Business.

The Fulco Sales Company The E. E. Fulton Company

Now Consolidated as

THE E. E. FULTON COMPANY
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CARL H. FULTON L. M. FULTON RALPH H. FULTON A. G. JARMIN

E. E. Fulton Company Reestablished
in Merger of Fulton Brothers
Will Operate Equipment Business Under Name of Firm Founded by

Their Father in 1910—Retail Division Moves to New
Quarters at 1018 South IVabash Avenue, Chicago

APIONEER, says Webster, is “one who goes before, preparing
the way for others to follow.’’

Fifteen years ago a man of courage and foresight, vis-

ualizing an opportunity which a new art was to create, was blazing
a trail in a virtually virgin field of business endeavor. Today
his name and his efforts, his policies and principles are to be
perpetuated by his sons under the name upon which was built one
of the most successful equipment businesses in the motion picture

field.

This, in brief, is the picture of a business romance reflected in

the announcement of Carl H. Fulton that under a consolidation
just formed the retail, wholesale and
manufacturing equipment interests

of the Fulton Brothers would
henceforth be operated under the
name of the E. E. Fulton Com-
pany.

sjs Sfi

The Chicago retail store of the

company was moved last week from
24 East Eighth street to larger quar-
ters in the Gunther building at 1018

S. Wabash avenue. Practically the

entire second floor of this modern
building is occupied by the salesroom
and contributory departments. The
Fulton modern theatre, originated by
E .E. Fulton years ago, and an insti-

tution in the picture field, will be
larger and more pretentious than
ever in the new quarters.

After years of untiring effort the

Fulton brothers, Carl H., Ralph H.
and L. M., have achieved, in their

new arrangement, a fitting tribute to

the founder of their enterprises.

They have kept pace with the prog-
ress of the industry they serve and
the business today has reached an
unprecedented scale in its history.

But that is a story in itself. It is

only proper here that the curtain of
time be drawn back and a glimpse be
given into the career of the founder of the business, since his sons
have seen fit to climax the success they have achieved by reverting
to the business name of their father.

E. E. Fulton entered the supply business in a modest way in

1910 in the Northwestern building at Lake street and Fifth avenue,
Chicago. It was an individual enterprise and its employes could
be numbered on the finger of one hand. However, quality and

The late E. E. Fulton, pioner in the motion
picture equipment held and founder of the
E. E. Fulton company in 1910.

service were two words that were not only chosen as a motto for
the business but were put in practice. Mr. Fulton's reputation
grew. Exhibitors everywhere developed a growing appreciation
of the reliability of his service and the quality of his merchandise.

It was about this time he was joined in the business by his

sons and in 1911, through their combined energies, despite the

fact that times were none too good, the company had outgrown
its first quarters and moved to Lake and La Salle streets. Here
the activities were expanded by the addition of a light manufac-
turing plant and a repair department.

The progressive policies of the company were indicated in

consistent advertising campaigns in

the trade journals. Under Mr. Ful-
ton’s direction what is said to be the

first complete theatre catalogue was
placed in the hands of theatre own-
ers. The catalogue was known as
“Fulton’s A to Z List” and created
much interest in the field. It cov-
ered, with illustrations, prices and
technical instructions, every depart-

ment of the theatre.

* * *

Mr. Fulton was the originator of

the model theatre and in connection
with his supply business conceived
the idea of building a miniature
theatre where he could demonstrate
equipment under actual working con-
ditions. This model theatre met with
the immediate favor of theatre own-
ers and here numerous interesting

and constructive experiments were
conducted. The theatre was fully

equipped and furnished to represent
what was then believed to be the

very latest in correct theatre atmos-
phere.

In 1917 the company sold out to

the U. T. E. and early in 1918 bought
back its corporate name and rights

to re-enter the manufacture of equip-

ment and accessories. In 1920 Fulco
Sales was organized by Carl Fulton. As distributors the Fulco
Sales company represented the same prominent firms as had the

E. E. Fulton company up to 1917. Carl Fulton was joined by
his brother Ralph in 1921 and the business has enjoyed a contin-

uous and substantial growth.
During all this time the Fulton brothers had harbored a dream

( Continued on next page)
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Main Office

of
Fulton Company
in

New Quarters

July 18, 1925

FULTON OFFICIALS
At a recent election the following

were named as officers of the newly

consolidated E. E. Fulton Company.

C. H. FULTON, president.

L. M. FULTON, vice-president.

R. H. FULTON, secretary.

A. G. JARMIN, treasurer.

T HE home office of the newly consolidated E. E.

Fulton company and the Chicago salesroom are now
located in their new spacious headquarters in the

Gunther building at 1018 S. Wabash avenue, where prac-

tically the entire second floor has been converted into one

of the most modern display rooms of motion picture equip-

ment in the country. In their new quarters the company
has acquired seven thousand feet of floor space, with

facilities that permit of an even larger and more elaborate

model theatre than at the old place.

“We feel that we have secured particularly desirable quarters

for our Chicago store and home office,” said Ralph H. Fulton,

secretary. “With the additional space we shall be able to present

a better and more complete display of equipment. While we are

on the second floor, our salesroom is readily accessible from the

street by a short stairway. Some years back all the equipment
supply houses were located on the second floor, and the move to

the ground floor was not the result of any natural demand but

simply a convenient condition when the film and supply business

generally moved over to what is now known as the ‘row’.”

An outstanding feature at the salesroom will be the new model
theatre, an institution established by E. E. Fulton many years

ago as an adjunct to his supply business, which has been operated

by the Fulton brothers ever since. The theatre will be handsomely
furnished, all new and modern equipment being installed and
arrangements for ventilation that it is said will place it on a par
with any regular theatre. Among the equipment used in the

theatre will be two Powers pro-

jectors, Powers G. E. Mazda units,

Bausch & Lomb Cinephor con-

densing systems, Bausch & Lomb
Cinephor lenses, Bausch & Lomb
relay system, G. E., D. C. to A.

C. convertor, Fulco all-metal ta-

ble equipped with Fulco enclosed

motor-driven rewind with auto-

matic cut-off, Fulco No. 1 bench
rewind, Fulco stripping flange,

Fulco waste can, Fulco Argo film

boxes, Fulco accessories, Cinema
specialty film indicator and
warner.
The auditorium equipment also

includes a Kimball two-manuel
organ, Ward-Leonard dimming
system controlling lights of audi-

torium, Da-Lite screen, complete
stage setting manufactured by
Service Studios (Inc.), E. J. Val-
len automatic curtain control,

Kausalite aisle lights, flowers and
flower boxes manufactured by the
A. L. Randall company and other
lines of equipment of interest to

the exhibitor.

NEW CHICAGO STORE AND HOME OFFICE of the E. E. Ful-

ton Company at 1018 South Wabash Avenue.

The factory and wholesale division of the E. E. Fulton com-
pany will remain at the present location, 3208 Carroll avenue,

Chicago, Illinois, it is announced. According to L. M. Fulton,

vice president and in charge of the wholesale and manufacturing
division, an aggressive campaign of dealer co-operation will be

carried on to stimulate interest and sales of the Fulco line of

fireproof units and accessories in all sections of the country.

A. G. Jarmin, who is treasurer of the E. E. Fulton comapny,
has been associated with the organization for five years. Mr.
Jarmin is an experienced business man and is at present actively

connected with the Joslyn Manufacturing and Supply comapny, of

which he is secretary and treasurer.

This company, which has been established for twenty-four
years, has built up a nation-wide business, having offices in several

principal cities.

Mr. Jarmin’s counsel and advice will naturally continue to be
an important factor in the progress of the new E. E. Fulton com-
pany on the enlarged scale of operation which the recently accom-

plished consolidation will make
possible.

E. E. Fulton Co. Is

Re-established
in Merger

( Continued from preceding page )

which now has developed into a

reality. They had cherished the

idea of consolidating and again

re-establishing the business as an

interlocking unit under the name
of the E. E. Fulton company.

E. E. Fulton, whose business

acumen and steadfast integrity in

policies and principles has been

apparent in the success of the

present organization, passed aw'ay

May 18, 1921. His memory, how-
ever, will long remain with hun-
dreds of exhibitors and equipment
dealers throughout the country to

whom he was affectionately known
as “Dad” Fulton.

Invites Trade to Visit

New Quarters
OME in and look over our new

A-' quarters” is the cheery invitation
being passed out by Carl Fulton these
days to his many friends in the industry.

“We believe we have the finest sales

room in the country in our new location
at 1018-24 South Wabash avenue,” says
Fulton, “and we want to cordially invite

all exhibitors, operators and manufac-
turers to pay us a visit in our new place
at their first opportunity.”

A feature of the new Fulton sales
room, located on the second floor of the
Gunther building is the new' model thea-
tre on the same floor. Many interesting
experiments will be conducted in this

theatre from time to time, it is declared.



Power’s Distributors
Give

Power’s Service

VISIT THE

NEW HEADQUARTERS '%

OF THE

E. E. FULTON COMPANY
1018-1024 S. WABASH AVE., CHICAGO, ILL.

DISTRIBUTORS
OF

POWER’S PROJECTORS
See the Model Theatre

AND

Projection Room
Equipped with

POWER’S PROJECTORS
AND

POWER’S INCANDESCENT UNITS
For Practical Demonstrations
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BRANCHES OF THE E. E. FULTON COMPANY . Left: interior of St. Louis branch, 3403 Olive St., in charge of
W. C. Earle. Right: Indianapolis branch. 111 So. Capitol Ave. under management of Joe Bommerschein.

Continue to Represent
Same Manufacturers
As in Early Days

u TT is significant, says Ralph H. Fulton, secretary of the E.

E. Fulton company, that we are today acting as agents
for many of the prominent manufacturers which the old E. E.

Fulton Company represented back in the early days. We are

proud of this fact for several reasons. It indicates, first of all,

that the products handled are those which are proving satis-

factory to our customers.
Also, it is an indication that

the manufacturers whom we
represent have confidence in

our methods and sales

policies.”

Among the important con-
cerns represented by the E. E.

Fulton Company and products
handled or used in their model
theatre are the following:

PROJECTORS: The Nich-
olas Power Company’s line of
projectors, equipment and ac-
cessories for the states of
Illinois, Indiana, Wisconsin,
Eastern Missouri and Western
Kentucky.
SIGNS: Special agents in this ter-

ritory for the Fulco Electric change-
able letter signs and special made to
order signs manufactured by Phila-
delphia Sign Company.
CHAIRS: Distributors of Arling-

ton Seating Company’s heatre Chairs
and Standard Manufacturing Co.
LOBBY DISPLAYS: Distributors

of Stanley Frame Company’s frames
—stock and made to order.
LOW INTENSITY LAMPS: Pow-

erlite and Hahn Goertz low intensity
lamps and equipment.
SCREENS: Da-Lite Screen Com-

pany.

SUPPLY AND ACCESSORIES:
All brands: a complete line of equip-
ment, supplies and accessories.

LAMPS: Edison Lamp Works,
Harrison, N. J.

ORGANS: W. W. Kimball Com-
pany, Chicago.
TICKETS: Columbia Printing Com-

pany, Chicago; Simplex Ticket Com-
pany.

DIMMERS: Ward Leonard Com-
pany, Mt. Vernon, N. Y.
ORNAMENTAL FOUNTAINS:

The Ingersoll Company.
CURTAIN CONTROL EQUIP-

MENT: E. J. Vallen automatic cur-
tain machine and track.
CHANGE MAKER: Hoefer change

making machines, Kansas City.
CARBONS: Phelco carbons by

Charles W. Phellis Company, New
York.

Experience in Various
Branches of Value

to Fulton Boys
A PRACTICAL experience in virtually all branches of the
1 1 motion picture industry have contributed in no small
measure to the success of the Fulton brothers in the motion
picture supply business. As former theatre owners they are
cognizant and in sympathy with many of the problems of the
exhibitors.

In 1913 Carl H. Fulton oper-

ated the Morse theatre in Chi-
cago. The Morse, at that time
was one of the prominent
theatres in the city being
located in the Rogers Park
district. It has since been
converted into a garage.

In addition to his experience
as an exhibitor Carl Fulton
also served as an operator for

two years and to this he at-

tributes much of his intimate
knowledge of projection and
projection room requirements.
Under the name of the Ful-

ton Amusement company, C.

H. Fulton also operated a

number of theatres in Michi-
gan among them being the

Rex theatre at Ironwood, the

Rialto and Strand in the same
city, the Rex at Manistigue
and the Jesseville at Tesseville,

Mich.
Ralph H. Fulton has made

an extensive study of modern
theatre requirements in the

capacity of general manager of

the Fulco Sales company,
while Myron Fulton, as head
of the Fulton manufacturing
plant has designed and de-

veloped a number of important
items of theatre equipment.
Thus, through actual experi-

ence in the various departments
of the theatre the Fulton boys
have acquired a fund of valu-

able knowledge which has en-

abled them to render a wide
range of service to exhibitors.

Problems, technical and mechan-
ical, are solved with an intimate

understanding of operating re-

quirements and in this connec-
tion the Fulton model theatre

is important in permitting ex-

periments under true conditions.

Joe Bommerschein W. C. Earl® Homer C. Stiff

No Change inPersonnel
“There will be no change in the personnel of our organiza-

tion as a result of this consolidation,” says C. H. Fulton,
president, “with the possible exception that our enlarged ac-

tivities will call for additions to our sales and office organiza-
tions in Chicago and in our
branches in Indianapolis and St.

Louis.

“A number of members of the
Fulton organization have been
with us for some time and are ex-
perts in their line. We have added
to our staff as sales director S. J.

Vail, who has had many years ex-
perience in sales work. Mr. Vail
will also have charge of our service
and shipping departments.

“Homer C. Stiff, technical engi-
neer of our organization has had
years of experience in every phase
of projection.

“Miss Alice Dyck, in charge of
our accounting department has had
seven years’ experience with our
organization.
“W. C. Earle, St. Louis branch manager, is going on his

third year with us. Prior to joining our organization he
served fourteen years with the General Electric company

“J. F. Bommerschein, manager of our Indianapolis branch
is a real veteran in the motion picture business, having been
connected with the old E. E. Fulton company twelve years
ago. He is a former Indiana exhibitor.

S. J. Vail
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Save onYour Lighting and

Projection Costs
Save Over 15 Per Cent on Your Lamp Cost

The cost of lighting depends not only on the cost of cur-

rent but on the amount of light you get from the current

you buy. And the amount of light a lamp gives during its

life depends on its quality.

Edison MAZDA Lamps are designed to give maximum
light over a long period of service. They do not fall off in

efficiency after they have burned a few hours, as many
lamps do. They embody the most advanced engineering

practice. Every lamp is tested before it leaves the factory.

Edison MAZDA Lamps give maximum lighting at mini-

mum cost.

You can save money by using Edison MAZDA Lamps,
and on top of that you can save over 1 5% on the actual cost

of your lamps by buying them on contract. A contract may
be obtained from any motion picture supply dealer selling

Edison MAZDA lamps.

Save Over 50 Per Cent on Your Projection Costs

You can make a further saving in your operating ex-

penses by installing incandescent lamp projection and using

Edison MAZDA Motion Picture Lamps.

This highly efficient mode of projection cuts operating

costs from 33% to 73% over the arc light.

Get full particulars by applying to your nearest supply
dealer.

SUPPLY DEALERS HANDLING EDISON MAZDA LAMPS
Southern Theatre Equipment, Atlanta, Ga.
Exhibitors Supply Co., Boston, Mass.
Robert Stereopticon Co., Manchester, N. H.
United Theatre Equip. Co., Boston, Mass.
Robert Stereopt. Adv. Sup. Co., Manchester,

N. H.
Capitol Mdse. Co., Chicago, 111.

E. E. Fulton Co., Chicago, 111.

Movie Supply Co., Chicago, 111.

Amusement Supply Co., Chicago, 111.

Denver Theatre Sup. Co., Denver, Colo.
Anderson Theatre Sup. Co., Okla. City, Okla.
Universal Film Exch., El Paso, Texas
David Parker, Dallas, Texas
Southern Film Service Co., Houston, Texas.
Southern Theatre Equip., Dallas, Texas
Southern Theatre Equip., Okla. City, Okla.
R. D. Thrash, Dallas, Texas
Cole Theatre Sup. Co., Kansas City, Mo.
C. M. Stebbins Picture Supply Co., Kansas

City, Mo.

Pacific Amusement Sup. Co., Los Angeles,
Cal.

Northern Theatre Supply, Duluth, Minn.
Rialto Co., Minneapolis, Minn.
Standard Theat. Equip., Minneapolis, Minn.
Harcol Motion Pic. Industries, Inc., New

Orleans, La.
Southern States Film Co., New Orleans, La.
Chas. Beseler & Co., New York City
Capitol Motion Pic. Sup. Co., New York City

Herbert & Huesgen Co., New York City
Howells Cine Equip. Co., New York City

Independent Movie Supply Co., New York
City

Sam Kaplan, New York City
Standard Slide Corp., New York City
United Cinema Co., New York City

Becker Theatre Supply Co., Buffalo, N. Y.
Empire Theatre Supply Co., Albany, N. Y.
Robertson-Cataract Elec. Co., Syracuse, N. Y.

Conn. Independent Movie Sup. Co., New
Haven, Conn.

S & S Film Supply Co., Pittsburgh, Pa.
Washington Thea. Supply Co., Washington,

D. C.
National Elec. Sup. Co., Washington, D. C.

Phila. Theatre Equipment Co., Phila., Pa.

Louis M. Swab, Phila., Pa.
Theatre Sup. Co., Scranton, Pa.

S. F. Dusman, Baltimore, Md.
Carolina Theatre Sup. Co., Charlotte, N. C.

Service Film & Supply Co., Portland, Ore.
Theatre Equip. Co., Seattle, Wash.
E. H. Kemp, San Francisco, Cal.

Western Theatre Sup. Co., San Francisco,

Cal.

Salt Lake Theatre Sup., Salt Lake City, Utah
Erker Bros., St. Louis, Mo.
Amusement Supply Co., Detroit, Mich.

Theatre Equipment Co., Detroit, Mich.

E. E. Fulton Co., St. Louis, Mo.
E. E. Fulton Co., Indianapolis, Ind.

EDISON MAZDA LAMPS
A GENERAL ELECTRIC PRODUCT
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Fulco Factory

to Co-operate

with

Dealers
<<rP HE consolidation of the

-* Fulton interests under
the name of the E. E. Fulton
company does not mean that

there will be any letup in the

cooperation provided dealers

throughout the country who
are handling the Fulco line of
equipment, according to L. M.
Fulton, vice-president and head
of the wholesale and manu-
facturing division.

“Under the consolidation
that has taken place we will

be able to expand the work of
our cooperative efforts among
dealers who are handling Ful-
co fireproof units and other
equipment” says Mr. Fulton.
“The importance of proper
fire protective measures in

theatres is a thing that is

gaining greater recognition
every day among exhibitors
and we are looking forward
to the biggest year of busi-
ness in our history.

“Plans are now under con-
sideration whereby we will

be able to provide dealers
with an even greater coop-
eration than in the past.
Among these is a national
advertising campaign which
will focus the attention of
theatre owners on the impor-
tance of correct and scientif-

ically built equipment for
projection rooms.”

Vail With Fulton
as Director of

Sales

ANNOUNCEMENT is

made by the E. E. Fulton
company that S. J. Vail, who
has had many years experi-
ence in sales work has joined
the organization as director
of sales. In addition to be-
ing in charge of sales work
Mr. Vail will also be in

charge of the service and
shipping departments.

E. E. FULTON COMPANY FACTORY at 3208 Carroll
avenue, Chicago where the Fulco line of fireproof
booth equipment and accessories are manufactured.
Above: view of machine shop. Below: sheet metal
department.

Theatre Is

Feature

of New
Fulton House
A COMPLETE theatre, fur-
L*- nished and equipped along

the most modern lines will be

a feature at the new home and
Chicago sales room of the E.

E. Fulton company. The the-

atre will be located on the

same floor with the extensive

sales room and office which the

company occupies at 1018 S.

Wabash avenue.

A theatre in connection with

the supply business is an idea

originated by E. E. Fulton

when he first started in the

equipment business and the

Fulton brothers have continued

it ever since.

First Catalogue
Issued by
Fulton

What is said to be the first

complete catalogue of thea-

tre equipment was issued by
the E. E. Fulton company
in 1911.

The catalogue, known as

’’Fulton’s A to Z List” gave
to exhibitors for the first

time a complete volume in

which was described and pic-

tured practically every item

needed for successful theatre

operation. The catalogue

was received with much in-

terest by the trade and, it is

stated, resulted in a healthy

volume of business for the

company.

Plans are under way for

the publication of a new cat-

alogue by the E. E. Fulton
company in the near future.

It will feature the complete
line of equipment handled by
the company and in addition

will contain many practical

suggestions for the operation

and maintenance of the

equipment.

STANLEY FRAME CO.,
MENGER AAD RING - - - L. RING, President

LOBBY
DISPLAY
FRAMES

Phone : Bryant
065

1^

OLDEST and LARGEST
in the BUSINESS

TICKET

BOOTHS

MIRRORS

727 Seventh Avenue, New York City

E. E. FULTON CO., Distributors, Chicago, St. Louis, Indianapolis
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P
erpetuating the policy of the e. e. Fulton Co.

when the industry was young and successfully pursued

by the Fulco Sales Co, of 24 E. 8th St., the E. E. Fulton Co.

of 1018-1024 S. Wabash Ave., Chicago, will continue to be

distributors of

DA-LITE SCREENS
Does this mean anything to you?

Ask for demonstration in Fulton s Model Theatre

Da-Lite Screen & Scenic Co.
Chicago, U. S. A.

THE

STANDARD
LINE

of Folding and Assembly Chairs
Carries a style to suit your

Requirements

Let Vs Solve Your Seating Problems

DISTRIBUTORS

E. E. FULTON COMPANY, Inc.

1018-24 So. Wabash Ave., Chicago, 111.

Ingersoll

Electric Humidifier
Operates on New Patented Mechanical Principle

Healthful

and

Decorative

For

Theatres,

Homes,

Hospitals,

Hotels,

Stores,

Clubs,

Offices.

A beautiful ornament, and practical—humidifying the air and fur-

nishing moist atmosphere that nature requires and good health
demands. Keeps furniture from deteriorating.

Successful Operation Guaranteed

No installation necessary—simply attach plug to lamp socket.

Same water used over and over. Substantially built for lasting

Target" designs with l’edestals—All Portable

On display at new showroom

E. E. Fulton Co.
1018 South Wabash Ave., Chicago

Write for Details

Ingersoll Humidifier Co.
200-208 East Illinois St. Chicago, 111.
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We take pleasure in announcing that the E. E. Fulton

Company in furnishing their new “Model Theatre”

with the highest class of modern theatrical fittings

has chosen the Kimball organ for their musical

equipment.

Console of the Kimball Organ in the Forum
Theatre, Los Angeles, Calif., the largest and
most complete theatre organ ever built.

Exhibitors are cordially

invited to visit the new
organ demonstration
room recently complet-
ed in our Chicago office.

Room 220, Kimball Hall.

In addition to the organ in the “Model Theatre” of the E. E.
Fulton Company, two Kimball theatre organs are to be in-

stalled in teaching rooms in connection with the new sales
room. ~ * - --

W. W. KIMBALL CO.

KIMBALL HALL Established 1857 CHICAGO



28 BETTER THEATRES SECTION OF July 18, 1925

Place yoar next Order for

ROLL,

COUPON
and

MACHINE

TICKETS

with

Columbia Printing

Company

Curtain Machine Curtain Machine

IMSQEi®
SAYS:

Patented Patented

“Today, the public demands refined entertainment.”

That’s Why You Need VALLEN Curtain Machines and
Noiseless Tracks

Patent Applied For

Vallen Curtain Machines and Noiseless Tracks embody
all improvements ever made in curtain control

and track equipment.

ON DISPLAY AT

E. E. FULTON COMPANY
1018-1024 South Wabash Avenue, Chicago, Illinois

and be satisfied

E. J. VALLEN ELECTRICAL CO., AKRON, OHIO

1632-36 N. Halsted St.,

CHICAGO

Telephone Lincoln 0238

Established 1892

All Orders Placed With

E. E. FULTON CO.

For Columbian Printed

Tickets

Promptly Cared For

Roll Stock Tickets Carried

in Stock

Universal Solaray Interchangeable

ELECTRIC SIGNS
Compels the public to sight your house—advertises it both day
and night—blazes a trail to the box office—makes your house a

spotlight in the neighborhood.
Manufactured by

PHILADELPHIA SIGN CO.
338 No. Randolph St., Philadelphia, Pa.

Distributor

E. E. FULTON CO.
Signs on Display Branch Offices

1018 So. Wabash, Chicago 3403 Olive St., St. Louis, Mo.
Ill So. Capitol Ave., Indianapolis, Ind.
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BETTER
THEATRE
CHAIRS

Comfortable

ARLINGTON SEATING CO.
MAIN OFFICE AND FACTORY

ARLINGTON HEIGHTS, ILLINOIS

Distributors
)

E. E. FULTON COMPANY
1018-1024 South Wabash Avenue, Chicago, 111.

It will pay you to see' us before buying—a complete line on display at our Sales Floor and Branch
Offices.

Branches at

3403 Olive Street, St. Louis, Mo. Ill S. Capitol Ave., Indianapolis, Ind.
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Hoefer

Change-Maker

A Protection

Against

Short-Changing

Delivers any amount
from one cent to one
dollar direct to the cus-

tomer by a single stroke

of the hand, an AUTO-
MATIC LOCK pre-

venting short-changing
when any coin channel
empties.

Open Coin Channels
permit inserting coins

directly on top of stacks.

Delivery to either side.

With or without Dol-
lars.

W rite for details

Manufactured by

Hoefer

Change-Maker

Company
3700 East 12th Street

Kansas City, Mo.

E. E. FULTON CO.
Distributors

Chicago St. Louis Indianapolis

“Bulls” Kill Your Crowds
Continuous Pictures Please Your Patrons and Keep Them Coming.
“White Screens” disturb attention and destroy the decorum of your
Patrons.

Help Your Operator Prevent “Bulls” by Applying a

Hulett Automatic Alarm
on the upper Reel. A simple device, easily applied to any style

projector. Dependable.

A $3.00 investment fulfilling the duties of a $50.00 investment

Installed in E. E. Fulton’s Model Theatre

Manufactured by

E. W. HULETT MANUFACTURING CO.
5015 No. Mozart St., Chicago, 111.

“You Want Phelco !”

CHARLES W. PHELLIS & CO., Inc.

130 West 42nd Street, New York

Distributed by

E. E. FULTON COMPANY
Chicago, Indianapolis

St. Louis, Milwaukee

It Does Your Thinking!

Used in the
E. E. Fulton
Model
Theatre.
See it in
action!

It automatically indicates how many feet of film there

are on the reel while the machine is running and
gives warning at any predetermined distance, notify-

ing operator when to prepare to change from one
machine to another.

CINEMA SPECIALTY MFG. CO.
GARY INDIANA
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First Choice of Chicago’s Finest!!

Chicago Theatre

State and Lake Theatre

Roosevelt Theatre

Tivoli Theatre

Riviera Theatre

NEWMANCO No. 3 is used
and heartily recommended by
these Chicago theatres, simply be-
cause it’s a ticket chopper posi-

tively guaranteed.

1. Against Clogging—it won’t
“gum up” at critical times; accom-
modates any number of tickets;

has the sturdiest, finest mechanism
ever put into a chopper.

2. Against Slipshod Mutilation—Each and every ticket js effec-

tively cancelled, no matter how
many may be thrown in. Yet re-

turns can be checked up whenever
desired.

The Newmanco is a handsome
machine, and as efficient in opera-
tion as it is handsome in appear-
ance. Every objection to other

choppers has been overcome, and
all possible improvement and re-

finements have been incorporated
in this wonderful mutilator.

Choice of

Mahogany

or Verde

Antique

$75

Capitol Theatre

Stratford Theatre

Logan Square Theatre

Pantheon Theatre

Chatham Theatre

Perhaps all these years you
have relied upon a plain ticket

box. How have you guarded
against the re-use of tickets? And
how have you checked up admis-
sions if the tickets were torn into

bits?

Here is a mutilator that needs
very little attention; one that actu-

ally punches each and every ticket,

without destroying a single one; a
sturdy, durable, reliable ticket

chopper at a fair price.

NEWMANCO No. 3 has a cold-
rolled steel body, elegantly fin-

ished in either mahogany or verde
antique and trimmed with pol-

ished aluminum top and wheel. It

has a full-length emergency door
under lock and key.

Strongly reinforced — hand-
somely decorated

—

fully guaran-
teed. Positively the finest chop-
per you can buy, regardless of
cost.

Brass Railings

AND FITTINGS — ALL KINDS

KICK PLATES AND DOOR BARS

MARQUISE
THEATRE BOX OFFICES

VELOUR ROPES
PORTABLE FOUNTAINS

Send for a copy of the Newman catalog

Lobby Frames
Brass photo, poster and card

frames in beautiful finishes that

need very little attention and are

warranted to outlast all others I 0

to 1. Very reasonably priced

and certain to satisfy the most

exacting.

Made in a wide variety of

styles, sizes and finishes. The
only permanently beautiful frames

ever offered to theatre owners.

Write for photographs and

prices of Newman Brass Lobby
Frames.

Exclusive Creations of

THE NEWMAN MFG. CO.—CHICAGO AND CINCINNATI

Now Sold by

E. E. FULTON CO 1018 S. Wabash Av. CHICAGO
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Not Mere Glass
CINEPHOR Projection Lenses

and Condensers are made from
select optical glass.

CINEPHOR Projection Lenses are regarded as

the work of precision optics -— the division

where the measurement of a millionth of an

inch is not left to the imagination. CINEPHOR
Condensers, made of clear, white, heat resisting

optical glass, supplement and should be used

with CINEPHOR Projection Lenses. The
CINEPHOR Optical System, providing ap-

proximately 50% more illumination (when
used with Mazdas) than any other combination

of commercial lenses, is invariably recognized

by impartial critics as superior.

Arrange today ivitli your dealer for a

convincing trial.

Bausch & Lomb Optical Co.
652 St. Paul Street Rochester, N. Y.

School for Theatre
Organ Playing

We cordially invite you to visit the

Fulton’s Model Theatre and see the very
unique and excellent equipment which
we have for the training of Theatre
organists.

Here pupils have the advantage of

lessons and practice before the screen

under the same conditions which pre-

vail in any large Theatre.

In addition, we have two private stu-

dios equipped with Modern Kimball
Theatre type Organs.

The School for Theatre Organ Play-

ing is affiliated with the American Con-
servatory of Music.

Well trained theatre organists avail-

able.

Having experienced organists from
all parts of the country the School will

be pleased to recommend organists to

the theatre management—upon request.

For detailed information address

FULCO ORGAN STUDIOS
1018 So. Wabash Ave.

Chicago, 111.

SCENERY
Phone

Van Buren

2996

2919-21-23 West Van Buren Street, Chicago

Picture Settings
FABRIC

Stage Curtains
E. E. FULTON CO. selected Service Studios

Picture Setting for their Model Theatre.

Visit their new sales rooms and get new ideas for

your theatre.

KAUS-A-LITE
The Last Word in Theatre Aisle Lighting

AUS-A-LITE is the last word in perfected aisle lighting
A^ and no phase of theatre service is more impressive,

more essential to the comfort of patrons.

SAFETY AND COMFORT
Kaus-a-Lite allows your patrons to make their way to a seat, or leave the

theatre, with a feeling of security, due to perfectly lighted aisles. And it is

impossible for anyone already seated to be subjected to an annoying glare from

these lights—the louvres, breaking and deflecting its rays to the floor, and the

perfected hood, prevent any possibility of this occurring. These are the points

which more theatre-goers every day are finding insures safety and comfort to

patrons of Kaus-a-Lite equipped theatres.

KAUSAL1TE MANUFACTURING COMPANY,
8129 Rhodes Ave., Chicago, 111.

E. E. FULTON CO., DISTRIBUTORS
Fulton* s Model Theatre Equipped with

Kaus-A-Lite Aisle Lighting
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TICKETS TICKETS TICKETS
DON’T FORGET that tickets are one of the most vital

factors in your theatre, which means GOOD tickets are

essential to you.

THE SIMPLEX TICKET COMPANY
Has one of the most complete and up-to-date plants in the country

and makes a specialty of THEATRE TICKETS. We have just

settled in our new home and added equipment enables us to give

better SERVICE and QUALITY and a GREATER PRODUC-
TION.

Write for Prices

THE SIMPLEX TICKET COMPANY
3120 West Grand Avenue, Chicago, Illinois

Ward Leonard Vitrohm

Theatre Dimmers

On Exhibit in Model Theatre

E. E. Fulton Company

Ward Leonard Electric Co.

Mount Vernon New York

The Gunther Building
1018-24 Wabash Avenue

CHICAGO

The New Home of the

E. E. FULTON COMPANY
A High Grade, Modern Office

and Shops Building

Where Stock May Be Carried

EXCELLENT LIGHT

LOW INSURANCE

Space For Rent

Apply to

ROWE and WHITMAN, Agents

431 South Dearborn Street

Phone Harr. 1200
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Fulco Products
Fireproof Booth Units—Arc Controls—Enclosed Rewinds—Reels

—Bench Rewinds—Terminals—Film Cabinets—Film Cabinet Stands

—Rewind Tables—Metal Film Carrying Cases—Film Cement

—

Projectionist’s Tool Kit—Carbon Saver and Adapters—Ticket Holders

—Waste Cans

—

Have been marketed for the last twelve years, they have become the standard values

of motion picture accessories today. They represent practical and useful motion picture

engineering and full value.

Every one of them have been placed on the market only after a very careful study

of individual requirements, with the result that each article is ideally suited for the pur-

pose and need it is made for.

Fulco Fireproof Units

These two cuts illustrate but two of the

five different types made.

A Fulco fireproof unit will systematize your
booth, resulting in better projection. They
will safeguard your property, and insure you
against the ever possible accident of fire in-

terruption.

Built of metal entirely, braced and cross-

braced so that the entire outfits are very rigid.

Ranging in price complete from $55.00 to

$240.00 complete, they are much more eco-

nomical in the end than the usual makeshift
method of covering wooden shelving or
tables.

Send for Illustrated Circular

Our Policy and Guarantee
Fulco products are distributed by every established and recognized motion picture

equipment dealer in the United States, and we advise that you insist upon the Fulco

Brand as it is your guarantee of the best in the land.

Every Fulco Accessory carries an unconditional guarantee of entire satisfaction or

your dealer is instructed to refund the purchase price.

Fulco products are time tested and proven, and represent the greatest value for your

money, consistent with first class materials and workmanship, so do not accept a sub-

stitute.

E. E. FULTON CO.
Factory

3208 Carroll Ave., Chicago, 111
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Where World’s Largest Theatre Will Be Built

Architect’s drawing of twenty-story Hotel Manger and 6,000 seat “Roxy” theatre
to be erected on Seventh avenue between 50th and 51st Streets, New York City.

H. Craig Severance, architect.

The name

I^MINUSA^
I De Luxe Special

is acclaimed by exhibitors every-

where as conclusive evidence of

unexcelled craftsmanship and

superior reproduction.

For every innovation in projec-

tion equipment, a new Minusa
DeLuxe surface is created to

harmonize.

Samples and Literature

gladly sent upo?i request

MINUSA CINE SCREEN COMPANY
Bomont and Morgan St. Louis

I 1 El TER THEATRES 1

' presents

I) herewith the first view of the
huge building project which is to include
the world’s largest theatre—S. L. Roth-
afel’s 6,000-seat playhouse. The view
to left shows Hotel Manger, to be
erected on Seventh avenue, between 50th
and 51st streets, New York City. The
hotel will be 20 stories high and imme-
diately in the rear will be “Roxy’s” the-
atre. Entrance to the theatre will be
gained through the hotel.

The lobby will be a work of artistry-

and beauty, 40x120 feet, done in Adam
period.

Construction of the hotel is to start
at once and it will be ready in the fall.

Work on the theatre portion will begin
about September 15. Both hotel and
theatre will be comlpeted by fall of 1926.
H. Craig Severance is architect for the

project and Bing & Bing are builders.
The latter will erect four more theatres
between Sixth and Seventh avenue, also
to the rear of the hotel, it is announced.

4,000 Seat Playhouse
Reported for S. F.

Business Section
Another huge motion picture theatre will

soon be added to the rapidly growing San
Francisco Rialto as the result of a $10,-
000,000 real estate deal reported closed re-
cently by A. F. Rousseau, president of the
Marian Realty Company. The property on
which the new amusement house will be
erected is the southeast corner of Market
and Eighth streets, the center of a section
in which sensational trades and transfers
have been reported during the past three
months.
On a frontage of 155 feet on Market

street, facing the property on which the
new Pantages theatre is being constructed,
and with 200 feet on the Eighth street side
opposite the new addition of the Whitcomb-
Hotel, the theatre will be one of the largest
houses west of Chicago.

Speculation is widespread regarding the
identity of the new tenants, whose names
are withheld. They are reported to be one
of the largest film producing corporations
in the United States, who are now making
a campaign to distribute their pictures
through their own exhibiting houses.
A six-story building, 80 feet in depth by

155 feet in width, will also be erected on
Market street in conjunction with the mo-
tion-picture theatre.

The investment cost, including the thea-

tre, office building and lot, will be in the

neighborhood of $4,000,000. The theatre is

designed to contain 4,000 seats and will

embody the latest features of modern mo-
tion-picture theatre design. The building

will have an entrance at the corner of

Eighth and Market and will be set back
about 80 feet from Market street.

Will Build 800 Seat

Theatre in Reno
Reno, Nevada will have another modern

theatre building within the next few
months, it has been made known by George
Simi, local baking magnate, who has
started excavating a lot on Virginia street,

just north of the Bradley building.

The new structure will occupy a lot 30

by 100 feet. Mr. Simi said, and will have a
seating capacity of 800 persons.
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Dixie Gup Service
Also Pays a Profit

If DIXIE Cups and vendors
really were an expense the
laws prohibiting the common
drinking glasses might be a
matter of some concern to mo-
tion picture theatres.

But since they actually pay a
profit there is an added incen-

tive for making available to

your audiences this service
which they use so constantly
and appreciate so much.

The DIXIE penny vendor op-
erates silently—another advan-
tage appreciated by the theatre
owner.

Complete information
upon request.

A fresh cup with every drink.

Individual

Drinking Cup Co., Inc.
Original Makers of the Paper Cup

Nowadays-
they drinl^livm

EASTON, PA.
NEW YORK, N. Y.

With Branches at Philadelphia,
Chicago, Baltimore, Bos Angeles.

DIXIE cups

SATURDAY EVENINGS, SUNDAY am HOLIDAYS

ADULTS CHILDREN
UNDER 12 YEARS

SO 1 25*

Design No. T103. Glass size 14x9 in.

Edgeglow

Electric Signs

An artistic, legible sign above
your ticket window is indispens-
able. The Edgeglow sign illus-

trated attracts favorable atten-
tion and makes a pleasing im-
pression.

It is illuminated with two 25-

watt standard showcase lamps
and comes equipped as shown.

Get our bulletin, Signs of
Class Made of Glass. You’ll
find it interesting.

Rawson & Evans Company
710-712 Washington Boulevard, Chicago. <3i&n

SOLE LEATHER FLOOR MATS
“Mar-Not” Sole Leather Mats are built of
the best grade sole leather. The leather
links are strung on solid steel bars (not
common round wire)—easy to clean—either
side can be used. They have a mesh for
the dirt and slush to drop thru. It is im-
possible to bend these mats—always lay
flat.

Keep your lobby clean and at the same
time prevent slipping and tripping.
GUARANTEED to give at least ten years
of satisfactory wear regardless of the
amount of traffic.

Write for samples and prices.

Getman Leather Products Co.
109 Pearl Street Oshkosh, Wit.Rolls up like a rug.

First List of Step

Chart Theatres

Published
( Continued from page lo )

C. F. NIEMEYER, Cresbard Theatre, Cres-

bard, S. D.

VM. T. NUFASH, Strand Theatre, Browns-
ville, Pa.

o
JOHN L. ORR, American Theatre, Leetonia,

Ohio.

P
BERLIN PARKS, Palace Theatre, Lawton,

Okla.

ANTHONY PHILLIPS, Lyric Theatre, Mo-
neta, Iowa.

G. PICCIONE, Plaza Theatre, Freeport, L.

I., N. Y.

EDW. W. PLETT, Lyric Theatre, Alpena,
Michigan.

E. L. POTTER, Firemen’s Theatre, New
Hampton, Iowa.

ODIS RABO, Texas Theatre, Shamrock,
Texas.

R
EDW. RAGULA, Bristol, Princess, Palace

Theatres, Bristol, Conn.

J. T. RAMAGE, Palace Theatre, Omaha,
Texas.

R. D. REDINGER, Box 313, Logansport,

Indiana.

E. H. ROBERTSON, Crystal Theatre, Scrib-

ner, Nebraska.

EARL ROLISON, Empire Theatre, Ottum-
wa, Iowa.

WILFRED RUPAY, Griffins Theatre, Wood-
stock, Ontario, Canada.

CARL H. RUSH, Garden Theatre, Flint,

Michigan.

GLENN V. RUSSELL, Lyric Theatre, Pres-

ton, Iowa.

s
H. O. SAWYER, Grand Theatre, Williston,

North Dakota.

PHILIP SCHARE, Metro-Goldwyn D. C.

Film Bldg., Detroit, Mich.

J. H. SCOBIE, Ideal Theatre, Wisconsin
Rapids, Wis.

H. P. SHAY, Regent Theatre, Elmira, N. Y.

MACK SIMMONS, Bellevue, Texas.

FLOICE SLAY, Liberty Theatre, Heavener,
Okla.

AVARD J. SLOAT, Conoat Projection Serv.

R. D. 3, Troy, N. Y.

ROY L. SMART, Noble Theatre, Anniston,
Alabama.

ART SMITH, West Coast Theatre, 643

Knickerbocker, Los Angeles, Cal.

CHARLES A. S. SMITH, Isis Theatre, 1008

Prairie, Houston, Texas.

RALPH EARL SNOW, Orpheum Theatre,

Shelby, Montana.

J. H. SPARKS, Isis Theatre, Ft. Worth,
Texas.

IRWIN W. SPECKELS, Cozy Theatre,

Schulenberg, Texas.

C. T. SPENCER, Walkerville Theatre, Walk-
erville, Ont., Canada.

E. G. STEELE, Cozy Theatre, Salt Lake
City, Utah.

P. C. STILLWELL, Rialto Theatre, Erie,

Pennsylvania.

H. F. STORIN, Leroy Theatre, Pawtucket,
Rhode Island.

BERNARD S WINDLE, Strand Theatre,

Jessup, Georgia.

T
S. TABOR, 228 N. Gay Street, Baltimore,

Maryland.

ASEL W. TEETERS, Majestic Theatre,

Portland, Ind.

CARL THACKER, Paramount Theatre,

Mentone, Silver Lake, Ind.

ORVILLE TINGLEY, 820 S. 5. W. Missoula,

Montana.
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K. H. TORKEY, Norfolk Theatre, Norfolk

Downs, Mass.

S. R. TOWNES, Mission Theatre, Amarillo,

W. C. TRACEY, Gem Theatre, Plattsville,

Wisconsin.
CHARLES TREON, Royal Theatre, Fair-

mount, Ind.

MILES E. TRIBBEY, Washington Theatre,

Richmond, Ind.

HORACE TRUITT, Strand Theatre, Wash-
ington, Georgia.

HAROLD TURNER, Box 400, Palestine,

Texas.

V
A. A. VAN WORMER, 1649 Spy Run Ave.,

Ft. Wayne, Ind.

C. A. VAUGHAN, Art Theatre, Kansas
City, Kansas.

J. G. VARNELL, Princess Theatre, Pied-

mont, Ala.

G. S. VICK, Princess Theatre, Henderson,
North Carolina.

CHARLES E. VOLLMER, Oliver Theatre,

South Bend, Ind.

w
C. WALKER, Mayfield Theatre, Mayfield,

Pennsylvania.

H. H. WELSH, Southern Theatre, Bucyrus,
Ohio.

JAMES WIDEL, Grand Theatre, Howard,
South Dakota.

D. K. WIEGMAN, Palace Theatre, Ashland,
Ohio.

H. L. WILBER, Rialto Theatre, Fullerton,

California.

C. L. WILLIAMS, Empress Theatre, In-

dianola, Iowa.
GEORGE E. WISE, Palace Theatre, Beck-

ley, W. Va.
H. R. WITT, Strand Theatre, Irwine, Ky.

Contrast!
That's what good projection means sharp, clear, contrast between

light and dark. But contrast depends on the lens.

Eliminate muddy, cloudy effects from your pictures by using Snap-
lite Lenses. They will inject more snap into even the poorest print,

and give better ones the clear definition and strong black and white
that audiences demand.

See your Dealer or Write direct to

KOLLMORGEN OPTICAL CORPORATION
35 Steuben St. Brooklyn, N. Y.

Makers of

SNAPLITE LENSES
z

GUSTAVE ZIPRIK, Sec’y, Y. M. C. A.
Theatre, Westbourne, Tenn.

Indirect and Flood
Lighting in

Theatres
( Continued from page 7)

candles. The distributing reflector spreads
the light over 15 degrees and illuminates
a circle 26 feet in diameter to an intensity

•of 7.8 foot-candles, while the concentrat-
ing reflectors spreads only ten degrees and
illuminates a seventeen foot circle to an
intensity of 18.4 foot-candles.

* * *

Approximate costs for floodlighting can
be figured from the following example,
which may be taken as a basis for calcula-

tion :

Time of operation 5 hours per evening
Area to be floodlighted 50 ft. long, 50 ft. wide
Extent of floodlighted area 2500 sq. ft.

Projectors used 500 watt
Area lighted by each projector 250 sq. ft.

.Number of projectors used 10
Kilowatt hour consumption per period:

10X100X25—- =25
1000

•Cost per kw. hour: 25X.10=$2.50.
Cost of lighting store front for 5 hours: $2.50.

Few localities have electric light rates as
high as 10c per kilowatt hour. In Chicago,
for instance, there is a sliding scale which
extends from nine cents for the first thirty

Fours, through six cents for the second
thirty hours, to three cents for every hour
there after. Possessed with this explana-
tory example and definite knowledge of
electric costs, however, anyone can figure

the approximate cost of floodlighting.

The more light—properly controlled

—

the busier will be the saleslady in the box
office.

ALSO SNAPLITE JR. LENSES FOR PORTABLE MACHINES

ARCUS TICKET
SERVICE

Is Equal to ALL Demands
A S one of the largest theatre ticket houses in the world, we are serving

several thousands theatres—among them the very largest—in a way
that has won their business friendship and steady patronage.

EVERY KIND OF TICKET f
Including Folded, Roll

rr, n* . r* at J ^ and Strip Tickets, Cou-
To Meet Every Need

{ pon Books, etc.

We are known in the trade as “pinch hitters” and have won hosts of friends by “doing
the impossible." after other firms fell down.

Send samples of tickets you are using

and ask for quotations. Then give us a

chance to show how we “make good.”

ARCUS TICKET COMPANY
346 No. Ashland Ave., Chicago

HELIOS
REFLECTOR LAMP

“Best By Test”
Approved by

Underwriters Laboratories

25% Better Screen
Illumination 50-75%

Current Saving

WARREN PRODUCTS CO.
26S Canal St. New York
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Check Up!

How many tick-

ets have you in

stock?

Do you have to count

rolls or figure it out?

Then you need INVENTORY NUM-
BERED TICKETS that will tell you at a

glance exactly how many you have.

We will gladly send you samples and more
information about them.

Qlobe ‘Eckel Company
Specialists in Tickets and Checks Since 1873

1 22 N. 12!h ST Philadelphia, Pa.

—<£P55g^=>- -

SUPER-LITE SCREENS
A Few Prominent Users

The Stanley Co. of America Chain cf Theatres

M. E. Comerford Chain of Theatres, Coal Regions of Pennsylvania and New York
Rowland & Clark Chain of Theatres, Western Pennsylvania

Walter Read Chain of Theatres, New York and New Jersey

Jensen & Von Herberg Chain of Theatres, Seattle, Wash., and Northwest

U. S. Government Motion Picture Service

C. S. WERTSNER & SON
MANUFACTURERS

211-221 N. 13th Street Philadelphia, Pa.

CONTROL YOUR CURTAIN
FROM ANY PART OF YOUR HOUSE!
USED EXTENSIVELY IN THE NOTED THEATRES

AUTOMATIC DEVICES CO.
17 NORTH 7TH STREET ALLENTOWN, PA.

Do We Build to Burn?
Marani Asks
( Continued from page 12)

for suspended ceilings and non-bearing incom-
bustible partitions when secured to metal sup-
ports.

(6) Gypsum wall board, without plaster, for
the finish of walls, partitions and ceilings in the
interior of the building, when secured to metal
supports.

(7) Reinforced gypsum for poured-in-place
floors and roofs.

(8) Reinforced gypsum pre-cast tile or slabs
for roofs.

(2) Slow Burning Factory Construction.
The term “slow burning factory construction”

usually applies to what is known as “mill
construction,” a type of building which represents
a splendid risk if in detail the recommended
essentials are faithfully carried out. Buildings
to be regarded as falling under this classification
should conform to about the following general
standard requirements:

(a) Masonry exterior walls and foundation.

(b) Masonry enclosing walls for stairway and
elevator shafts.

(c) Timber columns for all floors (except top
floor) to be of single piece and not less in area
than 100 square inches. Top floor columns (sup-
porting roof loads only) to be timber of not less
in area than 64 square inches. All columns shall

be a single piece.

(d) Floors shall be packed and not less than
4 inches thick, or matched or splined floors and
roof decks not less than 2)4 inches thick.

(e) Girders or beams supporting packed floors
to be timber of not less area than 60 square
inches. When supporting matched or splined
floors or decks they shall be timber of not less

area than 48 square inches. All such timbers of
less area than 160 square inches shall be a single
piece.

(f) Rafters supporting roofs loads only shall

be a single piece of timber of not less area than
36 square inches.

(g) Concealed air spaces of any character are
not allowed. Any fire protection material must
be applied so as to follow the contour of the
construction and be in contact with the surface
protected.

* * *

A construction closely following the foregoing
general requirements will usually afford better
salvage values after the average fire than any
other type of fireproof building, and this for the
simple reason that heavy timbers will char rather
than flame and there is no destruction from ex-
pansion, contraction, warping and buckling since
wood is a poor conductor of heat.

It is hardly necessary to state that in a building
of this character, gypsum products used for the
fireproof structure can be used to equal advantage
in this case. The most common application of
gypsum in buildings of “mill construction” is for:

(1) Gypsum tile for furring and for non-
bearing stairway and elevator enclosures.

(2) Gypsum plaster board and gypsum plaster
for non-bearing incombustible partitions when
secured to metal supports.

(3) Gypsum wall board, without plaster, for
the finish of walls, partitions and ceilings in
the interior of the building.

(4) Reinforced gypsum pre-cast tile or slabs
for the roof.

(3) Ordinary Construction Buildings.
Since this type of construction involves ex-

terior walls of masonry and interior floors, parti-
tions and the roof of wood frame it is unreason-
able to require for buildings of this character a
degree of fire protection without due considera-
tion of the fire hazard which exists in the con-
struction by reason of the combustible nature of
the interior. The best that can be done to re-

duce the conflagration loss possible is to require
certain refinements in methods of construction
which, taken collectively, will retard the progress
of fire for a sufficient period to assure the oc-

cupants a safe exit. From usual interior fire

hazards an appreciable degree of fire protection
can be obtained by:

* * *

(a) Firestopping the hollow partitions for 18
inches at the floor and ceiling levels.

(b) Intermediate firestopping at joists between
ceiling and floor.

(c) Firestopping between josts and rafters at
wall bearings and at furring on exterior masonry
walls.

(d) Plastering all ceilings, including those of
the basement and attic, upon incombustible lath.

(e) By interposing a layer of incombustible
material between the rough and finish floors and
between the roof boards and wood shingles or
other combustible wood covering.

Gypsum products are particularly adaptable to
the foregoing simple requirements. They are
successfully used in the following:

(1) For all firestopping purposes by being
poured in place in a plastic state or by cutting
(sawing) gypsum tile or gypsum plaster board
to fit and nailing in place.
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(2) Gypsum plaster board Yi in. or $4 *n -

thick is used between floors or over the roof

boards and under wood shingles.

(3 Gypsum plaster wherever used, and espe-

cially upon incombustible lath such as gypsum
plaster board, affords a degree of fire protection

not possible with any other known plaster and lath.

(4) Wood Frame Construction
Buildings.

This type of construction is particu-

larly dangerous when considering fire

from exterior or interior sources. The
greatest loss, due to the nation’s annual
fire waste of more than 5,000,000,000

is carried by wood frame construction.

As in the case of buildings of ordinary
construction, the progress of fire can be
materially retarded by efficient firestop-

ping of all hollow wall spaces including,

in this case, the exterior walls.

While firestopping is the most im-
portant item to consider in ordinary and
wood frame buildings, no really scien-

tific thought has been given toward
methods and materials, used for this pur-
pose, which can be easily applied at a

minimum cost and which would assure
the desired results. Blocking of incom-
bustible material is being used, but im-
proper fitting, poor nailing and the

shrinkage of the wood construction re-

sults in leakage which reduces the effi-

ciency of the firestop. Metal lath baskets
fitted in place and filled with loose in-

combustible material are better in

theory, but the cost discourages faithful

compliance.
* * *

A recently developed gypsum product,
in the nature of porous or puffed gypsum,
has done wonders toward making the
firestopping and insulation of buildings
a simple and economical matter as well

as a practical success. This material is

shipped to the job in 80 pound paper
bags, is mixed with water and poured in

place. According to the purpose in-

tended this product is shipped so that

after mixing, the material in place will

weigh from 12 pounds to 30 pounds per
cubic foot, the lighter substance being
used solely for insulation, and for fire

protection purposes when held in place
by the construction. The 20 pound mate-
rial is used for floor and roof fill while
the 30 pound lends itself to making of
structural units such as tile, etc.

The principle involved in the manu-
facture of porous or puffed gypsum is

the introduction, in varying proportions,
of chemicals into the calcined gypsum
powder. When stirred into water the
mixture becomes active, and a chemical
reaction takes place releasing carbon
dioxide gas and leaving a gypsum mass
which sets hard in place and contains
millions of minute air cells. The weight
per cubic foot of the set and hard mate-
rial depends on the quantity of dry
chemical originally introduced into th'e

gypsum prior to shipment.
* * *

The commercially valuable features
lies in the fact that the chemical action
which causes the formation of air cells

also increases by many times the original
bulk with resultant corresponding re-

duction in weight per cubic foot. The
incombustible and fire resisting proper-
ties of predominating cementitious mate-
rial (gypsum) are not impaired, but
rather are improved owing to the in-

crease of non-conducting individual air

cells. This feature will also improve the
acoustic properties. This product is used
in fireproof and other building construc-
tion for the following purposes:

(1) Poured-in-place or in the form of pre-
cast units for non-bearing furring, partitions, shaft
enclosures and for the fire protection of metal
supports.

(2) Poured-in-place on top of reinforced con-
crete and clay tile roofs and floors for insulation
and sound deadening.

(3) Poured-in-place or in the form of pre-

The Kingsland, St. Louis, Mo., 2000 seats, has both Supreme Heating and Cooling

You Should Investigate SUPREME Heating

All of these ad-

vantages over

steam at 25 to 35
percent lower cost.

Write us today.

The Big 5 Reasons why

:

Quick, uniform heating.

No danger of freeze-up.

Occupies no aisle space.

Excellent Ventilation.

Noiseless, Dustless, Eco
nomical operation.

Supreme Heater & Ventilating Corp.
1522 Olive St. St. Louis, Mo.

We also manufacture complete Cooling Plants and Fans

HAVE STOOD THE TEST FOR YEARS

c ...

1

I d-'rrll d. *—(J cLb LiVJi

CARBONS
For All Types of

MOTION PICTURE PROJECTION

“ELECTRA” Pink Label Carbons

“ELECTRA” Copper Coated Negative Carbons

“ELECTRA” White A. C. Lower Carbons

“ELECTRA” High Intensity Carbons

“ELECTRA” Low Intensity Carbons

Also Carbons for every kind of lighting.

Write for Prices and Samples

HUGO REISINGER
Sole Importer United States, Canada, Mexico

11 Broadway New York
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BLIZZARD FAN

Compare this ORIGINAL PATENTED SYSTEM with ANY other system on the market, then write your
nearest distributor

Y*' e C°' EXHIBITORS SUPPLY COMP.HY
Cleveland Denver

United Electric Co.. Ltd. Chi^go StAouiT
8

Blizzard Sales Co.

Vancouver. B. C. Milwaukee Minneapolis Dallas, Texas

cast units for insulating exterior walls of masonry.
(4) Poured-in-place or in the form of pre-

cast units to fill the hollow space between wood
stud supports for fire protection and insulation.

(5) Poured-in-place to fill to desired thickness,
space between wood ceiling joists and rafters for

fire protection, insulation and sound deadening.
(6) Poured-in-place fill of any character for

firestopping and for any purpose where increased
fire protection and insulation is desired.

There are other valuable uses of

gypsum building products but the sub-
stance of this article is sufficient to

illustrate the elastic possibilities of

gypsum and the adaptability of this valu-
able, economical and easily procured
mineral to present accepted methods and
types of construction.

Heating, Ventilation,

Fire Protection of

Picture Houses
( Continued from page 18)

theatres—Two on stage( if more than
1,500 square feet of scenery is used).
One on stage or platform (if not more
than 1,500 square feet of scenery is used).
One in motion picture booth, or in ticket

office if there is no booth. One in dress-
ing room section.

Public assembly halls, and private as-

sembly halls which have a stage: One
on or near stage or platform. One in or
near ticket office (if capacit)' of hall is

more than 500 persons).
Extinguishers shall be properly ex-

posed to view and always accessible.

Automatic Sprinklers. Every theatre
which accommodates more than 600 per-

sons shall have approved automatic
sprinklers on the stage, under the stage,

under the fly galleries, and under the

stage roof, but not in the automatic ven-
tilator.

Fire Alarm. Every theatre which ac-
commodates more than 1,000 persons
shall have a fire alarm box on the stage.

While the recommended building code
previously referred to covers a number
of other features, the foregoing includes
the most important points. It well illus-

trates the fact that the proper design
of a theatre is a rather intricate problem,
one that should be turned over to a spe-

cialist in theatre design and fireproof
construction before the preparation of

detailed working plans is undertaken.

Fargo, N. D., to Have
$150,000 Theatre

City building inspector George Hargrave
has granted a permit to Peter Elliott and
T. F. Powers for the construction of a
theatre to cost $150,000 to be located at

313 Broadway. Contract has been let to

T. F. Powers & Company.
Plans call for a building 72 feet by 140

feet. The structure will be entirely fire-

proof, built of steel and concrete. The
theatre is to have a seating capacity of

1,300 with a 46 foot stage to accommodate
road shows and other stage attractions.

The front of the building will be three

stories high and will contain office space.

Projection School in

K. C. Is Opened
The Kansas City School of Motion Pic-

ture Projection started its first day class

last week, the class being offered for the

convenience of out-of-town students, ac-

cording to E. J. Lane, manager. The school

is operated in conjunction with the M. P.

T. O. Kansas-Missouri and is a non-union
organization.

FREE TRIAL OFFER

Double

Disc

Shutter
No obligation

—Just send us
make of ma-
chines used.

GIVES
MORE
LIGHT-
LESS

FLICKER
—BETTER
PROJEC-
TION-
LESS
VIBRA-
TION

The Double Disc Shutter Co.
2100 Payne Ave., Film Bldg:.

Cleveland, Ohio

$850,000 Is Involved

In Theatre Deal
A theatre deal amounting of $850,000

was consummated in San Francisco be-

tween the East Bay Theatre Company, pur-

chasers for the Golden State Theatre and
Realty Company, and Ackerman & Harris,

acting for the Pacific States Theatre Com-
pany.

Theatre Architect in

New Headquarters
Walter Friehling, theatre architect of

Altoona, Pa. announces the removal of his

office from that city to new headquarters at

Miami, Fla., P. 0. box 8065.
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Illustrated below is the
Peerless Reflector Arc
Lamp equipped with auto-
matic arc control and show-
ing the arrangement of the
specially designed stereopti-
con attachment, which is a
part of the lamp house itself.

Intense Brilliance

The great increase of light
projected by the Peerless
Lamp is accomplished by the
use of a scientifically de-
signed reflector and a large
diameter condenser lens.

Twice your present screen brilliancy will be obtained when
you install Peerless Reflector Lamps, for these lamps project
more light at 25 amperes than other types of arc lamps do at 100

amperes and more. In addition, a white evenly illuminated
screen, which materially improves the quality of your picture is

at all times before your audience.

The great saving in current and carbon consumption by Peer-
less Lamps more than pays for their cost during the first year.

This remarkable economy of operation along with its unparalleled
projection results makes Peerless Lamps an indispensable equip-

ment for all progressive theatres.

You can have this remarkable apparatus demonstrated to you in

your own theatre without cost or obligation. Just fill out and
mail the attached coupon.

The J. E. McAuley Mfg. Co.
554 W. Adams St.,

Chicago

“The Peer of Reflector Arc Lamps”
j

The J. E. McAuley Mfg. Co.

554 W. Adams St.

Please send details.

Name

Theatre

Address
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S. 0. G.

Condensers

combine

HEAT RESISTANCE

—the glass is specially tem-

pered and therefore can

stand extreme changes of

temperature with no danger

of cracking, outlasting

many times condensers

made of ordinary optical

glass.

with

SUPERIOR OPTICAL

QUALITIES

—they are more highly polished

than others

;

—they are of extreme mechani-

cal and chemical clearness and

do not discolor

;

-—they do not absorb light rays

;

therefore they produce the

purest light on the screen, if

used in projectors;

—they do not absorb rays of

photographic value
;
therefore

they give the maximum light

value for the photographic

film, if used in studio lights.

The S. O. G. Factory

Is Connected With the

Goerz Optical Works
Manufacturers of the

Famous Goerz Lenses

SOLE DISTRIBUTORS

Fish-Schurman Corporation

45 West 45th Street

New York City

1050 Cahuenga Avenue
Los Angeles, Cal.

Engineer’s Society

Holds Successful

Meet in East
( Continued from page 14)

tography of Motion Pictures,” by D. W.
Atwater and W. B. Ihnen.

“Manufacture of Incandescent Motion
Picture Lamps,” by R. S. Burnap.

“A New Reflectometer,” by Frank
Benford.

“Color Photography Patents,” by W. V.
D. Kelley.

“An Account of Recent Developments in

Radio Vision,” by J. F. Jenkins.

The arrangements committee, of which
Dr. Frank Benford was chairman, had
scheduled a particularly delightful pro-
gram which was carried off smoothly to

the satisfaction of every one.

Selling the Public on
the Comfort Features

of Your House
TV/T ERCHANDISING the “theatre going”

habit among Americans has played a
most important part in the success of the

theatrical enterprise of the nation.

While the marvelous development work
of the film corporations has played a very
important part in the merchandising plan
yet the individual work of the theatre own-
ers has been equally important. In fact,

if the theatre owners had not risked their

capital in buildings, equipment, etc., the film

men would have been facing almost sure
failure.

Through the combined efforts of film men
and theatre owners the theatrical interest

as a whole has grown to be one of the

largest enterprises of the nation.

Entertainment and comfort have been the

two big merchandising features in the the-

atrical problem. The film men have taken
care of the entertainment feature while the

theatre owners have had to look after the

comfort angle. Which of the two is most
important cannot be stated but it is safe to

say that should either fail then the entire

theatrical enterprise would fail.

Comfort in the summer time has been a

real cross to bear for the theatre owners.
Scores have given it up and have closed

their theatres during the hot season. These
places have suffered severely when they
open in the fall because once a patrons gets

out of the “theatre going” habit or gets

used to another place for his entertainment

he is hard to wean back to his “first love.”

Hot air has been the cause of so much
summer closing or so great a loss in profits.

People will not attend hot close theatres

where they cannot be entertained in com-
fort. Not only will they refuse to attend
such places but they insist upon telling their

friends about it. On the other hand when
people find cool, comfortable theatres where
the climate is from twenty to thirty degrees
cooler than outside they “repeat” and they

do so much talking that other patrons are

developed without cost to the theatre man.

“With the temperature at 90 degrees in

the shade I have been able to keep my the-

atre at seventy or below so that my patrons
have been cool, comfortable and satisfied,”

wrote Frank Cook of the Bijou theatre,

Appleton, Wisconsin, to the Arctic Nu-Air
Cooling and Ventilating Company of Chi-
cago.

“My cool theatre is now the talk of the

town. The people are talking advertise-

ments for men and my summer business is

better than it ever has been.”

Mr. Theatre Manager: It will

pay you big dividends to use
our service when our repre-

sentative calls on you with our
cooperative moving picture

theatre boosting plan, which
we give free to theatre

owners.

Many satisfied users.

A nation wide service.

MOTION PICTURE
BULLETIN

4472 Broadway
Chicago, 111.

Hotchkiss Flasher

PULLS THE CROWD
TO YOUR DOOR

Easily installed on your sign

Motorless on and off types are noiseless
and operated without attention.

Motor driven border chasers, spellers, etc.,

are really quiet running.
All contacts proof against wear or burn-
ing.

You can replace worn out flashers easily
and economically with a guaranteed
HOTCHKISS.

Write us for prices.

CRAMBLET ENGINEERING
CORP.

177 Fifth St. Milwaukee, Wis.
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r

• lrans\LrteK
says

—

Perkins Electric Ltd.
Canadian Distributors

Montreal, Toronto, Winnipeg ^

“Take it easy in that hot
old Operating Room this

Summer. Let me do the
work automatically.”

“I’ll gi’ve you—
Uniform Light,

Easier Handling,

Less Current Consumption,

More Artistic Manipulation.”

THERE’S a reason why practically all the better theatres

now use the Transverter. It will pay you to find out.

Write us.

MERTNER ELECTRIC COMPANY
1900 w. 114- *H. Street Ctevetand , OHio U &A

America’s Most Popular

Radio Artist

Harry M.

SNODGRASS
“King of the Ivories”

Uses and Endorses the

laftuiin
(Exclusively)

BALDWIN PIANO COMPANY
The World's Largest and Most Exacting Piano Manufacturers

323 So. Wabash Ave. Chicago, 111.
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What is a “good show ”?
TX7HEN the theatre patron speaks of a “good show”vv he has in mind the feature picture, of course, but
his judgment is greatly influenced by the conduct of the
performance.

A “good show” easily becomes a “poor show” through
inability of the theatre manager to keep in touch at all

times with all parts of his house. You absolutely con-
trol your performance with the COUCH SYSTEM of
INTERCOMMUNICATING TELEPHONES.

Let us tell you how you can improve
your show with the Couch System

S. H. COUCH COMPANY, INC.
Established 1894

Telephone Manufacturers
Office and Factory, Norfolk Downs, Mass.

Branch Offices: Boston, 170 Purchase St.: Chicago, 337 W. Madison 8t.

Sales Representatives

San Prandsoo
515 Market St.

SIERRA ELECTRIC CO..
INC.

Loo Angeles
301 Roberts Bldg.,

SIERRA ELECTRIC CO..
INC.

Seattle. Wash..
222 Hinckley Bldg..

SIERRA ELECTRIC CO..
INC.

New York. N. Y.,
76 Varlck St.

S. H. COUCH CO.. INC.

Philadelphia. Pa.,
1723 Sansom St..

JOHN R. HOLLINGS-
WORTH

Pittsburgh. Pa..
305 Seventh Ave..
J. A. JACQUES

Montreal. P. Q., Canada,
3 St Nicholas St..

G. L. MAC GILLTYRAY
CO.. LTD.

(©ualttp

TIFFIN.OHIO

Everything for the Stage

THEATRICAL

Qv^ple^

Send for

QwEst Pri^
S

Catalogue

J.RX:lANCY>|
Syracuse NY.

WE MANUFACTURE
AND INSTALL
STAGE RIGGING

COMPLETE
From

STAGE SCREWS TO STEEL
CURTAINS, HAND AND
ELECTRIC DRAWN CUR-

TAIN EQUIPMENT

JAMES H. CHANNON
MFG. CO.

223 W. Erie St. Chicago

MASTER
GLASS BEAD

SCREENS
A MASTERPIECE SCREEN
SURFACE AND STRETCHER

ltich in Tone and Quality
CONSTRUCTION

Full Beaded Seamless Picture Surface,
Adjustable Cloth Border — Washable,
Wood or Steel Stretcher.

CONSTItUCTKD UNDER ENTIRELY
NEW PRINCIPLES

No Theatre Too Wide—Makes Front and
Side Seats Desirable

Write for Literature Explaining Advantages

Manufactured by

The National Screen Company
3100 Payne Ave. CLEVET.AND, OHIO

Better Theatres

Advisory Staff
In order to render its readers

assistance on various problems

of equipment and construction

that arise from time to time,

Better Theatres has obtained

the co-operation of the individ-

uals and associations listed fol-

lowing in this work.

Through the co-operation of
this advisory staff this depart-

ment feels that it has allied itself

with sources of expert knowl-
edge on virtually every phase of
theatre building and furnishing
and is able to offer theatre own-
ers a valuable service in provid-

ing information and answers on
a wide range of subjects of a

general nature.

ELMER F. BEHRNS, Theatre
Architect.

ROBERT O. BOLLER, Boiler
Brothers, Architects.

A. B. COPPOCK, Presentation
Producer.

E. B. CRESAP, Secretary, Na-
tional Association of Fan Manu-
facturers.

JOHN EBERSON, Architect.

G. E. EICHENLAUB, Architect.

W. S. HAYS, Secretary, National
Slate Association and The Na-
tional Federation, Construction
Industries.

F. J. HUSE, Chief Engineer, Hol-
low Building Tile Association.

CLELL JAY, Projectionist, New
Theatre, Little Rork, Ark.

SAMUEL R. LEWIS, Member,
American Society of Heating
and Ventilating Engineers.

A. C. LISKA, Remodeling.

E. M. LURIE, Assistant to Com-
missioner, Associated Metal Lath
Manufacturers.

VIRGIL C. MARANI, M. Am.
Soc. C. E., Chief Engineer, The
Gypsum Industries.

HENRY L. NEWHOUSE, Archi-
tect.

J. F. O’MALLEY, Architect.

GEORGE L. RAPP, Architect.

GEORGE W. REPP, Service Divi-
sion, American Face Brick Asso-
ciation.

R. L. SIMMONS, Architect.

HENRY J. SMITH, President,
Motion Picture Equipment Deal-
ers of America.

HORACE L. SMITH, JR., Thea-
tre Engineer.

NORMAN M. STINEMAN, As-
soc. Mem. American Society of
Civil Engineers, Portland Ce-
ment Association.

MAX Y. SEATON, Technical
Director, National Kellastone
Company.

J. L. STAIR, Chief Engineer,
Curtis Lighting, Inc.
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Air Conditioning

is

Super Ventilation

This does not mean a certain type

of apparatus only but a carefully

worked out design of heaters, cool-

ers, washers, filters, dampers, ducts,

diffusers and automatic control

which, when considered as a unit,

represent the solution of an engi-

neering problem.

At all seasons a sufficient quantity of

air must be supplied for the total

number of occupants. This air must

be washed so as to remove say 98%
of all foreign matter making it not

only healthful but refreshing.

In the winter months heat must be

supplied in sufficient amount to

maintain restful comfort and humid-
ity must be added to the air in

order to prevent nasal dryness and
bodily discomfort all of which must

be automatically controlled.

In the hot summer months, the air

must be cooled appreciably below
the outside temperature either by the

use of artesian well water or by re-

frigeration.

In the process of cooling the air,

excessive humidity, common in some
sections of the country, must be re-

duced to a point where comfort is

assured and where there is comfort,
large audiences will be found.

The distribution of air from the

proper point in sufficient volume and
the removal of vitiated air below the
breathing zone will prevent objec-
tionable drafts and exhaust body
odors at their sources. Considerable
economy may be effected by the re-

circulation of a portion of the air

made possible by the peculiar design
of the air washer and damper
control.

The location of supply and exhaust
openings will have considerable in-

fluence upon the acoustics and
should always be considered in the
design.

The Webster combined Humidifier
and Dehumidifier manufactured and
installed by us, is an essential feature
in connection with super ventilation
in the Theatre or Motion Picture
House. When installed in connection
with a properly designed and con-
structed system of distribution will

give ideal indoor weather conditions
regardless of geographical location
and during all seasons of the year.

The owner contemplating the erec-
tion of a new building will do well
to request his Architect to consult
with our Engineers who will assist
in the design and selection of proper
equipment.

Existing buildings can be equipped
with Super Ventilating and we soli-

cit correspondence to that end.

Write for literature.

Atmospheric Conditioning

Corporation
Chestnut Street at 5th

Philadelphia, Pa.

Gas Boilers on Roof
Heat Big London
Picture House

"D ADICAL improvements in heating and
ventilating design have been effected

in the recent construction of the famous
Capitol theatre of London, generally re-

garded as the most luxurious and perfectly
equipped motion picture house in Europe.
The entire system, which is fired by city

gas, is put into operation simply by turn-

ing on and lighting the gas in the tubular

gas boiler, and starting the pumps and fans.

The engineer requires no additional man to

assist him to run the plant, as the gas boiler

needs no further attention once it is lighted,

and involves no stoking.

This system has received the special com-
mendation of the local government authori-

ties, whose approval of heating and venti-

lating systems in such buildings must first

be obtained. The tendency of the govern-
ment is to encourage those installations in

which efficient heating can be obtained only
in conjunction with suitable mechanical
ventilation.

* * *

By using gas, the theatre has also aided
the “brighter London” movement to elim-

inate the smoke nuisance.

Another interesting feature of the system
is the fact that the gas boilers are placed on
the roof where they are entirely out of the

way. Instead of using the basement and
part of the first floor for the housing of

heavy boilers, these valuable portions of the

building are used for other and more re-

numerative purposes. The gas, of course,

requires no mechanical device except piping,

to deliver it to the top of the building.

Had solid fuel been used, space would
have had to be provided for the storage of
fuel and ashes, in addition to which the

labor required for stoking and tending the

boilers and the removal of ashes was esti-

mated to amount to half of the time of

two men.
Had oil been used, storage space for the

oil would have been required, and it is esti-

mated that 25 per cent of two men’s whole
time would be involved in the running of

the boiler and the handling of the oil.

Further, the boilers and oil storage room
could have been situated only in the base-
ment or on the ground floor.

With gas, the supply of fuel is auto-

matic, as is also the working of the boilers,

and the engineer requires no additional man
to help him in running the plant.

Film Standardization

Seen as Move Toward
Better Pictures

C ELECTION of movie films, camera
plates, and printing papers suitable to

the work in hand is to be aided by an in-

strument for the testing and standardizing
of light sensitive emulsions developed by
Reymond Davis, Chief of the Photo-
graphic Laboratory of th'e Bureau of
Standards, of the Commerce Department,
and known as a sensitometer.

The emulsions with which plates, films,

and papers are coated vary considerably in

speed and contrast, and in sensitiveness to
light of different colors. All of these prop-
erties affect the use to which the product
can be put. A fast plate or film is needed
for recording swiftly moving objects, a
contrasting plate for use on cloudy days, a
soft plate in brilliant sunshine. Brilliantly

colored objects are rendered best by a
plate and color filter combination giving
the same color sensitiveness as the eye,

while in photographing distant mountains
( Continued on page 46)

PAUSIN
Patent applied for

FILM SHIPPING
CONTAINER

One to eight-reel capacity

—PROMINENT USERS

—

FOX PATHE
U. S. NAVY

FILM PROTECTION
DEVICES

FILM MENDER FILM NOTCHER

Pausin Engineering Co.
Manufacturers

727-729 Frelinghuysen Avenue
Newark, N. J.
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EDWARDS SHEET METAL
MARQUEES or CANOPIES

For use over entrances to theatres, hotels, cafes, store buildings, etc. A work of art

and they have the massive and ornamental appearance of cast iron, at but a fraction of

the cost. Furnished complete, easy to erect—Made of galvanized iron or copper in any
style or size desired. Shipped in largest convenient sections, with glass packed sep-
arately. Our large catalog showing complete line Marquises or Canopies, Balconies,
Cornices, Theatre Fronts, Signs, Skylights, Metal Roofing, Metal Ceilings and Walls,
etc., sent free on request.

The Edwards Manufacturing Co.
409-459 East Fifth St. Cincinnati, Ohio

The World’s Largest Manufacturers of Metal Roofing, Metal Shingles,
Metal Spanish Tile, Metal Ceilings, Metal Garages, Portable

Buildings, Rolling Steel Doors, Partitions, etc.

More Floodlighting

for Less

Floodlighting Money
With a little thought you can add
to your attractive features in your
theatre without great expense by
emphasizing them by floodlight-

ing.

Once floodlighting is decided upon
only Major does it effectively at

low cost. Major Floodlights save

valuable space, give more light for

current consumed and are not ex-

pensive to buy and install.

Write for complete Bulletin

Major Equipment Co. inc
360 No. Michigan Ave- Chicago 111.

MajdrEquipmciit Company
CHICAGO-

360 N.

Michigan Ave.

Floodlights

July 18, 1925

( Continued from page 45)

or making airplane maps a greater sensi-
tiveness to red is needed.

* * *

The Davis sensitometer will permit the
exact measurement of all these factors,
and the setting up of standards for them.
It is, in effect, an instrument for giving a
precisely known set of exposures to a strip
of the emulsion, and for making these ex-
posures with a light of known intensity and
color. The darkness of the exposed strips
is measured by means of a photometer to
obtain values for plotting curves of the
densities. From these curves the speed and
other characteristics are obtained.
A large disc having a multiple of differ-

ent apertures cut in it forms the shutter
which gives the graduated exposure. The
opening is so shaped as to give a series of
exposures varying by a constant ratio and
forming on the plate a row of small rect-
angles, each a little darker than the one
preceding it. The disc must be driven at
constant speed, and for this purpose an
electric motor is provided, having ingenious
devices to make it run at constant speed
and to keep it in step with a clock. There
is an electric shutter, also, which is set to
remain open during one revolution of the
disc, so that a short continuous exposure
can be given, although the disc has been
running for some time and has reached
constant speed conditions.

* * *

An electric light of carefully measured
candlepower is used, together with a special
light filter so that the color of light ob-
tained is a good approximation of daylight
throughout the spectral range. Other
color screens can be placed in front of it to
absorb any desired range of wave lengths,
and give light of any desired color.

Ready to Begin Work
on $100,000 House

at Santa Ana
With the permit granted, construction

operation on the theatre and office building
which the Broadway Improvement Com-
pany will erect at the southwest corner of
Fifth street and Broadway, Santa Ana,
Calif., will be under way soon.
According to the permit, which was is-

sued, the structure will cost $100,000. E. D.
Yost, proprietor of the Yost and West End
theatres, has a long-time lease on the the-
atre portion of the structure to be built.

The building will be 80 by 175, and will

be of concrete and steel construction. It

will be under the direction of the archi-
tects, A. Godfrey Bailey and Carl Boiler,

of Los Angeles.
The structure will be of Spanish archi-

tecture and three stories in height. In
addition to the theatre, there will be two
store rooms on the first floor, with five

offices on the upper floor.

The theatre will seat 2,000 persons, 1,250

on the first floor and 750 in the balcony.

Cantilever beams will be used, thus elim-

inating pillars on the main floor.

Rest rooms for men and women, a

lounging room, smoking quarters for men,
and telephone booths will be located just

inside the 30-foot lobby entrance.

The West Coast Theatres, Inc., recently

announced that a large theatre structure

would be built at the southwest corner of

Fourth and Ross streets, on a lot secured

from C. E. Walker, local theatre man. Ac-
cording to officials of the West Coast firm,

building work is scheduled to start in the

very near future on the project.

The West Coast is now engaged in erect-

ing theatres in a number of Southland
cities. A handsome building, costing ap-

proximately half a million dollars, was
completed recently in Long Beach.
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“HAFTONE”
Screens Reproduce in Re-

markable Perfection the

Delicate Halftones and

Fine Detail So Greatly

Desired, Which Are Often

Entirely Lost if a Proper

Screen Is Not Used.

Some Prominent

Installations

COVENT GARDEN
Chicago, 111.

IRVIN THEATRE
Bloomington, III.

RANDOLPH THEATRE
Chicago, 111.

WOOD’S THEATRE
Chicago, 111.

BRAUMART THEATRE
Iron Mountain, Mich.

EASTMAN THEATRE
Rochester, N. Y.

COLUMBIA THEATRE
Erie, Penna.

CAPITOL THEATRE
New York City

RIALTO THEATRE
New York City

CRITERION THEATRE
New York City

PICCADILLY THEATRE
New York City

Samples and Literature on Re-

quest or Your Dealer Can
Supply You.

Raven Screen Corporation

1476 Broadway

New York City

Texas Playhouses as

Caught by Herald
Cameraman

mm

Harry Nichols, Herald field representative snapped
this new $165,000 theatre und&r way at Mc-
Allen, Texas. Roy E. Kintz is the owner. Fred
D. Jacobs designed the house.

The Pharr theatre, owned by George Holdridge
which was recently opened at Pharr, Texas. It

has a seating capacity of 500 and cost $30,000.
(Photo by H. E. Nichols.)

This is the Ager theatre which is rapidly nearing
compeltion. E. N. Collins of Humble, Texas is

building it in the new oil town of Liberty, Texas.
It will seat 450.

-OIL FIELD amusemeToTTT5

T

A new oil field is discovered in Texas and with
it comes C. M. Cassil of Goose Creek , Texas
who specializes in the above type theatre. This
is the Star at Liberty.

What’s New
in Signs

Here’s a New Reynolds
Bulletin full of them

Write for it

Illustrated with night photos of signs
recently erected in Chicago, and tell-

ing how the marvelous flashing

effects are obtained.

Reco Color Hoods and Reco Flash-
ers provide the most practical and
economical source of

Color and Motion

Color Hoods
provide color easiest, cheap-
est. most brilliantly. Choice
of six rich colors.

j&e Flashers

The standard —
used on 85 per

o cent of the mov-
ing electric signs
of the country.

2651 West Congress St., Chicago

Also manufacturers of Motors, Traffic

Controls, Show Window Flashers, etc.



48 BETTER THEATRES SECTION OF July 18, 1925

Exhibitors Information and
Catalog Bureau

Many of the products listed below are advertised by reliable companies in this issue of “Better Theatres.” See
“Advertisers Index” before filling in coupon for information.

Free Service to Readers
of “Better Theatres”

tf]TIn the last issue “Better Theatres” increased the

ui scope of its individual service to readers through
its Exhibitors Information and Catalog Bureau. De-
tailed information and catalogs concerning any prod-

uct listed on these pages will be sent to any theatre

owner, manager, architect or projectionist.

JTTFill in the coupon on the next page and mail it to

the “Better Theatres” division, Exhibitors Herald,

407 S. Dearborn street, Chicago.

tfTIMany of the products listed by this Bureau are

^ advertised in this issue of “Better Theatres.” See
Advertisers’ Index.

JITWe are glad to serve you. Do not hesitate to ask

us for any information on equipment or problems
pertaining to the efficient operation of your theatre.

A
1 Accounting systems.

2 Accoustical installations.

3 Adapters, carbon.

4 Adding, calculating ma-
chines.

5 Admission signs.

6 Addressing machines.

7 Advertising novelties,
materials.

8 Advertising projectors.

9 Air conditioning equip-
ment.

10 Air dome tents.

11 Aisle lights.

12 Aisle rope.

13 Alarm signals.

14 Arc lamps, reflecting.

15 Architectural service.

16 Arc regulators.

17 Artificial plants, flowers.

18 Art titles.

19 Automatic curtain con-
trol.

20 Automatic projection cut-

outs.

21 Automatic sprinklers.

B

22 Balloons, advertising.

23 Banners.

24 Baskets, decorative.

25 Bell-buzzer signal sys-

tems.

26 Blocks, pulleys, stage-

rigging.

27 Blowers, hand.

28 Booking agencies for mu-
sicians.

29 Booking agencies (state

kind).

30 Boilers.

31 Bolts, panic.

32 Booths, projection.

33 Booths, ticket.

34 Box, loge chairs.

35 Brass grills.

36 Brass rails.

37 Brokers-Theatre promo-
tion.

38 Bulletin boards, change-
able.

c

39 Cable.

40 Cabinets.

41 Calcium lights.

42 Cameras.
43 Canopies for fronts.

44 Carbons.
45 Carbon sharpeners.
46 Carbon wrenches.
47 Carpets.
48 Carpet cushion.

49 Carpet cleaning com-
pound.

50 Carpet covering.
51 Cases, film shipping.

52 Cement, film.

53 Chair covers.

54 Chairs, wicker.

55 Chairs, theatre.

56 Change makers.
57 Changer overs.

58 Color hoods.
59 Coloring, lamp.
60 Color wheels.

D
61 Date strips.

62 Decorations (state kind).

63 Decorators, theatre.

64 Dimmers.
65 Disinfectants—perfumed.
66 Doors, fireproof.

67 Draperies.
68 Drinking fountains.

69 Duplicating machines.

E

70 Electric circuit testing

instruments.
71 Electric fans.

72 Electrical flowers.

73 Electric power generat-
ing plants.

74 Electric signs.

75 Electric signal and con-

trol systems.
76 Emergency lighting

plants.

77 Exit light signs.

F

78 Film cleaners.
79 Film splicing machine.
80 Film tools (state kind).
81 Film waxing machine.

82 Fire alarms.
83 Fire escapes.
84 Fire extinguishers.
85 Fire hose.
86 Fire hose reels, carts.

87 Fire proof curtains.

88 Fire proof doors.

89 Fire proofing materials.

90 Fixtures, lighting.

91 Flashlights.
92 Flashers, Electric sign.

93 Flood lighting.

94 Floorlights.
95 Floor covering.
96 Floor runners.
97 Flowers, artificial.

98 Footlights.

99 Fountains, decorative.

100 Fountains, drinking.

101 Frames-poster, lobby dis-

play.

102 Fronts, metal theatre.

103 Furnaces, coal burning.
104 Furnaces, oil burning.
105 Furniture, theatre.

106 Flises.

G
107 Generators.
108 Grilles, brass.

109 Gummed labels.

110 Gypsum products.

H
111 Hardware, stage.

112 Heating system, coal.

113 Heating system, oil.

I

114 Ink, pencils for slides.

115 Insurance, Fire.

116 Insurance, Rain.
117 Interior decorating serv-

ice.

118 Interior illuminated
signs.

J

119 Janitors’ supplies.

L

120 Labels, film caution.

121 Lamps, decorative.

122 Lamp dip coloring.

123 Lamps, general lighting.

124 Lamps, incandescent pro-
jection.

125 Lamps, reflecting arc.

126 Lamp shades.

127 Lavatory equipment, fur-
nishings.

128 Lavatory fixtures.

129 Ledgers, theatre.

130 Lenses.

131 Lights, exit.

132 Lights, spot.

133 Lighting fixtures.

134 Lighting installations.

135 Lighting systems, com-
plete.

136 Linoleum.

137 Liquid soap.

138 Liquid soap containers.
139 Lithographers.
140 Lobby display frames.
141 Lobby gazing balls.

142 Lobby furniture.
143 Lobby decorations.
144 Lubricants (state kind).
145 Luminous numbers.
146 Luminous signs, interior,

exterior.

M
147 Machines, ticket.

148 Machines, pop corn.

149 Machines, sanitary vend-
ing.

150 Make up, boxes, theatri-

Cd.1

151 Marble.
152 Marquise.
153 Mats, leather
154 Mats and runners.
155 Mazda projection adapt-

GTS.

156 Metal lath.

157 Metal numbers, letters.

158 Metal polish.

159 Mirror, shades.
160 Motor generators.
161 Motion picture cable.

162 Musical instruments
(state kind).

163 Music publishers.

164 Music stands.

N

165 Napkins.
166 Novelties, advertising.

167 Nursery furnishings and
equipment.
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Exhibitors Information and Catalog Bureau

o
168 Oil burners.

169 Orchestral pieces.

170 Orchestra pit fittings,

furnishings.

171 Organs.

172 Organ novelty slides.

173 Organ lifts.

174 Organ lights.

175 Ornamental fountains.

176 Ornamental metal work.

177 Ornamental metal thea-
tre fronts.

178 Paint, screen.

179 Paper drinking cups.

180 Paper towels.

181 Perfumers.

182 Photo frames.

183 Pianos.

184 Picture sets.

185 Player pianos.

186 Plastic fixtures and dec-
orations.

187 Plumbing fixtures.

188 Positive film.

189 Posters.

190 Poster frames.

191 Poster lights.

192 Poster paste.

201 Projection machines.

202 Projection machine parts.

203 Projection room equip-
ment.

R
204 Radiators.

205 Radiator covers.

206 Rails, brass.

207 Rails, rope.

208 Rain insurance.

209 Rectifiers.

210 Reconstruction service.

211 Redecorating service.

212 Reflectors (state kind).

213 Refurnishing service.

214 Regulators, Mazda.

215 Reels.

216 Reel end signals.

217 Reel packing, carrying
cases.

218 Resonant orchestra plat-

form.

219 Reseating service.

220 Rewinding film.

221 Rest-room, equipment
and furnishings.

222 Rigging, stage.

223 Roofing materials.

233 Signs, parking.

234 Signals, reel end.

235 Sign flashers.

236 Sign-cloth.

237 Sign lettering service.

238 Side walk machines, corn
poppers.

239 Slides.

240 Slide ink, pencils.

241 Slide lanterns.

242 Slide making outfits.

243 Slide mats.

244 Shutters, metal fire.

245 Soap containers, liquid.

246 Speed indicators.

247 Spotlights.

248 Stage doors-valances, etc.

249 Stage lighting equipment.
250 Stage lighting systems.
251 Stage rigging-blocks,

pulleys.
252 Stage scenery.
253 Stair treads.
254 Statuary.
255 Steel lockers.
256 Stereopticons.
257 Sweeping compounds.
258 Switchboards.
259 Switches, automatic.

260 Tally counters.
261 Tapestries.
262 Tax free music.

269 Theatre seats.

270 Tickets.

271 Ticket booths.

272 Ticket choppers.

273 Ticket holders.

274 Ticket racks.

275 Ticket selling machines.

276 Tile.

277 Tile stands.

278 Tool cases, operator’s.

279 Towels, paper.

280 Towels, cloth.

281 Trailers.

282 Transformers.

283 Tripods.
284 Turnstiles, registering.
285 Typewriters.

u

286

Uniforms.

287 Valances, for boxes.
288 Vases, stone.
289 Vacuum cleaners.
290 Ventilating fans.
291 Ventilating, cooling sys-

tem.
292 Ventilating systems,

complete.
293 Vending machines, soap,

towels, napkins, etc.

294 Vitrolite
193 Portable projectors. 224 Safes, film. 263 Telephones, inter-com-
194 Pottery, decorative. 225 Scenery, stage. municating.
195 Power generaUng plants. 226 Scenic artists’ service. 264 Temperature regulation w
196 Printing, theatre. 227 Screens. system.
197 Programs. 228 Screen paint. 265 Terra Cotta. 295 Wall burlap
198 Program covers. 229 Seat covers. 266 Terminals. 296 Wall leather.
199 Program signs, illu- 230 Seat indicators, vacant. 267 Theatre accounting sys- 297 Watchman’s Clocks.

minated. 231 Seats, theatres. terns. 298 Water coolers.
200 Projection lamps. 232 Signs (state kind). 268 Theatre dimmers. 299 Wheels, color

USE THIS COUPON

“BETTER THEATRES” DIVISION
Exhibitors Herald

407 South Dearborn St., Chicago.

Gentlemen

:

I should like to receive reliable information on the items listed following:

(Refer to Items by Number)

Remarks

Name-

State....

Theatre City..

Seating Capacity
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Advertised in This

BETTER THEATRES SECTION
{If You Desire Something Not Listed Here, Exhibitors Information and Cata-
logue Bureau on Preceding Page Will Get It For You.)

AISLE LIGHTS
Kausalite Mfg. Co.,
8129 Rhodes Ave., Chicago.

AIR CONDITIONING EQUIP.
Atmospheric Conditioning Corp.,
Lafayette Bldg., Philadelphia.

AUTOMATIC CURTAIN CONTROL
E. J. Vallen Electrical Co.,

Akron, Ohio.

Automatic Devices Co.,
17 N. 7th St., Allentown, Pa.

CARBONS
Charles W. Phellis & Co.,
130 W. 42nd St., N. Y. C.

Hugo Reisinger
11 Broadway, New York City.

COOLING SYSTEMS
Artie Nu-Air Cool. & Vnt. Co.
State-Lake Bldg., Chicago.

Blizzard Fan Sales Co.,
1514 Davenport St., Omaha.

DIMMERS
Ward Leonard Elec. Co.,
Mount Vernon, N. Y.

DRINKING CUPS, SANITARY
Individual Drinking Cup Co.,
Easton, Pa.

ELECTRIC HUMIDIFIER
Ingersoll Humidifier Co.,
200 E. Illinois, Chicago.

EQUIPMENT, SUPPLIES
E. E. Fulton Co.,
1018 S. Wabash, Chicago.

ELECTRIC FLASHERS, COLOR HOODS
Reynolds Electric Co.,
2651 W. Congress St., Chicago.

FOLDING CHAIRS
Standard Mfg. Co.,
Cambridge City, Ind.

FIREPROOF BOOTH UNITS
E. E. Fulton Co.,
3208 Carroll Ave., Chicago.

HEATING & VENTILATING
Supreme Heater & Ventilating Co.,
1552 Olive St., St. Louis, Mo.

LEATHER MATS
tGetman Leather Products,
Oshkosh, Wis.

LENSES
Kollmorgen Optical Corp.,
35 Steuben St., Brooklyn, N. Y.
Bausch & Lomb,
Rochester, N. Y.

LOBBY DISPLAY FRAMES
Stanley Frame Co.,
727 7th Ave., N. Y. C.

MARQUEES CANOPIES
Edwards Mfg. Co.,
Cincinnati, O.

ProBert Sheet Metal Co.,
19 W. 8th St., Covington, Ky.

MAZDA LAMPS
Edison Lamp Works,
Harrison, N. J.

MOTION PICTURE CABLE
Rockbestos Products Corp.,
New Haven, Conn.

NOVELTIES, ADVERTISING
Motion Picture Bulletin,
4472 Broadway, Chicago.

ORGANS
• Marr and Colton,
Warsaw, N. Y.

Robert Morton Organ Co.,
148-150 W. 46th St.,
New York City.

Rudolph Wurlitzer Co.,
Cincinnati, O.

W. W. Kimball Co.,
308 S. Wabash, Chicago.

ORGAN STUDIOS
Fulton Organ Studios,
1018 S. Wabash Ave., Chicago.

PIANOS
Baldwin Piano Co.,
323 S. Wabash Ave., Chicago.

PROJECTORS
Enterprise Optical Mfg. Co.,
564 W. Randolph St., Chicago.
Nicholas Power Co.,
90 Gold St., New York City.

REEL ALARM
Cinema Specialty Co.,
Gary, Ind.
E. W. Hulett Mfg. Co.,
5015 N. Mozart, Chicago.

REFLECTING ARC LAMPS
McAuley Manufacturing Co.,
554 W. Adams, Chicago.

REFLECTING ARC LAMPS
Warren Products Co.,
265 Canal St., New York City.
McAuley Mfg. Co.,
552 W. Adams, Chicago.

SCREENS
C. S. Wertsner & Son,
211 N. 13th St., Philadelphia.
Raven Screen Corp.,
1476 Broadway, New York.
Minusa Cine Screen Co.,
Bomont at Morgan, St. Louis.
National Screen Co.,
2100 Payne Ave., Cleveland.
Da-Lite Screen & Scenic Co.,
922 W. Monroe St., Chicago.

SEATS
American Seating Co.,
14 E. Jackson, Chicago.
Heywood-Wakefield,
209 Washington St., Boston.
Arlington Seating Co.,
Arlington Heights, 111.

SILENCE SIGN
Rawson & Evans Co.,
710 W. Washington, Chicago.

SIGNS
Philadelphia Sign Co.,
Philadelphia, Pa.

SIGN FLASHERS
Cramblet Engineering Corp.,
177 5th St., Milwaukee, Wis.

SHUTTERS
Double Disc Shutters Co.,
2100 Payne Ave., Cleveland.

STAGE LIGHTING EQUIPMENT
Major Equipment Co.,
360 N. Michigan, Chicago.

STAGE RIGGING, HARDWARE
James H. Channon Co.,
223 W. Erie St., Chicago.
J. R. Clancy,
Syracuse, N. Y.

STAGE SCENERY
Tiffin Studio,
Tiffin, Ohio.
Service Studios,
2919 W. Van Buren, Chicago.

TICKET CHOPPERS
Newman Mfg. Co.,
Cincinnati, O.

TICKETS
Globe Ticket Co.,
122 N. 12th St., Philadelphia.
Arcus Ticket Co.,
248 N. Ashland, Chicago.
Columbia Printing Co.,
1632 N. Halsted, Chicago.

THEATRE TELEPHONE SYSTEMS
S. H. Couch Co.,
Norfolk Downs, Mass.

TRANSVERTERS
Hertner Electric Co.,
Cleveland, O.

Filmusic

Picturoils
Are the Only

MUSIC ROLLS
especially

SELECTED

ARRANGED
and

PLAYED

FOR PICTURES
The exclusive full

organ arrangement in

these organ rolls will

bring out

1QQ%
MORE
MELODY

and

ACTION
in your automatic organ than
can be played by most high
priced organists.

THE NEW PICTUROLLS have
the hand played feature ex-
pressly arranged for the follow-
ing instruments: Fotoplayer Pit
Pipe Organ; Cremona 88 note;
Wurlitzer YO, YU, YK, etc.

Any other 88 note organ.

Mail coupon today

Send me without obligation free Dem-
onstration PICTUROLL and catalogues
of FILMUSIC.

Theatre

Musical Equipment

City

State



RobertMorton Organ Co.
A T -N n 4t • v/
OfexV York—

>

150 V. 46 th St.

JSosAngeles
935 So. Olive

& h i c a, g o

845 Sotya,bash
Berk, el e y
6 alifornia

r ROBERT
oMORTON
ORGAN CO.
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Where QUALITY and BETTER
Pictures are Featured

THE
MOTIOGRAPH DeLUXE

Is Invariably Selected.

IT IS

THE HEAVY DUTY A
PROJECTOR

Ask The Man Who
Uses One!

GOLDEN GATE
THEATRE
San Francisco

PALACE THEATRE Milwaukee

0RPHUM th,

PALACE
THEATRE
South Bend

^ainstreeT
THEATREK^iiitCrt
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MAJESTIC THEATRt
Milwaukee

THEATRE ChPALACE THEATRE New Orleans

THE ENTERPRISE OPTICAL MFG. CO.
564 West Randolph St., Chicago, III.

THE*TRt '">neapo/, s
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MONTA
BELL’S
production of
the story by
Adela Rogers St. Johns

PRETTY
LADIES A scene in the

star’s dressing roo

with ZASU PITTS
TOM MOORE
LILYAN TASHMAN

Added attraction ANN PENNINGTON

Member Motion Picture Producers and Distributors of America, Inc. President

One of the Money- Getting-Movies

avers
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EXHIBITORS HERALD

HERALD LEADS

EXHIBITORS HERALD is the

preferred advertising medium of the

motion picture industry.

In the first six months of 1925 the

HERALD published a larger volume

of paid advertising than any other

publication in the field.

This means—plainly—that the adver-

tising intelligence of the motion
picture industry has elected the

HERALD to leadership in the field.

HERALD LEADS
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T~XIX is a big box-office draw today. “Too Many Kisses” and “The Shock Punch”
* jumped him up among the top-notchers. Now comes “The Lucky Devil”—by far

his best to date. The result is capacity business at the Rivoli, New York, in the sultriest

week of the summer. And clean-ups everywhere

!

“The best picture Richard Dix has ever made.

Richard is absolutely delightful. Esther Ralston

is beautiful.”—N. Y. Herald Tribune.

“Don’t miss ‘The Lucky Devil.’ It’s Dix’s best.

The story is exceptionally good. No better auto

racing scenes have ever been filmed.”

—N. Y. Graphic.

“Brains went into this picture. It’s good enter-

tainment.”—N. Y. Times.

“Dix is excellent and Esther Ralston is pleasant

and sympathetic.”—N. Y. Eve. Post.

“There’s many a chuckle in ‘The Lucky Devil.’

One of the most thrilling automobile races in

many a day.”—Eve. World.

“Light and amusing. Decidedly enjoyable. Even
better than ‘Paths to Paradise.’ ”—N. Y. Sun.

“A happy picture.”—N. Y. News.

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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Qt Might Be Ixitetestm

There has been such tall talk about coming product from the film studios

that adjectives have gone on strike. Paramount now has a statement to make
that it would like to enforce on the minds of exhibitors. It concerns the first

six pictures of the Greater 40—pictures that have been completed and screened.

They are

:

^Lucky 'Devil
//

ii

Wd Wild s^an i

WILD HORSE MESA
'TheCOAST OF FOLLY

e Street of Forgotten Men"

'N/GHIUFEOF NEWYORK'
About these six pictures you can set this down as true:

ylie indusbfy has neper been provided
with better entertainment +

Richard Dix in “The Lucky Devil begins where other auto-race dramas
left off. He’s a lucky devil not to have been killed. If you can see it and not
gasp, you’re thrill-deaf. If you can see it and not enjoy it, you’re cuckoo.

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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To Read This <£11 through*

Allan Dwan’s direction of Rod La Rocque, Ernest Torrence, Dorothy Gish in “Night Life” his

manipulation of the camera, his flair for getting the true essence of New Yorkitis into a fast, funny,

appealing every-foot-an-entertainment picture will not be surpassed this year.

“The Street of Forgotten Men.” How shall we describe it and what Herbert Brenon has made
in this picture? You can offer money back to any one who can see this picture and not feel the

thrill of it, the so-hard-to-catch heart tug of it, the powerful punch of its story and scenes. And
if you want to hear of a new real star, remember the name Mary Brian.

1

“Wild Horse Mesa” was shown at a preview. Often it has been said of previews that “’the

audience cheered.” But here is a case where they really did, not once but in many places during

the picture. There has never been a better Zane Grey. The picture is a mop-up and when you
see it, you’ll admit it.

“Wild Wild Susan” offers the speedy comedy romance that makes this sextette of hits one of

infinite variety. It’s funny, it appeals to all classes, it is entertainment, it has a great plot and
Bebe Daniels is in a part she simply eats alive—with Rod La Rocque as great support.

“The Coast of Folly.” And now how can this Swanson epic he described? How can we con-

vince you that you have never seen a better Swanson picture—more luxury, more gowns, more
romance, more beauty, more marvelous acting? The surest way is to wait until you see it your-

self. In the meantime, set this down: you can mop-up with Gloria Swanson in “The Coast of

Folly” beyond the shadow of a doubt.

* *

The woods are full of tall talk—so many titles, so many claims, so many would-be
stars, so much extravagance, so many adjectives.

BUT OUT OF THE SMOKE AND THE CAMOUFLAGE AND THE HEAVY
ARTILLERY ADVERTISING COMES THIS FACT:

Cifeateif Forty ittllmake more
money andplease more people
fityou than any pictures ever /
produced, and that's the ttfutb/

(paramount(Pictures !
«
1.1

»T1

ninriiM.iiiui

wt
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MORE than the
thats what exhibitors who have

A great dramatic story that grew greater in the making.

A story so big in showmanship possibilities that Hunt

Stromberg was literally compelled to produce it on a more

lavish scale than was originally planned. Characters that

demand the superlative in histrionic ability—with a cast

that meets these requirements.

These considerations have made it necessary to adjust the

sales quota to meet the increased new negative cost—an

increase more than justified by the amplification of original

production plans.

The thousands of exhibitors who have already booked the

picture are in the fortunate position of being able to profit

by this enhancement of production plans, and clean up

many extra dollars at the original contract price.

THIS IS AN ENRICHMENT IN PRODUC-
TION PLANS THAT MEANS MORE DOL
LARS TO EXHIBITORS.

Offthe
PRODUCERS Dl!RELEASED BY

>
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contract calls for-
hoofed this great special willget

A HUNT STROMBERC
ALL-STAR SPECIAL

from Tom Gallon'sfamous
novel "TATTERLY”

Adapted by Dorothy Farnum

.

Directed by Tom Forman,
with a big cast headed by

WILLIAM V.MONG
JOHN BOWERS

MARGUERITE DeLaMOTTE

For release during

GREATER MOVIE SEASON

DEBUTING CORPORATION
F. C. MUNROE, President y RAYMOND PAWLEY, Vice-President and Treasurer JOHN C. FLINN, Vice-President and General Manager
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Weeks
for

LEE A. OCHS
Managing Director

PICCADILLY THEATRE
Says:

“I selected this firm’s pictures because I believe that they have on

their 1925-26 program one of the finest line-ups of attractions it ever

has been my good fortune to look over. The forthcoming Warner

productions are in every way equal, if not better, than those found

on the lists of any other producing company, in story character,

players, and directors. I feel that in them the patrons of this theatre

will find an unending and satisfactory variety of real worth-while

entertainment during the months to come.”

40 AnEntireYear’s Prodi
mi
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WABNer broc
’ Classics of the Screen^

on Broadway
'heWARNER

at the Piccadilly Theatre

2t for any Theatre 40
1
=



Left — Powerful
flywheels and other

parts of the CO.,

refrigerating m a -

chinery.

Above—Major Edward Bowes, Manag-
ing Director, at push button control,

starting the powerful refrigerating ma-
chines of the largest theatre cooling plant

in the world.

The Last Word in

Theatre -Cooling
Equipment

—

As just installed in the

Capitol Theatre, New York

'At first motion picture theatres featured
only motion pictures. Then they introduced
orchestras, divertissements, lighting effects,
and vaudeville numbers. And now they
point with pride to their cooling systems.

"We stopped in the Capitol the other day
and found the theatre so delightfully cool
that we went down into the basement to
investigate. It was thoroughly explained, but
all we remember is that there were largemotors
and condensers, twelve thousand feet of
cooling pipes, and six thousand feet of con-
densing coils. Water is pumped through
the roof, thereby cooling off the theatre. We
also registered little gasps of astonishment
at the huge machinery and the compressors,
but can’t recall whether our guide said the
water was taken from gas, or gas taken from
the water. Anyway, the theatre is refresh-
ingly cool.”

i
HE CAPITOL THEATRE has just com-
pleted the installation of the largest theatre

cooling plant in the world. The problem of

cooling the air of the world’s largest theatre was a

particularly unique one, because of its enormous size

and seating capacity. After an extensive study of the

various types of refrigerating plants, Major Edward
Bowes, managing director, arranged with the Helmer
Air Conditioning Company for the construction of a

special type of plant which will meet the required

conditions. This cooling plant is the largest installed

in any theatre in the zvorld and has a capacity of 400
tons of refrigeration.

Spray chambers showing the

Helmer (Pat.) revolving spray

nozzles which sprays iced water ',

through which the air must pass
j

reducing the air to a low tem-

perature and eliminating surplus

moisture.

-ROSE PELSWICK, N. Y. Eve. Journal

Helmer Air Conditioning Corp.
103 PARK AVENUE Engineers and Contractors NEW YORK CITY
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Smashed the Box-

Office Record at

GRAUMAN’S
Egyptian Theatre
Hollywood, Calif.

“THE
IRON HORSE”
18th and final week

—

CAPACITY
ATTENDANCE!
Week’s Business

—

$28,371.05

Congratulations to Sid Grauman, entertain-

ment purveyor de luxe and master mind
in presenting stagecraft.

“THE IRON HORSE”
now available to the motion picture the-

atre owners for play dates.

Get aboard

“THE IRON HORSE”
and ride to prosperity.

You Can’t Fool
Great Showmen

—

They Know Box-
Office Values!

that’s the reason

E. F. ALBEE
and

J. J. MURDOCK
the executives of the tremendous Keith-

Albee circuit of theatres, the master show-

men of American Vaudeville

Selected the

WILLIAM FOX
PRODUCT

at their $5,000,000 Cleveland Theatre,

Keith-Alhee Palace

Cleveland’s Greatest Movie Season
Started With

“THE IRON HORSE”
On July 5th

To be followed successively with seven

other smashing Fox Successes

“THE FOOL”
“AS NO MAN HAS LOVED”

“THANK YOU”
“LIGHTNIN’ ”

“THE WHEEL”
“HAVOC”

“EAST LYNNE”
The recognition of Pre-eminence of Product by

the Master Minds of Any Profession is the

Greatest Tribute Attainable.

Fox Film Como rati or.
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‘Thoroughbred

%lt of the
Blue Bloods

of tho

T r o w ^ at t xt ,
Blue Grass**

^ El IEJ ^ the play that brol^e the worlds record

!

iox I'ilm Gjmuratioru

i
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Will Be Smashed!

cA ‘Romance, of %ings and Queens of the Durf
... J. Farrell MacDonald
th

Gertrude Astor ^
Henry B.Walthall *=s

and the world’s greatest

race horses *=*. *=»

Stow bv Dorothy Yost *=*JOHN FORD (production^

L 1 G H T N I N the play that hrol\e the worlds record

!

Fox Film Corporation.
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J.J.MURDOCK.
for cAlbee eatre and
Victory 6

.theatre in

PROVIDENCE, RJ.

BUYERS
AND

BOOSTERX
LIGHTN IN’- the play that bro\e the worlds record

fox Film Corporation,
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ME theE
VF£- YS>

rtORKEnfiA /od d
£^/c

VSSr&El2i2^s&
MM.DENJUs§>->

\^sohJtB^y 7 ? C^RR
**> ^f/^WvNft STOMP tHEATRE

MIKE
COMMERFORD
/or 1/u entire circuit of
over 50 theatres in

PENNSYLVANIA

'A

jIGHTN I N’*^ the play that bro\\e the worlds record

!

Fox Film Corporation,
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TellYour PublicAb
Putting Up For Sc

(No. 442 — Straight from the Shoulder Talk by Ci.

THE AMERICAN PEOPLE HATE MONOPOLY AND
monopolists<

THEY HAVE FOUGHT, BLED AND DIED TO DO AWAY
with oppression in all of its forms* They have fought for liberty in

every war this country has entered since the Revolution*

FROM SCHOOLDAYS EVERY AMERICAN HAS BEEN
taught fair play, liberty, freedom. It is the basic structure of their lives

and their characters*

THEY WILL JOIN YOU IN A WAR TO THE DEATH
against unfairness, trickiness, threats, bluffs, oppression and greed.

BUT YOU'VE QOT TO TELL THEM WHAT'S QOINQ ON
before they will know of the necessity of a fight*

TELL THEM.

TELL THEM ON SLIDES. TELL THEM ON YOUR PRO*
grams, if you use any* Tell them through the columns of your local

newspapers. Tell them by word of mouth. Tell them in every possi-

ble and conceivable manner*

TELL THEM OF THE DESPERATE ATTEMPT THAT IS

being made to crush the theatre owner* If you have ever been threat-

ened by any producer, tell them about it* If someone has threatened
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ntThe FightYouAre
»en Independence!
aemmle, President of the Universal Pictures Corp.)

to build a theatre to compete with you because you refused to pay

ruinous prices for his pictures, tell them*

TELL THEM WHAT WILL HAPPEN TO THEIR MOST
popular form of entertainment if it ever falls into the hands of a lim-

S

ited number of producers* Tell them what kind of pictures they would

get if the ideas for pictures were to come from a small group of met.

who had no competition to spur them on*

TELL THEM HOW YOU HAVE WORKED AND SLAVED
and schemed to give them the greatest possible show for their money*
Tell them of the actions of the Monopoly Twins who openly and

boastfully state that they have untold millions of dollars with which

to lick the Independents*

TELL THEM THAT NOT A SINGLE FORWARD STEP HAS
been made in this industry except under the lash of keen but open and
honest competition* They know these things as a general principle

but they don’t know that an attempt is being made to monopolize their

favorite entertainment*

SINCE THE DAY I STARTED IN THIS BUSINESS ABOUT
19 years ago, I have made it a point to tell you the truth about every-

thing that was going on in the industry* It has been a good thing for

you and it has paid me* It has made a strong bond between us. Build

up that same kind of a bond between yourself and your people* And
begin NOW*



READY NOW ! Second of the “GOTHAM TWELVE”

DISTRIBUTED BY

LUMAS CORPORATION SAM SAX, Pres. 1650 BROADWAY, N. Y. CITY
Foreign Rights Controlled by INTER-OCEAN FILM CORP., L. W. Kaslner, Pres., 218 IV. 42nd St., N. Y. City. Cable Address INOFILM



“ fust
J IV

tell him

I’m
from

1-Goldvrjn

May



‘‘You bet I’m
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“JF I marry you,

your kid will be

the kid of a
jailbird!”

Poor Norma Drake! She had

given freely without counting

the cost. Now she was facing

woman’s supreme test— only to

find that the man she had loved

too well was about to cheat her,

as he had so often cheated

society.

For “Gentleman JimWarren”,

who lived by his wits, was not

only a crook, but a coward.

She had counted on him— his

protection— his name. Instead

she found herself deserted at the

most crucial moment of her life.

Violently she turned on him—

Scenes like this are what make Max Marcin’s play

The outstanding dramatic success of New York's

current theatrical season. Now being produced as

a great photoplay with an imposing cast directed

by RUPERT JULIAN under the personal

supervision of

CECIL B. De MILLE

For Release by PRODUCERS DISTRIBUTING CORPORATION
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e old bird in the
pictures just as well

Paper
profits for

next year
don't take
care of
today's

bills/

Regardless of Time of

JUNE
COLLEEN MOORE
"THE DESERT FLOWER”

Another great picture from this popular star. From

stage success by Don Mullally. Editorial direction,

June Mathis. Directed by Irving Cummings. Lloyd

Hughes supports Miss Moore.

"JUST A WOMAN”
CLAIRE WINDSOR—CONWAY TEARLE

An M. C. Levee presentation. Adapted from Eugene

Walter’s stage play. Directed by Irving Cummings.

A fine audience appeal picture.

MILTON SILLS
"THE MAKING OF O’MALLEY”

A box-office money-maker anywhere. An Earl Hud-

son production from story by Gerald Beaumont.

Directed by Lambert Hillyer. Editorial direction,

Marion Fairfax. Dorothy Mackaill in support of

Mr. Sills.

'THE WHITE MONKEY”
With BARBARA LA MARR

A Sawyer-Lubin production adapted from John

Galsworthy’s famous novel by Arthur Hoerl. Pre-

sented by Associated Pictures Corporation. Directed

by Phil Rosen.

1\r/A national
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hand gag works in
as in any other business/

Year — You Always Get Money-Makers

JULY
CORINNE GRIFFITH

"THE MARRIAGE WHIRL”

This star’s greatest. From stage success,

"The National AntHfcm” by J.
Hartley

Manners. Directed by A1 Santell. Presented

by Corinne Griffith Productions, Inc. Edi-

torial direction, June Mathis.

"THE LADY WHO LIED”
LEWIS STONE—VIRGINIA VALLI

A^ Edwin Carewe production from Robert

Hitchens’ story, "Snake Bite.” One of the

most powerful dramas the screen has ever had.

"THE SCARLET WEST”
CLARA BOW—ROBERT FRAZIER

Presented by Frank
J.

Carroll. Here is in-

deed one of the great pictures of all time.

"The Scarlet West” is a story of the west at

the time of the invasion by~ the white man.

Never has there been such thrills as are seen

in the picturization of the struggle for su-

premacy between the white and red man. It

is a picture that will grip all— with a sweet

and unusual romance running through the

entire story. In the cast may also be seen

Robert Edeson, Walter McGrail, Johnny

Walker, Gaston Glass, Helen Ferguson,

Ruth Stonehouse.

AUGUST
NORMA TALMADGE
"GRAUSTARK” a Modern Romance

Adapted from George Barr McCutcheon s

famous novel. Presented by Joseph M.
Schenck. A Dimitri Buchowetzki production

with Eugene O’Brien. Screen version by

Frances Marion.

CONSTANCE TALMADGE
"HER SISTER FROM PARIS”

Presented by Joseph M. Schenck from story

by Hans Kraly. A Sidney Franklin produc-

tion. With Ronald Coleman.

MILTON SILLS
"THE KNOCKOUT”

From story by M. D. C. Crawford. Directed

by Lambert Hillyer. An Earl Hudson pro-

duction. Editorial direction, Marion Fairfax.

"FINE CLOTHES”
John M. Stahl Production

With Lewis Stone, Percy Marmont, Alma
Rubens, Raymond Griffith, Eileen Percy,

William V. Mong. From stage play, "Fash-

ions for Men” by Franz Molnar. Presented

by Louis B. Mayer.

"THE HALF WAY GIRL”
DORIS KENYON—LLOYD HUGHES

Directed by John Francis Dillon under

supervision of Earl Hudson. From

story by E. Lloyd Sheldon. Editorial

direction, Marion Fairfax.

Pictures

m < t

<
Foreign Rights Controlled by

First National Pictures Inc.

380 Madison Avenue. New \ork>
Members of Motion Picture Producers and Distributors of America Inc. Will Hays President
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Industry Kept Watch
on Big Theatre Deal

The eyes of the industry last week were focussed on
pending negotiations concerning West Coast Theatres,

Inc. William Fox, apparently, sought control of this

important group of theatres and, at the eleventh hour,

officials of First National Pictures became alarmed over

the prospective development and interposed a proposi-

tion which forestalled, at least for the time being, any

change in the control of the properties. Under the ar-

rangements that did successfully carry through the Wil-

liam Fox interests become a substantial owner in the cir-

cuit and its holdings.

The flexibility and the possibilities of radical and

rapid change of the business are graphically illustrated

in these negotiations. It is generally agreed that had con-

trol of these properties passed last week from its original

holders, many subsequent, sweeping changes could have

been expected and only a few of these might have sub-

stantially changed the present complexion of the in-

dustry.

The contest for control of important groups of thea-

tres will go on. No well-informed person denies that

the immediate future course of this business depends

upon the results of this contest. Other deals, matching

in importance the West Coast Theatres transaction, may
be expected.

* * *

“William Tell” Drives

Dr. Riesenfeld to Jazz

Dr. Hugo Riesenfeld, managing director of Para-

mount’s New York City theatres and a music artist of

ability and reputation, has gone in for jazz.

For years the theatres under Dr. Riesenfeld’s direc-

tion have been notable for efforts to promote standards

of popular music and to nourish an appreciation for the

better things in music.

In explaining his action in putting in a jazz orches-

tra in the Rivoli theatre. New York, Dr. Riesenfeld says

that recently on an evening’s tour of Broadway theatres

he discovered the overture from “William Tell” on the

bill in six different theatres.

It may readily be agreed with Dr. Riesenfeld that the

usefulness of this famous overture, as far as the present

generation is concerned, certainly is at an end and that

something to insure for it a rest—even if it must be a

jazz orchestra—must be gotten.

*- * *

School for Managers

Serves Good Cause

Paramount’s school for theatre managers is an inter-

esting development for the trade and it is a creditable

reflection upon the Famous Players-Lasky Corporation,

This school will assist in surrounding the position of

theatre manager with a dignity and importance to which

it is entitled. It will do much toward discouraging the

traditional notion regarding the kind and character of

a person engaged in the business of managing a place of

public amusement.

A theatre manager is, in fact, a public servant. His
contact with the public is no less intimate than if he
were occupying a city, state or federal position in a de-

partment which is expected to serve the people. He is

the industry’s contact man with the general public.

From his type and character the public will largely form
its opinion about the motion picture business.

Hence, it is vitally important to the industry at large

that the theatre manager should not only be a man who
can operate a theatre at a profit, but, in addition to

being a good business man, he should be a representative

citizen and a person who is able to build good will for

the industry in his relations with the patrons of his the-

atre.

We hope that Paramount’s school prospers and be-

comes a permanent institution. Properly directed, it

can fulfill a vital function in the development of the in-

dustry.
* -X- *

Plan to Get Rid of

a Certain Bad Name
The Herald wants to see the term “Short Subjects”

discarded and in its place “Short Features” substituted.

Elsewhere in the publication this proposal has been

under discussion and many good reasons for its adop-

tion have been given.

Giving a dog a bad name is a practice which has long

been credited with bringing about a particular result.

“Short Subjects” is a bad name, largely because it may
mean “filler” and partly because the other type of

attractions are not called “Long Subjects.” A six-reel

picture i3 technically known as a “feature.”

No quality distinction should be made because none
exists. The shorter pictures on the whole are equal in

quality to the longer pictures. The length of a short

picture can be indicated without any reflection upon
its quality by calling it a “Short Feature.”

We commend this suggestion to the producers and
distributors of the shorter pictures. The idea, it seems

to us, is not without merit and, in addition, its industry-

wide adoption would unquestionably mean a great deal

of valuable publicity for “Short Features.”

Many changes in the industry’s nomenclature must
come about. Some of these will come automatically, but

others will have to be engineered. “Movies” is a costly

term to the business. It crept into the language of the

day when the fact of motion was just about the most not-

able thing in connection with motion pictures. “Movie,”
a term applied to flickering one-reelers in the store-

front theatres, will be applied to “Ben Hur,” with less

reason than one would refer to a Rolls-Royce as a

buggy.

Unfortunately, however, “movie” seems, at this time,

to be deep-rooted in the language of the day. It is not
so with “Short Subjects.”
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LEFT TO RIGHT: Sol Lesser, Robert Lieber, Mike Gore and E. V. Richards, Jr., prominent factors in the big West
Coast Theatres deal which has just been consummated.

First National Becomes Important
Factor in Big West Coast Circuit

Lesser and Gore Brothers
Remain in Control of Chain

Fox Buys Ramish Interests—Fifty Chicago Theatres Join New
Booking Combine Sponsored by Aschers

(Special to Exhibitors Herald)

NEW YORK, July 14.—The long series of conferences for the purchase
of West Coast Theatres, which has been on here for the past two weeks,
came to an abrupt end last Wednesday when a deal was closed whereby the

dontrol of the big California chain remains with Sol Lesser and the Gore
Brothers, but with First National becoming an important factor.

This deal makes E. V. Richards, Jr., a member of the board of directors

of West Coast Theatres, and establishes a voting trust for a period of 10

years, with the control of West Coast in the hands of Gore Brothers, Sol

Lesser and Robert Lieber, president of First National.

William Fox Purchases Ramish Interests in Chain

M. and A. L. Gore, Sol Lesser and a few small stockholders have owned
about 90,000 shares of stock, with Adolph Ramish the next important factor
through the ownership of about 50,000 shares. The Ramish stock was
purchased last week by William Fox, and the deal with First National, it

is understood, gives that company an option on the portion of the 90,000
shares held by the smaller stockholders. This option will, it is said, be
exercised by outright purchase, at once.

Steffes Tells Woodhull
That Politics Must Be
Barred Out of League

{Special to Exhibitors Herald)

MINNEAPOLIS, MINN., July 14.—
Politics must be barred from the adminis-
tration of the Motion Picture Theatre
Owners of America if it is to survive as the

one national organization. This is the word
sent to President R. F. Woodhull by A1
Steffes, national director, head of the

Northwest unit and former president of

Allied.

The present breach, it is understood, re-

sulted from the recent meeting of the

financial committee in New York.
Steffes has requested Woodhull to call

a meeting of the board of directors in

Chicago this week.

Charges Independents
Are Being Threatened

( Special to Exhibitors Herald)

NEW YORK, July 14.—In the current

bulletin issued by the play date bureau of

the M. P. T. O. A., the charge is made
that a “frenzied attempt to kill indepen-
dence” is being made by certain producers
who are warning players and directors that

if they appear in the pictures of the inde-

pendents they will be boycotted.

Carnival Fee Tripled
( Special to Exhibitors Herald )

BELLEVILLE, ILL., July 14. — A
newly passed ordinance increases the

license fee for carnivals to $100 the first

day, instead of $35, and $50 each addi-

tional day, as against $5.

As stated in last week’s issue of the

Herald, negotiations have been on for
some time by Fox Film Corporation for

the purchase of West Coast Theatres in

its entirety. This progressed to the extent

of the purchase of the 50,000 shares held

by Ramish, and it was expected that this

would be followed immediately by the pur-

chase of the Gore and Lesser interests.

The latter, however, was not consummated

and the Lesser-Gore-First National deal

was closed.

After the announcement of the closing

of negotiations with First National, Sol
Lesser made the following statement

:

“While it is true that negotiations have
been on with William Fox for the pur-

chase of West Coast Theatres, it is also

true that the control of that corporation

( Continued on page 28 )

FOR ADVERTISING RESULTS—
There Is No Substitute for Paid Circulation
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N EW YORK .—Ed Peters can’t start an
argument against his Cyrano de Ber-

gerac film being a good foreign picture. . . .

John Ragland is in the same boat in regard

to the new Harold Lloyd, which was given

its first showing last Thursday. . . .

Lloyd Ingraham is here with his first Ta-
coma-made picture, “Hearts and Fists,”

which he says is a solar plexus. . . . Carl

Laemmle sailed last week and someone
slipped a cog by having no band to see the

little chief off. Ben Bernie, jazz king, was
given a luncheon last week by Dr. Reisen-

feld as an introduction to the film game
and thinks, so far, it is a pretty good game.
Fred Elliott, G. M. of the independents,

went to New Haven Friday to see that the

preliminary anti-censorship fight got off to

a good start. . . . Sol Lesser, after and
then not selling the West Coast Theatres,

left Saturday for the West Coast, to see

if the theatres are still there. . . . Nathan
Hirsch is taking early morning golf prac-

tice to play Ivan Abramson for the cham-
pionship of the sixth floor of 729. . . .

Frederick Wynne-Jones is back from Eu-
rope with a few German pictures which he

will show in this country. . . . Elliott Nu-
gent, star of “The Poor Nut,” spoke at the

A. M. P. A. luncheon and none of the

boys used the name of the show in refer-

ring to the speaker. . . . Walter W. Irwin,

who has ideas about the physical handling

of film, sailed Saturday for a two months’
visit to Europe. . . . Eddie Eschmann,
looking more like a matinee hero than ever,

is back in New York from a Western trip.

. . . Edgar Hatrick, another returned
traveler from foreign climes, thinks New
York is a pretty good place to come back
to. . . . Jimmy Grainger, just back from
a long Western trip, will remain here long

enough to get acquainted with his family

and the way to his office at the Fox plant.

. . . Wallace Munro, after a short stop

with Cathrine Curtis Productions, has
resigned his position as publicity person.

. . . Frank Conklin has joined “The
Lights,” the actor’s country club at Free-
port, and on his application for member-
ship the occupation is given as “good ac-

tor—mostly.” . . . Charlie O’Reilly, with
his family, is spending the summer at As-
bury Park, and so far Lou Blumenthal has
not persuaded him to fall for golf. . . .

Harvey Day tries to make us all jealous

by sending from Montreal a post card
bearing the inscription : “Krausman’s Cafe,
famous for food and beer.” . . . Edwin
Miles Fadman is intensely interested in

“Evolution” but doesn’t care much about
the outcome of the Tennessee trial. . . .

E. W. Hammons is off again on another
trip to the Coast to look after production
affairs. . . . Eph Asclier is getting to be a

regular signer, Vera Gordon’s being the

latest name to get on his dotted line. . . .

George Hackathorne, good actor and reg-

ular fellow, stopped off for a visit before
going to New Bedford to begin work on
another picture. . . . Marcus Loew has
taken a 10 year lease on the Astor theatre
and someone remarks that he is getting
ready for a long “Ben Hur” run. . . . Harry
Cohn sojourned so long in Czechoslovakia
during his recent trip that he calls a motion
picture theatre a “bio.” . . . Don Hancock,
according to some publicity which blew in

last week, has become managing editor of
a dancing studio. . . . J. Charles Davis,
2nd, and J. K. Adams, 1st, were hosts to a
crowd of film men last week at a house-
warming in the new quarters of Davis
Distributing Division.

HARRY E. NICHOLS
Visits the Saengers

Our own Harry Nichols said his trip through Louisiana would not have
been complete without a visit to the Saenger Amusement Company head-
quarters, and there he found, left to right: Dr. E. B. Hands, Saenger
physician; E. V. Richards, general manager; N. L. Carter, legal and financial
department and Simon Erlich, secretary-treasurer, Saenger-Erlich

Enterprises.

The head of the big theatrical or-

ganization. J. H. Saenger, presi-

dent of Saenger Amusement
Company, which operates houses
throughout the Southern states.

/

Now here is the most popular
man in the Saenger organization
on pay days. H. H. C. Wede-
meyer, auditor of Saenger
Amusement Company.

Every day in every way he is

growing bigger and bigger.

Speaking, of course, of E. V.
Richards, general manager of the
Saenger organization.

This is G. J. Dureau, Jr., the

serious looking booker of the
entire Saenger Amusement Com-
pany theatres and affiliations.

And he’s a “Herald” reader.

—SPARGO.
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Pettijohn Aiding
United States in

Film Board Probe
( Special to Exhibitors Herald

)

NEW YORK, July 14.—The department
of justice, in its investigation of the Film

Boards of Trade, is to have the co-opera-

tion of the Hays organization, Charles C.

Pettijohn told trade paper representatives

in the first of the weekly conferences which

are being held at the M. P. P. D. A. offices

for the press.

The files of the Hays office, as well as

those of six of the Film Boards, are open

to the federal government, said Pettijohn.

After conferring with an agent of the

department of justice Pettijohn said it was
decided to seek opinions from exhibitors

regarding the workings of the Film Boards
in their territories. Members of the trade

press were permitted to read these let-

ters, which are on file at the Hays office.

Pettijohn told the press representatives

that 95 per cent of the exhibitors think

the arbitration system is “a great insti-

tution.”

British Exhibitors Vote
to Bar uThe Phantom”

British theatre men, attending the annual

summer conference of the Cinematograph
Exhibitors Association in Glasgow, adopted

a resolution asking Universal to withdraw
“The Phantom of the Opera” from cir-

culation in England because of “the ill-

advised and unworthy use that was made
of British Territorials in order to attempt

to advertise a film.”

The resolution, adopted by a vote of 55

to 22, urged upon exhibitors not to show
the film should Universal refuse to with-

draw it “as the best earnest of their apol-

ogy.”

Elliott Keeps Pledge;
Names Contract Body

( Special to Exhibitors Herald)

NEW YORK, July 14.—Following his

pledge made at the New Jersey exhibitors

convention, General Manager Fred Elliott

of the Independent Motion Picture Asso-
ciation, today appointed a committee to

work out an equitable contract with the

M. P. T. O. A.
On the committee are: Oscar Neufelt,

DeLuxe Films, Philadelphia; Jack Bell-

man, Renown, New York, and Joseph
Klein, Chesterfield, New York.

Famous Fails to Verify
New Swanson Contract

( Special to Exhibitors Herald)

NEW YORK, July 14.—Although it has

been reported that Gloria Swanson has

renewed her contract with Paramount, rep-

resentatives at the home office of the com-
pany today said that Jesse L. Lasky was
now on a vacation and therefore the report

could not be true.

Joseph Engel Starts

Playhouse Pictures Co.
(Special to Exhibitors Herald)

NEW YORK, July 14.—Joseph Engel,

former production manager for Metro, has
incorporated Playhouse Pictures Corpora-
tion at Albany, N. Y. Ralph Kohn, as his

attorney, filed the papers. Engel is now
on the Coast preparing to make two pic-

tures for Metro-Goldwyn-Mayer.

Banky Cast With Valentino
HOLLYWOOD.—Vilma Banky, European star,

has been engaged to play opposite Rudolph Val-
entino in his new film for United Artists, “The
Black Eagle.”

Let’s Have
the Figures!

Motion Picture News, seeking to dissent from the voice

of the overwhelming majority which has hailed EXHIBI-
TORS HERALD as the new leader in the industry, has re-

sorted to buying space in The Film Daily as a means for

getting publicity for an assertion intended to contradict

the statement of the HERALD that for the first six months
of 1925 this publication has led the field in volume of

paid advertising published.

Figures are not a matter of opinion; they speak plainly

for themselves.

It will be recalled that for several years when the fig-

ures supported the contention of Motion Picture News of

publishing the largest volume of paid advertising of any
publication in the field that the New York City paper dis-

played no hesitancy in printing the figures.

It, therefore, may be noted that the hesitancy of Motion
Picture News in letting the figures tell the story at this time

will fool no one unless, perhaps, members of its own staff

who may be suffering from a sort of a shell-shock as a

result of summarily and conclusively being relegated to a

secondary position among the motion picture trade papers.

Motion Picture News probably is not inclined to regard

pleasantly any invitation that the HERALD might extend

to them at this time. Therefore, on behalf of advertisers

whom the News has long been fooling with fictitious cir-

culation claims—and whom it is now seeking to hoodwink
further by means of a free-circulation pamphlet for small

town exhibitors “who are not worthy to read the News'

regular weekly edition”—the HERALD invites the New
York City paper to come out of the bushes and state the

figures upon which it bases its claim of having published

the largest volume of paid advertising in the first six

months of 1925.

Come now, let’s have the figures!

MARTIN J. QUIGLEY.

P. S. to the News:—What about your long-promised rein-

statement in the Audit Bureau of Circulations?

Is it not about time that you should succeed in getting

that little matter of your “technical suspension” fixed up?

You know, conversational circulation has long since

ceased to be considered fair exchange for good American
advertising dollars.

M. J. Q.
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FIRST VIEW of Balaban & Katz new Uptown theatre, Broadway and Lawrence,
which will be opened this fall. This new house is but a short distance from
the Riviera which will be devoted to vaudeville after the Uptown’s opening.

First National Now
Important Factor

in Coast Theatres
( Continued from page 25 )

was vested in no one individual stock-

holder.

“Adolph Ramish and his associates

owned about 50,000 shares. Abe and Mike
Gore and a few small stockholders associ-

ated with us own about 90,000 shares.

“As the result of cooperation of First

National, the holdings of these small

stockholders have passed with ours to the

control of a voting trust for a period of
10 years. During this time none of this

90,000 shares of stock can be sold, and
during the period of this agreement the
control and management of West Coast
will be in the hands of Gore Brothers,
Robert Lieber and myself.”

Company Formed in 1920

West Coast Theatres, Inc., is one of the

most important and successful circuits in

the country. It was incorporated under
the laws of California in November, 1920,

at which time it took over the theatres,

film franchises, etc., controlled by the Gore
Brothers, Sol Lesser and Adolph Ramish

and consolidated them in one company.
The company owns, leases and operates

89 theatres at present, with one new one
about completed and 11 additional houses
contracted for. Their 1925 building pro-
gram called for construction of 15 addi-
tional theatres. In Los Angeles alone they
have 27 houses and six of the new houses
contracted for are in that territory.

About a year ago West Coast took over
the Turner & Dahnken interests in San
Francisco, which included the First Na-
tional franchise in Northern California
and approximately 80 per cent of the New
York exchange also.

The net earnings for the years 1921-
22-23 and 1924 listed in the statement of
the corporation are respectively $400,131.69,

$685,163.53, $1,882,562.97 and $1,885,921.15.

In all there are 21 subsidiary corporations
listed as the operators of the various
chains.

Last March West Coast started a stock
flotation of $1,500,000 through M. H.
Lewis & Co. of Los Angeles and San
Francisco. The purpose of the issue at

the time was given to retire floating in-

debtedness incurred in the construction of

new buildings. The Heilman Commercial
Trust and Savings Bank of Los Angeles
is the trustee.

Fifty Chicago Houses
in Booking Combine

A new booking combine, sponsored by
Ascher Brothers and having an initial

membership of 50 theatres, has just been
organized in Chicago. Within a few weeks
it is expected by officials of the organiza-
tion that the membership will reach a total

of 125 houses. Many of these, it is in-

dicated, will be outside of Chicago.
Present members of the combine are

Ascher Brothers, Cooney Brothers, operat-

ing the new Capitol among other houses,

Andrew Karzas and Jimmy Costan of 63rd

Street Booking Circuit.

Max Ascher, vice president of Ascher
Brothers, will be in charge of bookings.

It is thought that the Balaban & Katz-
Lubliner & Trinz combine, formed only re-

cently, was in a measure responsible for

the newest booking association.

Loew Leases Astor
Theatre in New York

(Special to Exhibitors Herald )

NEW YORK, July 14.—Loew’s, Inc., has
leased the Astor Theatre for a period of

10 years, with an option for 21 years follow-

ing that. This announcement was made
last week by Walter Reade, widely known
theatre owner, who bought the property
two weeks ago.

The Astor Theatre, located at Broadway
and 45th street, was for many years one of

the most popular of Broadway’s legitimate

houses. For the past two years it has been
given over to special runs of many of the

biggest feature pictures.

Saengers Buy in

at Port Arthur
(Special to Exhibitors Herald)

DALLAS, TEX., July 14.—Jefferson
Amusement Company of Beaumont, in

which Saenger Amusement Company holds

a half interest, has purchased seven thea-

tres in Port Arthur. They are the Peo-
ple’s, Strand, Pierce, Greentree and Vic-
tory, purchased from J. A. Holton, and
the Cameo and Liberty, purchased from
J. I. Pittman.

$500,000 House to

Be Built in Tulsa
(Special to Exhibitors Herald)

TULSA, OKLA., July 14.—A $500,000
theatre is to be erected here by Ritz The-

( Continued on page 42 )

ARCHITECT’S SKETCH of Warner Brothers million dollar theatre, work on
which will be commenced shortly in Hollywood. World premieres of the

company’s product will be given in this house.



July 25, 1925 EXHIBITORS HERALD 29

Turn to Page 49

And Sign Up
Additional profits without addi-

tional investment will be made by
all exhibitors if the national test

sponsored by the Herald produces
positive results.

Turn to page 49, read about it,

then sign to cooperate in the test.

Burt New Heads
Hays Bureau on

Exhibitor Data
( Special to Exhibitors Herald )

NEW YORK, July 14.—Will H. Hays
has established within the Motion Pic-

ture Producers and Distributors’ Asso-

ciation a new department devoted to

“Exhibitor Statistical Information,”

which is expected to be of great service

to the entire industry. The new depart-

ment has been placed in charge of Burt

New, of Indiana, a relative of Postmas-
ter General Harry S. New.

Statistics will be gathered at once on

the number of motion picture theatres

in the country, number of seats, owner-
ship, management and policy, as well as

information on censorship and legis-

lation.

This information is being gathered
through secretaries of film boards of

trade and it is planned to have these

secretaries send in new lists each month.
Courtland Smith, speaking for Mr.

Hays, stated the survey is being con-

ducted in the interests of the industry

as a whole and everybody will have
access to the information.

Goldman Appeals Case,
St. Louis Theatre Fight

(Special to Exhibitors Herald)

ST. LOUIS, MO., July 14.—William
Goldman through counsel has applied

to the Missouri supreme court for a writ

of certiorari against Circuit Judge Falk-

enhainer of the St. Louis circuit court.

The proceedings grew out of a damage
suit of Goldman against Harry Koplar,
David Sommers, Sam Koplar, Sam Ham-
burg, Jr., and the Metropolitan Theatres
Corporation, charging the defendants
had conspired to deprive him of his in-

terest in the St. Louis theatre, now near-
ing completion. He valued his interests

at $250,000.

Hays and Christie Buy
Parts of Pirate Island

( Special to Exhibitors Herald )

PENSACOLA, FLA., July 14.—Will
H. Hays, president of the Motion Pic-

ture Producers and Distributors Associa-
tion, and Charles H. Christie of Christie

Comedies are two of five buyers of In-

nerarity Island, former pirate strong-
hold. All are to build winter homes on
the isle.

Mrs. Jean S. Burks Dies
(Special to Exhibitors Herald)

NEW YORK, July 14.—Mrs. Jean S.

Burks, wife of A. Landon Burks, ex-

ploiteer of Universal’s home office, is

dead.

“Renters” in America Quite
Human, Englishmen Observe

British Delegation of Theatre Men Which Attended National

Convention in Milwaukee Makes Its Report to

Cinematograph Exhibitors Association

Regardless of what the American exhibitor may think of the American
distributor—and there are harsh words between them at times—the English
theatre man, through his observations, finds that the “renter” in this country
is “quite a human light.”

This is disclosed in the report of the English exhibitor delegation which
attended the Milwaukee convention. The report, presented to the British

Cinematograph Exhibitors Association, was written by W. Gavazzi King, sec-

retary of the organization.

Delegation in Agreement on Report of American Trip

Upon every essential point the delegation, composed of Mr. King, Capt.

J. D. Barber, G. F. MacDonald, Arthur Cunningham, F. H. Cooper and Maj.
A. J Gale, were in agreement, according to the secretary. The report touches

upon these 10 subjects : Theatre and class of entertainment, admission prices,

hours of opening and closing, rentals, equipment and presentation, censorship,

trade shows, producer-exhibitor, independent producer and exhibitor and
the Milwaukee convention.

The delegation came to this country pri-

marily to attend the Milwaukee convention
of the Motion Picture Theatre Owners of

America, and in that part of the report
dealing with this meeting there is a note
of disappointment.

“In an endeavor to present a true picture

of the M. P. T. O. A. convention, your
delegation is somewhat hampered by its

pre-conceived although possibly quite er-

roneous conception of what such a function

should be, and by its British ideas of or-

ganization and procedure,” says the report.

“Convention Disappointing”

“Viewed from the purely British stand-

point it was disappointing. Although in

this country we claim to be truly demo-
cratic, there may sometimes lurk a mild
doubt in some intransigent minds that we
are all we pretend to be. We like at any
rate to appear democratic. But in a coun-
try which is nothing if not democratic one
expects, perhaps naturally, to see the real

thing. Your delegation without desiring

to be captious or unduly critical, looked in

vain for evidences of that government of

the people, for the people and by the

people which it expected.

“The disappointment of your delegation

arose partly from the apparent casual

character of the proceedings, the complete
ignoring of time, and the total absence of

any discussion for the first three days. The
fact that your delegation was not invited

to speak, either as a chorus or as soloists,

was a noticeable though not depressing

circumstance, and did not affect its con-

clusions.

“On the last day your delegation was
led upon the platform much like a vaude-
ville troupe and presented to the conven-
tion in a more or less solid body, the opin-

ions of which were either assumed to be

in favor of everything that had or had not

taken place, or were negligible. It must
not be assumed from this statement of

facts that your delegation was hurt. It

was only surprised. It realized that in a

really democratic country things were done
differently.

Fails to Solve Procedure

“At any rate although your delegation is

unable to explain how the decisions were
arrived at, it heard a large number of elo-

quent speakers who for the most part were
cheerful and loudly cheered, and the fol-

lowing results were in due course an-

nounced :

“A declaration of independence by at

least 1,000 delegates.

“The initiation of a union of independ-
ent theatre owners.
“The initiation of a union of independent

producers.

“The affiliation of those two unions and
establishment of a bureau of commerce to

mobilize play dates.

“An endorsement of the executive’s
action concerning a standard contract, and
also its activities in connection with copy-
right music.

“Not perhaps so much from the pro-
ceedings of the convention but from close

and persistent investigation, your delega-
tion is of the opinion that the domination
of the producer-exhibitor is a distinct

menace to the American independent ex-
hibitor, and that its effects must ultimately

react upon the industry in this country.”

The delegation’s report urged that the

English exhibitors should adopt a policy

of prevention now “rather than an attempt
to cure.” The delegation stated that

should a policy of prevention be decided
upon it had had methods suggested which
could be placed into operation.

In introducing his report, Mr. King says
that it is necessary to travel thousands of
miles through America—this amazing
country, as he terms it—in order to appre-
ciate the real existing and potential field

for the film.

Americans Generally Not Critical

Entertainment in America, he says, “is

as imperative as iced water and more im-
perative than alcohol.” The Americans,
however, are not as a people critical and
because of this “almost any picture will

get over somewhere.”
“There is no really highbrow or aristo-

cratic set to whom the movies are not ‘good
form,’ ” the report continues. Hence, in

the States the cinema is the most univer-

sally popular form of entertainment and
it is all good. With no desire to be unduly
critical and with all possible respect for

the magnificent efforts of Americans to af-

ford every kind of facility for schooling,

it must be confessed that on the strictly

educational side there is a difference be-

tween the masses of America and those

on this side.

“It is that difference which appears to

make them less critical of everything

American and more critcal of everything

(Continued on page 66 )
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Crandall Believes Experiments
Prove Value of Radio

Tests Prove That Broadcasting Has Had Appreciable Effect on the

Box Office, Says Washington Exhibitor
(Special to Exhibitors Herald)

W ASHINGTON, D. C., July 14.—Harry M. Crandall, owner of 15

theatres in Washington and vicinity, is confident, after a test of
18 weeks, that the radio can be utilized in building theatre patron-

age. In view of the results obtained thus far Crandall Saturday Nighters
will go on the air every Saturday night as they have been for four months.
'T'HL Crandall broadcasting unit takes

the air every Saturday night from 10:30
o’clock to midnight through station WRC
of the Radio Corporation of America. The
programs are arranged by Joseph P.
Morgan, .general manager of the Crandall
enterprises, Nelson B. Bell, in charge of
advertising and publicity, and Daniel
Breeskin, musical director, and are partici-

pated in by members of the musical organ-
ization serving the Crandall theatres, aug-
mented by specially engaged artists and a
weekly screen star who speaks from station

WJZ, New York, through WRC, Washing-
ton.

It was difficult, except as mail indicated
a wide reception of the programs, to deter-
mine in just what measure the Crandall
Saturday Nighters were achieving popu-
larity until two schemes to sound the radio
audience were hit upon.

* * *

A new Crandall theatre is under way in

combination with an apartment and store
edifice. This new project will be located
at the corner of Georgia avenue and Farra-
gut street, N. W., in the heart of a new
residential development. Instead of nam-
ing the theatre and apartment building
themselves, the Crandall executives decided
to offer $100 for the most suitable name
suggested by any listener-in to the Saturday
Nighters. This announcement was made
for several consecutive Saturday nights by
Nelson Bell, who presides at the micro-
phone. The response was overwhelming.

The exact number of proposed names
submitted was 42,754.

The name finally selected was Colony.
This tremendous response to the aerial

announcement convinced Mr. Crandall and
his associates that Saturday Nighters had
reached a wider audience than had been
suspected, so another test was made.

It was announced to the radio audience
that determination of the question as to

whether the Saturday Nighters should con-
tinue through the summer or suspend until

fall would be left to them. Again the re-

sponse was immediate and surprisingly vol-
uminous—and unanimously in favor of a
continuation of the Saturday Nighters pro-
grams throughout the heated term.
Now, it may be asked what assurance

there is that this radio popularity has any
appreciable effect at the box office. It has
been conclusively proved that it has. For
example, by shear coincidence it happened
that Milton Sills spoke to the radio audi-
ence as one of Saturday Nighters the
Saturday night before “As Man Desires”
opened Sunday for its premiere in Cran-

dall’s Metropolitan and Ambassador thea-
tres. Both houses did abnormal business
on the picture with no other stimulus than
the radio publicity.

Again, the Metropolitan Symphony Or-
chestra, Daniel Breeskin, conductor, closes
each radio program for the Saturday
Nighters with a brief concert. This con-
cert always includes the number to be
played as the concert overture at the Metro-
politan theatre throughout the ensuing week
and is so announced over the air. The
theme number of the interpretative orches-
tral score for the feature picture, or a pop-
ular hit used in playing the comedy, usually
is similarly publicized. Ample reaction in

favor of the box office has been determined
by the unusual amount of oral comment
made by patrons of the theater during the

week immediately following the broadcast-
ing.

So thoroughly convinced are Mr. Cran-
dall and his executive staff of the box
office value of the radio that they are
making a motion picture of the complete
process of broadcasting a program by the

Crandall Saturday Nighters. The pictures

are being made by Nat Glasser, chief of

the Crandall technical department, from a

working script prepared by Nelson B. Bell,

and when completed will be shown as a

special added attraction in all of the Cran-
dall theatres.

Continuous Production
Policy Announced by
Macfadden Company

( Special to Exhibitors Herald)

NEW YORK, July 14.—The assurance
that for a time all Macfadden film activi-

ties will be confined to the East is believed
to follow the announcement that studio

space has been leased in the Cosmopolitan
studio here. Simultaneously it was learned
that a policy of continuous production will

be maintained and that “The Wrongdoers,”
the first Bernarr Macfadden True Story
Film company production will be released

August 5. The film will be handled by the

Astor company.
In their order the productions to follow

“Rogues’ Riches” and “False Pride” will

be “The Harem Girl,” “The Danger Line,”

“Wives at Auction,” “Bad Habits,” and
“Broken Homes.”
In “The Wrongdoers” Lionel Barry-

more has the part of a socialist philan-

thropist. Anne Cornwall and Henry Hull
are featured. It is receiving its final

editing.

Re-Takes

T F the delegates to that Tennessee monkey
•*- trial get half as much fun out of it as

the columnists of the country it won’t be
time wasted.

* * *

Checkmated
A bunch of Los Angeles artists are

going to go to Catalina for an outing
dressed as pirates, thus beating the hotels

at their own game.

* * *

Here’s Terrible News
By and by we won’t have any real cow-

boys, according to the Times correspondent.
It seems the movies have actually changed
their clothes and customs and all the real

cowboys are trying to copy Tom Mix—who
is supposed to look like a real cowboy.

* * *

Two Legged Kind
I see where a fish has changed the con-

tinuity of a picture. The press agents
who sent the story out thought this was the
first time in history this was done. Many
a continuity has been changed—and com-
pletely ruined—by a fish.

* * *

Not Misleading

Hal Roach believes in being explicit when
he titles a comedy. For instance he adver-
tises “A Punch in the Nose” as “Not a

love story.”
* * *

Here’s a Hot Tip
A new California company is going to

make “The Heat Wave” and if the cus-

tomers survive that they’ll make another.

* * *

Musical Feasts

Hollywoodites get their music served to

them in a bowl.
* * *

Innocent Bystanders

New Yorkers are lured into the Rivoli

theatre, I see, by a loud speaker which
broadcasts the laughter in the house where
“Paths to Paradise” is playing. Don’t sup-

pose the ushers are allowed to laugh and
deceive the public.

* * *

Too Darn Slippery

So realistic is the ice and snow on
Grauman’s Egyptian theatre stage, one of
the dancers slipped and almost broke her
contract on the opening night of “The
Gold Rush.”

jfc jjf

Dark Outlook

Things look black for United Artists this

winter. Doug. Fairbanks is making “Black
Pirate” and Valentino “Black Eagle.”

* * *

Saved by Their P. A.’s

According to the latest checkup on the

recent earthquake at Santa Barbara, 74
motion picture stars, 39 leading ladies, 35
male stars, 359 ingenues, four villains and
865 featured players narrowly escaped

death by not going to Santa Barbara, or
had a “hunch” to leave there the day before
the tremblor struck. Many of them missed
getting their names in the papers through
neglect of their press agents, but not many
of them.

^ ^ sfc

Famous Last Stanzas

Get the facts from my press agent.

R. M.

Dollars for You
Find the man who turns up his nose at a dollar when it is handed

to him.
Tom Foster, Star theatre, Stanley, Wis., is confident that he has

found a plan which should be worth, not just a dollar, but hundreds of
thousands of dollars to exhibitors.

This plan will be presented in next week’s issue of the HERALD.
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Caldwell-DuBain Co,
Forms ; “Teapot Dome”

to Be First Picture
( Special to Exhibitors Herald)

HOLLYWOOD, July 14.—Formation of
a new motion picture concern to be known
as Caldwell-DuBain Productions, Inc., was
announced at a dinner given the trade
journal and newspaper representatives at

the Montmartre cafe in Hollywood. The
initial picture will be called “Teapot Dome,”
and will be based on the recent oil scan-
dal. Charles Denby, former secretary of
the navy, has been asked to play a lead-
ing role.

E. B. DuBain, resident of Los Angeles,
is president. Fred Caldwell is first vice-
president and production manager, and he
will personally direct the initial picture.

Charles F. Remington, for several years
connected with the Detroit Journal, is to

be advertising manager. The company pro-
poses to build its own studio on a tract

recently purchased near Carlsbad, 90 miles
South of Los Angeles. Headquarters will

be in the Taft building. Production starts

this week at a local studio, according to
Mr. Caldwell. H. B. Tier, a university
professor, and C. P. King, banker of Wash-
ington, D. C., are also directors.

They have purchased 3,150 acres of land
on which to erect studios, homes for em-
ployes and club house. The tract is on
the ocean front, with a large lake in the
center, and is said to be ideal for picture
purposes. Arrangements are being made
to distribute “Teapot Dome” through
Pathe, it is said.

License War Looms
Over Ottawa Schools

( Special to Exhibitors Herald)

OTTAWA, ONT., July 14.—Ottawa’s
school board has been asked by the On-
tario government authorities to take out
theatre licenses for 15 local public
schools where assembly halls have been
used for theatricals. The schools’ man-
agement committee has decided against
applying for licenses.

Hearing Set for Aug, 3
on Postal Increase Bill

( Special to Exhibitors Herald)

NEW YORK, July 14.—President R. F.
Woodhull of the M. P. T. O. A. has been
advised by Senator George Moses, chair-
man of the special committee considering
the postal increase bill, that a hearing has
been set for New York August 3. The
M. P. T. O. A. will M. P. T. O. A. will
be permitted to file a brief and present
objections.

Real Romance Blooms
( Special to Exhibitors Herald)

NEW YORK, July 14.—A real romance
burst into full bloom yesterday with the
marriage of Dorothy Toering and Russell
Mathews at the Little Church Around the
Corner. Both filled roles in the Paramount
film, “Lovers in Quarantine,” which has
just been completed.

MacMillan, Amundsen
Take Goertz Film North

(Special to Exhibitors Herald)

NEW YORK, July 14.—The MacMil-
lan and navy expedition to the North
Pole adopted Goertz negative raw stock
for its motion pictures. Roald Amund-
sen in his flight did the same.

Hitcheock Joins Paramount
LOS ANGELES.—Edwin G. Hitchcock, press

agent, formerly with West Coast, has joined the
Paramount theatres staff under Jeff Lazarus.

Believe First Skirmish Won
in Connecticut Tax Hearing

Film Men Expect Injunction from U. S. Court to Prevent

Promiscuous Taxation Under Reel Tax Law—Fox and

American Appear as Plaintiffs

By JOHN S. SPARGO
NEW HAVEN, CONN., July 14.—It seems fairly certain that the

motion picture industry has won the first skirmish in the fight to have the
new Connecticut reel tax law declared unconstitutional and that an injunc-
tion will be issued by the United States circuit court of appeals restraining
the state tax commissioner from enforcing it.

Supreme Court May Reverse It

What will happen when it reaches the United States supreme court is

something else again with betting either way an even money proposition.

At an emergency session of the court
of appeals, held here Friday, with Judges
Henry Wade Rogers, Henry Goodard and
Ihomas Thatcher sitting, arguments were
made by George W. Wickersham, for the
picture interests, and Arthur F. Shipman,
of Hartford, as special counsel for the
state of Connecticut. The court ordered
briefs submitted by both sides within ten
days and a decision on the injunction is
expected before the end of July.

Passed as “Emergency” Law
1 he law was passed as an “emergency”

measure, and was railroaded through with-
out the theatre owners’ knowledge and
without their having an opportunity for a
hearing. They previously had succeededm sidetracking a censorship bill by having
it reported unfavorably by a committee. Anew measure was reported out of com-
mittee the day before the session closed
and passed in the final hours.
The Motion Picture Theatre Owners of

Connecticut, headed by President Walsh,ma "'e a fujile appeal before the governor
and the bill was signed to go into effect
July 1.

Suit to enjoin the state from enforcing
the act was instituted immediately, the Fox
urn Corporation and the American Fea-
ure Films Company, of Boston, appearing
as plaintiffs.

6

i ending a hearing of the case, the state
in return for a delay acceded to by the
counsel for the picture interests, agreed no
to enforce the act until a decision wai
rendered on the injunction plea. Hearim
was set for Friday and the State sough
mrther delay on the ground that its counse
nad not had time to prepare its case, bu
the court refused to grant the request. Ir
addition to Mr. Wickersham, the industn
was represented by Benedict M. Holden
Hartford, E. P. Grosvenor and Lucius T
Robinson, of the Wickersham forces
Gabe Hess, of the Hays office, and Sau
Kogers of Fox also were present.

mTv ¥' T?
ag

,

a1
’ treasurer of the M. P

1 . O. A Frederick H. Elliott, general man
ager of the Independent Motion Pictur.
Association, and President Walsh, of th«
Connecticut Theatre Owners, attended th<
hearing, as did Lester S. Tobias, regiona
director in Connecticut for the Elliott or
ganization.

or.eny, tne Connecticut law provides that aiperson or other agency “delivering” a reel ,him in the state for exhibition shall pay a fof $10 per reel of 1,000 feet and SO centsfoot for each 100 feet over 1,000 on a reethat each reel shall bear the seal of the ti
collector and any person projecting a taxab
film on which the fee has not been paid will lo
his license for six months. Educational, scientlland news reels are exempt in the discretion of tl
collector. He can suppress a film which he deen
objectionable to “any race or creed” without noth
and confiscate the license tax on the film.

Charges Unconstitutionality

Wickersham charged that the bill was
unconstitutional, and also assailed the

arbitrary censorship powers conferred upon
the state tax commissioner.
Exchange men declare that if the law is

upheld, every exchange in Connecticut will

have to go out of business, because the tax
will apply on every reel of entertainment
film it has on its shelves, meaning that the

exchanges will have to pay $10 on old sub-

jects which book for as little as $7.50 per
day.
The Connecticut M. P. T. O. was pre-

pared to intervene, but decided to await
decision on the injunction in order not to

confuse the issue. But it is almost certain

that Treasurer Sagal, who is watching the

situation for the organization, will start

action later.

N, Y. State Referendum
Asked on Light Saving

( Special to Exhibitors Herald)

ALBANY, N. Y., July 14.—A bill call-

ing for a referendum on Daylight Saving
in New York state may be introduced in

the state legislature next January by Sen-
ator George R. Fearon, of Syracuse. There
is certain to be a request for a Syracuse
referendum. There are many opponents
to the measure.
Some cities have Daylight Saving for

a couple of months while others have it

from May to September.

Schulberg Starts Work
on “Horses and Women”

( Special to Exhibitors Herald)

NEW YORK, July 14.—Preliminary
work on “Horses and Women” from L. B.

Yates’ Saturday Evening Post novel, “The
Biography of a Race Horse,” is being

started by B. P. Schulberg Productions.

Fred D. Windemere will direct. It will be

a fall release. Windemere is now making
“With This Ring” as his first for

Schulberg.

Dillon and Clements Sign
(Special to Exhibitors Herald)

HOLLYWOOD.—Roy Clements has

been engaged to co-direct the next fea-

ture picture starring Rex, of “Black Cy-
clone” fame, and to direct several other

Hal Roach films. Eddie Dillon has been
engaged by Roach to direct for a long
term.

Asher Joins Sol Lesser
( Special to Exhibitors Herald)

NEW YORK, July 14.—E. M. Asher, of

Corinne Griffith Productions, has joined

forces with Sol Lesser of Principal Pic-

tures. The two have leased the Manhat-
tan Opera House to present their first,

“Good Luck.”
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Mastbaum Sails;

Ruling Waited on
$7,000,000 Theatre

( Special to Exhibitors Herald)

NEW YORK, July 14.—Jules E. Mast-
baum, president of Stanley Company of
America, sailed last week on the Olym-
pic to remain abroad several months.
Mr. Mastbaum’s French representatives
sent word his presence was necessary
at once to complete a number of con-
tracts requiring his signature. His rep-
resentatives in other parts of Europe
also sent him a hurry call.

Before his return he expects to be able
to make announcement of some of the
foremost European concert and opera
artists for tours of the leading theatres
in the Stanley chain. Mr. Mastbaum will
be accompanied by Frank W. Suhler,
managing director of the Stanley com-
pany, and Jack Mclveon, New York
representative.

It is understood one big project to be
settled in France is the building of a
modern theatre in Paris to cost $7,000,-
000. His representatives sent word that
details were all ready for his considera-
tion.

Mr. Mastbaum said a year ago that he
was going through with the project as
far as the financial end was concerned,
but the fact that his associates desired
him to live in Paris to be managing
director deterred him from making any
definite arrangements. It is believed the
obstacle has been removed.

Film Board9
s Legal Rank

Attacked in Texas Suit
(Special to Exhibitors Herald)

HOUSTON, TEX., July 14,-Legal stat-

k
S
?,,i

he F'l'11 Board of Trade is questioned
by Will Horwitz, Jr., manager of the Texas
and Ins theatres, in a suit filed in the
circuit court after a check given Metro-
Goldwyn for $1,500 was returned marked
N. S. F. The Arbitration Board gave an
award to Metro-Goldwyn which Horwitz
is contesting on the grounds he was over-
sold on the production and it was misrep-
resented to him.

DeMille Names Hoffman
Production Manager
(Special to Exhibitors Herald)

NEW YORK, July 14.—Milton E. Hoff-
man has been appointed production man-
ager for Cecil B. de Mille. Hoffman
started as film salesman for General Film.
For two years he was manager of the
Metro studio.

Lesser Will Film Wright
Book for United Artists

( Special to Exhibitors Herald)

NEW YORK, July 14.—Sol Lesser
will picturize “The Winning of Barbara
Worth, ’ Harold Bell Wright novel, for
release by United Artists. Lesser ex-
pects to start production August 1 and
estimates the cost at $500,000.

Hammons at Los Angeles
(Special to Exhibitors Herald)

LOS ANGELES, July 14.—E. W.
Hammons, president of Educational, ar-

rived this week with Charles Christie.

Scenes from Paramount’s “Wild Horse
Mesa,” featuring Jack Holt and Billie
Dove.

EXQWJGt
PLACE
* ———

%

CALT LAKE CITY, UTAH.—Jimmie
Keitz is hoisting the Greater Feature

flag over Idaho. . . . Alan Burke, De
Luxe exchange chief, is back from Idaho.

. George C. Walton, head of the

Greater Feature’s Denver branch is here
for a few days. He knows all of the boys
in this territory. . . . Art Schayer has
been writing Fox all over the Idaho map.

. . Keith Pack, Fox booker, has re-

signed. Charley Walker is laying off his

Idaho salesman job to keep the dates set.

. . . C. F. Parr, Pro-Dis-Co manager,
is back after having told Montana every-
thing. . . . Sam Henley, local boss for
Universal, has joined the rest of the gang
in Idaho. . . . Milt Cohn, special am-
bassador here for big U, has gone to Los
Angeles for his frau. . . . R. J. Earl,

U traveling auditor, has been putting Book-
er Winward next to a new date and book
system. Earl is doing likewise this week
at the Butte office. . . . Abel Davis is

thinking of moving his newly acquired
bride into this managerial quarters at the

office. Says he can’t find an apartment.
. . . W. K. Bloom, Montana salesman
for F. B. O., let the earthquake shoot his

trusty car off a bluff, but it was no bluff

when he closed every key center on the F.

B. O. product. . . . “Lilies of the

Street” will play local Pantages when
Johnny Walker—no, this is the motion pic-

ture star—gets here to make an “himself”
appearance. . . . Local film notables
seen at the race track: Seib, McElhinney
(both of them), Allen, Schayer and Cas-
sidy, Gibson. . . . The Pathe office

leaped into first place in the Storey Victory
race. Hold onto it, fellows. . . . R. D.
Boomer, short features salesman for Pathe,
once made the boast he liked to walk. Car
stalled in the mud in Nevada. Eighteen
mile walk. No more boast. . . . Ac-
cording to rumor Famous takes over the

Alhambra theatre at Ogden, Utah.

M. P. T. O. A.
to File Protests

on Copyright Law
(Special to Exhibitors Herald)

NEW YORK, July 14.—R. F. Wood-
hull, president, and Sydney S. Cohen,
chairman of the board of directors, rep-
resented the Motion Picture Theatre
Owners of America at the conference of
the general committee on the copyright
revision bill last Wednesday, at the Bar
Association building, 42 West 44th
street, and arranged to file with the
house patents subcommittee at Wash-
ington several recommendations to be
incorporated into the new copyright bill

which will be presented to the next con-
gress in December. Two of the amend-
ments to be urged are:

That when any author or composer or his or
her administrator, executor or assigns shall pub-
lish or cause to be published for sale to the public
copies of any such copy shall free the same from
further contribution by the holder thereof, to the
author or composer or his or her administrators,
executors or assigns in case of public perform-
ances for profit.

An amendment that will prevent the pooling
of copyrights or performing rights as is the prac-
tice now.

Theatre owners are urged by Presi-
dent Woodhull to get in touch with their

congressmen and United States senators,
many of whom are at home now, and to

ask relief. Mr. Woodhull and Mr. Cohen
also request theatre owners to send on
to national headquarters any information
that will be of help in the fight.

Metro Studio Wins Suit

for $7,300 from Warners
(Special to Exhibitors Herald)

HOLLYWOOD, July 14.—Metro-Gold-
wyn-Mayer studio won its suit for $7,300
from Warner Brothers studio, arising over
the lending of Director E. Mason Hopper,
who was to make “The Little Church
Around the Corner” for Warner Brothers.

He was released by them and the company
refused to continue his salary.

Leeper Off for Europe
(Special to Exhibitors Herald)

NEW YORK, July 14.—Sailing for

Europe last week Dwight C. Leeper,

vice president of Richmount Pictures,

declared he will make an exhaustive

study of the market requirements
abroad. He will be gone three months.

Joe Rock to Make 26
( Special to Exhibitors Herald)

NEW YORK, July 14.—Joe Rock has

signed with Standard Cinema Corpora-
tion to produce two new series of 26

comedies, including 13 “Blue Ribbon”
and 13 “Parisian Standard” pictures, for

F. B. O. release.

Margaret Morris Signs
( Special to Exhibitors Herald)

LOS ANGELES, July 14.—Famous
has under contract Margaret Morris, a

new star. She will be featured in “The
Best People” directed by Sidney Olcott.

DeMille Signs Donaldson
NEW YORK.—R. M. Donaldson has

been appointed unit manager for Cecil

B. DeMille Picture Corporation.
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National Organizing Finished
for “Greater Movie Season”

Ninety Territorial Campaigns Under Way—Seider Denies

Misunderstanding in New Jersey—Campaign Fails in

Albany, Schenectady and Troy, N. Y.

(Special to Exhibitors Herald)

NEW YORK, July 14.—National organization of the campaign for

“Greater Movie Season” stands completed today. Among the latest key
cities to appoint managers and arrange funds are Cincinnati, Baltimore,

Spokane, Schenectady, Akron, Houston and Birmingham. Will H. Hays,
president of Motion Picture Producers & Distributors Association, who
fostered the national drive for August, could not have wished a better

lineup than the movement has brought in all branches of the industry.

Ninety Territorial Campaigns Under Way
Ninety territorial campaigns are under way, to say nothing of circuit

activities. Parade plans are crystallizing in practically all centers; dis-

tributing firms have issued designs for floats
; 32,000 billboards have been

obtained; National Jewelers’ Publicity Association is cooperating through
retail jewelers and contests; famous writers have contributed articles;

gala balls are being arranged, and budgets average $400 out of each $1,000
for newspapers and $400 for accessories.

Turnbull Adds Ballin

and Lynch to Staff of
Famous Players Editors

(Special to Exhibitors Herald)

NEW YORK, July 14.—Hector Turn-
bull, Paramount supervisor of production
at the West Coast studios, yesterday an-
nounced that he had added Hugo Ballin

and John Lynch to his organization. In

addition to these the staff now includes

Walter Woods, Lucien Hubbard, Barnard
McConville and Garnett Weston, whose
promotion to supervising editor has just

been made known.
While producing Ballin wrote and direct-

ed “The Journeys End,” non-titled picture.

Lynch is the author of “Enemies of

Women,” and several other plays.

Hoadley to Direct New
Educational Ad Branch

(Special to Exhibitors Herald )

NEW YORK, July 14.—Ray L. Hoad-
ley who has been associated with the

advertising and publicity department in

Educational’s home office for several
months left here last week to install and
take charge of this new branch of this

department. He will make his head-
quarters at the Educational studio. The
West Coast bureau of advertising will

be in full swing within a few days.

Air Transport Publicity
Body Headed by Hays

(Special to Exhibitors Herald

)

WASHINGTON, D. C„ July 14.—Will
H. Hays, head of the M. P. P. D. A., has
accepted the chairmanship of the public
relations committee of the National Air
Transport, Inc., a $10,000,000 corporation
which proposes to establish an overnight
air freight package service between Chi-
cago and New York in the fall.

Kley Wins $49,000 in

Court Battle With Fox
( Special to Exhibitors Herald

)

HOLLYWOOD, July 14.—Fred Kley,
now employed as studio manager by Cecil
B. DeMille, won a judgment of $49,089.23
in United $tates district court against Fox
Film Corporation. He formerly was gen-
eral manager for Fox Studio. Kley sued
for $88,000.

Metro Rents $3,000,000
Site for “Ben Hur” Set

(Special to Exhibitors Herald)

CULVER CITY, July 14.—Metro-Gold-
wyn-Mayer Studios has leased property
near Culver City declared valued at $3,-

000,000 for construction of a Circus Maxi-
mus for “Ben Hur.” The set’s cost is

estimated at $300,000.

Rayart-West Deal Made
(Special to Exhibitors Herald)

NEW YORK, July 14.—The new West
Productions, Inc., formed last week, has
indicated that its physical distribution
will be through W. Ray Johnston’s Ray-
art Pictures Corporation. It will main-
tain headquarters here at the Rayart of-
fice, 723 Seventh avenue.

F-N Posts Left Vacant
( Special to Exhibitors Herald )

NEW YORK, July 14.—District man-
agership vacancies of First National will

not be filled before fall. Branch manag-
ers will act temporarily.

General managers recently chosen include
William A. Clark of the Palace theatre, for
Cincinnati

;
Sam A. Abrams, Rialto, for

Houston; James Roach, State, Schenectady;
Ray Grombacker, Liberty, Spokane

;
L. J.

Callinan, assistant secretary of Akron Mo-
tion Picture Theatre Owners’ Association,
for Akron

; and E. A. Vinson, Loew’s
Temple, Birmingham.

Chicago is setting the pace for New
York in preparations. Wells Hawks,
directing the New York movement, has
named Bessie Mack of the Capitol and
George Morris of the Piccadilly in charge
of radio work; Terry Turner of Loew’s
and Edw. Olmstead of the Rialto on
parade

; Fred Hamlin of the Strand to

assist in advertising and Glenn Allvine of
the Criterion to direct publicity.

Seider Answers Beatty;
Denies Misunderstanding

( Special to Exhibitors Herald)

NEW YORK, July 14.—Action of the

New Jersey exhibitors at the Asbury Park
convention in rejecting the “Greater Movie
Season” sponsored by the Will H. Hays
office, has caused considerable controversy
as to whether this action was caused by a

misunderstanding of the purposes and han-
dling of the campaign.

In last week’s Exhibitors Herald was
printed a letter from Jerome Beatty ex-
pressing regret that the Jersey men turned
down the plan owing to such a misunder-
standing. In a statement issued last week,
Joseph M. Seider makes clear that there

was no misunderstanding and states the

New Jersey exhibitors are not opposed to

the “Greater Movie Season” idea. They do
object, Mr. Seider says, to the plan as

proposed at the present time.

“In order to have a ‘Greater Movie Sea-
son’ we must have the goods,” Mr. Seider

Long Profits in

Short Features
You’ve heard about the long

profits to be made out of short

features. Maybe you believe it and
maybe you don’t. In either case,

you are invited to cooperate with
the HERALD in its national test of

the proposition.

Turn now to page 49 and sign up.

explains. “To first run theatres only the

good pictures of next year’s release will be
available. We feel a movement such as
this should be handled from its inception

by the theatre owner. Since we have to pay
the freight New Jersey has decided to

carry out the ‘Greater Movie Season’ idea
in its own way—in zones—and in seasons
best suited for the zones.”

Campaign Falls Flat in

Three Big N. Y. Cities
(Special to Exhibitors Herald)

ALBANY, N. Y., July 14.—Exhibitors
in Albany, Schenectady and Troy, N. Y.,

are showing very little interest in “Greater
Movie Season” and the campaign which
called for the raising of $1,000 in the three

cities has fallen flat. Tony Veiller has
tried in vain on four occasions to hold
meetings. Farrell of New York city was
in Albany but only one exhibitor aside

from Mr. Veiller appeared, and Mr. Farrell

left town.

Southern California All Set
For Greatest Celebration

( Special to Exhibitors Herald)

LOS ANGELES, July 14.—Southern
California’s executive committee has things

booming for its best “Greater Movie Sea-
son” celebration. Beside a gala display of

floats, motion picture celebrities will join

in the demonstration. The committee rati-

fied the election of Jack Retlaw as general

manager, and he was added with Jeff

Lazarus of the Grauman theatres to the

committee, of which Fred Beetson, secre-

tary of M. P. P. & D. A., is chairman. A
committee to name subcommittees includes

Jeff Lazarus, Retlaw and William Jenner.

Joe Jackson was delegated as Wampas rep-

resentative on the executive committee,
which completed plans yesterday.

Raiding Squad Captures
Kansas Citizens’ Interest

( Special to Exhibitors Herald)

KANSAS CITY, MO., July 14.—The
raiding squad is busy in Kansas City. Each
night for the last three weeks four cars,

bearing prominent Kansas City exhibitors

and exchange men, have been visiting ex-

hibitors in the “Greater Movie Season”
drive. When an exhibitor can’t see his

way clear to contribute to the fund, the

“raid” squad is summoned and seldom has
it fallen below the quota.
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Row on Wives’ Roles in Picture

Splits Foote-Gardner Firm
Hays, in Los Angeles, Calls Industry’s Standards Best Ever—Thal-

berg Recovers—Beresford Made Russell’s Production Manager

By RAY MURRAY

HOLLYWOOD, July 14.—In a case before Judge Hollzer, of the

superior court, involving two partners accusing each other of seek-

ing to feature their respective wives in a production, the judge
ordered a dissolution of the partnership in favor of Archibald M. Foote.

The litigation was started by Raymond H. Gardner, who asked for an
accounting and permission to examine the books. Foote and Gardner were
doing business under the firm name of R. H. Gardner Productions.

THE picture in which Dorothy Hope,
the wife of A. M. Foote, was being

starred is called “Reality.” Foote alleges

Gardner attempted to give his wife,

known on the screen as Edith Raymond,
an advantage in the picture. Foote also
alleges the cost of the production ex-
ceeded by a large amount the first esti-

mates fixed by Gardner. The picture is

now being offered in the open market in

New York.
* * *

Edwin Carewe’s Father Dies
Edwin Carewe, First National pro-

ducer, is mourning the death of his

father, F. M. Fox, 74, wealthy Califor-
nian, who died last Wednesday. Mr. Fox
is survived by three sons, Finis and
Wallace Fox, well known motion picture
directors, Edwin Carewe, and two sisters.

* * *

Alec Phillips, for six years camera-
man at A1 Christie Studios, married Jean
Lorraine, a contestant for an interna-
tional trio of beauty which A1 Christie
is forming, after a four weeks’ court-
ship. Mr. Phillips’ photographs of the
18-year-old screen player not only won
her a place in the trio as a typical
American girl, but got her a regular po-
sition as leading woman in Christie
comedies.

* # *

Robert Edeson, veteran stage and
screen actor, has been keeping very
quiet the fact that over a month ago he
married Aida de Martinez, formerly on
the stage. Mr. and Mrs. Edeson met at

a party given by Mrs. Rudolph Valen-
tino a few months ago.

* * *

Dolores Costello, 18-year-old daughter
of Maurice Costello, former screen favor-
ite, is to be John Barrymore’s leading
woman in the Warner Brothers produc-
tion, “The Sea Beast.” The production
will be directed by Millard Webb and
will be started this week.

* * *

Hays Calls Standards Best Ever

Will H. Hays, president of Motion
Picture Producers and Distributors’ As-
sociation, who arrived in Los Angeles
last Wednesday, was accompanied by
James P. Connery of Chicago and Mau-
rice McKenzie, his executive assistant.

This is Mr. Hays’ semiannual visit to
Los Angeles, and he expects to be on
hand for the official opening of “Greater
Movie Season” July 31.

“From the business standpoint,” Mr.

Hays stated, “the motion picture indus-

try has settled down and is operating
along the common sense lines which
govern other American industries. Mo-
tion pictures now are an accepted part

of the everyday lives of all of us. They
have been taken into the hearts of the

people, and we could not do without
them. They will grow better and finer

with each succeeding year.

“The programs for the next season
are in process of production. They are

easily the finest lot of pictures we have
ever had. Never have the standards of

artistry and wholesomeness in motion
pictures been so high.”

Mr. Hays’ trip to the Pacific Coast is

not primarily a business one, as he states

he is trying to avoid some unpleasant

weather in the East.
* * *

The hot weather almost precipitated

a strike among minor screen players at

the United Studio last week. They were
working in a picture called “The
Viennese Medley,” a June Mathis First

National production, and objected when
compelled to wear heavy clothing and
overcoats during the filming of the win-
ter sequence. An “air-cooling system”
was hastily constructed and harmony
was re-established.

* * *

Hunt Strobmerg is leaving this week
on an extensive tour of Nevada, Utah,
Arizona, Wyoming, Colorado and North
Dakota to pick scenic backgrounds for

“The Last Frontier.”
* * *

A1 Hoxie, injured when thrown from
his horse while making scenes for

Anchor Productions’ “Unseen Enemies,”
is recuperating at his sister’s home in

Canada. Morris M. Schlank, president of

Anchor, announces Hoxie’s accident will

delay the next production, scheduled to

start this week.
>k * *

Corinne Griffith Finishes “Classified
t”

Corinne Griffith is taking a four weeks’
vacation following completion of her

work in “Classified,” which A1 Santell is

directing for First National.
* * *

Director George Archainbaud and his

technical staff attracted the attention of

motorists last week while producing rain

effects in Griffith Park. The director

was shooting a park episode of “Joseph
Greer and His Daughter” for First

National.

Paul Bern, of Famous Players-Lasky
Corporation, has the distinction of being
the only screen director to be appointed
by Secretary of Commerce Herbert Hoover
as a deelgate to the International Exposi-
tion of Modern Decorative and Industrial

Art now in progress in Paris.

* * *

Lillian Rich will play the feminine

lead in Frances Marion’s first production
for Metropolitan Pictures, Inc., “Simon
the Jester,” to start next week under
George Melford’s direction.

* * *

Ben Verschleiser is in New York to

attend a general meeting of Banner Pro-

ductions, for which he is making eight

pictures.
* * *

Myrtle Stedman has been lent by First

National to play a featured role in

“Tessie,” a Dallas Fitzgerald production.

* * *

Winston Miller 15-year-old brother of

Patsy Ruth Miller, has been assigned to

an important juvenile role in “Stella

Dallas.”
* * *

Pat O’Malley, who has been debating

where to take his makeup box next, has

finally put his signature to a long term

contract with Universal, and for the next

three years he will doubtless appear in

featured roles for that company.
* * *

Thalberg Returns to Desk

After an illness of several weeks, Irv-

ing C. Thalberg, associate executive of

Metro-Goldwyn-Mayer Studios, yester-

day returned to his desk at the big Cul-

ver City plant. Louis B. Mayer and

Harry Rapf welcomed him back with a

luncheon.
* * *

Bill Russell and Helen Ferguson, who
is now Mrs. “Bill,” staged a party at

their beach home last Sunday, to which

the newspaper folk were invited. The
affair de luxe was accompanied by plenty

of food and something to wash it down.
* * *

Frank Beresford, author-scenarist-di-

rector, who has written some of the

biggest successes of the screen, has be-

come the production manager of the

producing unit that William Russell has

organized, with offices in California

Studios. Russell will be starred in a

series of big features.

* * *

Victor Seastrom has taken the final

scenes of “The Tower of Lies” at Metro-
Goldwyn-Mayer Studio. Lon Chaney has

the principal role, with Norma Shearer

co-starred.
* * *

George O’Hara, who has the record of

making 48 pictures in three years for

F. B. O., is considering several offers in

the free lance field. He expects to make
an announcement of his new affiliation

next week.
3k * *

Crystal Pictures Company, formed to

produce a series of comedy-dramas,
starring a newly discovered comedian,
Paul Hosier, will make “The Heat
Wave” at Charles Ray’s studio.
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Cupid is the busiest director for Warner
Brothers. Scarcely had Abe sailed for

Europe with his bride when Sam married
Lina Basquette, premier danseuse of the
“Ziegfeld Follies.”

Even the royalty of Siam couldn’t resist the call of Hollywood. His royal
Highness of Chandaburi and his daughter visited Betty Bronson, Paramount
star, during the filming of “Not So Long Ago.” Left to right: Sidney Olcott,

Paramount producer; Prince de Chandaburi, Miss Bronson, the princess
and their secretary.

Pola Negri, Paramount star, will play the featured role in

“Flower of the Night,” for which the cast is being picked.
Joseph Hergesheimer, who wrote “Flower of the Night”
for Miss Negri, is going to Hollywood to co-operate in the
production.

Mrs. Thomas H. Ince and children sailed July 9 for her first

European tour. Just before leaving, the widow conferred
with Hunt Stromberg, who is making “The Last Frontier”
for release by Producers Distributing Corporation. The late

Mr. Ince started the picture a year ago.
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Ben Lyon blew a fashion note

—

sartorially a sour one for First Na-
tional’s “Winds of Chance.” Now
he’s chasing a stuffed bull for “The
Pace That Thrills.”

Billy Dooley, “The Misfit Sailor,” wasn’t a bit backward (though his gob outfit was
back side to) in reporting to A1 Christie for his first picture in the new series of
10 Christie comedies. Christie first saw him in vaudeville in a sketch of that
title. Educational will release the forthcoming series in the next season. Dooley’s
first will be ready for screening in August or September.

John T. Brogan of the Elite theatre,
West Point, Mississippi, is a real pio-

neer of the motion picture business,
having operated 24 years in one
town.

John Russell, who prepared the scenarios of “The Little French Girl” and “The
Street of Forgotten Men,” in which Mary Brian appeared for Paramount, is on his

way to Alexandria Bay and Thousand Islands after returning to New York. Miss

Brian met him in California for the first time just an hour before he started his trip,

after he had adapted Conrad’s “Lord Jim.”



July 25, 1925 EXHIBITORS HERALD 37

Anna Q. Nilsson, cast for the leading role in “The Splendid Road,” which Frank
Lloyd will make for First National, led the procession at a mock wedding in Los
Angeles in connection with the Norwegian celebration of the coming of the first

Norse settlers 100 years ago. The centennial is being observed all over America.

The one man orchestra is a traditional figure in such processions.

Bebe Daniels, back from Bermuda
where “Lovers in Quarantine” was
taken, goes to Hollywood the first

time in three years to start “Mar-
tinique” July 29 for Paramount.

A1 Christie, maker of Al Christie comedies that are released through Educational
Film Exchanges, drove Miss Sunset (no, that’s the name of the boat, not the girl)

in the Pacific Coast races. Christie, at the wheel, is kicking up quite a spray, but
Vera Steadman, on the bow, is enjoying the fun even though she’s drenched.
Miss Steadman is a favorite in Christie comedies.

Introducing Marion Harlan as Fox’s
“O. Henry Girl.” The daughter of

Otis Harlan has been given the role

in the series. Daniel Keefe will di-

rect.
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Billy Sullivan (in fighting togs) got a few tips

when Ted “Kid” Lewis, former welterweight
champion, visited Rayart’s star at the Harry J.

Brown studios. Sullivan’s “The Patent Leather
Pug” is finished.

“Wild Justice,” first production of John W. Considine, Jr., will be distrib-

uted by United Artists. It was booked into Loew’s State and Metropoli-
tan theatres July 6 and into the other Loew houses for July 13. Peter
the Great, celebrated dog, stars in this picture from the production man-
ager for Joseph M. Schenck productions.

Thomas Meighan (center) is a water devotee as well as lion of the studio. (That
doesn’t combine to make him a sea lion). Mr. and Mr. Ed Wynn, manning the

propellor, are chuckling over winning the race. Meighan has two pictures to

make for Paramount under his present contract. “The Man Who Found Him-
self” is his latest.

Ann Pennington of the terpsichorean
toes is to try climbing the invisible

wires as “Little Eva” in the Fox ver-

sion of “Uncle Tom’s Cabin,” the epic

of the negro’s emancipation.

Colleen Moore, just returning from
Europe, starts again with “We Mod-
erns” for First National. She’s tell-

ing Mervyn LeRoy to get some new
gags pronto.

Government officials studied picture making at Paramount’s Hollywood studios.

Front row, L. to R.: F. J. Bailey, interior department; B. Frank Murphy, inte-

rior subcommittee; Scott Leavitt, chairman Indian affairs; Addison T. Smith,

chairman reclamation; Julien Davis, Los Angeles, public service. Rear row: T.

A. Panter, Ralph Born, B. A. Bayley, F. E. Matthes and L. E. Moselle.
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Samuel Goldwyn (left) has joined United Artists and “Stella Dallas” will

be his first picture for United. Goldwyn and George Sidney (center), actor,

greeted Montague Glass, creator of “Potash and Perlmutter,” when he
landed in Hollywood after a visit to Europe. Third in the series will be
“Partners Again.”

Marshall Neilan is winding up “The Sky
Rocket,” his first independent production, star-

ring Peggy Hopkins Joyce (left), for release

by Celebrity Pictures (P. A. Powers). He
is introducing Miss Joyce to Sally O’Neill.

Lorna Duveen was picked from the
extras to play opposite Milton Sills in

“The Knockout” for First National.
These cubs were rescued in Canada.
Exteriors were taken in the North.

Hope Loring and Louis Lighton, scenarists, have just been signed to write exclu-

sively for Metro-Goldwyn-Mayer. They prepared the script for Mary Pickford’s
“Little Annie Rooney.” Beans, Mischief and Birkie, all champions, represent
$4,000 worth of dogdom’s Gold Coast in Hollywood. The scenarist team owns
all three of them, and they are great playmates.

When Johnny Walker made a personal appearance at the Pantages theatre in

Memphis, Tenn., on a cross-country trip to California, Film Booking Offices
played Walker’s latest picture, “Lillies of the Street,” there. L. to R.: C. L.
Hickman, salesman; J. L. Franconi, manager, F. B. O.; Johnny Walker, O. O.
Flake, salesman; G. F. Joeckel, booker; H. C. Crain, accessories manager.

Alyce Mills introduced by B. P.

Schulberg this year in “Faint Per-
fume” and “My Lady’s Lips,” has fin-

ished “Parisian Love,” which will be
released July 27.
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Annual Club Outing Planned
by First National

George R. Grant to Supervise Events—Nugent Speaks Before A. M.

P. A.—Reisenfeld Explains New Policy at Rivoli

By JOHN S. SPARGO

N EW YORK, July 14.—All is excitement this week over at First Na-
tional offices. And all because the annual athletic field day and pic-

nic of the First National Club will be held at Indian Point next
Saturday. First National has declared the day a holiday. Many of the
executives will participate in the events.

T HE river steamship, Chauncey M.
Depew, has been chartered. It will

leave the West 42nd Street pier at 9:15

a. m. for the day.

In the absence of E. Bruce Johnson,
president of the First National Club,

George R. Grant, vice president, will su-

pervise events. Arrangements for the

outing and for the athletic features have
been made by George R. Bilson and Fred
W. Crosbie with the aid of the athletic

committee composed of Crosbie, J. H.
Cuniff, M. J. Hogan, and J. W. Kelly.

Sam Spring, secretary-treasurer of

First National Pictures, has entered for

many of the events, and E. A. Eschmann
will pitch for the distribution department
in the baseball game with the accounting
departments. Eschmann has been
strengthening his pitching arm by sign-

ing sales contracts.

One main event will be completion of

the First National Tennis Tournament.
George B. Gallup, Jr., and F. Chandler
of the advertising department will play
off the finals. To the winner will be
awarded the Eschmann Cup.

* * *

A. M. P. A. Meets Chorus Girls

Associated Motion Picture Advertisers
had another rousing meeting at the
White Horse Tavern, New York City,
Tuesday, July 9. The reasons largely
were the pulchritudinous ladies of the
chorus of the “My Girl” company, who
were introduced one by one, to the dis-

cerning A. M. P. A. membership by a
young man with brooding eyes who an-
swers to the name of Lou' Levenson.

Elliot Nugent, star of the stage play,

“The Poor Nut,” and of the motion pic-

ture, “Headlines,” was guest of honor
and principal speaker. He made a short
and modest speech on the tribulations
of one galloping to stardom before the
footlights and thence to the screen.

There was talk about a big summer
outing and the show of the A. M. P. A.
at a Long Island resort. No action
will be taken until the matter has been
gone over carefully at a coming closed
meeting.

* * *

Riesenfeld, in outlining the purpose of
his drastic policy change at the Rivoli
said, one reason particularly prompted
the move, that being an occurrence a few
weeks ago when all the Broadway or-

chestras were featuring “William Tell”
overture.

* * *

J. Charles Davis II, president of the
Davis Distributing Division, Inc., re-

turned to the home office in New York
in time to spend the Glorious Fourth
with his family after a six weeks trip to
the Coast

* * *

Glen’s Secret Exposed
A lot of birds along Broadway believe

they have discovered Glen Allvine’s se-
cret. Glen is the bright young exploita-
tion man who is seeing that the virtues
of the “Beggar on Horseback” are not
kept secret.

Recently Allvine sent out a “Beggar
on Horseback Dream Book,” the author-
ship of which he disclaims and blames
on Russell Holman. In one section of
this under the heading “Spells, Yells,
Charms and Incantations” is the follow-
ing which some of the wise ones have
figured out is used by Allvine to jimmy
a lot of his publicity past motion pic-
ture editors:

Make a hobbledehoy of flowers, each a dif-
ferent shape and color from the other, prefer-
ably some klop, a sprig of yonson, gittle-
berries picked in the light of the moon, and
a hair from your own head. Sprinkle them
with a few drops of iodine. Use your left
hand and lay the bouquet under your straw
hat when you retire to rest. Repeat this
just after going to sleep: the names of four
great editors of four great motion picture
publications.

The word has been passed along that
this is Allvine’s secret and a lot of press
agents are now on a still hunt for klop,
\onson and gittleberries with which to
make a hobbledehoy. Most of them have
the straw hat, and some of them have
the hair.

How to Make
More Money
How to make more money, with-

Bernie Introduced

Ben Bernie, the jazz-bandmaster who
with his orchestra is introducing a new
policy of entertainment at the Rivoli the-
atre, was given a “jazz luncheon” by
Hugo Risenfeld, last Thursday at the
Hotel Astor. The affair was attended
by motion picture representatives of va-
rious publications.

How to Make
More Money
How to make more money, with-

out increasing outlay, is the per-

petual problem of the theatre
business.

The HERALD this week launches
a national cooperative campaign to

establish one sound means of doing
it.

Turn to page 49, read about it,

then sign to cooperate in the test.

Colleen Signs to

Make 12 Features

for First National
( Special to Exhibitors Herald)

NEW YORK, July 14.—Colleen Moore
will remain under the First National
Banner, this despite all the rumors to

the contrary
which have been
going the rounds
the last few
weeks.

Richard A. Row-
land, general
manager, has just

ann ounced that

First National has

signed a new con-

tract with John E.

McCormick, where-
by Mr. McCor-
mick will present

Miss Moore in a

series of 12 big

feature productions at the rate of four

a year.

Miss Moore and her husband, Mr. Mc-
Cormick, have returned to Los Angeles,

where work on the screen version of

Israel Zangwill’s “We Moderns” will be
completed. Scenes for this picture were
taken while the couple were in England.
The salary to be received by the

young star is not stated, but it is under-

stood that the figure is an exceedingly
high one. “We Moderns” and “Irene,”

an adaptation of the musical comedy,
will be the two first productions under
the new agreement.

Commenting on the signing of the new
contract, Mr. Rowland said: “Speaking
for the directors of First National as

well as myself, I cannot express too

strongly our gratification at securing

Colleen Moore for coming seasons. Col-

leen is the first daughter of First Na-
tional’s own productions and is now a

star entirely unspoiled by success. It is

a pleasure to be associated with her. We
know from actual figures that Miss
Moore is one of the topmost stars on
the screen at the present time. Further-
more, her public is growing with each
new production, and it is my belief that

no artist shows greater promise for the

future.”

Lloyd’s uThe Freshman”,
to Be Released Sept. 20

( Special to Exhibitors Herald )

NEW YORK, July 14.—With September
20 definitely decided upon for releasing

Harold Lloyd’s latest comedy, “The Fresh-

man,” Pathe promises exhibitors Lloyd’s

most ambitious and lavish picture. The
release date just precedes the opening of

the football season and football has an im-

portant part in the photoplay. Sam Taylor

and Fred Newmeyer directed.
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Complete List of Gold Bonds
Bought by Ascher Brothers

Brown Boasts Record Bookings—Pathe Sees Demand in Key
Centers for Lloyd Film—“Lost World” to Show in West

Coast Circuit Immediately—Fox Deal with Keith
(Special to Exhibitors Herald)

NEW YORK, July 14.—A deal was closed this week with Ascher
Brothers’ Circuit, Chicago, for the entire list of F. B. O. Gold Bond produc-
tions to be made and released during 1925-26. The announcement was
made by J. J. Sampson, Chicago branch manager for F. B. O.
At the same time an announcement by Colvin W. Brown, vice president,

and Lee Marcus, sales manager, boasted record bookings on all of F. B. O.’s

product for the new season.
The Gold Bond pictures will play the

following theatres on the Ascher circuit

:

Calo, Columbia, Commercial, Crown, Frolic,
Portage Park, Vista, Lane Court, Metropolitan,
Oakland Square, and Terminal, Chicago.
The Gold Bond productions consist of “Dru-

silla With a Million”; “Parisian Nights,” a story
of the Paris underworld; “If Marriage Fails,”
gorgeously dressed society drama; “The Keeper
of the Bees”; “When His Love Grew Cold”;
“The Last Edition”; “Happiness”; “The Mid-
night Flyer” “The Futurity Winner”; “Flaming
Waters”; “The Isle of Retribution,” novel of the
frozen north; and “A Poor Girl’s Romance.”
The following theatres have booked all

of F. B. O.’s productions for the new
season

:

Capitol, Chatham and Hamilton theatres, Chi-
cago; Lyceum and Jennings, Cleveland; Rose-
dale and Dix, Detroit; New Variety and Burke
theatres, Pittsburgh; American, Erie, Pa.; Grant,
National and New Grand, Portland; Edgemont
and Stratford

,
Philadelphia; Colonial, Green

Bay, Wis.
; Academy, Ritz, Central and Monti-

cello, Jersey City; Strand, Lincoln, Neb.;
Grand, Logansport, Ind.

Indicates General Bookings
of “Freshman" in Key Centers

All indications, according to Pathe ad-
vice, point to the booking of “The Fresh-
man,” recent Harold Lloyd feature com-
edy, in practically every important key
center by September 20, national release
date. It is planned that the fall release
will coincide with college time well enough
that clever tieups may be arranged. Pathe
will supply exhibitors with practical hints,

it is said.

Among the prominent first-run engage-
ments closed during the past week are

:

Balaban and Katz’s Roosevelt theatre, Chicago;
J. H. Kunsky’s Adams theatre, Detroit, for an
indefinite engagement; I. Libson’s Walnut at

Cincinnati; the Mary Anderson theatre, Louis-
ville, Ky., for an indefinite run; the Southern
theatre at Columbus, O., to start September 20;
the State theatre at Dayton, Ohio.

During the past week Broadway had a

trio of Pathe comedies at prominent thea-

tres. At the Rivoli was “Daddy Goes A-
Grunting,” at the Piccadilly was “Sneezing
Beezers,” at the Loew’s State »was “Ask
Grandma.” Beginning June 21 the latter

played at the Piccadilly; “Sporting Judg-
ment” was at the Capitol

;
“When Men

Were Men” and “Wine, Women and Song”
were at the Central.

will run Fox pictures for eight weeks in all

the local theatres. The pictures which were
spoken for are

:

“The Iron Horse,” “As No Man Has Loved,”
“The Fool,” “Lightnin’,” “Thank You,” “The
Wheel,” “Havoc,” and “East Lynne.”

Brandt Lauds System
of Exhibitor Screenings

ISpedal to Exhibitors Herald)

LOS ANGELES, July 14.—Joe Brandt,
president of Columbia Pictures, who is

here conferring with Harry Cohn, pro-

duction manager, sees a new era coming
for exhibitors in the new system of hav-
ing prints in the exchanges to show the

theatre owners just what they are get-

ting, in advance of the release dates.

Columbia exchanges have prints of the

first few pictures in each of the series

of six Columbias, Waldorfs and Perfec-
tions.

Pathe Will Distribute

“Kivalina of Ice Lands”
(Special to Exhibitors Herald)

NEW YORK, July 14.—Pathe will re-

lease on August 9 “Kivalina of the Ice

Lands,” Earl Rossman’s melodrama of

the Arctic. It was shown recently at

the Mark Strand. The picture, enacted
by Eskimos, represents two years of pri-

vation by Rossman in the Far North.
The Aurora Borealis is shown in nat-

ural colors.

50 Seek Divorce; Judge
Shows Film; 14 Cured

(Special to Exhibitors Herald)

PORTLAND, ORE., July 14. — Be-
fore hearing their complaints for divorce
Judge Morrow told 50 divorce seekers
they must first watch a picture which
deals with the conjugal problem; and
14 of them withdrew their applications
after seeing the film. The picture was
Paramount’s “Are Parents People?”

Rogers Forms Company
to Sell

uPeak of Fate”
( Special to Exhibitors Herald

)

NEW YORK, July 14.—Frank B. Ro-
gers, as a result of the success of “The
Peak of Fate” in its two weeks’ run at

the Shubert Central theatre, here, has
formed the Frank B. Rogers Motion Pic-

ture Corporation with the purpose of

dealing directly with distributors

throughout the country for the picture.

Bookings will be made for immediate
release. It is a picture of climbers in

the Alps.

Sax Closes Three Deals
to Distribute Gothams

(Special to Exhibitors Herald)

NEW YORK, July 14.—Distribution
contracts were closed last week by Sam
Sax for a new series of twelve Gotham
productions in St. Louis, Kansas City
and Omaha. Sax was enroute to the

Coast to complete arrangements for the
remaining Gotham productions to be
released this year.

Ontario M. P. T. O. Votes
Independents Club Home

( Special to Exhibitors Herald)

TORONTO, ONT., July 14.—A club

center in Toronto for independent exhib-
itors was voted by the M. P. T. O. of
Ontario at the July luncheon.
Membership in the Ontario organization

was reduced to $5 a year for theatres in

all towns or villages having a population
of less than 2,500 and $10 for the others.

C. E. Convention Aims
Dig at Sunday Shows

( Special to Exhibitors Herald)

PORTLAND, ORE., July 14.—The
United Society of the Christian Endeavor
biennial convention ended its meeting here
last week with a resolution against com-
mercialized Sunday sports and amusements,
declaring “unequivocally in favor of Sab-
bath observance.”

Gala Reception Waits
Colleen and McCormick

(Special to Exhibitors Herald)

LOS ANGELES, July 14.—A gala re-

ception has been arranged for Colleen
Moore and John McCormick on their ar-

rival from Europe this week. Tomor-
row is Colleen Moore day at Loew’s
State theatre, where she will appear in

person with “The Desert Flower.”

Forrest Izard Sails to

Extend Kinograms Staff
(Spedal to Exhibitors Herald)

NEW YORK, July 14.—Kinograms’ for-
eign staff will be expanded under the pro-
gram of Forrest Izard, managing director
of Educational’s news reel, who has just
sailed for Europe. He may also go to
Asia, India and the Orient.

Laemmle Sails to Make
Survey and Take Rest

( Special to Exhibitors Herald)

NEW YORK, July 14.—Carl Laemmle,
president of Universal, has gone to
Europe for a three months survey and
rest.

FFest Coast Circuit

Gets “Lost World” at Once
“The Lost World” has been the subject

of a deal between First National and the

West Coast Circuit which has booked the

picture for its theatres in Northern and
Southern California for the immediate
future.

The Regorson Corporation which oper-
ates the Eastman, Regent and Piccadilly

theatres, Rochester, N. Y., has just closed
for another year of First National product.

Keith-Albee Theatres Book
Fox Product for Eight Weeks
A tribute was interpreted by Fox Film

Corporation in the announcement that the

Keith-Albee vaudeville houses in Cleveland

Woodhull Names Picquet
to National Committee

(Special to Exhibitors Herald)

NEW YORK, July 14.—C. W. Picquet
of Pinehurst, N. C., has been named na-
tional executive committeeman by R. F.

Woodhull, president of the M. P. T. O.
A., at the request of the North Carolina
exhibitor’s organization.

Davis Company Moves
(Spedal to Exhibitors Herald)

NEW YORK, July 14. — Announce-
ment has been made by the Davis Dis-
tributing Division of its removal to the
fourth floor of the Inter Ocean building,
218 West 42nd street.
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Bernarr Macfadden, who heads the publications bearing his name, is already
started making eight Bernarr Macfadden True Story pictures for Astor Distrib-
uting Company release. The first, “The Wrongdoers,” will go to the exhibitors
August 5.

Richards on Board
of West Coast, Inc,;

Fox Gets Interest
( Continued from page 28)

atre, Inc. It is understood that it will

be built along the same architectural plans
as the New Capitol in Chicago.

Paramount Inspects
W. & V. Theatres

(Special to Exhibitors Herald

)

PHILADELPHIA, PA., July 14.—Repre-
sentatives of the Paramount interests and
the Keith-Albee Circuit were recently in

Philadelphia, Harrisburg, Altoona, Allen-
town, Easton and Reading, inspecting the
houses that are involved in the pending
deal between Famous Players and Wilmer
& Vincent. J. J. Murdock, Harold P.
Franklin and M. S. Goodman were among
the executives who made the tour.

Bond Formed Between
Saenger and West Coast

(Special to Exhibitors Herald)

LOS ANGELES, July 14.—With the ad-
dition of E. V. Richards, Jr., general man-
ager of Saenger Amusement Company, to

the directorate of West Coast Theatres,
Inc., a bond is formed between the big
Pacific slope chain and the 118 houses of
the Saenger group.
With the affiliation of William Fox with

West Coast, and with the appointment of

David Bershon, who has managed his

own chain of theatres in California
for two years, has begun his new
duties as district manager for Metro-
Goldwyn-Mayer for the Pacific Coast.
He succeeds Harry Lustig, resigned.

Mr. Richards to the board, it is said that

approximately $12,000,000 of Eastern and
Southern capital will be available for the

expansion of this organization. Under the

deal just consummated, Southern capital

heretofore interested in the development of
Florida as a film center, will be swung to

California, it is said.

Paramount Buys Site

in Ottawa, Canada
( Special to Exhibitors Herald')

OTTAWA, ONT., July 14.—The expan-
sion policy of Famous Players Canadian
Corporation has again hit Ottawa, where
the purchase has been made of a 132 foot

frontage on Sparks street, from Mrs.
Margaret St. Denis for $225,000. This is

adjacent to a 28 foot frontage which was
bought by Famous Players some time ago
and the newly-bought property lies in front

of a site on which Famous started to build

a big theatre several years ago. Work was
stopped when difficulties arose with or-

ganized labor.

There is definite talk around Ottawa that

Famous will build a huge palace to compete
with the Keith house here and that the

policy of the new theatre will be to present

a combination of photoplays and Pantages
vaudeville.

McElroy Purchases
Blue Island Property

Deeds have just been executed transfer-
ring to Blair McElroy, treasurer of Fitz-

patrick & McElroy, Chicago, and to Charles
Haas, business man of Blue Island, three
pieces of property located at the main
corners of* Vermont street and Western
avenue, Blue Island.

The title covers all the business frontage
on Western avenue and 150 feet on Ver-
mont street. This is one of the most valu-
able pieces of property in that district.

No announcement has been made as to

the future plans for the development of
this property but it is promised that it

will be developed immediately in a manner
to best serve the interests of this rapidly

advancing business section.

Skouras and Goldman
in Booking Combine

(Special to Exhibitors Herald)

ST. LOIJIS, MO., July 14.—A booking
merger of considerable moment has been
concluded in St. Louis by Skouras Brothers
and William Goldman whereby the Skouras
and Goldman first run houses will play

day and date on some of the new season’s

biggest pictures.

Spyros Skouras, president of Skouras

Brothers Enterprises, confirmed the merger,
stating that it was merely a booking ar-
rangement and did not affect the owner-
ship of the houses.

The Goldman houses affected are the
Kings, Garden and Rivoli. The Skouras
houses are the Grand Central, West End
Lyric, Lyric Skydome and the Capitol.

Universal’s Plans
Create Stir in Missouri

(Special to Exhibitors Herald)

ST. LOUIS, MO., July 14.—An an-

nouncement that Universal will build a

2,000 seat theatre to cost $250,000 in Han-
nibal, Mo., has created a stir in St. Louis
film circles.

The plans to build are said to have fol-

lowed unsuccessful attempts to close con-

tracts for Universal pictures with the string

of theatres in Hannibal owned by Mr. and
Mrs. C. E. Lilly on terms satisfactory to

the Universal officials.

The Lilly houses are the only ones
operated in Hannibal. They are the Star,

a small popular price picture house and the

Grand Opera House.

At Universal’s St. Louis exchange
“Nicky” Goldhammer, assistant manager,
confirmed the report that Universal plans to
build in Hannibal.

“They locked us out of the town,” was
his explanation of Universal’s decision to

build an opposition house to the Lilly group
of theatres.

Mr. and Mrs. C. E. Lilly were in St.

Louis during the latter part of the week
arranging contracts for pictures for the
1925-26 season. Both were reticent about
discussing the threatened invasion of Han-
nibal by Universal.

6 Companies Chartered;
Total Capital $82,000

( Special to Exhibitors Herald)

ALBANY, N. Y., July 14.—As might
be expected, the summer slump contin-

ues in the weekly number of motion pic-

ture companies incorporating in New
York state. The past week revealed the

six motion picture companies chartered
had an aggregate capitalization of but
$82,000. These companies included the

following:
Clearfilm Corporation, of Pelham Manor, $10,-

000 ; Associated Animators, Inc., $10,000 ; World’s
Fine Arts, Inc., $25,000 ; Fameart Attractions, Inc.,

$10,000 ; Needle Theatre Corp., $25,000 ; Donwood
Theatre Corporation, $2,000.

C. M. ISENHOUR, Concord, N. C., who
can look back over 17 years as a

theatre man. C. M. is now represent-
ing Enterprise Distributing Corpora-
tion out of Charlotte.
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THE THEATRE
JZ^lSDepartment ofPractical Showmanship ^

FOR “GREATER MOVIE SEASON”
“Herald” to Provide Complete August Campaign Next Week
This department of the “HERALD” will provide in next week’s issue a complete exploitation campaign for

August.
Whether or not you participate in “Greater Movie Season” as such, you can use the lineup of exploitation and

advertising stunts assembled.
Contributors to this paper have co-operated to buil d up for next week the greatest fund of new, tried and

proven promotional ideas ever furnished in a single issu e of this paper.
Don’t miss next week’s issue. , . ,

.

Material now in preparation for

publication in next week’s issue is

not “Greater Movie Season” stuff in

the strict sense and is not intended
to replace or substitute for the

“Greater Movie Season” campaign
matter available elsewhere. It is,

instead, a great fund of exploitation

and advertising stunts and ideas

useful to any and all exhibitors at

any and all times.

Exhibitors participating in “Great-
er Movie Season” will find among
the assembled material many ideas

which they can apply in connection
with that campaign.

Exhibitors not participating in

“Greater Movie Season” will find

the section equally helpful in fend-

ing off the traditional summer slump.
There are four full weeks in Aug-

ust, generally regarded as the poor-

est theatre weeks of the year. For
each of these weeks a separate and
distinct campaign will be provided.

In addition to these major cam-
paigns, one-, two- and three-day

stunts of special character will be
included.

None of the material furnished
will be of merely timely value. All

will be of such character that it may
be retained for application at any
season of that year.

Question as to the practicability

of the material supplied is precluded
by the fact that each and every
idea or stunt is contributed by a

showman who has used it and has
proved its value.

August is the tough month.
That’s why “Greater Movie Sea-

son” was dated for August.
The purpose of this department

next week will be identically that of

“Greater Movie Season,” to focus
attention upon the motion picture

theatres during that month and
bring to their box offices the great-

est possible number of ticket buyers.

Fresh
Screen
Notes CK^afre Iferald

YOU NEED THE THEATRE—THE THEATRE NEEDS YOU

A HAPPY
THOUGHT

Did you ever take off

your glasses when you en-

tered a motion picture show?

Many do. More should.

Dr. Charles W. Crank-

shaw, specialist for the Pru-

dential Insurance company,

last week was quoted as say-

ing that it is a personal

question whether to remove

the glasses when watching

motion pictures. That there

is no reason for many peo-

ple to wear glasses in the

show. “Movies,” he said,

“are not the cause for the

high percentage of defective

vision. Where eye strain is

felt the fault is more likely

to be with the eyes than

with the pictures,” said the

physician.

“Motion pictures have sta-

bilizers that prevent the

flickering which marred the

picture of earlier days and
disturbed the eyes. An eve-

ning watching motion pic-

tures is in most cases less

fatiguing to the eyes than an

equal period of concentrated

reading.”

LOW PRICE
Within memory of all, a

thing sold at a low price

was considered “cheap” and
therefore unworthy. The
motion picture, better than
any other type of amuse-
ment and sold at a low price,

changed all this. This in-

fluence of the screen, reveal-

ing to all of us the truth

about economy and thereby

making our lives richer, is

one of its not frequently

counted benefits.

’Twas the

Devil’s Toy
When the printing

press was invented it

was regarded by some as

a thing of evil that

should be destroyed.

There are some today

that have the same atti-

tude toward motion pic-

tures.

Help maintain the free-

dom of the screen!

—Public Rights League.

By George!

H E was in a big hurry.

She was of ample pro-

portions and ahead of him.

Whether he veered to the

left or right, she was
ahead of him. Summoning
rare presence of mind, he

tapped her on the shoulder

and said: "Pardon me,

madame, is there any way of

getting around you?”
>}: $ #

Speaking of fat people.

“E verybody loves a fat

man,’* runs the old adage.

Ever have one waddle down
the aisle of a train in mid-

summer and share your

plush seat with you ?

3 a #

An enterprising tailor sent

a postcard to one of his

patrons enthusiastically de-

scribing the garments he

was able to turn out. He
also wrote of his repairing

ability and clinched the ar-

gument with “We Match
Pants.” The patron returned

the postcard with the nota-

tion, “What if I lose”

PHOTOPLAYS FOR
BOYS AND GIRLS
The management of this

theatre has shown by its

special attention to its juve-

nile patrons the high regard

in which it holds the wel-

fare of the community’s
boys and girls. Special pro-

grams are prepared at reg-

ular intervals for their bene-

ficial entertainment.

Yet there is a certain mis-

taken assumption evident in

some quarters as a result

of this very consideration.

Now and then we hear of

an individual who says.

“Why aren’t all their pic-

tures good enough for the

youngsters? If they aren’t

fit for the youngsters, they

aren’t fit for adults.”

This viewpoint is a result

of ignorance. As a matter

of fact, every program ex-

hibited at this theatre is

“fit” for any boy or girl, of

whatever age. In selecting

special programs we aim
merely to assemble subjects

of special educational value

and of the actionful, spir-

ited type most enjoyed by

young folks.

All our photoplays are

good enough for all our pa-

trons to see.

REFUNDS
This theatre, in common

with all first grade business

houses, makes a standing of-

fer of money refunded if

satisfaction is not given.

But, not in common with

other business institutions, it

is called upon to make good

this offer so seldom that we
forget to mention it.
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A PARADE OF 2,000 BOYS was held

to exploit “Head Winds” during bicycle

week. Robert Bender, Columbia, Seattle,

used the Universal picture.

A CUTOUT OF MOSES was put in a tailor’s window dis-

play representing scenes from “The Ten Commandments,”

when the Paramount picture showed in one of the French

towns.

HARRY JONES, MANAGER of the

Merrill, Milwaukee, ballyhooed the Uni-

versal picture, “Up the Ladder.”

GORDON’S BROCKTON theatre arranged this display

for Baree, Son of Kazan,” Vitagraph picture. A prize

winning police dog was in the cage.
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EVERY TRUCK IN THE FLEET of the New
York Telegram Mail announced “The Fighting
Ranger,” Universal picture.

SEVENTY-FIVE RED TOP CABS participated
in the exploitation or Metro’s “Seven Chances”
during its run at the Tower theatre, St. Paul,
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WHEN “DON Q, SON OF ZORRO” played at

the Globe theatre, New York, a Spanish prologue
was arranged with the aid of United Artists.

SINCE WINCHESTER RIFLES were used in

First National’s “The Lost World” a tieup was
effected with the Winchester Repeating Arms Com-
pany for firearms display in New Haven windows.

HOW GEORGE J. SCHADE of the Schade
theatre, Sandusky, O., advertised his theatre as
well as his attraction.

THE PURITAS WATER COMPANY provided
a tieup with Loew’s State theatre when the Metro
film, “Seven Chances,” was booked there.
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A PART OF THE PUBLICITY received by F. B. O.’s “Lilies of the Streets” was the placing of the booth
on County Boulevard, Jersey City, N. J., when the picture was used by the Fulton theatre. A direct tieup

was made with the police department. A. S. Rittenberg, theatre publicist, lectured on “Criminal Identi-

fication and Missing Persons” for three days before the opening of the picture.

LEW CODY POSED beside the four millionth

tire manufactured by the Goodyear Tire company
then purchased it. It was a part of the advertising

program for Metro-Goldwyn’s “Man and Maid.”

THIS IS THE LOBBY design used by Arthur

Swanke to display “The Only Woman” when it

played at the Rialto theatre, El Dorado, Ark. It

is a First National picture.
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Turn to Page 49 and
Sign to Co operate
Turn now to page 49—read every word of it—then

sign to co-operate with the HERALD in its national

test of short feature values.

Exhibitor contributions to the HERALD have shown
increasing prevalence of a conviction that there is good

money to be made without additional investment by
exploiting and advertising short features. Mindful that

the theatre box office needs such additional revenue at

this time of the year more than at any other time, the

HERALD is sponsoring a nation-wide campaign to

determine definitely what can be done in this way to

swell and stabilize income from admission sales.

You are invited to co-operate in this test.

You are the one who will profit by it if results prove

short feature advertising profitable.

You cannot lose by participating in it, for you invest

nothing. You are asked merely to determine the facts

in your own case.

If it can be proved that short feature advertising will

increase ticket sales, many theatres which otherwise

might be forced to shut down during the remainder of

the heated period can be kept open and operated at a

profit. If this can be established, all theatres may be
operated at all times to greater profit, for all theatres

do use short features.

Turn now to page 49—read every word of it—then
sign to co-operate.

Philadelphia Will

Advertise Them
Philadelphia will advertise short features.

This was decided at a recent meeting attended by
newspaper critics, representatives of the Stanley the-

atres and others. Harry Knapp, dramatic editor of the

Philadelphia Enquirer and chairman of the Pennsyl-

vania State Board of Censors, notified the public of this

fact in the following article published under title of

“The Call Boy’s Chat” in his section of that paper:

It begins to look as though the short subject pictures

are about to receive the attention from exhibitors and
producers that they are entitled to. A well attended
meeting of the prominent him people of the city was held

on Thursday at which it was generally expressed that

one and two reel pictures are entitled to as much—and
in many instances to greater prominence—than the so-

called “feature” subjects.

I have maintained for a long time that the short

hlms have more real value than the average long ones,

because the former are to a greater extent of an educa-
tional quality, representing as they do the activities of

the people throughout the entire civilized world.

Henceforth the theatres are going to advise the

public through the newspapers of the various “Fea

-

turettes”—the name selected to designate this class of
attraction—which will be included in the weekly pro-
gram. Strikes me as a mighty good move, one which
will bring its reward to the theatres.

Khattar Tried It:

It Succeeded
In a “What the Picture Did For Me” report in this

week’s issue, George Khattar, Khattar’s theatre, Syd-

ney, N. S., states:

“Well, Boys, we tried it—Short Subject Program. It

pleased 75 per cent. Should have run three comedies
and a news reel but didn’t. We ran three comedies and

a rotten reel, which hurt a little. We’re running it again

soon.”

There cannot be much wrong with a program which

pleases 75 per cent, particularly when one reel of it is

known to be bad. There were four subjects on Khat-

tar’s program and three of them pleased. A point in

favor of the short feature program is the fact that it

gives the exhibitor more chances to satisfy his cus-

tomers. It’s a big point.

Kessler Suggests

“Varieties 99

Nyman Kessler, Atlantic theatre, Atlantic, Mass.,

reading the article entitled “Who Said Short Subjects?”

in the Tenth Anniversary issue of the HERALD
writes

:

You certainly are a champion of that ever abused
phrase, “Short Subjects,” which you wrote about in the

June 27th issue of your praiseworthy publication.

After five-reel pictures were introduced, I presume
the only way to distinguish the “long subject” from the

one and two reelers was to call the latter “short sub-

jects.” Someone evidently coined that phrase and we
have been using it ever since. In my opinion, it’s nothing
but one of those unexplained intricacies of human
nature.

In place of “Short Subjects” I suggest the name,
“Varieties.” If variety is the spice of life, therefore

"Varieties” are the spice of the program. N’est-ce pas ?

Mr. Kessler’s suggestion is a good one and exhibitors

would be asked to vote on the proposition of its adop-
tin were it not for the fact that Fox Film Corporation
thought of the term first and applied it to a series of

short features recently placed upon the market. In view
of that circumstance, of course, the term cannot be

lifted for general use.

4 4Herald 9

9

Adopts
44Short Features 99

Beginning with this issue, the HERALD will use the

term “Short Features” in such cases as it is necessary

to designate product of less than five-reel length.

Changes in conformity with that course have been
made in the heading of this department and elsewhere
throughout the paper.
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Mathematics in

Entertainment

M OTION pictures and mathematics simply
will not mix. If they did, the best mathe-

maticians would become authors overnight and
the business world would topple in a heap for

want of capable accountants.

It is true, however, that the theatre which runs
the most pictures pleases the most people and gets

the most business. This is perfectly understand-
able: If you don’t like one picture, you may like

another, and if you like one picture well enough
you will pronounce the show worth the money.

This theatre averages more pictures to the pro-

gram than any of its competitors. If you pay the

same admission and make the same number of

visits to this and any other theatre, you will have
seen more pictures here and you will arrive at

the natural conclusion that this theatre exhibits

the best programs.

This is quite true, for the reasons given. You
get more for your money here than at any other

theatre in town.

“Good Things Come in

Small Packages”

i i /^tOOD things come in small packages.”

JjT The truth of this is so obvious that the

statement has become an adage.

Chopin’s “Minute Waltz,” playing of which
takes sixty seconds or less, is one of his finest com-
positions and one of the best loved classics.

A five-room bungalow is a “home,” but a fifty-

room mansion can never be more than a mansion.

“I,” the most popular word in the English lan-

guage, is the shortest.

Motion pictures are different. Long pictures

and short ones rate about evenly as to merit. In

drama (or comedy) bulk is not decisively impor-
tant. Only merit counts.

Experience long ago taught us to make up our
programs of the very best features, both long and
short, obtainable. We buy our pictures by quality

—not by quantity.

“Remember That Scene
Where They— ?”

OW many times have you remarked, after
seeing a motion picture, “Remember that

scene where they ?” It may be one scene
in your case and quite another in the case of your
friend, but as a general rule the comment of an
audience seeing a certain program centers upon
three or four incidents.

Sometimes these dominant factors of the pro-
gram occur in the long feature, sometimes in the
short ones. Usually they are divided between
them. It is a very poor program which does not
include more than one item worthy of subse-
quent mention.

It is to make certain that our programs shall
contain a maximum number of these high-spots
that we include in each the greatest possible num-
ber of subjects. You see not only better pictures
at this theatre than any other—but you see more
pictures as well. That’s one of the reasons why
you like this theatre best.

“I Want a Pound of
Good Reading”

WANT a pound of good reading.” Ever
hear a customer tell a book-seller that?

Of course not. Good reading isn’t measured that
way.

It would be as reasonable, though, to buy read-
ing by the pound as to buy motion picture enter-
tainment by the foot.

This theatre does not sell its motion pictures
by the foot, nor buy them that way. We sell a
program, composed of short pictures and long
ones. We buy each of these pictures by merit

—

not by length.

Your appreciation of our policy is mirrored in

your consistent patronage. Patrons of old-fash-
ioned motion picture theatres still regulate their

visits by one feature of the program—usually the
longest. It is because you buy your entertain-

ment intelligently that we are able to provide reg-

ularly the up-to-date entertainment you have
stamped with your approval.

INSTITUTIONAL SHORT FEATURE AD COPY supplied above may be used by exhibitors in newspaper,
house organ, film trailer or otherwise. The theatre name may be worked into the copy or added below.
Full authority to use this copy in any form and with or without revision is granted to exhibitors herewith.

Read page 49, sign to cooperate with the “Herald” in its test of short feature box office values and watch
for additional ready-to-use material in next week’s issue.
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“Herald” Launches Test of
Short Feature Values

The Long and
Short of It:

By WILLIAM R. WEAVER
TV /T UCH too much has been written, and

much too little has been done, about

exhibitor laxity in short feature exploita-

tion. If the exhibitor is guilty of all he

has been charged with, something should

be done, not written, about it. If he is

not guilty, he should be vindicated. An
earnest attempt to determine the truth of

the matter, definitely and beyond question,

is launched this week on this page.

The major charge against the exhibitor,

voiced by many but most loudly and plain-

ly by this writer, is that he does not exploit

his short features in proportion to his long

ones and therefore does not get out of

them the profit that is in them. That is a

pretty serious charge, if unfounded. When
making it I have felt that, were I again

an exhibitor, I should remark, upon read-

ing it, “This bird’s telling me I don’t know

my business.” Had I not, in a now some-

what distant bygone, exploited my short

features and profited by it, I should have

lacked the courage to write the point-blank

assertions you have read in this paper.

I did that thing, however, and despite

the changes that have taken place I believe

it can be done again today. On account

of those changes, I believe it can be done

with greater profit today than ever before.

As no one disputes this frequently reiterated

assertion, I am inclined to believe that my
opinion is shared by the great majority

of exhibitors.

But assertions, disputed or not, do not

change conditions. For whatever may be

the reason, short features continue unex-

ploited and, therefore, less productive to

the exhibitor than they should be. Pro-

ducers make their money out of short fea-

tures, for exhibitors do not hesitate to pay

well for them; but when it is his turn to

collect from the public, through making

the short features attract additional box

office revenue, the exhibitor doesn’t follow

through.

Many reasons for this failure to follow

through have been advanced. Summed up,

they total a statement to the effect that

there exists in the trade a definite uncer-

tainty as to the box office value of short

features. The purpose of this co-operative

campaign is to transform that uncertainty

into a certainty of one kind or another.

Whether it be established that it does pay

to exploit short features or that it does not

puy, the situation will be cleared and the

business will be freed of a problem which

stands, whatever the facts in the case, as

an impediment to progress.

Your cooperation and counsel are neces-

sary to the success of this campaign.

READ THIS:

“From now on I’m going to give regular space to

my worthwhile short subjects and see if they won’t

stand up.

“Short subject people are improving their prod-

uct faster than any other branch of the producing

end, so why not help them along by making an hon-

est effort to sell the public the idea that the short

subjects on the program are as much the show as the

regular feature.

“I am convinced that all exhibitors, both large

and small, would gross more at the box office if they

would pay more attention to their short subjects.’’

—

STEVE FARRAR, Colonial Amusement Company,
Harrisburg, 111.

CONFIDENT that Mr. Farrar’s logic, if sound, points the way to the

greatest single new revenue which may be brought into the theatre

box office, the HERALD hereby invites each and every exhibitor reader

to cooperate with this paper in a national test of the short feature’s box
office value.

At the bottom of this page a blank form is printed for your use.

It is phrased in accordance with the precept, steadily advanced by this

paper and never contradicted, that: “A him subject worthy of screen

time is worthy of advertising space.” If you believe in the truth of this

statement and are willing to cooperate with the HERALD in proving or

disproving it definitely for the benefit of the industry, clip, sign and mail

this blank.

It should be noted that the blank form does not designate the amount
of space to be allotted to short features. Signing of the blank merely

indicates that the signer, for such a period as he deems sufficient to

determine whether short feature advertising pays, shall give advertising

representation to all film subjects on his program, the manner and degree

of this representation to be governed by local conditions and relative

importance of units comprising the program.

Cooperation Pledge

EXHIBITORS HERALD,
407 So. Dearborn St.,

Chicago, 111

GENTLEMEN:
Cooperating with the Herald to determine definitely the box office value

of short features, I shall give what I believe to be adequate advertising representa-

tion to all subjects on my programs for such a period of time as I find such
advertising representation to be justified by box office results of the same or
until I shall consider that a sufficient test has been made.

(Exhibitor)

(Theatre)

(City (State)
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EDUCATIONAL
FILM EXCHANGES, Inc.

Member, Motion Picture Producers and Distributors

of America, Inc., 'Will H. Hays, President

For foreign rights address Far East Film Corporation

729 Seventh Avenue, New York, N. Y.

Tuxedo Comedies

with

Johnny Arthur

six new two-reel

“Curses”
One of the funniest two- reel comedies we
have seen in a long time is “Curses.”

—DETROIT NEWS

This Is a Knock-out
This is one of the funniest comedies seen

in a long time. * * * The titles are probably
the funniest of their kind. Don’t let this

get by you. Get it. —film daily

This looks like a sure-fire two-reeler* * *

0 —M. P. NEWS

“Dynamite Doggie”
This comedy hits on a new idea and a

humorous one.
—exhibitors trade review

A Winner; Sure-Fire.
—exhibitors herald

“The Iron Mule”
One of only two two-reel comedies to play the
big Capitol Theatre, New York, in two years.

If judged by the applause of the audience,
however, first honors of the Old Mill bill

go to “The Iron Mule,” an A1 St. John
comedy which burlesques the operation
of a passenger train in 1830. From the
moment the engineer shoos away the
chickens that have gone to roost on the
locomotive to the final episode, where the
monocled Englishman’s deadly aim with
a golf ball repels the scalp-hunting Red-
skins, the picture is one of the funniest

ever presented in Dallas * * *

—DALLAS (TEXAS) DISPATCH

Short Subjects are never "fillers” to the

Real Showman . Qood Short Subjects mean many
Added Dollars to every exhibitor who advertises them.

Directed by William Goodrich, one of the greatest

of all comedy directors, and featuring JohnnyArthur,
who made such a hit as co-star in “The Monster,”
the new Tuxedo Comedies are a sure-fire bet as

entertainment and as box-office attractions that

you just can’t afford to overlook*

Ifyou haven’t seen the last threeTuxedo
Comedies, read the reviews and then
see them at your Educational Exchange.

Then you’ll fight for a contract for the

Tuxedo Comedies

"THE SPICE OFTHE PROCRAM"
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Qo-QpERATIO^

MAIN STREET
Si BROADWAY

The most important place in the world is the

town where you live!

They can put up a half-dozen Woolworth buildings

on Broadway, and nobody pays any attention to

them.

But let somebody start something on "Main Street”

and everybody stops to look, listen, knock or boost.

A rose festival, trotting meet, or county fair in

your town Is worth more to you on the screen than

KINOGRAMS gets the important happenings on

dMain Street as well as ‘Broadway.

It is the only news reel giving constant, efficient,

and truly co-operative service to the exhibitor.

cAnd KINOGRAMS HAS BEEN DOING IT

FOR SIX WHOLE YEARS!

EDUCATIONAL
FILM EXCHANGES, Inc.

Member, Motion Picture Producers and Distributors

of America, Inc. Will H. Hays, President
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FOXSHORT SUBJECTS
On the job
every minute !

SCREEN SCOOPS SCORED

by Pox News
A VIVID, stirring, gripping
^ ^presentation of the great

events of the world unfolded

before your eyes. The scenes

of today that will be the his-

tory of tomorrow, caught by

the all - seeing eye of the

camera, brought to you with

speed, sincerity and truth

—

and a wonderful feeling for the

human angle.

EVERYWHERE
ON EARTH

And—always first and foremost

—

Fox News Service to the Exhibitor!

THE FOX NEWS CAMERAMAN IS ON THE TRAIL OF
EVERY NEWS EVENT YOUR SCREEN GETS

FOX NEWS FIRST
fOX *T,0TO,000 Stum SUBJECT FROCflAK

Fox Film Go ip oration.
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EARLE FOXE
IN NEW SERIES OF

VAN BIBBER
SOCIETY COMEDIES

I
F you’ve played the first eight Van
Bibber comedies you already know
the value of these two-reel knock-

outs at the box office !

Each is a complete story with drama,
suspense, and real comedy, Earle Foxe
being the chief funmaker throughout.
Eight in the series

;
the first four to be

released are

:

THE BIG GAME HUNTER
THE SKY JUMPER
THE WRESTLER
A PARISIAN KNIGHT

From stories written by Richard Hard-
ing Davis, directed George Marshall and
Robert P. Kerr.
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rat Varieties

Subjects of interest

gathered from all parts

of the world will give your

patrons something new

—

something different in

screen entertainment.

These one-reel gems are not

scenics—they’re chock full

of novelty, beauty and ad-

venture.

The World We Live in

Imperial

Comedies
WHEN you play Imperial

Comedies, you’re giving your
audience the acknowledged best

—

ask the exhibitor who plays them

!

20 this season—Two Reels each
Among the first to be released are

:

ON THE GO
SWEET MARIE
LOVE AND KISSES

IMPERIALS
Screams of the Screen

im SHORT SUBIEtTB-UTTU fclJVHTS of the SCREEN
Fox Film Corporation.

Member Motion Picture Producers and Distributors of America, Inc. Will H. Hays, President



WRAYJOHNSTON
presents

SECRET
SERVICE
SANDERS

A SMASHING RAYART CHAPTER-PLAY
Starring

RICHARD HOLT ANN LITTLE

Directed by Story by
DUKEVORNE ROBERT DILLON

c

produced by CALI FOPICTURES, INCORPORAT E D th os. d.van osten, pres
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F. b. o:s

SHORT SUBJECTS
will help keep your house packed

It is a fact that Short Subjects have not been given the attention and consider-

ation by the majority of Exhibitors that they are fully entitled to. Why? Mainly

because short subjects have heretofore been considered “also rans” when the truth

of the matter is that they are “HALF OF YOUR SHOW” and ofttimes the whole show.

As an Exhibitor, you know that if your news weekly was taken away from you

—

and if you could get no comedies, 2-reel series, cartoons, or novelties, your business

would rapidly dwindle away for no audience could be constantly drawn to theatres by

features alone.

Yet Exhibitors advertise their features strongly, even weak features are given

the big advertising preference, when it is a known fact that given the proper adver-

tising consideration and even half hearted exploitation, you can pack your house by

boosting your short subjects, relegating your feature to a mere “mention” in your ads

when that feature doesn’t deserve any more.

F. B. 0. is distributing a wonderful array of Short Subjects that are absolutely

“sure fire” at the box office.

Every exhibitor in the land recalls the sensational success of our original “Fighting

Blood” series.

In our new Sam Heilman series we’ve got the original Fighting Bloods lashed

to the mast. Sam Heilman is the famous and widely popular SATURDAY EVENING
POST writer with a following of millions, giving you a ready made audience for this

new series—2 reels each—with 1 2 chapters. Nothing like them in the industry. No
competition. A contract on these new Sam Heilman’s is like money in the bank.

Release date announced soon. Also cast.

Our brand new and famous NELL MARTIN series, titled “THE ADVENTURES
OF MAISIE” are world beaters as crowd getters. WATCH FOR THIS WONDERFUL
NEW SERIES—2 reels each— 12 to the series. Release date announced soon. Also

cast.

Millions of people go to theatres to see the famous BRAY CARTOONS. Are you get-

ting your share of this sure fire business? If not see your nearest F. B. 0. Exchange
and learn what a wonderful new BRAY CARTOON series we will begin releasing

shortly. Nothing like them on the market. Packed with novelties.

TWENTY-SIX (26) crackerjack 2-reel comedies coming from F. B. 0. and we’ll

stack ’em up against any comedies on the market. And all of these short subjects

can be bought from F. B. 0. at a price that will enable you to make money. That’s

the F. B. 0. policy
—

“Live and let live.”

See your nearest Exchange today. Get your F. B. 0. short subjects contract NOW ! !

and join F. B. 0’s. prosperity parade for 1925-1926

FILM BOOKING OFFICES of America, Inc.
723 Seventh Ave. New York Exchanges Everywhere

Thematic music cue sheets available on all our features.
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THIS department contains news, information and gossip on current productions. It aims to supply
a service which will assist the exhibitor in keeping in touch with developments in connection with

pictures and picture personalities—and what these are doing at the box office. -No prophecies on the
entertainment value of pictures are made. Opinions expressed are simply those of the author or of
his contributors and the reader is requested to consider them only as such.—EDITOR’S NOTE.

HAROLD LLOYD’S ALL WRONG
ABOUT “THE FRESHMAN”

^OME time ago I read that Harold

Lloyd had said he considered “The

Freshman” to be almost as good a picture

as “Grandma’s Boy.” He’s all wrong.

It’s better. I think it’s the best picture

he ever made.

I know I’m making big claims when

I say “The Freshman” is Harold Lloyd’s

best picture, but I speak with caution

and after due consideration. There is a

definite and more or less personal reason

for my certainty.

I do not go to see pictures in projec-

tion rooms when I can help it. A pic-

ture shown in a projection room is a dim

suggestion of the same picture shown in a

theatre. But I did go to see “The Fresh-

man” in a projection room and I so far

lost myself in it as to kick a rung loose

from the wicker chair in front of me.

The occupant of the chair didn’t even

know it. That’s what “The Freshman”

does to you.

It is, as you know, a college picture.

It’s about a boy who goes to college and

the things that happen to him. If you

want to know what these things are

before seeing them you will have to

read of them elsewhere, for I am not

going to spoil anybody’s good time by

relating them here. Pictures like this

come to us so seldom that I, for one,

refuse to take the edge off by reciting

the synopsis.

Harold Lloyd is better than ever in

this one. Jobyna Ralston is better than

ever in this one. The Lloyd sense of

time, climax, point and counterpoint, is

more keen than ever in this one The
Lloyd pathos shines out from the mirth

of this one in two or three scenes you’ll

not forget. It’s a new Lloyd pathos.

The title lists four individuals as au-

thors of “The Freshman” and as you read

it you’ll wonder what kind of a mess
the story will be. It’s hard enough for

one author to write a good script. Un-
doubtedly the four best authors in the

world would write the one worst book.

But in this case it doesn’t work out that

way. The story’s a bearcat.

I sat in one corner of the projection

room. Jay Shreck sat in the opposite

one. We didn’t exchange so much as a

sentence while the picture was running,

but when it was over and we started

back to the office we both started talk-

ing at once. We talked all the way, each

bringing up a different phase of the film

with each remark, and we couldn’t disagree

about a thing. When Shreck (or any-

body) and I can’t find something in

a picture to argue about—it’s one thing

or the other. In this case it’s the ber-

ries.

Fair Warning
to Readers

“Beggar On Horseback” opens at
Orchestra Hall in this city this week
and I shall tell you about it in the
next issue. This is fair warning.
You must attach even less signifi-

cance, if possible, to my remarks
about that picture than any other.

You see, I saw the stage play. Fur-
ther, I was one of the minority who
thought it a knockout. No play ever
created a greater gulf between those
who liked and those who disliked it.

I’m inclined to believe that I shall
like the picture, though it is quite as
likely that I shall not, for I never yet
have liked a picture made from a

play I’ve seen.

For these reasons, pay no attention
to my remarks about “Beggar On
Horseback.”—T. O. SERVICE.

“JUST A WOMAN” IS
JUST A PICTURE

T COULDN’T steam up about “Just A
Woman,” which they used at the Chi-

cago theatre last week. It didn’t impress

me as bad. It just didn’t impress me.

It’s the sort of film I think you mean
when you say “just a picture.”

By the rules it should be more than

that. It has Claire Windsor, Conway
Tearle, Percy Marmont for big names.

They do well enough, too, but Dorothy

Revier and Eddie Gribbon hold your at-

tention more closely. This may be be-

cause they enact more colorful roles. At

any rate, it’s unimportant, for there’s

nothing wrong with the acting.

I guess it’s just a plain case of “old

stuff.” You see, the picture is from a

play by Eugene Walters and he is per-

haps the most widely plagiarized of the

playwrights. It’s always been the cus-

tom among hack writers to leap upon

Mr. Walters’ plots and do them over and

over in other forms. I think this accounts

for the feeling I had of having seen this

one a number of times before. And I

think that feeling is the thing that pre-

vented me from steaming up.

NEW YORK’S NIGHT LIFE
GETS A BREAK AT LAST

NEW YORK’S night life gets a break

at last! This comparatively little known
aspect of the metropolis is bared to the

world in Paramount’s plainly labeled

“Night Life in New York.” Funny no

one ever thought about using it for pic-

ture purposes before.

Seriously, though, Paramount has out-

smarted the boys again. Everybody, in-

cluding Paramount, has - been dipping

into this night life thing on the assump-

tion that a dash of it makes their pic-

tures more attractive to frontier folk.

If it does, this picture will run a mil-

lion nights—for they shot the works
this time.

This picture, even after Chicago’s cen-

sorial grannies got through toning it

down to our speed, is the sort of “per-

sonally conducted” of the wide open

places frontiersmen fancy they will make
with the inevitable “friend who knows
the answers” when they arrive at last at

the Incomparable Intersection. But it’s

immeasurably better than these tours

turn out to be. Seeing the picture, you
get the kick without kicking in, the jazz

without the gin. Paramount strung the

highlights together without the deadly

interims and intervals. It’s a good act

and a great service to those who lack

carfare.

There’s a story, too, and not bad; but

it just goes along. It’s about a fellow

who goes there and a girl he meets. Rod
LaRocque is the fellow, and I like him
better in this than in anything preceding

it. Dorothy Gish is the girl and she also

belongs. Ernest Torrence is the boy’s

father and you can’t improve on that.

George Hackathorne is great as the

girl’s weakling brother, who trots on the

bias with a young highwayman who’s

as good but whose name evades me.

I can’t say that I did or didn’t like the

thing, for it’s an exhibit rather than a

picture; but I will say it’s the best

exhibit that’s been made of the things

exhibited.



July 25, 1925 EXHIBITORS HERALD 57

The White Outlaw
Distributor

:

Universal

Producer: Universal

Length: 4,830 feet

DIRECTOR CLIFF SMITH
Author Isadore Bernstein
Cameraman William Noble

PLAYERS
Jack Lupton Jack Hoxie
Mary Gale Marceline Day
Malcolm Gale William Welsh
James Hill . Duke Lee
Scout By Himself
Negro Cook Floyd Shackelford
Sheriff Charles Bronley

TYPE : Western melodrama.

HIGHLIGHTS: Trick acting and
training of the horse. . . . Photog-
raphy. . . . Stampede. . . . Rescue

of the girl.

THEME: Hero is accused of stealing
trick horse of ranchman and proves
himself innocent.

STORY : When the rancher loses his

trick horse he vows his determination to

recover the animal. One of the ranch
hands has been responsible for the run-
away of the horse. The foreman of the
ranch accuses the rancher of stealing
horses but it is found that the wild
horse has released all the other horses.
The hero captures the wild horse and
saves a stampede, rescuing his sweet-
heart. His honor and courage are vindi-

cated and he wins the girl.

The Marriage Whirl
Distributor: First National

Producer: Corinne Griffith Produc-

tions, Inc.

Length: Undetermined

DIRECTOR AL SANTELL
Author J. Hartley Manners
Editorial Director June Mathis

PLAYERS
Marian Hale Corinne Griffith

Arthur Carleton Kenneth Harlan
Tom Carrol Harrison Ford
John K. Carleton E. J. Ratcliffe

Reuben Hale Charles Lane
Dick Mayne Edgar Norton
Toinette Nita Naldi

TYPE: Romantic drama of jazz

life of a couple in Europe.

HIGHLIGHTS: Jazz dance of

Nita Naldi and Harlan atop cafe

table. . . . Goums worn by Corinne
Griffith. ... Her swoon in ball room.

THEME: Girl marries to reform a

man but repents the affair and upon his

death marries the one she really loves.

STORY : Corinne Griffith marries Ken-
neth Harlan who is the “life of many
parties” to reform him. He behaves until
his friends surprise him at his home one
night with a little party where both he
and his bride are affected with liquor. A

One of the highlights in “The
Marriage Whirl” is the dance atop
a cafe table with Nita Naldi and
Kenneth Harlan. It is a First Na-
tional film.

good friend of hers is Harrison Ford.
Corinne and Harlan go to a monotonous
little French town where they stay a few
weeks. He then persuades her to move
to Paris. There they are thrown among
a continuous round of drinking parties.
He has an open affair with Toinette, a
dancer, who persuades him to go to the
apartment. Miss Griffith’s presence is

unknown until she breaks into their love
scene and orders them away. Then she
reaches for a headache tablet but swal-
lows poison by mistake. She calls Ford
frantically, knowing he is in town. While
waiting for him to come she is so an-
noyed with a jazz orchestra that she goes
to the ball room to ask to have it stopped
where she faints. The doctor treats her
while word comes that her husband and

Charles Lane and Corinne Griffith

in “The Marriage Whirl,” First
National picture, about a woman
who married a man to reform him.

the dancer have had an accident in which
he has been killed. Ford proposes and
she accepts.

Hearts and Spurs
Distributor

:

Fox Film Corp.

Producer: Fox Film Corp.

Length: 4,600 feet

DIRECTOR W. S. VAN DYKE
Author Jackson Gregory
Scenario John Stone

PLAYERS
Hal Emory Buck * Jones
Sybil Estabrook Carol Lombard
Victor Dufresne William Davidson
Oscar Estabrook Freeman Wood
Celeste Jean Lamott
Sid Thomas J. Gordon Russell
Jerry Clark Walt Robbins
The Sheriff Charles Eldridge

TYPE : Western melodrama.

HIGHLIGHTS: Scene where girls

arrive at station to be greeted by cow-
boys. . . . Rescue of the girl by
the hero when she tumbles from
boulders. . . . Fight in the shack.

Fast action.

THEME : Cowboy wins love of
Eastern girl although all the odds are
against him.

STORY : An Eastern girl visits the
ranch where her brother has been sent
to make a man of himself. The brother
has gotten into the clutches of a gambler
who forces him to violate the law in
order to pay his poker debts. A young
man befriends the girl and wins her
gratitude. He saves the brother from
disgrace. The gambler is captured and
then falls under some sliding boulders
and is killed.

The Human Tornado
Distributor

:

F. B. 0.

Producer: F. B. 0.

Length: 4,472 feet

DIRECTOR BEN WILSON
Author and scenarist Cliff Hill

PLAYERS
Jim Marlow Yakima Canutt
Chet Marlow Bert Sprotte
Marion Daley Nancy Leeds
Peter Daley Lafe McKee
Tom Crowley Joe Rickson
Sheriff Slim Allen

TYPE : Well plotted Western melo-

drama.

HIGHLIGHTS: Fighting. . . .

Riding. . . . Work of Canutt.

THEME : Cowboy effects the recov-
ery of property which has been taken
from a friend in a swindle.

STORY : Chet Marlow comes West to

look after his mining interests and
treats with contempt his half-brother
Jim, a cowboy, who was disinherited by
their father. Marion Daley resents
Chet’s attentions and Jim comes to her
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rescue. Under the pretense of advancing

Marion’s father $100, Chet cheats Daley

out of his gold claim. Jim becomes in-

dignant. Daley goes to Chet’s office and
surprises Crowley, a crook, and obtains

a box containing the deed and a sum of

money and then goes in hiding. Crowley

fires at Daley and kills the watchman
and later kills the mail carrier in at-

tempting to obtain a letter addressed to

Marion by her father telling where the

money is buried. Jim obtains the letter

but is accused of the robbery and murder

of the letter carrier, while Daley is

charged with the murder of the watch-

man. Jim digs up the money and is

chased by Crowley’s gang. Crowley is

shot and confesses the two murders.

Daley’s lawyer secures proof that Chet

has forged his father’s will and that the

property belongs to Jim and he immedi-

ately shares his happiness with Marion-

Faint Perfume
Distributor: B. P. Schulberg

Producer: Gasnier Productions

Length: 6,228 feet

DIRECTOR LOUIS GASNIER
Author Zona Gale

Scenario John Goodrich

PLAYERS
Richmiel Crumb...- Seena Owen
Bamaby Powers William Powell

Leda Perrin Alyce Mills

Ma Crumb Mary Alden

Grandpa Russell Simpson

Tweet Crumb Jacqueline Saunders

Oliver Dick Brandon

Richmiel’s Lover Philo McCollough

TYPE: Domestic triangle.

HIGHLIGHTS: Fall of the child

from a high window. . . . The pranks

of the child.

THEME: A selfish woman tries to

keep a child she does not care for just

to spite her divorced husband but she is

found unworthy in the end and the child

is given to the husband.

STORY : Leda Perrin is in love with

Barnaby Powers, husband of her cousin,

Richmiel Crumb. The child, Oliver, is

put in custody of Richmiel by a divorce

decree. But Richmiel is unhappy with

the bother of the child’s care. Barnaby
stops to visit Leda when he returns from
Europe to plead for the custody of the

boy. While in Leda’s room the whole
family of Richmiel enter the place. Leda
vows to spite them both by keeping
possession of the child. But when
Barnaby goes to Leda’s rooms he finds

her with her lover. She is glad to be

rid of the child and Barnaby is glad to

get it.

After Business Hours
Distributor

:

Renown
Producer: Columbia
Length: 5,600 feet

DIRECTOR MAL ST. CLAIR
Author Ethel Watts Mumford
Scenario Douglas Doty

PLAYERS
June King Elaine Hammerstein
John King Lou Telegen
Sylvia Vane Phillis Haver
Richard Downing John Patrick
Mrs. Wentworth Lillian Langdon

James Hendricks William Scott
Jerry Stanton Lee Moran
TYPE : Domestic drama.

HIGHLIGHTS: Sequence in which

June steals the pin. . . . John's awak-
ening to his folly in restricting his

wife’s allowance. . . . The fight.

THEME : In not permitting his wife
to have the care of money a man awak-
ens to find she has stolen to cover up
her gambling debts, bringing disgrace

upon herself, which convinces him of

his folly.

STORY : John King begins married
life with the plan of allowing his wife to

have no money except a few dollars a

week. She gambles, loses, and is

ashamed to ask him for enough to pay
her losses. In an effort to repay her

losses she goes into gambling more
heavily until the debts increase to a large

sum. She gives her pearls as security.

Her chauffeur blackmails her for money.

To supply him with money she takes a

pin, which her friend had dropped at her

home, to the pawnbroker, forging Syl-

via’s name to the pawn ticket. The pawn-

broker, who has been turned down for

membership in John’s club, is ambitious

to become a member. To force his way
into the club he threatens to expose the

forgery, thus causing the arrest of Mrs.

King. John fights him and obtains the

pin. Returning home his wife tells him

the truth about the pin. He forgives her,

taking all the blame himself.

Fox News No. 79

boy scout team sets world record by

SCALING 9 FOOT W ALL IN 10 SECONDS
*

BROADWAY JONES WINS LATONIA DERBY

U. s. ARMY TEAM DEFEATS ENGLAND IN

INTERNATIONAL POLO TOURNEY

Fox News No. 80

ROCKEFELLER BEGINS WORK OF RESTORING
HISTORIC FRENCH PALACE

*

TEAPOT DOME AGAIN SCENE OF COURT
ACTIVITY

Pathe News No. 55

SULTAN OF MOROCCO PLEDGES SUPPORT TO
FRENCH IN RIFE W AR

*

ST00.000 FIRE SWEEPS PORTLAND LUMBER
YARD

Pathe News No. 57

SCOPES TRIAL BEGINS WITH JURY CHOSEN
*

10 YEAR OLD GIRL DANCES ATOP BALLOON
2000 FEET IN THE AIR

International News No. 57

LOCOMOTIVES CRASH HEAD ON TO SHOW
WHAT THEIR STEEL CAN STAND

*

BOSTON NIGHT CLUB COLLAPSES AS SCORES
PERISH

International News No. 58

CARL LAEMMLE SAILS FOR EUROPE

Kinograms No. 5098

45 KILLED IN BOSTON DANCE HALL COLLAPSE
*

SUZANNE RETAINS HER TENNIS TITLE

Kinograms No. 5099

GOVERNORS TAKE TRIP ON SHENANDOAH
AFTER ANNUAL CONFERENCE

“New Pictures” Index
“New Pictures” information pub-

lished in the ten issues preceding this

one is indexed below by title, issue

date and page number.

Across the Deadline June 6-64
Adventure May 9-73
Alias Mary Flynn June 13-62
Anything Once May 2-61
Any Woman May 2-62
Are Parents People? June 20-49
Awful Truth, The. May 2-61
Bandit’s Baby, The July 4-53
Baree, Son of Kazan May 16-86
Beautiful Sinner, The July 4-54
Beauty and the Bad Man May 23-129
Beggar on Horseback, The July 11-50
Beyond the Border May 9-74
Birth of the West July 4-54
Black Cyclone .June 13-60
Boomerang, The. May 2-61

Border Intrigue June 13-61
Charmer, The May 2-60
Chickie May 9-73
Code of the West May 9-74
Crackerjack, The — ...June 6-64
Crimson Runner, The May 16-83
Crowded Hour, The May 2-62
Daughters Who Pay June 13-59
Desert Flower, The June 20-51
Don Dare DeviL May 9-72
Don Q, Son of Zerro July 11-50
Drusilla with a Million June 13-59
Everyman’s Wife June 27-151
Eve’s Secret May 23-129
Fifty-Fifty June 20-49
Fighting Demon, The June 6-63
Fighting Sheriff, The June 6-64
Fool. The May 9-72
Friendly Enemies May 23-129
Gambling Fool, The May 16-84
Go Straight May 23-130
Grounds for Divorce May 30-54
How Baxter Butted In July 18-55
If Marriage Fails. June 6-65
I’ll Show You the Town June 27-153
Introduce Me May 16-85
Just a Woman June 6-65
Kiss Barrier, The June 6-64
Kiss Me Again June 27-151
Lady Who Lied, The July 18-55
Light of the Western Stars May 30-51
Lilies of the Streets May 9-72
Little French Girl, The May 16-84
Lost—A Wife May 30-54
Madame Sans Gene May 16-83
Making of O’Malley, The.— June 13-59
Manicure Girl, The July 11-49
Man of Iron, The July 11-49
Man, Without a Conscience, The....July 18-55
Marry Me June 6-65
Meddler, The May 9-73
My Wife and I June 13-62
Mysterious Stranger, The July 18-56
Necessary Evil, The May 16-83
Night Club, The May 30-53
Old Home Week May 30-52
One Glorious Night June 20-51
Open Trail, The —..May 23-132
Paths to Paradise May 23-131
Pearl of Love, The June 27-152
Perils of Paris June 20-50
Phantom Shadows June 20-50
Prairie Wife, The. May 30-51
Price of Pleasure, The June 27-153
Private Affairs June 6-63
Proud Flesh May 9-71
Quicker’n Lightnin’ June 20-50
Raffles May 30-53
Rainbow Trail, The May 9-72
Reckless Courage May 16-85
Red Love June 13-61
Riders of Mystery May 16-84
Riding Comet, The May 30-54
Riding Thunder May 9-72
Scandal Proof June 27-152
Scarlet and Gold June 20-50
Sell ’Em Cowboy June 20-50
Shattered Lives July 18-56
She Wolves — May 23-132
Shock Punch, The May 30-51
Siege July 4-53
Silent Sanderson June 13-61
Smooth as Satin June 20-50
Snob Buster, The May 9-73
Soul Fire May 23-131
Speed June 20-49
Speed Wild June 6-63
Sporting Chance, The July 18-55
Sporting Venus, The June 6-64
Steele of the Royal Mounted July 11-49

Sunken Silver May 16-85
Talker, The May 23-132
Tearin’ Loose June 27-151
Tearing Through _...May 23-129
Teaser, The June 13-59
Texas Bearcat, The May 30-53
Tides of Passion May 16-85
Verdict. The May 9-71
Welcome Home May 23-131
White Fang July 4-53
White Monkey, The June 13-62
White Thunder June 27-151
Wildfire May 30-54
Wings of Youth, The May 23-130
Wizard of Oz, The May 9-73

Zander the Great May 30-53
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PURELY PERSONAL

^2T. LOUIS, MO.—Joseph Mogler, presi-
k'-' dent of Motion Picture Exhibitors

League, was master of ceremonies at the

Grand Central theatre, when trophies for

the power boat regatta were awarded.
Skouras Brothers donated several prizes.

. . . Captain Charles Nungesser, French
ace, flew over St. Louis in the interest of

the local American Legion’s $125,000 cam-
paign to aid war orphans and disabled vet-

erans. He appeared at William Goldman’s
Kings and Rivoli theatres and Kings Gar-
den. His “The Sky Raider” was the pic-

ture shown. . . . Columbia Pictures
Corporation set a new mark when Johnny
Hines’ “The Crackerjack” opened at Loew’s
State. Columbia is the only independent
office that has had two first run bookings
at Loew’s State this season lack
Weil of Jack Weil Productions returned
from Northern Missouri and reported the
hot weather took all of the pep out of the

exhibitors. . . . Y. W. Yarborough has
had plans drawn for a new theatre at

Steele, Mo. . . . Jack Underivood, man-
ager of the local Enterprise Distribution
Corporation office, received a telegram in-

forming him his sister had died in Colorado
Springs. . . . O F. Sitses has purchased
from O. W. McCutcheon of Sikeston, Mo.,
the theatres at Illmo and Fornfelt, Mo.

Mrs. Frances Murphy, First Na-
tional booker, and her husband, were in a
party motoring East with Harry Weiss,
manager of First National, and Mrs. Weiss.

T NDIANAPOLIS, IND.—Plans are being
-*• completed for a theatre seating 2,000

in one of the highest class community cen-

ters of the city. The house will be built by
Clyde Realty Company, of which G. H.
Reed is president. ... A contract has
been awarded for a house at Richmond,
Ind., for Washington Theatre Company.
. . . Plans are being drawn for a theatre
in Greencastle, Ind., to be owned by Harry
Vonderschmidt, of Bloomington, Ind. It

will seat 1,000 and will cost $60,000. . . .

Preliminary plans have started for a the-

atre and club building for the Little The-
atre Society of Indiana. . . . Eloise
Byrkit, 11 years old, and Cora Lee, 9, won
first and second in the contest conducted by
the Indorsers of Photoplays for writing the
two best compositions on the subject, “The
Picture I Like Best.” based on the special

matinees held for children. “Helen’s Ba-
bies” was Eloise’s subject; Cora wrote on

Salt Lake City

First Runs
(Week beginning June 27)

AMERICAN: “Soul-Fire,” First National

;

“Love Goofy,” Educational

;

“Newspaper
Fun,” F. B. O.; International News.

KINEMA : “Raffles,” Universal; Pathe Re-
view; International News.

PANTAGES: “Wine of Youth,” Metro-
Goldwyn.

PARAMOUNT EMPRESS: “The Manicure
Girl,” Paramount

;

“Dog Days,” Pathe;
Pathe News.

VICTORY : “The Sporting Venus,” Metro -

Goldicyn

;

“Boobs in the Wood,” Pathe;
Pathe News.

“Peter Pan.” . . . Add Ed Lynch to the
list of world girdlers. He has been clipping

off three to ten miles a day for 19 years.

Lynch is a motion picture operator at

Boonville, Ind. He has reeled off 28,100
miles of film in his career.

SEATTLE, WASH. — Furthering plans
for Seattle’s participation in “Greater

Movie Season,” this city’s exhibitors and
film exchange men have named John Ham-
rick, owner of the Blue Mouse theatre,

chairman of the general committee; Frank
Edwards, manager
of the Winter Gar-
den theatre, chair-

m a n of finance
;

A. C. Raleigh, ex-
ploitation man of
the First National
exchange, chair-
man of advertising

and finance
;
H. C.

Bostick, North-
west Pantages
manager, chairman
of outdoor adver-
tising and Charles
McKee, manager
of the H e i 1 i g,

chairman of deco-
rations and parade.

One of the public-

ity stunts contem-
plated is a motion
picture ball, featuring Hollywood stars.

. . . Percy Hunt, First National salesman,
passed the cigars around with announce-
ment of a boy born on July 4. He’s a real

“Yankee Doodle boy.” F. C. Quimby, short

feature salesman, and /. R. Grange, general

sales manager for Fox, who conferred with
J. J. Sullivan, manager of the local offices,

. . . R. R. Nave, booker for Kwality Pic-

tures (Warner), is now booker for War-
ner Brothers. . . . Manager H. A. Black
announces that W. K. Beckwith, former
booker, has been made assistant manager
of Warner Brothers. Another change in

the organization is the addition of George
Christoffers, well-known film salesman,

Lou Rosenberg
manager of DeLuxe
Film Company

, Seat -

fie, croumed golf king
of Pacific Northwest
film men.

who will henceforth handle Warner Broth-
ers’ products in the Oregon territory.

. . . Hiram Abrams, president and general
manager of Llnited Artists, was in Seattle.

All United Artists branch managers have
been informed there is no vacation in store

for them this summer; business is too
rushing. The b. m.’s must wait until win-
ter for their outings. Among some of the

attractive slices of business done lately,

the Jensen-Von Herberg circuit has been
booked for presentation this fall of the

Fairbanks-United Artists feature, “Don Q.”
. . . Manager Arthur Huot of F. B. O. is

on a business trip which will include Spo-
kane and Missoula. . . . Harry Lustig,

formerly district manager for Metro-Gold-
wyn-Mayer and Western representative for

10 years, is in the midst of his new duties

of Western district supervision of Warner
Brothers, with headquarters at Los An-
geles. . . . Theodore (“Ted”) Johnson,
formerly with the local Pathe sales force,

is now traveling for the Portland F. B. O.
offices. ... L. A. Samuelson, local Pathe
manager, recently entertained Harry Cohn,
editor of Pathe News, New York. Mr.
Cohn is making a visit of the Pacific Coast
cities and will return by way of Los
Angeles.

A LBANY, N. Y.—Lester Wolf, who sold

Llniversal product out of Albany 10

years ago, has returned and will handle Met-
ro-Goldwyn output in northern New York.

. . . Ernest Tetrault, of the Grand the-

atre in Watervliet, took unto himself a

bride. . . . Julius Singer, former man-
ager of the Universal exchange in Albany,

and now one of Carl Laemmle’s right hand
men in New York, dropped in on his for-

mer friends in Albany. . . . William
Smalley, of Cooperstown, who now has 15

or 16 theatres, advertises four of his houses
in the Oneonta papers and then winds up
by calling attention to his dancing pavilion.

. . . Walter Suckno, who has the Albany
and the Regent theatres in Albany, has

been appointed to look after the exploita-

tion of “Greater Movie Season” in the Al-

bany Zone. . . . Jake Golden, manager
of the Griswold in Troy, had a grin from
ear to ear as he packed the people in to

witness a program of pictures as well as

the finals in his dance contest. . . . Ben-
jamin M. Berinstein has been named super-
vising manager of the Berinstein theatres

in Elmira with George Roberts of Albany
still serving as general manager of the

circuit. . . . Walter Hays, of Buffalo,

former vice president of the New York
State M. P. T. O., was in and reported
business was holding up well in the Strand
houses. . . . Harold Hahn of Fox,
transferred to Denver, was entertained at

a party. . . . Joseph A. Hanley, travel-

ing auditor for First National, was in
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town. . . . Julius Byck, a deaf mute,

with houses in Hunter and Tannersville,

has named the theatres after his father,

“Rudolph.” . . . Two-thirds of the au-

dience at Hudson, N. Y., a place of 11,000

inhabitants, ran out the other afternoon as

the fire bell tolled. It’s a lifelong habit

there. . . . Louis Schine, of Glovers-
ville, N. Y., packed his bag and set out for

Atlantic City for a short vacation. . . .

There are new Wurlitzers at Gilrose

Amusement Corporation’s Arion at Middle
Village and at Thompkinsville Amusement
Corporation’s Victory theatre at Thomp-
kinsville.

W— I

ASHINGTON, D. C.—Harry M.
Crandall, who owns IS theatres in the

capital and vicinage, hied himself out of

town on business, taking along his control-

ler, Fritz D. Hoffmann. . . . Nelson B.

Bell, director of advertising and publicity

for the Crandall theatres, went to Martins-
burg, W. Va., to confer with R. A. Doman,
manager of the Apollo and Strand, on spe-

cial summer campaigns. . . . Richard
Barthelm ess’ “Soul Fire” made for First

National had its premiere at Crandall’s

Metropolitan and Ambassador theatres. Be-
cause of the picture’s length Daniel Bree-
skin, conductor of the Metropolitan orches-
tra, omitted the concert overture in favor
of a brief prelude to the screening. . . .

John J. Pavette, assistant general manager
for Crandall, helped his convalescence from
a double operation by taking a short jaunt
from the capital to escape the heat. . . .

Mr. Breeskin and family are motoring to

New York and Boston. The Breeskins, by
the way, have just moved into a newly pur-
chased home. . . . The following artists

took part in the last broadcasting program
of “Crandall’s Saturday Nighters” from
WRC : Dorothy Wilson Balbach, soprano

;

Harlen Randall, tenor; Fred East, bary-
tone; William Raymond

,

tenor; George H.
Wilson, pianist; Capital Male Quartet (An

-

nis, Jonscher, Conybeare and Henft)
;
Met-

ropolitan String Quartet ( Breeskin , Ziebel,

Bodnos and Shelly)
;
Daniel Breeskin, vi-

olinist; Emile Smith, pianist; Clara Young
Brown, soprano; Sigmund Ziebel, violinist;

Elise Breeskin, violin; Milton Davis, pian-
ist; Preston Shelley, cellist; Nell Paxton,
pianist and organist; Kate Smith, “jazz
queen”

;
Gertrude Kreiselman, pianist

;

Margaret Webster, soprano
;
Warren L.

Terry, tenor; Otto F. Beck, Tivoli organ-
ist, and the Metropolitan Symphony. Beat
that cast

!

ETROIT, MICH.—Negotiations are
still being carried on by W. S. Butter-

field with Consolidated Theatre Corp.,

Grand Rapids, with a view to Butterfield's

taking over the five theatres operated by
Consolidated in Furniture City. Edward
C. Beatty, general manager for Butterfield,

is carrying on negotiations. . . . Em-
ployes of the Detroit Paramount branch
got together at an outing at Bois Blanc.
. . . Metro-Goldwyn-Mayer’s “trackless
train” attracted big crowds here. Mayor

San Francisco

First Runs
(Week beginning July 4)

CALIFORNIA: “Grounds for Divorce,”
Paramount.

LOEW’S WARFIELD: “The Making of
O’Malley,” First National.

UNION SQUARE: “The Woman Hater,”
Warner Brothers.

GRANADA: “Raffles, the Amateur Cracks-

man,” Universal.

IMPERIAL: “Ten Commandments,” Para-

mount.
CAMEO: “Taming the West,” Universal.

AZTEC and EGYPTIAN: “*n Bad Com-
pany,” Pathe.

John W. Smith was a passenger. . . .

William A. Kent has taken over the prod-

uct of Kent Film Company, formerly oper-

ated by his brother James, and also the

product of Wolverine Films and is now
running an independent exchange under

the name, Liberty Film Company. . . .

Frank Dreiv, Fox manager, says the new
Fox exchange quarters will be ready within

a month. . . . Pete Frank and W. S.

Butterfield have agreed to affiliate their

theatrical interests in Jackson. Frank here-

after will have complete management of the

Majestic, Rex and Regent, with the book-

ing transacted through the Butterfield of-

fices. . . . Jules Pincket, former owner

of the Grosse Pointe Park theatre, will

build a new house to be called the New
Flamingo. . . . The Wadlow Brothers

,

Floyd and Frank, have just completed re-

decorating their Virginia theatre.

John E. Ryder, eight years city salesman

for Paramount, has been appointed sales

manager for Michigan, a new post recently

created especially for Ryder. George Kop-

pin, who already operates a big chain of

Detroit theatres, is having plans prepared

for a 2,000 seat house in Ferndale, a De-

troit suburb. The theatre will cost $300,-

000 .

DENVER, COL.—Mel Wilson has been

appointed manager of the local office

of Fox. He succeeeds Harry Cassidy, re-

signed. Max Roth, of the home office, has

been temporarily in charge. . . . The
Empress theatre has resumed operations

after two weeks’ suspension in which it

was redecorated. Louis Levand is man-
ager. . . . Charles R. Gilmour, man-
ager of Warner Brothers-Vitagraph, re-

turned from an extensive sales trip into the

Wyoming territory just in time to go to

New Mexico. . . . Great preparations

and plans were put through for the ex-

changes’ picnic July 15 at Mt. Morrison.

Jack Krum of LInited Artists, Y. D. Weis-

baum of Film Booking Offices and James
Hommel of Producers compose the enter-

tainment committee. ’Nough said. Lou
Marcus, district manager for Famous
Players-Lasky, spent the week at the local

exchange. . . . C. Id. Van Horn, man-
ager of Pathe, has returned from the Black

Hills of South Dakota. . . . Frank Cur-

ran of Rayart, New York, was a visitor

on his way to Seattle, Wash. . . . Jim

Hommel and Gene Gerbase, managers re-

spectively for Producers and Universal,

made a short trip to Colorado Springs.

. . Mr. and Mrs. Baintrop of State

Film Service, Indianapolis, Ind., stopped

off on their way home from California.

. . . Exhibitors visiting Film Row were
Ed. Schoelkoph, Idaho Springs, Col.; Mil-

lard Peterson, Flagler, Col. ;
/. J. Good-

stein, Philadelphia, and Thomas Berta, Ri-
alto theatre, Rocksprings, Wyo. Mr.
Berta was on his way to Chicago. . . .

J. J. Goodstein returned to Philadelphia
after completing new arrangements for
operation of his theaters in Longmont and
Pueblo. He has just taken over the Isis,

Longmont, formerly operated by Ed Mar-
quand. Marquand has been engaged to

manage both the Isis and Longmont, and
Mr. McCormick, former manager of the
Longmont, is now publicity manager for
the Palm, Pueblo. . . . The premiere
of “The White Desert” will be accompanied
by a snowball fight in front of the Denver
Post. Rick Ricketson, manager of the Ri-
alto, has arranged a real midwinter snow
battle.

G°PH£R
SNARES

lyriNNEAPOLIS, MINN.—It’s open sea-
-L’-l son for theatrical rumors here. Two
weeks ago Universal hit the front page of
local papers with a story of a proposed
$1,000,000 first run house. . . . Just last

week it was rumored Warner Brothers
would take over the New Lyceum closed
for the summer by Finkelstein & Ruben.
. . . Despite discussion of rumors the-
atre managers still take time to look after
good summer business. . . . Eph Rosen,
local manager for Film Booking Offices,

knows how it feels to crash into a culvert
with an automobile. . . . H. H. Kopald,
one of Rosen’s salesmen, knows more about
it. He was slightly injured. . . . W. A.
Steffes, among other things, is at the head
of exploitation of “Greater Movie Season”
here. . . . Fred Pfaender, New Ulm,
Minn., was honored not as a showman but
as a fisherman last week. Fred, who oper-
ates the Turner at New Ulm, was elected
president of State Fishermen’s Association.

Benjamin Friedman, independent
exchangeman, is telling the Northwest
about 26 pictures he will distribute the

coming season. . . . Other exchanges
are also making a heavy summer drive
for business. . . . Cool weather put a
few extra dollars in the exhibitors’ pocket
but now it has turned warm and they are
putting the extra dollars back into the busi-

ness.

CAN FRANCISCO, CAL. — President
Carl Laemmle of Universal has ap-

pointed L. J. Schlaifer Western division

manager, following the resignation of
Frederic Gage. . . . Ned Martin, sales

manager for Universal, enjoyed his short
stay in the city, as the city enjoyed him.

. . G. N. Leathurby Company recently
completed installation of Leatherby-Smith
organs at Palo Alto and here at the Fran-
cesca theatre. The past month’s organ in-

stallations total $100,000. . . . After
several years as house manager of Loew’s
State Theatre over in Los Angeles, M. F
Fulton has purchased the Strand in Santa
Rosa. Good luck, M. E. . . . Ward
La Salle, producer of Ruth Mix pictures,

was a recent visitor of Manager Edmonds
of Progress exchange. . . . Tom Gilboy
of Apex Transfer Company, which serves
38 country theatres, inaugurated the plan
of having the houses show him what they
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are being served. He then has the sub-

jects picked up and delivered,, eliminating

many mis-shipments. . . . The real mis-

sion of industry is to develop men, not

dollars, Norman Sprowl, business director

of Universal City, told San Francisco Ad
Club at a luncheon. . . . The Wurlitzer

Nope-Jones unified organ installed in

Loew’s Warfield theatre is completed. . . .

M. Summers is about to open a new theatre

at Winthrop, Calif. . . . C. C. Theuer-

kauf, manager of theatres in this district

of Universal, recently had the Cameo in

San Francisco remodeled. . . . Edytlie

Flynn appeared at the Aztec and Egyptian

theatres. Edythe goes to Atlantic City in

September to compete for the title of “Miss
America.” . . . Dave Farquhar has been

chosen manager of the Vitagraph-Warner
branch in Vancouver, D. C., and Charles

Code has taken Farquhar’s place in the

Oregon territory. . . . Joe Mealey of

Vitagraph recently married Elvira Porter-

field of Educational. Congratulations. . . .

Albert Huntley has equipped his Starland

theatre at Sebastapol, Cal., with a Wur-
litzer, and one is to be placed in the new
Westlake at Los Angeles.

PHILADELPHIA, PA.—The recently
* completed Stanley theatre at Kentucky
avenue and the Boardwalk, Atlantic City,

was opened by Mayor W. Freeland Kend-
rick of Philadelphia, Mayor Edward L. Ba-
der of Atlantic City represented by City

Solicitor Joseph Perksie, and Jules E.

Mastbaum, president of Stanley Company.
The opening program included Para-
mount’s “Are Parents People ?” The seating

capacity is 2,005. . . . W. V. A. Mack,
manager of the local Pathe exchange, has
returned from a New York conference of

Eastern exchange and district manages.
. . . A. FI. Shoemaker, at one time sales-

man for Vitagraph, is now on the Phila-

delphia sales force of Twentieth Century
Film Exchange. . . . While many of the

motion picture houses in Philadelphia and
vicinity are closing for the summer, Inde-
pendence Day at Atlantic City marked the

opening of the summer theatrical season.

Keith’s vaudeville was resumed at the
Globe. . . . From Greenville, S. C.,

comes word that Greenville Enterprises,
Inc., has installed Wurlitzers in the Rialto
and Colonial theatres.

ALLAS, TEX.—Peter Crown has sold

the Folly theatre at Houston to Silver-

berg & Son, of the Crown theatre. Mr.
Crown contemplates opening a string of
small houses in West Texas. . . . Dave
Young, theatre magnate of Brownsville, has
started building his new 600-seat theatre,

which will be devoted to Mexican patron-
age. . . . C. F. McQuilkin, manager of
The Royal, Enid, Okla., died at the fam-
ily residence in Enid recently. The Su-
preme Booker cancelled an engagement
which had brought pleasure and happiness
to many. . . . The long drouth was
finally broken by heavy rain in many coun-
ties and showers in other parts of the state,

which should greatly improve business.

It is now reported Houston’s myth-
ical theatre is to be on Preston avenue. It

Philadelphia

First Runs
(Week beginning June 29)

STANLEY : “Introduce Me,” Associated Ex-

hibitors.
STANTON : “Drusilla With a Million,”

F. B. O.
KARLTON : “The Crimson Runner,” Pro-

ducers Distributing Corporation.
PALACE: “Up the Ladder,” Universal.

VICTORIA: “Let 'Er Buck,” Universal.

CAPITOL: “Bad Company,” Associated Ex-

hibitors.

FOX: “Age of Innocence,” Warner Brothers.

is understood the contract has been left for

a 1,500-seat house. . . . The Queen
theatre, at Hearne, /. B. Looney owner,

opened with an overflow crowd. . . .

IV. E. Crow, manager of the Electric Pal-

ace theatre, Belton, has reopened the

theatre, which was closed due to a fire.

... Si Charninsky, manager of the Cap-
itol, Dallas, averted a stampede when
smoke from burning insulation on a high-

tension wire percolated into the auditorium.

He calmly addressed the matinee crowd.

. . . An old custom of using film wherever
desired has been fought at San Antonio
by Manager I-eslie Wilkes of the First

National Exhibitors’ Circuit, who has ap-

plied for a permit to cancel all second-run
contracts held by Lytle interests in San
Antonio. ... A new theatre is to be

opened about August 1 at Lamesa by
E. L. Huntsman & Son.

TRANSAS CITY, MO.—It was a hot and
active week among Kansas City ex

changes. . . . T. 0. Byerle, First Na-
tional branch manager, returned from the

Kansas territory and was forced to give

a lot of alibis due to a badly swollen jaw,
which, he said, was just an old fashioned
toothache. . . . Louis Reichert, P. D. C.

branch manager, left for Topeka and
Atchison, Kan., and other key towns, as

did C. F. Senning, Educational, and C. E.
Gregory, Metro-Goldwyn. . . . Charles
Russell now is representing Midwest Film
Distributors, according to E. C. Rhoden,
branch manager. R. H. Jones, who resigned
as booker for Midwest, has been succeeded
by Speed Spook Thompson. . . . Henry
Ginsberg, president of Henry Ginsberg Dis-
tributing Corporation, was visiting the in-

dependent offices in behalf of his product.
. . . M. A. Kahn of Preferred Pictures
has been on the road four weeks. It is re-

ported that his brother, Al Kahn, is hitting

.400 in the real estate game in Florida,

since deserting the film business in Kansas
City. ... At the Standard exchange
everyone appeared jubilant over the outlook
for the coming season. . . . Frank L.

Nezvman, Jr., left for Peoria, 111., to head
the advertising sales department of the

Paramount branch. . , . S. A. “Dad”
Davidson, Neodasha, Kan., exhibitor, finally

found his way to the Gateway after a long
absence. . . . Roy Churchill, F. B. O.
branch manager, purchased a 500-acre farm
near Chi llicothe. Mo., and invited all ex-
hibitors to go duck hunting next fall. . . .

Charles E. Rodgers, 20-year-old Olathe,
Kan., boy, has been selected as a candidate
from the Kansas City territory to the

school for actors to be conducted in New
York by Paramount. Rodgers is the son
of the editor of the Olathe Mirror. . . .

A suburban theatre is planned for the cen-
ter of a chain of store buildings to be erect-

ed at Forty-third street and Roanoke
parkway. Sharon Development Company
is in charge. . . . Among out-of-town
exhibitors were : M. W. Jencks, Orpheum,
Topeka, Kan.; C. L. McVey, Dreamland,
Herington, Kan.

; Ed Peskey, Penn., St.

Joseph, Mo.; Barney Dubinsky, Tootle, St.

Joseph, Mo.; Mr. and Mrs. G. H. Frey,
Peoples, Pleasant Hill, Mo.

;
Stanley Cham-

bers, Miller, Wichita, Kan.
; Charles Sears,

Sears Circuit, Nevada, Mo.; W. H. Web-
ber, Echo, Great Bend, Kan.

/'YTTAWA, ONT.—The large theatre at

Petawawa, Ont., an important military

camp centre of Canada, was destroyed by
fire. . . . Peter Gorman of Ottawa, one
of the most widely known theatre men of
Canada, celebrated his 60th birthday July 2
when he was showered with messages and
gifts from his legion of friends all over
the Dominion. . . . Harold Vance, for-

merly manager of the Starland theatre,

Montreal, has been appointed manager of
the Majestic theatre. Ottawa, by Froman
& Petergorsky. . . . One hundred boys
from England were entertained by the Ro-
tary Club of Ottawa and one of the treats

was attendance at B. F. Keith’s theatre, Ot-
tawa, as guests of Rotarian J. M. Franklin.
manager. . . . Ray Peck, director of
Canadian Government Motion Picture Bu-
reau, Ottawa, who recently spoke before
the American Motion Picture Advertisers
at New York, has been busily engaged with
the direction of the bureau’s activities in

the Maritime Provinces of Canada for the
summer film production. A program of
production is being carried out with the
assistance of the Canadian National Rail-
ways. . . . Manager Coplan of the Im-
perial Theatre, Ottawa, a large independent
house, made a distinct success with pre-
sentation of “The Fast Worker,” starring
Reginald Denny and Laura La Plante, for
three days, through special advertising
stunts. One stunt was the surcharging of
24-sheet posters with announcement that a
block of seats would be reserved and urg-
ing patrons to get seats in advance. . . .

By a novel tieup between the Ontario gov-
ernment and the Capitol theatre, New
York, there is a combination arrangement
for motion picture presentation, the taking
of pictures, radio entertainment and a tour
of the Ontario province. The stunt, engi-
neered by Col. W. H. Price, K. C., of To-
ronto, the provincial treasurer, opened
when Y. A. (Roxy) RothafeL manager of
the New York Capitol, and his Gang, ar-
rived to make a three weeks’ broadcasting
tour. In turn, the Ontario government
is providing the Capitol with a series of
Ontario scenic films. . . . Morris Davis,
one of the outstanding figures in the film
exchange circle of Montreal, took unto
himself a wife a few days ago and great
was the rejoicing among his trade friends.
. . . John T. Fiddes, proprietor of the
Playhouse theatre. Winnipeg, has become
the director of entertainment at Winnipeg
Beach, a large watering place near the city.

Clarke Sells Britain
(Special to Exhibitors Herald)

NEW YORK, July 14.—Cranfield &
Clarke announces it has sold the United
Kingdom rights of Ivan Abramson’s “Ly-
ing Wives,” to Wardour Films, Ltd., of
London, through W. F. Clarke, with the

aid of J. G. & R. B. Wainwright Co., Ltd.,

London agent.
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Dolores Costello, new featured player of Warner Brothers,
has been chosen by John Barrymore to play the woman
lead in “The Sea Beast”. Millard Webb will direct. Bess
Meredyth is writing the script.

Marie Prevost (left), Warner Brothers star, has begun
work on “The Easiest Road,” comedy by Lewis Mile-
stone, which he is directing. Miss Prevost’s sister Peggy
is a talented dancer.

Flashes
John Barrymore Selects

Dolores Costello for Role

W HEN John Barrymore was given

permission by Warner Brothers to

name the leading woman opposite

him to play in “The Sea Beast,’’ the actor

selected one of the two daughters of Maur-
ice Costello, Dolores. It will be the first

of the special productions Barrymore is

to make for Warner.

The star is working on the story, in

co-operation with Bess Meredyth, scena-

rio writer, and Millard Webb, director.

Barrymore is constantly on the lookout for

ideas and suggestions to insure the com-
plete success of the picture. He was in

this mood when he chanced to see Miss

Costello at work on “His Majesty Bunker
Bean,” another Warner story. Immediate-
ly he was impressed that she was natur-

ally of the exact type of the leading

woman character in “The Sea Beast." He
asked that she be assigned the role. Sub-
sequent tests in the costume and makeup
demanded for the part confirmed his judg-

ment and the assignment was made defi-

nite.

Miss Costello has been in the West
Coast only a few months yet has played

leads and attained a cherished place on
the screen—opposite one of the world’s

stellar actors. Maurice Costello, the father

of Dolores and Helene, was a pioneer

among picture stars. One of the first actors

to be signed by Vitagraph, he was, in fact,

the first “matinee idol” of the screen.

* * *

Y\1 ARNER BROTHERS are consid-
* * ering starring Willard Louis and
Louise Fazenda as a team. They have
worked together so well that the War-
ners believe if given a story and company
of their own, they should produce some
exceptional comedies.

Those who have seen them in “Broad-
way Butterfly” and “The Love Hour,” the

latter just completed, with Huntly Gor-

from Warner Studios
don and Ruth Clifford, will recognize what
could be done with a complete story of
their own. It was the latter picture that

decided Jack Warner to co-star them. As
everyone knows, both are experienced.
Louise with her pigtails and small town
dress was a standby with Mack Sennett
for years. In recent years she has in-

creased her popularity ten-fold.

Louis has come forward by leaps and
bounds since his portrayal of the Prince
of Wales in “Beau Brummel.” His work
in “Babbitt,” later in “The Limited Mail”
and “Kiss Me Again,” stamps his versa-
tility.

T PON the completion of “Satan in Sa-
hies” it has been decided that Lowell

Sherman’s next picture for Warners will

be “The Love Toy” from the pen of an
anonymous author.

This book created a sensation when it

was published the first of the year, but so

far its author has remained in the back-
ground. It is a lively story of New York
life and should prove a picture of consid-

erable box office value. Warners announce
that Erie Kenton will be assigned to direct.

» » *

VKJARNER BROTHERS “The Happy
** Warrior,” from the novel by A. S.

M. Hutchinson, had its New York pre-

miere at the Rialto theatre, New York,
last week, and was enthusiastically re-

ceived. Reviewers hailed it as a splen-

didly directed, excellently-handled picture,

a faithful adaptation ot the work from
which it was taken. Excerpts from some
of the reviews follow

:

Herald Tribune (Harriette Underhill) :

Another one of those charming Hutch-
inson stories which seem to be more nearly

foolproof than any tales that have ever
been devised for the screen.

Morning Telegram (Aileen St. John-
Brenon) : A story and production that will

appeal to audiences of intelligence and
taste.

Daily Mirror (Dorothy Herzog) : Mr.
Blackton possesses the charming knack of

transcribing the whimsicality, the pathos
and the tenderness of Hutchinson to the

silver sheet.

Times: The author would recognize his

story if he were confronted with this screen

version of it, which is more than you can
always say.

Evening World (George Gerhard) :

Blackton has done excellently well.

Daily News (Irene Thirer) : “The
Happy Warrior” proves the actors’ point

:

“Give us a story and we’ll give you a

Max Fisher (right), orchestra leader, picture.”

discusses with Ernst Lubitsch the Evening Journal (Rose Pelswick) : The
musical program for “Kiss Me picture is packed with action and melo-

A gain,” latest Warner-Lubitsch picture, drama.
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Irene Rich, who is shown here with Bert Lytell in “Eve’s
Lover” for Warners Brothers, is a busy player. She has
just completed “The Wife Who Wasn’t Wanted” and
“The Pleasure Buyers”.

No, Clara Bow didn’t do some successful dueling through
Willard Louis’ jaw in this scene from “Eve’s Lover” for
Warner Brothers. He’s just finding a comedy use for
his well known double chin.

Production List Increased;

Four Plays Contemplated

T O the list of productions for the

Warner Brothers 1925-26 schedule,

finished or under way, two have
been added in the last few days and work
is to start on four others as soon as stu-

dio sets are available.

“The Love Hour,” with Ruth Clifford,

Huntly Gordon, Louise Fazenda and Wil-
lard Louis heading the cast, is well started,

with Herman Raymaker directing. Ray-
maker directed Rin-Tin-Tin in his last

two pictures, but this is the first comedy-
drama to be made by him under the War-
ner banner.

“Hogan’s Alley,” with an all-star cast

composed of Monte Blue, Patsy Ruth Mil-
ler, Louise Fazenda, Willard Louis, Eddie
Gribbon, Frank Bond, Max Davidson,
“Texas Kid” and Nigel Barrie, was started
the early part of last week. This is a

story built around the prize ring and the
slums. It offers a great opportunity for
pathos and fun. Roy del Ruth is direct-

ing, under the supervision of Bennie Zeid-
man.
As soon as he finishes “Hogan’s Alley,”

Monte Blue will start on “The White
Chief.” Julian Josephson is now prepar-
ing the script for “Lady Windemere’s
Fan,” the Oscar Wilde drama that Ernst
Lubitsch is to produce.

* * *

TV/TORE than 25 per cent of the attrac-

tions on the Warner Brothers 1925-26
schedule already are completed, a surpris-

ing start for a company at this time of
the year. Six companies are now in pro-
duction and four others are making fev-
erish preparations to begin work as soon
as studio space is available.

Harry M. Warner has just arrived at the

studio, to find it busier than ever before
in its history. Because of matters con-
stantly requiring his attention in the east,

Mr. Warner, on his return, will take Mrs.
Warner and their three children with him,
to make their permanent home in New
York.

It is safe to say that his periodic trips

to the West Coast will continue, however,
and it is equally certain that when a regu-

lar transcontinental airplane passenger serv-

ice is established no one will welcome it

more warmly than Mr. Warner.
He was able to assign only three weeks

to the present trip which, when the ten

days devoted to travel are deducted, leaves
him a scant eleven days in which to at-

tend to business in Los Angeles.

* * *

“ /COMPROMISE,” a novel by Mrs. Jay
Gelzer, has been selected by War-

ner Brothers as the next vehicle for Irene
Rich. This will be the last picture Miss
Rich will do before going to Europe on a
vacation. She has been working very hard
of late so is looking forward to her trip

abroad. It was first intended that she
take her trip at the completion of “The
Pleasure Buyers,” the last picture in which
she appeared, but when “Compromise” came

Lowell Sherman, well known star of
stage and screen who has been signed
by Warner Brothers. He is now at the
Coast studio.

along, Miss Rich was willing to postpone it

as she has wanted to do this story for
some time.

The author, Mrs. Jay Gelzer, has been
given an office at the studio and is work-
ink with E. T. Lowe, Jr., in adapting her
story for the screen. Alan Crosland, who
has just completed the picture, “Bobbed
Hair” for Warners, will direct. Produc-
tion is to start in about two weeks.

/DF four exclusive first run theatres de-
voted entirely to motion pictures, in

Oklahoma City, three played Warner pro-
ductions during the week of July 5.

The feature pictures shown during what
might well have been called Warner
Brothers Week, were “Eve’s Lover” at the

Criterion, “Steele of the Royal Mounted”
at the Empress, and “The Unknown Lover”
at the Liberty.

"f* >!•

E XHIBITORS in every part of the

country are booking the complete War-
ner Forty, comprising the Warner
Brothers schedule for 1925-26. As in many
first run cities each of these will play a
full week, it is evident that many leading
showmen are depending on the one produc-
ing company for almost the entire year’s

supply.

In one week, John H. Young, Warner
branch manager, closed contracts by which
nine theatres in Detroit book all 40 attrac-

tions. These theatres are the Rialto, Boule-
vard, Rivola, Delthe, Maxine, Your, Grosse
Pointe Park, Swan and Rialto.

^ ^

YYJARNER BROTHERS received word
* * at their New York office this week

that Kenneth Harlan, who has just been
appearing in “Ranger of the Big Pines,”

was recovering in St. Vincent’s hospital,

Hollywood, from an operation for appen-
dicitis.

* * *

^INCE they acquired their own extensive

system of branch exchanges, Warner
Brothers have been rapidly taking over
product formerly handled by franchise

holders. The latest announcement tells of

the acquiring of product from Kwality
Pictures, Inc., and its placing in the hands
of the Seattle exchange. This includes all

Warner product to date.
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THE FILMMART
Astor

Four Named for August Release

August releases include “The Lover’s
Oath,” starring Ramon Novarro and pro-

duced by Ferdinand Pinney Earle; “The
Wrongdoer,” first Bernarr Macfadden True
Story picture, starring Lionel Barrymore
and directed by Hugh Dierker

;
“The Shin-

ing Adventure,” Madeline Brandeis pro-

duction, starring Percy Marmont and di-

rected by Hugo Ballin, and “The Business
of Love,” produced by Jesse Robbins and
starring Edward Everett Horton and
Madge Bellamy.

Arrow
Zambreno Signs Contract

Frank Zambreno of Progress Pictures
Company, Chicago, has signed to distribute

the Arrow product in northern Illinois,

Indiana and southern Wisconsin.

Associated Pictures
Barbara LaMarr Goes to Canada

Barbara LaMarr, whose latest picture,

“The White Monkey,” is called one of the
best in her Sawyer-Lubin series for First
National, is vacationing in Canada.

Associated Exhibitors
Mae Busch Finishes Two Roles

Mae Busch has completed her starring
roles in “The Miracle of Life” and
“Camille of the Barbary Coast” and has
returned to Metro-Goldywn-Mayer.
Exclusive Yacht Club Filmed

Several scenes of Monty Banks’ "Keep
Smiling” were shot at the exclusive Cali-
fornia Yacht Club on Los Angeles harbor.

Campus Scenes at Rutgers Taken
“The Pinch Hitter,” s t a r r i n g Glenn

Hunter, includes many scenes taken at
Rutgers College, New Brunswick, N. J.

“Million Dollar Doll” Next

Continuity is being prepared for “The
Million Dollar Doll,” third St. Regis pic-
ture for Associated Exhibitors. The first

was “Bad Company” and the second, just
finished, is “Headlines.”

B. P. Schulberg
Booklet Covers 18 Preferred

In a 31-page colored booklet the follow-
ing 18 Preferred pictures are announced
for next season : “Shenandoah,” “The Plas-
tic Age,” “With This Ring,” “Lew Tyler’s
Wives,” “Parisian Love,” “The Girl Who
Wouldn’t Work,” “The Other Woman’s
Story,” “Eden’s Fruit,” “Exclusive Rights,”
“Shopworn,” “The Aristocrat,” “Studies in
Wives,” “Shameful Behavior,” “His New
York Wife,” “Dancing Days,” “The Worst
Woman,” “Horses and Women” and “The
Romance of a Million Dollars.”

Lilyan Tashman Signs

Lilyan Tashman, who will be featured in
“The Girl Who Wouldn’t Work,” has
signed a long term contract.

Columbia
Dorothy Revier Picture Screened

Dorothy Revier, whose first Waldorf

production, “Enemy of Men,” has just

been screened for the Columbia home office

executives, will be lent to Rudolph Valen-
tino to appear in “The Hooded Falcon.”

Hogan to Direct Elaine Hammerstein
James P. Hogan has been engaged to

direct Elaine Hammerstein in “SOS Perils

of the Sea.” She is now making “The
Unwritten Law.”

Chadwick
“Unchastened Woman” Completed

Theda Bara has completed “The LTn-

chastened Woman,” her first for Chadwick,
under direction of James Young.
Jack Clifford Joins Ray

Jack Clifford, vaudeville star, will appear
with Charles Ray in the latter's second
for Chadwick, tentatively entitled “The
Winner.”

First National
Kane Signs Al Santell

Robert Kane has added Al Santell, direc-

tor, to his organization after viewing his

“The Marriage Whirl.”

“Graustark” Booked in Atlanta

Norma Talmadge’s “Graustark” is booked
for a pre-release showing at the Metropol-
itan theatre, Atlanta, Ga., starting August
17, thus coming into “Greater Movie Sea-

son.”

Peggy Joyce’s Sister Signs

Lucille Upton, young sister of Peggy
Hopkins Joyce, will play the flapper in

“The Pace That Thrills.”

Florence Turner in “Dark Angel”

Florence Turner, called the first star of

motion pictures, will return in George Fitz-

maurice’s “The Dark Angel.”

Yale Indorses “The Lost World”

Members of the biology department of

Yale sent Harry O. Hoyt, director of “The
Lost World,” a telegram of congratula-

tions. Hoyt finished Yale in 1910.

Davis Dis. Div.

“Fighting Parson” Gets Premiere

“The Fighting Parson” shared honors
with Mme. Schumann-Heink at an Amer-
ican Legion benefit performance in Port-

land, Ore. Ferdinand Schumann-Heink,
son of the contralto, appears in the picture.

More Territory Closed

Hall Film Exchanges of San Francisco

and Los Angeles have signed for Davis
pictures in California, Arizona, Nevada and
the Hawaiian Islands.

Educational
Hiers Completing First

Archie Mayo is winding up the directing

of camera work on Walter Hiers’ first

comedy under his 1925-26 contract.

“Oh Bridget” Released

Hiers’ “Oh Bridget,” last of his first

series of six comedies, has just been
released.

Busy Traffic Corner Picked

Sunset boulevard at Vine street, called

the busiest corner of Los Angeles, was the
scene for a large part of Walter Hiers’
“Oh Bridget.”

Hammons Goes to Los Angeles

E. W. Hammons, president of Educa-
tional, has gone to Los Angeles to inspect

studio improvements and complete work-
ing arrangements with director and stars.

Natalie Joyce Lent to King
Natalie Joyce has been lent to Henry

King to appear in Samuel Goldwyn’s
“Stella Dallas.”

Pathe

“Thunderfoot” to Star Rex
Rex, the wild horse hero of “Black

Cyclone,” will star in a Hal Roach feature,

tentatively titled “Thunderfoot.”

Suzanne O’Neill Completes First

Suzanne O’Neill and Tyler Brooke have
completed their first picture, “No, No,
Nanette,” a Glenn Tryon comedy.

Sennett Finishes Two Comedies

“From Rags to Britches,” featuring Billy

Bevan and Madeline Hurlock, has been
finished for Mack Sennett. “Isn’t Love
Cuckoo?” has also been done, with Ray-
mond McKee and Ruth Taylor in the cast.

“Play Ball” Chapter Released

On the July 19 release schedule are the

first chapter of McGraw’s serial, “Play
Ball”

;
“Sneezing Beezers,” Sennett com-

edy
;
Hal Roach’s “Daddy Goes a Grunt-

ing” and a single reel Hal Roach picture,

“Yes, Yes, Nanette.”

Roy Clements With Jackman

Roy Clements will co-direct with Fred
Wood Jackman on “The Devil Horse,”
starring Rex.

Metro-Goldwyn

“College Widow” Purchased

George Ade’s “The College Widow,”
stage favorite, has been purchased, as

have Donald Ogden Stewart’s “The Crazy
Fool” and Donn Byrne’s “In Praise of

James Carabine.” It is also announced that

ihe title of Marion Davies’ first starring

vehicle, “Lights of New York,” has been

changed to “Lights of Old Broadway.”

Gillen and Apollon Signed

Ernest Gillen, who appeared in “Any
Woman,” has taken a long term contract.

LTni Apollon, French strong man, circus

trainer and actor, will portray the role

of the Triton in “Mare Nostrum.”

Stahl to Film Own Story

John M. Stahl, who has finished the

titling and editing of “Fine Clothes,” will

next picturize his own story, “Memory
Lane.” Max Marcin is adapting “The Mys-
terious Island.” Olga Printzlau is prepar-

ing for the screen a novel, the screen title

of which has not yet been announced.

Claire Windsor Lent to Goldstone

Claire Windsor has been lent to Phil

Goldstone Productions to star in “Souls

for Sables.”
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Joan Arden Is Winning Name
Joan Arden is the new name of Lucille

Lesueur, playing in “I’ll Tell the World,”
following a contest in the East.

Jans Productions
“Ermine” Scenario Prepared

With the scenario completed for “Ermine
and Rhinestones,” choice of a director is

near and casting will follow immediately.

F. B. O.
“Lady Robinhood!” Role Completed

Evelyn Brent has finished her role in

“Lady Robinhood” and is starting another.

“Wall Street Whiz” Chosen

Richard Talmadge will appear next in

“The Wall Street Whiz.” James Bell

Smith, who wrote the story, is now pre-

paring the scenario.

“South Sea Gold” Parts Done
Dick Talmadge and Helen Ferguson

have completed their roles in “South Sea
Gold.”

Ceder to Direct “Maisie”

Ralph Ceder has signed to direct “The
Adventures of Maisie,” two-reel series.

Ralph Lewis in “Last Edition”

Ralph Lewis is expected to get the lead-

ing role in “The I^ast Edition,” newspaper
drama.

Independent Pictures Corp.
“A Man’s Fight” Completed

Bill Cody has completed “A Man’s
Fight,” and the second, “Shooting Straight,”

is in preparation. Lightnin’, the dog, is

undergoing special training for the first

Big Timber picture, entitled “Lightnin’

Strikes.”

Two Other Companies Busy

Bob Custer’s unit is busy on his second
series, while another company is making
the short features called “The Screen
Book of Knowledge.”

Gotham
New Press Sheet Adopted

Lumas is issuing a new style of press

sheet for Gotham Productions, starting

with “The Overland Limited.” The sheet

is in regulation newspaper tabloid size,

with five standard columns and eight pages.

Goetz Gets New York State Rights

Charles Goetz of Dependable Exchange
has signed to take over the entire Gotham
product for New York State outside of

New York City.

Fox
“Thunder Mountain” Cast Picked

Madge Bellamy and Leslie Fenton are

first on the cast for “Thunder Mountain,”
film version of John Golden’s “Howdy
Folks.”

Called Fastest, Costliest Cast

John Ford calls the cast for “Kentucky
Pride” his fastest and costliest, that is, the

equine cast. It includes Man-o’-War, Fair
Play, Negofol, The Finn and Morvich.

Barker Returns From Canada

Reginald Barker has returned from
Canada, where he picked locations for
“When the Door Opened,” his first big
picture for Fox.

Miss King to Write “Mariner” Script

Miss Bradley King has been given the
task of writing the script for “The Rhyme
of the Ancient Mariner.”

Short Reel Program Wins Praise

A tribute to Fox’s short features pro-
gram for next year is contained in an
editorial article in the Washington Star.

Rayart
“Bashful Buccaneer” Cast Picked

Reed Howes will star in “The Bashful
Buccaneer,” produced by Harry J. Brown,
with Dorothy Dwan appearing opposite
hirp. Others in the cast are Bull Montana,
Sheldon Lewis, Jack Herrick, George
French and Sam Allen. This is the third

of Brown’s second series to be released

through Rayart.

“Patent Leather Pug” Finished

A1 Rogell, director, has shot the last

scenes of “The Patent Leather Pug,” Harry

J. Brown production, featuring Billy Sul-

livan.

Tiffany-Truart
Claire Windsor Chosen

Claire Windsor has been selected for the

leading feminine role in “Souls for Sables.”

The cast will include Eugene O’Brien,
Ethel Clayton, Anders Randolph, George
Fawcett and Taylor Holmes.

Pro-Dis-Co
Lenore Coffee Signs

Lenore Coffee, signed to a long term
contract, will prepare “Eve’s Leaves,”
starring Leatrice Joy.

Three Authors on One Picture

Mary Roberts Rinehart wrote the book
“When a Man Marries,” from which was
taken the A1 Christie feature, “Seven
Days,” just completed. Avery Hopwood
collaborated with the author in the stage

version, and Frank Roland Conklin made
the scenario from it.

Cast Lined Up for Carey

With Harry Carey and Trilby Clark in

“The Prairie Pirate” will be Robert Ede-
son, Evelyn Selbie, Lloyd Whitlock, Tote
Ducrow, Fred Kohler and Jean Dumas.

Marion Orth Finishes Script

Marion Orth has completed the script

for “The People vs. Nancy Preston,” which
Tom Forman will direct.

Stromberg Borrows Edeson

Robert Edeson has been borrowed by
Hunt Stromberg from the DeMille stock

company to appear in “The Prairie Pirate.”

This is said to be Edeson’s first appearance
in a Western.

Paramount
Noah Beery Assigned to Cast

Noah Bery has been assigned the role

of the white trader in “The Vanishing
American.” Mrs. John Wetherill, expert
on Indian customs, has been signed as

technical adviser.

Montagu Love Signs

Montagu Love has returned to Para-
mount to play the role of Alan Hurd in

“The Ancient Highway.” George Rigas
will take the part of George Baretta in

“That Royle Girl.”

Betty Bronson Starts Soon

Betty Bronson will leave for Long
Island soon to start “A Kiss for Cin-
derella.”

Title Picked for Griffith Picture

“On Dress Parade” is the title finally

selected for Raymond Griffith’s first star-

ring picture. Mary Brian plays opposite
him.

Olcott Starts “Best People”

Sidney Olcott, who just has completed
“Not So Long Ago,” is starting “The Best
People” at once. Warner Baxter has the

leading man’s role.

Warner Brothers
Patsy Ruth Miller in “Hogans Alley

”

Warner’s star, Patsy Ruth Miller, has
been assigned the feminine lead in “Ho-

gan’s Alley,” the new name for “Fighting
Luck.”

Monte Blue Given Leading Role

Monte Blue has been chosen leading man
for “Hogan’s Alley” and is in training
under Phil Salvador, Pacific Coast light-

weight.

“Hogan’s Alley” Starts Soon

Roy Del Ruth will start shooting of
“Hogan’s Alley” in a few days. The cast

includes Louise Fazenda, Willard Louis,
Eddie Gribbon, Max Davidson, Frank Bond
and the Texas Kid.

Andy Gump’s Ancestor “Found”

Pauline Garon, Warner’s star, convinced
that the skulls of Andy Gump’s ancestors
must have been of ivory or wood, started

hunting while on location and found a
freakish bit of driftwood so similar in

appearance to Andy’s features that she
sent it to Sid Smith, creator of the cartoon
character.

Barrymore Helps With “Sea Beast”

John Barrymore is helping round out the
details for “The Sea Beast,” his first pic-

ture under his new contract.

Universal
Calles’ Daughter on Screen

Alicia Calles, daughter of the president

of the Mexican republic, played a small
part in Maurice Tourneur’s “Sporting
Life.”

Two New Westerns Start

Edmund Cobb and Marceline Day have
started “Hearts of the Range,” with Ernest
Laemmle directing. William Crinley is

directing Fred Humes and Frances Mar-
tinsen in “The Rustlin’ Kid.”

Three Gump Titles Chosen

Joe Murphy and Ivy Livingston play the

parts of Andy and Min in the new Gump
series of 12 two-reelers. Three titles

already chosen are “Andy Takes a Flyer,”

“California, Here We Come” and “The
Found World. “Wives for Rent” is the

title picked for the next picture to be
made by Svend Gade.

“Beautiful Cheat” Finished

Laura LaPlante is taking a vacation
after completing “The Beautiful Cheat.”

Five Comedies Released in July

Five comedies on the July release sched-
ule are “Plenty of Nerve,” “A Rough
Party,” “Just in Time,” “The Polo Kid”
and “Dry Up.”

United Artists

Hart Signs King Baggot

William S. Hart has engaged King Bag-
got to direct him in “Tumbleweeds,” sched-
uled for September release. Barbara
Bedford will be leading woman.

Vera Lewis in “Stella Dallas”

With Vera Lewis signed for a role in

“Stella Dallas,” Samuel Goldwyn-Henry
King production, the cast includes Belle

Bennett, Ronald Colman, Alice Joyce, Lois
Moran, Douglas Fairbanks Jr. and Jean
Hersholt. Miss Joyce has reached Holly-
wood from New York.

UA to Release Wright Pictures

Sol Lesser is in Hollywood to start “The
Winning of Barbara Worth,” from the

Harold Bell Wright novel. It will be
released through United Artists.

“Wild Justice” to Be Released

United Artists has taken for general

release “Wild Justice,” featuring Peter the

Great, dog actor. It was immediately
booked into Loew’s State and Metropolitan
theatres for July 6 and into the other

Loew houses July 13. Peter the Great is

presented by John W. Considine, Jr.
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American “Renters”
Human, Says Report
Of British Delegation

( Continued, from page 29)

British. Your secretary ... is pro-
foundly convinced that as between a Brit-
ish picture and an American picture, both
equally bad, the blemishes in the latter
would be overlooked whilst those in the
British picture would seem glaring. Cer-
tainly American pictures are shown which
could not be shown over here.

“Education as we understand it here is

not so understood in America. Contact
with university professors and librarian's
will confirm this, and statistics of their
reading exist to prove it. The American
public is newspaper fed. Without making
any untoward reflections upon this form
of diet it is well to observe what its in-
fluence is upon the cinema. There is lit-

tle or no criticism of films such as we have
in this country, but there is a superabun-
dant amount of press notice—the film oc-
cupies almost as prominent a position as
politics.

Draws Parallel with Ice Water
“The bearing of all of this upon the

production of British films will be ob-
vious in its relation to British film pro-
duction. It is only referred to at this
stage in order that it may be realized to
the full from what kind of a public the
American exhibitor draws his patrons.
“There are certain things which are not

criticized in America. No one criticizes
iced water. They just drink it in bar-
rels. They take it like sleep. It is a part
of their daily lives. The movies are also
a recognized part of their existence in the
same way.”

The report speaks highly of the Amer-
ican motion picture theatre, especially of
the larger and of the medium sized houses.
“The best of the theatres are in them-

selves models possessing a dignity of
style, an atmosphere of spaciousness, a
fine sense of proportion, chasteness, re-
straint and harmony of design in the dec-
orative schemes, and notwithstanding con-
crete floors and leather or leather substi-
tutes for seat covering, the seats are com-
fortable, restful and roomy,” the report
says.

“Probably amongst the largest and fin-

est theatres visited was the Capitol at
Halsted street, Chicago. There the capac-
ity is claimed to be 4,000. The theatre
occupies an entire block. It has a com-
manding entrance, seductive decoration,
wonderful lighting, but it is unique, not in
having a magnificent concave roof (for
there are others), but in having it so clev-
erly colored and lighted that it gives the
most realistic impression of sitting under
an eastern sky in which the stars twinkle,
whilst away in a lefthand stage corner the
moon slowly rises and sheds its beams upon
the clasped hands of the young lovers all

over the place.”

Analyzes Theatre Patronage

It was the secretary’s observation that
the leading theatres do not cater directly
to “the typical fan.” The class of patron,
he says, who attends the leading theatres
seeks a more varied entertainment. The
picture must he better, the presentation a
distinct attraction, the music a feature, and
there must be well selected vaudeville acts.

Short features are also a highlight of the
programs of these theatres, he says.

On the other hand, the typical fan, he
says, will be satisfied if he gets a picture,
better satisfied if the picture features a
favorite star, and still better satisfied if

the presentation includes a prologue.

In America, says the report, the whole
entertainment is on a more lavish scale

than in England, while “vaudeville is a
feature in the American cinema and one
which is extending.”

“Not the best entertainment offered in
British cinemas can compare favorably with
the best in America,” is a fact the report
acknowledges. However, “in the less pre-
tentious houses the difference is less

marked, whilst in the small houses the com-
parison is decidedly in favor of the home
article.”

The British theatre, the report says, com-
pares favorably with the moderate sized
house in America, although more comfort-
ably equipped. Projection in America is

held not on a par with that in England
and “the smaller American theatre fails to

attain so good a standard in the matter
of music as in this country.”

The English delegation found that admis-
sion prices in America were, generally
speaking, “exactly double those charged in

Britain,” although the English exhibitor
pays about double the rental and has a

smaller seating capacity.

Earning Capacity Is Greater

“Putting it concretely,” says the report,

“the average money-earning capacity of an
American theatre is at least twice that of

a British.”

Surprise was occasioned by the fact that

in some of the larger American cities

theatres are operated continuously.

“If statements made by Americans can be

accepted there are cities in the States in

which firms employ as many as 50,000

workers,” the report adds in this connec-
tion. “It is not difficult to realize, there-

fore, that with three shifts working, plenty

can be found for all kinds of theatres.”

In investigating film rentals, the delega-

tion reported that it found that “propor-

tionately film hire (in America) is just

about half the amount which renters ob-
tain from this country.”

“An illustration,” the report says on
this subject, “may be given which is typical.

In a relativity small town there is a thea-

tre with a seating capacity of 2,000. It is

equal in general character to one controlled

by a member of the delegation, and the

population is about the same as that of

the member’s town. For the same picture

which was showing the price paid at one

place visited was 15 pounds, but in England
was 40 pounds.

“By a curious coincidence confirmation,

not of any particular figure but of the

general proposition, came from a quite un-

expected source. Mr. Carl Laemmle, when
unbosoming himself with evident difficulty

to the Milwaukee convention made an inter-

esting statement, the hearing of which had
no doubt not been fully realized, neither by
himself nor his advisors. In endeavoring

to convince his listeners that he was their

best, if not their only friend, he stated

that in the past financial year of his busi-

ness he had made a loss on the American
bookings, and could not have gone on but

for the amount of profit he had obtained

from Europe.

A Big Slice of Europe

“If this country is not all of Europe for

the film business it is the biggest slice and
it may quite reasonably be inferred that

what Mr. Laemmle frankly (if unsuspect-

ing) acknowledged represents the facts

in the case of other firms—only more so.”

The report says that the delegation found
in America varying film prices, however,
owing to the practice of “give and take”

in which “neither the giving nor taking

is confined to one side as happens on this

side of the Atlantic when any attempt is

made in such a direction.”

“Another instance of business methods
which reveals the renter in quite a human
light should be cited,” says the report.

“Should an exhibitor have booked a film

for two weeks (and some book them for

months) and on the first week’s showing
the film had failed to come up to expecta-
tions the renter would relieve the exhibitor
of the second week. Here he would only
relieve him of his check if he had not
completed that process already.”

In the matter of percentage booking,
the delegation found “a marked tendency in
the States to regard this method as more
satisfactory, but upon definite lines.”

“A sum is named,” the report explains,
“as the amount the exhibitor would volun-
tarily offer. Overhead expenses are set out,
and to represent the profit expected by
both exhibitor and renter, and any amount
over is divided as to 50 and 50. It is not
possible to say how far the tendency to

accept such a system is due to an indis-
position to resist pressure or to the peculiar
psychology of this truly remarkable people.”

No Contracts Used?
Relative to contracts, the report has

this to say: “Until recently contracts have
been of all kinds and such are the rela-

tions between the renter and exhibitor that

a large amount of booking has been, and
still is being, done without any form of
contract being used. Whether this is due
to the trustful nature of the exhibitor or
whether the exhibitor has found that such
contracts as were in use were even more
dangerous than the spoken word, it is

impossible to decide.

“But the M. P. T. O. A., has been nego-
tiating with the renters organization and a

standard contract of abnormal length and
of a character which would have produced
a revolt amongst your members, has been
framed. Negotiations are still proceeding
but agreement has not yet been reached,

according to advices from the M. P. T.

O. A., just to hand.”
The British delegation deplored the fact

that “blind booking is the order of the day”
in America, and that this country has no
counterpart of the trade showings in

England.
In summing up its investigation of the

exhibition field, the report of the delegates

says

:

“The American exhibitor has an enor-
mously greater, less critical, more prosper-

ous and more certain public to support
him, his expenses, with perhaps the excep-
tion of such theatres as save on musicians
through the use of the organ, instead of

a small orchestra as in this country, are

not higher than those on this side, and he

gets his films at almost half the cost. He
has little to worry him from local author-

ities and on a whole enjoys a pretty envi-

able position.”

Alarm Is Warranted

In summarizing its views of the produc-
tion situation, the delegation reports:

“On the subject of artists’ salaries, in-

vestigation proved that although some of

the publicity men’s figures were ....
grossly exaggerated, the substratum of

truth is sufficiently serious to justify the not

unnatural alarm experienced by exhibitors

who realize that in the long run they pay
the piper. The frantic competition by stu-

dios to secure all the stars is probably

more to blame than the artists themselves.

“Artificial light and artificially con-

structed scenes appear to be the present

policy. It should be stimulating to home
producers here to know that the wonderful
climate with its endless sunshine and ab-

sence of rain is being scrapped unostenta-

tiously for the studio. Deliberately relin-

quishing natural advantages, as America
appears to be doing in a pretty wholesale
fashion, should reduce the gap between
production on this side of the Atlantic and
the other.”

Fox Adds Joseph Lee
NEWARK. N. J., July 14.—Fox has engaged

Joseph Lee to manage New Jersey sales. He
leaves a similar post with Famous.
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Associated Exhibitors
RACING LUCK: Monty Banks—Full of fun

and thrills. The best I have ever run in the

comedy line. Pathe has good advertising on it

and it will bring the crowds in any town. Does
100 per cent. Six reels.—Aubrey Swearingen,
Hoo Hoo theatre, Doucette, Tex.—General pat-

ronage.

RACING LUCK: Monty Banks: Here sure is

a good comedy drama ; more like a comedy. Lots

of action—a sure thriller. Auto race pleased all.

Don’t be afraid to step on this one, as will please

all. Six reels.—C. A. Riggs, Gem theatre, Hart-
ford, Kan.—Small town patronage.

BATTLING BUNYAN: Wesley Barry—Just a

fair program picture that grown-ups will not
rave much over. The kids, however, will enjoy
it. Six reels.—M. A. Manning, Opera House,
Baldwin, Wis.—Small town patronage.

THE SKY RAIDER: Capt. Nungusser—Drew
fairly well but did not please near as well as

“The Air Hawk” or “The Cloud Rider.” Six
reels.—M. J. Aley, Regent theatre, Eureka, Kan.
-—General patronage.

GOING UP: Douglas MacLean—When it comes
to comedy action stuff, tthis should please the
most critical. Don’t pass this up if your patrons
like real good comedy. Six reels.—M. A. Manning.
Opera House theatre, Baldwin, Wis.—Small town
patronage.

Chadwick
I AM THE MAN : Lionel Barrymore—This is

a real good picture. Enough action to satisfy
and a wonderful story teaching a good moral,
and everything, goes to make up a good audience
picture. Barrymore’s acting is wonderful. Small
town exhibitors, if you can buy it right, do so
and boost it ; the picture will do the rest. More
power to you, Lionel. Give us more like this one.
Seven reels.—P. G. Ladd, Star theatre, Clinton,
Ont„ Canada.—General patronage.

MEDDLIN’ WOMEN: Lionel Barrymore—Fair
only. Picture pleased some and others it did not.
Good moral in story. Fair picture. Seven reels.

—I. T. Briscoe, Princess theatre, Elwood, Ind.

—

General patronage.

F. B. 0.
THE BANDIT'S BABY: Fred Thomson — The

best Thomson to date. Not near as much of the
impossible stuff, but a good story and extra work
on the part of Silver King. Five reels.—M. J.
Aley, Regent theatre, Eureka, Kans. — General
patronage.

THAT DEVIL QUEMADO: Fred Thomson —
Very good picture, with star doing some good
stunts. One of the best pictures I have played
for a long time. This picture should satisfy any
audience. Five reels.—C. J. Russell Jr., Graphic
theatre, Bangor, Maine.—General patronage.

The Week’s Business
Business was 70.17 per cent good

last week, according to exhibitors’

box office statements to this paper.

Business the seven weeks preced-
ing was as follows:

Issue date Pet.

June 6 74.63

June 13 72.13

June 20 65.14

June 27 69.13

July 4 67.23

July 11 72.74

July 18 63.13

THE DEVIL QUEMADO: Fred Thomson—
Picture 100 per cent. Horse very good. Six reels.

—C. W. Rothrock, Campbell theatre, Macksville,

Kan.—General patronage.

THERE’S MILLIONS IN IT: Special cast—
We ran this to a free matinee and the people
who came to see it did not get their money's
worth. The worst ever on our screen.—M. J.

Aley, Regent theatre, Eureka, Kans. — General
patronage.

AMERICAN MANNERS: Richard Talmadge—
Film good. A good action picture which went
over good. Quite a bit of comedy and Talmadge
sure puts it over fine by throwing several men
around, not caring much how many there were.
Talmadge is fine, but this is not quite as good
as the ones before this. Helen Lynch has the
leading feminine role. Six reels.—W. T. Davis
& Son, Rialto theatre. Sharon, Wis.—General
patronage.

BREED OF THE BORDER: Lefty Flynn—

A

very good Western that got them in and pleased.
Five reels.—M. J. Aley, Regent theatre, Eureka,
Kans.—General patronage.

THUNDERING HOOFS: Fred Thomson — A
cracker-jack Western, Fred and Silver King sup-
plying plenty of action and thrills. For real

honest-to-goodness Westerns, Thomson can’t be
beaten, even by Mix and Tony. In the first

place, Thomson is a better athlete than Mix and
isn’t afraid to take chances. He has certainly
made a home here and will do the same any-
where Westerns are liked. Five reels.—R. L.

Nowell, Idlehour theatre, Monroe, Ga.—General
patronage.

YOUTH AND ADVENTURE: Richard Tal-
madge—Like all Talmadge’s pictures, six reels of
stunts. Pleased nearly all who saw it. Six reels.

—C. J. Russell Jr., Graphic theatre, Bangor, Me.

—

General patronage.

JUDGMENT OF THE STORM: Special cast—
One hundred per cent entertainment, and many
said so. Believe everyone really enjoyed it. Pic-

ture was well cast and snow scenes wonderful.
I would recommend this one to anybody, and you
can buy it at reasonable price. F. B. O. doesn’t

hold you up like others and they have some good
pictures. This is best one so far, however. Seven
reels.—R. L. Nowell. Idlehour theatre, Monroe.
Ga.—General patronage.

THE DANGER LINE: Sessue Hayakawa —
Rather old but was something different. Some
good shots of sea battle, etc. Six reels.—P. G.

Estee, S. T. theatre. Parker, S. D.—Small town
patronage.

ON TIME: Richard Talmadge — Talmadge
draws them in. He’s in the old-time Douglas
Fairbanks pictures before he got love-sick. Five
reels.—C. W. Rothrock, Campbell theatre, Macks-
ville. Kansas.—General patronage.

FOOLS IN THE DARK: Special cast — Nice
program picture. Will please the majority. Six
reels.—C. A. Jordan, Opera House, Cogswell, N.
D.—Small town patronage.

First National
THE NECESSARY EVIL: Special east — A

fairly good program picture that drew on ac-

count of the stars. Seven reels.—M. J. Aley.

Regent theatre, Eureka, Kas.—General patronage.

HER NIGHT OF ROMANCE: Constance Tal-
madge—Boys, buy this one and get behind it, as

it will stand a lot of boosting. A real knock-
out for any class of audience. Connie sure does
her stuff in this one. It is packed full of laughs
and will keep your house in an uproar from
start to finish. In my opinion, as good as any
of Lloyd’s, at least my box office says so. Play
it. Eight reels.—P. G. Ladd, Star theatre, Clin-

ton, Ont., Canada.—General patronage.

DECLASSE: Corinne Griffith — A very well

done picture, but no drawing power here, as

people are fed up on society dramas. Eight reels.

—M. J. Aley, Regent theatre, Eureka, Kans.

—

General patronage.

LOVE’S WILDERNESS: Corinne Griffith —
Well liked here. Corinne is developing a strong
following here. Best action of any picture she
has ever played here, and story held interest

throughout. Seven reels.—Horn & Morgan, Star
theatre, Hay Springs, Neb. — Small town pat-

ronage.

LEARNING TO LOVE: Constance Talmadge—
This picture only got one laugh out of our audi-

ence. Several walked out saying it was too silly.

Constance Talmadge played the part extra well
but she didn’t have any part. Seven reels.—M.
J. Aley, Regent theatre, Eureka, Kans.—General
patronage.

LEARNING TO LOVE: Constance Talmadge

—

While this can’t be classed as her best, it is not
her worst by any means. The young people were

FOR ADVERTISING RESULTS—
There Is No Substitute for Paid Circulation
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When making the Argentine sequence of “Without Mercy,” Metropolitan produc-
tion for Pro-Dis-Co release, George Melford gave “Greater Movie Season” a
boost while on location. In the right foreground are Carl Snell, Jack and Jim
Brennon, who give the musical inspiration.

pleased with the flapper stuff she pulled and the

older ones pointed out the good moral of the

story. Taken in all in all, it was liked very much
here. Seven reels. — M. A. Manning, Opera
House, Baldwin, Wis.—Small town patronage.

SECRETS: Norma Talmadge—Fair attendance.

Lost us money. Pleased the patrons in attend-

ance but don’t seem to draw them in to warrant
the special price asked for it. Eight reels.

—

Paulson & Risberg, Trio theatre, Whitehall. Wis.

—General patronage.

ENTICEMENT: Mary Astor—In spite of poor

photos, this one got them in and pleased. Of
all the beautiful snow scene shots, not one are

in the photos. Better secure some stills. Six

reels.—M. J. Aley, Regent theatre, Eureka, Kans.

—General patronage.

THE LOVE MASTER: Strongheart—A dandy
hot weather picture with a great dog to keep

them interested, and while the story has several

holes in it, the majority of your patrons will

not notice it because of the fine scenery and
good acting of Strongheart. Seven reels.—M. A.

Manning, Opera House, Baldwin, Wis. — Small
town patronage.

THE LADY : Norma Talmadge — A mighty
good picture if your patrons like foreign atmos-
phere and costumes. Ours don’t. Goodbye, Norma,
until you make some modern picture with Amer-

ican locale. Eight reels.—M. J. Aley, Regent
theatre. Eureka, Kans.—General patronage.

IN HOLLYWOOD WITH POTASH AND PERL-
MUTTER: Special cast—Good comedy: not the

slapstick kind, though, and goes over the heads
of most fans. The average intelligence of a

movie fan is equal to that of a four-year-old kid.

They can’t see anything funny unless somebody
gets hit in the eye with a soft pie.—Louis A.
Van Alstyne, Quality theatre, Cullom, III.—Gen-
eral patronage.

HER HUSBAND’S SECRET: Antonio Moreno
—Rated to us as a very high class picture. We
played it as a program after looking over press

sheet and did the right thing. Very uninteresting;

did not even please the high-brows. Seven reels.

—M. J. Aley, Regent theatre, Eureka, Kans.—

-

General patronage.

HER TEMPORARY HUSBAND: Special cast

—A good program picture that kept the house

in an uproar during the entire showing. Pleased

mostly all. Syd Chaplin is a comer. Drawing
power is fair ; broke even, so I can’t kick. Seven
reels.—Geo. Khattar, Khattar’s theatre, Sydney,

N. S., Canada.—Neighborhood patronage.

SUNDOWN : Special cast—Ah, why did they

make so many reels of it ? When you see the

first and last reel you get it all. One patron

told me as he went out : “Too long and draggy.”

Another told me there was nothing to it. Just
like “The Covered Wagon.” In one you see all

covered wagons ; in the other all cattle. The
part I failed to see was minus in the box office.

Ten reels.—W. E. Stepp, Regent theatre, Pleas-

anton, Kans.—General patronage.

PAINTED PEOPLE: Colleen Moore—One of

the best of Colleen I ever ran. Pleased all. Wish
she would make more like it. Seven reels.—W.
U. Shelnutt, City theatre, LaFayette, Ala.—Gen-
eral patronage.

ABRAHAM LINCOLN : George Billings—Fine
picture but had no power to draw them in. We
advertised heavy and only went in the hole $30.

Ten reels.—W. E. Stepp, Regent theatre, Pleas-

anton, Kans.—General patronage.

POTASH AND PERLMUTTER: Special cast

—I waited several years so the price would come
down in order to play it. Wish I had waited

30 years more. They blow this up like a toad

frog, but it isn’t there at all. Drew the smallest

crowd in many moons and only satisfied a few.

It’s way over-rated, to my way of figuring. It’s

nothing but a common program, with which the

market is flooded. Eight reels.—G. F. Rediske,

Star theatre, Ryegate, Mont.—Small town pat-

ronage.

THE SEA HAWK: Milton Sills—Did not draw.

We cannot get them in on 10 and 12 reels. Also,

we paid too much for it. The exchange got it

all. Five to seven reels make the best drawing
cards for us. Twelve reels.—W. E. Stepp, Regent
theatre, Pleasanton, Kans.—General patronage.

THE SEA HAWK: Milton Sills—It lost us $40

with a fair attendance. Picture well liked. Many
good comments. A good story but too long.

Showed two days, Friday and Saturday. Price

too high. Twelve reels.—Paulson & Risberg, Trio

theatre, Whitehall, Wis.—General patronage.

WHY MEN LEAVE HOME: Lewis Stone-
While we have noticed that 90 per cent of the

reports on this say that it is a very fine picture,

none of them call attention to the fact that it

is a picture that would please adults and mar-
ried folks especially. If you have a bunch of

young folks regularly for your patrons, this will

not please them, as it is a married folk show.
It is put on in a very nice way and acting and
all is first-class, but it won’t please the younger
set at all. Would say it was about a 60 per

cent picture. Eight reels.—Crosby & Schwierske,

Rex theatre, Colby, Wis.—Small town patronage.

THE WANTERS: Special cast—-Picture good.

Too long for hot weather. Seven reels.-—C. W.
Rothrock, Campbell theatre, Macksville, Kans.

—

General patronage.

CIRCUS DAYS: Jackie Coogan—A pretty good
picture but nobody came to see it. Six reels.—
G. F. Rediske, Star theatre, Ryegate, Mont.

—

Small town patronage.

CIRCUS DAYS: Jackie Coogan—A fine pic-

ture. One of his best. All pleased that saw it,

but not enough to help the box office much.
Strong opposition against it. Six reels.—W. E.

Stepp, Regent theatre, Pleasanton, Kans.—Gen-
eral patronage.

HER REPUTATION: May McAvoy—Poor pic-

ture. Story very weak. No drawing power. Too
old.—C. W. Rothrock, Campbell theatre, Macks-
ville, Kan.—General patronage.

THE WHITE MOTH: Barbara LaMarr—Here
is a real program picture. It holds the interest

of everyone. Print good. Seven reels.—W. T.

Waugh, Empress theatre, Grundy Center, la.

THE FIGHTING BLADE: Richard Barthel-

mess—Sure a dandy picture. Acting of star fine..

—C. W. Rothrock, Campbell theatre, Macksville,

Kans.—General patronage.

ASHES OF VENGEANCE; ETERNAL CITY;
ISLE OF LOST SHIPS; SCARS OF JEALOUSY;
MIGHTY LAK’ A ROSE; KINDRED OF THE
DUST; HURRICANE’S GIRL; GIRL OF THE
GOLDEN WEST; PONJOLA; SONG OF LOVE;
FLOWING GOLD; HER REPUTATION; FRIV-
OLOUS SAL; THE LOVE MASTER: Personally

want to say these features are knock-out attrac-

tions. We did good on every one. With some
we advanced prices and made plenty of profits.

Play them, boys ; they’re money-makers.—Geo.

Khattar, Khattar’s theatre, Sydney, N. S., Can-
ada.—General patronage.

THE BRASS BOTTLE: Special cast—A poor

picture for small towns. Lost money on it. Six

reels.—W. E. Stepp, Regent theatre, Pleasanton,

Kans.—General patronage.

Fox
THE CYCLONE RIDER: Special cast—

Hokum! You hear the remark around the studios

in Hollywood. It’s nothing but hokum and I

Undersheriff Eugene W. Biscailuz of Los Angeles presents Harold Lloyd, Para-
mount star, with the gold trophy won by the comedian’s display in the great
Shrine electrical pageant.
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THEATRICAL ENTERPRISES

EXECUTIVE OFFICES
MADISON THEATRE BUILDING

BROADWAY AT GRAND CIRCUS PARK

Detroit, Michigan

JOHN H. KUNSKY
President and Treasurer

GEO. W. TRENDLE
Secretary and Gen. Mgr.

Mr. Watterson R. Rothacker

,

Rothacker Film Mfg. Co.,

Chicago, Illinois

Dear Mr. Rothacker

:

We take this occasion to express to you our appreciation of the wonderful
service that has been rendered by your Company ever since we have had
the pleasure of doing business with you through our New York connection,

the First National Pictures, Incorporated, as well as to state that, in our
opinion, the quality of the Rothacker Prints has been unsurpassed by any
prints used in any of our theatres for many years.

Asilong as you continue to furnish prints of the high quality you have
been supplying, and continue to render the unexcelled service that you do,

we are positive that you need never fear competition in your line of business.

Yours very truly,

JHK-.TGK

John H. Kunsky Theatrical Enterprises

By JOHN H. KUNSKY, President.

July 25, 1925

never knew before what it really meant. If this

picture is hokum. Boys, give me some more of

the same dose. There are more real stunts in

this one picture than a dozen so-called extra

specials and some are so impossible that you

laugh but so darned thrilling that you don’t give

a whoop. I planted myself at the door when
they came out and was snowed under with hand-

shakes and compliments.—Don Hix. Garden the-

atre, So. Charleston, O.—Small town patronage.

THE CYCLONE RIDER: Special cast—I sure

was surprised when I saw how good this picture

was. Especially coming from Fox, as I have

played nearly all of their so-called specials and

this is about the first one I have found anywhere
near the special class. It sure is all the title

implies. Full of thrills. A whole serial put in

seven reels, and the negro in picture supplies

plenty of comedy. A real good picture which

ought to make you some real money if bought

at a fair price. Seven reels.—P. G. Ladd. Star

theatre, Clinton, Ont., Can.—General patronage.

THE WAGON TRAIL: Tom Mix—Drew and
pleased fairly well. Would class it as just a

very ordinary program picture. Five reels.

—

C. E. Hopkins, The Hopkins theatre, Cotter, Ark.

—Small town patronage.

DANTE’S INFERNO: Special cast—This one

has me buffaloed. I admit I don’t know whether

they liked it or not. The moral punch is all

there, but it looked to me like the Ohio "queen

of the scissors” had taken out all the close-ups.

Maybe if Fox would put a moral in "The Last

Man on Earth” we might see it in Ohio, too.

No one kicked and no one praised, so give the

devil his dues. I broke even anyway. Maybe it

was too hot for a 4th of July show.—Don Hi

Garden theatre. So. Charleston, O.—Small town
patronage.

THE DEADWOOD COACH: Tom Mix—A fair

picture but, brother exhibitors, look out for Fox.

They over-rate it, as they do all their so-called

specials. I have played a lot of their specials

but have yet to make any money on any of

them. Just a good program picture, that’s all.

Seven reels.—P. G. Ladd, Star theatre, Clinton.

Ont., Can.—Genera! patronage.

AN ARIZONA ROMEO: Buck Jones—Good
attendence. Comments, “A fair picture.” Showed
with “Our Gang” and Sunshine comedies. Five

reels.—Paulson & Risberg, Trio theatre, Whitehall,

Wis.—General patronage.

AN ARIZONA ROMEO: Buck Jones—Busi-
ness fair. Print fair from Washington. Blamed
rotten treatment, though. They sold better towns
specials and all for less than half what they

sold me. They got me in a pinch and used the

whip. Independent or not, they get nothing but

the door when they come to this town after con-

tract expires. Me for white treatment and white
prices. Couldn’t exist unless we kept up with the

HERALD and “What the Picture Did For Me”
section. Five reels.—O. R. Oates, Bridge theatre,

Petersburgh, W. Va.—Small town patronage.

IT IS THE LAW : Special cast—Another of

the so-called Fox specials. Nothing but the bunk
and plenty of that. Nothing much to it, as I

see. Plenty of money was lost on it. My patrons
are wised up on the so-called Fox specials. Seven
reels.—O. R. Oates, Bridge theatre, Petersburgh,
W. Va.—Small town patronage.

THE PAINTED LADY: Dorothy Maekail—
Another of Fox’s 24-25 lemmons. Lay off this

one, is my advice. It is full of a lot of im-
possible stuff and too wild in parts for an
ordinary audience. My idea of this picture is

that it contains about as much true to life

stuff as Universal’s Hysterical History Comedies.
Business rotten, as it has been on nearly all

Fox pictures. Seven reels.—P. G. Ladd, Star
theatre, Clinton, Ont., Can—General patronage.

THE LAST OF THE DUANES: Tom Mix—
This town is no different than the average small
town when it comes to Tom Mix, and the picture
title don’t matter. They came to see Tom and
you can’t keep em away. He’s a sure bet for

me, rain or shine.—Don Hix, Garden theatre. So.

Charleston, O.—Small town patronage.

WINNER TAKES ALL: Buck Jones—An ex-
tra good one. Action all the way. Business
slow. It seems nothing will bring them in during
the hot weather. Six reels.—E. M. Biddle, Strand
theatre, Paoli, Ind.—Small town patronage.

HONOR AMONG MEN: Edmund Lowe—"A
good little picture,” was the comment from
many. Fair attendance. Five reels.—Paulson &
Risberg, Trio theatre, Whitehall, Wis.—General
patronage.

TEETH : Tom Mix—A regular Mix picture.
Always satisfactory.—Bert Silver, Silver Family
theatre, Greenville; Mich.—General patronage.

AGAINST ALL ODDS: Buck Jones—Good
Jones picture with plenty of action. Five reels.

—

J. W. Andresen, Lyric theatre. Walnut, la.—

-

General patronage.

EYES OF THE FOREST: Tom Mix—A good

picture and the audience was well pleased. Made
us money. Showed same with “Our Gang”
comedy. Five reels.—Paulson & Risberg, Trio

theatre. Whitehall, Wis.—General patronage.

LADIES TO BOARD: Tom Mix—Good picture.

Mix always puts the pep in his acting. Also

comedy enough to keep up entertainment. Five

reels.—W. E. Stepp, Regent theatre, Pleasanton.

Kans.—General patronage.

Metro-Goldwyn
THE GREAT DIVIDE: Conway Tearle—

A

very good picture. Not as big as represented to

be. Had many favorable comments. No com-
plaints. Should be satisfactory. Seven reels.—

*

M. F. Bodwell, Paramount theatre, Wyoming,
Illinois.—General patronage.

THE RAG MAN: Jackie Coogan—Another
good one of Jackie’s. I ran this July 4th to a

good crowd. Six reels.—Andrew Rapp, The-

atorium theatre, Emlenton, Pa.—General patron-

age.

THE RAG MAN: Jackie Coogan—Jackie

Coogan’s best since signing with Metro.—S. W.
Filson, Opera House, Scott City, Kansas.—Gen-
eral patronage.

MARRIED FLIRTS: Pauline Frederick—Very
good and pleased 100 per cent. Nuff said. Seven
reels.—M. J. Babin, Faryland theatre. White
Castle, La.—General patronage.

YOLANDA: Marion Davies—A good picture,

but it did not draw. Too high priced for this

town. Print fair. Ten reels.—W. T. Waugh.
Empress theatre, Grundy Center, Iowa.—Small
town patronage.

SO THIS IS MARRIAGE: Special cast—Real
good. The colored scenes were wonderful. A
good entertainer. Eight reels.—M. J. Babin,
Fairyland theatre, White Castle, La.—General
patronage.

JANICE MEREDITH: Marion Davies—Fair
attendance. Pleased all. but no money maker
at the price we paid. Twelve reels.—Paulson &
Risberg, Trio theatre, Whitehall, Wis.—General
patronage.

JANICE MEREDITH: Marion Davies—While
this is a period picture and pretends to bring
out the early history of our country, using this

for a background for the picture, it does present
history in a different way than ever shown be-
fore. However, it is an entertainment picture and
will be liked by most picture play patrons.
After unusual advertising campaign and a very
special effort to get business, this picture was a
box office flop. Eleven reels.—W. H. Brenner,
Cozy theatre, Winchester, Ind.—General patronage.

CHU CHIN CHOW : Betty Blythe—I did not
see the sage production of this mighty epic, but
if it did not get by better than this film, it

must have lost a heap of money. I would say
the production is good acting up to present day
standard, but the great trouble is the average
person don’t know anything about Arabian Nights
stories and just don’t want to know anything
about them. Seven reels.—W. H. Brenner, Cozy
theatre, Winchester, Ind.—General patronage.

LITTLE ROBINSON CRUSOE: Jackie Coogan
—A sure good program picture. Entertaining.
Pleased all. Ocean and outdoor scenes are fine.

Storm on tropical ocean. Outdoor tropical

settings. Kiddies wild over it. Sunday—yes,

sure. A good clean picture. Don’t be afraid to

push it. Six reels.—C. A. Riggs, Gem theatre,

Hartford, Kan.—Small town patronage.

MME. MIDNIGHT: Mae Murray—Drew the

biggest Wednesday night crowd that we have
had for some time. An old picture but it will

satisfy them. Mae seems to be somewhat popu-
lar around here. Seven reels.—M. F. Bodwell,
Paramount theatre, Wyoming, Illinois.—General
patronage.

THE GREAT WHITE WAY: Anita Stewart—
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100 PERCENT FO
Town Theatre

Providence, R. I. . .Fays’s

Rochester, N. Y. . .Fays’s

Philadelphia, Pa. . .Fays’s

Columbus, O Dreamland
New York, N. Y. . .Regun
New York, N. Y. . .Harlem 5thAv.

New York, N. Y. . .Stadium
New York, N. Y. . .Harlem Grand
New York, N. Y. . .Palace

Brooklyn, N. Y. . .Premier

Brooklyn, N. Y. . .Sheffield

Brooklyn, N. Y. . .Stadium

Brooklyn, N. Y. .
.Stone

Brooklyn, N. Y. .
.Supreme

Brooklyn, N. Y. . .Capitol

Waco, Texas Royal
Galveston, Texas . .Martini

Chicago, 111 Capitol

Chicago, 111 Hamilton
Chicago, 111 Chatham
Waukegan, 111. . . .Academy
Middletown, Ohio .Grand

Springfield, Ohio . .Princess-Hipp.

Dayton, Ohio . . . .Columbia

Hamilton, Ohio . .
.Eagle

Sioux Falls, S. D. .
.Olympia

Ogden, Utah Ogden
Butte, Mont Ansonia
Madison, Wis Madison
Utica, N. Y State

Troy, N. Y American
Gloversville, N. Y. .New Glove
Oneonta, N. Y. . . .Oneonta
Carthage, N. Y. . . .Strand

Cobleskill, N. Y. . .Park

Dolgeville, N. Y. . .Strand

Auburn, N. Y Grand
Lockport, N. Y. . . .Temple
Corning, N. Y. . . .Princess

Geneva, N. Y Regent
Oswego, N. Y Capitol

Salamanca, N. Y. . .Strand

Norwich, N. Y. . . .Strand

Newark, N. Y Granite

Medina, N. Y Park
Bath, N. Y Regent

Town Theatre

E. Rochester, N. Y.Rialto
Rayne, La Craig
Queens Village, L. I.Community
Independence, Mo. .Elliott

Ascher Brothers Circuit,

Chicago, 111.

Chicago, 111 Calo
Chicago, 111 Columbus
Chicago, 111 Commercial
Chicago, 111 Crown
Chicago, 111 Frolic

Chicago, 111 Portage Park
Chicago, 111 Vista

Chicago, 111 Lane Court
Chicago, 111 Metropolitan
Chicago, 111 Oakland

Square
Chicago, 111 Terminal
Niagara Falls, N.Y. Columbia
War, W. Va War
Humboldt, Term. . .Princess

Martin, Term. . . .Lillian

Alamo, Tenn Scout
Chicago, 111 States

Bamesboro, Pa. . . .Smith’s

Cicero, 111 Annette
Altus, Okla Wigwam
Hollis, Okla Empress
Tonkwawa, Okla. .Criterion

St. Louis, Mo Fairy

Decatur, Ind Adams
Portland, Ore Majestic

Portland, Ore Rialto

Portland, Ore Star

Seattle, Wash Wintergarden
Asbury Park, N. J. .Rialto

Plattsburg, N. Y. . Plattsburg

Eureka, Kan Regent
Muncie, Ind Vaudelle

Shawnee, Okla. . . .Savoy

Portland, Ore RexdSfovelty

Chicago, 111 Lincoln

Detroit, Mich Kramer
Hammond, Ind. . . .Columbus

Town Theatre

.Lyceum
Jennings

.Rivoli

.Yorkville

.Majestic

Cleveland, Ohio .

Cleveland, Ohio .

Toledo, Ohio . .

Yorkville, Ohio .

Appleton, Wis. .

Philadelphia, Pa. . .Popular
Sudbury, Ontario . .Princess

Watertown, S. D. . Photoplay
St. Louis, Mo Fairy

Salinas, Cal Crystal
Oakland, Cal Imperial
San Jose, Cal Victory
Waterbury, Vt. . . .Garden
Key West, Fla. . . .Monroe
Chicago, 111 20th Center
Detroit, Mich Rosedale
Detroit, Mich Dix
Circleville, Ohio . . .Grand
Elwood, Ind Baby^Granc
Cincinnati, Ohio . . .Alhambra
Akron, Ohio Norka
Akron, Ohio Regent
Coshocton, Ohio . .Cinderella

Cleveland, Ohio . . .Sun
Poplarville, Miss. . .Poplarville

Dennison, Tex. . . .Superba
Santa Anna, Tex. . .Queen
Whitewright, Tex., Odeon
Wichita Falls, Tex.,Palace

Wichita Falls, Tex.,Gem
Riverside, Cal Rubidoux
Woodland, Cal. . . .Woodland
Abilene, Kan Seelye

Neodosha, Kan. . . .Crescent

Glendale, Cal Glendale
Milwaukee, Wis. . .Greenfield

Pittsburg, Pa New Variet

Pittsburg, Pa Burke
Erie, Pa American
Bedford, Pa Richelieu

Beliefonte, Pa Richelieu

Portland, Ore Grant
Portland, Ore National

Portland, Ore New Grand
St. Louis, Mo O’Fallon
New York City . . .Valentine

WISE SHOWMEN EVERYWHERE ARE IPS!
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. B. 0. IN 1925-1926
>f F. B. O.’s productions for the new season
A

m Theatre

iv York City . . .U. S.

(V York City . . .Kingsbridge

iv York City . . -Concourse

mlpa, Okla Rex
.a, Okla American
kkwell, Okla. . . .Regent

thing, Okla. . . .Columbia

fry, Okla Annex
ntow, Okla Walmur
ihton, Okla Diamond
nbock, Texas . . .Lyric

lladelphia, Pa. . .Edgemont
lladelphia, Pa. . .Stratford

Inandoah, Pa. . .Lyric

ftsville, Pa Hollywood
] ddock, Pa Family

\ishington, Pa. . .Regent

kensburg, Pa. . . .Casino

1 vKensington, Pa. Strand

brpsburg, Pa. . . .Comfort
bodlawn, Pa. . . .Strand

ben Bay, Wis. . .Colonial

lboygan, Wis. . .Rex
-liorado, Ark. . . .Majestic

I nden, Ark Haubers
irphleet, Ark. . . .New Dixie

)bon, Tenn Gem
orristown, N. J. .Palace

:sey City, N. J. . .Academy
isey City, N. J. . .Central

:sey City, N. J. . .Monticello

:sey City, N. J. . .Rits

wark, N. J Hill

eat Neck, L. I. . .Playhouse

'Ux City, Iowa . .Strand
;icoln, Neb Strand

•uston, Tex Crown
rpusChristie,Tex .Amusu-Aldine^

Ideal

llsboro, Tex. . . .Majestic

literal Wells, Tex.Grand
ashington, D. C. .CriterionTmpress
lo. Springs, Colo. Strand
lings, Mont Babcock
dland, Mich. . . .Holland
It. Pleasant, Mich.Broadway

Town Theatre Toivn Theatre

Logansport, Ind. . .Grand Anaconda, Mont. . .Margaret

Frankfort, Ind. . . .Strand Bingham, Utah . . .Isis

Anderson, Ind. . . .Indiana Warren, Ohio . . . .Hippodrome

Kansas City, Mo. . .Globe Sudbury, Ontario .Princess

Eldorado, Kan. . . .Iris Monticello, la. . . . .Opera House

Topeka, Kan .Crystal American Falls, Ida. Irens

Salma, Kan . Royal Mt. Vernon, N. Y. .Playhouse

Arkansas City, Kan.Strand Tulsa, Okla .Orpheum

Independence, Mo. .Best Stockton, Cal. . . . .Strand

St. Joseph, Mo. . . .Empress Syracuse, N. Y. . . .Rivoli

Danville, 111 .Colonial Buffalo, N. Y .Lincoln

Clinton, 111 .Clintonian Sherman, Texas . . .Gem
Indiana Harbor, Ind.Garden Omaha, Neb .Park

Indiana Harbor, Ind.New Home St. Louis, Mo. . . . .Broadway

Moline, 111 .American St. Louis, Mo. . . . .Strand

Lawrenceburg, Ind.Gem Hannibal, Mo. . . . .Broadway

Newark, Ohio . . . .Grand Kirksville, 111 .Princess

Alliance, Ohio . . . .Ohio Kansas City, Mo. . .Kansas

Akron, Ohio .... .National Temple, Texas . . . .Gem
Cleveland, Ohio . . .Waldorf Brooklyn, N. Y. . .New Albany
Cleveland, Ohio . . .Rits Coney Island, N. Y.Mardi Gras

Cleveland, Ohio . . .Strand Kansas City, Mo. . .Gem
Steubenville, Ohio .Capitol Rutherfordton,

Steubenville, Ohio .Rex N. C .Rex

Lorain, Ohio .... .Elvira Forest City, N. C. .Horns

Canton, Ohio . . . .Mozart 6s? Odeon Frostburg, Md. . . .Opera House
Mansfield, Ohio . . .Park 6s? Whiteway Portland, Ore. . . . . Sellwood 6s?Roach
Amsterdam, N. Y. .Orpheum Newark, N. J. . . . .DeLuxe
Elmira, N. Y. . . . .Majestic'Strand Newark, N. J. . . . .Lincoln

WinstonSalem,N .C. Ideal Houston, Tex. . . . .Folly

WinstonSalem,N .C.Rex Waco, Texas . . . . .Gaiety or Fox

Concord, N. C. . . .Pastime Martinsburg,W.Va.Central

Fayetteville, N. C. .Broadway 6s? Rose Winchester, W. Va.Colonial

Elisabeth City, Alkrama Hagerstown, Md. .Palace

Greensboro, N. C. .National 6s? Imp. York, Pa .Scenic

Shelby, N. C .Princess Philadelphia, Pa. . .Carmen

High Point, N. C. .Broadway Somers Point, N. J.Sea Side

Anderson, S. C. . . .Liberty Bridgeton, N. J. . . .Majestic

Wadesboro, N. C. .Lyric Franklin, Ind. . . . .Opera House
Durham, N. C. . . .Paris 6s? Savoy Ottawa, 111 .Apollo

Jacksonville, 111. . . .Rialto Chicago, 111 .Liberty

Mexico, Mo .New Grand Chicago, 111 .Harding

Gillespie, 111 . Colonial Aberdeen, S. D. . . .Princess

Quincy, 111 .Belasco La Grange, 111. . . . .Golden

Anaconda, Mont. . .Imperial Hogansville, 111. . . .Lyric

RING PROFITS WITH F. B. O. CONTRACTS
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This is one of the best pictures I have run for

some time. Anita Stewart is always good. Don’t
be afraid to book it and get behind it.—Tom
Magruder, Elite theatre, Iola, Kansas.—General
patronage.

THE GREAT WHITE WAY: Anita Stewart—
Although this one was a trifle old when we
played it, it gave good satisfaction to our patrons.

Here is a good picture that you can buy right

and, with the big cast that it has, you are sure
to make some money. Don’t pass it up. Ten
reels.—Marion F. Bodwell, Paramount theatre,

Wyoming, Illinois.—General patronage.

NELLIE THE BEAUTIFUL CLOAK MODEL:
Claire Windsor—A mighty good picture. It

seemed to please all classes. Mae Busch very
funny in this one. Fire scenes good. Seven
reels.—Andrew Rapp, Theatorium theatre, Emlen-
ton, Pa.—General patronage.

UNSEEING EYES: Lionel Barrymore—Too long
Good story. Wore patrons out. Some went to

sleep. Nine reels.—C. W. Rothrock, Campbell
theatre, Macksville, Kansas.—General patronage.

BROKEN BARRIERS: Special cast—Fine en-

tertainment as a program picture.—Bert Silver,

Silver Family theatre, Greenville, Mich.—General
patronage.

THE SHOOTING OF DAN McGREW: Barbara
LaMarr—Buy it and push. Is a good picture, good
action, fine stage setting and scenery, especially

that of the Alaska snow scenes. Will please
75 to 80 per cent. A little rough saloon and
dance hall. Sunday—no. Seven reels.—C. A.
Riggs. Gem theatre, Hartford, Kan.—Small town
patronage.

BREAD : Special cast—A splendid entertain-
ment as a program picture.—Bert Silver. Silver
Family theatre. Greenville, Mich.—General pat-
ronage.

THE FRENCH DOLL: Mae Murray—Audience
failed to applaud this. Seven reels.—C. W. Roth-
rock, Campbell theatre, Macksville. Kan.—General
patronage.

Paramount
PATHS TO PARADISE: Raymond Griffith—

Take off your hat again to Griffith, the high hat
comedian. Real entertainment that brought ap-
plause. Grif and Betty Compson do 100 miles

per hour in a big car with dozens of cops after

them, which is riotous fun.—Geo. Rea, Colonial
theatre, Washington C. H., Ohio.—General pat-

ronage.

THE SWAN: Adolph Menjou—Another good
production from Paramount to fair business. Ran
this July 4th and my people all went to other
towns for their celebrations. Six reels.—E. M.
Biddle, Strand theatre, Paoli, Ind—Small town
patronage.

THE THUNDERING HERD: Special cast—
Wonderful. A masterpiece. All that it is repre-
sented to be. Everyone well satisfied. Had hard
luck on the sixth reel. Storm came up and put
the lights out of commission. Gave people rain
checks and told them to come back the next night.

They all came back and brought more with
them. You are bound to get some mouth-to-
mouth advertising on this. Will bring people
into your theatre that are not picture going
people. Seven reels.—M. F. Bodwell. Paramount
theatre, Wyoming, Illinois.—General patronage.

MISS BLUEBEARD: Bebe Daniels—Bebe is

absolutely marvelous in this and Raymond
Griffith runs away with top honors as usual.

Lost money on it, but not through any fault

of the picture. Just an off night. If they
want good refreshing comedy, give them this one.

—Don Hix, Garden theatre, So. Charleston. O.

—

Small town patronage.

MISS BLUEBEARD: Bebe Daniels—A real

comedy feature with Raymond Griffith as the
comedian. He sure brought the laughs. Balance
of cast also very good. If you like comedy,
book this and boost it. Seven reels.—J. W.
Andresen, Lyric theatre. Walnut, la.—General
patronage.

MISS BLUEBEARD: Bebe Daniels—One of

the best pictures that we have shown for some
time. It kept my audience in an uproar from
the very start. I certainly did enjoy showing
this one. No one walked out and many stopped
to say, ‘‘Good picture.” Seven reels.—M. F.
Bodwell, Paramount theatre. Wyoming, Illinois.

—General patronage.

A MAN MUST LIVE: Richard Dix—Went over
pretty good, as Dix is very popular, but really

couldn’t see much to it. Just ordinary picture.
Dix deserves something better than this.—R. L.

Nowell, Idlehour theatre, Monroe, Ga.—General
patronage.

THE SPANIARD : Ricardo Cortez—Paid a high

“Money In
Your Pocket

”

If the nation-wide cooperative test

launched by the HERALD this week
produces anticipated results, it will

mean more money in YOUR pocket.
And without additional expense.

Turn to page 49, read the details,

then put your shoulder to the wheel
by signing to cooperate in the test.

rental for this, for no reason that I can see. It

is not an outstanding picture. Business only fair.

Story very weak. Some expensive sets but they
don’t mean anything. Sold to us originally as
a Valentino picture, as per the colored inserts
Paramount printed in 1924. Seven reels.—Chas.
H. Ryan, Milford theatre, Chicago, 111.—Genera!
patronage.

SINNERS IN HEAVEN: Richard Dix—This
picture was substituted and proved to be very
good. Jungle scenes are good. Seven reels.

—

Andrew Rapp, Theatorium theatre, Emlenton, Pa.
—General patronage.

THE SIDESHOW OF LIFE: Ernest Torrence
—A very odd picture which pleased some and
not others. The one redeeming feature of the
whole picture was the cast. Well played, but
not the type of picture liked here. Eight reels.

—Horn & Morgan, Star theatre, Hay Springs.
Neb.—Small town patronage.

WAGES OF VIRTUE: Gloria Swanson—Was
rather disappointed in this one. Not as good as

her usual picture. Something missing, as it’s

rather slow and draggy. Seven reels.—Paul B.

Hoffman, Legion theatre, Holyrood, Kans.—Small
town patronage.

MANHANDLED: Gloria Swanson—My audience
thought this was great and so expressed them-

Leatrice Joy has completed “Hell’s
Highroad” under the direction of
Rupert Julian for Pro-Dis-Co. A cir-

cus side show is one of the interest-
ing bits of the picture. Miss Joy’s
next will be “The Wedding Song.”

July 25, 1925

selves. Good business. Eight reels.—E. M.
Biddle, Strand theatre, Paoli. Ind.—Small town
patronage.

MANHANDLED: Gloria Swanson—All my
fans like Gloria. A good Swanson picture. Seven
reels.—W. U. Shelnutt, City theatre, LaFayette,
Ala.—General patronage.

COMING THROUGH: Thomas Meighan—

-

Packed them in on this one. It is a real picture
by a real star. This will please nearly 100 per
cent, as there is plenty of action in this one.
Seven reels.—Paul B. Hoffman, Legion theatre,

Holyrood, Kans.—Small town patronage.

ADVENTURE: Tom Moore—Very good, but
this type of picture does not appeal to the ma-
jority of my people. It makes a fair Sunday
picture. Contains lots of action, and that is

what takes. Seven reels.—M. F. Bodwell, Para-
mount theatre, Wyoming, 111.—General patronage.

THE ALASKAN : Thomas Meighan—A good
program picture that pleased my audience. Seven
reels.—B. R. Parsons, Grand theatre, Springfie

Minn.—General patronage.

THE ALASKAN: Thomas Meighan—A good
program picture that pleased my audience. Seven
reels.—B. R. Parsons, Grand theatre, Springfield,

Minn.—General patronage.

MONSIEUR BEAUCAIRE: Rudolph Valentino
—Rotten for small towns. They ought to send
him to China, where he could fight, but not for

pictures. Ten reels.—W. U. Shelnutt, City the-

atre, LaFayette. Ala.—General patronage.

MERTON OF THE MOVIES: Glenn Hunter
—A comedy-drama of action and laughs. A love

plot. Merton sure had an awful time to get in

the movies and his girl stuck to him. Pleased
audience. Eight reels.—C. A. Riggs, Gem theatre,

Hartford, Kans.—Small town patronage.

MERTON OF THE MOVIES: Glenn Hunter
—We found this pleasing to our patrons. Comedy-
drama made from Harry Leon Wilson’s "Post"
story. Eight reels.—P. G. Etsee, S. T. theatre,

Parker, S. D.—Small town patronage.

THE STORY WHITOUT A NAME: Agnes
Ayres—Plenty of action with radio twist well

developed. Pleased. Seven reels.—P. G. Estee,

S. T. theatre, Parker, S. D.—Small town pat-

ronage.

ICEBOUND: Richard Dix—Held this off a

long time. Wish I had held it longer. No
action, no interest, no nothing. Print good.

Seven reels.—W. T. Waugh, Empress theatre,

Grundy Center, Iowa.—Small town patronage.

PETER PAN : Betty Bronson—A fine child’s

picture of the fairy type or class. Sure fine

stage setting and scenery. Not a very strong
drawing picture for adults. Quite a few kicks

from adults. Nevertheless is a beautiful picture.

Good print and will be O. K. for any exhibitor.

Broke house records for children. Ten reels.

—

C. A. Riggs, Gem theatre, Hartford, Kansas

—

Small town patronage.

THE BORDER LEGION : Antonio Moreno—

-

Like all Zane Grey’s, it drew a good crowd and
pleased the men and boys immensely, buf most
of the women thought it too rough. If Westerns
are liked, this ought to go over good for anyone.

Seven reels.—H. J. Eagan, American theatre,

Wautoma, Wis.—Small town patronage.

NORTH OF 36: Jack Holt—A sure good one.

Patrons liked it as well or better than “Covered
Wagon.” Out doors, and fine scenery. Cattle

stampede a fine scene, crossing river. Good
action and comedy. A sure box office winner.

Don’t be afraid to step on this one hard. Will

stand it, also a raise of 10 to 15 in price. A
good, clean picture. Eight reels.—C. A. Riggs,

Gem theatre, Hartford, Kansas.—Small town pat-

ronage.

CHANGING HUSBANDS: Leatrice Joy—One
of the best pictures I have run for some time.

My people liked it and told me so. Small town,

buy it and boost it. Seven reels.—W. U. Shelnutt,

City theatre, LaFayette, Ala—General patronage.

MY AMERICAN WIFE: Gloria Swanson —
This is sure a good picture ; pleased all. Gloria

Swanson sure is O. K. in this one. A South

American story with United States minister.

Don’t be afraid of this one. Six reels.—C. A.

Riggs, Gem theatre, Hartford, Kans.—Small

town patronage.

SIXTY CENTS AN HOUR: Walter Hiers—
Ran on Saturday night to very poor business.

Very light comedy. Print fair. May get by. Six

reels.—O. R. Oates, Bridge theatre, Petersburg,

W. Va.—Small town patronage.

BIG BROTHER: Tom Moore—A corking good
crook story that pleased all. Plenty of excite-

ment and comedy to give credit to any house.

Play it on any day and you can have many com-
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ments.—Geo. Khattar, Khattar’s theatre, Sydney,

N. S., Canada.—Neighborhood patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—Buy this and exploit it big; will stand

it. Push the color effect, as it will please all.

Is a Zane Grey story. It is a beautiful desert

story, which will hold interest from start to

finish. Has action enough to please all. Push it

hard and you will not be ashamed to meet your
patrons as they go out. Seven reels.—C. A. Riggs,

Gem theatre, Hartford, Kans.—Small town pat-

ronage.

Pathe
WHITE SHEEP: Special cast— A comedy

from start to finish. Action and laughs. A good
program picture, pleasing young and old. Stood
up for two-day show. Step on it, as it will

please. Seven reels.—C. A. Riggs, Gem theatre,

Hartford, Kans.—Small town patronage.

WHITE SHEEP : Special cast—Just an ordi-

nary program picture. — S. W. Filson, Opera
House, Scott City, Kansas.—General patronage.
THE BATTLING ORIOLES: Special cast—

Good action, good comedy and good scenery. Does
not seem to have any box office value. Six reels.

—C. A. Riggs, Gem theatre, Hartford, Kans.

—

Small town patronage.

KING OF WILD HORSES: Rex—I consider
this one of the most satisfactory pictures in a
long time. It is different and a good drawing
card. Five reels.—C. A. Jordan, Opera House,
Cogswell, N. D.—Small town patronage.

KING OF WILD HORSES: Rex—Used with
“Now or Never,” making fine program. Here is

a novelty and a darned good Western, too. It

will appeal even to the fur-coat patronage. Can
be bought right. Print and service from Wash-
ington excellent. Five reels.—O. R. Oates, Bridge
theatre, Petersburg, W. Ya.—Small town pat-
ronage.

WHY WORRY : Harold Lloyd—Good picture
but made me no money. I paid too much for
it, as the people don’t like him. I have played
four Lloyds, but cannot get them interested
enough for me to pay them the price they ask.
Six reels.—W. E. Stepp, Regent theatre, Pleas-
anton, Kans.—General patronage.

THE CALL OF THE WILD: Buck Jones —
Good picture that we paid too much for. How-
ever, it pulled well and we made a dollar or two.
Seven reels.—Clarence C. Fuller, Loxley Hall
theatre, Loxley, Ala.—Small town patronage.

HOT WATER: Harold Lloyd—Just fair. Not
near as good as “Girl Shy.” Did not please so
well. Played Our Gang comedy along with it

and called it Comedy Carnival Night. It sure
works good. Try it. Five reels.—M. F. Bodwell,
Paramount theatre, Wyoming, HI.—General pat-

ronage.

Preferred
WHITE MAN : Kenneth Harlan—This picture

should please where they like jungle romances.
Pleased here okay. Above the average program
picture. Book this one. Seven reels. — C. L.

Brown, Kozy theatre, Vidalia, La.—General pat-

ronage.

MAYTIME: Special cast—A very good pro-

gram picture. Print from Pittsburgh in fair con-
dition. Excellent service, with exception that

they charge for press books.—O. R. Oates, Bridge
theatre, Petersburg, W. Va.—Small town pat-

ronage.

Principal
THE MINE WITH THE IRON DOOR: Robert

Frazer—Did a fair business on it, but not as

good as I had expected. Those that came had
mostly read the book and they seemed to enjoy
the picture. Comments were favorable. Showed
it on percentage and made a little money. Seven
reels.—J. B. Carter, Electric theatre. Browning,
Mo.—Small town patronage.

THE SPIDER AND THE ROSE: Special cast
-—A real honest costume play with plenty of

action. Was submitted to me and proved more
than satisfactory. Contains good acting and a
real story. Buy it right and you can make some
real cash. Seven reels.—P. G. Ladd, Star theatre,

Clinton, Ont., Canada.—General patronage.

CAPTAIN JANUARY : Baby Peggy—Nice pic-

ture. Absolutely no business at all. Six reels.

—

E. M. Biddle, Strand theatre, Paoli, Ind.—Small
town patronage.

Prod. Dist. Corp.
FRIENDLY ENEMIES: Special cast—Played

it too early to get benefits of Chicago advertising.

We ran it on Sunday and Mae Tinee’s review

Victor Fleming’s “Rugged Waters” will

be one of the Paramount pictures
available in connection with “Greater
Movie Season” in August. The cast
includes Lois Wilson, Wallace Beery
and Warner Baxter.

came out Monday, the day after. We little fel-

lows ought to wake up to the fact that it is

just as bad to play pictures too early as too late.

The picture is a good one. A fine plot and, of

course, some fine acting. Not good for a raise

in admission.—Louis A. Van Alstyne, Quality

theatre, Cullom, 111.—General patronage.

THE GIRL ON THE STAIRS: Patsy Ruth
Miller—A good picture. Not much drawing power
here, but pleased the small crowd who saw it.

—

L. M. Jones, Arcadia theatre, Vandergrift, Pa.

—

General patronage.

PRIVATE AFFAIRS: Gladys Hulette— Good
comedy drama of small town life. Made from
“Post” story by Pattullo. Six reels.—P. G. Estee,

S. T. theatre, Parker, S. D.—Small town pat-

ronage.

THE FLAMING FORTIES: Harry Carey —
Good picture. All Carey pictures are good but

get draggy in places. Never fail to clear ex-

penses on them. Five reels.—W. E. Stepp, Regent
theatre, Pleasanton, Kans.—General patronage.

HOLD YOUR BREATH: Dorothy Devore-
Several told me that this one had "Safety Last”
beat and, while my opinion differs, it is good
enough to please most any audience, and the

difference in price pleases me, so everyone is

pleased. A very good picture. Seven reels.

—

M. A. Manning, Opera House theatre, Baldwin,
Wis.—Small town patronage.

TRY AND GET IT: Bryant Washburn—Poor-
est picture I ever saw Washburn play in. People

that had seen him play in other pictures here

were sadly disappointed. Five reels.—W. E. Stepp,

Regent theatre, Pleasanton, Kans.—General pat-

ronage.

TIGER THOMPSON: Harry Carey— This is

one of Carey’s best. They will stand up for the

money. Would like to have more of them. Six
reels.—Tom Magruder, Elite theatre, Iola, Kans.
—General patronage.

THE NIGHT HAWK: Harry Carey—Carey has

come back. Story fine. Picture 100 per cent. Six

reels.—C. W. Rothrock, Campbell theatre, Macks-
ville, Kans.—General patronage.

United Artists
ISN’T LIFE WONDERFUL: D. W. Griffith—

This is a splendid entertainment. Story good,

the cast and direction great. We did not get

expenses out of it. The picture did not draw,

but satisfied the few that did come.—Bert Silver,

Silver Family theatre, Greenville, Mich.—General

patronage.

LITTLE LORD FAUNTLEROY: Mary Pick-

ford—An old picture and the film sure looked it.

About 16 breaks in ten reels. Don’t let United

Artists fool you by telling you they have new
prints. If they have, I failed to get any of them.

Film on this was “terrible” personified. Could

not see much to the picture. Maybe it was be-

cause I did not get it all. Ten reels.—P. G.
Ladd, Star theatre, Clinton, Ont., Canada.—Gen-
eral patronage.

AMERICA : D. W. Griffith—This one is better

than “The Birth of a Nation.” Full of history,

scenes and action fine. Plenty of war. Did not
draw very good here. Ran it on July 4th. No
fault of picture. Film good from Omaha. Eleven
reels.—A. O. Lambert, Monticello Opera House,
Monticello, la.—General patronage.

THE BIRTH OF A NATION: D. W. Griffith—
Picture not up to what advertising leads to be-
lieve.—C. W. Rothrock, Campbell theatre, Macks-
ville, Kan.—General patronage.

THE MARK OF ZORRO: Douglas Fairbanks—
A good Saturday picture. Will please the kids
and grown-ups as well. An old picture but will

satisfy at regular program prices. About the
best this star has made. It can be bought right.

Play it ; you will make money on it.—M. F.
Bodwell, Paramount theatre, Wyoming, 111.—Gen-
eral patronage.

TESS OF THE STORM COUNTRY: Mary
Pickford—Here is a masterpiece, with little Mary
at her best. This picture should win a spot on
any program. Even if it is old, it will draw
them out and send them away satisfied. This
picture can be bought so it will make you money
and you are making the mistake of your life if

you don’t play it and cash in on it. It is a box
office attraction and a sure-fire winner. Ten
reels.—M. F. Bodwell, Paramount theatre, Wyom-
ing, 111.—General patronage.

THE HILL BILLY : Jack Pickford— Rotten,
with capital R. This is the worst piece of junk
(I say “junk,” but it was hardly worthy of that
name). Film in bad shape—what I received of it.

An originally seven-reel feature, I received about
four. Some service, eh ! No story, not even good
photography in it. Brother exhibitors, my advice
is lay off this one and be very careful when
doing business with this company, as their sales-
man promises new prints are available on most
of their features out of Toronto office, but so far
I have found this all bunk. I am through with
United Artists. No more of this for me. If I

had any more booked I would pay for them and
leave them on the shelf. I sure had to get hid
out of the way when the few patrons I had
stayed to see this came out, I was so ashamed ;

but most of them left before the end. Jack Pick-
ford may be all right, but not long if he - allows
his pictures to be distributed in this manner.
Take no chances. Lay off this picture, is my
advice, if getting film out of Toronto office. Seven
reels.—P. G. Ladd, Star theatre, Clinton, Ont.

—

General patronage.

Universal
THE SIGN OF THE CACTUS: Jack Hoxie—

Knowing Jack as well as I do personally, I am
still wondering why they let him wear that old

hat and outfit when the part of Cactus White-
horse would have made a real romantic character

out of the good-looking six-footer he is. The
gang here like Jack and he is stacking right up
with Tom Mix at the box office and am playing
his name strong. Jack is going to break out of

“Blue Streak” Westerns and jump in with the

Jewel gang with the right direction. Give him
Sedgewick and a few Hoot Gibson stories and
he’s there.—Don Hix, Garden theatre, So. Charles-

ton, O.—Small town patronage.

THE SIGN OF THE CACTUS: Jack Hoxie—
Just ordinary Western with little action and no
thrills that I could see. Five reels.—R. L. Nowell,

Idlehour theatre, Monroe, Ga.—General patronage.

TAMING THE WEST: Hoot Gibson—A good

clean Western filled with just enough comedy to

keep them going. Not one of those impossible

ones. Six reels.—M. J. Babin, Fairyland theatre.

White Castle, La.—General patronage.

I’LL SHOW YOU THE TOWN: Reginald

Denny—Denny and Uncle Carl hit the bulls-eye

again for a rip snortin’ humdinger of a comedy
and our old friend Cissy Fitzgerald sure looked

the town over and gave Denny a good fast run

to hold his comedy crown. And I got this on my
Universal Complete Service Contract, too. Paper
on this is great stuff to pull ’em in.—Don Hix,

Garden theatre, So. Charleston, O.—Small town
patronage.

RAFFLES: House Peters—A very good picture

but not as good as some of his others. Does not

compare with “The Tornado.” A good Sunday
picture. Six reels.—A. O. Lambert, Monticello

Opera House, Monticello, la.—General patronage.

OH DOCTOR!: Reginald Denny—I ripped the

paper off the walls to make room for the crowd
on this. Denny is a master of his particular
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READ WHAT THE CRITICS SAID
New York Evening Graphic—SMOOTH AS SATIN starring Evelyn Brent at
the Capitol has “Alias Jimmy Valentine” backed off the boards for thrills and
fascination . . . it is the best crook story we’ve ever seen in pictures ... in
fact one of the best films we’ve seen on Broadway in months . . . Miss Brent’s
characterization of Gertie Jones is one of the best performances we’ve ever seen
• • . the action moves fast and furious, thrill follows thrill, surprise follows sur-
prise ... all we can say is DON’T MISS IT.
New York Daily Mirror—Yes sir—SMOOTH AS SATIN is ace high entertainment
with Evelyn Brent contributing a crackerjack characterization.

New York Evening Post

—

Evelyn Brent in SMOOTH AS SATIN is a corking crook
story . . . don’t miss it ... at the Capitol this week.
New York American—SMOOTH AS SATIN starring Evelyn Brent is far above the
average crook play.F==^——

New York Evening Telegram

—

SMOOTH AS SATIN at the Capitol is excellent
the faces of the good people who looked at the Capitol’s first showing were

positively gripped with fascination.
New York Evening World

—

There is a fast moving melodrama at the Capitol this

week with plenty of thrills in it ... it is SMOOTH AS SATIN starring Evelyn
Brent . . the story is enthralling . . . Evelyn Brent plays the lead in the
picture and puts it over in great shape.

Contract now for the New Brent Series of 8 Coming Productions
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723 Seventh Ave., New York. Exchanges Everywhere
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brand of comedy. You could hear the peals of

laughter half a block away and this brought
more customers to find out what was going on
inside. Get this by all means and play it up
strong.—Don Mix, Garden theatre. So. Charleston,

O.—Small town patronage.

LET ’ER BUCK: Hoot Gibson—Here is a real

picture. Played with first chapter of “Into the

Net” and they sure came. Lots of action and
thrilling scenes. Give us more like it. Print
new. Six reels.—W. T. Waugh, Empress theatre,

Grundy Center, Iowa. Small town patronage.

THE FAST WORKER: Reginald Denny—This
film out of Milwaukee was dirty and rainy in

places. The picture is good and Laura La Plante
plays her part well. In fact the best she has
done since her “Excitement.” You can’t go wrong
on this one, as it has plenty of comedy and should
please any audience. Besides Denny and Laura
La Plante, the cast has such other stars as Ethel
Grey Terry, Lee Moran, Muriel Francis Bana and
Richard Tucker. Seven reels.—W. T. Davis &
Son, Rialto theatre, Sharon, Wis.—General pat-
ronage.

ROSE OF PARIS: Mary Philbin—Did not see
it, but all reports were good. Our people don’t
want foreign pictures and the title killed it here.
—Louis A. Van Alstyne, Quality theatre, Cullom,
111.—General patronage.

K—THE UNKNOWN: Virginia Valli—Here is

a splendid picture for any theatre or any audience
anywhere, with a fine cast who all take their
parts fine. There is a beautiful story, plenty of
comedy to fill in nicely. All in all would say
this is as near 100 per cent as can be made for
the average picture fan. Seven reels.—Crosby &
Schwierske, Rex theatre, Colby, Wis.—Small town
patronage.

K—THE UNKNOWN: Virginia Valli—A dandy
picture. Business poor on account of hot weather.
Seven reels.—Louis A. Van Alstyne, Quality the-
atre, Cullom, 111.—General patronage.

JACK O’ CLUBS: Rawlinson—A real good
little picture and pleased better than many I have
paid lots more money for. Five reels.—Joseph
W. Springer, Strand theatre, Elizabethtown, In-
diana.—General patronage.

THE TORNADO: House Peters—Jewel special
that pleased. Good story, and the storm and
flood scenes were best I have ever viewed. Locale,
north country. Seven reels.—P. G. Estee, S. T.
theatre, Parker, S. D.—Small town patronage.

RIDING PRETTY: William Desmond—A fair
Western. Ran this with two reel Century com-
edy and pleased my Saturday fans. Five reels.

—

W. U. Shelnutt, City theatre, LaFayette, Ala.

—

General patronage.

THE HURRICANE KID: Hoot Gibson—

A

pretty good Western that should please anywhere
that action pictures are liked. It has some fine
scenery and the horse does good work. Six reels.—M. A. Manning, Opera House, Baldwin, Wis.

—

Small town patronage.

THE HURRICANE KID: Hoot Gibson—Just a
fair program picture. Six reels.—B. R. Parsons.
Grand theatre, Springfield, Minn.—General pat-
ronage.

THE SAWDUST TRAIL: Hoot Gibson—Good
picture, but we failed to see the raise in the box
office. They raised the price on his pictures but
they failed to make us any more and not as much
as others we buy for less. Universal made a mis-
take when they raised the price. Next time we
will say keep him on the shelf. Six reels.—W. E.
Stepp, Regent theatre, Pleasanton, Kans.—General
patronage.

FIGHTING FURY: Jack Hoxie—Good Western.
Plenty of action. Five reels.—J. W. Andresen,
Lyric theatre. Walnut, la.—General patronage.

LIGHTING FURY: Jack Hoxie—Good picture
and bought at the right price. We made a few
dollars on it as well as the exchange, so all that
saw it were pleased, as well as us. Five reels.—W. E. Stepp, Regent theatre, Pleasanton, Kans.—General patronage.

THE TURMOIL: Special cast—One of those
Lemons us small town guys have to buy to get
8 or 10 in 30 that we want and I find it has
closed up several shows. We must have what
our patrons like or quit business. We cannot
get the exchanges to see that we have a certain
crowd to please. We do not have all classes of
people in small towns. Such pictures are O. K.
for large cities where there are people that like
that stuff.—W. E. Stepp. Regent theatre, Pleas-
anton, Kan.—General paronage.

SPORTING YOUTH: Reginald Denny—Made a
little money on this one. Good thrilling picture.
Good for any town. Seven reels.—W. U. Shelnutt,
City theatre, LaFayette, Ala.—General patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—Business fine. Print from Washington
in terrible condition. Requested good print months
in advance, without any good. However, they
loaned us oil paintings gratis, which may offset

the rotten print. We never met a much better

bunch in the long run than Uncle Carl’s gang
at Washington, with the exception of poor prints.

Buy this one and boost it big. Twelve reels.

—

O. R. Oates, Bridge theatre, Petersburg, W. Va.
—Small town patronage.

LEGALLY DEAD: Milton Sills—This picture

is good, although story is hard to believe. They
hang a man and then bring him back to life

again. Acting of Sills very fine. Six reels.—

-

P. G. Ladd, Star theatre, Clinton, Ont., Can.

—

General patronage.

CROOKED ALLEY: Laura La Plante—Noth-
ing much to this one. Received a very bad print.

It was almost impossible to run it. Many walked
out before it was over. Five reels.—Andrew
Rapp, Theatorium theatre, Emlenton, Pa.—Gen-
eral patronage.

THE THRILL CHASER: Hoot Gibson—Only
fair program picture. Hoot plays part of a boob,

but story is very poor. As a rule Gibson pictures
are good, but was disappointed in this one, as

were my patrons. Film received in very, very
bad condition, which is an unusual thing for

Universal. Six reels.—P. G. Ladd, Star theatre,
Clinton, Ont., Can.—General patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—This is the first Hoot we have run
for a long time but, judging from the business
we did on this, it won’t be the last one. Al-
though, personally, this is not our kind of a pic-

ture. it gets the business at the box office amongst
the people from the rural districts and that is

what we are showing to about 90 per cent at this

time of the year. We made twice as much money
on this as we did on “The Hunchback of Notre
Dame,” and pleased about 10 times as many and
they want to know when we are going to have
another Hoot. Picture is a good average Western
with as good or better story than you find in
most of them. Six reels.—Crosby & Schwierske,
Rex theatre, Colby, Wis.—Small town patronage.

BIG TIMBER: William Desmond—Fair picture.
Had good drawing power. Made us a little money,
which we needed after running a so-called spe-
cial that we get handed to us too often. Five
reels.—W. E. Stepp, Regent theatre, Pleasanton,
Kan.—General patronage.

WHERE IS THIS WEST: Jack Hoxie—The pic-

ture is good where they like comedy, but the title

leads them to believe it is a Western and they
expect more blood and thunder. Five reels.—
P. G. Ladd, Star theatre, Clinton, Ont., Can.

—

General patronage.

YOUNG IDEAS: Laura La Plante

—

Many
thanks to Laura. You are a real honest-to-good-
ness star. All I have to do is advertise your
name in front of my theatre and I increase busi-
ness 100 per cent. Keep up the good work. Boys,
buy this one and step on it. It contains all neces-
sary for a good entertainment. Lots of comedy.
Five reels.—P. G. Ladd, Star theatre. Clinton,
Ont., Can.—General patronage.

Vitagraph
BAREE, SON OF KAZAN : Anita Stewart

—

Good for any theatre. Above the average.—S.

W. Filson, Opera House, Scott City, Kansas.

—

General patronage.

WILDFIRE: Aileen Pringlo—Poor business on
account of heat and competition outdoors on July
4. Picture is best suited for audiences who like

melodrama. It is a good one-day picture with
an exciting horse race for the climax. Picture
from Lillian Russell’s stage success, “Wildfire.”
Six reels.—Chas. H. Ryan, Milford theatre, Chi-
cago, III.—Neighborhood patronage.

STEELE OF THE ROYAL MOUNTED: Spe-
cial cast.—A good mounted police story. Good
Northern scenery.—S. W. Filson, Opera House,
Scott City, Kan.

THE BELOVED BRUTE: Special cast—A very
good picture of its class, with a good story run-
ning through it. It is a little rough for a society

audience but, however, it pleases fairly well.

McLaglen and Russell give a good exhibition of
wrestling in this picture. It is not a big special

but a good program offering. Film in A-l shape,
as is all Vitagraph film I received out of Toronto
exchange. Seven reels.—P. G. Ladd, Star theatre,
Clinton, Ont., Can.—General patronage.

LET NO MAN PUT ASUNDER: Pauline
Frederick—Good society drama. Good story. Fine
stage setting. Good acting, and will hold interest.

Pleased 80 per cent. Clean for Sunday. Eight

reels.—C. A. Riggs, Gem theatre, Hartford, Kan.
Small town patronage.

THE CLEAN HEART: Percy Marmont—Some
liked it ; some did not. Personally I did not care
for it, for the reason it has too much the same
thing, with very little action to it. Could have
cut out two reels of it and maybe it would not
have been so tiresome. Eight reels.—M. J. Babin.
Fairyland theatre. White Castle, La.—General pat-

ronage.

MY MAN : Patsy Ruth Miller—A pleasing lit-

tle picture, clean and entertaining. Did not draw,
but conditions were not right, playing it the night
after July 4th. Seven reels.—H. J. Eagan, Amer-
ican theatre, Wautoma, Wis.—Small town pat-

ronage.

PIONEER TRAILS: Cullen Landis—A very
good picture that pleased all that saw it. These
kind of pioneer pictures are the ones that please

the audience, but California will certainly have
to be given credit for the roads they had in ’49,

and by now the roads must be paved with gold.

Seven reels.-—B. R. Parsons, Grand theatre,

Springfield, Minn.—General patronage.

Warner Brothers
THE LIGHTHOUSE BY THE SEA: Rin Tin

Tin—A very good dog picture that will please in

any town. Had the best Sunday night business

that I have had this Summer. Seven reels.—
B. R. Parsons, Grand theatre, Springfield, Minn.
—General patronage.

LOVERS LANE : Special cast—A fine picture

but does not seem to have much drawing power.

Pleased those that saw it. Six reels.—J. W. An-
dresen, Lyric theatre. Walnut, la.—General pat-

ronage.

WHERE THE NORTH BEGINS: Rin-Tin-Tin
—Some picture, and we could look our patrons in

the face as they went out. If we got more like

it our feelings would be better toward the ex-

change.—W. E. Stepp, Regent theatre, Pleasanton,

Kan.—General patronage.

THE ONE WAY STREET: Ben Lyon—Just a

picture, that drew fairly well on account of the

star. Seven reels.—M. J. Aley, Regent theatre.

Eureka, Kan.—General patronage.

DADDIES: Special cast—You cannot go wrong
on this one. Just the kind they want. Plenty of

comedy. They just eat it up.—W. E. Stepp, Re-

gent theatre, Pleasanton, Kan.—General patron-

age.

State Rights
BLACK GOLD: Pete Morrison—This is a good

picture. Pete does some fast work. Film in fair

shape. Five reels.—A. O. Lambert, Monticello

Opera House, Monticello. Ia.—General patronage.

BLACK LIGHTNING: Special cast—A good
Saturday picture. Not much of a plot and action

a little weak. Don’t promise too much and you
will be okay. Not the special that it was sold to

me for. Six reels.—M. F. Bodwell, Paramount
theatre, Wyoming, 111.—General patronage.

EASY MONEY : Cullen Landis—Good picture.

Cullen Landis is a winner and sure pleased our
patrons. Six reels.—C. J. Russell, Jr., Graphic
theatre, Bangor, Maine.—General patronage.

LUCK: Johnny Hines—Drew a good-sized au-

dience considering the hot weather and seemed
to delight them. Hines is not as popular here as

in some towns, but seems to be gaining. Six
reels.—C. E. Hopkins, The Hopkins theatre, Cot-

ter, Ark.—Small town patronage.

MANY ADVENTURES: Special cast—This
picture is only fair. English pictures do not seem
to take in my town. Not much action in this

and very draggy in parts. Business poor. Seven
reels.—P. G. Ladd, Star theatre, Clinton, Ont.,

Can.—General patronage.

MARY, QUEEN OF SCOTS: Fay Compton—
This picture is not satisfactory for a small town
audience. We are living in the present, why not

give us good present day pictures and leave Eng-
land with her old time costume plays ? As I have
run several and not one has suited my patrons,

I’m off of this one. Eight reels.—P. G. Ladd,
Star theatre, Clinton, Ont., Can.—General pat-

ronage.

THE MIDNIGHT EXPRESS: Elaine Hammer-
stein—A mighty good program picture that drew
and pleased more people than lots of the big so-

called specials. Six reels.—M. J. Aley, Regent
theatre, Eureka, Kan.—General patronage.

THE SPEED SPOOK: Johnny Hines—Picture
extra good. Star good. C. W. Rothrock, Camp-
bell theatre, Macksville, Kan.—General patronage.

THE SPEED SPOOK: Johnny Hines—Pleased
100 per cent. Has action, comedy, plot, every-
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Mountain
trails that

lead straight

up into the

blue

Glacier
NATIONAL PARK

Open June 15 to Sept. 15

S
ilhouettes against the
friendly mountain sky. Across
a vast expanse a timid Rocky

Mountain goat like some impassive
sculptured thing at the very edge
of space. And far below the high
up ledge where horse trails end,
admiring eyes look up at other sil-

houettes— a horse— a girl.

Why not decide now to come to

Glacier National Park this summer
for an all-expense-paid tour of 1 to

7 days or longer — or a Glacier-

Yellowstone circuit tour, on your
way to or from

The Northwest
Via the New Oriental Limited

Before or after Glacier Park, take
the free side trip to Vancouver
from Seattle. See Victoria, Lake
Chelan, Rainier and Crater Lake
National Parks. Special open top
observation cars this summer east-

bound and westbound through the
Rockies and Cascades.

For free books and information,
apply to any ticket or
tourist agent, any Great
Northern Railway
office,orA. J. Dickinson,
Passenger Traffic Man-
ager, bt. raul, Minn. First

»

GREAT NORTHERN

thing. Business dull, but this one did better than

most of them.—L. M. Jones. Arcadia theatre, Van-
dergrift. Pa.—General patronage.

THE TRAIL OF THE NORTH: Fred Church

—A very good picture. Fred Church new here.

He seemed to please my patrons. Five reels.

—

Andrew Rapp, Theatorium theatre, Emlenton, Pa.

—General patronage.

Serials
THE GREAT CIRCUS MYSTERY: (Univer-

sal)—Special cast
—“The Circus Mystery,” which

I started running Saturday, is proving wonderful

business stimulator for me. My box office showed
an increase of forty dollars on the opening day.

—Francis McGraw, Gem theatre. Little Falls, N.

Y.—General patronage.

INTO THE NET: (Pathe)—Edna Murphy—

A

good police serial. Held up pretty good. I am
on the last episode. Print in pretty good condi-

tion.—Andrew Rapp, Theatorium theatre, Emlen-
ton, Pa.—General patronage.

INTO THE NET: (Pathe) Jack Mulhall—

I

have run the second chapter of "Into the Net.”
Starting fine, both with the audiences and from
the box office standpoint. You exhibitors will

make no mistake on this one. Ten episodes.

—

A. O. Lambert, Montieello Opera House, Monti-
cello, la.—General patronage.

THE RIDDLE RIDER: (Universal) Special

cast—I want to say that "The Riddle Rider,”
which I have just finished running, is absolutely

the best chapter play I have ever run since I

have been in business. This is no bunk !—Francis
McGraw, Gem theatre. Little Falls, N. Y.—Gen-
eral patronage.

WOLVES OF THE NORTH: (Universal) Spe-
cial cast—We have just started this serial and
started in great shape. Looks like a great bet

for the summer. We never go wrong on a Uni-
versal serial.—J. Elias, Cornhill theatre. Utica, N.
Y.—General patronage.

Short Features
EDUCATIONAL

JONAH JONES: Lloyd Hamilton—One of the

best Hamiltons we have shown. Print good. Two
reels—W. T. Waugh, Empress theatre, Grundy
Center, la.—Small town patronage.

SIT TIGHT: Neal Burns—A dandy comedy
that pleased all. Educational certainly must have
spent a lot of money to produce this fast action
comedy. Any exhibitor should be proud when it’s

a Christie. Two reels.—Geo. Khattar, Khattar’s
theatre, Sydney, N. S., Canada.—Neighborhood
patronage.

STAY SINGLE: Vera Steadman—A very good
laughable comedy with practically no slapstick.

Good story runs along with the comedy. Two
reels.—Horn & Morgan, Star theatre. Hay Springs,
Neb.—Small town patronage.

FIRST NATIONAL
MA AND PA:—Some left after the first reel,

others said all right, so there you are. Only a
few came to see it. Two reels.—G. F. Rediske,
Star theatre, Ryegate, Mont.—Small town pat-
ronage.

THE SKIPPER’S NARROW ESCAPE: Dan
Mason—Just two spools of film, although some-
what better than some we have played. This is

the last one and my patrons are happy and so am
I. Two reels.—G. F. Rediske, Star theatre, Rye-
gate, Mont.—Small town patronage.

FOX
THE BURGLAR: Van Bibber—Think this was

the best one out of eight on the bill. Plenty of
action and funny stunts. Two reels.—M. J.

Babin, Fairyland theatre, White Castle, La.

—

General patronage.

PATHE
BOLD HUNTERS: Spat Family—A very good

comedy. Played this on Saturday. Pathe has
some very good comedies. Two reels.—Andrew
Rapp, Theatorium theatre, Emlenton, Pa.—General
patronage.

THE HAUNTED HOUSE: Harold Lloyd—

A

dandy Lloyd. Pleased all. Plenty of laughs and
thrills. This was included in our comedy show
and it made a good hit. Two reels.—Geo. Khattar,
Khattar’s theatre, Sydney, N. S., Canada.—Neigh-
borhood patronage.

JUNGLE BIKE RIDERS: Aesop Fable—An
average Fable. They please all. Print good. One
reel.—W. T. Waugh, Empress theatre, Grundy
Center, Iowa.—Small town patronage.

MACK SENNETT COMEDIES:—The best. Have

run them all. C. W. Rothrock, Campbell theatre,

Macksville, Kan.—General patronage.

NOW OR NEVER: Harold Lloyd—Lloyd’s
name brought them in and satisfied them for the

three reels, and then they cried for more. We
fed them "King of Wild Horses” then and they

almost were satisfied, but not quite. Expect the

next one will be on a postal card. Print and

service from Washington perfect. Blamed fine

people at Pathe exchange, including salesmen.

Hey, Grove ! Three reels.—O. R. Oates, Bridge

theatre, Petersburg, W. Va.—Small town patron-

age.

A PERFECT LADY: Charley Chase—Not much
to this and one or two scenes that might well

have been left out. One reel.—P. G. Estee, S. T.

theatre, Parker, S. D—Small town patronage.

THE PIE MAN : Aesop Fable—One of the best

Fables we have run in a long time. Print good.

One reel.—W. T. Waugh, Empress theatre, Grundy
Center, la.—Small town patronage.

ROMEO AND JULIET: Ben Turpin—A fair

comedy, although not as good as some of his

others. Print good. Two reels.—W. T. Waugh,
Empress theatre, Grundy Center, la.—Small town
patronage.

UNIVERSAL
A DAY OF REST: Andy Gump—They liked it,

I liked it, so it must be O. K. Two reels.—M.

J. Babin, Fairyland theatre. White Castle, La.—
General patronage.

ROBINSON CRUSOE: Hysterical History Com-
edy.—Good film. This was just fair. Something

a little different from the average and so goes

fair as a change. However, single reel comedies

don’t seem to be of much account and one is

about as good as another. One reel.—W. T.

Davis & Son, Rialto theatre, Sharon, Wis.—Gen-

eral patronage.
VITAGRAPH

TROUBLE BREWING: Larry Semon—A good

comedy all through. Pleased everyone, as do all

Semon comedies. Played this on Short Subject

Night and it certainly did its share in bringing

out the laughs and pleasing our patrons. Well,

boys, we tried it. Short Subject Program. It

pleased 75 per cent. Should have run 3 comedies

and a news reel but didn’t. We ran 3 comedies

and a rotten reel which hurt a little. We’re
running it again soon. Two reels.—Geo. Khattar,

Khattar’s theatre, Sydney, N. S., Can.—Neighbor-

hood patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

THEATRE FOR SALE OR RENT
POPULATION 37,000—240 seats. Good run-

ning order. Well equipped. Write Aurora Theatre,
Sheboygan, Wis.

THEATRE WANTED
KANSAS OR OKLAHOMA town, 3,000 to

4,000 population. To purchase equipment, lease
building. M. J. Aley, Eureka, Kansas.

EQUIPMENT FOR SALE
FOR SALE: Approixmately 270 7-ply new

veneer chairs. Also generator, frames and used
projecting machines. Bargains. Atlas Moving Pic-

ture Company, S34 S. Dearborn St., Chicago, 111.

EXHIBITORS, LET US SAVE YOU MONEY,
two thousand brand new, heavy 5-ply theatre
chairs. Also 1,000 folding chairs at 33 per cent less

than factory prices. For immediate shipment. Low-
est prices on used upholstered and veneer chairs
and all theatre equipment. Write us your needs
and we will save you money. Illinois Theatre
Equipment Company, 12 East Ninth Street, Chi-
cago, 111.

EQUIPMENT WANTED
WANTED—Organ, ventilating system, two ma-

chines, screen and chairs. Condition must be
good. Box 403. Exhibitors Herald, 407 South
Dearborn St., Chicago, 111.

COSTUME RESEARCH
FRED GILBERT BLAKESLEE, Consulting

Costume Expert. Author of “Army Uniforms of
the world," 670 Main St., Hartford, Conn.

Route of the New Oriental Limited-

Finest Train to Pacific Northwest—No Extra Fare
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TO THE PRODUCT
ANNOUNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product

announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.

“Ins.” is abbreviation for “Insert.”

An eight-week period including last week’s issue is covered.

Anchor
Ambushed : Julyl8-22.
Ace of Clubs :Julyl8-22.
Cyclone Bob :Julyl8-22.
Desperate Chance, A:Julyl8-22.
Fast Freight, The :Julyl8-22.
Fighting Luck :Julyl8-22.
Hidden Gold :Julyl8-21.
Iron Fist,The :Julyl8-22.
Lost Express, The :Julyl8-20.
Lost Trail, The:Julyl8-21.
Mainline Wreck, The :Julyl8-20.
Mistaken Orders :Julyl8-20.
Narrow Escape, A:Julyl8-22.
Open Switch, The : Julyl8-20.
Perils of the Rail :Julyl8-20.
Red Blood :Julyl8-21.
Riding for Life :Julyl8-22.
Riding Romance :Julyl8-20.
Road Agent, The :Julyl8-21.
Texas Terror, The :Julyl8-21.
Train Wreckers, The:Julyl8-20.
Unseen Enemies :Julyl8-20.
Webs of Steel :Julyl8-20.

Arrow
Children of the Whirlwind :June27-16.Julyll-9.
Cleaner Flame, The:Julyll-9.
Great City, The:June27-17.
Led Astray :Julyll-9.
Mysterious Pines, The : June27-17.Julyll-9.
Primrose Path, The:June27-17.Julyll-9.
Scandal Street :June27-17.Julyll-9.
Substitute Wife, The:June27-17.Julyll-9.
Tessie:June27-17.July11-9.
Un-Named Woman, The :Julyll-9.

Astor
Child Wives :Junel3-14, 15.

Associated Exhibitors
Introduce Me :June27-130.
Sky Raider, The :May30-66.June6-87.June20-63-65.

Chadwick
Man of Iron, A:Junel3-17.

Columbia
Danger Signal, The:June27-20.
Enemy of Men, An :June27-20.
Fate of a Flirt, The:June27-20.
Fighting Youth :June27-20.
Fight to the Finish, A:June27-20.
Great Sensation, The : June27-20.
Handsome Brute, The:June27-20.
Ladies of Leisure:June27-20.
Lure of Broadway, The :June27-20.
Midnight Flame :June27-20.
Midnight Flames :June27-20.
New Champion, The:June 27-20.
Penalty of Jazz, The:June27-20.
Price of Success, The:June27-20.
Sealed Li ps :June27-20

.

S. 0. S. Perils of the Sea:June27-20.
Speed Demon, The:June27-20.
Thrill Hunter, The:June27-20.
LTnwritten Law, The :June27-20.

Davis
$50,000 Reward -.June 27-20.
Fighting Courage:June27-119.
My Neighbor’s Wife:June27-119.
Red Love:Junel3-18.June27-119.
Thrill Girl, The : June27-1 19.

Tricks :June27-l 19.

Elbee
Self Defense :Junel3-16.

F. B. 0 .

Alias Mary Flynn :May30-67.
Bandit’s Baby, The :Ju<y4-69.
Bloodhound, The : Julyl8-73.
Drusilla With a Million :May30-73.June27-167.June

27-167, 170,171.JuIy4-64, 65.Julyl8-71.
Fighting Demon, The :June20-58.June27-167,170,

171.
Flaming Waters :June27-170.Ju'y4-65.Julyl8-71.
Futurity Winner, The :June27-170.Julv4-65.JuIyl8-

71.

Happiness :July4-64.
Human Tornado. The :June27-175.JuIyl8-77.
If Marriage Fails :June27-170.July4-64 Julyl8-71.
Isle of Retribution, The :June27-170.July4-65.Julv

18-71.

Jimmie’s Millions :June20-58.
Keeper of the Bees, The:June27-170.July4-64.July

18-71.

Last Edition, The:July4-64.

Midnight Flyer, The :June27-170., 167.July4-65.July
18-71.

Parisian Nights :June27-167,170.July4-64.Julyl8-71.
Poor Girl’s Romance, A :June27-170.July4-65.Ju'y

18-71.
Scar Hanan :June27-175.
Smooth as Satin :June27-167.
Tearing Through :June6-74. June20-58.
Texas Bearcat, The :June6-74.
When His Love Grew Cold :JuIy4-64.Julyl8-71.
White Fang:May30-69.Julyll-58.
Wild Bull’s Lair, The:Ju'y4-69.
Youth and Adventure :June20-58.

First National
Abraham Lincoln :Junel3-24.
Chickie :May23-24,25.June6-18.July 11-19.
Classmates :Junel3-24.
Declasse :Junel3-24.July 11-18.
Desert Flower, The:June20-15.June27-23-24.July4-

20 .

Enticement :Junel3-24.
Fine Clothes :June27-23.
Frivolous Sal :Junel3-25.
Graustark :June27-23.
Half Way Girl, The :June27-23.
Her Sister From Paris:June27-23.July4-20.Julyll-

19.

His Supreme Moment :Julyll-19, 20.
Husbands and Lovers :Junel3-24.
Inez From Hollywood :Junel3-25.
I Want My Man :May2-23.Junel3-25.
Just a Woman :Junel3-23.July4-20.
Knockout, The:June27-23.
Lady, The:May23-28.Junel3-24,26.June27-21.Julyll-

18.

Lady Who Lied, The :July4-20.Julyll-18.
Learning to Love :Junel3-24.
Lost World, The :Junel3-25.Julyll-19.
Love’s Wildcrness:Junel3-24.
Madonna of the Streets :Junel3-25.
Making of O’Malley, The:July4-19, 20. Julyll-18.

Julyl8-26.
Marriage Whirl, The :July4-20.Julyll-18.
My Son :Junel3-23.
New Toys :Junel3-25.
One Year to Live :Junel3-25.
Only Woman, The :Junel3-25.
Quo Vadis :Junel3-25.
Sally :Junel3-25.Julyll-18.
Sandra :Junel3-24.
Scarlet West, The :July4-20.Julyll-19.
Sea Hawk, The :Junel3-25.
So Big:Junel3-24.
Soul-Fire :May30-14, 15.June6-17.July 11-19.
Talker, The:May30-16.June27-22.
Thief in Paradise, The :Junel3-25.
White Monkey, The :June20-16.July4-20.

Fox
Ancient Mariner, The :June27-9.July4-9.
As No Man Has Loved :May30-7.Junel3-5.June20-

9.June27-9.July4-8.
Desert Valley :July4-8.
Dixie Merchant, The :Junel3-5 June20-9.
East Lynne: May30-7.Junel3-5.June20-9.June27-9.

July4-8.
Fighting Heart, The:Junel3-5.June20-9.June27-9.

July4-8.
First Year, The:May30-7.Junel3-5.June20-9.June27-

9.July4-8.
Fool, The:May30-7.Junel3-5.June20-9.June27-9.July

4-9.

Havoc :Junel3-5.June20-9.June27-9.July4-9.
Iron Horse, The:May30-7.Junel3-5,6,7.8,9.June20-9.

June27-9.July 4-8.
Johnstown Flood, The :Junel3-5.June20-9.June27-9.

July4-8.
Kentucky Pride :May30-7.Junel3-5.June20-9.June27-

9.July4-8,9.
Lazy Bones :May30-7.Junel3-5.June20-9.June27-9.

July4-9.
Lightnin' :May30-7.Junel 3-4.5.June20-8,9,10.June27-

9.July 4-9.July11-12, 14, 15.July18-6, 7.

Lucky Horseshoe, The:July4-9.
Marriage :Junel3-5.June20-9.June27-9.July4-8.
Part-time Wives :Junel3-5.June20-9.June27-9.July4-

8 .

Seventh Heaven :June27-9.July4-9.
Siberia : Junel3-5.June20-9.June27-9.July4-8.
Silver Treasure, The :Junel3-5.June20-9.June27-9.

July 4-9.
Thank You :Junel3-5.June20-9.June27-9.
Three Bad Men :June27-9.July4-8.
Thunder Mountain :Junel3-5.June20-9.July27-9.July

4-8.

Timber Wolf, The:July4-9.
Wages for Wives :June27-9.July4-9.
Wheel, The: May30-7.Junel3-5.June20-9.June27-9.

JuIy4-9.

When the Door Opened :Junel3-5.June20-9.June27-
9.July4-9.

Winding Stair, The :Junel3-5.June20-9.June27-9.
July4-8.

Metro-Goldwyn
Auction Block, The:Junel3-Ins.June20-Ins. June27-

Ins.July11-Ins.July 18-Ins.
Bardelys the Magnificent: June 13-Ins. June 20-Ins.
June27-Ins.July4-l, Ins.July 11-Ins.July 18-Ins.

Barrier, The: Junel3-Ins.June20-Ins.June27-Ins.
Julyl 1-Ins.—July18-Ins.

Ben Hur :June6-l.Junel 3-Ins.June20-Ins.July 11-Ins.
Julyl8-Ins.

Big Parade, The:June6-l.Junel3-Ins.June27-Ins.
June27-l,Ins.July4-l,Ins.Julyll-Ins.July 18-Ins.

Brown of Harvard :Junel3-Ins.June20-Ins.June27-
Ins.July 11-Ins.July18-Ins.

Buddies : Junel3-Ins.June20-Ins.June27-Ins.,71.Ju!y
4-1,Ins.July 11-Ins.July 18-Ins.

Cheaper to Marry :May30-4.June6-4
Chu-Chin Chow :May30-4.June6-5.
Circle, The :Junel 3-Ins.June20-Ins.June27-Ins. July

4-1.Ins.July 11-Ins.July 18-Ins.
Confessions of a Queen :May30-4.June20-Ins.July

11-Ins.
Daddy’s Gone-A-Hunting:May30-4.June6-5.
Dance Madness : Junel3-Ins.June20-Ins.June27-Ins.

Julyl8-Ins.
Dirty Face :Junel 3-Ins.June20-Ins.June27-Ins.July

11-Ins.
Don’t :May30-4.June5-6.
Denial, The :May30-4.
Exchange of Wives, An :Junel3-Ins.June20-Ins.
June27-Ins.July 4-1.July 11-Ins.July 18-Ins.

Excuse Me :May30-4. June6-4,5.Julyl8-Ins.
Exquisite Sinner, The:Junel3-Ins.June20-Ins.June

27-Ins.July 11-Ins. July18-Ins.
Flesh and the Devil, The:Junel3-Ins.June20-Ins.

June27-Ins.Julyll-Ins.July 18-Ins.
Great Divide, The:May30-4.June6-4.
He Who Gets Slapped :May30-5.June6-4.Junel3-Ins.

Julyll-Ins.
His Hour:May30-4.June6-4.
How Dare You :Junel3-Ins.June27-Ins.JuIy4-l.July

ll-Ins.Julyl8-Ins.
I’ll Tell the World :Julyl8-Ins.
Lady of the Night :May30-5.June6-5.
Lights of Old New York :June6-l.Junel3-Ins.June

20-Ins.June27-Ins. 71.July 4-1,Ins.July 11-Ins.July
18-Ins.

Little Bit of Broadway, A :Junel3-Ins.June20-Ins.
June27-Ins.Julyll-Ins.Julyl8-Ins.

Love.v Mary :Junel3-Ins.June20-Ins.June27-Ins.July
11-Ins.Julyl8-Ins.

Man and Maid :May30-5.June6-5.
Mare Nostrum :June6-l.Junel3-Ins.June20-Ins.,l.

June27-Ins.,Ju!y4-l,Ins.Julyll-Ins.July18-Ins.
Married Flirts :May30-5.June6-4.
Merry Widow, The :June6-l.Junel3-Ins.June20-Ins.

June27-Ins.July 4-1,Ins.July 11-Ins.July 18-Ins.
Monster, The :May30-4.June6-4.
Mysterious Island, The :Junel3-Ins.June20-Ins.June

27-Ins.Julyll-Ins.July18-Ins.
Money Talks :Junel3-Ins.June20-Ins.June27-Ins.

July 4-1,Ins.July 11-Ins.July 18-Ins.
Monte Carlo :Junel3-InsJune20-Ins.June27-Ins.July

11-Ins.July18-Ins.
Mystic, The :June6-l.Junel3-Ins.June20-Ins.June27-

Ins.Julyll-Ins. July 18-Ins.
Navigator, The:May30-5.June6-5.
Never the Twain Shall Meet :Junel3-Ins June20-

Ins.June27-Ins.July 4-1.July 11-Ins.July 18-Ins.
Old Clothes :Junel3-Ins.June27-Ins.Julyll-Ins.
Paris : May23-l.June6-l.Junel3-Ins.June20-Ins.Ju'ie

27-Ins.July11-Ins.July 18-Ins.
Pretty Ladies :Junel3-Ins.June20-Ins.June27-Ins.

Julyl8-Ins.
Proud Flesh :May30-4.June6-4.
Rag Man, The:May30-5.June6-5.Junel3-Ins.June20-

Ins.
Reason Why, Thei:Junel3-Ins.June20-Ins.June27-

Ins.July4-l.Julyll-Ins.
Red Lily, The :May30-5.June6-4.
Romola : June6-l.Junel3-Ins.June20-Ins.June27-Ins.

July4-Ins.Julyll-Ins.July18-Ins.
Sally, Irene and Mary :June6-l.Junel3-Ins.June20-

Ins.June27-Ins.July 4-1.July 11-Ins.July18-Ins.
Scaramouche :June6-1

.

Seven Chances :May30-4.June6-4.Julyll-Ins.
Sinners in Silk :May30-5.June6-5.
Slave of Fashion, The :June6-l.June27-Ins.July4-l.

Julyl8-1.
Snob, The:May30-5.June6-4.
So This Is Marriage :May30-5.June6-5.
Span of Life, The: June 13-Ins.June 20-Ins.June27-

Ins.July 11-Ins.July18-Ins.
Sporting Venus, The :May30-4.June6-5.
Sun Up : Junel3-Ins.June20-Ins.June27-Ins.JuIy4-l.

Julyll-Ins.July 18-Ins.
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Temptress, The :Junel3-Ins.June20-Ins.J une27-Ins.

July4-1-Ins.July ll-Ir.s.Julyl8-Ins.

Time, The Comedian:Junel3-Ins.June20-Ins.June
27-Ins.July11-Ins.July18-Ins.

Torrent, The: Junel3-Ins. June20-Ins. June27-Ins.

July4-1-Ins.July11-Ins.July 18-Ins.
Tower of Lies, The :June6-l.Junel3-Ins.unJune20-

Ins.June27-Ins.July4-l,Ins.Julyll-Ins.July18-Ins.

Unholy Three, The :June6-l.Junel3-l-Ins.June20-

Ins.June27-Ins.July 11-Ins.Julyl8-Ins.
Way of a Girl, The :May30-5.June6-4.
White Desert, The:May30-4.June6-4.
Wife of a Centaur :May30-5.June6-5.
Wine of Youth, The :May30-5.June6-5.
Women and Wives :Junel3-Ins.June20-Ins.June27-

Ins.Julyll-Ins.

Lee-Bradford
Passionate Adventure, The :July4-14.

Paramount
American Venus, The : June6-ll.
Ancient Highway, The:June6-ll.
Any Woman :June20-12.
Are Parents People? :June27-ll,15.Julyll-4.
Back Home and Broke:June6-12.Junel3-12.
Beggar on Horseback :June6-ll.June20-13.June27-

12, 14.July 11-4.July18-5.
Best People, The:June6-ll.June27-12.
California or Bust :June6-ll.
Call of the Canyon :Julyll-4.

Code of the West, The:July 11-4.

Coast of Folly, The:June6-ll.Julyll-4.
Cobra :June6-ll.June27-12.
Conquered :June6-1 1

.

Covered Wagon, The:July4-ll.
Crossroads of the World :June6-ll.
Enchanted Hill, The : June6-ll.June20-12.
Flower of the Night:June6-ll.
Golden Princess, The:June6-ll.
Grounds for Divorce :June27-ll.
Heritage of the Desert:July11-4.
In the Name of Love:June6-ll.June20-13.June27-

14.Julyl8-5.
King, The:June6-ll.June27-12.
Kiss for Cinderella, A :June6-ll.June27-12.
Liberty Special :June6-ll.
Light of the Western Stars :June27-ll,15.Julyll-4.
Little French Girl, The:June27-15.
Lord Jim :Mayl6-Ins.June6-ll.
Lost—A Wife:June20-llJune27-11.15.
Lucky Devil, The:June20-13.June27-14.Julyll-4.

Julyl8-5.
Manhattan :Junel3-13.
Manicure Girl, The:June27-ll,15.
Marry Me! :June27-11.15.
New Brooms :June6-ll.June27-12.
Night Life in New York :June6-ll.June20-13.June

27-14.July11-4.July18-5.
Not So Long Ago:June6-ll,June27-12.Julyll-4.
Old Home Week:June6-12.Junel3-12.June27-14.
Paths to Paradise :June27-ll.July4-12,13.Julyll-3.
Polly of the Ballet :June6-ll.
Pony Express, The :June6-ll.
Quarantine :June6-ll.June27-12.
Rugged Waters: June6-ll.June20-12,13.June27-14.

July11-3.July18-5.
Shamrock, The:June6-ll.
Shock Punch, The:May30-ll.Junel3-13.June27-15.
Son of His Father, A:June6-ll.
Stage Struck :June6-ll.
Stage Door Johnny, The:June6-ll.
Street of Forgotten Men, The:June6-ll,16-Ins.June

6-ll.June20-13.June27-14.July11-3.July18-5.
Ten Commandments, The:June6-ll,Junel3-13.June

27-14.July 11-3.July18-5.
That Royle Girl :June6-ll.
Trouble With Wives, The :June6-ll.
Thundering Herd, The :JuIyll-4.
Too Many Kisses :Junel3-12.
To the Last Man : Julyll-4.
Vanishing American, The:June6-ll.Junel3-13.
Wanderer, The :June6-ll.June27-12.
Wanderer of the Wasteland, A:JuIyll-4.
Whispers :June6-ll.
Wild Horse Mesa :June6-ll.Julyll-3.
Wild, Wild Susan, The :June6-ll.Julyll-3.
When Knights Were Bold :June6-ll.
Womanhandled :May16-Ins.June6-ll.Junel3-13.

Pathe
Black Cyclone: June6-Ins. JunelS-54,55. June20-76.

Jime27-184.Julyll-52,53.

Preferred
Faint Perfume :June27-19.
My Lady’s Lips : June27-19.

Principal
Winning of Barbara Worth, The :June27-10.

Producers Dist. Corp.
American, The:June20-63.
Awful Truth, The :May30-54.June6-78.Junel3-65.
Bad Lands, The:May30,53.June6-77.Junel3-64.
Beauty and the Bad Man :May30-63.June6-87.June

13-84.
Beyond the Border :May30-62.June6-86.Junel3-81.
Brave Heart, The :July4-78.Julyll-72.
Coming of Amos, The:June20-62.June27-157.July

4-71.Julyll-69.
Crimson Runner, The : May30-55,88. June6-79,82.

Junel3-68,73.
Eve’s Leaves: June20-68.June27-168.July4-75.July

11-71.Julyll-73.
Friendly Enemies :May30-52.June6-76.Junel3-61.
Girl of Gold, The:May30-55-65.June6-80,89.Junel3-

69,88.
Hell’s Highroad :June20-65.June27-161.July4-70.July

11 -68 .

Her Market Value:May30-59.June6-83.Junel3-76.
Last Frontier, The :June20-70.June27-173.July4-54.

Julyll-60.

Madame Lucy :Julyll-74.
Made for Love:June20-67.June27-165.
Million Dollar Handicap, The:June20-71.June27-

176.

On the Threshold :May30-60.June6-84.Junel3,77.

Prince of Pilsen, The:June20-73.June27-177.JuIy4-
59.

Private Affairs :May30-61.June6-85.Junel3-80.
Red Dice:June20-61.June27-156.July4-74.
Road to Yesterday, The :June20-60.June27-153.July

4-66.Julyll-66.
Seven Days :Julyll-70.
Shipwrecked :June27-181.July4-63.J uly11-65.

Silence:June6-1 5.Junel 3-21.June20- 14.June27-18.

172.July4-10, 51.July11-2, 59.July18-19.
Silent Sanderson :May30-64.June6-88.Junel3-85.
Simon the Jester: June20-74.June27-180.July4-62.

Julyll-64.
Stop Flirting: May30-51,66.June6-75,90.Junel3-60,

89.

Texas Trail, The:May30-57.June6-81.Junel3-72.
Three Faces East:June20-69.June27-169.July4-67.

Julyll-67.
Untamed Gentleman, The :June20-64.June27-160.
Unknown Soldier, The:June20-73.
Volga Boatman, The : June20-59.June27-152.JuIy4-

58.Julyll-62.
Wedding Song, The :June20-66.June27-164.
Without Mercy :July4,55.Julyll-61.

B. P. Schulberg
Aristocrat, The:June6-9.
Boomerang, The :June6-8.Julyl8-18.
Breath of Scandal, The:June6-8.
Capital Punishment :June6-8.
Dancing Days :June6-9.
Eden’s Fruit :June6-9.
Exclusive Rights :June6-9.
Girl Who Wouldn’t Work, The:June6-9.
Horses and Women :June6-9.
Lew Tyler’s Wives :June6-9.
Other Woman’s Story, The:June6-9.
Parisian Love:June6-9.
Plastic Age, The:June6-9.
Poisoned Paradise :June6-8.
Poor Men’s Wives :June6-8.
Rich Men’s Wives :June6-8.
Romance of a Million Dollars, The :June6-9.
Shameful Behavior :June6-9.
Shenandoah :June6-9.
Shopworn :J une6-9.
Studies in Wives :June6-8.
Virginian, The:June6-8.
With This Ring:June6-9.
Worst Woman, The:June6-9.

Truart
Age of Indiscretion :June27-Ins.
Dumb Head, The:June27-Ins.
Dollar Down :June27-Ins.
Hurricane, The :June27-Ins.
Lightning :June27-Ins.
Lodge in the Wilderness, The :June27-Ins.
Marrying Money :June27-Ins.
Life of a Woman, The : June27-Ins.
Morals for Men :June27-Ins.
Morganson’s Finish :June27-Ins.
Pals :June27-Ins.
Reckless Sex, The:Junel3-20.
Salvage :June27-Ins.
Silent Witness, The :June27-Ins.
Soiled : Junel3-20.
Souls for Sables :June27-Ins.
Sporting Chance, The :June27-Ins.
Tale of a Vanishing People :June27-Ins.
Thoroughbred, The:Junel3-20.
Torrent, The:Junel3-20.
Travis Coup, The:June27-Ins.
Three in Exile :June27-Ins.
Verdict, The: Junel3-20.
Virgin, The:Junel3-20.
Where the Worst Begins :June27-Ins.
Wrong Coat, The :June27-Ins.
Wild Girl, The:June27-Ins.

Universal
Beauty and the Brute :Junel3-2.
Beautiful Cheat, The:Junel3-3.
Dangerous Innocence :June27-2.July 11-11.
His People :Junel3-3.
Home Maker, The :Junel3-3.
I’ll Show You the Town: June27-2.Julyll-10.Julyl8-
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Little Giant, The :Junel3-3.
My Old Dutch :May23-5.Junel3-3.
Peacock Feathers :Junel3-2.
Siege :Junel3-3.June27-2.July11-10.July 18-11.
Sporting Life, The : Junel3-3.
Still Alarm, The :Junel3-2.
Teateir, The :Junel3-3.June27-2.July 11-11.July 18-11.
Two Blocks Away :Junel3-3.
White Outlaw, The : Julyl8-75,79,81.

Warner Brothers
Eve’s Lover :June6-6,7.
How Baxter Butted in :July4-15.

Short Features
Anchor

Radiant Comedy Features :Julyl8-23.

Criterion Classics
Honeymooners in Grand Canyon: June 13-60. June

20-66.Julyll-63.

Davis
Cinema Stars :June27-119.
Fragments of Life : Junel3-18.June27-119.
Hey, Fellows :Junel3-18.June27-119.
Mystery Box, The :Junel3-18.June27-119.Junel3-18.

June27-119.

Power God, The :Junel3-18.
Sheiks and Shebas : Junel3-18.June27-119.

Educational
Air Tight:Julyll-16.
Bobby Vernon Comedies: June 27-Ins.July 11-16,1".

Julyl8-15.
Bright Lights :Julyll-16.
Cameo Comedies : June27-Ins.Julyl8-15.
Christie Comedies :June27-Ins.Julyl8-15.
Curses :May30-9.
Don’t Pinch :Julyll-16.
Felix the Cat:June27-Ins.Julyl8-15.
French Pastry :JuIyll-16.
Great Guns :Julyll-16.
High Gear:Julyll-16.
Iron Mule, The:May30-9.
Jimmie Adams Comedies :June27-Ins.Julyl8-15.
Juvenile Comedies :June27-Ins.July18-15.
King Cotton : June6-13.
Kinograms :June20-7.June27-Ins.July18-15.
Lupino Lane Comedies :June27-Ins.Julyl8-15.
Lyman H. Howe’s Hodge- Podge : June 27-Ins. July

18-15.
Mermaid Comedies : June27-Ins.Julyl8-15.
Tuxedo Comedies :May30-9.June27-Ins.July 18-1 5.

Walter Hiers Comedies :June27-Ins.JuIyl8-15.

Film Booking Offices
Adventures of Maisie :June27-137.
Bray Cartoons :June27-137, 171.
Stan Laurel Comedies :Junel3-78.

Fox Film Corp.
Fox News: May 30-7, 12,13.June 13-10.June27-9, 138,

140.

July4-4.Julyll-14.
Fox Varieties: May 30-7.June 27-9,138, 141.July 4-4.

July 11-14.July 18-9.

Imperial Comedies : May30-7.June 27-9, 141.July 4-5.
July 11-14.July 18-9.

Married Life of Helen and Warren, The: May30-7.
June27-9, 138, 140.July11-14.July 18-8.

O. Henry Stories :May30-7.June27-9, 139,140.JuIyll-
14.Julyl8-8.

Van Bibber Comedies :May30-7.June20-10.June27-9,

141.

Julyl8-8.

Pathe
Aesop’s Film Fables :June6-Ins.
Alice Day Comedies :June6Ins.
Ben Turpin Comedies :May23-186.June6-Ins.
Brides of All Lands :June6-Ins.
Bull and Sand :June27-74.
Breaking the Ice : June27-76.
Butter Fingers :June27-76.
Charlie2Chase Comedies :June6-Ins.
Clyde Cook Comedies :June6-Ins.
Cold Turkey :June27-73, 76, 77.
Giddap:June27-74,76.
Glenn Tryon Comedies :June6-Ins.
Good Morning Nurse :June27-76.
Green Archer, The:June6-Ins.
Hal Roach Comedies :June6-Ins.
Harry Langdon Comedies :June6-Ins.
Haunted Honeymoon, A:June6-Ins.
Hold My Baby :June6-Ins.
Honeymoon Hardships :June27-73, 76.
Idaho :June6-Ins.
Iron Nag, The :June27-74,76,77.
Janie and the Waning Glories :June6-Ins.
Lion’s Whiskers, The:June27-74,76.
Lizzies of the Field : June27-76.
Lloyd Comedies :June6-Ins.
Love and Kisses :June27-73, 76,77.
Mack Sennett Comedies :June6-Ins.
Our Gang Comedies :June6-Ins.
Over There-Abouts :June27-76,77.
Pathe News:June6-Ins.
Pathe Review :Julyll-76.
Play Ball :June6-Ins.JuIy4-84.
Prettiest Girl I Know, The :June6-Ins.
Rainy Knight, A:June27-73.
Ralph Graves Comedies :June6-Ins.
Romeo and Juliet :June27-76.
Sneezing Beezers :June27-74,76.
Spats Comedies, The :June6-Ins.
Sportlights :June6-Ins.
Stereoscoripcs :June6-Ins.
Sunken Silver :May30-84.June6-Ins.Junel-3-92.
Super-Hooper-Dyne-Lizzies :June27-74 76
Tee for Two :June27-73,76.
Topics of the Day :June6-Ins.
Wild West:June8-Ins.

Red Seal
Animated Hair Cartoons :June27-136.
Film Facts :June27-136.
Gems of the Screen :June27-136.
Ko Ko Car Tunes :June27-136.
Flirting With Death :June27-136.
Marvels of Motion :June27-136.
Out of the Inkwell :June27-136.
Thru Three Reigns :June27-136.

Universal
Ace of Spades :May23-3.June27-145.
Blue Bird Comedies :May23-3.June27-142.
Century Comedies: June 20-2. June 27-142.July 4-3.

Julyl8-12,13.
Fast Express, The:June20-2.July4-3.
Fast Steppers :June20-2.July4-3.
Fighting Ranger, The:May30-2,3.June20-2.
Great Circus Mystery, The :June20-2.July4-3.
International News :June27-144.
Iron Man, The:June20-2.July4-3.
Leather Pushers :June20-2.
Radio Detective, The:June27-145.
Riddle Rider, The :June20-2.July4-3.
Scarlet Streak, The :June27-145.
Strings of Steel :June27-145.
Winking Idol, The :June27-145.
Wolves of the North :June20-2.July4-3.
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THEATRE CONSTRUCTION
AND EQUIPMENT

Coos Bay Amusement
Company Building

New Playhouse
Robert Marsden, Jr., manager of the

Coos Bay Amusement Company, Marsh-
field, Ore., has announced that Marshfield
will have three motion pictures in opera-
tion by September 1 of this year. These
will be the Egyptian, now under construc-
tion, the Noble, and the Blue Mouse, giving
Marshfield a total theatre seating capacity

of about 2,750.

No expense is being spared to make the

new Egyptian the finest theatre in the state

of Oregon, with the possible exception of

one or two houses in Portland. In order

to be able to incorporate the latest ideas in

theatre construction into the Egyptian, Lee
Thomas, the architect, and Robert Mars-
den, Jr., have made a tour of all the best

theatres in Washington, Oregon and Cali-

fornia, and while the Egyptian will not

have the seating capacity of some of the

theatres in the larger cities, yet in point of

elegance, service and comfort it will be

second to none on the Pacific coast.

After the completion of the Egyptian,

the Noble theatre will continue to operate

as a first class picture house, although when
the present contract for pictures expires,

which will be within two months, it is

planned to reduce the price of general ad-

mission to 25 cents.

To answer the demand for cheaper pic-

tures the Blue Mouse will operate with the

best of second run pictures and at a price

of 10 and 15 cents.

New Building Code Is

Put in Operation
in New York

A new standard building code became
effective in New York State on July 1,

carrying provisions that will be of great
importance not only to the owners of
present motion picture theatres in that

state but also to those who will erect

houses in the future. The new Code has
been in the process of formulation for the

past several years, having been started

shortly after a catastrophe that occurred
in Washington, D. C. The new Code is

being printed and distributed by the New
York State Industrial Commission. One
of the new features in connection with the

inspection of motion picture theatres in

New York state on and after July 1, lies in

the fact that the work will not only be

done, with a few exceptions, by the State

Troopers, but the certificates of compliance
with the law will hereafter be issued by the

Superintendent of the State Police, rather

than the head of the Labor department.
* * *

Owing to the fact that legislation last

winter exempted twenty cities in the state

from the provisions of the State Building

Code, while the enforcement of the Code
in twenty-eight other cities will be done
through the law enforcing agencies of the

cities themselves, the situation at first

glance is rather a complex one.

The 20 cities having their own building

codes and as such exempt from the provi-

sions of the new state code are New York
City, Albany, Binghamton, Buffalo, Elmira,

Lockport, Long Beach, Mount Vernon,
Newburgh, New Rochelle, Niagara Falls,

Poughkeepsie, Rochester, Schenectady,
Syracuse, Troy, Utica, Watertown, White
Plains and Yonkers. •

The 28 cities which will enforce the pro-
visions of the state code through their own
enforcing agencies are Amsterdam, Auburn,
Beacon, Canandaigua, Cohoes, Cortland,
Dunkirk, Fulton, Gloversville, Hornell,
Ithaca, Jamestown, Johnstown, Kingston,
Lackawanna, Little Falls, Middletown,
Norwich, Olean, Oneida, Oneonta, Oswego,
Plattsburg, Rensselaer, Rome, Saratoga
Springs, Sherrill and Watervliet. Each of

these places will receive a copy of the new
state code with instructions to enforce the

same.
* * *

In a dozen other cities in the state, the

motion picture theatres will be called upon
to comply with the law as it is represented
in the state code, by the Industrial Com-
missioner himself, who will not only make
the necessary inspections but will also issue

the certificates of compliance. This group
includes Batavia, Corning, Geneva, Glen
Cove, Glens Falls, Hudson, Mechanicville,

North Tonawanda, Ogdensburg, Port Jer-

vis, Salamanca, and Tonawanda.
The new building code, while devoting

considerable space to booths and projection

machines, makes no change in the law as it

now exists.

When it comes to the matter of exits,

the new state code goes into great detail.

All exits in motion picture theatres built

on and after July 1, must not be less than

44 inches in width. At the present time the

widths of exits in New York state can not

be less than 36 inches to each 100 persons

capacity. This capacity is determined by
the number of fixed seats plus an allowance

of one person for every three square feet,

where standing room is possible, but such

standing room is not to include aisles,

passageways or lobbies.

Exits heretofore constructed where only

two are called for, and where one is of a

width less than specified, the law now pro-

vides that such exit must be reconstructed

or an additional one be provided, in either

case, the exit not to be less than 44 inches

in width.

In relation to the projection booth, rule

402 provides:
“Shutters at the projection and other openings

shall be maintained in proper working condition

and equipped with suitable fusible heat releasing

device which shall be tested daily.

**No combustible material of any sort whatever
shall be permitted or allowed within the booth,

except film used in the operation of the machines .

**An approved fireproof box with self closing

cover shall be provided for the storage of films

not in use.

“A metal pail or box filled with sand shall be
provided for hot carbons.

**Smoking shall not be permitted in projection
rooms and a *no smoking* sign shall be posted in

a conspicuous place in the booth.
**The door of the projection booth shall be pro-

vided with an effective self closing device and shall

be kept closed while the booth is in operation.
“A fireproof receptacle with a self closing cover

shall be provided for film clippings and waste and
all clippings and waste shall be kept at all times in

such receptacle until removed from the premises.9 *

Some elasticity to the provisions of the

Code, however, are provided for in that

any party who believes that the provisions

of the Code are working an unnecessary
hardship to his house or business, may file

a petition with the Industrial Board for a

modification.

A modern theatre in 1913. Morse theatre, in the Rogers Park district of Chicago
which was operated by the Fulton brothers. It has since been converted into

a garage.
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Thefinal safeguardfor success—

EASTMAN
POSITIVE FILM

To make the most of a picture from

the box office view point you carefully plan

the publicity notices, newspaper advertise-

ments, lobby displays, tie-ups.

But one more safeguard for success

remains—photographic quality. Look in the

film margin for the black-lettered identifi-

cation “Eastman” and “Kodak” and you

know that the screen will show all the

quality of the negative.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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WE HAVE TRAVELED THE WORLD OVER,
HUNTING FOR A PERFECT EV’GS ENTERTAINMENT
OUR JOURNEY IS OYER - WE HAVE FOUND IT AT THE

m 33rftmm
W BERWYN. ILjy

SUN-MON. Jiilij 56

Tim MEIGHAN

TUE VVED. July 7-8

"QUO VADIS "

THE SWEDISH AMBASSADOR WINS! This ballyhoo, or float, whichever you
choose to call it, won three prizes for Earl Johnson, prominent Berwyn exhibitor,
in the Fourth of July parade in that suburb. He won a prize for the oldest car
(a 1911 Ford); a prize for the best advertising float; and a prize for the funniest
costumes. And then the greatest prize of all: New business for his theatre.

When Earl bought the car for $9 it ran so quietly that he took out the connecting
rod bearings so that the parade wouldn’t be without its noise.

CHICAGO PERSONALITIES
By J. S. .

GARRETT GRAHAM and Lou Kramer have returned from Cedar
Rapids, la., where they conferred with “Doc” Holah relative to the

part Universal’s “See America First” train will take in the “Greater
Movie Season” campaign in Chicago.

T 7 NIVERSAL’S caravan will reach Chi-

cago in about 10 days when it will

launch a twofold campaign. First, it will

film many civic enterprises in the city, an
undertaking in which it has the co-opera-
tion of the Chamber of Commerce and
city officials.

As its second mission, it will be an in-

tegral part of the “Greater Movie’’ drive,

aiding the exhibitors who participate in

convincing the public that the motion pic-

ture theatre is a year-around place of en-

tertainment.
At every stop the Universal train has

had the whole-hearted co-operation of city

executives and civic bodies, and its recep-
tion in Chicago will be no exception.

^ *

The “Greater Movie Season” drive shift-

ed to Peoria and environs this last week,
with Ralph Kettering hieing himself to

those parts to assist Charley Nathan in

launching the campaign in that section.

Nathan, president of the state exhibitor or-

ganization, has been a regular attendant at

the Chicago meetings and he is so con-

vinced of the possibilities of the movement
that he requested expert co-operation.

* * *

While most people had their minds on
iced drinks, Sam Schaefer, of the Well
known Illinois Theatre Supply Company,
gum-shoed out and gathered in a supply
of brand new chairs. All he has got to

do now is sell ’em—and anybody who
knows Sam knows that he can do that.

* * *

Harry Lorch was among the first to

greet W. H. Heasmgn, Colonial theatre,

Danville, on his return from the Coast.

W. H. and friend wife brought back sam-
ples of California sun and salt from the

Pacific.
;J: %

Pathe News plan, inaugurated not so

long ago, of distributing two local issues

of the News each week, has met with in-

stant success among the exhibitors.

Through Pathe’s innovation it’s news while
it’s on the screens.

* % *

Florida has been the roosting place for

Ted Schlanger, booker for the Gregory the-

atres, during the last two weeks. If Ted
returns with stories about the whales he
caught we’ll have our pop gun in readiness.

* * *

Lewis R. Lipstone, who has been with
the B. & K. organization since its inception,

has been promoted to managing director of

all the company’s orchestras.
* *

Our newest benedict : Henry Stickel-

rnaier, general manager of Theatres Oper-
ating Company, Peoria, whose bride was
Rose Mary McMahon. Now Henry’s one
of us.

* * *

John Flinn, vice-president and general

manager of Pro-Dis-Co, was a week-end
visitor in Chicago. It was not a business

trip, but rather a few pleasant hours with

his parents.
* * *

And we have among us one of those

home builders that the papers and the real

estate agents talk so much about. None
other than Ed Brichetto, whose self-con-

structed bungalow (he’s even been reading

the Sears, Roebuck literature) is on the
shore of Gage lake. And such a name for
a homey place, “Pee Wee.”

* * *

Elmer Rutishauser has closed his Clark
theatre, in Clark street near Wilson, for
redecorating and remodeling. A new or-
gan will be installed, and the house will

open in the fall with vaudeville and pic-

tures.
* * *

Charley Pyle will open his new theatre in

Danville on Labor Day. Charley’s expand-
ing speedily. Only recently he took over
the Victory at Kokomo, Ind.

* * *

Sam Abrahams departed for Palestine
last week wealthier by one hot water bot-

tle, one nightie with pink ribbons and a

handbag. These were among the gifts

from friends who surprised Sam with a

farewell dinner at the Covenant club.

Present were Jack Miller, Bill Sweeney,
Ludwig Seigel, toastmaster, Charley
Nathan, I. Maynard Schwartz, Dave Dubin,
William Hershberg, Simon Simansky, Sid-
ney Selig, Jack Sampson, J. A. Steinson,

Si Greiver, Harry Lorch, Roy Alexander
and Eddie Grossman.

* * *

Found John Dromy sweltering at the

Midwest Theatres offices, but this is the

booking season, so John must be patient

until September before he can turn up his

nose at his co-workers and walk out smil-

ing with nothing to do for 14 days and
nights.

* * *

Burton Bidwell is a new addition to the

Balaban & Katz staff. He is in charge of

the art department. Now you know the

reason for the nice looking ads in the

daily papers.
^ ^

Oscar Doob is taking a Lunnon cabby
driver’s vacation. Dressed in the latest,

a pair of golf pants, he is spending his

hours at the various theatres keeping cool.

What a vacation.

* * *

Alec Manta„ Indiana theatre at Indiana
Harbor, talked business and nonsense with

/. L. McCurdy over at the Gregory offices

last week.

K-M Exhibitors Win
Reduced Licenses for

Jackson County Houses
( Special to Exhibitors Herald )

KANSAS CITY, MO., July 14.—Sel-
dom has the benefit of organized effort

been more forcefully or more frequently
demonstrated than in the Kansas-Mis-
souri territory the last two months. The
latest victory for the exhibitors is the
lowering of a prohibitive license on the-

atres in Jackson county, in which Kansas
City is located. The decrease was ob-
tained through a sound, logical appeal by
the exhibitor body to the county court,

which rendered a fair and impartial judg-
ment at a special hearing.

The old license scale called for an an-
nual tax of $100 for all theatres of more
than 600 seats and for $50 for theatres
with less than 600 seats. The new court
order, which went into effect on July 4,

reads

:

Upon each motion picture show in Jackson
County, Missouri, given or conducted in a build-
ing in an inclosure in said county, the license
tax therefore is hereby fixed and imposed in the
sum of $5 per year for each 100 seats or fraction
thereof, provided that the minimum license tax
for any motion picture theatre shall be $25 per
year or pro rata for a shorter period thereof, and
that the maximum license tax for any motion
picture theatre shall be $50 per year or pro rata

for a shorter period thereof.

i

r
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j)(arr & Colton
J/Jmerica's finest Oiyan

Used By These Prominent Exhibitors

As A Feature Attraction
More and more exhibitors every-

where are appreciating the

“drawing power” of the golden

throated Marr & Colton organ.

The glorious richness of tone

qualities, the versatility and the

ability to interpret the sentiment

of motion pictures have made
the Marr & Colton, “Amrica’s
Finest Organ,” a feature in well

known theatres throughout the

country.

Marr & Colton build organs for any size or type of theatre.

WRITE FOR OUR BEAUTIFUL CATALOG.
ASK ABOUT OUR EASY PAYMENT PLAN.

The Marr & Colton Co.
Factories—Warsaw, N. Y.

Eastern Sales Office, 437 Fifth Avenue, Neiv York

Western Sales Office, 906 Merritt, Bldg., Los Angeles, Calif.
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It Will Pull Like aW&rld Series

Allene Ray^ValterMiller
From the story/y c/o/}/7 A/fcO/'C/tF

Even without the baseball background it would be a
history-maker among serials.

It’s speedy, like a big league team. It’s clever, like
4

‘inside” baseball. It’s great to look at, like a cham-
pionship team.

Pafheserial
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Money Reviews!
THE DAILY Mirror says:

“The kind of entertainment forwhich one ordinarily
pays $5.50. Ann Pennington (in person). Norma
Shearer impersonating Frances White; Zazu Pitts

as the Prima Donna. Be stire and put * Pretty

Ladies’ on your MUST list. It’s the kind of picture

you’ll enjoy seeing more than once.”

AND THIS from the Journal:
“If 1 had a hat on I’d take it off to Monta Bell who
directed ‘Pretty Ladies.’ It is one of the best pictures

of the season. The story deals with pretty ladies of
a big musical show. There are gorgeous scenic
effects, beautiful chorus girls and a living chan-
delier with some of the scenes done in color. It is a
great picture. Don’t miss it,”

\ THE N.Y. Times says:
' "A thoroughly worthwhile fdm. Monta Bell the

director deserves the highest Praise for this piece of
work. Background isihe Follies’ and a very fine

one they make. You get a vivid sense that all these
people are real. Constant little human touches. It

is a pleasure to see so fine an actress as Zazu Pitts

in a role so worthy of her gifts. Tom Moore is ex-

cellent, the others are all as gay and colorful and
beautiful as they should be. vThe picture is a
triumph.”

AND THE Telegraph:
“Monta Bell scores again tvith ‘Pretty Ladies’. He
has turned out a picture of remarkable entertain

-

ment value. It is really a very sophisticated birds-eye

view of back stage life. It contains some of the best

natural color scenes yet made.”

Another
Box-Office

Clean-up

Monta J |

Bells T
I

production

PRETTY LADIES
rvith zasu Pitts

Tom Moore
Lilyan Tashman
Ann Pennington

THE EVENING Post says
'Elaborate revue scenes are presented in color for

he benefit of people who have never been to a revue
n the ‘sticks.’ All of it w :

ll be received u ith cheers.

Vill Rogers, Eddie Cantor, and other principals

ire impersonated.”

AND THE N.Y. American
“If the footlights hold a glamor for you don’t sta\

away from this picture. All the atmosphere of back
stage is given in the picture. There are scenes in

color of the revue performance, with imitations of
many well-known actors. It is a picture worth get-

ting excited about.”

Member Motion Picture Producers and Distributors of America, Inc. President

Entered, as Second-class matter August 20, 1917, at the Post Office at Chicago, III., under the act of March 3, 1879.

Published weekly at 407 South Dearborn St., Chicago. Subscription $3.00 a year. Single copies, 25 cents.
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HERALD LEADS

EXHIBITORS HERALD is the

preferred advertising medium of the

motion picture industry.

In the first six months of 1925 the

HERALD published a larger volume

of paid advertising than any other

publication in the field.

This means—plainly—that the adver-

tising intelligence of the motion
picture industry has elected the

HERALD to leadership in the field.

HERALD LEADS
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A drama of the high and low places

of metropolitan life, with a theme of

tremendous heart interest

by ROY DEL RUTH
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Jet's Get DoiOn to

BRASS TACKS

peaking of
pastperformance

/ou know what company released last season :

"MANHANDLED ADVENTURE
"THE NIGHT CLUB TOO MANY KISSES
"NORTH OF 36 FEET OF CLAY
FORBIDDEN PARADISE LITTLE FRENCH GIRL"

WAGES OF VIRTUE MISS BLUEBEARD"
’’FORTY WINKS" • PATHS TO PARADISE" •

ARE PARENTS PEOPLE? "DRESSMAKER FROM PARIS

"PETER PAN" MANHATTAN"
THE SHOCK PUNCH" OLD HOME WEEK"

"WANDERER OF THE WASTELAND"
"THE COVERED WAGON"
"LIGHT OF WESTERN STARS"
"THE THUNDERING HERD"
"NEW LIVES FOR OLD"
THE BORDER LEGION"



4 EXHIBITORS HERALD August 1, 1925

RICHARD DIX
BETTY BRONSON
DOUGLAS MacLEAN
BETTY COMPSON
BILLIE DOVE
NOAH BEERY
WILLIAM COLLIER*

NEIL HAMILTON
WARNER BAXTER
CAROL DEMPSTER

BEBE DANIELS
ADOLPHE MENJOU
ERNEST TORRENCE
GRETA NISSEN
RICARDO CORTEZ
BESSIE LOVE
ESTHER RALSTON
HARRISON FORD
VIRGINIA VALLI
GEORGE HACKATHORNE

RAYMOND GRIFFITH

RUDOLPH VALENTINO

WALLACE BEERY
LOIS WILSON
FLORENCE VIDOR
RAYMOND HATTON
MARY BRIAN
PERCY MARMONT
JAMES KIRKWOOD
DOROTHY GISH

arc inTHE GREATER FORTY

of Directors
D.W. GRIFFITH
ALLAN DWAN
WILLIAM HOWARD
FRANK TUTTLE
ALFRED E. GREEN

JAMES CRUZE
IRVIN WILLAT
MONTA BELL
MALCOLM ST.CLAIR

PAUL BERN

HERBERT BRENON^0

RAOUL WALSH
VICTOR FLEMING
GEORGE B. SEITZ
EDWARD SUTHERLAND

areinTHE GREATERFORTYcH

§pe&ingofBig Stage Hits
Y"THE BEST PEOPLE

11 "COBRA" " NOT SO LONG AGO "Y
"NEW BROOMS" "KISS FOR CINDERELLA" ’ BEGGAR °N HORSEBACK

"

are inTHEGREATER FORTY
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Cpeakmg of Special Productions
<3 Backed by Big National Exploi-

tation Campaigns—
cj/

3
$50,000 LIBERTY MAGAZINE PRIZE STORY • • •

C\>
"POLLY OF THE BALLET* EXCELLA MAGAZINE TIE-UP •

f

"the AMERICAN VENUS" "KISS FOR CINDERELLA" "NIGHT LIFE OF NEW YORK"
"THE PONY EXPRESS* "NOT SO LONG AGO* "WOMANHANDLED"

"THE TROUBLE WITH WIVES*

J"-^> are inTHEGREATER TORTY

^peaking of Comedies
GLORIA SWANSON in "STAGE STRUCK" (a super-"MAN HANDLED")
DOUGLAS Mac LEAN in the sequel to "23/2 HOURS' LEAVE"
RAYMOND GRIFFITH in"ON DRESS PARADE" and H STAGE DOOR JOHNNY"
BEBE DANIELS in "WILD WILD SUSAN"
RICHARD DIX in "THE LUCKV DEVIL"
ADOLPHE MENJOU in "THE KING ON MAIN STREET"
ALLAN DWAN'S "NIGHT LIFE OF NEW YORK"
MALCOLM ST. CLAIR’S "THE TROUBLE WITH WIVES"

are inTHE GREATER FORTY

Qpeakinjs of Books the Whole Country

Reading and Wants to See
HAROLD BELL WRIGHTS latest -’A SON OF HIS FATHER"
PETER B.KYNE S latest- • "THE ENCHANTED HILL"
JAMES OLIVER CURWOODS latest- "THE ANCIENT HIGHWAY"
JOSEPH C. LINCOLN'S latest "RUGGED WATER"
EDWIN BALMER'S latest "THAT ROYLE GIRL"
JOSEPH CONRAD'S immortal " LORD JIM"
CONINGSBY DAWSON'S "THE COAST OF FOLLY"
ZANE GREY'S "WILD HORSE MESA"
ZANE GREY'S "THE VANISHING AMERICAN"

IS

ate inTHEGREATER FORTY



6 EXHIBITORS HERALD August 1, 1925

Opeaking ofthe QreatestBox
C) Office andPrestige Pictures

you couldpossibly buy -•

CECIL B.DeMILLE'S "TheTEN COMMANDMENTS"

JAMES CRUZES "The PONY EXPRESS'
ZANE GREY'S "Hie VANISHING AMERICAN"

DWGRIFFITH'S "THAT ROYLE GIRL"

HERBERT BRENON'S "Hie STREET* FORGOTTEN MEN"

GLORIA SWANSON'S "The COAST OF FOLLY"

THOMAS MEIGHAN'S "The MAN WHO FOUND HIMSELF"

SIDNEY OLCOTT'S "NOT SO LONG AGO"

POLA NEGRI'S "FLOWER OF NIGHT"
JOSEPH CONRAD'S "LORD JIM"

are in the Greater Forty
and

Qpeaking ofbookings
not only thefirst run accounts
in the cities ** but all the real
showmen in towns ofall sizes
are booking

e Greater FortyCYh
(paramountpictures

"

tfPirhirtvJf
‘
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AT their feet lay the
lA crumpled thing that had
been a man— a slimy reptile

in human guise.

With his evil stories he had
threatened their lives. One
word, fouler than the rest

—

and with the instant sharp

crack of a revolver, his life

had been blotted out.

Who dared to take the law

into his own hands— to risk

paying with his own life for the life of this

wretch ?

Was it Jim— the seedy confidence man

—

who could not bear to hear the name of the only

woman he had ever loved sullied?

Was it Phil, the prosperous man of affairs,

whose reputation and home were in deep danger?

Could it be Norma—lovely Norma—who had
heard from those vile lips the story that had been
kept from her for twenty years?

Who?

This is the mystery that is solved in Max Marcin’s play

ENCE”
The outstanding dramatic success of New York’s

current theatrical season. Now being produced as

a great photoplay with an imposing cast directed

by RUPERT JULIAN under the personal

supervision of

CECIL B. De MILLE

For Release by PRODUCERS DISTRIBUTING CORPORATION
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BILLIE DOVE - ANN PENNINGTON -

NALCOLN WAITE -I FARRELLrDONALD

NAPOLEON,

9he horse marfe

THE KING OF ATT
nd oT

Fox Film Co rpo rati oil
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WE STERN STARS
typical 'YYUql thrills

First of his pictures for the new season

—

ready now for August play-dates—and the

best Mix attraction you ever played!

WILLIAM FOX 'presents

%mW)c
in

LUCKY
SHOE
^4 Cowboy of the Wild West Romances in oldSpain

Story by ^Robert Jord ^ J. G.BIYSTONE Production.

fox film Co pj oration.
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4 solid
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SKouras Bros.
and

William Goldman
m

I

St Louis

^Fox "product means

‘Sox Office prosperity l

mmmmmm
Fox Film Corporation,
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Here is a pleasing novelty for your patrons!

The exhibitor is fortunate who has Kentucky Pride

among his Fox Supreme Attractions—a picture deal-

ing with the excitement and the romance of race

horse breeding in the Blue Grass region of Ken-

tucky, and the fortunes of the great families whose

history is linked to that of the thoroughbred.

A beautiful picture, splendidly produced by

William Fox, directed by John Ford, with Man
O’War, Negofol, Morvich, Fair Play, The Finn,

Virginia’s Future, Confederacy and other great race

horses as the equine actors, and Henry B. Walthall,

Gertrude Astor and J. Farrell MacDonald in the

merely human roles.

HAVOC rwith GEORGE O BRIEN - MADGE BELLAMY ~ LESLIE FENTON
MARGARET LIVINGSTON -WALTER MCGRAIL — EULALIE JENSEN

fax Film Corporation.

HAVOC
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eaurasao

JAMES MARCUS WALLACE Mc DONALD

Now playing

KEITH—ALBEE
Magnificent $5,000,000

PALACE THEATRE

MADGE
BELLAMY

jay

HUNLan

Cleveland, Ohio

Following triumphant pre-release showing
at New York Strand Theatre

New Box-office Records Will

Be Established With the

WILLIAM FOX
motion picture

POTIS
HARLAN

J. FARRELL
Mac DONALD

John Cjoldens stage triumph
c
The play that brohe the ‘world's record

"

JOHN FORD Cprodwftion
Scenario by ^ prances ^Marion

Thy by Tran^i Bacon and °U)inchell Smithy

BRANDON
HURST

ETHEL

.

CLAYTON

EDYTHE
CHAPMAN

RICHARD
TRAVERS

HAVOC mighty drama ofwar-dazed women !

fox Film Gorpo rati oil
Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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Who Is Daniel T. Clary?

How Big is Lincolnton, Ga.?

Daniel T. Clary is the owner of the Amuzu Theatre

in Lincolnton, Ga. Lincolnton’s population is 600.

Mr. Clary ran his show on Tuesday nights for a year

at a loss and closed down. And then he

—

Subscribed to Exhibitors Herald

“After subscribing for Exhibitors Herald, I selected

pictures that made good for other exhibitors and

opened up again on Tuesday night,” writes Mr. Clary.

“In a short time I brought this night up to the best

night of the week.”

See Page 25

NOTE

Mr. Clary pays for and receives the same issue of

EXHIBITORS HERALD* as his brother exhibi-

tor in the larger cities. There is no other.

^Member of the Audit Bureau of Circulations

uiiiiiiiiinininniniiiiiiiiiininiiiiiinniiiinininiiiininininininmnimiiiiiniiiiiiimiiiiiisiniiiiiiiiinniiiii»iiiiin» |||||lllllllliri1111111

iriiiiiiiiiiiiiiitiiiiiiiiiiitiiniiiiiniiinHiiiiiiiiiiiiiiiiiiiiiiiiniiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiicEiiiiiiiiiiiiiitiiiiiiiiiiniiiiMiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiHiiiiiiiiiinuniiiiim.iniiLijjlUf
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Off with a BANG!
JUST RECEIVED FROM THE
Coast—-the first of Art Acord’s fast

group of Blue Streak Westerns! We’ve

seen it—and it’s there. It proves what

we’ve been telling you— that Blue

Streak Westerns are the finest Western

features that Universal, or anybody

else, has ever produced! See your

Universal Exchange for the complete

details.

>S

M
'p.

/

%

With a splendid

supporting cast

including

DARKIE
Acord’s Wonder Horse

/

Written and directed by

AL ROGELL

f
ProducedLrdeosedby

UNIVERSAL
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ofyears best
in one month-

md AUGUSTatth

Ixrhi national Pictured
Bedtbij

Members tf Motion Picture Producers and Distributors of America Inc."-Will Hays jWsuient

I
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Here’s
starma<®l
Horn Geor^

n°vel,
B^puction,Xbis^ v

the t*oS9
pirecte^i

story

directs*

entertaj

'TH^KNOCKOUT”’-w-

p.purriryj1"*/'” *«
woi^-mafcer. An Ear|

Auction directed byLambertFrom story by M D r rT"
Editorial directionM

C”wford-

Hie k ** Marion FairfaxHts best p,cture to date. ^
<

Foreign Rights Controlled by V_
Firat National Pictures Inc

383 Madison Avenue. New \btk f

Isn’t it Amazing?

Isn’t it amazing the array of

money-makers FIRSTNATIONAL

has been, and is giving exhibitors

month after month?

That’s what might be called de-

pendable service with a big D. S.

It’s no wonder the big showmen

are booking the entire Winner

Group for next season.
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drama/
#

,

presents

*<%'LADY
WHO LIED

'Jrom ROBERT H1CHENS’ SNAKE BITE
WITH

Lewis Stone, VirginiaMi
and Nita Naldi

Directed by EDWIN CAREWE
Jrt Director. JOHN D. SCHULZE
Cornerman - . Robert El jcltrale

Jssistant Dt rector. WALLACE FOX.
-film Editor . . LE ROY STONE

liul national Pictured
Berftbij^S/ Q&tf

Members Motion Picture Producer* <v> Distributors of America lna*-Wll Hoys J*nudtnt



“Herald” offers additional service to the industry—Inaugurates “The Studio,” a monthly

section devoted to problems of production—Pictures and picture making are dealt

with exhaustively.

Suit to be filed in federal court against Film Board of Trade—First step in exhibitor fight

on arbitration—Seider gives views on uniform contract for readers of the “Herald”.

Meeting of board of directors at Detroit will determine attitude of former Allied mem-

bers toward the national organization—Allied members discuss plans at meeting

in Chicago.

“Herald” clinches success for exhibitor in town of 600—Theatre a losing proposition

until Clary subscribes for “Herald”—Two exchanges quit Film Board of Trade in

Omaha.

Producers on Coast to establish a free casting agency for extras—John McCormick is pro-

moted to general manager of Coast production for First National—Ayres sues Pro-

Dis-Co.

Sawyer-Lubin-Rothafel combine to build string of New York theatres—Blank and World

Realty to build in Omaha—Paramount denies Reade negotiations—Many houses

close in St. Louis district.

Albany exchanges act to halt increasing appeals for free film—Pictures entering new era

of prosperity, says Grainger — Lewis Stone signs long term contract with First

National.

Warner Brothers announce forty attractions for new season—Stories picturized are written

by fifty prominent authors—Guarantee to give national publicity is part and parcel

of contract.

West Coast Theatres seek $2,000,000 bond issue—‘World censorship of films is seen as

aim of latest League of Nations move—Yon Stroheim to direct Constance Talmadge
film for Schenck.
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Making Radio Work
For Film Business

After a comprehensive test, covering a period of
eighteen weeks, Mr. Harry M. Crandall has reached the
conclusion that the proper use of the radio is a valuable
aid in stimulating theatre attendance.

The Crandall organization made several specific tests

of the effect of radio publicity and also carefully
watched general results during the period the experi-

ment was in effect. The conclusions arrived at are, there-

fore, important and may be studied to good advantage
by the industry generally.

It has been our idea since the radio became estab-

lished that the industry would be overlooking a big op-

portunity for promoting theatre business if the radio
was either ignored, or if the foolish thing was done

—

which was urged in some quarters—of attempting to

fight broadcasting on the grounds that it is a competing
attraction against theatres.

A natural reaction against a new, big power is to at-

tempt to fight it. The most intelligent reaction, how-
ever, is to attempt to harness such a power to one’s own
advantage.

This can be accomplished in the case of the radio by
the intelligent use of it by such organizations as are

equipped to do so.

* * *

Some Suggestions

For Pirate Island

The news columns reported that Mr. Will Hays and
Mr. Charles H. Christie, with certain associates, have
purchased an old pirate island which lies off the coast

of Florida.

With the knowledge of these men of the record of

the motion picture business—together with certain sug-

gestions that may be made—this island might be put
to certain constructive uses which would not be alto-

gether out of keeping with the atmosphere of the place

as originally established by its piratical settlers.

Mr. Hays and Mr. Christie, for instance, might es-

tablish there a new domain for buccaneers where the

modem freebooters could hold sway in the traditional

atmosphere which they doubtlessly would find most
congenial. The film salesman who promises the unwily
exhibitor that the “contract doesn’t mean anything”
would he in his element there; also the producer who
sells, at high prices, a block of inferior pictures on the
showing of two or three good ones. The island would
be well-publicized because the press agent representa-

tion would not be small. This segment of the popula-
tion could be organized by the press agent who sends
out stories about million dollar picture salaries and who
writes the copy for the lurid posters. Elsewhere through
the industry many likely candidates could be found.

We feel, however, that exhibitors should not be given
a voice in selecting candidates for residence on the
island because the accomodations of the place are neces-

sarily limited and enough producers and distributors
must be left at home to help keep the industry going.

*- * *

Connecticut Tax Law
Must Be Overcome

The Connecticut reel tax law must be beaten.

The industry, of course, could continue on its way
if it ceased entirely to ship films into the Nutmeg state

—which is exactly what should be done if this law
cannot be beaten at court. But the Connecticut case
presents a bad example which will be carefully noted
by destructive legislators who might seek to crucify a

business, either for revenue or for revenge.

The case might have yielded to proper treatment be-

fore the enactment of the law. However, that is always
a difficult point to establish after the fact. At any rate,

it is now well in hand and is being forcefully and in-

telligently followed up. But there must be no com-
promise. The law appears to us plainly as a revengeful

measure and as such it must be beaten completely and
decisively.

* *

Great Readjustment

Throughout Industry

Mr. Will H. Hays made no enemies for himself or

the industry when, upon his recent arrival in California,

he said that his principal reason for coming West at

this time was to escape bad weather in the East. We
trust that at the moment Mr. Hays was delivering this

wholly sincere—we are sure—compliment to California

climate that the thermometer was not registering one of

its marks of 120 degrees which have been quite fre-

quent recently.

Mr. Hays also said:

“The motion picture business has settled down and

is now operating along the common sense lines which

govern other American industries.”

This statement emphasizes a point which we of the

work-a-day world in the picture business may not be

fully realizing.

Consider, for a moment, the radical change in the

attitude of financial interests toward the picture busi-

ness. Capital for motion picture enterprises is available

in great quantities and at legitimate terms. Leading

banking and brokerage houses are offering motion pic-

ture securities—and recommending them. The general

investing public, because of the attitude of financial in-

terests, are now buying motion picture securities.

All of this is in verification of the fact that the mo-

tion picture industry is now operating along common
sense lines. It comes as the result of outside judgment

that the motion picture business is not skylarking, but

is down to earth and proceeding safely and sanely.

This readjustment does not apply merely to any par-

ticular branch of the business; instead, it has influenced

to some extent every activity of the industry.
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Exhibitors to File Suit in Federal
Court Against Film Board of Trade

Seider Presents
Views on Film

Action Planned in Interest

of New Jersey Theatre Man
Contracts

(Special to Exhibitors Herald)

NEW YORK, July 21.—During its

io years as an independent film trade
paper, Exhibitors Herald has con-
sistently followed the custom of
printing both sides of every contro-
versy which affects the interests of
the motion picture industry. The
question of the “uniform contract,”
carrying with it the important matter
of arbitration, is one of today’s most
important problems.

Joseph M. Seider, president of the
Motion Picture Theatre Owners of
New Jersey, and chairman of the
arbitration and contract committee of
the Motion Picture Theatre Owners
of America, has made a careful
study of the contract and its work-
ings, and is probably as well qualified
as any theatre owner in the country
to discuss it.

Mr. Seider has zvritten the follow-
ing special article for this publica-
tion, in which he analyses the all-

important contract from the view-
point of the theatre owner.

By JOSEPH M. SEIDER

The mutuality of the exhibition
contract is all important to the
business safety of the theatre
owner. Not only is the method of
selling, buying and booking of pic-
tures involved, but the arbitration
situation, which is now so much
discussed and of the deepest in-
terest to many in our industry,
exists only by virtue of this con-
tract, wherein there is provision
made for arbitration and the rules
that govern same.

Only disputes arising out of this
contract can be arbitrated by the
Arbitration Boards consisting of
three exhibitors appointed by the
local exhibitor organization, or
the president of the local Cham-
ber of Commerce or the mayor of
the city and three exchangemen
appointed by the Film Board of
Trade.

For a long time it has been my
belief that the desire of the dis-
tributors to introduce into this in-

dustry the use of arbitration was
the father of the uniform contract.
I have recently learned, however,
that Mr. Hays endeavored to and
did succeed in prevailing upon the
members of his organization to
agree upon a uniform exhibition
contract, because of his desire to
win the confidence of the theatre
owners.

After this uniform contract had
been promulgated, a number of
distributors added and deleted
clauses to suit their personal con-
venience. Thus, the uniform con-

( Continued, on page 24)

Seider, in Open Letter to Hays, Asks That Question of Uniform
Contract and Arbitration Be Debated

( Special to Exhibitors Herald)

NEW YORK, July 21—Norman H. Samuelson, attorney for the Motion
Picture Theatre Owners of New Jersey, will file this week in the United
States court a suit for damages against the Film Board of Trade.
The action will be taken in the interests of Harry H. Wellenbrink, the

owner of three theatres in New Jersey, and grows out of a default decision

of the arbitration board of the New York Film Club, which resulted in

Wellenbrink being refused film by the exchanges which are members of

the Film Board of Trade.

“Something Must Be Done,” Declares Seider.

“Long ago,” said Joseph M. Seider, president of the New Jersey organ-
ization, and chairman of the contract and arbitration committee of the
Motion Picture Theatre Owners, “we decided that something must be
done to protect the interests of our theatre owners from abuses which
had grown up under the so-called uniform contract and the arbitration

system which had come along with it.

‘‘As chairman of the arbitration and con-
tract committee of the M. P. T. O. A. and
a believer in arbitration fairly conducted,
I made every effort to settle our troubles
within the industry. The latest of these

was by writing an open letter to Mr. Hays
urging that we debate the matter for the

purpose of threshing out the right and
wrong of it. If we were wrong, we were
willing to be shown. If the present sys-

tem is wrong we wanted it corrected.

“It is now more than a week since this

letter reached the Havs office, and we have
not even had the courtesy of a reply. Feel-

ing that further efforts to have things

adjusted equitably without appealing to the

courts would be useless and would only
delay matters, we believed that the only

recourse open to us was in the courts.

Denies Pettijohn Statement

The letter referred to, which was mailed
under date of July 13, follows:

Hon. Will H. Hays, President,
Motion Picture Producers and Distributors

of America,
469 Fifth Avenue.
New York City, N. Y.
My dear Sir

:

The statement made by your office that 95
per cent of the theatre owners of America are

pleased with your Film Boards of Trade and
Arbitration as practiced in this industry, is clear-

ly disproved by the attitude of the theatre own-
ers of America in refusing to ratify your contract

at their Chicago convention in 1923 and again
at Milwaukee in 1925. At the latter convention
a demonstration against the Film Boards of

Trade, the contract and the arbitration system
was made when these subjects were placed be-

fore the theatre owners.
We are for arbitration. The arbitration sys-

tem in our industry, however, controlled by your
Boards of Trade, is not arbitration but litiga-

tion. It is a convenient collection agency for

your members.
The contract itself is inequitable. Predicated

on a contract such as this, no' arbitration sys-

tem, no matter how honest, earnest and sincere

the arbitrators may be, can be fair to the the-

atre owner.
When a theatre owner becomes enmeshed in

your arbitration system, he not only loses his

right to trial by jury but also the possibility of

having his matter reviewed by a court of com-
petent jurisdiction. Instead of the award of the
arbitration board being made a judgment of the
Supreme Court, upon proper motion, and col-

lectable through its legal officers, as provided
by law, the members of your Film Boards of

Trade refuse to deliver pictures to exhibitor de-

fendants. The exhibitor must either pay or close

his theatre.
The individual cannot take advantage of the

protection afforded him by law. Injunctions are
expensive. A review without injunction cannot
be had because of the refusal of all the distribu-

tors at the same time refusing to deliver him
pictures. And if he can protect himself, wherein
is the benefit or advisability of arbitration?
To be compelled to arbitrate after agreeing to

do so is one thing. To be forced to sign a con-
tract providing for arbitration is another. Where
the theatre owner deletes the arbitration clause
from his contract the contract is rejected. And
every distributor at the same time does the same
thing to the same theatre owner.
We are pleading for a short, clear, fair con-

tract, in simple language, so that all our mem-
bers will know the extent of their obligations.

We demand the right to appoint 50 per cent
of the arbitrators instead of their being appoint-
ed for us.

Since the Film Boards of Trade are the
nucleus of the arbitration system, why not actu-
ally separate it from your organization? Then
form a Film Board of Trade composed of dis-

tributors and exhibitors. Thus would the arbi-

tration boards cease to be absolutely controlled
by your organization.
We did not refer this situation to the depart-

ment of justice for investigation. We believe

that our interests in our industry are interlocked.

For the protection of our industry we must make
every effort to adjust our differences within the
industry. Outside investigations should be our
last resort.

Please permit me here to reiterate that the

statements of your Mr. Pettijohn to the depart-

ment of justice agents that 95 per cent of the-

atre owners are satisfied with this situation has
no foundation of fact.

Most of the 80 writers of letters are arbitra-

tors. Naturally a judge feels that he decides
fairly. And in a sense he does, the best way
possible under existing conditions.

Therefore we respectfully offer to debate the

existing contract, arbitration and Film Boards
of Trade problem, with you personally, at time
and place to be mutually agreed upon, decision

to be rendered by three United States or state

supreme court justices on the merits.

To both winner and loser will go an equitable
contract, real arbitration, mutually protective
rules and a give-and-take, a live-and-let-live

policy of doing business.
Believe me Sir,

Most sincerely and respectfully yours,
(Signed) Joseph M. Seider,

Chairman Arbitration and Contract Committee,
Motion Picture Theatre Owners of America.

Gloria Swanson Leaves
Coast for New Yorh
(Special to Exhibitors Herald)

HOLLYWOOD, July 21. — Gloria
Swanson left here for the East Saturday.
Having finished “The Coast of Folly”
for Lasky she will begin work in New
York on “Stage Struck.”
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MEW YORK.—Harvey Day says after

reading the details of that Tennessee
trial he is firmly convinced that Darwin
was right. . . Arthur James is all ex-
cited about Charlie Pettijohn staying away
from New Haven, or maybe it is Merritt

Crawford. . . Victor Shapiro has gone
to the West Coast and the bathing girls

there are all aflutter. . . Al Harstn says
he is not negotiating a deal with Famous
Players to buy his circuit. . . Eddie
MacNamee of Fox exploitation forces has
joined the “no hat” brigade and explains
that it was about worn out anyway and be-

sides that it needed cleaning. . . Bill

Johnston has gone on a long fishing trip

and it’s the first time P. A. Parsons and
Bill Yearsley have ever envied a trade
paper editor. . . Gerald Rudolph says he
is willing to write about the new Fox
News aeroplane, but not to ride in it. . .

M. H. Hoffman, head of Tiffany, has gone
to the Coast to look after production. . .

Joe Seider, young and hustling head of the

New Jersey exhibitors, will be the guest of
honor at the A. M. P. A. luncheon this

week. . . Nate Ascher of Ascher Bros.,

Chicago, was a visitor in New York last

week. . . Lee Ochs has written a letter

and if we are lucky enough to get a vaca-
tion we’ll take a few days off' to read it

. . . Aaron Jones, good golfer and ditto

showman, is here from Chicago and points
West on a visit. . . Jack Woody, head
of Associated Exhibitors, left Sunday for
a long tour of the entire country to give
the theatre owners an eyeful of good pic-

tures. . . John Flinn, regular commuter,
is away on another trip to the Coast. . .

Harry Warner is expected back from the
Coast this week and is bringing his fam-
ily with him to make his home in New
York again. . . Joe Hornstein had a
whole special issue of the Film Curb all

to himself and it was a nice thing to do
for a regular fellow. . . Harry Bux-
baum is as proud as a bride of the fine dia-
mond ring given him by the employes of
the First National Exchange on the occa-
sion of his moving over to Fox. . . W. J

.

Morgan, sales manager of P-D-C, is back
from his maiden trip over the country. . .

Jack Cohn and Lou Jacobson played a
match game at Clearview Golf Club and
both lost. . . Mark Larkin goes to Bos-
ton this week to tell them about “Don Q”
and he’ll do it. . . Henry Ginsberg is

due back from the Coast this week and
his friends are relieved that the Coast
people didn’t grab him for a movie hero
• . Dave Gross, manager of First Na-
tional New York exchange, has followed
Harry Buxbaum over to the Fox bailiwick
. . . Paul Bern is back from Mexico and
looks happy over it. . . Joe Berger,
mayor of Baldwin, was the gayest boy in
the party at the P-D-C outing last Sat-
urday at the Lights Club in Freeport. . .

Burton King has signed up to make a pic-
ture for Associated Exhibitors. . . Ed-
gar Lewis is planning to join a golf club
as soon as he can find where the goofer
is as much respected as the golfer. . .

Charley O’Reilly has fallen at last and is

taking golf lessons from Lou Blumenthal,
according to underground cable reports
from Asbury Park.

SPARGO.

At Paramount’s Exploitation Sessions

At Paramount's exploitation convention for Ohio exhibitors at the Hotel Statler, Cleveland,
William Mendelssohn, of the Cleveland exchange, presided. L. to R. : F. A. Kelly, Lincoln
theatre, Massillon, Ohio; M. S. Cummins, ad sales manager, Cleveland; Stanley A. Brown,
Princess Paramount, Toledo; Joe Calla, Strand, Canton; Miss Ann Trugman, secretary,
Cleveland exchange; Mr. Mendelssohn; Fred ^V. Kenny, Lyric, Delta; Wm. Tallman, Ceramic,
East Liverpool; A. C. Himmelein, Plaza, Sandusky; J. E. Fontaine, exchange manager;
W. W. Korach, Broadway Circuit Theatres, Cleveland; M. A. Malaney, Loew’s Ohio1 The-
atres, Cleveland.

When the Paramount two-day exploitation conference opened at the Parkway hotel, Chi-
cago, the following attended (left to right) : Tom Norman, Fischer Theatres, LaSalle
theatre, LaSalle, 111.; Chas. Minger, Fischer Theatres; O. Hansen, Jefferson theatre, Goshen,
Ind.; Miss Julie Goldberg; R. B. Moon, exploitation representative of Famous; A. Jackinac,
ad sales manager; J. J. Dittman, Midwest Theatres, Lindo, Freeport III.; J. L. McCurdy,
general manager, Gregory Circuit; W. A.Weeks, Illini theatre, Sterling, 111.

Johnny Walker (center) is on the West Coast to produce a motion picture and will make
peirsonal appearances with it in 30 cities. Left to right are William R. Weaver and
Douglas Hodges of “Exhibitor Herald"; Johnny Walker; Jack Keegan, personal representa-
tive of Walker, and Frank F. Hill, Memphis, Tenn., banker, interested in the Walker
project.—(HERALD Photo.)
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Paramount School

for Stars Opens
at Astoria Studio

National Directors’ Meeting
to Determine Allied Future

Former Members of Organization Demand Action by the

Motion Picture Theatre Owners—Declare Autocracy

Must Give Way to Rule by the Majority

The meeting on July 30 at Detroit of the board of directors of the Motion
Picture Theatre Owners of America will determine the attitude of the

states formerly aligned with Allied States Organization toward the na-
tional association.

This became apparent during last week when various members of the
former Allied organization convened in Chicago.

Steffes Issues Statement After Chicago Meeting

Immediately following the Chicago gathering, W. A. Steffes, former
president of Allied and head of the M. P. T. O. of the Northwest, issued
a statement declaring that “autocracy must give way to rule by the ma-
jority in the administration of the Motion Picture Theatre Owners of
America.”

( Special to Exhibitors Herald)

NEW YORK, July 21—A revolutionary

step in the history of motion picture mak-
ing began yesterday with formal opening
of the Paramount Pictures School, Inc.,

when 18 of the finest screen possibilities

selected from 30,000 applicants assembled
at the Astoria studio of Famous Players-

Lasky Corporation, where classes will be

held.

Appropriate exercises launched the new
school, which it is hoped will supply some
of the future stars of the cinema. Ad-
dresses were made by Dr. John Haynes
Holmes, Adolph Zukor, president of Fa-
mous, and Jesse L. Lasky, vice president in

charge of production. Talks of welcome
were made by S. R. Kent, general manager
of Famous Players; Walter Wanger, gen-
eral production manager, Edwin C. King,
head of the Eastern studios, and Tom Ter-
riss, well known director, who will be prin-

cipal of the Paramount School.
Of those chosen for the first term of the

school, which will last for six months,
nine are young women between 16 and 25

years old, and nine are youths between 18

and 30. The aspirants to screen fame are

:

Josephine Dunn, Robert Andrews, Greg
Blackton, Charles Brokaw, Claud Buchan-
an, Walter J. Goss, John Luden, Ethelda
Kenvin and Mona Palma, of New York
City; Lorraine Eason, Wilbur Dillon and
Laverne Lindsay of Hollywood, Cal.; Irv-

ing Hartley of Culver City, Cal.
;
Marian

Ivy Harris of Atlanta, Ga. ;
Harriett

Krauth, of Medford Hillside, Mass.
;
Dor-

othy Nourse, of Roxbury, Mass.
;
Thelma

Todd, of Lawrence, Mass., and Charles E.

Rogers, of Olathe, Kan.

Progressive Honors
Visiting Film Men at
Oklahoma City Dinner

(Special to Exhibitors Herald )

OKLAHOMA CITY, OKLA., July 21.—
Progressive Distributing Corporation en-
tertained at a dinner in the Skirven hotel
for the following film men: Morris
Loewenstein, Jim McKinney, Fred Pickrel,
Wallace Walthall, Roy Avery, Sam Clay-
man, E. D. Brewer, Ish Clark, R. E. Grif-
fith, U. M. Brainard, Cliff White, P. P.
Pittinger and C. R. Zears. Ralph Morrow
and E. S. Oldsmith were hosts The visit-

ing film men spoke.
Recent theatre purchases include : The

Yale at Henryetta, Okla., by Murphee and
Walling; Empress, Beggs, by Richard
Waters, and the Princess at Sayre by Mrs.
J. H. Taylor. H. G. Stettmund opens his

new theatre at Chandler soon and it is

reported Spot Dunbar will start a house
in the same city.

Ned Pedigo, former owner of the Pol-
lard at Guthrie, has been made a sales-
man for Metro-Goldwyn-Mayer in Okla-
homa City; H. E. Tabor and Glen Ellison
have been added to the local Universal
force. Pro-Dis-Co has made Miss Lilian
Collier, formerly with Pathe, cashier-
bookkeeper here and H. O. Stark has been
appointed. booker.

Skirboll Obtains Rights
( Special to Exhibitors Herald)

CLEVELAND, OHIO, July 21.—Ohio
rights to Henry Ginsberg productions,
Banner Productions and Royal Pictures,
have been obtained by William Skirboll,

president of Skirboll Gold Seal Produc-
tions. A' branch office of Skirboll produc-
tions has been established at Cincinnati.

Steffes declared further that the mem-
bers of the former Allied group did not

want to withdraw from the national or-

ganization and would not do so unless “our
efforts to accomplish reforms are futile.”

LTpon learning of a possible break within
the ranks of the national organization, R.

F. Woodhull, president of the M. P. T. O.
A. issued this statement:

“Acceptances to date indicate a full

meeting of the national board of directors,

Detroit, July 30. Any reports of a break
prior to this meeting are manifestly pre-
mature and must be receiving encourage-
ment from sources unfriendly to exhibitor
organization.”

Steffes’ statement deals at length with
matters pertaining to the play date bureau.

It follows

:

“Autocracy must give way to rule by the
majority in the administration of the Mo-
tion Picture Theatre Owners of America
and members of the Allied group, backed
by other conscientious directors of the
organization are going to Detroit, July 30,

demanding to rid the organization of one
man rule. The time is at hand for a
show down. We are going through with a
campaign for reform even though we ex-
pect it will subject us to attack as radicals
and bolsheviks.
“We do not want to again withdraw

from the national organization and don’t
intend to unless our efforts to accomplish
reforms are futile. But neither will we
sit idly by and see the organization de-

velop into an autocracy at the time when
the very life of the independent exhibitors
trembles in the balance.
“To date there has never been a meet-

ing of the play date bureau committee of
which I am a member. At least, I have
never been notified of such a meeting. At
the meeting of the board of directors held
in New York the play date bureau, by a
unanimous vote of the directors, was sep-
arated entirely from the Motion Picture
Theatre Owners of America. Yet, some
one who is attempting to constitute himself
the supreme power of the organization has
seen fit contrary to the decree of the board
of directors to broadcast propaganda for
the bureau under the official seal of the
organization.
“The recent finance committee meeting

of which the writer is a member together
with Glenn Cross of Michigan, M. E. Com-
erford of Pennsylvania, Harry Davis of
Pittsburgh, and Sydney S. Cohen of New
York, was a joke and a crime. Nothing
was accomplished whatever, spending ex-
hibitors’ money to bring members to New
York to meet with manipulations, trickery,
etc., which prevented any action.

“This is not in keeping with our idea
of proper conduct of the organization and
we don’t intend to tolerate it any longer.”

A hint of a possible break with the na-
tional organization was contained in a

statement by R. R. Biechele, director of the

M. P. T. O. A. and president of the M. P.

T. O. of Kansas-Missouri. The statement
said

:

“The meeting of the directors of the M.
P. T. O. A. at Detroit, July 30, may de-
termine whether or not the former Allied
members remain with the national organi-

zation, although nothing thus far is defin-
ite.

“We—the former Allied members—have
demanded that there be some action forth-
coming from the national body and it is

only reasonable to presume that unless the
national body shows signs of life in be-
half of the exhibitors of the country that
the former Allied members will withdraw,”
continued Mr. Biechele. “Of course, until
after the directors’ meeting in Detroit we
will not know just what the policy of the
M. P. T.. O. A. is to be. If the program
outlined is one of constructive action and
satisfactory there will be no break. If this
is not done, the only alternative for us

—

a break—will be taken.
“I have heard several rumors for and

against another split with the M. P. T.
O. A., but they are premature. I am
reserving my opinion on the matter until
after the Detroit meeting. Then we’ll
‘talk turkey’ with the boys.”

Thomas D. Van Osten, secretary and
manager of the Allied Amusement Indus-
tries of California, comments upon the
present situation in this manner

:

“Following the memorable Washington
convention, the M. P. T. O. of Northern
California took a referendum vote which
resulted 9 to 1 to withdraw from what
remained of national organization for pre-
cisely the same reasons Steffes presents.

“Later our organization dissolved, merg-
ing its membership with the Allied Amuse-
ment Industries, then embracing the larger
motion picture theatres. We have a strong
state organization that did splendid legis-
lative work this biennial session of the
state legislature, killing a dozen obnoxious
bills without any antagonistic publicity.
“We stand today where we did at Wash-

ington. Theatre owners of this zone could
be organized 100 per cent supporting a na-
tional organization with a neutral head,
devoid of politics, willing to stick his feet
under a table with producers and distrib-
utors, discarding petty competitive com-
mercial squabbles and substitute business
moves in the movies.”

It is possible that at the Detroit meeting
some decision will be reached concerning
the employment of an organization man-
ager for the M. P. T. O. A.

/1 Looks Like an Ohio
Doctor Has Been Stung

(Special to Exhibitors Herald)

HOLLYWOOD, July 21.—Federal au-
thorities, aided by Chicago detectives, seek
B. W. Whitehurst, head of the Whitehurst
Marshall Productions, formerly with offices

at 6806 Hollywood boulevard, at which
address is the Bonnie Briar hotel.

Dr. W. H. Connor, Fairfield, O., charges
that Whitehurst induced him to invest $20
in a picture to be produced when he met
him in Chicago several months ago which
was said to be certain of four-to-one divi-

dends, No dividends have been received.
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Seider Presents Views on Uniform Contract
(
Continued, from page 21 )

tract became un-uniform again.

This new contract, or, rather,

these new contracts, were an im-

provement upon the ones used be-

fore. Theatre owners were much
elated and their confidence in

themselves and in their business

was high.

Then came experiences and realization

that the improvement was still very far

from guaranteeing the mutual protection of

property rights and the fair dealing in the

selling and booking of pictures that an

equitable contract assures.

“Exhibitors Awaken to Facts”

Following this came the awakening of

the theatre owner to the following facts

:

FIRST— That the arbitration

boards were being used as collec-

tion agencies for the distributors.

It is not unusual for a calendar of

the Arbitration Board in one zone
containing a list of more than 100

cases to be heard and only two be-

ing actually tried, the balance be-

ing settled. The threat of arbitra-

tion being effective succeeded in

forcing the theatre owner to make
settlement.
SECOND—When honest efforts

were made by exhibitor arbitra-

tors to obtain fair decisions we
learned that these arbitrators
were handicapped by the rules, (a
part of the contract) governing
arbitration.
THIRD—In the method of

carrying out the award, that meth-
od where an exhibitor is refused
film by every member of the Film
Board of Trade, the theatre owner
found that his property rights

were confiscated.

FOURTH—When the theatre
owner attempted to purchase film
through a contract from which he
struck out the arbitration clause,
he found that he could not pur-
chase film from any of the mem-
bers of the Film Board of Trade.

The gradual disillusionment tended to
and did arouse the theatre owners of the
country. They now knew of their danger
and the fact that their investments were
in jeopardy, and they are now making a
determined effort for relief and the pro-
tection of their business.

Can Only Lease Paper

Like the music publisher who collects a
tax from the theatre owner, the distribut-

ors claim that when a theatre owner pays
15 cents for a one sheet, he does not own
it but that he only leases it and cannot
release it or re-sell it. In clause “six-
teenth” of the present contract, not only
is the distributor’s contention upheld, but
it also provides that the theatre owner
must lease his advertising from the dis-

tributor and no one else.

Clause “fifteenth” tells us what minimum
admission we must charge, clause “thir-

teenth” anticipates another war,' for it pro-
vides for the payment to the distributor

by the exhibitor of any tax that may in

the future be imposed. Clause “twelfth”
makes us advertise the producer in the
newspaper and other advertising that we
pay for, and compels us to adhere to the

form of announcement used in the distrib-

utors’ advertising matter.

These objections are cited to illustrate

how obviously unfair the contract is.

There is no provision in the contract for
relief in the event of violation of protec-
tion. Under the contract providing for
arbitration, when a theatre owner’s pro-

tection is violated, his only recourse is a
claim through arbitration for damages. As
a result of the claim he usually receives
the picture involved, without charge. Rare-
ly is he allowed an amount commensurate
with the damage he has sustained. This
means that a distributor may with impun-
ity violate protection and profitably re-sell
the picture. No allowance, it appears, is

made for the loss of prestige the theatre
owner sustains when he is deprived of the
picture that he advertises. We unsuccess-
fully urged that a clause be drawn pro-
viding for injunctive relief for the ex-
hibitor who is deprived of a picture.
Thereby, if he is right, he can obtain the
delivery of the picture that he is entitled to.

Seeks Classification of “8”

We must have a clarification of clause
“eighth” of the contract. It is essential
that we know, definitely, what constitutes
a release date. Today we are confronted
with this situation. A second or subsequent
run theatre owner is forced into an “over-
bought” condition. This man has con-
tracted for a group of pictures. These
pictures, however, are not available, in
most cases, on dates within the period for
which he had bought them. This necessi-
tates his going into the market for an addi-
tional number of pictures. After adver-
tising the second lot of pictures, and be-
fore he can possibly play them the first

group, he is informed, is available. Not
having any open date he cannot give play
dates. The distributor takes advantage of
this clause in the contract and cites the
puzzled theatre owner before the Arbitra-
tion Board in his zone. All the Board
does under the condition is to hand down
a decision that the helpless theatre owner
must play or pay for the pictures. And,
so through no fault of his own, the theatre
owner is made to pay for pictures that he
never can nor does play.

We submit that the title of the picture
has a box office value. We consider the
title when we decide upon a purchase (that
is the very few of us who still can buy
pictures). When we buy a specific title

the distributor should not have the right

to change or substitute a title.

When we purchase a specific number of
pictures, that exact number should be de-
livered and they should all be delivered
promptly within the year or the season for
which they were bought.

It is essential that the contract be short
and in plain language, that all matters
pertaining to one subject be grouped under
one head, and that both parties shall have
equal rights and protection and that the

exceptions and release from liability shall

affect both parties in equal manner.
So much depends upon a contract that

has mutuality that it is our hope and our
prayer that those in whose hands lies the
power to effect an understanding in this

matter, will quickly realize the mutual
benefits to be derived through the estab-

lishment of confidence and square dealing.

Talmadge Cameraman
Directs First Picture
( Special to Exhibitors Herald)

HOLLYWOOD, July 21.—Gaetano
Gaudio, veteran cameraman and head of
the camera staff for Norma Talmadge
vehicles, has completed his first picture
under his own direction. It is “Price of
Success,” a Waldorf special feature. He
will continue in Joseph M. Schenck’s
employ.

SHOOTING AN EARTHQUAKE is no idle moment’s business. Here are the
newscameramen who shot the Santa Barbara affair. Left to right: R. B. Nichol,
Kinograms ; L. C. Hutt, Pathe; ]. C. Brown, International ; B. Walker, Fox.
When you say “The Studio” you aren’t accurate unless you include the far flung
and active blue canopy beneath which these tireless contributors to the entertain-
ment of the world labor.— T. O. SERVICE.
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UFA Contracts to

Release 40M-G-M
Films in Europe

(Special to Exhibitors Herald)

NEW YORK, July 21.—Frederick

Wynne-Jones, managing director of

UFA-USA, returned last week from Berlin

with the announcement that UFA had
signed with Metro-Goldwyn-Mayer to re-

lease 40 Metro pictures in the UFA circuit

of theatres in central Europe.

Mae Murray has signed to make pictures

in Germany for one year at what is said

to be the largest salary ever paid by a

Continental company.
UFA will produce 36 pictures in Ger-

many this year of which 20 will come to

this country. “Tartuffe” is one of the

first which will reach America.

Two Exchanges Quit
Omaha Board, Charge
Forced Booking Unfair

(Special to Exhibitors Herald)

OMAHA, NEB., July 21.—Two film ex-

changes have withdrawn from the Omaha
film Board of Trade in protest against

forced bookings and in support of inde-

pendent action. Enterprise Distributing

Corporation and Fontenelle Feature Film
Company have taken their names off the

board’s roster.

Major John W. Quillan, a home office

official, holds that an exchange forcing an

exhibitor to show a picture at a loss should

forfeit the patronage of that exhibitor.

Enterprise has also left the boards in sev-

eral other cities and its officers say its

policy of open bookings is meeting a ready
response.

Forced bookings clash squarely with the

pledge of independence, says Max Win-
troub, general manager of the Fontenelle

Company.

Chaplin-Mayer Picture
Firm Dissolves in N. Y.

(Special to Exhibitors Herald )

ALBANY, N. Y., July 21.—Dissolution

of the Chaplin-Mayer Picture Company of

New York, formed in September, 1919, was
effected with the filing of papers in the

secretary of state’s office at Albany, during
the past few days. The papers show vol-

untary dissolution following action of the

board of directors. The company was cap-

italized at $1,000,000. Louis B. Mayer of
Hollywood was president

;
Colman Levin,

Boston, vice president
; J. Robert Rubin,

New York, secretary, and Oscar Grosberg,
Boston, treasurer.

West Coast Moves to

Quash Federal Charges
(Special to Exhibitors Heraid}

WASHINGTON, D. C„ July 21.—Jur-
isdiction of the federal trade commis-
sion is challenged in a motion which has
been filed to quash the proceedings
against the West Coast Theatres, Inc.,

charging violation of the Clayton and
Federal Reserve acts. A hearing on the
motion will be held early in September.
West Coast Theatres has secured an

extension of the time in which they may
file an answer to the commission’s com-
plaint.

Sanford Goes East
( Special to Exhibitors Herald )

HOLLYWOOD, July 21.—Ray R. San-
ford of Sanford Productions has gone to

New York on a sales trip, visiting all ex-
change centers.

The theatre owned and operated by Daniel T. Clary, Lincolnton, Ga.,
which is called the “Amuzu.” The town is inhabited by only 600.

“Herald” Clinches Success
in Town of 600

Exhibitors Herald,

Chicago, 111.

Gentlemen

:

I subscribed for Exhibitors Herald about a year ago and by its U9e
I have increased my business one-third by selecting just such pictures

that have made good for the other exhibitor. I wouldn't offer to run
a theatre without Exhibitors Herald, even if it cost $100. It’s worth
it rather than to do without it.

I played up until November, 1924. I played a whole year at a loss

on Tuesday night and finally closed. After subscribing for Exhibitors
Herald, I selected pictures from the Herald that made good for other

exhibitors. I bought 10 pictures from Famous Players and First Na-
tional and opened up again on Tuesday night. In a very short time I

brought this night up to the best night of the week. Now I am enjoy-

ing a nice business. I have increased my business one-third over last

year, all due to Exhibitors Herald.

The day has come when you can no longer get the people out to see

just pictures. You must give them real entertainment—good music,
clean attractive house. You must select your pictures, be sold on them
before you buy and advertise all you can stand. Live up to the adver-

tising and you will make money, or you need to go out of the business.

I have a little town of only 600, but I put $10,000 into a theatre. I have
a Reproduco piano and I play the very best pictures that money can
buy. I give them service that i9 in keeping with any town and they
come. I have a well displayed front, using every kind of advertising

accessory the distributors put out. I also use the 24 sheet on all big

pictures, and 1, 3 and 6 sheets on all others. I run a regular ad in the
local paper and give free admission to all officers. They boost the show
for me and help to keep up the interest.

I am enclosing a picture of the front of my theatre and you will notice

how I have arranged to utilize every inch of space to advertise. Glass

covers all display paper and pictures so that there is nothing to blow
down. On each side are the doors which carry the lobby cards. A
theatre must be made inviting. You sell your service by the lobby
display. Regardless of the size of a town, the movies are just what you
make them.

Very truly yours,

DANIEL T. CLARY,
Amuzu Theatre,
Lincolnton, Ga.
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The Metro-Goldwyn-Mayer trackless train almost “hogged” the big parade which was a part of the ceremonies incident to
the opening of Chicago’s new South Park drive. In addition to advertising M-G-M product the train carried “Greater
Movie Season” banners. The train, which has been making the papers throughout the East and Central West, is in

charge of Eddie Carrier, with Buddy Hooton as advance man.

Producers to Establish a Free
Casting Agency for Extras

Players Have Been Paying From 10 to 30 Per Cent of Salaries for

Employment, Says West Coast Association

(Special to Exhibitors Herald)

HOLLYWOOD, July 21.—The Association of Motion Picture Pro-
ducers at a meeting last week decided to establish a free casting
agency for extra and day employes of the motion picture studios.

Will H. Hays presided at the meeting.
It was stated that under the present plan more than 30,000 extra

players have been paying from 10 to 30 per cent of their salaries to agents.
A check up of the various casting offices shows some of them only charge
8 per cent, however. Under the Hays plan the players will receive the
full amount of their pay checks.

I
N announcing its decision, the associa-
tion issued this statement:
“The decision to maintain an abso-

lutely free bureau is the result of a long,
thorough study by the association, a
cooperative survey and helpful sugges-
tions from the Russell Sage Foundation,
and with the approval of the California
State Labor Commission. This is con-
sidered by everyone to be one of the
most constructive steps ever taken by
the industry.
“The economic results of establishing

this bureau will be more far-reaching
than anything yet done in relation to
employes. It will automatically wipe
out of existence all questionable em-
ployment agencies, makeup schools,
schools for acting, scenario schools, and
other pretended agencies preying on a
gullible public and giving nothing in re-
turn. The records in the office of the
Labor Commission show that in the past
10 years 85 agencies have been closed
because of their questionable methods
or have gone out of business through
lack of support.
“The entire matter is in the hands of

the executive committee of the associa-
tion for execution, and in the near future
they will arrange for the financing of
this bureau and the establishment of its

offices. It is the determination of the
producers to make the bureau the office

of the extras, and it will be operated on
a basis of absolute fairness.

“It is interesting to note that annually
this industry has over 200,000 placements
of casual labor, the largest number of
casual labor placements of any industry,
and these are divided among approxi-
mately 30,000 people.”

Hatrick Home, Extends
International Service

( Special to Exhibitors Herald)

NEW YORK, July 21.—Edgar B. Hat-
rick, general manager of International
Newsreel and vice-president of Cosmopol-
itan Productions, is home from Europe
after arranging for extension of the serv-
ice throughout Central Europe, particu-

larly in Germany and Austria, for addi-
tions to the Paris and Berlin staffs, and
for more complete service from the Far
East.

Mr. Hatrick was honored at banquets in

London and Berlin and gave a luncheon to

European managers in Paris.

U. S. Honors Paul Bern
( Special to Exhibitors Herald)

NEW YORK, July 21.—Paul Bern is

said to be the only screen director to be ap-
pointed as delegate to the International

Exposition of Modem Decorative and In-

dustrial Art now in progress in Paris. The
appointment was made by Herbert Hoover,
secretary of commerce. Bern is a director

for Famous Players-Lasky.

McCormick, Back, Finds
Self General Manager

of Coast Production
(Special to Exhibitors Herald)

HOLLYWOOD, July 21.—John E. Mc-
Cormick learned upon his return from
Europe last Monday that additional honors
as well as duties had been bestowed upon
him during his absence. Besides being
West Coast representative for First Na-
tional, McCormick will also be general
manager of West Coast productions, in a
similar capacity to that of Earl Hudson in

the East.

McCormick assumed his new duties im-

mediately upon receipt of the announce-
ment from Richard A. Rowland, general
manager of First National.

A1 Rockett, who has been acting West
Coast representative during McCormick’s
absence, left for New York on Friday to

assume his former duties.

Agnes Ayres Sues For
$43,000 from Pro-Dis-Co.

(Special to Exhibitors Herald)

HOLLYWOOD, July 21.—Agnes Ayres
has filed suit for $43,000 against Producers
Distributing Corporation for asserted

breach of contract. Her contract made last

September called for three pictures. The
first was finished March 1 and she was to

start on her second March 15 but the com-
pany did avail itself of her services, she

states. She was to receive $10,000 a picture

and asks $25,000 damages because she was
not kept before the public. She also says

instead of being starred alone she was
featured with an actor of no prominence.

B. P. Schulberg Engages
Broadway Stage Star

( Special to Exhibitors Herald )

NEW YORK, July 21.—B. P. Schulberg
this week signed Riza Royce, well known
on the New York stage, to a long term
contract for featured roles. Her first role

will be in “Lew Tyler’s Wives.”

First National Office Moves
CHARLOTTE, N. C.—First National’s branch

office has been moved from 12 South Church
street to 300 West Third street, according to

word from Manager F. P. Bryan.
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Sawyer-Lubin-Rothafel Combine to

Build Chain of Big New York Houses
Stanley Buys 4; New Merger

Effected by Lubliner-Trinz
Ralph Talbot to Erect Tulsa Theatre—Blank and World Realty-

Plan New Edifices for Omaha

Featured in this week’s news about theatre mergers, acquisitions and
new projects is this announcements -

“Arthur H. Sawyer, Herbert Lubin and S. L. Rothafel will build a

circuit of huge motion picture houses in New York City.”

Other deals of importance are these: Combine of the Lynch-Schaefer
theatres with Lubliner & Trinz, Chicago. Acquisition of four Delaware
theatres by Stanley Company of America. Announcement of plans by A.
H. Blank and World Realty Company for two new Omaha theatres. Ralph
Talbot’s project for a half a million dollar house in Tulsa. Purchase of

Harlem theatres by Harry Blinderman and associates.

Many Theaters
Sold or Closed
Around St. Louis
( Special to Exhibitors Herald)

ST. LOUIS, MO., July 21.—Many the-

atre purchases and closings are reported

for the last week. A number of the shut-

downs are for only a short time. Charles
Harned, manager of the Vadakin theatre

before the death of Mr. Vadakin, is open-
ing a new house, the Cozy, at Bethany, 111.

Theatre purchases just recorded include

:

J. C. Hutchinson of Brevator, Mo., has bought
the theatre of O. H. Smith of Moscow, Mo. ; the
Lyric at Center, Mo., purchased by L. T. Myers
from R. D. Gardner ; the Eagle, Edgewood, 111.,

sold by Harry Muelberger ; the Gem, Leachville,
Ark., reported sold by E. M. Howard and closed ;

the View and Winona theatres at Cabool, Mo.,
sold to Ivan Phillips ; the Illmo, Illmo, Mo., to

Mr. Horstman of Chaffee, Mo. ; Majestic, Oran,
Mo., to Pullman Theatre company of Chaffee ;

Rex, La Grange, Mo., by S. N. Graham to A.
H. Wills ; Savoy, Palmyra, Mo., to S. N. Graham.
Theatres closed are the Rialto at Altamount,

111. ; the Barlow, Barlow, Ky. (closed indefinitely) ;

the Carlyle, Carlyle, II. ; the Chatham, Chatham,
111. (closed indefinitely) ; Lawson, Colp, 111.

(turned into skating rink) ; Empress, Conway,
Mo. ; Opera House, Divernon, 111. ; Amazon,
Grand Tower, 111. ; theatre at Hartsville, Mo. ;

Paramount, Hawk Point, Mo. ; Lyceum, Manches-
ter, Mo. ; Kozy, Nortonville, Ky. (until further
notice) ; Star, Louisiana, Mo. ; Majestic, Rutledge,
Mo. ; Star, Stoutsville, Mo. ; Amuzu, Ullin, PI. ;

Princess, Lexington, Tenn. ; Premier, Grayville,
111. ; Gem, Stoningham, 111. ; Lowell and Chip-
pewa, St. Louis ; Palace, Valier, 111. (closed in-

definitely) .

The following are temporary closings: The
Comet, Atkins, Mo. (through August) ; Rhodelia,
Bland, Mo. (to part time) ; Photoplay, Bluffs,

111. (pending repairs) ; American, Cambria, 111.

(until October) ; Duquoin, Duquoin, 111. (sum-
mer) ; Liberty, Freeman Spur, 111. (summer) ;

Colonial, Gorin, Mo. (summer) ; Liberty, Cow-
den, 111. (summer) ; Paramount, Nelsonville, Mo.
(smallpox) ; Logan, Joppa, 111. (one month for
repairs) ; Dixie, New Madrid, Mo. (summer) ;

Hobo and Grand, Shawneetown, 111. (summer) ;

Auditorium, Steeleville, Mo. (summer) ; Kirk’s
Hall, Williamsville, Mo. (all but Saturdays) ;

Croy’s Opera House, Toledo, 111. (summer) ; the-

atre at Marthasville, Mo. (summer) ; Liberty.
Cowden, 111. (summer) ; Holand, Payson, 111.

(through August) ; Lyric, Salem, Mo. (short time).

H. L. McLean has left the St. Louis
office of First National to become assistant

district manager of Producers Distributing

Corporation.
Harry Weiss, manager of the First Na-

tional Exchange, has returned from an
Eastern motor trip.

Pathe Claims Beat in

Scopes Trial Pictures
(.Special to Exhibitors Herald)

NEW YORK, July 21.—According to re-

ports from Pathe News, pictures of the

Scopes evolution trial at Dayton, Tenn.,
which opened on Friday, were shown the

same night at Atlanta, Ga., while prints

reached Broadway theatres in time for the
first shows on Saturday afternoon. One
airplane flew north to Cincinnati, one to

Cleveland, another to Atlanta. Pathe
claimed a “beat.”

McArthur Goes East
( Special to Exhibitors Herald)

HOLLYWOOD, July 21.—Arthur Mc-
Arthur has left for an important busi-
ness deal in New York. He expects to
be gone three weeks and will announce
his new producing unit plans on his
return.

The subjoined stories tell of the many
activities in the theatre field.

Begin Work on First
S-L-R House Soon

(Special to Exhibitors Herald)

NEW YORK, July 21.—Arthur H.
Sawyer, Herbert Lubin and S. L. Rothafel
will build a circuit of huge motion picture
houses in New York City.

The announcement comes upon the heels
of the deal recently consummated by the

Sawyer-Lubin-Rothafel combination where-
by the Roxy theatre, world’s largest

amusement palace to seat 6,212, will be
erected at Fiftieth street and Seventh av-
enue, New York. Actual construction will

begin about September 15.

It is planned to erect at least six theatres

of enormous seating capacity and luxurious
appointment at carefully chosen spots in

greater New York with Roxy, as he is

familiarly known to millions of picture fans
and radio listeners-in, presiding over the

entire circuit as director.

The Roxy will be designed by Walter
W. Ahlschlager, internationally famous ar-

chitect of Chicago, who has been respon-
sible for the plans for several of the largest

theatres in the Middle West, and who will

also design each of the houses in the Roxy
circuit.

The first theatre will involve an expen-
diture of $7,000,000, covering real estate

and construction, and will offer to the

motion picture going public for the first

time a reserved loge section of 1,100 seats.

Blank and World to

Have New Houses ,

(Special to Exhibitors Herald)

OMAHA, NEB., July 21.— Following
shortly the publication of plans by Univer-
sal and Warner Brothers for theatres here,

comes the announcement that A. H. Blank
and World Realty Company will erect new
houses. The Blank theatre will be at

Twentieth and Farnum streets, while the

World company will build at Sixteenth
and Douglas.

The World company now operates the

World, Moon, Sun and Empress here.

Paramount Denies
Reade Negotiations

(Special to Exhibitors Herald)

NEW YORK, July 21.—Paramount offi-

cials have denied that negotiations are

pending for the purchase of Walter Reade’s
theatres in New Jersey.

Lubliner & Trinz
in New Merger

Negotiations were closed last week giving
Lubliner & Trinz, which recently joined in

an association with Balaban & Katz, an
(Continued on page 52)
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General sales manager, James R. Grainger (right) of Fox Film Corporation, looks
over the script for “The Lucky Horseshoe,” while Tom Mix, star of that picture,
and Sol M. Wurtzel, manager of the studio, look on.

Pictures Entering New Era of

Prosperity, Says Grainger
Fox Records Greatest Number of Accepted Contracts to Date in Oivn

History, Declares Sales Manager After Tour

N EW YORK, July 21.—Business conditions throughout North America
point to the greatest motion picture season the trade ever has known,
James R. Grainger declared on his return from a tour of all Fox

branch offices in the United States and Canada.
Everyone seems to have plenty of money and appears willing to spend

it, said the general sales manager for Fox. Furthermore, he declared, com-
petition has brought the finest pictures ever made, with sane and sensible
use of capital, because large producers have come to realize they must
work for superior production.

Scores of exhibitors told him the Fox lineup was the best ever pre-
sented, Mr. Grainger reported, adding that Fox Film Corporation has a
record number of accepted contracts for this stage of the selling season.

“nrHE time for putting anything over
on the wise exhibitors has passed,”

the sales manager said. “He has a pretty
fair idea of what he is going to do as
soon as he has analyzed the annual an-
nouncements. When they read the Fox
announcement, published in the trade
papers and later sent them direct from
the branch exchanges, they were no
doubt impressed with the caliber of
product Fox was going to offer them.
As a result many of the larger circuits

and individual exhibitors in both the
United States and Canada have already
placed their signatures on the dotted line

for Fox product during the coming sea-
son.”
The list includes:
Finkelstein & Ruben of Minneapolis, St. Paul

and Duluth ; Ike Libson of Cincinnati. Dayton
and Louisville ; Dolle & Sterle of Louisville ;

Row-
land & Clark of Pittsburgh ; Butterfield Circuit
of Michigan ; L. H. Abrams of Canton ; Hoblitzell
Circuit of Dallas, Fort Worth and Birmingham ;

Ascher Brothers, 13 Chicago theatres ; William
James’ five theatres in Columbus, O. : Mandel-
baum of Toledo ; Yamin’s Circuit, Fall River,
Mass. ; Toohey Brothers, Sioux Falls, S. D. ; Harry
Goldberg, Omaha ; John McLay, Duluth, Minn.

;

J. S. Newman, Newcastle, Pa. ; H. S. Himmlea,
Sandusky, O. ; Arthur G. White, Amsterdam, N.
Y. ; Peterson & Woods, Jamestown, N. Y. ; Harry
T. Knowles, Greeling, Col. ; James N. Robertson,
Detroit ; Dye, Ford & Rodgers, Wichita Falls,

Tex. ; W. F. Boxs, Waco, Tex. ; E. F. Albee, J.

J, Murdock, for Keith’s Palace, Cleveland, and
for the Albee and Victory theatres. Providence.
R. I.; William Bernestein, Elmira, N. Y.

;
Mike

Commerford, for the entire circuit of over 50
theatres in Pennstylvania ; A. Hyman, Hunting-
ton, W. Va. ; M. E. Riley, Richmond, Ind.

Mr. Grainger also listed the sale of picture
"The Iron Horse’’ to the Rivoli and Rialto

theatres. New York City ; the seven Tom Mix
productions to the Rialto, ‘‘Lightnin’ '* to the
Strand, New York, and Strand, Brooklyn ; and
"The Iron Horse” to the Strand, Brooklyn.

“This is only the beginning,” Mr.
Grainger said, “but it being the best in

Fox history, I feel that when the 1925-26
selling season is over we will have estab-
lished a new high record for revenue;
also for class in superior productions.”
Mr. Grainger has made a number of

important changes in the selling organi-
zation. He expects to devote consider-
able time to covering the principal sell-

ing points in this country and Canada
several times before January.

Morgan Reports Record
Bookings by Pro-Dis-Co.

(Special to Exhibitors Herald)

NEW YORK, July 21.—W. J. Morgan,
sales manager of Producers Distributing

Corporation, home from his first sales tour

in his new capacity, reports unprecedented
volume of bookings in the Middle West.
He visited the exchanges at Cleveland, De-
troit, Milwaukee, Chicago, Minneapolis, Des
Moines, St. Louis, Indianapolis and Cin-
cinnati.

“Commandments” Keeps Up Pace
"The Ten Commandments,” filmed by Bert

Cdennon, who is treasurer of the American So-
ciety of Cinematographers, Inc., continues to make
new records in first run houses. The Paramount
picture has just closed a long run at the Roose-
velt theatre, Chicago.

Dexter Joins Beatty in

Campaign; to Leave
Industry for Writing
( Special to Exhibitors Herald )

NEW YORK, July 21.
—“Bob” Dexter

is back in the industry after an absence of
18 months—hut back for a short time.

Formerly director

of advertising for
First National, he
is now with the

Hays organiza-
tion, helping Jerry
Beatty on the
“Greater Movie
Season” campaign.
At the conclu-

sion of his work
with Beatty he
will devote all his

time to short story

writing. The cur-
rent International-

Cosmopolitan mag-
azine contains the

first of a series of fiction stories by Dexter
whose familiar name, “Bob,” is lost in the

dignified name of Gayne Dexter. “Ser-

pent of Lies,” his first story, will be fol-

lowed by “Shark Bait.” He has been trav

eling since he left First National.

Exchanges Post Notice

To Cut Down Growing
Appeals for Free Film

( Special to Exhibitors Herald)

ALBANY, N. Y„ July 21.—To stop or

at least do away to a considerable extent

with what has become an almost insistent

demand of charitable and other institutions

as well as clubs and individuals, for free

film, the following notice now appears in

all exchanges in Albany, N. Y.

:

No exchange has the authority to approve
the giving of donations, charities or free

shows to any individual, club or institution.

All such requests must be made to the sec-

retary of the Film Board of Trade.

The posting of the notice follows action

taken by the Albany Film Board of Trade
at a recent meeting, following considerable

discussion. While the board does not want
to prevent exchanges giving pictures for

free shows at orphanages and similar in-

stitutions, it does feel many exchanges have_

been imposed upon while the practice of

asking for film without paying for the same
has grown.

$500,000 Theatre Work
in Albany Starts Soon

(Special to Exhibitors Herald)

ALBANY, N. Y., July 21.—Work on the

new $500,000 motion picture theatre, which

the Mark Strand interests will erect in this

city, will get under way within three or

four weeks, as soon as the plans and speci-

fications are received from Architect

Thomas Lamb. Uly S. Hill, managing di-

rector of the Strand group in this vicinity,

announced the admission price would be

fixed at 25 cents. The announcement is

generally taken to mean the begining of a

stiff fight for patronage between the new
house and the Leland, a short distance

away, which has always been a 25-cent

theatre since Oscar Perrin took it over.

Weds Talmadge Aid
( Special to Exhibitors Herald)

NEW YORK, July 21.—Edward S.

Brophy, unit production manager for

Christy Cabanne company, was married

last week to Anne Paulette, secretary to

Norma and Constance Talmadge.
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20 Important Dailies to Aid
“Greater Movie” Essay Test

So Many Towns Are Participating in Campaign That National

Headquarters Has Lost Count—Mammoth Parades

Planned Throughout Country
(Special to Exhibitors Herald)

NEW YORK, July 21.—By steady field work, about which no mention

has been made so far, the service bureau established by the Hays organization

to conduct “Greater Movie Season” has landed a national essay contest with

more than 20 important newspapers having a combined daily circulation of

2,306,000.

The Chicago American ; Kansas City Star, Detroit Times, Cleveland Press,

Cincinnati Times-Star, Indianapolis News, Milwaukee Journal, Memphis Com-
mercial-Appeal, Baltimore Nezvs, Philadelphia News, Buffalo Times,. Omaha
Bee, Denver News, Salt Lake City Desert News, Atlantic City Press and Butte

Post are included in the list of participating newspapers.

Winner Will Be Awarded Trip Around World
Principal national prizes in the contest are a trip for two around the world

on the Red Star liner Belgenland, the largest ship to circle the globe, and
vacations for two in Miami and Los Angeles; but the value of these prizes is

likely to be exceeded by the local awards which newspapers will make in con-

junction with stores and theatres.

GREATER MOVIE SEASON acces-
sory. Book end designed by Mrs.
Jack Retlaw, wife of the general
manager of the Los Angeles campaign.

Proper Blending
Vital to Release

Dates, Says Flinn
Productions should be carefully arranged

in order of release to present constant
variety in theme, color and action, John
C. Flinn, vice-president and general man-
ager of Producers Distributing Corpora-
tion, said in Chicago at the first meeting
of the eight new territorial divisions.

“The order in which productions are

released should constitute a real program
for the season that is as carefully worked
out in its diversity as the daily program
offered by a theatre,” Mr. Flinn empha-
sized, in asking suggestions from the dis-

trict managers after explaining theme and
locale of all 37 subjects so far selected for

next season. “When these pictures are

arranged in their final order of release,

they may be booked solid for consecutive

showings with the absolute assurance of

perfect balance.”

Mr. Flinn left Chicago for Los Angeles.

Lewis Stone Signs Long
First National Contract

(Special to Exhibitors Hterald)

NEW YORK, July 21.-—Lewis Stone,
now appearing in “Joseph Greer and His
Daughter,” after completing “The Lady

Who Lied,” has
signed a long term
contract with First

National. Mr.
Stone, who has
been featured in a
number of cur-
rent First Nation-
al pictures, began
his screen career
after several years
on the stage.
Among the best

known picture
plays in which he
has appeared are

“The Lost World,”
“Why Men Leave

Home,” “Husbands and Lovers,” “The
Child Thou Gavest Me,” “Scaramouche”
and “The Prisoner of Zenda.”

Wherever the contest has been set, an
intensive campaign is progressing, with
newspapers devoting large advertising and
publicity space to the affair while theatres
return the compliment by means of special

slides and posters and trailers.

The number of towns embraced in the

drive has reached a point where the na-
tional service bureau has ceased to count.

More than 200 Texas theatres in one swoop
have requested cooperation in their cam-
paign. Fifty towns controlled by William
P. Gray from Lewistown, Me., are in line

;

a dozen other New England centers have
organized

;
while the solid South has ce-

mented its operations by setting the season
in motion in Louisville, with Charles W.
Krebs of the Rialto theatre as general man-
ager

;
in Chattanooga, with E. R. Rogers

of the Tivoli in charge; and in Nashville
with Tony Sudekum of Crescent Amuse-
ment Company as head of affairs. Similar
campaigns are in operation in Columbia,
Springfield, Murfressboro, Harriman, Le-
banon, and Morristown, Tenn.

;
Bowling

Green and Hopkinsville, Ky.
;
and Albany

and Florence, Ala.

Mrs. Jack Retlaw, wife of the general

manager of the Los Angeles season, has
designed an unique accessory in the shape
of book-ends that will be used extensively

as prizes in various Californian contests.

As the season nears its opening dates, a

huge volume of commercial cooperation is

being offered to theatre owners. Present
indications are that the amount of mer-
chandise newspaper advertising keyed to

“Greater Movies” will exceed 1,000 pages,

while window displays may reach 10 times

that figure. Grossett & Dunlap, publishers,

have already placed 2,000.

Steffes Urges Participation

Every theatre in the Northwest has re-

ceived a bulletin from A1 Steffes, president

of the Motion Picture Theatre Owners of

that territory, recommending the season as

a means of increasing business at no great

cost “In Twin Cities we contemplate put-

ting on a mammoth parade,” the bulletin

states.

Frisco Pledges $10,000

for “Greater Movie

”

( Special from T. D. V . O.)

SAN FRANCISCO, CAL., July 31.—
Ten thousand dollars, most of it paid in,

has been pledged to put over “Greater
Movie Season” in Northern California,

where the phrase, “Greater Movie Sea-
son,” was coined.

In San Francisco, the theatre owners
organization, Allied Amusement Indus-
tries, includes exchanges, supply houses
and music establishments, so all are co-
operating in the drive.

Features of the campaign here will in-

clude reception by the mayor and city

officials of screen players, a big parade,
personal appearances of stars in residen-
tial theatres, luncheons by civic bodies
to the players, etc. The Path of Gold
will be decorated by the city with elec-

tric lights, flags and banners.
Edw. B. Baron is general chairman of

the drive here and Thomas D. Van
Osten is assistant chairman.

Vice President May
Head Chicago Parade
Vice President Charles G. Dawes has

been invited by Will H. Hays to lead
the “Greater Movie Season” parade,
planned for August 1 as a “curtain
raiser” for the Chicago campaign, it has
been announced by Ralph T. Kettering,
general manager.
According to Russell Moon, chairman

of the arrangements, the parade prom-
ises to be the most unusual and inter-

esting ever held in Chicago, as animated
representations of products made and
distributed here, as well as many novel
features, will be shown.

Preceding Vice President Dawes and
Mr. Hays will be a beautiful floral float pro-

vided by the Allied Florists’ Association
for the king and queen of the “movies,”
to be elected in a popular contest.

Thousands of dollars worth of flowers
will be strewed along the line of march.
Perfume will also be sprayed along the

route, making it the first perfumed par-

ade the word has ever had.

Working with Energy
in Spokane, Wash.

(Special from R. A. G.)

SPOKANE, WASH., July 21.—The
Associated Theatres of Spokane are

working with energy and enthusiasm to

guarantee the greatest season in the his-

tory of the industry through the “Greater
Movie Season” campaign which it is

planned to inaugurate August 8.

Ray A. Leek, representative of the

Producers & Distributors Association of

America, has written Managing Director
( Continued on page 52)

Lewis Stone



30 EXHIBITORS HERALD August 1, 1925

West Coast Theatres Seek
$2,000,000 Bond Issue

Schenck Signs Von Stroheim for Talmadge Film—Mayer Indorses

Effort to Aid Women Extras—Inee Incorporated

By RAY MURRAY

HOLLYWOOD, CAL., July 21.—Eric von Stroheim has been signed
by Joseph M. Schenck to direct Constance Talmadge’s next First

National production, “East of the Setting Sun.”
This sets at rest all speculation as to what the director’s next move

would be.

HE left Metro-Goldwyn-Mayer several
months ago and from time to time it

has been rumored he would form his own
producing company. “East of the Setting
Sun’’ is to be a $700,000 production.

* * *

Mayer Favors “Standardization
”

Louis B. Mayer of Metro-Goldwyn-
Mayer, Raymond L. Schrock of Univer-
sal, Warren Doane, Hal Roach Studios,
and Fred W. Beetson, secretary-treasurer
of Association of Motion Picture Produc-
ers, held the first of a series of conferences
last week called by the State Industrial
Welfare commission with a view to stand-
ardizing working conditions of women ex-
tras in films. Rules for employment of
extras are to be established and methods
of payment are to be worked out.

The film representatives have agreed
that many abuses of ideal working con-
ditions have been present at the studios in

the past. Mayer said the industry would
welcome standardization of employment.

* * *

Ralph Inee Incorporates

Announcement has been made of the for-

mation of the Ralph W. Ince Productions,
Inc., said to be backed by Eastern capital,

and the outlining of a $10,000,000 program.
New studios, it is stated by David M.
Thomas, Ince’s associate, will be similar

to the Culver City plant, formerly owned
by the late Thomas H. Ince. They plan

to make five Jack London stories, which
have already been signed for.

* * *

Airplanes to Aid Campaign
Motion pictures of the monster parade

to be held Friday, July 31, will be rushed
by air to all points where a “Greater Movie
Season” celebration is in preparation.
More than 200 officials from studios and
theatres are working on the plans for the

parade which, it is estimated, will cost

more than $500,000.
* *

Seek Bond Issue

Representatives of the West Coast The-
atres, Inc., have asked permission of the

State Corporation department to issue $2,-

000,000 of general mortgage 6/>% bonds,
to mature in 1926 and 1930. According
to the West Coast statement, the bonds
will be secured by collateral stock which

it owns in an affiliated company and is said
to be worth approximately $4,000,000. The
company proposes the bond issue to

liquidate its liabilities.

* * *

Eddy Joins Schenck

Don H. Eddy, editor and columnist, has
been appointed by Joseph M. Schenck to

succeed Harry Brand as director of pub-
licity for the Joseph M. Schenck produc-
tions. Don Eddy has been connected with
the Los Angeles Examiner for several
years. He will supervise publicity for Nor-
ma and Constance Talmadge and Buster
Keaton.

* * *

Lewis Stone signed a long-term contract
with First National, whereby he will ap-
pear with them exclusively.

* * *

Eva Novak Now a Mother
Eva Novak, who in private life is Mrs.

William R. Read, gave birth to a 7-pound
baby girl last Wednesday afternoon. Read
is connected with Fox.

A brass band playing “Killarney” greeted
Colleen Moore and her husband, John Mc-
Cormick, upon their arrival in Los Ange-
les from a three-months’ visit abroad.
Tears of joy streamed down Colleen’s face.

Colleen’s next for First National will be
“We Moderns.”

* * *

Albert A. Kauffman, newly appointed
manager of Paramount theatre interests in

Europe, left for New York last week and
will sail soon. Just before leaving he was
presented with a silver loving cup and a
gold cigarette case.

* * *

Actors Buy Property
The latest to fall in line for real estate

is Harry Langdon, Sennett comedian, who
has just completed the purchase of an 11-

room residence on Hollywood boulevard
near Hermosa avenue, for which he paid

$100,000.
* * *

Wallace Beery is another who has bought
himself a site upon which he will erect

a $75,000 residence at the northeast cor-
ner of Sunset and Doheny road. Matt
Moore has purchased a corner lot in Santa
Monica canyon, with an ocean frontage of
120 feet, for $50,000.

Dorothy Hope, English star, was thrown
from a horse in Beverly Hills last week
and severely injured.

* * *

Rudolph Valentino has chosen Vilma
Banky as his leading woman in “The Black
Eagle.”

* * *

Mary Pickford entertained several hun-
dred kindergarten teachers in convention
here last week.

* * *

Harry J. Brown has turned director and
is handling the megaphone on the third

Reed Howes production, “The Bashful
Buccaneer,” which Brown is producing
for Rayart. A1 Rogell, who has been di-

recting Howes, has signed with Universal.

* * *

Navy Official Visits Studio

Secretary of the Navy Wilbur visited

the Metro-Goldwyn-Mayer studios last

week at the invitation of Production Chief
Louis B. Mayer, and was accorded a pre-

view of himself in the movies when “The
Midshipman” was screened. After seeing
himself in the picture, he refused Mayer’s
offer to become a film star.

* * *

Work is progressing rapidly on the new
Figueroa theatre at Figueroa and Santa
Barbara streets. Fred B. Miller, president

of the company which is building the house,
expects to open it the middle of Septem-
ber if possible.

* * *

Lorraine Eason, Wilbur Dillon and Irv-

ing Hartley have left for the school at

Paramount’s Long Island studio, slated to

open yesterday. These boys won out over
1,200 applicants from the Pacific Coast.

* * *

A French beauty and an English dancer
have been added to the Christie Studio
stock company. Yola d’Abril, protege of

Gloria Swanson, is the French beauty, and
Stella Doyle is the English musical hall

entertainer.
* * *

Because of her character work in “Don
•Q,” the Douglas Fairbanks-United Artists

production, Martha Franklin has been
signed to appear in comedies with Monte
Banks. The first is “Keep Smiling,” al-

ready completed.
* * *

Pauline Garon is happy over her lead-

ing role in “Compromise,” which Alan
Crosland will direct for Warner Brothers.

Little Muriel Frances Dana will have the

child role in the new picture.

* * *

Billy Bletcher, known as a “grease paint”

assistant because he always “doubles in

brass” as an assistant director and actor in

pictures, has been engaged by B. P. Schul-

berg to assist Fred Windermere in “With
This Ring.”

Chadwick Brings Three
New Films to Gotham

( Special to Exhibitors Herald)

NEW YORK, July 21.—I. E. Chadwick,
head of the Chadwick company, arrived

here this week from Los Angeles with three

recently completed films.

Foster Assists Jones
(Special to Exhibitors Herald)

HOLLYWOOD, July 21.—Louis Foster,

who started as a prop boy two years ago,

has been promoted to assistant to F. Rich-

ard Jones, who is the director general of

the Hal Roach studios. Leo McCarey, di-

rector of Charley Chas, has signed zi new
contract.

World Censorship of Films Is Seen as

Aim of Latest League of Nations Move
(Special to Exhibitors Herald)

NEW YORK, July 21.—A modified international censorship of motion pic-

tures is thought to be the object of the request made by Sir Eric Drummond,
secretary general of the League of Nations, according to a dispatch in the
New York Evening World of July 15. Drummond’s request asks that all

governments furnish the League with information of steps taken to ascertain
the effects of motion pictures on the moral and mental well being of children.
The move is approved by the league council.
Drummond asks for drafts of all regulations in force and other informa-

tion which, it is believed, might later be used as an entering wedge in sup-
port of efforts to establish international supervision of the film industry, the
World’s dispatch recites.
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A. C. Berman has sailed for Europe to begin his new duties

as representative of interests of United Artists Corporation
in Germany. This picture was snapped on the Mauretania
and also shows Mr. Berman’s wife and her mother as he was
leaving for overseas.

Colleen Moore, back from Europe with her husband, John
E. McCormick, is in Los Angeles completing “We
Moderns,” and holding a contract to make 12 feature
pictures for First National, signed by Mr. McCormick,
West Coast representative of F-N.

Film- News

in

Pictures

PICTORIAL SECTION
of Exhibitors Herald

Issue of August 1

Stories Told

by

the Camera

How could Kenneth Harlan, Warner Brothers star,

help but get well when Marie Prevost, his wife,

took care of him? She visited him daily at St.

Vincent’s Hospital, Los Angeles, after his appen-
dicitis operation.

Colonel William Selig (right) motion picture trail blazer, is recalling

he tried nine years ago to sell Marshall Neilan the studio he built and
which Neilan now has purchased as the Harry Garson studio. Neilan

has completed “The Sky Rocket,” Peggy Hopkins Joyce picture, for

Celebrity Pictures (P. A. Powers).



Jeff Lazarus of Paramount’s Metropolitan theatre in Los
Angeles, found his office slightly redecorated when he
returned with his bride from their honeymoon. They’re
seated at his desk but the office force has effectively dis-

guised it for the boss.

Paramount has just completed its new exchange building
at Indianapolis, Ind. On the ground floor are the pro-
jection room, booking offices and ad-sales bins; the
second floor contains the executive offices. The film stor-

age room is entirely separate from the main building.

Charlie Chaplin’s “The Gold Rush” drew celebrities to Grau-
man’s Hollywood Egyptian theatre for the premiere of the
United Artists release. Upper left: (1 to r) Mrs. Harold
Lloyd, Mr. Lloyd, Marion Davies, Sid Grauman and Gloria
Swanson. Upper right: Grauman and Chaplin.

When First National’s cameramen tackled the shooting job

for the exteriors of Milton Sills’ “The Knockout” they had to

clamber aboard logs in the middle of the Beauchene river in

Canada to get some of the scenes. They almost had to turn

lumberjacks.
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Laura LaPlante and Josie Sedgwick, Universal stars, joined

in the relief work at Santa Barbara, Cal., after the quake.

Tents were put up. Upper right: International News camera-
men found W. G. McAdoo (walking toward the photo-

grapher), H. D. Cotton, Misses LaPlante, Sedgwick.

Andy Gump is back on the Universal lot and Chester’s happy.
Titles have been chosen for three of the 12 two-reelers. Joe
Murphy will be seen as Andy, Ivy Livingston as Min and
Jackie Morgan as Little Chester. Miss Livingston has just

been signed. Oh Min!

“I don’t want to get well”? That song’s all wrong to

Theodore Roberts, because he found this reception com-
mittee at the Paramount studio in Hollywood after a year

and a half of illness. He’ll be chewing cigars in pictures

in a fortnight.

Emotion Atmosphere How to Create It. Dolores Ordoqui
and Roly Bush, musicians for King Vidor, could write a

volume on that. They celebrated their third year as a

picture team by playing for “The Big Parade,” for Metro-
Goldwyn-Mayer.
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Eve Unsell collaborated with June Mathis in

adapting “Joseph Greer and His Daughter,”
Henry Kitchell Webster novel, to the screen.

George Archainbaud is in the midst of pro-
duction for First National.

Trilby Clark has
signed with Strom-
berg for pictures to

be released by Pro-
Dis-Co.

Josie Sedgwick has
signed a Universal
contract to appear
in a Western
series.

Erin LaBissoniere, al-

most a double for

Gloria Swanson, plays
in Universal’s “The
Still Alarm.”

Theda Bara, return-
ing for Chadwick in

“The Unchastened
Woman,” will attend
the premiere.

Olive Borden, who recently won a Hollywood
beauty contest and is a Wampas baby star,

has the featured role in “The Happy War-
rior,” made by J. Stuart Blackton for Warner
Brothers.

Katherine Bennett,
Enid’s sister, has
finished “The Wild
Bull’s Lair” for
F. B. O.

Dorothy Revier,
beauty contest win-
ner under Columbia
contract, has done
“Enemy of Men.”

Marion Davies’ first

Larry Kent, who will appear with Alberta
Vaughn in the featured roles of “The Adven-
tures of Maisie,” for F. B. O., has just signed
a five year contract. Ralph Ceder will direct
them.

Vilma Banky is mak-
ing her first Amer-
ican picture, “The
Dark Angel,” for
First National.

Harold Lloyd has just started his first picture
for release by Paramount following com-
pletion of “The Freshman.” He is shown
going over the final script with Sam Taylor
(left), his director.
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Greta Nissen, who played the part of the
dancer in “The Wanderer,” just completed,
has been signed for a featured role in “The
Lucky Lady,” in which Lionel Barrymore will

star for Paramount.

Norma Shearer has
completed “Lady of

the Night” for
Metro - Goldwyn-
Mayer release.

Natalie Kingston,
kin of California’s
first governor,
played in Pathe’s
“Lucky Stars.”

Wanda Wiley, in

Century comedies for

Universal, has “A
Speedy Marriage”
as a new release.

Lilyan Tashman, in

“The Girl Who
Wouldn’t Work,” has
signed a B. P. Schul-
berg contract.

Rudolph Valentino (left) is filming the first

scenes of “The Black Eagle” for United
Artists. The photographer caught him in

conference with Joseph M. Schenck, chairman
of the board of United.

Sally O’Neill has
completed her role
in “Don’t” for
Metro - Goldwyn-
Mayer.

Molly Malone is fin-

ishing Jimmie
Adams’ first Educa-
tional comedy in his

own series.

Conrad Nagel is just finishing his role as the
English duke in “The Only Thing,” Elinor
Glyn picture for Metro-Goldwyn-Mayer. Les-
sons received from Emile, fencing master,
helped him.

Mary Brian had only
a brief vacation be-

f o r e starting “On
Dress Parade” for

Paramount.

Jack Dempsey (holding his hat) put on the
gloves with Emil Jannings, star of “The Last
Laugh,” made by UFA and distributed by
Universal, while visiting UFA’s studios near
Berlin.
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Reichenbach Nominated Head
of A. M. P. A.; Custom Upset

Independent Producers and Distributors to Honor Cohen—H. Wayne
Pierson Opens Export Office-

By JOHN S. SPARGO

NEW YORK, July 21- -Precedent was given a lusty kick when the

nominating committee of the Associated Motion Picture Advertisers

—by the way, the oldest organization within the film industry

—

turned in its list last Thursday.

It has been the custom, since the time Paul Gulick and the other oldest

film inhabitants first voted for Arthur James, for a routine to be followed

in the succession to the throne, or the various thrones.

T HE vice president became president; the

treasurer became vice president
;

the

secretary became treasurer, etc., etc. This

custom has been varied on but one or two
occasions but even then not shattered.

Last Thursday when the nominating
committee, of which P. A. Parsons is chair-

man, made its report, it was discovered

that precedent had received a solar plexus

and that the official nominees were, in the

main, members who had not been holding

office.

Following is the official ticket:

President, Harry Reichenbach;
vice president, Jerome T. Beatty,
Universal; treasurer, Charley Ein-
feld, First National; secretary,

Russell Holman, Famous Players.
Board of Directors—Glendon All-

vine, Famous Players; Charles Bar-
ren, Western Electric; E. O.

Brooks, Pathe; Walter Eberhardt,
First National, and Gordon White,
Educational.

Auditing Committee—Sam Pal-

mer, Famous Players; H. C. Bate,
Universal; Hal Howe.
Trustees of treasurer’s fund

—

Paul Gulick, Universal, three years;
Victor Shapiro, of Samuel Goldwyn,
two years; P. A. Parsons, Pathe,
one year.

Finance committee — Edward
Klein, Mel Shauer and Lon Young.
Managing editor of Bulletin, Wil-

liam Mulligan, First National;
business manager of Bulletin, Ed-
ward McNamee, Fox.

* * *

Here is something that a lot of people
who can’t find anything good in pictures

should cut out and paste in their hats.

An official of the American Bible Soci-

ety, in speaking of Cecil B. DeMille’s pic-

turization of “The Ten Commandments,”
made the following statement

:

The sale of Bibles during the present year
is greater than the total sales any previous
year, including last year, when we distrib-
uted more than 7,000,000 in the United
States. This extraordinary increase of inter-
est in the Holy Writ is traceable, in a degree,
at least, to the influence of the motion pic-
ture version of the Ten Commandments.

New York will again have a chance to

see this great production next month, when
it will be shown at the Rivoli theatre for

the first time at popular prices, on Aug. 2.

* * #

Tribute to Cohen Planned

Prominent leaders among the independ-
ent producers and distributors in New
York are planning a public tribute to Syd-
ney S. Cohen, in recognition of the good
work he has done in creating a favorable
exhibitor opinion toward the independent
branch of the motion picture industry. Just

what form the tribute will take has not
yet been decided, but it will likely be a
banquet.
The public tribute is in the hands of

prominent producers and distributors whose
business destinies are tied up with the for-

tunes of independent exhibitors.

The arrangements committee includes

:

Chairman, Samuel Zierler, president of Com-
monwealth Film Corporation ; Whitman Bennett

;

B. P. Schulberg, head of the company bearing
his name ; J. G. Bachman, treasurer of the same
company ; Fred H. Elliott, executive secretary of
Independent Motion Picture Association of Amer-
ica, and Ben Amsterdam of Philadelphia, vice
president of that organization.

# * *

H. Wayne Pierson, until recently general
manager in the Far East for United Artists

Corporation, has opened an office at 807
Longacre building, New York, to handle
films for export to Japan, China, the Phil-

ippines, Indo-China, Strait settlements and
Java, India, Burma and Ceylon.

Pierson has spent the past three years
in the Far East, and is intimately asso-

ciated with the important buyers of that

section. He was compelled to resign his

position with United Artists on account of

requiring medical treatment in the United
States for an injury received in the Yoko-
hama earthquake in 1925.

* * *

Nolan Finishes Two “Krazy Kats”

Bill Nolan, a pioneer in the animated
cartoon field, is now producing “Krazy
Kat” comics for M. J. Winkler. Mr. Nolan
started his career as an animated cartoon
artist with International for a number of
years. Then he affiliated with Pat Sulli-

van’s organization, where he, in a large

measure, was responsible for the success of
“Felix.” Bill Nolan’s sense of humor is

injected so well into the first two “Krazy
Kats” that Charles B. Mintz, manager of
the M. J. Winkler outfit, believes the forth-
coming series will be the finest ever.

* * *

Things are looking up with motion pic-

tures. Among the interested spectators in

the Rivoli one evening last week was Nellie

Revell, writer and publicist, who for the

past five years has been in a hospital bed.

“Night Life in New York” was the picture

and Miss Revell remarked the film made
it possible to attend all the famous night

clubs without moving an inch.
* * #

For the first time in many years, J. K.
Adams, vice president of Davis Distribut-

ing Division, Inc., has taken unto himself
a vacation, even though it is only a week-
end trip, for J. K.’s 21st wedding anni-

versary July 13. It proves the 13th was
not an unlucky date with him. The honey-
mooners are sojourning in the Adiron-
dacks.

* * *

Dewey Bloom, right bower extraordinary
to Bert Ennis, says he was walking along
in the Bronx one hot evening recently and
noticed this sign on a theatre : “Twenty
degrees colder inside.” On entering he dis-

covered the feature production was the

Fox epic, “Dante’s Inferno.”
* * *

They have to come to the film industry
for real pulchritude. Claire Comorau, a
stenographer working for Film Booking
Offices, was selected by the Daily Mirror
as one of the prize winners in its beauty
contest. With several other “charmers,”
Miss Comorau spent the week of July 6 at

Asbury Park as a guest of the Daily Mir-
ror. We got one peep at the young woman
and admit those judges knew their business.

John Robertson
Signed by Meador

for Ibanez Tales
l Special to Exhibitors Herald)

NEW YORK, July 21.—J. E. D. Mea-
dor this week signed John S. Robertson,
director, for a series of special pictures
to be known as the John S. Robertson
Productions. Meador is head of the
Trucraft Pictures, Inc. The first of the
series will be “Queen Calafia.”

Exteriors will be filmed in Spain and
Monte Carlo, the location for which
Robertson and his wife will set out at

once.
Robertson’s productions include such

pictures as “Soul Fire,” “Classmates,”
“Dr. Jekyll and Mr. Hyde,” “Footlights,”
“Tess of the Storm Country,” “Shore
Leave,” and “Sentimental Tommy.” He
is without reservation “the greatest all

around director in the business,” said

Meador upon signing Robertson. Other
pictures will be selected from Blasco
Ibanez stories.

New Color Plants Aim
of Wilson While Abroad

(Special to Exhibitors Herald)

NEW YORK, July 21.—Sering D. Wil-
son, head of Sering D. Wilson & Co., Inc.,

sailed last week for a business trip abroad.

He expects while abroad to establish color

laboratories in England, France and Ger-
many.

Margaret Cullington Dies
(Special to Exhibitors Herald )

HOLLYWOOD, July 21.—Margaret
Cullington, for six years character
woman with the Christie organization,
died Saturday following a three months’
illness.

Designing advertising inserts for trade publications has become an art
in itself. In no other line of business venture probably has there been more
talent and deliberation expended than in the colorful imaginative creations
utilized for effectiveness in the “smash.”

However , it remained for Warner Brothers to set a criterion in an ad-
vertising insert which will likely remain for a long time as a target for other
experts. Yet this, one of the most attractive and effective ever printed, has
been done only with black and white.

The Warner 40 pages of dignified, striking, excellence, which is con-
tained in this issue of EXHIBITORS HERALD reflects extreme credit,

—

reflects it not only on the company but on the men who conceived and exe-
cuted the harmonious beauty of the insert: men such as Watt Parker, director
of advertising and publicity ; his assistant, Matt Taylor, and George W.
Bonte, artist.
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“Sea Hawk” Booking for Fall;

Eastman to Play Pathe Film
Aschers Book F. B. 0. Short Features 100 Per Cent—Company

Has 13 Releases for September—Hattam Gets

Pathe Serial for Entire Circuit
( Special to Exhibitors Herald )

NEW YORK, July 21.—Representative first run theatres in 212 of the

255 key cities of 25,000 population and over in the United States and Canada
have booked First National’s “winner group” according to a statement
just issued by the distribution department.

.

Contracts have been closed for first run showings of this group in 629
of the 1,231 cities ranging in population from 5,000 to 25,000, says the

statement. These sales have been made within a two months period.

“Sea Hawk” to open at Rialto September 6

First National also announces that “The Sea Hawk,” which was with-
drawn from circulation in May, is again booking for showings beginning in

September. Thomas Spry, Boston branch manager, has booked the special

into the Rialto, Providence for the week of September 6.

Re-Takes

HOLLYWOOD, July 21.

\\7E’RE all puffed up. We’ve been elect-
* * ed, or appointed or something, a mem-
ber of the advisory board for “Greater
Movie Season” Southern California cam-
paign of 1925. Don’t know what the salary

is—Jack Retlaw didn’t say,—but we’re go-
ing to do our derndest to put the thing

over BIG.
* * *

A lot of movie stars are going to take

part, there’ll be a lot of floats and I under-
stand one division of the parade will be
devoted to press agents on foot. Last
year it took this division four hours to

pass a given point, a corner drug store,

I believe, where a wink would get you
anything.

* * *

They are going to take pictures of the

parade and send them by airplane all over
the country, so if you readers look real

sharp you’ll see the humble author of “Re-
Takes” standing on the curb doing his stuff

as one of the advisory board when the

parade passes.
3*S

If the weather is anything like it is today
we’ll be standing on a cake of ice, trying

to keep the old dogs cool, so you can

easily recognize us.

% sjc

Are They?
They say the beaches are a riot of color

this year. Hadn’t noticed it. These one-

piece bathing suits are so distracting.

* * *

Fair Enough
Rob Wagner, who is president of The

Writers, says anyone who wants to know
how the club stands can bring along his

own pencil and paper and check up the

attendance and dues paid any night. Could
anything be fairer than that?

* * *

“Back in 3,000 B. C.”

Ray Coffin, who was chairman of the

Wampas last meeting, had a regular

“reminiscing” night, with F. M. Hall, Mon-
tague Glass and J. Stuart Blackton delving

into the past to beat the band.
* * *

We Missed That One
Joe Jackson, who writes pieces about a

young man known as Valentino, says he
went to a blow-out the other night and the

life of the party was a minister. “No
foolin’,” sez Joe, “Tempora mutantur and
so does Hollywood.”

* * *

Neither Have We
By the way have you given your Xmas

shopping a thought?
^ Jjc %

Monkey Business

It must make the zoo monkeys in their

nice cool cages smile when they read about
Bryan and Darrow down there in Ten-
nessee, these warm days.

^

And then came night.

R. M.

Darmour to Meet Rock
(Special to Exhibitors Herald )

NEW YORK, July 21.—L. J. Dar-
mour, vice president of Standard Cinema
Corporation, left last week for Holly-
wood to confer with Joe Rock on pro-
duction plans for the 13 Blue Ribbons
and 13 Parisian Standard comedies for
F. B. O.

The Metropolitan theatre, Atlanta, op-
erated by Sig Samuels, and the Strand,
Hartford, Conn., operated by I. J. Hoffman,
have signed to play First National pictures

exclusively during August and September.
The Eastman theatre, Rochester, and the

Hippodrome, Buffalo, will show Norma
Talmadge’s “Graustark” in September.

Book F. B. O. Short
Features 100%
The success of Film Booking Offices’

short features in thousands of first run
theatres has impelled the Ascher Brothers
to top their contract for F. B. O.’s twelve

Vancouver Heads
F-N Contest

(Special to Exhibitors Herald )

NEW YORK , July 21. — The
Vancouver branch held first place
at the end of the fifth week in per-
centage of bookings actually
played in First National’s summer
play date contest. Its standing
was 160.40 per cent with percent-
age based on last year’s actual
played time.

Gold Bond productions for their circuit of

11 theatres, with another 100 per cent book-
ing of the company’s entire 1925-26 short

feature program.
During September, F. B. O., will have 13

releases as follows

:

September 1, first of the Tom Tyler Westerns,
yet untitled; September 6, “If Marriage Fails?’’

a Gold Bond picture with Jacqueline Logan and
Clive Brook; September 13, “High and Hand-
some,” with Lefty Flynn; September 14, “Three
Wise Crooks,” with Evelyn Brent; September 20,
the eighth Texas Ranger picture starring Bob
Custer; September 27, “Parisian Nights,” second
Gold Bond attraction, with Elaine Hammerstein
and Lou Tellegen; September 27, “The Wall
Street Whiz,” with Richard Talmadge; September
27, “Riding the Wind,” with Fred Thomson and
Silver King; September 6, first of the Blue Ribbon
comedies; September 13, “Amazing Maizie,” with
Alberta Vaughn and Larry Kent; September 20,
first of the Standard Fat Men comedies, with
Fat Carr, Tiny Alexander and Kewpie Ross; Sep-
tember 20, first of the new Bray cartoons, and
September 27, second episode of “The Adventures
of Mazie.”

“Black Cyclone” to

Play Eastman
“Black Cyclone,” Hal Roach’s Pathe fea-

ture starring Rex, the wild horse, has been
booked by George Eastman for his palatial

theatre in Rochester for a full week start-

ing August 16. I. Libson, Cincinnati, has

booked the Rex feature for his houses in

Cincinnati, Dayton, Columbus, and Louis-

ville. In New England, full week runs
have been booked for theatres in Spring-
field, Mass., and in Portland, Me.
Frank Newman, formerly of Kansas

City, and now managing director of the

Famous Players’ theatres in Los Angeles,
has booked “Play Ball,” the Pathe serial

written by Manager McGraw of the Giants,

for the Metropolitan theatre in the film

capital.

Pathe two reel comedies are the vogue
with Cincinnati first run theatres. Follow-
ing two successful, consecutive weeks with
two reel comedies, the B. F. Keith, Strand,
Family and Palace theatres have signed
up with the local Pathe exchange for more
of this screen entertainment to be played
during three additional consecutive weeks.
The week of July 12, the bookings were as

follows: Strand theatre: “Our Congressman,”
a Will Rogers comedy; Family: “Dog Days,” an
Our Gang film; B. F. Keith’s: “Giddap,” a Mack
Sennett comedy with Billy Bevan; Palace: “Wild
Papa,” a “Spat Family” two reeler.

The week of July 19, the bookings are: Strand:
“The Big Town,” an Our Gang film; Family:
‘Water Wagons,” a Mack Sennett film with Billy

Bevan and Madeline Hurlock; B. F. Keith’s: “Are
Blond Men Bashful?”, a Hal Roach comedy with
Aruthur Stone; Palace: “The Reel Virginian,” a
Mack Sennett film with Ben Turpin.
The week of July 26, the bookings are: Strand:

“Horace Greeley, Jr.,” a Harry Langdon comedy
produced by Principal Pictures; Family: “The
Love Bug,” an Our Gang comedy; Palace: “Daddy
Goes A’Grunting,’ ’a Hal Roach comedy with
Glenn Tryon.

Pathe reports that Jack Hattam has
booked “Play Ball” for all the houses in

his circuit, including the Marcy, Sumner,
State, Kismet, Gem, Palace. Hyperion, Vic-

toria, Maspeth, Astoria Grand, Steinway
and Messerole.

Hoffman Off to Coast
to Finish Tiffany 12

( Special to Exhibitors Herald)

NEW YORK, July 21.—After remain-

ing here to read favorable newspaper com-
ments on “The Sporting Chance,” first

of the Tiffany Twelve to be released, M.
H. Hoffman, general manager of the Tif-

fany and the Truart companies, left for

Los Angeles to supervise production of

the remainder of the series.

Cobb in West; to Open
Key Cities for Wilson

(.Special to Exhibitors Herald)

NEW YORK, July 21.—With a view to

opening key city distribution offices and to

arrange for the handling of the Wilson
product, C. Lang Cobb, general sales man-
ager for Sering D. Wilson & Co., Inc., left

Saturday for the West Coast, from where
he will cover the entire country.
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KEEP SMILING, an Associated Exhib-
itors attraction.

HEADLINES, a new Associated Exhib-
itors production.

THE GREATEST THING, released by
Associated Exhibitors.

Woody Takes New Class of

A. E. Product to Exhibitors
Prints of First Group of Four Pictures Called Promise of Proving

Important Factor in Independent Market
(Special to Exhibitors Herald)

N EW YORK, July 21.—John S. Woody, president and general man-
ager of Associated Exhibitors, left last Saturday for an extended
tour of the country to give theatre owners their first firsthand

information and sight of the new class of product his company is offering.

Mr. Woody takes with him prints of four pictures and in the opinion
of many who have seen them screened they show such a decided improve-
ment even over the company’s former good product as to give promise
they will prove an important factor in the independent market.

TV/T ADE at much greater cost and with a
more careful selection of story and

attention to production details and cast

than former Associated Exhibitor pictures,

these have been built with not only first

run houses particularly in the minds of
the producers, but with the idea of making
them also extremely suitable for any thea-
tre showing pictures. The first group to

be shown by Mr. Woody are

:

“Headlines,” a newspaper romance pro-
duced by St. Regis Productions with E. H.
Griffith directing. In the cast are Alice

Joyce, Elliott Nugent, Harry T. Morey,
Virginia Lee Corbin, Ruby Blaine and
Malcolm MacGregor.
“Under the Rouge,” a crook regeneration

story made by the Lewis H. Moomaw Pro-
ductions, featuring Tom Moore and Eileen
Percy, with a supporting cast including
Mary Alden, William V. Mong, Chester
Conklin and Bruce Guerin.
“Keep Smiling,” a Monty Banks thrill

comedy of five reels with the famous
comedian supported by an unusual cast

which includes Anne Cornwall, Robert
Edeson, Ruth Holly and a number of other
wellknown names.
“Manhattan Madness,” a comedy drama

featuring Champion Jack Dempsey and
his charming bride, Estelle Taylor. This
was made by Oscar Price, with John Mc-
Dermott directing. The story was written
originally for Douglas Fairbanks by
Charles T. and Frank Dazey.
Others of the first group for the fcll

season are, “Never Weaken,” a three reel

Hal Roach comedy; “His Buddy’s Wife,”
a Tom Terriss production featuring Glenn

Hunter and Edna Murphy; “Camille of

The Barbary Coast,” an underworld drama
with Mae Busch, Owen Moore, Burr Mc-
Intosh and Harry T. Morey in the cast,

and “Fifty-Fifty,” a society drama from an
original story by Allan Dwan.

MANHATTAN MADNESS, Associated
Exhibitors special.

‘Fox News ’ Curtiss

Plane Christened
and Sent on Way

( Special to Exhibitors Herald )

MINEOLA, L. I., July 21.
—

“I christen
thee, “Fox News,” murmered Mrs. William
Fox as she smashed a bottle against the
propellor of a glistening Oriole at Curtiss
Field here yesterday. Lieut. George A.
Wies, Jr., then piloted the ship through
the air to New York for its maiden trip.

On each side flew a squadron of eight

other Curtiss ships. More than 1,000 people
stood around Mrs. Fox to wave their con-
gratulations. The machine will be operated
by its owner, Fox Film Corporation, in

the interests of Fox News, dedicated to

gathering and distributing pictures for
newsreels. The plane will do more than
100 miles an hour with the newly devised
metal propellor.

The pilot, Lieut. Wies, has been trained

in the United States Air Service flying

school, and to date has flown about 800
hours.

Injunction Against
Schulberg Refused

( Special to Exhibitors Herald )

NEW YORK, July 21.—-Export & Im-
port Film Company lost in its move for
an injunction to restrain B. P. Schulberg
Productions from dealing with other
sources for foreign distribution of the 20
Preferred Pictures for next season, when
the petition was turned down by Judge
Levy of the supreme court. Export &
Import claimed a four-year contract.

Albany Board Delays
Film Shipment Action

(Special to Exhibitors Herald)

ALBANY, N. Y„ July 21.—At its last

meeting, Monday, the Film Board of Trade
put aside the matter relative to film ship-

ments until August or September. It was
suggested some time ago that films be sent

by express rather than by parcel post.

Fox Charlotte Exchange Moves
CHARLOTTE, N. C.—B. S. Byron, manager of

the Fox Exchange at 213 South Church street,
has moved his staff over to Fox’s new exchange
building at 505 West Fourth street.



“Tell Us a Story”

Jl HE motion picture came into existence in its present form in answer to the

world-old plea, “Tell us a story”. Humanity has always lent an attentive ear to

the exploits and adventures of the bold, the brave and the fair. In the earliest

days, reaching back into the twilight of history, stories were told by sign and

symbol; then came the story repeated from the lips of the wise man; still later

the parchment scroll for the literate few, and then the stupendous achievement of

the printing press!

But Gutenberg’s invention was destined one day to meet a competitor who
would challenge its supremacy as a storyteller; this new force, an evolution of

many arts and sciences, came to tell its story in a living, breathing manner, very

much to the disadvantage of the cold and lifeless printed page.

This new force immediately registered its appeal to all humanity. Speaking

the universal language of pictures it was at once understandable to youth and old

age, to the literate and the illiterate, the native and the outlander-—to all mankind.

And with the whole world as its audience, still reechoing the plea, “Tell us a story”,

it is no wonder that it has sprung into universal popularity.

Upon the men and women of the creative branch of the motion picture im

dustry devolves the kingly right and responsibility of determining just how this

great new force shall be directed; of deciding what stories shall be told to this

world'wide audience and how they shall be told.

And it may be truly said today that the hand and heart that make the pictures

rule the world.

—MARTIN J. QUIGLEY.
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EVE UNSELL
Contributing Adaptations for

“The Thunder Mountain”
A Victor Schertzinger Production

For William Fox

“Joseph Greer and His Daughter”
A George Archainbaud Production

for First National

under supervision of June Mathis

“Hell’s Highroad”
Cecil B. DeMille Production

for Producers Distributing Corp.

Starring Leatrice Joy

“The Ancient Highway”
An Irvin Willat Production

for Paramount

in collaboration with James Hamilton

Preparing:

“The Conquistador”
An Emmett Flynn Special Production

staring Tom Mix for William Fox
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Unpleasantries About You
and an Announcement

By T. 0. SERVICE

''HIS week Exhibitors Herald begins publica-

tion of a special section devoted to The Studio.

This section will be published in every fourth issue of the

paper. The primary purpose of this special section is to

promote understanding and cooperation between the

manufacturer and retailer of motion pictures.

It is too far from the ticket wicket to the set.

Too little is accurately known about the studio and too

much is inaccurately known about it. The same is true

of the box office. To the exhibitor, the studio lies off

there somewhere in a Westerly direction, a sprawled-out

area dotted with one-sided buildings and rambling high-

board fences. To the studio worker, the box office is

strewn up and down the wide world as so many individu-

ally insignificant springs contributing tiny rivulets to the

great stream which is the industry’s gross intake.

* * *

There’s very little understanding.

Most exhibitors believe that the studio is manned by
overpaid pretenders who get by with murder. Most
studio workers think that the box office is in charge of

illiterate incompetents who simply can’t keep people

from buying tickets and forcing their way into the thea-

tres to see the wonderful pictures. There is very little

admiration on the part of either for the other.

Exhibitors visiting this office speak freely of production

and those engaged therein. They name one, two or three

producers, directors or actors as the one, two or three

with the right idea and ability to apply it. They name
any number as dumbbells and give reasons.

Studio workers visiting this office discuss the exhibitor

with equal frankness. Any producer, director or actor

will name one, two or three (seldom more) exhibitors

whom he believes capable. Other exhibitors then are

conveniently bulked as “the exhibitor” and the things

the speaker thinks he should do instead of the things

he does do make up the remainder of the conversation.

The studio job looks easy to the exhibitor. The thea-

tre job looks easy to the studio man. Each prefers to

talk about the other fellow’s job. Each has an unlim-

ited number of things to say about it. Each is sincere

(never more so) but neither is adequately informed.

That can be changed.

* * *

This is not, of course, a newly discovered situation.

Exhibitors have known it almost from the beginning.

Studio people didn’t find it out until the easy-money
days were on the wane. Some of them—and some of the

exhibitors—haven’t found it out yet. These things are

learned mainly in adversity.

Nor is this the first work toward promotion of proper

understanding that has been done. Advanced thinkers

on both sides have been cooperating with increasing ben-

efits and their example is having its natural effect.

Christie makes “Charley’s Aunt.” Charles H. Ryan,

exhibitor, writes a “What the Picture Did For Me” report

about it. Charles Christie reads Charles Ryan’s com-

ment and communicates with him by letter.

Colleen Moore reads what exhibitors say about her

pictures, continues the discussion by mail and doesn't

quit just because she becomes an overnight sensation.

Walter Hiers comes a cropper in a five-reeler, exhibitors

tell him through the reports that they want him in two-

reelers, he answers them by letter, goes into two-reelers

and their record leaves no question as to the wisdom of

that course. Louise Fazenda opens a correspondence ac-

quaintance with reporting exhibitors while in two-reel-

ers and becomes an irreplacable factor in five-reel pro-

duction.

I could tell you of others, many of them, and of still

others of different experience, but the point is clear. It

is, save in exceptional cases, too far from the ticket wicket

to the set. Whatever can be done to shorten the route

should be done. It is the business of the studio worker,

of the exhibitor, and of course the business of a trad^

paper, to see that it is done.

* *

As stated, the “What the Picture Did For Me” depart-

ment of this paper thus far has been the chief medium
for the exchange of information making for understand-

ing. Almost certainly, despite the best efforts of this

section, it will continue as such. That department is

primarily concerned with profits; this interchange is

indivisibly a matter of profits; it would be unprofitable

to break up that alignment.

Yet something in addition can be done and will be.

As a beginning, this summary of conditions is drawn to a

close with an invitation to exhibitors and to studio work-

ers of all kinds to step up and speak out.

Producers are not all dumb. Exhibitors are not all

dumb. There are incompetents on both sides, of course,

and minor incompetencies hindering the progress of indi-

viduals in each class, but incompetency does not survive

understanding.

Everybody’s working at the same job. The other fel-

low’s business is your business. If you’re not satisfied

with it (and nobody ever is in this business) there’s not

a reason in the world why you shouldn’t butt in and get

done the things you want done or find out why not.

The sky’s the limit.

Start now.
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PATSY RUTH MILLER
Warner Bros* Star

Coming Warner Bros. Releases

:

“Rose of the World”
“Red-Hot Tires”

“Hogan’s Alley”
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THE STUDIO’S THE PLACE
THE PICTURES COME FROM

HE studio’s the place the pictures

come from. It’s the place where pictures

are made. Primarily, it’s a factory, and it’s

regarded as anything else but. Bad press-

agentry isn’t as bad as it used to be, but it’s

still uninformative and overzealous. Re-

sultantly, the studio and studio people get

much improperly placed blame and are

done out of much credit.

There is really not so much difference

between the motion picture and the printed

book. The former uses lots of pictures

and a few words. The latter uses lots

of words and a few pictures. Both serve

the same end and both, in themselves,

are merely instruments of expression.

The story, of course, is the thing, as

always and forever.

But there is no bunk about the printing

plant. Everybody knows it’s a place where

books are printed. A printing plant isn’t

condemned because it prints an inferior

novel. The blame goes right back to where

it should—to the writer of the story.

And there are almost as many partici-

pants in the printing of a novel as there

are in the printing of a picture, job for job.

The printing plant has its linotypers, its

make-up men, its proof readers, its lock-

up men, make-ready men, pressmen, bind-

ers, head-setters and so on. They cor-

respond, almost man for man, to the

studio staff, save in number. Yet almost

no one blames authors for bad pictures.

It’s too easy to blame the more readily

named interpreters of their work.
Which is not saying, by any means, that

the bad pictures are invariably the fault of

the author. That is the case in many more

instances than ever are recorded as such,

but it is true that many good stories are

ruined in the telling. It would be easy to

follow this with a statement to the effect

that studio workers do their work less ably

than printers, but that would not be strictly

true. Their work is of less variable char-

acter—and they’ve been doing it longer.

The studio is, however, the place the

pictures come from. It’s all of that and

not a bit more. It should be as efficiently

and ably managed as the best printing es-

tablishment, and in such instances as that

is the case the pictures coming therefrom

are good in proportion.

COLOR IN PICTURES
ENFORCES STANDARD

^^RGUERS for and against color in

motion pictures cite this, that and the other

reason in support of their claims, but

none will deny this very significant fact:

That it’s got to be good if it’s done in

color.

The matter is mainly one of arithmetic.

People see so much in black and white, so

much good and so much bad, that a merely
dull stretch of footage doesn’t bother them
much—if it isn’t too long. But let the pic-

ture suddenly run into color and the ob-

server is instantly on the alert. What fol-

lows then must be good or the picture is

finished.

Studio

Stuff
An inconspicuous shortcoming in a black

and white stretch might get by or be atoned

for, but a slip-up in the natural color is

fatal. They don’t forget it—and if they

renjiember one bad thing about a picture

they have a famous habit of forgetting the

good things.

Color in pictures enforces a standard: If

it were of no other value—and of course

it is—it would be more than worth while.

“If I Were Doug
and Mary”

If I were Doug and Mary I’d make
a big picture entitled “Doug and
Mary” and set it away for gratuitous
distribution to exhibitors after that
(everybody hopes) distant day of
retirement from the screen.

Doug and Mary have been reading
this paper about as long as I have.
They know, as I do, that in spite of
occasional pictures which didn’t do
what a Doug or Mary picture should
do, exhibitors feel just a litle bit dif-

ferently about Doug and Mary than
they feel about any other players.
There’s a certain idealistic sentiment
there which endures unchanged down
the years.

There would be no money in such
a picture for Doug and Mary. But it

would be a handsome thing to do and
it would give the screen its £rst idyl.

—T. O. SERVICE.

NEW BLOOD AND
EXPERIENCE

J N another part of this paper this week

under this signature you will read, if you

read it, bad news about a recent “discovery”

for pictures. I had great expectations for

her and she didn’t click. I’m glad I

didn’t contract for her services and exploit

her the way her sponser concern did.

This call for new blood, or new faces,

is not altogether the open-and-shut propo-

sition it seems. As often as not, the new
talent isn’t so good. Very seldom is it

better than the old. In most cases, its

sole advantage is unfamiliarity and this

doesn’t last.

A year or two ago there was more talk of

this kind than today. I remember lists in

the fan magazines about that long ago,

printed together with pictures of a dozen

or more young women who, the captions

under the pictures told you, would be the

big stars of tomorrow. A good many to-

morrows have slipped past and they don’t

print that list any more. Of the dozen

names, so far as I can recall, two now are

prominent in current casts, those of Patsy

Ruth Miller and Pauline Garon, and you

don’t exactly think of them as newcomers.

They’ve worked hard, won their way.

Either is worth more than any dozen im-

ported -marvels are or can be until they’ve

done likewise.

New blood is, of course, important. But

not so important as the howlers for the

same like to believe. Good blood is the

thing that counts.

THE AUTHOR IN
TERMS OF FILM

I
;# j!

HAVE discussed with various authors
j{

the comparative merits of ' type and film i
|

as expressional media. Everybody talks

about that when talking to, autho’t^.- Au- ,

thorslike it. And the ansyprSe.us,a^ to be i

practically identical in -all e'ases. They are
jj

not identical now. g- C

f
I believe.I could tell you today, fr$m ahy ji

author's repiarks s about type findjjfum, al-
j|j

most the exact date^when his last, pictured
jj!

work wastj produced- 'If he.,' were bitter jj;

against the films I should^say he hadn’t
jj

had any of his stuff produced recently. If Sij

he were wishy-washy about- it, I’d say he V
hadft’t had a story produced in the past

j

few months. If he were enthusiastic, I’d say

he had been enjoying the benefits of the

comparatively newborn body of adaptors

who are contributing so importantly to the :

current product.

Although producers are steadily increas-

ing the prominence given the names of

these literary intermediaries,- L think few
j

people in the business really appreciate their

work. Translators are traditionally unnoted.

It is only in the business end of the busi-

ness that their efforts stand a chance of

getting a proper attention. Here they have

made their importance felt 'and a change

has taken place.

Once upon a time all credit for “Main
;

Street” and “Brass” would have gone to

Sinclair Lewis, Monte Blue or another

player in them, or to a director. But in

this era Julian Josephson, who adapted

them, gets genuine recognition. He will
.

do more adaptations for the same company,
j

With Bess Meredyth, who acted before she

adapted, C. A. Logue, E. T. Lowe, Jr., and

Darrel Zanuck, he will be responsible for

most of the scripts figuring in the an-

nounced Warner Brothers product.

Nor does recognition terminate within

the organization with which an adaptor is

identified at t the time of a single signal

success. This is illustrated clearly in the

case of Eve Unsell, a young veteran in the

adaptation field, who contributes to the

pictures of many concerns and whose name
attached to a production has come to mean
a very definite something.

No, the author who submits his work for

picturization these days isn’t kicking very

loudly about the treatment it receives.

These people know how to write pictures.

Authors, for the most part, do not. And
it may be said on behalf of the majority of

authors that they do welcome the coopera-

tion of an able translator.

THE EXHIBITOR
IN HOLLYWOOD

j[ HAVE at least a score of letters from

theatre owners, exhibitors, telling me of
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their visits to Hollywood. You know (or

should) all exhibitors plan to go out there

some day and see the pictures made. If I

were some of these exhibitors, certain film

companies couldn’t hire enough high-pow-

ered film salesmen to sell me a trailer.

I’ve heard the old gag about the cost of

interrupting work on the set, together with

all its sister yarns, but I’ve never heard

anyone explain why a motion picture ex-

hibitor should be all but booted off the lot,

with his family. Understand, I’m not talk-

ing about the rubbernecking yaps who stray

in for no reason—I’m talking about the

man who owns the theatre in which you’ve

got to get your pictures exhibited. He’s

the man the usher hands your card to when
you’re in his town and amble down to

crash the gate. He’s the fellow you take

off the lofty bonnet for then and on that

other important occasion when your pic-

ture’s out of the shop and the job is to

get it onto enough screens to pay for the

next one.

I’ve a deep-rooted conviction that you

didn’t really know this was going on. Now
that you’ve been told, you needn’t be told

what to do about it. If you don’t do it,

I needn’t tell you the error of your ways

—

the exhibitor will tell you in rougher terms

than these.

JULIAN JOSEPHSON

Screen Adaptations:

The Narrow Street

Bunker Bean

Now Adapting for the screen

The ERNST LUBITSGH
PRODUCTION

“Lady Windermere’s Fan”

For Warner Bros.

Main Street
Lewis Milestone

Director of

“Seven Sinners”

for

Warner Bros.

PAULINE GARON
Just Finished

Satan in Sables
99

For

Warner Bros.

Now Making

Compromise”

also

FOR WARNER BROS.
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Where They’re Working and
What They’re Making
West Coast

CHRISTIE STUDIOS, 6101 Sunset Blvd.

Christie Comedies: William Watson directing Bobby
Vernon in a two-reel comedy; Harold Beaudine di-

recting Jimmy Adams in a two-reel comedy.
*

Walter Hiers Productions : Archie Mayo directing

Walter Hiers in a two-reel comedy.
* * *

CECIL B. DE MILLE STUDIO, Culver City.

C. B. DeMille Pictures Corp. : Paul Sloan directing

Rod La Rocque in “The Coming of Amos”
;
Cecil B.

DeMille directing an all-star cast, including Joseph
Schildkraut, Jetta Goudal, Vera Reynolds, YVilliam

Boyd, Casson Ferguson, Julia Faye and Trixie Fri-

ganza in “Road to Yesterday.”
* * *

EDUCATIONAL STUDIO, 7200 Santa Monica
Blvd.

Educational Films: Wm. Goodrich directing Johnny
Arthur in an untitled comedy; Norman Taurog di-

recting Lige Conley in an untitled comedy
;

Steve

Roberts directing A1 St. John in an untitled comedy;

J. Howe directing Lupino Lane in a comedy.
:jc %

WILLIAM FOX STUDIO, 1400 N. Western
Ave.

Fox Productions: J. G. Blystone directing Tom Mix
in “The Lucky Horseshoe” ;

Daniel Keefe directing

an all-star cast, including George O’Brien and Madge
Bellamy, in “Shoes”; John ’Griffith Wray directing an

all-star cast, in “The Winding Stair” ;
Reginald

Barker directing an all-star cast in “When the Door
Opened”

;
Victor Schertzinger directing an all-star

cast, in “Thunder Mountain.”
^ ^ ^

F. B. O. STUDIO, 780 Gower Street.

Schulberg Productions : Gasnier directing an all-star

cast, including Clara Bow and Donald Keith, in

“Parisian Love”; Marcel de Sano directing an all-

star cast, in “The Girl Who Wouldn’t Work.”
*

Richard Talmadge Productions: Jack Nelson direct-

ing Richard Talmadge, in “The Wall Street Whiz.”
*

Spitzer-Jones Productions: Grover Jones directing

an all-star cast, in “Heirloons.”
*

Embassy Pictures : Harry Hoyt directing an all-star

cast including Katherine MacDonald, Leah Baird,

Herbert Rawlinson, John Miljan, Wanda Hawley and
Grace Gordon, in “The Unnamed Woman.”

* * *

HOLLYWOOD STUDIO, 6642 Santa Monica
Blvd.

Renaud Hoffman : Henry McCarty directing an all-

star cast, including Alice Calhoun, Charles West and
Freeman Wood, in “The Part-Time Wife.”

*

Hunt Stromberg : Edmund Mortimer directing Harry
Carey with Robert Edeson, Trilby Clark, Lloyd Whit-
lock, Fred Kohler, Evelyn Selbie, Tote du Crow and
Jean Dumas, in “The Prairie Pirate.”

5{C

MARSHALL NEILAN PRODUCTIONS,
1845 Glendale Blvd.

Marshall Netlan : Marshall Neilan directing Peggy
Hopkins Joyce, Owen Moore and others, in “The Sky
Rocket.”

* * *

PARAMOUNT STUDIO, 1520 Vine St.

Paramount Pictures : Edward Sutherland directing
Raymond Griffith, in "On Dress Parade”; Clarence
Badger directing Betty Bronson, in “The Golden Prin-
cess”

;
Geo. B. Seitz directing an all-star cast, includ-

ing Richard Dix, Lois Wilson, Noah Beery and others,

in “Vanishing American”
;

James Cruze directing

Betty Compson and Ricardo Cortez, in “The Pony
Express.”

* * *

HAL ROACH STUDIOS, Culver City
Hal Roach Productions : Fred Jackman directing
Rex, in an untitled picture

; Leo McCarey directing
Charles Chase, in a two-reel comedy; James Horne
directing Lucien Littlefield, in a two-reel comedy.

* * *

UNITED STUDIO, 5341 Melrose Ave.
Edwin Carewe: Edwin Carewe directing Blanche
Sweet, supported by Edward Earle, Dorothy Sebas-
tian, Russell Simpson, Herbert Prior and Fred War-
ren, in “The Sea Woman.”

*

Goldwyn Productions: Henry King directing Belle
Bennett, Roland Colman and Lois Moran, in “Stella
Dallas.”

*

Fitzmaurice Productions: Geo. Fitzmaurice direct-

ing an all-star cast, including Vilma Bankv, in “The
Dark Angel.”

*

UNIVERSAL STUDIOS, Universal City
Universal Productions: Ed Sloman directing Laura
La Plante, in “The Beautiful Cheat” ; Herbert Blache
directing Hoot Gibson, in “Calgary Stampede” and
“Chip of the Flying U”

;
Edward Laemmle directing

an all-star cast, in “Still Alarm”; Maurice Tourneur
directing “Sporting Life”; Cliff Smith directing Art
Acord, in “Red Dawn”

; Charles Brabin directing
Mary Philbin, Elliott Dexter, Gladys Brockwell and
Jason Robards, in “Stella Maris”; Henry McRae di-

recting an all-star cast, in “Scarlet Streak”
;
Wm. C.

Crinley directing Frederick Humes, in two-reel West-
ern; Francis Ford directing Wm. Desmond, in
“Winking Idol”; Robt. N. Bradbury directing Jack
Hoxie, in “Slipper Tongue”; Vin Moore directing
Holmes-Corbett, in a two-reel Western; C. R. Wal-
lace directing Neely Edwards, in a comedy; Zion
Myers directing Arthur Lake, in comedy; Dick Smith
directing Charles Puffy, in comedy.

* * *

East Coast
BIOGRAPH STUDIO, 807 East 175th Street

First National Pictures, Inc.: Webster Campbell
completing “The Pace That Thrills” with Ben Lyon
and Mary Astor; Lambert Hillyer completing “The
Knockout,” starring Milton Sills.

* * *

DIAMANT STUDIO, Fort Lee, N. J.
Diamant Film Company of Amer. : Henri Diamant
Berger directing “The Unfair Sex,” starring Hope
Hampton for Associated Exhibitors release

;
Joseph

Heneberry has completed work on “The Pinch Hitter,”

with Constance Bennett, Glenn Hunter, for Associ-
ated Exhibitors release.

* * *

GLENDALE STUDIO, Glendale, L. I.

Arrow Picture Corp. : Major Campbell’s first produc-
tion will be “Wandering Fires”; Wilfred Noy com-
pleted “The Substitute Wife,” starring Jane Novak;
Wilfred Noy next production will be “Led Astray”;
Whitman Bennett’s next picture, “The Cleaner
Flame.”

* * *

PARAMOUNT STUDIO, Astoria, L. I.

Famous Player's-Lasky Corp. : Frank Tuttle editing

and cutting “Lovers in Quarantine,” starring Bebe
Daniels; D. W. Griffith directing Carol Dempster, in

"That Royle Girl”
;
Herbert Brenon will direct Betty

Bronson, in “A Kiss for Cinderella”
;
Allan Dwan

will direct Gloria Swanson, in “Stage Struck”
;
Greg-

ory La Cava will direct Richard Dix, in “Woman-
handled.”
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Results Prove Production
in East Practical

0

By JOHN S. SPARGO
New York Editor, Exhibitors Herald

N EW YORK, July 21.—When General Manager
Richard A. Rowland announced that he was mov-
ing First National production to New York, the

migration was looked on as an experiment, and as an

experiment it has been closely watched. That First

National production in the East has been a success is

reflected in the plans of this organization’s future pro-

ductions by their own units.

Since coming East last Fall six pictures have been

completed and released by the units under Earl Hud-
son’s supervision, and two more pictures will be finished

within another week, making a total of eight pictures,

or one a month. Quite a feat in a studio that boasts of

only two stages

!

Among these pictures are two current successes

—

“Chickie” and “The Making of O’Malley.” This week

will see the completion by Director Webster Campbell

of “The Pace That Thrills,” in which Ben Lyon and

Mary Astor will be featured. Next week Milton Sills’

second starring vehicle, “The Knockout,” will be

finished. “The Half Way Girl,” featuring Doris

Kenyon, Lloyd Hughes and Hobart Bosworth, has been

completed, edited 'and titled and the master print and

negatives shipped to Chicago for printing.

No Let-Down in Sight

There will be no let-down in activity, for the sets are

being constructed for three more productions which are

scheduled to start within the next two weeks, as the last

three are being turned over to the home office for dis-

tribution.

Among the next pictures to go into production will

be “The Savage” in which Dorothy Mackaill and Lloyd

Hughes are to be featured, “The Scarlet Saint,” with

Mary Astor and Robert Frazer co-featured, “Men of

Steel,” a stupendous production laid in the steel mills

at Pittsburgh, “Pals First,” “Bed and Board” and “At-

lantis”—the sequel to “The Lost World.” The three

pictures which will be ready for distribution within the

next two weeks, “The Half Way Girl,” “The Pace That

Thrills,” and “The Knockout,” are red-blooded action

stories of the type which have “box office” written all

over them.

“The Half Way Girl” is a drama of the Orient with

its locale laid in Singapore, Strait Settlements. Spectac-

ular scenes, colorful settings, thrills, love interest,

comedy—all are found in this picture. In this film for

the first time in motion picture production a regular

ocean-going steamship, built eight years at a cost of a

million dollars, has been blown up at sea to provide

thrills. Due to this great explosion scene, nation-wide

publicity has resulted. Even the Associated Press car-

ried stories of the blowing up of the ship. The cast

is an unusual one and includes Doris Kenyon, Lloyd

Hughes, Hobart Bosworth, Sam Hardy, Tully Marshall,

Teddy Sampson.

“The Pace That Thrills” in which Ben Lyon and

Mary Astor are to be featured is another picture of

action and thrills. It is a rapid-fire story of a motion

picture hero who is an automobile racer, prize fighter

and bull fighter. The recent spring auto races at the

Altoona Speedway played a big part in the making of

the picture, for the great drivers, Peter de Paola, Earl

Cooper, Dr. Shattuc and many other famous drivers took

part in the race scenes fonthe picture;,- Harry Hartz con-

tributed his racing car for Ben Lyon’s use in the race. A
bull ring was built at the New York studio and five hun-

dred extras were used in the big scene where Lyon fights a

real, roaring, mad, red bull. Gunboat Smith, once
aspirant for the world’s heavyweight crown, was Lyon’s
opponent in the prize ring scenes.

“The Knockout” is a rugged story of a prize fighter’s

love adventures in the lumbering country of Canada.

The exterior scenes were shot in the big timber country

150 miles north of Ottawa, Ontario, where the biggest

log jam in the history of Canadian lumbering was used

for some of the scenes. Prize fight scenes, staged in

the same ring used by Carpentier and Dempsey in their

famous battle for the heavyweight crown, are among
the features. Sills fights throughout the picture. In

the woods scenes he stages a battle waist-deep in water

with thousands of huge logs threatening to crush out

his life.

Earl Hudson is working personally on the script of

“Atlantis,” which will be started soon as the sequel to

“The Lost World.” He is making big strides in his

work and will place the picture in production soon.

Scripts Being Completed

The script for “The Scarlet Saint” is being completed
by Eugene Clifford and Jack Jungmeyer. It is an

adaptation of Gerald Beaumont’s story, “The Lady
Who Played Eidele.” The script of “The Savage” is

being written by Earl Snell and Wiliam C. Yearsley. It

is an original screen story by Ernest Pascal.

“Pals First,” Francis Perry Elliott’s novel which was
presented as a play by Lee Wilson Dodd, had a long

run on Broadway several seasons ago with William
Courtnay and Tom Wise featured. The script is now
being prepared. “Mademoiselle Modiste,” an adapta-

tion of the famous musical comedy, will be another

early production with Dorothy Mackaill probably in

the featured role.

Midsummer finds the big Paramount Long Island

studio preparing for an exceptionally interesting group
of films which will mark the fall releases.

Paramount Line-Up Interesting

The first of these, “Lovers in Quarantine,” has just

been finished so far as camera work is concerned, and

Director Frank Tuttle is now busy with the editing and

cutting. This film stars Bebe Daniels in what is said

to be one of the best roles of her career. She is sup-

ported by Harrison Ford, as leading man, Eden Gray,

Ivan Simpson, Alfred Hunt, and Edna May Oliver,

(Concluded on page 63 )
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West Coast Studios Speed
Production Schedule

By RAY MURRAY
West Coast Manager, Exhibitors Herald

H OLLYWOOD, July 21.—Gradually the big ma-

chinery for producing the world’s greatest

diversion is gaining momentum after a protracted

spell of idleness. At many of the studios are scenes of

unusual activity, while at others they are just shaking

off the inertia that gripped them during the months of

May and June.

Out at Metro-Goldwyn-Mayer studio, to begin farth-

est west, business is pepping up and four directors are

now at work. Hobart Henley has just finished “Exchange

of Wives,” Marion Davies is putting the finishing

touches to her initial Metro-Mayer production “Lights

of New York,” and King Vidor is preparing “La Boheme”

with Lillian Gish. “The Midshipman,” Ramon Novarro’s

sea story, is nearing completion and Lred Niblo has ar-

ranged for the leasing of a sixty acre tract on which to

erect the “Circus Maximus” for shooting the final scenes

of “Ben Hur.” This one set will cost in the neighbor-

hood of $300,000, it is said, and work will be finished

about Sept. 1.

DeMille Studios Active

The DeMille studios, Culver City, have been- working

steadily since early summer. Just now “The Road to

Yesterday” an all-star DeMille production and “The Wed-
ding Song,” an Alan Hale production, with Leatrice Joy
starred, occupy the stages. “Red Dice” to be directed

by Paul Sloane will have Lillian Rich and Robert Edeson

supporting Rod La Roque, work on which will commence
this week.

Hal Roach’s trim studio is always buzzing. Just at

present six two-reelers are under way, including another

production with Rex, the wonder horse, being under Lred

Jackman’s direction.

Fall Product on Work

At Educational’s Santa Monica boulevard plant a series

of short subjects are also in preparation for the Lall sea-

son. These include productions starring Johnny Arthur,

Lige Conley, A1 St. John and Lupino Lane.

At the Fairbanks-Pickford studio, which is right next

door, things are very quiet at present. Both Doug, and
Mary are on vacation, following the completion of

“Don Q” and “Little Annie Rooney.” Miss Pickford’s

picture has just been shipped East to United Artists and
“Don Q” is enjoying a very prosperous Broadway run.

Jungle scenes are being built for Mary’s next picture

“Scraps” which William Beaudine will direct, and Doug,
is to commence work next month on “The Black Pirate.”

The Hollywood studios, the well conducted Christie plant
in the West Hollywood district, numbers many companies
on its lot. Harold Lloyd and his staff are busy on the
first scenes of his forthcoming Paramount production.
Sam Taylor directed the underworld sequence of the story
last week.

Completing “Last Frontier”

Other companies working at Hollywood studios are
Renaud Hoffman, with Henry McCarty directing “Part

Time Wife”
;
Hunt Stromberg’s company completing the

big special production, “The Last Frontier,” started by

the late Thomas H. Ince
;
Priscilla Dean appearing opposite

the camera in “The People vs. Nancy Preston” and Harry

Carey in “The Prairie Pirate” being directed by Edmund
Mortimer. George Melford is preparing to shoot the initial

scenes of “Simon the Jester” with an all-star cast and

Stuart Paton and Renaud Hoffman will make “Through

Veiled Eyes” and “Shadow on the Wall” respectively.

Several independent companies have been working on

the F. B. O. lot this summer, but just at present only three

units are busy. Grover Jones has just finished “Heir-

loons” a comedy for Spitzer-Jones Productions, which

Pathe will distribute. Harry Hoyt has completed “The

Unnamed Woman” for Embassy and Theda Bara has

finished work in a Chadwick production, “The Unchastened

Woman,” which James Young directed. B. P. Schulberg

company is now working on “With this Ring” a melo-

drama with an all-star cast. At F. B. O., Richard Tal-

madge under Jack Nelson’s direction is making “Wall

Street Whiz” and Monty Banks is starting work on a new

comedy.

At the Fox studio six productions are under way, in-

cluding the new “Helen and Warren” series. Tom Mix
is on location making “The Lucky Horseshoe” while

Edmund Lowe was slightly injured last week when he

slipped over a 35 foot embankment while making scenes

for “The Winding Stair.” Lassen Volcanic National Park
in California will be the background for many of the scenes

for “When the Door Opened,” another Fox production be-

ing directed by Reginald Barker. “Thunder Mountain,” an
Eve Unsell production, is being directed by Victor

Schertzinger, while Roland V. Lee is shooting scenes for

“The Silver Treasure.” Robert Kerr is making “The
Feud” and Daniel Keefe “Shoes” for the Fox program.

Carewe Making “Sea Woman”
Scenes of unusual activity are to be seen on the United

lot where Edwin Carewe is shooting “The Sea Woman”
with Blanche Sweet. George Archainbaud is making
“Joseph Greer and His Daughter” and A1 Santell is

finished “Classified,” with Corinne Griffith. “Stella

Dallas” the Goldwyn Production for United Artists is

now under way and George Fitzmaurice is well along
with “The Dark Angel.” Curt Rehfeld has another
month’s work on his First National production, “Vien-
nese Medley,” made under June Mathis’ supervision.

Constance Talmadge will begin work soon on “East of
the Setting Sun” and Norma Talmadge will make “Sun-
shine of Montmartre,” an original story by Hans Kraly.
Both of these will be started about Sept. 1. Constance
Talmadge has three more pictures to make for First Na-
tional. Rudolph Valentino began his “Black Eagle,” a
Russian story, last week for United Artists.

At the Warner Brothers studio I found Lowell Sher-
man just finished his work in “Satan in Sables.” Matt
Moore has completed work on “Bunker Bean” and Monte

( Concluded on page 63)
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“It’s a Hard Life”
“It’s a hard life,” they tell you

as they return from location, and

you don’t believe it.

You don’t feel sorry for Hunt
Stromherg, completing “The Last

Frontier,” interrupted by the death

of Thomas H. Ince after he had

filmed 8,000 feet of buffalo hunt.

You don’t weep for Cecil B.

DeMille, Vera Reynolds and Cas-

son Ferguson, working in Grand

Canyon on “The Road to Yester-

day” for Producers Distributing

Corporation.

You can’t shed a tear about

Frank Lloyd and Viola Dana at

Banff, Alberta, making “Winds of

Chance” for First National. Nor

do you sympathize with Rex In-

gram, at Nice, making “Mare

Nostrum” for Metro-Goldwyn-

Mayer.

You don’t think it’s a very hard

life, and it isn’t. The hard part

is—they’ve got to bring back pic-

tures!

That’s the job.—T. 0. SERVICE.
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Shooting “From the Hip”
The funniest press agent story I ever read referred

to the p. a.’s employer as a man who “shoots from the

hip without beating about the bush.” But that’s just

about what’s got to be done to get some of the stuff

that looks so simple.

For instance, Christie has to mount the roof to get a

square shot at a synthetic New York sky-line for “Seven

Days,” which P. D. C. will distribute. And when William

Wellman, directing “I’ll Tell the World” for Metro-

Goldwyn-Mayer, wants to shoot Gertrude Olmsted and

Antonio D’Algy in a swing he’s got to get aboard and

swing with them.

It’s different in the case of Joseph Schildkraut and

William Boyd, in “The Road to Yesterday,” who brave

the sun and a slip into Grand Canyon while the camera-

man shoots from the shade. Neither is it so bad for

the cameramen shooting Marie Prevost in Warner Broth-

ers’ “Bobbed Hair.” They simply get into the water

with her.

George Schneiderman, first cameraman of the Fox

West Coast forces, whose work you saw in “The Iron

Horse,” is shown below.—T. O. SERVICE.
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Warner Bros. Writers

if
’

Bess Meredyth
'i.

,

Darryl Francis Zanuck
Author and Scenarist

Original Stories for Warner Bros.:

“Find Your Man-,” Rin-Tin-Tin, June Marlowe.

“Lighthouse by the Sea,” Mai St. Claire Produc-

tion.

“On Thin Ice,” Tom Moore, Wm. Russell, Edith

Roberts.

“Broadway Butterfly,” William Beaudine Produc-

tion.

“Mad Desire,” not yet produced.

Adaptions for Warner Bros.:

“Eve’s Lover,” Bert Lytell, Irene Rich, Willard

Louis.

“The Limited Mail,” George Hill Production.

“3 Weeks in Paris,” Roy Del Ruth Production.

“Seven Sinners,” Lewis Milestone Production.

“Hogan’s Alley,” Monte Blue, Patsy Ruth Miller.

Charles A. Logue
Originals A daptations

for

WARNER BROS.

Now in Preparation

“The Sea Beast”

for

John Barrymore

E. T. Lowe, Jr.
Scenarist

WARNER BROS.
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It’s expected

“Eastman” and “Kodak,” in black

letters in the margin, identify the

genuine Eastman product—the film

that carries quality through to the

screen.

Eastman Positive Film assures

the kind of photographic reproduc-

tion that audiences are entitled to

—

and expect.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.



52 EXHIBITORS HERALD August 1, 1925

Editorial Thanks Richards and
Saenger Firm for Ideals

Opening of Strand at Shreveport , La., Hailed as Another Proof of

Company’s Consecration to High Standards

N EW ORLEANS, LA., July 21.—With congratulations to the Saenger
interests and a personal tribute to E. V. Richards, general manager
of Saenger Amusement Company, the “New Orleans Item” wel-

comed the opening of the new Strand theatre at Shreveport, La., with
more than a column of editorial praise.

Defining the Saenger interests as “the formative and dominating in-

fluence in the motion picture business of the territory surrounding New
Orleans, and extending into Florida and Texas and Southward into Latin-
America,” the editorial tells how an accident in Shreveport launched the
Saenger boys into pictures and brought their connections with Mr.
Richards, with his “unusual showmen’s insight into human nature, his

peculiar talent for business organization and his rare ideals.”

T^ECLARING this theatre marks devel-

opment to be expected in New Orleans,

the writers explain that “we are shortly to

see something of the sort ourselves in

Canal street,” and adds that “the Strand
is worthy of Shreveport as Shreveport is

worthy of the Strand.”
Defending the comparatively young in-

dustry against the criticisms brought on by
“countless petty operators of low ideals,”

the New Orleans Item points out that “the

Saenger influence, under the insight, fore-

sight and force of Richards, has been
wielded steadily for the expression of the

higher ideals, in the correction of abuses,

the improvement of moral standards, the

strengthening of educational values and
the general advancement of the idea that

the clean, the constructive and the useful
is what the business of the screen should
cultivate.

“In the phalanx that has stood fast and
fought steadily through to the front for
good pictures, clean pictures and useful

pictures, and has studied, reflected, planned,
schemed and spent money to make that

kind of pictures also entertaining—to make
them pay, to improve a public taste that

in large measure needs improvement as

badly as putrid pictures needed it—Richard
has been a pioneer. He has borne an un-
faltering part, with the Saenger influence

at his back in every national or regional
council.”

“Richards is one of the very, very few
dozen men at the very top of the inner
coterie whose counsels sway the course of
the prevailing politics in this vast industry
covering our continent,” the editorial states.

“Richards is a national influence in his

chosen business in his own right. And his

influence has been steadily used for the
benefit of the people as well as for the
benefit of the business.

20 Important Dailies
in “Greater Movie”

Season Essay Test
(Continued from Page 29)

Grombacher, congratulating him on the
speed with which Spokane agreed upon
a financing plan and put it through, this
having been the stumbling block in most
cities. The finances have been under-
written by the combined theatres of the
city, and the movement has the hearty
cooperation of city officials and various
civic and fraternal organizations. At the
present writing practically 90 per cent
of the merchants have promised the use
of their windows for tie-ups.

If present plans are carried out, the
most brilliant event of the campaign will

be a novelty ball to be held at one of
the city’s amusement parks, at which

two or three prominent film stars will

be guests of honor. The Spokane Unit-
ed Railways, owners of the park, have
guaranteed 100 per cent cooperation in

putting over this ball.

Ray A. Grombacher, manager Spokane
Theatres, Inc., has been appointed man-
aging director, and the following com-
mittees have been named:
Finance—Will Starkey, Starkey Theatre com-

pany; R. R. Boomer, manager Clemmer theatre;
H. W. Pierong, manager Pantages theatre.

Publicity—Newspaper: L. H. Keeler, Spokane
Theatres, Inc.; Herbert Royster, Clemmer theatre;

C. D. Miller, Pantages theatre; A. J. Bishell,
Empress theatre. Outdoor: L. H. Keeler, H.
Royster, C. D. Miller, J. W. Allender, O. W.
Newton. Endorsement: H. W. Pierong, A. J.

Bishell.

Chadwick Sees New
State Rights Sales

Record on New List
( Special to Exhibitors Herald )

NEW YORK, July 21.—With records

for booking in the state rights market
broken by Chadwick features last year,

officials of the corporation are looking for

an even greater mark next season. Next
year’s productions include Theda Bara’s

“The Unchastened Woman,” directed by

James Young; Larry Semon’s “The Wiz-
ard of Oz” and “The Perfect Clown

a

series starring George Walsh, three of

them being “American Pluck,” just com-
pleted; “Blue Blood” and “The Prince of

Broadway;” and two Lionel Barrymore
pictures, the first being “The Bells.”

There will also be two special produc-
tions, “Winning the Futurity” and “The
Transcontinental Limited.”

Sol Lesser, A. L . Gore
Return After Big Deal

(Special to Exhibitors Herald)

HOLLYWOOD, July 21.—Sol Lesser,
secretary, and A. L. Gore, vice president
of West Coast Theatres, returned from
New York Saturday.

A. G. Blumenthal, California realty

man who closed the theatre deal with
William Fox, by which Fox bought the

Ramish interests, will arrive here this

week and make a tour of the houses to

outline a new program of expansion.

Harry Carey Wins Suit
( Special to Exhibitors Herald)

WASHINGTON, July 21.—Harry Carey,

Hunt Stromberg’s Western star, has been
awarded a clear deed to his ranch in San
Francisquito Canyon, five miles from Los
Angeles, by decision of Secretary of the

Interior Hubert Work, after a three-year

legal battle with the government.

Sawyer, Luhin and
Rothafel Will Build

Circuit in New York
(Continued from page 27)

interest in the Schaefer-Lynch circuit, which
operates Chicago suburban houses.

Plan Largest Theatre
in Kansas City, Mo.

(Special to Exhibitors Herald)

KANSAS CITY, MO., July 21.—A block
of boulevard frontage at the Northeast
corner of Linwood boulevard and Troost
avenue, has been designated as the site for
a 14-story shop building and the largest

motion picture theatre in Kansas City, a

90-day option to purchase the tract having
been given by M. H. Cohen of Des Moines
to W. C. Gumm, who was represented by
A1 Finklestein of the Harry Finklestein

Realty & Theatres Company. The price

stipulated was $500,000.

It has been persistently rumored in Kan-
sas City for the last two months that

Metro-Goldwyn-Mayer was negotiating for

a large suburban theatre. Mr. Gumm ad-
mitted negotiations were pending for the

leasing of the theatre to a large motion
picture producer, but declined tc name the

company. Plans are being prepared by
H. Alexander Drake, architect.

The plans provide for a theatre on the

ground floor level, with a seating capacity

of 3,760. The estimated cost of the build-

ing, as shown in the architect’s plans, would
be $2,500,000, which with the ground, would
be a total investment of $3,000,000.

Blinderman Purchases
Harlem Theatres

( Special to Exhibitors Herald)

NEW YORK, July 21.—Harry Blin-

derman, Charles Steiner, Samuel Fried-
man, Jack Schwartz and Herman Wiss-
ner have purchased outright the Harlem
Grand, Stadium, Cosmo and several

other Harlem theatres.

With their other theatres in Harlem,
the Regun, New 125th, Jewel and Har-
lem 5th Avenue, the Blinderman Circuit

has one of the strongest booking com-
binations in New York City.

Ben Sherman has affiliated with the

new owners.
Blinderman and Steiner also own and

operate six of the larger East Side thea-

tres and have in the course of construc-

tion four large theatres.

Stanley Denies Rumor
of Crandall Deal

(Special to Exhibitors Herald)

PHILADELPHIA, PA., July 21.—
Stanley Company of America is follow-
ing out its announced plan of expansion
in this territory and has recently ac-

quired four theatres that were for sev-

eral years owned and operated by Top-
kis-Ginns company in Wilmington, Del.

The houses have been leased for a period

of 20 years by the Stanley company with

an option to buy.

Stanley officials have denied that there

are any negotiations pending for the ac-

quisition of Harry M. Crandall’s thea-

tres in Washington, D. C.

Talbot Incorporates

to Build Theatre
( Special to Exhibitors Herald)

TULSA, OKLA., July 21.—Announce-
ment has been made by Ralph Talbot, man-
aging director of Ritz Theatre, Inc., that

half a million dollars will be expended in

the erection of a theatre on the rear of

the Culbertson property at Fourth and
Boulder.

Ritz Theatre, Inc., was formed by Talbot,

Harry Castle and associates to handle the

property.
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THE THEATRE
Q^ASDtpartmcnt of Practical Showmanship

REAL IDEAS! MONEY MAKERS!
Proved Suggestions for “Greater Movie Season ” Campaign

E
XHIBITORS HERALD herewith presents an
extraordinary fund of exploitation material,

1
ideas, and exhibits contributed by its readers for

the benefit of its readers, as announced last week.
August is the toughest month. That is why

“Greater Movie Season,” calculated to focus attention

upon motion pictures nationally and locally was
scheduled for August.

E XHIBITORS HERALD has devoted weeks of re-

search work to a study of causes, effects and possible

solutions of the dullness of business during the month of

August. As a result, practical ideas have been worked out

which have proved sure fire in normalizing business for

To Milwaukee Parents

Teach your children self-reliance and thrift. Let them join the

Strand Theater Juvenile Thrift Club
and earn their pocket money for the entire vacation season be-

side enjoying a special matinee performance every Saturday

morning at nine o’clock.

For particulars read the following outline. You will find

the proposition absolutely fair and square.

Every Saturday morning from now until Aug. 30th a free

performance will be held at 9 o’clock for members of the Strand

Juvenile Thrift club. Each child who attends and brings the

sum of one dollar will be presented with four tickets (valued at

two dollars) good for any evening performance to the Strand

theater any time between now and Sept. 1st. The children will

receive certificates entitling them to sell the tickets in their

neighborhood. The certificate will also serve as admittance to

the following club meeting performance when they may rein-

vest their dollar profit for Tour more tickets on which they may
make another profit of 100 per cent. By a weekly re-investment

of the original dollar a child may easily earn a profit of eight

dollars, beside seeing a special performance every week.

If you are willing to give your child this opportunity sign

the attached coupon which will be accepted as an admission

ticket to the next Saturday morning performance.

I hereby signify my approval of

THE STRAND THEATER JUVENILE THRIFT CLUB
And Have Given My Child the Sum of

ONE DOLLAR ($1.00)

The child to receive FOUR TICKETS good for admission at the

Strand Theater at any performance before September 1st, 1925 and
a certificate entitling the resale of them for TWO DOLLARS

Signed

many exhibitors. Following are a few ideas which are

explained in this department in this issue

:

1. Organization of children.

2. Co-operation with Boy Scouts.

3. House organ circulation.

4. Exploitation of “Cool and comfort.”
5. Simple and elaborate prologues.

The discussion of these ideas which follows will no
doubt suggest to you other methods with which you may
develop greater profits during August. Local and individ-

ual conditions that you understand best yourself will pos-

sibly make it necessary to suit some of the ideas to your
own need in various manners.

Children Eager for Vacation Job

D URING the summer vacation children are not as

happy as tradition allows. They have freedom but

human enough they need money to enjoy it.

Help them obtain a little change and they are your
friends. The ordinary child during the vacation spree will

do ten dollars’ worth of work to see a circus performance.
Organize them. Show them that they can earn a

month’s season ticket. Perhaps you can offer them a

season ticket for every $5 they turn in.

Give them club rates.

Pay them outright as the Saxe company of Milwaukee
did.

The company mentioned organized the Strand Theatre

Juvenile Thrift Club. Notice was mailed out to all parents

in the neighborhood of the Strand theatre. (Replica of the

notice will be found at left.

Each child was offered membership in the club upon the

signature of the parent to an “approval” blank and the

remittance of $1. After payment of the dollar the child

received four tickets with permission to resell each one at

the regular admission price of 50c, thus making a profit

of $2 on the entire sale.

The offer was made good for the entire summer vacation

STRAND THEATRE

This Ticket Admits One Child To Our
FREE CHILDREN’S MATINEE

FRIDAY, JULY 3rd, 9 A. M.
Let the Children be our guests on this day

SPECIAL COMEDY SHOW
We’re going to tell them then of a plan to make some extra vacation money.

Let them enjoy this treat before starting their Glorious FOURTH Celebration.

WE’LL TAKE GOOD CARE OF THEM.

r HESE notices were sent to all parent patrons of the

Strand, Saxe theatre of Milwaukee, at the beginning
of the summer vacation. According to reports the chil-

dren became enthused with the idea and the theatre’s

box office was amply rewarded.

rHIS is the reproduction of the ticket used by the
Saxe company’s Strand theatre, Milwaukee, when the

announcement of the Juvenile Thrift Club for vacation
money was announced. It is said that few of the tickets
sent out to the children did not come back.
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REMEMBER THIS OLD BRIDGE?
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-SWEET
RONALD
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WHAT SHOWMEN ARE DOING FOR SUMMER BUSINESS: No. 1 and 2 are reproductions of the postcards
used by the Rivoli theatre, New York. The idea, according to Ed Olmstead, exploitation manager, is a winner.
No. 3 is an example of the method used by Harold D. Barnes, Rialto, Burlington, la., to convince patrons of the

“cool and comfort” of the theatre. No. 4 is another newspaper ad contributed among others by Harry Brown-
ing, managing director of the Olympia theatre, New Haven, Conn., in his summer campaign against “hot weather
delinquents.” Following the white line from left to right (No. 5) are clippings from the daily newspaper of Syra-
cuse, N. Y., which gave space to photographs of pioneer buildings which were submitted by the Strand theatre,

managed by Cliff Lewis.
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The Rivoli temperature was registered on Broadway when Hugo Riesenfeld, managing director placed the huge thermometer
at the entrance of the theatre. The new refrigeration system of the theatre was explained then by newspapers which
were attracted to the subject by the novelty of the recorder. Crowds gather at all hours of the day to study the intri-
cacies of the device. At left is seen the crowd waiting to get in to watch Raymond Griffith in the Paramount picture,
“Paths to Paradise.”

period. Its purpose was pointed out to the parents as not

only being a mutual commercial advantage to the theatre

and financial aid to the child but as being a lesson to the

child in thrift and self reliance.

Every Saturday morning at 9 o’clock a matinee per-

formance was held for the children who had come into

the club. No charge was made. The requirement was
only that they be members of the club and that they pay
their dollar for four tickets above explained.

By weekly re-investment of $1 it is easily seen that a

child may keep himself in pocket money amounting to

$1 each week, besides seeing a special performance each

Saturday.

That is a comparatively easy schedule to give a child for

it is readily realized by him that if he has but four tickets

to sell, he will often be able to persuade his own family to

use at least two each week.

Reports from patrons of Strand, Milwaukee, indicate

that the management is not the only party which appreci-

ates the organization of the Thrift club
;
the children and

their families regard it as a public spirited achievement.

Other angles could be worked into the same idea. It

would be commended by parents at least if parents ac-

companied by children were to receive reduced prices.

Where tickets sell at 50c for adults, offers might be made
of a 10c reduction for each child brought to the theatre.

Let every parent in free who brings and buys tickets for

three or more of his children. Of course, there is the

possibility in large cities that a person not having children

might try to take advantage of this by inviting his neigh-

bor’s child to the show. But the danger is small and the im-

portance of that detail is negligible because of the fact

that we are so greatly interested first of all in bringing

new patrons out and in bringing large numbers out during

the hot weather.

Organize children’s outings. One each Saturday or one

during the month of August would appeal both to parents
and to children. Determine the cost per capita as near
as possible. (The only expense should be the bus that
hauls the crowd to and from the picnic grounds.) It

should prove profitable if $1 were required of each child.

In exchange for that sum each child would receive four
tickets to 25c performances or $1 worth of tickets

With the Aid of Boy Scouts

THE nature and size of the Boy Scouts of America
is such that attention should be given to the organiza-

tion frequently.

A. L. Stallings, manager of the Kinema theatre, Rich-

field, Utah, took advantage of this suggestion during the

week beginning June 22 when he distributed a 24 page
pamphlet dedicating the week of Fifth Annual Motion
Picture Chautauqua to the Boy Scouts.

The pamphlet was bound loose-leaf fashion, a scarlet

silk cord holding the pages together. The cover was made
of a heavy brown stock, hand drawn with pen and ink.

The entire book was printed with the aid of a mimeograph.
More than half the pages were devoted to space for local

advertising firms.

The black zinc on the seventh page of this department
illustrates six of the pages of Mr. Stalling’s display.

Pictures were used during the week which it was found
appealed to boy scouts and their families. Among them
were such productions as “The Spoilers,” “The Nth Com-
mandment,” “The Call of the Canyon,” and “Peter Pan.”

All pioneers past 60 of the town were invited to attend

free of admission the performance of “Peter Pan” and
“The Call of the Canyon.”

Boy scouts sold season tickets good for any or all per-

There were 125 children in Harry Browning’s Juvenile Follies. Browning is the managing director of the Olympia theatre.
New Haven, Conn. The prologue was co-featured with “I ntroduce Me,” Associated Exhibitors picture, and proved a

successful foe to the ordinary deficits of warm weather attractions. Little tots and big took part in the singing, dancing
and recitals during the “Follies Week.”
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formances at $1. It whooped up the week’s receipts. The
regular evening admission ticket for adults was 25c.

Particular attention should be given by an exhibitor

who plans a Boy Scout Week to the latter three sugges-

tions. By all means pictures with strong and simple moral
teachings are advisable during the week. Pictures of red

blooded American life, frontier stories, and stories teach-

ing patriotism should be the week’s vogue.

“Be Prepared”

With an eye to great exploitation of the scout angle the

well known slogan of the organization, “Be Prepared,”

could be included in all newspaper ads for the week. Pic-

tures of Ernest Thompson Seton, sponsor of the scouts,

make good displays for the lobby.

Naturally a boy scout parade is in order. But arranging

it is greatly the obligation of the organization rather than

the exhibitor as the week, dedicated to the scouts, is in

itself a move that should be acknowledged by them in

various ways.
Trailers run preceding the scout week would be effective

if they were to outline the tenets of the order, its history

in outline, names and pictures of men prominent in its

growth such as Theodore Roosevelt, and President Mc-
Kinley. Scout prologues, scout ushers and scout sales

drives should aid in your plan.

A good tieup may result from an effort to sell theatre

tickets upon a percentage basis with the organization.

House Organs Tuned Up

THE accompaniment for the August Campaign should

by all appropriateness be played by House Organs.

If you have not yet started your publication of a house

organ there is no better month in the year than August to

begin it. Complete material to put into the paper is sup-

plied in this department of Exhibitors Herald regularly.

The Theatre Herald, containing two model pages, appears

again this week. All that is necessary to adapt this little

paper to your own use is your theatre’s name and its

scheduled pictures.

Several editorial comments on “Greater Movie Season”
have appeared from time to time in The Theatre Herald.

Clip them for your own use as others have done success-

fully.

Nyman Kessler, Atlantic theatre, Atlantic, Mass., offers

evidence of his success with some of the copy he used

from this department’s columns. On another page appears

reproductions of Kessler’s theatre paper, “The Atlantic.”

Just what a complete factor a house organ can be in

the success of a theatre has been experienced by a com-
paratively new organ, “The Metropolitan Movie Mirror,”

^ATLANTIC^ ilATLANTICfe
dCfjeatre ®beatre

Nrwtwi A«. V

WHAT DOES THE WORLD
NEED MOST ?

Contrary-tO certain eminent authorities, what

the world needs most a not a good five- cent ctgar

an uniosable 'Collar button, or a loud speaker that

speaks instead of squeaks

The greatest need of this sphere a more and

louder Laughter

Laughter rs essential to Life as lightens its

burdens. Should there be no Smiles to relieve m
tragedies. Life would scarce be worth while

We therefore take .pride tn dedicating this

weekas "Laughter Week" and also take pleasure

1 NAPOLEON WAS A SMALL MAN
j

NAPOLEON was a small man. but he changed 1

I the map of Europe and all but mastered the world

Diamonds are small stones.

B A tea- cup is much too large to hold all the radium

H m the world.

M Dimensions do not determine values.

H The other day a patron of this theatre said. "I'd E]

1 rather see a comedy like (hat than all the long- 1

y
winded drammers ever madel"

E This theatre offers the best pictures obtainable.

1 whether they come m two reel* or a dozen.

8 Our shows are ALL goodl

m presenting two programs replete with good

hearty hilarity Every subject has been carefully

selected to give you 100% entertainment

What the world need* most a more

LAUGHTER

Reproductions of house organs of the Atlantic theatre,
Atlantic, Mass., contributed by Nyman Kessler. Kessler
recently celebrated a “Thrill Week,” then a “Laughter
Week,” in both of which he developed “Exhibitors Herald”
suggestions. The copy used in his house organ here ap-
peared originally in this department.

edited and contributing to Exhibitors Herald for your
use by E. H. Bubert, Metropolitan theatre, Morgantown,
W. Va. After recognizing the competence and perfection
of many other house organs it remains to say that here
is a paper that will meritoriously attract nationwide atten-

ion among publishers of house organs in the period of a
few months of its publication.

Its editorial page is reproduced on opposite page of this

department. Cartoons are plentiful throughout the paper
which contains as many as 30 pages. And it is planned,
according to Editor Bubert, to print a 46 page organ
during August. These pages carry numerous columns of
news readily supplied by film companies’ press men

;
half

tones
;
humorous bits

;
advertising which promises to pay

the cost of the paper; and a number of interesting com-
ments. A great amount of detailed work has been put
upon the preparation of the paper.

It is not only circulated at the entrance of the theatre,

but is sent through the mail. A blank is included among
its pages which signed and returned to the management
of the theatre requests that the paper be mailed regularly

to the reader.

That is a valuable suggestion. It is easily seen that a

patron who is interested in the paper to the extent that he
will ask for a regular copy is a pretty sure reader. And
a reader is a comer.

The “Movie Mirror” however is more than an ordinary
house paper, it is a magazine done in a delightful color

scheme upon a glazed heavy stock.

For the small town exhibitor such is unnecessary in his

area where competing theatres do not press him so much.
People do not expect so much. A four page paper is

quite desirable. An example of a neatly arranged and
well edited paper is the Orlando Enterprises, Inc., weekly
magazine and program, Orlando, Fla., which appears in

replica in this department. For the back page the copy
editorial, “The World Laugh With You,” has been used
from this department. By clever spacing and selection of

type and border lines a striking effect was gained which
compels reading the article. For the front page press

agent copy from one of the film companies was edited and
used as two separate news stories. Pages two and three

contained ads and programs.
A feature article was used by Loew’s State Newsette,

West Coast Theatres, Los Angeles, which provides the

readers with closeup information about pretty Colleen

Moore. Her picture was used in half tone. Below it

appeared a boxed story regarding the children’s show at

the theatre. A column is set aside for “Reel News,”
which, by the way, is the stuff that people want in any
house organ. As the saying goes, “It is their meat.”

Much has been said heretofore about the Milford thea-

tre’s house organ published by the Lynch company, Chi-

cago. A copv appears in this week’s issue which contains

another comment taken from these columns upon “Greater

Movie Season,”

When thinking about starting a house organ remember
that your fountain of material to fill your space is ready

for you in this department. It is reliable, appealing and

habit forming.

The Cool and Comfort Idea

THERE is a lot of psychology that is applicable in

showmanship. No end of it is good in August
when the thermometer shimmies at 110°.

It is a simple enough thing to suggest that you dec-

orate your ads as “Hod” Browning has done for the

Olympia theatre, New Haven, Conn. Don’t stop with

a sign that says “Twenty degrees cooler inside.” Pic-

tures appeal to people more than printing. If they

did not people would stay home and read rather than

see your pictures. All right, then, picturize your sell-

ing points to them. Add a little snow to your ads.
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I ARHV SFMON m "THF DOME DOCTOR'

RICHARD TALMADGE

'MYSTERIOUS STRANGER
1

GREATER MOVIE SEASON"

Johnny Hines in “The Crackerjack"

Coming Here July 3rd and 4th
EDITORIALS

GEORGE NT7.IS.

HOUSE ORGANS OF ENTERPRISING SHOWMEN: Upper left: Four-page house organ of Orlando Enterprises,

Inc. The front page is customarily filled with news or feature stories contributed by film companies. The last page
shown here carries the comment, “The World Laughs With You,” which appeared in the columns of this depart-
ment recently. Upper right: Loew’s State Newsette which is designed with neatness and cleverness by Harriet
Cameron for the West Coast Theatres, Inc. Center: The Milford theatre’s house organ again selects “Herald”
copy for its front page selection. The Milford is a Lynch theatre, Chicago. Bottom: E. H. Bubert, Metropolitan
theatre, Morgantown, W. Va., deserves credit for publishing the 30-page house organ from which this reproduc-
tion was made.
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Put in a dash of winter. A Santa Claus has not been

used but it might not be a bad idea.

A beautiful touch has been given to A. H. Blank’s

Rialto theatre, Burlington, la., which appears on the

second page of this department. The snowcaps of the

mountains are a suggestion of quiet, cool beauty. It

is a picture which is convincing.

Half tones appear on the page facing it which come
from suggestions used by the Rivoli theatre, New York.

Much has been said about the system used by the

Rivoli
;
much newspaper space has been devoted to its

cooling system. It was proved to newspaper men that

the air is cold and healthful in the theatre. A giant

system of refrigeration was installed. But it remained
for the publicity man to let the public know what a

device it was. His method may be seen. A meter
which indicated the temperature inside was hung out-

side the Rivoli’s entrance. Passersby could not fail to

see the thingamajig which showed an actual tempera-
ture many degrees cooler than the air around the

sweltering ears of perspiring pedestrians.

Ever cognizant of the chance that many people would
not know of the cooling system the management dis-

tributed post cards calling attention to that delightful

feature of the theatre. The post card as shown on the

second page here may be used by a visitor in New York
to send home a novel kind of message. It is so ar-

ranged that a variety of thoughts might be expressed
simply by the method of crossing out words printed on
the card which the writer does not wish to use. He
may say, “Dear wife—I am feeling wonderful. I hope
you are happy.” Or he may say “Dear Sweetie—I am
feeling fair. I took a trolley ride. I have visited Grant’s

Tomb.’ All he needs to do is to scratch out unneces-
sary words already printed on the card.

In the letter written by Harold D. Barnes, Rialto

theatre, Burlington, la., he tells his method of exploit-

ing for warm weather. Calling attention to ads similar

to that reproduced on the second page here he says,

“The same pictures from a stock supply of newspaper
mats I had painted on the side of the theatre.” Then
such lines as these were also played up : “My, but it’s

restful in the Rialto theatre,” and “Of course the show
was good and it is always so cool and comfortable in

the Rialto.”

If your Saturday crowd is obliged to stand in line a

few minutes before the end of the running perform-
ance be sure that they are as comfortable as possible.

Put electric fans in the entrance.

One of the most appetizing displays of the “cool and
comfort idea” was used by the Victoria theatre, Harris-
burg, Pa., with little thought of that idea at the time.

The real purpose of the display was to exploit the
Educational picture, “Balto’s Race to Nome,” the news
story of the North. But because of the manner of its

exploitation the thought of coolness was also gained by
the management. A reproduction of the picture appears
on another page of this department. In front of the
door in the picture appear several cakes of artificial ice.

In the center of each cake are frozen fish. C. Floyd
Hopkins is responsible for the idea. Charles Campbell,
resident manager of the Victoria, handled the details

and reports that box office results were most favorable.

Why Is A Prologue?

APROLOGUE can kill a show if it is bad but it can
save a show if it is good. Prologues may some-

day earn their way into the minds of exhibitors to the
degree that they will be classified by them as among
the regular short features of the industry.
Anything that goes before the long feature may prop-

erly be termed a prologue if it contains the atmosphere
or other feature consistent with the feature itself. It

may be a tableau, a pantomime, a drill, musical selec-

tion, or it may even be developed by appropriate sets

and lights void of human characterization. It must be
something which logically introduces the subject, how-
ever.

For a period prologues on the world’s stage flour-

ished as a necessity to the enjoyment of the principal

subject. Then the custom waned. In America this

passing was noted chiefly
;
and in America there is now

a greater movement than elsewhere to restore the vogue
to its place it had in Europe in the early part of the

seventeenth century.

When the prologue has been revived it will be with >

thanks only to the motion picture industry. Other
phases of theatricals cannot revive it. Their struggle
is great enough to revive themselves.

The beauty of the idea in view of the exhibitor’s

situation is that the prologue suits itself so admirably
to his needs and resources. It is an inexpensive thing ;

when expense is a foe (and well it may be.) It often .

supplies the local color to any exhibition because it is
'

often enacted by local persons.

The value in local talent lies in the fact that their

personality draws, not their talent. Therefore, since in

prologue talent is not the dominant feature, personal-
ity may be counted upon to swell the audience.

Vaudeville and stock companies of various caliber

are visiting many small town theatres this summer
which are commercializing this idea. Amateur night is a

weekly feature which makes the dullest night of the
week a normal one. It is only because of the fact that

the talent is local.

Put personality into your prologues — personality

which is known around the home folk.

Again refer to an idea of Harry Browning, New
Haven. He has contributed pictures of a prologue he
used more in the order of a co-feature than a short act.

One of the pictures is reproduced on the third page
here. In what he billed as the New Haven Juvenile
Follies he used 125 children. He was safe in counting
on 250 parents and a lot of friends. Despite that a large
circus showed the same week he reports the results were
“wonderful.”

He used all sized children; even little tots. And you
already know that everyone is so fond of little tots on
the stage that the act will get over if the children de
no more than toddle around a few minutes.

To stage something less expensive plan a solo or
dance by a local character for two of your poorest
nights in the week. Be sure that the music is prologue
music; that it pertains to the subject.

Newspaper Advertising

WHATEVER else people do in August the one habit

they do not casually put aside is that of newspaper
reading. The appetite for news is as human a characteris-

tic as the mating instinct.

During your campaign to keep open to large crowds
in August remember that the grasp for publicity goes
deeper through newspapers than almost any other medium
of advertising.

Cliff Lewis has contributed some exceedingly notable

material on this subject which appears on the second page
of this department. By a clever arrangement with the

Syracuse (N. Y.) newspaper the Syracuse Strand theatre

received space in each of seven issues of the daily. The
space was devoted to the reproduction of old photographs

of early establishments in Syracuse. A story about each

of the pioneer buildings ran below the pictures and mention

was made in each story of the theatre which provided the

views. The week selected for the running of the photos

was that of the Centennial Celebration boosted by the

theatre.
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WHAT KINEMA DOES TO PULL CROWDS IN WARM WEATHER: Top row, left to right: First page of

loose-leaf pamphlet mimeographed by Kinema, Richfield, Utah, in celebrating the Fifth Annual Motion Picture

Chautauqua and Boy Scout Week; second page taken from copy in the Christmas issue of the “Herald” which was
written by Martin J. Quigley. Design of same page taken from “Herald” in another issue. Remaining prints are

pages announcing the attractions at the theatre during the celebrated week. All material was of a heavy soft stock.

Pages were bound loosely with a red silk cord. Care was taken to select a program fitting for scout guests. A. L.

Stallings, manager of the Kinema, contributed the booklet.
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Fresh
Screen
Notes CljCMrc ifcreid

YOU NEED THE THEATRE—THE THEATRE NEEDS YOU

GREATER
MOVIE SEASON

THE “Greater Movie Sea-

son’’ is here. It is not

a generality. It is a fact. It

is the time when stress is put

upon motion pictures for the

dual benefit of the public

and the industry.

You will benefit by the ob-

servance of “Greater Movie
Season” when you visit thea-

tres during the month of Au-
gust and realize the improve-

ment of the attractions. You
will benefit by the effort be-

ing put forth by this thea-

tre to improve its effective-

ness in entertaining you.

You will benefit by the relax-

ation which our entertain-

ment affords you during this

month, a time when you

need diversion from the

strain and discomfort of the

warm trying days.

More money is being spent

by the picture industry for

your entertainment during

August than is spent dur-

ing any other month in the

year.

It is the time when the

motion picture people hold

their universal birthday!

Ice Cream a Delight
to Stars in Desert

HOLLYWOOD. — While

Richard Dix and Lois Wil-

son are busy down in the

deserts of Arizona letters are

being received from them

telling friends that their one

delight while filming scenes

for “The Vanishing Ameri-

UFlanagan”, Mary Pickford’s
Studio Horse, Conies to Grief

/Is a Skinny, Sad-Eyed Nag Friends Were
Many; /Is One Well Fed—Friends Are Nix

O LD “Flanagan” is out of a job. She was in demand
until she played a mean trick on Mary Pickford

a short time ago and ate herself out of the job that

Mary gave her.

Mary has decided that the board was too good.

One day it was found on

the Pickford lot that a skin-

ny decrepit horse was needed

in one of the scenes to draw

a vegetable wagon. Miss

Pickford was making “Lit-

tle Annie Rooney.” William

Beaudine was directing.

In order that the same

horse be available a few

weeks later when another

scene would be made having

the horse in it, Mary ordered

that “Flanagan” be kept in

one of the sheds on the set

instead of being returned to

the stable where it had been

rented.

Flanagan Retires

After completing the first

sequence Flanagan was tak-

en to his new stall in the

shed. Two months later it

was time for the old grey

mare to work again. She
was brought onto the set.

Director Beaudine ordered

the property man to “get

the same horse we had in

the other sequence.” But
he was told that this was
the same Flanagan plus

many pounds of fat accumu-

lated during two months’

residence on the Pickford

lot.

They tried to get another

horse to double for Flana-

gan; but they couldn’t. So
they sprayed Per with a dark

fluid, streaked ribs on her

sides, and let her finish the

picture.

Out of Work
But Flanagan is out of

work.

Her specialty was playing

skinny hosses and she is

skinny no more. If she be

a wise old mare she will take

after some very experienced

actresses and cut down her

diet till her ribs show up.

can” is the single delivery of

ice cream they receive each

week from Flagstaff, the

nearest town.

Clara Kimball Young
in Two-a-Day Now

HOLLYWOOD. — Clara

Kimball Young is appearing

in vaudeville houses of Los

Angeles since the court de-

cree handed down a short

time ago requiring her to

turn over her salary to the

judge for the payment of

back bills.

125 Children Attraction

at Browning’s Juvenile

Follies
I am enclosing a newspaper clipping

showing how we capitalized, by featuring
in special stories in the local papers, shots

of our Kinogram news reel which was of

interest to our community. It was live

news and the newspapers ate it up, giving
us ample space.

I am also enclosing a photograph of the

1925 Juvenile Follies which I recently
staged here. This juvenile revue was the
most pretentious and the most gigantic kid-

die show ever presented in this community.
It had a huge cast of 125 entertainers, all

local children, and we capitalized this fact

to our great advantage. It played the en-
tire week’s engagement with “Introduce
Me” as a co-feature. We did a wonderful
business throughout the entire week despite

the intense heat that prevailed, especially

on the opening day. We played to capacity
audiences although in direct competition to

the Ringling Brothers-Barnum & Bailey
circus, which showed here.

Harry Browning,
New Haven Olympia.

Cliff, You Certainly Get
Your Share of Space

in Newspapers
The first is the publicity obtained on a

Hearst picture through a Hearst paper.

Nothing new or novel in that, is there?

However, I am sending it along to show
what can be done, when one gets out and
works, even though you do receive a lot

of advertising gratis through the Hearst
owned papers. The orphan story is not

original by any means. The picture lends

itself to this very nicely so I pulled that

string. In addition to the big flash I re-

ceived several advance notices. Then for
a novelty, we had prominent city personages
to attend. Their picture was snapped in

front of the theatre, with the result as you
see it. We had ’em all from the mayor to

the impresario and ingenue of the local

stock company. This is the first Marion
Davies picture we have played since I have
been in the harness here, and it is the first

one to receive a line of publicity other than

the gratis advertising given to these pic-

tures. It’s there if you look for it.

The second batch of papers will show

you another way in which I get the Strand
and its current or coming attraction to the
eyes of the readers of our papers. I try

to keep posted on all these little stunts the
papers launch and then try to persuade
them to rise a few of our tickets as an
added prize for the work required. I have
found no difficulty whatever, and once they
use it, you can’t escape them the next time.

The little proof enclosed with these
papers on the “Write an Ad” stunt was
given out by the thousands in the booth the
“Herald” had in the Centennial Tent during
the Centennial Celebration of Syracuse.

And speaking of Centennials brings me
up to the last bunch of tear-sheets. But
before I say any more (and I’ll bet you’re
wishing I was through now)—you will

please give all credit for this stunt to

manager Walter McDowell (Mac). This is

his idea in every sense of the word and I

want him to have credit for it, if there is

to be any credit given.

We were at a loss as to just what sort

of an idea to use on the folks hereabouts
during our Centenial Celebration so he hit

upon the following idea, as you see produced
in the papers. A friend of his had quite

a list of old photographs of location in Syra-

cuse during the past 100 years. A local

photographer had previously made a reel of

movies. Aerial views, the first pictures ever
taken of Syracuse from the air. We bought
this before any one else obtained it, so

with these two under our arms we hied
ourselves to the Herald office. We sold

them, called it the Syracuse Herald-Strand
Theatre Centennial Review. Stereopticon
slides were made of 15 of the best photos.
We opened it with appropriate announce-
ments. For each slide we had an art card
on an easel with a light above which told

what location that respective slide was. Each
day the paper published a photo as you
see by the enclosed sheets.

And last but not least you will find some
more of my favorites—the type ads. I hope
you have withstood the slaughter of words.
I don’t have a thing against you for writ-

ing such long reports, but I have been so

all-fired busy that I just couldn’t get to you
Chicago fellers.

Cliff Lewis, Syracuse Strand, Syracuse,

N. Y.

If They’re Hot, Kessler

Makes ’em Laugh
It Off

Here are two letters with a good idea

in each.

Realizing that people like to laugh
during warm weather I am observing
“Laughter Week” this week.

I feel confident of doing better busi-

ness this week than I would if I were
running a regular society drama bill.

My patrons like to laugh all the year
around but I believe they prefer the
warmer weather for extra laughs.

Nyman Kessler.

Atlantic Theatre, Atlantic, Mass.

and:

Enclosed is a copy of my current pro-
gram showing my front page editorial

which I copied from one of your recent
issues. It certainly fitted in for my
“Thrill Week” program.

These pictures are of a different type
from the usual sex and society dramas
I have been playing. For a variety and
a change they are very good as I did a

very good business on “Super Speed”
yesterday and everyone enjoyed the

entire show.
Nyman Kessler.
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Barnes Emphasizes Cool
and Comfort of

Rialto
I am enclosing one of my hot weather

ads that I used in summer newspaper cam-
paign to emphasize the attractiveness of

the theatre. The same pictures, from a

stock supply of newspaper mats, I had
painted on the side of the theatre. In my
billing campaign used two styles, one-one
sheets, green ink on white stock, with the

wording—“My but it is restful in the Rialto

Theatre” and “Of course the show was
good, and it is always so cool and comfort-
able in the Rialto.”

Harold D. Barnes, Burlington, la.

This Company Typifies the

Spirit Behind
“G. M. S.”

We are contemplating issuing a house
organ similar to those that have been
mentioned in your columns from time
to time. No doubt you have numerous
copies that have been sent you by ex-
hibitors and we would appreciate very
much if you would forward some of
them to us so as to get the other fel-

low’s idea.

Yours truly, Morris Roth Amuse-
ments, Swissvale, Pa.

Bubert Has Reason to

be Proud of That
House Organ

The number enclosed, “The Metropolitan
Movie Mirror,” is the first issued by the

writer. The next one, dated July 15, will

be our Anniversary Number and will run
about 46 pages, the finest theatre publication
in the country, we believe.

Exhibitors Herald has its accustomed
place in this office. We would like to open
an issue with some mention of our house
organ—if it seems worth it to you.

Edward W. Bubert, The Metropolitan
Theatre, Morgantown, W. Va.

Saxe Gets Great Boost
By Organizing Children

in Sales Drive
Thought you might be interested in

knowing of a plan I have just completed
in this theatre which is going to prove the

greatest boost for summer business it has
ever been my good fortune to concoct.
The same idea can be duplicated in any
city where the theatre has capacity enough
and is willing to sacrifice admission prices

to get more attendance.
This has been my problem so far this

summer but from now on I’m going to do
nearer to capacity than I have done in the
regular season.

As to the idea. I am enclosing a card
and a circular. The card I distributed at

the theatre for two weeks in advance to

the first free performance, of which I

held two. The circular explains the idea.

On next Saturday I start selling the books
of tickets which the children sell in their

respective neighborhoods during the week
following, keeping 50 of the returns and
purchasing the next book of tickets at the
next free performance with the balance.
I have over 500 children pledged already
and should build it to 1000 after next
week’s show. This means an additional
$1000 in the box office each and every week
during the summer, which believe me is

worth going after.

At each of the kiddie shows I get per-
sonal with them and explain just the kind
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All on a Summer’s Day

THE THEATRE HERALD

By George!
Suppose they switch ’em

nr HE Chicago City council
A

is debating a proposition
of compelling saddle horses
to wear tail lights. Somehow
or other we never could
bring ourselves to make
light of any part of a horse—and we ain’t the bird
that’s goin’ to light those
lanterns either.

* * *

A man out our way was
assaulted by two real estate
salesmen when he refused to

purchase. Well, he might
have done worse. You can
get rid of bruises with lini-

ment but once you buy a

lot its yours forever.
* * *

MARVELOUS!
One of those women who

writes to the newspapers fin-

ishes by saying : “Being a

mother-in-law and having
three wonderful daughters-in-

law, I still have a sense of
humor.” Laugh that off.

* * *

Herrin, III., please write.

From Sterling, 111., comes
the following: ‘‘The Sterling
Browns, a local all-star

colored baseball team, has
issued a challenge to the
Sterling Ku Klux Klan ball

club for a game to be played
during the two days klan
celebration here July 31 and
August 1.” A fine oppor-
tunity to test the merits of

the motorized local ambu-
lance.

•* * *

Out in the Sticks

Uncle Abner — reading
newspaper heading—“G. O.
P. to fight hard for seat

La Follette had.”
Aunt Sarie : “Those poli-

ticians is up to big business
fighting over a man’s pants
after he’s dead and gone.”

* * *

You tell ’em
Dudley Field Malone told

the court down at Dayton,
Tenn., that before they
could 1

find the young in-

structor guilty of teaching
evolution, the prosecution
would have to define evolu-

tion. Now it’s up to Henry
Ford or somebody to finance

a movement to get the jurors
“out of the trenches” before
Christmas.

C EATED on the hay wagon from left to right are
George O'Hara, the incomparable Alberta Vaughn,

and U oss Weigle who have principle roles in “The Pace-
makers” series of Film Booking Offices. Weigle deserves
considerable credit for his work in the effeminite roles

which have been given him recently. Although his name
has not yet appeared among the featured players it is

expected that recognition of his merit is not far off.

He has been in pictures but a few months but has
worked his way steadily towards the top.

Neilan Pays the Piper

HOLLYWOOD. — It cost

Mickey Neilan, director-pro-

ducer, $500 here last Sun-

day night for knocking over

a traffic signal.

THE BEST
Not all the books and

plays published and staged

can be made into pictures

—there are too many of

them. So only the best are

picturized.

of sales talk to use when calling house to

house. Explain to them not to bother oi

pester people to buy, but to try and induce

them to come down town to the Strand
theatre instead of their neighborhood
house. The kids are hot for it and inas-

much as they can make themselves at least

a dollar a week and more if thee go after

it, it looks good to them.
Stan Brown, Strand theatre, Milwaukee.

(Saxe Enterprises.)

Rohs’ Fifth Anniversary
Week Ought to Restore

Good Business
During the week of August 16 I intend

to celebrate Fifth Anniversary Week at the

Rohs theatre. If you have any suggestions

as to house programs, publicity cuts, cam-
paigns, etc., I would appreciate it very much
if you would advise me regarding same.
H. H. Rohs, Rohs Theatre, Cynthia, Ky.

If Rohs were to join the House Organ
Exchange list it is fairly certain that

Brother Exhibitors would supply him with
a number of ideas wdiich he could fit to

his needs.

IDEALS AND PICTURES
HEN you play pictures, your show

* * comes in a can and you run it off.”

This used to be the idea of the average
management of a motion picture theatre

;

an idea that has lost many theatres their
prestige and an idea that for years was a
stumbling block in the development of the
art of the screen.

Now there is a modern idea—a much
better one—that rules the really enlightened
theatre.

The show does NOT come in a can.
The show is just what the theatre’s staff

can make it—and the can is incidental.

Of course, the picture is the thine. One
has to have a good picture to have a good
show.

Notice the difference—when you see a
picture at the American.
Every scene is analyzed by the projection

experts, and “timed.” An emotional scene
run too fast would lose force. A comedy
scene—too slow-—would lose punch.
The music—the projection—and the

atmosphere of the theatre are the “show.”
Courtesy must rule in every branch of the
theatre. We try to make the public feel

that they are part of our enterprise—our
one aim is to please the audience. And, if

we can do it, no price we can pay is too
great.
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WHEN “BALTO’S RACE TO NOME” WAS SHOWN at the Victoria theatre, Harrisburg, Pa., C. Floyd

Hopkins and Charles Campbell worked together to manage this exploitation stunt. It consists of several

large cakes of ice containing frozen fish in the center. The idea was then adopted by the Capitol theatre,

Reading, and the Vincent theatre, Harrisburg. The picture is distributed by Educational.

AT THE PREMIERE OF BARD’S new Pasadena theatre, Pasadena, Cal., the Warner Brothers produc-

tion, “Bobbed Hair,” was shown. The new house seats 2 ,800 . It is one of a chain of theatres operating

under the name of The Bard Theatres, Inc., in Southern California. Marie Prevost and Kenneth Harlan

have leading roles in the Warner picture.
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East Coast

Production
( Concluded from Page 46)

who made such a hit in “The Lucky Devil,”

the latest Dix picture, which was also a

Frank Tuttle production. “Lovers in Quar-

antine,” adapted by Townsend Martin from

the stage play, “Quarantine,” is a colorful

romantic comedy, full of fast action and

laughter-provoking episodes. Many scenes

were filmed in Bermuda and on shipboard.

Filming started last week on “That

Royle Girl,” D. W. Griffith’s first picture

for Paramount. This is an adaptation of

Edwin Balmer’s story which ran in serial

form in Hearst’s Cosmopolitan Magazine,

and deals with jazz life in Chicago. It is

a tense drama and gives the director ever)'

opportunity to put his genius into play.

Carol Dempster has the title role, James
Kirkwood will be seen in the leading male

role and others in the cast are Harrison

Ford, Marie Chambers, Florence Auer, Ida

Waterman and Alice Laidley (Mrs. John
Harriman Jr.).

Within a week Herbert Brenon will start

actual camera work on the screen version

of the James Barrie masterpiece, “A Kiss

for Cinderella.” Mr. Brenon had a number
of personal conferences with Sir James on
the adaptation of his story, and the famous
author himself selected Betty Bronson, who
made such a success last year in his “Peter

Pan,” to play the leading role. Miss Bron-

son will reach New York in a few days

and will at once begin work in the new
Christmas film. Tom Moore has been en-

gaged for the role of the Policeman and
Henry Vibart will be seen as Bodie. Other
players will be selected by Mr. Brenon this

week.
Preparing New Swanson Vehicle

Preparations are also going forward

steadily for the next Gloria Swanson pro-

duction, “Stage Struck.” Forrest Halsey,

who has adapted several stories in the past

for the popular Paramount star, including

her “Madame Sans Gene,” is now putting

into screen form this novel by Frank R.

Adams. The directing will be in the hands

of Alan Dwan, who has been responsible

for a number of Gloria’s most successful

picture. Camera work on “Stage Struck”

will commence within a few weeks.

As soon as Richard Dix finishes work in

“The Vanishing American,” which is now
being filmed in the deserts of Utah, he will

return to the Long Island studio to star in

“Womanhandled,” in which he will be di-

rected by Gregory La Cava, who co-oper-

ated with Frank Tuttle in the making of

“The Lucky Devil.” Plans for this produc-

tion are shaping up rapidly. Esther Rals-

ton will again be Richard’s leading woman.
Arrow Pictures Corporation will have

three important units at work in the East

this season : The Whitman Bennett unit,

the Wilfred Noy unit and the Maurice
Campbell unit, all of which will work at

Mr. Bennett’s newly acquired Glendale

studio, Glendale, Long Island.

Bennett Sponsors Six

The Whitman Bennett bloc will sponsor
six of the 24 first-run pictures which will

make up the Golden Arrow franchise.

These six pictures subdivide as follows

:

Four Whitman Bennett productions and
two W. E. Shallenberger special attrac-

tions. Of these, in each instance, the first

is completed. Whitman Bennett’s first

production will be “Children of the Whirl-
wind,” a picturization of Le Roy Scott’s

underworld story, published first as a

serial in Hearst’s International Magazine
and later in book form by Houghton Mif-
flin & Co.—creating in both cases a vast
deal of comment—which boasts as its stars

Lionel Barrymore, Johnnie Walker and

Marguerite De La Motte. “Children of the

Whirlwind” is a tale of society and those

who prey upon it.

The first W. E. Shallenberger special at-

traction—and incidentally the first picture

ever to reach the screen personally spon-

sored by Arrow’s executive head—will be

“Scandal Street” written by Frank R.

Adams and published originally in Hearst’s

Cosmopolitan Magazine. It deals with a

certain phase of motion picture life. Madge
Kennedy is seen in the greatest acting role

of her career while opposite her in a dual

role Niles Welch contributes a splendid

performance. Also included in the cast are

such popular players as Coit Albertson,

Edwin August, Louise Carter and F. Moy
Bennett.
Wilfred Noy, the talented English direc-

tor, whose greatest success was registered

with “The Lost Chord,” has practically

completed the first of a series of four pro-

ductions, in all of which lovely Jane Novak
is to be starred. The first one, “The Sub-
stitute Wife,” written by Katherine Smith,

is a fast-moving society drama in which
Miss Novak is said to do excellent work,
while Niles Welch, in her support, is his

usual dependable self. The balance of the

cast includes Gordon Standing, Coit Al-

bertson, Louise Carter, Lucius Henderson
and Ruth Andre.
The next Wilfred Noy production will

be “Led Astray,” the screen adaptation
of Alfonse Daudet’s novel “The Little

Parish Church.”
“Cleaner Flame” an Original

Another forthcoming Whitman Bennett
production wil be “The Cleaner Flame,”
a screen original by Clara Beranger and
Forrest Halsey. Miss Beranger is the

executive head of the Famous Players-
Lasky West Coast Scenario Department,
and has sponsored some of their best

productions, while Forrest Halsey has

provided practically all of the recent
Rudolph Valentino vehicles. Another is

“The Great City,” a drama of New York,
written by Dorothy Farnum, who, while
associated with Warner Brothers, wrote
or adapted such outstanding successes as

“Beau Brummel,” “Babbitt,” “The Lover
of Camille,” “Daring Youth,” “Tess of

the D’Ubervilles” and who holds at pres-

ent, an important post in the editorial

department of Metro-Goldwyn-Mayer.
Major Maurice Campbell, who will pro-

duce and direct for Arrow, four produc-
tions bearing his name, is a veteran in

the field of entertainment, having begun
his career as a collaborator of David
Belasco with whom, and for whom, he
directed many great stage successes.
Later he was associated with Jesse
Lasky, and with that gentleman pro-
duced a number of important vaudeville
acts. Still later he entered the directorial

field and while under contract to Fa-
mous Players-Lasky sponsored the first

important group of Bebe Daniels pro-
ductions.
Major Campbell’s first production will

be “Wandering Fires,” by Warner Fabian
who startled the reading world some
time ago with “Flaming Youth,” the out-
standing book of recent years. There-
after, Mr. Fabian clicked again with
“Sailor’s Wives” which also proved a
literary sensation.

Unit Returns to California
Following a year of production in the

East, Associated Pictures Corporation,
which organization produces Sawyer-
Lubin films starring Barbara LaMarr,
will return to California in August, where
the fourth LaMarr vehicle “Spanish Sun-
light” will be made.
The Sawyer-Lubin unit, after several

years of production activities in Holly-
wood, moved East in April, 1924, and
during the year in New York made
“Sandra,” “The 'Heart of a Siren” and
“The White Monkey,” all starring Miss

Lamarr. The move to the West Coast is

for the purpose of taking advantage of the

production facilities of the First National
Pictures, Inc., Western Studio, which or-
ganization releases Sawyer-Lubin prod-
uct.

The New York offices of Associated
Pictures Corporation will be maintained
at 383 Madison Avenue, and the head-
quarters of the publicity department
under the direction of Bert Ennis will

also remain in New York.

Jans Completing Arrangements
Herman F. Tans is rapidly completing

arrangements for the filming of “Ermine
and Rhinestones,”, the fourth of his new
series of productions for the independent
market.

West Coast

Production
(Concluded from Page 47)

Blue and Pasty Ruth Miller are in the
final stages of “Hogan’s Alley.” Rin-
Tin-Tin and a large company are
out on location making “Clash of the
Wolves,” and John Barrymore is shoot-
ing the initial scenes for “The Sea
Beast.’ Julian Josephson and Director
Ernst Lubitsch will begin work soon on
“Lady Windermere’s Fan,” as will Erie
Kenton on “The White Chief.” E. J.

Lowe, Jr., has finished the script of
“Compromise” which will be used as a
starring vehicle for Irene Rich.

“U” Making Western
Universal seems to be running to

Westerns this year. Hoot Gibson is

making “Calgary Stampede,” while “The
Chip of the Flying U” is being filmed on
the ranch of the Prince of Wales in

Alberta, Canada. “On the Frontier,”
another Western, featuring Norman
Kerry and Dustin Farnum, is now being
directed by Edward Sedgwick. Art
Acord will appear in “Sky High Corral,”
while Robert Bradbury is directing
“Slipper Tongue” with Jack Hoxie. Uni-
versal plans at least one big production
this fall, “The Midnight Sun,” a dra-
matic story of Russia in the days of the
Czar. It is to be directed by Dimitri
Buchawetzki.
The A1 Christie organization has fin-

ished “Seven Days,” the adapted Mary
Roberts Rinehart stage success, and it

will be the piece-de-resistance on the
new season’s program. This will be in-

cluded in the forty productions from the
Cecil B. De Mille, Metropolitan, Mar-
shall Neilan and other producing units
for Producers Distributing Corp.
There are ten companies now in oper-

ation at the California Studio, which is

evidence enough that the independent
producers are as active as the old-line
companies. J. P. McGowan has com-
pleted several railroad stories starring
Helen Holmes; Del Henderson is direct-
ing the Lackey Productions; William
Russell will make six pictures at the
California plant, and Joe Brown has
started work on a series in which Reed
Howes will be starred.

Independent Plants Busy
John Ince Productions, Inc., announce

they will furnish fourteen feature pic-

tures for the independent market during
1925-26. E. K. Lincoln will be starred in

several of these. Lincoln is now on his

way to Hollywood from New York.
Harry J. Brown, another independent

producer, has just finished his ninth fea-

ture for the State Rights market. Mr.
Brown will make 24 independent pic-

tures.

At the Berwilla Studios Paul Hurst is

directing “A Gold Hunter.” Davis Distrib-

uting Company will handle this.
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Showmen Back Herald Box Office
Test of Short Features

We’re going to find out the truth about short feature advertising. We’re going to

see if pictures less than five reels long draw money into the box office. We’re going to

give them a break in the ad space and see what they can do.

This is the spirit of the response to the “ Herald’s” announcement last week of a na-

tion-wide cooperative test of the short feature. Exhibitors are interested — interested

enough to sign and return a veritable flood of Cooperation Pledges—interested enough to

settle the matter once and for all.

Comments accompanying some of the first signed pledges are printed this week and
if you exhibit short features you can’t afford to miss reading them. They are not all

“yesses.”

Read what they say—then turn to page 67 and sign the Cooperation Pledge. It may
make you new money—it may save you money—it’s money in your pocket either way.

Three Years Experience

Proof Enough for Him
I agree with you that short subjects should be

advertised for all they are worth and have been
doing so for three years. In fact, many a time I

have advertised a comedy on the bill stronger than
I did the feature, once advertising a 500-foot film

over everything else and finding it justified in the

business done at the box office.

I buy my short subjects with as much care as

the features.

I have been running a “Short Subject (no fea-

ture at all) Night” for almost three years at the

regular admission charged for other nights, except
specials, and have shown a larger profit and larger

average attendance than any other night except
Saturday. (Do not run Sundays.)
This has been proof enough for me.

I do not know it all, but I firmly believe that

any exhibitor who doesn’t select his short subjects

with as much care as he does his feature, and
doesn’t advertise them, is sleeping on his rights.

If you think they have no drawing or pleasing

power, why do you use them?
If they have either, then why not let the people

know what they are?
C. M. HARTMAN,

Liberty Theatre, Carnegie, Okla.

Says Producers Should

Cooperate in Campaign
We enclose herewith Cooperation Pledge prop-

erly signed. We have always considered the short

subject a very necessary part of our program and
have always tried to show only the best.

In many instances the producer and distributor

are to blame for the fact that the short subject is

not properly exploited. Many of these subjects
come to us without any advance information what-
soever.

For instance: We have an Educational con-

tract. They book us with “Wide Open,” for ex-

ample. Unless we take particular care to write
them especially in regard to this subject, we will

never know until we see it on the screen who the

players are, whether it is a Christie, Mermaid,
Juvenile or whatnot. Pray tell us how we can do
anything to exploit a picture coming to us in this

way.

If the exhibitors are going to sign this Coopera-
tion Pledge and get behind and boost for these

short subjects, what are the producers and dis-

tributors going to do to assist? They will reap

the benefit as well as we.

May this not be the beginning of a campaign
which will eventually bring about the issuing of a

press sheet on comedies also, no matter how small

they may be?
PAUL C. MORGAN,

Star Theatre, Hay Springs, Neb.

'‘Does Not Pay, 99 Say

Goodwin & Hilton
Our past experience has been that it does not

pay to advertise to a great extent on shorts. A few

exceptions, such as Our Gang, The Gumps and

the two-reel Keatons from First National have

proven profitable to advertise.

Patrons enjoy certain comedians like Ham
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Hamilton and Bobby Vernon, but they don’t care

enough to remember their names.

GOODWIN & HILTON,
Park Theatres, Morningside and Moville, La.

Trying Out Advertising;

Will Report Results
This is just what I’m doing—trying out the

value of good comedies, and I will extend it to

the other short subjects, newsreels, serials, etc.,

and let you know the exact results.

Personally, I’m sold on good short subjects be-

ing duly exploited, but we’ve not had a good
bunch of short stuff up to very recently. If it was
worth while it was held up to feature prices.

MRS. LOLA H. BELL,
Queen Theatre, Lonoke, Ark.

Always Advertises Them
As He Does Features

Referring to Mr. Farrar’s letter, I believe he is

right, as the public today wants comedies. They
are tired of dramas. A good comedy will send
them away with a smile even if the feature is

rotten.

I run comedies and always advertise them as I

would the feature.

I opine the greatest comedies on the market
are as follows

:

WALTER HIERS—You can always get the

laughs out of them. I have seen several at the

Circle in Indianapolis and I was very much pleased
with them.
OUR GANG.
BEN TURPIN.
HARRY LANGDON.
BOBBY VERNON.

If you have any of the above comedies you are

sure to do better business during these hot months
than you will without.

I have tried features without comedies and find

that with comedies it will interest the children,

then the adults will come to bring the children.

HARRY VAN NOY,
Riviera, Starland, Granada Theatres,

Anderson, Ind.

Producers Must Help

Us to Sell Public 99

Your pledge idea is the goods and you will find

mine enclosed, also some more samples of the way
I’m doing it.

I am also using “readers” for the comedy, same
as the feature, and I am using trailers from the

National Screen Service and the orchestra is play-

ing the comedies just like they do the feature.

For years and years we have been giving the

public short subjects and saying nothing about it,

and we have educated them into the habit of just

taking the short subjects as something that always
comes with the other part of the show. And we
are not going to wake them up to the fact that the

short subjects on our programs are as much what
they pay for as the feature without the spending
of time and money.
But it can be done

!
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If it can’t, there is no use staying in this busi-
ness, for the kind of features that we get today in
'‘block booking” won’t keep us going.

The percentage of real honest-to-goodness
pleasing pictures are too few in blocks of 30, 40
and 50, so we must go to the short subject pro-
ducer and pick out his novelties, comedies and
scenics and build a program that will make them
go home and talk about how funny the comedy
was, how beautiful the scenic, how new and
strange the novelty, and forget to mention that
they did not like the highly boosted feature of
the program.

I had a comedy a few nights ago made by that
master craftsman, Mack Sennett, with Glenn
Tryon, “Hold My Baby.” I’ll venture to say that
night when the customers went home they didn’t
talk about the feature—and it was above the aver-
age—but that all the talk was about how cute that
baby was and how they got it to act the way it did.

This comedy was a knockout.
Today the short subject has arrived—and the

producers of same must give us every aid to help
us sell the public.

Pathe gives free slug mats, which you will
notice I am using. Not all of these can be cut to

one column, but they should be made that way, so
they would fit either a single or double column ad.

STEVE FARRAR,
Colonial Amusement Co., Harrisburg, 111.

We Always Advertise

Our Short Features
I always advertise all of my short subjects and

think it pays to do so.—E. C. ACCOLA, Bonham
Theatre, Prairie du Sac, Wis.

* * *

I always have given short subjects prominent
advertising. See HERALD issue of April 18,

1925. page 47.—FRED C. HINDS, Cresco The-
atre, Cresco, la.

(NOTE: Mr. Hinds refers to his previously published report
stating that a news reel holds the house record of his the-
atre.-—Ed.)

* * *

We have always advertised our short subjects in

proportion to the other part of our program. If
we have a five-reel feature and one reel or two
reels, we use a one-sheet and a three-sheet for the
five-reeler and a one-sheet for the other.—A. P.
SITTON & SON, Muse-U Theatre, Tularosa,
N. M.

* * *

I advertise all my comedies now, and I know it

pays to do so.—E. A. Armistead, Lyric theatre,

Easley, S. C.
* * *

Our policy always has been to run the same
class of attractions in Summer as during the

Winter season, including feature, comedy or car-

toon, and newsreel. Have always tried to give

patrons first class service and advertise short sub-

jects in program and in double column local news-
paper ad, although not as heavily as the feature.

The result during the greater part of the Sum-
mer months has been the same for years, a heavy
falling off of patronage—not because of our policy

but in spite of it.—HENRY W. GAUDING, Lin-

coln theatre, Pittsburgh, Pa.
(NOTE: Mr. Gaud'ing’s letter in full, detailing- a cooperation

plan worked out with his competitor, will be published in next
week's issue.—Ed.
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Sign Up Now
Sign this pledge now!

Elxhibitors are cooperating to find

out the truth about short feature ad-

vertising.

It may mean new profits—it may
mean saving in advertising—in either

case it means money in your pocket!

A few of the pledges received are

reproduced above.

Sign now!

Cooperation Pledge
EXHIBITORS HERALD,
407 So. Dearborn St.,

Chicago, 111.

GENTLEMEN:
Cooperating with the Herald to determine definitely the box office value

of short features, I shall give what I believe to be adequate advertising representa-

tion to all subjects on my programs for such a period of time as I find such
advertising representation to be justified by box office results of the same or
until I shall consider that a sufficient test has been made.

(Exhibitor)

(Theatre)

(City (State)
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In the Dest GTheatres
FOX SHORT SUBJECTS

H, A, Schwahn
O’Klare Theatre, Eau Claire, Wise.

Toohey Brothers
Jewell Theatre, Sioux Falls, S. D.

M, Hirshfield
State and Stacey Theatres, Trenton, N. J.

Bijou Amusement Co,
Bijou and Empire Theatres, Mobile, Ala.

F. Dolle
Alamo and Strand Theatres, Louisville, Ky.

William Hawley
Sun and Keith Theatres, No. Platte, Nebr.

T. Brown
[

Strand Theatre, Io\^

Mike
Roman.

Nathan Yamins
Rialto Amusement Co., Fall River, Mass.

Keith Circuit
Victory or Albee Theatres, Providence, R. I.

Mike Comerford
Roman and American Theatres

Scranton, Pa.

Wm, Bernstein
Regent, Majestic and Strand Theatres

Elmira, N. Y.

Rowland & Clark
State and Blackstone Theatres

Pittsburgh, Pa.

Ascher Brothers
12 Theatres, Chicago, 111.

William James
James Theatre, Columbus, O.

D. C. Shiarella
Rialto and Virginian Theatres

Charlestown, W. Va.

fOX * T.000,000 SHORT SUBJECT PROGRA
Jox Film Cop] oration.
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ON,you noill find them
LONG ON QUALlTY !

A. C. Himmelein
Plaza Theatre, Sandusky, Ohio

E. Mandelbaum
Temple Theatre, Toledo, Ohio

M. Hirshfield
State and Stacey Theatres, Trenton, N. J.

G. H. Foster
Marion Theatre, Marion, Ohi

Dye, Ford & Roger
Palace, Olympic and Mission The

Wichita Falls, Tex.

Will Horowitz, Jr
Irish and Texan Theatres, Houstt

Dent & Musselman
Elloney Theatre, El Paso, Tex

J* N. Robertson, En^
Roosevelt Theatre, Detroit, Mici

C. H. Miles
Regent Theatre, Detroit, Mich

Lee Gunnison
Royal Theatre, Atchinson, Kan.

S*0. HENRY Series
8 FOR THE SEASON

<%e MARRIED LIFE »/

HELEN »"* WARREN
8 FOR THE SEASON

EARLE FOXE in new series of

VAN BIBBER society comedies
8 FOR THE SEASON

Imperial Comedies
20 FOR THE SEASON

<& Wood
rden Theatres

Y.

hox Varieties
9/if World We live in -16 FOR THE SEASON

Fox Hews
104 ISSUES ANNUALLY

tens
iy City, N. J.

sringfield, 111.

Guthrie
Salem, Ore.

2r

Point, N. C.

[aclay
Dubuque, la.

Wood
len Theatres

Y.

G« Kerasotes
Strand and Savoy Theatres, Springfield, 111.

Toohey Brothers
Jewell Theatre, Sioux Falls, S. D.

OX SttOfVT SUBJECTS-UTTVC CUNT5 of the SCREEN
Fox Film Carp oration.

Member Motion Picture Producers and Distributors of America, Inc. Will H. Hays, President
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It’s a Mighty Fine Feature

Educational s one and two-rccl SPECIAL releases
are always big money-makers* More and more they
are being exploited over the longer subject as the
Real Feature of the Show—and Building Bigger
Business*

LEWIS-MUNN
WRESTLING BOUT SPECIAL

Two Reels

Official pictures of the World Championship
match between Ed “Strangler” Lewis and
Wayne Munn. A sure-fire appeal to all
sports fans.

(j\cZuA^^

“THE SPICE OFTHE PROGRAM" ^

Sti
‘THE VOICE OF THE NIGHTINGALE

Three ravishingly beautiful novelties—marvels of photo
with subtitles in rhymes. An instant hit with the release
has won universal praise from newspaper critics and

Member, Motion Picture Producers and
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that Isn’t Topped by an

(RcZuajlD Special

These recently released subjects are proving big win-

ners everywhere, and drawing the finest publicity for

the houses playing them* If you haven’t booked these

pictures, you’d better get them into your new contract

for Educational Pictures*

BALTO’S
Race to Nome”

Produced by SOL LESSER
Two Reels

The soul-stirring dash to save plague-stricken

Nome re-enacted by Qunnar Kasson and his

immortal dog team, headed by BALTO. A
sensation everywhere* Backed by enormous
newspaper publicity.

or
SPIDER’S GRIP” “ONLY A COUNTRY LASS”

graphy and coloring. With fantastic stories. Two of them
of the first subject, “The Voice ofthe Nightingale,” which
editorial writers and from exhibitors.

Distributors of America, Inc.*—-Will H. Hays, President



72 EXHIBITORS HERALD August 1, 1925

SHOWMEN COOPERATING in the “Herald’s”

Box Office Test of Short Features are giving their

space to the enterprise. Specimens of short feature

advertising reproduced above show how it can be

done.

H. Browning, Olympia theatre, New Haven, lists

his entire program in a panel set into his ad space.

This gives him plenty of chance to spread on a

strong program unit without sacrificing other units.

The Liberty, Seattle, featured “Balto’s Race to

Nome” over a long feature in a recent big splash.

“Balto’s Race no Nome” is among the more widely

advertised short features of the day.

Don Nichols, Savoy theatre, Durham, N. C., uses

the mats supplied by Pathe in his newspaper ads as

shown in the reproduction at upper right.

Cliff Lewis, Strand, Syracuse, N. Y., is another

who featured “Balto’s Race to Nome,” as shown

at lower right.

Steve Farrar, Orpheum theatre, Harrisburg, 111.,

writes of his exploitation policy this week, signing

the pledge and submitting the exhibits shown above

in center. Not only does he give the short feature a

break in the ad space, but in the reader notices as

well. In this case, a short picture is mentioned first

in the reader column.
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ALBERT WARNER HARRY M. WARNER SAM WARNER

Good Pictures Bring Success

Cub Schlesinger

Herman Starr

S. Schneider

Watt L. Parker

A NNOUNCEMENT of the 1925-26 pro-

duction schedule, which surpasses any
arranged in the past, has brought general

recognition that it marks the high water
so far attained by Warner Brothers.

By various stages the Warner program
has been enlarged from a single outstand-

ing offering to a formidable list of specials.

And all this has been accomplished in

eight years.
* * *

There are substantial reasons for this ad-

vance. A summary of the forces which
have contributed would include will power,
business acumen, and close study and ac-

quaintance with the public which the com-
pany serves. An outstanding factor, how-
ever, is the Warner genius for organiza-
tion.

Harry M. Warner, eldest of the four
brothers, remarked that one thing the

brothers had to learn was the part each
was best fitted to play. It was a case of “A
place for every man and every man in his

place.” Each brother is in his place now,
with the result that there is no conflict of
authority.

Albert and Sam Warner devote them-
selves largely to supervision of the work
at the home offices. Albert is now in

Europe inspecting the foreign exchanges
and investigating the European theatre sit-

uation, while Sam is keeping in close touch
with the exchanges throughout the LInited

States and Canada. Jack spends his entire

time on the West Coast as general super-
visor of studio activities, while Harry di-

vides his attention between New York and
Los Angeles.

sjc

It was in 1903 that the Warners opened
a 90-seat theatre in Newcastle, Pa. In the
next year they entered distribution, form-
ing Duquesne Amusement & Supply Com-
pany. For a time this enterprise flourished,

but when, six years later, its supply of
product for distribution was cut off by Gen-
eral Film Company, it was forced to sell

out at a low figure.

Four months after this set-back the War-
ners contracted with Film Sales Company
for the right to establish a distributing

Myer Lesser

Will C. Murphey

Sam E. Morris

George Willard Bonte

Phil Abrahams Matt A. Taylor ( Continued on Page 80) Edward! Bound C. C. Ryan
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Scene from “The Limited Mail,” in

which Monte Blue is starred.

Many Book
Entire List

of Warners

Scene from “Below the Line,” in
which Rin-Tin-Tin the dog is starred.

f]|Ochs signs for Exclusive
J Showing During 52 Weeks

at P i c c a d i 1
1
y—Six Melo-

dramas, Dozen Comedy
Dramas in Warner Forty

Scene from “Bobbed Hair,” in which Marie
Prevost has the leading role.

I
N the^list of the Warner Forty, Warner
Brothers believe no producing organiza-

tion ever had greater justification for pride
in offering a year’s program.
That this confidence is not misplaced is

demonstrated by the considerable number
of showmen who already have booked the
entire list and will depend upon Warner
product almost exclusively. Lee A. Ochs,
managing director of the Piccadilly theatre,
New York, has signed to show the offerings
of no other producer during fifty-two
weeks.
A more brilliant company of stars was

never assembled. The works are classics
of the best known authors. The directors
have been chosen with as meticulous care.
The subjects cover a wide range. Six

productions are melodramas. Slightly more
than a dozen are comedies or comedy
dramas, although the Warners have ar-
ranged to distribute a list of comedies in-
dependently of those on this list.

* * *

Herewith is a list of the Warner Forty,
arranged, as nearly as possible, in the or-
der of their release

:

“The Limited Mail,” from Elmer E.
Vance’s play, starring Monte Blue, with
George Hill directing from a scenario by
Darryl F. Zanuck.
“The Wife Who Wasn’t Wanted,” a

domestic drama by Gertrude de Went-
worth-James, starring Irene Rich. James
Flood will direct from scenario by Bess
Meredyth.
“Bobbed Hair,” from the composite

novel of 20 authors. Marie Prevost will
have the principal role, and Alan Cros-
land will direct. The scenario is by Lewis
Milestone.
“Three Weeks in Paris,” a Gregory Rog-

ers comedy, will be interpreted by Matt
Moore and Dorothy Devore. Roy del Ruth

is the director and Darryl F. Zanuck the
scenarist.

The melodrama, “Below the Line,”
Charles A. Logue, will feature Rin-Tin-
Tin, the famous dog actor. Herman Ray-
maker is the director.

Bradley King’s “Satin in Sables” has
been selected as Lowell Sherman’s first

starring vehicle. Miss King has prepared
the scenario and James Flood directed.

“Syd” Chaplin will star in Harold Mc-
Grath’s comedy, “The Man on the Box,”
with Charles Francis Reisner directing.

Charles A. Logue and Mr. Reisner prepared
the scenario.

Patsy Ruth Miller is starred by Kath-
leen Norris’ “Rose of the World,” directed
by Harry Beaumont from the scenario by
Julien Josephson.
Monte Blue and Patsy Ruth Miller will

be seen in the comedy-drama, “Hogan’s
Alley,” directed by Roy del Ruth.
Oscar Wilde’s drama, “Lady Winder-

mere’s Fan,” is to be picturized by Ernst
Lubitsch, with an all-star cast.

“Red Hot Tires,” starring Monte Blue,
was directed by Erie C. Kenton. E. T.
Lowe, Jr., wrote the script. Gregory Rog-
ers was the author.

Irene Rich will star in Arthur Somers
Roche’s novel, “The Pleasure Buyers.”
Hope Loring and Louis Lighton wrote the

scenario
;
Chester Withey is directing.

Lewis Milestone’s drama, “The Easiest
Road,” will have Marie Prevost. Mr. Mile-
stone will direct from the scenario he and
Darryl F. Zanuck prepared.

The Matt Moore-Dorothy Devore com-
bination will appear again in Harry L.
Wilson’s “His Majesty Bunker Bean,”
Harry Beaumont directing. Julien Joseph-
son was the scenarist.

Charles A. Logue’s “The Clash of the

Wolves,” is Rin-Tin-Tin’s second attrac-

tion. H. Raymaker will direct.

“The Love Toy” will be the second star-

ring Lowell Sherman. E. T. Lowe, Jr.,

is the scenarist and James Flood will di-

rect.

John Barrymore’s first will be “The Sea
Beast,” from Herman Melville’s “Moby
Dick.” Millard Webb will direct from Bess
Meredyth’s scenario.

Patsy Ruth Miller and Kenneth Harlan
will star in William McLeod Raine’s “The
Fighting Edge.”
Ruth Cross’ novel, “The Golden Cocoon,”

is -'to be interpreted by an all-star cast.

Millard Webb directed and Hope Loring
and Louis Lighton are the scenarists.

Another starring vehicle for Monte Blue
is “The While Chief,” by Bess Meredyth.

Beatrice Burton’s “His Jazz Bride,” will

have an all-star cast.

Jay Gelzer’s “Compromise” will have
Irene Rich with Chester Withey directing

from a scenario by E. T. Lowe, Jr.

Marie Prevost is to star in Catherine
Brody’s “Why Girls Go Back Home.”
James Flood is to direct from C. Gard-
ner Sullivan’s script.

In “The Sap,” from the famous play,

Matt Moore and Dorothy Devore will ap-

pear.

Rin-Tin-Tin’s third will be “The Night
Cry,” Herman Raymaker directing.

The title of a second Ernst Lubitsch pro-

duction is to be announced later.

“Syd” Chaplin is to star in “The Col-

lege Widow,” from the novel by Frank
Howe, Charles Francis Reisner directing.

Patsy Ruth Miller and Kenneth Harlan
will interpret “Broken Hearts of Holly-
wood,” by Gregory Rogers.

“Hell Bent for Heaven,” from the prize

play by Thatcher Hughes, will star Monte
(Continued on Page 80)
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Front view of the Warner Brothers main Hollywood studio
building

Brooklyn Studios of Warner Brothers, who not long ago took
over the Vitagraph company

Many Stars

in Warner
Stock

BENNIE ZEIDMAN JACK WARNER

“VX7H0 Are Your Stars?” is the first

» V question asked by showman and fan

alike. The Warners are in the fortunate

position of enjoying the confidence of both

the exhibitor and the public, not only be-

cause of the service they extend and the

standard of their business dealings, but

because of the consistently high

quality of entertainment they

provide.

For the Warner stock com-
pany the Warners scoured the

theatrical and picture worlds

to obtain its stars and fea-

tured actors. Only the best

was good enough.

The name of every artist

in the list of twenty-seven is

known wherever motion pic-

tures are known. Showmen
have learned each is a winning
box office bet, for every one of

them numbers a host of de-

voted admirers.

Extended comment on any
one name would be superflu-

ous. It may be of special in-

terest, however, to speak of

just three, in particular, whose
world-wide prestige is notably

high.

Any company having as a

star John Barrymore, Lowell
Sherman and Syd Chaplin

—

any one of the trio—might be

said to be “made,” so far as its

standing as a purveyor of en-

tertainment is concerned. In
enlisting all three under its

banner, Warner Brothers not

only demonstrated anew the determination
to give exhibitors and the public the super-
lative best, but performed a stroke of en-
terprise which, in itself, was an extraor-
dinary and memorable achievement.

In artistry, Barrymore, Sherman and
Chaplin each occupies a unique field, though

the appeal of each is universal. A glance
at the entire Warner list will, in fact, re-

veal that in the selection of every indi-

vidual star and stock company member,
the utmost care was taken to recruit at

least one person truly representative of one
particular department of dramatic endea-

vor. In the ensemble, there-

fore, the Warner list “has

everything.” Whether the de-

mand is for a tragedian, a

comedian, a juvenile or an
ingenue, or for one whose abil-

ities cover the entire range,

that demand can always be

supplied.

Here are the popular favor-

ites whose possession is in-

creasing the fame and prestige

of Warner Brothers
:

John
Barrymore, Lowell Sherman,
Syd Chaplin, Irene Rich,

Monte Blue, Marie Prevosl,

Louise Fazenda, Kenneth Har-
lan, Patsy Ruth Miller, John
Patrick, Matt Moore, Dorothy
Devore, John Harron, Clive

Brook, Willard Louis, John
Roche, Huntly Gordon, Gavne
Whitman, Don Alvarado, Hel-
ene Costello, Dolores Costello,

June Marlowe, Charles Farrell,

Charles Conklin, Alice Cal-

houn, Myrna Loy and the mar-

velous dog actor, Rin-Tin-Tin.

It’s a veritable Who’s Who
of picture stars and players,

the screen’s own Hall of

Fame.

Three Studios Equipped
TTrlTH three large studios, two in California and one in Brooklyn,
Vr IVarner Brothers own ivhat the executives call the most complete
and extensive production facilities in the world.

The central plant in Hollywood covers 13 acres, an entire block, in
the very heart of the city. A vast community in itself, it is fitted
with the most modern equipment.

With their several studios, Warner Brothers are placed in a position
to make 40 or 400 pictures.

Jack L. Warner is the master mind in charge of all production
activities. Every detail of operation receives his personal attention,
or that of Bennie Zeidman, associate executive.

Within the main studio building on Sunset boulevard are four
stages, totaling floor space of 85,000 square feet, and capable of
accommodating 12 to 15 companies at one time. The second Warner
studio in Hollywood has three open air and four closed stages, cover-
ing 97,525 square feel. These two buildings are said to give Warner
Brothers more floor space than is at the command of any other pro-
ducing company.

The Warner Bros, radio station, KFWB, is an interesting feature.

The Warner Bros, studio in Brooklyn is a pioneer among picture-

making plants. Its tivo stages are not now in use. but the laboratories
are scenes of much activity.

The perfection of their production facilities shows that the physical
requirements for picture making have been met by the Warners ex-

actly as has the human element—by securing the very best obtain-

able.
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JOHN BARRYMORE
The Greatest Living Actor is Nov a

WARNER BROTHERS STAR

WARNER BROC
Classics oi the Screen^

Greatest
bivino Actor

JOHN BARRYMORE
IS NOWAWARNER BROTHERS STAR

Three full page newspaper advertisements used in Warner $500,000 national campaign.
a O

:

Warners Launch National Ad Drive
WARNER BROTHERS is about to

launch what it believes will prove
the most comprehensive national advertis-
ing campaign in motion picture history.
The purpose is to call the attention of the
public to the Warner product, thereby back-
ing up the exhibitors who play these pic-
tures.

Not only will the campaign be nota-
ble because of the vast field to be cov-
ered, the number of publications to be
used and the amount of material published,
but it will be unique in that the advertising
will be bonded advertising.

Exhibitors will receive certificates which
will be, in effect, gilt-edge pledges that
Warner Brothers will make good its prom-

1Broad Publicity

Campaign Starts
HE most stupendous publicity
campaign ever successfully un-

dertaken to promote public interest
in motion pictures. That’s what War-
ner Brothers point to as standing
back of the 1925-26 Forty. Read
these facts:

One thousand newspapers are pub-
lishing daily the serial novels from
which the great Forty have been pro-
duced.

Their circulation amounts to 10,-
000,000 buyers , making more than
40,000,000 renders.

Space allotted by the newspapers
totals more than 150,000 columns.

Ready made audiences are waiting
for the big Forty. Among the novels
being serialized are:

**The Limited Mail,* 9 by Elmer E.
Vance; "The Wife Who Wasn*t
Wanted," by Gertrude S. Wentworth-
James; "Bobbed Hair," by twenty
famous authors; "Satan in Sables,"
by Bradley King; "The Golden
Cocoon," by Ruth Cross; "Why Girls
Go Back Home," by Catherine Brody,
"The Gay Ones," by Charles Hanson
Towne

, "The Pleasure Buyers," by
Arthur Somers Roche; "His Jazz
Bride," by Beatrice Burton ; "Rose of
the World," by Kathleen Norris, and
"The Inevitable Millionaires," by E.
Phillips Oppcnheim.

The pulling power to the box office
of this continuous daily presentation
of Warner Brothers Forty before the
reading public cannot be underesti-
mated, the executives declare.

ise to advertise exactly in accordance with
every feature of the plan as outlined to
them. These certificates will be an essen-
tial part of the contract between the com-
pany and the exhibitors.

* * *

All details were worked out by Myer
Lesser, president of Blaine-Thompson Ad-
vertising Company of Cincinnati, who has
taken a desk in the Warner Brothers offices
in New York and will personally direct
every move in the drive until its comple-
tion. The campaign is set to start between
August 10 and 15.

The compaign is to be carried on pro-
gressively. Approximately 100 newspapers
in 45 leading cities will carry the open-
ing message. About ten pieces of adver-
tising copy, some filling an entire page
each, will be placed in each publication.
These advertisements will have to do with
Warner Brothers’ product in general and
with personalities.

The presence in the Warner lineup of
such a world famous star as John Bar-
rymore, such a celebrated director as Ernst
Lubitsch and the famous Warner Broth-
ers stock company will be impressed upon
theatre goers.
As the next move, advertising bearing

directly on individual pictures on the 1925-
26 schedule will be carried in approxi-
mately 1,000 daily newspapers not in the
original list. Each will print about 30
pieces of copy, of column length. This
advertising will be timed to coincide with
the run of a given picture in each city
and will appeal particularly to picture fans.

* * *

All-important is the fact the campaign
contemplates advertising, as Mr. Lesser ex-
presses it, not to the exhibitor but for
him. As an example, there is to be issued
an elaborate Sales Help Book of 48 pages.
Page advertising will be run through

a year in five of the leading fan maga-
zines of the country.
Supplementing the advertising campaign

is the. publication in leading newspapers
of serializations of many of the most ap-
pealing stories. This service is to be given
the publications without charge, and as-
surances already have been received that
1,000 newspapers will take advantage of it.

“We are enabled to extend to the exhibi-
tor lavishly liberal facilities, such as were
never offered him in the past,” said Mr.
Lesser.

‘In advertising for him, not to him, we
are giving a practical demonstration of
the time-honored Warner Brothers policy,
which makes the welfare of the exhibitor
the company’s chief concern.

No other organization has ever dared
to offer a service which meant anything
like so much in beneficial results to the
showmen.

Bonded advertising, too, is something
entirely new in the motion picture indus-
try. The certificate we shall issue will
preclude the possibility of failure to make
good our word. It will be as much of
a contract with the exhibitor as a contract
for one of our productions.”

Warners to Reissue
Semon Comedies

Twelve Larry Semon reissues, two-
reelers which played a conspicuous
part in raising this laugh-provoker to
his present high position among fea-
tured comedians

, are being distributed
by Warner Brothers and are going
fast, according to reports.

They are typical Semon comedies ,

destined to demonstrate to young
persons who never saw him in pic-
tures before very recent years that
the inimitable Farry always was
chockfull of fun and from the start
of his screen career has been stirring
the risibilities of all onlookers.

Perliaps because their brevity per-
mits of no great elaboration of plot
but makes necessary the cramming of
all the mirth possible into two short
reels, these short reissues seem to vet-
erans to be the most fun-stirring
things he ever did.

The titles give a good indication of
what is contained in the plots. Here
are the twelve that made Larry
Semon famous and are now becoming
more famous themselves than ever
before: “Bears and Bad Men,”
“Frauds and Frenzies” “Humbugs and
Husbands” “Scamps and Scandals

”

“Reaps and Tangles,” “Pluck and
Plotters” “The Grocery Clerk,” “The
Fly Cop,” “School Days,” “Solid
Concrete” “The Stage Hand” and
“The Suitor.”
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Scene from “Satan in Sables,” Warner Brothers picture
which stars the stage actor, Lowell Sherman

Scene from “Rose of the World,” Warner Brothers pro-

duction from the story by Kathleen Norris

Districts Given Foreign Sales

Own Exploiteers to Span World
A MONG the big plans Under way by Warner Brothers, as ex-

hibitor aids, is a nation-wide exploitation service which will

take in districts from Coast to Coast and is aimed to help sell the
picture to the public for the local exhibitors.

As rapidly as possible capable exploitation men will be engaged

;

men experienced in newspaper work, theatre management and who
are proven showmen. One of the important bits of knowledge
they must have is territorial information. They will not tell

the exhibitors what to do, but will go out and do it.

Campaigns on all Warner pictures are now being laid out at

the New York office by “Eddie” Bonns, who is in charge of na-
tional exploitation.

Although the exploitation men in the
field will be under the supervision of the
home office, their work in localities will be
guided entirely by the branch managers
and the demands of individual exhibitors.
The men will work in districts instead of
individual branch offices, and will be sent to

the spot where aid is especially needed, so
that exhibitors can call on the Warner
local exchange for help any time and be
sure there are exploitation men in the dis-

trict to give it.

According to Bonns there are big ex-
ploitation plans for transcontinental out-
door stunts and special attention will be
paid to newspapers and the radio.

Among the stunts under cover may be
mentioned a traveling radio exploitation
man whose business it will be to go into
cities and towns and talk about Warner
Brothers pictures playing the locality at the
time. There can be no surer way of let-

ting the public know what pictures are play-
ing local theatres than by telling them di-

rectly.

Exhibitors who play Warner Brothers
pictures the coming season are going to be
backed up with exploitation that really ex-
ploits.

Confidence in Warner Brothers is universal and the appeal of

the 1925-26 schedule is world-wide. Impressive evidence of this

is given in the fact that nineteen foreign countries, not counting

those in which the organization maintains permanent branch ex-

changes, already are booked for the entire program.

This is the result of a campaign launched only a month ago
by the foreign department, which has its home office in New York,
with Gus Schlesinger as general manager.

With the 20 European exchanges active, almost the entire world

is now sold on the complete schedule. Negotiations with the few
countries remaining are now well under way, with assurances

that deals will be closed soon.

It is significant that in not one of the 19

countries with which negotiations have been
closed was a single production on the sched-
ule rejected. The contracts call for a start

in delivery in September. The 19 countries

are Philippine Islands, China, Japan, Cen-
tral America, Cuba, Brazil, Argentina, Ura-
guay, Paraguay, Chile, Peru, Bolivia, Ecua-
dor, United Kingdom, Australia, New Zea-
land, Dutch East Indies, Straits Settlement
and Mexico.
Warner Brothers’ head office for Europe

is in Paris, with Ronald A. Reader in

charge. There are branch offices at Bor-
deaux, Lille, Lyons, Marseilles, Nancy and
Strassbourg, all in France

;
and at Brus-

sels, Geneva and Algiers.

George H. Smith, with an office in Lon-
don, is in charge of the work throughout
the British Isles, Scotland and Wales. The
branch exchanges are at Birmingham,
Leeds, Liverpool, Manchester and Newcas-
tle-on-Tyne, in England

; and at Glasgow,
Cardiff, Wales, and Dublin.
Doubtless foreign interest in Warner

Brothers and their studio product is height-
ened by the European tour now being made
by Albert Warner, in the illness of Mr.
Schlesinger.
The foreign department has been an ef-

fective force for the dissemination of War-
ner product abroad ever since its organi-
zation, and with the acquiring of the ex-
changes in Europe and Africa, the facili-

ties have been increased immeasurably.

Barrymore Starts “Sea Beast”
John Barrymore has started “The Sea Beast,”

in which he will star for Warner Brothers, at the
Warner studio in Los Angeles.

Scenes from “His Majesty Bunker
Bean,” Warner Brothers release.
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AdventureTale
forBarrymore
ONE of Warner Brothers’ most enter-

prising strokes was the signing of John
Barrymore. Warners’ success in obtaining

him to make big pictures for them was a

triumph achieved in the face of strong

competition.

For the coming season’s work, Barry-

more proceeded to Hollywood early this

summer almost immediately upon his re-

turn from London, where, during a season

in “Hamlet,” he elevated the reputation

abroad of American dramatic art to a new
high level.

Barrymore’s “Beau Brummel,” a Warner
Brothers triumph, proved an outstanding

picture of the season in which it had its

premiere. Mr. Barrymore’s individual per-

formance won for him the Valentino Medal
as the most nearly perfect for the year.

This year Mr. Barrymore has made still

a more radical departure in selecting “The
Sea Beast,” based on the celebrated whal-

ing story, “Moby Dick,” as the first of

His productions. This epic of the sea con-

tains action sufficient for half a dozen pic-

tures.

•Elaborate preparations are being made
for this production and predictions are

ventured by many picture lovers that Mr.

Barrymore’s work in it will raise him to

new heights.

Each Lubitsch
Film ‘Best

"

I
N Ernst Lubitsch, Warner Brothers have

one of the greatest motion picture di-

rectors. It is significant that, although

every picture he ever made has proved an

outstanding triumph, his latest has always

won the most enthusiastic tributes.

This is proof that Lubitsch is constantly

“growing.”
Coming to America from Europe, Lu-

bitsch brought to picture direction a world-

wide outlook and an experience covering

every field of dramatic effort. Critics re-

gard as one of his strongest points the fact

that he is able to inject into every player

whom he directs his own personality and

emotions.

It will be many years before “The Mar-
riage Circle,” a Lubitsch production for

Warners, is forgotten. Of the many lists

of “Ten Best Pictures of the Year,” not

one failed to contain the name of this spe-

cial. “Three Women,” a drama of another

type, also won for Warner Brothers and
Lubitsch unstinted praise.

When “Kiss Me Again” appeared, com-
parison with “The Marriage Circle” was in-

evitable, and, following the rule in the con-

sideration of Lubitsch offerings, many de-

clared this superior to the former triumph.

Although “Kiss Me Again” is yet to have
its first New York run, so enthusiastic was
the dramatic editor of a leading New York
newspaper, that on two successive Sundays
he has devoted his lead article to appreci-

ations of this production and its director.

One of the greatest marks of recognition

ever paid to Lubitsch was that of the trus-

tees of the Oscar Wilde estate who have
yielded to Warners and Lubitsch and will

permit the director to picturize the Wilde
classic, “Lady Windermere’s Fan.”

“White Chief” Starts Soon
“The White Chief,” written for Monte

Blue, will go into production as soon as

he finishes “Hogan’s Alley” for Warner
Brothers. Erie Kenton will direct.

John Barrymore

Ernst Lubitsch

Lowell Sherman

Syd Chaplin

Sherman Stars
in King Story

'T' O obtain the best the stage had to offer

in the way of stars whose popularity
would prove a box office asset as well as
contribute to the screen talent and person-
ality, Warner Brothers reached out recent-
ly and put under a limited contract Lowell
Sherman, an artist who has won thousands
of admirers.

Sherman will appear in productions of
the Warners, which they believe will stand
out prominently in the 1925-26 forty, and
create a new demand for more of this art-

ist and his pictures.

The first of these is “Satan In Sables”
by Bradley King under the direction of
James Flood. This picture, it is said, is

going to prove an unusual picture and en-
tirely different from anything on the War-
ner program.

The star’s next picture will be “The Love
Toy,” a story of New York’s Greenwich
village, by an anonymous author. The di-

rector and cast have not been finally se-

lected.

So sure are Warner Brothers that Sher-
man will be one of the best bets in their

Forty that they would have been willing

to sign the star to a long term contract,

but his stage engagements require his pres-
ence in New York early in the fall for an
opening in a new play under the manage-
ment of A1 Woods.

Chaplin’s First

“a $2 Film
”

I
T was generally conceded among exhib-

itors and the entire industry that War-
ner Brothers captured a comedy star of the

first magnitude when they placed Syd Chap-
lin under a contract. That the judgment
of the industry was correct is evidenced
by the following telegram from H. M.
Warner.

“Just saw Syd Chaplin’s picture, ‘The
Man On the Box.’ If this isn’t a $2 pic-

ture, there never was one and no picture

ever will be. It is a rare production. To
my mind it surpasses ‘Charley’s Aunt.’ Just

imagine this picture included in our Forty.”

And that is not all that Warner Brothers
expect to deliver exhibitors from Syd
Chaplin. His next production will be the

famous “College Widow,” adapted from
the novel by Frank Howe. He will have
with him Charles Francis (Chuck) Reisner,

the same director who made “The Man On
the Box.”

Following his success in “Charley’s

Aunt,” Mr. Chaplin leaped into favor over
night. Not that he hadn’t been in the pop-
ular limelight before. Previous to his suc-

cess in “Charley’s Aunt” he had divided his

time to business outside of the industry and
making a picture now and then that always
stood out.

It is a recognized fact that the real

laugh picture is a money getter, and War-
ner Brothers have many in their Forty
constituting their 1925-26 program.

Irene Rich Story Picked
“Compromise,” a novel by Mrs. Jay Gel-

zer, has been selected as the next Warner
Brothers vehicle for Irene Rich. Alan Cros-

land will direct. The author is helping

E. T. Lowe, Jr., adapt the story to the

screen. Production starts soon.
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JJT IVof all of the picture

Tu stars are actors. Some
of them are literary lights

who supply the material

which the players inter-

pret.

Ruth Cross Meade Minnigerode

4JJ They are stars in their

field quite as surely as

the men and icomen pic-

tured on the screen are

stars in theirs.

Elmer E. Vance Chas. Hanson Towne

Geo. Agnew Chamberlain Geo. Barr McCutcheon

Wallace Irwin Frank Craven

Edward Streeter Hatcher Hughes

Warner Classics

by 50 Noted
Authors

\\/ARNER BROTHERS has always in-
* * sisted that screen vehicles should be
selected with as ‘ scrupulous care as casts.

They were among the earliest of producers
to recognize the importance of “names”
back of those of the performers them-
selves. Of value are the title and the
theme of a production and it is enhanced
immeasurably if the work interpreted is

the product of authors of established repu-
tation.

Every exhibitor knows that if star, story
and author have “sold themselves” to the
public, the triumph of a picture as a box
office drawing card is almost positively
assured in advance. When all three have
been exploited for the exhibitor much of
the trouble and expense commonly devolv-
ing upon the showman is obviated.

* * *

With thousands of persons who are both
readers of books and picture fans the mere
mention of many of the titles on the War-
ner schedule inevitably brings to mind
authors in whose works they have rebelled
and they will welcome the opportunity to

see these literary offerings pictured in the
films.

This company of outstanding authors of
wide reputation—many of them of inter-

national fame—includes literary specialists

whose names betray the very wide range
of theme covered in the Warner produc-
tions. They include writers of every
known “school,” of all habits of thought
and styles of composition. They are mast-
ers of drama, romance, suspense, comedy,
adventure.

Jjs ^

Here are
.
the authors appearing in this

incomparable galaxy: Elmer E. Vance,
Gertie Wentworth James, Bradley King,
Charles A. Logue, Gregory Rogers, Harold
McGrath, Kathleen Norris, Arthur Somers
Roche, Harry Leon Wilson, Jay Gelzer,

Catherine Brody, Frank W. Howe, Lewis
Milestone, Darryl Francis Zanuck, Hatcher
Hughes, Charles Hanson Towne, Rex
Beach, William McLeod Raine, Herman
Melville, Ruth Cross, E. Phillips Oppen-
heim, Charles K. Harris, Oscar Wilde,
Gellett Burgess, James Oliver Curwood,
Bess Meredyth.

Also, George Agnew Chamberlain,
George Barr McCutcheon, Robert Gordon
Anderson, George Palmer Putnam, Alex-
ander Woolkott, Meade Minnegerode,
John V. A. Weaver, Kermit Roosevelt,
Dorothy Parker, Louis Bromfield, Gerald
Mygatt, Carolyn Wells, Rube Goldberg,
Bernice Brown, Wallace Irwin, Frank
Craven, H. C. Witwer, Elsie Janis, Ed
Streeter and Sophie Kerr.

Whatever one’s individual taste in liter-

ature, one’s favorite author is almost cer-

tain to be found in this list. This Warner
Forty for 1925-26 has favorite stars, favor-

ite authors and favorite works, all in one.

Mrs. Jay Gelzer

Carolyn Wells

Arthur Somers Roche

Harold McGrath

Kathleen Norris

Herman Melville

Harry Leon Wilson

E. Phillips Oppenheim
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Myrna Loy Signed
For her excellent work in “Satan In

Sables” with Lowell Sherman, Warner
Brothers has just signed Myrna Loy,
known as “a new type of vamp,” to a long
term contract, making her the 27th member
of their famous stock company. She is the
only vamp in the Warner featured player
lineup, and the company intend to cast her
in important roles.

Miss Loy is a graduate of the Ruth St.

Denis School of Dancing and first attracted
attention when she appeared in several of
Sid Grauman’s prologues at his Egyptian
theatre in Hollywood. She attracted the
attention of Henry Waxman, photog-
rapher, and through him she obtained a

part in “What Price Beauty.” This was
followed by a prominent role in “Pretty
Ladies.”

The Warners believe Miss Loy will find

much favor among motion picture fans
both for her dramatic ability and beauty. Myrna Loy

Good Pictures

Bring Success
(Continued from Page 73)

agency for its pictures in the Pittsburgh
territory. Unfortunately the films were fre-

quently late in arriving and proved of a

quality inferior to that they had expected,

so once again they had to dispose of their

business at a loss.

But they remained undaunted. They de-

cided that if they couldn’t obtain the kind

of ready-made productions they wanted
they would do their own producing. Ac-
cordingly they transferred their activities

to New York and established Warner’s
Features. Their “Redemption,” “The Glass
Coffin” and “Perils of the Plains” were
welcomed by picture fans and won recogni-
tion for their sponsors. At this time they
experienced another setback. Their ignor-

ance of corporation matters proved costly,

and they lost control of this company.
* * *

There was just one think left to do—to

start all over again. *This time they organ-
ized on a more complete and elaborate
scale, determined, after a careful study of
business methods and conditions, to over-
lpok no safeguard needed to insure per-
manency. They formed Warner Brothers
Pictures, Inc., with the production unit in

Los Angeles and the distribution unit in

New York, and Warner Brothers’ “Classics
of the Screen” came into being.

It was back in 1917 that the new company
first did “something really big” and it was
“My Four Years in Germany” that put the
Warners on the map.

This success was followed by such pic-
tures as “Lost City,” “Why Girls Leave
Home,” “School Days,” “Rags to Riches,”
“The Beautiful and Damned,” “Heroes of
the Street,” “The Little Church Around the
Corner,” “Brass,” “Main Street” and “A
Dangerous Adventure” each scoring a hit

with both exhibitors and the public.

The purchase of the Belasco plays for
screen reproduction proved another win-
ning move. By 1923-24 the Warner sched-
ule had grown to 18 pictures, including
Belasco’s “Tiger Rose” and “Daddies,” and
Clyde Fitch’s play, “Beau Brummel,” star-
ring John Barrymore.

* * *

Last year’s schedule, with 20 features,
was not only the largest but the most suc-
cessful schedule which had been prepared
so far. And now comes the 1925-26 pro-

gram—a leap from an even score to the

“Warner Forty,” a lineup which gives as-

surance of Triumph with a big “T.”

An outstanding move of the few months
was the acquiring of a complete and ex-
tensive exchange system.

Fair treatment and the utmost considera-
tion for exhibitors have been the constant
care of Warner Brothers. This, as well as

the excellent pictures they offer, made cer-

tain from the beginning that success would
be achieved.

Many Booking
Entire Forty

( Continued from Page 74)

Blue, William Beaudine directing from
Julien Josephson’s scenario.

Rex Beach’s “The Vengeance of Dur-
and,” will star Irene Rich. Bess Meredyth
is the scenarist.

E. Phillips Oppenheim’s “The Passion-
ate Quest,” will star Marie Prevost, James
Flood directing, from Bess Meredyth’s sce-

nario.

Hal Wallis

In charge of West Coast publicity

for Warners

The Matt Moore-Dorothy Devore team
will star in “The Honeymoon Express,”
from the scenario by E. T. Lowe, Jr.

Rin-Tin-Tin’s next is "A Hero of the
Big Snows.”
Patsy Ruth Miller and Kenneth Harlan

will co-star in Gelet Burgess’ “The Cave
Man.”
Rex Beach’s “The Barrier That Was

Burned,” will have Monte Blue as its star.
Irene Rich will be the central figure in

“Silken Shackles.”
The star of Charles Hanson Towne’s

“The Gay Ones” is Marie Prevost. Mil-
lard Webb will direct.

Matt Moore and Dorothy Devore will
appear in E. Phillips Oppenheim’s “The
Inevitable Millionaires,” with Roy del
Ruth directing from Darryl F. Zanuck’s
scenario.

Patsy Ruth Miller and Kenneth Harlan
are to interpret “The Social Highwayman,”
by Elizabeth P. Traine.
_A special all-star cast will make “The

Little Irish Girl.”

Already 25 per cent of this schedule has
been completed.

Daily Publicity

Service Given
IAEEPING the public advised of the

activities of a producing organization
and of picture stars is of vital importance
because it carries a world of help to the
exhibitor. And picture publicity, to be
lastingly effective, must be incessant. The
story Warner Brothers has to tell is an
all-the-year-around story.

In every hamlet that boasts a picture
theatre information on Warner Brothers
product is always being placed before the
public. In the home office is a staff of
trained writers.

Here are some of the services being sup-
plied constantly and systematically.

Five hundred of the best newspapers receive
special articles every week.
Two thousand newspapers receive a Warner

news service twice monthly.
A special woman’s page is used by 500 news-

papers every month.
Several hundred newspapers receive an illus-

trated mat service.
Every newspaper handling features in roto-

gravure is supplied with material.
Several important syndicates publish stories

provided by Warner’s.
More than 100 newspapers make use of a spe-

cial Sunday feature service.
A daily bulletin service is supplied to hundreds

of papers.

Thus is the entire country blanketed,
through careful attention paid to every
possible vehicle of publicity.

KFWB Will Help
Trade Campaign
T T was the enterprise of Warner Broth-
A ers that gave to Hollywood its first

studio radio broadcasting station and
KFWB is to play a big part in the “Great-
er Movie Season.” The Warner studio,
linked up with 18 stations, will be the
mouthpiece of the industry during the big
drive. Over KFWB in Hollywood and
from a station in Washington, President
Coolidge and Will Hays will exchange
greetings in opening the national move-
ment. Stars of the industry will entertain,
and a series of other highly important pub-
licity stunts are being arranged.
H. M. Warner was the first to suggest

these stations, on the West Coast, in the
Middle West and in the East, owned and
controlled by the motion picture industry.

Sam Warner has plans for a cross con-
tinent tieup.

Fourth of Program Done
One-fourth of the Warner Brothers program

for next season has already been completed, Jack
Warner announced in New York.
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Scenarists Held
Second to None
WARNER BROTHERS boasts a scenario staff which is called

second to none anywhere. The work of its individual members
speaks for itself. Its excellence is reflected in the finished produc-

tions.

The names of most of the men and women on this staff are almost

as well known as those of many stars and directors. The Warners
show the same discriminating care in selection of scenarists.

Possibly Bess Meredyth’s most ambitious script was that for “Ben
Hur,” though she has been the scenarist of all the Fred Niblo pro-

ductions. The scenarios of “The Wife Who Wasn’t Wanted” and
“The Sea Beast,” in which John Barrymore is to star, are by Miss
Meredyth.
Julien Josephson has to his credit the scenarios of “Main Street”

and “Brass,” and he will be represented on the 1925-26 program by
“His Majesty Bunker Bean” and others.

}
* * :je

C. Gardner Sullivan has been with many producers and prepared
the scenarios for a host of screen successes. His first picture on
this year’s program will be “Why Girls Go Back Home.”
Bradley King, writer both of original stories and adaptations,

was scenarist for Thomas H. Ince many years. She is author and
scenarist of “Satan in Sables,” Lowell Sherman’s starring produc-
tion for Warner Brothers.
The outstanding work of Edward T. Lowe, Jr., is “The Hunch-

back of Notre Dame,” though his list of achievements is extended.
He has lately signed a contract and his first work for Warners will

be “Red Hot Tires.”

Among the continuities prepared by Sonya Levien were “The
Top of the World,” “The Snow Bride” and “First Love.” Her wide
experience covers magazine editing and authorship of fiction.

Well known among both scenario writers and directors is Charles
A. Logue, who adapted “My Four Years in Germany.” He has
written several original stories for Rin-Tin-Tin.

* * *

The name of Lewis F. Milestone is another which appears also in

the list of authors. “The Easiest Road,” on the new Warner sched-
ule, is an original story by him and Darryl F. Zanuck, and he is

directing.

C. Francis (“Chuck”) Reisner, gag man for and co-director with
Charles Chaplin, is at once an author, actor and director. With
Charles A. Logue he prepared the scenario for “The Man on the
Box” and then directed it.

Darryl F. Zanuck was the author of “Find Your Man,” “The
Lighthouse by the Sea,” “The Broadway Butterfly” and “On Thin
Ice,” all Warner Brothers successes, and among the stories he
adapted was “Eve’s Lover.”

Well known among teams is that of Hope Loring and Louis
Lighton. “The Woman Hater,” on the Warner 1924-25 schedule,
was their work and the scenarios of “The Golden Cocoon” and
“The Pleasure Buyers,” on the new schedule, are from their pens.

Eight Morrison
Westerns Coming
EIGHT Pete Morrison Westerns, starring this popular exponent

of frontier life, are on the current Warner Brothers release

schedule in addition to the Forty classics and are much in demand.
They are five-reelers, picturing realistic tales of life and adventure
in the “cattle country” and beyond, and replete with action. .

In this list are “The Empty Saddle,” “Santa Fe Pete,” “Mystery
of Lone Ranch,” “West of Arizona,” “Cowboy Grit,” “Range Buz-
zards,” “One Shot Ranger,” and “Stampede Thunder.”
Morrison himself does probably the best acting of his career,

reports from every place where the pictures have been shown indi-

cating he is proving a greater drawing card and exciting more
enthusiasm than ever before. Moreover, he is supported in ear*
production by an excellent cast, while his celebrated horse, Ligntmng,
a true son of the plains and himself an actor, makes a distinct con-
tribution to each film.

Seven Busy Units
Q EVEN companies are now in production at the Warner Brothers

studio and four more are in preparation to start within two
weeks. “Bunker Bean,” with Matt Moore and Dorothy Devore in

the leading roles, is nearing completion. “Satan in Sables,” Lowell
Sherman’s first starring vehicle, has started. “The Clash of the

Wolves,” with Rin-Tin-Tin, is being made, likewise “The Burglar
Alarm.” Others under way are “The Love Hour,” “Hogan’s
Alley” and “The Sea Beast.” Among those in preparation are

“Compromise,” “The White Chief” and “Lady Windermere’s Fan.”

Hope Loring and Louis Lighton

Hess Meredytli
C. Gardner Sullivan

Sonya Levien
Chas. A. Logue

Julien Josephson Edmund T. Lowe, Jr.

Darryl Francis Zanuck Bradley King
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Scenes from “The Man on the Box,”
Warner picture in which Syd Chaplin
is starred.

World Exchange
System Formed
A LONG step forward in the perfecting^ of their organization was taken by

Warner Brothers a few months ago in ac-

quiring an extensive system of branch ex-

changes throughout the United States and
Canada, as well as the British Isles, the

continent and Africa. Exhibitors hailed

the change with enthusiasm, for the opera-

tion of the branch office system permits a

degree of co-operation called impossible

under other conditions.

Warner Brothers took over 29 established

offices on the American continent in addi-

tion to 20 in Europe and Africa. It has

since added several more. Among the 29

branch managers first signed, the average

of service with a single company was an

almost even six years.

Samuel E. Morris, New York general

manager in charge of distribution, is the

general actively in charge of this vast field

force. Occasionally he enters the field him-
self, meeting personally the army of ex-

hibitors served.

Exchanges now maintained by Warner
Brothers in the United States and Canada,
with the branch managers, are.

Albany, N. Y., S. N. Burns ; Atlanta, Ga., Ira
P. Stone ; Boston, Mass., Chester W. Sawin ; Buf-
falo, N. Y., C. W. Anthony ; Charlotte, N. C., E.
P. Pickier ; Chicago, 111., John A. Steinson

; Cin-
cinnati, Ohio ; James V. Allan

; Cleveland, Ohio,
J. E. Beck; Dallas, Tex., J. E. Huey; Denver,
Col., Charles R. Gilmour ; Detroit, Mich., John H.
Young ; Indianapolis, Ind„ Calvin Bard ; Kansas
City, Mo., C. A. Schultz ; Los Angeles, Calif., M.
A. Hulling ; Milwaukee, Wis., F. F. Nine ; Min-
neapolis, Minn., Thomas A. Burke ; New Orleans,
La., Thomas G. Guinan ; New Haven, Conn., Paul
J. Swift; New Jersey (office in New York), Nat
Beier ; New York City, Robert S. Horsley ; Okla-
homa City, Okla., J. N. Byrd ; Omaha, Neb., E. F.

Tarbell ; Philadelphia, Pa., J. S. Hebrew
;

Pitts-

burgh, Pa., Frank W. Redfield ; Salt Lake City,

Utah, R. S. Stackhouse; San Francisco, Calif.,

Morgan A. Walsh ; Seattle, Wash., H. A. Black ;

St. Louis, Mo., A. Danke ; Washington, D. C.,

Stanley Spoehr ; Montreal, Que., C. R. Osborn ;

St. John, N. B., R. Romney ; Toronto, Ont., Frank
Meyers; Vancouver, B. C. David Farquhar ; Win
nipeg, Man., A. S. Clatworthy.

Directors Stand
In Leading Rank
I
T is one of the many boasts of Warner
Brothers that it possesses the greatest

staff of capable directors to be found with

any producing organization. As in the case

of their stars and featured players, every

name in the Warner list is one of impor-

tance.

It is manifestly impossible to determine

the exact value of the director’s work but

that it is tremendous no one will dispute.

Warner Brothers was early to recognize

this. Hence it exercised the same careful

attention in selection of directors as stars,

casts and stories. And—results tell.

To the credit of Ernst Lubitsch are “The
Marriage Circle,” “Three Women” and
“Kiss Me Again,” and to him has been en-

trusted the making of Oscar Wilde’s “Lady
Windemere’s Fan,” on the 1925-26 sched-

ule.

Among Harry Beaumont’s great achieve-

ments are “Beau Brummel” and “Recom-
pense,” the success of which won for him
the assignment to make also “Rose of the

World” and “His Majesty Bunker Bean.”

William Beaudine’s “The Narrow Street,”

“How Baxter Butted In” and other War-
ner attractions so impressed Mary Pickford

that she borrowed his services for “Little

Annie Rooney.” He is starting work soon

on the Warner “Hell Bent for Heaven.”
Millard Webb is the youngest of the di-

rectors. His work has been so favorable

he has been selected to direct John Barry-

more in “The Sea Beast.” Among his best

last year were “My Wife and I” and “The
Dark Swan.”
“The Man Without a Conscience” and

“The Woman Hater” are among James
Flood’s outstanding successes. He has

lately finished “The Wife Who Wasn’t
Wanted” and is now directing Lowell Sher-

man in “Satan in Sables.”

“Eve’s Lover” was a tall feather in the

cap of Roy del Ruth, who has recently

completed “Three Weeks in Paris,” to be

followed by “The Inevitable Millionaires.”

Herman Raymaker directed Rin-Tin-Tin
in “Tracked in the Snow Country,” and

“ Tracked in the Snow Country” was one
of three Warner Brothers’ pictures

that played in consecutive weeks in

Minneapolis. It was shown at the

Lyric. Rin-Tin-Tin, the dog star, was
i r- this picture.

Scenes from “The Pleasure Buyers,”
Warner Brothers film starring Irene
Rich who is supported by Lew Cody.

among the Rin-Tin-Tin pictures he will

make are “Below the Line” and “The Night

Cry.”

Such productions as “Enemies of Wom-
en” and. “Under the Red Robe” are among
the achievements of Alan Crosland. He
has just finished “Bobbed Hair.”

George Hill, with “Get Your Man” and
“While the Devil Laughs” to his credit, has

lately finished “The Limited Mail.”

Chet Withe}', who directed “Romance,”
Dorothy Gish in “The Hun Within” and
John Barrymore in “On the Quiet,” has

just completed “The Pleasure Buyers” and
will start “Compromise” soon.

Erie C. Kenton, recently signed to a

long time contract, made “Tea With a

Kick” and “The Leather Pushers.” His
first picture for Warner Brothers is “Red
Hot Tires.”

Noel Smith is at work on “The Clash of

the Wolves,” in which Rin-Tin-Tin is fea-

tured. Charles (Chuck) Reisner co-directed

with Charles Chaplin “A Dog’s Life,” “The
Pilgrim,” “The Kid,” “Shoulder Arms” and
“The Gold Rush.” He will be represented

in the new Warner schedule by “The Man
on the Box” and “The College Widow.”
Lewis Milestone has just finished “The

Easiest Road.”

Accessories Set

High Standards
'THE motion picture industry generally

concedes the success of Warner Broth-
ers pictures at box offices has been due to

the high grade advertising accessories it

provides for each release.

While the socalled mechanics of produc-
tion of Warner Brothers advertising ac-

cessories are important, the general ex-

cellence of the posters, heralds, window
cards, etc., is accomplished through the

method used in creating the basic idea on
which the advertising accessories are built.

Each advertising accessory produced is as

nearly perfect as it is possible to make it.

Another important factor is the constant

communication kept up between the people

who produce the accessories and exhibitors

who use them. Some particularly valuable

suggestions have been adapted.
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pDWARD EVERETT HORTON and Es-

ther Ralston appear in “Beggar on
Horseback,” Paramount picture made from
the stage play. The picture opened at

Orchestra Hall, Chicago, last week where
concert programs have given way to mo-
tion picture bills for the summer. The story
of the play is a sensational departure from
the conservative solution of worldly affairs.

Details of the picture were printed in the
New Pictures department of July 11 issue.

“BEGGAR ON HORSEBACK”

ACCURATE TRANSCRIPT

Ax \ S threatened in last week’s issue, I

am telling you the real news about “Beggar

On Horseback.” The news is that we’ve

got to do something about getting people

in to see picture shows before picture

shows begin. If you tried to make a pic-

ture to prove that with, you’d make “Beg-

gar On Horseback”—-if you could.

JdONALD COLMAN, Blanche Sweet and
Lew Cody have featured parts in “The

Sporting Venus,” Metro-Goldwyn-Mayer
picture which opened last week at the Chi-
cago theatre. Charlotte Du Jong did a
ballet dance as an added attraction. De-
tails of the picture appeared in the June 6
issue in the New Pictures Department.

James Cruze made it exactly right. He
had a job. Probably no stage play ever

offered more temptations and pitfalls to

a film director. Cruze ignored the bunch

of them and made a direct and accurate

transcript of the stage play. It’s exactly

as good or bad as the stage play (which

was wonderful or rotten, never less, ac-

cording to the individual observer) for it

is exactly the stage play.

If you recall Cruze’s dream stuff in “Hol-

lywood” you’ll know what I mean when I

say most of “Beggar On Horseback” is

that sort of thing. It’s preceded by reality

in which are planted items which figure

in the dream. On account of this construc-

tion, you simply have to see it from the

first or you haven’t the slightest idea what

it’s all about. It’s quite impossible to see

it from the middle and hook up the ends.

From this you’ll gather that it’s not ex-

actly a service picture, and it isn’t. It’s a

good picture, a courageous picture, a

worthy attempt to do something different,

just as was “Peter Pan,” which it is not at

all like. I’d say it is too good if I thought

anything could be that, which I don’t. So
I’ll merely say it’s a novelty, a splendidly

made one, subject to the violent, varied and

extreme reactions which are novelty’s lot.

Edward Norton is great in it. Esther

Ralston is as good, setting a pace which

ought to get her across big if maintained.

Gertrude Short and half a dozen others

are competent in like degree in lesser roles.

“T
“THE SPORTING VENUS”
IS THE BETTER NEILAN

HE Sporting Venus” is the better

Marshall Neilan stuff. It is also the better

Blanche Sweet and by all means the bet-

ter Ronald Colman. And it’s not a whale

of a picture at that, though it’s good.

It’s a story about a Scotch girl of noble

family and sporting blood who loves a com-

moner and has an awful time getting to

the merry finale, said awful time involving

a father, a bogus prince, divers misunder-

standings and whatnot. These latter, with

the events they precipitate, make up a less

than customarily sophisticated yarn about

nicely dressed people who have a good

time without working.

Blanche Sweet is the Scotch lass and the

sporting Venus. She’s great as the same.

Ronald Colman is the commoner and he-

doesn’t slobber over or paw the lady this

“ tN THE NAME OF LOVE” showed in
1 the McVickers theatre last week where

Paul Ash continues to aid in stemming the
tide against summer draught. Ricardo Cor-
tez and Greta Nissen have leading roles in

the Paramount picture. Details as to cast,

highlights, etc., will appear in the New
Pictures department in an early issue.

time. In fact, he’s excellent. Lew Cody

is the bogus prince and good enough as

such, though a bit less polished, a bit less

effective (only a bit) than usual.

Neilan’s direction shows some of the old

time sparkle. There are humorous bits

that could be no one else’s. They remind

you of the “Go and Get It” Neilan. The

only thing in this to remind you of cer-

tain subsequent Neilan pictures is the

prince’s valet, of whom the less said the

LARA BOW is the leading woman in^ “The Adventurous Sex,” Associated Ex-
hibitors picture which appeared last week
at the Randolph theatre, a Chicago loop
house. Herbert Rawlinson and Harry T.
Morey are in lea-ding roles. Details as to

cast, highlights, type, footage, etc., ap-
peared in the New Pictures department of
February 14 issue.
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Edmund Lowe. Fox star has comoleted
“Greater Than a Crown,” directed by
Roy Neill. It is based on the Victor
Bridges novel, ‘‘The Lady from Lone-
acre

better, and for all I know he may have

been undetachable from the script.

Nobody makes a better picture than

Neilan when he’s making them good. The

things that weaken this one, and it’s not

weak, are not his. The story merely lacks

importance. There’s no substitute for that.

"IN THE NAME OF LOVE”
BETTER FOR RICARDO

jj^^. ICARDO CORTEZ comes to bat

again in "In the Name of Love” and it’s

better for him. Maybe he doesn’t knock

the pill out of the enclosure, but he gets

around the sacks. He’s dropped his Valen-

tinoisms and the real Cortez looks all right.

Now if they’ll quit sheiking him in the

ad copy I imagine he’ll be okay.

Greta Nissen is in this one, too, and I

get no thrill out of seeing her. I get,

instead, a reaction against the general prac-

tice of touting undemonstrated talent. You
can’t walk a block in any American city

without seeing a better looking girl, and as

an actress she doesn’t show a thing.

This picture gets along, however. For

two good reasons, it’s got Wallace Beery

and Raymond Hatton in it. They’re comic

nobility and you know how comic they are.

They have a lot to do with the satisfaction

the picture gives.

In skeleton, the story isn’t much. It’s

about an Americanized Frenchman who
goes back with his mother to find the sweet

Chicago
First Runs

(Week beginning July 19.)

CHICAGO : “Zander the Great,” Metro-
Coldicyn- Mayer.

McVICKER’S : “The Lucky Devil,” Para-
mount.

MONROE : “The Lost Battalion.”
ROOSEVELT : “Sally of the Sawdust,”

United Artists.

ORCHESTRA HALL: “Beggar on Horse-
back,” Paramount. (2nd week.)

ORPHEUM: “Drusilla with a Million,”
F. B. O.

RANDOLPH: “Helen’s Babies,” Universal.
STATE-LAKE: “The White Desert,” Metro-

Goldicyn-Mayer.

young thing of his boyhood and, finding

her ruined by sudden riches, remakes her

the sweet young thing by subterfuge. It’s

at least different, and it’s so well done that

it hits.

OUR GANG’S
IN LOVE

OuR Gang’s in love. The name of it

is “The Love Bug.” McVickers ran it last

week. It’s good.

Farina opens the exercises, paying court

to a dusky belle of approximately his own
years. This sequence was used as a trailer

at McVicker’s the preceding week and as

such it got more laughs than most comedies

do. It got as many more the second time.

The rest of the kids suffer the same fate

and there is much hilarity. The boys over-

hear the girls comparing notes as to their

manly deficiencies and raid a beauty parlor

in order to correct them. From there on

it’s a case of he who laughs last lasts best.

Exploit Short

Features
In this issue the HERALD invites

exhibitors to cooperate in a national
test of short feature advertising. I
sincerely hope the eventual result is

to get all film subjects named in all

advertisements. I hope this for two
reasons.

In the £rst place, it looks like fair
play and good business.
In the second place, I then could

see the pictures I want to see with-
out seeing the same newsreel more
than half a dozen times a week .

—

T. O. SERVICE.

DOUGLAS HODGES LIKES
LLOYD HAMILTON COMIC

I ALWAYS laugh at Lloyd Hamilton

and I saw him yesterday. So I laughed.

He has been trying a variety of roles

for some time but in “King Cotton” he fills

two roles virtually in one picture. One of

these roles is that of a colored mammy
on a plantation. It is one of the funniest

blackface getups I have ever seen on the

screen.

He comes into his blackface in quite a

natural way. In a bath in an irrigation

ditch coursing through the plantation he is

washed away by the flow and loses his

clothing. A black woman’s rigging hangs

on a clothes line but it fits him. Because

Jimmie Finlayson’s comedy “Chasing
the Chaser,” from which these scenes
were taken, went to the exhibitors

July 5 on the Pathe release schedule.

he does not wish to be recognized he black-

ens his face.

His affair with the rabbit and with the

skunk is not so far from a probable oc-

currence down in Dixie. For skunks do

look prettier than they are.

* * *

“His Supreme Moment” is the name of a

picture that I saw last week when I lis-

tened to folks sitting near me titter and

fidget at obvious errors that shriek out at

you. It is chiefly a picture in which Ronald

Colman, a mining engineer, wipes his hands

on Blanche Sweet’s bobbed hair and one

in which Blanche wipes her hair on her

face.

Aside from the deviltry mentioned,

Blanche Sweet puts a claim to a very envi-

ous position among players of her type.

In her acting is a vigorous healthy appeal

to a genuine American audience.

The picture would have been twice as

good, and it is not hopeless, if it had been

dressed up with titles more suitable to the

scenes. They are more than unsuitable,

mark you, for I am sure they were written

by an amateur. They figure in converting

a part of the picture into a sleazy melo-

drama, which it certainly should not have

been.

The picture gets under way in remark-

able style with a scene in colors from a

dancing scene on the legitimate stage,

which is of an Oriental tone, startling the

audience at once, that audience which must

be gripped at the opening of any picture.

Anyhow it wasn’t right for Ronald to

make Blanche, a famous actress, do the

dirty house work down in South America

where colored labor markets at fifty cents

a day. It didn’t matter whether she were

his sister or his sweetheart—she wasn’t his

wife.
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Richard Dix again assumes a
comedy role in “The Lucky
Devil,” Paramount picture. He is

the driver in a race of a demon
automobile. He not only wins the
race but the girl, too.

The Lucky Devil
Distributor: Paramount

Producer: Famous Players-Lasky
Length: 5,935 feet

DIRECTOR FRANK TUTTLE
Author Byron Morgan
Scenario Townsend Martin
Cameraman Alvin Wyckoff

PLAYERS
Dandy Farnan Richard Dix
Doris McDee Esther Ralston
Mrs. McDee Edna May Oliver
Franklyne, Sr Tom Findley
Rudolph Franklyne Anthony Jowitt
The Professor Joe Burke
Mrs. Runt Mary Foy
Sailor Sheldon “Gunboat” Smith
Sheriff Charles Sallon

Tobias Sedgmore Charles Hammond

Richard Dix and Esther Ralston
appear in Frank Tuttle’s picture,
“The Lucky Devil,” distributed
by Paramount. He begins as a
department store clerk but fin-

ishes as the fiance of the beauti-
ful heroine.

Tom Barrity Charles MacDonald
TYPE : Romantic comedy.

HIGHLIGHTS: Troubles which
follow the winning of the car. . . .

The race scene. . . . Incident in

the store and at camp. . . . Act-

ing of leading players.

THEME : A young man wins a hoo-
doo car which brings him no end of
grief but finally it aids him in winning
a race and a girl.

STORY: Youth who is a clerk in a de-
partment store wins a racing car in a
raffle. With it he sets out in pursuit of
a pretty girl who has passed him in a
Ford. He is arrested for speeding; then
he runs out of gas. He is scorned by the
girl and her aunt who believe him an
imposter. He wins enough money in a
fight to enter his car in an auto race in

which he cops first prize. Then he wins
the girl.

Harold Lloyd appears with Jobyna
Ralston in his latest Pathe feature
comedy, “The Freshman.” Lloyd
enacts the character of a peculiar
lad trying to win his way to

laurels in his first year at college.

The Freshman
Distributor: Pathe (Physical)

Producer: Famous Players-Lasky
Length: 6,883 feet

DIRECTORS
SAM TAYLOR, FRED NEWMEYER

Authors Sam Taylor, John Grey,
Ted Wilde and Tim Whelan

Cameramen
Walter Lundin, Henry N. Kohler

PLAYERS
The Freshman Harold Lloyd
Peggy Jobyna Ralston
College Cad Brooks Benedict

College Hero James Anderson
College Belle Hazel Keener
College Tailor Joseph Harrington
Football Coach Pat Harmon
TYPE : Romantic comedy of col-

lege life.

HIGHLIGHTS: The football game

Rockliffe Fellowes and Robert
Ames have prominent parts in

“Without Mercy,” George M el-

ford production for Producers
Distributing Corporation. The
story is centered about a woman’s
love for her daughter.

where Lloyd tuins the game. . . .

Harold’s arrival at the college. . . .

His dress suit. . . . The annual

frolic.

THEME: Ambitious college lad is

the laughing stock of the campus be-

cause of his idiosyncracies until his sub-
stitution in the football game turns de-
feat into victory, making him the cam-
pus hero.

STORY : College has always meant a
place for a young man to become a hero
to Harold. He believes that the fiction

and film portrayal of college runs true
in real life. Because of that deception
Harold becomes the butt of many prac-
tical jokes when he gullibly believes
what is told him on the campus. People
laugh at him. He joins the football squad

“Without Mercy” is the first pic-

ture which will feature Dorothy
Phillips since her return to the
screen. Vera Reynolds also has a

prominent part in the Melford
production for Producers Distrib-
uting Corpration.
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Malcolm MacGregor and Olive
Borden have important roles in

“The Happy Warrior,” Warner
Brothers picture which has just
been released. The picture was
directed by J. Stuart Blackton. It
deals with the victory of a boy’s
friendship over his wish to be
wealthy.

and is deceived into carrying water as
his duty. At the big game of the year
all the team is crippled and he is put in
the battle. He carries the ball to a touch-
down after fumbling around awkwardly.
The game is won instead of lost. He is

the hero of the day. Others glorify him
by adopting his characteristics as fads.

The Happy Warrior
Distributor: Vitagraph
Producer: Vitagraph
Length: 6,400 feet

DIRECTOR J. STUART BLACKTON
Author A. S. M. Hutchinson
Scenario Marian Constance

PLAYERS
Ralph Malcolm McGregor
Dora Alice Calhoun
Aunt Maggie Mary Alden
Stingo Hannaford Anders Randolf
Ima Olive Borden
Rollo Gardner James
Egbert Otto Mattieson
Mr. Letham Wilfrid North
Mrs. Letham Eulalie Jensen
Audrey Andree Tournier
Foxey Pinsent Jack Herrick
Ralph, 8 years old Philippe deLacy
Rollo, 10 years old Bobby Gordon

TYPE : Romantic drama.

HIGHLIGHTS: Scenes when the

Harry Carey is said to have inter-
preted his role in the Western
picture, “The Texas Trail,” with
many good comedy ideas. It is

distributed by Producers Distrib-
uting Corporation.

boy joins the circus. . . . Scene
where the servant kills his oppressor.

. . . Court trial.

THEME : Loyalty of a youth prompts
him to renounce riches he is to inherit
when friendship commands.
STORY : The father of a boy has mar-

ried secretly cutting the boy out of his

inheritance. An aunt grooms the boy to

take possession of his title of nobleman
and evict his usurpers from the estate.

To develop strength he joins a circus and
roughs it. A boyhood enemy is over-
whelmed by him when he becomes a
staunch friend of the son of his usurpers.
Later his friendship for the son brings
him to renounce all claim to the estate.

He marries the daughter of the circus
owner.

The White Dessert
Distributor

:

Metro-Goldwyn-Mayer
Producer: Metro-Goldwyn-Mayer

Length: 6 reels

DIRECTOR REGINALD BARKER
Author Courtney Riley Cooper

PLAYERS
Robinette Claire Windsor
Barry Pat O’Malley
Keith Robert Fraser
Saul MacFarlane Frank Currier
Foster William Eugene
Engineer Roy Laidlaw
Buck Carson Mathew Betz
Dr. Carter Milton Rose
Runt Snitz Edwards
Mrs. Foster Priscilla Bonner
Chinese Cook So Jim

TYPE : Melodrama of snow coun-

try.

HIGHLIGHTS: Heroine over-

comes villain. . . . Sets and exte-

riors. . . . Avalanches.

Heart appeal.

THEME: Courage of a Westerner
leads him to bring aid to an isolated
camp which has been almost extermi-
nated by an avalanche.
STORY : The engineer of a construction

camp criticises the foreman for method
he is pursuing in the tunneling for rail-

road construction. The snow ledges have
been weakened by the constant dynamit-
ing. When the next explosion of dyna-
mite occurs an avalanche results which
destroys the ledges and nearly wipes out
the camp. The workers are unable to

get out to get food. After working hard
the engineer works his way out, taps
wires, calls for food and help. The camp
is saved and the hero wins the girl.

The Texas Trail

Distributor: Producers Distributing

Corp.

Producer: Hunt Stromberg Produc-
tions

Length: 5,000 feet

DIRECTOR SCOTT R. DUNLAP
Adaptor Guy Morton

PLAYERS
Pete Grainger Harry Carey
Betty Foster Ethel Shannon
Ring ’Em Foster Charles French
Dan Merrill Claude Payton
Ike Collander Sidney Franklin

TYPE : Western melodramatic ro-

mance.

HIGHLIGHTS: Acting of Carey.

. . . Scene of the robbery of hero.

. . . Comedy twists. . . . Cap-
ture of girl in her highwayman’s garb.

THEME : Cowboy falls in love with
an Eastern girl and the girl becomes

Claire Windsor is the daughter of
the railroad president in ‘‘The
White Desert,” Metro-Goldwyn-
Mayer production. Pat O’Malley
plays the part of her lover as the
assistant engineer of the construc-
tion camp.

disillusioned, finds that the films have
not portrayed the West as it is. After
she secures the loot she is rescued by
the cowboy.

STORY : When Betty Foster comes
West she finds that cowboys are not what
her film stories have showed her. She
has seen them through rose glasses. In
a robbery a cowboy fails to protect her.
She then disguises herself in a highway-
man’s clothing and recovers the loot.

After she is captured by the bandits her
faith in the West is restored when a cow-
boy rescues her.

Without Mercy
Distributor: Producers Distributing

Corp.

Producer: Metropolitan Pictures, Inc.

Length: Undetermined

DIRECTOR GEORGE MELFORD
Author John Goodwin
Adaptor Monte Katterjohn

PLAYERS
Margaret Garth Vera Reynolds
Mrs. Enid Garth Dorothy Phillips

John Ormes Robert Ames
Sir Melmouth Craven.. Rockliffe Fellowes
Natalie Patricia Palmer
Massingham Lionel Belmore
Ducross Fred Malatesta
Sugden Sidney D’Albroek

Claire Windsor is the star in “The
White Desert,” Metro-Goldwyn-
Mayer release which has just ap-
peared in New York theatres. The
story is about the efforts of a con-
struction engineer to save the
lives of a score of men and win a

girl.
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“New Pictures” Index
“New Pictures” information pub-

lished in the ten issues preceding this

one is indexed below by title, issue

date and page number.

Across the Deadline— June 6-64

Adventure May 9-73

After Business Hours July 25-58

Alias Mary Flynn. June 13-62

Anything Once May 2-61

Are Parents People? June 20-49

Bandit’s Baby, The July 4-53

Baree, Son of Kazan May 16-86

Beautiful Sinner, The July 4-54

Beauty and the Bad Man May 23-129
Beggar on Horseback, The July 11-50

Beyond the Border May 9-74

Birth of the West July 4-54

Black Cyclone June 13-60

Border Intrigue June 13-61

Chickie —May 9-73

Code of the West — May 9-74

Crackerjack, The. June 6-64

Crimson Runner, The May 16-83

Daughters Who Pay June 13-59

Desert Flower, The June 20-51

Don Dare Deril May 9-72

Don Q, Son of Zarro July 11-50

Drusilia with a Million June 13-59
Everyman’s Wife June 27-151
Eve’s Secret. May 23-129
Faint Perfume July 25-58
Fifty-Fifty June 20-49
Fighting Demon, The. June 6-63

Fighting Sheriff, The June 6-64
Friendly Enemies May 23-129
Gambling Fool, The May 16-84

Go Straight May 23-130
Grounds for Divorce May 30-54
Hearts and Spurs July 25-57
How Baxter Butted In July 18-55
Human Tornado, The July 25-57

If Marriage Fails. — June 6-65
I’ll Show You the Town June 27-153
Introduce Me May 16-85
Just a Woman June 6-65
Kiss Barrier, The June 6-64
Kiss Me Again June 27-151
Lady Who Lied, The July 18-55
Light of the Western Stars May 30-51
Lilies of the Streets May 9-72
Little French Girl, The May 16-84
Lost—A Wife May 30-54
Madame Sans Gene May 16-83
Making of O’Malley, The June 13-59
Manicure Girl, The July 11-49
Man of Iron, The July 11-49
Man Without a Conscience, The....July 18-55
Marriage Whirl, The July 25-57
Marry Me June 6-65
Meddler, The May 9-73
My Wife and I June 13-62
Mysterious Stranger, The July 18-56
Necessary Evil, The May 16-83
Night Club, The May 30-53
Old Home Week May 30-52
One Glorious Night June 20-51
Open Trail, The May 23-132
Paths to Paradise May 23-131
Pearl of Love, The June 27-152
Perils of Paris June 20-50
Phantom Shadows June 20-50
Prairie Wife, The. May 30-51
Price of Pleasure, The June 27-153
Private Affairs June 6-63
Proud Flesh May 9-71
Quicker’n Lightnin’ June 20-50
Raffles May 30-53
Rainbow Trail, The May 9-72
Reckless Courage May 16-85
Red Love._ June 13-61
Riders of Mystery May 16-84
Riding Comet, The May 30-54
Riding Thunder May 9-72
Seandal Proof June 27-152
Scarlet and Gold June 20-50
Sell ’Em Cowboy June 20-50
Shattered Lives July 18-56
She Wolves May 23-132
Shock Punch, The May 30-51
Siege — July 4-53
Silent Sanderson _ June 13-61
Smooth as Satin June 20-50
Snob Buster, The _ May 9-73
Soul Fire May 23-131
Speed June 20-49
Speed Wild June 6-63
Sporting Chance, The July 18-55
Sporting Venus, The. June 6-64
Steele of the Royal Mounted July 11-49
Sunken Silver May 16-85
Talker, The May 23-132
Tearin’ Loose June 27-151
Tearing Through .....May 23-129
Teaser, The June 13-59
Texas Bearcat, The May 30-53
Tides of Passion May 16-85
Verdict, The May 9-71
Welcome Horae May 23-131
White Fang. — July 4-53
White Monkey, The June 13-62
White Outlaw, The _ July 25-57
White Thunder.- June 27-151
Wildfire May 30-54
Wings of Youth, The May 23-130
Wizard of Oz, The May 9-73
Zander the Great May 30-53

Link Gene Pallette

TYPE : Romantic melodrama of

British life.

HIGHLIGHTS: Rescue of the hero-

ine before the explosion.

THEME: A scheme to buy his way
into parliament, pay the debt with ran-
som funds, and win a wealthy girl is

wrecked by the mother of the girl.

STORY: Sir Melmouth Craven, polit-

ical leader, seeks to borrow a huge
amount of money to defray the expense
of his election to parliament. He is

turned down by Garth and Garth, Ltd.,

and obtains the money at usurious rates
from Gordon, an underworld money lend-
ing firm. Mrs. Garth, head of the former
house, learns of the deal. Trouble arises
when Sir Melmouth and Margaret Garth,
daughter of the woman, become inter-

ested in one another. Margaret’s fiance,

John Ormes, becomes disgruntled. Mrs.
Garth enters the scene and orders Mel-
mouth to leave. When she learns of the
daughter’s infatuation for Melmouth she
proves to Margaret that Melmouth is a
beast by showing her shoulders which
bear the scars made by Melmouth 20
years ago. Ormes and Melmouth be-
come political opponents in the election.

Melmouth wins and accuses his opponent
of fraud. Ormes is put in jail. Mel-
mouth expects to win Margaret but at

this time he is asked to pay back his
loan. He kidnaps Margaret, places her
on a barge loaded with dynamite. Ormes
gets out of jail in time to swim to the
barge where he rescues Margaret just in

time to save her from being blown to

atoms. Melmouth is apprehended and
convicted of crimes.

Shore Leave
Distributor: First National

Producer: Inspiration Pictures, Inc.

Length: 6,856 feet

DIRECTOR JOHN S. ROBERTSON
Author Hubert Osborne
Adaptor Josephine Lovett
Cameraman Roy Overbaugh

PLAYERS
“Bilge” Smith Richard Barthelmess
Connie Martin Dorothy Mackaill
“Bat” Smith Ted McNamara
Cap’n Bimby Martin Nick Long
Mrs. Schuyler-Payne Marie Shotwell
Mr. Schuyler-Payne Arthur Metcalfe
Admiral Smith Warren Cooke
Chief Petty Officer Samuel Hines

TYPE: Comedy drama.

HIGHLIGHTS: Star’s character-

ization of a gob. . . . The comedy
of character and situation.

Connie Martin’s party for the Smiths
in the fleet in order to find the one

Smith. .
- . . Bilge’s fight with his

pal, “Bat” Smith His con-

quest by Connie.
THEME: Gob is wooed by a New

England girl who believes spinsterhood
is staring her in the face.

Credit Where
Credit’s Due
Because of the error of some-

one (it’s hard to fix it in its place)
the New Pictures department in

the issue of June 20 carried the
name of J. J. Fleming as director
and author of the Davis pictures,

“Phantom Shadows,” and “Scarlet
and Gold,” Frank Grandon was
director and author of both pro-
ductions.

STORY : Connie Martin, orphan in a
New England Seacoast town where the
United States fleet occasionally puts in,

meets “Bilge” Smith on one of the bat-
tleships and invites him to have dinner
with her. He kisses her and she loses
her heart to him. She sees in him the
future skipper of the sailing vessel now
stranded in a river in India which her
father had left to her. Bilge promises to
see her again when next the fleet puts
in to port. When it does he has forgotten
all about her. She only knows that his
name is Smith and, when he fails to call,

she gives a party on her ship to all the
Smiths in the fleet. Bilge arrives late
and does not remember Connie at first.

When he finds she owns the ship he re-
fuses to “live off’n any rich woman,”
although he had just suggested that they
get married. When the fleet is in a South
American port he learns that Connie no
longer has her ship and is dependent
upon her earnings as a dressmaker. He
refuses to re-enlist and goes to claim her.
Believing she still owns the ship, he is

on the point of departure when she con-
fesses that she has put the vessel in
trust for her first child, if its name is

Smith. That conquers Bilge.

f
**— > '•

NEWSPI
—CTURES

—Fox News No. 81—
DANCE IIALL COLLAPSES AND SCORES DIE

—Fox News No. 82—
NEW YORK MAYORALTY CONTEST IS UNDER

WAY

—Kinograms No. 5100—
SCOPES TRIAL ON TO TEST MONKEY LAW

*

BOY SCOUTS OFF ON ANNUAL CAMP TRIP

*

YALE-HARVARD BEAT BRITISH ATHLETES

—Kinograms No. 5101—
AMUNDSEN RETURNS FROM POLAR DASH

*

DEMPSEY BACK READY FOR ALL COMERS

—Pathe News No. 58—
BALTIMORE-WASHINGTON SPEEDWAY OPENED

WHEN DEPAOLO LEADS THE FIELD

*

YALE-HARVARD BEAT BRITISH ATHLETES

—International News No. 59—
SCOPES TRIAL ON TO TEST MONKEY LAW

*

YALE-HARVARD BEAT BRITISH ATHLETES

—Pathe News No. 59—
DEMPSEYS RETURN; JACK READY FOR ALL

COMERS
*

SIDELIGHTS ON SCOPES MONKEY TRIAL
*

AMUNDSEN RETURNS IN TRIUMPH

—International News No. 60—
SIDELIGHTS ON SCOPES MONKEY TRIAL

AMUNDSEN RETURNS IN TRIUMPH
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ALBANY, N. Y.—Arthur S. Thornton
owns a theatre in Williamstown, Mass.,

which caters almost entirely to Williams
College, and the students are allowed to

run things pretty much to their liking. The
students take supreme delight in warning
the hero of the approach of the villain.

. . . John Myers, who has the Star in

Schenectady, N. Y., and the Grand in

Scotia, acts as a bank guard during the day,

is an exhibitor in the evenings and after

he closes his theatres is an organizer and
district deputy for the Woodmen of Amer-
ica. . . . Business on Thursday and
Friday nights in the theatres of Schenec-

tady, N. Y., is now running ahead of Satur-

day and Sunday nights. . . James
Sper, of Buffalo, who handles the De-
pendable product in western New York,
and Charles Goetz, general manager of

New York city, were along Film Row re-

newing old friendships. . . . “Al” Both-

ner, who handles exploitation for the

Smalley chain, has blossomed forth with a

brand new car. . . . F . E. Chase of Pine

Plains and Frank L. Asher of Rhinebeck
will handle the Duchess county fair this

fall. . . . Harry Knappen, special repre-

sentative for Pathe, spent a portion of the

week in town, in connection with the new
Harold Lloyd picture. . . . Uly S. Hill,

managing director of the Strand houses in

Albany and Troy, is once more as chipper

as can be because his son is recovering

from an operation. . . . Herman Vine-

berg, manager of the Mark Strand in Al-

bany, said the run of split weeks is to be

broken soon when “The Desert Flower”
will go six days. . . . Sam Burns, man-
ager of the Vitagraph exchange in Albany,

gave a screening of “The Limited Mail” to

officials of the New York Central and the

D. and H. . . . Joy came the way of

Lew Fischer when the company operating

the iron mines at Port Henry announced
the mines and blast furnaces would start

up at once. Mr. Fischer operates a theatre

in Port Henry. . . . Fred Robke has

been assigned to cover northern New York
for Fox, while Joseph Schneider, of

Charlotte, N. C., has succeeded William J.

Mahoney along the southern border. . . .

Leon Medem, local manager for Pathe,

placed the entire Pathe product with

Nathan Robbins for that circuit at Utica.

Oscar Perrin, of the Leland, in

Albany, has booked “The Iron Horse” for

two weeks this fall. Sam Hochstim, of the

Star in Hudson, is also negotiating for the

picture for a straight week. . . . George
Cohen, who has houses in Newburgh and
Poughkeepsie, is erecting a new theatre in

Newburgh. . . . James E. Roach, new
manager for the three Farley houses in

Schenectady, comes from Kansas City

where he ran the Idle Hour and the Globe

theatres. . . . Betty Feuer of the

Crescent theatre in Schenectady, the young-

Philadelphia

First Runs
{Week beginning June 29)

STANLEY

:

“Night Life of New York,”
Paramount

.

STANTON: “Drusilla with a Million,”
F. O. B.

KAULTON: “Marry Me,” Paramount.
PALACE: “Soul Fire,” First National.
VICTORIA: “Head Winds,” Universal.

CAPITOL: “The Spaniard,” Paramount.
FOX : “Zander the Great, Metro - Coldicyn-

Mayer.

est woman in New York state to run a
motion picture house, found the heat so

terrific she decided to stand outside the
ticket office where there was at least a
semblance of a breeze and take the money.

. Louis Buettner of Cohoes, chair-

man of the Albany Zone, was in town dur-
ing the past week.

"TXENVER, COL .—Thomas Love, owner
and operator of a circuit of theatres in

the coal mining camps in Southern Wyom-
ing, made his annual visit to Denver to

arrange his bookings for the fall. Mr.
Love started in the theatre business on a

One of Educational’s offerings as a heat

antidote for the summer is “Hot and
Heavy," a Jack White production.

Eddie Nelson is featured in this Mer-
maid comedy.

small scale several years ago, and now
owns one of the most profitable theatre
enterprises in Wyoming. His many friends
helped make his visit pleasant as well as
profitable. ... A. Fair, special theatre
representative for Universal, was also a
visitor in Denver. It has been a great many
years since Mr. Fair has been here, yet
it was in Denver he started his successful
career in the film business. He was man-
ager here for General Film Company, and
later for Triangle. He has been connected
with the Lynch Enterprises, and later with
Paramount’s theatres in executive capaci-
ties. Mr. Fair was welcomed by his old
friends, and this, coupled with the fact that

the American theatre, Universal house here,

has been doing a fine business, made his

visit very happy. . . . Dick Rosebaum,
special sales representative of Famous
Players-Lasky, arrived in Denver ac-

companied by James Clark, manager of the

accessory sales department. Their coming
was the occasion of a general meeting of
all the employees of the Denver branch of
Famous Players-Lasky, including the sales-

men, who were called in. . . . A. P.

Archer, Denver manager for Educational,
and J. S. Hommel, Denver manager for

Producers Distributing Corporation, were
both out of the city soliciting new business.

. . . J. A. Hughes, special short features
representative for Pathe, has arrived in

Denver to take charge of that part of
Pathe’s business in this territory. Mr.
Hughes enjoys a wide acquaintanceship
with exhibitors in the Denver territory,

having formerly traveled for Hall Mark
Pictures Corporation. . . . J. L. Burman
has been appointed representative for Asso-
ciated Exhibitors in the Denver territory.

. . . Thomas Kirby, veteran Wyoming
showman, made one of his rare visits to

Denver. Mr. Kirby formerly owned sev-

eral theatres in Sheridan, Wyo., and in the

Black Hills District of South Dakota, but

he lately disposed of all his interests ex-

cept the Gem theatre in Sheridan. Mr.
Kirby is arranging his bookings for a

prosperous fall season, having temporarily

closed the Gem for repairs and improve-
ments. . . . Lloyd Willis, representative

of the Motion Picture Producers & Dis-

tributors of America in the campaign for

“Greater Movie Season,” has returned to

Denver after completing arrangements in

Salt Lake City and Butte. Mr. Willis re-

ports Salt Lake City all set for a whirl-

wind campaign. . . . M. C. Gerhart of

the Empress theatre, Ft. Collins, Col.;

A. Dias, Isis, Boulder, Col.
;

and John
Carper of Louisville, Col., were visitors on
Film Row this week.

EXCHANGE
PLACE

1

SALT LAKE CITY, UTAH—The Al-

hambra Theatre at Ogden, Utah, was
robbed of over $1,000 when thieves over-



EXHIBITORS HERALD 89August 1, 1925

powered the watchman and pilfered the

safe. Vaudeville actors playing at the house
had been paid in cash the same night or

the loss would have been greater. . . .

James Cruse, Paramount director, heading
a special train will pass through this city

en route to Wyoming, where scenes will

be taken for “The Pony Express.” . . .

Betty Compson Cruze is with her talented

hubby and plays the leading feminine part.

She is a native of this city. . . . Jimmie
Keitz a-sellin’ again, has gone. Idaho this

time will hear all about Greater Features
offerings. . . . Allan Burke is hitting the

trail for DeLuxe Features. . . . C. F.

Parr, Pro-Dis-Co manager, returned from
Idaho. . . . Several exhibitors are hold-

ing a conference with Harry Pickering, ex-

ploitation chief in this territory for Fa-
mous Players. This is the first series of

meetings which Paramount is sponsoring
all over the country. . . . Samuel Hen-
ley, big U manager, returned from Idaho.

. . . Milt Cohn drove in from the Coast
with the Missus and family. Milt does
high grade selling stuff here for Universal.

LAD Daws, smiling mogul here

for F. B. O., absolutely refuses to worry,
even though he did get married last week.
Says the F. B. O. is practically booked
solid over the entire territory so why
should he worry. He shouldn’t. . . Sid
Hirshherg, live wire exhibitor from Havre,
Mont., was along the Place greeting the

boys. . . William Sullivan from Butte,

and D. C. Scott, Anaconda, were two
other Montanans in this week. . . Pathe’s

special serial representative Bennett J.

Brandon, will introduce “Sunken Silver”

and “Play Ball” the next weeks.
Frank Becker has been appointed publicity

manager for the local doin's for “Greater
Movie Season”. All kinds of advertising

matter from twenty-four sheets to walking
dolls have been ordered, and some dandy
tieups have been secured with local stores.

The Victory, Kinema, Pantages and Para-
mount Empress theatres are the ones that

are going to put over this movement with
colors flying. Carl A. Porter, manager of

the Victory and chairman of the general

committee, says everything is moving along

in fine fashon. . . .Art Schayer, Fox
pilot in this territory, is working in Idaho
and Montana. . . .George L. Cloward,
Metro-Goldwyn-Mayer manager, is out in

the northern section. . . .A. G. Pickett,

F. P.-L. manager, will conduct a sales con-
ference of all his salesmen here.

tVillis Lloyd, general organization man
from the Hays offices, left for Butte after

seeing this city launched sucessfully on
“Greater Movie Season.”

PHILADELPHIA, PA.—Another case of
deadlock in the Arbitration Board is

the outgrowth of a hearing of differences

between the Philadelphia office of Famous
Players and I. Perlman, proprietor of the
Lehigh Palace. The case now before the
board hinges upon a decision in a previous
hearing, in which Perlman was required to

lift three Paramount pictures before the
end of May. . . . The Manheim theatre
sold a short time ago by John Evans to

C. Alberts, has been purchased by Jake
Wolf of South Philadelphia. The purchase
price is said to be $80,000. . . . William
Mendelssohn has been appointed exploiteer
of the Philadelphia office of Paramount,
succeeding Les Whalen, resigned. Mr.
Mendelssohn comes from Cleveland with a
wealth of experience in business boost-
ing. He is a brother of Felix Mendelssohn,

Salt Lake City

First Runs
( Week beginning July 4

)

AMERICAN : “The making of O’Malley,’’

First National

;

“Sea Legs,’’ Educational

;

“Newspaper Fun,’’ F. B. O.; International

News.
KINEMA: “The Texas Trail,” Pro-Dis-Co

;

Patho Review; International News.
PANTAGES: “Cheap Kisses,” F. B. O.
PARAMOUNT EMPRESS: “The Light of

Western Stars,” Paramount

;

“What a

Night,” Educational ; Palhe News.
VICTORY : “The Speed Spook,” States

Rights; Navy Pictures; Pathe Review.

district manager of Metro-Goldwyn-Mayer
. . . Sianley Company’s new theatre in At-
lantic City will be named the Earle, after

George H. Earle, Jr., one of the princi-

pal stockholders. Another big operation

will follow. . . . J. J. McGurk, Al Boyd,
Lew and Abe Sablosky and Abe L. Einstem,
Stanley Company executives, now are com-
muting daily from Atlantic City. . . . Ral-

ston theatre at Ralston, Pa., operated by
A. S. Mahonski, has been condemned by
the borough officials and closed. . . Royal
Pictures, Inc., formerly operated by Dave
Segal and Jay Kanter, has resigned its

membership in the Film Board of Trade.
Mr. Segal is now interested in Penn Dis-

tributing Corporation. . . . Germantown
theatre, owned by Doc Steumphig, is un-

dergoing $35,000 renovation. . . The Spring
Garden has been purchased by Barclay
Johnson from Louis Blumberg. . . Frank-
lin theatre, Allentown, has been sold by

John Buck to Joseph Capkovic. Mr. Buck’s
wife has been seriously ill. . . J . W. Open-
shaw, who succeeded J. J. McDonald as

manager of the Chestnut Hill theatre, is

now managing the Drury for John Evans
. . . Bill Smith has been appointed feature

salesman for Standard Films, owned by

Dave Starkman. . . Leon Behai has re-

signed as special feature salesman for Lib-

erty Exchange and has gone with “Pop"
Korson and Ben Amsterdam in Master-
piece. . . Charles E. Martin, upstate repre-

sentative for Associated Exhibitors, has
resigned and entered, the real estate busi-

ness. He has been a prominent figure on
Vine street the past ten years. . . . The

Claire Windsor, just through with "The
White Desert," under the direction of
Reginald Barker, has signed a new
contract with Metro-Goldwyn-Mayer.

Rialto in Woodbury, N. J., formerly op-
erated by R. V. Wilkins, has been taken
over by Rovner & Handel, running a chain
in Camden and Central New Jersey. . .

The office of Hunt’s Theatres, Inc., has
been taken to the Casino Theatre build-

ing, Wildwood, N. J. The entire office

force, with W. R. Stein in charge, will

move, but Maurice Stanford will remain
in the old quarters until November and
take care of the bookings W. A. V. Mack,
Philadelphia branch manager for Pathe,
has returned from a two weeks’ vacation
at Eagle Bay, N. Y. . . John Brownell,
head of the scenario department of Film
Booking Offices, was a recent visitor on
Vine street. Mr. Brownell had a long
conference with members of the state board
of censors.

G°PH£R
SNARES
*
TV/TINNEAPOLIS, MINN.—After spend-

ing several days decorating lobbies to

impress patrons with the coolness of their

theatres several Minneapolis exhibitors had
to take the icicles down because it suddenly
turned cooler. . . . While the heat wave
was at its height, Tom Burke moved in

on Western avenue and sat down before
an electrical fan as the new manager of

Vitagraph. . . . Burke succeeds Fred
Knispel, who goes to Chicago. . . . Fifty
managers of Finkelstein & Ruben theatres

gathered here this week to discuss coming
pictures and plans for “Greater Movie
Week.” . . . Theodore Hays conducted
round table discussions during the F & R
convention. . . . The proposed $1,000,-

000 Universal house is still newspaper talk

and folk on Film Row are kind of sus-

picious. . . . Johnny Hines appeared
at Pan last week and a newspaper tieup

brought up many wouldbe picture stars.

Somebody broke the “Ten Com-
mandments” when he crashed into a wood-
en sign boarding with an automobile last

week; F-R had placed the sign board on
a boulevard to advertise the coming of
the picture. . . . Between tornadoes
here both picture and “legit” houses are
trying to keep 24 sheet stands up. The
high wind last week wrecked many of
them. . . . Finkelstein & Ruben closed
with Joseph M. Schenck last week for

United Artists productions. . . . With
practically all big programs tied up by
F & R the proprietors of the New Lyceum
haven’t much to choose from. . . . It is

rumored that Clinton & Meyers of Duluth
will reopen the New Lyceum this fall.

D ETROIT, Mich.,—Arrangements have
been completed whereby the Shuberts

will take over the Orpheum theatre, which
they will open as a legit house August 1.

Heretofore the Orpheum, which is in the

heart of the downtown section, has always
played motion pictures. . . .The Shuberts
are reported to be paying $300,000 for an
86-year lease on the property. . . .New
booking book fillers have just been mailed
to all members of the Motion Picture
Theatre Owners of Michigan by Manager
H. M. Richey. These books were inaug-
urated two years ago and attracted wide
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attention from exhibitors all over the coun-
try. . . .Motion picture editors of the

three daily papers were called into a dinner
conference to confer with various exchange
managers over the matter of short features.

Exchange men preached to the editors

that the short reels were not receiving

enough attention in newspapers and after

a full dinner the editors agreed that may-
be that was quite so. . . .Charles H.
Miles, who operates the Regent, Miles and
Ferry Field houses, is having plans drawn
for a new theatre and hotel building to be

erected on property he acquired some time
ago on West Adams, directly across from
the Tuller hotel. . . A l Ruttenberg of

the New Home theatre has left for a

month’s vacation at Muskoka lake. . . .

Oscar IV. Hanson, Pathe manager, motored
to Niagara Falls, taking along some friends

from Nebraska. . . .L. H. Gardner of

John H. Kunsky Enterprises left the other

day for California, where he will spend
a month’s vacation. Mrs Gardner accom-
panied him. Gardner received a bonus
check of $1,000 from Mr. Kunsky a few
weeks ago for completing 10 years of

service in his employ. . . ./. Oliver
Brooks has been appointed assistant to

Edward C. Beatty as general manager of

the Butterfield Circuit, which now com-
prises 46 houses.

S T. LOUIS, MO.—Motion pictures of

crowds of negroes at a church were
thrown on a screen in Circuit Judge Frank-
lin Miller’s court as “Exhibit A” in the

suit of property owners against Mr. and
Mrs. Dennis Clifford to prevent the sale

of their home to William Jordan, a negro,
for $11,000. The pictures were taken by
the defense and will be used to support
their contention that the presence of the

First National’s “The Scarlet West”
won a signal honor when it was
booked for the American theatre at
Salt Lake City, Utah, during Pioneer
Week, an annual celebration there.

General release is July 26.

San Francisco

First Runs
( Week beginning July 11)

CALIFORNIA : “Kiss Me Again,” Para-
mount.

LOEWS WARFIELD: "A Slave of Fash-
ion,” Metro-Goldwyn-Mayer

.

GRANADA : “Paths to Paradise,” Para-
mount.

IMPERIAL: “The Ten Commandment's,”
Paramount (Continued).

UNION SQUARE: “Star Dust Trail,”
CAMEO: “Woman's Fate,” Universal

Fox.

AZTEC and EGYPTIAN THEATRES: "Men
and Women,” Paramount.

church across the street makes the Clif-
ford property saleable to negroes only. . .

R. L. McLean of the local First National
staff is back from a motor trip to Louis-
ville, Ky. . . Stuart Barrie, organist at
the Grand Central theatre, St. Louis, offi-

ciated at the formal opening of the new
Kilgen organ installed in the Star, Han-
nibal, Mo. . . IVilliam Goldman, owner of
the Kings, Queens and Rivoli theatres, was
among several property owners sued for
attorney’s fees totaling $944.15 by Douglas
W. Robert, who represented them in in-
junction proceedings. . . The Missouri
theatre baseball team defeated the West
End Lyric aggregation, 10 to 4. "Red”
Roth held his opponents helpless. . . A
theatrical league has been formed in St.
Louis. The teams are the Missouri thea-
tre, Missouri Stage Crew, Lyric Skydome,
the King theatre and Loew’s State. . . .

Leo Bernstein of Springfield, 111., and
Charley Goldman of the Rainbow, St.

Louis, are motoring to Canada. . . Spyros
Skouras, IVilliam Goldman and Harry Kop-
lar have returned from Chicago. . . Bar-
ney Rosenthal of Columbia Pictures Cor-
poration has returned from a very suc-
cessful trip through the territory. . . The
Fox organization will open a branch office

in Memphis, Tenn., about September 15,

with Claude W. McKean of the St. Louis
organization as branch manager. His ter-
ritory will include Arkansas, part of Mis-
sissippi and part of Tennessee. . . M. J.

Goldbaum, formerly with F. B. O., is now
traveling for Columbia Pictures Corpora-
tion. . . G. E. McKean, manager of the
local Fox office, is back from a trip to

I hicago, where he attended a sales con-
ference presided over by /. R. Grainger.
He concluded a contract with Skouras
Brothers and William Goldman on the
1925-26 Fox pictures. . . “The Iron Horse"
is scheduled to make its St. Louis pre-
miere September 1. . . Harold Dygert has
resigned as publicity director for Loew’s
State theatre. He departed for the East
. . . Callers of the week were Sam Hallo-
well, Scenic theatre, Assumption, 111.

; S'. E.
Brady, Cape Girardeau, Mo.

;
John Rees,

Wellsville, Mo.
;
Mrs. I. W. Rodgers, Cairo,

111.
;
Oscar Wesley, Gillespie, 111. ; Melvin

Weeks, Staunton, 111., and Mr. and Mrs.
C. W. Lilly, Hannibal, Mo.

QTTAWA, ONT.—Froman & Petegor-
sky, proprietors of the Majestic theatre,

have struck the popular fancy in the Cana-
dian capital through the opening of a num-
ber of emporiums throughout the city

where orange juice drinks are dispensed
over the counter. They are proving to

be young gold mines, despite the fact light

beers are again legal in Ontario. . . Capt.
Frank Goodalc and Mrs. Goodale of White

Plains, N. Y., have been spending several
weeks in Ottawa and in northern Quebec.
Capt. Goodale was manager of Loew's the-
atre at Ottawa until August, 1924, and now
has direction of two Loew houses in White
Plains. . . J. M. Franklin, manager of B.
F. Keith’s theatre in Ottawa, has been ap-
pointed chairman of the entertainment com-
mittee for the new club center formed by
the M. P. T. O. of Ontario at Toronto. . .

Harry Dahn, manager of the big Capitol
theatre, Montreal, staged a “Take a Chance
Week’’ starting July 12. He had every-
body talking and much curiosity was
aroused. . . The crack baseball team of
the Papineau theatre, Montreal, one of the

chain of up-to-date houses operated by
United Amusements, Ltd., Montreal, went
down to its first defeat a few days ago
when it traveled to the little French town
of L’Epiphanie. They played the local

tartars and lost out by 3 to 2. . . For
some weeks there was a big vacancy at

the Province theatre, Winnipeg, and many
patrons were puzzled until it was discov-
ered that Miss Grace Hyde, talented or-

ganist, was on her vacation. Everybody
is happy, however, because she is back. . .

Just to show he actually had the film goods
for presentation during the warm weather,
Frank Robson, manager of the Empress,
Edmonton, Alta., used three column space
in the local newspapers to give a list of the

complete feature bookings at the Empress
during the following two months. No less

than 17 features, with their playing dates,

were shown in the list, the final booking
indicated being “The Ten Commandments,”
starting September 5. Frank Robson is

a brother of Clarence Robson of Toronto,
director of theatres for Famous Players
Canadian Corp. . . Charlie Chaplin is to

make several personal appearances in east-

ern Canadian cities with his new comedy-
feature, “The Gold Rush,” early in Sep-
tember, it has been intimated. World has
been heard in Canada that Chaplin will

first go to Montreal and then to Toronto,
with a possible visit to Ottawa. . . The
Regent theatre, Toronto, big time film

house of that city, is to reopen toward
the end of August with Chaplin’s spe-

cial, it is understood, giving two presenta-

tions daily for an indefinite engagement.

Neil Burns’ comedy, “Call a Cop,” was
a June release and features a police
parade in New York. It is one of the
Educational-Christie pictures.
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Frank Lloyd has just completed photog-
raphy on “Winds of Chance” for First
National. Ben Lyon and Anna Q.
Nilsson had the leading roles. Lloyd’s
next will be “The Splendid Road.”

man. Good choice all around. . . Ned
Marin, home office sales manager for Uni-
versal, and L. J. Sclilaifer, new Western
division manager, came to San Francisco
recently and stirred new enthusiam. . . .

M. E. Fulton, well known Southern Cali-
fornia theatrical man, has taken over the
Strand at Santa Rosa. Good luck, M. E. . .

Jim Lima has purchased the Crystal thea-
tre at Salinas, near this city. . . Hal
Neides, who manages the Liberty for Na-
tional Theatre Syndicate, was recently pre-
sented with the most beautiful little girl

in the world. All who have seen her say
so. Charles Kurtzman, prominent and pop-
ular publicity director for the California
theatre, has taken a nice little vacation
in California’s beautiful hills. Manager
Nat Holt said: ‘You bet I notice the
difference. .

Glen Goff, recently brought to the Cali-
fornia, from Seattle where he was playing
at the Pantages, has already endeared him-
self to San Franciscoans by producing spe-
cial pieces and having the audience join
in the singing of them. . . . William F.
Aldrich, the first man who ever made song
pictures in the United States, recently
“pulled off” an especially popular program
when manager Holt employed him to show
his “Trip to the Hawaiian Islands” in which
five Hawaiians took part, singing and play-
ing their ukeleles. W. S. King will build
a 1500 seat motion picture house with a total

investment of $160,000. . . . The former
Strand, recently purchased by Famous, is

being remodeled and will be known as
the San Francisco. . . . The Sutter
theatre, formerly known as the Republic,
was reopened recently under the manage-
ment of G. Michaels, J. C. Richards and
Nathan Mamlar. A new Wurlitzer-Hope-
Jones organ has been installed.

Walter Barusch, popular and smiling pub-

C. A. Schultz, Kansas City Vitagraph-War-
ner Brothers branch manager, has been stir-

ring up a lot of dust between Kansas City
and St. Joseph, Mo., in his new car, while
the Universal branch will show anyone that

“Billy Troug Tribute Period,” in honor of
Bill Troug, district manager, has greatly
increased business the last two weeks. . .

From G. H. Jones, Metro-Goldwyn-Mayer
booker, comes word he caught 35 fish on
his vacation and “the squirrels were biting

fine.” . . . Last week barely went under the
record breaking week ending June 15 for
Vitagraph-Warner branch, according to C.

A. Schultz, branch manager. . . Standard
Film exchange announces it will have 52
comedies for the season, one each week
... C. E. Rosemuald, who broke into the

film game about six months ago, has made
such a good record in Western Kansas
that he has been promoted to special rep-

resentative of the Carl Laemmle Complete
Service Plan. . . M. C. Brodsky, formerly
with Vitagraph, has joined the Universal
force. . . “Chappie” Chapman, who recent-
ly left Kansas City to become manager of
the Sioux Falls, S. D., Universal branch,
writes he is going out into the territory

“where men are men and dogs bark at you
... E. N. O’Shel, Educational represen-
tative, had such a good two weeks in the

territory he decided to spend last week in

the office, while C. E. Gregory, Metro-Gold-
wyn-Mayer branch manager, was back at

his desk after a tour of the territory. . .

Bob Gary, Universal exploitation man, has
returned at last after “putting ’em over”
in the territory. . . Tommy Taylor has
gone to Sioux Falls, S. D., to join the Uni-
versal sales force there. . . O. F. Woody,
temporarily in charge of the Kansas City
Associated Exhibitors office, left for Des
Moines on a business trip, while Jack
Flynn of St. Louis, Metro-Goldwyn-Mayer
district manager, arrived on a tour of ex-
changes. He found Bill Alexander, sales-

man, showing the boys a fast pace in his

coupe. . . H. W. Paters, assigned to han-
dle the new Harold Lloyd production, “The
Freshman,” in the Kansas City, Dallas and
Oklahoma City territories, was a Kansas
City visitor. . . E. C. Collins, home office

representative of Enterprise Distributing
Corporation, who was assigned to the Kan-
sas City territory, reported for duty. . . .

J. A. Epperson, Pathe branch manager, re-

turned from a sales meeting at Memphis,
Tenn. . . W. E. Truog and Harry Taylor,
district and branch managers of Universal,
made a successful team in the territory. . .

Wichita, Kan., exhibitors are waging bat-

tle against free pictures at Riverside Park
. . . Orline Record, projectionist at the

Royal theatre, Grain Valley, Mo., took unto
himself a bride, Miss Anna Williams. . .

Among out-of-town exhibitors were John
Hostettler, Hostettler Amusement Com-
pany, Omaha, Neb.

;
E. McCord, Gem,

Stewartsville, Mo.: H. Trips, Princess,

Marysville, Kan. ; Charles Sears, Sears Cir-

cuit, Nevada, Mo.
; C. M. Pattee, Pattee

theatre, Lawrence, Kan.

Gene Stratton, 11-year-old granddaugh-
ter of Gene Stratton-Porter, has com-
pleted her role in F. B. O.’s “The
Keeper of the Bees” and hopes to con-
tinue in pictures.

OT<0f
CAN FRANCISCO, CAL.—Fred Wol-

denberg of All Star recently returned
from a very successful trip in his new car
in the San Joaquin Valley. Oh, well, that’s

expected of Fred. . . Ray Schrock of Uni-
versal City was entertained by local Uni-
versalites. . . Norman Sprowl, business
manager of Universal City, was the prin-
cipal speaker at a meeting of the San Fran-
cisco Advertising Club. . . Ed Rowden of
the T and D Jr., circuit, married Miss
Stella Breen. M. Bigford was the best

aw*————^
JZ'ANSAS CITY, MO.—Exactly two col-

umns and a photograph were devoted
by the Kansas City Star in a feature story
on Milton Feld, former managing director
of the Newman and Royal theatres, who
left with Frank L. Newman to become pro-
duction manager of the Million Dollar,
Metropolitan and Rialto theatres in Los
Angeles. . . Ted Meyn, organist at the
Pantages theatre, betook upon himself a
permanent wave at a downtown beauty
parlor. The next day all newspapers were
literally “slopping over” with news of the
event. . . A three-day inquest, in which
sixty-seven were summoned, was conducted
in Kansas City in connection with the ex-
plosion and destruction of the Gillis the-
atre. . . The city plan commission of Kan-
sas City has received nine letters of pro-
test against proposed construction of a mo-
tion picture theatre at Fifty-fifth street
and the Paseo. Modification of the zon-
ing law to permit construction was request-
ed by G. M. Baltis. . . A sentence of thir-

ty days in jail was given Claude E. Frick,
employe of the Central theatre, when he
pleaded guilty to a charge of sending
threatening letters to Charles Gregg, owner
. . . Most of the business among Kan-
sas City exchanges last week was done in

rolled shirt sleeves and no collars—but
there was a lot of it, despite the heat. . .
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licity director for Ackerman & Harris, has
been promoted to have charge of all the

company’s work west of St. Louis. Acker-
man & Harris recently made a deal with
the Gus Sun Fair Exchange and the Ful-
lerton theatres, which makes a combination
of 89 houses working together. Mrs. Ella

Herbert Weston, San Francisco booker for

the concern, will retain her post. Vaude-
ville pictures also will be shown in the

Ackerman & Harris motion picture houses.

George Lipschultz, conductor of

Loew’s Warfield Music Masters, has re-

turned from a concert at the Senator in

Sacramento. . . . Max Dolin has been
showing off small children at his Sunday
morning musicals at the California.

T NDIANAPOLIS, IND.—The Trackless
1 Train sponsored by Metro-Goldwyn-
Mayer attracted much attention on its tour
through Northern Indiana en route from
the East Coast back to Los Angeles. The
locomotive and its car parked in front of

the Palace theatre while in South Bend.

. . . Maurice Fox, manager of the Amer-
ican at Terre Haute and Mrs. Fox left

for New York on a vacation. He will

visit the Famous Players- Lasky studios.

. . . Billy Connors, theatre manager of
Marion and secretary of the Indiana exhib-
itors, was one the the non residents re-

One of the Paramount releases for
August, in time for “Greater Movie
Season,” is Herbert Brenon’s “The
Street of Forgotten Men,” with Mary
Brian, Percy Marmont and Neil
Hamilton.

cently voted into membership of the Colum-
bia Club of Indianapolis. The club is one
of the most exclusive in Indiana.
Extensive alterations will be made to the
Auditorium at Connersville, Ind. The con-
tract has been awarded and work started.
. . . Resignation of Frank Holland as
manager of the Victory at Evansville, to
take effect August 1, has been announced.
Mr. Holland said he had not decided on
future connections but would try to remain
in Evansville.

.
Vaudeville and feature pic-

tures will continue to be the rule. Pictures
have been booked up to October. . . .

Mr and Mrs. George Henninger, former
residents of Anderson, Ind., have arrived
from St. Petersburg, Fla. They will visit
relatives in Elkhart and spend a week in
Anderson before returning South. Mr.
Henninger formerly was the pianist at
the Riviera theatre in Anderson. Since
going to Florida he has turned his atten-
tion to song writing. He won a $500 prize
offered by the state of Florida for the best
piece of music advertising that state. His
song was “Sunnyland.” . . . City Secur-
ities Corporation of Indianapolis has an-
nounced it has acquired for $15,000 a year
the lease on the Northwest corner of Main
and Ninth streets at Richmond, Ind., and
intends erecting a $200,000 theatre. The
corporation was represented at Richmond
by C. Milton Kelley. . . . Wiley J.

Rominger has taken over the Scenic theatre
at 431 East Washington street, Indianapolis.

WASHINGTON, D. C.—Reginald New-
ton is now presiding over the console at

Crandall’s Avenue theatre, succeeding Stan-
ley W. Rhoades, resigned. . . . Fritz

D. Hoffman, controller of the Crandall
theatre, made a week end trip by water to

Boston with the missus. . . . There’s no
trusting these temperamental young things

in motion picture life. “Colleen Moore,”
house cat, had attached herself to the Cran-
dall publicity department, over which
Nelson B. Bell holds sway, until he left on
vacation, when William C. Ewing, staff

artist, adopted her. But she walked out
on him, was housed for a time by Albert
N. Waters, manager of Crandall’s Central,

and finally deserted the bed and board of

John B. Upperman, of Crandall’s Apollo
. . . Marguerite Parker, generally yclept

“Babe,” has tamed the mumps and returned
to the box office of Crandall’s Metropolitan.
No, she’s not the blonde. Alice Mooney,
dean of Metropolitan cashiers, is the blonde
one. . . . Nell Paxton, organist with
Milton Davis at the Metropolitan, is back
from a motorized vacation. . . . Mr. and
Mrs. Ewing took to the out-of-doors
their car for a short respite. . . . The
motion picture of the Crandall Saturday
Nighters, who broadcast through WRC, is

near the titling stage. . . . Preston
Shelly, solo cellist at the Metropolitan, has
conquered a brief illness. . . . Mr.
Crandall and his daughter Olga dropped in

on the last broadcasting night and saw the
station studio in action. . . . Mr. Cran-
dall is winding up plans for an outing at

Lake Hopatcong, N. J., starting July 31.

The party will include Mrs. Crandall and
the Misses Mildred, Olga and Dorothy;
Joseph P. Morgan, Crandall’s general man-
ager, and Mrs. Morgan; John J. Payette,
assistant general manager; Edwin A.
Sherwood

,

manager of Crandall’s Exhib-

Colleen Moore, who starred for First
National in “The Desert Flower,”
from which scenes are shown, will
have the lead in "We Moderns” with
Jack Mulhall, now in Corinne Grif-
fith’s “Classified,” playing opposite
her.

itors Film Exchange, Mrs. Sherwood and
Edwin A., Jr., William Busch, Baltimore
film man and others.

Ginsberg Closes Deals;
North Gets Greater
Gotham and North N. J.

(Special to Exhibitors Herald)

NEW YORK, July 21.—Henry Ginsberg
Distributing Corporation has announced
the closing of a number of territories. The
entire Banner and Royal product for

Greater New York and Northern New Jer-

sey has gone to Bobby North exchange.

Creole Enterprises of Atlanta, Dallas and
New Orleans bought the • franchise for all

the South except Kentucky and Tennessee.
Other sales follow : Golden Distributing Cor-

poration of Boston—the New England States

;

J. L. Friedman, Chicago—Illinois territory; Jack
Grauman, Milwaukee—Wisconsin territory ; Luc-
chese Liberty Film, Philadelphia—Pennsylvania ;

Lee Goldberg. Louisville,—Kentucky territory—en-
tire Banner output with the following titles

:

"The Love Gamble,” “The Checkered Flag.”
"Wreckage,” "Brooding Eyes,” "Whispering Can-
yon,” “Wandering Footsteps” ; Royal Product
with the titles : "The Millionaire Policeman,”
"Before Midnight,” "The Taxi Mystery,” "The
Phantom Express,” "Big Pal” and “The Des-

perate Moment.”

Students Pick Barrymore
(Special to Exhibitors Herald )

ATLANTA, GA., July 21.—Voting on

the best motion picture actors, the senior

class of Emory University selected John
Barrymore of Warner Brothers and
Norma Talmadge of First National.



August 1, 1925 EXHIBITORS HERALD 93

THE FILMMART
Davis Dist. Div.

Second Herrick Picture Finished

The second picture in the Herrick “Frag-
ments of Life” series has been completed
though a title has not yet been selected.

The name of the first has been changed
from “It might Happen to You” to “Sym-
pathy.”

Columbia
“Danger Signal” Declared IFinner

Jack Cohn, back in New York after a
trip to the Chicago territory, says the suc-

cess of “The Danger Signal,” is bringing
bookings for other Columbias.

“Speed Mad” Sent to Exchanges

“Speed Mad,” starring William Fair-
banks, has been cut, titled and sent to the

exchanges. It is also announced that Joe
Brandt, president of Columbia, has writ-

ten a story that will be produced this year.

Chadwick
Lionel Barrymore Ready
Lionel Barrymore is in Los Angeles

ready to start “The Bells,” his first picture

in a Hollywood studio.

Theda Bara Coming East

Theda Bara is speeding the writing of

a book so that it will be completed in time
for a visit to New York in connection with
the opening of her new picture, “The Un-
chastened Woman,” now being edited.

Cranfield & Clarke
“Arabella” Print Arrives

The negative and positive of “Arabella,”
Westi production featuring Mae Marsh,
have arrived in America. Miss Beth Brown
has been engaged to cut and title the Hol-
land picture, taken in conjunction with
Doubleday, Page & Co.

Associated Exhibitors

Paton Picks Production Staff

Stuart Paton, producing and directing
“The Millionaire Cowboy,” formerly called

“The Lady from Hell,” has selected Dick
L’Estrange as his production manager.

Big Set for “Lovers Island”

A mountain valley with lily pond, water-
fall and live trees, was taken to the Dia-
mond studio at Fort Lee, N. J., for a
sequence in “Lover’s Island.”

Associated Pictures

Barbara LaMarPs Next Chosen
Barbara LaMarr will appear next in

“Spanish Sunlight,” which will be made in

the United Studios of First National under
supervision of June Mathis. Production
starts the middle of August.

IVOW Contest Wins in Newark
D. J. Shephard, managing director of

the Branford theatre, Newark, N. J., re-
ports his WOW contest for “The Heart of
a Siren” gave him front page newspaper
space 14 consecutive days and filled the
theatre.

Educational
New Press Sheets Issued

Individual four-page press sheets have
just been issued covering the various com-
edy series.

Adams and Lane Start

Jimmie Adams is completing the first

picture under his own name. Lupino Lane
has started his series of six. The initial

photoplays in the Juvenile and Cameo com-
edies are under way.

Johnny Arthur Completing First

“The Tourist” is the title selected for the

first picture of the new Tuxedo comedy
series, featuring Johnny Arthur.

Two Join Christie Company
Yola D’Avril, French dancer, and Stella

Doyle, English musical comedy singer and
dancer, have joined the Christie studios

stock company.

Twelve Comedies on Release List

Comedies released in July and early Au-
gust include: “Oh Bridget,” July 5; “Be-
low Zero,” July 12; “Waiting,” July 19;

“Hot and Heavy,” July 26, and “Beware,”
August 9. There are also seven single reel

comedies on the list.

Embassy
Clara Bow Completes Third

In completing her third successive pro-

duction for Embassy Pictures, Clara Bow
demonstrates her versatility. In “Two
Gates” and “Two Can Play” she goes from
flapper to victim of an underworld boss,

while in “The Primrose Path” she’s a

chorus girl.

Fox
“Monkey Trial” Brings Bookings

Fox reports heavy bookings for the spe-

cial “Darwin Was Right,” as a result of the

evolution trial in Tennessee.

“Mariner” Release Set December 20

“The Rime of the Ancient Mariner” will

be released December 20 for the Christ-

mas season.

Barker Starts Curivood Picture

Reginald Barker has begun production of

“When the Door Opened,” from the Cur-
wood novel.

McGrail and Tellegen Sign

Walter McGrail and Lou Tellegen have
just signed to appear exclusively for Fox.

Kyne Story Will Be Filmed

Victor Schertzinger will start soon on
production of “Thoroughbred,” called the

first screen original from Peter B. Kyne.

F. B. O.
Bray Studios to Make 26 Comedies

Additional space is being taken by Bray
Studios in preparation for its schedule of

26 comedies, consisting of 13 Dinky Doodle
cartoons and 13 “Unnatural History” car-

toons.

“Last Edition” Starts

With cast completed Emory Johnson is

beginning direction of “The Last Edition.”

Ralph Lewis will be supported by Vir-
ginia True Boardman.

Evelyn Brent Doing Another

Evelyn Brent starts soon on “The Three
Wise Crooks,” an original story.

Eleventh Dinky Doodle Done
With “Dinky Doodle and the Three

Bears” completed as the eleventh of the

series, work has started on “Dinky Doodle
and the Babes in the Wood” as Number 12.

“Smooth as Satin” Well Booked
Evelyn Brent’s “Smooth as Satin” played

an entire week in Milwaukee, Boston and
Detroit, and is starting a week in Port-
land, Ore.

First National

Nine Productions in Work
Nine pictures now in production are

“Classified,” “Joseph Greer and His Daugh-
ter,” “The Viennese Medley,” “The Sea
Woman,” “The Dark Angel,” “The Knock-
out,” “The Pace That Thrills,” “The Live
Wire” and “The Beautiful City.”

Five Go to Cutting Room
Six productions now in the cutting room

are “Her Sister From Paris,” “Graustark,”
“Fine Clothes,” “The Half Way Girl” and
“Shore Leave.”

Many Stories Prepared

Productions in preparation include “The
Man She Bought,” “We Moderns,” “Irene,”

“The Splendid Road,” “Forever After,”

“Ashes,” “Memory Lane,” “The Scarlet

Saint,” “Men of Steel,” “Invisible Wounds,”
“Bluebeard’s Seven Wives,” “Clothes Make
the Pirate” and “Rainbow Riley.”

Three Pictures Titled

Corinne Griffith’s “The Marriage Whirl,”
Edwin Carewe’s production, “The Lady
Who Lied,” and Frank Lloyd’s “Winds of

Chance” have left the cutting room.

Two Directors Signed

Howard Higgin, who with Sada Cowan
did the continuity for “Invisible Wounds,”
has been assigned to direct it, and John
Francis Dillon has been chosen for direc-

tion of “We Moderns.”

Warner Brothers

“Compromise” Picked for Irene Rich

Irene Rich will appear next in “Compro-
mise,” a novel by Mrs. Jay Gelzer.

David Butler Sprains Arm
David Butler, portraying the part of the

world’s greatest baseball pitcher in “Bunk-
er Bean,” sprained his arm when Mike
Donlin was batting.

“Satan in Sables” Under Way
“Satan in Sables,” starring Lowdl Sher-

man, is under way. He will also make a
second before returning to New York.

“Clash of the Wolves” Starts

Rin-Tin-Tin is being directed by Noel
Smith in “The Clash of the Wolves.”

“Burglar Alarm” in Production

Lewis Milestone is introducing himself
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as a director in “The Burglar Alarm,”
now in the midst of production.

Universal
“The Midnight Sun” Cast Drawn
Pat O’Malley and Laura LaPlante will

be featured in “The Midnight Sun,” story

of Russia in the days of czardom.

Rudolph Schildkraut Arrives

Rudolph Schildkraut, father of Joseph
Schildkraut, has reached Universal City
to star in “His People.”

Desmond Begins “Winking Idol”

William Desmond is starting “The Wink-
ing Idol,” 10-episode picture.

Dustin Farnum to Return

Dustin Farnum is returning to the screen
after a year to appear in “On the Fron-
tier.”

Canyon Air Pictures Obtained

John A. Bockhurst, International News-
reel cameraman, has obtained pictures from
airplane of the Grand Canyon of the Rio
Grande. The trip was made in an army
bombing plane.

United Artists

Colman in “Garden of Allah”

Ronald Colman and Vilma Banky will

have the leading parts in “The Garden of
Allah,” second Samuel Goldwyn-Henry
King production for United Artists.

“Stella Dallas” Production Speeds

Production work is being pushed rapidly
for “Stella Dallas,” first Goldwyn picture
for United Artists. Vera Lewis has been
added to the cast.

Fairbanks Gets Carl Oscar Borg

Douglas Fairbanks has chosen Oscar
Borg to make the sketches for “The Black
Pirate.”

“Stella Dallas” Company Returns

Henry King has brought back to the

studio the unit which shot exteriors at Del
Monte for “Stella Dallas.”

“Partners Again” Starts Soon

“Partners Again,” Samuel Goldwyn’s
third production of the Potash & Perl-
mutter series, will start soon under the
United Artists banner.

Rayart
Brown to Make 24 Pictures

With Reed Howes and Billy Sullivan as
stars, Harry J. Brown will make 24 fea-

ture pictures next season.

Schulberg
DeSano’s First Is Completed

Marcel DeSano, directorial “Find,” has
completed “The Girl Who Wouldn’t Work”
and starts next to direct the picture, “Lew
Tyler’s Wives.”

Gasnier Finishes “Parisian Love”
Louis Gasnier is winding up the cutting

of “Parisian Love” and will start at once
on “The Other Woman’s Story.”

Tiffany-Truart
“Souls for Sables” Starts

Claire Adams has been added in support
of Claire Windsor and Eugene O’Brien in

“Souls for Sables,” which has gone into
production for release on the Renown pro-
gram September 1. Others in the cast are
Eileen Percy, Edith Yorke and Robert
Ober.

Second Novelty Picture Done
“The Wild Girl,” second of the Truart

Novelty productions, has been finished.

“Three in Exile” will be released in Au-
gust.

Pathe
“Devil Horse” is “Thunderfoot”

“The Devil Horse,” starring Rex, the
equine actor, is the new title for “Thun-
derfoot,” now in production.

Newcomers Complete Comedy
Ruth Taylor and Joseph Young have

completed their first leading roles in “Dan-
gerous Curves Behind.”

“Cupid's Bools” Releases July 26

On the July 26 release lineup are Mack
Sennett’s star comedy, “Cupid’s Boots,”
starring Ralph Graves; “Boys Will Be
Boys,” an “Our Gang” comedy, and the
second chapter of “Play Ball.”

Three “Biographers” in “Heir-Loons”

Ralph Lewis, Sam deGrasse and Frank
Campeau, all former members of Bio-
graph, are playing in Spitzer-Jones’ “Heir-
Loons.”

Girl, Dog and Baby Join Sennett

Ruth Hiatt, 2-year-old Mary Ann Jack-
son and Cap, grandchild of Teddy, the dog
made famous by Sennett five years ago,
are new members of the Sennett stock
company.

Pro-Dis-Co.

“Simon the Jester” Cast Picked

Lillian Rich and Eugene O’Brien will fea-
ture in “Simon the Jester,” first Frances
Marion production for Pro-Dis-Co. The
cast also includes Edmund Burns, Henry
B. Walthall, Doris Wynn and William H.
Platt.

Cecilia DeMille Makes Debut

Cecilia DeMille, daughter of Cecil B.

DeMille, makes her motion picture debut
in “The Road to Yesterday,” now in pro-
duction.

Scenarists Busy on “Madame Lucy”

McGrew Willis and his staff are busy
adapting Jean Arlette’s French farce,

“Madame Lucy,” which Scott Sidney is

putting into production. A1 Christie and
Norman McLeod are assisting in prepar-
ing the script. The cast includes Julian
Eltinge, Ann Pennington, Lionel Belmore,
Jack Duffy and Lilyan Tashman.

Novel and Play Adapted

E. Richard Schayer and Garrett Fort
are adapting the novel “The Iron Chalice”
for production under the title “Red Dice,”
with Rod LaRocque starring. Rupert Jul-

ian, who has just finished “Hell’s High-
road,” is preparing for the picturizing of
“Three Face East,” stage play. Max
Parker, who has signed as art director, is

busy with “Hell’s Highroad,” and “The
Coming of Amos.”

Jean Acker Joins Company

Jean Acker has signed as a member of

the DeMille stock company. Gladden
James has been added to the cast for “The
Wedding Song” and W. Von Brincken and
Josephine Norman now have roles in “The
Coming of Amos.”

Paramount
Long Term Contract Given Walsh

Raoul Walsh has been signed to a long-

term contract following a preview of “The
Wanderer,” which he directed.

Lionel Barrymore Signed

Lionel Barrymore has been engaged for

a featured role in “Lucky Lady.” Greta
Nissen and William Collier, Jr., will also

appear.

Log Jams Photographed

Irvin Willat has directed the photograph-
ing of log jams in Oregon for “The An-
cient Highway,” in which Billie Dove will

be featured.

Luncheon Given D. W. Griffith

D. W. Griffith was honor guest at a
luncheon after starting “That Royle Girl,”

his first under a new contract.

Harold Lloyd Starts Soon

Harold Lloyd will start within a few
weeks on his first Paramount attraction,

which will be his twenty-second feature pic-

ture.

Metro-Goldwyn-Mayer
Cline Directs “Old Clothes”

Eddie Cline was chosen to direct Jackie
Coogan in “Old Clothes.” Production
started July IS and release will be Novem-
ber 22.

Several Sign Contracts

Among the latest signed to long-term
contracts are Carl Dane, Rose Blossom
and George K. Arthur.

Lilyan Tashman in Leonard’s Next

Lilyan Tashman has been signed to ap-

pear in “A Little Bit of Broadway,” Rob-
ert Z. Leonard production.

Kyne Picture Gets Premiere

Cosmopolitan’s “Never the Twain Shall

Meet,” from the Peter B. Kyne story, will

go into the Capitol, New York, July 26

for its world premiere.

“Ben Hur” Premiere Set Nov. 1

Fred Niblo’s “Ben Hur” is scheduled for

its premiere November 1. Charles Mailes

has been added to portray Pontius Pilate

in the crucifixion sequence, now being pho-

tographed.

Lumas
Stage Crew Turn Actors

In “The Part Time Wife,” the stage

crew appears in the finished picture. It’s

a story of studio life with Alice Calhoun
featured.

Ginsberg

“W reckage” Practically Complete

“Wreckage,” second of the Banner Pro-
ductions, is completed except for final edit-

ing. A number of bookings have been
made for “The Love Gamble,” first Ban-
ner.

Jans Productions

Press Book Issued on “Marriage?”

With a cover in colors and illustrated

posters, a press book is being issued on
“Married?” in which Owen Moore and
Constance Bennett are featured.

Astor
Three Named for August Release

Astor will release three pictures from
Prinoipal Pictures Corporation in August.
“A Lover’s Oath,” first, is a Ferdinand
Pinney Earle production, with Ramon No-
varro and Kathleen Key. “The Business
of Love,” directed by Jesse Robbins, has

Edward Everett Horton, Barbara Bedford,
Tom Ricketts, Zasu Pitts, Carl Stockdale

and Dorothy Wood. “The Shining Adven-
ture,” made by Madeline Brandeis, stars

Percy Marmont and includes Mabel Ballin

and Ben Alexander. Hugo Ballin was the

director.

Julian Solomon Named
Davis9

Publicity Head
(Special to Exhibitors Herald)

NEW YORK, July 21.—Julian M.
(King) Solomon has been appointed pub-

licity director for Davis Distributing Divi-

sion. Mr. Solomon has been in the picture

industry 13 years, starting as an exhibitor.
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1925

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“What the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address : “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
INTRODUCE ME: Douglas MacLean—A nice

program picture. Some good comedy in it.

Pleased. Six reels.—H. D. Wharton, Pastime
theatre, Warren, Ark.—General patronage.

GOING UP: Douglas MacLean—This a good
comedy drama saved by the last reel. It takes

six reels that are slow before it finally gets into

action. The last reel is what saves this picture,

but it flopped at the box office for us because
of a tent show. Seven reels.—W. J. Shoup, De-
Luxe theatre, Spearville, Kans.—Small town pat-

ronage.

THE LONE WOLF: Special cast—Fair crook
story. Five reels.—Dinsmore & Son, Majestic the-

atre, Weiner, Ark.—General patronage.

UNSEEN HANDS: Wallace Beery—This pic-

ture, while it has some good action, cannot be
classed as a good picture and it hasn’t an ounce
of drawing power. Nobody will tell their friends

to come and see it. Six reels.—W. J. Shoup,
De Luxe theatre, Spearville, Kans.—Small town
patronage.

F. B. O.
LILIES OF THE STREETS: Special cast—

Good for the masses.—L. D. Jones, Star theatre,

Malad City, Idaho.—General patronage.

O. U. WEST: Lefty Flynn—Pleases the West-
ern fans, but the others certainly pan it. Five
reels.—S. G. Ihde, Photoplay theatre, Ashland,
Kans.—Small town patronage.

RIDING COMET: Yakima Cannut—A new star
who to my judgment will be one of the best on
the screen as a Western favorite. He made
friends with his first picture. Five reels.—Arch
Catalano, Victory theatre, Rossiter, Pa.—General
patronage.

WHITE FANG: Strongheart—Good.—Verne H.
Coffman, Lyric theatre, Moweaqua, 111.—General
patronage.

THE WHITE DESERT: Special cast—One that
I did not expect much of and, all to my surprise,
a 100 per cent entertainer. It came in on the
right season. Show it in the hot part of the
year, as the cold and snow shoots make a fellow
quiver. Seven reels—M. J. Babin, Fairyland
theatre, White Castle, La.—General patronage.

THE DANGEROUS FLIRT: Evelyn Brent^-
This was a very good picture and pleased.—L. M.
Jones, Arcadia theatre, Vandergrift. Pa.—Gen-
eral patronage.

UNTAMED YOUTH: Special cast— Pleased
unusually well, but the hot weather is driving all

our patrons to the swimming pools and we have
had to reduce our play dates. Six reels.—Dins-
more & Son, Majestic theatre, Weiner, Ark.

—

General patronage.

GALLOPING VENGEANCE: Bob Custer—Very
good Western picture for those who like it rough.
Five reels.—W. J. Shoup, DeLuxe theatre, Spear-
ville, Kans.—Small town patronage.

LIFE’S GREATEST GAME: Johnnie Walker

—

Good film. A fair picture, which was liked by
some of our audience. The picture seems to go
from one thing to another and doesn’t fully ex-
plain anything. Not up to the former Johnson
productions. Seven reels.—W. T. Davis & Son,
Rialto theatre, Sharon, Wis.—General patronage.

MESSALINA: Special cast—Played two days
to fair business. The high school got in back of
this and helped to put it across. It is a good

The Week’s Business
Business was 67.78 per cent good

last week, according to exhibitors’

box office statements to this paper.
Business the eight weeks preced-

ing was as follows:

Pet.

June 6 74.63

June 13 72.13

June 20 65.14

June 27 69.13

July 4 67.23

July 11 72.74

July 18 63.13

July 25 70.17

show of its kind but they don’t want these cos-

tume shows any more. Eight reels.—C. A. Angle-
mire, “Y” theatre, Nazareth, Pa.—Better class

patronage.

FORBIDDEN CARGO: Evelyn Brent—This is

the last Brent for us, as the star does not draw
very well here. This is the best one of this star

we have played and I enjoyed it very much per-

sonally, and believe that most all who came to

see it did also. Very well done. Six reels.—M. J.

Aley, Regent theatre. Eureka, Kans.

IN FAST COMPANY: Richard Talmadge—My
first Talmadge and it was good. He is a fine

athlete and does plenty of stunts to keep you
thrilled. If you are looking for action, play this

one. Five reels.—R. L. Nowell, Idlehour theatre,

Monroe, Ga.—General patronage.

THE SPIRIT OF THE U. S. A.: Johnnie
Walker—Not what it is sold for. Just a common
program picture. Don’t buy it for a big special.

—F. M. Edgett, Lyric theatre, Earlville, 111.

—

General patronage.

THE DESERT SHEIK: Wanda Hawley — A
good program picture but would not draw at the
box office. Print good. Six reels.—P. G. Held,
Sterling theatre, Fairmont, Neb.—Neighborhood
patronage.

A GIRL OF THE LIMBERLOST: Special cast

—Don’t buy this from the Salt Lake exchange.
One I got, we couldn’t tell which reel to play
first, and the bands were all marked wrong,
resulting in playing the last reel in place of the

fourth, and the crowd walked out.—J. M. Keck-
Ier, Eagle Hall theatre, Carlin, Nev.—Small town
patronage.

THE DANGEROUS COWARD: Fred Thom-
son—Very good for Western fans. Five reels.—
Giacoma Bros., Crystal theatre. Tombstone, Ariz.

—General patronage.

AMERICAN MANNERS: Richard Talmadge—
A great action picture. He licks them all. Good
for Saturday night, when they all are in town.

—

Bert Silver, Silver Family theatre, Greenville,

Mich.—General patronage.

THE FIGHTING SAP: Fred Thomson — The
Thomson pictures are the best hit I have at the

box office. They sure come, and it seems to

please the patrons. Print good.—P. G. Held,
Sterling theatre, Fairmont, Neb.—Neighborhood
patronage.

THE SPEED KING: Special cast—Keep off

this one. No good at any price. Five reels.—

-

F. M. Edgett, Lyric theatre, Earlville, 111.—Gen-
eral patronage.

First National
THE TALKER: Special cast—Pleased very well

and drew fair against torrid weather and car-

nival opposition. No knockout, but very good.

—

Joe Hewitt, Strand theatre, Robinson, 111.—^Gen-
eral patronage.

THE TALKER: Special cast—Fair picture and
drew good.—G. J. Burkitt, Lyric theatre, Mor-
rison, 111.—General patronage.

MY SON : Nazimova—Boys, here is a good one.
Not a big drawing card here on account of the
star, but will please all classes if you can get
them in. Extra well done. Seven reels.—M. J.

Aley, Regent theatre. Eureka, Kans. — General
patronage.

MY SON : Nazimova—An excellent production
which pleased the majority. Business was fair.

Seven reels.—A. G. Witwer, Grand theatre, Rai-
nier, Ore.—General patronage.

MY SON : Nazimova—I didn’t care for this
one.—L. D. Jones, Star theatre, Malad City,
Idaho.—General patronage.

I

Cooperation Pledge
H

i

EXHIBITORS HERALD,
407 So. Dearborn St.,

Chicago, 111.

|
GENTLEMEN:

Cooperating with the Herald to determine definitely the box office value of
short features, I shall give what I believe to be adequate advertising representa-
tion to all subjects on my programs for such a period of time as I find such
advertising representation to be justified by box office results of the same or
until I shall consider that a sufficient test has been made.

(Exhibitor)

(Theatre)

(State) (State).

,_l
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SOUL FIRE: Richard Barthelmess—Good.—G.

J. Burkitt, Lyric theatre, Morrison, III.—General

patronage.

SOUL FIRE: Richard Barthelmess—Terrible.

No story, no plot, no action ; did not even

please the high-brows. My advice, if you have

this one booked, is to set it out until the snow

gets four feet deep and it is ten degrees below

zero and then forget to order a comedy if you

expect to get home before morning. T. O. Service

is right in his comment on “Parisian Nights” in

the issue of July 18th. First National has been

shooting us an endless succession of mushy so-

ciety dramas and even the high-brows are crav-

ing some red-blooded stuff, instead of this sick-

ening trash. Instead of a great stage play, like

this, have some good movies. One-half regular

business. Nine reels.—M. J. Aley, Regent theatre,

Eureka, Kans.—General patronags .

SALLY: Colleen Moore—Better than average

business but not in accordance with exhibition

value. As far as entertainment goes, here is the

best thing since “Daddy Long Legs.” Colleen

Moore works hard all the way through and cer-

tainly puts herself farther ahead than she has

ever been before, but say, the weather is hot and

it has got us licked. Nine reels.—W. H. Brenner,

Cozy theatre, Winchester, Ind.—General patron-

age.

SALLY: Colleen Moore— Extra good.—G. J.

Burkitt, Lyric theatre, Morrison, HI.—General

patronage.

THE WHITE MONKEY : Barbara LaMarr—
Fairly good.—G. J. Burkitt, Lyric theatre, Morri-

son, 111.—General patronage.

THE GIRL IN THE LIMOUSINE: Larry

Sethon—A comedy-drama. It will please. It is

old but you can get it at a reasonable price and

the prints are still good. Six reels.—Arch Cata-

lano, Victory theatre, Rossiter, Pa.—General pat-

ronage.

THE DESERT FLOWER: Colleen Moore—Score
another for Colleen and her gang. Not quite as

good as "Sally,” but fine, nevertheless. Seems

funny that Colleen can hit close to 100 per cent

all the time, while most so-called stars only hit

once a season, if that well. More power to Col-

leen Moore.—Joe Hewitt, Strand theatre, Robin-

son, 111.—General patronage.

IF I MARRY AGAIN: Special cast—Very ordi-

nary and not a special and too many reels. Peo-

ple want quality—not this quantity.—Edwards &
Case, Opera House, Paw Paw, 111.—General pat-

ronage.

THE MAKING OF O’MALLEY: Milton Sills-

Very good.—G. J. Burkitt, Lyric theatre, Morri-

son, 111.—General patronage.

A MADONNA OF THE STREETS: Nazimova
-—This is a wonderful picture that held our pa-

trons to the last. It has plenty of comedy scat-

tered through to make it interesting. It also has

pathos. Eight reels.—W. J. Shoup, DeLuxe the-

atre, Spearville, Kans.—Small town patronage.

HER NIGHT OF ROMANCE: Constance Tal-

madge—Best from Constance in a long time. A
fine picture that pleased 100 per cent. Promise

them something real good and then step on it.

The picture will do the rest. Seven reels.—R. L.

Nowell, Idlehour theatre, Monroe, Ga.—General

patronage.

FLIRTING WITH LOVE: Colleen Moore—Con-
sider this the poorest Colleen Moore picture we
have ever shown, and Oh, what a flop at the box
office, with no competition against it. Seven

reels.—W. J. Shoup, DeLuxe theatre, Spearville,

Kans.—Small town patronage.

DECLASSE : Corinne Griffith — Just a little

program picture with an awful title.—L. D.

Jones, Star theatre, Malad City, Idaho.—General

patronage.

AS MAN DESIRES: Milton Sills — A picture

worth showing, as all of Sills’ have been, but
business poor ; weather too hot. "Eight reels.—Ed-
wards & Case, Opera House, Paw Paw, 111.

—

General patronage.

THE SILENT WATCHER: Special cast—Good
picture, but awful title. — L. D . Jones, Star
theatre, Malad City, Idaho.—General patronage.

SUNDOWN: Roy Stewart—It is a real West-
ern of the old days. The cattle stampede is full

of emotion and extraordinary . Played on per-

centage. Made no money on account of no work.

—Arch Catalano, Victory theatre, Rossiter, Pa.

—

General patronage.

THE WHITE MOTH: Barbara La Marr—This
is an excellent picture that gave satisfaction to

those who like the society pictures, but will not

please the roughnecks. Seven reels.—W. J. Shoup,
DeLuxe theatre, Spearville, Kans.—Small town
patronage.

THE LOVE MASTER: Strongheart—One of

the best dog pictures I have played. The snow
scenes are very good. Seven reels.—P. G. Held.

Sterling theatre, Fairmont, Neb.—Neighborhood
patronage.

BLACK OXEN : Corinne Griffith—Good picture.

Good business. Enjoyed by all. Should please

any audience anywhere. Eight reels.—Daniel T.

Clary, A-Mus-U theatre, Lincolnton, Ga.—General

patronage.

FRIVOLOUS SAL: Mae Busch—A dandy good

picture for any house. The outdoor scenes can’t

be beat and the good part of it is these said

scenes are not taken in California. The story is

good ; the acting and directing has not been over-

drawn. A good bet for any house.—A. C. Gor-

don, Star theatre, Weiser, Idaho.—General pat-

ronage.

BORN RICH : Special cast—This is a good pic-

ture for those who like society pictures, but will

not suit those who want action pictures. Eight
reels.—W. J. Shoup, DeLuxe theatre, Spearville,

Kans.—Small town patronage.

LILIES OF THE FIELD: Corinne Griffith—

What I call a fine picture. Pleased everyone. The
only fault, too long for hot weather. No one

left! Keeps the interest all the way. First Na-
tional service makes it a pleasure to be in the

movie business. Nine reels.—Daniel T. Clary,

A-Mus-U theatre, Lincolnton, Ga.—General pat-

ronage.

LILIES OF THE FIELD: Corinne Griffith—
This is no picture for a small town. It is not

the big special that First National tries to make
you believe. If you can’t buy this picture at reg-

ular program price, do not buy it. I certainly

got stung on this. I lost more on this picture

than I did on any picture I have played in the 9

year's I have been in business. This picture did

not draw enough to pay running expenses, let

alone pay film rental. Never again will I buy
these would-be specials. They are always the

ones a person gets stung on. Print in No. 1

shape. Nine reels.—P. G. Held, Sterling theatre,

Fairmont, Neb.—Neighborhood patronage.

WHY MEN LEAVE HOME: Lewis Stone—
This is sure one excellent picture. If you haven’t

played this you should do so. Entertaining all

the way through and clean and moral in every

respect. It is a pleasure to play pictures like

this. An exhibitor feels like remaining in busi-

ness if he could only get more on that order. If

all these producers would only realize that the

public wants clean and entertaining pictures and
nothing else. The public don’t want a lot of

kissing in pictures. Print No. 1. Eight reels.

—

P. G. Held, Sterling theatre, Fairmont, Neb.

—

Neighborhood patronage.

THE BAD MAN: Holbrook Blinn—A very
good Mexican border story. A fine cast which
sustained all characters in excellent manner. Sev-

en reels.—Giacoma Bros., Crystal theatre, Tomb-
stone, Ariz.—General patronage.

WITHIN THE LAW : Norma Talmadge—Ran
this with a tent show for competition. I failed

to gross film rental, but sure pleased the few
that did come. Eight reels.—S. G. Ihde, Photo-
play theatre, Ashland, Kans.—Small town patron-

age.

WHEN A MAN’S A MAN: John Bowers-
Good picture, and drew well.—William Hoefs,
Rialto theatre, Pecos, Texas.—General patronage.

WHEN A MAN’S A MAN: John Bowers-
Good box office attraction and a money maker.
Good all l-ound.—F. M. Edgett, Lyric theatre,

Earlville, 111.—General patronage.

WHEN A MAN’S A MAN: John Bowers-
Very good picture. Print in No. 1 shape. Seven
reels.—P. G. Held, Sterling theatre, Fairmont,
Neb.—Neighborhood patronage.

THE WANTERS: Special cast—Good picture
that failed to draw. Seven reels.—S. G. Ihde,

Photoplay theatre, Ashland, Kans.—Small town
patronage.

POTASH AND PERLMUTTER: Special cast—
Best comedy drama we have run in years, but at

the box office we starved. No one seemed to

care for it, yet no fault of the picture, that is

certain. We used plenty of advertising, but just

didn’t sound good to them here.—William Hoefs,

Rialto theatre, Pecos, Texas.

THE PERFECT FLAPPER: Colleen Moore—
A delightful picture but failed to make the money
expected, on account of other plays in town.

Eight reels.—Daniel T. Clary, A-Mus-U theatre,

Lincolnton, Ga.—General patronage.

TWENTY-ONE: Richard Barthelmess—This is

a nice little picture. The story is rather weak
but the cast does well with the material they

have to work with. Will go over all right in

most any theatre as a program if you have good

short subjects to balance your program. But First

National wants too much money for these Barthel-

mess pictures. He don’t mean any extra money
at the box office and they ask a special price

for him. Seven reels.—Crosby & Schwierske, Rex
theatres, Colby, Wis.—General patronage.

FLAMING YOUTH: Colleen Moore—This
would be a good small town picture if it would
not have so many mushy kissing scenes in it.

These slobbery kisses in a picture always do a

lot more harm than good in a small town. Little

Colleen Moore is very good but this is not the

picture for her. She is suited so much better in

comedies. Why not feature her in comedy-dramas ?

Print No. 1. Nine reels.—P. G. Held. Sterling

theatre, Fairmont, Neb.—Neighborhood patronage.

Fox
FLAMES OF DESIRE: Special cast—A better

story than the press and paper would have you
believe, but it didn’t pay expenses. The title

killed it on the start.—Roy W. Adams, Pastime
theatre. Mason, Mich.—General patronage.

THE CYCLONE RIDER: Special cast—A dan-
dy action picture. Good for small towns. Better

than a lot of the so-called specials. Seven
reels.—F. D. Johnson, Opera House, Woodland,
Me.—General patronage.

HONOR AMONG MEN: Edmund Lowe—Did
not go over very good. Not a good picture for

the small town. Five reels.—F. D. Johnson,
Opera House, Woodland, Me.—General patronage.

WINGS OF YOUTH: Madge Bellamy—Less
than average flapper type and not liked by my
customers. Listed by Fox as special but it is not.

Hope other specials are not as weak as this one.

Six reels.—Earle Greenhalgh, Greenhalgh theatre,

Ferron, U.—Small town patronage.

SHE WOLVES: Alma Rubens—Title mislead-

ing and expected to be rather lurid, but it is not.

Very good picture—clean and pleased. Six reels.

—Earle Greenhalgh, Greenhalgh theatre. Ferron,

U.—Small town patronage.

CURLYTOP: Shirley Mason—Of all the ter-

rible things I have ever run, this wins the cast

iron shaving brush. Knew how rotten it was be-

fore I ran it, but didn’t think it was so bad.

Has to do with the Limehouse district in that

dear ol’ Lunnon. Where your patrons don’t know
the difference between a limehouser and a lime

juicer, they will run you ragged. There is no
other star in pictures today who can live through
the number of rotten pictures that have been
wished on Shirley. Fox must be trying to kill

her, or something. Absolutely no entertainment

to it. Of course, you will have to run it along

with her others, but for Heaven’s sake, keep

quiet about it. Six reels.—Wm. E. Tragsdorf.

Trags theatre, Neillsville, Wis.—Small town pat-

ronage.

THE HEART BUSTER: Tom Mix—As usual,

good Mix picture.—Verne H. Coffman, Lyric the-

atre, Moweaqua, 111.—General patronage.

DICK TURPIN : Tom Mix—Fox substituted this

for another picture. Scenery and costuming fine

but think Mix put the picture over and without

Mix would be only ordinary. Six reels.—Earle

Greenhalgh, Greenhalgh theatre, Ferron, U.—
Small town patronage.

DICK TURPIN: Tom Mix—-A very fine picture

but my Saturday crowd was a little disappointed

in not seeing Tom in a Western. You could play

this one any time during the week and make
money. Seven reels.—R. L. Nowell, Idlehour the-

atre, Monroe, Ga.—General patronage.

DARWIN WAS RIGHT: Special cast—Novelty
picture and all right if advertised as such. Good

type comedy drama as a change. Not a special,

although listed as one. Don’t pay too much.

Some kick from patrons who did not like type

of picture. No pulling power. Five reels.

—

Earle Greenhalgh. Greenhalgh theatre, Ferron. U.

—Small town patronage.

DARWIN WAS RIGHT: Special cast—Rotten.

Nuff sed.—F. M. Edgett, Lyric theatre. Earlville.

111.—General patronage.

THE WARRENS OF VIRGINIA: Special cast

A very good picture for its kind. Good acting
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Associated First National Pictures
INC.

2108 BROADWAY

Denver, Colo.

Mr. VVatterson R. Rothacker,

Rothacker Film Mfg. Co.,

1339 Diversey Parkway,

Chicago, III.

Dear Mr. Rothacker

:

A good picture is either materially affected for good or bad by the quality of

printing, developing, laboratory work and service.

Our experience with Rothacker service has been very satisfactory and pleasant

and I don’t recall any complaints from our customers on the quality, material

or workmanship and certainly none on service during the past eight years we
have been dealing with you.

I am quite gratified and pleased to learn that First National has recently

renewed your contract for three years. A man is known by his reputation

and a horse by his record. You have both of these, but I feel quite sure that

I only echo the individual sentiments of all the First National personnel in

saying that I feel very happy and relieved to think we will have no trouble

on First National prints or service for the next three years.

With kindest regards, l remain

Cordially

,

(Signed) H. T. NOLAN

and direction. Scenery fine.—F. M. Edgett, Lyric

theatre, Earlville, 111.—General patronage.

THE WARRENS OF VIRGINIA: Special cast

—A real good clean picture. Not worth advanced
prices. Seven reels.—Giacoma Bros., Crystal the-

atre, Tombstone, Ariz.—General patronage.

THE WARRENS OF VIRGINIA: Special cast

—If your customers like that sort of picture, go
to it and boost it. They will be pleased. Showed
it on the 4th of July. Suited that day wonder-
fully. Seven reels.—Arch Catalano, Victory the-

atre, Rossiter, Pa.—General patronage.

HONOR AMONG MEN: William Lowe—

A

splendid program picture. Clean and entertaining.

—Bert Silver, Silver Family theatre, Greenville.

Mich.—General patronage.

GERALD CRANSTON’S LADY: Special cast

—

Good cast, good work, but a pretty heavy story

for hot weather.—Roy W. Adams, Pastime the-

atre, Mason, Mich.—General patronage.

MY HUSBAND’S WIVES: Shirley Mason—
Not much of a picture for any small town.
Didn’t think much of it myself. Five reels.—A.
A. Zeimis, Helena theatre, Rockdale, 111. Gen-
eral patronage.

THE GREAT DIAMOND MYSTERY: Shirley

Mason—Good clean program picture. Clever twist
to keep them guessing until end. Five reels.

—

Earle Greenhalgh, Greenhalgh theatre, Ferron, U.
—Small town patronage.

OH YOU TONY : Tom Mix—Great. Go to it

and keep the bank roll. Horse wonderful.—F. M.
Edgett, Lyric theatre, Earlville, 111.—General pat-
ronage.

THE CONQUERER: William Farnum—This is

a fictionized, historical story of the life of Col.

Sam Houston. It’s crammed full of action. My
audience liked it. Six reel's.—E. M. Biddle, Strand
theatre, Paoli, Ind.—Small town patronage.

THE MAN WHO PLAYED SQUARE: Buck
Jones—This is one of Buck’s good ones. One of

the kind he used to make before he changed his

name to Chawles. A dandy action Western.
Seven reels.—Wm. E. Tragsdorf, Trags theatre,
Neillsville, Wis.—Small town patronage.

LADIES TO BOARD : Tom Mix—Seemed to

please the majority. A comedy-drama with a
touch of pathos in places. Five reels.—Dinsmore
& Son, Majestic theatre, Weiner, Ark.—General
patronage.

THE LAST OF THE DUANES: Tom Mix-
Same as the rest, full of pep and appeal. Made
no money but not the fault of the picture. Seven
reels.—Seven reels.-—Arch Catalano, Victory the-
atre, Rossiter, Pa.—General patronage.

KENTUCKY DAYS: William Russell—Fair fea-
ture of the gold rush days. Five reels.—Dinsmore
& Son, Majestic theatre, Weiner, Ark.—General
patronage.

Metro-Goldwyn
EXCUSE ME: Conrad Nagel—Taken as a

whole, this is a pretty good comedy. Nothing to
go wild about, but good at that. Bert Roach, as
the jag, steals the picture. Six reels.—Wm. F.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

THE DIXIE HANDICAP : Special cast—Fine
picture.—Verne H. Coffman, Lyric theatre, Mo-
weaqua, 111.—General patronage.

PROUD FLESH : Eleanor Boardman—A ter-
rible box office flop. Certainly does not mean a
thing here in my town to say “Proud Flesh’’ and
we showed this just two days to the poorest
business this year. Picture does not register any
sincerity at any time and you are simply bored
to death with the flat titles which are used. Here’s
hoping the next one will be better. Seven reels.

—W. H. Brenner, Cozy theatre, Winchester, In-
diana.—General patronage.

THE RAG MAN: Jackie Coogan—One of
Jackie’s best.—Verne H. Coffman, Lyric theatre,
Moweaqua, 111.—General patronage.

ALONG CAME RUTH : Viola Dana—Fine pro-
gram picture, will please any class.—Verne H.
Coffman, Lyric theatre, Moweaqua, III.—General
patronage.

SHERLOCK, JR. : Buster Keaton—Good but
failed to draw. Five reels.—S. G. Ihde, Photoplay
theatre, Ashland, Kans.—Small town patronage.

HE WHO GETS SLAPPED: Lon Chaney—

A

tragedy which pleased our patrons generally but
only did slightly above average business. Seven
reels.—A. G. Witwer, Grand theatre. Rainier, Ore.—General patronage.

HALF-A-DOLLAR BILL: Special cast—This is

principally a sea picture and is really a good one.
Many favorable comments. All the cast is good,
especially the boy and dog. Six reels—Robert L.

Anderson, Olympic theatre. Forks, Wash. Small
town patronage.

JANICE MEREDITH : Marion Davies—A great

picture of the American Revolution and pleased

the better class, but the star in this picture does

not bear a very high reputation in this com-
munity and this tends to lessen the drawing
power. Ten reels.—Earle Eveland, Twin City

Opera house, McConnelsville, O.—General patron-

age.

THE SHOOTING OF DAN McGREW : Barbara
La Marr—Excellent picture that pleased a Satur-

day crowd.—William Hoefs, Rialto theatre, Pecos,

Texas.—General patronage.

THE SHOOTING OF DAN McGREW: Barbara
La Marr—Here’s what I call a real small town
picture. Gets them in and pleases them. Seven
reels.—S. G. Ihde, Photoplay theatre, Ashland,
Kans.—Small town patronage.

WILD ORANGES: Special cast—A good pro-

gram picture wherq action is needed. Showed
with “The Go-Getters.” Seemed to please.—Arch
Catalano, Victory theatre, Rossiter, Pa.—General
patronage.

THE SILENT ACCUSER: Peter the Great—

A

very good picture.—Verne H. Coffman, Lyric the-

atre, Moweaqua, HI.—General patronage.

THE SILENT ACCUSER: Peter The Great—
A very good dog picture and pleased my patrons.

Seven reels.-—Earle Eveland, Twin City Opera
House, McConnelsville, O.—General patronage.

UNINVITED GUEST: Special cast—A good
one to let someone else play. Too draggy. Seven
reels.—F. M. Edgett, Lyric theatre, Earlville, III.

—General patronage.

THY NAME IS WOMAN: Special cast—Bought
this because it was recommended by one of my
patrons that saw it in a neighboring town, but
is evidently one in a million. Several told me
it was a waste of time to look at it. It will

give you something to think about, but it neither

amusing, entertaining or interesting. Nine reels.

—Robert Anderson, Olympic theatre, Forks, Wash-
ington.—Small town patronage.

Paramount
THE LITTLE FRENCH GIRL: Alice Joyce-

Through a tie-up with “The Chicago Daily News,”
in which they ran this as a continued story, we

were able to do paying business on a hot night.

It is not a big picture and there is nothing in it

to remain long in your memory. Just a nice

little program picture with Alice Joyce’s work
standing out from the balance of the cast.—Six

reels. Chas. H. Ryan, Milford theatre, Chicago,
111.—Neighborhood patronage.

THE SPANIARD: Ricardo Cortez—A good
picture, but did not draw.—G. J. Burkitt, Lyric

thetare, Morrison, III.—General patronage.

THE DRESSMAKER FROM PARIS: Leatrice

Joy—A dandy good picture. This has some of the

so-called specials of theirs backed off the map.
Pleased all. Seven reels.—H. D. Wharton, Pastime
theatre, Warren, Ark.—General patronage.

ARE PARENTS PEOPLE?: Special cast—

A

fair picture, but did not draw.—G. J. Burkitt,

Lyric theatre, Morrison, 111.—General patronage.

THE AIR MAIL: Special cast—Here’s an ex-

cellent story, something just a little out of the

ordinary. Eight reels.—S. G. Ihde, Photoplay
theatre, Ashland, Kans.—Small town patronage.

THE GOLDEN BED: Cecil B. DeMille—This
is a splendid entertainment. Story and cast fine.

I think it a big town picture. Satisfied all that
came, but did not draw here. No fault of picture.

—Bert Silyer, Silver Family theatre, Greenville,

Mich.—General patronage.

WELCOME HOME : Special east—-Only fair.

—

Gp J. Burkitt, Lyric theatre, Morrison, 111.—Gen-
eral patronage.

TOO MANY KISSESt Richard Dix—This one
pleaded everyone. Could not find anyone that did
not like it. Lots of action at the last. Six reels.

—H. D. Wharton, Pastime theatre, Warren, Ark.
—General patronage.

MADAM SANS GENE: Gloria Swanson—Oh
H%$*1, what’s the use? Gloria is dead for me,
but Paramount doesn’t realize it. Instead of
showing any improvement in the public’s favor,
she’s getting worse. Good picture of period type,
but some said Gloria clowned her part too much.
However, I was the “goat.”—Joe Hewitt, Strand
theatre, Robinson, 111.—General patronage.

MADAME SANS GENE: Gloria Swanson—

-

Only fair for Gloria as to a business getter.

—

G. J. Burkitt, Lyric theatre, Morrison, 111.—Gen-
eral patronage.

THE CHARMER: Pola Negri—Think that this
is the best that Miss Negri has appeared in for a
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and this is only the start
ofa tremendous exploitation
campaign to beputbehindat!

F. B. O. PROMISED THE EXHIBITORS OF AMERICA THAT IT
would advertise the first Gold Bond Picture in The Saturday Evening Post. Here’s the ad
as we promised. And that’s only half of it for backing up this full page smash is a nation wide exploita-

tion, advertising and publicity compaign on “DRUSILLA” that will pour millions of dollars into thousands of

exhibitors’ box offices.

TWELVE WONDERFUL GOLD BOND PICTURES COMING FROM
F. B. O. Beginning with “DRUSILLA” and followed by “PARISIAN NIGHTS” with
Elaine Hammerstein, Lou Tellegen and Renee Adoree,—played the Capitol, N. Y., to capacity for one

solid week. “IF MARRIAGE FAILS,” C. Gardner Sullivan’s great picture, at Moss’ Colony for one solid week. Gene
Stratton-Porter’s “THE KEEPER OF THE BEES” running serially and being advertised simultaneously in McCall’s

Magazine for four solid months.

EMORY JOHNSON’S BIG WINNER “THE LAST EDITION” STARRING
Ralph Lewis,—followed by Johnson’s next big winner “HAPPINESS”—Then two Laura
Jean Libbey stories—“WHEN HIS LOVE GREW COLD” and “A POOR GIRL’S ROMANCE”—then
“FLAMING WATERS” a great oil field story—Then the big racing picture “THE FUTURITY WINNER”—then the

railroad thriller “THE MIDNIGHT FLYER”—and then “THE ISLE OF RETRIBUTION” ... 12 wonderful

Gold Bond Pictures all backed by exploitation and big time publicity. Get your contracts now! ! !

FILM BOOKING OFFICES
723 Seventh Ave., New York—Exchanges Everywhere

Thematic music cue sheets available on all our features
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long time. Several of my patrons told me that

this was a good one. Something very unusual for

them to boost this star.—A. Mitchell, Dixie the-

atre, Russellville, Ky.—Small town patronage.

ANY WOMAN: Special cast—Pair.—G. J.

Burkitt, Lyric theatre, Morrison, 111.—General

patronage.

THE THUNDERING HERD: Jack Holt—Ran
this picture on three of the hottest nights this

year, and drew good patronage all three nights,

which proves that good pictures like the ‘‘Thun-

dering Herd” will keep a man’s bank account up

in hot weather. Seven reels.—A. J. Steggall.

Cozy theatre, Fayette, Iowa.—General patronage.

THE THUNDERING HERD: Jack Holt—If

this picture had been released ahead of the “Wag-
on” it would have been a knockout. It drew
very well on two cool nights, but flopped the

third night when it turned hot. Director Howard
shows his stuff in the direction of this picture

and should be heard from in the future.—Joe

Hewitt, Strand theatre, Robinson, 111.—General

patronage.

THE THUNDERING HERD: Jack Holt—This
picture is a good Zane Grey but it is not worth

25 and 50c admission and my patrons sure let

me know it. If I could have played this picture

at regular admission price, it would have given

No. 1 satisfaction, but the way it was I could

not get them out to see it. Print in No. i

shape. Seven reels.—P. G. Held, Sterling theatre,

Fairmont, Neb.—Neighborhood patronage.

MANHATTAN : Richard Dix—Dix is a dandy,

fellows, and we might get a good following with

him if they ever start giving him any half-way

decent stories. The last reel of this is nothing

but knock down and drag out stuff, which we
want when we buy cheap Westerns. Whyinell

don’t they give this bird some decent stories to

work on? Seven reels.—Wm. E. Tragsdorf, Trags

theatre, Neillsville, Wis.—Small town patronage.

CONTRABAND: Lois Wilson—An excellent

comedy-drama with charming Lois Wilson at her

best. Drew about average business on a hot

Saturday night. Seven reels.—E. M. Biddle,

Strand theatre, Paoli, Ind.—Small town patronage.

COMING THROUGH: Thomas Meighan—

A

very ordinary affair. Lila Lee doesn’t fit into

such a picture at all, atall. Lois Wilson would
have improved it 100 per cent. A fair roughneck
picture of Alabama coal mines. They sure have

an exaggerated opinion of the worth of Meighan’s

pictures out here in the sweet clover. I would
like to see them get one-half as much the next

time they come around. Seven reels.—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small

town patronage.

DANGEROUS MONEY: Bebe Daniels—A good
program entertainment for which I should have

paid half the price I did. This exchange is get-

ting all the price of their pictures and then some.

Six reels.—Arch Catalano, Victory theatre, Rossi-

ter, Rossiter, Pa.—General patronage.

FORBIDDEN PARADISE: Pola Negri—Many
thought this was her best picture to date, although

she doesn’t draw with us. Eight reels.—Bricker

and Green, Gem theatre, Greenriver, U.—General

patronage.

NORTH OF 3fi : Jack Holt—Broke all house
records on second night. Bigger than “The Cov-

ered Wagon.” Many people said it was the best

picture ever shown here and that’s what we
think. Eight reels.—Bricker and Green, Gem the-

atre, Greenriver, U.—General patronage.

NORTH OF 36: Jack Holt—There is no doubt

but what this is a wonderful picture and should

please any and every class of people. I had
more comments on this one than I did on “The
Covered Wagon.” Many said it was far better

than “The Covered Wagon.” I personally would
class this as much better myself. Business was
100 per cent better. But talk about film condi-

tion, this print was certainly in terrible shape.

One splice would break after another and through
the whole print it looked as though it were rain-

ing. F. P. L. pictures are pleasing me very
much, but why don’t they give me better prints ?

Eight reels.—B. R. Parsons, Grand theatre,

Springfield, Minn.—General patronage.

NORTH OF 36: Jack Holt—Wonderful picture.

Better than “The Covered Wagon.”—Verne H.
Coffman, Lyric theatre, Moweaqua, 111.—General
patronage.
NORTH OF 36: Jack Holt—A mighty good

picture and many of my patrons class it with
“The Covered Wagon” in point of entertainment.

This is the class of pictures that please the masses.

Eight reels.—Earle Eveland, Twin City Opera
House, McConnelsville, O.—General patronage.

NORTH OF 36: Jack Holt—Have seen a lot

of reports comparing this to “The Covered Wag-

on.” There is only one little scene (the cattle

swimming the river) which lifts it above the

ordinary Western. I can see no comparison jn

any way, shape or manner between “North of 36”

and "The Covered Wagon.” The place to judge

them is at the box office. I advertised this as ex-

tensively as I did "The Covered Wagon.” I took

in more jack on one matinee on “The Covered
Wagon” (on the poorest day of the week) than
I did on this on two of my best nights. That’s

that. Seven reels.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

FORTY WINKS: Raymond Griffith—Made a
special effort with this one and, in spite of hot

weather, and an Uncle Tom show under canvas,

it drew good business. I used 50 window cards,

500 heralds and two-col. cuts in two weekly pa-

pers. It pays to advertise. Picture is there

strong. Seven reels.-—E. M. Biddle, Strand the-

atre, Paoli, Ind.—Small town patronage.

THE ALASKAN: Thomas Meighan—Not one
of Meighan’s best, but will go over if they like

this kind of a story. Seven reels.—F. D. John-
son, Opera House, Woodland, Me.—General pat-

ronage.

WAGES OF VIRTUE: Gloria Swanson—Does
not appeal to all, likely because it is a foreign

story. I paid too much rental. Lost money with
it and showed it on Saturday, the best day of

the week. Eight reels.—Arch Catalano, Victory
theatre, Rossiter, Pa.—General patronage.

EMPTY HANDS: Jack Holt—This is one that

will more than please. Didn’t hear an unfavor-
able comment. It is an excellent picture with ac-

tion and comedy and with some of the best scen-

ery I have seen in a picture for a long time.

Bought this one for less than the average program
and liked it far better than some of the specials

we have been buying. Seven reels.—Paul B.

Hoffman. Legion theatre, Holyrood, Kans.—Small
town patronage.

THE CODE OF THE SEA: Rod La Rocque—
Very good sea story. Roy W. Adams, Pastime
theatre, Mason, Mich.—General patronage.

THE CODE OF THE SEA: Rod La Rocque—
For a sea story, this one is hard to beat. My
patrons enjoyed this immensely. Just such pic-

tures as this, and many others, from Famous
Players have brought a dead night to life. Tues-
day night now is my best night. Service will do
it. Six reels.—Daniel T. Clary, A-Mus-U theatre,

Lincolnton, Ga.—General patronage.

FEET OF CLAY: Cecil B. De Mille—One of

the biggest pictures we ever had. Although it is

not the book, it is a very entertaining picture.

The scenes in the last two reels are very good.

Eight reels.—Bricker and Green, Gem theatre,

Greenriver, U.—General patronage.

FEET OF CLAY: Cecil B. DeMille—Pleased
about everyone. Paramount charges too much.
It’s old, but you should run it. It will please
most any audience. Ten reels.—W. A. Hillhouse,

Lyric theatre, Glaseo, Kan.—Small town patron-
age.

HER LOVE STORY: Gloria Swanson—Fine
picture. 100 per cent of the patrons pleased.

Show it by all means. Seven reels.—W. A. Hill-

house, Lyric theatre, Glaseo, Kan.—Small town
patronage.

SINNERS IN HEAVEN: Special cast—Good
picture of the South Sea Isles. Everybody liked

it. Seven reels.—Bricker and Green, Gem theatre,

Greenriver, U.—General patronage.

PIED PIPER OF MALONE: Thomas Meighan
—A dandy picture, liked by everyone. Play it.

Print good. Eight reels.—P. G. Held, Sterling
theatre, Fairmount, Neb.—Neighborhood patron-
age.

THE HERITAGE OF THE DESERT: Bebe
Daniels—Just as good as “The Covered Wagon”
or “North of 36.” I advertised it big, played it

big and made good money and it pleased. When
you know a picture will please, that’s the time
to advertise big and it will make you money. It’s

all in advertising, if your picture will back it up.

Seven reels.—Daniel T. Clary, A-Mus-U theatre,

Lincolnton, Ga.—General patronage.

THE GUILTY ONE: Agnes Ayres—Fair pro-
gram picture. Seven reels.—Giacoma Bros., Crys-
tal theatre. Tombstone, Ariz.—General patronage.

THE FEMALE: Betty Compson—A program
show that we lost money on. Compson was a
good drawing card but did not draw in this one.

We are closing down during July and August
cn Wednesday nights due to poor business. Seven
reels.—C. A. Anglemire, “Y” theatre, Nazareth,
I’a.—Better class patronage.

TIGER LOVE: Antonio Moreno—Just another
movie.—Roy W. Adams, Pastime theatre, Mason,
Mich.—General patronage.

Pathe
THE BATTLING ORIOLES: Glenn Tryon—

A dandy comedy feature. It is a knockout. Some
said it was better than a Harold Lloyd comedy.

It is good and no mistake. If you get them in

you will please them. Six reels.—C. A. Angle-

mire, “Y” theatre, Nazareth, Pa.—Better class

patronage.

THE BATTLING ORIOLES: Glenn Tryon—
Here is a riddle. We had read about it being

hard to get them in so we were going to over-

come it by heavy billing and a big street parade

with fifteen made up orioles, and looked for a

turnaway business. Ran it two nights. The first

night about 15 people in the house, picture abso-

lutely 100 per cent entertaining and novelty. The
second night, we were sure we would pack them,

but fell as flat as the first. Watch the Herald
reports and you have it all in a nutshell. Good
picture, but don’t get any business at all.—Wil-

liam Hoefs, Rialto theatre, Pecos, Texas.—General

patronage.

KING OF WILD HORSES: Rex—Drew fair

house, but we paid too much, hence lost money.

—

William Hoefs, Rialto theatre, Pecos, Texas.

—

General patronage.

THE CALL OF THE WILD: Buck—Went over

fine.—L. D. Jones, Star theatre, Malad City, Idaho.

—General patronage.

GIRL SHY : Harold Lloyd—As I reported on

“Why Worry,” this sureinell isn’t a Harold Lloyd

town, if you compare the cost on a Lloyd picture

with what you drag in at the window. I believe

this bird is over-rated out in the sticks. The
picture is good, but it never in the world is worth
one-half of what I paid for it ; and what I paid

for it wouldn’t exactly have settled the Dutch
debt. Seven reels.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

HOT WATER: Harold Lloyd—Poorest picture

from this star to date.—L. D. Jones, Star theatre,

Malad City, Idaho.—General patronage.

Prod. Dist. Corp.
CHARLEY’S AUNT: Syd Chaplin—Great.

Buy it and get back of it. Will get the money.
Best thing this season.—F. M. Edgett, Lyric the-

atre, Earlville, 111.—General patronage.

CHARLEY’S AUNT: Syd Chaplin—This isn’t

the greatest comedy in the world, but it sure gets

’em. Held up well here against hot weather and
a dead Fourth of July, with everybody gone up
to the lake. Roy W. Adams, Pastime theatre.

Mason, Mich.—General patronage.

THE TEXAS TRAIL: Harry Carey—This is a

good Western picture that should please most of

your patrons. Five reels.—W. J. Shoup, DeLuxe,
Spearville, Kans.—Small town patronage.

ANOTHER MAN’S WIFE: Special cast—This
picture is a darned sight better than the name.
Pretty good entertainment.—Roy W. Adams,
Pastime theatre, Mason, Mich.—General patron-

age.

SOFT SHOES: Harry Carey—Carey too old for

young parts. Not a strong hit here.—F. M. Ed-

gett, Lyric theatre, Earlville, 111.—General pat-

ronage.

THE SIREN OF SEVILLE: Priscilla Dean-
Fair Friday and Saturday biz with this, and it

seemed to satisfy.—Roy W. Adams, Pastime the-

atre, Mason, Mich.—General patronage.

THE NIGHT HAWK: Harry Carey—If all the

film had been there, it would have been a fair

picture, but only part of the show was there and
a person could hardly tell what the picture was
about. On the sixth reel there was only about

500 feet. If any company sends me films like

that more than once, they won’t need to send a

salesman out. Six reels.—B. R. Parsons, Spring-

field, Minn.—General patronage.

BARBARA FRIETCHIE: Florence Vidor—

A

fair costume picture (Civil War Period) but it

took an awful flop on the Fourth.—Roy W. Ad-
ams, Pastime theatre, Mason, Mich.—General pat-

ronage.

THE FLAMING FORTIES: Harry Carey—This
one is not as good as "Roaring Rails” but they

will be pleased if they like the star. Six reels.

—Arch Catalano, Victory theatre, Rossiter, Pa.

—

General patronage.

HOLD YOUR BREATH: Dorothy Devore-
Good comedy drama.—Verne H. Coffman, Lyric

theatre, Moweaqua, 111.—General patronage.

United Artists
AMERICA: D. W. Griffith—A wonderful pic-

ture. One every red blooded American should see.

Bad weather here. If we could have gotten two
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good days, no doubt it would have drawn as well

as any picture we ever ran. If you can buy this

right, run it by all means. Win or lose, you

will be glad you booked it. Historically correct,

thoroughly entertaining. After the second reel,

plenty of action. Pleased 100 per cent. Special.

Good for any day. Admission 10-35c. Eleven

reels.—E. F. Dunlap, Legion theatre, Derby, la.

—

Small town patronage.

A WOMAN OF PARIS: Edna Purviance—Not

fit to be shown. United Artists makes poor pic-

tures for small towns.—L. D. Jones, Star theatre,

Malad City, Idaho.—General patronage.

TESS OF THE STORM COUNTRY: Mary

Pickford—They don’t make them any better, and

neither will Mary Pickford. It’s always good and

drew a fair house against a tent show with ladies

free.—William Hoefs, Rialto theatre, Pecos, Texas.

—General patronage.

NO MORE WOMEN : Special cast—Good light

entertainment.—Roy W. Adams, Pastime theatre,

Mason, Mich.—General patronage.

ROSITA: Mary Pickford.—Failed to draw.

Too long and drawn out. Costume stuff is nix.

and Mary is a lemon as a queen if she spends

all her fortune on one picture. We want her in

rags.—William Hoefs, Rialto theatre, Pecos, Texas.

-—General patronage.

LOVING LIES: Monte Blue—Very good sea

story.—Roy W. Adams, Pastime theatre, Mason,

Mich.—General patronage.

DOROTHY VERNON OF HADDON HALL:
Mary Pickford—If you are a small town, let this

alone, as it is a decided flop. People walked out

on it for me.—F. M. Edgett, Lyric theatre, Earl-

ville. 111.—General patronage.

DOROTHY VERNON OF HADDON HALL:
Mary Pickford—Poor picture. Lay off or take a

licking.—L. D. Jones, Star theatre, Malad City.

Idaho.—General patronage.

ONE EXCITING NIGHT: D. W. Griffith-

Failed to do any business on this. One thing, it’s

too long.—William Hoefs, Rialto theatre, Pecos,

Texas.—General patronage.

POLLYANNA: Mary Pickford—Old but extra

good for a small town. Seven reels.—Ernest W.
Hatcher, Star theatre, Harlem, Ga.—Small town
patronage.

DOWN ON THE FARM: Special cast—Good
business. A good picture for mixed audience.

You can buy it right. I ran Pathe Weekly with

it. The Weeklies are worth all they cost. I am
in a deal with the merchants. They give free

tickets which are good with one paid . ticket. It

brings out good crowds if the weather is hot.

Five reels.—K. A. Hillhouse, Lyric theatre, Glasco,

Kan. Small town patronage.

Universal
THE MEDDLER: William Desmond—A Blue

Streak Western that seemed to please even those

that don’t like Western stuff. Six reels.—M. J.

Babin, Fairyland theatre, White Castle, La.—Gen-
eral patronage.

THE TORNADO : House Peters.—Very good.

Good story and great storm and flood scenes.

—

Roy W. Adams, Pastime theatre, Mason, Mich.—

-

General patronage.

ROARING ADVENTURE: Jack Hoxie—A very

good Western picture that hasn’t very much of the

brutal action that other Western pictures have.

Five reels.—W. J. Shoup, DeLuxe theatre, Spear-
ville, Kans.—Small town patronage.

BUTTERFLY : Laura LaPIante—Good enter-

tainment. Put on as benefit for local Post of

American Legion. Business very light due, we
think, to extremely warm weather, although Miss
LaPIante has never been much of a draw for us.

Seven reels.—A. G. Witwer, Grand theatre, Rai-
nier, Ore.—General patronage.

STRAIGHT THROUGH: William Desmond-
Same as the rest of his pictures. Well liked.

Six reels.—Arch Catalano, Victory theatre, Rossi-

ter, Pa.—General patronage.

THE PRICE OF PLEASURE: Special cast—
Pleasing production to average business. Seven
reels.—A. G. Witwer, Grand theatre, Rainier, Ore.
—General patronage.

THE SUNSET TRAIL: William Desmond

—

A very good picture if you like the Western type.
Five reels.—F. D. Johnson, Opera House, Wood-
land, Me.—General patronage.

THE SUNSET TRAIL: William Desmond

—

A good program picture.—Bert Silver, Silver Fam-
ily theatre, Greenville, Mich.—General patronage.

THE TURMOIL: Special cast—Good story, well
handled, but not enough action for the Saturday
crowd. Bucking a free show in a neighboring
town, it came out a bad second.—Roy W. Adams,

Pastime theatre, Mason. Mich.—General patron-

age.

K—THE UNKNOWN: Virginia Valli—We
consider this the best love story we have ever

shown. Excellent cast, good print, out of Des

Moines. While these Jewels cost more money
than the average program pictures, we have found

them consistently good. Nothing but praise for

this one. A different plot altogether. Buy it

;

boost it, and show it any day in the week. Ad-
mission 10-25. Eight reels.—E. F. Dunlap, Le-

gion theatre, Derby, la.—Small town patronage.

HIT AND RUN : Hoot Gibson.—Good baseball

comedy. Went big on Saturday.—Roy W. Adams,
Pastime theatre. Mason, Mich.—General patron-

age.

THE SIGNAL TOWER: Virginia Valli—This

picture is a good picture but not the great big

picture some people would try to make us believe.

However, we got a poor print on it and that may
account for us not considering it such a wonder.

Seven reels.—W. J. Shoup, DeLuxe theatre, Spear-

ville, Kans.—Small town patronage.

THE FAST WORKER: Reginald Denny.—Light
farce-comedy. Nobody kicked on it. Business just

so-so.—Roy W. Adams, Pastime theatre. Mason,

Mich.—General patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—Hoot has made me a little money,

with exception of this one. Not the fault of

the picture. Book all his pictures to my class

and you do not fail. Six reels.—Arch Catalano,

Victory theatre, Rossiter, Pa.—General patronage.

Vitagraph
BAREE, SON OF KAZAN: Anita Stewart-

Good story with fine photography. Pleased 100

per cent. I recommend this to any small town
theatre. Seven reels.—William Winterbottom,
Electric theatre, Brady, Neb.—Small town patron-

age.

BAREE, SON OF KAZAN: Anita Stewart—
Stewart is good, story is fair, dog doesn’t do a

thing but draw his salary. Slim business.—Roy
W. Adams, Pastime theatre. Mason, Mich.—Gen-
eral patronage.

BAREE, SON OF KAZAN: Anita Stewart—

A

very good picture. Will please any class.—Verne
H. Coffman, Lyric theatre, Moweaqua, 111.—Gen-
eral patronage.

THE MYSTERY OF LOST RANCH: Special

cast

—

A fair Western. More action and a better

production than “The Empty Saddle” which we
recently run. The horse in these does nothing
and, therefore, advertising is misleading. Busi-

ness light. Five reels.

—

A. G. Witwer, Grand the-

atre, Rainier, Ore.—General patronage.

WILDFIRE: Special cast—Good.—Verne H.
Coffman, Lyric theatre, Moweaqua, Illinois.—Gen-
eral patronage.

TIDES OF PASSION: Mae Marsh—Ran this

on a hot Sunday and did fair business. Not a

special, but a fair picture. Seven reels.—A. A.
Zeimis, Helena theatre, Rockdale, 111.—General
patronage.

CAPTAIN BLOOD: J. Warren Kerrigan

—

A
splendid production but did not do very well at

the box office. Ten reels.

—

A. G. Witwer, Grand
theatre, Rainier, Ore.—General patronage.

BETWEEN FRIENDS: Special cast—This pic-

ture should be taken out of service for all small

towns. Rotten. Seven reels.

—

A. A. Zeimis, Hel-

ena heatre, Rockdale, 111.—General patronage.

ON THE BANKS OF THE WABASH: Special

cast—A good program picture and you can buy
it right. A little old, but new to my people. We
ran a Semon comedy with it. Vitagraph pictures

are about all good, and Semon comedies are the

best. Eight reels.—W. A. Hillhouse, Lyric theatre,

Glasco, Kan.—Small town patronage.

FLOWER OF THE NORTH: Special cast—
Too old to be attractive now. Scenery good.

—

William Hoefs, Rialto theatre, Pecos, Texas.

—

General patronage.

Warner Brothers
THE ONE WAY STREET: Anna Q. Nilsson-

Seemed to get by O. K„ as many commented fa-

vorably on it. A pretty good program picture

but nothing big.—R. L. Nowell, Idlehour theatre,

Monroe, Ga.—General patronage.

THE TENTH WOMAN: Special cast—Just an-
other picture.—J. D. Jones, Star theatre, Malad
City, Idaho.—General patronage.

THE COUNTRY KID: Wesley Barry—Good,
just the picture for children and ladies. No good
as a box office attraction. Six reels.—P. G. Held,
Sterling theatre, Fairmont, Neb.—Neighborhood
patronage.

THE LOVER OF CAMILLE: Special cast—
Why do they do it? Stories must be mighty
scarce when they use a thing like this for these

two stars. Lay off it, as it is N. G. A regular

nightmare. Seven reels.—H. D. Wharton, Pastime
theatre, Warren, A rk .—General patronage.

HOW TO EDUCATE A WIFE: Marie Prevost

—My audience razzed this.—L. D. Jones, Star the-

atre, Malad City, Idaho.—General patronage.

THE GOLD DIGGERS: Hope Hampton—

I

think this was about as silly a picture as I ever

played. I can’t understand how the rest of the

exhibitors bought a picture like this. Not one of

my patrons liked this picture. They all thought
it was too silly. Print good. Nine reels.—P. G.

Held, Sterling theatre, Fairmont, Neb.—Neighbor-

hood patronage.

BABBITT: Willard Louis—Poor.—L. D. Jones.

Star theatre, Malad City, Idaho.—General patron-

age.

FIND YOUR MAN: Rin-Tin-Tin—Good and
will do business.—L. D. Jones, Star theatre, Malad
City, Idaho.—General patronage.

State Rights
THE BRANDED BANDIT: Special cast—Too

light for our people.—William Hoefs, Rialto the-

atre, Pecos, Texas.—General patronage.

CRASHING THROUGH: Special cast—Got by,

by the skin of the teeth, but no more for us of

this class of stuff. We are off for good.—William
Hoefs, Rialto theatre, Pecos, Texas.

THE EARLY BIRD: Johnny Hines—Good pic-

ture ; good business. Seemed to please everyone.

Just the kind of picture for the small town. Keeps
them in good humor and laughing all the way
through. My first of Hines and I have all the

others bought. Seven reels.—Daniel T. Clary,

A-Mus-U theatre, Lincolnton, Ga.—General pat-

ronage.

EAST SIDE—WEST SIDE: Special cast—

A

real human picture that was very pleasing in

parts, while other parts were not so pleasing. The
acting of Harlan and Percy was as near perfect

as could be. About the only objection we had
was the wording, “Copyright, 1923," on the title.

They sure wanted the world to know this fact.

We would class this as a fair picture. Six reels.

—W. T. Davis & Son, Rialto theatre, Sharon, Wis.
—General patronage.

GIRLS MEN FORGET: Special cast—A dandy
society-drama. Drew a nice crowd for the sum-
mer and pleased them one hundred per cent.

—

L. M. Jones, Arcadia theatre, Vandergrift, Pa.

—

General patronage.

THE GOOD BAD BOY : Special cast—Good
little picture. Pleased the children and older

people. The young men and women did not say
anything about it. A program picture good for

one night.—L. M. Jones, Arcadia theatre, Vander-
grift, Pa.—General patronage.

MAKING GOOD: Pete Morrison—It is seldom I

report on a picture good or bad, but believe it

wrong at that, as the stars and producers should
know the kind of pictures to make. “Making
Good” is one among the best little program pic-

tures I ever played, for real clean wholesome
entertainment. If I were some producers I would
forget the word special comparing the two. Busi-
ness very poor but no fault of picture. Five reels.

—J. J. Sarah, Sarah theatre. Canon City, Colo.

—

General patronage.

THAT WILD WEST: Special cast—We have
been stinging them with these cheap Independent
Westerns so much they just can't be brought back
for a long time to come. Hence, don’t make the
mistake we did. Book standard stuff if you have
to pay more, yet we wouldn’t have had to, but
felt sympathetic. But, don’t mix sentiment and
business.—William Hoefs, Rialto theatre, Pecos,
Texas.—General patronage.

TRAVELING FAST: Special cast—Pay for it

and forget it, if you have it booked. Only one
other picture we ever ran in twelve years ap-
proaches it in rottenness and that is Charles Ray
in “The Barnstormer.” However, this one takes
the prize, since they got up and left us in the
middle of the show. One poor picture like this

is harder for them to forget than to remember a
dozen good ones.—William Hoefs, Rialto theatre,
Pecos, Texas.—General patronage.

Serials
INTO THE NET: (Pathe) Special cast—Am

now on No. 5 and it’s holding up pretty well. A
first class serial that should please anywhere.
Two reels.—R. L. Nowell, Idlehour theatre, Mon-
roe, Ga.—-General patronage.

THE RIDDLE RIDER: (Universal) William
Desmond—This is a good serial. On the fourth
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episode, it is holding up well and going big with

the Western fans.—Roy W. Adams, Pastime the-

atre, Mason, Mich.—General patronage.

THE RIDDLE RIDER: (Universal) William

Desmond—Friend, if you want a good serial, book

this one. Step on the advertising for the first

few chapters and then look at them coming. It

is just the type of serial we need. It is different

from the others, with a lost or stolen map or

jewel in every chapter. I showed the last chap-

ter. I cannot replace the showing on the same

day, which was my best of the week. I will try

one more like it, if they make it.—Arch Catalano,

Victory theatre, Rossiter, Pa.—General patronage.

Short Subjects
EDUCATIONAL

BETWEEN SHOWERS: This is as good as

the average one-reel comedy or a little better.

We find that Educational short subjects are as

good or a little better on an average than most

of them. One reel.—Crosby & Schwierske, Rex
theatre, Colby, Wis.—General patronage.

BREAKING IN: Benny Leonard—These two-

reelers with Benny Leonard are not so bad. Two
reels.—A. A. Zeimis, Helena theatre, Rockdale,

111.—General patronage.

FILM FOOLISH: Educational has some fine

comedies, but this one is not among them.

One reel.—W. J. Shoup, DeLuxe theatre, Spear-

ville, Kans.—Small town patronage.

FLYING FINANCE: Among the best in com-

edies. Laughs all the way through. Enjoyed as

well as any comedy I ever showed. Two reels.

—

Daniel T. Clary, A-Mus-U theatre, Lincolnton,

Ga.—General patronage.

GOING EAST: Lloyd Hamilton — Very good.

Kept the crowd laughing. Two reels.—A. G.

Witwer, Grand theatre. Rainier, Ore.—General

patronage.

HANG ON: Fairly good one-reel comedy.—W.
J. Shoup, DeLuxe theatre, Spearville, Kans. —
Small town patronage.

HIGH GEAR: Bobby Vernon—Another Bobby
Vernon knockout. It is a pippin. Had a laugh

almost in every foot of film. He made some race

driver. Two reels.—C. A. Anglemire, “Y” theatre,

Nazareth, Pa.—Better class patronage .

HOLD EVERYTHING: Bobby Vernon—Got a

few laughs ; that’s all. Two reels.—A. A. Zeimis,

Helena theatre, Rockdale, 111.—General patronage.

HOLD TIGHT: Christie—Got quite a few
laughs, so I guess it must have been all right.

Two reels.—S. G. Ihde, Photoplay theatre, Ash-
land, Kans.—Small town patronage.

KIDDING KATE: Christie—Rotten; nothing to

it. Two reels.—A. A. Zeimis, Helena theatre,

Rockdale, 111.—General patronage.

LYMAN HOWE’S HODGE PODGE: We have

found that these Hodge Podges are a real novelty

and are fine. They are a little of news reel,

little of cartoon comedy and a little of sport and
scenic views mixed up and make a very nice filler

for any program. If you have not run any of

them, try and see if they are not O. K.—One
reel.—Crosby & Schwierske, Rex theatre, Colby,

Wis.—General patronage.

THE OPTIMIST: Lloyd Hamilton—Good com-
edy, like all the Educationals.—Bert Silver, Sil-

ver Family theatre, Greenville, Mich.—General
patronage.

ROLLING: STONES Lloyd Hamilton — Just

fair. Nothing extra. Two reels.—Ernest W.
Hatcher, Star theatre, Harlem, Ga.—Small town
patronage.

THREE STRIKES: Mermaid—Excellent. Two
reels.—S. G. Ihde, Photoplay theatre, Ashland,
Kans.—Small town patronage.

TURN ABOUT: Cameo—As poor as the aver-

age Cameo. I have run nearly twenty-four of

these comedies and haven’t run onto a good one
yet. Their worst fault is that exactly the same
characters are in every one. No more for me.
One reel.—Joseph W. Springer, Strand theatre,

Elizabethtown, Ind.—General patronage.

WAKE UP: Cameo—Fair. One reel.—S. G.

Ihde, Photoplay theatre, Ashland, Kans.—Small
town patronage.

WILD GAME: Lige Conley—This is a dandy,
full of fun and action. Two reels.—Robert L.
Anderson, Olympic theatre. Forks, Wash.—Small
town patronage.

FILM BOOKING OFFICES
THE GO-GETTERS: Alberta Vaughn—Just fin-

ished No. 8. This one is entitled “Who’s Whooli-
gan” and is a little above the average of these.

I would consider the whole series, however, very
foolish and mediocre. Two reels.—Wm. B. Trags-

dorf, Trags theatre, Neillsville, Wis. — General
patronage.

PRETTY SOFT: Jimmy Aubrey—Fair comedy
but very disgusting. Two reels.—W. J. Shoup,
DeLuxe theatre, Spearville, Kans.—Small town
patronage.

PATHE
AESOP’S FABLES: Always good; draw no

blanks. One reel.—Edwards & Case, Opera House,
Paw Paw, 111.—General patronage.

CHAMPIONS: Sportlight—Have run several of

these and find them all good. Most of our patrons
like them and comment about them. One reel.—
A. G. Witwer, Grand theatre, Rainier, Ore.

—

General patronage.

EVERY MAN FOR HIMSELF: Our Gang—
This is one of their weak comedies. We consider

it not as good as the usual run of Gang com-
edies. Two reels.—W. J. Shoup, DeLuxe theatre,

Spearville, Kans.—Small town patronage.

THE GOOFY AGE: Glenn Tyron—Very good.

Two reels..—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—General patronage.

HOT TIMES IN ICELAND: Aesop Fable-
Have been running Fables for some time and they
all are popular.—R. L. Nowell, Idlehour theatre,

Monroe, Ga.—General patronage.

LOVE’S SWEET PIFFLE: Ralph Graves —
Pretty fair comedy. Nothing extra. I can’t see

a thing funny about Graves. Two reels.—R. L.

Nowell, Idlehour theatre, Monroe, Ga. — General
patronage.

MYSTERIOUS MYSTERY: Our Gang—One of
the best Our Gang comedies. Joe, the little fat

fellow, climbs out on the wing to get the pigeon,

then the pilot falls out and Mickey runs the

plane. Farina gets on the rudder and does some
tricks. Two reels.—Bricker & Green, Gem theatre,

Greenriver, Utah.—General patronage.

OUCH : Stereoskopik— Our audience enjoys
these novelty subjects 100 per cent. To hear their

exciting screams, one would think the subjects on
the screen were going to fall in their lap. This
is so different in its idea from any other novelty
that it deserves feature space in your attraction
board, newspaper ads and house organs.—Chas.
H. Ryan, Milford theatre, Chicago, 111.—Neigh-
borhood patronage.

PATHE NEWS: They are all good. One reel.

—

Ernest W. Hatcher, Star theatre, Harlem, Ga.

—

Small town patronage.

RIDERS OF THE KITCHEN RANGE: Hal
Roach—Fair. One reel.—S. G. Ihde, Photoplay
theatre, Ashland, Kans.—Small town patronage.

RIDERS OF THE PURPLE COWS: Mack Sen-
nett—Good slapstick. Two reels.—Wm. E. Trags-
dorf, Trags theatre, Neillsville, Wis.—Small town
patronage.

ROUGHING IT; HUSTLING HANK: Not com-
edies, just aggravations. These birds don’t in-

crease my joy of happiness. Two reels.—Earle
Eveland, Twin City Opera House, MeConnelsville,
O.—General patronage.

SHE KNEW HER MAN : Aesop Fable—Not so
good as some of former releases.—A. G. Witwer,
Grand theatre. Rainier, Ore.—General patronage.

SPORTING JUDGMENT: Sportlight — Very
good. One reel. — Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

TOPICS OF THE DAY: Our first of these and
seem to be good stuff. Got some good laughs and
should be a good addition to any program.—A.
G. Witwer, Grand theatre. Rainier, Ore.—General
patronage.

UNIVERSAL
ALMOST A HUSBAND: Buddy Messenger—

A

comedy that will please the ladies but hasn’t
many laughs to it. Two reels.—W. J. Shoup,
DeLuxe theatre, Spearville, Kans.—Small town
patronage.

AN EYEFUL: Billy Sullivan—A snappy short
Western. Two reels.—A. G. Witwer, Grand
theatre, Rainier, Ore.—General patronage.

BETWEEN FIRES: Edmund Colb—Good West-
ern subject to bolster up a weak program. Two
reels.—A. G. Witwer, Grand theatre, Rainier, Ore.
—General patronage.

THE FLOWER GIRL: Baby Peggy—Not so
good as some of Peggy’s former comedies, but
will get by. Two reels.—A. G. Witwer, Grand
theatre. Rainier, Ore.—General patronage.

HER FORTUNATE FACE: Wanda Wiley—
This is a very good two-reel comedy. Lots of
good stunts, and, although they have stolen some
of them from Lloyd, Semon and others, as a
whole it is very good. We find the Universal
two-reel comedies are O. K. but the majority of
the one-reelers are the bunk. Two reels.—Crosby

& Schwierske, Rex theatre, Colby, Wis.—General
patronage.

SCARED STIFF: Very good comedy. Plenty
of action and new gags. Kept the crowd laugh-
ing. Two- reels.—A. G. Witwer, Grand theatre.
Rainier, Ore.—General patronage.

SOME TOMBOY : Wanda Wiley—Lots of ac-
tion and some good laughs in this. Two reels.

—

A. G. Witwer, Grand theatre, Rainier, Ore.—

-

General patronage.

SOME TOMBOY : Wanda Wiley—One of the
saddest sights of the season is to see this little

beauty doing her darndest to make something of
the terrible stories they give her. She’s got the
looks, pep and action to make a real trouper if

they would give her a fair chance. These Cen-
turies run terrible nowadays, except those that
are worse.—Roy W. Adams, Pastime theatre, Ma-
son, Mich.—General patronage.

UNDER A SPELL: Neely Edwards—A comedy
from Universal which was a little better than
the average. We got quite a few laughs from
the kids and the comedy on the whole wasn’t so»

bad. Good film. One reel.—W. T. Davis & Son,
Rialto theatre, Sharon, Wis.—General patronage.

WHY BE JEALOUS: Bert Roach—About up to
usual standard of these comedies. One reel.—A.
G. Witwer, Grand theatre. Rainier, Ore.—Gen-
eral patronage.

VITAGRAPH
LARRY SEMON COMEDIES: Some are poor;

others are rotten. These old ones are killing him
here.—Roy W. Adams, Pastime theatre. Mason,
Mich.—General patronage.

SKIDS AND SKALAWAGS: Larry Semon—

A

good one-reel comedy, as are most of these that
we have had so far. One reel.—A. G. Witwer,
Grand theatre, Rainier, Ore.—General patronage.

MISCELLANEOUS
DOGGONE IT: This came from Ludwig Film

Exchange of Milwaukee and was a good comedy.
A good lot of laughs in this and one that pleased

our audience. Book it. Two reels.—W. T. Davis
& Son, Rialto theatre, Sharon, Wis.—General pa1>

ronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

EQUIPMENT WANTED
WANTED—Organ, ventilating system, two ma-

chines, screen and chairs. Condition must be
good. Box 403. Exhibitors Herald, 407 South
Dearborn St., Chicago, 111.

COSTUME RESEARCH
FRED GILBERT BLAKESLEE, Consulting

Costume Expert. Author of “Army Uniforms of
the World,” 670 Main St., Hartford, Conn.

THEATRE WANTED
KANSAS OR OKLAHOMA town, 3,000 to

4,000 population. To purchase equipment, lease
building. M. J. Aley, Eureka, Kansas.

EQUIPMENT FOR SALE
FOR SALE; Approximately 270 7-ply new

veneer chairs. Also generator, frames and used
projecting machines. Bargains. Atlas Moving Pic-
ture Company, 534 S. Dearborn St., Chicago, 111.

FOR SALE; Wurlitzer orchestra complete with
all attachments; in excellent condition just over-
hauled, roll mechanism and attachments used less

than one year. Priced reasonable. Orpheum The-
atre, Richland Center, Wis.

EXHIBITORS, LET US SAVE YOU MONEY,
two thousand brand new. heavy 5-ply theatre

chairs. Also 1,000 folding chairs at 33 per cent less

than factory prices. For immediate shipment. Low-
est prices on used upholstered and veneer chairs

and all theatre equipment. Write us your needs
and we will save you money. Illinois Theatre
Equipment Company, 12 East Ninth Street, Chi-
cago, 111.
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INDEX TO THE PRODUCT
ANNOUNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product

announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins.” is abbreviation for “Insert.”

An eight-iveek period including last week’s issue is covered.

Anchor
Ambushed :July 18-22.
Ace of Clubs :Julyl8-22.
Cyclone Bob : Julyl8-22.
Desperate Chance, A:Julyl8-22.
Fast Freight, The:Julyl8-22.
Fighting Luck:July 18-22.
Hidden Gold :Julyl8-21.
Iron Fist.The:July 18-22.
Lost Express, The :July 18-20.
Lost Trail, The:Julyl8-21.
Mainline Wreck, The :Julyl8-20.
Mistaken Orders:JuIyl8-20.
Narrow Escape, A:Julyl8-22.
Open Switch, The : July 18-20.
Perils of the Rail :Julyl8-20.
Red Blood :Julyl8-21.
Riding for Life :JuIyl8-22.
Riding Romance:Ju!yl8-20.
Road Agent, The :Julyl8-21.
Texas Terror, The :Julyl8-21.
Train Wreckers, The:Julyl8-20.
Unseen Enemies :Julyl8-20.
Webs of Steel :Julyl8-20.

Arrow
Children of the Whirlwind :June27-16.JuIyll-9.
Cleaner Flame, The :JuIyll-9.
Great City, The:June27-17.
Led Astray :July 11-9.
Mysterious Pines, The :June27-17.JuIyll-9.
Primrose Path, The:June27-17.Julyll-9.
Scandal Street :June27-17.Julyll-9.
Substitute Wife, The :June27-17.Julyll-9.
Tessie:June27-17.July 11-9.
Un-Named Woman, The :Julyll-9.

Astor
Child Wives :Junel3-14, 15.

Associated Exhibitors
Introduce Me:June27-130.
Sky Raider, The:June6-87.June20-63-65.

Chadwick
Man of Iron, A:Junel3-17.

Columbia
Danger Signal, Thc:June27-20.
Enemy of Men, An :June27-20.
Fate of a Flirt, The:June27-20.
Fighting Youth :June27-20.
Fight to the Finish, A:June27-20.
Great Sensation, The :June27-20.
Handsome Brute, The:June27-20.
Ladies of Leisure:June27-20.
Lure of Broadway, The :June27-20.
Midnight Flame :June27-20.
Midnight Flames :June27-20.
New Champion, The:June 27-20.
Penalty of Jazz, The:June27-20.
Price of Success, The :June27-20.
Scaled Lips :June27-20.
S. O. S. Perils of the Sea :June27-20.
Speed Demon, The :June27-20.
Thrill Hunter, The:June27-20.
Unwritten Law, The :June27-20.

Davis
$50,000 Reward :June 27-20.
Fighting Courage: June27-119.
My Neighbor’s Wife :June27-119.
Red Love:Junel3-18.June27-119.
Thrill Girl, The :June27-119.
Tricks :June27-l 19.

Elbee
Self Defense :Junel3-16.

F. B. 0.
Bandit’s Baby, The:Ju!y4-69.July25-73.
Bloodhound, The : Julyl8-73.
Drusilla With a Million :June27-167.June27-167, 170,

17 l.July4-64, 65.July18-71.
Fighting Demon, The:June20-58.June27-167,170,

171.
Flaming Waters :June27-170.July4-65.Julyl8-71.
Futurity Winner, The :June27-170.July4-65.Julyl8-

71.

Happiness :July4-64.
Human Tornado, The :June27-175.JuIyl8-77.
If Marriage Fails :June27-170.JuIy4-64.Julyl8-71.
Isle of Retribution, The :June27-170.Ju!y4-65.July

18-71.
Jimmie’s Millions :June20-58.
Keeper of the Bees, The :June27-170.July4-64.July

18-71.

Last Edition, The :July4-64.

Midnight Flyer, The:June27-170.,167.JuIy4-65.July
18-71.

Parisian Nights :June27-167, 170.July4-64.July 18-71.
Poor Girl’s Romance, A :June27-170.July4-65.July

18-71.
Scar Hanan :June27-175.
Smooth as Satin :June27-167.July25-75.
Tearing Through :June6-74.June20-58.
Texas Bearcat, The :June6-74.
When His Love Grew Cold :July4-64.JuIyl8-71.
White Fang : Julyll-58.
Wild Bull’s Lair, The:July4-69.July25-73.
Youth and Adventure :June20-58.

First National
Abraham Lincoln :Junel3-24.
Chickie:June6-18.July 11-19.
Classmates :Junel3-24.
Declasse :Junel3-24.July 11-1 8.

Desert Flower, The:June20-15.June27-23-24.July4-
20.JuIy25-20.

Enticement :Junel3-24.
Fine Clothes :June27-23.July25-21.
Frivolous Sal :Junel3-25.
Graustark :June27-23.July25-21.
Half Way Girl, The:June27-23.July25-21.
Her Sister From Paris :June27-23.July4-20.Julyll-

19.JuIy25-21.
His Supreme Moment :Julyll-19, 20.
Husbands and Lovers :Junel3-24.
Inez From Hollywood :Junel3-25.
I Want My Man :May2-23.Junel3-25.
Just a Woman :Junel3-23.July4-20.July25-20.
Knockout, The:June27-23.July25-21.
Lady, The: Junel3-24,26. June27-21.Julyll-18.July

25-22.
Lady Who Lied, The : July4-20.Julyll-18.July25-21.
Learning to Love :Junel3-24.
Lost World, The :Junel3-25.Julyll-19.
Love’s Wilderness :Junel3-24.
Madonna of the Streets :Junel3-25.
Making of O’Malley, The:July4-19,20.JuIyll-lS.

July 18-26.July25-20.
Marriage Whirl, The:July4-20.Julyll-18.JuIy25-20.
My Son :Junel3-23.
New Toys :Junel3-25.
One Year to Live:Junel3-25.
Only Woman, The:Junel3 25.

Quo Vadis :Junel3-25.
Sally :Junel3-25.Julyll-18.
Sandra :Junel3-24.
Scarlet West, The:July4-20.JuIyll-19.July25-21.
Sea Hawk, The:Junel3-25.
So Big:Junel3-24.
Soul-Fire :June6-17.July 11-19.
Talker, The :June27-22.
Thief in Paradise, The :Junel3-25.
White Monkey, The:June20-16.July4-20.July25-20.

Fox
Ancient Mariner, The :June27-9.July4-9.
As No Man Has Loved :Junel3-5.June20-9.June27-

9.July4-8.July25-11.
Desert Valley :July4-8.
Dixie Merchant, The:Junel3-5.June20-9.
East Lynne: June 13-5.June 20-9.June 27-9.July4-8.

July25-ll.
Fighting Heart, The:Junel3-5.June20-9.June27-9.

July4-8.
First Year, The: June 13-5. June 20-9. June 27-9.
July 4-8.

Fool, The: June 13-5. June 20-9. June 27-9. July 4-9.

July25-ll.
Havoc: June 13-5.June 20-9.June 27-9.July 4-9.July

25-11.
Iron Horse, The: June 13-5,6,7,8,9. June 20-9. June

27-9 .July4-8.July25-11.
Johnstown Flood, The : Junel3-5.June20-9.June27-9.

JuIy4-8.
Kentucky Pride: Junel3-5.June20-9.June27-9.July4-

8,9.July25-13.
Lazy Bones : Junel3-5.June20-9.June27-9.July4-9.
Lightnin’: June 13-4, 5.June 20-8, 9,10.June27-9.JuIy

4-9.July 11-12,14,15. July 18-6,7. July 25-11,12,13,
14,15.

Lucky Horseshoe, The:July4-9.
Marriage:Junel3-5.June20-9.June27-9.July4-8.
Part-time Wives : Junel3-5.June20-9.June27-9.July4-

8 .

Seventh Heaven :June27-9.July4-9.
Siberia:Junel3-5.June20-9.June27-9.July 4-8.
Silver Treasure, The :Junel3-5.June20-9.June27-9.

July4-9.
Thank You:Junel3-5.June20-9.June27-9.July25-ll.
Three Bad Men :June27-9.July4-8.
Thunder Mountain :Junel3-5.June20-9.July27-9.July

4-8.

Timber Wolf, The:July4-9.
Wages for Wives :June27-9.July4-9.

Wheel, The: Junel3-5. June20-9. June27-9. July4-9.
July25-ll.

When the Door Opened :Junel3-5.June20-9.June27-
9.July4-9.

Winding Stair, The :Junel3-5.June20-9.June27-9.
JuIy4-8.

Metro-Goldwyn
Auction Block, The:Junel3-Ins.June20-Ins.June27-

Ins.Julyll-Ins.July 18-Ins.July25-Ins.
Bardclys the Magnificent: June 13-Ins. June 20-Ins.

June 27-Ins.July 4-l,Ins.JuIy 11-Ins.July 18-Ins.

July25-Ins.
Barrier, The: Junel3-Ins.June20-Ins.June27-Ins.

July11-Ins.—Julyl8-Ins.July25-Ins.

Ben Hur:June6-l.Junel3-Ins.June20-Ins.July11-Ins.

July18-Ins.July25-Ins.
Big Parade, The:June6-l.Junel3-Ins.June27-Ins.

June27-1,Ins.July 4-l,Ins.July 11-Ins.July 18-Ins.

July25-Ins.
Brown of Harvard :Junel3-Ins.June20-Ins.June27-

Ins.July11-Ins.July18-Ins.July25-Ins.
Buddies: Junel3-Ins.June20-Ins.June27-Ins.,71.July

4-1,Ins.July11-Ins.July18-Ins.July25-Ins.
Cheaper to Marry :June6-4.
Chu-Chin Chow :June6-5.
Circle, The :Junel3-Ins.June20-Ins.June27-Ins.July

4-1,Ins.July 11-Ins.July18-Ins.J uly25-Ins.
Confessions of a Queen :June20-Ins.Julyll-Ins.

Daddy’s Gone-A-Hunting:June6-5.
Dance Madness :Junel3-Ins.June20-Ins.June27-Ins.

July18-Ins.July25-Ins.
Dirty Face :Junel3-Ins.June20-Ins.June27-Ins.July

11-Ins.
Don’t :June5-6.
Exchange of Wives, An :Junel3-Ins.June20-Ins.
June27-Ins.July 4-l.JuIy H-Ins.Julyl8-Ins.July2b-

Ins.
Excuse Me :J une6-4,5.Ju!yl8-Ins.
Exquisite Sinner, The :Junel3-Ins.June20-Ins.June

27-Ins.July 11-Ins.Julyl8-Ins.July25-ino.
Flesh and the Devil, The:Junel3-Ins.June20-Ins.

June27-Ins.July11-Ins.July18-Ins.July25-Ins.
Great Divide, Thc:June6-4.
He Who Gets Slapped : June 6-4.Junel3-Ins.Julvll-

Ins.
His Hour:June6-4.
How Dare You :Junel3-Ins.June27-Ins.July4-l July

ll-Ins.Julyl8-Ins.July 25-Ins.
I’ll Tell the World :Julyl8-Ins.
Lady of the Night :June6-5.
Lights of New York: June 6-l,June 13-Ins.June 20-

Ins.June27-Ins.71.July 4-l,Ins.July 11-Ins.Julyl8-
Ins.July25-Ins.

Little Bit of Broadway, A:Junel3-Ins.June20-Ins.
June27-Ins.July 1 1-Ins.July 18-Ins.July25-Ins.

Lovey Mary :Junel3-Ins.June20-Ins.June27-Ins.July
11-Ins.July 18-Ins.July25-Ins.

Man and Maid :June6-5.
Mare Nostrum :June6-l.Junel3-Ins.June20-Ins.,l.

June27-Ins. July4-l,lns. Julyll-Ins. Julyl8-Ins.

July25-Ins.
Married Flirts :June6-4.
Merry Widow, The :June6-l.Junel3-Ins.June20-Ins.
June 27-Ins. July 4-l,Ins.July 11-Ins. July 18-Ins.

July25-Ins.
Midshipman, The :JuIy25-Ins.
Monster, The:June6-4.
Mysterious Island, The :Junel3-Ins.June20-Ins.June

27-Ins.July 11-Ins.July18-Ins.July25-Ins.
Money Talks :Junel 3-Ins.June20-Ins.June27-Ins.

July4-1, Ins.July 11-Ins.July18-Ins.July25-Ins.
Monte Carlo :Junel3-InsJune20-Ins.June27-Ins.July

11-Ins.July 18-Ins.July25-Ins.
Mystic, The :June6-l.Junel3-Ins.June20-Ins.June27-

Ins.July 11-Ins.July18-Ins.July25-Ins.
Navigator, Thc:June6-5.
Never the Twain Shall Meet :Junel3-Ins.June20-

Ins.June27-Ins.JuIy4-l.July11-Ins.July18-Ins.July
25-Ins.

Old Clothes :June 13-Ins.June27-Ins.JuIyll-Ins.July
25-Ins.

Paris: June 6-1.June 13-Ins.June 20-Ins.June27-Ins.
July 11-Ins.July18-Ins.July25-Ins.

Pretty Ladies :June 13-Ins.June20-Ins.June27-Ins.
Julyl8-Ins.,l.

Proud Flesh :June6-4.
Rag Man, The :May30-5.June6-5.Junel3-Ins.June20-

Ins.

Reason Why, The:Junel3-Ins.June20-Ins.June27-
Ins.July4-l.Julyll-Ins.

Red Lily, The:June6-4.
Romola : June6-l.Junel3-Ins.June20-Ins.June27-Ins.

July4-Ins.July 11-Ins.July 18-Ins.July 25-Int;.

Sally, Irene and Mary :June6-l.Junel3-Ins.June20-
Ins. June 27-Ins.July 4-l.July 11-Ins.July 18-Ins.

July25-Ins.
Scaramouche:June6-l.
Seven Chances :June6-4.July 11-Ins.
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Sinners in Silk :June6-5.
Slave of Fashion, The:June6-l.June27-Ins.July4-l.

July 18-1.July25-Ins.
Snob, The:June6-4.
So This Is Marriage :June6-5.
Span of Life, The: June 13-Ins.June 20-Ins.June27-

Ins.July 1 1-Ins.July18-Ins.July25-Ins.
Sporting Venus, The:June6-5.
Sun Up:Junel3-Ins.June20-Ins.June27-Ins.July4-l.

July11-Ins.July 18-Ins.July25-Ins.
Temptress, The :J unel3-Ins.J une20-Ins.June27-Ins.

July4-l-Ins.Julyll-Ins.JulylS-Ins.July25-Ins.
Time, The Comedian :Junel3-Ins.June20-Ins.June

27-Ins.July 11-Ins.July18-Ins.July25-Ins.
Torrent, The: Junel3-Ins. June20-Ins. June27-Ins.

July4-1-Ins.July11-Ins.July18-Ins.July25-Ins.
Tower of Lies, The:June6-l.Junel3-Ins.unJune20-

Ins.June27-Ins.July4-l,Ins.July 11-Ins.July 18-Ins.
July25-Ins.

Unholy Three, The:June6-l.Junel3-l-Ins.June20-
Ins.June27-Ins.July 11-Ins.July 18-Ins.July25-Ins.

Way of a Girl, The:June6-4.
White Desert, The:June6-4.
Wife of a Centaur :June6-5.
Wine of Youth, The:June6-5.
Women and Wives:Junel3-Ins.June20-Ins.June27-

Ins.Julyll-Ins.

Lee-Bradford
Passionate Adventure, The :July4-14.

Lumas
Police Patrol, The:JuIy25-18.

Paramount
American Venus, The :June6-ll.
Ancient Highway, The:June6-ll.
Any Woman :June20-12.
Are Parents People? :June27-ll,15.Julyll-4.
Back Home and Broke:June6-12.Junel3-12.
Beggar on Horseback:June6-ll.June20-13.June27-

12, 14.July11-4.July 18-5.

Best People, The:June6-ll.June27-12.
California or Bust :June6-ll.
Call of the Canyon :Julyll-4.
Code of the West, The:Julyll-4.
Coast of Folly, The:June6-ll.Julyll-4.July25-4,5.
Cobra :June6-ll.June27-12.
Conquered :June6-ll.
Covered Wagon, The:July4-ll.
Crossroads of the World :June6-ll.
Enchanted Hill, The:June6-ll.June20-12.
Flower of the Night :June6-ll.
Golden Princess, The :June6-ll.
Grounds for Divorce:June27-ll.
Heritage of the Desert :Julyll-4.
In the Name of Love:June6-ll.June20-13.June27-

14.Julyl8-5.
King, The:June6-U.June27-12.
Kiss for Cinderella, A:June6-ll.June27-12.
Liberty SpeciaI:June6-ll.
Light of the Western Stars :June27-ll,15.Julyll-4.
Little French Girl, The:June27-15.
Lord Jim :June6-ll.
Lost—A Wife:June20-UJune27-ll,15.
Lucky Devil, The:June20-13.June27-14.Julyll-4.

Julyl8-5.July25-3,4.
Manhattan :Junel3-13.
Manicure Girl, The :June27-ll,15.
Marry Me! :June27-11.15.
New Brooms:June6-ll.June27-12.
Night Life in New York:June6-ll.June20-13.June

27-14.Julyll-4.JuIyl8-5.July25,4,5.
Not So Long Ago:June6-ll,June27-12.JuIyll-4.
Old Home Week:June6-12.Junel3-12.June27-14.
Paths to Paradise:June27-ll.July4-12,13.Julyll-3.
Polly of the Ballet :June6-ll.
Pony Express, The:June6-ll.
Quarantine :June6-ll.June27-12.
Rugged Waters: June6-ll.June20-12,13.June27-14.

Julyl 1-3.July18-5.
Shamrock, The :June6-ll.
Shock Punch, The:Junel3-13.June27-15.July25-3.
Son of His Father, A:June6-ll.
Stage Struck :June6-ll.
Stage Door Johnny, The :June6-ll.
Street of Forgotten Men, The:June6-ll,16-Ins.June

6-11. June 20-13. June 27-14. July 11-3. July 18-5.

July25-4,5.
Ten Commandments, The:June6-ll,Junel3-13.June

27-14.July11-3.July18-5.
That Royle Girl:June6-ll.
Trouble With Wives, The :June6-ll.
Thundering Herd, The:Julyll-4.
Too Many Kisses :Junel3-12.July25-3.
To the Last Man :Julyll-4.
Vanishing American, The:June6-ll.Junel3-13.
Wanderer, The :June6-ll.June27-12.
Wanderer of the Wasteland, A:JuIyll-4.
Whispers :June6-ll.
Wild Horse Mesa :June6-ll.Julyll-3.July25-4,5.
Wild, Wild Susan, The: June 6-11.July U-3.July25-

4,5.

When Knights Were Bold :June6-l 1.

Womanhandled :May16-Ins.June6-ll.Junel3- 13.

Pathe
Black Cyclone: June6-Ins. Junel3-54,55. June20-76.

J une27-184.July11-52, 53.

Preferred
Faint Perfume :June27-19.
My Lady’s Lips :June27-19.

Principal
Winning of Barbara Worth, The :June27-10.

Producers Dist. Corp.
American, The:June20-63.
Awful Truth, The:June6-78.Junel3-65.
Bad Lands, The:June6-77.Junel3-64.
Beauty and the Bad Man :June6-87.Junel3-84.

Beyond the Border:June6-86.Junel3-81.
Brave Heart, The:July4-78.Julyll-72.
Coming of Amos, The:June20-62.June27-157.July

4-71.Julyll-69.
Crimson Runner, The :June6-79,82.Junel3-68,73.
Eve’s Leaves: June20-68.June27-168.July4-76.July

11-71.Julyll-73.
Friendly Enemies :June6-76.Junel3-61.
Girl of Gold, The:June6-80,89.Junel3-69,88.
Hell’s Highroad :June20-65.June27-161.July4-70.July

11-68.

Her Market Value :June6-83.Junel3-76.
Last Frontier, The:June20-70.June27-173.July4-54.

Julyll-60.
Madame Lucy :Julyll-74.
Made for Love:June20-67.June27-165.
Million Dollar Handicap, The:June20-71.June27-

176.

Off the Highway :July25-6, 7.

On the Threshold:June6-84.Junel3,77.
Prince of Pilsen, The :June20-73.June27-177.July4-

59.

Private Affairs :June6-85.Junel3-80.
Red Dice:June20-61.June27-156.July4-74.
Road to Yesterday, The :June20-60.June27-153.July

4-66.Julyll-66.
Seven Days:Julyll-70.
Shipwrecked :June27-181.July4-63.July11-65.
Silence :June6-15.Junel3-21.June20-14.June27-18.

172.July4-10, 51.July11-2, 59.July18-19.July25-19.
Silent Sanderson :June6-88.Junel3-85.
Simon the Jester: June20-74.June27-180.July4-62.

Julyl 1-64.

Stop Flirting :June6-75,90.Junel3-60, 89.
Texas Trail, The:June6-81.Junel3-72.
Three Faces East :June20-69.June27-169.July4-67.

Julyll-67.
Untamed Gentleman, The:June20-64.June27-160.
Unknown Soldier, The:June20-73.
Volga Boatman, The:June20-59.June27-162.July4-

58.Julyll-62.
Wedding Song, The :June20-66.June27-164.
Without Mercy :July4,55.Julyll-61.

Rayart
Secret Service Sanders :JuIy25-54.

B. P. Schulberg
Aristocrat, The:June6-9.
Boomerang, The :June6-8.Julyl8-18.
Breath of Scandal, The:June6-8.
Capital Punishment :June6-8.
Dancing Days :June6-9.
Eden’s Fruit :June6-9.
Exclusive Rights :June6-9.
Girl Who Wouldn’t Work, The:June6-9.
Horses and Womern :June6-9.
Lew Tyler’s Wives :June6-9.
Other Woman’s Story, The:June6-9.
Parisian Love:June6-9.
Plastic Age, The:June6-9.
Poisoned Paradise :June6-8.
Poor Men’s Wives :June6-8.
Rich Men’s Wives :June6-8.
Romance of a Million Dollars, The :June6-9.
Shameful Behavior:June6-9.
Shenandoah :June6-9.
Shopworn :June6-9.
Studies in Wives :June6-8.
Virginian, The:June6-8.
With This Ring :June6-9.
Worst Woman, The:June6-9.

Tiffany
Dumb Head, The:June27-Ins.
Lightning :June27-Ins.
Lodge in the Wilderness, The:June27-Ins.
Life of a Woman, The :June27-Ins.
Morals for Men :June27-Ins.
Morganson’s Finish :June27-Ins.
Souls for Sables :June27-Ins.
Sporting Chance, The :June27-Ins.
Tale of a Vanishing People :June27-Ins.
Travis Coup, The:June27-Ins.
Wrong Coat, The:June27-Ins.

Truart
Age of Indiscretion :June27-Ins.
Dollar Down :June27-Ins.
Hurricane, The:June27-Ins.
Marrying Money :June27-Ins.
Pals :June27-Ins.
Reckless Sex, The :Junel3-20.
Salvage: June27-Ins.
Silent Witness, The :June27-Ins.
Soiled :Junel3-20.
Thoroughbred, The:Junel3-20.
Three in Exile :June27-Ins.
Torrent, The:Junel3-20.
Verdict, The:Junel3-20.
Virgin, The:Junel3-20.
Where the Worst Begins :June27-Ins.
Wild Girl, The:June27-Ins.

Universal
Beauty and the Brute :Junel3-2.
Beautiful Cheat. The:Junel3-3.
Dangerous Innocence.June27-2.July 11-11.
His People :Junel3-3.
Home Maker, The:Junel3-3.
I’ll Show You the Town: June27-2.Julyll-10.Julyl8-

11 .

Little Giant, The:Junel3-3.
My Old Dutch :Junel3-3.
Peacock Feathers :Junel3-2.
Siege :Junel3-3.June27-2.July 11-10.July18-11.
Sporting Life, The:Junel3-3.
Still Alarm, The :Junel3-2.
Teater, The :Junel3-3.June27-2.July 11-11.July 18-11.

Two Blocks Away :Junel3-3.
White Outlaw, The :Julyl8-75,79,81.

Warner Brothers
Eve’s Lover :June6-6,7.
How Baxter Butted in:July4-15.

Short Features
Anchor

Radiant Comedy Features :July 18-23.

Criterion Classics
Honeymooners in Grand Canyon: June 13-60. June

20-66.Julyll-63.

Davis
Cinema Stars :June27-119.
Fragments of Life :Junel3-18. June27-119
Hey, Fellows :Junel3-18.June27-119.
Mystery Box, The:Junel3-18.June27-119.Junel3-18.

June272ll9.
Power God, The :Junel3-18.
Sheiks and Shebas :Junel3-18.June27-119

.

Educational
Air Tight:Julyll-16.
Bobby Vernon Comedies : June 27-Ins.JuIy 11-16,17.

Julyl8-15.
Bright Lights :JuIy 11-16.
Cameo Comedies :J une27-Ins.J uly 18-15.
Christie Comedies :June27-Ins.July 18-1

5

Curses:July25-50.
Don’t Pinch:Julyll-16.
Dynamite Doggie :July25-50.
Felix the Cat :June27-Ins.Julyl8-15.
French Pastry :Julyll-16.
Great Guns:Julyll-16.
High Gear:Julyll-16.
Iron Mule, The :July25-50.
Jimmie Adams Comedies :June27-Ins.July 18-15.
Juvenile Comedies :June27-Ins.July 18-15.
King Cotton :June6-13.
Kinograms: June 20-7. June 27-Ins. July 18-15.July

25-51.
Lupino Lane Comedies :June27-Ins.Julyl8-15.
Lyman H. Howe’s Hodge- Podge : June 27-Ins. July

18-15.

Mermaid Comedies :June27-Ins.Julyl8-15.
Tuxedo Comedies :June27-Ins.Julyl8-15.
Walter Hiers Comedies :June27-Ins.Julyl8-15.

Film Booking Offices
Adventures of Maisie :June27-137. July25-55.
Bray Cartoons :June27-187,171.July25-55„
Stan Laurel Comedies :Junel3-78.

Fox Film Corp.
Business Engagement, A:July25-53.
Fox News: Junel3-10.June27-9,138,140.July4-4.July

11-14.July25-52.
Fox Varieties: June 27-9, 138, 141.July 4-4.Julyll-14.

July 18-9 .July25-53.
Imperial Comedies: June 27-9, 141.July4-5.Julyl 1-14.

July 18-9.July25-53.
Married Life of Helen and Warren, The :June27-9,

138, 140.July 11-14.July 18-8.

O. Henry Stories : June 27-9, 139, 140.JuIy ll-14.July
18-8.

Shoes : July25-53.
Van Bibber Comedies :June 20-10.June27-9. L41.July

I8-8.July25-53.

Pathe
Aesop’s Film Fables :June6-Ins.
Alice Day Comedies :June6Ins.
Ben Turpin Comedies:June6-Ins.
Brides of All Lands :June6-Ins.
Bull and Sand :June27-74.
Breaking the Ice :June27-76.
Butter Fingers :June27-76.
Charlie2Chase Comedies :June6-Ins.
Clyde Cook Comedies :June6-Ins.
Cold Turkey :June27-73,76,77.
Giddap :June27 74,76.

Glenn Tryon Comedies :June6-Ins.
Good Morning Nurse ;June27-76.
Green Archer, The : June6-Ins.
Hal Roach Comedies :June6-Ins.
Harry Langdon Comedies :June6-Ins.
Haunted Honeymoon, A:June6-Ins.
Hold My Baby :June6-Ins.
Honeymoon Hardships :June27-73, 76.
Idaho :June6-Ins.
Iron Nag, The:June27-74,76,77.
Janie and the Waning Glories :June6-Ins.
Lion’s Whiskers, The:June27-74,76.
Lizzies of the Field :June27-76.
Lloyd Comedies :June6-Ins.
Love and Kisses :June27-73, 76. 77.
Mack Sennett Comedies :June6-Ins.
Our Gang Comedies :June6-Ins.
Over There-Abouts:June27-76.77.
Pathe News:June6-Ins.
Pathe Review :Julyll-76.
Play Ball : June6-Ins.July4-84.JuIy25-84.
Prettiest Girl I Know, The :June6-Ins.
Rainy Knight, A:June27-73.
Ralph Graves Comedies :June6-Ins.
Romeo and Juliet :June27-76.
Sneezing Beezers :June27-74,76.
Spats Comedies, The :June6-Ins.
Sportlights :June6-Ins.
Stereoscops :June6-Ins.
Sunken Silver : June6-Ins.Junel3-92.
Super-Hooper-Dyne-Lizzies :June27-74,76

.

Tee for Two:June27-73,76.
Topics of the Day :June6-Ins.
Wild West:June6-Ins.

Red Seal
Animated Hair Cartoons :June27-136.

(Continued on page 105)
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THEATRE CONSTRUCTION
AND EQUIPMENTK — - ^

Large Cooling Plant

Is Installed by
N. Y. Capitol

The Capitol theatre, New York, has re-

cently completed the installation of what
is declared the largest theatre cooling plant

in the world. The heat of the summer
months, which is the only drawback to

indoor entertainment, will have no effevt

on the cool interior of the theatre. With
the closing of the regular symphony and
operatic music, the Capitol will continue to

be the high spot of summer entertainment,

supplemented by a cool atmosphere that

will be a relief from the heat of the

streets.

The problem of cooling the air of the

world’s largest theatre was a particularly

unique one, because of its enormous size

and seating capacity. After an extensive
study of the various types of refrigerating

plants, Maj. Edward Bowes, managing di-

rector, arranged with the Helmar Air Con-
ditioning Company for the construction of

a special type of plant which will meet the

required conditions.
* * *

This cooling plant is the largest installed

in any theatre in the world and has a

capacity of 400 tons of refrigeration. In

order to build an adequate foundation for

the machinery, motors, pumps and coils, it

was necessary to make extensive altera-

tions in the engine rooms, fire rooms, fan
rooms and coal bunkers.
For several months, a staff of expert

electrical engineers have been at work lay-

ing out plans and arranging the installa-

tion. New York Edison Company has
brought in specially heavy cables to carry
the excessive amount of current necessary
to operate the plant. Extra water lines

have also been brought in, as well as extra

meters, to supply the plant with the amount
of water necessary to condense the gas.

Two gigantic motors, each weighing 11

tons, will drive the compressors. A total

of over 600 horsepower is used in operat-
ing the plant.

Alterations have also been made to the

ventilating plant situated on the roof of
the Capitol. Air ducts have been extended
to reach every remote corner of the huge
theatre and it is estimated that 230,000
cubic feet of air will be cooled per minute.

* * *

Meticulous care in the selection of mate-
rials has been applied to the slightest detail

throughout the installation. Additional ex-
pense has been incurred to obtain a special

non-rust steel for the spray nozzles which
are used in the cooling process. There are
46 of these spray heads, which spray
approximately 1,000 gallons of cold water
per minute. The water which returns to

the cooling coils has the heat taken out of
it and is sent back to the cooling plant a
number of degrees colder than its original
temperature.

The process of water-washing the air

removes the humidity and gives to those
in the theatre a temperature comparable
to that of an ocean breeze.

Marr and Colton Organ
Featured in New

Coast House
Fullerton, California, has something else

to be proud of now besides climate, Valen-
cia oranges, and beautiful homes. Southern
California emitted a gasp of surprise

when it attended the opening of the Chap-
man Theatre. To begin with, its new
theatre is located on Spadia Road just

north of Chapman Avenue. It is a huge
building, as fireproof as modern construc-

tion can provide, with a main auditorium
and a balcony with a seating capacity for

1200 persons.
* * *

The proscenium arch and stage are exam-
ples of the highest in art and efficiency.

On either side of the stage is a highly

decorative theme, including the shuttered

opening of the Marr & Colton organ cham-
bers. This has been treated with the

utmost care and originality and embraces
not only the Italian motif but rare color

and lighting effects.

The foyer and mezzanine lounge are

also very striking. One enters the foyer

from the main court, through massive,

quaint doors of old iron. Genuine oriental

rugs take the place of the usual padded
carpets.

For an organ to be in keeping with all

the touches of refinement of this beautiful

theatre, C. Stanly Chapman chose the Marr
& Colton as one of his featured attractions.

This Marr & Colton is being played by
the well known musician, Julius Johnson.

* * *

The organ is one of the modern orches-

tral type, played from the 3 Manual con-

sole to the left of the stage. There are

100 stop controls and nearly 30 separate

and distinct ranks of pipes. All the gran-

deur of the symphony orchestra is found in

the instrument, varying in delicacy of tone

from the plaintive call of the orchestral

oboe to the crashing ensemble of the entire

orchestra.

Jamestown Exhibitors

Install Organ and
Remodel Theatre

Peterson & Wood, well known exhibitors

of Jamestown, N. Y., have purchased an-

other Marr & Colton organ for their Win-
ter Garden theatre, Jamestown.
This organ is a two-manual with all the

modern tone colors and effects. At pres-

ent the theatre is closed for redecoration

and installation of the organ. It will

be reopened about August 15.

Peterson & Wood have also awarded
Marr & Colton the contract for enlarge-

ment of the 3-manual Marr & Colton or-

gan in their Palace theatre, Jamestown.
This organ, when completed, will be one
of the finest in western New York state

and will be played by a prominent organ-
ist.

Ran 70 Shows a Day in One
Theatre, Scott Sidney Says

(Special to Exhibitors Herald

)

NEW YORK , July 21,-Manag-
ing a theatre that ran 70 com-
plete shows a day with 300 feet

of film was a he-man’s job, says
Scott Sidney, director for Al
Christie, and he ought to know,
because he ran such a show in con-
nection with the Nashville Expo-
sition in 1897. Henry Roltaire,

the illusionist, owned the enter-

tainment called “Edison’s Mir-
age,’’ and Sidney was his protege.

The hall was divided into four
sectors, with four projectors
mounted on a revolving platform
in the center. One hundred feet

of film picturing of a moving train

would show to one sector and then

the platform would turn to show
that picture to another sector

while the first was seeing 100 feet

of a fire engine. The film was
three times the size of that used
today and had only two sprocket

holes for each frame of action.

Sidney contrasts those shows
with “Seven Days,” which he re-

cently completed for Producers
Distributing Corporation release.

This is 7,000 feet. Sidney now is

preparing to make “Madame
Lucy.”

Paul Forster, formerly associate organ-

ist at the Piccadilly theatre, New York
City, has been engaged by Messrs. Har-
rison & Fitzer to play the new Marr &
Colton organ at the Empire theatre, Syr-

acuse, N. Y. The console of this organ

is built on a platform which is automat-
ically raised and lowered by push button

control.

Index to Product
Announcements

(Concluded from page 104)

Film Facts :June27-136.
Gems of the Screen :June27-136.
Ko Ko Car Tunes :June27-136.
Flirting With Death :June27-136.
Marvels of Motion :June27-136.
Out of the Inkwell:June27-136.
Thru Three Reigns :June27-136.

Universal
Ace of Spades :June27-145.
Blue Bird Comedies :June27-142.
Century Comedies: June 20-2. June 27-142.July 4-3.

Julyl8-12,13.
Fast Express, The:June20-2.July4-3.
Fast Steppers :June20-2.July4-3.
Fighting Ranger, Thc:June20-2.
Great Circus Mystery, The :June20-2.July 4-3.

International News :June27-144.
Iron Man, The:June20-2.JuIy4-3.
Leather Pushers :June20-2.
Radio Detective, The :June27-145.
Riddle Rider, The :June20-2.July4-3.
Scarlet Streak, The:June27-145.
Strings of Steel :June27-145.
Winking Idol, The :June27-145.
Wolves of the North :June20-2.July4-3.
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Yakima Canutt was injured while ap-
pearing in “The Human Tornado,”
F. B. O. release. A Hare exploded
while he was galloping toward the
camera.

“Below Zero’’ starring Lige Conley,
went to the exhibitors July 12. It is

a two reel comedy released by Educa-
tional. Norman Taurog directed this

picture.

CHICAGO PERSONALITIES
By J. S.

~ —

E XHIBITORS in the Chicago territory are to have a new service

through which delivery of the films to and from the exchanges will

be made. E. H. Robinson, who for eight years has operated suc-

cessfully such a fine system in Michigan, is entering this territory.

Mr. Robinson has established a Chicago office of Film Truck Service,

formerly known as Film Transport Company, at 804 South Wabash.

I
NCLUDED in the first route of the com- Eddie horned in for big play in the parade,

pany are the towns between Chicago and Yes, and we’ve noticed that the papers are
Peoria. Daily delivery and pickup will be

made.

Theatre men and exchanges of Michi-
gan have expressed high praise for the

service rendered by Mr. Robinson. One
prominent exhibitor of that state told Mr.
Robinson that this service saved him $1,200
annually in shipping costs.

The cost of delivery between Chicago
and Peoria graduates from 45 cents to $1
for a feature print. The return charge
is 50 cents.

Within a week to 10 days Mr. Robinson
expects to have his trucks operating to

Peoria. New routes will be mapped out
as soon as the occasion demands.

* *

“Doc” Holah and his gang of real fellows
have hit the town with Universal’s “See
America First” caravan. Traveling with
“Doc” are Fred Eldredge, chief cameraman ;

John Hickson, assistant cameraman
;
Al

Gregory, chief engineer; Wade Miller, as-

sistant engineer, and Bennie Villuavea,
valet. In addition to his duties as valet,

Bennie, they say, strums a wicked uke
and is adept enough with the lariat to

draw a crowd. The gang will be with us
until some time in August. Gather around.

* * *

Eddie Carrier has been here the past
week showing the natives the Metro-Gold-
wyn-Mayer trackless train. When city offi-

cials opened the new South Park drive,

printing a few pictures of the train. In
Eddie’s party are Buddy Hooton, advance
man ; Clyde Terry, fireman

;
Billy Parsons,

engineer, and Merton Holmes, porter. Ter-
ry and Parsons are well known race driv-

ers. Sorry we haven’t seen more of Eddie,
but he’s been a busy boy.

Sji Jjc

Paul Feasel, Louis Brecka’s man Friday,
opines that the laws of nature don’t apply
to film rentals. Paul says that well known
law about everything that goes up must
come down is the bunk. He says that when
Walter Nay steps into the office of the Cali-

fornia theatre, rentals do a kiting act, and
he has yet to see the day when those same
rentals come down. Explain that, will you.

* * *

Met Milt Overman, managing director

of the Capitol at Davenport, at Al SoblePs
office last week for a chat.

We don’t know what we would do with-
out our boy reporter, Joe Lyon. Joe’s been
vacationing for a couple of weeks and this

page has almost gone to ruin. Tom Mitch-
ell isn’t doing right by his Little Nell,

either.
* * *

The boys who are putting over “Greater
Movie Season” in Chicago are having a
round table meeting every noon at the La
Salle. Only two more weeks and the

Katherine Bennett, sister of Enid Ben-
nett, appears opposite Fred Thomson
in “The Wild Bull’s Lair” for F. B. O.
Thomson will Him the Alturas round-
up for his third production.

campaign will be in full swing. Don’t for-

get to climb on the band wagon.

* * *

Russ Moon is losing about a pound of

flesh every day. But Russ isn’t complain-
ing, for he has a great parade lined up
to launch the "Greater Movie” drive.

Customs Collections to

Total Half Billion, Gain
of $3,000,000 for Year

( Special to Exhibitors Herald)

WASHINGTON, D. C, July 21.—Cus-
toms collections during the fiscal year end-
ed June 30 will approximate $548,000,000,

preliminary reports of the treasury depart-

ment indicate, an increase of $3,000,000 over
the preceding year, and but $14,000,000

under the high record of $562,000,000 in

1923. The collections will be $50,000,000

above estimates and will add that much to

the surplus which will permit of tax reduc-

tions at the next session.

Receipts from internal revenue taxes also

were considerably heavier than anticipated.

These increased revenues, together with

savings in government operation, make up
the surplus of $25,0505,238 reported by the

department, all of which has been used for

reduction of the public debt.

280 Theatres Run All
Year in Albany Zone
(Special to Ehibitors Herald)

ALBANY, N. Y., July 21.—In the Al-

bany, N. Y., Zone, according to figures

just computed, there are 280 motion pic-

ture theatres that are running the year

around. There are also 25 houses that

were formerly running, hut are now closed

down completely, while 75 houses operate

summers only and 20 run only during the

winter months. Out of the entire number
107 are now members of the Albany Zone.



Robert Morton Organ Co.
JvW York—. 6 h i c a g o

150 ty. 46tiS1. 845 So.Vabash
jSosYLng&les
935 So. Olive

Berk, el e y
6 alifornia

ROBERT

,

^MORTON

F
^r

ORGAN CO.

Send me without
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ofyourNewSellingPlan
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A complete , two - manual -

and -pedal Unit Pipe Organ
Can be installed in any theatre— either in the pit or divided— without extra expense
Does not require high priced

organist Can be played

by hand or by the genuine

original Double Tracker
^ Fotoplayer 11 roll device.

Permanent MusicAttraction
at a Minimum Cost . ^
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The Great American Game is the

Background of the Great

American Serial

"PLAY BALL
!

"

with Allene Ray and Walter Miller

From the story by John J. McGraW. Manager N.Y. Giants

The inside of baseball by the man who knows best “inside

baseball.”

See your favorite baseball stars on the screen.

See the thrills of baseball mixed with the love, tears and

laughter of delightful romance. You don’t have to like

baseball to realize that there’s a home run for your house

in this one.

You ll find $ tn this book

Money Making Suggestions

Have tickets printed in series, each series a differ-

ent color. Advertise that you will give a ticket

to each boy or girl who sees the first episode,

and that on the day you show the second episode

you will announce on a one sheet at the front of

your house that all holders of tickets of a certain

color will be admitted free. Do the same with

each succeeding episode. It gets the business.

Look for a raft of other suggestions in the big Campaign Book.

X » • >

Directed by Spencer Bennet Scenario by Frank Leon Smi 1

Pafheserial
TRAM



Atkinson Leaves Metro; Enters theatre rieici

NORMA SHEARER
elk ClSlavefashion Production*

Playing to Tremendous
Business at Capitol, NewYork

Variety Says:

“A sure-fire box-office bet. It has every-

thing film fans want. A beautiful star,

a lot of romance, suspense, thrills,

clothes, laughs. It is certain to make

’em come.”—Fred

The Talk- of- Ihe-Industry-Pictures'Quality

l^etrc

Member Motion Picture Producers and Distributors of America, Inc.—Will II. Hays, President

r
ol. XXII, No. 7 Entered as Second-class matter August 20, 1917, at the Post Office at Chicago, III., under the act of March 3, 1379.
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EXHIBITORS HERALD

BIG Enough for the Biggest Exhibitor—

EXHIBITORS HERALD has taken its piace as a

quality publication of the trade and fills a place neces-

sary to the best interests of the motion picture busi-

ness.

Assuring you of our appreciation of the high-

minded policy that has guided the EXHIBITORS
HERALD, and hoping for your continued success,

we are

Very truly yours,

SAMUEL KATZ,
Balaban & Katz Corp., Chicago, 111.

BIG Enough for the Smallest Exhibitor

—

I subscribed for EXHIBITORS HERALD about a

year ago and by its use I have increased my business

one-third. I wouldn’t offer to run a theatre without
EXHIBITORS HERALD, even if it cost $100.

I played a whole year at a loss on Tuesday night

and finally closed. After subscribing for EXHIBI-
TORS HERALD ... I selected pictures from the

HERALD . . . opened up again on Tuesday night and
in a very short time I brought this night up to the best

night of the week. Have increased my business one-
third over last year, all due to EXHIBITORS
HERALD.

I have a little town of only 600 .

Very truly yours,

DANIEL T. CLARY,
Amuzu Theatre, Lincolnton, Ga.

Complete Service to the Whole Industry

EXHIBITORS HERALD
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Editorial in Greater Amusements,

Minneapolis, Minn.

THE LUCKY DEVIL

Unsolicited telegram from C. Frederick,

Pittsfield, Mass.

“ ‘Lucky Devil’ an absolute knockout. Conserva-

tive Pittsfield stood and yelled. Race is a wow.
Dix has arrived with both feet firmly entrenched.

Congratulations.”

One of the Greater Forty Paramount Pictures

THE TEN COMMANDMENTS

Telegram from W. S. Lester, Turlock, Cal.

“
‘Ten Commandments’ first night beat ‘Covered

Wagon’ in attendance by eighty-three people. It

was necessary to run the ‘Wagon’ an extra day to

take care of the overflow.”

Another telegram from Mr. Lester

“Second night ‘Commandments’ breaks all records

in this theatre. House sold out before show opens.

Lobby full of people. Holding over another night to

accommodate all.”

“Paramount’s ‘The Ten Commandments’ is being given a

warm welcome in the territory by the clergy. Ministers and
preachers of all denominations are going out of the way
to plug this DeMilfe spectacle. Don’t overlook this bet. It

gets to a class of people that newspaper ads and lithos mean
nothing to. At Mantorville, Minn., where Sunday shows
have been taboo for years, Ferrin & Joslyn, Liberty Theatre,

got one of the leading ministers there so enthused that

church services will be called off so the flock may witness

the picture. In exploiting ‘The Ten Commandments’ it

would be wise to make two separate and distinct appeals

:

one to the better element by way of the church
;
the other

through circus billing, stressing the entertainment qualities

of the picture, and overcoming the impression the title may
create that the picture is a preachy one. The picture can

stand the limit of both."

One of the Greater Forty Paramount Pictures

THE TROUBLE WITH WIVES

Telegram from Arch Reeve, Lasky Studio,

Hollywood, Cal.

“Malcolm St. Clair has turned in another winner

in ‘Trouble With Wives.’ With remarkable title,

tremendous exploitation possibilities, and one hun-

dred per cent entertainment, this picture is sure fire.

It was previewed at Florence Theatre, Pasadena,

and was given tremendous reception.”

One of the Greater Forty Paramount Pictures

Letter from C. L. Roser, Al. Ringling Theatre,

Baraboo, Wis.

“While we are never given to attempts to get ourselves into

print, I am today mailing AMUSEMENTS a report on
‘THE TEN COMMANDMENTS,’ believing it might help
distributor and exhibitors alike. The report :

—

Opinion—one of the biggest and best produced to

date. Deserves all the boosting that can be given it

—and it should be BOOSTED heavily. A wonderful
picture anytime, anywhere. We stressed the fact that

it is in two parts, one Biblical and one Modern, thus

appealing to all classes. PLAY IT

!

Suitable for Sunday—Emphatically.
Rating—Splendid.

“If the above doesn’t describe it, it is because we couldn’t

find more adequate adjectives—for we’re glad we played
it, and that’s saying it all.

“Incidentally our Greater Movie Season is ON, ushered
in by ‘The Ten Commandments’ and we’re proud of that,

too, for what could be more fitting for a pace-setting

starter?”

A SON OF HIS FATHER

Telegram from Herman Wobber,

San Francisco, Cal.

“I personally previewed ‘Son of His Father’ and
you can set this one down as one of the greatest

outdoor pictures we have ever handled. It is of an

entirely different flavor from the great majority of

outdoor pictures and should prove a great audience

release. The locations are good, the cast is faultless

and with the name of Harold Bell Wright as author

it should prove a great drawing card. It is box
office all over.”

One of the Greater Forty Paramount Pictures
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THOMAS
MEIGHAN

9homas J. Geraqht})
SUPERVISOR^ ^

HOMAS MEIGHAN is more than

a star.

He is an American institution, be-

loved by millions and standing for a

type of entertainment that is an

asset to the prestige as well as the box

office of any theatre.

He is the head and inspiration of a

producing organization functioning

practically as an independent and re-

leasing through Paramount. Working
in this organization with Meighan are

Thomas J. Geraghty, supervisor; Alfred

E. Green, director; and a corps of

other experts kept intact from picture

to picture. Co-operating actively with

the Meighan unit are such authors as

George Ade and Booth Tarkington.

And backing the organization are the

mighty resources of Paramount.

-file ScreerCs Greates\

THOMAS

PRODUCING FOR

THE GREATER FORTY
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^producing Units release through Qaramount

MEIGHAN PRODUCTIONS

TOURING the next six months the Thomas
Meighan producing organization will

make two features of exceptionally high cali-

bre for Paramount release:

“THE MAN WHO FOUND HIMSELF.”
Written especially for Meighan by Booth

Tarkington. With a cast including Virginia

Valli, Lynn Fontanne, Ralph and Frank

Morgan, Norman Trevor, Julia Hoyt, Hugh
Cameron, Charles Stevenson and Victor

Moore. The profoundly dramatic story of a

millionaire black sheep who, though innocent,

goes to jail and has to fight his way up to honor
and happiness upon his release.

“THE SHAMROCK.” Meighan in a real Irish

story. Can you imagine the response at the

box office! Starting as a hard-boiled New
York politician, the role calls for Tom to

journey to Ireland on an underhand errand

and there learn the meaning of true manhood.
The cast will amaze you. The production is

bound to be the greatest Meighan ever.

These two Greater Meighan Pictures in

THE GREATER FORTY are more examples

of what Paramount's Independence PLUS
means to your box office l

atfred £.Green^ niRECTOR

(Paramount (Pictures

and Booth Tarkington

in conference



The Picture Version of JOHN GOLDEN’S Stage Play!

by Winchell Smith

Titles by MONTAGUE GLASS

VICTOR SCHERTZINGER PRODUCTION
A vital, human drama of life s temptations!

Fox Film Corporation,
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Your Box Office !

WILLIAM FOX
SUPREME

ATTRACTION

Harrison Ford

Margaret
Livingston

Claire

Adams
Mahlon
Hamilton

JOHN GOLDEN
UNIT 5-;,^

Fox Film Corporation.
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of the product is in the

booking

NATIONAL THEATRE SYNDICATE

for their theatres in

Tonopah, Ncv. Chico, Cal.

San Jose, Cal. Marysville, Cal.

Stockton, Cal. Woodland, Cal.

Madera, Cal. Modesto, Cal.

Porterville, Cal.

ROBB fe? ROWLEY CIRCUIT

for their theatres in

Durant, Okla.

Sweetwater, Texas

San Angelo, Texas

Laredo, Texas

McKinney, Texas

Big Springs, Texas

Kingsville, Texas

Cisco, Texas

Ennis, Texas

Palestine, Texas

Hillsboro, Texas

Sherman, Texas

C. D. BUSS

Strand and WihBor Theatres, Easton, Pa.

m

.

'

.

gggi

WHITEHURST’S THEATRES
New, Garden, Century and Parkway Theatres,

Baltimore, Md.

B. DEPKIN

Metropolitan Theatre,

Baltimore, Md.

ROBBIN’S AMUSEMENT CO.

Eckel Theatre, Syracuse. N. Y.

CHAMBERLAIN CIRCUIT

for their theatres in

Shamokin, Pa. Lansford, Pa.

Tamaqua, Pa. Mt. Carmel, Pa.

Mahanoy City, Pa.

II f'1 GEORGE OBRIEN - MADGE BELLAMY- LESLIE FENTON

ll/VV vJ MARGARET LIVINGSTON -WALTER MCGRA1L - EULALIE JENSEN

Pox Film Corporation.

HAVOC
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Here's
what.
they're

buying

35—SUPREME
ATTRACTIONS

7—TOM MIX Pictures

7—

BUCK JONES
PRODUCTIONS

SHORT SUBJECTS

20—IMPERIAL COMEDIES
8

—

VAN BIBBER Comedies with EARLE
FOXE

8—0. HENRY COMEDIES
8—MARRIED LIFE OF HELEN AND WAR-

REN COMEDIES

26—FOX VARIETIES

1 04—FOX NEWS

SEE A FOX manager for your profit's sake !

HAVOC mighty drama ofwar-dazed women!
Fox Film Go too rati arc



WILLIAM FOXU AlnN
fox Film Garporatioa,

GEORGE
o;brien

MARGARET
LIV1NGSTOI8

HARVEY
CLARKw



</*

*
*

t"iip

screen version of the

International Stage Success

flay by Henry Wall ^ Scenario by tdmund Goulding

ROWLAND V. LEE Vwdudion

fox Film Corporation.
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EXHIBITORS
NOTE. This page advertisement
reprinted from
THE AMERICAN LEGION WEEKLY

ieup

Make your
play-date

arrangements now!

fox Film Corporation,
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with theAmerican Legion!

AS NO MAN
HAS LOVED
The William fox photoplay epic lased on 8Award dverettHak’s

“THE MAN WITHOUT A COUNTRY”
Exhibitors! Dwell on These Facts!

D R. HALE’S story has been endorsed by the

11,129 American Legion posts in America
—Exhibitors should communicate with their

nearest Legion Post Commander, and arrange

a tie-up and play-date. An American Legion
benefit night means a house crowded with the

best people, and honor, and glory, and CASH
for you—These benefits should be arranged on
a basis of mutual profit.

HIS striking advertise-

ment in two colors forms

one of the cover pages of

the A m e r i c a n Legion

Weekly for June 26—This

ad appears for your bene-

fit-— It goes to all members

of the Legion and their

families, which means a

reading circulation of

3
,000,000 men, women
and children

!

Help the Legion and the Legion
Will More Than Help You!

fox Film Corporation.
Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President



BY POPULAR DEMAND,JIMMIE ADAMS
moves up into a starring series of six two- reel

“JIMMIE ADAMS COMEDIES”

- - backed by his work of proven merit in

previous Christie and Mermaid Releases.

JIMMIE ADAMS has an unbroken record of laugh

delivery on Educational’s program.

In his first starring series he has the support of A1 Christie s

wonderful producing organization and studio facilities. Making

but six pictures for the year, the Jimmie Adams unit will

devote as much time and energy in the making of two-reel

laugh pictures as is spent on the average feature film.

A NEW SERIES TO EXPLOIT -

SIX GREAT BETS TO BOOK
through

EDUCATIONAL FILM EXCHANGES, INC.

"THE SPICE OFTHE PROGRAM"

European Office,

Christie Film Sales, Ltd.

12 D’Arblay St., London
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presents

>''Z'QsJetta Goudal and
with

Noah Beery
Directed by

PAUL SLOAN

F

rett I
s Cre ',

fort
eeKn

B.What Cecil
W‘™ brilliant directorial, scenario and

production staffs working as a unit under
his direct supervision—with stars of proved box-

office value ideally cast in great stories by world-

famous authors—Cecil B. De Mille is working
out a group of twelve master productions that,

individually or as a unit, surpass any produc-
tions ever offered to motion picture exhibitors

in the history of the industry.

First rumblings of a mighty
avalanche of entertainment

/RELEASED BY

PRODUCERS DISTRIBUTING
F. C. MUNROE, President RAYMOND PAWLEY, Vice-President and Treasurer JOHN C. .'LINN, Vice-President and General Manager
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DeMille
is going to do
T

HE tremendous scope and superlative quality of the Cecil B. De Mille product for the coming

year are forecast in the showmanship calibre of his first three attractions for 1925-26.

“THE ROAD TO YESTERDAY,” the first of two big Specials directed by Cecil B. De Mille, is a

production to which the word stupendous can be fittingly applied. Big in theme, spectacular in

action, rich in scenic investiture, with a cast of extraordinary distinction, this picture will equal

anything Cecil B. De Mille has ever done.

This big personally directed Special, with the first two personally supervised productions, will

serve as a criterion by which the entire product can be gauged.

“HELL’S HIGHROAD,” the initial production starring Leatrice Joy, with Edmund Burns, Julia

Faye and Robert Edeson heading a brilliant cast, directed by Rupert Julian, is a smashing drama
of the New York “gold coast,” with all the spectacular thrill of “The Ten Commandments” and
with a story that out-romances “Male and Female.”

“THE COMING OF AMOS” stars Rod La Rocque in the first of his four pictures. It is a graphic

picturization of the world-famous William J. Locke’s most popular novel, sales of which have
already reached six figures. It is a melodramatic comedy — swift in action — with the festive

Monte Carlo and the Riviera as background. Paul Sloane directs.

These three attractions are typical of the

super-excellence of the Cecil B. De
Mille product—a product that has

consistently led the industry

in box-office successes.

CORPORATION
Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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—A huge chandelier hangs directly

in line between the projector and the

screen. And yet perfect projection is

obtained. Read

UPeriscope Projection
An unusual article by Roger M. Hill, U. S. Army Motion Picture

Service Engineer, describing a periscope projection feat for deflect-

ing light beam from the projection machines to clear chandelier in

Mayflower Hotel, Washington, D. C.

IN

Better Theatres
Out Next Week, Dated August 15

99

“How Proper Music Resurrected

a Short Feature”

Iris Ethel Vining, organist of the Granada Thea-

tre, contributes another of her highly interesting

and educational articles, this time dealing with the

part music played in selling a short subject to the

public.

“Enter the Presentor”

What of the future in motion picture presentation?

Harry F. Storin, Leroy Theatre, Pawtucket, R. I.,

in an article under the above heading, introduces a

new idea for picture presentation.

“A New Stopchart

Analysis”

Clell Jay presents additional conclusions of the

causes of projection stops based on data submitted

by projectionists and exhibitors in the “Better

Theatres” Stop Chart campaign.

“Jacobson Competition Winners”

Another article on this noted National event, ex-

clusive to “Better Theatres,” in which will be pre-

sented detailed sketches of the second and third

awards for the best decorative treatment of a thea-

tre auditorium.

Four more reasons why “BETTER THEATRES” is the recog-

nized authority in the equipment field.

These and other features in “Better Theatres” out next week,

dated August 15.



backed by intensive

national promotion

are now being

made by the
showmen-
producers

of the

Metro Goldwyn-May

NOW comes the charming successor to

“Little Old New York.” It is a story of a

love that flowered amidst the conflicts and
passions of a great metropolis in the making.
Miss Davies’ role gives opportunity for de-

lightful comedy as well as powerful dra-

matic acting. With Conrad Nagel and
big supporting cast. A brilliant picture

from a great stage success!

in the comedy'drama

directed by

MONTA BELL
adapted by Carey Wilson

Based on Lawrence Eyre’s stage success “Merry Wives of Qotham”



A Picture That
Will Be Among
Next Season’s

Greatest!

(osmopoi'fa i

froductions

are now being
produced at the

Metro Goldwyn Mayer
Studios

Backed by Intensive
National Promotion ?*

' V

S
ELDOM have so many Big dramatic moments been crowded into a story as in this

master achievement of the great Ibanez, considered by the industry as the prize

picture story of the year. Tense, brilliant, romantic is this drama of an irresistible

Temptress. It flashes its fascinating course from the bandit-ridden interiors of South
America to the gilded cafes of the Continent where beauty and wealth flirt madly in

the drama of life. Here is dramatic material out of which a tremendous box-office

production is being made, directed by a genius of the screen, played by an All-Star Cast!



IBANEZ
the author of the screen’s

outstanding box-office successes

“THE FOUR HORSEMEN”
“BLOOD AND SAND”
“ENEMIES OF WOMEN”
“MARE NOSTRUM”
“THE TEMPTRESS”

And now comes

BLASCO

NO WONDER the world gasped when Ibanez published
this startling novel of a love between an Opera beauty

and a handsome youth. “The Torrent” is one of the most
gripping romances ever written, exciting in its portrayal of
a great Passion, yet tender, human, touching in its immortal
love theme. Ibanez’ name is associated with the greatest

money-makers of screen history. “The Torrent” will make
his name more than ever the symbol of box-office success.

with,

AILEEN
PRINGLE
and a tremendous
All-Star Cast of Players



for 19251926

(osmopolitan
productions

are amon^ the Hits in

Metro-
Goldwyn -

Mare Nostrum
A Rex Ingram Production

By Blasco Ibanez. With Alice Terry, Antonio
Moreno. Ingram’s successor to “The Four
Horsemen.”

The Merry Widow
Director, Erich von Stroheim with Mae Murray
and John Gilbert. The picturization of one of
the stage’s greatest hits.

Bardelys the Magnificent
Starring John Gilbert. With Claire Windsor.
King Vidor, Director. By Sabatini, author of
“The Sea Hawk,” “Scaramouche.”

Buddies
A Cosmopolitan Production starring MARION
DAVIES. From George Hobart’s successful play.

The Tower of Lies
Selma Lagerlof’s prize novel. Victor Seastrom,
Director. Norma Shearer and Lon Chaney. Three
personalities of “He Who Gets Slapped.”

Lillian Gish
This greatest star has just signed a long-term
contract with Metro-Goldwyn-Mayer. Miss Gish
will appear in two great pictures.

The Big Parade
King Vidor, Director. Starring John Gilbert.

With Renee Adoree. By Laurence Stallings,

author of “What Price Glory.”

Romola
Lillian Gish, the Star. With Dorothy Gish. Also
Ronald Colman, William H. Powell. Henry King,
Director. The successor to “The White Sister.”

Paris
Robert Z. Leonard, Director. With Pauline Starke,

Lew Cody. The first Erte-gowned Fashion
Special. By Carey Wilson.

Norma Shearer
The Great Star, Norma Shearer, in three marvel-
productions. “A Slave of Fashion” is the first.

With Lew Cody. By Samuel Shipman, wise Broad-
way playwright. Directed by Hobart Henley.

Lon Chaney
As an exclusive Metro-Goldwyn-Mayer star, Lon
Chaney will appear in another smashing vehicle,

promised to be the most exciting of his career.

Sally, Irene and Mary
With Eleanor Boardman, Sally O’Neill, Renee
Adoree. Hobart Henley, Director. Edward
Dowling’s famous Broadway stage success.

Monte Carlo
Another Erte-Fashion-Triumph! Against a back-
ground of the notorious Gambling Paradise.

Lights of Old Broadway
A Cosmopolitan Production

Starring MARION DAVIES. Based on“Merry Wives
of Gotham,” the stage success by Lawrence Eyre.

Directed by Monta Bell. With Conrad Nagel.

The Temptress
A Cosmopolitan Production

By Blasco Ibanez, author of “The Four Horse-
men,” “Blood and Sand,” “Enemies of Women,”
“Mare Nostrum.”

The Torrent
A Cosmopolitan Production. By Blasco Ibanez,
featuring Aileen Pringle in a cast of big names.

The Barrier
Rex Beach, author. With a big All-Star Cast. The
most thrilling of this famous writer’s works.

Fred Niblo
One Big Production by the director of “The
Mark of Zorro,” “Blood and Sand,” “Ben Hur.”

The Circle
Frank Borzage, Director. With Eleanor Board-
man, Malcolm McGregor. From the two-year
stage success by Somerset Maugham.

The Flesh and the Devil
Victor Seastrom, Director. Starring John Gilbert.
With Carmel Myers. The successor to “He Who
Gets Slapped.”

The Mystic
Tod Browning, Director. With Aileen Pringle,

Conway Tearle, Mitchell Lewis. A sensational
exposure of fake spirit mediums.

The Unholy Three
Tod Browning, Director. Starring Lon Chaney.
With Mae Busch, Matt Moore. The story by C.
A. Robbins is greater than “The Miracle Man.”

The Auction Block
Rex Beach’s powerful novel. Norma Shearer as
an added attraction. A great actress in a story
of towering strength.

Pretty Ladies
Monta Bell, Director. With Zasu Pitts, Tom
Moore, Lilyan Tashman. By Adela Rogers St.

Johns.

Sun-Up
With Pauline Starke, Conrad Nagel, Lucille La
Verne. Edmund Goulding, Director. The stir-

ring Broadway stage success of two years. By
Lula Vollmer.

Never The Twain Shall Meet
A Cosmopolitan Production. Directed by Mau-
rice Tourneur. With Anita Stewart, Bert Lytell,
Huntly Gordon and all-star cast. Peter B. Kyne’s
million-copy best-seller.

The Span of Life
Starring Lon Chaney. With Pauline Starke,
William Haines. The famous Sutton Vane stage
play of America, London, Africa.

Ramon Novarro
The handsome star of “Ben Hur” will be seen
in three big hits. His first is “The Midshipman,”
a romance of the Annapolis Naval Academy.
Director, Christy Cabanne. By Carey Wilson.

Time, The Comedian
Robert Z. Leonard, Director. With Mae Busch,
Lew Cody, Gertrude Olmsted. Kate Jordan’s
story.

Money Talks!
Rupert Hughes’ greatest story. Alf Goulding,
Director. With Eleanor Boardman, Conrad
Nagel. Successor to “Excuse Me!”

The Exquisite Sinner
With Conrad Nagel, Renee Adoree. From Alden
Brooks’ sensational novel “Escape.” Josef von
Sternberg, Director.

An Exchange of Wives
With Eleanor Boardman, Lew Cody, William
Haines, Renee Adoree. Hobart Henley, Director.
Cosmo Hamilton’s smashing Broadway comedy.

Jackie Coogan
Two winning Jackie Coogan productions. By
Willard Mack. Watch for Jackie in his first great

entertainment, “Old Clothes.”

Mae Murray
Two Big Productions

Mae Murray will appear in two big Metro-
Goldwyn-Mayer productions in 1925-1926, in

vehicles such as she has never before been seen.

Lovey Mary
King Vidor, Director. With Sally O’Neill, the
wonder find. By Alice Hegan Rice.

I’ll Tell The World
From the delightful story by George Scarbor-

ough and Annette Westbay. With George K.

Arthur, Gertrude Olmsted, Charles Murray.
Director, William Wellman.

The Mysterious Island

Jules Verne’s companion story to “Twenty Thou-
sand Leagues Under the Sea.”

Brown of Harvard
America’s most famous college classic, by Rida
Johnson Young. With Conrad Nagel, Eleanor

Boardman.

How Dare You!
Rupert Hughes’ comedy romance. That title,

with the Hughes audience angle insures pep,

action, fun and a whopping love story. 100 per

cent entertainment. Director and money-winning
cast will be announced.

Dance Madness
With AileenPringle,Lew Cody. By S. J. Kaufman,

the famous nationally syndicated author. Direct-

ed by Irving Cummings.

A Little Bit of Broadway
From Richard Connell’s novel of a beauty among
the white lights. Director and important cast to

be announced.

The Talkcf The Industry
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PREFERRED
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PARISIAN LOVE
n

THE GIRL WHO
WOULDN’T WORK

%
WITH THIS RING

*»

SHENANDOAH
•*

THE PLASTIC AGE
n

LEW TYLER’S WIVES
•»

HORSES AND WOMEN
v

EDEN’S FRUIT
e

THE OTHER WOMAN’S
STORY

«
SHOPWORN

u
THE WORST WOMAN

a
EXCLUSIVE RIGHTS

«

SHAMEFUL
BEHAVIOR?

e
THE ARISTOCRAT

“

8?

STUDIES IN WIVES
e

THE ROMANCE OF A
MILLION DOLLARS

n
DANCING DAYS

HIS NEW YORK
WIFE

PREFERRED
PICTURES

j}.p.SCHULBERG

^ftODUCTlONS
1

J &lichmann Vlc*-Pm

P. Schulberg opens the

^ new season’s program of

Eighteen Preferred Pictures

with a truly notable box-office

production. For the delight of

exhibitors and their patrons,

Paris— the world’s most

romantic city—lives upon the

screen, a thrilling reality. Its

lavish atmosphere, its under-

currents of love and intrigue

are created in a never-to-be-

forgotten story interpreted by

a remarkable cast.
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Watch Universal-It’s ahead of all!

‘Everything a Qood
Movie Should Be!”

-Declared the N. Y. Evening Post

during its run at the Capitol Theatre

VIRGINIA VALLI
and

EUGENE O’BRIEN
with Mary Alden and an

All Star Supporting Cast

A Svend Qade Production

Any kind of audience

anywhere will revel in it!”

Proclaimed the N.Y.Telegraph during
its run at the Strand Theatre, N. Y.

LAURA LA PLANTE
and PAT O’MALLEY

in the Picturization of the

Wm. A. Brady Stage Success

Adelaide Mathews and Martha
M. Stanley.

m Setter Production

UNIVERSAL
JEWEL

Universal'sShowmanshipPictures
no M All I

UNIVERSAL
JEWEL



Universal Hits Still Keep Rolling In!

UNIVERSAL JEWEL

America’s (greatest Male Star

in His Finest, Funniest Picture!

HARRY POLLARD’S
PRODUCTION

of Byron Morgan’s hilariously

thrilling comedy •drama

Universal’sShowmanshipPictures
— Miles Ahead of Them All!



Universal’s Cut .Loose Again!!!

Universal'sShowmanshipPictures
-Miles Ahead of Them All!



Universal Has No Close Second Now!

JEWEL

Universal’sShowmanshipPictures
— Miles Ahead of Them All!
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IAM BOOKING THE BEST IN BOX OFFICE
drawing,power when I book Universal Pictures.That'swhy I signedup 100% lor Universal’s lai White List."

Watch
^UNIVERSAL
f It’s miles

ahead
%, ofall J

O.Ll .MEISTER whitehovse theatre
MILWAUKEE, WZS.

ll
^ ^Wu ThaWk

r lIs
If / if '<$§> Heaven for i|»

' ^UNIVERSAL’S1= 2»d S
' White List*

-

SMASH"'mam: '

Through to Bitter
K

Box Office 'Profits
with

UNIVERSAL’S

L,d White fist

While Pictures + White Contracts

Vr - White Treatment

Universal
_ Has No _
sk Close Second^
. * Now

7/re ""’Mf
Stampedem

is On! ^
Everybody »
demands £

Universal’s2nd$
WhiteList

Presented btf

CARL LAEMMLE
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THE UNSEEN
Murderer!

V1L-EYED, foul-mouthed Harry Silvers—wretched

blackmailer—flung his threats at the two men.

Into the past he dug for an unforgettable story. Coarse

insults, the name of a woman

—

His victims leaped for him, but in that same instant came
a SHOT, and Silvers dropped to the floor where he stood.

Both men would so willingly have fired that shot, yet

neither manwas armed. Stupefied, they stared at each other.

Who had dealt this swift death? No murderer was visible.

Yet, was there the faint rustle of a woman’s garments in the hall ?

* * * *

As this breathless story unfolds, audiences are sitting entranced.

For this is but one of the absorbing situations in MaxMarcin’s drama
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yfj
7ARNER’S national advertising, in 1,100 daily newspapers on its 1925-

LAJ 26 product, is the greatest actual service in building box office

returns you have ever encountered in your experience as an exhibitor*

This advertising—on individual pictures—is to your patrons at the very

time you are showing this picture* It is advertising concentrated on your

customers when they are ready to buy.

And serialization

l

Warner stories have already been placed for publi-

cation in newspapers on a scale never before accomplished. And each

newspaper, in every instalment, will publicize the forthcoming Warner
picture which you will show.

Lastly— this advertising is BONDED. It is part of your Warner contract.

It MUST appear as scheduled.

Watch for the complete story of Warner’s BONDED ADVERTISING. It

is coming to you by mail.
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SINGLE REELS
that Pay at the Box-Office

>

Do you book your single-reel subjects as “fillers,” or do

you make them add to your patrons’ entertainment

and to Your Profit? For the Showman who uses

single-reel subjects to build up better programs and
make more money, Educational offers an especially

strong program for the new seasonl

24 new one-reel

CameoCOMEDIESV/
with CLIFF BOWES and other stars

The best single-reel rough-and-tumble
comedies on the market, by the verdict

of exhibitors who have been showing
them for three years.

12 new one-reel

LYMAN H. HOWE’S
HODGE-PODGE

Some Sense and Some Nonsense

Packed with more new ideas than can
be found in any other novelty subject
on the screen.

26 new one-reel

Jhelix live Celt
Animated Cartoons by

PAT SULLIVAN
Felix boasts many thousands of friends
who pay their money to see him with-
out looking at the rest of the bill. He’s
sure-fire added profitforyou. Betterthan
ever, now that he’s with Educational.

KINOGRAMS
The NEWS REEL Built like a

Newspaper
Released twice a week

Member, Motion Picture Producers

and Distributors of America, Inc.

Will H. Hays, President

EDUCATIONAL
FILM EXCHANGES, Inc.

President " A

i

"THE SPICE OFTHE PROGRAM"
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3,000,000 PEOPLE SEE

KINOGRAMS DAILY

Tluilt

like

a

news-

paper

This means 21,000,000 a week; or

1,092,000,000 a year!

It is the fastest growing product of the

screen today

There must be a reason. What is it?

Is it NEWS?
QUALITY?
ENTERPRISE ?

EXHIBITOR SERVICE?

Unless a news reel contains all of these

requirements it remains just a news reel

KINOGRAMS has all of them —
cAnd TJVLore!

fooK KINOGRAMS
The Visual T{ews of all the World

r 1 EDUCATIONAL
FILM EXCHANGES, Inc.

THE SPICE QPTHE PROGRAM"

Member, Motion Picture Producers and Distributors

of America, Inc. Will H. Hays, President
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Industry Must Avoid
All Propaganda Uses

The secretary-general of the League of Nations has

issued a request to all leading governments that infor-

mation be supplied concerning the system of regulating

motion pictures employed in the various countries.

This, doubtlessly, is in line with the objective of the

League to have a hand in the formulating of public

opinion throughout the world.

In the case of motion pictures the League appar-

ently feels that it may come out openly in attempting

to put motion pictures to work for the promulgation

of its ideas and ideals. This might be a good thing or

a bad thing for the peoples of the world, but to persons

identified with the motion picture industry it is

interesting to note this development which sheds light

on the thought of the powers of the League with respect

to the uses to which the motion picture may be

devoted.

It is proper that the motion picture should be con-

sidered in the same light as the newspaper as a great

popular method of expression. Partisans may point to

the greater effectiveness of the motion picture in dis-

seminating certain kinds of information and ideas but

any fair observer must agree that the motion picture, as

an organ for influencing public thought, is entitled to

rank with the press.

There is little doubt that were such a request

addressed to the press of the world and to the various

governments with respect to newspapers as has been
issued with reference to motion pictures, the request

would be summarily dismissed on the grounds that its

fulfillment might lead to a dangerous use of the press

for propaganda purposes.

We believe that the same attitude should be shown
toward the apparent effort to create an organized
motion picture propaganda in behalf of the League of

Nations.

For its own best interests and for the best interests of

the public, the motion picture must avoid being
involved in any scheme of organized propaganda for

the reason that, should it be wrongly used, the results

would be disastrous and the industry would face the
blame.

* * *

Suggestion to Form
Contract Commission

Arbitration between exhibitors and distributors and
the whole matter of the uniform contract, so called,

comes into the limelight with the proposed action in
the federal court of a New Jersey exhibitor against
the New York Film Board of Trade.

It is always regrettable that these internal disputes
cannot be settled without recourse to public trial. It

is, of course, conceivable that conditions may be so
bad that the contemplated line of action may be justi-

fiable. Later developments will make that feature of

the matter plain.

We believe that distributors should not remain
inflexible toward the proposition of change—and even
frequent change—-of the system of carrying on business

between theatre owner and exchange. In the first place,

the matter of renting film amounts to a highly difficult

and complex question. It will be a long time, if ever,

before a really equitable contract and system can be
built up. In the meantime there should be no objection

toward revising the arrangement as new developments
and changing conditions seem to render necessary and
desirable. Machinery with which to accomplish this

in the form of a contract commission should be set up.

The uniform contract and the system should be subject

to periodical review and change, when necessary.

And if there is to be an uniform contract, it should
be, in fact, an uniform contract without any individual

changes whatsoever being permissible, either on the

part of the exchange or the exhibitor.

The contract and the arbitration system, apparently,

are in for a contest. This contest will be costly, to

both sides, and will not make for better relations or
better business within the industry. And when it is

finally tried out there will be no course for the inter-

ested parties except that which is now open to them;
namely, getting together and, by concession and agree-

ment, working out a system that will be acceptable to

both parties.
* * *

Exhibitor Buying
With Keen Judgment

Mr. James R. Grainger, general sales manager of the
Fox Film corporation, in announcing that the Fox
company has accepted the greatest number of contracts
to date in the selling season in the history of the com-
pany, points out that the theatre owner today knows
pretty well what he wants to do after studying the prod-
uct announcements of the various companies.

We do not believe that Mr. Grainger, in this state-

ment, is taking anything away from the enterprising

selling activities of his company but, instead, he is

making due and timely acknowledgment of the fact that

product announcements received by exhibitors are re-

garded by them as vital information and that it is their

current practice to sit back and study these announce-
ments carefully and intelligently.

In this way the product is speaking for itself. Hence,
the selling success of the Fox company becomes very
understandable in the light of the imposing array of

attractions which Mr. William Fox marshalled together

this season to catch the eye of the theatre owner who is

looking for outstanding attractions.

In a year that is no exception for constantly improv-

ing product, the list of coming Fox attractions properly

command the kind of attention that finds expression in

contracts.
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Katz-Zukor Deal
Is Still Pending

The proposed Famous Play-
ers-Lasky and Balaban & Katz
deal is still in the process of

negotiation. No definite agree-

ment has been reached. All

of the principals concerned
admit this but decline to dis-

close details of the proposed
deal or to forecast on the

likelihood of the negotiations

being terminated in the near

future.

Rumor Fox After

Mark Houses in

New York State
(Special to Exhibitors Herald)

NEW YORK, July 28.—William Fox is

negotiating for the purchase of the Mark
Strand theatre properties and it is expected

that the deal will be signed shortly, ac-

cording to reports here which are gener-

ally believed to be authentic, although no
official verification can be obtained.

The proposed deal includes the pur-

chase outright of the Strand theatre in

New York, and the Strand houses in

Brooklyn, Albany, Troy and Worcester
and Lynn, Mass.

British Companies in

Union to Fight U. 5 .

Monopoly in Pictures
(Special to Exhibitors Herald)

NEW YORK, July 28.—In a special

cable the New York Times announces
that Cinema Productions, Ltd., has been
formed by several British producing
companies for the expressed purpose of

fighting the monopoly of American
films in England.
The new organization was sponsored

by Sir Oswald Stoll, who declared that
the alliance was the one means of keep-
ing the British industry from being
smothered by the American trade. He
said the product of the larger companies
could be supported if assured the sup-
port of 270 theatres.
A similar union, he said, was in effect

on the Continent, and that an exchange
of pictures would be made.

Pathe to Distribute
New Semon Pictures
(Special to Exhibitors Herald)

LOS ANGELES, July 28.—Larry Semon
Productions, Inc., was formed here today
backed by local capital. Captain Harry
M. Rubey is president and associated with
him is J. H. Adams and Clyde Herms.
Adams was former president Midwest
Theatre Operators, Inc. “Stop Look and
Listen” will be the first feature and Pathe
will distribute eight productions for
Semon.

Virginia Valii in Germany
HAMBURG, GERMANY. — Virginia Valli ar-

rived here and went on at once to Munich,
Bavaria, to star in “Pleasure GaVden,” being
produced by Gainsboro Pictures, Ltd., of London.
Carmelita Geraghty, who is accompanying Miss
Valli, will have a featured role.

Atkinson Leaves M-G-M to

Join Roxy in Theatre Chain
Report Robbins and Farley Houses in New York Will Merge

With Paramount—Miles to Build Six in Detroit

—

Butterfield Plans 3 in Michigan
(Special to Exhibitors Herald)

NEW YORK, July 28.—William E. Atkinson, vice president and general

manager of Metro-Goldwyn-Mayer, has resigned from that organization to

become associated with Arthur H. Sawyer, Herbert Lubin and S. L. Rothafel,

in the motion picture theatre business.

Several weeks ago rumors were current that Mr. Atkinson had left Metro,
but this was denied and the statement given out that he had been in bad health

and had decided to take a lengthy vacation to get himself again in good physical

condition. In spite of this announcement the rumors continued and the official

announcement of his retirement from Metro occasioned no great surprise.

Has Keen Grasp of Exhibition, Distribution and Production
Mr. Atkinson was one of the prime movers in the affairs of Metro

Pictures Corporation for many years. Entering that organization years ago
as field representative, Atkinson’s executive abilities and keen grasp of details

of exhibition, production and distribution, rapidly carried him from one
important post to another, until he achieved the office of vice president and
general manager, which position he has held with Metro-Goldwyn-Mayer since

the merger of Metro and Goldwyn in May of last year.

Atkinson is credited with one of the
keenest visions in the industry, and his
decision to affiliate himself with the

Sawyer - Lubin -

Rothafel combi-
nation indicates
the importance
which he attaches
to the project of

a Roxy theatre
circuit in Greater
New York.

Upon his re-

turn to New
York, Mr. Atkin-
son made the fol-

lowing statement:
“On my return

to New York,
from an extended

vacation, Sawyer and Lubin invited
me to become associated with them
in their undertaking with Mr. Rothafel.
While I naturally regret severing a busi-
ness relationship which has lasted almost
11 years and which has been a source of
great pleasure to me, due to the excel-
lent men with whom I have been asso-
ciated, a careful study of the enormous
theater project planned for, influenced
me to tender my resignation as vice
president and general manager of the
Metro-Goldwyn Pictures Corporation. I

expect to take up my new work in

August.
“It is my sincere belief that the erec-

tion of the “Roxy” at 50th street and 7th
avenue, the world’s largest motion pic-
ture theater as the first link in the cir-

cuit of Roxy houses to be placed in care-
fully chosen locations in New York,
Brooklyn, and the Bronx, will revolu-
tionize motion picture theater history in

the outlying districts of New York, at
the same time bringing to the great host
of local screen followers the type of en-
tertainment which in some sections they
have long been denied.

Roxy to Have Wide Scope
“With Mr. Rothafel presiding as direc-

tor for this circuit of huge capacity
houses, his genius in matters of atmos-
phere, presentation and original enter-
tainment will be given a scope hereto-
fore impossible and never before at-

tempted by those who supplv diversion
to the motion picture going thousands.
“Plans for the erection of the “Roxy”

at 50th street and 7th avenue, are rapidly

being pushed, and we will have in our
hands this week the first architectural

sketches of Walter W. Ahlschlager, in-

ternationally famous specialist in the de-

signing of modern theatres.”

Grossman Goes East
for Theatre Financing

Edward Grossman has been appointed
New York representative by R. Levine
& Company, architects and theater finan-

ciers. This company, which has been
operating heretofore in the Middle West,
where it has eight de luxe houses under
construction, is expanding its field of

activity and will finance new theater
projects throughout the country.

It is reported that the company which
Grossman will represent at 723 Seventh
avenue, New York, has $20,000,000

available for the erection of houses.
Grossman is president of Epic Film

Attractions of Chicago. This firm, how-
ever, is now being dissolved.

Roxy Leaves Capitol;

Will Name No Successor
(Special to Exhibitors Herald)

NEW YORK, July 28.—S. L. (Roxy)
Rothafel, at his own request, was last

week released from his contract as

presentation manager of the Capitol

theater, the release becoming effective

last Saturday night. On Sunday night

Mr. Rothafel conducted his last broad-
casting program from the Capitol.

The announcement of Mr. Rotha-
fel’s retirement was made by Major
Edward Bowes, managing director of

the theatre, who also stated that no
successor to Rothafel will be appointed.
Major Bowes, who in association with
Messmore Kendall and others organized
and built the Capitol, and has been
managing director continuously ever
since, has assumed charge of every de-
tail connection with the operation of
the house, including program as well as

the radio activities.

Major Bowes states that the depar-
ture of Mr. Rothafel will make no
change in the operating staff of the
theatre, many of the members of which
have been in the employ of the insti-

tution since its opening in 1919.

The motion picture activities of Major
Bowes are widespread as he has been
a builder of theatres, a producer of pic-

( Continued on page 36)
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E W Y O R K .—Harry Reichenbach,
back from Europe, says it wasn’t the

presidential nomination of the A. M. P.
A. which brought him, as he came on the

Leviathan. . . . Russell Holman says he is

too busy writing Paramount advertising
and novelizing picture play stories to ac-
cept the job of secretary of the A. M. P.
A. . , . William Fox was in Washington
last week and a lot of dopesters immedi-
ately sold him the Harry Crandall chain
of theatres. . . . W. E. Atkinson has quit
Metro to join Roxy, et al., in the theatre
venture. . . . Artie Brilant, knickers and
all, is making his headquarters at the Friars
while getting ready to produce four fea-
ture pictures. . . . W. A. Lott, who has
charge of the First National print depart-
ment in London, is here to wise himself
up on how they handle them. . . . J. G.
Baclunann left last week for the Coast
to talk over production matters with Ben-
nie Schulberg. . . . Arthur H. Savoyer,
operated on last Tuesday, expects to be
out of the hospital and back at his office
this week. . . . Robert Horsley, after many
years, has quit his job as Vitagraph New
York exchange manager. . . . Dave Chat-
kin left last week on a tour of Educational
exchanges all over the country. . . . Har-
vey Day heard of Chatkin’s trip, got jeal-
ous and started one himself. . . . Harold
Franklin has incorporated the Paramount
Theatre Managers Training School, which
opens for business August 17. . . . David
Bader, trusty typewriter in one hand and
guessing school diploma in the other, de-
parted last week for Des Moines on a trip
for Universal. . . . Governor Al Smith
Writes Jerry Beatty that he has a projec-
tion machine in the gubernatorial mansion
at Albany and enjoys pictures. . . . Jerry
Beatty also has a correspondent named
Calvin Coolidge who thinks well of mo-
tion pictures. . . . Paul Gulick says Jerry
Beatty is so enthused over “Greater Movie
Season” that he is neglecting his golf. .

Tommy Meighan has gone to Ireland and
will tiy out his Pittsburgh Irish accent on
the natives. . . . M. J. Mints, of Thematic
Music Cue fame, who has been ill for the
past two weeks, is back on the job again

Loughborough agrees with Mark
Larkin that there is a pretty good show
running at the Globe theater. . . . Ben
Bernte, jazz orchestra conductor at the
Rivoli is rapidly becoming a motion pic-
ture fan and says he didn’t realize what
he d been missing. ... I. £. Chadwick,
oack from the Coast, will preside at the
next session of the independent motion
picture association. . . . John LeRoy John-
son, of Frank Lloyd Productions, is inNew York with a print of “Winds of

Greenland, of the
William Vogel organization, is back from
a survey of conditions abroad. . . . Ernie
Shipman, booster for Sun City, Fla., says
it is attractive enough to cause Louis J
Selznick to journey there to look it over.
• Lll Rockett, who has been pinch hit-
ting for John McCormick on the Coast, is
back in his own office next to Richard A
Rowland’s at First National.

. . . Jack
Lloyd, back from a couple of months in
Europe, likes the view from his office
window in the Longacre building.

. . . Tim
Leahy vacationing at Shelter Island, says
the golf there is good, which prompts Lou
Jacobson to inquire who is playing it.

—SPARGO.

Friends and employes bid Carl Laemmle and party bon voyaga as the
Universal president sets sail on his annual journey abroad. Among those
at the docks were Jack Kearns, E. H. Goldstein, Ned Depinet, Mike Stolzer
and Jules Levy. Miss Rosabelle and Carl, Jr., accompanied their father
on his European trip.

Mrs. William Fox christening the Curtiss airplane
which will be used exclusively by Fox Film Cor-
poration in gathering and distributing Fox News
pictures. The plane will do more than 100 miles
an hour.

Daniel Keefe,
new Fox director
who has made
“Shoes,” an O.
Henry story.

A boost for “Greater Movie Season” at the Christie studio. Christie
believes that “Greater Movie Season” should also be “Greater Laugh
,.eas°n with Christie comedies featuring Bobby Vernon, Walter HiersJimmy Adams Neal Burns, Bill Dooley, Jack Duffy, Eddie Baker and Bill
Irving. Ail aboard for the short feature.
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Pettijohn Blocks Effort for

Further Arbitration Debate
Hays Representative and Seider in Heated Battle at Weekly

Meeting of Associated Motion Picture Advertisers

—

Publicity Men Want More of It

(Special to Exhibitors Herald)

NEW YORK, July 28.—An impromptu debate between Joseph M.
Seider, president of the M. P. T. N. J. and also chairman of the contract

committee of the M. P. T. O. A. and Charles J. Pettijohn, of the Hays
office, came pretty near settling the merits of the uniform contract and The
Film Board of Trade arbitration, insofar as the members of the Associated

Motion Picture Advertisers are concerned.

The debate waxed warm while it lasted, and much to the chagrin of

many of the members, was brought to a sudden ending for lack of time.

The scene of the wordy battle was the weekly luncheon of the A. M. P. A.

at which event Seider was the guest of honor.

Changes Mind When Hays Officials Make Appearance

The exhibitor declared before the session that it was not his intention

to touch on the matter of the uniform contract or arbitration, but changed
his mind when Pettijohn, Courtland Smith and Jerome Beatty, all of the

Hays office, put in an unexpected appearance.

Consolidated Film
Industries Holding
Fellowship Meets

(Special to Exhibitors Herald)

NEW YORK, July 28.—Consolidated
Film Industries, Inc., has inaugurated a

series of get-together dinners which will

be held at regular intervals for the pur-

pose of promoting the spirit of cooperation

and good fellowship. The first of these

was held last week at Hotel Astor and
was attended by executives and heads of

departments.
A fascinating story of remarkable busi-

ness progress was enfolded and the achieve-

ments of this company during the first

year of its existence were summarized.
Starting but little over a year ago and
representing the consolidation of five

separately operated laboratories, the man-
agement of Consolidated has so unified and
coordinated the activities of these plants

that today a much larger business than the

total of all the separate plants before amal-
gamation is being handled with greater

efficiency.

The increase in the business being done
by Consolidated and its desire to turn out

the best quality product and give the ut-

most in service has led it to enlarge one
of its laboratories so that when it is

finished it will be equipped to handle more
film and to render a degree of laboratory
service never before thought possible.

This new laboratory when finished will

enable Consolidated to handle nearly three

times its present volume of business and
will be the last word in the scientific in-

ventions for a speedy handling of all kinds
of laboratory work under the most ideal

conditions.

Even further plans of expansion were
hinted at by H. J. Yates, the managing di-

rector.

Maj. Bowes Appoints
Gloria Gould Director

of Embassy Theatre
(Special to Exhibitors Herald)

NEW YORK, July 28.—When the Em-
bassy theatre opens here next month it will

be manned by women in every post. Gloria
Gould, daughter of George J. and Edith
Kingdon Gould and grand daughter of Jay
Gould, has signed a contract by which she
becomes managing director of this new
Metro-Goldwyn-Mayer theatre.

Miss Gould is the wife of Henry A.
Bishop, Jr., a broker. “Maj. Edward
Bowes agreed,” she said, “to turn over to

me the new Embassy theatre and to give
me carte blanche to do exactly as I wished
with this exclusive little playhouse. Ac-
cordingly I shall take him and his com-
pany at their word and the Embassy will

become an all woman’s theatre.”

Picture Title Changed
to Prevent Confusion
(Special to Exhibitors Herald)

NEW YORK, July 28.—Fox voluntarily

has decided to rename its production, “Part
Time Wives,” to prevent confusion with
“The Part Time Wife,” Gotham produc-
tion just completed, it was announced by
Saul Rogers, Fox counsel, after Budd
Rogers, vice president of Lumas Film Cor-
poration, which will release the Gotham
picture, had stated the Gotham title had
been advertised in the trade before the Fox
announcement of “Part Time Wives” and
that Gotham’s picture had the same title

as the original name of the story from
which it was made.

Seider made an interesting talk on ad-
vertising and publicity helps the A. M.
P. A. members could give the exhibitors,

especially the smaller ones, and pointed out
that what the theatre men wanted was
more publicity stories about the pictures

themselves and less about stars, players,

directors and company executives.

Later he described some of the wrongs
he declared the theatre owners suffer under
the arbitration system as now in vogue,
stating that in many instances it is im-
possible to get their grievances heard and
adjusted. After detailing several specific

cases, Seider concluded his address, and
looking over where Pettijohn and Smith
were sitting, .said:

And the Fireworks Started

“I shall be glad to answer any questions
on this subject that anybody cares to ask,”

and particular emphasis was laid on the

word “anybody.”
All knew of the challenge issued by Mr.

Seider to Will H. Hays to debate the

matter and also knew that nothing had
come of the challenge, so as the New Jer-

sey man flung the open defi at the Hays
representatives, everyone sat up and
looked for the fireworks which started

immediately.
Pettijohn, after announcing that he was

a member of the A. M. P. A. in good
standing, and that he spoke for himself
alone, questioned Seider along the lines of

who he was, what theatres he owned and
whether he personally had ever been im-
properly treated in the matter of the pur-

chase of films.

Seider fixed his status by stating that

he was interested in several theatres which
he did not name, but that he was president

of the Motion Picture Theatre owners of

New Jersey, and also an executive of the

Motion Picture Theatre Owners of

America, and that it would be impossible

for him to be either were he not a bona
fide theatre owner.

Reiterates “Arbitration Successful”
Pettijohn declared that arbitration was

working satisfactorily to 95 per cent of the

exhibitors of the country and named 31

cities where arbitration boards were func-

tioning.

Seider took issue with this statement
and pointed out that more than 600 ex-
hibitors in Milwaukee had endorsed a re-

port condemning arbitration as practiced.

He also stated that a number of suits had
been filed by exhibitors who were unable

to get justice through the arbitration.

Pettijohn stated that this was untrue and
Seider named four or five cases and de-

clared that the Hays office was afraid to

bring some of them to trial, naming as

one of these particularly the Samuelson
case of New Jersey.

“We’ll try it tomorrow morning,”
shouted Pettijohn.

“You know you won’t,” replied Seider.

“You’ll have it put off again, 'as you have

done before.”

Incidentally the Samuelson case will not

come to trial until the fall term of court.

Debate Becomes Acrimonious

During the course of the argument,

Charles Barrell, chairman, announced that

owing to the lack of time he was com-
pelled to shut off the debate, which was
growing acrimonious with Pettijohn at-

tempting to make it all a personal matter

with Seider, and the latter sticking closely

to the subject at issue.

One of the members finally secured the

floor long enough to offer a motion that

the whole debate be put over until the

next meeting day and that Seider and

Pettijohn be allowed all the time they de-

sired to settle the argument. To this

Seider readily agreed, and announced that

he had tried in every way to get together

with the Hays office to discuss, and finally

had issued the challenge to Hays to de-

bate, but had not been given the courtesy

of an answer.

Pettijohn declared an answer had been

sent to Seider, but the latter was insistent

that he had never received it. Pettijohn

blocked the effort of the A. M. P. A. mem-
ber for further debate next week by stat-

ing that he was a very busy man and

would not have time.

Canada to Have
Arbitration Clause

(Special to Exhibitors Herald)

TORONTO, ONT., July 28.—Distrib-
utors in Canada will have the new arbi-

tration clause included in their printed

forms of booking contract as outlined by

the Motion Picture Distributors & Ex-
hibitors of Canada by October 1, accord-

ing to formal announcement just made.

This clause in now effective in the

contracts of a number of leading film

exchanges in the Dominion and its full

force is now felt in those provinces

where Film Boards of Trade have been
( Continued on page 36 )
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Atkinson Is Leaving
Metro-Mayer to Join
Roxy in Theatre Chain

( Continued from page 33)

tures and has originated many innova-
tions in the presentation of produc-
tions. Major Bowes is also vice-presi-

dent of Metro-Goldwyn-Mayer.
Mr. Rothafel leaves the Capitol to

devote all of his time to the planning
of a circuit of six big motion picture
theatres, the first of which will be ready
for opening late next year and which
will be known as the “Roxy theatre”.
He plans on taking a two months Euro-
pean vacation before settling down to
his new work.

Paramount Acquires
Russell in Ottawa

(Special to Exhibitors Herald)

OTTAWA, ONT, July 28.—Famous
Players Canadian Corporation, Toronto,
has acquired the Russell theatre in Ottawa,
starting early this fall. This is the only
legitimate house in the Canadian capital

and its career has been quite tempestuous
during recent years. Famous Players will

operate it under a varying policy of pic-

tures, vaudeville and legitimate attractions.

This makes the third of the former Am-
brose Small theatres in Ontario which have
been recently acquired, the other two
being the Grand at London, Ont., and
the Grand at Kingston, Ont.

Robbins Theatres to

Merge with Famous
(Special to Exhibitors Herald)

SYRACUSE, N. Y„ July 28.—Nathan
Robbins, head of Robbins Enterprises, has
announced that a merger will be affected
between his company and Famous Players-
Lasky, with financing being done principally

through an exchange in stock.

In affecting the merger, New York State
Theatres, Inc., will be formed to operate
27 theatres in the state. Cities in which
the company will control theatres are

:

Utica, Syracuse, Yonkers, Poughkeepsie,
Newburgh, Schenectady, Lockport, Tona-
wanda, Watertown and other towns.

Paramount to Obtain
Farley Houses in East

(Special to Exhibitors Herald)

ALBANY, N. Y„ July 28.—The four the-

atres owned by W. W. Farley, of Albany,
and located in Schenectady, will be ab-
sorbed by Famous Players, according to an
announcement made by Mr. Farley. The
deal is one of the largest that has occurred
in this section of New York State in recent
months, and serves to confirm a persistent
rumor to the effect that Famous-Players
would secure an entering wedge in Schenec-
tady, either through acquiring houses, or
in the erection of a new theatre.

Mr. Farley will continue to own a certain

percentage of the holdings, according to

report. The houses were only recently
taken over by Mr. Farley when he bought
out the holdings of William Shirley, of
Schenectady, and William Rafferty, of
Syracuse. The houses are all downtown
affairs, and control the situation.

Frank Adds Three Theatres;
Will Operate 10 by January

(Special to Exhibitors Herald)

WATERLOO, IOWA, July 28.—
Frank Amusement Company, which ex-
pects to operate 10 theatres by January
1, has taken over the Isis at Cedar
Rapids, the Orpheum at Clinton and the
Grand at Oelwein, and has under option
three more houses in this state. The
company has operated the Plaza and

Rialto theatres here. The Plaza closes
Saturday for remodeling and redecorat-
ing, the seating capacity to be increased
from 760 to 1,250. The Orpheum seats

Recent Theatre
Activities of
Importance

During the last two or three months the
theatre field, has seen its most active period,
"with big circuits becoming more predom-
inant. The following is a brief review of
the more important activities :

Paramount acquires the California, Granada,
Imperial, Strand and Portola, all Rothchild
houses in San Francisco. Gets Regent, Wash-
ington, Wenona and Columbus in Bay City,
Mich. Associates with Arthur Lucas in opera-
tion of State and Superba in Raleigh, N. C.,
Ideal in Charlotte and Egyptian in Greenville.
Takes over houses in Western Ontaria ior-
merly operated by Theatrical Enterprises at
Chatham, Woodstock and St. Catharines. Gets
control of half a dozen theatres in Eastern
Canada formerly run by Trans-Canada Thea-
tres. Takes over Newman and Royal in Kansas
City. Purchases the Gordon chain in New Eng-
land for $12,000,000. Acquires Broadway in
Newburgh, N. Y., Vivian and Crystal in Day-
tona, Fla., and Rialto and Kettler in West
Palm Beach. Takes over the Allen in Mon-
treal. Reported negotiations pending for ac-
quisition of the Wilmer & Vincent houses in
Philadelphia, Harrisburgh, Altoona, Allentown,
Easton and Reading. Negoitations under way
for merger of Paramount and Balaban & Katz
interests.

* * *

Universal buys Alhambra at Milwaukee. An-
nounces plan to build $1,000,000 house in
Minneapolis. It is understood now, however-

,

that these plans may be dropped owing to a
change in booking conditions. Will build in
Omaha. Forms association with Schine circuit
of 38 houses. Schine chain takes over Liberty
at Herkimer, N. Y., and Gateway at Little
Falls, N. Y. Purchases 35 Hostettler theatres
in Middle West, Announces plan to build at
Hannibal, Mo.

• * *

Marcus Loew buys site for Norfolk, Va., theatre.
Gets Regent in Harrisburg, Pa. Louis B.
Mayer announces that Metro-Goldwyn-Mayer is

prepared to spend $25,000,000, on theatres in

cities where that company’s product is

threatened. Rumored company will erect Kansas
City theatre. Leases Temple in Birmingham.

• * *

Warner Brothers get two R. D. Craver houses
in Charlotte, one in Columbus and will manage
one in Winston-Salem. Also get two Warner
theatres in Lexington and Concord. Plan mam-
moth theatre for Hollywood. Rumor theatre is

planned at Kansas City. Will build $4,000,000
house in San Frncisco. Lease Orpheum in

Chicago. Buy interests of Dr. Lambach in

Clemmer & Lambach circuit in Spokane.

* * «

Balaban & Katz form an association with A. H.
Blank, operating houses in Iowa and Nebraska,
and with Lubliner & Trinz, operating 22 houses

in Chicago. Lynch Theatres joint L. & T.

chain. B. & K. affect association with Kunsky
in Detroit.

* * *

Butterfield Circuit takes over Consolidated thea-

tres in Grand Rapids, thus controlling town.

Gets Oakland at Pontiac. Leasing of Powers
theatre in Grand Rapids gives company a hold

in every city in the state outside of DetroiL
Acquires Martha Washington at Ypsilanti.

* * *

William Fox buys Ramish interest in West Coast

Theatres, Inc. Leases Tremont Temple in

Boston.
* * *

First National gets voting trust in West Coast

Theatres, Inc., with Sol Lesser and the Gore
brothers remaining in control of the circuit.

* * *

Fitzpatrick & McElroy building at Alpena,
Ludington and Three Rivers, Mich. Purchases
four Wallerstein houses in Michigan City in

association with Harry Katz, brother of Sam
Katz. F. & M. now operating in four states,

Michigan, Indiana, Illinois, and Wisconsin.

* * *

Other deals of interest: Golden State Realty
Corporation building six theatres in San Fran-
cisco. Finkelstein & Rubin buys. State at

Mankato, Minn. Jake Wells adds Fifth Street,

National and Broadway to Virginia chain.

Sawyer-Lubin-Rothafel announces plans for

chain of large theatres in New York City, the

first to be the - 6,000 seat Roxy.

1,100, the Grand 900, and the Isis, once
the leading theatre of the Hostettler cir-

cuit, has 700 capacity.
The Frank company, of which Alex-

ander Frank is president, began five

years ago.

Butterfield Busy on Plans
for 3 Michigan Theatres

(Special to Exhibitors Herald)

DETROIT, MICH., July 28.—Wreck-
ing crews are busy tearing down the city

hall at Owosso, Mich., to make way for

the new 1,200 seat Capitol theatre to be
operated by the Butterfield interests.

The ceremony of breaking ground will

be staged Saturday. Formal opening will

be in the Christmas season. Construc-
tion starts before fall on the new thea-

tre at Ann Arbor and the new Capitol
at Flint, both Butterfield projects.

Miles to Build 6 Theatres;
Each to Seat at Least 3,500

(Special to Exhibitors Herald)

DETROIT, MICH., July 8.—Six thea-

tres will be built by Charles H. Miles,

each seating at least 3,500, one a down-
town house going up at once. Miles says

the downtown house will be within hailing

distance of the Kunsky-Balaban & Katz
theatres and the others will be neighbor-
hood houses. Miles got first page space
in all the papers, with pictures, when
he made his announcement. He began
in 1910 in Detroit with what is now
known as the Miles theatre and now
operates the Regent and Ferry Field in

addition.

Pettijohn Blocks an
Effort for Continued
Debate on Arbitration

( Continued from page 35)

established, these having been organized
at Toronto, Ont., and Montreal, Que.

Disagreements to Be Submitted
Questions arising out of contracts,

service under contracts and payments
under contracts as between exhibitors

and exchanges are to be submitted to

the Board of Trade for arbitration and
certain rules are laid down whereby the
offending party is held liable to punish-
ment under penalty of discontinued serv-

ice until matters are settled according
to the board’s decision or, if the ex-

change is at fault, the privileges of the
Board of Trade are generally denied
to the exchange until the latter has made
recompense or settlement according to

the board’s judgment.
It is pointed out in the new contracts

that the provisions of arbitration are to

be construed according to the laws of

Ontario where there is a code of statutes

designed to provide for private arbitra-

tion of selling contracts. This code was
primarily intended for the use of grain
companies and growers but the provi-

sions therein are applicable in every
degree to disputes in any line of busi-
ness, it is stated.

Can Demand Payment
Provision is made in the film contract

arbitration clause for the Film Board of

Trade to demand a payment of from
$100 to $500 from an exhibitor who has
allegedly broken a contract, in behalf
of the distributor if the latter so desires
it, to cover possible loss or damages as
imposed by the board. If the exhibitor
refuses to make such payment, the dis-

tributor in question may within seven
days notify the exhibitor in writing that

further service to the exhibitor is dis-

continued. Any balance left over after

claims are settled is returnable to the
exhibitor.
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“Dollars for You! Take ’em
or Leave ’em,’’ Says Foster

Wisconsin Theatre Man Details a Plan Which Has Proved a

Money Maker for Him—Effective Tieup Has Won
Good Will—Club Women Cooperate

By TOM FOSTER
Star theatre, Stanley, Wis.

Four months ago the president of the Stanley, Wis., branch of the

General Federation of Women’s Clubs of America called and informed me
that she had received notice from the district chairman to appoint a film

committee of 12, whose duty it should be to work toward the betterment
of the moral tone of the feature film play.

Requests Meeting of Members of Film Committee

The committee was appointed with the understanding that it should be
a real active working committee. On its appointment I received notice of

the names of those on the committee and I at once called the chairman
and requested a meeting of the entire committee at my office the following
afternoon. This the chairman kindly arranged for me.

Skouras Declares 40c
Per Share Dividends

on Its Class B Stock
(Special to Exhibitors Herald)

ST. LOUIS, MO., July 28.—The board
of directors of Skouras Brothers Enter-

prises, Inc., has declared a dividend of

40 cents per share on its Class B stock

in addition to the regular quarterly

dividend of 75 cents per share of the

Class A issue. The dividends are payable
August 1 to stockholders of record July
25.

A report of the company’s business

for the three month period ended July

3, 1925, before deducting federal income
taxes but allowing for interest, deprecia-

tion and running expenses, shows a net

income of $67,214.50. For the first quar-

ter of the year the net earnings totaled

$58,979.17, bringing the total for the first

six months of the year to $126,193.67.

This is at the rate of $10.09 per share on
the 25,000 shares of A stock outstanding
or 3 2/3 times the dividend require-

ments.
The statement shows a liquid condi-

tion of $426,596.17 in quick assets to

meet current liabilities of $116,544.67,

leaving a working capital of $310,051.50.

The net worth as of July 3 was $2,111,-

159.44. The quick assets included $315,-

131.23 in cash.

Schenck Names Eddy
Director of Publicity
(Special to Exhibitors Herald)

HOLLYWOOD, July 28.—Don H. Eddy,
who has been named successor to the po-

sition held by Harry Brand, received his

training as a

newspaper man
from his father,

W. T. Eddy, re-

puted editor of
the East.

Eddy will be-

come director of
publicity for Jo-
seph M. Schenck
productions where
he will supervise
publicity for Nor-
ma and Constance
T a 1 m a d g e and
Buster Keaton, all

stars under the

Schenck banner.
He has long been a reporter and columnist
in Los Angeles.
Brand has been elevated to the post of

director of exploitation of United Artists.

Schines Plan District

Managers for Chain
(Special to Exhibitors Herald)

ALBANY, N. Y„ July 28.—The
Schine brothers, of Gloversville, N. Y.,
who have a circuit of about 65 thea-
tres, plan to have the chain controlled
by division managers who will have from
12 to 15 theatres under their direction
and who will be held responsible for
these houses, each of which will have
its local manager.

uDon Juan99
to Be Next

for John Barrymore
(Special to Exhibitors Herald)

NEW YORK, July 28.
—“Don Juan” has

been selected by Warner Brothers for John
Barrymore’s next picture. It will be a
costume picture.

At the meeting I placed before them
the following plan

:

That the committee meet at my office

once a month, and as it was impossible in

a small town for us to bring in every film

for a private advance showing for the com-
mittee, we should judge the features in

the following manner:
A synopsis of each feature for the com-

ing month should be read, and at the close
of the reading of each synopsis, exhibitor’s
reports, trade reviews and reports on the
feature from the big Chicago and New
York dailies were then gone over with the
result that at the close of the meeting the
committee had a very good idea of the
moral quality and worth of each feature
on the program for the coming month.
As a result of these meetings the following
notice appears in our house programs and
newspaper advertising

:

NOTICE
All pictures shown on dates marked with

a (*) have been endorsed by the women's
Club of Stanley as suitable amusement for
the entire family.

Some of my brother exhibitors having
read this article so far will say, “No dollars
in this.” My object in calling these meet-
ings was not a matter of dollars. With
the above notice appearing on my advertis-
ing no parent or minister can start a tirade
against my theatre and say I am showing
features unfit for children because the
Women’s Club are endorsing enough so
that every child can attend a show once or
twice a week. I got through with a vexing
problem and was happy.

Finds Unlooked for Results

But unlooked for results began to appear.
1. The community began to understand

through this committee that if a showman
makes a success he must cover a mass of
work putting in long hours, that the show
was operated at a big expense and must
have consideration if it was to exist, that
the showman was working for the good of
the community and best of all that the
theatre was their theatre for they were
assisting in its operation.

2. When the committee thinks there is

an extra worthy feature to be presented
they voluntarily send out word to members
of the club and give each lady 10 names
that she is to call upon, drawing their

attention to the feature to be presented.
Also the good features are announced at

the club meetings and schools.

3. A year ago the Women’s Club
financed and sponsored the Chautauqua sell-

ing $1,100 worth of tickets. This year with
the Chautauqua started, less than half that

amount has been sold. A meeting was
called to find the reason for the poor sale.

A member of the films committee made this

statement to the meeting that “the reason
for the poor sale is that we have just as

good a theatre here as there is anywhere,
and the people would sooner buy tickets

for the theatre than for the Chautauqua.”
One year ago the Women’s Club signed

the Chautauqua guarantee, nearly 100 per

cent. This year they will not sign it 5 per

cent and their husbands will back them up.

They know the theatre can fill a greater

mission than the Chautauqua, besides why
should they finance something to do busi-

ness against their theatre? The Chautauqua
issue for this year is dead in Stanley.

4.

Should the question of Sunday clos-

ing come up or some other question adverse

to the theatre there are over 100 ladies in

this town that are going to fight in behalf

of their theatre. All this in just four

months.
Dollars, just a few, thank you

!

New News Reel Will
Catch Film Luminaries

(Special to Exhibitors Herald)

LOS ANGELES, July 28—A new
news reel, which will have national dis-

tribution through Anchor film distribu-

tors, is announced this week by Morris
R. Schlank. This news reel is known
as the “Cinematters News” and is edited

by Betty Davis of the Los Angeles Record.

It is planned to release two reels a

month. William King who is associated

with Jimmy Starr is producing the

reels and like the Toonerville Trolley
they meet all trains coming into Los
Angeles and photograph arriving and
departing screen celebrities, as well as

other news items of interest on the

Coast.

McCabe, Prominent in

South, Dies at Home
(Special to Exhibitors Herald)

TARBORO, N. C., July 28.—Paul Mc-
Cabe died here last week following ill-

ness of four days. McCabe who was
recently elected vice president of the M.
P. T. O. of this state was a pioneer
exhibitor, and at the time of his death
was the owner of the Opera House here.

Because of his geniality and his promi-
nence in Southern theatre circles his

death was received as a blow to a multi-
tude of friends. He died at his home.

Andre Baraltier Signs
HOLLYWOOD. — Andre Baraltier, formerly

photographer with Metro-Goldwyn-Mayer, has
signed a contract with Embassy Pictures.
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Left to right: E. J. Smith, Eastern sales manager for Warner Brothers; George

H. Dumond, general manager of Warner theatres, and Herbert Elder, Southern

division manager.

(Special to Exhibitors Herald)

NEW YORK, July 28.—Sam E. Mor-
ris, general manager in charge of dis-

tribution for Warner Brothers, an-

nounces the following important appoint-

ments in his field force:

E. J. Smith becomes Eastern sales

manager with headquarters in New York.
Recently Smith has been Eastern district

manager for F. B. O.
Herbert Elder is the new Warner

southern division manager, with office in

Atlanta. He has been with Famous
Players-Lasky many years, occupying a

post in the home office recently.

George H. Dumond becomes general
manager of the theatres controlled by
the Warner organization. Recently he

THE president’s letter, written from
the summer white house at Swamp-

scott, Mass., declares that the progress
made by motion pictures “is an outstand-
ing achievement of the opening years of

this century.” The letter reads:
* * *

“My attention has been called to

the fact that you are taking the
twenty-ninth anniversary of the
moving picture industry as an oc-
casion to inaugurate a ‘Greater
Movie Season’ campaign. Such a

movement to emphasize the desir-

ability of worthy motion pictures
will be of real public value. The
progress that has been made both
in education and entertainment in

this tremendous enterprise is an
outstanding achievement of the

opening years of this century. I

congratulate you and wish you a

continuation of your success."
* * *

President Coolidge’s statement consti-

tutes a signal honor for the film industry

has been managing the State theatre,

Cleveland, and had charge of production
for all the Loew houses in that city.

H. O. Martin has been appointed man-
ager of Warner Brothers exchange in

Washington. He formerly was manager
of the United Artists and Pathe offices

in Chicago.
M. A. Hullings becomes branch mana-

ger at Los Angeles.
Nat Beier becomes manager of the

New York exchange. Mr. Beier was
named a few weeks ago to have charge
of New Jersey territory. In his new po-
sition he will continue to exercise super-
vision over that field. As New York
manager he succeeds Robert S. Horsley,
resigned.

since, with the exception of Red Cross
drives, no other national movement has re-

ceived such official endorsement from the

white house.
Consummating unanimous expressions of

good will by national executives, governors,

mayors, and heads of civic, industrial and
social organizations, the presidential com-
mendation establishes “Greater Movie Sea-
son” as a national occasion. According to

advices from all over the country, the in-

stantaneous effect has been to arouse and
focus public attention upon the screen in

a manner hitherto unknown, and to re-

double the cooperation which newspapers
and commerce generally have extended to

theatres during the campaign.
How enthusiastically the industry as a

whole has adopted the season is indicated

by the fact that whereas at the outset the

central organization attached to the Hays
office set 35 individual campaigns as its

objective, actually 121 drives are in vig-

orous operation. More than 1,000 cities and

towns, large and small, are embraced in

( Concluded on page 50)

24 Films Added
to Schedule of

First National
(Special to Exhibitors Herald)

NEW YORK, July 28.-—Since the spring

announcement made by First National of

its season’s product the company and its

allied producers have obtained rights to 24

pictures in addition to the list previously

announced.
One of these is a new picture for Rich-

ard Barthelmess, “The Beautiful City,”

already begun by Inspiration Pictures. The
first picture starring Leon Errol will be

“Clothes Make the Pirate,” a comedy
story.

Others to be added are: “The Sea Woman,”
“Joana,” “Mile. Modiste,’’ “The Dangerous Mrs.
Denham,” “The Savage,” “The Just Steward,”
"The Love Link,” “Puppets,” "Nazareth,” “Mis-
mates,” “Jail-Birds, Inc.,” “The Golden Mum-
my,” “The Crystal Cup,” "Tarnished Gold,” “The
Tidal Wave,” “Isles of Romance,” and “Memory
Lane.”

Actors Time Speeches
to Running of Picture

in 20 Coast Theatres
(Special to Exhibitors Herald)

SAN FRANCISCO, July 18.—What was
called the first actual linking of motion

pictures with the human voice over the

radio was effected when Norma Shearer

and Lew Cody synchronized their voices

to the film as they watched their own pic-

ture projected at the same time it was be-

ing shown in 20 West Coast theatres.

Edmund Goulding, director, starting at

12:30 p. m., completed 48 scenes by 6 p. m.

on three locations and two sets. The pic-

ture was cut and titled by 11 a. m. the

next day, when Miss Shearer and Cody
started for San Francisco by train. Prints

were rushed to the 20 theatres, where re-

ceiving sets, amplifiers and loud speakers

had been installed, while the actors went

to the studio in Loew’s Warfield theatre,

key theatre of the chain. They began talk-

ing into the microphone just as the pic-

ture started in all the theatres. KFI, KGW
and KDA also hooked into the stunt and

it was said that attendance increased 20

to 35 per cent.

Lew Cody and Norma Shearer play in

“A Slave of Fashion,” Metro-Goldwyn-
Mayer picture released August 23.

John E. Weier Dead;
Editor of Fox Folks

(Special to Exhibitors Herald)

NEW YORK, July 28.—Executives of

Fox Film Corporation are mourning the

loss of John E. Weier, editor of Fox
Folks, monthly magazine of the corpora-

tion, who died following a stroke of apo-

plexy in a tea room near his home in

Flushing. Weier was born in Beaver Falls,

N. Y., began newspaper training as a print-

er, became Washington correspondent for

the New York Herald, was park commis-

sioner of Queensborough and owner of

the Flushing Daily Times for 10 years be-

fore joining Fox. He died July 17.

Stroheim Plays Villain

for Constance Talmadge
(Special to Exhibitors Herald)

HOLLYWOOD, July 28.—Erich Von
Stroheim is to play the villain in Con-

stance Talmadge’s picture, “East of the

Setting Sun,” which he will direct. He is

now writing the adaptation and continuity

of the story. It is said his contract calls

for the starting of the production in two

months and completion by October 30 and

contains a “no waste” clause.

“Greater Movie” Drive of Real
Public Value: Coolidge

President Tells Hays That Progress Made in Motion Pictures Is an
Outstanding Achievement—Endorsement Is Signal Honor

(Special to Exhibitors Herald)

N EW YORK, Tulv 28.
—“Greater Movie Season” has the endorse-

ment of President Calvin Coolidge. In a letter to Will H. Hays,
president of the Motion Picture Producers and Distributors of

America, the chief executive declares that “Such a movement to empha-
size the desirability of worthy motion pictures will be of real public

value.”
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Douglas MacLean takes advantage of the opportunities for some new comedy twists in “Introduce Me,” his latest picture,
which has been released by Associated Exhibitors. Anne Cornwall, one of this year’s Wampas stars, is leading woman
for MacLean in this picture. George J. Crone directed the photoplay, made by MacLean s own producing organization.
Mountain climbing episodes and the scenery play a large part in the production. Raymond Cannon and Wade Boteler were
the authors. A1 Santell supervised.

Public Relations Branch of

Pathe Will Serve Exhibitors
New Department Created by Elmer Pearson With Miss Regge

Doran as Director—Formerly Held Similar Position

With West Coast Theatres in California

(Special to Exhibitors Herald)

NEW YORK, July 28.—Public relations, which has been an important factor

in building theatre patronage and good will, is to be incorporated in Pathe’s
service to exhibitors.

This was made known this week by Elmer Pearson, vice-president and gen-
eral manager of Pathe, who announced the creation of a department of public
relations with Miss Regge Doran in charge.

Was Director of Public Relations for West Coast
Miss Doran inaugurated this idea with West Coast Theatres in California,

where the public relations department was a highly successful factor in building
up good will as well as increased box office returns for the theatres.

Films Valued at

175 Millions Made
Last Fiscal Year

(Special to Exhibitors Herald)

HOLLYWOOD, July 28.—Hol-
lywood Chamber of Commerce fig-

ures show that during the fiscal

year, ending July 1, motion pic-

tures valued at $175,000,000 were
produced by nineteen studios and
250 producing companies here.

More than 12,000 were employed
during the twelve-month period in

the film industry with an annual
pay roll of $55,000,000.

Fox Files New Suit to

Guard Tom Mix Pictures
(Special to Exhibitors Herald)

NEW YORK, July 28.—A temporary re-

straining order has been issued in favor of
Fox Film Corporation, releasing Tom Mix
pictures, to prevent exhibition and adver-
tising of Art Mix Productions by the Co-
lonial theatre of Denver in a misleading
manner. Art Mix Productions, Inc., re-

cently was enjoined by a Calfornia court

from advertising in such a manner as to

create the impression that “Art Mix” is

a motion picture actor. A similar order
was obtained against William (Bill) Mix
Productions.

Harry Warner in East

;

Product Well on Way
(Special to Exhibitors Herald)

NEW YORK, July 28.—Harry M. War-
ner returned here from Hollywood last

week with the statement that great prog-
ress is being made on the Warner Broth-
ers product, and that the last of the War-
ner Forty will be out of the studios by
January 1. Mrs. Warner returned with
him.

Asher Reaches Coast
(Special to Exhibitors Herald)

HOLLYWOOD, July 28.—E. M. Asher
of Corinne Griffith productions, arrived
from the East, Saturday, where he signed
contracts with First National for more
Griffith productions.

According to Mr. Pearson, Pathe be-
lieves that it can go further in aiding ex-
hibitors by the type of personal contact
service than by
limiting the co-

operation merely
to the regularly

accepted forms of
publicity and ad-
vertising. The de-
partment of public

relations, although
a separate entity,

will work in close

co-operation with
t h e exploitation,

publicity and ad-
vertising depart-
ments, however.

In citing Miss
Doran’s work on the Pacific coast, Mr.
Pearson recalled one example of her work
which was especially beneficial to exhibi-

tors and motion pictures generally in the

state of California. In this instance, Miss
Doran so interested a prominent social

group in the real purpose of motion picture

entertainment that the entire body and its

state affiliations backed her work and adopt-
ed the excellent slogan, “Make the Best
Pictures Pay.”

Urges Support of Good Pictures

As the slogan suggests, the best way
to make pictures better is for patrons to

support the theatres showing the best
pictures and thus encourage the con-

tinued production of higher calibre films.

Miss Doran is a woman executive who
has had considerable experience in both the
theatrical and publishing worlds.
A native of Scotland, she expressed in-

terest in music and art at an early age.
She lived in the leading cities of Europe
where she continued her cultural education.
Then she came to America and entered
Barnard college of Columbia university.

Here she showed her aptitude for things
dramatic by acting in and directing under-
graduate plays. After graduation, as one
of the Washington Square Players and,
later as ingenue lead for Richard Bennett,
she gained the intimate knowledge of the
theatre which she is now putting to such
practical use.

Started as an Experiment
Miss Doran’s Public Relations’ activities

started while she was assistant managing
director of the Criterion theatre in Los
Angeles. As an experiment she quietly be-

gan her personal contact service and it

proved so successful that the theatre man-
agement placed her in charge of her own
department. Then, when the benefits of
this work became evident, she was in-

structed to extend her department to em-
brace the whole West Coast Theatres cir-

cuit.

Neely Edwards-Marguerite Snow
NEW YORK.—Neely Edwards, who has just

accepted a new contract with Universal, will sign
another kind at Christmas time when he marries
Marguerite Snow, back in pictures.
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“Don Q” Sets Summer Opening
Record in Heat Wave

Comfortable Theatre, Good Music and Plugging With Publicity

Helped Put Over Fairbanks Picture, Says Buckley

Harry D. Buckley, personal representative of Douglas Fairbanks and Mary Pickford,
is also a member of the board of directors of United Artists. He had charge of “The
Thief of Bagdad," and now is handling the Neiv York and Boston showings of Douglas
Fairbanks’ “Don Q,” one of the biggest box office successes ever made by Mr. Fairbanks.

In this article he tells hoiv “Don Q” was put over at the Globe theatre, New York, during
eight sizzling weeks.

By HARRY D. BUCKLEY

W HEN the cutting and titling of “Don Q” had been finished at the
Pickford-Fairbanks studios, it was generally agreed that this latest

Fairbanks production would prove a big success. The first problem
to dispose of was when to have the world’s premier showing. To go into
Broadway in September seemed the easiest way. No doubt then of tre-

mendous crowds and an indefinite run.

But the interests of exhibitors all over the country had to be considered,
as well as the success of the world’s premiere. They would want the picture
for early showings. The question then resolved into that of a summer
opening on Broadway!

SUCH a situation is not roseate to con-
template when one visualizes crowds

going to the beaches, to the country on
vacations—a general exodus from the city.

Mr. F a i rb a n k s

wanted a summer
showing. He said,

“Why not? If the

picture can stand
up it ought to be

able to do its bit

on Broadway in

summer as well as

winter. People
certainly need fun
and relaxation
more in the sum-
mer than they do
in the cool weath-
er. Let’s get a
cool, comfortable
theatre and go
ahead.”
So a deal was closed with the Globe

theatre for a run of eight weeks. This

seemed to be the best possible proposition,

for the Globe has a removable roof and

a splendid cooling system. Our opening

date was set for June 15.
Jfc * *

We knew we had good music, because

Mortimer Wilson, a composer of note, had
written the score on the lot and it was ar-

ranged that he should conduct an orchestra

of symphonic musicians for the Broadway
run. What of the prologue? It must have

something powerful that would strike the

keynote of the play. Here again Mr. Fair-

banks came to our rescue. An Australian

stock whip is used in the picture Fair-

banks thought the whip should form a

strong part of the prologue. He outlined

the act as it was put on at the Globey-

a scene in Spain, a Spanish dancer, a whip
expert, singing and dancing all welded into

a sort of operetta.

When we came on to New York our
plans were pretty well set. Norris Wilcox
was chosen as company manager and Mark
Larkin was brought to New York to handle

advertising, publicity and exploitation.
* * *

General publicity on the opening was
started one month in advance

;
billboards

went up seven days in advance and the

newspaper advertising campaign was begun
on the Wednesday before the Monday
opening. The first night was, of course,

a tremendous success. We worked con-

stantly to keep the human tidal wave
moving.

What amazed us was that the crowds
kept right on coming, even in the hottest

weather. There were 10 days when heat
records were broken. We did a capacity

business all through that spell. In fact, it

seemed as if the crowds came into the

theatre to laugh and forget the heat. This
is an astounding situation. It overturns
Broadway traditions.

Later on, if there were signs of a let up,

high pressure methods were applied. We
arranged a Spanish night, when standing
room was sold and there was a big pickup
in attendance for days afterward.
What is the answer? A star who now

is greater than he ever was; a production
that hits the public bull’s eye, and unceas-
ing work with the requirements of the box
office constantly in mind.

Eisner Turns “Flopping”
Theatre to Cash Maker
by 10c Summer Charge

(Special to Exhibitors Herald)

KANSAS CITY, MO., July 28.—Less
than a month ago Adolph Eisner, for-

mer president of the M. P. T. O., Kansas
City, assumed charge of the Circle the-

ater, suburban house which had been do-
ing a “flop” several months. Today Mr.
Eisner’s books will show a daily increase
over the previous day—and he hasn’t even
started his exploitation campaign. How
did he do it? Simple enough. A large sign

in front of the theatre, bearing the words,
“Summer Price 10 Cents,” started them
coming. The congenial smile of Mr. Eis-

ner made a staunch friend of virtually

every patron. But the price will remain
at 10 cents permanently.
“Why should I worry about charging 10

cents when my gross receipts show more
than the house formerly did at 15 cents?”
asked Mr. Eisner.

Inee Plans 14 Feature
Pictures for Season

(Special to Exhibitors Herald)

HOLLYWOOD, July 28.—Fourteen fea-
ture pictures will entail the program of the

John Ince Productions, Inc., for 1925-26.

A complete production unit has been or-

ganized and established in the California
Studios. Edward Benshoff has become
production manager. The first picture to

be made will be “The Perfect Crime.”

DEL LORD

T~\ EL LORD is a prolific comedy di-

rector. He gained that reputation

during his past two years with Mack Sen-
nett in which time he has turned out 32
comedies. His first Sennett comedy was
“Down to the Sea in Shoes.” Other of

his were “Galloping Bungalows,” “Skin-
ners in Silk,” and “Lizzies of the Field.”

His contract with Sennett expires within

two weeks

Rembusch, in Fighting
Togs Again, Launches

New Fight on Hays
(Special to Exhibitors Herald)

INDIANAPOLIS, IND., July 28. —
Sounding a new battlecall against the Hays
organization, Frank J. Rembusch is back
in the thick of exhibitor organization acti-

vities as new president of the M. P. T. O.
of Indiana. Issuing these warnings, “Buy
only what you need” and “Don’t sign long
contracts,” Rembusch declares

:

“Our battle is against the Hays organiza-
tion. They have an office and a paid secre-

tary and the film managers meet daily and
weekly for the purpose of taking your
profits and your theatre. One thing is

sure: Your opportunity to battle was
never better. Indiana is free from a lot of

the evils that other sections have. Let’s

keep it that way. At the same time we are

paying 30 or 40 per cent more for film

service than other sections of the same
population.

“When we again have a fair and open
film market, when Film Boards of Trade
and the arbitration committees are dis-

banded, we will again have good business

—

not before. We want the right to cancel

our pictures that are not suitable. If Mr.
Hays could hog tie the public as he has
hog tied the theatre owner, we might suc-

ceed. When we have to show a lot of

pictures that were promised to us as fea-

tures, but turned out to be lemons, then

just that long we can expect to do poor
business.”

Flinn Returns East
(Special to Exhibitors Herald)

HOLLYWOOD, July 28.—John C. Flinn,

vice president and general manager of Pro-
ducers Distributing Corporation, will re-

turn East this week following a two weeks’
inspection trip to the coast.
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Thomas C. Regan Starts

17 Acre Picture Plant
(Special to Exhibitors Herald)

HOLLYWOOD, July 28.—Work of
erecting studio buildings, executive offices

and a complete motion picture plant was
started today on a seventeen acre plot at

Uneeda Acres, Van Nuys, a suburb of

Hollywood. Thomas C. Regan is the pro-

ducer back of the new enterprise. He has
been 16 years in the business, for eight

years with Universal and at various peri-

ods with Fox, Goldwyn and Thomas Ince

companies. Work will start in two weeks
on the first of a series of six independent
productions, upon which it is planned to

spend $300,000.

Arrow Staff and Stars
Speak at Radio Party
(Special to Exhibitors Herald)

NEW YORK., July 28.—With W. E.

Shallenberger, president of Arrow Pic-

tures Corporation, Oscar Neufeld, presi-

dent of DeLuxe Film Company, Philadel-
phia, and Eli M. Orowitz directing the

stunt, a WIP radio party was staged in

Atlantic City with talks by Jane Novak,
star of “The Substitute Wife Niles
Welch of that picture and “Scandal
Street;” Louise Carter, Major Maurice
Campbell, producer-director; Ruby Blaine
and Dr. Shallenberger. A dinner followed.

DeSano9
s First Picture

for Schulherg Screened
(Special to Exhibitors Herald)

HOLLYWOOD, July 28.— Marcel De
Sano, given his first opportunity as a direc-

tor two months ago by B. P. Schulberg,
won acclaim recently when his first picture,

“The Girl Who Wouldn’t Work,” was pre-
viewed. Marguerite De La Motte and
Lionel Barrymore head the cast of this

Preferred picture. Forrest Stanley, Lilyan
Tashman and Henry B. Walthall also

appear.

Missouri Exhibitors
Fight for Sunday Shows

(Special to Exhibitors Herald)

ST. LOUIS, MO., July 28.—J. W.
Cotter of the Fourth Street theatre,

Moberly, Mo., is conducting a fight for
Sunday shows there while in Columbia,
Mo., Rex Barrett of the Cozy theater is

waging a drive there for Sunday open-
ings. An effort will be made to obtain
city ordinances permitting the shows.

Ban on <(Last Laugh"
Causes $25,000 Loss
(Special to Exhibitors Herald)

TORONTO, ONT., July 28.— The ban
put on “The Last Laugh” has cost the peo-
ple of the province here heavily according
to editorial comment of a local newspaper.
It is estimated that loss in booking reve-

nues amount to $25,000.

Jury for Mary Pickford
Kidnaping Trial Picked

(Special to Exhibitors Herald)

HOLLYWOOD, July 28.—The jury
has been chosen and the famous Pickford
kidnaping trial will be resumed Monday.
The state hopes to show the kidnaping
plot is of two years standing.

Leslie Fenton Signs
NEW YORK — Leslie Fenton, juvenile, has

signed a long term contract with Fox.

“Phantom” to Open Sept. 7;

Chains Book F. B. O. Output
Gotham Pictures to Play Schine Houses—Nine Detroit Theatres

Sign for Warner Product—Country’s Cinemas Lining

Up for Lloyd’s Latest “The Freshman”
(Special to Exhibitors Herald)

NEW YORK, July 28.—The booking market continued unusually active

last week, the companies reporting, in some instances, 100 per cent

sales on their product.

Of particular interest to the trade was Universal’s announcement that

“The Phantom of the Opera,” its spectacular adaptation of Gaston Leroux’s

mystery romance, would open at the Astor theatre here on September 7. Elab-

orate preparations are being made for this Eastern premiere.

Noted Musical Director to Arrange Score

Gustav Hindrichs, noted musical director, has been engaged to prepare

the score for the Astor presentation. “The Phantom,” which stars Lon Cha-
ney, with Mary Philbin and Norman Kerry as featured players, will not be

roadshowed. It is the plan of Universal to release it to the theatre men early

in the fall.

An exploitation campaign is being
planned which, Universal believes, will sur-

pass any of its previous efforts in this

direction.

Three Circuits Book
F. B. O.’s Entire Output

Film Booking Offices reports the closing

of three prize contracts last week. Each
calls for the company’s entire product.

These bookings follow:
Goldstein Brothers Amusement Company of

Springfield, Mass., has booked F. B. O.’s entire

array for all its theatres, including the Strand
at Holyoke, Strand at Westfield, Plaza at North
Hampton, Strand at Palmer, Palace at Pittsfield

and Casino at Ware.
Piedmont Amusement Company of North Caro-

lina, has contracted with the producing and dis-

tributing company for the entire 1925-26 program
to play the circuit in South Carolina, including the

Rialto, Rock Hills; Strand, Gaffney; Dreamland,
Chester; Rialto, Union; Princess, Laurens; and
Imperial, Newbury.
The Schoenstadt circuit, Chicago, has booked

the program for the Boulevard, Halfield, Brighton
Park, Archer and Atlantic theatres, Chicago.

Gotham Pictures to

Play Schine Chain
No less active is the independent market,

Charles Goetz announcing that he has

closed with the Schine circuit, whereby
Sam Sax’s 12 Gotham productions will be

shown in 17 towns controlled by this chain.

The towns included are

:

Oswego, Lockport, Geneva, Corning, Carthage,
Bath, Penn Yan, Canandaigua, Salamanca, Me-
dina, Auburn, Norwich, Cobleshill, Dolgeville,

Oneonta, Gloversville and Herkimer.
The contracts for these towns cover the follow-

ing subjects: “The Overland Limited,” “The
Police Patrol,” “A Little Girl in a Big City,” “His
Master’s Voice,” “The Part Time Wife,” “Racing
Blood,” “The Shadow on the Wall,” “Hearts and
Spangles,” “The Sign of the Claw,” “One of the

Bravest,” “The Forest of Destiny” and “The
Speed Limit.”

Pathe Reports on
Lloyd’s New Comedy
Pathe reports an imposing lineup of the-

atres which will play Harold Lloyd’s “The
Freshman,” on its national release date,

September 20. Among the houses are:

The Liberty, State and Blackstone in Pittsburgh

;

Palace, Toledo; New Grand Central, Capitol, West
End Lyric and Skydome in St. Louis; University,

Norman, Oklahoma; 'Apollo, Indianapolis; Ameri-

can, Terre Haute, Indiana; Martini, Key and
Dixie, Galveston, Texas; Empress, Rochester,

Minnesota; the Fabian houses in Newark, Pater-

son, Passaic, Elizabeth and Ridgewood, New Jer-

sey, and the Grand, Northfield, Minnesota.
Other theatres listed for early showing of “The

Freshman” are the West Coast Theatres circuit

in California; Butterfield Circuit in Michigan, em-
bracing Lansing, Port Huron, Kalamazoo, Grand
Rapids, Ionia, Ypsilanti and Ann Arbor; Or-

pheum, Ottawa, Illinois; Wellmont, Montclair,

N. J., Arcade, Princeton, N. J.; Rialto, Butte,

Montana; Strand, Waco, Texas; Yale, Clebourne,

Texas; Bell, Temple, Texas; Sun, Faribault, Min-
nesota; Opera House, Winona, Minnesota; Bijou,
Huron, South Dakota; Peoples, Crosby, Minne-
sota; Grand, Bemidji, Minnesota; Grand, North-
field, Minnesota.

“Kivalina of the Ice Lands,” Earl Rossman’s
romance of the Far North which Pathe is dis-

tributing, opens at the Rialto theatre in Washing-
ton, D. C., on August 9.

“Black Cyclone,” the Pathe feature with Rex,
Hal Roach’s wild horse star, has been booked
for the entire West Coast Theatres circuit. On
August 8, the picture opens at the Alhambra in
Milwaukee. In Portland, Ore., the Rex picture
scored so heavily, the Columbia theatre held the
film over for a second week.

“Play Ball,” the current Pathe serial, continues
to win first run bookings in the finest playhouses
of the country. The Scollay Square Olympia thea-
tre, Boston, has just booked the baseball serial.

The Grand in Steubenville, O., which was won
over into the serial fold by “Into the Net,” has
just booked “Play Ball.” The State Street thea-
tre in Trenton, N. J., one of the three big down-
town first run houses, is another “Play Ball”
booking just closed.

Warner Product Is

Going 100 Per Cent
Nine theatres in Detroit, the Rialto,

Boulevard, Rivola, Delthe, Maxine, Your,
Grosse Pointe Park, Dawn and Rialto,

Wyandotte, have contracted for Warner
Brothers 40. In addition, Warner pictures

have had these play dates in Detroit

:

Starting July 19, there were six Warner first

runs in Detroit. In that week “Kiss Me Again”
played the Adams, and “The Unknown Lover”
the Colonial. During the week of July 26, “The
Man Without a Conscience” was the attraction at

the Adams, “Steele of the Royal Mounted” at the
Colonial, “Bridge of Sighs” at the Fox Washing-
ton, and “Tracked in the Snow Country” at the
Strand. “The Grocery Clerk,” one of the Larry
Semon two reel reissues, opened at the Fox Wash-
ington July 26 for a week’s run.
Warner Brothers also is supplying the attrac-

tions for two theatres on Broadway, New York,
this week. “Tracked in the Snow Country,” the
Rin-Tin-Tin Special, was held over for a second
week at the Piccadilly. “The Ranger of the Big
Pines,” with Kenneth Harlan, has been the attrac-
tion at the Rialto theatre. Another Warner run
on Broadway, starting in August, will be that of
“The Love Hour,” which opens at the Rialto,
August 30. “Kiss Me Again” will go into the
Piccadilly August 1.

Brown Tours Mid-West
(Special to Exhibitors Herald)

NEW YORK, July 28.—Colvin W. Brown,
vice president of Film Booking Offices in

charge of distribution, left July 24 for a
tour of Chicago, Minneapolis and Detroit
exchanges.

Rosemary Davies in West
(Special to Exhibitors Herald)

LOS ANGELES, CAL., July 28.—Rose-
mary Davies, sister of Marion Davies, is

on her way here to decide between two
offers of motion picture producers.
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Lesser Has Priority Right on
F. P.-L. and F. N. Films

Seeks Similar Contracts With Metro and United Artists, He Tells

State Commission During Hearing on Bond Issue

By RAY MURRAY

H OLLYWOOD, July 28.—In the hearing of the application of West
Coast Theatres, Inc., before the state corporation fund on an appli-

cation to issue $1,500,000 in bonds, it was revealed that West Coast
has interests far reaching in the motion picture and theatrical field.

COL LESSER, secretary of the com-
pany revealed the company’s priority

right to show first run pictures of the big
producing companies. He testified West
Coast owns 779 shares of stock in Associ-
ated First National Pictures, which gives
the theatre combine a preferential right to

show all First National pictures. He also

stated West Coast has a contract with
Famous Players-Lasky which will run 10

years for first run showings on Paramount
pictures. A similar contract will be ef-

fected with Metro-Goldwyn-Mayer within
a few weeks. Negotiations are under way
for a similar contract with United Artists,

he said.

David M. Croft, treasurer of the com-
pany, stated West Coast owns 50 per cent
of the stock in Boulevard Theatres Cor-
poration, which owns and operates Grau-
man’s Egyptian theatre. The company’s
net profit from this holding last year
amounted to $77,204.00, it was said. Net
profit from Loew’s State theatre here and
the Warfield in San Francisco last year
was $176,000.

Besides these theatre interests, Treasurer
Croft testified that nearly a score of hold-
ings in motion picture equipment, distribut-

ing and other companies brought West
Coast a 100 per cent dividend annually in

most cases. These holdings, he stated,

amount to approximately $7,000,000.

The hearing on West Coast’s application

will be continued August 3.
* * *

Bebe Daniels, popular Famous Players-
Lasky star, arrived here from New York
last Wednesday accompanied by her mother
and grandmother. Scores of friends were
at the station to greet her. She will make
one picture here, “Martinique,” and will

then return to the Long Island studio.
* * *

Warner Brothers has lent Jesse J. Gold-
burg, one of its contract actresses, Alice
Calhoun, who will have the leading femi-
nine role in “Lightning Strikes.”

* * *

Colleen Moore started work yesterday on
“We Moderns,” the Israel Zangwill story
for First National.

* * *

Mack Sennett has the youngest actress
in Hollywood fulfillng a real contract in

the person of Mary Ann Jackson. She is

just 2 years old and will toddle through
comedies for the next few years. Mary
Ann is a sister of “Peaches” Jackson, child
actress.

* * *

Patsy Ruth Miller has received a flat-

tering offer to star in a New York stage
production which will open on Broadway
in September, but her present long-term
contract with Warner Brothers prevents
her from accepting it.

* * *

Lige Conley, the Hal Roach comedian,
has asked the court to change his real

name, which is Elijah Crommie, to the

stage name. Lige says Elijah is no handle
for a picture actor.

* * *

Thomas O’Brien, general sales manager
of Red Seal Pictures Corporation, has
closed a contract through Frank L. New-
man for the Famous Players houses and
also with Joe Goldburg, booker for West
Coast Theatres, for the showing of their

new short featurettes in the larger motion
picture theatres of the Pacific Coast. The
first of the new five-reel features is “Evo-
lution,” which opens Saturday at the Rialto

theatre.
* * *

Character Actress Dies

Funeral services for Ferdinand Earle III

were held last Thursday at Forest Lawn
cemetery. . The boy, aged 10, was the

youngest of four sons of Ferdinand Earle,

picture producer and director.
* * *

Schenck to Lead Parade

On Friday, July 31, a mammoth film pa-
rade will usher in “Greater Movie Season.”
Mayor Cryer and Joseph M. Schenck,
grand marshall, will lead the procession.
Among the studios who have entered floats are

the Hal Roach, with “Our Gang’’ and a unique
train of cars, used recently in the Shriners’
Parade ; Warner Brothers with a float carrying
a portable broadcasting station ; Douglas Fair-
banks with a “Don Q” float; Mary Pickford and
her “Little Annie Rooney” float; Jack White and
a host of bathing girls ; Metro-Goldwn-Mayer with
the “Ben Hur” chariots and two floats ; Christie
studios with Walter Hiers, Bobby Vernon, Jimmy
Adams, Billy Dooley and Duane Thomson in per-
son ; Universal with a float and autos containing
principal stars of its organization ; Fox will have
Buck Jones in Wild West regalia, mounted on a
bucking broncho, leading a float containing its

various stars : Cecil B. de Mille’s entry is listed

as one of the surprises of the week ; First

National will have a bevy of screen stars. Famous
Players and F. B. O. are to announce their entries

tomorrow.
* * *

Sam Sax, president and general manager
of Lumas Film Corporation, distributors of

Gotham Productions, is here from New
York on a semi-annual tour of branch
exchanges. He is making his headquarters

at the Hollywood studios.

Death claimed another well known char-

acter actress last Wednesday in Mrs.
Charles G. Craig, aged 56, who succumbed
after a brief illness at Hillview apartments
on Hollywood boulevard.

* * *

Wanda Hawley, who starred in Realart
Pictures, and A. Stewart Wilkinson, former
manager of Embassy Pictures Corporation,

were married this week.
% * *

A new film company to star Dorothy
Dean, to be known as W. H. Neff Pro-
ductions, has been formed. Six pictures

will be made this season. W. H. Neff is

president and Lloyd Robinson, manager.
* * *

Tom Mix has moved Mixville from Glen-
dale boulevard to Burbank, and has taken
a three-year lease on 40 acres of land at

Verdugo avenue and Hollywood way. The
127 head of horses, 10 oxen, 200 chickens,

25 goats, and other stock from Mixville

were moved to the new location last week.

When Mix bought the property on Glen-

dale boulevard, several years ago, he paid

$9,000 for the nine acres. The property

has increased in value many fold, and had
become too valuable to hold as a location

site for his new pictures.
* * *

Fish-Schurman Corporation, sole dis-

tributors of Goerz motion picture raw

Pennsylvania Censors Bar
Zulu Dance for Prince

(Special to Exhibitors Herald)

PHILADELPHIA, Pa., July 28.

—When the native British sub-
jects of Zululand gathered their
most attractive dancing girls and
gave a grand fete for the Prince of
Wales, Dave took a few fancy
steps himself, but when the Penn-
sylvania State Board of Censors
saw the International Newsreel
pictures of the party they pointed
to their rule prohibiting in Penn-
sylvania “of closeups and near
views of native women, nude from
the waist up.” The pictures, un-
deleted, have been shown in Lon-
don and there has been no pro-
test from any other part of the
United States.

International Newsreel, how-
ever, has ordered elimination of
all such scenes from every print
used in this state.

stock, have moved into more spacious
offices and warehouses at 1050 Cahuenga
avenue.

^ % sfc

Victor M. Shapiro, New York publicity

representative of the Samuel Goldwyn or-

ganization, arrived yesterday from the

East. While in Hollywood he will assist

in preparation of plans for the exploita-

tion of George Fitzmaurice’s screen version

of “The Dark Angel,” to be released by
First National, and of Samuel Goldwyn’s
“Stella Dallas,” directed by Henry King,
which will be distributed by United Artists.

* * *

At the last meeting of the Wampas the

resignation of Harry Brand, president, was
acted upon and Tom Engler, vice president,

succeeded him.

Kramer Quits Universal
to Join Lubliner & Trinz
Louis P. Kramer, publicity chairman for

Chicago’s “Greater Movie Season,” has
left Universal to accept a position as di-

rector of public-

ity and advertising

for Lubliner &
Trinz, and will

have charge of

exploitation for
the more than 25

houses.
Kramer’s activi-

ties in motion pic-

tures include the

s u p e r v i s ion of

Mrs. Wallace
Reid’s p e r s o n al

appearance tours

with her pictures,

“Human Wreck-
age” and “Broken
Laws.” He was Eastern representative for

the late Thomas H. Ince and previously
general press representative for F. B. O.
His new duties start August 1.

Gilbert Roland Signs
To Play for Schulberg

(Special to Exhibitors Herald)

NEW YORK, July 28.—Gilbert Roland,
juvenile leading man and in pictures less

than two years, has just signed a longtime

contract with B. P. Schulberg. Roland’s
name, formerly Luis Alonzo was changed
by Schulberg. Roland gained his first

screen recognition as a matador in “The
Siren of Seville” and played a similar role

in “The Spaniard.”
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Stories Told

by

the Camera

John S. Robertson (right), director, has just landed

in Europe to film “Queen Calafia” as the first to be

made by Robertson-Meador Productions, just formed

with J. E. D. Meador, head of Trucraft Pictures, Inc.

Other Ibanez pictures will follow.

Elinor Glyn, who is supervising the screening of her own novels

for Metro-Goldwyn-Mayer, sees big days ahead for Leonie Lester

and Coralie Crumplin, her latest “finds,” now appearing in “Four
Flaming Days.” Jack Conway is directing. Conrad Nagel and
Eleanor Boardman have featured roles.

Lewis Stone, who has just appeared in “What Fools

Men” (formerly called “Joseph Greer and His

Daughter”), has signed with First National. Left to

right: A1 Rockett, representing F-N; Mr. Stone; Freddie

Fralick, his business manager.

Excavators and wrecking crews have already begun to prepare

the ground for Famous Players-Lasky’s new theatre and office

building at Times Square, New York City. The Putnam build-

ing (on the right) is to give way to the new structure, the entire

operation starting in 60 days.
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Ruth Roland’s “Where
the Worst Begins” will

be released soon by
Truart Films Corpora-
tion.

William J. Craft has
signed with Indepen-
dent Pictures to direct

Bob Custer in F. B. O.
productions.

Oh fireman, save me che-ild! The “child,” Jimmie Adams, seems to be doing a pretty good
job of saving himself. Jimmie has a way of getting up in the world and he’ll foil ’em yet, or
that seated gentleman pointing his finger will pronounce directorial phrases that will blister the
paint. Adams is finishing the first of the Jimmie Adams comedy series for Educational at the
Christie studio.

Dorothy Gulliver, 18-year-old Salt Lake City,

Utah girl, won the “See America First” contest

there and now is at Universal City appearing in

a picture in which Norman Kerry has the featured
part.

Delegates to the convention of the American Seed Trade Association
in Los Angeles said a basketful when Mary Pickford was presented
with this huge bower of Mary Pickford sweet peas, new variety named
for her by Lester L. Morse, the grower. Miss Pickford is making
“Scraps” for United Artists.

Henry B. Walthall (left) and Lionel Barrymore,
have just had a reunion as featured players in

B. P. Schulberg’s Preferred picture, “The Girl

Who Wouldn’t Work,” newly completed. They
were in the original Biograph stock company.
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A department store, with notion counters and what not, sprang up in the Christie studio at

Hollywood to provide a setting for one of the Bobby Vernon comedies which are released by
Educational. Even the balcony with its wrapping department and cashier’s desk was built to

make the atmosphere complete. The director (in the foreground below the cameras) has a real

job shouting across that expanse of lamps, dress goods and parasols.

Louis J. Gasnier made
“Parisian Love,” re-

leased July 27 by B. P.

Schulberg as the first

Preferred.

The slot machines couldn’t make money on this

trio unless they’d back up to them. Joe Rock
has signed with F. B. O. to direct them in come-
dies. Left to right: Bill Ross, Frand Alexander
and Hilliard Karr.

Doris Anderson (left) and Nell Martin are the
scenarist and author of “The Adventures of

Maisie,” which F. B. O. now is bringing to the
screen. Larry Kent, under a new contract, and
Alberta Vaughn will star.

Alice Terry, in Italy making “Mare Nostrum” for Metro-Goldwyn-
Mayer, got a lot of fun feeding the San Marco pigeons in Venice.
Her best thrill, however, came when she and Rex Ingram (her
husband) and Antonio Moreno witnessed a battle between two octopi

in the aquarium at Naples.
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Norman Kerry, who is just starting a featured
role in Universal’s “On the Frontier,” went
into training but the ball seems bound for

the border despite Kerry’s best efforts to

catch it.

If there were no other evidence of how well June Mathis is known in the

picture industry this array of flowers, sent the First National writer on her
recent birthday, attests her popularity. Kurt Rehfeld, her latest discovery,
is directing “The Viennese Medley,” featuring Anna Q. Nilsson, Conway
Tearle, May Allison.

Evelyn Brent, who is just starting “The Three Wise Crooks” for

F. B. O., had her own circus with Ralph Ince, director of her last

picture, “Lady Robinhood.” Director and star did some “Wild-
westing” and Bosco the Jersey didn’t mind, but they kept a healthy
distance from those horns.

Rudolph Valentino, now making “The Lone
Eagle” for United Artists, gave a reception in

Los Angeles in honor of Frederico Beltram-

Masses, court painter of Spain, when he visited

Hollywood. Vilma Banky is featured.
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“Greater Movie Season,” being observed throughout August, has the
active support of the stars, too. Barbara Bedford and Hugh Allen, Ffrst

National players, are giving the campaign a boost out in Hollywood.
Miss Bedford has just completed her role in “What Fools Men,” from
“Joseph Greer and His Daughter.”

Yola D’Avril, French dancer, has just joined

the Christie studio stock company and is in

the first comedy of the new Bobby Vernon
series which will be released by Educational.
The comedy is near completion.

Gifts are still coming to Jackie Coogan for his

relief work for Near East orphans. E. H.
Emmons, Los Angeles, is director of relief.

Jackie is making “Old Clothes” for Metro-
Goldwyn-Mayer.

The troupe hatched an awful surprise, played tricks with their wan-
dering eyes. Note Billy’s depression. They copped his expression

and stole his mustachio disguise. Billy Bevan (seated), Sennett come-
dian for Pathe, is aped by (1 to r) Del Lord, director; Thelma Parr;
Andy Clyde and Jeff Moffitt, gag man.
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Mixing Mix’s in Westerns Will
Not Win Public Approval

This Is View of Vigilance Committee in Commenting Upon Anything

Which Savors of Misleading Advertising

(Special to Exhibitors Herald)

N EW YORK, July 28.—The National Vigilance Committee of

Associated Advertising Clubs of the World, is evidently keeping
close watch on anything that savors of wrongful or misleading

advertising in the film industry. It’s latest “Trade Service Bulletin”,

issued under date of July 9, contains the following:
<< 'T' HE motion picture exhibitor whose

-*• patrons are partial to westerns is

confronted with a curious trade develop-
ment.
“Tom Mix has developed, over a

period of several years, a considerable
stellar reputation in his field. Recently
there appeared on the horizon a produc-
ing unit styled ‘Art Mix Productions’,
also making Westerns with a principal

actor, costumed as Tom Mix usually
appearing on the screen, riding a horse
which, by many who do not know horse-
flesh intimately, might easily be mis-
taken for Tony. Now comes the ‘Wil-
liam (Bill) Mix Productions’, also pro-
ducing Westerns. Who’s next? Shall
we have ‘Richard (Dick) Mix Produc-
tions’ and ‘Henry (Harry) Mix Pro-
ductions’ also?

* * *

“Apparently it isn’t necessary to act
to get into this game. Such conscien-
tious stars as G. M. Anderson, William
S. Hart, Tom Mix, and Hoot Gibson
seem to have labored quite unneces-
sarily. All that is needed, judging from
these ventures, is a last name identical
with that of a star who has already
created a reputation. In the Art Mix
Productions a hard-riding lad named
Kesterson does the heavy work and
draws the small type while the name of
Art Mix looms with stellar prominence.
In the William (Bill) Mix Productions,
one Dick Carter, not William (Bill)

Mix, occupies the principal saddle, only
to have his name subordinated in the
advertising. None of these producing
Mix’s, according to Tom Mix, are near
enough relatives to be known to him.
“The experienced exhibitor knows

that these pictures, like any other
Westerns, must succeed or fail on their
own merits. He knows that all this
‘Mixing’ cannot put across Westerns
which would not go over just as well
under any other name; and that if the
public be led to believe by such adver-
tising that these are Tom Mix pictures,
or that any of these Mix’s are related to,
or like, Tom Mix, that the exhibitor who
screens them will be the goat. He
knows that theatre patrons’ opinion of
such advertising is analogous to his own
irritation at advertisements of M. F.
Waterman Fountain Pens, Art Hoover
Suction Sweepers, or William (Bill)
Underwood Typewriters.
“Knowing the importance of good

will in the successful operation of a
picture theatre, as in all other business,
the intelligent exhibitor is less interested
in the recent injunctions of the superior
court for the county of Los Angeles
against the advertising methods of the
Art Mix Company and the Bill Mix
Company than in the importance of con-
vincing his patrons that they will find
upon his screen only and exactly what
his lobby display heralds and newspaper
copy lead them to expect.

* * *

“A recent decree by the U. S. district
court for the southern district of Cali-
fornia deals so vigorously with the

advertising of the William (Bill) Mix
Productions, however, that a momentary
consideration of some of its features is

worth while. After providing specifi-

cally and exactly how posters, placards,

screen titles and billboard paper, shall

be worded ‘and not otherwise’, it further

provides that the name of the film

advertised shall be three times the size

of the words ‘William (Bill) Mix Pro-
ductions, Inc.’ and the name of the

feature performer, if any, shall be twice
the size, size being applied not only as

to height of type, but also as to con-
sistency, thickness, boldness and promi-
nence. Defendant is further ordered to

label all photographs of a male per-

former featured in such exploitation with
his own name in readable type. If any
of the old advertising material of this

defendant is to be employed, it shall be
imprinted prominently with the words
‘not connected with any other producer
or performer of similar name’. The
attitude of the federal court is based
upon the reputation of the common law.

It also reflects what every intelligent

exhibitor knows to be the public interest.

“Exhibitors of Tom Mix pictures will

be interested in knowing, moreover, that

the California court which enjoined the
imitators of this popular western star is

further assisting them to retain the con-
fidence of their patrons by fining in a
contempt proceeding the Art Mix com-
pany and its manager for a violation
of the decree.”

Educational Obtains
Pictures of Hutt9

s

Expedition in Borneo
(Special to Exhibitors Herald)

NEW YORK, July 28.—Out of many
thousands of feet of film made during a

two-year scientific expedition into Borneo
the most exceptional shots have been
chosen for a two-reel special to be re-

leased soon by Educational Film Ex-
changes, Inc., under the title “Wild Beasts
of Borneo.”
Tragedy and comedy enacted by jungle

beasts of the practically unexplored in-

terior of the island and photographed at

close range by Lou C. Hutt, well known
Pacific Coast cameraman, make up this

extraordinary short subject.

The expedition headed by Mr. Hutt, on
which he was accompanied by his wife,

went into the territory of the savage
pygmies and through jungles infested with
animals and reptiles that made traveling

perilous. The pictures made by the expe-
dition were originally made into a five reel

feature, which has recently made a great

hit in a number of theatres in and around
San Francisco, including the New Mission.
New Filmore and Loew’s Warfield.

DeMille Signs Expert
NEW YORK.—Cecil B. DeMille has added

Paul G. Sprunck, former technical director for
Famous, to his studio staff as special technical
expert.

Re-Takes

Sad News—Prepare to Weep
T ACK DEMPSEY says he’s through with

J films. He’s not going to star in any
more films—“not for the present at least.”

* * *

Big Event
By the way, are you all set for “Greater

Movie Season?” Get your tickets early

—

and often—and take the kiddies. You may
have an awful time coaxing ’em to go, but
by a little gentle persuasion it can be done.

* * *

Folks We Like to Meet

Bebe Daniels. A regular. Bebe doesn’t
try to high-hat yuh or make you stand on
a chair to shake hands. Nothing upstage
about Bebe, and we’re for her.

* * *

Too Touchy

Some wives are awfully touchy. For in-

stance a Los Angeles woman asked for a
divorce the other day because her husband
kicked her on the shins every time he got

a chance.
* * *

Things One Observes

The best dressed bird on a studio lot is

not the director, the high priced star, or
the producer—it’s the third assistant cam-
eraman.

* * *

Can’t Look at Mary

A stern judge has ruled in the Mary
Pickford kidnaping case that flappers will

not be allowed in court without their par-

ents. That’s tough on “America’s sweet-

heart.”
* * *

Funny Isn’t It

Didja notice what a run “seven” is hav-
ing in pictures? There’s “Seven Chances”
and “Seven Davs” while Warner Brothers
announces “Seven Sinners.” And speaking
of repeater titles look at “People.” We
have “Are Parents People?,” “Best People,”

“The People vs. Nancy Preston,” with Uni-
versal following along with “His People.”

Oh, well, they’re all good titles.

* * *

Broke Even

Mack Sennett doesn’t believe in waste
efficiency. He rented 200 hens and a cow
for a comedy the other day and while he

kept them over night at the studio had the

hens lay seven dozen eggs and the cow
give 10 quarts of milk.

* * *

A Printer’s Mistake

The prize boner of the week was pulled

by a Los Angeles lithographer who printed

a lot of 24-sheets for “Pretty Ladies” and
gave Monte Blue the credit of being the

director, instead of Monta Bell.
* * *

Home, James, and don’t spare the

tires. R. M.

Considine and West
Assigned by Schenck
(Special to Exhibitors Herald)

LOS ANGELES, July 28.—Joseph M.
Schenck appointed John W. Considine, Jr.,

and Roland West associate producers for

United Artists. They will function as

executive officers of Art Finance Com-
pany which wall produce all new United

Artists features.
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Dawes Calls Filming of West
Tremendous Feat; Aids Cruze

Vice President Gives Orchestra Tips on Location, Directs Scene

and Turns Crank—Suggests Taking “The Pony Express”

to Coolidge at White House
CHEYENNE, WYO., July 28.—Charles G. Dawes, vice president of the

United States, and his party today saw life in the great open spaces where
cowboys wear five gallon hats and motion pictures are made.

General Dawes devoted the morning to watching the filming of “The
Pony Express,” James Cruze’s next Western historical picture for Para-
mount. Seated in a chair beside the cameras, Dawes saw a number of

thrilling scenes from the picture filmed.

Calls Pictorial History Tremendous Feat

“This is the most interesting thing I have seen on my trip West,” Dawes
told Cruze. “As a young man I spent much time in Western Nebraska,
when the wild West was still wild. These sod houses you are using in

your picture are more familiar to me than my own home in Washington.

Canadians Concerned
With Performing Right

Society Just Formed
( Special to Exhibitors Herald)

OTTAWA, ONT., July 28.-— Canadian
exhibitors are concerned with the forma-
tion of the Canadian Performing Right

Society, with H. T. Jamieson president of

the society. John Woodhouse, London,
Eng., director of the organization in Eng-
land, made the announcement.

Woodhouse has just returned from New
York where he visited the headquarters of

the American Society of Authors and Com-
posers with the view of seeking a co-opera-

tive working agreement with the American
controlling body. His society has estab-

lished a branch society in South Africa, he

announced.
The society is in favor of the amend-

ment before the last sesson of Parliament

giving composers authority to collect royal-

ties on copyrighted music presented in

Canadian theatres.

Ben Wilson, Davis and
Aetna Share Equally in

Guaranteed Pictures
(Special to Exhibitors Herald)

NEW YORK, July 28.—Guaranteed Pic-

tures, Inc., is the name of a corporation

just formed to combine the three elements,

finance, production and distribution, ac-

cording to a statement from the offices

of the Davis Distributing Division yester-

day.

The company has been formed by Aetna
Finance Corporation. Ben Wilson, Holly-

wood, and the Davis Distributing Division.

It has guaranteed the production, delivery

and distribution of the King series and the

Curwood series and will handle such other

pictures as its three point board of con-

trol approves.
Formerly the Aetna Finance Corporation

was the money interest which backed the

production of the Curwood and King se-

ries. These were produced at the time by
Clifford Elfelt. Elfelt has given up pro-

duction.

Arnold Gregg Signed by
Independent Pictures
(Special to Exhibitors Herald)

NEW YORK, July 28.—Arnold Gregg
has been signed for the lead in “Light-

nin’ Strikes,” first Big Timber picture of

Independent Pic-

tures Corporation
featuring Light-

nin\ the dog. In-

dependent has also

obtained an option
on Gregg’s serv-

ices for the re-

mainder of the

series to be exer-

cised 30 days after

completion of the

first production.
Gregg entered mo-
tion pictures less

than two years
ago. Alice Cal-

houn also has
been cast for a leading role, with William
James Craft directing.

“Beyond the Rockies,” second Bill Cody
production of the second series, also is

in production.

F. N. British Executive Arrives
NEW YORK.—W. A. Lott, head of First Na-

tional’s print department in London, is in Amer-
ica learning American methods.

“I think you are trying to do a tre-

mendous thing in making pictorial his-

tory. Today you can still make pic-

tures which show the picturesque and
romantic conquest of the old West in

accurate form. Fifty or one hundred
years from now it will be impossible to
do it.

“I have had more fun and learned
more things about moving pictures
today than I have any time during my
Western trip.”

General Dawes and his party were the
guests on the Cruze location of Sena-
tor and Mrs. Francis E. Warren of
Wyoming. General Dawes was smoking
his famous upside down pipe, while
Cruze was rolling his own.

Interested in Indian Features
Dawes was especially interested in the

Indian features of the ceremony, as he
always entertains Indian delegations
when they come to Washington, Cruze
was made an Indian chief while he was
producing “The Covered Wagon”. He
is “Chief Standing Bear” of the Arapa-
hoe Tribe. Dawes is to be made a Sioux
Chief during his stay here by the frontier
day Indians who are to be used in “The
Pony Express”.
Dawes, who is a noted musical com-

poser in addition to being vice-presi-
dent, listened appreciatively to “The
Pony Express’ orchestra, which ap-
pears in the picture, and which played
for him a number of old time stage
driver songs of 1860, when the story was
laid. They also played some modern
music, and Dawes several times stopped
the musicians and gave them pointers
on musical quirks. Dawes also was
extremely interested in Ernest Torrence,
who plays an important part in the pic-
ture. Torrence is also a musician and
composer of note, and the two talked
music with great enthusiasm. Torrence
presented Dawes with a five-gallon white
beaver hat in commemoration of his
visit.

Introduced to Johnny Fox
Senator Warren introduced to Dawes

Johnny Fox, the tobacco-chewing boy
of “The Covered Wagon”, who takes
the part of young Billy Cody in “The
Pony Express”. Wallace Beery, who
plays the part of a happy-go-lucky vaga-
bond in “The Pony Express”, also in-

terested General Dawes greatly. Accom-
panying General Dawes were Mrs.
Dawes, Mr. and Mrs. A. E. Humphreys
of Denver and Mr. and Mrs. W. V.
Hoges, of Denver. Mr. Hoges is treasu-
rer of the republican national commit-
tee. Senator and Mrs. Warren and John
Fleming of the Wyoming State Tribune
also were in the vice president’s

party. As a special feature of his visit,

Dawes was allowed to direct a scene
of “The Pony Express” and also to
crank the first camera on one of the
most important scenes.

“This is an accurate story of my own
country and my own time, Charlie,” Sena-
tor Warren told Dawes. “I’d go all the
way across the country to see this pic-
ture. I saw ‘The Covered Wagon’ in

the White House with President Hard-
ing just before he started on his Alaska
trip, and this picture is just as good or
better. I’ve been out here almost every
day seeing them take the scenes and it

makes me feel like a young man again
out in the West.”

“All right”, said Dawes, “What do you
say that we take the film of “The Pony
Express” up to the White House and
show it to Cal when it comes out.”

Many Pictures

Under Way for

Fox Program
(Special to Exhibitors Herald)

NEW YORK, July 28.—The Fox organi-
zation has put a number of players and
directors under contract recently and a
number of productions have gotten under
way.
Tom Mix has begun work on his first produc-

tion since returning from Europe, “The Lucky
Horseshoe.” Frank Borzage has nearly completed
his first production under the Fox banner, “Lazy-
bones.” Reginald Barker is planning to take his

company to Canada where exteriors of “When the
Door Opened” will be shot. John Ford is prepar-
ing “Three Bad Men.” Rowland V. Lee will film
scenes for “The Silver Treasure” on Catalina
Island. “The Winding Stair” will be filmed by
John Griffith Wray.
Roy Neill is now in the cutting room editing

“Greater Than A Crown.” “Thunder Mountain”
is being directed by Victor Schertzinger. “The
Ancient Mariner” will be directed by Henry Otto.
George Marshall is findng stories to satisfy three
directors, Robert Kerr, Daniel Keefe, and Albert
Ray.

Business Worse Last
Year Say Theatre Men

ALBANY, N. Y„ July 28.—The almost
incessant rain has been conducive to bet-
ter business at the motion picture thea-

tres in Albany, Troy, Schenectady, and
elsewhere. Theatre managers assert that
their business is running considerably
ahead of a year ago, although in some
places there has been a notable slump in

manufacturing concerns. There has been
but one week of excessive heat. The
remainder of the summer has been cool.

Lightnin*
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Something different in exploitation tieups

was effected in Chicago when an orchestra

broadcast from atop Universal’s “See
America First” motor train in front of the

William Wrigley building on Michigan
boulevard. The orchestra of 20 men, with
instruments and piano, was seated atop the

Pullman-auto. WHT engineers ran a micro-

phone cable direct from the remote control

room in the Wrigley building to the car.

Through another tieup, with the Chicago
Evening American, three weeks of publicity

antedated the arrival of the motor train,

Two Foy Houses Sold
in Dallas ; 7 Theatres
Shut Down in Oklahoma

(Special to Exhibitors Herald)

©KLAHOMA CITY, July 28.—S. G.

arid H. O. Howell have purchased two
of the Foy neighborhood houses in Dal-
las, Tex., and L. D. Brown has taken
over the Queen theater at Brownwood,
Tex. Oklahoma theaters just closed in-

definitely include the Orr in the city of
the sarne name; the Broadway, Kiefer;
Lyric, Raymona

;
Alhambra, Tulsa; Cozy,

Matador, and the Lyric at Spearman.
Walter Kinkaid of the Kinkaid at Mul-

hall, is convalescing following an opera-
tion in Guthrie. L. B. Remy, district

manager for Fox at Dallas, has gone to

New York for a family conference.
A vote to close Sunday shows will be

taken soon at Lawton. The Palace at

Snyder, Tex., has installed a new electric

Greenwood sign.

Rogers Takes Prints to

Exchanges for Previews
(Special to Exhibitors Herald)

NEW YORK, July 28.—Taking with him
prints of the first four Gotham productions
of the 12 on the schedule, Budd Rogers,
vice president of Lumas Film Corporation,
has started a tour to Atlanta, New Orleans,
Dallas, Little Rock and Oklahoma City.
The four pictures are “The Overland
Limited,” “The Police Patrol,” “A Little

which is making a motion picture history
of the United States by cities. Readers of
the American were asked to send in sug-
gestions on what to film. More than 4,000

letters of response were said to have been
received.

Mayor William E. Dever welcomed C. E.

(Doc) Holah, director of the mobile studio,

and party at the city hall. Garrett Graham,
advance representative, was in Chicago ar-

ranging tieups three weeks before the

arrival of the “See America First” caravan.

Girl in a Big City” and “His Master’s
Voice.” Previews will be given in the
exchange centers.

Sam Sax, president, just leaving Los
Angeles for the East, said he had closed
one of the largest Western independent
deals of the year.

THE WHITE HOUSE

Swer.pacott
,
tlaea.,

July 13, 1926.

Daar Mr. Hays:

My attention fans been called to the
faot that you are talcing the twenty-ninth
anniversary of the moving piotore industry os
an ooeasion to inaugurate a Greater Movie
Season Campaign. Suoh a movement to emphasize
the desirability of worthy motion pictures will
bo of real publio value. The progress that haB
boon made in both education and entertainment
in this tremendous enterprise ia an outstanding
achievement of the opening years of this
oantury. I congratulate you and wleh you a
continuation of your auoceae.

Very truly yours".

President Calvin Coolidge endorses
“Greater Movie Season" in letter to
Will H. Hays.

4 Chicago Chains
Sign to Show Fox
Pictures 3 Years

Four Chicago theatre circuits have signed
contracts to show Fox Film Corporation
product for the next three years, George
Dembow, exchange manager, announced
following a conference with James Grainger
general sales manager, in Chicago last

week. The latest deal brings the Fox pic-

tures into the 15 Ascher Brothers houses
starting with the 1925-26 schedule.
The Ascher Brothers transaction marks

the fourth sales deal of major importance
recently completed in the Chicago territory.

Fox pictures will also be exhibited for
three years by the Cooney circuit, in the
houses operated by James Coston and in

the Karzas theatres.

“Greater Movie” Drive
Lauded by President

( Continued from page 38 )

this scope
;
more than 5,000 theatres are

flying the “Greater Movie Season” pennant.
As a feature of the general opening cel-

ebrations, Monday, August 3, a radio

pageant linking East and West has been
arranged. From 10:15 p. m. to midnight,
station WEAF (New York) will broadcast
a special program to which famous artists

of stage and screen and the combined or-

chestras of the Capitol, Rivoli, Rialto and
Piccadilly theatres will contribute. Hook-
ups with distant stations will carry this

program as far west as Davenport, Ia„

while on the same evening film folk have
arranged an aerial demonstration from Los
Angeles with radio greetings for the fans

from their favorite players as an addi-

tional attraction.

Briton, Visiting Mintz,
Lauds Music Cue Sheet

(Special to Exhibitors Herald)

NEW YORK, July 28.—Isadore Schwil-
ler, who has charge of musical settings for

Universal’s productions in Great Britain

and leads the orchestra at the Rialto in

London, recently visited M. J. Mintz, presi-

dent and general manager of Cameo Music
Service Corporation, and commended the

“Thematic Music Cue Sheet.”

Educational Erects Big
Stage for Comedies

(Special to Exhibitors Herald)

HOLLYWOOD, July 28.—Nearly 60,000
square feet of stage space will be available

for the making of comedies at the Edu-
cational Studio when finishing touches are
put on the huge new enclosed stage erected
there.

>
.

Film Board Picks Levine
(Special from J. S. F.)

MILWAUKEE, WIS., July 28.—George
Levine, veteran manager of Universal here,

succeeds Ed Tunsdal as vice president of
the Milwaukee Film Board of Trade. Le-
vine was president of the old Film Club
in Milwaukee.

Serrao Adds Theatre
(Special to Exhibitors Herald)

FORD CITY, PA., July 28.—D. Serrao,
owner of the Savoy theatre, has taken over
the Princess and its name has been changed
to the Palace.
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THE THEATRE
<2,^Department of Practical Showmanship

Jazz Policy at

MeVickers Taxes
House Capacity

Paul Ash enters his fourth month
at MeVickers this week and if he
keeps on at the rate he’s going Bala-
ban & Katz will have to get him a

couple more theatres to keep the
mob from tearing this one to pieces.

In the last week of the third month
it was dollars to doughnuts you
couldn’t get in, no matter when you
went. (A confidential tip to out-of-

town exhibitors visiting Chicago is

that you can slide in about 5 :30

without waiting more than ten or

fifteen minutes.)

Ash has the townsfolk by the
meek. He drags them in, sets them
down, plays to them, talks to them,
tells them when to applaud, when
to stop, when and just how loud to

laugh—and they roll from side to

side of their chairs in exultation.

The size of his crowd is limited by
nothing save the fire laws. The vol-

ume of their applause is limited
only by the acoustics of the building,

which are superb. If Booth or Bar-
rett ever did more with an audience
than Ash does, history didn’t record
it.

Last week he did an “Arabian
Nights” act that had a little of

everything. It opened with a tramp
monologue, interrupted by the genii

with the magic carpet, hence into an
oriental set with dancers, singers
and much, much jazz music. In the
latter part the tramp turned out to

be composer of “Back Home in Illi-

nois,” which song was plugged so
well that it even gets a break in this

impregnable column.

Milton Watson, Ash’s boy tenor,

did a separate act in one, coming out
from behind a set Victrola to finish

a song number, and he left no ques-
tion as to who the act is. He did all

right, but he does a lot more with
Ash.

It’s almost amusing to read about
the “innovation” in New York
wherein a jazz band is brought into
a theatre to replace a symphony or-

chestra. It was old stuff out here
then. But it is good stuff, probably
the best that’s going the rounds. It

ought to do big business anywhere,
for more good reasons than there’s

Chicago film shows for the week begin-

ning July 20.

space here to enumerate, but the di-

rector’s got to be good to do what
Ash is doing. In fact he’s got to be
more than a director. He’s got to

be an actor and a bearcat at that.

Scores Send in

Queries About
Theatre Herald

Letters have been coming to this

department expressing much the
same idea with regard to the new
form of the house organ, The The-
atre Herald, and many of the let-

ters written to obtain much the
same kind of information.
The cause for about 25 or 30 of

these each week can be boiled down
to the explanation that a lot of ex-
hibitors “were not watching” when
announcements were made con-
cerning the printing of this model
house organ. So when the paper
came out steadily with brand new
ideas flooding it these exhibitors
wondered about several things
which had been explained previ-
ously.

First of all so that a score of let-

ters will not need to be written an-
swering the same question, there is

no charge for your use of the copy
contained in The Theatre Herald.

Next, you do not need to use the
material in the form it is printed.
You may use as much or as little

as you wish, acknowledging no cred-
it to this department.

binally the half tones that have
appeared were used to impress on
exhibitors the value of a few pic-

tures in a house organ. They were
not used with the intention that ex-
hibitors would obtain the same cuts
from this department. Supplying
all exhibitors with the cuts would
convert the “Herald” into a great
engraving exchange which would be
neither wise nor profitable.

Half tones which will be as suit-

able for your need as those printed
in The Theatre Herald may be ob-
tained from film companies for a

small price.

One of the features of The The-
tre Herald which has grown im-
mensely popular with exhibitors is

the column under the heading, “By
George!” The jokes in the Column
are written by a staff humorist of

Exhibitors Herald. They are writ-

ten with the practical fan viewpoint
in mind. For this reason exhibi-

tors have written in to say, “we
thought we’d try the funny column
once. We did and it got over fine.”
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Look For The
Announcement

In Monday's Paper of

the Opening Date of

THE NIGHT CLUB
A Club For Min---Exclusively
TO BE OPENED AT 125 W COLLEGE AVE.

(-Formerly Rossmeisel’s Store'

The New Club Will Here Among Other Features

a Lounge Room. Grill Room, Library, and

Billiard Room. Refreshments Served at all hours. •

BECOME A CHARTER
one week trial membershi

Write for particulars and

The Night Club, cere Appleton

Something New in Men s Clubs

Open All Night

A Key For Every Member

SATURDAY ONLY June 13th

3-SNAPPY ACTS-3

VAUDEVILLE
HOOT GIBSON

"THE SADDLE HAWK”

,
FOR REVENGE” mm

A Romance of these who
S Adventure *hile the World Sleepa-

- ADDED ENTERTAINMENT -

LLOYD HAMILTON RIB-TICKLER—"KING COTTON"

HODGE PODCE—"CRAZY QUILT OF TRAVEL”

ROYAL
THEATRE NEWS.

PROGRAM FOR WEEK STARTING MONDAY, JUNE__»i

WESTERN VAUDEVILLE BOOKED

WHAT SHOWMEN ARE DOING IN THE DAILY PRESS
See opposite page for explanation of each contribution.
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Fresh
Screen
Notes vH^e&tre ijlcrald

YOU NEED THE THEATRE—THE THEATRE NEEDS YOU

By George!

A PROMINENT dry re-

ports that “prohibition

has turned the corner.” Oh
yes, got to the “Family En-

trance” stage so to speak.

Now the Professors
Are Envious

A University of Chicago

professor analyzed Chicago's

begging industry and found

that even the inexperienced

panhandlers had no trouble

in making $11 a day and

that those with whom beg-

ging is an art go over the

$200 mark. This ought to

boom the tincup and lead

pencil market.

• * *

Jack Dempsey is back

from Europe and Harry
Wills is over in Europe.

If these two keep traveling

in opposite directions and if

the world be round, as Co-

lumbus claimed, they may
get together yet.

* * *

The Chicago city council

has given up the idea of in-

sisting upon tail lights for

horses and the equines can

now proceed endeavoring to

settle the age old fly prob-

lem.
* * *

Mud on Her Shoes
A woman pedestrian jour-

neying from New York to

Minneapolis reports that au-

toists except in the state of

Ohio were very generous

with lifts. Probably the

Ohioans thought she was
walking back from one.

NewsreelBans
Red Tape for

Public’s Sake

Rush Wreck Films

R ED tape was elimi-

nated, it is reported,

when the newsreel pho-
tographers and their
staffs attempted to Has-

ten pictures of the Bos-
ton dance hall disaster

of July 4 to the screens

of motion picture thea-

tres.
One company, Internation-

al Newsreel, reports that it

succeeded in showing pic-

tures of the calamity in

which 41 people were killed

in Boston theatres on the

morning of July S, 24 hours

after the tragedy. This was

notable more especially in

view of the fact that a rule

requires that newsreels must

be passed by the Public Safe-

ty Committee on the Mon-
day preceding the Sunday

that the pictures are to be

shown.

The disaster occurred

early Saturday morning.

Dick Sears, manager of In-

ternational’s Boston bureau,

rushed the negative to New
York, where a laboratory

crew was hastily assembled,

prints made and hurried

back to Boston. Then Sears

found that he could not

show the pictures without

the approval of the Publi

Safety Committee. It took

him half a day to get in

touch with General Foote

and Major Clift, but he

THIS YOU
OWE YOURSELF

I
T was a great man who
said that “Justice and

benevolence are the basis of

human society.” Asked off-

hand not many of us would

venture a guess as to his

name. We’ve forgotten. But
we know the saying. It is

2,500 years old. Yet it is

still accepted as an indisput-

able truth. It would have

been as great whether Con-

fucious uttered it or a man
by the name of Abner.

Just as great is the aged

truth that all men owe them-

selves eight hours of recre-

ation in 24. Benevolence to

mankind implies that we not

only help one another, work
with one another and love

one another, but that we
promote sociability among
one another.

What is more self-deserv-

ing than that we spend a

part of that eight hours of

recreation together? Some
of it will be spent in our

place of religious worship,

perhaps, but what is more

logical than that we spend

a share of it in the motion

picture theatre?

succeeded in catching them
and securing authority to

show the pictures, with the

understanding that Mayor
Curley would sanction it

later.

The result was that the

pictures were shown on Sun-

day evening, at the first per-

formance at the Modern,

Beacon and Strand theatres.

Packages from Nichols
Bring Load of

Ideas
Inclosed you will find a couple of ads

and lobby display on “The Desert Flower.”
I suppose you will wonder why I played
“A Girl of the Limberlost” at such a late

date, but truth to tell, I waited until Duke
University had their commencement and
played it that week to very nice business.

As you know the book was rather widely
read and had to do with college and school
and on closing weeks of the university we
naturally have thousands of visitors. I

am glad to say that I sure hit the nail on
the head by playing it during that time.

The other ads are on my other house,

the Savoy, and will not, I am sure be of
any use to you. But as I have had all new
name plates for the houses made up I

thought I would let you take a look at

them.
The article in regards to the Children’s

Matinee I thought I had sent you but I

am not real sure. In fact I don’t think

I did. I though it might interest you.
Don Nichols,

Durham Amusement Company.

I am enclosing ads and newspaper clip-

pings on “The Ten Commandments” which
I am using five days of this week. You
will note the free readers which I have also

enclosed and two legitimate criticisms, one

from the “Herald” and one from the “Stm,”
two daily papers of the city.

The Sunday ad is also enclosed and you
will note the letter reproduced from a

minister, Rev. Scanlon, in regards to the

picture. I used this as you see above my
ad as a separate ad. It was zvorth more
to me than anything I could have used.

I used the original letter in a one sheet

shadow box in my lobby display zvliich at-

tracted much attention.

I have also enclosed notice of the special

show given for ministers and newspaper
men, the criticisms were the outcome of
that, and giving the preview Saturday
morning gave them time to criticise it in

the Sunday issue. You can see from what
is enclosed of the Sunday paper that I

just about hogged the entire page. The
other paper was a duplicate of the other

ads so didn’t bother sending it to you. I

used a great deal of advance stuff on the

picture such as regular advertising and had
the city well plastered and have so far got-

ten a most satisfactory business with but

one more day to go.

Very truly yours,
Don Nichols.

Material referred to by Mr. Nichols
may be found on other pages of this de-

partment.

A Word About Spencer’s

Window Display for

“Raffles”
Enclosed you will find a few photographs,

two of which are of a window display on
the Universal Jewel, “Raffles,” the other

are of this theatre which I thought might
be of interest to you.

This theatre is most unique as regards
to location. It is built half in the city of
Windsor, Ont., and half in the town of
Walkerville, Ont. We have a seating ca-

pacity of 1,245. The theatre is modern in

every respect playing vaudeville and pic-

tures.

As to the “Herald” I might say that the

Theatre department is of great interest to

me and helps a lot.

Very truly yours,

C. T. Spencer,
Walkerville Theatre,

Walkerville, Ont.

House Organ of Rivers
Arrives—His Address

Is Changed
Since furnishing you zvith copies of my

last campaign at the Heilig theatre which
you so kindly published in your isszie of
June 6, I am enclosing copies of the Royal
Theatre News which I have commenced
distributing to patrons of this house and

will ask that you change my address in

your valuable house organ exchange so

that I may continue to exchange ideas with
other exhibitors.

This house will close for remodeling on
August 2, reopening in September at which
time I hope to report to you on several

stunts which I have in mind.
Very truly yours,

Edwin B. Rivers,

Royal Theatre, 1718 South Main,
Los Angeles, Cal.

No. 1.—One of the ads used by Eddie Corcoran, Milwaukee, and Louis Lutz,

Fischer’s Appleton theatre, Appleton, Wis., when “The Night Club” played
there. The final ad was a half page spread announcing that the club would
open at the theatre because of the demand for admission.

No. 2.—Front and back pages of the house organ printed under the direc-

tion of Edwin Rivers, Los Angeles. It is printed on a colored stock, each week’s
issue a different color from the preceding week’s.

No. 3.—Throw-away printed by King’s and Rivoli theatre, St. Louis, con-
tributed by Maurice Davis. Colored lettering on white stock.

No. 4.—Reproduction of ticket used by Fischers’ Appleton theatre. Apple-
ton, Wis., previous to showing of “The Night Club.”

No. 5, No. 6 and No. 7.—Example of success of Don Nichols in grabbing
newspaper space which counts. Nichols is manager of Durham Amusement
company, Durham, N. C.
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Greater Movie Season

The peak of a worthy campaign, the “Greater Movie

Season,” is reached. The time for that climax was

chosen for the month of August, just as was the cam-

paign itself planned, with the public’s interest in mind.

For without the interest of the public we theatre

people know our primary objective is lost.

The “Greater Movie Season” is the result of concen-

trated effort with the expenditure of considerable re-

sources to put on the motion picture screens in August

pictures which outrank those which have been showing

during the year. Not only that but it is a campaign

which is to increase the general interest of people in

the theatre not only by the pictures but by the added

attractions and comforts of each theatre. It is a cam-

paign aimed to set a new pace for the ensuing months

that the entertainment provided will be increasingly

commendable.

It is to your interest, Mr. Patron, that you help cheer

for this and other “Greater Movie Seasons.”

Kiger’s Street Ballyhoo
for “Western Stars”

Is Success
The enclosed photographs cover special

exploitation on “The Light of the Western
Stars,” executed and designed by L. W.
Kiger, exploitation director of the Amuzu
theatre.

The 24 sheet street ballyhoo is very ef-

fective, can be seen from each side of the

street. Wagon built especially for this

idea, but will be used from time to time

on big productions. Business on “Light of

the Western Stars” was very good.
L. W. Kiger,
Amuzu Theatre,

Winston-Salem, N. C.

Higgins' Lobby for Mix
Picture Cost But

$4.90
Please note the attached photo covering

lobby on Tom Mix in “The Deadwood
Coach.” This lobby really brought in the

dollars during the hot summer days when
business was terriblle.

The lobby actually cost $4.90; the beaver-
board horse shoes shown above marquee
are used on all Mix pictures.

This lobby was designed and executed
by George Higgins, exploitation director
for the Auditorium, and B. J. Bonner Sams,
assistant manager of the Piedmont Amuse-
ment company.

George Higgins,
Auditorium Theatre,
Winston-Salem, N. C.

Pictures referred to are reproduced on
another page of this department.

Creamer Contributes Good
Ideas for Display on

“Stop Flirting”
The music publishers of the song “Stop

Flirting,” got in touch with me and sent

me a number of the covers of the sheet

music. The photo shows how I arranged
these on a beaverboard strip, showing a

background of black with blue curtains.

The view shows it in front of the box
office on the playing date, but I used it

inside the lobby several days previous. On
each side of the window you can see a

black panel carrying a cutout from a one
sheet. To the one of a man I added a real

cigarette and to the lady tinsel cord to

give the rolled hose effect. We also used

the song slides furnished by the publishers

as a prologue.

The display attracted considerable atten-

House Organ
Exchange

BAIR, E. E., Falls theatre, Cuyahoga Falls, O.
BENDER, A. R., Olympia theatre, Cleveland,

Okla.
BENTLEY, FLOYD E., Kelso Amusement Co.,

Kelso, Wash.
BROWNING, HARRY, Olympia theatre. New

llaven, Conn.
BURNS, FRANK H., Orlando Enterprises,

Orlando. Fla.

DALEY, THOMAS S., Schine Amusement Co.,
Gloversville, N. Y.

EVFLAND, EARLE, Twin City Opera House,
Mv'Connelsville, O.

FAWKS, E. L., Photo Phone theatre, Gra-
ford, Tex.

GARDNER, HUGH T., Orpheum, Neosho,
Mo.

GAULT, J. C., American theatre, Oakland,
Cal.

GILL, R. A., Strand theatre, Honey Grove,
Tex.

GLASER, WILL J., Grand theatre, Fairbault,
Minn.

HAMBURGER, F. M., Circle theatre, Port-
land, Ore.

HARLEY, ALONZA, Valentine theatre. De-
fiance, O.

KOBLEN, M., Scout theatre, Oakdale, La.
LITTLE, T. L., Majestic theatre, Camden,

S. C.
MacLEOD, M., Wolverine theatre, Saginaw,

Mich.
MASSEY, EARL D., Texas theatre, Killeen,

Tex,
MEREDITH, E. E., Virginia theatre. Box

1190, Fairmont, W. Va.
MOCK, CARL F., 56th Street theatre, Phila-

delphia, Pa.
MOSS, EDGAR A., Marion Theatre News,

Glass Block. Marion, Ind.
NICHOLS, DON, Durham Amusement Com-

pany, Durham, N. C.
OSTENBERG, J. H., Orpheum theatre, Scotts-

bluff. Neb.
PAYNE, EARLE HALL, Kentucky theatre,

Lexington, Ky.
POPE, CLEM, T & D theatre, Oakland, Cal.
RANDALL, E. H., Liberty theatre, Condon,

Ore.
RIVERS, EDWIN B., 1718 South Main

Street, Royal Theatre. Los Angeles, Cal.
SCHWIE, F. F., Duluth theatre, Duluth,

Minn.
SNYDER, E. A., Rialto-Virginia theatres.

Champaign. III.

SORG, J. H., Jefferson theatre, Fort
Wayne, Ind.

STIEFEL, S., Roxboro theatre, Philadelphia,
Pa.

STILES, J. H., The Dalles Amusement Co.,

The Dalles, Ore.
WESK1L, F. C., Rose theatre, Colfax, Wash.
WHITBECK, FRANK, West Coast Theatres,

Inc., 134 Leavenworth St., San Francisco,
Cal.

WILSON, T. S., Seelye theatre, Abilene, Kan.
WOODWARD, KENNETH V., Penn-State

Amusement Co., Uniontown, Pa.

Entry of name in above list signifies

willingness to exchange theatre publications
with other theatre publishers.

(Theatre) — —
(City)

(State)

tion and I have decided to use it at the

Empire on Aug. 1 when we repeat the

subject.

John W. Creamer,
Strand and Empire Theatres,

Chillicothe, Mo.

That Sounds Like A Live
Exploitation Stunt,

Eddie
I am enclosing tear sheets from the Ap-

pleton newspapers on “The Night Club”
which speak for themselves. This cam-
paign went over with a bang and can be

recommended. There was no unfavorable

reaction whatever, the people accepting the

whole campaign in the proper spirit.

The stunt was put over by the writer in

cooperation with Louis Lutz, manager of

Fischer’s Appleton theatre.

Cordially yours,

Eddie Corcoran,
Milwaukee Exploiteer,

Famous Players-Lasky.
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WHAT SHOWMEN ARE DOING FOR AUGUST BUSINESS: Upper left, and bottom row, ads of Palace

theatre, Hamilton, Ohio, contributed by Fred S. Meyer. In his ads Meyer takes advantage of the trick of

shocking or surprising the reader. It is an effective way to appeal through advertising. (Of course care must

be taken that the shock is not too extreme.) Remainder of ads were contributed by Ray Murray, West Coast

representative of “Herald.” In center is reproduction of a story about the Metropolitan’s (Los Angeles) cool-

ing plant which story was printed chiefly with the August campaign in mind.
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L. W. KIGER CONTRIBUTED these photos of his exploi-

tation for “The Light of the Western Stars,” when it

showed at the Amuzu theatre, Winston-Salem, N. C. The
wagon was built for this idea. It is a Paramount picture.

THE PUBLIC LIBRARY placed a dis-

play of the novel and a card recommending
Fox’s “The Iron Horse” in the entrance in

Cleveland.

FROM THE PASSENGER OFFICE OF THE ERIE railroad John R. Royal, manager of Keith’s Palace,
Cleveland, Ohio, obtained the loan of a miniature practical working model of a complete railroad train. This
was enclosed in a large glass show case placed in the lobby of the theatre a week before the picture opened.
1 he picture being advertised was “The Iron Horse,” produced and distributed by Fox.
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And It’s Done This Way in Paris

NOW HAROLD LLOYD is popular in Paris, too. At left are repro-

ductions of Lloyd as he appeared in the picture, “Safety Last,” for

Pathe distribution. At right is sandwich man, frequently used in

Paris.

REGINALD FORD puts over a

First National picture starring

Norma Talmadge, “The Lady.”
It appears there was a crowd.

FRONT OF REGINALD FORD’S Parisian cine-

ma. Five cannons were automatically firing on the

main boulevards and puffs of smoke arose in adver-

tising First National’s “Sea Hawk.”

AND THEN ANOTHER popular star among
those cultured Parisian folk is Rin-Tin-Tin, the

Warner Brothers attraction. The dog’s head in

the display was about six feet high.
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THIS DISPLAY for Fox’s “The Deadwood
Coach,” was designed by George Higgins, exploi-

tation manager of the Auditorium, and B. J.

Bonner Sams, Winston-Salem, N. C.

WALKERVILLE THEATRE and window dis-

play (below) on “Raffles,” Universal picture which
played there recently. C. T. Spencer contributed
the pictures. The theatre is in Walkerville, Ont.

DON NICHOLS refers to this, his exploitation for “The Desert
Flower,” in his letter. Nichols is head of the Paris theatre,

Durham, N. C. The picture is a First National production in which
Colleen Moore is starred.

HERE IS WHERE the “Night
Club” was to have met. But the

Paramount film ultimately went to

the Appleton, Wis., theatre.

»U»M STAG EAGLE
BftAWOGD tHEJUPf COWlSf STAG EAOIF

inaubijmusi

D. J. SHEPARD WAS INSTRUMENTAL in the tieup with the newspaper of Newark, N. J., for the

exploitation of his theatre, The Branford. The automobiles of the Star-Eagle carried signs telling of the

“Wow” contest instigated by Associated Pictures for Barbara La Marr in “The Heart of a Siren.”
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; H is Greatest Triumph
Produced Bv HaROLD LlOYD CORPORATION



A Pathe Picture
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OT long since Pathe publicly voiced appreciation

for the splendid and most unusual spirit dis-

played by the Harold Lloyd Corporation in spend-

ing upon “THE FRESHMAN,” their last

piilure under the Pathe contrail, a sum far exceeding their

contractual obligation.

Now Pathe desires, in all sincerity, to voice equal appreci-

ation of the fail that this piilure, representing a cost far

beyond the producer’s obligation, represents also a supreme

effort in feature comedy making, a really monumental achieve-

ment in mirth-creation.

Pathe congratulates Mr. Lloyd personally and the Harold

Lloyd Corporation upon their greatest triumph,
—“THE

FRESHMAN.”
Pathe assures exhibitors of its profound conviilion that

“THE FRESHMAN” is not only ,Mr. Lloyd’s greatest

piilure, but also the greatest piilure and the greatest busi-

ness-getting piilure this business has ever seen.

Pathe is proud to present this supreme testimonial of the

friendship and intimate relations enjoyed for eleven years

with Harold Lloyd.

Pathe' Exchange, Inc.
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The Long and
Short of It

By WILLIAM R WEAVER

Herald Box Office Test

Gets Big Response
“It pays to advertise short features.”

“It does not pay to advertise short fea-

tures.”

“If producers and distributors would pro-

vide press sheets and accessories, we could

exploit short features profitably.”

These are the three principal types of

exhibitor replies to the HERALD’S bid for

co-operation in determining the box office

status of short features. It is too early to

ascertain a representative majority opinion

on the first two counts—but it is not too

early to do something about the serious

situation indicated by the third.

“The exhibitor is not a mind reader,”

writes J. C. Flack in this issue, “and so he

does not know what it’s all about until he

sees the subject.” His words paraphrase

those of Horn & Morgan and others, all of

whom lay blame for advertising neglect of

short features at the door of producers and
distributors on the ground that press sheets

and accessories are not provided for their

product.

If this were wholly true, or wholly false,

the situation would be comparatively simple

of adjustment. But the facts are that most
short feature concerns do provide press

sheets and do produce accessories. It seems

equally true that these do not reach the

exhibitor.

Plainly, there is something vitally wrong
with the distribution machinery. There is

a weak or broken link somewhere between

the New York office of the short feature

company and the theatre delivery. The ex-

hibitor isn’t getting what the company head-

quarters thinks he is getting. Apparently

he isn’t even being told that it’s to be had.

Not even the every-day information of the

business is getting through.

Guess would locate this weakness in the

exchange—but this is no guessing matter.

It is the producer’s business to find out

what’s wrong. It is the exhibitor’s business

to find out what’s wrong. It is everybody’s

business to correct it.

Various results were expected of this

short features test. This was not one of

them. No one believed that the short fea-

tures division of the industry was hobbling

along on a crutch. No very accurate results

can be expected of this or any test until

the crutch is replaced by a good sound leg.

If the broken leg revealed is typical of the

entire anatomy, it isn’t testing that it needs.

Readers on both sides of the fence are in-

vited to tell what they know about the case.

It is absurd to expect that short features

will get exploitation in keeping with that ac-

corded long features unless they are

equipped with service in keeping also. If

lack or inefficiency of such service is the

answer to the question as to why short fea-

tures aren’t advertised, let’s find it out at

once. If not, let’s make sure of that and
go on.

Exhibitor response to the “Herald’s” call for cooperation in

its nation-wide test of Short Feature box office values continues

indicative of a firm determination to thresh out the proposition

in all of its many ramifications. It is evident that nothing is to

be left undone to root out and definitely establish the facts in

the matter.

Signed Cooperation Pledges arriving in every mail reflect

the exhibitor attitude. Most of them are accompanied by let-

ters commenting upon the proposition in general and the local

aspect of the short feature as a box office element. A first list

of pledge signers is printed this week, together with some of

the letters received.

Exhibitor comment on the box office value of Short Feature advertis-

ing indicates plainly the need for determining actual conditions preva-

lent. This comment may be distributed roughly under three classifica-

tions, exhibitors holding that (1) Short Feature advertising pays; (2)

Short Feature advertising does not pay; (3) Short Feature advertising

is impractical in most cases because of lack of cooperation on the part

of the Short Feature producers and distributors.

Plainly, there is need for more information for all parties and from
all quarters. Plainly there is need for discussion and comparing of notes.

Says Subjects Worth Buying

Are Worth Advertising
I wish to state that I always advertise short subjects, starting

with Aesop’s Fables, Pathe Review, scenics, one-reel comedies, two-

reel comedies, novelties and everything that comes up. Some short

subjects I feature above my feature picture.

Take “The Death Ray,” for instance. I made money with that

just by advertising it big with heralds. If you remember, Pathe had

I” —— — — — — — — — — — — — — — —' — — — — — — — — — — — — — — — — — — _ — _ “ —
“i

Cooperation Pledge

j
EXHIBITORS HERALD,

| 407 So. Dearborn St.,

I Chicago, 111.

j

GENTLEMEN:

|
Cooperating with the Herald to determine definitely the box office value

|
of short features, I shall give what I believe to be adequate advertising representa-

tion to all subjects on my programs for such a period of time as I find such
> advertising representation to be justified by box office results of the same or

J

until I shall consider that a sufficient test has been made.

(Exhibitor)

I
'

I

(Theatre)

[

(City (State)
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a newspaper herald on this. I bought 3,000. On the last half page
I had printed the rest of my program and delivered it to homes and
the business was very satisfactory.

Whatever subject I buy, if I have to pay for it, it should be worth
while to advertise it.

With me this is not only a test. It has proven itself many times
and I will continue to do so.

The Sunset is a suburban theatre and a house like this cannot
afford to buy big space in the newspaper. Therefore, heralds or
house programs seem to be the only mediums. I am using both.

Slides play a big part in advertising coming shows. I buy slides

for features and all two-reel comedies. Then the Radio Mats come
in very handy. I make from two to five Radio Mats on every pro-

gram. One of the Radio Mats is a straight program slide, mention-
ing every subject and the organist that will be on the bill.

I would like to hear from the boys as to how they do their stuff.

LOUIS J. PERUNKO,
Sunset Theatre, Tacoma, Wash.

Asks Producers
,
Distributors

Supply Special Information
We are mightly glad to join in your Short Features Test. We

have always wanted to exploit our short subjects, but never have
had anything to work on.

Since signing your pledge, we have written our Short Feature
people and asked for special information regarding the individual
subjects. Both companies have agreed to cooperate with us and we
trust this will be the beginning of a greater effort behind this end
of our program.

The only real big suggestion we can offer is that all short sub-
ject companies provide the exhibitors with the necessary material
with which to exploit each individual subject.

HORN & MORGAN,
Star Theatre, Hay Springs, Neb.

“The Exhibitor Is Not a

Mind Reader,

99 Says Flack
In regard to advertising short subjects, will say that if you will

get the exchanges or producers to give the exhibitor a little informa-
tion in regard to the comedy subjects the exhibitor might advertise

them a little.

They come in and sell us a block of comedies and in many in-

stances the exhibitor has to wait for his advertising, and when it

does come in there are a set of photos and nothing but the photos to

indicate what the comedy is about.
If they would issue press sheets as they do for the features, so

that we’d have some outline of the short subjects, it would be pos-
sible to advertise, but the exhibitor is not a mind reader and so he
does not know what it’s all about until he sees the subject—and then
sometimes it would be hard to tell.

As to getting exhibitors to pledge themselves to a line of adver-
tising, I think they have been pledged to plenty.

J. C. FLACK,
LaGrande Theatre, Conneaut, O.

Anderson, Hornung, Give

Short Features Backing
Beginning July 29th, the Olympia will play a programme of

all short subjects every Wednesday night.

ROBERT L. ANDERSON,
Olympic Theatre, Forks, Wash.

* * *

We always print short subject ads with each feature ad when-
ever possible and sometimes for five or six weeks in advance.

ADAM HORNUNG,
Victor Opera House, Victor, Mont.

First Group of

Pledge Signers
Ehibitors named in the follow-

ing list constitute the first group

of shozvnien signing to cooperate
with the HERALD in its test of
Short Feature box office values.

ACCOLA, E. C., Bonham theatre, Prai-
rie du Sac, Wis.

ANDERSON, ROBERT L., Olympic
theatre, Forks, Wash.

ARMISTEAD, E. A., Lyric theatre,
Easley, S. C.

BABIN, M. J., Fairyland theatre, White
Castle, La.

BELL, MRS. LOLA H., Queen the-
atre, Lonoke, Ark.

BILLS, C. H., Opera House, Lenora,
Kans.

BYRNE, E. E., Columbia theatre, Ath-
ens, O.

CLARY, DANIEL T., A-Mus-U thea-
tre, Lincolnton, Ga.

COOK, R. E., Barnard theatre, Bar-
nard, Mo.

DINSMORE & SON, Majestic theatre,
Weiner, Ark.

DWORSHAK, M. C., Community the-
atre, Shelton, N. D.

EVELAND, EARLE, Twin City Opera
House, McConnelsville, Ohio.

FARRAR, STEVE, Orpheum theatre,
Harrisburgh, 111.

FAY, LEO, Gem theatre, Socorro,
N. M.

GAILEY, E. E., Crystal theatre,
Wayne Neb.

GAUDING, H. W., Lincoln theatre,
Pittsburgh, Pa.

GEETING, R. C., Lyric theatre, Chap-
pell, Neb.

GOODWIN & HILTON, Park thea-
tres, Momingside and Moville, la.

GUERIN, W. R., Grand theatre, Pauld-
ing, O.

GUNTHER & METZGER, Palace the-
atre, Syracuse, Neb.

•HARTMAN, C. M., Liberty theatre,
Carnegie, Okla.

HELD, P. G., Sterling theatre, Fair-
mont, Neb.

HIEHLE, EDW. J., C. & M. Amuse-
ment Co., Marietta, O.

HINDS, FRED J., Cresco theatre,
Cresco, la.

HORN & MORGAN, Star theatre, Hay
Springs, Neb.

HORNUNG, ADAM, Victor Opera
House, Victor, Mont.

KADOW, FRANCIS M., Mikadow
theatre, Manitowoc, Wis.

KOOKER, D. A., Happy Hour theatre,
Ewen, Mich.

LAWRENCE, CHARLES E., Star the-
atre, Tuckerman, Ark.

MILLWARD, VICK, Harris theatre,
Bancroft, Idaho.

NEIS, ALBERT R., Shadows theatre,
Lodi, Wis.

PERUNKO, LOUIS J., Sunset theatre,
Tacoma, Wash.

REA, GEORGE, Colonial theatre,
Washington C. H., O.

RYAN, CHARLES H., Milford theatre,
Chicago, 111.

SHOUP, W. J., DeLuxe, Spearville,
Kan.

SITTON & SON, Muse-U theatre, Tul-
arosa, N. M.

VAN ALSTYNE, L. A., Quality thea-
tre, Cullom, 111.

VAN NOY, HARRY, Riviera, Starland
and Granada theatres, Anderson,
Ind.



August 8, 1925 EXHIBITORS HERALD 61

THIS department contains news, information and gossip on current productions. It aims to supply
a service which will assist the exhibitor in keeping in touch with developments in connection with

pictures and picture personalities—and what these are doing at the box office. No prophecies on the
entertainment value of pictures are made. Opinions expressed are simply those of the author or of
his contributors and the reader is requested to consider them only as such.—EDITOR’S NOTE.

^ ^ '/ ANDER THE GREAT” which was
produced by Cosmopolitan for dis-

tribution by Metro-Goldwyn-Mayer was
shown at the Chicago theatre last week to
good crowds. Marion Davies is in the title
role. Many details regarding the picture
were printed in the May 30 issue.

A FAMILY ARGUMENT
ABOUT “ZANDER

”

P
L EOPLE who like pictures and (worse)
to write about them shouldn’t marry peo-
ple who do not accept their opinions of

them as final. Which is introductory to

a family brawl I must burden you with
if I’m to give you the complete lowdown
on “Zander the Great.”

You see, Mrs. Service was in Los
Angeles when they opened “Zander” with
red fire, Ann Pennington and allied cere- .

monies. She came back and mentioned

E sther Ralston plays opposite
Richard Dix in “The Lucky Devil,”

Paramount picture which played to good
crowds last week at McVickers, Chicago
loop theatre. Other details regarding the
picture were contained in the New Pictures
department of August 1 isJue.

* 6 r
I
yHE Beggar on Horseback” closed its

X second week at Orchestra Hall, Chi-
cago, Sunday zuhere it played to good
crowds. The Paramount picture holds
closely to the play it was adapted from
and it is a convincing testimonial to the
ability of James Cruze, the director. Detail
appeared in New Pictures department July
11 issue.

that it wasn’t such a picture. Said it was
a cross between “Daddy Long Legs” and
“The Great Divide,” both diluted. So I

went to the Chicago theatre last week with

a firm conviction that I’d like it—and I did.

I can see why she likened it to the two
pictures mentioned, but I can’t see why she

didn’t like it. Neither can I name any par-

ticular reason why she should have liked

it, but I had a good time watching it and

that’s all I go by.

Maybe one reason I liked it is named
Holbrook Blinn. He’s in a regular “Bad

Man” role. They didn’t let him die at the

end, as it appears they intended, and that

costs the picture a tug at the finish, but

no matter. Another reason may have been

Harry Myers, entertainingly out of place

as a killer, and another Harrison Ford,

better I think in inch whiskers than as

his unimpressive smoothshaven self.

But I did like it, and Mrs. Service didn’t,

and that’s the most complete information

I can give you about it. We did agree on

one thing, however. Neither of us thought

Marion Davies could do so well the stuff

she does, which is different than she’s done.

“THE LUCKY DEVIL”
SNAPPY RACE STORY

K OR the last time, I’m going to describe

a picture as a “typical Wallace Reid auto-

mobile story.” I do it here for the reason

I
N “Drusilla with a Million ” Mary Carr
is given the role about which the play

centers. The picture was shown at the
Orpheum theatre, a Chicago loop house,
last week with gratifying results. The
picture was printed in the New Pictures
department of June IS issue.

that there’s no equally effective way of

describing “The Lucky Devil.” I am not

going to use the phrase again for the rea-

son that it brings up that “successor to”

thought in connection with Richard Dix

and Dix is too good to be referred to as

anybody’s successor—even Wallie’s. Here-

after, so far as this column is concerned,

they’re “typical Richard Dix automobile

stories.”

Dix in this is a knockabout young man
who draws a jinxed automobile in a raffle

and fights the jinx to a showdown in the

(

i

1
1 ^ HE White Desert” provided the

State-Lake theatre with the film part
of its program last week. The State-Lake
is a Chicago vaudeville house. The Metro-
Goldwyn-Mayer picture, featuring Claire
Windsor, was printed in New Pictures in
the August 1 issue.
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last yard of film. The string of hard luck

breaks include disasters too numerous to

mention, plus one ring bout of two rounds

and one automobile race of many laps.

They’re strung together as niftily as billiard

counters and click as clicked the ivories

when Young Jake ran off that 500.

Dix is the same Dix in this as in the

last half dozen pictures, which is enough

good news about him.

Ester Ralston baffled me in this. It seems

to me I’ve said unpleasant things about her

acting in other pictures, but I take it all

back. Whatever she did couldn’t have

been her fault. In this one she’s a poem.

You watch her just because and for no

other reason.

Edna May Oliver is another you watch.

I’ve seen her in other pictures but never

bothered to learn her name. In this she’s

just such a pessimistic guardian aunt as I

(and no doubt you) fought it out with

when necessary and loved the rest of the

time. Pictures are full of roles she can

do better than most of those who do them

if she no more than repeats what she does

in this one.

It is, of course, a Byron Morgan story.

He seems never to run out of them and

they seem never to grow stale. Further,

Frank Tuttle seems to know quite as much
about directing them as Mr. Morgan does

about writing them. I owe them both many
good hours in the theatre.

RAY MURRAY OKAYS
"PRETTY LADIES"

AY MURRAY renews diplomatic re-

lations with your oracle this week, sending

the following

:

Monta Bell and Metro-Goldwyn are to

be congratulated upon “Pretty Ladies.” It

just hit the spot for me. It’s a colorful,

interesting and well staged story of back-

stage life with many of the scenes in Tech-
nicolor. At a preview at Loew’s State the-

atre, held at midnight, July 17, to which
all the theatrical people in town as well

as the newspaper folk were invited, the

picture met with instant approval. Ann
Pennington was on hand and greeted the

houseful of spectators, as well as Director

Monta Bell himself.

Zasu Pitts runs away with the picture

from the start, and although the cast num-
bers Norma Shearer, Tom Moore, Lilyan

Tashman, Conrad Nagel and others, the

plot centres and revolves around her.

Moore was delightful as the trap drum-
mer, who falls in love with the little come-
dienne of the “Follies” and eventually

writes a song hit which wins him fame and

fortune. Miss Tashman in the role of a

hard-boiled actress, determined to get

ahead no matter whom she crushes, gave

a most convincing performance, and wore
many stunning gowns.

The play moves along so smoothly and

swiftly from the exceptionally novel start

—where the orchestra sits around a card

table and you think the opening scene is

a gambling joint—up to the humorous bits

of the drunk who wakes everybody up

(even the fire department) to tell them
“Maggie’s all black”—that you hardly

realize its length. The whole thing is

nicely blended, with here and there beauti-

ful scenes from “The Follies” and others

showing the chorus dressing, one mother-

ing her youngster in a handbag under the

table, and using a stage-door “Johnnie’s”

car to go home in, all delicious touches

done in Bell’s inimitable style. Yes, sir

I thoroughly enjoyed “Pretty Ladies.”

“The Green Hat”
Turned Down

News that Will Hays did not pass
on “The Green Hat” for picture pro-
duction gets prominent space in the
newspapers. You might argue that

such news would sell more tickets

for the stage play version and for
that reason shouldn’t have been re-

leased.

On the other hand, it’s a good pol-
icy to mention the turn-downs—when
they’re final. People ought to be en-
abled to discover eventually that not
all the bad boys get into film. Ordi-
narily, it’s policy to talk about the
things one does do and omit mention
of the things one does not, but it is

different in the case of motion pic-
tures. Contrary to the national
ethics, the motion picture is deemed
guilty until it proves itself innocent,
and even after that.—T. O. SERV-
ICE.

DOUGLAS HODGES
SPEARS A TRIO

][)oUGLAS HODGES has been out

looking at pictures again, and when Hodges
sees a picture he’s got something to say

about it. He speared three on his last

theatre jag, and here’s his news about

them

:

My memory of “Paths to Paradise” will

always be a vision of Raymond Grffith and

Betty Compson tearing down a perilous

road risking their lives to steal a necklace

and then tearing back to return the neck-

lace before the owner knows of it’s dis-

appearance. For on that ride, which ordi-

Govemor Brewster Backs
“Greater Movie Season”

Governor Ralph O. Brewster of
Maine is an enthusiast for “Greater
Movie Season,” in August, conceived
by Will H. Hays, president of Mo-
tion Picture Producers & Distrib-

utors of America. This is one of a

series of statements by men of na-
tional repute for use by exhibitors

in promoting the movement in their

cities. Governor Brewster says

:

“Every good citizen viewing the increas-
ing nnsettlement that is abroad in our
land must be deeply concerned with any
movement that will make for cleaner and
better motion pictures, because of the pro-
found influence the moving picture theatre
is today exerting upon the development of
onr youth. To the extent that your organ-
ization and your efforts contribute to this
improvement you are entitled to the com-
mendation of every official and every citi-

zen concerned with the things that are of
good report.**

Ralph O. Brewster,
Governor, Maine.

narily would have been but a piece of
bravado in a melodrama, I say on that ride

were a thousand bits of acting which
proved the competence of cast and director.

I’m not familiar at all with the story

the picture was taken from. I believe it

is several years old. It is a fair guess that

this, a comedy of the gayest kind, has been
adapted from a play catalouged one day
as a melodrama.

There is just one point to be raised

here; which is with regard to detectives.

My experience with them has been so

pleasantly limited that their ways are a

little unfamiliar to me. I’ve often seen

them do things in pictures as dumb as in

“Paths to Paradise” and I always doubt
if they are actually so stupid. In the lat-

ter case, after the detectives arrive, the

only thing that keeps the necklace from
being stolen immediately is the fact that

one thief continues to thwart the other

thief.

* * *

“Just A Woman,” isn’t spectacular or

pretentious; it starts out with scenes of

steel mines and the modest family life of

Claire Windsor and Conway Tearle. The
psychology of that is to prepare you for

a picture similar to a hundred others you
have seen. Then, when Percy Marmont
shows up as the boarder who puts his arm
across Claire’s shoulder, you prepare for

the triangle. Again you are wrong, be-

cause the triangle becomes a foursome with

the entrance of Dorothy Revier.

So the longer you sit watching “Just A
Woman” the more you realize it is a good

picture. The story itself forms the basis

for a good picture. The director inter-

preted that story in a creditable manner

But we’ll say little about the acting, ex-

cept that the child, Dorothy Brock, and

Eddie Gribbon did exceptionally well.

Eddie knows his comedy tricks and is

carefree, not slapstick or strained, in en-

acting them.

James Cruze again rings the bell with

his “Beggar on Horseback.”

There is no good reason that pictures

made from stage plays and novels should

so often be damned by commentators who
have been familiar with the subject in the

original form and for that reason are dis-

satisfied with the picture. Often the pic-

ture is good. But newspaper writers must

compare the picture with the other form.

So perhaps “comparisons are odious.”

In this case there will certainly be little

opportunity for that to happen. Every

scene of the play has been brought to the

screen in nearly the same continuity and

manner. The characters are there in the

same number and type.

All of which was particularly pleasing

to me inasmuch as I had long ago put

“Beggar on Horseback” among the five best

stage plays I have seen in five years with

the sincere hope and belief that Cruze

could make the picture as good a number if

not more generally liked than the legitimate

had been. He has.
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Camille of the Barbary
Coast

Distributor

:

Associated Exhibitors
Producer: Becton Pictures, Inc.

Length: 6 reels

DIRECTOR HUGH E. DIERKER
Author Forest Halsey
Cameraman Frank Chandlee

PLAYERS
Camille Mae Busch
Bob Norton Owen Moore
Henry Norton Burr McIntosh
Dan McCarthy Harry T. Morey
Dance Hall Habitue Fritzie Brunette
Dance Hall Habitue Tammany Young
Dora Malcolm Dorothy King

TYPE : Melodrama of the old Bar-
bary Coast, San Francisco.

HIGHLIGHTS : Dance hall scenes.

. . . Acting of Mae Busch.

THEME : The love of a woman in a
dance hall lifts a man from his de-
spondency and failure when he recog-
nizes the woman has a heart of gold
which is cloaked in the gaudy rags of
the tenderloin.

STORY : Bob Norton, thoroughly
soured on humanity in general, has just
left the penitentiary where he served a
two-year sentence for larceny, following
his wealthy father’s refusal to help him.
Dejected, and with only four of the ten
dollars given him on release left, he
wanders into a Barbary Coast dance hall
and meets Camille. His sportsmanship
in parting with his last dollar for a bottle
of wine for her appeals to the girl. She
tries to help him but her insistence upon
lending him money is of no avail, but she
succeeds in forcing him to allow her to
provide a place for him to sleep until he
finds work. All her best instincts come
to the surface in mothering him, at the
same time working out her own salva-
tion, and making a real man of him.
Norton, Sr., has been secretly watching
his son’s regeneration and accepts the
girl at her true worth as his son’s wife.

Headlines
Distributor: Associated Exhibitors
Producer: St. Regis Pictures Corp.

Length: 6 reels

DIRECTOR E. H. GRIFFITH
Author Dorian Neve
Adaptor Peter Milne

PLAYERS
Phyllis Dale Alice Joyce
“Bobby” Dale Virginia Lee Corbin
Lawrence Emmett Malcolm McGregor
Donald Austin Harry T. Morey
Stella Austin Ruby Blaine
Roger Hillman Elliott Nugent
TYPE : Mother and flapper daugh-

ter romance with newspaper back-

grounds.

HIGHLIGHTS: Portrayal by Vir-

ginia Lee Corbin. . . . Acting of
cast.

THEME : Modern girl learns by her
own folly the cost of her impulsiveness.

STORY: Phyllis Dale, young widowed
authoress and newspaper writer, is re-

spected and admired by Lawrence Em-
mett. Bobby, her young flapper daugh-
ter, has an interesting “line” which she
uses on all men. When she tries it on
Emmett he whims her. Phyllis thinks
Bobby has supplanted her in his affec-

tions and decides to step aside in Bob-
by’s interest. Soon after Bobby innocently
steps in for a moment to the apartment
of one of her loose-moraled friends. His
wife is looking for a co-respondent in

forthcoming divorce proceedings. Phyllis
accidentally learns where Bobby is and
hastens to the apartment, only to become
enmeshed herself. Bobby, thoroughly
and sincerely conscience stricken by the
turn of affairs and realizing how much
her mother was willing to sacrifice for

her, vindicates Phyllis in the eyes of
Emmett, who has followed her to the
apartment, and marries the editor of the

local newspaper who has suppressed the

scandalous headlines.

“New Pictures”

Scores Beat
A genuine "beat” is scored this

week by the “New Pictures” depart-
ment, which gives complete informa-
tion and data concerning seven of the
eight pictures constituting the first

group of Associated Exhibitors’ new
product. (One of the eight, "Fifty
Fifty,” was covered in the June 20

issue.)
Acknowledgement is due Asso-

ciated Exhibitors for valued coopera-
tion in assembling this material for

prompt presentation to "Herald”
readers.— T. O. SERVICE.

His Buddy’s Wife
Distributor: Associated Exhibitors

Producer: Tom Terriss Productions,

Inc.

Length: 5,600 feet

DIRECTOR TOM TERRISS
Author T. Howard Kelly
Adaptor Tom Terriss
Cameraman Henri Cronjagger

PLAYERS
Jimmy McMorrow Glenn Hunter
Mary Mullaney Edna Murphy
Bill Mullaney Douglas Gilmore
Mother Mullaney Blanche Davenport
Dr. Summerfield Gordon Begg
Mr. Jones .Harlan Knight
Mrs. Jones Cora Williams
Mirandy Flora Finch

TYPE : War drama.

HIGHLIGHTS: Sympathy put in

his role by Glenn Hunter.

THEME: A man’s sacrifice for his

friend.
STORY : Jim McMorrow and Bill Mul-

laney, from entirely different walks of

life, become buddies during the war.
Jim, having no home ties, shares all Bill’s

thoughts and letters from his mother and
wife. Bill is sent on a mission into “no
man’s land.” He asks Jim to return to

the farm and look after his wife and
mother in case anything happens to him.
He is reported missing after the armis-
tice. Jim keeps his promise. The aged
mother dies shortly after hearing the
news of her son’s death. Jim is wholly
in love with Mary and after the funeral
arrangements, is persuaded to remain by
the kindly village doctor to look after
Mary and the farm. Village gossip is

rife and scandalous happenings are re-

ported at the farm. Jim beats up the
village shopkeeper because of insulting

remarks and is arrested. At the trial

Mary comes to the rescue by announcing
that she and Jim are about to be mar-
ried. On their wedding night Bill re-

turns to the village, having heard that

Mary was married, to take a last look

at his wife and horse. Jim discovers

him, explains that he and Mary were
married in name only and, restoring

them to each other’s arms, walks out of

the picture.

Keep Smiling
Distributor: Associated Exhibitors

Producer: Monty Banks Pictures

Corp.

Length: 6 reels

DIRECTORS ALBERT AUSTIN
and GILBERT W. PRATT

Authors Herman Raymaker
and Clyde Bruckman

Adaptor Monty Banks
Cameramen James Diamond,

Lee Garmes and Barney McGill

PLAYERS
The Boy Monty Banks
James P. Ryan Robert Edeson
Rose, his daughter Anne Cornwall
Gerald Deane Stanhope Wheatcroft
Bordanni Donald Morelli

A Double-cross ...Glenn Cavender

TYPE : Comedy drama,

HIGHLIGHTS: Acting of Banks.

. . . Motor boat races. . . . Escapes

of Banks.

THEME: A life saving device per-

fected by a youth afraid of water aids

him in winning a boat race and a girl.

STORY : Monty Banks, a yokel of the

fishing village, has grown up in fear of

the water because his father had been
lost at sea. Monty has invented a life

saving device which he wishes to submit
to Ryan, a wealthy shipping magnate.
He has a letter of introduction to Ryan
which gets mixed up with a letter intro-

ducing Bordanni, famed motor boat racer

who is to handle Ryan’s entry in the race

classic the following day. He is rushed
into a party in full swing (after being
supplied with clothes which all fit except

the shoes). Ryan’s daughter, Anne Corn-
wall, whose life he has once saved, is

overjoyed to find that her one time res-

cuer is the famous Bordanni and ex-

presses the hope that he will win the
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race. Of course in spite of all setbacks,
lack of knowledge and adverse circum-
stances, he wins a most breath-taking
and riotous race—houses, boats, bridges,

docks, etc., were just like thin air to him.
His boat is demolished but he is saved
because of his life saving device.

of his hands by the steel construction
girder bobbing in at a window and lift-

ing Harold out on its end—then wild and
breath-taking attempts to reach terra
firma with all thoughts of suicide ban-
ished. By the end of the third reel he
once more has both feet on the ground
and finds that Mildred still loves him.

Manhattan Madness
Distributor: Associated Exhibitors

Producer: Fine Arts Pictures Corp.

Length: 5,580 feet

DIRECTOR JOHN McDERMOTT
Authors Charles T. and Frank Dazey
Adaptor E. V. Durling
Cameraman ..Jules Cronjager

PLAYERS
Steve O’Dare Jack Dempsey
The Girl Estelle Taylor
Dr. Harlan George Seigman
The Butler Frank Campeau
The Chauffeur Bull Montana
Hank Nelson McDowell
Zeke Bill Franey
Count Von Eckmann Theodore Lorch

TYPE : Mystery comedy drama.

HIGHLIGHTS : Athletic exhibition

of Dempsey.

THEME: Young Westerner is the
butt of a practical joke in New York
when his friends pretend that the girl

has been kidnapped ; but he turns the
tables when he actually kidnaps her and
marries her.

STORY : A young Westerner, Steve
O’Dare, comes to New York in search of
thrills; finds it very dull. A host of his
friends decide to whoop things up a bit.

A pretty girl to whom Steve has been
introduced, has been suddenly kidnapped
and sends him an “S. O. S.” from a house
on Long Island. In good faith, Steve
rushes to the rescue. The Long Island
place appears to be possessed or the hab-
itat of an evil gang determined to ex-
terminate him by any means possible.
Mysterious happenings—sliding walls,
trap doors, dungeons and what not. Steve
gets busy—tackles them one at a time
or altogether, and finally rescues the fair
damsel, only to find that it was all a
joke. Steve’s ire is aroused and he kid-

naps the girl and makes her his wife.

Never Weaken
Distributor: Associated Exhibitors

Producer: Rolin Film Company
Length: 3 reels

DIRECTORS HAL ROACH
and FRED NEWMEYER

Authors Hal Roach and Sam Taylor
Cameraman Walter Lundin
Subtitles H. M. Walker

PLAYERS
The Boy Harold Lloyd
The Girl Mildred Davis
The Other Man Roy Brooks
The Acrobat ...Mark Jones
Police Force .Chas. Stevenson

TYPE : Comedy thriller.

HIGHLIGHTS: Acting and comedy
of Lloyd.

STORY : The boy loves the doctor’s
secretary in the adjoining office. She is

about to lose her job because business is

dull. They decide to manufacture a few
patients to keep the doctor busy. One
of the patients falls in love with the girl

and Harold thinks her untrue. He be-
comes despondent and decides on suicide.

Devious methods thought of but aban-
doned. Suddenly the matter is taken out

Under the Rouge
Distributor: Associated Exhibitors

Producer: Lewis H. Moomaw
Length: 6 reels

DIRECTOR LEWIS H. MOOMAW
Author A. P. Younger
Adaptor A. P. Younger
Cameramen King Gray, A. S. C.,

H. H. Brownell and Jack LaMond

PLAYERS
Kitty Eileen Parcy
Whitey Tom Moore
Skeeter Eddie Phillips

Mai James Mason
Daisy Claire Delores
Doc Haskell William V. Mong
Jim Condon Stanley Blystone
Martha Maynard Mary Alden
Evelyn Carmelita Geraghty

TYPE : Crook drama of under-

world.

HIGHLIGHTS: Performance of

Tom Moore. . . . Episode of relin-

quishing his Croix de Guerre to his

pal’s mother. . . . Acting of Mary
Alden.

THEME : Regeneration of a crook
leads to his success in a bank and his
romance with a young woman whom he
has rescued.

STORY : Kitty and Whitey are drawn
into the underworld by circumstances
although basically they are of fine metal.
When war comes Whitey receives medals
for bravery. Returning to his home he is

again tempted to enter his old haunts.
Kitty is now a beautiful young woman.
Although Whitey has always loved her
she regards him as a brother. Whitey
and his pal, Skeeter, are caught in a
robbery. Skeeter is killed and Whitey,
convicted. But a friendly detective urges
him to “go straight”; and secures his

release. Kitty has become friends with
Martha who, it is learned, is Skeeter’s
mother. Fred, cashier of the bank, a
visitor at the house, has fallen in love

with her. Whitey finally locates Kitty
and learns that Martha is the mother of

his pal, Skeeter. He tells her that her
boy died fighting in his arms and re-

linquishes his Croix de Guerre as having
been Skeeter’s. Martha adopts him and
he secures a job at the bank. Fred is

dishonest and is planning to fix an em-
bezzlement at the bank, of which he is

guilty, on Whitey, counting on his past

record. Whitey exposes him, rescues

Kitty from a hazardous death, and they
are happily united in the end.

Passionate Youth
Distributor: Truart Films

Producer: Truart Films

Length: 6,400 feet

DIRECTOR..DALLAS M. FITZGERALD
Author E. Grubb Alexander

Scenario - E. Grubb Alexander

PLAYERS
Mary Rand Beverly Bayne
John Rand Frank Mayo
Henrietta Rand Pauline Garon

Bruce Corbin Bryant Washburn
Peggy D’Arcy Carmelita Geraghty
Jimmy Wellington Ernest Wood
Deacon James McElbem
TYPE : Jazz filled melodrama cen-

tered aDout the divorce of a girl’s

parents.

HIGHLIGHTS: Jazz angles. . . .

Murder and trial scenes.

THEME : Neglect of their daughter
leads to the daughter’s free life in which
comes her arrest and trial for murder
at a time when her parents have become
incompatible. Later the mother realizes
her neglect and returns to her husband.

STORY : Mary and John Rand have
graduated from law school and upon
their marriage John joins the ministry
despite the objections of his wife. Their
daughter, Henrietta, is neglected and
enters a free life of jazz, drinking and
joy rides. Mary persuades John to per-
mit her to get a divorce, so that she may
practice law. After he has consented she
joins Bruce Corbin and enters a cam-
paign for district attorney. With the
help of Attorney Corbin she is elected
and falls in love with him. Corbin proves
untrue and falls in love with Henrietta.
Mary then demands that Corbin marry
Henrietta with the threat that she will

expose him in a crooked deal if he does
not. Corbin is found dead. Henrietta is

tried for murder. John’s divorce is dis-

covered by his congregation. He is

asked to leave the pulpit. Pleading that
he be allowed to aid in the defense of
his daughter he obtains the testimony of
Peggy, a gold-digger, who saw Jimmy
Wellington shoot Bruce Corbin in a fit of
jealousy. Wellington had later gone to

his death in an automobile accident.

Mary realizes that her neglect of her
daughter has led to the trouble and she
returns to her husband. They are re-

married.

Cyrano de Bergerac
Distributor: Unione Cinematagrafica

Italiana-Atlas

Producer: Unione Cinematagrafica

Italiana-Atlas

Length: 10 reels

DIRECTOR AUGUSTO GENINA
Author Edmund Rostand

PLAYERS
Cyrano Pierre Magnier
Roxanne Linda Moglia
Christian Angelo Ferrari

De Guiche Umberto Casilini

Ragueneau Alex Bernard
The Duenna Gemma De Sanctis

TYPE : Romantic drama of Paris

in 1640.

HIGHLIGHTS: Performance of

Magnier. . . . Duels. . . . Death
of Cyrano. . . . Comedy. . . .

Convent garden scenes. . . . Pre-

lude to the battle.

THEME: A noted swordsman whose
muscular characteristics and large fea-

tures have won him glory sacrifices his

love for a girl and dies gloriously.

STORY : Frenchman celebrated as a
hero, poet and soldier wins fear and re-

spect because of his swordmanship. But
because of his sensitiveness of his huge
nose he keeps himself from society. He
believes he is outcast from romance.
When he falls in love with a girl, Linda,
he courts her by proxy. At last she
realizes his feelings for her. Before she
has an opportunity to talk to him he dies

a death of glory.
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Sun Up
Distributor

:

Metro-Goldwyn-Mayer
Producer: Metro-Goldwyn-Mayer

Length: Undetermined

DIRECTOR EDMUND GOULDING
Author Lula Vollmer
Adaptors

—

Edmund Goulding and Arthur Statter

PLAYERS
Rufe Conrad Nagel
Emmy Pauline Starke
The Mother Lucille La Verne
The Stranger George K. Arthur
Sheriff Weeks Sam De Grasse
Pop Todd William Orlamond
Bud Arthur Rankin

TYPE : Mountain romance of the

soil.

HIGHLIGHTS: The killing. . . .

Rufe’s marriage to Emmy and his de-

parture to war. . . . Coming of the

mysterious stranger. . . . Disclosure

of hj$ identity. . . . Widoiv’s prep-

aration to kill the stranger and
Emmy’s intervention. . . . Escape of
the stranger.

THEME : A sense of forgiveness of
a hill woman wins out over hatred
when one of the feudal parties falls in
the hands of his enemy.
STORY : Rufe, son of a murdered

moonshiner, outpoints his rival, the sher-
iff, when he marries Emmy before going
to war. A deserter is concealed by Rufe’s
mother and later she learns that he is

the son of the murderer. When she is

about to kill the stranger in cold blood,
she is notified that her son has been
killed in the war and that he would not
commit such a deed. She permits the
youth to make his escape.

Winds of Chance
Distributor: First National

Producer: Frank Lloyd Productions,
Inc.

Length: 9,753 feet ,

DIRECTOR FRANK LLOYD
Author Rex Beach
Adaptor J. G. Hawks
Cameraman Norbert Brodin

PLAYERS
Countess Courteau Anna Q. Nilsson
Pierce Phillips Ben Lyon
Tom Linton Claude Gillingwater
’Poleon Doret Victor McLaglen
Rouletta Kirby Viola Dana
Sam Kirby Hobart Bosworth
Laure Dorothy Sebastian
Joe McCaskey Fred Kohler
Frank McCaskey Lawrence Fisher
Jerry Charles Crockett
Count Courteau Philo McCollough

TYPE : Adventurous drama of Alas-

kan “Gold Rush.”

HIGHLIGHTS: Rapids shooting in
loaded boats. . . . March of stamped-
ers through Chilkoot pass. . . . Phil-

lips’ break with the Countess. . . .

Her trickery to gain evidence to free
Phillips. . . . Death of Sam Kirby.
. . . Outdoor scenery.

THEME: By the shrewdness of the
Countess a youth is given his freedom
after he has been arrested upon a charge
of theft and murder in a mining town.
STORY : When Pierce Phillips finds he

has no money to meet the government’s
requirements in seeking gold, he works
as a packer of supplies for other adven-
ture seekers. He meets and falls in love

Chicago
First Runs

(Week Beginning July 27)

CHICAGO : “A Slave of Fashion,” Metro-
Goldwyn-Mayer.

ROOSEVELT: “Sally of the Sawdust,”
United Artists (Second Week).

McVICKER’S: “Street of Forgotten Men,”
Paramount.

MONROE: “The Lost Battalion,” Special.
(Second Week.)

ORCHESTRA HALL: “Cyrano de Berge-
rac,” Unions Cinema. Italiana.

RANDOLPH : “Tales of a Thousand and
One Nights,” Davis Dist. Div.

STATE-LAKE: “The Happy Warrior,'*
Vitagraph.

with Countess Courteau. When he asks
her to be his wife he finds she has a
husband. He joins a traveling show, one
member of which, Laure, has fallen in

love with him. She becomes hostile when
he pays his attentions to Rouletta,
daughter of the gambler. Laure con-
spires with Count Courteau, who has re-
turned and who now believes that Phil-
lips is his wife’s lover. Phillips then
works in the trading post, weighing the
dust of the miners. He is charged with
short-changing Courteau and arrested.
The countess pretends reconciliation
with her husband in order to get
the proof of Phillips’ innocence and
threatens to expose him and have him
driven out unless he confesses to the
police. On his way to do so he is killed

by one of the McCaskeys, who flee

across the border. ’Poleon Doret, who
has befriended Phillips, pursues with a
police officer, and captures one of the
brothers, proving Phillips’ innocence of
the charge of murder which had been
placed against him. ’Poleon and Rou-
letta, whom he had also befriended, get
married, leaving the way open for Phil-

lips and the Countess to follow their ex-

ample.

InEWSPICTUKES

Kinograms No. 5102

PERSHING TO UMPIRE CHILE-PERU BOUNDARY
DISPUTE

*

VICE PRESIDENT DAWES SEES MIMIC WAR-
FARE

Kinograms No. 5103

FIND SCOPES GUILTY; VERDICT OF JURY EX-

PECTED BY ATTORNEYS

Pathe News No. 60

CLARENCE DARROW, SCOPES’ ATTORNEY, CITED
FOR CONTEMPT OF COURT

*

COOLIDGE REVIEWS YANKEE DIVISION OF
NATIONAL GUARD

International News No. 61

COOLIDGE REVIEWS YANKEE DIVISION OF
NATIONAL GUARD

International News No. 62

20,000 ELKS ON MARCH AT NATIONAL CON-
VENTION

Fox News No. 85

COOLIDGE REVIEWS YANKEE DIVISION OF
NATIONAL GUARD

“New Pictures” Index
“New Pictures” information pub-

lished in the ten issues preceding this

one is indexed below by title, issue

date and page number.

July 25-58

July 4-53
May 16-86
July 4-54

Beauty and the Bad Man ....May 23-129

... May 9-74

July 4-54

May 9-73

May 9-74

.......June 6-64

Crimson Runner, The May 16-83

May 9-72

..June 27-151

....May 23-129
July 25-58

....May 23-129
May 16-84

... May 23-130
May 30-54

Happy Warrior, The Aug. 1-86

July 25-57
July 18-55
July 25-57

June 27-153
May 16-85

Kiss Barrier, The
..June 27-151

July 18-55

Light of the Western Stars May 30-51
May 9-72

Little French Girl, The
Lost—A Wife
Lucky Devil, The

May 16-84

May 30-54
Aug. 1-85

May 16-83

Making of O’Malley, The June 13-59
Julv 11-49

Man of Iron, The July 11-49
Man Without a Conscience, The....July 18-55
Marriage Whirl, The July 25-57

May 16-83
May 30-53

May 23-132
... May 23-131

Prairie Wife, The. .. May 30-51

May 9-71
....June 20-50
...May 30-53

May 16-85

Riders of Mystery May 16-84

Scarlet and Gold
Sell ’Em Cowboy June 20-50

....May 23-132
Shock Punch, The
Shore Leave
Siege

May 30-51
_Aug. 1-87

July 4-53

Snob Buster, The
Soul Fire

May 9-73
... May 23-131

Speed ..

Speed Wild
Sporting Chance, The
Sporting Venus, The

July 18-55
June 6-64

Steele of the Royal Mounted..
Sunken Silver
Talker, The.

May 16-85
.May 23-132

Tearin* Loose _ ..June 27-151
—May 23-129

Texas Bearcat, The May 30-53

Tides of Passion
Welcome Horae....

May 16-85
...May 23-131

July 4-53

...June 27-151
Wildfire May 30-54

. ..May 23-130
Aug. 1-86
Mav 30-53
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Directed by Fred Jackman,
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Unknown
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Guinn Williams
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Joe Pangle Christian
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1 Everybody'S going to say It. so I
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might as well travel right along with

the crowd—Rex. the handsome horse

, star on the screen at Orchestra hall.
I

acts with almost human intelligence.
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See you tomorrow!
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Rex is left a motherless waif of
the hills when his parent fa struck
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,
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himself and eventually meets Lady.
J It Is love at first sighr on the part
I of Rex and he proceeds to win her.
He elects him'self her, protector and
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the two roarp the hills together.
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after.
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matic highlights of a' film that will
unquestionably prove one of the
greatest box office /successes of the
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REX~3he WildNorse

Wiese BigExhibitorsKnew a MillionDollar
PictureWhen TheySaw It, andBooked It/

OEW CIRCUIT (120 Days)

OUTHERN ENTERPRISES (app. 70 towns)

ITTSBURGH: STATE and LIBERTY

OS ANGELES: RIALTO (Indefinite Run)

AN FRANCISCO: GRANADA
ORTLAND, ORE.: COLUMBIA
EATTLE: COLUMBIA
POKANE: CLEMMER
ALT LAKE CITY: PARAMOUNT
ENVER: RIALTO

ANSAS CITY, MO.: ROYAL
/ASHINGTON: RIALTO
IKLAHOMA CITY: CRITERION

HATTANOOGA: TIVOLI

IRMINGHAM: STRAND
ALLAS: MELBA or PALACE
ITTLE ROCK: CAPITOL

PROVIDENCE: FAY’S

BALTIMORE: RIVOLI

ROWLAND and CLARK CIRCUIT

FINKELSTEIN and RUBEN CIRCUIT

MINNEAPOLIS: GARRICK
ST. PAUL: PRINCESS
MILWAUKEE: ALHAMBRA
CHICAGO: ORCHESTRA HALL
DETROIT: BROADWAY STRAND
TOLEDO: VALENTINE
NEW YORK: CAPITOL
NEWARK, N. J.: LOEW’S STATE
BOSTON: LOEW’S STATE
BOSTON: LOEW’S ORPHEUM (2nd Run)

ATLANTA: HOWARD or RIALTO
CHARLOTTE: IMPERIAL

FT. WORTH: PALACE
MEMPHIS: PALACE or STRAND

II

Story by

HalRoach
ii

Pafhepicture
TRADE MARK.

D/rected by

JACKA7A/V
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THE FILM MART
Chadwick

“Perfect Clown” Completed

Larry Semon and Fred Newmeyer are
editing “The Perfect Clown,” which will

be released October 15.

Ray Completes “The Winner

”

“The Winner,” Charles Ray’s second
rural comedy drama for Chadwick, has
been completed. It will be released No-
vember 15. His “Some Pun’kins” goes to

exhibitors September 1.

Ttvo August Releases Named
Larry Semon’s “The Wizard of Oz”

has been set for release August 1 and
George Walsh’s “American Pluck” August
15. Walsh now is making “The Prince of
Broadway.” Hunt Stromberg has been
signd to direct “Winning the Futurity.”

Davis Dist. Div.

McGoivan Directs Peggy O’Day

“Peggy of the Secret Service” is the first

of a series of melodramas being made by
Peggy O’Day under her new contract, with

J. P. McGowan directing the Cole pro-
duction.

Casts and Stories Picked

“The Gold Hunters,” first of a new series

of James Oliver Curwood pictures, starts

at once. Marylin Mills heads the com-
pleted cast for “Tricks,” from a story by
Mary C. Breuning, A1 Ferguson and Jane
Thomas will appear in “Lawless Love,”
“The Fire Flies,” second “Hey Fellas”
comedy, has been made by McKnight-
Womack.

Ellbee Pictures

“Defend Yourself” Completed

Dorothy Drew has finished “Defend
Yourself” and will be seen next in “Pur-
sued.”

Arrow
Gertrude Short Signed

Dallas M. Fitzgerald has engaged Ger-
trude Short to play in “Tessie,” Fitzger-
ald’s first to be released by Arrow.

Astor

“The Danger Line” Next

Lewis Allen is preparing the continuity
of “The Danger Line,” second Bernarr
Macfadden True Story Films production.
John W. Krafft is editing and titling “The
Wrongdoers.”

Associated Pictures
LaMarr Picture to be Made on Coast

Barney Lubin, production manager, has
gone to California to arrange for early
production of “Spanish Sunlight,” starring
Barbara LaMarr. June Mathis of First
National will do the scenario.

“White Monkey” Dates Advanced
Because of the publicity given the Ten-

nessee evolution trial many exhibitors who
booked “The White Monkey” for fall have
advanced their dates.

Scenes for “Keep Smiling,” Monty
Banks’ new comedy-drama for Asso-
ciated Exhibitors release, were taken
at the exclusive California Yacht Club
on Los Angeles harbor. The cast in-

cludes Anne Cornwall and Robert
Edeson.

Associated Exhibitors

Ruth King Given Important Part

Ruth King has been chosen to play the
part of Lucy Wallace in “The Millionaire
Cowboy.”

Roy Stewart Plays Ranchman
Roy Stewart has been cast as the Amer-

ican ranchman in “The Millionaire Cow-
boy,” opposite Blanche Sweet.

Burton King to Direct for A. E.

Arthur Hoerl is preparing the continuity
for a new Burton King production given
the working title of “The Attorney for the

Defense.”

Hope Hampton Stages Party

Hope Hampton, now making “The Un-
fair Sex,” gave a July Christmas party for
the press at the Fort Lee, N. J., studio.

Metro-Goldwyn-Mayer
Foreign Actors Signed

Greta Garbo, Swedish star, and Maurice
Stiller, Swedish director, have just arrived

in America to join the Metro forces. Law-
rence Davidson, English actor, will play

heavy roles. George A. Nardelli, Italian

of French birth, has enlisted in the stock

company.

Two Directors Chosen

Edmund Goulding has been engaged to

direct “Sally, Irene and Mary” and A1

Raboch to make “The Auction Block.”
Donald Ogden Stewart is to adapt his
book, “The Crazy Fool,” to the screen.

Several Added to Casts

Hobart Bosworth, Claire Adame, Robert
Ober and Clarie McDowell have been
placed in the casts for “The Big Parade,”
which King Vidor is directing. Pauline
Starke has been chosen for the role of the
butterfly in “A Little Bit of Broadway” and
Lilyan Tashman will also have an impor-
tant part.

Four Productions Released in August

Four pictures just made available for
“Greater Movie Season” in August are
“Pretty Ladies,” Aug. 1 ;

“The Unholy
Three,” Aug. 16; “Romola,” Aug. 20, and
“A Slave of Fashion,” Aug. 23.

Coogan Starts “Old Clothes”

Jackie Coogan has begun “Old Clothes”
after a year’s vacation. The cast includes

Max Davidson, Alan Forrest and James
Mason. A newcomer to the screen is be-

ing considered for the leading feminine
role.

Gotham
“Police Patrol” Strongly Backed

Advertising material provided for “The
Police Patrol” includes six styles of litho-

graphs, three kinds of lobby display, nine
kinds of line newspaper ads, and varied
exploitation suggestions as well as the
thematic cue sheet.

Five Pictures Completed

“The Part Time Wife” is now in the
process of cutting and titling. Four others
just completed are “The Overland Lim-
ited,” “The Police Patrol,” “A Little Girl

in a Big City” and “His Master’s Voice.”
The sixth is to be “Racing Blood.”

B. P. Schulberg
“Plastic Age” Starts Soon

Wesley Ruggles, signed to direct “The
Plastic Age,” will start the cameras click-

ing soon. Release is planned for the first

week in November.

“Parisian Love” Opens Season

With July 27 decided upon as the release

date, “Parisian Love” will be the first new
Preferred picture to reach the exhibitors.

Tiffany-Truart
Third aiul Fourth Tiffany’s Named
“Borrowed Finery,” third Tiffany pro-

duction, is now being made with Gertrude
Astor and Lou Tellegen. “Morals for

Men” will be the fourth.

Four Truart Pictures Titled

Titles for four Truart pictures now in

production are announced as “The Mid-
night Special,” “The Flood,” “The Night
Watch” and “A Call in the Night.’

Fox
Keefe Finishes First O. Henry

“Shoes,’ first of the O. Henry series, has
been completed by Daniel Keefe, new di-

rector.
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"Iron Horse” to Play Tivoli

Fox’s “The Iron Horse,” which made an
auspicious start at the Keith-Albee Palace

in Cleveland, has been booked into the

Tivoli, New York, for the week of August
9.

2,000 Extras in Mix Picture

Two thousand extras are said to be

appearing in “The Lucky Horseshoe,” Tom
Mix’s first picture since returning from
Europe.

“Thank You” Cutting Done

Fox’s West Coast studios have com-
pleted the cutting and editing of “Thank
You,” John Ford production.

“The Silver Treasure” Starts

With Rowland V. Lee directing and
George O’Brien starring, “The Silver

Treasure” is now under way.

F. B. O.
Evelyn Brent Cast Picked

Casting is being rushed for “Three Wise
Crooks,” in which Evelyn Brent will star.

E. Richard Schayer has done the continu-

ity.

“Horse-Scope” for Silver King

Silver King, Fred Thomson’s horse, who
has just finished work in “The Wild Bull’s

Lair,” had his “horse-scope” read recently

by Professor Sidney Kimball Bennett, as-

trologer.

Mrs. Johnson Turns Reporter

Mrs. Emilie Johnson, mother of the pro-
ducer-director of “The Last Edition,”

turned reporter to get atmosphere for writ-

ing the newspaper melodrama.

Bray Company in Adirondacks

Walter Lantz, director and star of Bray
Studios, has taken his staff to the Adiron-
dacks to get exteriors for “Dinky Doodle
and the Babes in the Woods,” cartoon.

Theatre Features “The Pacemakers”

“The Pacemakers” was advertised above
the feature in electric lights, on the mar-
quee and in the lobby of the Merrill the-
atre, Milwaukee, Wis., by Harry Jones,
manager.

First National

Two Titles Changed

“What Fools Men” is the new title

chosen for “Joseph Greer and His Daugh-
ter,” and “Dangerous Currents” is the name
picked for the pioture from “The Sea
Woman.”

Tourneur to Direct Errol

Maurice Tourneur has been engaged to
direct Leon Errol in “Clothes Make the
Pirate.”

Constance Talmadge Pictures Chosen

Constance Talmadge’s “Her Sister from
Paris” has been selected to open “Greater
Movie Season” at the Circle theatre, Indi-
anapolis. The release date is August 2.

Four to Start in East Soon

Four productions to start in the East
within a month are “The Scarlet Sainit,”

“The Savage,” “Men of Steel” and “Atlan-
tis.” Others being placed in continuity are
“Pals First,” “Bed and Board,” “Madem-
oiselle Modiste” and “The Boss of Little
Arcady.”

Thirteen Directors at Work
Thirteen directors at work and the pic-

tures being made are Frank Lloyd’s
“Winds of Chance,” John Francis Dillon’s
“We Moderns,” Lambert Hillyer’s “The
Knockout,” John M. Stahl’s “Memory
Lane,” Edwin Carewe’s “Dangerous Cur-
rents,” A1 Santell’s “Classified,” Webster

“Syd” Chaplin, now putting the finishing
touches on “The Man on the Box,”
from the Harold McGrath comedy,
will appear next in “The College
Widow,” from the novel of Frank
Howe, for Warner Brothers.

Campbell’s “The Pace That Thrills,” Kurt
Rehfeld’s “The Viennese Medley,” George
Archinbaud’s “What Fools Men,” Kenneth
Webb’s “The Beautiful City,” George
Fitzmaurice’s “The Dark Angel,” Charles
Hines’ “The Live Wire” and David Hig-
gin’s “Invisible Wounds.”

Universal

Scenario Editress at U City

Mrs. Winifred E. Reeve, Universal’s
scenario editress, is at Universal City con-
ferring with Raymond L. Schrock, studio
manager, on the 1926-27 product.

“Midnight Sun” Cast Chosen

Laura LaPlante, Pat O’Malley, George
Seigmann and Raymond Keane have been
placed in the cast of “The Midnight Sun.”

Cora Harris Visits Universal City
Cora Plarris, author, was the guest of

Josie Sedgwick, star, and Ruth Todd, sce-

narist, at Lhiiversal City.

Sixteen Westerns in Making

Sixteen Westerns are being produced
simultaneously at Universal City.

Big Cast for “On the Frontier”

Norman Kerry, Dustin Farnum and Ger-
trude Olmstead have been signed to fea-
ture in “On the Frontier.”

Anchor
“The Open Switch” Chosen

Helen Holmes will appear next in “The
Open Switch,” an original story by J. P.
McGowan. A1 Hoxie, injured when kicked
by a horse during the filming of “The
Texas Terror,” will resume production in

a month.

Warner Brothers
“Sea Beast” Cast Complete

John Barrymore’s “The Sea Beast,” has
gone into production with completion of
the cast.

Sonya Levien Begins Duties

Sonya Levien, just signed for Warner
Brothers’ scenario staff, has undertaken
her work under a long term contract.

All Roche Stories Bought

Under a new contract Warner Brothers
obtains all the stories of Arthur Somers
Roche and part time services of the author.

In Cast of “The Sea Beast”

The complete cast of “The Sea Beast”
now includes John Barrymore, Dolores
Costello, George O’Hara, Mike Donlin,
Wilfred Lucas, Sam Baker, Sojin, Frank
Hagney, Frank Nelson, James O. Barrows
and Mathilde Comont.

Miss Levien Goes to Coast

Sonya Levien has gone to Warner
Brother’s West Coast studio to handle some
of the big stories of next year’s program.

Educational
Al St. John Making Second

A1 St. John and company are on a desert

location near Merhall, Cal., making his

second picture, a Mermaid comedy, under
direction of Stephen Roberts.

Taurog Completes First

Norman Taurog has completed direction

of Lige Conley and Estelle Bradley in

“Pleasure Bound,” first of the new Mer-
maid comedies.

Robbins Directs Lupino Lane

Jess Robbins is directing Lupino Lane in

the first of six comedies by the English

star.

Three Other Series Start

Cameo, Juvenile and Hamilton comedies
on the new schedule are under way.

Goodrich Finished His First

William Goodrich has wound up his first

picture, “The Tourist,” with Johnny Arthur
and Helen Foster featured in the Tuxedo
comedies.

Bischoff

Three Series of Comedies Start

Three series totaling 36 comedies have
been put into production. “Take the Air”

is first of the 12 Biff comedies. “The
Merchant of Weenies” is the lead-off of the

H. C. Witwer “Classics in Slang” and
“The Starvation Hunters” sets the pace for

the Gold Medal series.

Cathrine Curtis

Leore cFUsseau Signed

Leon d’Usseau has been signed for pre-

liminary work on “The Last of the Great

Scouts.”

Columbia
“Danger Signal” at Broadway
“The Danger Signal” has opened at the

B. S. Moss Broadway theatre in New York.
Dorothy Revier’s “Enemy of Men,” her

first Waldorf production, had its world
premiere at the Strand, Providence, R. I.

Title Note “Lure of the North”

“The Lure of Broadway” has been
changed to “The Lure of the North.”

United Artists

Valentino Picture Title Changed

The title of Valentino’s next picture

again has been changed, this time to “The
Lone Eagle,” to prevent conflict with the

name of another feature now being made.
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Goldwyn Completes Staff

Samuel Goldwyn has completed his tech-

nical staff with Henry King as director and
James Dugan assistant director.

Valentino Picks Vilma Banky

Joseph M. Schenck, producer of the

Valentino pictures, has signed with Samuel
Goldwyn for the services of Vilma Banky.
in “The Lone Eagle.”

“Partners Again” Through U. A.

“Partners Again,” third Potash and Perl-
mutter picture of Samuel Goldwyn, will

be released by United Artists.

Paramount
“Trouble with Wives” at Rivoli

Florence Vidor’s “The Trouble With
Wives” opens “Greater Movie Season”
August 2 at the Rivoli in New York.

Honored by Wagnails Heir

A contract has been signd with Mabel
Wagnalls-Jones for the showing of Para-
mount pictures in the $250,000 memorial
building erected in memory of her parents
at Lithopolis, Ohio. Adam W. Wagnalls
was one of the publishers of Literary
Digest and the Standard Dictionary bear-
ing his name.

Fannie Hurst in Hollywood

Fannie Hurst, novelist and short story
writer, is -in Hollywood conferring with
Famous officials on the adaptation of one
of her stories.

Prince’s Son in Negri Picture

Youcca Troubetzkoy, son of Prince
Nicoli Troubetzkoy, is leading man for
Pola Negri in “Flower of the Night,” just

starting.

Several Sign Contracts

Byron Morgan’s stories are to be used
exclusively by Paramount for a number
of years. Harrison Ford has taken a con-
tract and will appear first in “That Royle
Girl.” Hector Turnbull, supervisor of pro-
duction at the West Coast studios, has
added Hugo Ballin and John Lynch to his

organization.

Pathe

Alice Day Comedy Released

On the August 2 release schedule are
Alice Day’s first two-reel starring comedy,
“Tee for Two”; Charley Chase’s “Innocent
Husbands,” and “Betrayed !” third chapter
of “Play Ball.”

Holmes Turns Comedian

Stuart Holmes deserts the heavy roles

to be a comedian in “Heir-Loons,” Spitzer-

Jones feature.

Harry Semels in “Play Ball”

Harry Semels, screen villain, is the
double-dyed blackguard in “Play Ball,”

Pathe serial.

“Kivalina” Draws Broadway Praise

“Kivalina of the Ice Lands,” which
showed for a week at the Mark Strand in

New York, drew general commendation.
Earl Rossman’s romance of the Arctic will

be released August 9.

“Wedding” Staged at Polo Grounds

With John J. McGraw as best man, a
wedding scene was filmed at the Polo
Grounds in New York for a sequence of
“Play Ball.”

Pro-Dis-Co

“Seven Days” Completed

With camera work finished on “Seven
Days,” A1 Christie is rushing the titling

and editing so that it will be ready for
“Greater Movie Season.”

r

Arthur Somers Roche, who wrote “The
Pleasure Buyers,” from which these
scenes are taken, has signed a con-
tract whereby Warner Brothers ob-
tains all his stories.

Eltinge Builds Hotel Between Shots

Julian Eltinge is starting work on his

hotel at Alpine, Cal., while awaiting the

word “Go” in “Madame Lucy.”

Ames in “The Wedding Song”

Robert Ames has been picked to play
opposite Leatrice Joy in “The Wedding
Song.”

Priscilla Dean Starts Another

Priscilla Dean, following a five months’
personal appearance tour, has started “The
People vs. Nancy Preston.”

Marion Orth Adapts “Shipwrecked
?’

Marion Orth is adapting “Shipwrecked,”
Langdon McCormick’s melodrama, with

production scheduled for August 1.

LETTERS
From Readers

A forum at which the exhibitor

is invited to express his opinion
on matte" T of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

Gauding Tells Cooperation Plan

PITTSBURGH, PA.—to the editor:

We know from past experience that a

slump will begin about the middle or latter

part of May and continue until around
September. Auto parties, twilight baseball,

daylight saving, vacations and hot weather
always mean less patronage. The average
neighborhood house is lucky to break even
during this period. Big houses are rare

indeed at this time of year, no matter what
the attraction.

Our theatre is comparatively cool

—

twelve windows around the top, six double
doors, an exhaust fan and six oscillating

fans, but the attendance is far from normal
during the hot weather period. Exhibitor
reports from this section indicate that

Summer business is worse than last year,

and we weren’t turning them away at that

time by any means.

Every Summer we close for three weeks
and our nearest competitor remains open

—

and vice versa. This we have found to

be practical, resulting in increased atten-

dance for the house remaining open. This
also allows time to make repairs and take

a much needed vacation.

I firmly believe the entire industry would
be benefited if this plan were adopted uni-

versally, although the shut-down should be

for four weeks instead of three. The plan

is not a theory with us, for it has been in

force several years with the result noted
above. When both houses operate all Sum-
mer we hit red ink. Under this “coopera-
tion plan” there’s an excellent chance to

make the entry on the right side of the

ledger. That’s a good business proposition,

isn’t it? And the public is given service

just the same.

—

Henry W. Gauding, Lin-

coln theatre, Pittsburgh, Pa.

Not the Nat Royster Wanted
CHARLOTTE, N. C.—To the Editor:

I notice in several of the Chicago papers,

also in the New York papers, under date
of July 7, a news item to the effect that

Judge Morgan, of Chicago, has issued a

fugitive warrant against one Nat Royster,

former manager of the La Salle theatre in

Chicago, and most recently a press agent
in New York.

I would certainly deem it a great favor
if you would inform your readers that

there is no relationship between the Nat
Royster in the above named news story

and myself.

I have been in the South practically all

of my life, but have hundreds of friends

throughout the United States in the motion
picture and legitimate theatrical business
who might possibly become confused at

the story in question; therefore, I trust

you will be kind enough to once more in-

form your readers that I am doing my best

to put over a circuit of theatres for Warner
Bros. Pictures, Inc.; have a wife and only
one child and am thoroughly satisfied with
said wife and child and do not care to

leave them flat. I am enjoying the best

of health in the performance of my daily

work.
Thanking you and with very best wishes

and kindest personal regards I am,—N. L.

Royster, Warner Bros. Southern Theatres,

Charlotte, N. C.

Wenger’s a Busy Man
UNION CITY, IND.—To the Editor:

I am a little behind time but I have had
so much to do I did not even read the

Herald for several weeks.
Moving into and starting my new Miami

theatre, and moving my family to a new
location, with my wife sick in bed, I have
been on the jump.

I read some time back of some fellow

that runs a theatre, and is railroad agent,

town clerk, bill poster, truck farmer and
had four or five other jobs and found
time to play golf besides. He’s sure got

it over me, for I find when I look after

my shows I have not much time left. I

wish I could hire a guy like that.

But keep me on the list, as I have a

little time now to read the Herald, but

not much more. By the way, I have not

reported lately, but if your trade is of the

better class don’t fail to show them “The
Desert Flower,” “Sally,’ “Soul Fire,”

“Chickie,” “The Re-creation of Brian

Kent,” and for your action customers,

“Hit and Run,” the Hoxies, Talmadges,
and don’t overlook F. B. O.’s L'akima

Canutt. I think he is the best stunt actor

of the bunch.
I bought Universal’s Complete Contract

and it is proving a good investment.

Will report more later.—R. S. Wenger,
Victory theatre, Union City, Ind.
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PUREIY PERSONAL
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CEATTLE WASH.—L. O. Lukan, who^ just returned to Seattle to manage the

local Universal offices, succeeding Jack
Schlaifer, who has been promoted to the

regional directorship, declares it was practi-

cally a home coming, as he has lived 33

years in the Puget Sound city. For seven
years he was a member of a newspaper’s
advertising staff. Then he went with
Pathe and later with First National. For
the last two years he has directed the

destiny of the First National exchange at

Minneapolis. . . Local film men are

following with interest the charge instituted

in justice court by John Hamrick, proprie-

tor of the Blue Mouse theatre, against L. E.

Thomas and Robert Taylor. Hamrick
charges Thomas and Taylor were caught

posting placards condemning the Blue

Mouse and Winter Garden theatres as non-
union. . . Lou Rosenberg, manager of

DeLuxe, who copped the laurels at the

recent Northwest golf tournament, has

been challenged by Sam Bloom, FBO, and

W . J. Heineman, Kwality, both of Butte,

who were unable to attend the big tourna-

ment. Lou will give them satisfaction as

soon as opportunity develops. . . Matt
Skorey, formerly of this city and more
recently on the road for Universal out of

Portland, has been promoted to short

features sales manager, it is announced.

. . . Sam Shapin, Los Angeles, travel-

ing auditor for Warner Brothers, is in

Seattle, assisting in transfer of the Warner
business from the Kwality exchange to the

Vitagraph offices. . . Among recent Seattle

visitors were Ned Marin, general sales

director for Universal; Newton Levy of

San Francisco, special representative for

First National; Lou Amacher, manager of

the Portland branch of Metro-Goldwyn,
and Jack Rue, manager of the producers

Distributing branch at Portland.

Through the efforts of IV. W. Lewis,

manager of the engineering department of

Theatre Equipment Company, local theatre

owners have had their insurance rate re-

duced approximately $2 a thousand. All

theatre operators using the Westinghouse
series type motor generator and other ma-
chines constructed on a similar principle

will receive the benefit of the lowered rate.

. . . Some time this month the newly re-

modeled and redecorated Heilig will open
with Metro-Goldwyn-Mayer releases, ac-

cording to S. D. Perkins, manager of the

local exchange. . . . Another theatre

undergoing remodeling is the Pantages, on
which $150,000 is being spent. . . . The
new H. C. Weaver studio and laboratory

at Titlow Beach, Tacoma, under the per-

sonal supervision of Peter L. Shamray,
formerly superintendent of Clunes Labora-
tories, Hollywood, has been opened.

Salt Lake City

First Runs
( Week Beginning July 10)

AMERICAN : “White Fang,” F. B. O
Legs,” Educational: Newspaper
F. B. CP.; International News.

; “Sea
Fun,

KINEMA: “Breath of Scandal,'” Preferred;
“Sir Walter Raleigh”; Pathe Review; In-

ternational News.

PANTAGES: “Along Caine Ruth,”
Goldwyn-Mayer.

Metro-

PARAMOUNT EMPRESS: “Lost, A Wife,”
Paramount; “Scooper Hooter Eyne Liz-

zies,” Pathe; Pathe News.

VICTORY: “Night Life of New
Paramount

;

“Aesop’s Fables,”

j

Pathe News.

York,”
Pathe

;

PHILADELPHIA, PA.—The M. P. T.

O. of Eastern Pennsylvania, Southern
New Jersey and Delaware and the Phila-

delphia Film Board of Trade are lining

up their forces for the hearings on the

increased postal rates and will meet with
the sub-committee of the United States

senate in the Bellevue-Stratford Hotel.

The increase rates on film delivery would
seriously affect the pocketbooks of the ex-

hibitors and exchanges here and a vigor-

ous attempt will be made to convince the

government representatives that the in-

creased rates would work a decided hard-

ship on the motion picture industry. . . .

One of the largest exhibitors at the Sesqui

Centennial will be that of the motion
picture industry, the building covering

several acres. It will be equipped so that

several pictures may be projected at one

time. On the roof will be constructed a

shadow box, so that motion pictures may
be shown to a large number of persons any
time during the day. Representatives of

Stanley Company of America were recently

in Harrisburg completing plans.

Harry D. Wescott, of the Stanley com-
pany and an instructor in Stanley V. Mast-
baum School of Photo Play Study and
Scenario Writing at Temple University,

recently broadcast from Atlantic City,

speaking for Frank W. Buhler, general

manager of the Stanley company, who is

now in Europe scouting for new musical

attractions for the Stanley circuit. Mr.

New York
Special Music at Capitol

(Week Beginning July 26)

THE SOLOIST
Caroline Andrews, coloratura soprano.

“Shadow Song,” from “Dinorah,” by
Meyerbeer.

THE PICTURE
“Never the Twain Shall Meet,” Metro-Gold-

wyn-Mayer.

Wescott gave a fine version of the

“Greater Movie Season” and attempted to

impress upon his radio audience the true

significance of the campaign. Features of

the inauguration of the movement here

will be the dropping of 20,000 passes to

theatres from airplanes.

CAN FRANCISCO, CAL.—IF. B. Arm-
strong together with Mrs. Armstrong

and Mr. and Mrs. Robert E. Power, motored
up from Los Angeles on a combined
pleasure and business trip. Mr. Armstrong
and Mr. Power are the owners of the

Armstrong-Power Studios, which has in-

stalled stage equipment, curtains and
drapes in innumerable California theatres.

Although this trip is primarily a vacation,

Mr. Armstrong and Mr. Power were here

to check up the various jobs under con-

tract in Bay theatres now under construc-

tion. . . . Ruth Oberg, for the past two
years biller and contract clerk at the local

Vitagraph exchange, has been advanced to

assistant to the cashier, Miss Feldstein.

. . . Charley Kurtzman, popular publicity

director of the California theatre, has re-

turned from a nice vacation in the Cali-

fornia woods. . . . Leon Doane, well

known house manager of the Cameo, is

one you had better fear now. Why? Leon
has bought a high grade police dog. . . .

Mr. Haas, who ably managed the Progress

theatre for many years, has been trans-

ferred to the American theatre, which
Louis R. Greenfield also owns. The Prog-

ress was closed for the time being. . . .

Meyer Cohen and /. A. Harvey-Merced’s
“Friendly Enemies” came into town to-

gether recently. . . . Edward Laemmle’s
company making “The Still Alarm” was in

San Francisco and the spectacular horse-

drawn fire engines operated. . . . IF.

B. Armstrong of the Armstrong-Power
Studios has acquired a new yacht. Such
is the life of the poor business man. . . .

Norman Riemann is representing Western
Vaudeville Association locally now, with

offices recently opened in the Golden Gate
building. . . . Mr. Whelan of Western
Theatre Supply Company left for Vancou-
ver. . . . Mr. Bailey, with the Los
Angeles office of Robert E. Power Studios,

spent a week in San Francisco.

Tex Coombs is spending a two-weeks va-

cation touring the Northland and stopped

at Vancouver. . . . Theodore J Dehay
is building a new theatre tci be known as

the Bay Shore. This theatre is on the

highway at Visitation Valley, just south

of San Francisco in a rapidly growing in-
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dustrial center. The house will have W.
G. Preddy equipment. . . . Donal Smith
is selling P. D. C. product in the San
Joaquin Valley and along the South Coast.

— !»
^JT. LOUIS, MO.—-Two robbers in an

automobile held up Miss Elsie Betzold,
cashier for the Kings theatre, as she was
on her way to Chouteau Trust Company,
but they fled empty handed. . . . Use
of motion pictures as a means of introduc-
ing evidence in court has been frowned
upon by Circuit Judge Franklin Miller. . . .

Taylor R. Young, counsel for the defense
in a suit to prevent Mr. and Mrs. Dennis
Clifford from selling their home to negros,
had the pictures taken showing negros
entering and leaving a church directly op-
posite the Clifford home. . . . Fifty boys
of the De Molay, gathered on the stage of
the Missouri theatre, when Federick D.
Gardner former governor presented a silk

flag on behalf of the St. Louis Post-Dis-
patch. . . . Harry Redmond, owner-
manager of the Majestic, East St. Louis,
111., returns this week from the Rocky
Mountains and Yellowstone Park. . . .

C. D. Hill, manager of the local office of
Producers Distributing Corporation, spent
several days in the territory. . . . Nat
Koplar and associates plan to errect a
$150,000 theatre and store building in

Maplewood, Mo. It will seat 1,500. . . .

Jimmy Drake has closed a lease on a new
theatre at Pine Lawn, Mo. . . .Claude
McKean, selected to manage the new Fox
exchange at Memphis, Tenn., has gone
there to prepare for his new sales organi-
zation. . . . Green Luttrell of Jackson-
ville, 111., dropped in and signed up 100
per cent for the new Fox product.

"LA ANSAS CITY, MO.—The annual con-
troversy with the operators’ union now

is confronting Kansas City exhibitors. The
operators demand an increase of 30 cents
an hour—from $1.45 to $1.75. . . . Louis
Charninsky is a much occupied man at

the Pantages. Besides directing the orches-
tra, Louie has been appointed temporary
manager of the theatre to succeed W. L.
Fenny, resigned. Louis also sings a funny
song in connection with a stage number,
and attends to buying the first run pic-

tures. ... A fourth arrest in the bomb-
ing of the World-In-Motion theatre last

February was made when G. F. Bunker,
former picket at the theatre, was held.

. . . The New theatre, one of the oldest
buildings in Salina, will give way soon to

a 7-story hotel structure. . . . Destruc-
tion of the Hetrick theatre, Chanute, by
fire was similar, figuratively speaking, to

the financial downfall of its owner, Fred
Hetrick, in oil dealings. . . . The Little

theatre, Kansas City, is to be remodeled
into a pool hall. . . . Miss Betty Bron-
son, star of “Peter Pan,” received an en-

thusiastic welcome, on her way to New
York. . . . Fred Sears, who has man-
aged various theatres on the Columbia
Amusement Circuit, has been appointed
manager of the Empress theatre. . . .

San Francisco

First Runs
( Week Beginning July 18)

CALIFORNIA : “Marry Me,” Paramount.
LOEW’S WARFIELD: “The Talker,” First

National.

IMPERIAL: “Ten Commandments,” Para-
mount (Continued).

GRANADA: “Light of Western Stars,”
Paramount.

UNION SQUARE : “How Baxter Butted
In,” Warner Brothers.

CAMEO : “Silent Sanders,” Producers Dis-
tributing Corporation.

AZTEC and EGYPTIAN: “Any Woman,”
Paramount.

There is no indication of business slowing
up along Kansas City’s Picture Row. . . .

All First National salesmen now have their
trade mark stamped on the back window
of their “hoopies.” . . . Bill Truog,
Universal district manager, proudly asserts
the five exchanges in his district are among
the 10 leading the country in sales. . . .

Tommy Taylor, formerly of the Kansas
City Universal branch but now with the
same company in Sioux Falls, S. D., took
time off to return and obtain a soldier
bonus. . . . Ben Taylor has resigned
from Universal and is back as city sales-
man for Fox. . . . Bob Withers, Enter-
prise branch manager, left for a two weeks
trip in the key towns, intending to call that
his vacation—and with the temperature at
the 100 mark ! . . . S. J. Powell, special
representative for B. P. Schulberg Pro-
ductions, was busy calling upon inde-
pendent exchange managers. . . . Frank
Cassel, formerly with Fox, was named
branch manager of Associated Exhibitors.

H. M. Hoffman, head of Tiffany
Productions, Inc., of New York, stopped
off. . . . Midwest Film Distributors,

Inc., of Kansas City, has announced 27
productions for the coming season. M. A.
Levy, Fox branch manager, announced 334
towns closed. A l Eden, Charles Russell

and Bert Edwards have been added to the

Midwest Distributors sales force.

Jack Flynn of St. Louis, district Metro-
Goldwyn-Mayer manager, was in for a sales

meeting. . . . Kansas City newspaper
reporters and photographers were “hosts”

to Enoch, the trained goose which appears
in Universal’s “The Goose Woman.” . . .

Harry Kieffer now is with the Midland
Theatre Circuit, operating the Midland and
Royal theatres in Hutchinson, while G. C.

Craddock, formerly with First National,

has taken over the Macon theatre of

Macon, Mo. ... I. Wienshienk, former
owner of the Penn Valley theatre, has

joined the First National force. .

Through a tieup with Midwest Film Dis-

tributors, the M. P. T. O. K.-M. will

receive a substantial percentage on the

earnings of the serial, “Battling Brewster.”

. . . When out-of-town directors of the

M. P. T. O. Kansas-Missouri attend the

next directors meeting in Kansas City their

railroad fares will be defrayed by the or-

ganization. . . . The Kansas City First

National branch force turned out in a body

Stratford Theatre

Program
( Week Beginning July 27)

“Here, there and everywhere with the Strat-

ford cameraman.”

“My Hero,” from “The Chocolate Soldier,”

Miss Pearle Frank
,
soprano.

Scenic.

Selections Brundage and Kramer
,
Harmony

Boys from WQJ.
“Nuts” Organ selection by Leo Terry.

Harpland Five girls—Harp, cello, banjo
and violin.

“Introduce Me” Associated Exhibitors.
Comedy.

for a picnic at Winwood Lake.
With acquisition of the Isis theatre of
Arkansas City, Kan., Roy Burford now
controls that town. He also owns the
Burford, Rex and Strand theatres there.

Ak-Sar-Ben
O MAHA, NEBR.

—

H. L. Dean is captain
of salesmen of the Famous Players-

Lasky Corporation for a “Little Roundup
Drive” over Nebraska and Western Iowa.
They constitute a mopping up crew in the
national roundup drive running from July
1 to January 1. . . . H. B. Watts, man-
ager of the Rialto theatre of the A. H.
Blank interests, reports the “Greater Movie
Season” will be observed throughout Au-
gust at the Rialto and the Strand, another
Blank house. . . . Robert E. Irwin of
Will H. Hays' office recently was in Omaha
in conference over “Greater Movie Sea-
son.” . . . Musicians Association of
Omaha is asking a scale of $60 a week
summer and winter, raising its scale on a
par with that of vaudeville houses. The
musicians contend that with present day
motion pictures and their elaborate settings

it is just as strenuous to play for pictures

as for vaudeville. A committee is nego-
tiating with the theatre managers. The
present scale is $45 in summer and $50 in

winter. . . . E. H. Griffith, New York
motion picture producer, arrived in Omaha
to join his wife, America Chidester, who
has been visiting at the home of her
mother, Mrs. C. H. T. Reip, for two weeks.
Mrs. Griffith was Mildred Cooney, an
Omaha girl. The World theatre was host

to 500 children, many of them cripples,

through arrangements with officials of

Junior Chamber of Commerce. A special

matinee performance was run off. The
children were transferred to the theatre in

automobiles of members of the Chamber
of Commerce.

OTTAWA, ONT.—The orchestra of the

Tivoli, Toronto, played at a concert

broadcasted by “Roxy and His Gang” from
Toronto, by wire to New York City and
thence through WEAF. . . . Universal’s

$100 check for the best exploitation for

the serial “The Great Circus Mystery,”

went to Howard Snook, manager of the

Columbia, Winnipeg suburban house owned
by George Bannister. ... A free motion

picture performance, one of a series in

Montreal under municipal and university

auspices, was held at the Palace, under the

direction of Manager George Rotsky for

1,500 underpriviliged children. “Christopher

Columbus” was shown. . . . Jack

Arthur, supervisor of music for Famous
Players Canadian Corp., Toronto, is boom-
ing another “Roxy” through his radio ac-

tivities over CFCA. The first half of the

schedule of the Toronto Motion Picture

Baseball League has been finished with

Regal Films, Limited, holding first place.

. . . Griffin’s theatre at St. Catharines,

Ont., managed by George J. Forhan, will

have a grand reopening late in August.

. . R. M. Thomas of Winnipeg, super-

visor of Famous Players theatres in West-

ern Canada, has carded his combined an-

nual flapper and baby show at the Capi-

tol. . . . “Take-a-Chance Week” is be-

coming a summer feature in various Cana-

dian cities. Manager Harry S. Dahn
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made a big success of this stunt at the

Capitol, Montreal, and Manager Ralph
Ruffneer of the Capitol at Vancouver, B.

C., has also staged a “Chance Week.” A
true love story reached a climax in Ottawa
when J. C. Kennedy, manager of the Or-
pheum, Fort William, Ont., came back to

the Canadian capital to take unto himself
a wife, Miss Blanche Gauvreau, cashier of
the Regent, Ottawa. Mr. Kennedy was
manager of the Ottawa Regent some time

ago when he was the boss of Miss Gau-
vreau. Now ask who’s boss! . . . The
couple will live in Winnipeg, where Mr.
Kennedy will be associated with H. M.
Thomas of Winnipeg, western supervisor
of theatres for Famous Players.

The Regent at Ottawa, now has its man-
ager back, Leonard Bishop is home from
Los Angeles. . . . Wives of former
Ottawa, Ontario, theatre managers were
prominent in the social news of the Cana-
dian Capital on July 16, when Mrs. Oral
Cloakey entertained in honor of Mrs.
Frank Goodale, wife of Capt. Goodale,
manager of two Loew theatres in White
Plains, N. Y. . . . M. Franklin, man-
ager of B. F. Keith’s theatre, Ottawa, had
charge of a luncheon of the Rotary Club
of Ottawa attended by Mayor J F. Bal-
harrie. . . . Manager McNeil of the

Rideau theatre, Smiths Falls, Ont., made
a - special play for patronage during the

dances on the stage after the night per-

formances without extra charge.

Donat Paquin, proprietor of the two pic-

ture theatres in Hull, Que., is sparing no
expense in remodeling the Laurier, which
he will reopen in August.

DENVER, COL. — Sid Weisbaum and
his entertainment committee put on a

real picnic. The outing was held by mem-
bers of the Film Board of Trade, their

employes and exhibitors of Denver and
nearby towns. The place was Mt. Morri-
son hotel, Mt. Morrison, Col. Some of
the winners of events are : fat man’s race,

Joe Ashby of First National; skinny man’s
race, Walter “Bunce” O’Connel; prize

waltz, Art O’Connel, shipper of Universal,
and Miss Lil Gallup of Pathe. The Ger-
base East Side Sluggers were defeated by
the Ashby Park Hill crowd, 11 to 4. Eddie
Foyes, old timer among film men, manages
the Mt. Morrison hotel. The Denver ter-

ritory is again being honored by the presence
of a large producing company from
Famous Players-Lasky, on location four
miles from Cheyenne, Wyo., making “The
Pony Express,” under the direction of

James Cruze. . . . Pathe sales organ-
ization has been augmented by H. L. Burn-
han who has become affiliated with the

Denver branch as sales manager of Asso-
ciated Exhibitors succeeding Guy Parfet.

Mr. Burnan’s successor in the two reel

comedy department is James A. Hughes.
. . . C. M. Van Horn of the local Pathe
exchange has just closed a sales confer-
ence. . . . H W Braly, local manager
of Famous Players-Lasky, has just closed
an exploitation meeting on the “New 40.”

A number of exhibitors attended, among
them Russel Hardwick, Clovis, N. M.

;

Henry Fulkerson, Powell, Wyo.; Dave
Hess, Monte Vista and Del Morte, Col.

;

Ed Marquand of the Isis and Longmont
theatres, Longmont, Col. ;

Fred Bezold, Lo-
tus theatre, Sheridan, Wyo.; William Os-
tenberg Jr., Scottsbluff, Neb.; Jim Hughes,
Alliance, Neb.; Miss Maud Buford, Grand
Junction, Col. ;

Paul Krier, Walsenburg,
Col.

;
George Frants, Mt. Rose, Col. . . .

All officers of the Denver Film Board of

Philadelphia

First Runs
(Week Beginning July 13)

STANLEY : “Recompense,” Warner Broth-
ers; Stanley Magazine, scenic short fea-

tures, cartoon; overture, “Raymond,”
Stanley Symphony Orchestra; Vocal,
dance and instrumental divertisements

;

organ selections.

FOX : “Pround Flesh,” Metro-Goldwyn-
Mayer; Pathe News; “Classical Jazz”;
violin solos.

STANTON: “The Making of O'Malley,”
First National.

KARLTON : “The Manicure Girl,” Para-
mount.

PALACE: “Declasse,” First National.

VICTORIA: “I’ll Show You the Town,”
Universal.

CAPITOL: “His Supreme Moment,” First

National.

Trade have been re-elected because of the

board’s activities for “Greater Movie Sea-
son.” They are Charles R. Gilmour, Vita-

graph, president; James S. Hommel, Pro-
ducers Distributing Corporation, vice-presi-

dent
;
FI. W. Braly, Famous Players-Lasky,

secretary; Duke W. Dunbar, executive sec-

retary, treasurer and general counsel.

. . . Board of Arbitration members are

—

Exhibitors, Jacob Eppler, Ogden theatre;

Gordon B. Ashworth, Federal; A. J. Ham-
ilton, Ivy. Exchanges, S. D. Weisbaimn,

Film Booking Offices; J. H. Ashby, First

National, and R. J. Garland, Metro-Gold-
wyn-Mayer. . . “Smiling” Art Schmidt,
district manager of F B. O., was in Denver
for a few days. . . . Les Weir, district

manager of Producers Distributing Cor-

poration, is also here visiting J . S. Hommel,
manager. . . . C. V. Van Horn, in be-

half of the local branch of Pathe, has

rejoined the Denver Film Board of Trade.

W— II \

WASHINGTON, D. C.—Unedited and
untitled prints of the motion pictures

recently made of the complete process of

broadcasting a program of the Crandall

Saturday Nighters, through WRC, have

been received . . . Albert N. Waters,

manager of Crandall’s Central, is spending

10 days in St. Petersburg, Fla., visiting his

mother. ... H. A. Doman, manager
of Crandall’s Apollo and Strand theatres

in Martinsburg, W. Va., and Robert Slots,

managing Crandall’s Strand in Cumberland,

Md., motored in. . . . Work has started

on Crandall’s Colony theatre and Colony

apartments, to be housed in the same build-

Capitol Program
in Chicago

( Week Beginning July 27)

Capitol Grand Orchestra Albert E. Short ,

musical director—Mauritz Hillbloom ,

conducting. Overture “Beautiful Gala-

thea” Suppe. Classical Jazz—“Luciana”—Black

.

“Bonnie Sweet Bessie”—The Scotch lassie—
Marjorie Pringle. The Scotch lad—
Howard Baker.

Capitol Theatre News.
“In the Land of Dreams” Novelty featur-

ing Paul Kleist & Co.
Pathe Scenic Review.
“The Enchanted Forest”—Electrical novelty

by Les Klicks.

“Yes Sir I That’s My Baby” Banks Ken-
nedy, organ selection.

Saxophone selections—Joe Thomas Sax-o-

tette.

“The Verdict” Truart.

ing at Georgia avenue and Farragut street

and to cost $350,000. The theatre will seat
1,400 on one floor. . . . Joseph P. Mor-
gan, general manager of the Crandall the-
atres, is a canny young fellow. Now that
Harry M. Crandall and party are getting
ready for their vacation at Lake Hopat-
cong, N. J., Joe is out every day at 7
tuning up with his golf clubs. He still

thinks 78 is not bad—for the first two
holes, but who ever heard of a picture
man getting up at 7 a. m. ? . . . Nat B.
Brown, Crandall’s confidential secretary
and sponsor of the Crandall Saturday
Nighters, spent the week end with his sister

who is in the East from California playing
a clever brand of tennis. Nat is no dub
with the racket himself. . . . Crandall
and his staff are elated because the sum-
mer record of the Metropolitan shows the
public response to the bills of midwinter
quality has kept business almost up to mid-
season proportions. . . . According to
subterranean advices, William G. (“Bill”)
Ewing, assistant to Nelson B. Bell in Cran-
dall’s advertising and publicity department
and staff artist, and his wife and their

trusty car have reached the home of his
parents in Yonkers, N. Y., in safety, a
rainstorm and high dudgeon over the
downpour. . . . Daniel Breeskin, sym-
phony orchstra conductor at the Metropoli-
tan, arranged the following program for
the showing of Milton Sills’ “The Making
of O’Malley: Selections from “Irene,” “A
Kiss from You” as the recurrent theme
number throughout the score, and “When
I Think of You” for the exit.

EXCHANGE
PLACE
C ALT LAKE CITY, UTAH.—Mike Lewis

and his associate, Blumenthal, from
the Famous New York offices conducted a
sales conference here. . . . The Para-
mount-Empress theatre will start “Greater
Movie Season” with a zip by showing “The
Ten Commandments” with an elaborate
prologue. . . . George L. Clowa/rd,
Metro-Goldwyn manager, is back from
Montana. . . . E. C. Mix is doing his

stuff in Southern Utah for Associated
Exhibitors. Ed is manager here. Captain
Charles Nungesser, French ace, is bringing
his picture, “The Sky Raider,” two air-

planes and a corps of mechanics to make
personal appearances at the Pantages.
. . . James R. Keitz is back from Idaho
where he painted Greater Features in capi-

tal letters. . . . Joe Brandt, one of the

chiefs for Columbia Pictures stopped off

on his way back to New York from Cali-

fornia. ... A sales conference here
will include Harry Scott, feature sales

manager of Pathe; William Frazier, man-
ager for Harold Lloyd; Ben Fish and
Frank Harris, special representatives for

Lloyd; W. S. Wessling, Pathe Western
division chief

;
W. G. Seib, local Rooster

manager, and all branch managers west
of Denver. Seib screened “Kivalina of the

Ice Lands” at the Pantages and exhibitors

were loud in praise. . . . Bennett J.

Brandon, special serial representative for

Pathe, is working the territory with the

local exchange men. . . . W. F. Gordon,
First National head in this city, is working
Montana with John Harrington.
Max Schubach, exhibitor of Denver, and
Max Cohn, copartner in chain of theatres

out of Trinidad, Col., are here with their

wives, returning from the Coast.

E. M. Gibson, assistant chief at F. B. O.,

is leaving for a vacation trip to Denver.
... A A. Schmidt, division manager for

F. B. O., was here. Talked things over
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Among the Pathe releases of July 26
was “Boys Will Be Boys,” latest

comedy by “Our Gang,” in which the
youngsters cavort at their homemade
amusement park with its “grate tor-
nader roler coster”

with L. A Davis, exchange boss.

Percy Peterson is making a tour of the

Northwest. Percy is assistant in running
the Gem here. . . . R. S. Stackhouse
has closed with the Pantages for a group
of Warner Brothers productions.

Stack is hitting the trail for Idaho. . . .

R. J. Earl, road auditor for Universal,, is

back from Butte, putting the completing
touches to the new booking system. . . .

H. Bradley Fish, now with capital U, will

be here. . . . Samuel Henley, U branch
chieftain, hied him to Idaho. . . . C. W.
Peck, assistant to Henley, and his son
Elwin have just got back from the scenic

wonders in the Southern part of the state.

Elwin is booker at the Preferred exchange.
. . . Max Roth, representative from Fox
home offices, will be at the local branch
for two weeks. . . . Art Schayer, Fox
manager here is in Montana. . . . Art
Barron is selling Fox productions in South-
ern Utah . . . On the Place recently

were J. B. Tiejen, Santaquin, Utah; Lee
Stallings, Richfield, Utah; John Rugar,
Park City, Utah ;

John W. Johnson

,

Mid-
vale, Utah

;
F. T. Duvall, Murray, Utah

;

B. G. Thatcher, Logan Utah; B. Winder,
Tremonton, Utah; A l Gameron, Alpine,

Utah
;
Ott Schmidt, Idaho Falls, Idaho, and

D. Carruthers, Pocatello, Idaho.

ALBANY, N. Y.

—

H. C. Bissell, local

manager for Universal, had the thrill of

his life when he boarded the steamship that

carried Carl Laemmle off to Europe. Inci-

dentally, Mr. Bissell is the owner of a new
coach, a portion of the payment on which
was met by a check for $250, received as

his share because the Albany branch won
a six months contest for sales, collections

and new business. . . . Alec Sayles,
manager of the Clinton Square in Albany,
likes his job so well he declares he never
will go back to the newspaper business.

. . . Meyer Schine, of Gloversivlle, paid
a brief visit to Albany, and then took the
night boat on to New York. . . . Uly
S. Plill announced the American theatre in
Troy would reopen August 15. . . . The
past week saw W. H. Linton of Utica,
Louis Bueltner of Cohoes and L. L. Con-
nors of Cambridge along Film Row. . . .

Walter Hays of Buffalo and Moe Mark of
New York were in town on their way
home from a successful fishing trip in
the Adirondacks. . . . George Gilder-
sleeve, new manager of the Community in

Catskill, is making a name for himself in
the mountain town. . . . Jane Hallo-
ram, secretary of Albany Film Board of
Trade, leaves August 19 for Lake Placid
to remain until September 15.

Charles Mclver has leased the Empress
theatre in Norfolk and the Star in Nor-
wood, from A. E. Curry. . . . A. A.
Elliott

,

running the Playhouse and Rialto,
in Hudson, was in New York for a confer-
ence with Sydney Cohen. . . . George
Roberts, of Albany, general manager for
the Berinstein circuit, was in Elmira for a
week in connection with installation of a
new organ at the Majestic. . . . Harry
Heilman, owner of the Royal in Albany,
has just purchased a new summer home at

Crooked Lake, in the pine woods. . . .

C. L. Gardner, of the Pine Hills theatre
in Albany, is now running matinees on
Wednesday and Saturday for the children.
. . . J. H. MacIntyre, local manager for
Famous Players, and Alec Herman, First
National, were in Buffalo and were enter-
tained at the Buffalo Athletic Club by
Walter Hays. . . . Peter J. White has
been made contract register and sales con-
trol manager in the local Universal ex-
change, succeeding Miss Mittauer, resigned.
A. L. Burks, well known on account of
his publicity work, but who, residing in
New York city, has the sympathy of all

through the recent death of his wife. . . .

William Benton, of Saratoga Springs, who
runs the Congress in that city, and like-
wise has a house in Plattsburg, with an-
other shortly to reopen in Mechanicville,
was much worried through the serious
illness of a young son.

TNDIANAPOLIS, IND.—Marion, Ind.,
A appears to be on the eve of a greater
motion picture era, for theatre managers
are announcing bookings of very high
grade for the coming season. The “Greater
Movie Season” celebration there has addi-
tional interest and will be pushed along
by managers and merchants. The Royal-
Grand theatre at Marion is being completed
and the new $22,000 organ installed. . . .

The Victory at Evansville, Ind., has in-

augurated a summer policy of showing a

feature picture, a two-reel comedy and
Pathe news. Mitchell Humphreys, violinist,

has been obtained for the first week. He
is under contract for the coming season with
the Cincinnati Smyphony orchestra. . . .

The Grand at Terre Haute, Ind., now
under the management of Frank J. Rem-
busch Enterprises, has arranged to present

one burlesque show each week, Tuesday,
matinees and nights, through Columbia
Amusement Company. Motion pictures

will be shown the remainder of the week.
. . . The Indiana theatre at Terre Haute,
playing vaudeville and feature pictures, has
just closed one of the most successful sea-

sons of its history. A year ago the house
was taken over by Wabash Theatres Cor-
poration, formed by consolidation of the

Hipprodrome, Liberty and Indiana theatres,

and a combination program was started.

“Pretty Ladies” drew commendation at

a preview of the Metro-Goldwyn-
Mayer picture in the Capitol, New
York. The release date is August 1.

Tom Moore, ZaSu Pitts and Lilyan
Tashman have the featured roles.

Technicolor is used.

The Indiana will open the new season
probably the latter part of August, but be-

fore that time motion pictures will be re-

sumed and the theatre plans an active part
in “Greater Movie Season” which starts

August 2. The house will play “The Lost
World” for this feature. . . . Arthur
Crabtree and Wayne Stultz, connected with
the American in Terre Haute, are finding

the manager’s duties are not all joys. They
are substituting for Maurice Fox, the man-
ager, who is on a vacation. Crabtree has
charge of the house, while Stultz is in

charge of the advertising and office work.
. . . Pat Heavy, manager of the Liberty

at Terre Haute, has booked a number of

pictures for the summer and early fall.

Among them are “The White Monkey,”
“One Year to Live,” “Greed,” “Her Sister

from Paris,” “The Knockout,’ “Fine

Clothes,” and “The Pace that Thrills.”

. . . H. E. McCarrel’s Enterprises, Inc.,

has been incorporated at Bedford, Ind.,

with a capital stock of $50,000, to lease

and operate theatres. The incorporators

are H. E. McCarrell, O. J. McCarrell,

Charles Hulen, Jr., and John S. Hulen.

Would Compel House
to Admit Negro Trade

( Special to Exhibitors Herald)

ST. LOUIS, MO., July 28.—A bill has

been filed in equity court here which would
oblige the New Palace theatre, 1310

Franklin avenue, to admit negroes as well

as whites.

Hyman, Sarah and Sam Kohn and the

Franklin Amusement company are the

plaintiffs
;

the defendants, Edward P.

Laurent and the Little Theatre Corpora-

tion.

Paramount Will Add
Two Houses to Chain
( Special to Exhibitors Herald)

NEW YORK, July 28.—Paramount has

acquired a 20 year lease on the new theatre

to be erected at North Tryon and Sixth

streets, Charlotte, N. C. The Alhambra
at Ogden, Utah, is to be taken over by

Famous, according to report.
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This is the original exhibitors’ reports department, established October 14, 1916.
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Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
EAST OF BROADWAY: Owen Moore-

Pleased our crowd on a Saturday. I would rate it

as a good program show. It is different from
these sex dramas, for one thing. Pathe prints

seem to be very dark for some reason on the

screen. Six reels.—C. A. Anglemire, Y. theatre,

Nazareth, Pa.—General patronage.

RACING LUCK: Monty Banks—This is a good
picture, has a plot, action and plenty of good,

clean comedy. It really needs a good filler to

help it out, because of. its length. Six reels.

—

Ray W. Musselman, Princess theatre, Lincoln,

Kans.—General patronage.

NOW OR NEVER: Harold Lloyd—Pathe re-

issue. As usual, Lloyd gets the laughs and good
comedy, but same old story ; Pathe want too much
for him. Three reels.—H. Bettendorf, Opera
House, Foley, Minn.—General patronage.

F. B. 0.
WHITE THUNDER: Yakima Canutt—Canutt

certainly surprises me in the way of a drawing
card. At the present time he outdraws Thomson.
Personally think one reason of this is, all the

posters on his pictures to date show action and
his pictures have a good plot. F. B. O., very

reasonable with his pictures. Five reels.—Tom
Fleming, Imogene theatre, Milton, Fla.—General
patronage.

WHITE THUNDER: Yakima Canutt—A real

good picture. Canutt gets better all the time.

Good print. F. B. O. has good service and they

act decent about it. Some others don’t. Five

reels.—L. Deyo, Mders theatre, Schoharie, N. Y.

—

General patronage.

SPEED WILD: Maurice Flynn—This is sure a
good one, as it has the thrills that take the breath
away. Five reels.—C. V. Anderson, Oak theatre,

Oakdale, Neb.—General patronage.

THE TEXAS BEARCAT: Bob Custer—Just a
fair Western, no more. Custer only fair. F. B. O.

treats you fair on the rental, so suppose all is

fair. Five reels.—Tom Fleming, Imogene theatre,

Milton, Fla.—General patronage.

THE TEXAS BEARCAT: Bob Custer—A good
picture. Good print. Five reels.—L. Deyo, Miers
theatre, Schoharie, N. Y.—General patronage.

THE CLOUD RIDER: A1 Wilson—This and
“The Air Hawk,” very good. Airplane stunt pic-

tures and should go good in any small town. Five
reels.—H. Bettendorf, Opera House, Foley, Minn.
—General patronage.

THE CLOUD RIDER: A1 Wilson—Very good
little stunt picture which pleased all.—L. C.

Bolduc, Bijou theatre, Conway, N. H.—Small town
patronage.

THE AIR HAWK: A1 Wilson—This is a
thriller and pleased in hot weather. Five reels.

—

C. V. Anderson, Oak theatre, Oakdale, Neb.—

-

General patronage.

THE RIDING COMET: Yakima Canutt—

A

good Western with a good star. Canutt is new
here, therefore didn’t draw very well, but he had
the goods, being a good rider and athlete. Was
satisfied. Five reels.—R. L. Nowell, Idlehour
theatre, Monroe, Ga.—General patronage.

SCAR HANAN : Yakima Canutt—Had many
favorable reports on this one. Keep this boy out

of the drawing room and he will be a comer.
Our folks liked him. Print good, paper good,

needs better photography. Five reels.—E. W.

The Week’s Business
Business was 71.11 per cent good

last week, according to exhibitors’

box office statements to this paper.
Business the nine weeks preceding

was as follows:

(Issue Date) (Pet.)

June 6 74.63
June 13 72.13
June 20 65.14
June 27 69.13
July 4 67.23
July 11 72.74
July 18 63.13
July 25 70.17
Aug. 1 - 67.78

McClelland, Rex theatre, Gilman, Mo.—Small town
patronage.

THE BANDIT’S BABY : Special cast—Best
Thomson to date. Silver King wonderful. Out of

the class of “Quemado,” which did not over-please.

Wm. G. Croucher, Crescent theatre, Newark, N. Y.
—General patronage.

SILK STOCKING SAL: Evelyn Brent—

A

clever little picture. Six reels—Wm. E. Tragsdorf,
Trags theatre, Neillsville, Wis.—Small town
patronage.

TEARING THROUGH: Richard Talmadge^
His best picture to date. Pleased audience 100
per cent. Good picture. Audience pleased.

F. B. O. has the Westerns, Fellows, and the
service you get is fine. Five reels.—L. C. Bolduc,
Bijou theatre, Conway, N. H.

VANITY’S PRICE: Anna Q. Nilsson—Nothing
to a picture like this. It is not worth running in

a town where they want action and straight talk.

Too mushy to keep them interested. Six reels.

—

Rudolf Duba, Royal theatre, Kimball, So. Dak.

—

General patronage.

THAT DEVIL QUEMADO: Fred Thomson—
A good picture that did a wonderful business On
the Fourth of July. This boy may not be an
actor, but he sure gets the dough at the box office.

Five reels.—Ray W. Musselman, Princess theatre,

Lincoln, Kans.—General patronage.

THAT DEVIL QUEMADO: Fred Thomson—
About like all of his pictures. Picture is good
but story is lame. Take out Silver King, the
horse, and I don’t think Thomson would get very
far. If the director was wise, he would flash

Silver King in the picture more.—George C.

Starkey, Opera House, Montour Falls, N. Y.

—

General patronage.

BROKEN LAWS: Mrs. Wallace Reid—Picture
good, but nothing wonderful. However, it drew
in spite of hot night and pleased apparently.

Seven reels.—P. G. Estee, S. T. theatre, Parker,

S. D.—Small town patronage.

THUNDERING HOOFS: Fred Thomson—Fair
picture that went over fairly well.—A1 C. Werner,
Royal theatre, Reading, Pa.—General patronage.

THUNDERING HOOFS: Fred Thomson—Some
Western. I’ll tell the world! Silver King is a
marvel. Much better than lots of so-called spe-

cials. The bull fight is a corker and had everyone
holding onto their seats. Keep it up, Freddie!

Five reels.—L. C. Bolduc, Bijou theatre, Conway,
N. H.—Small town patronage.

STEPPING LIVELY: Richard Talmadge—

A

fine action picture that is just what the title im-
plies. They sure step lively all right and the pic-

ture hasn’t a dull moment from beginning to end

:

Mildred Harris supports Talmadge in this and
they both do well. About the best of the Tal-

madge’s that we have had so far. Book it for

action. Six reels.—W. T. Davis & Son, Rialto

theatre, Sharon, Wis.—General patronage.

STEPPING LIVELY: Richard Talmadge—
Very good action picture and it is just small en-

tertainment for my crowd. Will pass for middle

week program. Seems as if Talmadge’s pictures

are all the same. If you see one you see them
all. Good fight in each but too many are fighting

Richard, and not to down him once is too much
hokum, but no card for me. Can’t get enough
of a crowd in to pay half of the expenses in one
night. Six reels.—Rudolf Duba, Royal theatre,

Kimball, So. Dak.—General patronage.

THE SPIRIT OF THE U. S. A.: Special cast—
Went over very good, as I played it on Inde-

pendence Day. It has plenty of heart interest

and shows a mother’s love. It also illustrates that
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the good shall prosper in the end. Played it very

late. Wish I had played it last Fourth as that

was when I bought it. Pleased 75 per cent. Eight

reels.—Tom Fleming, Imogene theatre, Milton,

Fla.—General patronage.

THE RANGE TERROR: Bob Custer—This star

is getting better. Five reels.—G. W. Rothneck,

Campbell theatre, Macksville, Kan.—Small town
patronage.

PHANTOM JUSTICE: Estelle Taylor—An old

one that was licked before we ran it. It played

against the community fireworks on the Fourth of

July. Is a fair program show with very ordinary

settings. Seven reels.—C. A. Anglemire, Y thea-

tre, Nazareth, Pa.-—General patronage.

LAUGHING AT DANGER: Richard Talmadge
—You can always look for plenty of action and
excitement in a Richard Talmadge picture. My
second so far and I am well pleased. They are

going fine. Five reels.—R. L. Nowell, Idlehour

theatre, Monroe, Ga.—General patronage.

ON TIME: Richard Talmadge—Went over

fairly well and pleased the younger people as

usual.—A1 C. Werner, Royal theatre, Reading,

Pa.—General patronage.

ON TIME: Richard Talmadge—This picture

drew a good crowd as he is well liked by my
patrons. This is not as good as some of the

others, but it gets by and that is enough. Print

I got was in awful shape. Six reels.—Ray W.
Musselman, Princess theatre, Lincoln, Kan.

—

General patronage.

ON TIME: Richard Talmadge—A dandy action

picture. The only kind that seems to go this hot

weather. Six reels.—L. M. Jones, Arcadia thea-

tre, Vandergrift, Pa.—General patronage.

WEEK END HUSBANDS: Special cast—Had
several pleased comments on this picture and had
expected to do some business with it, but was
quite disappointed..—A1 C. Werner, Royal theatre,

Reading, Pa.—General patronage.

THE FIGHTING SAP: Fred Thomson—Not as

good as some of his other pictures, but good just

the same. Looks more like Richard Talmadge
picture than a Western. Five reels.—L. C.

Bolduc, Bijou theatre, Conway, N. H.—Small

town patronage.

YOUTH AND ADVENTURE: Richard Tal-

madge—Good. Lots of action. Will please all.

The Greater

Movie Season

Should Apply to

Programs Too!

A7"0UR patrons deserve a read'

able profusely illustrated

house'organ, and the cost com'

pares more than favorably with

just “programs”.

“ROTOGRAVURE” is the

magic word that opens the doors

of homes to your publicity.

Write or wire. Be first with the

last word in weekly programs.

SINGER PROGRAM CO.
INCORPORATED

Publishers of Syndicated Programs

250 West 54th Street

New York, N. Y.

Five reels.—L. C. Bolduc, Bijou theatre, Conway,
N. H.—Small town patronage.

THE MYSTERIOUS STRANGER: Richard
Talmadge—A fair picture. Good print. Five
reels.—L. Deyo, Miers, theatre, Schoharie, N. Y.
— General patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey
—A little old, but that is okay, as the book is

well known, and we made money on it. Six
reels.—C. V. Anderson, Oak theatre, Oakdale,
Neb.—- General patronage.

THE LULLABY: Jane Novak—People here
were highly pleased with this picture, but the
hot spell killed the run.—A1 C. Werner, Royal
theatre, Reading, Pa.—General patronage.

THE DANGEROUS COWARD: Fred Thomson
—Not as exciting as “Thundering Hoofs” but a
very good Western. They all ask when the white
horse. Silver King, is coming again. Five reels.

—

L. C. Bolduc, Bijou theatre, Conway, N. H.

—

Small town patronage.

JUDGMENT OF THE STORM: Special casl^-
While a number praised the picture as a splendid

production, it had no drawing power and business
was way below the average.—A1 C. Werner, Royal
theatre, Reading, Pa.—General patronage.

AMERICAN MANNERS: Richard Talmadge—
“Dick” certainly pleases my patrons. Enough ac-

tion to please everybody, big town or small. Five
reels.—L. C. Bolduc, Bijou theatre, Conway, N. H.
—Small town patronage.

ALIMONY : Special cast—Fair production that
should have done some business if weather hadn’t
been so unfavorable.—A1 C. Werner, Royal thea-

tre, Reading, Pa.—General patronage.

THE DANGER LINE: Sessue Hayakawa—-A

good picture, with a great battle scene in it. Good
print.—L. Deyo, Miers theatre, Schoharie, N. Y.

—

General patronage.

BY DIVINE RIGHT: Special cast—Was con-

sidered very poor enteitainment here.—A1 C.

Werner, Royal theatre, Reading, Pa.—General pa-

tronage.

First National
THE LADY WHO LIED: Special cast—Pic-

ture good, but they did not turn out ; too hot.

Seven reels.—L. Burkitt, Lyric theatre, Morrison,
111.—General patronage.

PLAYING WITH SOULS: Jacqueline Logan
—A nice picture. Was very pleasing. Seven
reels.—G. P. Miller, Regent theatre, St. Marys,
O.—General patronage.

THE MAKING OF O’MALLEY: Milton Sills—

Here is a real picture—and drew fine considering

the hot weather. Sills was “fine” in the role.

One of the few of the last block of First National
that can be depended to make “good” even if

boosted strongly. The title seemed attractive and
everyone pleased immensely.—Joe Hewitt, Strand
theatre, Robinson, 111.—General patronage.

THE ONE WAY STREET : Special cast—A very

nice picture. We did a fair business considering

the opening of a new state park and a wonderful
dance pavillion here July 4 and 5, the days we
played this picture. Six reels.—G. P. Miller,

Regent theatre, St. Marys, O.—General patronage.

JUST A WOMAN: Claire Windsor—A very

well acted picture and merited a better business.

Seven reals.—G. P. Miller, Regent theatre, St.

Marys, O.—General patronage.

HIS SUPREME MOMENT: Ronald Colman—
Very good picture.—L. J. Burkitt, Lyric theatre,

Morrison, 111.—General patronage.

A THIEF IN PARADISE: Ronald Colman—
I want to tell the world that this is as fine as

I ever saw and it went over big. Everybody
praised it very highly. The cast was perfect as

far as I could see it and the settings beautiful. I

want to say right here that First National is

doing a big thing by furnishing trailers for their

pictures, for that’s the best advertising you can

do. I am certainly going to stick to them. Again,

let me tell you that you can’t go wrong on this

one. Eight reels.—R. L. Nowell, Idlehour thea-

tre, Monroe, Ga.—General patronage.

AS MAN DESIRES: Milton Sills—A very in-

teresting picture with two popular stars. Held
interest of our patrons during entire showing.
Seven reels.—Horn & Morgan, Star theatre. Hay
Springs, Neb.—Small town patronage

THE HUNTRESS: Colleen Moore—Very good
action picture and all that came were satisfied.

Good entertainment, but can’t get them in this

hot weather. Didn’t make rental even at that. I

bought it right but no use of crying if you don’t

get anybody in. Six reels.—Rudolf Duba, Royal
theatre, Kimball, So. Dak.—General patronage.

DECLASSE : Corrine Griffith—Good picture.—

-

L. J. Burkitt, Lyric theatre, Morrison, 111.

—

General patronage.

SECRETS: Norma Talmadge—A picture that

was enjoyed by those that saw it. Did not draw
any extra. Print poor. Eight reels.—W. T.

Waugh, Empress theatre, Grundy Center, la.

—

Small town patronage.

SO BIG: Colleen Moore—One of the best draw-
ing cards. Colleen is a real little actress.

Wouldn’t miss another of her pictures and my
fans keep asking when I play the next one. Keep
up the good work, Colleen, we’re with you and
my fans wait for your next one every time. Nine
reels.—G. Gartner, Halfway theatre, Halfway,
Mich.—General patronage .

SO BIG: Colleen Moore—A very good picture.

Colleen shows that she can act in roles other than

the flapper type. It could be made shorter, as it

is too long. Nine reels.—G. P. Miller, Regent
theatre, St. Marys, O.—General patronage.

FOR SALE: Claire Windsor—A long drawn
out picture that does not please. Print poor.

Eight reels.—W. T. Waugh, Empress theatre,

Grundy Center, la.—Small town patronage.

IF I MARRY AGAIN : Doris Kenyon—A nice

picture. Should please everyone. Business off

on account of very hot weather. Eight reels.

—

G. P. Miller, Regent theatre, St. Marys O.

—

General patronage.

MADONNA OF THE STREETS: Nazimova—
A long picture that did not please. Acting of

Nazimova and Sills good. Eight reels.—W. T.

Waugh. Empress theatre, Grundy Center, Iowa.—
Small town patronage.

ABRAHAM LINCOLN: George Billings-

Played this on 4th of July and it is a wonderful

production. We not only pleased all, but the box

office pleased us as well. Ten reels.—G. Gartner,

Halfway theatre. Halfway, Mich.—General patron-

age.

LILIES OF THE STREET: Corinne Griffith-

Good acting is all I can say about this one. Why
do they film such stories? When will the com-

panies realize that these are not the kind of

pictures the public wants ? The only ones this

will please are those that live as the characters do.

Small towns, keep clear of this. Nine reels.—

L. C. Bolduc, Bijou theatre, Conway, N. H.—
Small town patronage.

CLASSMATES : Richard Barthelmess—Fine

entertainment. Good story, splendid cast. Clean

and satisfactory.—Bert Silver, Silver Family thea-

tre, Greenville, Mich.—General patronage.

CLASSMATES : Richard Barthelmess—Many
favorable comments on this. Was well liked.

The only thing was the dark film ;
otherwise O. K.

Seven reels.—G. Gartner, Halfway theatre. Half-

way, Mich.—General patronage.

THE LOVE MASTER: Strongheart^-Fairly

good picture.—George C. Starkey, Opera House,

Montour Falls, N. Y.—General patronage.

THE GIRL IN THE LIMOUSINE: Larry

Semon—A good comedy drama. It kept them
laughing. Print good. Six reels.—W. T. Waugh,
Empress theatre, Grundy Center, Iowa.—Small

town patronage.

THE GIRL IN THE LIMOUSINE: Larry

Semon—Nice little comedy and should draw good

where Semon is a favorite. He isn’t popular here.

—Leo M. Fay, Gem theatre, Socorro, N. M.

—

Small town patronage.

SUNDOWN : Special cast—This is not a special

or a knockout, but it got a little extra business

on a Sunday and had no kicks and I got it at

a fair price. If you can buy it right, play it.

It’ll pass easy. Nine reels.—G. Gartner, Halfway
theatre, Halfway, Mich.—General patronage.

SUNDOWN : Roy Stewart—Very good picture

for the Cattlemen out here, West. All who came
were satisfied and got their money’s worth for

10 to 30 cents. Any of the small Western towns

should play this and let the farmers know about

it. It will satisfy. Nine reels.—Rudolf Duba,

Royal theatre, Kimball, So. Dak.—General pa-

tronage.

LOVE’S WILDERNESS: Corinne Griffith—One
of the best pictures that we have run. Better

than her others. Print fair. Seven reels.

—
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W. T. Waugh, Empress theatre, Grundy Center,

la.—Small town patronage.

FURY : Richard Barthelmess—A good sea pic-

ture and will please where people like sea stories.

Nine reels—Leo M. Fay, Gem theatre, Socorro,

N. M.—Small town patronage.

TWENTY-ONE: Richard Barthelmess — As
good a picture of this star as I ever played.

—

George C. Starkey, Opera House, Montour Falls,

N. Y.—General patronage.

FRIVOLOUS SAL: Mae Busch—A very good
picture but is a little too long. Eight reels.

—

G. P. Miller, Regent theatre, St. Marys, O.—
General patronage.

HER REPUTATION : May McAvoy—Fine pic-

ture with a fine little star. Business poor.

Weather too hot. Seven reels.—J. W. Andresen,
Lyric theatre. Walnut, la.—General patronage.

ASHES OF VENGEANCE: Norma Talmadge—
Although I registered a loss on this one, I cer-

tainly thought it a dandy picture and one that
deserves better patronage than this got here.

—

Leo M. Fay, Gem theatre, Socorro, N. M.

—

Small town patronage.

ASHES OF VENGEANCE : Norma Talmadge—
If your people like strictly a costume picture, they
will like this, as it is well produced.—George C.

Starkey, Opera House, Montour Falls, N. Y.

—

General patronage.

A DANGEROUS MAID: Constance Talmadge
-—Pleased everyone. Buy it.—George C. Starkey,
Opera House, Montour Falls, N. Y.—General
patronage.

BOY OF MINE : Rockeliffe Fellows—A pleas-

ing picture but not wonderful entertainment.
Rather draggy.—George C. Starkey, Opera House,
Montour Falls, N. Y.—General patronage.

MIGHTY LAK’ A ROSE: Dorothy Mackail—
A mighty nice picture, but nobody came to see it.

Eight reels.—G. F. Rediske, Star theatre, Ryegate,
Mont.—Small town patronage.

DADDY : Jackie Coogan—Good. Play it.—
George C. Starkey, Opera House, Montour Falls,

N. Y.—General patronage.

A SELF MADE FAILURE: Special cast—Very
good comedy-drama. Should please any family
trade. To my eyes this was the best comedy
feature and entertainment I would care for, but
somehow fell flat on it. Those who came were
satisfied. Eight reels.—Rudolf Duba, Royal thea-

tre, Kimball, So. Dak.—General patronage.

A SELF MADE FAILURE: Special cast—This
is a splendid comedy. If you can get them in

they will yell their heads off. —George C. Starkey,

Opera House, Montour Falls, N. Y.—General
patronage.

OMAR THE TENTMAKER: Guy Bates Posl^-
Terrible, terrible, terrible—George C. Starkey,

Opera House, Montour Falls, N. Y.—General pa-

tronage.

WHY MEN LEAVE HOME: Lewis Stone-
Good comedy. Buy it.—George C. Starkey, Opera
House, Montour Falls, N. Y.—General patronage.

THE BAD MAN : Holbrook Blinn—Fair pic-

ture.—George C. Starkey, Opera House, Montour
Falls, N. Y.—General patronage.

Fox
DICK TURPIN: Tom Mix—Although this is

a costume play laid in England long ago, they
seemed to like it as well as his Westerns. Big
business. Seven reels.—E. M. Biddle, Strand
theatre, Paoli, Ind.—Small town patronage.

THE FOLLY OF VANITY: Betty Blythe-
Lay off. A fairly good picture, however, it is

the kind our patrons won’t come to see, nor stay

after they do come. Would class it as poor small
town stuff, where they like Westerns. Six reels.

—

E. W. McClelland, Rex theatre, Gilman City, Mo.
—Small town patronage.

MY HUSBAND’S WIVES: Shirley Mason—
Shirley, it seems like you are done for, and will

someone please send Bryant Washburn the price

of a shave? Fox hands you poor paper and then,

pictures like this for money, too. If the Inde-
pendents do not raise their rentals maybe we can
get by. At least I am willing to try them a
barrel. Five reels.—S. B. Johnson, Regent thea-
tre, Marianna, Ark.—General patronage.

THE TRAIL RIDER: Buck Jones—An extra
good Western that pleased an average crowd.
Print good. Five reels.—E. W. McClelland, ex
theatre, Gilman City, Mo.—Small town patronage.

THE DESERT OUTLAW: Buck Jones—A fine

Western program.—Bert Silver, Silver Family
theatre, Greenville, Mich.—General patronage.

THE CYCLONE RIDER: Special casl^Showed
this the night after a five day “Chautauqua.”
Took in $9.25, but everyone who saw it was well
pleased. Several said that it was worth more

Associated First National Pictures
INC.

2IST STREET AND PAYNE AVENUE

Cleveland, O.

Mr. Watterson R. Rothacker,

Rothacker Film Mfg. Co.,

1239 Diversey Parkway,

Chicago, III.

Dear Mr. Rothacker:

It gives me great pleasure to note that our company has entered into a three-

year contract with you as I am certain this will he of great mutual benefit.

I have been sold on you and your service from the very inception of First

National, when you first did our zvork.

What I most appreciate about you and your organization is the constant alert-

ness and desire to improve your service and quality. Your good work no

doubt has been of great benefit to the entire industry and so that you may be

encouraged to further efforts, I want to give you these few words of appre-

ciation.

Sincerely yours,

(Signed) E. MANDELBAUM

than all ten "Chautauqua” programs. Needless to

say that I had to dig into my pockets. Seven
reels.—Lester N. Leek, Club House theatre. Jack-
son, Wyo.—General patronage.

RIDERS OF THE PURPLE SAGE: Tom Mix
—Played this on a hot night, but it brought Sun-
day box office results. It takes Mix and no bones

about it to bring ’em in. Six reels.—G. Gartner,

Halfway theatre. Halfway, Mich.—General patron-

age.

RIDERS OF THE PURPLE SAGE: Tom Mix
—Just let your people know it’s coming. Then
take care you don’t get killed in the rush.—Roy
W. Adams, Pastime theatre, Mason, Mich.—Gen-
eral patronage.

RIDERS OF THE PURPLE SAGE: Tom Mix
-—Ran it Wednesday to exceptional business. What
greater praise could be given a picture than to

say it did exceptional business ? This is the way
I recommend “Riders of the Purple Sage” to ray

exhibitor friends who have not yet played it.

Seven reels.—P. W. Quinlin, Ideal theatre, Cha-
teaugay, N. Y.—Small town patronage.

HONOR AMONG MEN: Edmund Lowe-
Pleased all who saw it, but very few saw it.

Hard to pull them in on a title of this kind in

the summer time, especially in hot weather. Seems
like they want Western and action pictures and
we don’t have them booked at this time. We
live and learn and we hope next season to use

the live and let live policy. Five reels.—Gunther
& Metzger, Palace theatre, Syracuse, Neb.—Small

town patronage.

HONOR AMONG MEN: Edmund Lowe—
Nothing to it. No drawing power either. Five
reels.—J. W. Andresen, Lyric theatre, Walnut,
la.—General patronage.

DAUGHTERS OF THE NIGHT: Special cast^-

Business fair on Saturday. Picture fair program,
not a special by a whole lot. Uncle Bill must
have been having a special dream when he named
it. Buy it at a program

.
price or you are stung.

Seven reels.—P. W. Quinlin, Ideal theatre, Cha-
teaugay, N. Y.—Small town patronage.

THE ROUGHNECK: George O’Brien—An ex-

tra good entertaining program.—Bert Silver, Sil-

ver Family theatre, Greenville, Mich.—General
patronage.

THE ROUGHNECK: George O’Hara—I had
more favorable comments on this picture than any
I have played for months. It is a service story

What MARCUS LOEW
thinks of

“EVOLUTION”
A Red Seal Feature

Booked it for the entire

Loew Circuit in the Metro-
politan District for 115 days
solid.

What FILM DAILY
said of

A Red Seal Feature

“Should be shown by every
live exhibitor. Splendid
timely picture dealing with
subject universally talked of.

Should pack them in. Don’t
miss this.”

An Vrban-Kineto Production

Edited by Max Fleischer

New York City

EDWIN MILES FADMAN, Pres.



78 EXHIBITORS HERALD August 8, 1925

THE BMr CIRCUIT
ARE BUYING

Ascher Bros. Circuit—Chicago

Schoenstadt Circuit—Chicago

Piedmont Amusement Co.—North
Carolina

Goldstein Bros. Circuit—New
England

Dent-Musselman Circuit—Texas

Stanley Co. of America

—

Philadelphia

Schine Circuit—New York

Cooney Bros. Circuit—Chicago

Whitehurst Enterprises—Baltimore,

Maryland

Badger Circuit—Milwaukee

“DRUSILLA WITH A
MILLION”

“PARISIAN NIGHTS

”

“IF MARRIAGE FAILS”

“THE KEEPER OF THE
BEES”

“THE LAST EDITION”

“HAPPINESS”

FILM BOOKING OFFICES oi
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IN THE BIGTOWNS
B.O. PICTURES

Pantages Circuit

Orpheum Circuit

National Theatre Circuit

—

California

Premier Circuit—Brooklyn

Haring & Blumenthal Circuit

—

Jersey City

Commerford Circuit—Pennsylvania

T. & D. Jr. Circuit—San Francisco

Joseph Stern Circuit—Newark

Heights Theatres Inc.—New York

Consolidated Amusement

—

New York

“WHEN HIS LOVE “FLAMING WATERS"
GREW COLD

"

“ISLE OF RETRIBUTION"
“MIDNIGHT FLYER"

“FUTURITY WINNER"
“A POOR GIRL ’S

ROMANCE"

AMERICA, Inc., 723-7th Ave., New York



80 EXHIBITORS HERALD August 8, 1925

and well produced.—George C. Starkey, Opera
House, Montour Falls, N. Y.—General patronage.

CUPID’S FIREMAN: Buck Jones—Conven-
tion fireman’s picture without any new twists

and Buck failed to bring them in.—A1 C. Werner,
Royal theatre, Reading, Pa.—General patronage.

THE PAINTED LADY: Dorothy Mackaill—
My people came growling out from this and
cursed me for showing an offensive picture to

their children. If I ever see the salesman who
shoved this onto me, and the assistant exchange
manager who assured me there was no sex in

the picture, I’m going to give ’em each a copy

of “What a Young Girl Ought to Know.”—Roy
W. Adams, Pastime theatre. Mason, Mich.—Gen-

eral patronage.

WINNER TAKES ALL: Buck Jones—Consid-
er this one of the best Westerns I have ever

clamped headlights on. Buck Jones and not

Charles. The prize fight scenes are almost too

realistic. This picture was liked by my patrons

more than any Mix ever made. Pleased 100

per cent. Sorry that Jones is with Fox, as I

can’t get along with Fox. They handed me
some very shabby deals. This is the last time

I am ever going to tie up with another Pox
contract. Six reels.—Tom Fleming, Imogene
theatre, Milton, Fla.—General patronage.

THE ARIZONA ROMEO: Buck Jones—Not up

to the usual Buck Jones standard. Five reels.

—

Giacoma Bros., Crystal theatre. Tombstone, Ariz.

—General patronage.

AGAINST ALL ODDS: Buck Jones—This pic-

ture was full of action and about an average

Jones.—George C. Starkey, Opera House, Mon-
tour Falls, N. Y.—General patronage.

THE TROUBLE SHOOTER: Tom Mix—About

like all Mix pictures. Will please.—George C.

Starkey, Opera House, Montour Falls, N. Y.

—

General patronage.

LADIES TO BOARD: Tom Mix—Not the type

of picture that the Mix fans are crazy to see,

and the result at the box office was a flop.

—

A1 C. Werner, Royal theatre, Reading, Pa.

—

General Patronage.

WESTERN LUCK: Buck Jones—Westerns all

look alike to me and this was like the rest.

—

George C. Starkey, Opera House, Montour Falls,

N. Y.—General patronage.

NOT A DRUM WAS HEARD: Buck Jones—
A program picture that didn’t mean anything

at the box office.—A1 C. Werner, Royal theatre,

Reading, Pa.—General patronage.

EYES OF THE FOREST: Tom Mix—Poor con-

dition Of film. Too much cut out of film—all

scratched up. Lot of action but you can’t sat-

isfy them with all cut up film. They want to

see everything follow one scene after the other,

not jump and leave out a lot so they would have

to guess at most of the action. Would be very

good if it was all there. Good for small towns
especially. Five reels.—Rudolf Duba, Royal the-

atre, Kimball, S. D.—General patronage.

EYES OF THE FOREST: Tom Mix—Even
Tom Mix couldn’t pull them in with the tem-

perature about 100. Picture was, however, con-

sidered good.—A1 C. Werner, Royal theatre, Read-

ing, Pa.—General patronage.

HEARTS OF OAK: Hobart Bosworth—A good

picture but average small town patrons that are

not acquainted with stage plays will not think

a great deal of it. Seven reels.—H. Bettendorf,

Opera House, Foley, Minn.—General patronage.

KENTUCKY DAYS: Dustin Farnum—Was not

the type of story people like to see Dustin in.

Still, it went over fairly well.—A1 C. Wer-
ner, Royal theatre, Reading, Pa.—General pa-

tronage.

OH YOU TONY: Tom Mix—The best Mix
picture yet.—L. J. Burkitt, Lyric theatre, Mor-
rison, 111.—General patronage.

HOODMAN BLIND: Special cast—Heavy, te-

dious melodrama that didn’t draw here.—A1 C.

Werner, Royal theatre, Reading, Pa.—General
patronage.

THE CONQUERER: William Farnum—Rot-
ten. Nothing to it. Fair print. Five reels.

—

L. Deyo, Miers theatre, Schoharie, N. Y.—Gen-
eral patronage.

YOU CAN’T GET AWAY WITH IT: Special

cast—Right. I couldn’t get away with it. This
special didn’t cover my expenses.—A1 C. Wer-
ner, Royal theatre, Reading, Pa.—General pa-
tronage.

THIS FREEDOM : Special cast—Good picture
for a high class audience but bad for a factory
town. Too bad it’s so, but it’s a sad fact.—A1
C. Werner, Royal theatre, Reading, Pa.—Gen-
eral patronage.

Metro-Goldwyn-Mayer
THE MONSTER: Lon Chaney—A pretty good

picture of the mysteriously grewsome type. It

has thrills a-plenty and gives very good satis-

faction. Seven reels.—H. M. Face & Sons, Elmac
theatre. Maple Rapids, Mich.

THE DIXIE HANDICAP: Frank Keenan—

A

very good race track story. Otis Harlan sup-
plies the comedy. Six reels.—-Wm, E. Tragsdorf,
Trags theatre, Neillsville, Wis. Small town
patronage.

EXCUSE ME: Conrad Nagel—A dandy
comedy feature. Just what the small town
theatres want. Six reels.—G. Gartner, Halfway
theatre. Halfway, Mich.—General patronage.

EXCUSE ME: Conrad Nagel—One of the best

comedy-dramas we ever showed. Why can’t we
have more like it?—E. J. Sherburne, Electric

theatre, Cambridge, Neb.—General patronage.

EXCUSE ME: Conrad Nagel—A very clever

picture. Patrons were well pleased. Six reels.

—

G. P. Miller, Regent theatre, St. Marys, O.

—

General patronage.

SEVEN CHANCES: Buster Keaton—Not as

good as “The Navigator,” but very entertaining
and a life saver in hot weather.—E. J. Sherburne,
Electric theatre, Cambridge, Neb.—General pa-
tronage.

SEVEN CHANCES: Buster Keaton—A won-
derful picture from an entertainment stand-

point. It will get them out and sure does suit.

A roar of laughter. Six reels.—H. M. Face &
Sons, Elmac theatre, Maple Rapids, Mich. Small
town patronage.

MAN AND MAID: Lew Cody—Nothing. A
few came thinking that perhaps it would be

rather spicey, coming from Elinor Glynn ; but
they were sadly disappointed. It is not even
"naughty.” If we had realized just how near
nothing it was, we would not have paid postage
on it. Six reels.—H. M. Face & Sons, Elmac
theatre. Maple Rapids, Mich. Small town pa-

tronage.

CHEAPER TO MARRY: Lewis Stone—Not
much of a picture. It gave only fair satisfac-

tion. From a box office standpoint, it flopped.

As an entertainment, it is just a picture. Six

reels.—H. M. Face & Sons, Elmac theatre. Maple
Rapids, Mich. Small town patronage.

THE BANDOLERO: Special cast—A good pic-

ture. Seven reels.—A. J. Dow, Grand theatre,

Coleman, Alta, Canada.—General patronage.

REVELATION : Viola Dana—-A picture that

is good but is too long. It shows Viola in a
different kind of role in which she shows some
very good emotional acting. Nine reels.—G. P.

Miller, Regent theatre, St. Marys, O.—General

patronage.

HIS HOUR: John Gilbert—Had to pay Metro
an outrageous price for Elinor Glynn’s pictures

and now they dc not draw as good as a cheap

Western. This one, nothing to it. Pleased about

25 per cent. I am not going to buy any more of

Elinor Glynn’s pictures. Seven reels.—Tom Flem-
ing, Imogene theatre, Milton, Fla.—General pa-

tronage.

SO THIS IS MARRIAGE: Special cast—Very
nice picture. No kicks on this. The last two
reels are in color and are very pretty. Seven
reels.—G. Gartner, Halfway theatre. Halfway,
Mich.—General patronage.

THE NAVIGATOR: Buster Keaton—Drew ex-

tra business and pleased. Was full of laughs.

Metro is reasonable on Keaton’s pictures. Book
it and boost it as a laugh special and it will

not disappoint you. Six reels.—Tom Fleming,
Imogene theatre, Milton Fla.—General patronage.

DON’T DOUBT YOUR HUSBAND: Viola

Dana—Here is a cute little picture with just

enough comedy to keep it interesting. Played
vaudeville with this picture and while the vaude-
ville wasn’t much, it brought a few extra. If

small towns could get their pictures for P. P.

charges during the summer they might be able

to break even. Six reels.—Gunther & Metzger,
Palace theatre, Syracuse, Neb.—-Small town pa-

tronage.

THY NAME IS WOMAN: Ramon Navarro-
Pleased the whole audience. A real good picture

and should go good where this star is liked.

Special, yes. Nine reels.—C. L. Brown, Kozy
theatre, Vidalia, La.—General patronage.

TESS OF THE D’URBERVILLES : Blanche
Sweet—Took in $5.50 first night, $2.30 second
night. Such is life in a small town where the

tall corn grows. Farmers all busy, town people

asleep in their shell, but we woke them up the

following night when we played “Charley’s

Aunt.” Report on "Charley’s Aunt” in this issue.

Eight reels.—Gunther & Metzger, Palace theatre,

Syracuse, Neb.—Small town patronage.

MLLE. MIDNIGHT: Mae Murray—This drew
a little extra business but did not please. Miss
Murray has lost all self respect with my patrons
on account of her disgusting actions and dress.

I do not care to play any more of her pictures
on account of her exposures. Film rental rather
high. Eight reels.—Tom Fleming, Imogene
theatre. Milton, Fla.—General patronage.

MLLE. MIDNIGHT: Mae Murray—Whether it

was the hot weather or whether it’s because Mae
Murray is slipping I don’t know, but the result

at the box office was poor. Must say that the
majority seemed well pleased with the picture.

—

A1 C. Werner, Royal theatre, Reading, Pa.

—

General patronage.

THE SHOOTING OF DAN McGREW : Bar-
bara LaMarr—A very good picture of its kind

;

taken from R. W. Service’s poem, “The Spell of

the Yukon.” Seemed to please the majority.
The snow scenes in it go good this time of the
year. Six reels.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—-Small town patronage.

THE SHOOTING OF DAN McGREW: Bar-
bara LaMarr—Well liked by the majority and
business was fair.—A1 C. Werner, Royal theatre,

Reading, Pa.—General patronage.

CIRCE THE ENCHANTRESS: Mae Murray—
About the worst Mae ever did. Business poor
first night, worse second. No more of Mae Mur-
ray’s for me.—E. J. Sherburne, Electric theatre,

Cambridge, Neb.—General patronage.

THE HEART BANDIT: Viola Dana—Fair
program picture—that’s all.—A1 C. Werner, Royal
theatre, Reading, Pa.—General patronage.

OUR HOSPITALITY: Buster Keaton—Not a
bad picture, but people here must have turned
thumbs down on Buster Keaton, because the at-

tendance was poor. Seven reels.—-Al C. Werner,
Royal theatre, Reading, Pa.—General patronage.

HAPPINESS: Laurette Taylor—Those who
came praised the picture lavishly, but alas, they
were not enough to pay the expenses.—Al C.

Werner, Royal theatre, Reading, Pa.—General pa-

tronage.

BREAD: Mae Busch—A good picture but
played to fair business. Seven reels.—G. P.
Miller, Regent theatre, St. Marys, O.—General
patronage.

BREAD: Mae Busch—Extra good picture. En-
tire cast suited to their parts. Should please

everyone. Six reels.—L. C. Bolduc, Bijou theatre,

Conway, N. H.—Small town patronage.

THE SOCIAL CODE: Viola Dana—Not the

happiest vehicle for Viola and the result was not

as good as anticipated.—Al C. Werner, Royal
theatre, Reading, Pa.—General patronage.

TRUE AS STEEL: Special cast—Just an ordi-

nary picture. Not much good for small towns.
Film in good condition. They are always good
from Metro Goldwyn. Seven reels.—Andrew
Rapp, Theatorium theatre, Emlenton, Pa.—Gen-
eral patronage.

IN SEARCH OF A THRILL: Viola Dana—

A

dandy little comedy-drama. Print good. Five
reels.—W. T. Waugh, Empress theatre, Grundy
Center, la.—Small town patronage.

THE RECOIL: Betty Blythe—Very satisfac-

tory picture. Seven reels.—Giacoma Bros., Crys-
tal theatre, Tombstone, Ariz.—General patronage.

THE WHITE SISTER: Lillian Gish—A very,

very good picture that people were waiting in line

to see. Got a nice boost for it from the local

Catholic priest. A nice business and pleased all

classes. Too bad Mr. Tragsdorf had such a hard
time. From the sound of his report, I would
suggest he might try cooperating with the church
some time. I’ve found them very fair-minded
always and willing to meet you half way.
Eleven reels.—Leo M. Fay, Gem theatre, Socorro.

N. M.—Small town patronage.

THE ARAB: Special cast—Although directed

by Rex Ingram and starring two very popular
stars, there is not much to it. A chance for a
good climax, but just turns into a love affair.

Give us more action with Navarro. Metro
charged me twice what it was worth. Lost money.
Lay off this one. Eight reels.—Tom Fleming,
Imogene theatre, Milton, Fla.—General patron-

age.

Paramount
THE LIGHT OF WESTERN STARS: Jack

Holt—Score a big one for Zane Grey and Jack
Holt. This picture has everything that a big

Western melodrama should have. Characters all

good. Billy Dove at her best and Holt’s work
leaves nothing to be desired. Brought a full

house, the first we have had for the summer.
—Ben L. Morris, Temple theatre, Bellaire, O.

—

General patronage.

ADVENTURE: Special cast—Very good.
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Plenty of action.—Wm. G. Croucher, Crescent

theatre, Newark, N. Y.—General patronage.

ADVENTURE: Pauline Starke—A real good
story with Pauline Starke the best she has ever

been. Really a delight to watch her. Wallace
Beery and Raymond Hatton in wonderful char-

acter parts. Everyone who sees this boosts it.

The advertising drives people away—all the pa-

per shows a lot of naked California negroes
running around, an awful knock on the story,

which does not have much to do with them.

The ad man who designed the poster and photo
outlay should be given a vacation.—Ben L. Mor-
ris, Temple theatre, Bellaire, O.—General pa-

tronage.

PATHS TO PARADISE: Raymond Griffith.

—A nice picture. Seemed to please.—G. P.

Miller, Regent theatre, St. Marys, 0.—General
patronage.

PATHS TO PARADISE: Raymond Griffith.

—We used this picture to open the theatre on,

and while it’s not a bad picture, it wasn’t what
we were looking for. The photos advertised

Noah Beery and he wasn’t in the picture at all.

Better change your posters. Paramount, or you
will get more kicks.—O. A. Troyer, Rialto thea-

tre, Dickinson, N. D.—General patronage.

PATHS TO PARADISE: Raymond Griffith.

—Excellent little comedy drama with Griffith,

as usual, the whole show. If your people like

Ray they will eat this up. Six reels.—I. A. Mc-
Caskill, Crossett theatre, Crossett, Ark.—Gen-
eral patronage.

A KISS IN THE DARK: Adolphe Menjou—
Not so good. Cast excellent and acting splen-

did, but lack of plot and action puts it in or-

dinary class. I. A. McCaskill, Crossett theatre,

Crossett, Ark.—General patronage.

THE CROWDED HOUR: Bebe Daniels—

A

wonderful new Bebe in a very good picture.

Patrons liked it and told us so. Miss Daniels
always draws good for us. Seven reels.—G. P.

Miller, Regent theatre, St. Marys, O.—General
patronage.

OLD HOME WEEK: Thomas Meighan—Here
is a real picture. It will please all classes.

Lila Lee good in support. Print good. Seven
reels.—W. T. Waugh, Empress theatre, Grundy
Center, la.—Small town patronage.

THE GOOSE HANGS HIGH: Special cast—
A wonderful picture of family life. Had many
compliments on it. Constance Bennett is indeed
one of the most promising of the younger ac-

tresses. She was very good in this picture. Six
reels.—G. P. Miller, Regent theatre, St. Marys,
O.—General patronage.

THE CROWDED HOUR: Bebe Daniels—Did
not please at all.—Wm. Croucher, Crescent the-

atre, Newark, N. Y.—General patronage.

THE NIGHT CLUB: Raymond Griffith—Pa-
trons were divided in their opinions of this one.

Personally I thought it clever. Six reels.

—

G. P. Miller, Regent theatre, St. Marys. O.

—

General patronage.

SALOME OF THE TENEMENTS: Jetta Gou-
da!. They do not understand the Jewish race
here, so it went over their heads. Very light

business. Seven reels.—E. M. Biddle, Strand
theatre, Paoli, Ind.—Small town patronage.

MADAME SANS GENE: Gloria Swanson—

-

This one could have been called, as far as the
box office is concerned, "Glorious Gloria in Her
Most Glorious Flop.” I paid a piece of real

money for this one and lost a real piece of it.

The poorest business I ever played Swanson to.

But all of the last few pictures have been get-

ting smaller returns at the box office. It will

take at least two extra good ones to make them
forget this one. Had one customer say the
French scenery was great, but he could see the
high spots of Paris in a news reel. I often
wonder why they will keep on putting costume
pictures to the good old American public when
they do not care for them. Gloria can make
good ones and I sincerely hope she will do so in

her next one, for it will take a few to put her
back. Ten full reels.—S. B. Johnson, Regent
theatre, Marianna, Ark.—General patronage.

EVE’S SECRET : Betty Compson—A picture
that will get by. There isn’t much to it. Seven
reels.—G. P. Miller, Regent theatre, St. Marys,
O.—General patronage.

THE SWAN : Special cast—No drawing power
and not favorably accepted.—-Wm. G. Croucher,
Crescent theatre, Newark, N. Y.—General patron-
age.

MARRY ME : Special cast—A nice program
picture but we lost on it. Business was very
poor. Six reels.—G. P. Miller, Regent theatre.
St. Marys, O.—General patronage.

THE AIR MAIL: Special cast—Very nice pic-

ture—but did not have any drawing power. No
well known stars to attract, but a very satis-

fying picture nevertheless.—Joe Hewitt, Strand
theatre, Robinson, 111.—General patronage.

THE CITY THAT NEVER SLEEPS: Special

cast—Extra good. Famous Forty all proving
good. Seven reels.—Warner & Wood, Coliseum
theatre, Edmore, Mich.—General patronage.

THE CITY THAT NEVER SLEEPS: Special

cast—A mighty good picture. One that will

please.—George C. Starkey, Opera House, Mon-
tour Falls, N. Y.—General patronage.

LOST—A WIFE: Special cast—Some liked it:

some didn’t. Pleased about 50 per cent.—Wm.
G. Croucher, Crescent theatre, Newark, N. Y.

—

General patronage.

CODE OF THE WEST: Special cast—Very ex-
ceptional photoplay. Wallace Beery outstand-
ing.^—Wm. G. Croucher, Crescent theatre, New-
ark, N. Y.—General patronage.

THE GOLDEN BED: Cecil B. DeMille—Don’t
think much of this and less as a box office bet.

No action to it. Nowhere near what “Feet of
Clay’’ was. Nine reels.—G. Gartner, Halfway
theatre, Halfway, Mich.—General patronage.

THE GOLDEN BED: Cecil B. DeMille—Good
picture. Beautiful scenes. Buy it.—George C.

Starkey, Opera House, Montour Falls, N. Y.

—

General patronage.

THE CHARMER: Pola Negri—A fair picture
but Pola don’t seem to mean anything to our
patrons The business was very bad. Seven
reels.—G. P. Miller, Regent theatre, St. Marys,
O.—General patronage.

MISS BLUEBEARD: Bebe Daniels—An en-
joyable comedy from every standpoint. Every-
one pleased, and praised it very highly. Ray-
mond Griffith helps a great deal in putting it

over. Paramount’s lowest priced pictures are
the best. They will please any and all kinds of
audiences.-—R. L. Nowell, Idlehour theatre, Mon-
roe, Ga.—General patronage.

MISS BLUEBEARD: Bebe Daniels—This is a
great comedy. Don’t fail to play it.—George C.

Starkey, Opera House, Montour Falls, N. Y.—

-

General patronage.

MISS BLUEBEARD: Bebe Daniels—A good
comedy type feature that brought plenty of laughs
from the few that saw it. We have been losing
money consistently on our weak night and this

show was not an exception to the rule. Seven
reels.—C. A. Anglemire, Y theatre, Nazareth, Pa.
—General patronage.

THE THUNDERING HERD: Lois Wilson—

A

fine Western that pleased those that saw it.

Business was poor on account of extreme hot
weather. Seven reels.—J. W. Andresen, Lyric
theatre, Walnut, la.—General patronage.

A SOCIETY SCANDAL: Gloria Swanson—
Not much of a picture. It can’t come up to

"The Humming Bird.” Film in good condition.
Seven reels.—Andrew Rapp, Theatroium theatre,

Emlenton, Pa.—General Patronge.

A MAN MUST LIVE: Richard Dix—Very sat-

isfactory program picture. Seven reels.—Giaco-
mo Bros., Crystal theatre. Tombstone, Ariz.

—

General patronage.

TONGUES OF FLAME: Thomas Meighan

—

Considered here a poor picture and people were
not slow in telling me what they thought about
it. Business way off on it. Seven reels.—A1
C. Werner, Royal theatre, Reading, Pa.—Gen-
eral patronage.

MONSIEUR BEAUCAIRE: Rudolph Valen-
tino—Poorest picture Rudolph has made and the
attendance showed at my theatre that it was
no good. Didn’t make expenses. No use trying
to please them with pictures like this in a town
like mine. Mostly labor class who supports me,
but they don’t like foreign plays. Lay off it,

you small town fellows. Ten reels.—Rudolf Duba,
Royal theatre, Kimball, S. D.—General patronage.

HOMEWARD BOUND : Thomas Meighan—

A

very good Meighan and will please the Meighan
fans. Priced a little too high. A little late

showing this one. Seven reels.—C. L. Brown,
Kozy theatre, Vidalia, La.—General patronage.

THE CALL OF THE CANYON: Richard Dix
—A very good production, but not as good as

other Grey’s I have run. Six reels.—W. A.
Doerschlag, Strand theatre. Ransom, Kans.

—

Small town patronage.

THE CALL OF THE CANYON: Richard Dix
—A very good picture that pleased a majority
of the people, and a picture like that goes over
good. Gets the people in no matter how hot
the weather is. But the film is certainly in bad
shape. Seven reels.—Burt Parsons, Grand thea-
tre, Springfield, Minn.—General patronage.

BIG BROTHER : Tom Moore—Although this

is a very old picture, it is the best crook drama
I have played in weeks. One that should please
most any audience. But the film was absolutely
rotten. Seven reels.—Burt Parsons, Grand the-

atre, Springfield, Minn.—General patronage.

SINGER JIM McKEE: William S. Hart—
Can’t give much on this one and am sorry I

played it, as I did it against the reports in the
"HERALD.” The salesman told me it was good,

regardless of what exhibitors thought, so took a
shot at it. I hate to see Bill Hart waste his

time in this kind when he has made such good
ones in his day. Better let this one slide by.

—

Vick Millward, Harris theatre, Bancroft, Idaho.
—Small town patronage.

THE PURPLE HIGHWAY: Madge Kennedy-
Nice little Pollyanna story.—Roy W. Adams, Pas-
time theatre, Williamstown, Mich.—General pa-
tronage.

BLOOD AND SAND: Rudolph Valentino

—

Too old, I guess. It didn’t do anything.—Roy W.
Adams, Pastime theatre, Williamston, Mich.

—

General patronage.

THE MAN WHO FIGHTS ALONE: William
Farnum—Wednesday to light business. Picture
very fair program. Price good. Film condition
good. Good buy for we little chaps. Six reels.

—P. W. Quinlin, Ideal theatre, Chateaugay, N.
Y.—Small town patronage.

WILD BILL HICOCK: William S. Hart-
Contrary to my expectations, this picture drew
exceptionally well and pleased 95 per cent. Rent-
al extremely low. Glad to see Bill back. Seven
reels.—Tom Fleming, Imogene theatre, Milton,

Fla.—General patronage.

HOLLYWOOD: James Cruze—This picture is

a very good drawing card, as it shows most of

the well known stars of the motion picture
world. It also is a good lesson to the young peo-
ple of today who have an inspiration to go
to Hollywood to become a movie star. Film in

perfect condition. Rental right. Seven reels.

—

Tom Fleming, Imogene theatre, Milton. Fla.

—

General patronage.

SALOMY JANE: Jacqueline Logan—A very
good picture, as are all the rest of Paramount’s
pictures to date. You have to buy this picture

as part of a group and would have to play it if

you bought the group, but anyway the picture

is good. Film practically new. Seven reels.

—

Tom Fleming, Imogene theatre, Milton, Fla.

—

General patronage.

LAWFUL LARCENY: Nita Naldi—The rot-

tenest picture that I have ever played in my
house. If you have bought it you will be bet-

ter off to leave it in the can. Paramount cer-

tainly slipped up when making this picture.

It will lower the moral standing of any house.
Lay off it. Seven reels.—Tom Fleming, Imo-
gene theatre, Milton, Fla.—General patronage.

BLUEBEARD’S EIGHTH WIFE: Gloria Swan-
son—Gloria is exceptionally good in this. Hunt-
ley Gordon also good. If you are looking for

a good Swanson, play this and you will make
no mistake. Paramount a little high, but is

worth it. Film in perfect condition. Co-oper-
ation with Paramount is 100 per cent. I don’t
mind tieing up with Paramount, as they sure
treat me fair. Eight reels.—Tom Fleming, Imo-
gene theatre, Milton, Fla.—General patronage.

RUGGLES OF RED GAP: Ernest Torrence

—

A dandy comedy production. Seven reels.—W.
A. Doerschlag, Strand theatre. Ransom, Kans.

—

Small town patronage.

FEET OF CLAY: Cecil B. DeMille—-Very good
picture. Play it.—George C. Starkey, Opera
House, Montour Falls, N. Y.—General patron-
age.

THE BORDER LEGION : Special cast—A good
picture but does not follow the book at all.

—

George C. Starkey, Opera House, Montour Falls,

N. Y.—General patronage.

TONGUES OF FLAME: Thomas Meighan—

-

This picture will rank as good as the average
Meighan. He always pleases, so buy them all.

George C. Starkey, Opera House, Montour Falls.

N. Y.—General patronage.

MANHANDLED: Gloria Swanson—Drew and
seemed to please in spite of exceptionally hot
nights. Seven reels.—P. G. Estee, S. T. theatre.

Parker, S. D.—Small town patronage.

CHANGING HUSBANDS: Leatrice Joy—
From a "Saturday Evening Post” story Made
a pretty good comedy drama, although one sub-

title absolutely rotten. Why will they spoil a
good story with a splendid star because some
title writer or some director has a "red light”

mind? Seven reels.—P. G. Estee, S. T. theatre,

Parker, S. D.—Small town patronage

HERITAGE OF THE DESERT: Ernest Tor-
rence—A Zane Grey story and a good one. A
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good Western, but not a slapstick wooly one.

Seven reels.—Ed Lawlor, Harriet theatre, Har-
din, Mont.—Small town patronage.

TIGER LOVE: Antonio Moreno—A very en-

tertaining program picture. A little out of

the ordinary and pleased all who saw it. My
patrons like Moreno much better than Valentino.

Six reels.—Jos. W. Springer, Strand theatre,

Elizabethtown, .Ind. General patronage.

THE BEDROOM WINDOW: May McAvOy—
A good mystery picture. Pleased good business.

Seven reels.—Giaeoma Bros., Crystal theatre.

Tombstone, Ariz.—General patronage.

A SAINTED DEVIL: Rudolph Valentino—
This is a good picture that will please.—George
C. Starkey, Opera House, Montour Falls, N. Y.—
General patronage.

NORTH OF ’36: Jack Holt—Business fair.

Picture better than “The Covered Wagon,” but
will not pull them in as good.—G. W. Rothneck,
Campbell theatre, Macksville, Kan.—Small town
patronage.

NORTH OF ’36: Jack Holt—Had great ex-

pectations of big business on this picture, but
was sadly disappointed. Picture took an abso-

lute flop and kept flopping during its run. I

myself considered it a good audience picture, but
people here must have thought differently.—A1
C. Werner, Royal theatre, Reading, Pa.—Gen-
eral patronage.

THE CITY THAT NEVER SLEEPS: Special

cast—Picture was well liked by those who came
to see it, but the trouble was that not enough
came to make it a profitable proposition. A1
C. Werner, Royal theatre, Reading, Pa.—Gen-
eral patronage.

THE GARDEN OF WEEDS: Betty Compson

—

A good sex story. Could not see where it was
so vulgar as many exhibitors stated. I guess
the way the girls wear short skirts from six

years old to sixty, that this picture won’t hurt
them much.—George C. Starkey, Opera House,
Montour Falls, N. Y.—General patronage.

THE GARDEN OF WEEDS: Betty Compson—
For some reason or other, this picture flopped
badly. It didn’t appeal here.—A1 C. Werner,
Royal theatre, Reading, Pa.—General patronage.

COMING THROUGH: Thomas Meighan—
Meighan well liked in this one. Simple story,

but will go over good. Lila Lee good in this

one. Seven reels.—Warner & Wood, Coliseum
theatre, Edmore, Mich.—General patronage.

COMING THROUGH: Thomas Meighan—
Did fairly good on this on a Saturday night.
It is better than his last picture. Meighan and
Lila Lee together seem like old times. It is

a fairly entertaining picture. A good program
show. Seven reels.—C. A. Anglemier, Y the-

atre, Nazareth, Pa.—General patronage.

DANGEROUS MONEY: Bebe Daniels—Played
up Robert Herrick’s “Clark Field,” which a num-
ber of people had read, and did a fair business.
—Al. C. Werner, Royal theatre, Reading, Pa.

—

General patronage.

SINGER JIM McKEE: William S. Hart—This
is pretty old but William S. Hart will still draw
them in. Hart is a goner, getting worse and
then some.—G. W. Rothneck, Campbell theatre,
Macksville, Kan.—Small town patronage.

EAST OF SUEZ: Pola Negri—Mighty good
picture. Buy it.—George C. Starkey, Opera
House, Montour Falls, N. Y.—General patronage.

THE CONFIDENCE MAN: Thomas Meighan—
A picture that drew and pleased. Made from
an “Argosy Magazine” story. Eight reels.—P.
G. Estee, S. T. theatre, Parker, S. D.—Small
town patronage.

THE CONFIDENCE MAN : Thomas Meighan—

-

Fairly good program picture, nothing big, but
a clean picture Weather too hot for business.
Seven reels.—W. Fahrenkrog, Opera House, Bunk-
er Hill, 111.-—General patronage.

THE COVERED WAGON: James Cruze—Some
picture. Grossed more money than any picture
ever playing my house. Ten reels.—G. W. Roth-
neck, Campbell theatre, Macksville, Kan.—Small
town patronage.

SINNERS IN HEAVEN: Bebe Daniels—This
was much better than I expected it would be
from some reports stating that it was not a
small town picture. There is beautiful South Sea
Island scenery, considerable action, a good story
as a whole. Some may think it spicy in places.
I had no complaints and many favorable com-
ments. Seven reels.—H. G. Eagan, American
theatre, Wautoma, Wis.-—Small town patronage.

SINNERS IN HEAVEN: Special casl^-I don’t
know if I received all the picture or not, but
we all waited to see and sinners in Heaven and
waiting yet. Picture good program.—George C.

Starkey, Opera House, Montour Falls, N. Y.

—

General patronage.

THE SIDE SHOW OF LIFE: Ernest Tor-
rence—A fairly good picture that didn’t catch
the public’s fancy. Hot weather killed whatever
chance it had to get by.—Al C. Werner, Royal
theatre, Reading, Pa.—General patronage.

COMING THROUGH: Thomas Meighan—
Was considered a poor picture for Tom Meighan
and many were sadly disappointed. Ran it at

a loss..—Al C. Werner, Royal theatre, Reading,
Pa.—General patronage.

OPEN ALL NIGHT: Viola Dana—A great cast

wasted on hackneyed, uninteresting story. Sorry

I ran it, because it showed a loss, and more be-

cause my patrons were disappointed.—Al C. Wer-
ner, Royal theatre, Reading, Pa.—General pa-

tronage.

EMPTY HANDS: Jack Holt—This is a little,

simple, far fetched story, but it pleased my peo-

ple very much.—George C. Starkey, Opera House,
Montour Falls, N. Y.—General patronage.

EMPTY HANDS: Jack Holt—Just a program
picture that we got by with.—Al C. Werner,
Royal theatre, Reading, Pa.—General patronage.

MANHATTAN : Richard Dix—Another Dix
picture that is a credit ^to any house. This star

is a comer, play it. Seven reels.—G. Gartner,

Halfway theatre, Halfway, Mich. General pa-

tronage.

MANHATTAN : Richard Dix—Was well liked

here and went over fairly well.—Al C. Werner,
Royal theatre, Reading, Pa.-—General patronage.

PETER PAN : Betty Bronson—This is a fine

production in every way. But these small towns
do not like it.—G. W. Rothneck, Campbell the-

atre, Macksville, Kan.—Small town patronage.

WORLDLY GOODS: Agnes Ayres—Good com-
edy drama from a Sophie Kerr story, but did

not draw average Wednesday business. Six reels.

P. G. Estee, S. T. theatre, Parker, S. D.—Small

town patronage.

WORLDLY GOODS: Agnes Ayres—A major-
ity thought it a fair program and it just got by
on the right side of the ledger.—Al C. Werner,
Royal theatre, Reading, Pa.—General patronage.

FORTY WINKS: Raymond Griffith—More like

this. Paramount. A very satisfactory picture.—

-

Harry Puterbaugh, Victory theatre, Milledgeville,

111.—General patronage.

HER LOVE STORY : Gloria Swanson—Just a

fair picture. About the average of Swanson pic-

tures.—George C. Starkey, Opera House, Montour
Falls, N. Y.—General patronage.

PETER THE GREAT : Special cast—Those who
braved the hot spell thought it a good picture

and it was.—Al C. Werner, Royal theatre, Read-

ing, Pa.—General patronage.

LILY OF THE DUST: Pola Negri—Our pa-

tronage is always minus when we play this star.

She has no drawing power for us. Too many
mushy scenes in this one. She may be one of

the best bets in the cities, but in this burg, after

we play her next one, she is done. Seven reels.

—Horn & Morgan, Star theatre, Hay Springs,

Neb.—Small town patronage.

LOCKED DOORS: Betty Compson—Was con-

sidered a fair picture but the hot spell killed

every chance it had of making expenses.—Al C.

Werner, Royal theatre, Reading, Pa.—General pa-

tronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—This one gave very good satisfaction.

Pleased a good house. Advertised color and was
very well pleased with the results. I believe

this is one of the best pictures on the market
to advertise. Seven reels.—Lester N. Leek, Club

House theatre, Jackson, Wyo.—General patron-

age.

MERTON OF THE MOVIES: Glenn Hunter
—Pleased everyone.—George C. Starkey, Opera
House, Montour Falls, N. Y.—General patron-
age.

MERTON OF THE MOVIES: Glenn Hunter
—A poor drawing card for us and not a pleasing

picture to our crowd. I don’t believe audiences
in the small towns will understand it. It is only
program stuff and not very good at that. Eight
reels.—C. A. Anglemier, Y theatre, Nazareth, Pa.

—General patronage.

FAIR WEEK : Walter Hiers—A nice clean

little picture that drew lots of favorable com-
ment. Business poor on account of the hot
weather. Five reels.—Joseph W. Springer, Strand
theatre, Elizabethtown, Ind.—General patronage.

BIG BROTHER: Tom Moore—A fair picture,

and the kid has a good part, but we starved to

death with it and no one seemed to care for it.

—William Hoefs, Rialto theatre, Pecos, Texas.

—

General patronage.

THE BACHELOR DADDY: Thomas Meighan
—A good picture, though a little old. Seven reels.

—Ernest W. Hatcher, Star theatre, Harlem, Ga.
—Small town patronage.

MONSIEUR BEAUCAIRE: Rudolph Valentino
—Friend, if your patrons like old fashioned aris-

tocracy, book and step on this. Valentino has
a wonderful role and he plays it as such. Of
course, it is too good for my place and I lost

money with it. Ten reels.—Arch Catalano, Vic-
tory theatre, Rossiter, Pa.—General patronage.

PIED PIPER MALONE: Thomas Meighan

—

Worst Meighan I ever ran or saw. It’s about
three reels too long. Eight reels.—A. A. Zeimis,
Helena theatre, Rockdale, 111.—General patronage.

THE STORY WITHOUT A NAME: Antonio
Moreno—Book it, they will like it. Step on the
advertising. You will not fool your customers

—

they will thank you. A good program picture.
Six reels.—Arch Catalano, Victory theatre, Ros-
siter, Pa.—General patronage.
THE GO-GETTER: Fairly good picture. Eight

reels.—A. W. West, Empire theatre, Wanette,
Okla.—Small town patronage.

Pathe
THE WHITE SHEEP: Glenn Tryon—Dandy

picture. Should please any audience. Tryon
especially good. Seven reels.—Ed. Lawlor, Har-
riet theatre, Hardin, Mont.—Small town patron-
age.

THE WHITE SHEEP : Glenn Tryon—Story
fair. Star good. Hal Roach is a fine director.
This one shows it very plain.—G. W. Rothneck,
Campbell theatre, Macksville, Kan.—Small town
patronage.

THE BATTLING ORIOLES: Glenn Tyron—
A dandy novelty base ball picture and would
consider it good for any town. Six reels.—H.
Bettendorf, Opera House, Foley, Minn.—General
patronage.

Preferred
APRIL SHOWERS: Special cast—A good lit-

tle Irish comedy. Ran night following “North
of 36” and not many saw it. Six reels.—Bricker
and Green, Gem theatre, Greenriver, Vt.—Gen-
eral patronage.

APRIL SHOWERS: Special cast—Pleased the
majority and did a fair business.—Al C. Werner,
Royal theatre, Reading, Pa.—General patronage.
MAYTIME : Special cast—Too sugary sweet

and sentimental for my crowd, and it flopped
quite some.—Al C. Werner, Royal theatre, Read-
ing, Pa.—General patronage.

POISONED PARADISE: Special cast—Was
considered a very good picture here and did a
satisfactory business.—Al C. Werner, Royal
theatre, Reading, Pa.—General patronage.

Principal
CAPTAIN JANUARY : Baby Peggy—Our third

Baby Peggy. All have been good. This little

girl popular here. This picture, boys, is not a
special, but it is good enough for any day in

the week. You can figure on the kids and a lot

of grown-ups. Beautiful sea shore scenes. This
picture plays upon every human emotion. You’ll

laugh a little and maybe cry, but you’ll have to

say you enjoyed every foot of it. Pleased 100
per cent. Admission 10-25 cents. Six reels.

—

E. F. Dunlap, Legion theatre, Derby, la.—Small
town patronage.

HELEN’S BABIES : Baby Peggy—Not so good
and no real drawing power. High rental and
it cost me to see it. Six reels.—Ray W. Mussel-
man, Princess theatre, Lincoln, Kans.—General
patronage.

Prod. Dist. Corp.
CHARLEY’S AUNT: Syd Chaplin—This pic-

ture is as good as any Harold Lloyd comedy ever

produced, but won’t draw quite as well as Harold
Lloyd. Once you get them in they’ll go away
satisfied and advertise the picture on the next
night. Had “Merry-Go-Round” and tent show for

competition. Every showman should run “Char-
ley’s Aunt.” Eight reels.—Gunther & Metzger,

Palace theatre, Syracuse, Neb.—Small town pa-

tronage.

CHALK MARKS: Special cast—This one
pleased about 50 per cent of the audience. A
little above the average program picture. Seven
reels.—C. L. Brown, Kozy theatre, Vidalia, La.

—

General patronage.

WELCOME STRANGER: Special cast-Oh,
what a frost. Supposed to be a comedy and it

sure lacks a lot of even getting a smile. Why
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is it that a company will sell an exhibitor such a
piece of cheese and tell him what a wonder it is.

For real lemons, the Producers sure have them.

Eight reels.—W. A. Doerschlag, Strand theatre.

Ransom, Kans.—Small town patronage.

NOT ONE TO SPARE: Special cast—While
a few thought it very good, the majority con-

sidered it tedious. Hence poor box office results.

-—A1 C. Werner, Royal theatre, Reading, Pa.

—

General patronage.

SOFT SHOES: Harry Carey—Opens up on a

ranch and everything seems to be going along
nicely until they bring him to the city to catch

crooks and try to make a comedian of him. Bet-

ter keep this bird out in the Great Open Spaces

where he belongs. Five reels.—Wm. E. Trags-
dorf, Trags theatre, Neillsville, Wis.—Small town
patronage.

BARBARA FRIETCHIE : Florence Vidor—This
is a very good picture. But I can’t get them out

here for the war stuff and sure intend to lay off

the war stuff after this. People like to forget

about the wars, I think.—Leo M. Fay, Gem
theatre, Socorro, N. M.—Small town patronage.
SILENT SANDERSON : Harry Carey—Carey

always draws good for me, but consider this one
of his weaker pictures. Not up to his usual

standard. Six reels.—H. Bettendorf, Opera
House, Foley, Minn.—General patronage.

THE CHORUS LADY : Margaret Livingston—

-

This is a dandy and will sure please. Plenty of

action and pep. Good acting and shows Miss

Livingston is a sure fire bet. Book it. Seven
reels.—Leo M. Fay, Gem theatre, Socorro, N. M.
—Small town patronage.

THE CHORUS LADY : Margaret Livingston—
Not a bad picture. But don't pay too much for

it. What came to see it were satisfied, but the

title kept ’em away. Seven reels.—G. Gartner,

Halfway theatre. Halfway, Mich.—General pa-

tronage.

THE SIREN OF SEVILLE: Priscilla Dean—
A dandy action picture of Mexican flavor. Sev-

eral good bull fights and one of the best women
fights I have ever seen. Seven reels.—H. Betten-

dorf, Opera House, Foley, Minn.—General pa-

tronage.

ANOTHER MAN’S WIFE: Lila Lee—A good
one day picture. It was really a better picture

than the paper showed it to be. If the one-
sheets had shown the rough stuff and the action,

I believe I could have made a little money on
this picture. As it was, I barely broke even.

Better drawing power in the paper seems to be
one of the things we need.—L. M. Jones, Ai'cadia

theatre, Vandergift, Pa.-—General patronage.

THE GIRL OF GOLD: Special cast—Just a
program picture, light at that. Six reels.—A. J.

Dow, Grand theatre, Coleman, Alta, Canada.

—

Small town patx-onage.

WHAT SHALL I DO: Dorothy Mackaill—
People here thought it a good picture and it

went over fairly well.—A1 C. Werner, Royal
theatre, Reading, Pa.—General patronage.

LOVE’S WHIRLPOOL: James Kirkwood-
Very good entertainment for any audience, rich

or poox-. It’s worth running. Title misleading,
because it makes ’em think that it will be only a

kissing di-ama, but no kissing about it, except
one kiss in the whole show. Good for Sunday.
Six reels.—Rudolf Duba, Royal theatre, Kimball,
So. Dak.—General patronage.

THE DRIVIN’ FOOL: Wally Van—Went over
nicely and was well liked.—A1 C. Wex-ner, Royal
theatre. Reading, Pa.—General patronage.

Selznick
GOOD MEN AND BAD: Special cast—Fair

picture. Fair print. Five reels.—L. Deyo, Miers
theatre, Schoharie, N. Y.—General patronage.

TOILERS OF THE SEA: Lucy Fox—Terrible.
No action to amount to anything. Nothing to it.

If you have it bought, sell it. Print from
Pathe in Washington fair. Six reels.—-O. R.
Oates, Bridge theatre, Petersburg, W. Va.—Small
town pati-onage.

United Artists
AMERICA: D. W. Griffith—Can only add to

the many reports that this is a wonderful pic-
ture. Think it came as near being 100 per cent
as anything I have run. Better than “Bix-th of
a Nation” in the fact that there is no propa-
ganda howl after it is all over. Believe this is

one of the best bets for a small town on the
market at this time if bought right. Eleven reels.—Vick Millward, Harris theatre, Bancroft, Idaho.
—Small town patronage.

THE MARK OF ZORRO: Douglas Fairbanks—A good picture that drew some extra business.
Boxight right and made a little money. Eight

reels.—Ray W. Musselman, Princess theatre, Lin-

coln, Kans.—General patronage.

THE LOVE FLOWER: D. W. Griffith—This
is an old one, but they sent me an excellent

print. Everyone liked it. Fair business. Seven
reels.—E. M. Biddle, Strand theatre, Paoli, Ind.—
Small town patronage.

POLLYANNA: Mary Pickfoi-d—Good old pic-

txxre that has a drawing power and some real

good entertainment. Seven reels.—Ray W. Mus-
selman, Princess theatre, Lincoln Kans.—General
patronage.

GARRISON’S FINISH: Jack Pickford—

A

race-horse picture, with plenty of action. Sure
to please if people don’t know how old it is.

—

Leo M. Fay, Gem theatre, Socorro, N. M.—-Small

town patx-onage.

THE BIRTH OF A NATION: D. W. Griffith-
Old, but good. This picture can be shown every
year or two in any community. Business only
fair on account of extremely hot weather.
Twelve l-eels.—W. Fahrenkrog, Opera House,
Bunker Hill, III.—General patx-onage.

WHEN THE CLOUDS ROLL BY: Douglas
Fairbanks—Fair but not in the class with “The
Mark of Zorro” in my estimation and not nearly
the drawing card. Six reels.—Ray W. Mussel-
man, Princess theatre, Lincoln, Kans.—General
patx-onage.

THE LOVE FLOWER: D. W. Griffith—This
is another of those old ones you can’t get the
people out to see. It’s a very good picture and
if they would put the name of the stars on
paper, instead of D. W. Griffith, I think the
picture would draw better.—Leo M. Fay, Gem
theatre, Socorro, N. M.—Small town patronage.

THE IRON TRAIL: Special cast—Pretty good
action picture. Print is rather foggy.—Roy W.
Adams, Pastime theati-e, Williamstown, Mich.—
General patronage.

DREAM STREET: D. W. Griffith—An old one,

but it drew good Saturday business and has a
strong audience appeal. Griffith is a master at

exploiting human emotions. Nine reels.—E. M.
Biddle, Strand theatre, Paoli, Ind.—Small town
patronage.

ONE EXCITING NIGHT: D. W. Griffith—

I

would x-ate this as a first class lemon. They call

it a mystery comedy. The mystery is—where is

the comedy ? It takes about six reels before it

starts and then three murders. I never thought
it of D. W. Griffith to make such a thing. The
nigger saves the day in this one. Leave it alone.

Eleven reels.—Leo M. Fay, Gem theatre, Socorro,
N. M.—Small town patronage.

Universal
I'LL SHOW YOU THE TOWN: Reginald

Denny—This is good and very much like the
book. Showed on the hottest night we had and
had the biggest house we had during the sxxmmer.
Will please all. Seven reels.—C. V. Anderson,
Oak theatre, Oakdale, Neb.—General patronage.

RIDING THUNDER: Jack Hoxie—An average
Western that will satisfy. Print good. Five
reels.—W. T. Waugh, Empress theatre, Grundy
Center, la.—Small town patronage.

THE TORNADO : House Peters—A good show,
but we did not do the business that one would
expect from the high rental they asked. We are
in a terrible slump and don’t see any chance of
getting out of it, either, in the near future.
Seven reels.—C. A. Anglemire, Y. theatre, Naza-
reth, Pa.—General patronage.

THE PRICE OF PLEASURE: Virginia Valli
—Very, good, as all others starring Virginia
Valli. Splendid cast, good story, good direction.

—E. J. Sherburne, Electric theatre, Cambridge,
Neb.—General patronage.

THE SIGNAL TOWER: Virginia Valli—Extra
'

good. All pictures on Universal Complete Serv-
ice Contrast are going wonderful. Seven reels.

—

Warner & Wood, Coliseum theatx-e, Edmore, Mich.
-—General patronage.

THE SIGNAL TOWER: Virginia Valli—Busi-
ness good on this one. Patrons were satisfied.

What better report can you give than an audience
well pleased ? A nice picture that you can buy
at a nice price and it will do a nice little business
for you, and what mox-e can you ask? Seven
reels.—P. W. Quinlin, Ideal theatre, Chateaugay,
N. Y.—Small town patronage.

RAFFLES: House Peters—Long draggy fea-
ture, unsuited to House Peters, who is very good
in out-door pictures such as “Head Winds,” “The
Tornado,” etc.—E. J. Sherburne, Electric theatre,
Cambridge, Neb.—General patronage.

THE MAN IN BLUE: Special cast—Real en-
tex-tainment, thoroughly enjoyed by all.—Wm. G.
Croucher, Crescent theatre, Newark, N. Y.—Gen-
eral patx-onage.

DANGEROUS INNOCENCE: Laura LaPlante

—Light comedy-drama, very entei-taining, and
drew some business for us on a hot summer
night.—E. J. Sherburne, Electric theatre, Cam-
bridge, Neb.—General patronage.

DANGEROUS INNOCENCE: Laura LaPlante
—Very good and we had a good crowd to see it,

with a lot of other sports going on, on the
Fourth. Seven reels.—C. V. Anderson, Oak
theatre, Oakdale, Neb.—General patronage.

A LADY OF QUALITY: Special cast—An-
other costume picture. Did not take well here.

Everyone tired of the costume picture and want
something new.—R. X. Williams, Lyric theatre,

Oxford, Miss.—College town patronage.

A LADY OF QUALITY: Virginia Valli—Was
considered a good picture here and it went over
fairly well.—A1 C. Werner, Royal theatre, Read-
ing, Pa.—General patronage.

FIFTH AVENUE MODELS: Mary Philbin—
The best Mary Philbin has done since “Merx-y Go
Round.” “The Gaiety Girl,” and “Rose of Pai-is”

are punk offerings.—E. J. Sherburne, Electric

theatre, Cambridge, Neb.—General patronage.

ROSE OF PARIS: Mary Philbin—Our advice

to small town exhibitors is to lay off of this one,

as it’s not a small town picture. Miss Philbin

doesn’t appeal to our people and the action is

terribly slow in this. There are plenty of action

pictures on the market and the small town does

not have to play this kind of picture. Look out

before you book it. Seven reels.—W. T. Davis &
Son, Rialto theatre, Sharon, Wis.—General pa-

tronage.

ROSE OF PARIS: Mary Philbin—A nice little

picture that seemed to please.—Roy W. Adams,
Pastime theatre. Mason, Mich.—-General patron-

age.

UP THE LADDER: Virginia Valli—Hot as

blazes, but we had a fair crowd to see it. I

can see a good improvement in the product of

Universal pictures. Hope it keeps up, Carl, as

we want to stay open yet awhile. The price is

also okay on most of them. Seven reels.—C. V.

Anderson, Oak theatre, Oakdale, Neb.—General

patronage.

THE SUNSET TRAIL: William Desmond—

A

good little Western. Desmond not well known
here so did not draw. Five reels. J. W. Andre-
sen, Lyric theatre, Walnut, la.—General patron-

age.

HIT AND RUN : Hoot Gibson—This is one of

the best, if not the best Gibson I have ever run.

Pleased 100 per cent. Five reels.—Jos. W.
Springer, Strand theatre, Elizabethtown, Ind.

General patronage.

FLYING HOOFS: Jack Hoxie—Good pi-ogram

picture.—Bert Silver, Silver Family theatre,

Greenville, Mich.—General patronage.

THE LAW FORBIDS: Baby Peggy—Nothing
big, but did a good business, so not kicking.

—

A1 C. Werner, Royal theatre, Reading, Pa.

—

General patronage.

THE HURRICANE KID: Hoot Gibson—A fair

picture but Hoot is slipping. Don’t know why.
Hoxie is going better than the Gibson’s lately.

Six reels.—Warner & Wood, Coliseum theati-e,

Edmore, Mich.—General patronage.

RIDGEWAY OF MONTANA: Jack Hoxie—
Very good Western for the small towns. If you
have Western showgoers, let them know about it.

Good for Saturday. They all will come to see it.

I played it Wednesday and did not come out on
expenses. Five reels.—Rudolf Duba, Royal
theatre, Kimball, So. Dak.—General patronage.

SPORTING YOUTH: Reginald Denny—A real

small town picture, full of thrills and comedy.
As near 100 per cent picture as I have run for

a long time. Small town exhibitors that have
not played this one will make no mistake in

booking it. Seven reels.—W. Fahrenkrog, Opera
House, Bunker Hill, 111.—General patronage.

FORTY HORSE HAWKINS: Hoot Gibson-
Fair program picture that pleased the majority.

—

A1 C. Werner, Royal theatre, Reading, Pa.—

•

General patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—In the first place it does not follow the

book. The pictux-e is good but too high bi-ow

for small towns.—George C. Starkey, Opera
House, Montour Falls, N. Y.—General patronage.

FOOL’S HIGHWAY : Special cast—Was con-

sidered a good little picture and had many favor-

able comments on it. Went over nicely.—A1 C.

Werner, Royal theatre, Reading, Pa.—General

patronage.

OH DOCTOR: Reginald Denny—Not as good
as usual Denny pictures. Was a little disap-

pointed in it. Fair comedy with a small attend-

ance.—R. X. Williams, Lyric theatre, Oxford,
Miss.—College town patronage.

OH DOCTOR: Reginald Denny—One of the

best of the Denny pictui-es. Every one is fine.
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Sure to please.—E. J. Sherburne, Electric theatre,

Cambridge, Neb.—General patronage.

EXCITEMENT: Laura LaPlante—Much ado
about nothing ; that was about the substance of
it.—AI C. Yerner, Royal theatre, Reading, Pa.

—

General patronage.

THE SAWDUST TRAIL: Hoot Gibson—Friday
too good business. Hoot is a good drawing card
here. His pictures are all good, particularly
pleasing to the kids. This one is a good small
town picture. Five reels.—P. W. Quinlin, Ideal

theatre, Chateaugay, N. Y.—Small town patron-
age.

DRIFTING: Priscilla Dean—Considered a fair

picture and showed up fairly well.—Al C. Werner,
Royal theatre, Reading, Pa.—General patronage.

THE DARLING OF NEW YORK: Baby
Peggy—An old one but way above the average.
A good small town picture. Drew good crowd
of adults as well as children. Seven reels.—W.
Fahrenkrog, Opera House, Bunker Hill, 111.

—

General patronage.

RIDE FOR YOUR LIFE: Hoot Gibson—Just
a program picture that satisfied the outdoor fans.

—Al C. Werner, Royal theatre, Reading, Pa.

—

General patronage.

THE NEAR LADY: Gladys Walton—Just an
ordinary program picture. Good comedy drama.
Will please the small audience. Don’t boost it

too high. Five reels.—Andrew Rapp, Theatorium,
Emlenton, Pa.—General patronage.

THE WHITE TIGER: Priscilla Dean—Despite
very hot weather, this picture went over fairly

well and we had many favorable comments.

—

Al C. Werner, Royal theatre, Reading, Pa.—Gen-
eral patronage.

Vitagraph
STEELE OF THE ROYAL MOUNTED: Bert

Lytell—Sunday night to very satisfactory busi-

ness. This is a picture that I can recommend to
all my exhibitor friends as a good one. I would
call it a super program picture, full of good en-
tertainment value and a good buy for the little

fellow. Six reels.—P. W. Quinlin, Ideal theatre,

Chateaugay, N. Y.—Small town patronage.

THE HAPPY WARRIOR: Special cast^-A
fair picture. No business, but it seemed to please.

Some terrific fighting in it.—Roy W. Adams,
Pastime theatre. Mason, Mich.—General patron-
age.

THE EMPTY SADDLE: Pete Morrison—Not
as good as some others he has made. This one
pleased about fifty fifty. Five reels,—C. L.
Brown, Kozy theatre, Vidalia, La.—General pa-
tronage.

THE EMPTY SADDLE: Pete Morrison—This
is the first of this star, so I hate to say much
about the picture, but if I play fair with my
fellow exhibitors I must say that it is not worth
much. Lightning, a horse, is featured on the
paper, but he does not amount to much in the
story. Here is hoping the next one is better.

—

George C. Starkey, Opera House, Montour Falls,

N. Y.—General patronage.

FEARBOUND : Special cast—-Was well liked

here and did a fair business.—Al C. Werner,
Royal theatre, Reading, Pa.—General patronage.

PAMPERED YOUTH: Special cast—This is a
dandy picture with a fine lesson taught and good
acting. It will please the majority. Six reels.

—

Leo M. Fay, Gem theatre, Socorro, N. M.—Small
town patronage.

GREATER THAN MARRIAGE: Marjorie Daw
—Not much. Too much suggestive stuff. Film
poor. Seven reels.—W. A. Doerschlag, Strand
theatre, Ransom, Kans.—Small town patronage.

THE CLEAN HEART: Percy Marmont—This
is as good a picture as anyone could wish for and
most certainly has a wonderful moral lesson in

it. Fine acting. Good scenery, and can be
boosted to the sky. A dandy picture for Sunday
and you needn’t be afraid to invite the minister.
Book it and boost it. Seven reels.—Leo M. Fay,
Gem theatre, Socorro, N. M.—Small town patron-
age.

CAPTAIN BLOOD: J. Warren Kerrigan.

—

Was considered a wonderful production by the
majority and business, despite very hot weather,
was fairly good.—Al C. Werner, Royal theatre,

Reading, Pa.—General patronage.

THE BELOVED BRUTE: Victor MacLaglen—
Splendid picture. Buy it.—George C. Starkey,
Opera House, Montour Falls, N. Y.—General pa-
tronage.

THE MAN NEXT DOOR: Alice Calhoun—
Although this is a very old picture, it pleased
most of the people, but it seems as though all of
the companies are sending out very poor films.

Seven reels.—Burt Parsons, Grand theatre,

Springfield, Minn.—General patronage.

BORROWED HUSBANDS: Florence Vidor—

A fair picture with a good title. Everyone dis-

appointed that Roekliffe Fellows had a mean part,
as he usually is the kind-hearted easy-going fel-

low. Seven reels.—Leo M. Fay, Gem theatre,
Socorro, N. M.—Small town patronage.

THE NINETY AND MINE: Special cast—

I

am late showing this. But anyway it is a darn
good picture and pleased everyone. Action is fine.

Seven reels.—C. L. Brown, Kozy theatre, Vidalia,
La.—General patronage.

THE HEART OF MARYLAND: Catherine
Calvert—This is a very fine picture. Good busi-
ness on Saturday night. Seven reels.—A. W.
West, Empire theatre, Wanette, Okla. — Small
town patronage.

SON OF WALLINGFORD: Special cast—Fair-
ly good. Eight reels.—A. W. West, Empire the-

atre, Wannette, Okla.—Small town patronage.

Warner Brothers
THE MAN WITHOUT A CONSCIENCE:

Special cast—In the face of extremely hot
weather, this picture did not draw enough to pay
the film rental, but it is a most execllent picture
with a good moral tone and strictly highest grade
acting. Should please a high class audience any-
where. Seven reels.—C. E. Hopkins, The Hopkins
theatre. Cotter, Ark.—Small town patronage.

TRACKED IN THE SNOW COUNTRY: Rin-
Tin-Tin—All dog pictures are drawing now. And
especially the snow pictures. The very thing for
hot weather. Best house this summer.—R. X.
Williams, Lyric theatre, Oxford, Miss.—College
town patronage.

THE NARROW STREET: Matt Moore—One
of the best Warners of the year, but only a fair
program picture. Warner Bros., pictures are the
bunk.—E. J. Sherburne, Electric theatre, Cam-
bridge, Neb.—General patronage.

THE AGE OF INNOCENCE: Special cast

—

There is absolutely nothing to this picture and if

a person runs many of these he would soon kill

his business. This is no entertainment film.
Seven reels.—Burt Parsons, Grand theatre,
Springfield, Minn.—General patronage.

HOW TO EDUCATE A WIFE: Monte Blue-
Just an ordinary picture and will draw if the
star is liked. Don’t think so awful much of
Warner’s last year stuff. Six reels.—Ray W.
Musselman, Princess theatre, Lincoln, Kans.

—

General patronage.

HOW TO EDUCATE A WIFE: Monte Blue-
Nothing to this picture at all. Author’s name,
Elinor Glyn, may pull them in. My patrons
all disappointed. Five reels.—L. C. Bolduc, Bijou
theatre, Conway, N. H.—Small town patronage.

CORNERED: Marie Prevost—Marie Prevost
does wonderful acting in this picture. Every-
body pleased. Five reels.—L. C. Bolduc, Bijou
theatre, Conway, N. H.—Small town patronage.

DADDIES: Special cast—An elegant comedy-
drama and if you have it do not be afraid of it.

—H. Bettendorf, Opera House, Foley, Minn.

—

General patronage.

THE LIGHTHOUSE BY THE SEA: Rin-Tin-
Tin—Very good picture to good business. The
Rin-Tin-Tin pictures are the only ones from
Warner Bros., that make us any money.—E. J.

Sherburne, Electric theatre, Cambridge, Neb.

—

General patronage.

THE MARRIAGE CIRCLE: Monte Blue-
Good picture of married life and will go better
in larger towns. Want action pictures for small
towns. Nine reels.—H. Bettendorf, Opera House,
Foley, Minn.—General patronage.

TIGER ROSE: Leonore Ulrich—A fair North-
ern picture that doesn’t have any extra drawing
power. Usual advertising to fair crowd. Eight
reels.—Ray W. Musselman, Princess theatre,
Lincoln, Kans.—General patronage.

BEING RESPECTABLE: Monte Blue—Irene
Rich does very good acting in this picture, but
story did not please. A fellow would be a poor
sap to marry a girl against his will as in the
picture. It’s not done in real life. Monte Blue
liked here.—L. C. Bolduc, Bijou theatre, Conway,
N. H.—Small town patronage.

State Rights
AFTER A MILLION : Kenneth McDonald

—

Was considered a fair program picture that just

got by.—Al C. Werner, Royal theatre, Reading,
Pa.—General patronage.

BILLY THE KID: Franklyn Farnum—An-
other picture—that’s all.—Al C. Werner, Royal
theatre, Reading, Pa.—General patronage.

THE COWBOY AND THE FLAPPER: Wil-
liam Fairbanks—A dandy Western picture that
pleased 100 per cent. Print fine. Five reels.

—

L. Deyo. Miers theatre, Schoharie, N. Y.—-General

patronage.

THE CRACKERJACK: Johnny Hines—Typical
Hines vehicle. Gets by with few kicks, but noth-
ing to get excited about. Seven reels.—I. A.
McCaskill, Crossett theatre, Crossett, Ark.—Gen-
eral patronage.

DARING LOVE: Elaine Hammerstein—Very
poor picture. Keep away from this one is my
advice brothers. Five reels.—L. C. Bolduc, Bijou
theatre, Conway, N. H.—Small town patronage.

DOWN BY THE RIO GRANDE: William
Fairbanks—An extra good picture. Pleased 100
per cent. Good print. I bought this print from
Renown Pictures, Inc., of New York City and
find them the fairest, squarest and finest ex-
change there is around these parts. F'ive reels.—

-

L. Deyo, Miers theatre, Schoharie, N. Y.—Gen-
eral patronage.

DRUMS OF JEOPARDY : Elaine Hammerstein
-—Rather tiresome story that didn’t hold the in-

terest to the end.—Al C. Werner, Royal theatre,

Reading, Pa.—General patronage.

EMPTY HEARTS: Special cast—Was very
well liked here and comments were all favorable.
—AI C. Werner, Royal theatre, Reading, Pa.—

-

General patronage.

FAST AND FEARLESS: Buffalo Bill, Jr.—
Went over nicely here.—AI C. Werner, Royal
theatre, Reading, Pa.—General patronage.

THE FOOLISH VIRGIN: Elaine Hammer-
stein—A Thomas Dixon story and well done.
Forest fire scenes are excellent. Acting also

good. Pleased all. Six reels.—C. L. Brown, Kozy
theatre, Vidalia, La.—General patronage.

GIRLS MEN FORGET: Patsy Ruth Miller-
Good picture that drew a little extra business for

us. Six reels.—Ray W. Musselman, Princess
theatre, Lincoln, Kans.—General patronage.

HUTCH OF THE U. S. A.: Charles Hutchison
—Pleased the action fans very well.—Al C. Wer-
ner, Royal theatre, Reading, Pa.—General patron-
age.

IN THE WEST: Dick Hatton—Only a fair

western, not to be compared with Mix, Gibson or
Thompson. Five reels.—H. G. Eagon, American
theatre, Wautoma, Wis.—Small town patronage.

THE MASKED DANCER: Helene Chadwick—
Nothing to rave about and not much of a draw-
ing card. Six reels.—Ray W. Musselman, Prin-
cess theatre, Lincoln, Kans.—General patronage.

RARIN’ TO GO: Buffalo Bill, Jr—Went over
better than expected and without kicks.—Al C.

Werner, Royal theatre, Reading, Pa.—General pa-

tronage.

RIDERS OF MYSTERY: Bill Cody—Did a
very nice business on this little picture which
didn’t cost a fortune. Strange that receipts

should be more than double the amount taken in

on “North of ’36,” run two days previously.

Who said this business wasn’t a gamble?—Al C.

Werner, Royal theatre, Reading, Pa.—General pa-

tronage.

Serials
THE GREAT CIRCUS MYSTERY: (Univer-

sal) Special cast—Here is a great serial of circus

life. Went over in great style. I am going to

give this serial a perfect run.—Sol. Manheimer,
Palace theatre, Watertown, N. Y.—General pa-

tronage.

THE FIGHTING RANGER: (Universal)
Special cast—Have just started this and it looks

very good. All Universal serials are good. Have
yet to find one that did not go over, and I have
used them all.—Sol Manheimer, Palace theatre,

Watertown, N. Y.—General patronage.

INTO THE NET: (Pathe) Special cast—On
chapter five and it has held up pretty good
against other entertainments. Two reels.—W. T.

Waugh, Empress theatre, Grundy Center, la.—
Small town patronage.

INTO THE NET: (Pathe) Special cast—First
chapter and starts out good. Lots of excitement

and action and think it will draw extra business.

Two reels.—H. Bettendorf, Opera House, Foley,

Minn.—General patronage.

INTO THE NET: (Pathe) Special cast—Just
finished this serial and it was well liked by my
patrons. The more I ran of this serial the bet-

ter crowd I had. Ten reels.—Andrew Rapp,
Theatorium theatre, Emlenton, Pa.—General pa-

tronage.

THE RIDDLE RIDER: (Universal) William
Desmond—The best serial yet. Wonderful scenes

and photography. You cannot go wrong on this

serial. Warner & Wood, Coliseum theatre, Ed-
more, Mich.—General patronage.

SUNKEN SILVER: (Pathe) Special cast—
This is the first serial I can really say brings

results of any I ever played. It sure registers.

Two reels.—G. Gartner, Halfway theatre. Half-

way, Mich.—General patronage.
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THE WAY OF A MAN: (Pathe) Alene Ray—
A good action picture of covered wagon days and
will please the Saturday patrons if you run
Westerns. Seven reels.—Ray W. Musselman,
Princess theatre, Lincoln, Kans.—General patron-

age.

Short Features
EDUCATIONAL

COURTPLASTER: Neal Burns—A very good
Christie comedy that brought a lot of laughter
from our audience. The plot in this one hasn’t

been used for some time. Two reels.— C. A.
Anglemire, Y. theatre, Nazareth, Pa.—General
patronage.

CRUSHED: Lloyd Hamilton—A good comedy
spoiled by a poor print. Two reels.—W. T.

Waugh, Empress theatre, Grundy Center, la.

—

Small town patronage.

CRUSHED: Lloyd Hamilton—Ham Hamilton
always a good drawing card and this comes up
to his usual good standard. Two reels.—H. Bet-
tendorf, Opera House, Foley, Minn.—General pa-
tronage.

DANDY LIONS: Neal Burns—A fair comedy.
Print new. Two reels.—W. T. Waugh, Empress
theatre, Grundy Center, la.—Small town patron-
age.

EXIT CEASER: Mermaid—-A real laugh get-

ter, one that will please. Two reels.—G. Gartner,
Halfway theatre, Halfway, Mich.—General pa-
tronage.

EXTRA-EXTRA: Lloyd Hamilton—Fine. A
real comedy, full of laughs from start to finish.

Two reels.—W. Fahrenkrog, Opera House, Bunker
Hill, 111.—General patronage.

A FAT CHANCE: Walter Hiers—It is a fair

comedy. It takes a crowd to laugh at a comedy
and we did not have any. Got a few real laughs
out of those that saw it. Hiers is not a knock-
out for us. Two reels.—C. A. Anglemire, Y.
theatre, Nazareth, Pa.—General patronage.

GREAT GUNS—Good. Two reels.—H. Betten-
dorf, Opera House, Foley, Minn.—General patron-
age.

HOT AIR: Lee Moran—A dandy comedy and
one that sent them out with a smile. I got a
new print on this and that is very unusual for
me. And say, don’t that make a difference?
Two reels.—Ray W. Musselman, Princess theatre,
Lincoln, Kans.—General patronage.

KINOGRAMS—This news reel is proving satis-
factory in our house. It is interesting and is

well made up. One reel.—C. A. Anglemire, Y.
theatre, Nazareth, Pa.—General patronage.

LIQUID LAVA—A filler in that has a variety
of subjects containing comedy and matters educa-
tional and instructive. One reel.—C. A. Angle-
mire, Y. theatre, Nazareth, Pa.—General patron-
age.

THE LUNCH BRIGADE—These Cameos are
very good single reel comedies. One reel.—H.
Bettendorg, Opera House, Foley, Minn.—General
patronage.

MOTOR MAD: Lige Conley—One of the best
that Lige ever made. Don’t pass this one up.
It is extra good. Two reels.—E. W. McClelland,
Rex theatre, Gilman City, Mo.—Small town pa-
tronage.

MOTOR MAD—I find Educational comedies are
hard to beat and this is a good one. Two reels.

—

H. Bettendorf, Opera House, Foley, Minn.—Gen-
eral patronage.

A PERFECT 36—Fair. Will get by. Two
reels.—W. Fahrenkrog, Opera House, Bunker Hill,
111.—General patronage.

SAILOR LOVES: Hodge Podge—These are
very enjoyable one reelers.—R. L. Nowell, Idle-
hour theatre, Monroe, Ga.—General patronage.

UNCLE SAM: Mermaid—A fairly good
comedy. Nothing to rave about, but will do to
fill in. Two reels—W. Fahrenkrog, Opera House,
Bunker Hill, 111.—General patronage.

WHAT A NIGHT : Lige Conley—As good as
the rest of the Mermaid comedies. It was full

of laughs for the youngsters. They enjoyed it.

Two reels.—C. A. Anglemire, Y. theatre, Naza-
reth, Pa.—General patronage.

WIDE AWAKE: Cliff Bowes—Up to the aver-
age Cameo comedy. It helps out when we have
these long features on, as many of them are
today. One reel.—C. A. Anglemire, Y. theatre,
Nazareth, Pa.—General patronage.

WIDE OPEN : Jack White—Good comedy, had
I got it all. Print I got was minus, but what
came sure packed a wallop. Two reels.—Ray W.
Musselman. Princess theatre, Lincoln, Kans.

—

General patronage.

FILM BOOKING OFFICES
THE GO-GETTERS: George O’Hara—Chapter

9. The poorest of “The Go-Getters.” Nothing to

this chapter. Two reels.—W. A. Doerschlag,
Strand theatre, Ransom, Kans.—Small town pa-
tronage.

THE GO-GETTERS: Alberta Vaughn—Chap-
ter 10. One of the best of this series. Two reels.

—W. A. Doerschlag, Strand theatre. Ransom,
Kans.—Small town patronage.

THE GO-GETTERS: George O’Hara—Did not
consider the series near as good as “Fighting
Blood” and if it hadn’t been for the cast, would
have fallen flat. Two reels.—H. Bettendorf,

Opera House, Foley, Minn.—General patronage.

THE GO-GETTERS: Alberta Vaughn—These
are all good and will draw well. Don’t be afraid

to boost them. Two reels.—Leo M. Fay, Gem
theatre, Socorro, N. M.—Small town patronage.

THE GO-GETTERS: Alberta Vaughn—-These

are excellent and please immensely. Two reels.

—

C. V. Anderson, Oak theatre, Oakdale, Neb.

—

General patronage.

THE GO-GETTERS: Alberta Vaughn—This
proved a poor money maker for us. Glad it is

all over. Looks like the regular serial, holding

them from one episode tc the next, is the best

"getter” for us. Two reels.—Horn & Morgan,
Star theatre, Hay Springs. Neb.—Small town pa-

tronage.

LAUGHING GAS: Monty Banks—Just an or-

dinary comedy, tickles the kids but does not get

many laughs from the grown-ups. Two reels.

—

C. E. Hopkins, The Hopkins theatre, Cotter, Ark.

—Small town patronage.

THE PACE MAKERS: Alberta Vaughn—As
good as any comedy and a lot more action and
sporting interest than a serial. Two reels.—G.

Gartner, Halfway theatre, Halfway, Mich.—Gen-
eral patronage.

PIE EYED: Stan Laurel—Not much of a

comedy. The kids will like it but the grown-ups
won’t. Two reels.—C. L. Brown, Kozy theatre,

Vidalia, La.—General patronage.

THE TELEPHONE GIRL: Alberta Vaughn—
These are very good as a filler. Something for

the whole family and seem to fit in on all occa-

sions. Would advise you to buy same if you have
not already done so. F. B. O. treats you fair

on these. Two reels.—Tom Fleming, Imogene
theatre, Milton, Fla.—General patronage.

PATHE
ARE BLONDE MEN BASHFUL: Arthur

Stone—This kept them laughing all the way
through. Arthur Stone is going to rival Larry
Semon in a short time for pictures of this type.

All Pathe comedies have proved satisfactory here,

and we are using them exclusively. Two reels.

—Vick Millward, Harris theatre, Bancroft, Idaho.

—Small town patronage.

AT THE ZOO: Aesop Fable—Good. One reel.
-—W. T. Waugh, Empress theatre, Grundy Center,
la.—Small town patronage.

THE COBBLER: Our Gang—This comedy
pleased our folks well and delighted the little

folks especially. Two reels.—C. E. Hopkins.
Hopkins theatre, Cotter Ark. Small town patron-
age.

THE DEATH RAY: Special cast—This is

about the worst I ever tried to slop onto the
public. Lay off. Two reels.—G. W. Rothneck.
Campbell theatre, Macksville, Kan.—Small town
patronage.

EASTER BONNETS: Tuxedo—Good. Above
the average comedy. Two reels.—W. Fahrenkrog.
Opera House, Bunker Hill, 111.—General patron-
age.

THE HALF BACK OF NOTRE DAME—

A

good comedy and has a lot of laughs. Some new
stunts in this that go over big. Two reels.

—

Pay W. Musselman, Princess theatre, Lincoln,
Kans.—Geneiai patronage.

HE WHO GETS SMACKED—Not so good as

the average Pathe comedy. Not much to it ex-
cept the prize fight, and not much to that. Two
reels.—Vick Millward, Harris theatre, Bancroft,
Idaho.—Small town patronage.

HIS DARKEST HOUR: The Spat Family—
Our poorest comedy series. All other Pathe
comedies good. This was as devoid of good
hearty laughs as any comedy we have played in

a long time. Two reels.-—Horn & Morgan, Star
theatre. Hay Springs, Neb.—Small town patron-
age.

THE HOUSING SHORTAGE: Aesop Fable-
Very good, one of the best. Print good. One
reel.—W. T. Waugh, Empress theatre, Grundy
Center. Ia.—Small town patronage.

IS MARRIAGE THE BUNK: Charley Chase-
Pretty good for a one reel comedy. Personally, I

don’t like Charley Chase and never will. They
say he’s better in two reelers, but I’m from

Missouri.—R. L. Nowell, Idlehour theatre, Mon-
roe, Ga.—General patronage.

OFFICIAL OFFICERS: Our Gang—Another
good Gang. They average high in entertainment
and drawing power and are really consistent.

Two reels.—Ray W. Musselman, Princess theatre,

Lincoln, Kans.—General patronage.

OUR GANG COMEDIES—We are still using
them. There’s a reason. Two reels.—E. W. Mc-
Clelland, Rex theatre, Gilman City, Mo.—Small
town patronage.

S. O. S. : Aesop Fable—An average Fable.

They please all. Print good. One reel.—W. T.

Waugh, Empress theatre, Grundy Center, la.—
Small town patronage.

STAGE FRIGHT: Our Gang—A fair "Our
Gang” comedy ; not as good as previous ones.

Film not very good. Two reels.—Andrew Rapp,
Theatorium theatre, Emlenton, Pa.—General pa-
tronage.

SUFFERING SHAKESPEARE: The Spat
Family—A very good comedy. Kept them laugh-
ing all the way through. Two reels.—Andrew
Rapp, Theatorium theatre, Emlenton, Pa.—Gen-
eral patronage.

UNIVERSAL
ANDY’S TEMPTATION—On account of their

popularity, these will draw extra business for a
short while. Two reels.—H. Bettendorf, Opera
House, Foley, Minn.—General patronage.

ANTHONY AND CLEOPATRA: Hysterical

History—A fair subject, although not as good as
some of the others of this series. It will do as

a filler but that’s all it will be good for. One
reel.—W. T. Davis & Son, Rialto theatre, Sharon,
Wis.—General patronage.

FIGHT AND WIN: Jack Dempsey—These are
sure the bunk. Dempsey may be a fighter, but
he is no actor and he sure doesn’t draw any.
Two reels.—Leo M. Fay, Gem theatre, Socorro,

N. M.—Small town patronage.

VITAGRAPH
THE GOWN SHOP: Larry Semon—Just fair.

Two reels.—W. A. Doerschlag, Strand theatre.

Ransom, Kans.—Small town patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

THEATRES FOR SALE
FOR SALE : Theatre in town of six thousand

(6,000) population. Located in East Tennessee.
Equipment new and up to date in every respect.
Write or wire R. D. Fulks, Rockwood, Tenn.

COSTUME RESEARCH
FRED GILBERT BLAKESLEE, Consulting

Costume Expert. Author of “Army Uniforms of
the World,” 670 Main St., Hartford, Conn.

EQUIPMENT FOR SALE
FOR SALE: Approximately 270 7-ply new

veneer chairs. Also generator, frames and used
projecting machines. Bargains. Atlas Moving Pic-
ture Company, 534 S. Dearborn St., Chicago, 111.

FOR SALE: Wurlitzer orchestra complete with
all attachments; in excellent condition just over-
hauled, roll mechanism and attachments used less
than one year. Priced reasonable. Orpheum The-
atre, Richland Center, Wis.

EXHIBITORS, LET US SAVE YOU MONEY,
two thousand brand new, heavy 5-ply theatre
chairs. Also 1,000 folding chairs at 33 per cent lest
than factory prices. For immediate shipment. Low-
est prices on used upholstered and veneer chairs
and all theatre equipment. Write us your needs
and we will save you money. Illinois Theatre
Equipment Company, 12 East Ninth Street, Chi-
cago, 111.

INFORMATION WANTED
WANTED: To locate G. W. Stewart, known

as Oklahoma George, traveling in auto exhibiting
Western features. D. E. Fitton, Lyric Theatre,
Harrison, Ark.



86 EXHIBITORS HERALD August 8, 1925

INDEX TO THE PRODUCT
ANNOUNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product
announcements in the Herald.

Title of picture is follorved by date of issue and n umbers of pages bearing announcements.
‘

‘Ins.” is abbreviation for “Insert.”

An eight-week period including last iveek’s issue is covered.

Anchor
Ambushed :Julyl8-22.
Ace of Clubs :Julyl8-22.
Cyclone Bob :Julyl8-22.
Desperate Chance, A:Julyl8-22.
Fast Freight, The :Julyl8-22.
Fighting Luck : Julyl8-22.
Hidden Gold : Julyl8-21.
Iron Fist,The :Julyl8-22.
Lost Express, The :Julyl8-20.
Lost Trail, The :Julyl8-21.
Mainline Wreck, The :Julyl8-20.
Mistaken Orders :Julyl8-20.
Narrow Escape, A:Julyl8-22.
Open Switch, The : Julyl8-20.
Perils of the Rail :Julyl8-20.
Red Blood :Julyl8-21.
Riding for Life :Julyl8-22.
Riding Romance :Julyl8-20.
Road Agent, The : Julyl8-21.
Texas Terror, The :Julyl8-21.
Train Wreckers, The:Julyl8-20.
Unseen Enemies :Julyl8-20.
Webs of Steel :Julyl8-20.

Arrow
Children of the Whirlwind :June27-16.Julyll-9.
Cleaner Flame, The :Julyll-9.
Great City, The:June27-17.
Led Astray :Julyll-9.
Mysterious Pines, The : June27-17.Julyll-9.
Primrose Path, The :June27-17.Julyll-9.
Scandal Street :June27-17.Julyll-9.
Substitute Wife, The : June27-17.Julyll-9.
Tessie:June27-17.July11-9.
Un-Named Woman, The :Julyll-9.

Associated Exhibitors
Introduce Me :June27-130.
Sky Raider, The :June20-63-65.

Astor
Child Wives :Junel3-14, 15.

Chadwick
Man of Iron, A:Junel3-17.

Columbia
Danger Signal, The : June27-20.
Enemy of Men, An : June27-20.
Fate of a Flirt, The :June27-20.
Fighting Youth :June27-20.
Fight to the Finish, A:June27-20.
Great Sensation, The : June27-20.
Handsome Brute, The :June27-20.
Ladies of Leisure :June27-20.
Lure of Broadway, The :June27-20.
Midnight Flame :June27-20.
Midnight Flames :June27-20.
New Champion, The:June 27-20.

Penalty of Jazz, The:June27-20.
Price of Success, The :June27-20.
Sealed Lips :June27-20.
S. O. S. Perils of the Sea : June27-20.
Speed Demon, The:June27-20.
Thrill Hunter, The :June27-20.
Unwritten Law, The : June27-20.

Davis
$50,000 Reward :June 27-20.
Fighting Courage :June27-l 19.

My Neighbor’s Wife :June27-119.
Red Love:Junel3-18.June27-119.
Thrill Girl, The :June27-119.
Tricks :June27-119.

Elbee
Self Defense :Junel3-16.

F. B. 0.
Bandit’s Baby, The:July4-69.July25-73.
Bloodhound, The : July 18-73.
Drusilla With a Million :June27-167.June27-167,170,

17 l.July4-64,65.July 18-71.Aug. 1-99.

Fighting Demon, The:June20-58.June27-167,170,
171.

Flaming Waters :June27-170.Ju!y4-65.Julyl8-71.
Futurity Winner, The:June27-170.July4-65.JuIyl8-

71.

Happiness :July4-64.
Human Tornado, The :June27-175.Julyl8-77.
If Marriage Fails :June27-170.July4-64.Julyl8-71.
Isle of Retribution, The :June27-170.July4-65.July

18-71.
Jimmie’s Millions :June20-58.
Keeper of the Bees, The :June27-170.July4-64. July

18-71.

Last Edition, The:July4-64.
Midnight Flyer, The:June27-170., 167.July4-65.July

18-71.

Parisian Nights :June27-167,170.Ju!y4-64.Julyl8-71.
Poor Girl’s Romance, A :June27-170.JuIy4-65.July

18-71.

Scar Hanan :June27-175.
Smooth as Satin :June27-167.July25-75.
Tearing Through: June20-58.
When His Love Grew Cold:JuIy4-64.Julyl8-71.
White Fang:Julyll-58.
Wild Bull’s Lair, The :July4-69.July25-73.
Youth and Adventure :June20-58.

First National
Abraham Lincoln :Junel3-24.
Chickie: July11-19.
Classmates :Junel3-24.
Declasse :Junel3-24.Julyll-18.
Desert Flower, The:June20-15.June27-23-24.July4-

20.July25-20.
Enticement :Junel3-24.
Fine Clothes :June27-23.July25-21.Aug.l-16.
Frivolous Sal:Junel3-25.
Graustark:June27-23.July25-21.Aug. 1-17.

Half Way Girl, The :June27-23.July25-21.Aug.l-17.
Her Sister From Paris:June27-23.July4-20.Julyll-

19. July25-21.Aug. 1-16.

His Supreme Moment:Julyll-19,20.
Husbands and Lovers :Junel3-24.
Inez From Hollywood :Junel3-25.
I Want My Man :Junel3-25.
Just a Woman :Junel3-23.July4-20.July25-20.
Knockout, The :June27-23.July25-21.Aug. 1-17.

Lady, The: Junel3-24,26. June27-21.Julyll-18.July
25-22.

Lady Who Lied, The:JuIy4-20.JuIyll-18.July25-21.
Aug.1-18.

Lady Who Lied, The :JuIy4-20.Julyll-18.July25-21.
Learning to Love :Junel3-24.
Lost World, The:Junel3-25.Julyll-19.
Love’s Wilderness :Junel3-24.
Madonna of the Streets :Junel3-25.
Making of O’Malley, The:July4-19,20.Julyll-lS.

Julyl8-26.July25-20.
Marriage Whirl, The:July4-20.Julyll-18.July25-20.
My Son :Junel3-23.
New Toys :Junel3-25.
One Year to Live :Junel3-25.
Only Woman, The:Junel3 25.

Quo Vadis :Junel3-25.
Sally :Junel3-25. July11-18.
Sandra :Junel3-24.
Scarlet West, The :July4-20.JuIyll-19.July25-21.

Sea Hawk, The:Junel3-25.
So Big:Junel3-24.
Soul-Fire :Julyll-19.
Talker, The:June27-22.
Thief in Paradise, The:Junel3-25.
White Monkey, The:June20-16.July4-20.July25-20.

Fox
Ancient Mariner, The :June27-9.July4-9.
As No Man Has Loved :Junel3-5.June20-9.June27-

9.July4-8.July25-ll.
Desert Valley :July4-8.
Dixie Merchant, The :Junel3-5.June20-9.
East Lynne: June 13-5.June 20-9.June 27-9.July4-8.

July25-ll.Aug.l-10.
Fighting Heart, The:Junel3-5.June20-9.June27-9.

July4-8.
First Year, The: June 13-5. June 20-9. June 27-9.

July 4-8.

Fool, The: June 13-5. June 20-9. June 27-9. July 4-9.

July25-ll.Aug. 1-11.

Havoc: June 13-5.June 20-9.June 27-9.July 4-9.JuIy
25-11.Aug. 1-10.

Iron Horse, The: June 13-5,6,7,8,9. June 20-9. June
27-9.July4-8.July25-ll.Aug.l-ll.

Johnstown Flood, The:Junel3-5.June20-9.June27-9.
July4-8.

Kentucky Pride: Junel3-5.June20-9.June27-9.July4-
8,9.July25-13.Aug.l-ll.

Lazy Bones :Junel3-5.June20-9.June27-9.July4-9.
Lightnin’: June 13-4,5.June 20-8,9,10.June27-9.July

4-9.July 11-12,14,15. July 18-6,7. July 25-11,12,13,

14, 15.Aug. 1-10.

Lucky Horshoe, The : July4-9.Aug.l-8, 9.

Marriage :Junel3-5.June20-9.June27-9.July4-8.
Part-time Wives :Junel3-5.June20-9.June27-9.July4-

8 .

Seventh Heaven :June27-9.July4-9.
Siberia :Junel3-5.June20-9.June27-9.July4-8.
Silver Treasure, The :Junel3-5.June20-9.June27-9.

July4-9.
Thank You :Junel3-5.June20-9.June27-9.July25-ll.
Three Bad Men :June27-9.July4-8.
Thunder Mountain : Junel3-5.June20-9. July27-9.July

4-8.

Timber Wolf, The:July4-9.
Wages for Wives :June27-9.JuIy4-9.
Wheel, The: Junel3-5. June20-9. June27-9. JuIy4-9.

July25-ll.
When the Door Opened :Junel3-5.June20-9.June27-

9.JuIy4-9.
Winding Stair, The :Junel3-5.June20-9.June27-9.

July4-8.

Metro-Goldwyn
Auction Block, The :Junel3-Ins.June20-Ins.June27-

Ins.July 1 1-Ins.July 18-Ins.J uly25-lns.
Bardelys the Magnificent: June 13-Ins. June 20-Ins.
June 27-Ins.July 4-1,Ins.July 11-Ins.July 18-Ins.
July25-Ins.

Barrier, The: Junel3-Ins.June20-Ins.June27-Ins.
July 11-Ins.—July18-Ins. July25-Ins.

Ben Hur:Junel3-Ins.June20-Ins.Julyll-Ins.Julyl8-
Ins.JuIy25-Ins.

Big Parade, The : Junel3-Ins.June27-Ins.June27-l,
Ins.July4-1.Ins.July11-Ins.July18-Ins.July25-Ins.

Brown of Harvard :Junel3-Ins.June20-Ins.June27-
Ins.July11-Ins.July18-Ins.July25-Ins.

Buddies : Junel3-Ins.June20-Ins.June27-Ins.,71.July
4-1,Ins.July11-Ins.July18-Ins.July25-Ins.

Circle, The :Junel3-Ins.June20-Ins.June27-Ins.July
4-l,Ins.July11-Ins.July18-Ins.July25-Ins.

Confessions of a Queen :June20-Ins.Julyll-Ins.
Dance Madness :Junel3-Ins.June20-Ins.June27-Ins.

July 18-Ins.July25-Ins.
Dirty Face :Junel3-Ins.June20-Ins.June27-Ins.July

11-Ins.
Exchange of Wives, An :Junel3-Ins.June20-Ins.
June27-Ins.July 4-l.July H-Ins.Julyl8-Ins.July25-
Ins.

Excuse Me:Julyl8-Ins.
Exquisite Sinner, The :Junel3-Ins.June20-Ins.June

27-Ins.Julyll-Ins.Julyl8-Ins.'July25-ino.
Flesh and the Devil, The:Junel3-Ins.June20-Ins.
June27-Ins.July11-Ins.July18-Ins.July25-Ins.

He Who Gets Slapped :Junel3-Ins.Julyll-Ins.
How Dare You :Junel3-Ins.June27-Ins.July4-l.July

11-Ins.July 18-Ins.July25-Ins.
I’ll Tell the World :Julyl8-Ins.
Lights of New York :Junel3-Ins.June20-Ins.June

27-Ins.71.July4-l,Ins.Julyll-Ins. Julyl8-Ins. July
25-Ins.

Little Bit of Broadway, A :Junel3-Ins.June20-Ins.
June27-Ins.July11-Ins.Julyl8-Ins.July25-Ins.

Lovey Mary :Junel3-Ins.June20-Ins.June27-Ins.July
11-Ins.July 18-Ins.July25-Ins.

Mare Nostrum :Junel3-Ins.June20-Ins.,l.
June27-Ins. July4-l,lns. Julyll-Ins. Julyl8-Ins.
July25-Ins.

Merry Widow, The:Junel3-Ins.June20-Ins.June27-
Ins.July4-l, Ins.July 11-Ins.July 18-Ins. July25-Ins.

Midshipman, The :July25-Ins.
Mysterious Island, The :Junel3-Ins.June20-Ins.June

27-Ins.July11-Ins. July18-Ins.July25-Ins.
Money Talks :Junel3-Ins.June20-Ins.June27-Ins.

July4-l,Ins.Julyll-Ins.Julyl8-Ins.JuIy25-Ins.
Monte Carlo :Junel3-InsJune20-Ins.June27-Ins.July

11-Ins.July18-Ins.July25-Ins.
Mystic, The :Junel3-Ins.June20-Ins.June27-Ins.July

1 1-Ins.Julyl8-Ins.July25-Ins.
Never the Twain Shall Meet:Junel3-Ins.June20-

Ins.June27-Ins.July4-l.Julyll-Ins.July18-Ins.July
25-Ins.

Old Clothes :June 13-Ins.June27-Ins.Julyll-Ins.July
25-Ins.

Paris: Junel3-Ins. June20-Ins. June27-Ins. Julyll-
Ins.July 18-Ins.July25-Ins.

Pretty Ladies :Junel3-Ins.June20-Ins.June27-Ins.
July 18-Ins., 1.Aug. 1-1.

Rag Man, The:May30-5.June6-5.Junel3-Ins.June20-
Ins.

Reason Why, The:Junel3-Ins.June20-Ins.June27-
Ins.July4-l.July11-Ins.

Romola: Junel3-Ins. June20-Ins. June27-Ins. July4-
Ins.July 1 1-Ins.July18-Ins.July25-Ins.

Sally, Irene and Mary :Junel3-Ins.June20-Ins.June
27-Ins.July4-1.July11-Ins.July18-Ins.July25-Ins.

Seven Chances: Julyll-Ins.
Slave of Fashion, The:June27-Ins.July4-l,Julyl8-l.

July25-Ins.
Span of Life, The: June 13-Ins.June 20-Ins.June27-

Ins.July 11-Ins.July18-Ins.July25-Ins.
Sun Up : Junel3-Ins.June20-Ins.June27-Ins.July4-l.

July 1 1-Ins.July 18-Ins.July25-Ins.
Temptress, The :Junel3-Ins.June20-Ins.June27-Ins.

July4-1-Ins.July11-Ins.July18-Ins.July25-Ins.

Time, The Comedian :Junel3-Ins.June20-Ins.June
27-Ins.July11-Ins.July18-Ins.July25-Ins.

Torrent, The: Junel3-Ins. June20-Ins. June27-Ins.
July4-l-Ins.Julyll-Ins.Julyl8-Ins.July25-Ins.

Tower of Lies, The :Junel3-Ins.unJune20-Ins.June
27-Ins.JuIy41.Ins. Julyll-Ins.Julyl8-Ins. July25-
Ins.
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Unholy Three, The : Junel3-l-Ins.June20-Ins.June
27-Ins.July11-Ins.July18-lns.July25-Ins.

Women and Wives :Junel3-Ins.June20-Ins.June27-
Ins.Julyll-Ins.

Lee-Bradford
Passionate Adventure, The :July4-14.

Lumas
Police Patrol, The:July25-18.

Paramount
Adventure :Aug.l-3.
American Venus, The:Aug.l-5.
Ancient Highway, The : June6-ll.Aug.l-5.
Any Woman :June20-12.
Are Parents People?:June27-ll,15.Julyll-4.Aug.

I-3.

Back Home and Broke :Junel3-12.
Beggar on Horseback :June20-13.June27-12, 14.July

II-4.July18-5.Aug. 1-4.

Best People, The : June27-12.Aug.l-4.
Border Legion, The:Aug.l-3.
Call of the Canyon :Julyll-4.
Code of the West, The:Julyll-4.
Coast of Folly, The :Julyll-4.July25-4,5.Aug. 1-5.

Cobra : June27-12.
Covered Wagon, The : JuIy4-ll.Aug.l-3.
Dressmaker from Paris, The:Aug.l-3.
Enchanted Hill, The : June20-12.Aug.l-5.
Feet of Clay :Aug.l-3.
Flower of the Night :Aug.l-5.
Forbidden Paradis :Aug.l-3.
Forty Winks :Aug.l-3.
Grounds for Divorce :June27-ll.
Heritage of the Desert :Julyll-4.
In the Name of Love :June20-13.June27-14.Julyl8-5.
King, The:June27-12.Aug.l-4,5.
Kiss for Cinderella, A :June6-ll.June27-12.
Liberty Special :June6-1 l.Aug.1-5.
Light of the Western Stars :June27-ll, 15.Julyll-4.
Aug.1-3.

Little French Girl, The : June27-15.
Lord Jim : June6-ll.Aug.l-5.
Lost—A Wife:June20-ll,15.
July18-5.July25-3, 4.Aug. 1-5

Manhattan : Junel3-13.Aug.l-3.
Manhandled :Aug.l-3.
Manicure Girl, The :June27-ll,15.
Man Who Found Himself, The:Aug.l-6.
Marry Me! :June27-11.15.
Miss Bluebeard :Aug. 1-3.

New Brooms :June27-12.
New Lives for 01d:Aug.l-3.
Night Club, The:Aug.l-3.
Night Life in New York :June20-13.June27-14.July

11 -4.July 18-5.July25-4, 5.Aug. 1-5.

North of 36:Aug.l-3.
Not So Long Ago :June27-12.Julyll-4.Aug. 1-4, 5.

Old Home Weck:June27-12.July27-14.Aug.1-3.
On Dress Parade :Aug.l-3.
Paths to Paradise :June27-ll.July4-12,13.Julyll-3.

Aug.1-3.
Peter Pan: Aug.1-3.
Quarantine :June27-12.
Rugged Waters :June20-12, 13. June 27-14. Julyll-3.
July18-5.Aug. 1-5.

Shock Punch, The :Junel3-13.June27-15.July25-3.
Aug.1-3.

Son of His Father, A:Aug.l-5.
Stage Struck :June6-ll.Aug.l-5.
Stage Door Johnny, The:Aug.l-5.
Street of Forgotten Men, The:Junel6-Ins.June6-ll.

June20-13. June27-14. Julyll-3. Julyl8-5. July25-
4,5.Aug.l-5.

Ten Commandments, The : Junel3-13.June27-14. July
ll-3.Julyl8-5.

That Royle Girl:Aug.l-5.
Trouble With Wives, The:Aug.l-5.
Thundering Herd, The :Julyll-4.Aug.l-3.
Too Many Kisses :Junel3-12.July25-3. Aug.1-3.
To the Last Man : Julyll-4.
Vanishing American, The:Junel3-13.Aug.l-5.
Wages of Virtue :Aug. 1-3.

Wanderer, The:June27-12.
Wanderer of the Wasteland, A :Julyll-4.Aug.1-3.
Whispers :June6-ll.
Wild Horse Mesa :June6-ll. Julyll-3. July25-4,5

Aug.1-5.
Wild, Wild Susan, The : June6-ll.JuIyll-3.July25-

4,5.Aug.l-5.
When Knights Were Bold:June6-ll.
Womanhandled:May 16-Ins. June 6-11. June 13-13.

Aug.1-5.

Pathe
Black Cyclone: June6-Ins. Junel3-54,55. June20-76.

June27-184.July11-52, 53.

Preferred
Faint Perfume :June27-19.
My Lady’s Lips:June27-19.

Principal
Winning of Barbara Worth, The :June27-10.

Producers Dist. Corp.
American, The :June20-63.
Awful Truth, The:June 13-65.
Bad Lands, The :Junel3-64.
Beauty and the Bad Man : Junel3-84.
Beyond the Border :Junel3-81.
Brave Heart, The :July4-78.JuIyll-72.
Coming of Amos, The:June20-62.June27-157.July

4-71.Julyll-69.
Crimson Runner, The : Junel3-68,73.
Eve’s Leaves: June20-68.June27-168.July4-75.July

11-71.Julyl 1-73.

Friendly Enemies :Junel3-61.

Girl of Gold, The:Junel3-69,88.
Hell’s Highroad :June20-65.June27-161.July4-70.July

11-68 .

Her Market Value:Junel3-76.
Last Frontier, The:June20-70.June27-173.July4-54.

Julyll-60.
Madame Lucy :Julyll-74.
Made for Love:June20-67.June27-165.
Million Dollar Handicap, The :June20-71.June27-

176.
Off the Highway :July25-6,7.
On the Threshold :Junel3-77.
Prince of Pilsen, The:June20-73.June27-177.July4-

69.
Private Affairs :Junel3-80.
Red Dice :June20-61.June27-156.July4-74.
Road to Yesterday, The :June20-60.June27-153.July

4-66.Julyll-66.
Seven Days:July11-70.
Shipwrecked :June27-181.July4-63.July11-65.
Silence :June6-l 5.Junel3-21.June20-14.June27-18.

172.Ju!y4-10, 51.July11-2, 59.July18-19.July25-19.
Silent Sanderson :Junel3-85.
Simon the Jester: June20-74.June27-180.July4-62.

Julyll-64.
Stop Flirting :Junel3-60,89.
Texas Trail, The : Junel3-72.
Three Faces East:June20-69.June27-169.July4-67.

Julyll-67.
Untamed Gentleman, The :June20-64.June27-160.
Unknown Soldier, The:June20-73.
Volga Boatman, The:June20-59.June27-152.July4-

58.Julyll-62.
Wedding Song, The:June20-66.June27-164.
Without Mercy :July4,55.Julyll-61.

Rayart
Secret Service Sanders :July25-54.

B. P. Schulberg
Boomerang, The:Julyl8-18.

Tiffany
Dumb Head, The:June27-Ins.
Lightning :June27-Ins.
Lodge in the Wilderness, The :June27-Ins.
Life of a Woman, The:June27-Ins.
Morals for Men :June27-Ins.
Morganson’s Finish :June27-Ins.
Souls for Sables :June27-Ins.
Sporting Chance, The :June27-Ins.
Tale of a Vanishing People :June27-Ins.
Travis Coup, The:June27-Ins.
Wrong Coat, The:June27-Ins.

Truart
Age of Indiscretion : June27-Ins.
Dollar Down :June27-Ins.
Hurricane, The:June27-Ins.
Marrying Money :June27-Ins.
Pals :June27-Ins.
Reckless Sex, The :Junel3-20.
Salvage : June27-Ins.
Silent Witness, The:June27-Ins.
Soiled :Junel3-20.
Thoroughbred, The:Junel3-20.
Three in Exile:June27-Ins.
Torrent, The:Junel3-20.
Verdict, The:Junel3-20.
Virgin, The :Junel3-20.
Where the Worst Begins :June27-Ins.
Wild Girl, The:June27-Ins.

Universal
Beauty and the Brute :Junel3-2.
Beautiful Cheat. The :Junel3-3.
Circus Cyclone:Aug.l-15.
Dangerous Innocence.June27-2.July11-11.
His People:Junel3-3.
Home Maker, The :Junel3-3.
I’ll Show You the Town: June27-2.Julyll-10.JuIyl8-

11 .

Little Giant, The:Junel3-3.
My Old Dutch :Junel3-3.
Peacock Feathers :Junel3-2.
Perils of the Wild :Aug.l-64.
Siege :Junel3-3.June27-2.Julyl 1-10.July18-11.
Sporting Life, The :Junel3-3.
Still Alarm, The:Junel3-2.
Teaser, The :Junel3-3.June27-2.Julyll-ll.July 18-11.
Two Blocks Away :Junel3-3.
White Outlaw, The: Julyl8-75,79,81.

Warner Brothers
Bobbed Hair :Aug.l-Ins.
Below the Line :Aug. 1-Ins.
Broken Hearts of Hollywood :Aug.l-Ins.
Barrier that Was Burned, The :Aug.l-Ins.
Clash of the Wolves, The:Aug.l-Ins.
Compromise :Aug. 1-Ins.
College Widow, The:Aug.l-Ins.
Cave Man, The :Aug. 1-Ins.
Easiest Road, The :Aug.l-Ins.
Eve’s Lover :June6-6,7.
Fighting Edge, The:Aug.l-Ins.
Golden Cocoon, The :Aug.l-Ins.
Gay Ones, The:Aug.l-Ins.
His Majesty, Bunker Bean :Aug. 1-Ins.
Hogan’s Alley :Aug.l-Ins.
How Baxter Butted in:July4-15.
Hell Bent for Heaven :Aug.l-Ins.
Honeymoon Express, The:Aug. 1-Ins.
Hero of the Big Snows, A:Aug.l-Ins.
Inevitable Millionaires, The :Aug.l-Ins.
Love Toy, The:Aug.l-Ins.
Limited Mail, The:Aug.l-Ins.
Little Irish Girl, The :Aug.l-Ins.
Man on the Box, The :Aug. 1-Ins.
My Official Wife :Aug. 1-Ins.

Night Call, The:Aug. 1-Ins.

Pleasure Buyers, The :Aug.l-Ins.
Passionate Quest, The:Aug.l-Ins.
Rose of the World :Aug.l-Ins.
Red Hot Tires :Aug.l-Ins.
Satan in Sables :Aug.l-Ins.
Sea Beast, The:Aug. 1-Ins.

Sap, The:Aug. 1-Ins.

Silken Shackles :Aug.l-Ins.
Social Highwayman, The:Aug.1-Ins.

Three Weeks in Paris :Aug. 1-Ins.

Vengeance of Durand, The :Aug.l-Ins.
Wife Who Wasn’t Wanted, The:Aug.l-Ins.
White Chief, The :Aug. 1-Ins.

Why Girls Go Back Home :Aug. 1-Ins.

Short Features
Anchor

Radiant Comedy Features :Julyl8-23.

Criterion Classics
Honeymooners in Grand Canyon: June 13-60. June

20-66.Julyll-63.

Davis
Cinema Stars :June27-119.
Fragments of Life:Junel3-18. June27-119.
Hey, Fellows :Junel3-18.June27-119.
Mystery Box, The:Junel3-18.June27-119.Junel3-18.

June27-119.
Power God, The:Junel3-18.
Sheiks and Shebas : Junel3-18.June27-119.

Educational
Air Tight:Julyll-16.
Balto’s Race to Nome : Aug.1-71.
Bobby Vernon Comedies: June 27-Ins.July 11-16,17.

Julyl8-15.
Bright Lights :Julyll-16.
Cameo Comedies : June27-Ins.Julyl8-15.
Christie Comedies :June27-Ins.Julyl8-15.
Curses :J uly25-50.
Don’t Pinch:Julyll-16.
Dynamite Doggie:July25-50.
Fables in Color:Aug.l-70.
Felix the Cat:June27-Ins.Julyl8-15.
French Pastry :JuIyll-16.
Great Guns:Julyll-16.
High Gear:Julyll-16.
In the Spider’s Grip :Aug.l-70.
Iron Mule, The : July25-50.
Jimmie Adams Comedies :June27-Ins.Julyl8-15.
Juvenile Comedies :June27-Ins.Julyl8-15.
Kinograins: June 20-7. June 27-Ins. July 18-15.July

25-51.
Lewis-Munn Wrestling Bout:Aug.1-70.

Lupino Lane Comedies :June27-Ins.Julyl8-15.
Lyman H. Howe’s Hodge- Podge: June 27-Ins. July

18-15.

Mermaid Comedies :June27-Ins.Julyl8-15.
Only a Country Lass :Aug.l-71.
Tuxedo Comedies :June27-Ins.Julyl8-15.
Voice of the Nightingale:Aug.l-70.
Walter Hiers Comedies :June27-Ins.Julyl8-15.

Film Booking Offices
Adventures of Maisie : June27-137.July25-55.
Bray Cartoons :June27-137,171.July25-55.
Stan Laurel Comedies :Junel3-78.

Fox Film Corp,
Business Engagement, A:July25-53.
Fox News: Junel3-10.June27-9,138,140.JuIy4-4.July

11-14.July25-52.
Fox Varieties: June 27-9, 138, 141.July 4-4.Julyll-14.

July18-9.July25-53.Aug. 1-69.

Imperial Comedies: June 27-9,141.July4-5.J'ulyll-14.
July18-9.July25-53.Aug. 1-69.

Married Life of Helen and Warren, The:June27-9,
138, 140.July11-14.July18-8.Aug. 1-69.

O. Henry Stories: June 27-9, 139, 140.July ll-14.july
18-8.Aug.l-69.

Shoes :July25-53.
Van Bibber Comedies :June 20-10.June27-9, 141.July

18-8.July25-53.Aug.l-69.

Pathe
Cold Turkey :June27-73, 76, 77.
Giddap :June27 74,76.
Good Morning Nurse ;June27-76.
Honeymoon Hardships :June27-73,76.
Iron Nag, The:June27-74,76,77.
Lion’s Whiskers, Thc:June27-74,76.
Lizzies of the Field :June27-76.
Love and Kisses :June27-73, 76,77.
Over There-Abouts:June27-76.77.
Pathe Review :Julyll-76.
Play Ball :July4-84.July25-84.Aug.l-108.
Rainy Knight, A:June27-73.
Romeo and Juliet :June27-76.
Sneezing Beezers :June27-74,76.
Sunken Silver :Junel3-92.
Supdr-Hooper-Dync-Lizzies:June27-74,76.
Tee for Two:June27-73,76.

Red Seal
Animated Hair Cartoons :June27-136.
Film Facts :June27-136.
Gems of the Screen :June27-136.
Ko Ko Car Tunes :June27-136.
Flirting With Death :June27-136.
Marvels of Motion :June27-136.
Out of the Inkwell :June27-13S.
Thru Three Reigns :June27-136.

Universal
Ace of Spades :June27-145.
Blue Bird Comedies :June27-142.

( Concluded on next page)
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THEATRE CONSTRUCTION
AND EQUIPMENT

Two New Playhouses
Are Scheduled for

Richmond, Ind.
Two new theatre buildings, both much

larger and more modern than any in the

city, are to be built soon in Richmond,
Ind., according to recent announcements.
The larger of the two planned, a $200,000
building containing both a theatre and
hotel, is to be located at the corner of
Ninth and Main streets. Lease for the
property upon which the building is to be
erected has been acquired by the City Se-
curities corporation of Indianapolis.

Coincident with the acquisition of this

lease comes the announcement that ar-
rangements have been completed with a
syndicate operating 22 theatres to show
First National pictures here and Pantages
vaudeville.

Investment in the building alone will

amount to $200,000, while tentative ar-

rangements provide for two store rooms
with a 24-foot frontage on Main street

and an entrance lobby of 20 feet between
them, the theatre to occupy the rest of the

site.

The other theatre building to be erected
will be within about 20 feet of Eighth and
Main streets, and is expected to be de-
voted almost exclusively to the showing of
high class vaudeville. The manager of
the house is to be M. E. Remley, the

present owner of three of the city’s largest

motion picture and vaudeville houses.

R emley Remodeling
His Washington

Theatre
M. E. Remley, of Richmond, Indiana, has

purchased a two-manual Marr & Colton
organ for his Washington theatre.

The theatre is being remodeled and re-

decorated and will be re-opened September
1st. The organ will be installed during the
summer.

Issues New Catalogue
A catalogue describing and illustrating

its complete line of stage hardware and
theatrical equipment has been issued by the

James H. Channon Manufacturing com-
pany, 2233 West Erie street, Chicago. The
catalogue is numbered 44.

Two Jailed in Bombing
(Special to Exhibitors Herald)

KANSAS CITY, MO., July 28.—A sec-

ond arrest has been made last week in

connection with the bombing of the World-
in-Motion theatre, Kansas City. William,
McKinstry, business agent for the motion
picture operators’ union, was charged with
malicious destruction of property in an
indictment returned against him. He for-

merly was an operator for the Victory
theatre, Kansas City.

A New Idea in

Presentations
Harry F. Storin, in an article in

the forthcoming “Better Thea-
tres” section for August 18 offers

a new thought in the way of mo-
tion picture presentations. His
article, titled “Enter—The Pre-
senter” will prove of interest to

exhibitors and others who are in-

terested in the present trend of
presentation in motion picture
houses.

“Are we having vaudeville pre-
sentation or motion picture pre-
sentation in our theatres” is the
opening question in Mr. Storin’s
article, which unfolds a new plan
for enhancing cinema presenta-
tion.

Supply House Issues

Complimentary
Order Book

A novel book, designed to make easier

the ordering of various items of supplies

and equipment has been issud by the Ex-
hibitors Supply Company, 825 S. Wabash
avenue, Chicago. The book, as worked
out by George De Kruif consists of twenty-

five order blanks bound together, each

backed with an extra sheet for carbon

copy.

In addition to its convenience the book
has been designed to promote accuracy in

shipments and to facilitate service on tech-

nical orders.

In providing the book to exhibitors the

company also furnishes the carbon paper
and addressed envelopes for mailing.

Ten Firms Incorporate;
9 Have $727,000 Capital

( Special to Exhibitors Herald )

ALBANY, N. Y., July 28.—Following
the several weeks’ slump in the number of

companies incorporating and entering the

motion picture business in New York
State, the past week brought formation of

10 companies which propose to engage in

the motion picture business. Capitalization

also took a jump, with the aggregate of

nine of the newly incorporated companies
totaling $727,000, while one company did

not state the amount of capital with which
it will operate. The companies chartered

last week by the secretary of state in-

cluded :

Hornell Motion Picture Corporation, of Hornell,
$200,000 ; Cargross Exhibition Company, Inc.,

$25,000 ; Irving Theatres Corporation, $500,000 ;

Valley Theatre Corporation ;
Heisler Amusement

Corporation, $10,000 ; C. & D. Amusement Cor-
poration, $10,000 ; Hamilton Avenue Exhibit Com-
pany, Inc., $2,000 : W. & I. Amusement Corpora-
tion, $10,000 ; Baldwin Amusement Corporation,
$5,000 ; New Blake Theatre Corporation, $10,000.

New 3,000 Seat House
to Be Erected in

Kansas City, Mo.
T-TARDLY had the announcement of the

complete rebuilding of the Warwick
theatre, large suburban house of Kansas
City, been made than construction of a

3,000-seat motion picture theatre, to cost

more than $200,000, is announced, the loca-

tion to be within one block of the Warwick
—at Thirty-ninth and Main streets—mak-
ing the seventh new theatre within two
months planned for Kansas City.

The new house is being promoted by
George Trinastich, who will operate it,

and R. L. Willis, owner of the property.

The house will be patterned after the Isis

theatre of Kansas City and be somewhat
large. The theatre will have a 65-foot

frontage and will be 165 feet deep. DeFoe
& Besecke are in charge of the archi-

tectural plans. Mr. Trinastich, president

of the Blackstone Amusement company,
which operates the Isis, will take a 25-year

lease on the new house. Construction of

the theatre will begin in twenty days, it

is said, and will be open on New Year’s

Day. The theatre will be under the same
management as the Isis, Jack Roth being

managing director for both houses. The
new house will maintain a first run policy.

Plans for the building include a cooling

system, inside lobby, nursery, smoking
rooms for men and women and a large

check room.

The exterior will be of buff brick and

terra cotta trim, with a storeroom on either

side of the 29-foot entrance. A steel frame

will support the structure, which will be

equivalent to two stories in height, with

executive offices above the storerooms at

the front of the building. The seats will

be terraced upward as they recede from the

screen, giving a gradual slope rather than a

balcony. A large stage will be included,

as well as elaborate lighting effects.

“There is plenty of room in Kansas City

for larger and more elaborate first run

suburban theatres,” said Mr. Trinastich.

“It’s an old, old story over again—if you
give the public the best they’ll give you
support.”

Index to Product
Announcements

( Concluded from preceding page)

Century Comedies: June 20-2 . June 27-142.July 4-3.

Julyl8-12,13.
Fast Express, The :June20-2.July4-3.
Fast Steppers :June20-2.July4-3.
Fighting Ranger, The:June20-2.
Great Circus Mystery, The:June20-2.July4-3.
International News :June27-144.
Iron Man, The :June20-2.July4-3.
Leather Pushers :June20-2.
Radio Detective, The :June27-145.
Riddle Rider, The : June20-2.July4-3.
Scarlet Streak, The:June27-146.
Strings of Steel :June27-145.
Winking Idol, The:June27-145.
Wolves of the North :June20-2.July4-3.
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It’s expected

“Eastman” and “Kodak,” in black

letters in the margin, identify the

genuine Eastman product—the film

that carries quality through to the

screen.

Eastman Positive Film assures

the kind of photographic reproduc-

tion that audiences are entitled to

—

and expect.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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Chick Keeps Eye on Short Feature
Advertising

In line with the Herald’s campaign for more advertising space for the short feature,

Chick Keppler of Pathe, calls our attention to advertising carried by for his program

at the Bugg theatre. This is how it appeared in the Svenska Kuriren:

Vid sidan av “Cvnfessions of a Queen” bjuder Bugg-leatern samma aftnar ppa en
film i vilken Harry Langdon uyptrader. Denne komiker uppskattas av manga sasom
varande bra mycket roligare an sjalve Charley Chaplin. Han ar verkligen en komiker
av rang. Ni kommer sakert att saga detsamma, nar ni sett honom har i filmen “Horace
Greeley Jr.”

Translated, it reads:

Not less interesting but entirely in a lighter line - is another film on the program
the same nights, “Horace Greeley, Jr., in which Harry Langdon is the main Entertainer.
He is a bright shining star in comedies this year and many consider his work more
original and funnier than that of Charley Chaplin. Langdon's mimic alone is a scream.
In fact, Harry is wide awake, and it seems like Chaplin has been sleeping on the job.
You will undoubtedly say the same thing after you have seen Harry Langdon as Horace
Greeley, Jr.

CHICAGO PERSONALITIES
By ]. S.

1

“ T’LL hike that $10.” “I’ll make it $25 more.” “I’ll raise that bid $37.50.”

I No, they are not having an auction on films down the Row. They are

bidding for the services of Earl Johnson, the Great Dane from Berwyn.
Earl has been hustling about, raising so much money for “Greater Movie
Season,” that the exchange managers are urging him to sell his theatre and
take up film peddling as a vocation.

THE rumors along the Row are that

Earl, after helping to put over the

drive will return to the theatre business.
H< * *

Next month looks like a big one. We
all hope so, anyway.

* * *

We have a bit of Hollywood planted

along the Row now. Have you seen that

fine replica of Warner Brothers studio

gracing the display window at the com-
pany’s local exchange? Al Gallas has been

spending a few odd moments seeing that

Warners have one of the most attractive

displays on the Row.
He ijc %

The latest news reaching us from Tampa,
Fla., is to the effect that I. L. Leserman
has made a cleaning on real estate. Wonder
if he would give us the recipe?

* * ^

Law Hits Carnivals

A law imposing strict regulations upon
carnivals was enacted by the last legisla-

ture. It reads

:

Section 1. The word “carnival” shall

mean and include an aggregation of at-

tractions, whether shows, acts, games,
vending devices or amusement devices,
whether conducted under one or more
managements or independently, which are
temporarily set up or conducted in a pub-
lic place or upon any private premises
accessible to the public, with or without
admission fee, and which, from the nature
of the aggregation, attracts attendance and
causes promiscuous intermingling of per-

sons in the spirit of merrymaking and
revelry.
The term “town board” shall mean and

include any city, village or incorporated
town council or board.
The words “fair board” shall mean and

include the officers of any state or county
fair association.

Section 2. No carnival shall be set up,
run, operated or conducted except within
the limits of an incorporated municipality,
or within the limits or upon the grounds
of a state or county fair association, or
any association entitled to share in the
funds appropriated by the state for dis-
tribution among fair associations of the
state, and unless a written permit from the
proper town board or fair board has been
issued, setting forth the conditions under
which such carnival shall be operated. T'he
permit shall be granted upon the condition
that there shall not be set up or operated
any gambling device, lottery, number or
paddle wheel, number board, punch board,
or other game of chance, or any lewd,
lascivious or indecent show or attraction

making an indecent exposure of the person
or suggesting lewdness or immorality.

Section 3. No such permit shall be
granted by a town board or fair board
until they shall have investigated the car-
nival and are satisfied that, if permitted,
it will be operated in accordance with the
permit and the provisions of this act. Such
town boards and fair boards are authorized
to issue the permit and to collect permit
fees necessary to pay the expenses of the
investigation and to aid in policing the
grounds and otherwise to compensate the
municipality or association in such amount
as they may determine. Each permit shall
contain the proviso that sheriffs, con-
stables and police officers shall have free
access to the grounds and all booths, shows
and concessions on such grounds at all

times, and it shall be the duty of all

officers present at such carnival to enforce
all the provisions of the act.

Section 4. The permit as provided for
in this act shall be made in duplicate, one
copy thereof being retained by the town
or fair board. The other copy shall be
kept in the possession of the manager of
the carnival and shall be produced and
shown to any sheriff, constable, police
officer or citizen, upon request.

Section 5. Any person who violates any
of the provisions of this act shall be
deemed guilty of a misdemeanor and shall,

upon conviction, be fined not less than
$10 nor more than $200.

H< 5*S

“Mac” Gets a Name
The contest which /. L. McCurdy has

been conducting to find a name for the’ new
Gregory house at 35th and Archer has just

concluded. Embassy was chosen among
the 12,000 suggestions. The winner re-

ceived an award of $100. In addition his

name will be in the lights during the open-
ing week. A good stunt, Mac.

H* H*

Frank Flaherty hasn’t recovered yet. Lou
Dreher shipped the boys at Fox a 15 pound
Muskie and what a banquet they had

!

That is, according to the other boys, Frank
had a banquet. They got in on the tail

end. Returning to Lou. Apparently he is

some master of the reel. He caught seven
Muskies in two weeks, a record at Mani-
towish, Wis.

* * *

D. Kemp, Owl theatre, and his family
have returned after a three months’ tour

of the continent. Oh, to own a few Owl
theatres

!

* * *

Irv Mandel of Security Pictures is back
after a three weeks’ tour of the East.

There’s no use to tell you that Irv had a
rollicking time. Ray Johnston saw to that.

* * *

Arthur Lucas, the Southern theatre mag-
nate, enjoyed pleasures twofold while in

Chicago last week. First, he came to the
Windy City to greet his family, which was
returning from Central America via Cali-
fornia. And while here he didn’t overlook
the opportunity for a chat with Cecil
Maherry.

* * *

Tommy Greenwood’s not complaining
but he does wish that Old Man Indisposi-
tion would visit somebody else and not
him.

* * *

Morris Heilman had H. Gorshal of Ivan
Players as a caller last week.

* * *

Forgot to mention that we inquired from
Arthur Lucas about theatre conditions, to
which he replied, smiling: “Spotty.”

* * *

Joe Lyon’s back from Lake Geneva. Joe
says not to let anyone tell you that there
are no fish in Lake Geneva. He didn’t

prove it to us.
* * *

Morris Godshaw has resigned from Fox
and W. Van Gelder has been transferred
from Milwaukee to the Indiana territory.

* * *

Jimmy Grainger is becoming a regular in

town. He was here again last Thursday.
* * *

With its new Wurlitzer Unit organ in-

stalled, the Lyceum theatre at Peoria is

planning some super-musical programs.
^

“Drusilla with a Million,” the F. B. O.
special, is now in its second week at the
Orpheum. This picture is one of the three

or four F. B. O. features to play New
York’s Capitol.

Warner Product Sold for Japan
NEW YORK—Warner Brothers’ entire output

for next season has been bought for Japan by
Louis Auerbach of Export and Import Film Com-
pany. The price is called the highest ever ob-
tained for Warner pictures.

Alice Day has completed her first star-

ring role in “Tee for TwoJ’ which is

on the Pathe releasing schedule for
August 2. Eddie Cline directed.

Others in the cast were Raymond
McKee, Thelma Parr, Eva Thatcher
and William McCall.
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Pathe gets

Kivalina of the Icelands
Love, devotion and perils in the shadow

of the Northern Lights

“Kivalina” was a sensation at

New York’s Strand.

It not only played to very

good business, but

—

It was praised by the news-

paper critics as being a true

Classic, a picture that would

live, a delight to the eye and

a credit to the screen.

A magnificent hot weather

attraction.

Easy to exploit. Easy to get

business with.

Get your dates now.

Produced and

directed by

Earl Rossman Patljeputure
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The HERALD Leads— Deservedly

EXHIBITORS HERALD, after ten

years of faithful and enterprising

service to the motion picture indus-

try, has achieved the goal of leader-

ship in exhibitor circulation and in

volume of patronage from advertis-

ers.

Year after year for a decade the

HERALD has built—and built to

stay—-on the bed-rock principles

of

—

Independence

Fair Play

AND SERVICE
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new box office
name from /

paramount!

Greta nissen
Greta Nissen is handsome, capable and understanding. She is a real “find”
both as to looks and to acting ability.

—

N. Y. Sun.

Miss Nissen is an exquisite and vibrant young creature, half the childlike in-

genue and half the wise, sophisticated continental. The combination is irresist-

ible. She is by all odds the screen’s most captivating recent acquisition.

—

N. Y.
Herald Tribune.

She is a Scandinavian with a Parisian cachet. She is fair, sure, natural and
graceful. She is alert and seemingly gives as much attention to her hands and
feet as she does to her constantly changing gaze. She has a decided and delight-

ful personality. No matter how frivolous the scenes may be, Miss Nissen gives

a sincere and earnest portrayal, always obtaining excellent results with an origi-

nality rarely beheld on the screen.

—

N. Y. Times.

Miss Nissen is a glamorous young blonde whose radiant good looks survive on
the screen. Certainly she is the most decorative thing in many months of super-

spectacles.

—

N. Y. World.

Miss Nissen is what Webster must have thought of when he put that word
“Beautiful” in his dictionary. As an actress and as an optical treat, she is prob-
ably as big an acquisition as the screen has made this year. She deports herself

attractively. She has an expressive face, and not the dumb-doll appearance of

some other screen beauties. And she can wear clothes as well as any other

woman on the screen.

—

Variety.

Miss Nissen has caused nothing short of a furore in the film world. The con-

sensus seems to be that she is the most colorful and interesting beauty that

has appeared on the picture horizon in many moons .—Motion Pictures Today.

nderep-'m&mmmmsma
POLLY OF THE BALLET

appears in these GREATER FORTY releases
•

• p
.

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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— it was only what everyone expected!

CECIL B. DEMILLE’S production

“THE TEN COMMANDMENTS”

So great was the business that the civic

authorities gave the exhibitor permission to

run his theatre Sunday. Something unheard
of in that town.

in Albany, Ga .

—

in San Antonio, Tex .

—

in Turlock, Calif .

—

in Calistoga, Calif .

—

in Baraboo, Wis .

—

More people paid admission (75c top) in 7

days than ever before since the theatre

opened. And this is the middle of Summer!

Beat “Covered Wagon’’ first night by 83
people. Second night broke all records.

House sold out before show opens. Held
over another night:

Arthur Pollock says “can we hold it another
day. We have turned ’em away today.
Wire at once and say yes.’’

C. L. Roser says “A wonderful picture any-
time, anywhere. Can’t find adequate ad-

jectives. Play it!’’

in Portland, Ore .

—

Did $1 2,000 on the week. A record.

in Mantorville, Minn.— Ministers called off church services so their

flocks could look at the picture.

in Los Angeles, Calif.— Did $1 6,000 in 4 days, after playing over a
year at the Egyptian.

This One of Paramount’s

Greater Forty Is the Biggest

Box-Office Bet of All Time

!
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Wi 1 1 i am
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Courtesy Fox Film Corporation

"THERE IS NOTHING SLOW ABOUT THIS HORSE"

Tom Mix's famous Tony "being presented with a wreath by Secretary of Agriculturo

Jardine at the National Horse Show in Washington, just after Tom had been
received by "President Coolidge.

I

»VO- LA
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mascot dolls so
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‘ to-day. Of course, they do not receive such a became the particular pcfcs yf Lieut. Lee Duncar
V s is paid/fo Gloria Swanson, ported toy>>""‘^m hack homo^dh hir^K^^-^o war. Hpf

UJClQf HORSESHOE
with BILLIE DOVE — ANN PENNINGTON
MALCOLM WAITE — J. FARRELL MCDONALD

TONY the vsAon.dei: horse

A Cowboy of the Wild West Romances in Old Spair
Story by ROBE: PV.T LO RD

*J . G. BLVSTONE pp^odcj cti o i^» c

—

fox Film Corporation,
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GEORGE O'BRIEN*MADGE BELLAMY* LESLIE FENTON
MARGARET LIVINGSTON'WALTER M^RAILEULALIE JENSEN

.

PLAY BY HENRY WALL^ SCENARIO BY EDMUND COULDING—

’

ROWLAND V. LEE PRODUCTION

*The story of two men
who loved a woman
without a soul

Fox Film Corporation.
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Favorites in first run

rr<V^ ... „

w> ^VoA ^ .Ud * ,

104isiues
a year

a <AY^
eS

A 0^ A\^r

*&*&**'' ^\lo-

26 Single Reels for the Season
Gathered Everywhere for Every One!

Now Ready!

“THE WEST WIND”
“IN A CHINA SHOP”
“MY OWN CAROLINA”

Book Now! For Early Release

VOX * 1.000,000 SHOOT SUBJECT BUKHA‘
fox Film Corporation.
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houses everywhere!
Jmpmal Conmto

In First-Run Theatres!

In The Best Neighborhood Houses!

In Metropolitan Districts!

In The Country!

EVERYWHERE

!

because

All Audiences Want Them!
NOW READY! BOOK NOW!

“On The Go”
Directed by Lewis Seiler

“Sweet Marie”

“Love and Lions”
Directed by Benjamin Stoloff

Imperial Comedies Bring Happiness to

Every Box Office!

There Are 20 for the Season

DX SHOUT SUBJECTS-UTTCE ElANTS' if the SCREEN
Fox Film Go iji oralion.

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hay3, President
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Watchforthis

book comingto

youbymail
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Opportunity
Is Pounding
OnYour Door!

If you want to play

"The Phantom of
the Opera” in Oc-
tober, wire without
a momenfs delay to

Universal Pictures Corporation
730 Fifth Avenue New York City



Telegram for Mister

he inquired about
business at the

Stanley Theatre,

Philadelphia, Pa.

Nicholas Schenck’sTelegram ofInquiry
To A1 Boyd, Stanley Theatre Phila., Pa.

CtASS OF SERVICE SYMBOL

Telegram

Day Letter Blue

Night Message > Nile

Night Letter NL
If none 6f these three symbols
appears after the check (number of

words) thl3 is a telegram. Other-

wise its character is indicated by the

symbol appearing after the check.

WESTE UNION
AM

Form 3204

NEWCOMB CARLTON, president GEORGE W, E. ATKINS, first vice-president

CLASS OF SERVICE SYMBOL

Telegram

Day Letter Bide

Night Message Nile

Night Letter N L

tf none of these three symbols
appears after the check (namberof
word3) this Is a telegram. Other-
wise its character is Indicated by the
symbol appearing after the check.

RECEIVED AT JULY 22 1926

AL BOYD STANLEY CO
1916 BACE ST PHILADELPHIA PA

PLEASE ADVISE ME HOW UNHOLY TEHEE
OPENED AT STANLEY HEGAHDS

NICHOLAS M SCHENCE

- *
,

MetTC
Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President



Schenck /

and here’s

the reply

he got

A1 Boyd’s reply

CLASS OF SERVICE SYMBOL

Tefegram

Day Letter Blue

Nffiht Maasage Nile

Night Letter N L

Jl none of these three symbols
appears after the died? (nailer at

werds) this "fo a telegram. Other-

wise its character is indicated by the

syitsboi appearing pilar the cheek.

Form 1204

UNION
AM

NEWCOMB CARLTON, president GEORGE W. E. ATKINS, first vice-president

CLASS OF SERVICE SYMBOL

Telegram

-Day Letter Blue

Night Message Nita

Night Letter N L

If none of these three symbols
appears after the cheek (number of

words! this is a telegram. Other-
wise its character is indicated by the

symbol appearing after the check.

RECEIVED ST

PHILA PA JULY 23 1925

§§
.

i&SSZj

NICHOLAS M SCHENCX
METSO- GOLDWYN MAYES
1540 BROADWAY NYC
THREE BIGGEST DAYS IN SIX MONTHS

AL BOYD

It’s just the first of

The'Talhofthe'Industry'Pictures

({joldivun-^jayer?
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MURDERED?

Or was it cold blooded murder?

And which of these three had fired the

shot that was to bring scandal, heartbreak

and the shadow of the electric chair into

their lives?

* * * *

New York audiences are not only going

again and again to see the fine acting by

H. B. Warner as the cowardly crook

who lifts himself to heights of su-

preme courage, but the whole

town is discussingMax Marcin’s

latest and finest play

A moment before this limp, fallen body

had been a man, a furious man, flinging

odious threats at them.

Then, deadly as lightning, came a flash

— the sharp report of a revolver—and the

beast fell headlong to the floor.

Was this swift punishment justified? Had
they a right to stamp out this viper in their

midst?

. . . the sharp report of a revolver . . .

For

The outstanding dramatic success o£ New York's

current theatrical season. Now being produced as

a great photoplay with an imposing cast directed

by RUPERT JULIAN under the personal

supervision of

CECIL B. De MILLE

Release by PRODUCERS DISTRIBUTING CORPORATION
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Educational Backs Up The
Showman Who Backs Up His

Short Features

You Showmen readers of Exhibitors

Herald are showing your progressive

spirit by signing in great numbers the

pledges of cooperation in the Herald’s

test of the real value of advertising

Short Features.

EducationalFilm Exchanges, Inc.,renews
to you its pledge of cooperation with you
—that its obligation to you only begins,

and does not end, when you book
Educational Pictures .

Educational Pictures are nationally ad-

vertised to your patrons— consistent

advertising inThe Saturday Evening Post
increases their pulling power at your
box-office.

A full line of accessories is available to

help you advertise Educational Pictures

—posters, lobby display cards, photo-

graphs, slides. Trailers on star comedies

and specials can be had through the

National Screen Service.

A press sheet on each two-reel comedy
and each special contains information

about the picture, newspaper stories

and reviews, practical exploitation sug-

gestions, one-column, two-column and
three-column “ad” layouts and star and
scene cuts. Mats for advertising and pub-

licity cuts are FREE.

Educational backs up every Showman
who backs up his Short Features. Your
Educational Exchange will give you the

fullest cooperation.

Member, Motion Picture Producers and Distributors of America, Inc., Will H. Hays, President
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CNothing
w» delivering the goods./ NeverhaveWelre delivering the goods/

consecutively as those listed below/c

AUGUST
RELEASES

^°GE

I s*-*CSS#
Th«

J»

sA„e«<**£$
tsbyt

airtTnne.
\t was

aaaP Ronald

has ever^ RraR an
£ .

business

»otyW^U&V

S3

TheHalfWay Girl'
nr\DTC '

ff

Fine Clothes”
lC.fl. LEWIS STONE PERCY MARMON1

ALMA RUBENS RAYMOND GRIFFITH

SS^aE* 5**
picture

any^

ptoducuou-

A John M. Stahl production from

the stage play ’'Fashions for Men,”

by Franz Molnar. Mr. Stahl has

touched the highest directorial

spots in his career withthis one

H'lih DORIS KENYON LLOYD HUGHES
One of any year’s greatest thrillers,
i his carl Hudson production is one of
the most gripping pictures ever made.
Directed by John Francis Dillon from
story by E. Lloyd Sheldon. Editorial
direction, Marion Fairfax. Sure fire
entertainment

The second
stamjS anDther

big

^ u\ar artist
v?l̂

, p^udsonp
r°'

V°P“'„„ker.*&£*H*-:
tti°ney juried bybatit _£otd

norma talmadge
", graustark- ......

H‘^*n,omy.msker N '“T
S' «*> . £•

From ftnaSlLV*****
Editot*"

d
‘ to date-

1

Was 6-

l*odUca„n/
4^“-' B-choWa*

Screen rai/A,, '2*Cne O'Brien,

Will be a clean un Mfe! Marion.n up everywhere.

fAe*/ are all"3\xh
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can flop usf
there been such big pictures released

August and September’s showingjsf

SEPTEMBER.
RELEASES

M—

From «« V
. geiasco. A J

.

ifL'#*"'
"WHAT FOOLS MEN"

with LEWIS STONE
A winner if there ever was one. Adapted
from Henry Kitchell Webster’s famous
novel, "Joseph Greer and His Daughter."
Cast includes Shirley Mason, David
Torrence and Barbara Bedford, Directed
by George Archainbaud. Editorial
direction June Mathis. Continuity bv
Eve Unsell.

_,c oarK ®gel”
HE ke Production

George F ^ tells

cat love and ^ Banky are

1
Coleman ana

f this screen

n the lead‘nS
B Trevelyan’s

stage

nen-'**1 - L production fa>®

ss.
Another ;

big P
io ,s by

;vnWa««cet

Sce^^
^

cm Marion- Sure

Heft

vj

Jnffith Product,ons L h ,S a Corinne
^hjuckMulhaU andCh ?

resent*'i°n

t

Dlr^d by aj Sa **f
Charles MuWay

t,on h June Mathis
£d,t0f^ direc

]Ltriam
tt&ru&a

.V Foreign Rights Controlled by '

First National Pictures Inc.

OiD Madison Avenue, New \brk .

'S*“-£

national Pictures
Members of Motion Picture Producers ana Distributors of America Inc.~~Will Hays President
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fay$ the flew Jtork^ ‘Tribune

The Half Way Girl is a good
picture. A complete success.
Miss Kenyon has never been
as good as she is in this one.
It is exciting every minute!

3ir*t national Picture* Inc.

presents

% HALF WAT GIRL
Adapted from, an original story by E. LLOYD SHELDON

untk

DORIS KENYON, LLOYD HUGHES,
and HOBART BOSWORTH

Directed by JOHN FRANCIS DILLON
produced under the supervision of EARL HUDSON

S Sctna.no bit JOSEPH POLAND and EARL SNELL, photographed bp CEORGE FOLSEY
-*-1 M.a.-oi, Avuuc .

New Yo,k f jrt Direcfdr
'
TvfTLTON MENASCO, Jilm Cditor ARTHUR TAVARES

editorial Direction MARION FAIRFAX, Supervised by EARL HUDSON

A TirAt national Picture
Members ,/ Motion Picture Producers amt Distributors of America Inc. Will Hays JSoulcnt
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Qjie {Independent ^Blm tirade {j^aper

Martin J. Quigley, Publisher Editor

Cohen group remains in control of national league after stormy Detroit meeting—Direc-
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Organization Faces

Critical Situation

Forces within the Motion Picture Theatre Owners
of America are doing more to disrupt the organization

and render its efforts futile than could be accomplished

by the combined efforts of its enemies.

As these lines are being written the formal outcome

of the Detroit meeting is not known. But this much is

known: A breach among various leaders in the organi-

zation has occurred which cannot be easily remedied

because it comes as the result of charge and accusation

that strike very close to the personal honor of the men
involved, and is not the result merely of an argument

growing out of a difference of opinion.

Mr. Sydney S. Cohen is the storm center of an at-

tack launched by men who are dissatisfied with his

actions and want to have him read out of the organ-

ization. In answering the attack Mr. Cohen has indicted

various other leaders with charges that border on the

sensational.

The association has been conducted autocratically.

But this is no new development and the tendency lately

has been toward more democratic rule. As far as

the old order is concerned it must be admitted that

for some time the state of the organization affairs was

such that if a few of the leaders did not go ahead and

do things, nothing would have been done. This is not

offered in mitigation of autocratic rule but rather in ex-

planation of a condition which should not be expected

to be changed over night without concerted action.

The present situation is one of vast importance be-

cause the state of the exhibitor organization is the con-

trolling factor in the welfare of the independent move-

ment. With the association disorganized, and with the

leaders quarreling bitterly among themselves, the inde-

pendent producer and distributor is berefit of the best

and easiest means of dealing with a large group of

exhibitors collectively. The present state of affairs

jeopardizes the play date bureau which was decided

upon at Milwaukee as a necessary means of taking con-

crete and definite action.

The very importance of the situation doubtlessly is

a factor in bringing about the crisis. With the advance-

ment of the independent movement and with the suc-

cessful maintenance of the play date bureau the organ-

iation would enjoy a greater practical significance than

ever before. This may account for the fact that there

is now no dearth of volunteers for work in the organ-

ization affairs.

The Detroit meeting is nothing short of a disaster

with respect to the effect it will have upon individual

exhibitors throughout the country who are looking to

the organization for help in operating independently.

It i3 discouraging to independent producers and dis-

tributors who are looking to the organization for play

dates which will enable them to live.

And there is no good reason for it to have happened.

If the Motion Picture Theatre Owners of America
is properly constituted there are ways and means of

insuring its honest, fair and intelligent direction with-

out recourse to such a disorderly situation as is now
being faced.

Equipment Essential

to Theatre Success

Mr. E. F. Ingram, exhibitor of Ashland, Alabama,
writes to congratulate the HERALD on an article en-

titled, “Do It With Equipment,” published in the July

18 issue of “Better Theatres.”

Mr. Ingrain says:

“If every small town exhibitor would give this very

important thing due consideration more money would
be made by him. The average small town exhibitor

does not think he can afford first class equipment.

This is, of course, a mistake because first class equip-

ment will not only pay for itself in added box office

receipts but is also a satisfaction to patrons. It creates

word of mouth advertising and makes your theatre the

‘most talked of business’ in town.”

In turn, we now congratulate Mr. Ingram upon his

sound and intelligent judgment. Mr. Ingram has built

up a very successful little business in a town of less than

1,500 population and an important factor in his success

is the efficiency and attractiveness of his theatre build-

ing itself.

In this stage of the development of the theatre in-

dustry theatregoers will accept no excuse for unattrac-

tive and poor equipment. And it is important to note

in this connection that patrons very infrequently ex-

press complaints on these matters. They may condemn
an attraction because they feel the theatre owner will

not accept such as a personal reproof. But they

hesitate in telling an exhibitor that his house is not

what it should be. The result of this is that many
exhibitors are left wondering why their theatres are

not as popular as they should be.

Good equipment is a sound investment; it is more
than that: It is a necessity of life for the theatre man
who hopes to survive.

Realizing this, the HERALD publishes every fourth
week “Better Theatres” which contains just the news,
information and guidance which the theatre owner
needs that he may know about equipment, where to get

it and how best to use it after he gets it.

In devoting a complete section every fourth week to

the subject of equipment the HERALD feels it i 3 mak-
ing an important contribution to the advancement of

the theatre business.
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Cohen Group Remains in Control of

League After Stormy Detroit Meet

Meighan Signs
New Paramount
Star Contract
(Special to Exhibitors Herald )

NEW YORK, Aug. 4.—Thomas Meighan
has signed a new long term contract with
Paramount. The new agreement was com-
pleted just before
the star sailed for

Ireland to make a

picture there,
Famous Players-
Lasky announces.
Meighan still has
two picture plays

to make for Para-
mount under his

present contract.

As the crook in

“The Miracle
Man” the actor
took a long step

toward stardom
and reached that Thomas Meighan
goal following his

enactment of the role of the Admirable
Crichton in Cecil B. De Mi lie's “Male and
Female.”

Universal Will Make
“Uncle Tom’s Cabin”

Special Production
(Special to Exhibitors Herald)

NEW YORK, Aug. 4.—Universal will

picturize as a special production “Uncle

Tom’s Cabin,” from the novel by Harriet

Beecher Stowe. Work will start at once.

Carl Laemmle, president of Universal,

who has long felt the urge to film the clas-

sic of slavery days, has just completed a

world-wide survey on the popularity of the

book and given the order for full steam
ahead. An all-star cast will be selected, to

make the picture a rival of “The Hunch-
back of Notre Dame.”

Rothafel Files for

Theatres Corporation
( Special to Exhibitors Herald )

ALBANY, N. Y., Aug. 4.—S. L. Roth-
afel, in other words, “Roxy,” filed the nec-

essary papers of incorporation in New
York state last week of Roxy Theatres
Corporation, which will erect motion pic-

ture theatres in New York city in the

near future. The authorized capitalization

is 350,000 shares having no par value.

The directors are S. L. Rothafel, H. G.

Kosch and M. H. Reuben, all of New York
city.

N. Y . Exhibitors Face
New Sunday Law Fight

( Special to Exhibitors Herald)

ALBANY, N. Y., Aug. 4.—A movement
already has started in New York state

which undoubtedly will result in a bill in

the next legislature to put the ban on
Sunday motion picture shows in that state.

The Lord’s Day Alliance, behind a similar
bill last year, has already announced a new
fight.

Directors Endorse Seider’s
Independent Film Board Plan

JVoodhull and Miller Bring Semblance of Peace Out of Hectic

Session of National Board of Directors

By JAY M. SHRECK
DETROIT, MICH., August 4.—The Cohen forces have just survived

one of the most—if not the most—turbulent periods of their five years
administration of the affairs of the Motion Picture Theatre Owners of
America.
The strength of the Cohen faction was put to a severe test at the meeting

of the national board of directors, held at the Wolverine hotel here on
July 30.

Emerges from Hectic Fight with Leadership Unshaken
Forced on the defensive through the demands of A1 Steffes and his fol-

lowers, the Cohen group, after a stormy eight hour session, emerged with
its leadership of the national exhibitor organization unshaken.
The skirmish of last week was not to be avoided. Trouble had been

brewing since the meeting of the directorate at the Roosevelt hotel in

New York. It culminated in the demand by Steffes that R. F. Woodhull,
national president, call another meeting of the board to “rid the organiza-
tion of one man rule.”

Following publication of Steffes demand,
it was hinted that an effort would be made
to depose Sydney S. Cohen as chairman
of the board.

Officials Asked to Resign

Last Thursday's fight was directed at

Cohen, It resolved itself into an exchange
of personalities after a test vote had shown
that the Cohen group held the balance of

power.
Cohen and the balance of the

officials of the organization were
asked to resign.

Steffes charged that “Sydney
makes a joke of us.”

Cohen charged that Mike
Comerford and Steffes were work-
ing against the independent thea-

tre owner.
Steffes charged that Cohen had

been dominating the organization
since the Cleveland convention
and that under his leadership the

producers were “getting by with
murder.”
Cohen charged that Comerford

was in communication with Hays
during the Chicago convention.

Steffes, Glenn Cross, Jake Wells
and H. A. Cole charged that the
finance committee was illegally

constituted.
Cohen charged that Mike

O’Toole, while national president,
never acted without Comerford’s
okay.
Cohen charged that Steffes’ de-

nunciation was a prearranged
statement to destroy him (Cohen)
and the organization, and he fur-

ther charged that Sam Katz,
Adolph Zukor and Will H. Hays
were working with that same aim
in view.

These charges and counter-charges left

the situation tense, a tenseness which was
broken by Jack Miller’s terse retort:

“You’re in a hell of a fix now.”

Avoid New Break

It appeared for a time that this inter-

change of personalities might again split

the organization. But it did not. The
breach had not been healed, and ill feeling

permeated the room, but the session con-
tinued.

(Continued on page 23 )

READY FOR THE FIRST SKIRMISH. Left to right: Sydney S. Cohen, at

whom attack was directed, J. J. Harwood of Ohio, Louis Sagal of Connecticut,

and Eli Whitney Collins of Arkansas.
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N EW YORK.—Harvey Day bought him-
self a golf outfit, joined a club, played

once and now wants to trade any and all

for a case of moisture or what have you.

Henry Ginsberg, another good
golfer, startled Broadway with new and

scintillating scenery of the plus fours va-

riety. . . . Dick Weil, handsome devil,

was the gayest boy at the party at Whit-

man Bennett’s studio house warming.

. . . Marcus Loew commutes by yacht

from his Glen Cove home and hasn’t as

yet had to hang on to a strap. . . . Mil-

dred Phillips is outspoken in her belief that

Gloria Gould will make the best woman
theatre manager yet known to Broadway.

. . . John Zanft, head of the Fox theatre

department, is on his annual trip to the

other side. . . Ed Olmstead came out

of the West to show New York some ex-

ploitation and put over one of the biggest

with a barbecue in Times Square. . . .

Edgar B. Hatrick, winning smile and all,

is helping shed a little sunshine around and

about Los Angeles. . . . Edgar Lewis,

another California sojourner, postcards that

he found the pinochle en route to be of an

exceptional quality. . . . Colvin Brown,

debonair vice-president of F. B. O., left on

a trip through the Middle West visiting ex-

changes and exhibitor friends.

Harry Warner plans to sail soon for Eu-

rope where he will join brother Abe and

both of them may accidentally run across

Carl Laemmle in their travels.

Eddie Eschmann departed on antoher trip

to the Coast, which is getting to be a habit

with him. . . . Business forced Dr. Gi-

annini to delay his departure for a Euro-
pean vacation until August 5.

Charlie Rogers left for the Coast on pro-

duction matters. . . . Frederick Wynne-
Jones was the guest of honor at the session

of the A. M. P. A. and told the members
a lot about conditions in Germany . . .

Arthur Loezv, foreign manager of Metro,
sailed for an extended business trip abroad.

Glenn Hunter was seen drinking
pink lemonade at Ed Olmstead’s Times
Square barbecue. . . . Max Goosman
has been appointed special representative by
J. Charles Davis, of Davis Distributing
Division. . . . Eddie Silton, of Rebecca
& Silton, is giving the Hollywood colony
the once or twice over. E. W.
Hammons is back at his desk after a trip

to the Coast, where he says the golf crop
appears to be in a flourishing condition.

. . . Red Kann found a Paris gendarme
born in the Bronx and raised in Brooklyn
and tried to talk English to him. . .

Nat Beier has been appointed manager of

Warner Brothers’ New York exchange.
—SPARGO.

Luxury Tax Handicaps
Austrian Film Trade

( Special from Department of Commerce )

WASHINGTON, D. C„ Aug. 4.—High
luxury taxes form the chief cause for the

decision of Sascha Film A. G. to suspend
production in Austria, transferring it to

Germany. Possibilities of exploitation of

a picture in Austria are called even fewer
than in the Balkan states. Authorities show
little interest and there is a noticeable lack

of modern theatres.

On the Detroit Battle Front

PRESIDENT R. F. WOODHULL arrives at Wolverine for hectic session of

hoard of directors. Left to right: President Woodhull, Ray Lewis and Joe
Seider, president of the New Jersey organization.

ALLIED’S LEADER. Left to right:

Glenn Cross of Michigan, A1

Steffes of the Northwest, and H.
M. Richey of Michigan.

ALLIED SUPPORTERS. Left to

right: N. C. Rice of Iowa, Charles
Nathan of Illinois and A. A. Kaplan
of Minnesota.

•

m Si J ^

PRIMED FOR THE FIGHT: Left to right: Fred Dolle of Kentucky, Harry

Thornton of Illinois, Fred Seegert of Wisconsin, Nathan Yamins of Massa-

chusetts, A. A. Elliott of New York and Rob Codd of Michigan.
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IN THE THICK OF THE FIGHT. Left to right: H. A.
Cole of Texas, Frank Rembusch of Indiana, Al Steffes of
Minnesota, Mike O’Toole of Pennsylvania, Sam Bullock of
Ohio, Jack Miller of Illinois and E. M. Fay of Rhode
Island. In front is Mike Doody of Indiana.

ALL THE WAY FROM KANSAS. Left to right: Dick
Liggett, former president of the Kansas league, Mrs.
Liggett, R. R. Biechele, national director and Kansas-
Missouri president, and Mrs. Biechele. Kansas furnished
the only feminine contingent at the Detroit meeting.

( Continued from page 21 )

A definite split might easily have occurred
at that time but for the spirit of compro-
mise displayed by Jack Miller, Chicago
theatre owner and business manager of
the Chicago Exhibitors’ Association, and
the adept handling of a bad situation by
President Woodhull, who took the chair
in the thick of the fight when it was nec-
essary for Chairman Cohen to open his
counter-attack,

Here Are the Results

When the curtain dropped on this hectic
session, the following results were tabu-
lated :

The organization was still

united, although it may receive
little support from the Northwest,
Michigan, Virginia and Texas.

Miller announced that Illinois
would play along. It is believed
also that President R. R. Biechele
of Kansas-Missouri, will remain a
member of the national body.
An administrative committee of

five members was appointed to
pass upon all expenditures be-
tween meetings of the board.

Selection of a new finance com-
mittee of three members.
On the administrative com-

mittee are: Julian Brylawski of
Washington, D. C„ chairman, Jake
Wells of Virginia, Mike Comer-
ford of Pennsylvania, Nathan
Yamins of Massachusetts, and

Harry Davis of Pennsylvania.

TALKIN’ TURKEY. Left to right:
Mike Doody of Indiana, Joe Seider of
New Jersey and Frank Rembusch.

On the finance committee are:
Sydney S. Cohen of New York,
Comerford and Davis.

Cross of Michigan had been named a
member of the administrative committee,
but he refused to serve unless “they can
show me where the money is coming from
to cover my traveling expenses.” His
resignation was accepted and Yamins was
appointed.

Woodhull Offers Solution
The appointment of the administrative

and finance committees was made at the
behest of President Woodhull in an effort

to heal the breach which existed.

“Let me make a suggestion,” said the
national president. “Don’t let us kid our-
selves. There are two factions here and
each is thinking differently. I suggest that

five men from each group be appointed
and that these 10 men retire to another
room and appoint an administrative com-
mittee of five members and a finance com-
mittee of three members.”
The suggestion was accepted and action

was taken.

It was then decided that the administra-
tive committee could expend a maximum
of $5,000, between meetings of the board,
if a majority of the committee favored
the expenditure. Through a unanimous
vote of the committee a maximum ex-
penditure of $25,000 could be made.
The sum of $25,000 was stipulated so

that the administrative committee might be
empowered to appoint a business manager
for the organization.

Hold Friday Meeting
The conclusion of Thursday’s session

found many of the directors, especially

those who had been members of Allied,

departing for home. On Friday morning,
however, another meeting of the board
was held at the' Book-Cadillac hotel. Only
members of the Cohen group were in at-

tendance, although Cross and Biechele were
Still in the city at the Wolverine." Biechele

stated that he had not been asked to attend

this session.

It was at the Book-Cadillac that the

real business of the meeting was trans-

acted. Of prime importance was

:

Endorsement of the plan of Joe
Seider, president of the New
Jersey organization, and chairman
of the contract committee of the
M. P. T. O. A., to create a new
national Film Board of Trade Sys-
tem to handle cases arising be-

tween exhibitors and independent
distributors. Julian Brylawski of-

fered the only opposition to this

plan, although he voted in favor
of it.

At this session the following
play date bureau was elected, Bry-
lawski’s and Steffes’ resignations
tendered the day before, having
been accepted:

Louis Sagal of Connecticut,
Yamins, Cohen, Davis and J. J.
Harwood of Ohio.
A resolution was adopted en-

dorsing Independence Week, the
week of October 18. The resolu-
tion urged that all members of the
national organization cooperate in

this movement.
After considerable discussion it

was voted that no determined stand
should be taken against the postal
increase bill. This action was
taken after various members had
pointed out that the increase was
only nominal and would not work
a hardship on any theatre owner.

Chairman Cohen reported that

the next session of Congress
would enact a new copyright law.

For the purpose of guarding the
exhibitors’ interests in framing
this new law, a committee com-
posed of Yamins, Seider and
Beichele was appointed.

Brylawski announced that he
felt certain that within four or
five weeks the administrative com-
mittee would have selected a busi-
ness manager for the league. It

was brought out at that time that

( Continued, on Page 38 )

JAKE TELLS ’EM. Left to right:
Julian Brylawski of Washington,
D.C., Danny and Jake Wells of
Virginia.
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The huge float of First National Productions which bore
a gold star for each of its stars in the parade Friday, July

31, for “Greater Movie Season.”

The Battleship Cadets, a band which occupied one of the

beautiful floats of First National Pictures in the Los
Angeles demonstration for “Greater Movie Season.”

A view showing a few of the thousands who watched the
parade in Chicago’s loop section Saturday to inaugurate
the “Greater Movie Season” which is being observed in

Chicago for the first time this year.

“Greater Movie Season”
Opens With Bang

SNAPSHOTS on this page are the first views of

“Greater Movie Season” parades held Friday

and Saturday to be reproduced in a trade paper.

Exhibitors Herald went to great lengths to obtain

for its readers pictures appearing above from the

parade held Friday in Los Angeles. Pictures at

right and below were taken Saturday by the

Herald’s cameramen who witnessed the Chicago

demonstration for the opening of “Greater Movie
Season.” The Herald endeavored as has grown its

custom to continue first in this movement as well as

first in its many other activities.

On another page appear other pictures from the

Los Angeles parade.

A view of the Chicago parade held Saturday to usher in

“Greater Movie Season” as the chariots of the Woodlawn
theatre passed by.

The Chicago parade a section of which contained a beau-

tiful float representing Photoplay Magazine in which rode

four pretty girls.
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All U. S. Takes Enthusiastic Grip
on “Greater Movie Season” Spirit

Charles Ray who is at present making a

picture for Metro-Goldwyn-Mayer ap-
peared in the “Greater Movie” parade
in Los Angeles.

Famous Picks Fontaine
as Pittsburgh Manager

( Special to Exhibitors Herald)

NEW YORK, Aug. 4.—When M. C.
Hughes, Paramount branch manager at

Pittsburgh, asked to be relieved because
of illness, George W. Weeks, general man-
ager, named J. E. Fontaine, Cleveland man-
ager, as his successor. Fontaine’s place

at Cleveland is taken by E. H. Brauer,
Columbus manager, and Carl Weeks, Co-
lumbus salesman, goes into Brauer’s for-

mer position.

Charles Ray to Return
to Chadwick Pictures

( Special to Exhibitors Herald )

NEW YORK, Aug. 4.—Charles Ray will

return to Chadwick after making one pic-

ture for Metro-Goldwyn-Mayer. When
that is completed he will start work at

once on the first of the remaining picture-

plays for Chadwick under his present con-
tract.

Meighan Raises $1,900
on Liner for Sailors

( Special to Exhibitors Herald)

NEW YORK, Aug. 4.—At a concert
aboard the Leviathan on his way to Eng-
land, Thomas Meighan, Paramount star,

raised $1,902 for the Seaman’s Fund. It

was called a record achievement.

Three Companies File
( Special to Exhibitors Herald)

ALBANY, N. Y., Aug. 4.—Only three
motion picture companies were chartered
by the secretary of state the past week.
They are : Dependable Film Corporation
and Forty-fifth and Broadway Corpora-
tion, capitalisation not specified, and Vil-
lage Follies Attractions, Inc., capitalized at

$100 ,000 .

Coolidge Sees “Freshman”
SWAMPSCOTT, MASS., Aug. 4.—President

Coolidge, Mrs. Coolidge and their son John saw
Harold Lloyd’s latest Pathe comedy, “The Fresh-
man,” at a special showing at the summer White
House at White Court.

Hays Heads Coast Parade;
Gotham Displays “Best Films”

Cities Throughout the Country Launch Drives for Aid of Motion

Picture Campaign Sponsored by Producers

The people of the United States have taken a tenacious hold upon the

idea of “The Greater Movie Season,” it was indicated early this week in

towns representing every section of the country by demonstrations which
were reminders of the festiveness of an Armistice Day.

Many Parades Usher in “Greater Movie Season”

Glorious parades were held August 1 ;
bands played

;
him centers ap-

peared in many cities personally
;
and business lulled while him enthusiasts

ushered in “Greater Movie Season.”
On the Coast Will H. Hays headed a parade escorted by Douglas Fair-

banks, and Mary Pickford
;
in New York the best pictures of the year have

been cast upon the screen
; in Chicago mobs turned out to watch the “Movie

Season” parade which was composed in large part of a score of floats of

bathing beauties; and in other cities

most locally adaptable.

Chicago people turned out as people of
a smaller city anticipating a circus parade.
Three bands accompanied a long line of
floats which represented not only motion
picture houses but industrial concerns as

well.

Bathing Beauties in Chicago

Many of the more noticed floats were
contributed by the Hub Clothing Company.
Photoplay Magazine, and the score of cars
of the Trianon ballroom which were loaded
with pretty girls.

Balaban & Katz was represented by a
coach and four decorated with flowers.

Fairbanks Is

Parade Marshal
(Special to Exhibitors Herald)

HOLLYWOOD, Aug. 4.—More than 100

screen stars participated in the big parade
Friday which ushered in “Greater Movie
Season.’’ Will H. Hays rode with Douglas
Fairbanks, grand marshal, and Mary Pick-

ford. Twenty-one bands furnished music.

The division of floats was headed by a

“Gold Rush’’ tableau and every studio and
large theatre was represented. “Ben Hur”
chariots with mounted guards came from
Metro-Goldwyn-Mayer studios; “Our
Gang” had a train of cars from Hal Roach
studios, while Hobart Bosworth on a white

horse, Tom Mix with a troupe of cowboys
and William S. Hart all rode in the parade.

Buster Keaton created a storm of ap-

plause with his frozen face, Jack Dempsey
and Estelle Taylor, Bert Lytell, Priscilla

Dean, Harry Carey, Ruth Roland, Warner
Brothers’ stars and luminaries from the

other studios were in the second division

of the parade.

One float representing General First

National Pictures, held a brass band of 15

pieces. Another float represented the stars

of First National and contained a huge
gold star for each player on the lists of

that company.

Broadway Fills “Air”

With “Greater Movie” Talk
( Special to Exhibitors Herald )

NEW YORK, Aug. 4.
—“Greater Movie

Season” is living up to its name along
Broadway where the principal houses have
participated actively in a two weeks’ ad-
vance campaign covering Greater New

the campaign was launched in ways

York. Griffith, Lubitsch, Lon Chaney, Bebe
Daniels, Florence Vidor, Monte Blue, Rex
Beach, Rod La Rocque and other names
of equal prominence represent the various

phases of photoplay art in attractions

booked especially for the season’s opening

at the Capitol, Strand, Rialto, Rivoli, Pic-

cadilly and Colony. Features whose box
office value is rated by many to be close

to 100 per cent opened simultaneously Sun-

day and, besides scoring enthusiastic re-

ceptions, sent home the impression that the

campaign aims to create a public realiza-

tion of the advancement in motion picture

art.

D. W. Griffith’s latest, “Sally of the

Sawdust,” went into the Strand.

Universal released “The Goose Woman”
for presentation at the Colony, and Ernst

Lubitsch’s “Kiss Me Again” went into the

Piccadilly.

Malcolm St. Clair supplied entertain-

ment of high standard in the “The Trouble

With Wives” at the Rivoli, while Bebe

Daniels and Rod La Rocque provided

laughs and thrills in their latest Paramount

offering, “Wild, Wild Susan at the Rialto.

Seventy-five theatres operated by Loew
and Fox together with many independent

houses are participating in the season.

Public features of the celebration began

Monday evening with a radio pageant

broadcast through station W. E. A. F. and

linked with the program arranged by the

stars in Los Angeles.

Governor “Al” Smith opened proceedings

and turned the evening over to Maj. Ed-

ward Bowes, master of ceremonies. The
combined orchestras of the Capitol, Strand,

Rialto, Rivoli, and Piccadilly broadcast

selections.

A pretentious musical program has

been arranged by Maj. Edward Bowes,

managing director, to surround the Metro-

Goldwyn-Mayer film, “The Unholy Three,”

which will inaugurate “Greater Movie Sea-

son” at the Capitol theatre this week.

Among other numbers will be the Capitol

male quartette in several numbers ;
a brass

sextette in the “Sextette from Lucia^ di

Lammermoor” ;
and a selection from Ver-

di’s “La Forza del Destino.”

International Newsreel provides its share

to the campaign in a number included in

the reel for the week, No. 64, in which is

( Continued on page 79)
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Harry Scott Pat Campbell Elmer Pearson J. E. Storey

Story Is Named Assistant
General Manager of Pathe

New Post Created by Business Demand—Harry Scott New General

Sales Manager—Pat Campbell, Feature Sales Manager
(Special to Exhibitors Herald)

N EW YORK, Aug. 4.—Announcement was made yesterday of the

promotion of three executives in the Pathe Exchange as a result of

the creation of a position, assistant general sales manager. The
announcement came in a statement made by Elmer Pearson, vice president
and general manager, which cited the cause for the move as increased
business demands.

'T'O THIS post has been appointed John
-* E. Storey, formerly general sales man-
ager. Storey will be succeeded in his office

by Harry Scott, who has been serving as

feature sales manager for two years. The
post of feature sales manager will be filled

by “Pat” Campbell, special feature repre-

sentative. The promotions became effect-

ive on Monday, August 3.

To fill the position of assistant general
manager, the board of directors and com-
pany officials selected the logical man in

J. E. Storey. He is well qualified to assist

Pearson in the directing the sales and pro-
duction affairs.

J. E. Storey, in his early business career,

spent a number of years in the executive
offices of Middle West railway companies.
In 1915, Storey decided the motion picture

business was a coming industry and made
up his mind to break into it. He entered
the employ of Vitagraph as a salesman in

Kansas City under Pearson.

He joined Pathe and served for a year
as Pathe branch manager in Kansas City.

Afterwards, he was called to the home of-
fice to act as assistant manager of ex-
changes. When Pathe took over Associ-
ated Exhibitors, Inc., Storey was selected
for the post of sales manager. Later, when
Arthur S. Kane and his associates took
control of Associated, Storey returned to

Pathe as general representative with field

supervision over branches, from which
position he was promoted to be general
sales manager.

The new general sales manager, Harry
Scott, was appointed feature sales man-
ager in October, 1923, after a long career
in amusement enterprises. For a number
of years he was actively identified with
theatrical interests and for five years was
press representative for Ringling Brothers’
Circus.

Later, joined First National and for four
years managed its Detroit office, resigning
to become Detroit branch manager for

Pathe. After nearly a year in this capacity,

he came to New York where he was ap-
pointed New York branch manager for

Educational, and later was made manager
of distribution for Ritz-Carlton Pictures,

from which post he rejoined Pathe as fea-

ture sales manager.

The new feature sales manager signs his

name P. W. Campbell, but is known the
country over as Pat Campbell. In 1914,

Campbell served as general manager for
his aunt, Mrs. Pat Campbell, the famous
English actress, on her American tour, and
later as manager for George Tyler Produc-
tions in association with A. L. Erlanger.

Then he entered the motion picture busi-

ness and became affiliated with D. W.
Griffith.

From the Griffith organization, he came
to Pathe as one of the special feature rep-

resentatives.

Finis Fox Marries
(Special to Exhibitors Herald)

HOLLYWOOD, Aug. 4.—Finis Fox,
director, has married Loris Wiseman, of
Montana, it has just been announced.

Slow and Regular Motion
Shown at Same Time in Reel

(Special to Exhibitors Herald)

NEW YORK. Aug. 4.—Slow
and regular motion pictures are
shown on the screen at the same
time in Educational’s news reel
Kinograms No. 5105, released Au-
gust 1. A special camera was used
by John J. Blythe, Kinograms
cameraman for the Southeastern
district, in photographing cavalry
practice at the Citizens Military
Training Camp at Atlanta, Ga.
In an exhibition over hurdles

Blythe Erst exposed the film on
the upper half of the screen show-
ing regular motion. Then he
wound back the film and exposed
the lower half in slow motion.
The result is to permit the viewer
to see simultaneously a horse
jumping naturally and also eight

times slower than normal. When
the horse in regular motion dis-

appears from the screen before
the slow motion horse has depart-

ed, other horses follow to pre-

vent the leaving of a blank space
on the top half of the screen.
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Picture Exports

Show Big Gains
in Fiscal Year

(Special from Department of Commerce)

WASHINGTON, D. C„ Aug. 4.—Pos-
itives exported from the United States in

June totaled 20,803,969 linear feet valued
at $598,199, or 2,000,000 feet more than in

May and double the quantity for June, 1924.

There were 926,944 linear feet of neg-
atives exported in June, 1925, at a declared
value of $142,284, or 100,000 feet less than
for the same period last year.

For the fiscal year ended June 30, 1925,
exports of positives totaled 210,452,587 feet,

valued at $6,739,786, a net increase of 67,-

000,000 feet. Most exports were to the
United Kingdom, with 47,000,000 against

13.000.

000 the year before
;
Canada, 22,000,-

000 against 18,000,000; Australia, 22,000,000
against 17,000,000; next Argentina, France,
Brazil and Japan, these getting 10,000,000

to 16,000,000, all gains, except Japan, which
took 7,000,0000, a slight drop. France took
in more than double its previous years’

total. Exports of negatives for the fiscal

year reached 9,393,589 feet valued at $894,-

314 contrasted with 7,319,635 feet rated at

$1,187,093 the year previous. France, Ger-
many and the United Kingdom were the

heaviest buyers.

American exports of positives topped by
over 40,000,000 feet the exports of positives

in 1924 and exports of negatives were

1.000.

000 feet higher.

Barbecue Marks Start
On Paramount Building

(Special to Exhibitors Herald)

NEW YORK, Aug. 4.—With E. J.

Myrick, of Paramount’s Theatre Managers’
School, officiating as master of ceremonies
assisted by Claude Saunders and Trevor
Faulkner, Famous Players-Lasky staged a

barbecue in the “wide open space” of Times
Square to celebrate the breaking of ground
for the new Paramount theatre and office

building. Eugene J. Zukor sponsored the
funfest, suggested by Ed Omstead of the

Rialto and Rivoli theatres.

Whitman Bennett Gives
Glendale Studio Frolic

( Special to Exhibitors Herald)

GLENDALE, L. I., Aug. 4.
—“A super-

special in 12 reels and a stagger.” That’s
the way Whitman Bennett’s house warm-
ing party was billed in celebration of the

acquisition of the Glendale studios. Special

buses left Times Square, New York City,

Friday night, carrying loads of merrymak-
ers to the studios here for the frolic.

123 Picture Cameras
Exported in Month

( Special from Department of Commerce )

WASHINGTON, D. C., Aug. 4.—A total

of 123 motion picture cameras valued at

$29,271, was exported in June compared
with 59 in June 1924, costing $12,192. Ex-
ports of cameras for the fiscal year ending

June 30, 1925, amounted to 1,140 valued at

$289,057 as against 1,039 costing $343,062

the preceding year.

Shapiro Going East
( Special to Exhibitors Herald)

HOLLYWOOD, Aug. 4.—Victor Shapiro

of Samuel Goldwyn’s publicity staff leaves

for Omaha and the East Thursday.
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“Independence Week ” Opens October 18
(Special to Exhibitors Herald)

NEW YORK, August 4.—At a joint meeting of the com-
mittee of the board of trade and commerce of the
M. P. T. O. A. and the Independent Motion Picture Asso-
ciation of America, held last week, it was decided to in-

augurate a national “Independence Week,” the week of
October 18.

Present at the session were Nathan Yamins, Fall River,
Mass.; A. Julian Brylawski, Washington, D. C. ; L. M. Sagal,
New Haven, Conn.; Sydney S. Cohen, Frederick H. Elliott,

W. E. Shallenberger, Jack Bellman and Harry Thomas.
This committee endorsed the various activities carried out

by the committee in charge in connection with the board of
trade and commerce activities, the producers stating that
the results of the formation of the board were actually in

operation and were of a most gratifying nature. Independent
product, they said, was getting its chance, and the inroads
of monopoly upon this industry were being slowly but
surely checked.
Proceeding “Independent Week” the public will be intro-

duced to the cause and purpose of independence.
Each theatre will be visited many times and independent

product offered the theatre owner together with a great pub-
licity campaign, national and local.

Independent producers promised that the theatre owners
shall be given product of such quality and importance for

presentation during “Independence Week,” that no longer
will the theatre owner question the marketable value of

independent product.

Picture Industry

Brings Business

Morality, Says

Investigator

Theatre Men Must Be Freed
from Slavery: Shallenberger

Makes Statement in Offering Information Which He Has Col-

lected Relative to Operation of Film Boards of

Trade and Arbitration Boards

NEW YORK, Aug. 4.—There is only one way for the independent
exhibitors to win “emancipation from the shackles of slavery and peonage
by the combinations,” and that is “to stand united as one man and give

your play dates to those who are standing by you,” declares Dr. W. E.

Shallenberger, president of Arrow Pictures Corporation, in attacking the

film boards of trade.

Charging bias to C. C. Pettijohn, general counsel of the Motion Pic-

ture Producers & Distributors of America, and challenging his statement
that 95 per cent of the exhibitors approve of the Film Board of Trade, Dr.

Shallenberger tells of his own investigation among independent exchange
men and presents information given him by a recently resigned member
of the Atlanta Film Board of Trade.

Gives Reasons for His Resignation from Board

Among the reasons given by the board member for his resignation, as

quoted by Dr. Shallenberger, were these: All national local members were
stripped of authority

;
members enforced unfair contracts

;
the defendant

had no opportunity to introduce necessary evidence
;
the fact that exhibitor

members were sitting with distributor managers brought about coercion

;

only three of the 14 members represented independent organizations
;
the

board was operated contrary to federal statutes and common law principles;

the membership failed to cooperate
;
all revenue accruing to the local board

was deposited direct with the Film Board of Trade in New York contrary
to the local by-laws, the resolution having been drawn by the general at-

torney of the film boards
;
not a single decision met with the approval of

exhibitor and distributor alike.

(Special to Exhibitors Herald)

NEW YORK, Aug. 4.—The mo-
tion picture industry has pointed
out the way to the business world
for commercial arbitration and has
made a great forward step toward
business morality through its

boards of arbitration, says Rufus
Steele in an article on “What’s
Right With the Movies,” in the
Christian Science Monitor, one of

its series of seven articles on the mo-
tion picture industry.

“The film men have lifted the

commercial arbitration idea clear

of the category of theoretical good
things and have established its suc-
cess as a matter of historical rec-

ord,” declares Judge Moses H.
Grossman, executive head of Arbi-
tration Society of America, who is

quoted by the writer. “They will

realize in time that they have done
a constructive thing for mankind.”

A total of 11,197 disputes between
distributors and exhibitors involv-
ing $2,119,622 was disposed of by
arbitration in 1924, says the author
of the article, citing figures from
Will H. Hays, president of the Mo-
tion Picture Producers & Distribu-
tors of America, who conceived the

idea in 1923, he adds, after he saw
the chaotic condition existing when
he took that post. Fixation of a

standard was difficult, declares

Steele, because “cajolery, entreaty

and sometimes threats were em-
ployed by the distributor-seller and
craftiness and dissembling were
sometimes resorted to by the ex-

hibitor.” He goes on to tell of the

formation of film boards of trade in

3

2

key cities and the adoption of

( Continued on following page)

The resigned member also charged that

“by virtue of our membership in the local

film board we were forced to support
claims made, against exhibitors and hold
up and suspend service even though in

our opinion the claim was illegal, unjust
and the contract or contracts were se-

cured through unfair methods.”
“The Film Board of Trade,” the mem-

ber said, “as operated was contrary to

‘common law and principles’ and de-
prived not only exhibitors but film ex-

changes of their property rights without
due process of law, and was confiscatory.

“The membership failed to co-operate
100 per cent, and all members were dis-

trustful of one. another and were fre-

quently guilty of putting ‘something
over.’

Charges Forced Contracts

“Our experience demonstrated clearly

that when an exhibitor bought or con-
tracted for services for a specific day in

the week and for some reason beyond his

control the exhibitor was forced to close

his theatre on that particular day, it was
the policy of the members of the arbitra-
tion committee to ignore the fact that
that particular service was bought for a
stated day, and endeavor to force the
exhibitor to play the product contracted
for on some other day, disregarding the
fact that some other distributor had serv-
ice under contract for that day.

“Stripped of Authority”

“The local Film Board of Trade, being
a Georgia corporation and clothed with
power to sue and to be sued, was stripped
of all authority in the matter of finances.

“In the event an exhibitor or body of
exhibitors saw fit to file suit against the
local Film Board of Trade and its mem-
bers, our assets could have been tied up
instantly by attachment or otherwise.

“All national members were subject to
instructions of home office officials in

New York.

“Those who lost their case evaded the
rulings and were aided by the, manager
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‘THE BIG PARADE

THE BIG PARADE,” one of Metro-Goldwyn-Mayer’s beau-
tiful floats in the Los Angeles parade Friday, July 31.

“BEN HUR” chariot creates stir in Los Angeles “Greater
Movie Season” parade. This was an M-G-M float.

or other members of the organization
and that particular company was the
beneficiary.

“Exhibitors were taught how to evade
a contract.

“I know of not less than three cases
where exhibitors who had their service
held up by distributor members con-
tinued to serve product despite the fact

letters of deposit had gone out from all

exchanges to the defendant exhibitor.”
The member cited cases at Waycross,

Ga., and at DeFuniak Springs, Fla., and
added that the Jasper, Ala., circuit of
four towns was suspended and during the
suspension Famous Players-Lasky and
Fox, and possibly others, continued to
serve this exhibitor despite the fact that
Progress Pictures, Inc., and other organi-
zations were forced to withhold service
and return checks sent in by this ex-
hibitor, a settlement of the claim having
been made over the telephone without
conferring or consulting with the entire
membership of the Atlanta Film Board
of Trade, thus causing other members to
lose revenue and hold up contracts that
represented a considerable investment.
The national organization attempted to

absorb all playing time and tie up the
exhibitors with block contracts for more
playing time than the exhibitor had, and
when the exhibitor failed to absorb the
product tendered they were threatened
with the Film Board of Trade and were
forced to play out unfair contracts to the
exclusion of other members who had
equal rights.

Immediate Action Urged
Dr. Shallenberger says “that this infor-

mation seems sufficiently convincing to
the independent exhibitors that it be-
hooves them not alone as individuals, but
as an organization, that no time is to be
lost and no effort restrained to act imme-
diately.

“The combinations are doing every-
thing in their power to close the door
against individual ownership of the mov-
ing picture theatres of America,” he de-
clares. “There is no need for a Lincoln
or a Washington to free us from slavery.
Each man, by his own acts, can kill the
parasite which, if left free to propagate,
will destroy the rights, financially and
otherwise, of the theatre owners.
“Let those who make and distribute

pictures confine their activities solely to
this end of the industry and let the ex-
hibitor operate his theatres and maintain
his individuality without dictation from
the powers that be, who, ensconced in

their mahogany furnished offices, the
floors covered by priceless oriental rugs,
and as they sit in their tufted upholstered
chairs look out upon the busy avenues
of trade in New York and dream of
Alexanders and Napoleons, whose his-

tories they are trying to emulate.”

Chicago
First Runs

CHICAGO: “The Desert Flower,” First Na-
tional.

ROOSEVELT : “Sally of the Sawdust,*’
United Artists (Third week).

ORPHEUM : “Manhattan Madness,”
ated Exhibitors (Second Week).

Associ -

MONROE : “The Lost Battalion,” L
Collum (Third week).

C. Me

McVICKER’S : “Wild. Wild Susan, ” Para-
mount.

ORCHESTRA HALL: “Not So Lon
Paramount .

8 Ago,”

STATE-LAKE: “The Teaser,” Universal.

RANDOLPH: “Justice of the Far
C. fl. C.

North,”
j

Film Industry Brings
Business Morality in

Investigator’s Opinion
( Continued from preceding page )

the uniform contract.

Results of the first year’s application
of the new system are summed up by
Mr. Steele as follows:

Half of the 11,197 cases were settled

between the time of the filing of the com-
plaint and the time set for the case to

come before the board.

When disputants were to face a jury
of their own kind they often were able
to reach an understanding.

The arbitration boards made 4,875

awards involving $1,077,968 and 352 com-
plaints were withdrawn by the com-
plainants.

A total of 293 cases was dismissed as

being outside the board jurisdiction, and
of the 38 protests on awards (21 by dis-

tributors and 17 by exhibitors), Hays
brought about satisfactory adjudication
of all but four, and the latter were found
to require only a time for clearance.

The boards heard evidence that a court
of law would have considered inadmissi-
ble, but through such evidence managed
to reach decisions, and when the ex-
hibitor admitted his guilt and asked help
his house receipts records were examined
confidentially and satisfactory settlement
attained.

Steele summarizes by quoting Hays to
the effect that “large sums of money
have been saved to all parties con-
cerned”; “more valuable than the actual
saving of money was the saving of time”;
more harmonious relations have been
established and “the arbitration provision
is bringing peace, understanding and en-
during good will."

35New Members
on Roster, Says
Frederick Elliott
(Special to Exhibitors Herald)

NEW YORK, Aug. 4.—Frederick H.
Elliott, general manager of the Inde-
pendent Motion Picture Association of
America, last week announced that 35
new members had been taken into the
organization since June 15, and predicted
that within the next 60 days virtually
every reputable independent producer,
distributor and exchange in the industry
will be enrolled under the independent
banner.

Mr. Elliott based his prediction on re-

ports from 17 regional directors who
nave just completed a survey of the
situation.

The organization now has an enroll-
ment which includes 26 producer-dis-
tributor members and 64 exchanges and
gives the association representation in

every key center. The new members
taken in since July 15 are:

First Graphic Exchange, Albany;
Franklin Film Company, Boston; Frank-
lin Film Company, New Haven; Prog-
ress Pictures, Inc., Charlotte, N. C.

;

Progress Pictures, Inc., Indianapolis;
Progress Pictures, Inc., Oklahoma City;
Skirboll Gold Seal Productions, Inc.,

Cincinnati; Renown Pictures, Buffalo;
Independent Films, Inc., New Haven;
American Feature Films, New Haven;
Celebrated Players Film Exchange, In-

dianapolis; Reelcraft Pictures Corpora-
tion, Indianapolis; Pen and Pencil Films,
New York; Imperial Pictures, Philadel-
phia; Astor Productions, Inc., Boston,
and Erwin S. Kleeblatt Press, Inc., New
York, associate member.
Mr. Elliott declares that the product

being offered by the members of his asso-
ciation compares favorably with any
which is being marketed to exhibitors
for the new season.

Hitchum Pictures Forms
( Special to Exhibitors Herald)

NEW YORK, Aug. 4.—Hitchum Pic-
tures, Inc., has just organized with A. C.

Hitchum president, John E. Maher secre-

tary and John Ciofalo treasurer. Mr.
Hitchum will be featured in Hitchum
Comedies. The first picture already has
started, the cast including Sylvia Wynn,
Joseph Di Franz, and the child players

Kathleen Maher, Dorothy Lite and Sonny
Palazzo. Temporary headquarters are at

715 East 181st street.
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U. S. to Appeal Ruling
Against Order to Sell

Eastman Laboratories
(Special to Exhibitors Herald

)

WASHINGTON, D. C., Aug. 4.—Deci-
sion of the circuit court of appeals that

the federal trade commission was without
authority to order Eastman Kodak Com-
pany to dispose of its laboratories will be

appealed by the commission to the United
States supreme court.

The case arose out of the commission’s
recent decision that Eastman Kodak Com-
pany was violating the law in agreeing
with members of the Allied Laboratories
Association not to operate its laboratories

so long as the latter refrained from the

use of imported raw stock and used East-

man film exclusively.

Th Eastman concern carried the case to

court, where the commission was upheld

insofar as its order to discontinue the

agreement was concerned.

Falls Asleep ; Crash ; Car
Wrecked; He’s Uninjured

(Special to Exhibitors Herald)

ALBANY, N. Y., Aug. 4.—Falling asleep

at the wheel on his way from Saratoga
Springs to Albany, Edward Hochstim,
Pathe salesman, had a narrow escape when
his car crashed into a telegraph pole. Mr.
Hochstim escaped with a few scratches.

The car was wrecked.
Uly S. Hill, managing director of the

Strand theatres in Troy and Albany, luck-

ily escaped injuries when his car over-

turned while returning from a fishing trip

in Canada. Mr. Hill was accompanied

by his son, Norman, who was also unin-

jured.

Pennsylvania Censors
Cut Out Horse-Aviator

(Special t• Exhibitors Herald)

PHILADELPHIA, PA., Aug 4.—Penn-
sylvania censors, who barred the Zulu

dances from the International Newsreel,

now have eliminated a picture from Berlin

showing a horse being taken up into the

air in a balloon, considering it offensiye.

It was said there was nothing in the pic-

ture to indicate the horse didn’t even enjoy

the ride. The board also barred from the

state scenes of a parade of bathing girls

at Coney Island.

Judge Upholds Peaceful
Picketing, Hits Boycott

Peaceful picketing is upheld in a deci-

sion by Superior Judge Hugo Pam of Chi-

cago but the jurist declares boycotting is

illegal and that strikers have no right to

attempt to keep the public from patron-

izing employers whose services they have
left.

Colony to Show New
Harold Lloyd Comedy

( Special to Exhibitors Herald)

NEW YORK, Aug. 4.—B. S. Moss has
obtained Harold Lloyd’s latest comedy,
“The Freshman,” for his Colony theatre

following strong competition aroused by a

special showing several weeks ago. View-
ers have called it Lloyd’s best picture.

Vola Vale Asks Divorce
(Special to Exhibitors Herald

)

LOS ANGELES, CAL., Aug. 4.—Vola
Vale has filed suit for divorce from Albert
Russell, brother of William Russell, charg-
ing nonsupport.

Public Wants Clean Pictures

San Francisco Survey Shows
“Sacrifice Some Thrills So We May Take Youngsters,” Most of

1,000 Given Questionnaires Tell Loew’s Warfield

—

Catch Line Publicity Brings Results

(Special to Exhibitors Herald)

SAN FRANCISCO, CAL., Aug. 4.—Clean pictures. That’s what the

public wants and is demanding, according to the results of a complete
survey made by Loew’s Warfield theatre, operated by West Coast
Theatres, Inc.

“Sacrifice, if need be, some of the thrills so that we may take our young-
sters to the theatre,’’ wrote most of the 1,000 persons from all walks of life

to whom questionnaires were sent in the investigation made by Therese
Fitzgerald, newspaper woman, press agent and fiction writer.

Sees Replies as Direct Challenge to Producers
Executives of West Coast Theatres see in the replies a direct challenge

to producers and exhibitors, particularly the latter, as the inquiry was taken
into all neighborhoods, every class of

and financial districts.

Benefits of hammering consistently at one
catch line in publicity and advertising are
seen in the fact that 20 per cent of those
who attend Loew’s Warfield are attracted
to the theatre because “it’s a habit and the
Warfield is the best show in town.” That
reaction in the replies follows adoption
several months ago of the advertising slo-

gan, “San Francisco’s Greatest Entertain-
ment,” and regular use of it in subsequent
publicity.

Here is a list of questions submitted in

the questionnaire

:

Do you attend the Warfield? If not—why?
If so—what attracts you (newspapers, display
ads, publicity, street cars, radio, mouth-to-mouth,
billboards)? What newspapers do you read?
What sort of pictures do you like best (romantic
drama, society drama, sex drama, melodrama.
Western drama, comedies)? Who is your favor-
ite star? Comedies—what star (man, woman)?
Do you understand the picture situation? Do
you like our stage entertainment (have you any
suggestions)? Do you like our music? What
about our service—are you satisfied (have you
any suggestions) ? There were also lines calling
for the name and address of the patron answer-
ing the questions.

Practically an equal division was shown
in response to the questions regarding the

medium of publicity drawing the patrons,

though Loew’s Warfield in its advertising

campaign uses 60 per cent newspaper dis-

play space, 30 per cent billboards and the

remaining 10 per cent for a tieup with
KPO, dashboards of the Market street car-

line and exploitation stunts. Friendly ad-

vice and conversation, which showmen term
“mouth-to-mouth” advertising, also ranked
high.

Romantic Drama Has Edge
To the query “What sort of pictures do

you like best?” the answer in nearly all

cases was “Any kind, just so they are

clean.” Romantic drama had the edge with

the added words but no costumes.
Colleen Moore led the star vote with

Norma Shearer second and Norma Tal-

madge a close third. Tom Mix was given

as the favorite man star though Loew’s
Warfield never plays Mix pictures. Milton
Sills had practically all the rest of the field,

with Harry Langdon leading in comedies.

An indication of the advisability of giv-

ing more informative publicity regarding

the releasing companies and producers was
reflected in the interviewer’s report that

the average person was interested in this

phase but had never read anything about it.

Less than one-half of 1 per cent gave an

intelligent answer to the question, “Do you
understand the picture situation?”

Music and Stage Attract

Music and stage entertainment attracted

a fraction over 8 per cent. Fanchon and

inhabitant, all sections of the business

Marco stage presentations and Lipschultz
and Music Master orchestral offerings fig-

ure in this theatre’s programs.
Less than $60 was spent on the entire

survey, including the time of the investi-

gator and the printing cost. A. M. Bowles,
general manager of West Coast Theatres,
and Frank Whitbeck, in charge of pub-
licity and exploitation, call that a pittance

compared with the information obtained.

Davis Heads Paramount
“Circuit Ticket Plan”
(Special to Exhibitors Herald)

OTTAWA, ONT., Aug. 4.—Walter F.

Davis, former manager of the Metropol-
itan theatre, Winnipeg, has been placed in

charge of Famous’ “scrip book plan” for
57 of Famous’ 100 theatres in Canada.
Each of the 57 theatres will issue the

scrip books and the coupons therein will

be good for an admission to any of the
57 theatres anywhere when presented at the
door. The scrip books will go on sale

August 24. The scrip books will provide
reduced prices.

Arthur W. Kelly Weds
Josephine L. Freygang

(Special to Exhibitors Herald)

NEW YORK, Aug. 4.—Arthur William
Kelly, vice president and treasurer of
United Artists, and his bride, Josephine
Louise Freygang, author, artist and gown
designer, are on a three weeks honeymoon
in Canada after surprising their friends by
walking into the City Hall and taking the

vows. Miss Freygang has designed gowns
for Mrs. Coolidge. Mr. Kelly is a
brother of Edith Kelly Gould.

Chadwick Buys Interest

in Independent Studio
(Special to Exhibitors Herald)

HOLLYWOOD, Aug. 4.—I. E. Chad-
wick, president of Chadwick Pictures Cor-
poration, has purchased a half interest in

the real estate and studio of Independent
Pictures Corporation here. The studio will

be enlarged to increase the stage space

to 17,500 square feet. The front will be

remodeled and $20,000 electrical equipment
added.

Beatrice Burnham Is Inez Rene
NEW YORK.—Beatrice Burnham, Fox

actress, has changed her name to Inez

Rene. She will appear next in “The Silver

Treasure.”
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Bond Houses O. K. $1,500,000

West Coast Theatres Issue
Three Fox Actors Hurt When Harry Woods' Horse Stumbles—Mark

Fenton Dies—Bruce Mitchell Productions Filed

By RAY MURRAY

H OLLYWOOD, CAL., August 4.—At the hearing before the state

corporation department the various bond houses of Los Angeles
said they would approve the issue of $1,500,000 in bonds of West

Coast Theatres, Inc. The bonds already have been printed and part of the
issue has been pledged by subscribers pending the department’s approval.
Earl W. Huntley, of Banks, Huntley & Co., who will underwrite the pro-
posed issue, said that of the $495,000 issue which will be retailed, 37 per
cent has been taken by banks of the city. Will H. Hays, head of the
Motion Picture Producers & Distributors, was an interested spectator at

the hearing.

Paul Bern, directing Pola Negri at
Famous Players-Lasky Studio, will not
go abroad as he contemplated. Mr. Bern
signed a contract with Metro-Goldwyn-
Mayer to direct three pictures, for which
he is said to receive $25,000 a picture.
He will assume his duties at Culver
City in about two weeks.

* * *

Three actors working in a Fox pic-
ture, “A Man Four Square”, being di-

rected by R. William Neill, near Chats-
worth, were severely injured Wednes-
day when a horse ridden by Harry
Woods stumbled and the other horses
fell over Woods’ mount. Those injured
were Emory Boggs and W. T. Sher-
man, the latter having a fractured arm.
All were taken to Dickey & Case Emer-
gency Hospital on Hollywood Boule-
vard.

* * *

Mary Pickford, called as a witness by
the state, testified against C. Z. Stevens,
Adrian Woods and Claud Holcombe
charged with conspiring to kidnap the
actress. Miss Pickford was on the stand
about thirty minutes and testified she
had not seen the defendants previous
to their arrest on May 30, but had been
told by her husband she was being
watched. Stevens, one of the defend-
ants, testified that while confined at the
police station he had been beaten and
kicked by officers and several ribs
broken, in an attempt to force a confes-
sion from him.

* 5i< *

Mark Fenton Dead
Mark Fenton, aged 55, who played

character parts for many years, died
at the Receiving Hospital last Wednes-
day as a result of an automobile acci-
dent.

* * *

Constance Talmadge has applied
through the Federal Naturalization Bu-
reau to have her lost citizenship re-
stored. She was married in 1920 to John
Pialoglou, a wealthy New York tobacco
man and a Greek subject. She divorced
him in 1922.

* * *

Edgar E. Paramore, of Carmel, Cali-
fornia, who claims the distinction of
being the author of a poem, “Yukon
Jake”, is suing Mack Sennett for alleged
infringement of copyright. Paramore
charges he wrote the ballad, which was
the basis of a film produced by the
Sennett company last August, and in
which Ben Turpin was featured as “Yu-
kon Jake.” Paramore is asking for
$25,000 and an injunction.

* * *

Leonard Abrahams, laboratory expert,
has brought suit for $50,000 against the
Consolidated Film Laboratory, Inc.

* * *

Papers of incorporation have been

filed by Bruce Mitchell Productions,
Inc., with a capitalization of $100,000.
Bruce Mitchell, pioneer director, will

head the new company.
* * *

W. L. Marshall, a partner in White-
hurst-Marshall Productions, has sur-

rendered and is being held on a charge
of using the mails to defraud. Dr. L.
M. Connor, of Fairfield, Iowa, made the
complaint.

* * *

Universal's “The Homemaker” Previewed
Universal’s new production, “The

Homemaker”, featuring Billy Kent,
juvenile, was previewed last Thursday
night at The Writers Club, Hollywood.

* * *

William Conselman, former assistant

to Pete Smith, head of the publicity de-
partment at Metro-Goldwyn-Mayer, has
been promoted to title writer. His first

editorial assignment will be Robert Z.

Leonard’s “Time the Comedian”. :

* * *

The American Society of Cinemato-
graphers has passed a resolution con-
gratulating Gaetano Gaudio upon his en-
trance into the field of directors. Gaudio
is now directing Waldorf features.

* * *

Muriel Reynolds, actress, has filed a
complaint against Fred Caldwell Pic-
tures, Inc., asking $300 due her for work
done in May.

* * *

Norman Kerry, Universal star, was in-

jured when his horse threw him while

on location about 30 miles from Pendle-
ton, Ore. Director Edward Sedgwick
was slightly injured.

* * *

Arthur Hopkins, producer of the stage
success, “What Price Glory,” denies he
has threatened to sue for an injunction
to prevent Mrs. Rudolph Valentino
using the title “What Price Beauty” for

her first production.
* * *

Wanda Hawley and J. Stuart Wilkin-
son were married at Hollywood Con-
gregational Church last Monday by the
Rev. W. P. Johnstone.

* * *

“The Skyrocket”, Marshell Neilan’s in-

dependent production, starring Peggy
Joyce, will not go through Producers
Distributing Corporation. Mr. Neilan
returned to the Metro-Goldwyn-Mayer
Studio last week, where he will make one
more picture, then return to his own
studio and make four productions for P.

D. C.
* * *

The Metro-Goldwyn-Mayer Studio lot

at Culver City is a maze of trenches, due
to installation of a private fire protec-
tion system. Two huge reservoirs are

being erected on the lot, and an elabo-

Is Douglas MacLean a maker of stars

?

Following “Introduce Me," Associ-
ated Exhibitors release now getting a
pre-showing in 1,000 theatres, Anne
Cornwall has been engaged by three
other producers. MacLean believes
in giving them all a chance. Now be
is seeking a leading woman for
“Seven Keys to Baldpate.”

rate sprinkling system installed. The
fire department is being organized among
the studio employes. The new system
will cost approximately $200,000.

Arthur MacArthur to

Make Comedy Dramas
(.Special to Exhibitors Herald)

NEW YORK, Aug. 4.—Arthur Mc-
Arthur, who with J. P. Chalmers founded
the Motion Picture World in 1907, has
dropped his pub-
licity bureau in

Hollywood and is

now here to com-
plete details of a
long term contract

to make a series

of feature comedy
dramas. Malcolm
MacGregor and
Olive Borden will

have the leading
roles. MacGregor
is now playing in

“The Vanishing
American” and
Miss Borden is in

the current Tom
Mix production for Fox. It is reported

the McArthur pictures will be released

through Pathe.

Canadian Educational
and F. B. O. Renew Plan

( Special to Exhibitors Herald )

OTTAWA, ONT., Aug. 4.—The co-op-
erative arrangement between First National
and F. B. O. in Canada whereby the two
operated jointly in the same offices in vari-

ous exchange cities of the Dominion has
ceased to exist and the F. B. O. organiza-
tion in Canada is once more identified with

Canadian Educational Films, Limited, in

jointly occupied exchange offices for co-

operative releasing.

P. C. Taylor continues as general man-
ager of F. B. O. in Canada while O. R.

Hanson is general manager of Canadian
Educational as before.

Hope Hampton on Stage
( Special to Exhibitors Herald)

NEW YORK, Aug. 4.—Hope Hampton
has gone to Europe to look over plays pre-

liminary to appearing on the New York
stage in the fall under the Shubert man-
agement. She has just finished “The Un-
fair Sex” for Associated Exhibitors.
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It’s a hustling European force that Edgar B. Hatrick, Inter-

national Newsreel general manager, boasts for the Universal
reel. Top (1 to r) : Umberto Romagnoli, manager, Rome;
Ariel Varges, E. Salle, Paris. Bottom: G. W. Allison, mana-
ger, London; Hatrick; E. Getlin, manager, Paris; M. Conquet.

It’s too hot in Alaska so John T. Spickett, Northland’s
leading exhibitor, visited Lincoln Plumer, whom Spickett
employed years ago. At the Christie Comedy studio he
met Julian Eltinge, in “Madame Lucy,” Pro-Dis-Co.
release.

Allene Ray and John J. McGraw, manager of New York
Giants, say goodby when Allene completes her work in “Play
Ball,” written by the diamond expert and the sixth Pathe
chapterplay in which she has appeared. She is now vacation-
ing at home in Texas.

These three youngsters were among the lucky ones of

the 1,200 who applied to enter the Paramount Pictures
School, Long Island. Left to right: Wilbur Dillon, Irvin

Hartley, Lorraine Eason and Tom White, casting director.

Physical training will be part of the curriculum.
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Patsy Ruth Miller is under a long term contract with Warner
Brothers so she won’t take the offer to star in a New York stage
production that opens in September. Pat and Monte Blue had
a good laugh when they locked up their director, Erie Kenton.
Kenton is director of “Red Hot Tires.”

When John E. McCormick, West Coast representa-
tive of First National, got back from Europe he
found he’d been made general manager of West
Coast productions. This is the first picture of him
at his new desk.

Here’s the costume of
riches, designed for

Metro-Goldwyn-Mayer by
Erte. Vivianne Wilch is

wearing it.

Educational’s new studio at Los Angeles is fast reaching completion. Here is shown the

building housing the cutting room ana projection room. Lige Conley, Cliff Bowes, Eddie
Moran and Virginia Vance are staging their own little impromptu comedy. Ground has
been broken also for a large furniture storage and property building adjoining the new
stage. The plant generates enough electricity to light a city of 15,000.

Here are the principals in the transaction which sends Samuel Goldwyn productions through United Artists. Left to right
are Hiram Abrams, president of United Artists; George Fitmaurice, producer; Ronald Colman, actor; Vilma Banky, Gold-
wyn’s discovery; Henry King, director; Goldwyn, and Joseph M. Schenck, chairman of the board of directors of United
Artists. “Stella Dallas” will be the first picture to go through the new channels. Ronald Colman and Vilma Banky will

play the leading roles in “The Garden of Allah,” which will follow “Stella Dallas,” now in the midst of production.
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Rudolph Schildkraut, father of Joseph Schildkraut, is now
at Universal City starring in “His People.” He seems
quite tickled with his role in the feature. Edward Sloman,
director, is giving him the script. Production is just get-

ting under way.

Mary Brian, who plays opposite Raymond Griffith in “On
Dress Parade” for Paramount, took time off between scenes
to help “Greater Movie Season,” now in full swing through-
out the key cities. Miss Brian is now under a long term
contract with Famous.

And how’d you enjoy meeting these “meathook jugglers on a dark night if you had double-
crossed them? Ben Lyon (fourth from the left) appeared with this galaxy of prizefighters

in “The Pace that Thrills.” At Ben’s left is “Gunboat” Smith; at his right, Ivan Inow. The
story was written for the First National star by Byron Morgan. He has been cast next in

“Invisible Wounds,” just starting.

“The Teaser” is the

latest of Laura La-
Plante, U n i v e r s a 1

star. It showed re-

cently at the Strand.

Midshipmen from the Naval Academy at Annapolis had the time of their young lives when they visited Metro-Goldwyn-
Mayer’s studio at Culver City and were photographed with the stars. They were guests of Christy Cabanne, who is direct-

ing Ramon Novarro in the picture which has been titled “The Midshipman.” Officials of the academy and at Washing':on

cooperated in the taking of the photoplay, which also is to be used for navy publicity. Cabanne directed Douglas Fair-

banks in his first picture, “The Lamb.” “The Midshipman” is the first starring vehicle for Novarro.
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New leading women appear in Christie comedies
for Educational. Top left: Jimmie Adams, Molly
Malone; bottom left, Walter Hiers, Duane Thomp-
son; top right, Bobby Vernon, Frances Lee; bot-
tom right, Bill Dooley, Yola D’Avril.

Virginia Brown Faire, who
won a beauty prize in 1921
and joined Universal, is back
appearing in two Hoot Gibson
features.

Alice Day (right), whose first two-reel starring

comedy, “Tee for Two,” was released by Pathe
August 2, is a great friend of Mabel Normand, who
gave a cup to the tug-o’-war winners at Sennett’s

barbecue.

Alice Ardell, French girl, dis

covered by Joe Rock, makes
her first soon as the initial

Blue Ribbon comedy for

F. B. O.
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Twenty years of Warner Brothers progress is

represented here. Top left: The Cascade the-

atre, Newcastle, Pa., in 1905, first Warner
playhouse. Top right: Architects’ drawing of

the new theatre at Hollywood.

u gv

A 1ml 11 a

Here are five excellent reasons why business is on the right track in

New Orleans. Left to right: Dominick Olister, manager, the Globe;
Marion Ferrera, manager of the Trianon and Alamo theatres; A. P.
Granger, Saenger publicity; Elmore M. Ryan, manager, the Liberty,
and A. E. Chadwick, manager, the Strand. (Photo by H. E. N.)

Rapid headway is being made in the filming of
“The Coming of Amos,” Cecil B. DeMille’s
vehicle for LaRocque. Noah Beery has fun
with the carnival “masks.” It’s a Pro-Dis-Co
release.

George A. Nardelli, Italian of French birth, has just joined the Metro-
Goldwyn-Mayer stock company. His father was a European opera
singer. Nardelli played in “The Lone Wolf,” “The Bandolero,” “The
White Monkey,” “Soul Fire” and “Shore Leave.” Two Hawaiian visitors

to the studio are bidding him welcome to Culver City.
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Reichenbach Tries to Refuse
A. M. P.A. Nomination; Fails

Josiah Ziiro Quits Paramount Theatres to Stage Independent Produc-

tions—Colony Gets Harold Lloyd’s “The Freshman”

By JOHN S. SPARGO

N EW YORK, August 4.—Harry Reichenbach tried to decline the hon-
or of being the next president of the Associated Motion Picture

Advertisers, but the members wouldn’t have it that way, and so the

silver topped young exploiter was forced to allow his name to stand as the

regular candidate, and as the result of last week’s session this is tantamount
to election.

There had been some talk on the part of a few insurgents of putting an
opposition ticket in the field, but after what happened last Thursday, it is

likely this movement will find itself squashed to about the thickness of a
piece of tin foil.

THE nomination of Reichenbach by
the nominating committee was made

before his return from Europe. Thurs-
day’s session was the first following his

return. When the business of the meet-
ing opened—after an unusually large at-

tendance had regaled itself with excel-

lent food at the new meeting place at

Hoffbrau Haus—Reichenbach arose and
asked his name be withdrawn giving as

his reason that he was very busy, he
desired no office and felt he was too
prone to speak out in open meeting and
call a spade a spade when he saw rea-

son for speaking of implements of that
nature. He announced he had the wel-
fare of the organization at heart and
would work hard as a private in the
ranks on any assignment given him, but
that he insisted his name be with-
drawn.
A member proposed a motion that

the organization pay no attention to

Reichenbach’s withdrawal. This was
carried unanimously, every member and
several guests who were not members
voting.

Outing at Freeport Discussed
The matter of the presidency being

settled to the satisfaction of everyone
present except Reichenbach, President Bots-
ford took up the proposed outing at the

famous Lights Club, at Freeport. The chief

points at issue appeared to be whether
the expense should be paid out of some
idle money now reposing in the treasury;
whether the trip should be made in

busses or as you please; whether
women should be taken along and more
as—you—please stuff.

“There seems to be a great diver-
gence of opinion on these important
matters”, said Mr. Botsford. “The re-
sult of a questionnaire shows that 90 per
cent want one thing and the other 25
per cent want something else.”

Glen Allvine suggested the remain-
ing percentage probably was nocom-
mittal, with which Botsford agreed.
The only one of the three questions

settled was that each member should
dig down for his own. The matter of
the women and the busses was referred
to a committee headed by Tom Wylie
as an expert with power to decide.

* * *

At the invitation of First National
Pictures and Joseph M. Schenck a
number of motion picture people
journeyed to Rye, N. Y., for a special
exhibition of Constance Talmadge’s
newest picture' “My Sister From Paris”,
at the Rye Playhouse, the biggest (and
only) theatre in Richard A. Rowland’s
home town.
The picked audience called the picture

her best of recent date. The produc-
tion was adroitly directed by Sidney
Franklin.

Representatives of the press were
tendered a pre-theatre dinner at the
Lawrence Inn in Rye.

* * *

Josiah Zuro announces he has severed
his connections with the Rivoli, Rialto
and Criterion theatres, where for the
past six years he has served as director
of presentation, and will devote his
efforts to creating and staging inde-
pendent productions. Shortly after
August 15, Mr. Zuro’s office will be in
Steinway hall, 109 West 57th Street.

In addition to his work in the Para-
mount theatres, Mr. Auro conducts and
manages the Sunday Society, an orches-
tra of 85 musicians. The free opera se-
ries, which opens with “Aida”, will mark
his first venture as an independent pro-
ducer, and he will combine both his

motion picture and symphonic training
in his next presentation, the film version
of “Siegfried” with a score compiled by
Dr. Hugo Riesenfeld.

* * *

The general arrangements committee
on the testimonial dinner to Sydney S.

Cohen will meet this week to perfect
plans for the tribute by the independent
rank and file.

Mr. Cohen said the dinner should be
given to independence rather than to

himself. The arrangements committee,
however, believes that in singling out
Mr. Cohen as the sole honor guest they
are honoring independence.

* * *

Headquarters of the Motion Picture
Theatre Owners of New Jersey have
been moved from 727 Seventh avenue,
New York, to the sixth floor of 745
Sevenuth avenue, corner of 49th street.

The new telephone numbers are Circle
6625-6.

* * *

Harold Lloyd’s new picture, “The
Freshman”, will get its first showing at

the Colony Theatre. While there has
been active bidding, it is understood Mr.
Lloyd himself settled the question. The
exploiters give a special screening three
weeks ago to representatives of all lead-

ing exhibitors of this territory.
* * *

F. B. O. executives decided to take a

holiday! And they all went at once,
and to the same place!
Major H. C. S. Thomson, vice presi-

dent; J. I. Schnitzer, vice president;

Nat G. Rothstein, advertising director;

Lee Marcus, sales manager; Charles
Rosenzweig, manager of the New York
Exchange; Sidney Katz of the New
York Exchange and A1 Boasberg, sales

promotion director, left New York last

Friday to spend Saturday and Sunday at

Nathan Gordon’s Camp at Cape Cod.

They were guided by Bill Shapiro of the

Franklin Film Company, Boston, and

Re-Takes

W ELL, well, here we are again right in

the midst of another “Greater Movie

The Big Parade (not Metro-Goldwyn’s
picture) was a huge success. It even at-

tracted more people than the Mary Pick-
ford kidnaping case. Which is going
some

!

* * *

Doug Fairbanks had to pinch-hit for Joe
Schenck, as grand marshal, but that was
easy pickin’ for Doug, who is in training

to become a pirate in his next picture.

* * *

Gullible

You’d think these movie stars would
become wise in time, they’re always work-
ing on crook pictures, but a city slicker

fleeced a lot of them last week with a “sure
thing” race tip and all of ’em fell for it.

* * *

Let ’Em Strike

I can’t get excited over a contemplated
anthracite coal strike—-not in this weather.

* * *

Come on In

Agnes O’Malley, who writes interesting

stuff about Mack Sennett’s beauty chorus,

is offering a prize to the bright person who
suggests a fit punishment for the simp who
springs “is it hot enough f’r yuh” between
May and September. There ought to be

some exhibitor who has heard this expres-

sion who can suggest a just punishment.
* * *

Get Ready for Walter

Eastern hotels are warned to brace their

beds well. Walter Hiers leaves soon for a

personal appearance tour.

* * *

What Do You Make of It, Watson?
August 1

—
“Greater Movie Season”

starts. Crime prevention Week in Los An-
geles, August 1.

* * *

Why Movie Editors Go Mad
“Pat O’Malley is learning the Russian

language to enable him to enact his role of

a Russian grand duke with fidelity in his

next Llniversal picture.”

* * *

That Settles It

Charlie Chaplin has been declared “legal-

ly unique.” Now you know why you laugh

at him.
* * *

Oh, Boy!
It was a lucky thing it didn’t rain the

day of the “Greater Movie Season” parade

with all them bathing girls dolled up in

their niftiest Sennett costumes.
* * *

Powerful

I see they have a new brand of stuff out

here. It’s aviation whiskey. One drink and
you do a nose dive.

* * *

It isn’t the same stuff those aviators

brought over from Canada. That was just

plane whiskey.
5}C ifC

Fade Out.
R. M.

Firemen Forget Picture
LOS ANGELES.—Firemen playing in “The

Still Alarm” for Universal got an unexpected
workout when flames broke out in New York
street, Universal City.
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O’Reilly Acts to Reunite All
Zones ofNewYorkM. P.T.O.

President of T. 0. C. C. Proposes Conference to Bring Together

Three Factions—Action Surprises Albany Officers—Move
to Untie Daylight Saving Knot Begins

(Special to Exhibitors Herald)

ALBANY, N. Y., Aug. 4.—The first move has been made toward re-

uniting the three zones of the New York State M. P. T. O., split for the
past few months, with the Albany and Bufifalo zones really becoming the
state organization while the metropolitan zone, remaining silent and aloof,

continued on its way alone

O’Reilly Starts Peace Move
The move has been made by Charles L. O’Reilly, president of Theatre

Owners Chamber of Commerce of New York City and a former head of

the state organization.

In a letter to William A. Dillon of Ithaca, who was elected president
of the New York State M. P. T. O. at a meeting of the Albany and Bufifalo

zones in Syracuse several weeks ago, Mr. O'Reilly suggests a conference
which would bring together Mr. Dillon; Jules Michael, who would repre-

sent the Bufifalo territory
;
Louis Buettner, chairman of the Albany zone

;

Mr. O’Reilly, who would represent the New York City group, and Charles
Hayman of Niagara Falls.

B. & K.-L. & T. to

Erect $4,000,000
Chicago Playhouse
The first house to be erected by the

Balaban & Katz-Lubliner & Trinz com-
bination will be a $4,000,000 structure at

Washington boulevard, Crawford and
West End avenues, Chicago, according
to an announcement just made.
A feature of the house will be a small

theatre, presenting juvenile attractions,

where mothers may leave their children

while viewing the. main bill.

The architecture will be of the Spanish
Renaissance type. Rapp & Rapp are the

architects.

Rubens Acquires
Thielen Houses

J. J. Rubens has taken over the theatre

holdings of Frank Thielen. The houses,

15 in number, will be booked by Balaban
& Katz Midwest Theatres, Inc. of Chi-

cago.

Paramount Gets
Russell, Ottawa

( Special to Exhibitors Herald)

TORONTO, Ont., Aug. 4.—Famous
Players Canadian Corporation has se-

cured the Russell theatre at Ottawa,
under a special arrangement, whereby
the company will book certain attrac-

tions into the Ottawa house regularly

throughout the season. Little has been
done with the Russell for several years

but Famous Players will now un-
doubtedly give the house a new lease of

life. The Russell was formerly con-

trolled by Ambrose Small.

Blank Planning
Paris Theatre

( Special to Exhibitors Herald )

OMAHA, Neb., Aug. 4.—A, H. Blank,

who owns a string of theatres in Ne-
braska and Iowa, has announced that

he plans soon to begin building a new
motion picture theatre in Paris, France.
This will be his first foreign venture.

Will Change Albany
and Buffalo Bylaws

as Members Suggest
(Special to Exhibitors Herald)

ALBANY, N. Y., Aug. 4.—The by-
laws which will govern the Albany and
Buffalo zones of the New York State
M. P. T. O. will be considerably amended
as the result of some excellent sugges-
tions just received from several ex-

hibitors making up the officers and board
of directors of the Albany zone, to which
a draft of by-laws drawn up by the Buf-
falo zone was submitted.
As soon as the draft had been received

from Buffalo, copies were sent to Louis
Buettner, Cohoes; Uly S. Hill, Troy;
George Dwore, Schenectady; Rae Can-
dee, Utica; W. W. Farley, Albany; Rob-
ert Wagner, Little Falls; L. L. Connors,
Cambridge; Lew Fischer, Fort Edward,
and Meyer Schine, Gloversville, asking
them to pass upon them. A meeting
will be held soon to act on the proposed
by-laws.

What Publicity Can Do
EVANSVILLE, IND.—A public wedding was

arranged by a newspaper here when Warner
Brothers’ “The Marriage Circle” played at the
Victory theatre a year ago. Mr. and Mrs. David
Leroy Hart, the principals, now announce the
birth of a son, named Victor Holland Hart in
honor of Managing Director Frank Holland of
the Victory.

The letter, on being received by Mr.
Dillon, was sent on to Mr. Michael and
Mr. Buettner, as presidents of their re-

spective zones, and their reply has voiced
sentiment favorable to such a conference.
It will be held in either Albany or New
York City the last of August or the fore

part of September.

Move Surprises Albany Officers

The move on the part of Mr. O’Reilly
came as a distinct surprise to the officers

of the Albany zone. While words of

regret were uttered at the Syracuse meet-
ing that New York City had seen fit to

ignore the state association, following
the removal of state headquarters from
New York City to Albany, and to make
no move toward payment of their part in

meeting state expenses, the feeling was
manifest at Syracuse that if New York
City wanted to adopt such tactics the
other two zones would go ahead and
elect a president of the state association
and keep on functioning. 'Mr. Dillon ac-

cordingly was elected, and judging from
Mr. O’Reilly’s letter, now stands fully

recognized throughout the state as the
head of the M. P. T. O.
There is a strong possibility, as mat-

ters now exist in New York state, that

a movement will be inaugurated in both
the Albany and Buffalo zones to have
one or more delegates from each zone
confer on matters of state-wide im-
portance, with delegates from the The-

When Educational

Figured in Film
( Special to Exhibitors Herald)

NEW YORK, Aug. 4.—Figures
tilled the air at the editorial rooms
of the news reel, Kinograms, last

week, which is released by Educa-
tional. It was found that
Allyn Butterfield, film editor,

handled 4,680,000 feet of negative
during the past five years; 421,200
feet went into Kinograms.

This represented 62,400 differ-

ent news scenes in 520 issues.

On Coolidge’s inaugural day six

cameramen turned in 7,800 feet of
negative.

This was developed, screened
and cut in an hour and 45 minutes.

atre Owners’ Chamber of Commerce. If

this is done, it would do away with the
present necessity of motion picture the-
atre owners paying dues to two separate
and distinct organization in New York
state.

Functioning Under Dillon
At the present time the New York

State M. P. T. O., with headquarters in

Albany, is functioning in a successful
way under the leadership of Mr. Dillon.

Plans are already being quietly laid

toward supporting certain legislation that
will be introduced next winter in the
New York state legislature, and which
may result in the present Daylight Sav-
ing law becoming either a state-wide
measure, running at uniform dates, or
possibly being wiped out altogether. At
the present time each locality can have
its own say on the question.
There will be much that can be accom-

plished in New York state next year by
the exhibitors working as a unit rather
than as separate organizations.

Kinograms Sets Mark
At Diversey Opening

Kinograms, Educational news reel,

gave a concrete evidence of speed in

pictorial news service at the opening of
the Diversey theatre, an Orpheum circuit

house in Chicago. Kinograms camera-
men shot motion pictures of the crowd
and of the purchaser of the first ticket,

rushed the films to the Rothacker Lab-
oratories, and patrons at the first show
saw themselves on the screen one hour
and five minutes after the pictures were
taken.

Commission Refuses to

Drop West Coast Case
( Special to Exhibitors Herald )

WASHINGTON, Aug. 4.—The federal
trade commission has refused to quash
proceedings against West Coast The-
atres, Inc., in which it is charged the
organization has violated the Clayton
and Federal Reserve acts. Attorneys for

the respondent asked the case be dropped
on the ground the commission lacked
jurisdiction. West Coast Theatres has
been given until September 15 to file an
answer to the complaint and testimony
probably will be taken in October.
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Cohen Still in Control
of Association After
Stormy Detroit Meet

( Continued from page 23 )

Seider had been suggested for this
position. The New Jersey presi-
dent refused the offer, however,
and in explaining his position said
that even though he had accepted
he would not have accepted re-
muneration for the work.

In this connection, Brylawski pointed out
that the new law would impose an increase
of only 2 cents on a parcel of film.

Caucuses Precede Meeting
Thursday’s hectic session was preceded

by preliminary skirmishes, the Allied group
caucusing at the Wolverine and the Cohen
group at the Book-Cadillac.

Emissaries from the Allied group then
proceeded to the Book-Cadillac with the
request that Cohen resign as chairman of
the board.
This was met with the rejoinder that

if Cohen quit so would the 14 men who
were there supporting him.
At the Allied caucus the question of

drafting legal charges against Cohen was
discussed. This did not materialize, how-
ever, and the charges were made extem-
poraneously by Steffes, as well as others
of the Allied group.

Shortly after convening of the members
at the Wolverine on Thursday afternoon,
test votes were taken and each revealed
that the Cohen forces held the balance of
power by a majority of one. The fact that
Sydney Cohen in each instance cast two
votes, one as a member of the board and
one as chairman, brought opposition from
the Allied faction. Their objection, how-
ever, was not sustained, and Steffes left
the room to consult with the Michigan at-
torney. Apparently the attorney decided
in favor of Cohen, for Steffes returned to
the room but offered no further objection.
When the meeting convened the trade

paper representatives entered the hall. The
meeting was called to order by the chair-
man who asked that those in the room
who are not members of the board to
please leave.

Miller Wants Trade Press
Miller jumped to his feet and offered

a motion that the trade press be admitted,
stating that if it were, there would be no
one man’s opinion published.

President Woodhull seconded the motion
and it was adopted with Cohen voting for
it.

The first fight developed over the finance
committee, with the Allied group objecting
to Woodhull and Sagal as members of that
body, Allied contending that their mem-
bership on the committee was illegal and
that the committee had been appointed
“without our knowing it.”

Next came a heated argument over the
fact that the M. P. T. O. A. seal was
being used on play date bureau literature
contrary to the decision of the New York
meeting.

Then followed the discussion over the
seating of Harry Thornton as representa-
tive for W. W. Watts of Springfield. It

was on this test vote that the first split in
Allied came, Jack Miller voting to seat
Thornton.
The time had arrived for the real fire-

works. Cohen, Steffes, Miller and Cross
were in fine fettle for the combat.

Steffes spoke. His attack was directed
toward Cohen. In his voice was sarcasm.

Through With Procrastination

“We will not stand for procrastination
any longer,” he shouted. “Sydney has been
the dominating head of this organization

WE’LL PLAY ALONG. That’s what
Jack Miller of Illinois (foreground)
told Sydney. In background, L. B.
Wilson, Kentucky.

since the Cleveland convention. The pro-
ducers have been getting by with murder
under his leadership. As a leader Sydney
is ‘the berries’.”

The meeting of the finance committee
in New York was a joke, he said, adding
that “Sydney makes a joke of us.” He
charged that nothing had been accomplished
since the Milwaukee convention, stating
that “we should start with a clean slate and
build on a solid foundation.”
He said that he voiced the sentiment of

Allied, which was tired of one man rule.

Cohen, he said, should resign for he had
violated his office in permitting Sagal to
sit on the finance committee. The time
had arrived, he said, when he couldn’t fol-

low Cohen any longer.

Chairman Cohen then arose and in a
quiet manner opened his counter-attack
with the statement that the Steffes attack
had been prearranged for the destruction
of himself and of the organization.

Asks Them to Unmask
“There are men here today,” he said,

“who must unmask, who must take off
their false whiskers. The organization was
never in better shape. We wouldn’t have
Hays representatives here in this room if

the organization were not functioning.”

He then told how he had spent $60,000 of
his own money in aiding the organization
and how time and again the producers had
tried to buy him.

He said that Comerford, who had been
his good friend until the last few months,
had asked him to go to Astoria to meet
Schwalbe. At that time, he said, he told
Comerford he was framing him.

“I told you then, Mike, to take off the
false whiskers and not destroy the organi-
zation. I had nothing but love in my heart
for you. I’ve talked to you as brother to
brother. Don’t permit these malicious
charges against me to stand.”

He charged that Comerford has been in

communication with Hays during the Chi-
cago convention, he told how he had found
papers on which O’Toole had scribbled
notes, among these being:
“ ‘Hays is in a position to do some work
in Pennsylvania’.”

“ ‘We want a workable
plan'.”

“
‘A booking organization with

buying power’.”
Further, he charged that O'Toole, while

president, would get Comerford’s okay be-

fore acting on any matter.

“Why should these men try to blast my
character?” he asked.

O’Toole Asks to Respond

Referring then to E. M. Fay of Rhode
Island, he stated that he had lost money
while a partner of Fay’s.
“You never did,” was Fay’s rejoinder.
When Cohen concluded, O’Toole, though

not a member of the board, asked for the
floor to answer the charges. Permission
was granted.

“I’m surprised at Cohen’s state of mind,”
he said. “What good are his accusations
against me? There must be other causes.
What good can be accomplished.
“Sydney tells me that he has $1,000,000.

I haven’t near that much. In fact I left

the presidency with a personal deficit.

“I don’t doubt that those notes Sydney
reads were mine. I was a newspaper ed-
itor for many years and was accustomed
to making notes. I’ve probably made
enough to cover this building. But what if

they were my notes? They were written for

the good of exhibitor organization.

“I’ve gone to Hays when I thought he
could cooperate with us. Hays is a perfect

gentleman. I haven’t had to sneak around
to see Hays, and I have never been in his

employ.
“I think Sydney’s talk today is very fool-

ish. I have always been a friend of Syd-
ney’s and perhaps when he is thinking sane-

ly again we will again be friends.”

Comerford Answers Charges

In answering Cohen’s charges, Corner^
ford opened with the statement that “I

don’t think Hays has much respect for
me.”

“I’m not a producer,” he continued, “just

an exhibitor. I have had no association
with O’Toole only to do good. I defy any-
one to say that I have done wrong with
this organization.

“Nor will I assassinate anybody’s char-

acter. Sydney will see his error.

“I never did wrong to anybody, nor did

I ever try to destroy anybody. I may have
played politics but it was necessary.”

Steffes answered by saying that he would
deny Cohen’s statement.

Early in the session when it appeared
that a heated session was certain, President
Woodhull, in telling of Steffes’ letter de-

manding a meeting of the board, said

:

“The greatest detriment to our organ-
ization is to give out statements to the press

telling Hays we are having trouble in our
ranks. I have had to beg to keep stories

out of the national press, stories that never
should have gone in. I don’t believe in

washing our dirty linen in the public eye.”

During the argument on the finance com-
mittee Cross had moved that all pledges

made at the New York meeting be can-

celled and that the checks be returned. This
was carried, Treasurer Sagal then reporting

that with the return of these checks the

organization had but slightly more than

$400 in the treasury. Later in the session,

however, when matters were smoothed over
somewhat, many of these pledges were re-

newed.
Throughout the session there were

charges of “double crossing,”’ “you’re trait

tors,” and the like.

In discussing Seider’s new Film Board of

Trade on Friday, Eli Whitney Collins of

Arkansas suggested that a national appeal

board be created as a phase of arbitration.

Cohen remarked then that he had made
such a suggestion in his articles which were
published in the Exhibitors Herald. This
suggestion, said the chairman, brought more
response than anything he had ever written.

He asked Seider to see that Collins’ sug-

gestion was incorporated in the new plan.

It was brought out at Friday’s session

that the independents were unable at this

time to tell definitely what the results of

the play date bureau would be.
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Paramount Pep
Nine Trounces

Metro 7 to 2
(Special to Exhibitors Herald

)

NEW YORK, Aug. 4.-—Paramount Pep
Club’s balltossers are strutting like pouter
pigeons after vanquishing the Metro-Gold-
wyn-Mayer nine, 7 to 2, for the first de-

feat of the Marcus Loew proteges in four

starts and the second straight victory of

the Paramounters, who earlier in the sea-

son sent Fox back into its den by a score

of 10 to 4. Sweeney for Paramount was
a Gibraltar in the pinches, though Borack
for Metro allowed only six hits.

The score:

METRO
r h po a e

Gottlieb, SS....0 112 1

Vette, lb 0 0 9 1 1

Cohen, 3b 1 13 2 0

Low’t’al, 2b... 0 12 12
Pat’son, If 0 1 10 0
Kusel, rf 0 2 0 0 0

Ros’g’t’n, c....0 0 10 2 0

Borack, p 1 1 0 2 0

Dorman, cf....O 1 10 0

PARAMOUNT
r h po a e

Powers, 3b 0 0 12 0

McGuire, 2b....l 0 3 11
Keator, cf 3 3 10 0

McVeigh, ss....l 115 0

Singer, lb 0 1 10 0 1

Cassidy, c 0 011 2 0

Sweeney, p 1 0 0 3 0
Davis, If 1 10 0 1

Rose’w’g, rf....O 0 0 0 0

Totals .2 8 27 10 4 Totals 7 6 27 13 3

Three-base hit—Keator. Bases on balls—Off
Borack, 8; off Sweeney, 2. Hit by pitcher—By
Borack (Cassidy). Struck out—By Sweeney, 11;

by Borack, 10. Umpire—Mcllvaine.

Danish Firm Offered
Big Studio in Vienna

( Special from Department of Commerce)
WASHINGTON, Aug. 4.—Hugo En-

gel’s Vienna concern has offered to move
the entire plant of Palladium, Danish pro-

ducing company, to the Austrian city, A. E.

Fenselau writes from the office of the com-
mercial attache in Copenhagen. A studio

10 times the size of the one used in

Copenhagen will be at thl company’s dis-

posal. It is said that pictures can be pro-

duced in Vienna for one-fourth of the cost

in Copenhagen. Palladium makes long
comedies, with leading roles taken by Mad-
sen and Schenstrom, known as Bivogn and
Fyrtarrnet.

Sanford to Make Four
(Special to Exhibitors Herald)

HOLLYWOOD, Aug. 4.—F. M. San-
ford Productions will make and distrib-

ute four features the coming season. Pro-
duction is starting on the picturization of

“El Pasado” (“The Past”), Spanish play

by Manuel Acuna. Edward Sullivan did

the translating and adapting. Wilfred
Lucas will direct. Harry Vallejo will be

technical director and cameraman.

Goosman Joins Davis
(Special to Exhibitors Herald)

NEW YORK, Aug. 4.—Max F. C. Goos-
man has joined Davis Distributing Divi-

sion as special representative and is visit-

ing independent exchanges in Pittsburgh,
Cleveland and St. Louis.

Kinograms Staff Grows
(Special to Exhibitors Herald)

NEW YORK, Aug. 4.—David Oliver
has been added to the camera staff of
Kinograms, newsreel released through
Educational.

Priscilla Bonner Sues
HOLLYWOOD, Aug. 4.—Priscilla Bonner has

filed suit against Warner Brothers for $48,000 for
alleged breach of contract.

Barthelmess Story Bought
NEW YORK.—“Just Suppose,” A. E. Thomas’

stage play, has been purchased for Richard
Barthelmess.

Southern Enterprise Books
Entire Century Comedy List

*F. B. Rogers Picture to Show in All Fox New York Houses

—

Granada to Play Buster Browns—Fox Dates Releases

for 22 Short Features
(Special to Exhibitors Herald)

NEW YORK, Aug. 4.-—Outstanding bookings of the last week range
all the way from arrangements to show F. B. Rogers Motion Picture Cor-
poration’s feature, “The Peak of Fate,” in all Fox houses of Greater New
York to the closing of a contract for Universal under which the entire

output of Century Comedies for next season will be screened in all South-
ern Enterprise theatres.

F. B. O. Productions Booked Solid

All of Film Booking Offices product has been sold to Meyer &
Schneider circuit, New York City, including the 12 Gold Bond productions,

44 star productions and six series of comedies.
A solid Warner Brothers week will be put on November 22 to 28 by

J. E. Courter, owner and managing director of the Courter theatre, Galla-

tin, Mo. He will also run one Warner picture each week starting in

September.
Rogers Feature Plays
Terminal, Newark, Aug. 15

Fox’s contract for the F. B. Rogers
feature starts with the pictures appear-
ance August 15 at the Terminal theatre,

Newark, N. J. It is being booked direct

from the New York office.

Buster Brown Series
Going Into Granada

With 12 Buster Brown-Century com-
edies to be made, Universal has effected

arrangements for the entire series to go
into the Granada theatre in San Fran-
cisco.

“Goose Woman” at

B. S. Moss’ Colony

“The Goose Woman,” Universal, was
booked at B. S. Moss’ Colony and a spe-

cial musical program was arranged.

“Manhattan Madness”
In Orpheum, Chicago

The new Encore picture, “Manhattan
Madness,” starring Jack Dempsey and
Estelle Taylor, went into Jones, Linick
& Schaefer’s Orpheum Theatre in Chi-
cago for the first appearance in the city.

Loew Circuit Books
“Evolution” 115 Days
The Loew circuit in New York booked

Red Seal Picture Corporation’s “Evolu-
tion” for 115 days solid after its showing
at the Rivoli, Rialto and Loew’s State.

The contract closed for Century with
Southern Enterprises calls for 52 two-
reel pictures, including 12 with Wanda
Wiley, 12 featuring Edna Marian, 12

Buster Browns, six comedies starring A1
Alt, six with Eddie Gordon and four with
Charles King. This is called the biggest

Riesenfeld to Introduce

Double Film to Broadway
(Special to Exhibitors Herald)

NEW YORK, Aug. 4.—The double
film, a novelty consisting of two dif-

ferent pictures, photographed on the

same negative, thrown simultaneously
on the screen, will be introduced to

Broadway by Hugo Riesenfeld, man-
aging director of the Rialto, Rivoli

and Criterion theatres.

The double film was invented by

J. F. Leventhal, who also is orig-

inating the steroscopic films.

contract ever made by Southern Enter-
prises for Century comedies.

Several of the Buster Brown series have been
previewed. Six Wanda Wiley comedies com-
pleted are “Cupid’s Victory,” “A Winning Pair,”
“A Speedy Marriage,” “Going Good,” “Her Lucky
Leap” and “Yearning for Love.”

Fox Lists Release Dates
For 22 Short Features

Twenty-two short features are in the
initial releasing schedule of Fox, ex-
clusive of the Fox News. They are:
Earle Foxe’s “The Big Game Hunter” (Van

Bibber), Aug. 16; "On the Go” (Imperial) and
"The West Wind” (Varieties), Aug. 23; “A Busi-
ness Engagement” (Helen and Warren), Aug.
30; “Shoes” (O. Henry), “Sweet Marie” (Im-
perial) and “In a China Shop” (Varieties), Sept.
6 “The Sky Jumper” (Van Bibber), "Love and
Lions” (Imperial) and “My Own Carolina” (Vari-
eties), Sept. 20; “With Pencil, Brush and Chisel”
(Varieties), Oct. 4; "All Aboard” (Helen and
Warren), Oct. 11; “Transients in Arcadia” (O.
Henry) and “Cuba Steps Out” (Varieties), Oct.
18 ; “The Wrestler” (Van Bibber) and “The Sky
Tribe” (Varieties), Nov. 1; “White Paper”
(Varieties), Nov. 15; “The Peacemakers” (Helen
and Warren). Nov. 22; “The River Nile” (Vari-
eties) and “Failure” (O. Henry), Nov. 29; “A
Parisian Knight” (Van Bibber) and “Toiling for
Rest” (Varieties), Dec. 13.

Meador-Robertson
Productions Forms

(Special to Exhibitors Herald)

NEW YORK, Aug. 4.—J. E. D.
Meador and John S. Robertson have ex-
panded their producing activities by
forming Meador-Robertson Productions
to make a series of pictures from Belasco
Ibanez stories. The pictures will be
known as John S. Robertson Produc-
tions. Mr. Robertson is abroad to start

filming “Queen Calafia,” which will be
followed by “The Fifth Horseman” and
“Sacrifice.” The series also includes
“The Cabin,” “The Mayflower” and
“Sonnica.”

Musicians Ask Raise
( Special to Exhibitors Herald)

OMAHA, NEB., Aug. 4.—Union musi-
cians in Omaha are demanding an increase
in wages from $50 a week to $60. The
Strand and Rialto theatres have not an-
nounced their decision but Ralph Gold-
berg, manager for the Sun theatre, said
the Sun would not pay the increase.

DeLorenzo Heads Board
(Special to Exhibitors Herald)

OMAHA, NEB., Aug. 4.—F. M. De-
Lorenzo, branch manager for Producers
Distributing Corporation, has been elected

president of the Omaha Film Board of
Trade.



40 EXHIBITORS HERALD August 15, 1925

HOUSE ORGANS SHOWMEN ARE USING TO GET BUSINESS: Top, front and third page of the Circle

News, printed under direction of Gene M. Scully, Circle theatre, Indianapolis, Indiana. The art used in the

paper is well selected and plentiful. Center is front page of the Atlantic News which is printed by Nyman
Kessler, Atlantic theatre, Atlantic, Mass. Below is front and back cover of the T. & D. Newsette which is

printed under the direction of Clem Pope, West Coast Theatres, Oakland, Cal. The T. & D. is a newsy house

organ which demands much effort in establishing and editing as it is arranged with infinite care.
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[THE THEATRE
{ GLsiSDepartment ofPractical Showmanship J
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QUAKES, WIND, RAIN AND FIRE
And the Aftermath—But These CoastShowmen Conquered It All

By H. D. McBRIDE
, California Theatre Company

Battling the elements is second nature to showmen but

E. A. Johnson, president of the California Theatre Com-
pany of Santa Barbara, Cal., claims the record for en-

counters with Mother Nature.

In three weeks, Johnson has had a few rounds with

(1.) Earthquakes, (2.) windstorms, (3.) electrical

storms, (4.) brush fire, and (5.) cyclone.

They say “it never rains but it pours,” and this is true

both literally and figuratively, in Santa Barbara.

Figuratively, because of the amount of grief and de-

struction heaped upon the Channel City of California

within the brief period of 21 days; and literally, because

it did “pour” during the electrical storms, bringing actual

damages to an open air theatre owned by the California

Theatre Company, as well as multiplying in the public

The

Granada Theatre
Is Open for Public Inspection

Beginning today, and continuing indefinitely, the

Granada Theatre will be open from 10 a. m. to 5

p. m. so that you may get first hand information on

the condition of the city’s tallest and finest building.

We want you to see for yourself that what little

damage was done is superficial and not structural.

We want you to be convinced that the engineers

were correct in the decision that the Granada is safe

for occupancy.

Come in. Look around. You will see that the quake

just knocked down some artificial decorations.

We are mighty proud of the Granada Building and

the Granada Theatre.

One look is worth a thousand words. Come in and

see for yourself.

California Theatre Co.

Granada Holding Co.
EDWARD A JOHNSON, President.

mind the hazards of attending amusements or any public

gathering.

So many conflicting reports have been broadcast on
the Santa Barabara disasters that Johnson explained ex-

actly what happened at Santa Barbara.

On the morning of June 29, 1925, at exactly 17 minutes
to seven, Santa Barbara was hit by one of the worst earth-

quakes in the history of the Pacific Coast. That point

the newspapers and film weeklies had correct. The toll

of lives was 13, with the injured numbering 28.

The California Theatre Company, owns and controls the

Granada, California, Mission and Potter theatres.

Now the Potter is a mass of twisted steel and broken
bricks, and the printers have been ordered to remove the

name from the company’s letterhead, as it will never be
rebuilt as a theatre. This leaves the Granada, California

and Mission.

The Granada is housed in the tallest building in the city,

an eight story structure. The building, structurally, with-

stood the shocks in tip-top shape but the auditorium of the

theatre suffered a loss placed by architects and engineers
at $150,000.

The damage consists chiefly of total destruction of false

construction work and ornamental effects necessitating,

engineers say, redecorating the entire auditorium. This
means that the theatre will be closed for a total of at least

six weeks.

The Californa theatre likewise suffered only to the ex-

tent of false construction and decorations plus a portion of

the fire wall which was knocked down by falling walls

“LET’S GO TO THE
THEATRE TONIGHT”
Tired nerves and worn-out bodies demand a tonic. And
the best tonic known is amusement. The best and
most popular form of amusement in America is the
theatre. There comedy, with its hilarious laughter;
drama, with its thrills and suspense; music, with its

soothing charms, are component parts of the varied
programs.

The theatres are the clearing houses

of the amusement talent of the .world.

The highest salaried actors and act-

resses in the world are at your dis-

posal via. local box offices. Two
hours of solid enjoyment will do a

million dollars worth of good to tired

minds and 'worn out bodies.

Let’s go to the theatre—tonight I

The programs at local theatres are

always good—mosttimes great. Cur-

rent bills include a 7-act vaudeville

show at the Lobero; Bex, the world’s

most intelligent horse in “Black
Cyclone” at the California; Adolphe
Menjou, Florence Vidor and Betty
Bronson in “Are Parents People?”
at the Airdomo.
Let’s go to the theatre—tonight I

Advertisement used by the Granada to “sell” the house after
the earthquake.

Advertisement for the Lobero and Airdome theatres follow-
ing the recent California trouble.
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Freeh
Screen
Notes CFjct'.frc Jerald

YOU NEED THE THEATRE—THE THEATRE NEEDS YOU

By George
~\7 OU never really know
1 how big a town is until

you get a sore foot.

$ £ #

Speaking of sore feet our

foot doctor has on his door

“Dr. Black, chiropodist, walk

in.” If I could walk in
what in the world would I

be doing there?

* * *

As we write this there are

one hundred and ten brass

bands going by in the

“Greater Movie Season” par-

ade, playing one hundred

and ten different tunes. It

takes a lot of brass to run a

band and more brass to

write a column.

# * *

There have been more

quakes on the West Coast

the past week. Let’s call

’em quakes while we can,

in another year they’ll be

"fires.” (San Francisco pa-

pers please copy.)

* * *

A London doctor is in

favor of abolishing long

pants for men:

Oh, handsome legs as you

all know
Are exclusively for

women.

We see enough of other

kinds

When the male sex goes

in swimmin’.

* * *

With evolution off the

front page (temporarily) we
learn again that the war be-

tween France and the Rif-

fians is still on. Meanwhile

the well known League of

Nations is seeking to inter-

pret the clause that would

have prevented it.

Colleen Moore
Back; to Start

“We Moderns”
H O L L Y W O O D.—

With the arrival of
Colleen Moore here,
preparations for “We
Moderns,” the next First

National production in

which the little comedi-
enne will appear, have
been speeded materially.

Photographic work is ex-

pected to be started this

week.

John Francis Dillon, ac-

cording to a recent an-

nouncement, will handle the

business end of the mega-

phone on Colleen’s first film

offering to be made since

she signed her new First

National contract. Jack

Mulhall will play opposite

the star.

A tentative cast for “We
Moderns” has been selected

and is only awaiting the

signature of John McCor-
mick.

Bi-Ray-Em

!

C HARLIE CHAPLIN’S
next picture will be

“Suicide Club.”

Marshall Neilan has fin-

ished “The Skyrocket” with

Peggy Joyce.

“The Dark Angel” will

soon be made in Holly-

wood? ? ?

•

Jesse J. Goldburg is mak-
ing “Lightning Strikes.”

Everybody should know
that.

•

“The Hermit Doctor” will

be Nazimova’s next Metro
picture.

#

Bob Dillon is going to

make a serial for Rayart.
•»

Morris R. Schlank, presi-

dent of Anchor Distributing

Corporation, has a news reel

he's distributing,—made in

Hollywood. (None genuine

without the trade mark.)

At the Studio
Anna Q. Nilsson and May Allison have begun work

in **Viennese Medley** for First National.
Aileen Pringle and Lew Cody have started **Dance

Madness ** for Metro-Goldwyn-Mayer.
Pola Negri has begun “Flower of the Night,” Para-

mount.
Julian Lltinge has begun "Madam Lucy," Christie-

Producers Distributing Corporation.
Irene Rich has begun **Compromise,** Warner pic-

ture directed by Alan Crosland.

Subjects Completed
**The Girl Who W'ouldn*t Work,** F. B. O. feature

starring Marguerite de la Motte.
**The Love Hour,** Warner Brothers production star-

ring Ruth Clifford and Huntly Gordon.
*‘What Fools Men" First National, starring Lewis

Stone and Shirley Mason.
**The Unnamed Woman,** Embassy production star-

ring Katherine MacDonald.
"The Winner,** Chadwick, starring Charles Ray.

from adjoining buildings.

All of the false construction, leading

from the main walls of the building to

the stage and forming a gradual curve to

the proscenium was totally wrecked which,
perforce, called for rebuilding and redec-

orating. The cost totals in the neighbor-
hood of $35,000, Johnson states.

The Mission theatre lost its entire stage,

through the back wall of the theatre fall-

ing inward wrecking, stage, scenery, or-

chestra pit and damaging the front of the

auditorium proper. False construction at

this theatre also suffered considerably. To-
tal cost of rebuilding is estimated at $48,000.

Face to face with the destruction of their

theatres by the earthquake, and feeling that

the morale of the city would be upheld
by some sort of amusement, Johnson and
his associates decided to erect an Airdome
for temporary use. The structure was
started Friday, July 3, and was completed
and opened to the public on July 7. The
“auditorium” has a seating capacity of 1200.,

A stage, 50 by 30 feet was also erected,

capable of handling road shows and vaude-

ville. The policy of the theatre calls for
first run pictures, with a flat admission of
25 cents for adults and 10 cents for chil-

dren.

People were dubious about attending
even an open air show, and this attitude

was perpetuated through the fact that the

city experienced more than 1,000 earth

tremors in the first two weeks.
So much for the earthquakes

!

With the airdome running and the public

morale gradually coming back to normal
other elements stepped in to supplant the

earth’s convulsions. On the evening of

Sunday, July 12, one of the worst wind and
sand storms in the history of the city struck

with a velocity of 60 miles per hour.

With the first gusts of wind, went the

screen, main curtain, and part of the tem-
porary walls of the Airdome, causing a

cancellation of the shows—another loss

chargeable against the elements.

At 11 :15 the same evening, a brush fire

on the out-skirts of the city was started

by a “burned out” rubbish pile and, fanned
by the wind, soon spread over an area of

10 to 12 acres, and headed direct for the

residence section of the city. The entire

town had suitcases and valuable papers
packed ready to flee at a moment’s notice
but only an act of God, in causing a sudden
change of the wind, and the services of
a company of U. S. Marines, stationed in

Santa Barbara for patrol duty, saved the
city from destruction.

With the fire the morale of the city was
again destroyed and attendance at any pub-
lic gathering, including churches and lodge
meetings, was almost nil.

Following the fire on the morning of July
13 an electrical rain storm destroyed 350
seats in the Airdome theatre, and this loss,

too, is chargeable against the elements.
With reconstruction work rushed at the

California theatre this house was re-opened
after much inspection by the city on Wed-
nesday, July 15. The Lobero theatre, a
community playhouse, was temporarily
leased by the California Theatre Company
to house vaudeville exclusively. This house
was opened simultaneously with the Cali-
fornia, on July 15.

Business as was to be expected was prac-
tically nothing.

Then on Friday, July 17, came the cy-
clone to help push the public morale to a
lower scale, and bring the fear barometer
to a new high level.

Fortunately the cyclone struck the ocean .

only which caused it to be classified by
mariners as a “waterspout.” It was, how-
ever, easily discernible on land and was ac-
companied by a terrific wind storm. The
“waterspout,” according to the mariners,
was approximately 1,000 feet high, and pre- *

sented an uncanny appearance, and did
much to frighten the already nerve-racked
populace into a state of near-panic.

Business at the theatres then dropped
below nothing, and the two houses, the
Lobero and California, suffered a loss of
more than $2,500 on the first four days they
were open.
But E. A. Johnson and his associates are

not discouraged. They are “down but not
out,” and are planning a “come back” of the
theatres that should go down in history.

Plans are now under way to launch a
“greater movie season'

1

all their own, along
with the re-opening of the Granada, their
largest and finest theatre. It will be an
interesting event, cinematically speaking,
for exhibitors throughout the world.

Creamer Turns A Trick
or Two in Newspaper

Advertising
Will send you in some of my stuff on

Paramount’s “The Air Mail.” We played
this on Tuesday July 14 to the best Tues-
day’s business in nine weeks. For several
days previous I used the lobby display
shown in the photo, this was simply a
drawn map showing the route of the U.
S. Mail planes, and tacked onto the board
were two small flat planes. Under the map
was a list of the stations and the arriving
and leaving time of the planes from each
station. This information and a small map
from which I reproduced the large one I

secured from the postoffice. Also on the

board were two photos and part of a one
sheet.

There was a large crowd in town that

day as the County was holding a Bridge
Dedication and old-fashioned barbecue, so

I got out the bill, copy of which I am
enclosing. It was just the type of crowd
that was anticipating Aeroplane Flights, so

I satisfied their desire (at two bits).

The bill was worded and so made up,

that when passed out of the crowd, they

did not immediately throw them down, but

held onto them, then came to see the show.

I have also changed the style of heading

for my newspaper “readers.” Formerly
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Aii All Year School

Attention in Chicago is being focussed on the

children’s summer vacation. Superintendent Mc-
Andrew of the Chicago public schools is eager that

school be held the year around for children. His

arguments center about the health and social wel-

fare of the youngsters.

This movement is indicative of the thought which

is general throughout many communities where
children are deprived of the freedom of the fields

and woods in which to play. Children must be

given consideration.

We do not believe children of the smaller towns

need summer schools to guard their health but we
do believe they deserve thoughtful cooperation in

spending their vacation advantageously. Give them

fresh air, playgrounds, trips into the woods ;
but

do not forbid them the entertainment in the theatre

which is more wholesome and healthful than an ill

smelling school room.

August is a hard time for children with nothing

to do. The “Greater Movie Season” is being cele-

brated this month that better pictures will be shown

in theatres. A step has been made to boost the

value of entertainment this month as a criterion for

the year. Give your child the advantage of these

better pictures.

House Organ
Exchange

BAIR, E. E., Falls theatre, Cuyahoga Falls, O.
BENDER, A. R., Olympia theatre, Cleveland,

Okla.
BENTLEY, FLOYD E., Kelso Amusement Co.,

Kelso, Wash.
BROWNING, HARRY, Olympia theatre, New

Haven, Conn.
BURNS, FRANK H., Orlando Enterprises,

Orlando, Fla.

DALEY, THOMAS S., Schine Amusement Co.,

Gloversville, N. Y.
EVFLAND, EARLE, Twin City Opera House,

MoConnelsville, O.
FAWKS, E. L., Photo Phone theatre, Gra-

ford, Tex.
GARDNER, HUGH T., Orpheum, Neosho,
Mo.

GAULT, J. C., American theatre, Oakland,
Cal.

GILL, R. A., Strand theatre, Honey Grove,
Tex.

GLASER, WILL J., Grand theatre, Fairbault,

Minn.
HAMBURGER, F. M., Circle theatre, Port-

land, Ore.
HARLEY, ALONZA, Valentine theatre. De-

fiance, O.
KOBLEN, M., Scout theatre, Oakdale, La.
LITTLE, T. L., Majestic theatre, Camden,

S. C.
MacLEOD, M., Wolverine theatre, Saginaw,

Mich.
MASSEY, EARL D., Texas theatre, Killeen,

Tex.
MEREDITH, E. E., Virginia, theatre. Box

1190, Fairmont, W. Va.
MOCK, CARL F., 56th Street theatre, Phila-

delphia, Pa.
MOSS, EDGAR A., Marion Theatre News,

Glass Block, Marion, Ind.
NICHOLS, DON, Durham Amusement Com-

pany, Durham, N. C.

OSTENBERG, J. H., Orpheum theatre, Scotts-

bluff. Neb.
PAYNE, EARLE HALL, Kentucky theatre,

Lexington, Ky.
POPE, CLEM, T & D theatre, Oakland, Cal.

RANDALL, E. H.» Liberty theatre, Condon,
Ore.

RIVERS, EDWIN B., 1718 South Main
Street, Royal Theatre, Los Angeles, Cal.

SCHWIE, F. F., Duluth theatre, Duluth,
Minn.

SNYDER, E. A., Rialto-Virginia theatres,

Champaign, 111.

SORG, J. H., Jefferson theatre, Fort
Wayne, Ind.

STIEFEL, S., Roxboro theatre, Philadelphia,
Pa.

STILES, J. H., The Dalles Amusement Co.,

The Dalles, Ore.
WESKIL, F. C., Rose theatre, Colfax, Wash.
WHITBECK, FRANK, West Coast Theatres,

Inc., 134 Leavenworth St., San Francisco,
Cal.

WILSON, T. S., Seelye theatre, Abilene, Kan.
WOODWARD, KENNETH V., Penn-State
Amusement Co., Uniontown, Pa.

Entry of name in above list signifies

willingness to exchange theatre publications
with other theatre publishers.

(Theatre)

(City)

( State)

they told that so and so in such and such
were at the Strand tonight. Now they 'are

so headed that persons read well into the
“reader” before knowing that it is about a
picture attraction, for example, my
“readers” for “The Air Mail were headed
thus—Airplanes land in Deserted Mining
Camps. And it is paying right from the

start. If you get them started reading,

chances are they will end up at the first

show.
The other photo shows how I fix up

vacant store windows to hold my paper.

The icicles I made out of old three sheets,

using the backs.
Yours very truly,

John W. Creamer, Mgr.,
Strand-Empire.
Chillicothe, Mo.

Kessler Blames “Cal” for

Poor House on
“Going Up”

You will no dubt be interested to

know that "The Laughter Week” pro-

gram which I observed July 15-18

brought the finest matinees since the

first of June when the hot weather came.
The kiddies almost raised the roof off,

and how they enjoyed themselves.
However, the evening of July 15 when

I played "Going Up” did not draw much
extra business. After careful investiga-

tion I noticed that President Coolidge
appeared in Quincy (Atlantic is a suburb
of Quincy) that evening and quite a

number of my regular patrons went over
to catch a glimpse of Calvin. You will

readily understand it is the President’s
fault that I did not break records that

day.
The “Circus Comedy Carnival” pro-

gram of July 18 drew an exceptionally

good matinee but the evening business
was bad. The weather was cool that

evening so I infer that my Saturday
night audience prefers a feature instead

of a program of two reelers only. I did

a much better business on "Fools First”

(you know how old that is) last night

than I did the previous Saturday night.

However, I am contemplating putting

on an "Our Gang Comedy” week some
time next month and will write you
about it later. I shall also write you
about my campaign on "Broken Bar-
riers” at a later date.

Very truly yours,
NYMAN KESSLER,
Atlantic theatre, Atlantic, Miss.

And A Mighty Neat House
Organ It Is Too,

Mr. Scully
For some time I have wanted to write

you to call your attention to our Circle
News, of which I am editor.

I have noticed very often in The
Herald you have reproduced copies of
The Kentucky News from the Kentucky
Theatre at Lexington, but as far as I
have been able to ascertain, no men-
tion of The Circle News has ever ap-
peared in your trade journal. Mr. Payne
down in Lexington copies his magazine
after ours, and we lend him our cuts

each week for it, but we still think that

ours is the superior house organ, and
would like, therefore, to break into

print once in a while ourselves. What
say you

?

We are rather proud of The Circle

News, and possibly a bit ambitious, but
we would like very much to have it

given some notice once in a while,

should you think that it merits it.

Very truly yours,

GENE M. SCULLY,
Circle theatre, Indianapolis.

Reproductions of The Circle News ap-

pear on another page. An idea may be

gained here on the clever use of cuts in

House Organs.
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SPECIAL EXCURSIONS FROM ALL PARTS OF SOUTHERN CALIFORNIA FACTOR much in the

success of “The Iron Horse,” the Fox story of the winning of the West now running to crowded houses

in Grauman’s Hollywood Egyptian theatre. Here is an electric special train with Y. M. C. A. boys from

out of town, with Araphoe and Shoshone Indians of Grauman’s prologue, who greeted the boys.

new Tors .v -

(S A 'COMEu' V t -

I BUT 3 6LASSE
MAKE THEM. FOR

'louumimm
monmum-

THE KNICKERBOCKER THEATRE, Nashville, went to

the bottling company to tie up exploitation for First Nation-

al’s “New Toys” recently. Several trucks bore these signs.

THE COLUMBIA THEATRE used

this tieup with a local garage in Cincin-

nati when the Universal picture, “The
Last Laugh,” appeared there.

THIS SAFE WAS BLOWN open in the Palace theatre, San

Angelo, Tex., in 1922. Since then John D. Jones has used it

to exploit pictures. It proved well worth its use in the

advertising of Universal’s “Raffles.”
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JONES THEATRE, CANON CITY, COL., attracted considerable attention to the showing- of Buster
Keaton’s “Seven Chances,” Metro-Goldwyn-Mayer, with the colored boy, the white face comedian and the

large pair of dice. The pair of exploiteers went about the city, throwing the dice when a crowd had con-

gregated to watch their antics. Then the crowd was led to the theatre.

JOHN W. CREAMER USED these effects in exploitation for

his theatre, the Strand, Chillicothe, Mo. Above is map illustrating

route of the U. S. air mail to exploit Paramount’s “Air Mail.”
Left is “cool and comfort” ad for Metro’s “The Denial.”

AN INTERESTING WAY to exploit the pic-

ture, “Raffles,” is shown in the above reproduction.

Each of the dogs was trained. It is a Universal-
Jewel attraction.

JOHN CREAMER, STRAND THEATRE, Chil-

licothe, Ohio, obtained a tieup with the song pub-

lishers of “Stop Flirting” when the picture which
is Pro-Dis-Co’s was shown at his theatre.
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SHORT FEATURE ADVERTISING done in various parts of the country is shown above. There seems to be

a gradual movement toward giving more space to the less lengthy attractions, but the subordination continues

marked. An exception is noted in the case of the Fuller theatre, upper right, which gives most space to vaude-

ville but splits the picture space evenly between the short feature and the long one.

Exhibitors continue, in their letters, to lay responsibility for inadequate short feature advertising at the door of

short feature producers and distributors. Some of their letters are given on the opposite page.
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Short Feature Campaign On
S

HORT features are getting the test of fire. Exhibitors who never

advertised them before are advertising them now to see if they are

worth it. Exhibitors who advertised them before are advertising them
more. Signed Cooperation Pledges continue to arrive in every mail, indi-

cating a firm determination to settle the matter once and for all.

Incoming letters continue to reflect divided opinion as to the responsi-
bility for inadequate short feature ad representation in the past. Some of

these letters are published herewith.

Press Sheets

Are Needed
All this talk about boosting short sub-

jects is all very well and good, but I think
the producers or distributors would help us
to put them over a little better if they took
a little more pains in sending press sheets
on them. About all we get is titles, and
it’s hard to tell our patrons what they are
all about if we don’t know ourselves.

And then there are the news weeklies.
Sometimes they advertise things on the
one-sheets that are not in the reel at all.

For that we are bawled out more than once.
I suggest that with each news there should
be a slip telling what is in it, so that it can
be exploited in advance. For instance,

when the Santa Barbara earthquake hap-
pened, wouldn’t it have been fine if you
could tell your patrons about it in advance?
But then, again, with such features cut out
of the weeklies at times, isn’t it great that

you didn’t tell them about it?

I think the exchanges should be more
careful about these matters and pay some
attention to what is left out of the weeklies.
Also, they should send a small press sheet
on all comedies, etc.

Jack Green,
New Geneseo Theatre, Geneseo, 111.

Short Features

Please Patrons
I enclose herewith Cooperation Pledge

on short features, together with copy used
some weeks ago, which proves I have been
giving a great deal of space to short sub-
jects. I find the more I advertise my short
features the more money the box office

shows and the more my patrons are pleased.
If you don’t tell them in a big way about

the short features, they don’t think they
are so good. I am a great believer in put-
ting short features over big.

E. F. Ingram,
Ingram’s Theatre, Ashland, Ala.

Says Exchange Men
Don’t Know Product
What do you mean “adequate representa-

tion” for short features? In the small
towns we cannot see each comedy—cannot
even see each feature. We have at various
times tried playing up the comedies. Re-
sult : The exhibitors’ friends in the ex-
changes would, about every so often, slip

us something in one or two thousand feet,

styling it a comedy, that would not contain
a laugh and of which we would be thor-
oughly ashamed as well.

Just this week we ordered a comedy “suit-

able for Sunday.” They sent us a one-reel
subject, throughout which two slobby fe-

males hammer each other in a prize ring.

Not a laugh in the whole thing and a long
way from being suitable for Sunday.
When the exchange employees are given

the proper information—and use it—on
their short stuff, we will belive that it pays
to play it up. If we could afford to play
the comedy headliners all the time it would,
of course, be different. As it stands, my
experience has been discouraging, many
times as well as on this recent occasion.

P. E. Este,
S. T. Theatre, Parker, S. D.

Gives Short Features

Even Break in Space
I have read your article on short subjects

in the July 25th issue of the Herald and
I think it is a great idea and one which I

have practiced to a great extent, as you will

note from the ads which I have sent in to

you from time to time.

On all of my ads I give the short subjects

an equal portion of space with the feature.

I refrain from use of the words “short sub-
jects” and I incorporate them as “supple-

mental features.”

I think it is a great thing, as the short
subjects are rapidly coming into their own
and are at last being recognized both by

The Long and
Short of It

By WILLIAM R. WEAVER
It begins to look as though it were

not entirely—as maintained by vari-

ous concerns—the exhibitor’s lack of

interest in short features which
brought about the lamentable custom
of hopelessly subordinating the less

lengthy attractions in theatre adver-
tising. It begins to look like the

first fruit of the HERALD’S cam-
paign is to be an investigation and
overhauling of short feature service

machinery.

Frequent announcements of short

feature concerns emphasize the serv-

ice supplied exhibitors using the

product. Exhibitor testimony not
only indicates plainly that such serv-

ice is not being received but also

that exhibitors do not even know it

exists. Something’s wrong, some-
where.

There is little reason to expect
betterment while this condition pre-

vails. It would seem to be about
time for some of the short feature

concerns to get busy.

the producer and the exhibitor, and espe-

cially by the public, who, if they don’t see

a number of short subjects on the same
bill with a feature, think the program in-

complete.

I enclose my Cooperation Pledge.

H, Browning,
Olympia Theatre, New Haven, Conn.

i —

i

1 I

i Cooperation Pledge <

|
EXHIBITORS HERALD,

I

| 407 So. Dearborn St.,
|

1 Chicago, 111. I

GENTLEMEN:

1
Cooperating with the Herald to determine definitely the box office value

|

|
of short features, I shall give what I believe to be adequate advertising representa-

j

|

tion to all subjects on my programs for such a period of time as I find such
advertising representation to be justified by box office results of the same or

. until I shall consider that a sufficient test has been made.

(Exhibitor) .".

. (Theatre)
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THIS department contains news, information and gossip on current productions. It aims to supply
a service which will assist the exhibitor in keeping in touch with developments in connection with

pictures and picture personalities—and what these are doing at the box office. No prophecies on the
entertainment value of pictures are made. Opinions expressed are simply those of the author or of
his contributors and the reader is requested to consider them only as such.—EDITOR’S NOTE.

‘ */^YRANO DE BERGERAC”, the Italian story was shown for its^ first week at Orchestra Hall, Chicago’s summer motion picture
house. The picture deals with the story of a man who was a hero
in the eyes of others but a social failure in the eyes of himself. It is

the product of the Unione Cinematagrafica ltaliana-Atlas company.
It was listed in New Pictures August 8.

7V70RMA SHEARER appears as “the slave” in “A Slave of
Fashion” zuhich opened last week at the Chicago theatre. In the

tale she becomes involved in a lot of riches which do not belong to

her follozuing a railroad accident. But love finds a way and her
troubles dissolve. It is a Metro-Goldwyn-Mayer picture. It is listed

in New Pictures in the current issue.

TWO UNCHECKED REPORTS ON
‘•STREET OF FORGOTTEN MEN”

D OUGLAS HODGES saw “The Street

of Forgotten Men” at McVickers early

last week. I saw it later. We did not dis-

cuss it. We never discuss pictures until

we’ve written about them. I have his re-

port of the picture, but I have not read it.

I shall read it first when this page is in

type.

One of the following reports is by Mr.

Hodges. The other is by yours truly. It

is not necessary or important that you

know which is which. Here they are

:

First Report

“The Street of Forgotten Men” is not a

pleasant picture. Its unpleasantness is its

chief characteristic. It is graphic in detail

and ensemble, forceful throughout and

impressive. It has a logical ending instead

of the kind customarily forced upon other-

wise good stories in this country.

The story is of a bogus cripple who de-

votes his life to rearing as a lady the

daughter of a street woman. Percy Mar-

mont is the upright grafter and had “If

Winter Comes” not established him per-

manently among the great, his work in

this picture would do so. As matters stand,

this role seems to me to lift him at least

one notch higher.

Mary Brian is the girl whose rearing and

subsequent protection by the fraudulent

beggar provides the motivating impulse of

the drama. She continues too sugar-y

sweet for general purposes but in this in-

stance the contrast makes it alright. She

is much better in the earlier footage, en-

acting the dying street woman with real

power.

John Harrington, supposedly blind foe of

Marmont, is great in the heavy assignment.

His is a terrible job done beautifully. Neil

Hamilton is the young suitor, doing well

enough with the slight chance the role

gives him.

The scene is New York, mainly the Bow-
ery, before and since the war, which does

not figure in the story. It is admirably

sustained. Save for one or two awkward
time hurdles and a dragged-in reference to

“Peter Pan,” the direction is better than the

usual Herbert Brenon routine.

Second Report

The picture called “The Street of For-

gotten Men” is so vitally and so boldly told

that it is shocking to even a sophisticated

theatregoer. Which means it is well told.

All of “The Street of Forgotten Men”
that you want to see is there. Not a pre-

cious foot was wasted in the cutting. It

is the kind of picture that becomes a part

of you, thrusting an impression upon you

that is unforgettable. That street of shab-

by pawnshops with their black alpaca coats

on display—that street filled with the for-

gotten derelicts of a tough embittered world
-—and then the profession of beggars who

patrol the streets of the well-to-do. The

beggars who are viewed with pity by mil-

lionaires who contribute a quarter and by

working people who contribute a dollar

limp their way through the crowds, their

faces distorted, their backs bearing humps

and their legs swinging pegs. The beggars

after a successful day of begging $100 or

so return to “The Death House” and shake

of their humps, shake off their peg legs

and straighten their faces to count their

coin like the business men they are.

The hero of this pitiful tale is one of

these business men.

Mary Brian comes into the story late to

do the best acting she has done since “Peter

Pan.” She has the ability of making a

throaty something well up in her audience.

. . . if she just wouldn’t run across the

room. Remember, Mary, you’re not a

nymph.

The rest of the glory of the picture, and

there is much of it, goes to Percy Marmont
whose characterizations are drawn with

hair line accuracy. That modest, unboast-

ful Marmont, it appears, is a man appreci-

ated wholesomely by everyone.

“CYRANO DE BERGERAC”
SPLENDID PRODUCTION

YRANO DE BERGERAC,” run

last week at Orchestra Hall, is a splen-

did production. “Wonderful,” “Marvelous”

and “Great” are words employed by the de-

( Continued on page 53)
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generated by his wife’s complete faith
in him.

STORY : A homely but lovable musical
comedy star yearns for love, a home and
children. She marries a happy-go-lucky
fellow. Her happiness is complete at the
birth of a baby. Her husband leaves on
business and gets into trouble with
another woman. A friend of Maggie’s
informs her of this and when her hus-
band begins to confess, she seals his lips

declaring everything untrue and foolish.

Tom Moore is Al, the drummer,
and ZaSu Pitts is the comedienne
in “Petty Ladies,” Metro-Gold-
wyn-Mayer production.

Pretty Ladies
Distributor

:

Metro-Goldwyn-Mayer
Producer: Metro-Goldwyn-Mayer

Length: 5,828 feet.

DIRECTOR MONTA BELL
Author Adela Rogers St. John
Adaptor Alice D. G. Miller

PLAYERS
Maggie Keenan ZaSu Pitts

Aloysius Tom Moore
Ann Pennington Ann Pennington
Fay Gwen Lee
Selma Larson Lilyan Tashman
Warren Hadley Paul Ellis

TYPE : Domestic romantic drama.

HIGHLIGHTS: Backstage life.
. . . Maggie’s romance. ... Her
married life. ... Her reformation

of her husband.
THEME: An erring husband is re-

The Big Parade
Distributor: Metro-Goldwyn-Mayer
Producer: Metro-Goldwyn-Mayer

Length: Undetermined

DIRECTOR KING VIDOR
Author Laurence Stallings

Adaptor Laurence Stallings

PLAYERS
Melisande Renee Adoree
James Apperson John Gilbert
Bull Tom O’Bryen
Slim Carl Dane

TYPE : Comedy drama of Ameri-
can’s life in France at time of world

war.

HIGHLIGHTS: Boy’s wild life in

the South. . . . Departure of boy for

France. . . . Adventures of the three

“Buddies.” . . . Boy’s meeting with
peasant girl. . . . Life in French
village. . . . Celebration at war’s

end. . . . Separation of the three.

THEME : Good for nothing Ameri-
can goes to France, goes through the
war and meets a congenial mate among
the peasants.

STORY : A good for nothing young
Southerner promises to marry his sweet-
heart when he returns from the war. In
France, he meets a pretty frivolous peas-
ant girl with whom he has an affair.

After the harrowing hours of trench
warfare he spends his time in revelry
with his three comrades. When the war

Maggie, ZaSu Pitts, forgot to take
off the burnt cork before she tried
to fascinate the wealthy youth.
Scene from “Pretty Ladies,”
Metro production.

John Gilbert is one of the “three
buddies in France” in “The Big
Parade,” Metro - Goldwyn - Mayer
picture.

is over he remains in France and mar-
ries Melisande and in a year a child com-
forts the happy home.

"The Wild Bull’s Lair” is a story
about a beast which terrified West-
ern people and rustled cattle. It

is an F. B. O. release.

The Wild Bulls Lair
Distributor

:

F. B. 0.

Producer: F. B. 0.

Length: Undetermined.

DIRECTOR
Author
Adaptor
Assistant Director.
Cameraman

DEL ANDREWS
Marion Jackson

..Marion Jackson
Al Werker

Ross Risher

PLAYERS
Dan Allen Fred Thomson
Eleanor Harbison Catherine Bennett
James Harbison Herbert Prior
Henry Harbison Tom Carr
Eagle Eye Frank Hagney
Yuma Frank Abbott

and

Silver King

TYPE : Adventurous, fast moving
Western.

Fred Thomson and his horse, Sil-

ver King, do some courageous
stunts in “The Wild Bull’s Lair,”

distributed by F. B. O.
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HIGHLIGHTS : Acting of Silver
King. . . . Scenes where Harbison
is lashed to a tree. . . . Struggle of
Dan with the Wild Bull.

THEME : Wild bull is crossed with
a bison to breed a fierce animal which
terrifies the cattle and drives them
from their pastures until it is con-
quered by the Westerner.
STORY: Harbison obtains a wild ani-

mal which is the result of the crossed
strain of a bison and a wild bull. When
it escapes from him, Eagle Eye, an In-
dian, leads the animal to Skull Moun-
tain through a secret passage. Soon
there is a rumor that the mountain is
is inhabited by a supernatural beast
which rustles the cattle. Dan Allen is
kept from investigating the gossip by his
horse. Silver King, who refuses to go
near the mountain. Henry Harbison is
killed by the animal in the mountain.
Eagle Eye comes to Henry’s father with
word that he has found the lair of the
beast. Old Harbison follows the Indian
to a lonely spot where the latter com-
mands him to consent to the marriage
of himself and Eleanor Harbison, daugh-
ter of the ranger. When Harbison re-
fuses to let his daughter marry an Indian
the latter threatens to turn loose the bull
and let the man be gored to death. By
terror the Indian succeeds in compelling
Harbison to sign a note requesting his
daughter to come to the spot. As she
approaches, Eagle Eye is about to turn
the bull loose on Harbison. But Dan
appears in time to seize the bull and by
sheer strength to throw it on its back
and save Eleanor and her father.

William Haines, Lew Cody and
Norma Shearer appear in the
Metro-Goldwyn release, “A Slave
of Fashion.”

A Slave of Fashion
Distributor: Metro-Goldwyn-Mayer
Producer: Metro-Goldwyn-Mayer

Length: 5,906 feet

DIRECTOR HOBART HENLEY
Author Samuel Shipman
Adaptor Bess Meredyth
Cameraman Ben Reynolds

PLAYERS
Katherine Emerson Norma Shearer
Nicholas Wentworth Lew Cody
Dick Wayne William Haines
Mother Emerson Mary Carr
Father Emerson James Corrigan
Aunt Sophie Vivia Ogden
Madeline Miss Dupont
Mayme Estelle Clark
Hobson Sidney Bracy

TYPE : Romance of poor country
girl with wealthy bachelor.

HIGHLIGHTS: Life in a small
town. . . . Train wreck. . . . Kath-
erine’s meeting with the bachelor’s

servants. . . . Exquisite clothes worn
by her. . . . Unexpected arrival of
Katherine’s family. . . . Her con-

frontment with the bachelor.

THEME : Country girl acquires a
priceless wardrobe and the greatest
catch among New York’s bachelors.

STORY : Katherine Emerson’s train to
New York is wrecked and she comes into
possession of a purse of a victim, the
mistress of a wealthy bachelor. She re-
places the dead girl in the home of the
bachelor who is in Europe. An unex-
pected visit from her family forces her
to pretend to be the wife of the wealthy
bachelor. The mother cables the bache-
lor as a result of growing friendship
with a refined young society man. He
returns unexpectedly and insists that
she play the game. Katherine threatens
to tell her folks of her folly, but the
bachelor sets things aright by taking her
to the minister.

Night Life of New York
Distributor: Paramount

Producer: Famous Players-Lasky

Length: 8 reels

DIRECTOR ALLAN DWAN
Author Edgar Selwyn
Scenario Paul Schofield

Cameraman George Webster
PLAYERS

Ronald Bentley Rod La Rocque
John Bentley Ernest Torrence
Meg Dorothy Gish
Peggy Reed Helen Lee Worthington
William Workman ...William Riley Hatch
Jimmy George Hackathome
Jerry Arthur Housman
TYPE : Dramatic comedy romance.

HIGHLIGHTS: Night scenes

along Broadway. . . . Arrest of Ronald

after he has been obliged to drive

bandits to the scene of a holdup. . . .

Capture of the crook. . . . Acting.

THEME: Western ne’er do well is

cured of his desire for foolish pranks
when he is sent to New York.

STORY : Discouraged with his ne’er do
well son, Ronald, John Bentley consents
to a plot to send him to New York
where it is planned to get him into as

much trouble as possible so that he will

soon want to leave the metropolis. Ron-
ald gets mixed up in a jewel robbery,
fights in a night club, is arrested, figures

in a thrilling capture of a yeggman and,

being found innocent, returns to Iowa
with his telephone girl bride.

Charles Lane in a moment of dan-
ger in “Romola,” Metro-Goldwyn-
Mayer picture, starring Dorothy
Gish.

Romola
Distributor: Metro-Goldwyn-Mayer

Producer: Inspiration Pictures Cor-
poration

Length: 10,875 feet

DIRECTOR HENRY KING
Author George Eliot

PLAYERS
Romola Lillian Gish
Tessa Dorothy Gish
Carlo Buce'.lini Ronald Colman
Tito Melema William Powell
Baldassarre Charles Lane
Savonarola Herbert Grimwood

TYPE : Romance of Italian couple

during the Renaissance.

HIGHLIGHTS: Attack of the pi-

rates. . . . Se<a fight. . . . Tito’s

escape. . . . Turmoil in Florence. . . .

Expulsion of Medici. . . . His execu-

tion of Savonarola. . . . Meeting with
Romola in home of his unlawful wife.

. . . His leap to death.

THEME : Romance of young Italian
girl who marries political leader dur-
ing time when Savonarola is denounc-
ing people for their vice.

STORY: Escaping from the pirates,

Tito gains attention in Florence on false

pretenses. At the expulsion of the
Medici, Tito, through his political ma-
chination, becomes virtually the ruler of
Florence. He weds Romola, the daughter
of the noted blind scholar. He brings
about the execution of Savonarola and

Dorothy Gish sympathizes with
Charles Lane in this scene from
“Romola,” Metro-Goldwyn-Mayer
picture.
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then the people turn against him. He
flees to the home of the girl he had en-
ticed into a mock marriage and there
encounters his wife by law. Meanwhile,
the mob who have pursued him storm
the door. Tito leaps out of the window
with his unlawful wife and falls into the
river Arno. He makes no attempt to
save the helpless girl but struggles des-
perately to reach the shore as the waters
sweep him down stream. He is rescued
by a stranger, who, recognizing in Tito
his ungrateful foster-son, chokes him to

death. And his lawful wife is free to

marry her true lover, Carlo, a young
painter.

The Merry Widow
Distributor

:

Metro-Goldwyn-Mayer
Producer: Metro-Goldwyn-Mayer

Length: Undetermined

DIRECTOR....ERICH VON STROHEIM
Authors Victor Leon,

Leon Stein and Franz Lehar
Adaptor Erich Von Stroheim

PLAYERS
Sally (The Merry Widow).. ..Mae Murray
Danilo John Gilbert
Crown Prince Roy D’Arcy
Queen Milena Josephine Crowell
King Nikita George Fawcett
Baron Sadoja Tully Marshall

TYPE : Romance of young prince

and dancer.

HIGHLIGHTS: Dancer's meeting
with Prince Danilo. . . . The per-

formance. . . . Danilo’s proposal. . . .

Sally’s marriage to the wealthy old

rue. . . . Sally’s proposal to the

prince.

THEME : A girl’s inheritance of
riches proves the qualification for her
marriage to a prince, according to his
parents’ creed.

STORY : Prince Danilo meets Sally the
dancer and when he proposes marriage,
the king and queen object. Sally mar-
ries an old wealthy rue who later dies
from a stroke. Prince Danilo’s parents
now encourage the marriage. A slurring
remark is the cause of a duel between
the brothers and Danilo is wounded, sac-
rificing his brother whom he believes
Sally loves. The Crown Prince is assas-
sinated and Danilo becomes heir to the
throne. Sally visits Danilo at the hospi-
tal and asks him to marry her.

The Unholy Three
Distributor: Metro-Goldwyn-Mayer
Producer: Metro-Goldwyn-Mayer

Length: 6,848 feet.

DIRECTOR TOD BROWNING
Author C. A. Robbins
Adaptor Waldemar Young
Cameraman David Kesson

PLAYERS
Echo, the Ventriloquist Lon Chaney
Rosie O’Grady Mae Busch
Hector McDonald Matt Moore
Hercules Victor McLaglen
Tweedledee Harry Earles
Regan Mathew Betz

TYPE : Criminal adventures of

three performers in a dime museum.

HIGHLIGHTS: Opening of a bird
store by the trio. . . . The Echo’s
ingenious disguises. . . . The murder
and escape. . . . Hector’s trail and
Echo’s confession. . . . Killing of
Echo’s confederates by the ape.

Lon Chaney appears as a ventrilo-
quist in “The Unholy Three,”
Metro - Goldwyn - Mayer picture.
Mae Busch and Matt Moore are
featured with him.

THEME: Three performers in a
dime museum rob and kill, bringing
about apprehension and death of two
of them.

STORY : “The Unholy Three” open a
bird store and rob the houses of their
customers. Rosie, loved by the leader.
Professor Echo, falls in love with an
honest youth working in the bird store.
Knowing the adventures of his employ-
ers, he prevents Professor Echo from
participating in a murder when the other
two confederates are surprised. The
murder is blamed on the youth but at the
trial Professor Echo confesses. Echo’s
two accomplices are murdered by Echo’s
ape and Rosie, the girl, is reunited with
her lover. Echo repentant is pardoned.

The Mystic
Distributor

:

Metro-Goldwyn-Mayer
Producer: Metro-Goldwyn-Mayer

Length: Undetermined

DIRECTOR TOD BROWNING
Author Tod Browning-
Adaptor Waldemar Young

PLAYERS
Zara Aileen Pringle
Jimmie Barton Conway Tearle
Zazarak Mitchell Lewis
Doris Gladys Hulette
James J. Bradshaw David Torrence
Anton Robert Ober
Karl Stanton Heck
Inspector O’Brien De Witt Jennings

TYPE : Romance of a man in love

with a spiritualist.

HIGHLIGHTS: Carnival in Hun-
gary. . . . Duping of an American
millionaire. . . . Jimmie’s attempt to

prevent a swindle. . . . Fight with
the gypsies. . . . Deportation of Zara
and her reunion with Jimmie.

THEME: An expose of artifices

used by fake spiritualists.

STORY: Jimmie Barton with the aid
of Zara and her gypsies succeeds in

swindling a Wall Street financier out of
his fortune. Jimmie tries to tell Zara
that he loves her. In a fight with her
confederates he proves his love for her.

Zara and her band are captured by the
police, and Jimmie escapes with the
booty. Zara’s suitor tries to get her to

marry him, but seeing the hopelessness
he notifies Jimmie. They are reconciled

after Jimmie returns the stolen money.

The Half Way Girl
Distributor

:

First National

Producer: First National

Length: 7,570 feet

DIRECTOR....JOHN FRANCIS DILLON
Author E. Lloyd Sheldon
Adaptors.. ..Joseph Poland and Earl Snell
Cameraman George Folsey

PLAYERS
Poppy La Rue Doris Kenyon
Philip Douglas Guthrie Lloyd Hughes
John Guthrie Hobart Bosworth
Jardine Sam Hardy
The Crab Tully Marshall
Effie Sally Crute
Gibson Charles Wellesley
Miss Brown Martha Madison
Captain of the Mandalay Henry West

TYPE : Romantic drama of adven-
ture in Singapore.

HIGHLIGHTS : Oriental color in

Singapore sequences. . . . Explosions
on board burning ship. . . . Fight in
bridal suite on board ship. . . .

Poppy’s rescue of Philip.

THEME : Stranded American actress
in Orient becomes “private hostess” in
the hotel to evade a jail term; in which
job she finds romance with her lover.

STORY: Poppy La Rue is given a job
in the hotel as “private hostess” as an
alternative to jail when her theatrical
troupe from the states is stranded and
cannot pay the hotel bill in Singapore.
She becomes interested in Douglas, a
nerve shattered war veteran disgusted
with life. Douglas kills “The Crab” in
an attempted theft of Douglas’ wallet.
He is put on board the Mandalay by
Poppy despite that the highest police
official in India has threatened to send
her to Malay street if she continues to
interest herself in Douglas. She is res-
cued from Malay street, the red light dis-
trict, and put on the Mandalay by Jar-
dine. The vessel catches fire and Poppy
rescues Douglas from the hold. They are
picked up by another ship. It is learned
that the police official, mentioned, is the
father of Douglas. They are married.

Wild Horse Mesa
Distributor: Famous Players-Lasky

Producer: Famous Players-Lasky

Length: 7,221 feet

DIRECTOR GEORGE B. SEITZ
Author Zane Grey
Adaptor Lucien Hubbard

PLAYERS
Chane Weymer Jack Holt
Sue Melberne Billie Dove
McPherson Noah Beery
Chess Weymer Douglas Fairbanks Jr.

TYPE : Stirring drama of the

West.

HIGHLIGHTS: Scene of the

charge of the wild horses.

THEME : An attempt to steal and sell

a herd of wild horses by stampeding
them into a barbed wire corral is

thwarted by hero.

STORY: Lige Melberne and his men
plan to corral a herd of wild horses by
driving them into a barbed wire trap in

the canyon of Wild Horse Mesa. Weymer
stumbles into their camp. He and Sue at

once are infatuated. Chess Weymer,
brother of Chane, is also in love with
Sue. Upon seeing the barbed wire fence
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built to corral the horses, Chane Weymer
warns the party that it will kill half the

herd to drive them into the wire. Wey-
mer, Melbeme and Sue try to take the

fence down and save the oncoming horses

but the others in the Melberne party at-

tack Melbeme and Weymer and tie

them. As the horses come into view Sue
cuts Weymer’s bonds and he is into the

saddle to head them off. He captures

the king horse for his share of the booty.

But when Sue offers to marry him if he
will give the poor creature its freedom
he is struck with the pathos of her situa-

tion and frees the horse with no fee. The
freed horse starts up the side of the

mountain and leads its herd away from
the wire to safety. The girl then falls in

the arms of Weymer.

The Bloodhound
Distributor

:

F. B. 0.

Producer: Jesse Goldburg Produc-

tions

Length: 4,800 feet

DIRECTOR
Author E. H. Van Loan
Cameraman Arthur Reeves

PLAYERS
Belleau Bob Custer

Sgt. Bill McKenna Bob Custer

Rambo David Dunbar
Constable Ray Fitzgerald, R. N. M. P.

Ralph McCullough
Marie Rambo Mary Beth Milford

Betty Belleau Emily Barry

TYPE : Adventurous melodrama of

the Northwest.

. .HIGHLIGHTS: Scene of shooting

the rapids. . . . Sequence where the

murderer is pursued.

THEME: Woodsman is killed and his

slayer is sought. When the guilt has
been fixed upon the lover of the girl a

half breed confesses the crime.

STORY: Rambo, father of Marie, is

killed in a fight with a half-breed and
with Belleau. Latter rides away. He is

met by Fitzgerald, constable. When Fitz-

gerald hears of the killing he sends out
McKenna, sergeant of the force, whose
face is familiar, it seems to Fitzgerald.
The latter believes McKenna is the man
who killed Rambo and pursues him after
McKenna has started out to find Belleau.
Marie hears of McKenna’s peril and
starts in pursuit. When McKenna reaches
the Belleau home he finds Belleau
wounded. He recognizes him as his long
lost brother. He takes the blame of the
killing upon himself. Marie reaches
them and in her love for him pleads that
he might not confess the crime. The half-
breed learns that the guilt has been put
on Marie’s lover. He confesses the crime
himself.

Complete
Your Files

The footage of the pictures below may
be inserted in the files where the length
was indicated in the New Pictures de-
partment as “Undetermined.”

Denial, The 4,791 feet
Fine Clothes 6,791 feet
Lost—A Wife 6,420 feet
Making of O’Malley, The. .6,000 feet
Marry Me 5,586 feet
My Wife and 1 6,000 feet
Snob Buster, The 5,148 feet
Stop Flirting 6,000 feet

Fox News No. 86
12,000 SEE $25,000 RACING DERBY

*

FOX NEWS BUYS AIRPLANE TO SPEED NEWS
PICTURES

Fox News No. 87
WILLIAM JENNINGS BRYAN DIES AT DAYTON,

TENN.
*

24-YEAR-OLD SCHOOL TEACHER SWIMS RIVER
ABOVE NIAGARA FALLS

Kinograms No. 5104
W. J. BRYAN DEAD—END COMES IN HIS SLEEP

*

OLD W ILD WEST MEETS. NEW ON FRONTIER
DAY

Kinograms No. 5105
W. J. BRYAN IS LAID TO REST

*

VETERAN PITCHERS LEAD BIG LEAGUES
International News No. 63

W. J. BRYAN DIES AT DAYTON, TENN.
*

MORE FRENCH TROOPS QUIT RHINE FOR MOR-
ROCCAN FRONT

International News No. 64
THOUSANDS PAY TRIBUTE TO BRYAN AS TRAIN

MOVES TO ARLINGTON
*

HIGHLIGHTS OF A QUARTER CENTURY OF
FILMS (Greater Movie Season Special)

*

GEN. DAWES INITIATED INTO SIOUX TRIBE

Pathe News No. 62
GEN. DAWES INITIATED INTO SIOUX TRIBE

W. J. BRYAN DIES AT DAYTON, TENN.

East Africa Boasts
of But Two Houses

( Special from Department of Commerce)
WASHINGTON, Aug. 4.—Found ! One

country that is indifferent to motion pic-

tures. It’s East Africa. A. M. Warren.
American consul at Nairobi, Colony of

Kenya, Africa, reports there are only two
houses in Nairobi and one in Mombasa.
The Europeans are scattered on farms and
most of the 4,000 townsfolk don’t care for

pictures. The houses are only partly filled

on Monday and Saturday nights while the

attendances other nights don’t pay for the

electricity. Prices run from 24 cents to 72.

The rented films are cheap and several

years old.

Stromberg Dedicates
Film to Thomas lnee
(Special to Exhibitors Herald)

HOLLYWOOD, July 28.—Hunt Strom-
berg will dedicate “The Last Frontier” to

the late Thomas H. Ince, who filmed 50,000

feet of a buffalo stampede in starting the

picture. Stromberg is completing the pho-

toplay under an arrangement with Mrs.

Ince and the Ince estate.

Irving Lesser Theatre
Plays Broadway Shows

(Special to Exhibitors llerald)

NEW YORK, Aug. 4.—Irving M. Les-

ser, owner of the Great Neck Playhouse

motion picture theatre, has decided to show
legitimate plays which already have played

Broadway as well as those bound for the

White Way. First to introduce the new
policy was “The Strait Shooter.”

WILLIAM CRAFT

American Pluck
Distributor: Chadwick Pictures Cor-

poration
Producer: Chadwick Pictures Cor-

poration

Length: Undetermined
DIRECTOR RICHARD STANTON
Author Eugene P. Lyle, Jr.

Adaptor Ralph Spence
Cameraman Lyman Broening
Subtitles Ralph Spence

PLAYERS
Blaze Derringer George Walsh
Princess Alicia Wanda Hawley
Count Birkhaff Sydney de Grey
Count Verensky Frank Leigh
Jefferson Lee Tom Wilson
Lord Raleigh Leo White
American Consul Dan Mason
Derringer Senior Wilfred North

TYPE : Modern romantic drama.

HIGHLIGHTS: Walsh's athletic

stunts. . . . The prize fight. . . .

Motor car chase. . . . The sequence
in the cabaret. . . . Spectacular back-

ground of Bargonia sequence.

THEME : Youth who is disowned by
father succeeds by his daring to restore
himself into his father’s graces and to

win a princess.

STORY: Blaze Derringer is expelled

Opposite George Walsh in “Amer-
ican Pluck” is Wanda Hawley.
The picture is produced by Chad-
wick Pictures Corporation.

from college for his wild exploits. His
father casts him out, advising him not to
return unless he has earned $5,000 by his
own efforts within a year. He engages in
a prize fight and again meets the girl he
had previously rescued from a cabaret
fight. She is Princess Alicia of Bargonia
and he returns to her country with her.
There he thwarts Count Verensky, who
has plotted to win her throne. Blaze
rescues her from her abductors and wins
a wife and a throne.

George Walsh appears in “Amer-
ican Pluck,” his modern action
romance for Chadwick Pictures
Corporation.
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Manhattan madnessr is the pic-

ture which opened last week at the

Orpheum theatre, Chicago. It is distributed

by Pathe and stars Jack Dempsey and his

fecent bride, Estelle Taylor. It is a story

of New York life.

parting guests of that playhouse on last

Thursday evening. Orchestra Hall is on

Michigan Avenue, is used for pictures only

in the Summertime, and the house organist

is terrible.

The story of “Cyrano de Bergerac” is

laid in the period of D’Artagnan, who
walks through one scene, and after that of

Scaramouche, passingly mentioned in a

verse. I believe the date given is 1620.

The place, of course, is France. As you

know, it was a gay, rollicking and bloody

place to live and die. There is much living

and mtich dying in the picture.

Cyrano is a facially ugly swordsman,

poet and philosopher. It would be crim-

inal to give his character in greater detail

if you are to see the picture, which is a

colorful, highly dramatic and often highly

humorous account of his career. The part

is played by Pierre Magnier, whose name
means nothing to you until you’ve seen the

film but much thereafter. Other names in

the cast are similarly unfamiliar.

The production is in color throughout,

lending additional charm to the colorful

clothing and trappings of the day. It is

packed full of meat, situations of rare in-

terest passing in steady procession, tension

breaking only at infrequent and necessary

intervals. It is a splendid production.

"SLAVE OF FASHION

”

TELLS MODERN STORY

N ORMA SHEARER, Lew Cody and

Mary Carr are the three principal reasons

for “A Slave of Fashion,” a picture which

tells a fairly interesting modern story fairly

well. William Haines is, perhaps, another

reason. And Sidney Bracey, as the sort

of butler only he can create, is as good a

reason as any of these.

The story is given this week in “New
Pictures,” so I’ll not bother to conceal or

repeat it here. It is not the story that holds

spectator interest, it is the acting of the

actors and the setting of the sets. If there

is a distinction between a motion picture

and a production, this is a production.

Miss Shearer deserves credit for dom-
inating her gowns, elaborate enough to

dominate any save a real performer. Lew

[Continued, in First Column, From Page 48]

Cody deserves credit for doing seemingly

necessary illogical things logically and end-

ing the picture a hero without getting a

laugh. Rare talent here. Mary Carr de-

serves credit for doing a new kind of

mother (for her) as well as she has always

done the other kind.

They used the picture at the Chicago

theatre last week with their Fourth Annual

Fur Show, which everybody in the Middle

West always tries to get in to see, and the

fashion-mad ladies present sat through it

with apparent • satisfaction.

"THOUSAND AND ONE NIGHTS’’
INTRODUCES NEW FAIRBANKS

_(n “Tales of a Thousand and One
Nights,”, shown last week at the Randolph

theatre, we meet a new Douglas Fairbanks,

a Mons. Ivanoff, according to the printed

cast of characters at hand, in a role not

wholly dissimilar to Doug’s “Thief of Bag-

dad.” Not that the pictures are alike. They
are as different as the actors.

This is the story of the potentate who,

deceived by one wife, henceforth weds

them for but a night, ordering their execu-

tion next morning. As you recall, one of

these wives tells the old boy such interest-

ing stories, withholding the endings, that he

permits her to live on and so it goes. It

is her story of “Gul-Y-Hanurr” which con-

stitutes this picture.

The picture is well made and contains

bits of unique comedy in addition to its

melodrama. The characters are chosen and

dressed in conformity with Arabian Nights

tradition and the events are in keeping.

Mons. Ivanoff scales walls, pinions guards,

rescues the maiden and all of that in the

manner of Fairbanks with a Continental

accent. Comparisons, of course, are out

of order.

MURRAY FAILS TO CHEER
ABOUT "SEVEN DAYS”

R.Y MURRAY didn’t like “Seven

Days” so well. He writes, of that and an-

other picture:

“Seven Days” was shown to members
of the Writers Club, Hollywood, and
while it didn’t throw anyone into hysterics,

proved quite entertaining to yours truly.

The principal trouble with it seems to be

the titles. They are either too long or

lacking in comedy punch.

There are many extremely funny scenes

in “Seven Days,” especially where Eddie

Gribbon is cooking the chicken and hiding

behind the red hot stove, and the business

of dodging the cop in the dumb waiter,

where he is being chased from the roof to

the cellar and back again. Many scenes

fall flat, however, and although the com-
pany works hard to put these over, even

resorting to slapstick, they are too obvious

TN "The Happy Warrior” which provided
the film entertainment at the State-Lake

theatre in Chicago last week Malcolm Mac-
Gregor and Alice Calhoun are featured. It
is a Warner-Vitagraph picture which was
detailed in the New Pictures department in
the August 1 issue.

and do not register as big laugh getters.

Lillian Rich has an entirely different role

for her, and scores in her several scenes

as Kit. The episode where she is helping

Lilyan Tashman to escape from the quar-

antined house through the coal cellar win-

dow is one of the best, but here are in-

serted several titles that are poorly con-

structed and not exactly humorous.
I liked the scenes with Mabel Julienne

Scott, where she gets tipsy on Aunt Salina’s

“Petunia” medicine—25 per cent alcohol

—

and tries to get the imprisoned policeman

to help her in her demonstrations of her

occult powers. Here was opportunity for

much fun, but it was dropped before it

had fairly got started. Creighton Hale as

the guest in the quarantined house, with

his ex-wife and his fiancee dodging in and
out of rooms, was well chosen for the role.

Hallam Cooley also scored as the visitor

and Rose Gore was excellent as Aunt Sa-
lina. Tom Wilson was the cop and made
the most of his comedy situations.

The adapted play was directed by Scott

Sidney, who made “Charlie’s Aunt.” Frank
R. Conklin wrote the scenario. I expected
great things from “Seven Days” but was
rather disappointed.

* * *

“Tricks” a five reel feature starring Mar-
ilyn Mills, a little lady who “doubles” for

many stars in riding stunts, was shown at

the Paramount theatre, Hollywood, the

other night, and if applause is any criterion,

the audience, composed mostly of young-
sters, liked it immensely. Miss Mills is of
the cute, vivacious type, and displays some
remarkable horsemanship. She has two
very intelligent steeds in her support, the

work of the white horse equalling any of

the other well known animal actors of the

screen.

The story is slight, concerning a tomboy
who is expelled from a girl’s college and
is sent to her father’s ranch, where she

apprehends a dishonest foreman about to

make off with a lot of cattle. There’s a
dream sequence, and a comedy farm hand
with a mule. You recognize the ingredi-

ents of this home-made movie at once.

Bruce Mitchell is credited with directing
( Concluded on page 56 )
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THE FILMMART
Pro-Dis-Co

“Off the Highway” Completed

Executives have seen the first print of

Hunt Stromberg’s “Off the Highway,”
which was turned over to him after Thom-
as H. Ince’s death.

Lillian Rich Signs Anew
Lillian Rich has signed a five-year con-

tract with Cecil B. DeMille. Her first work
at the DeMille studio will be “Red Dice,”

with Rod LaRoque. She has been loaned
to Christie to feature in “Seven Days,” now
in production. Junior Coghlan, 8 years

old, has been made a regular member of

the DeMille stock company largely because
of his freckles.

Stromberg Finishes Three

Hunt Stromberg has finished “The Bad
Lands,” “The Prairie Pirate” and “Off the

Highway.”

Sullivan to Adapt Play

C. Gardner Sullivan will adapt “Three
Faces East,” war play, for DeMille.

“Simon the Jester” Starts

George Melford has begun shooting “Si-

mon the Jester.”

Pathe
“Kivalina” Heads Releases

Pathe releases for August 9 include

“Kivalina of the Ice Lands,” Mack Sen-
nett’s, “The Iron Nag,” two-reel comedy,
and the fourth chapter of “Play Ball” en-

titled “The Decoy Wire.” There are also

“Sons of Swat,” Grantland Rice “Sport-
light”; Pathe Review No. 32; “Bubbles,”
one of the “Aesop’s Fables” ;

“Topics of

the Day” and two issues of the Pathe
News.

Allene Ray Completes Role

Having completed her starring role in

“Play Ball,” Patheserial, Allene Ray has
gone to Texas for a brief vacation.

Wallace McDonald in “Heir-Loons

”

Wallace MacDonald, featured in “Heir-
Loons,” Spitzer-Jones feature comedy, has
played opposite many stars, beginning with
Mary Miles Minter in “Youth’s Endearing
Charm.”

McKee Lent to Warner Brothers

Raymond McKee has finished “Smith’s
Landlord” and has been lent to Warner
Brothers to appear in “Compromise.”

Laurel to Direct Cook
Stan Laurel, who has changed from star

to director, will handle Clyde Cook’s next
Hal Roach comedy.

Educational
Hank Mann Gag Man for Dooley

Hank Mann, who has been made a gag
man on the Christie comedy staff, is helping
Bill Dooley in his first picture. Sig Herzig
and Frank Roland Conklin collaborated in
the writing of the first Jimmie Adams com-
edy in his own name and Hal Conklin,
brother of Frank, is writing new comedies,
the first being Bobby Vernon’s opener in
his new series.

And Hiers Isn't So Light Either

With 16 in the cast of Walter Hier’s sec-

ond series all except Hiers and Duane
Thompson are heavies.

Estelle Bradley on Radio

Estelle Bradley, Lige Conley’s leading
woman, is a musician as well as an actress

and has been on several KFWB programs.

Virginia Vance with Lane

Virginia Vance is leading woman for

Lupino Lane, English comedian who is

making his first picture.

Al St. John on Location

A1 St. John and Lucille Hutton, his lead-

ing woman, are on location at Newhall,
Cal., in a Mermaid comedy.

Cranfield & Clarke
Holland Picture Released in September

Miss Beth Brown is editing and titling

the Holland Floral film which will be
released the second week in September.
There will be four reels.

Columbia
Gaetano Gaudio Signed

Gaetano Gaudio, chief cinematographer
on Norma Talmadge productions for Jo-
seph M. Schenck, has been engaged to han-
dle the megaphone for the second Waldorf
release.

Alma Bennett Joins Cast

Alma Bennett, who is under a two year
Lasky contract, has been signed to play a
leading role in a forthcoming Waldorf pro-
duction.

Celebrity

Neilan to Make Four More
With “The Sky Rocket” being cut by

Rose Smith, Marshall Neilan is preparing
for his next picture. He will produce four
more for Celebrity Pictures, Inc. (P. A.
Powers).

Davis Dist. Div.
“The Fire Flies” Previewed

The second “Hey Fellas” comedy, titled

“The Fire Flies,” was previewed by Lacy
W. Kastner, president of Inter-Ocean Film
Corporation, and Herbert Fajans, West
Coast representative of Davis, at a preview
at the DeLuxe theatre, Los Angeles.

Arrow
Arrow Gets Steiner Series

William Steiner has arranged with Ar-
row to release the forthcoming society com-
edy dramas featuring Edith Thornton and
the “Hutch of the Secret Service” series

with Charles Hutchison.

Astor
Dana V. Rush Signed

Miss Dana V. Rush, screen writer, has
been engaged by General Manager R. R.
Riskin of True Story Film Company to
judge all scripts. Lewis Allen Browne is

completing the script of “The Danger Line”

and Miss Rush will go over it with the

feminine appeal as her viewpoint. When
scenarios are written by a woman the com-
pleted script will be read by a man.

Chadwick
Charles Ray Starting Third

The script is being prepared for Charles
Ray’s third rural comedy drama, following
completion of “Some Pun’kins” and “The
Winner.”

Bara Feature Previewed

Theda Bara’s “The Unchastened Wo-
man” was shown unannounced at a neigh-
borhood theatre near Los Angeles and
drew an ovation, according to the manage-
ment.

Warner Brothers
All Stars in Hollywood Special

All Warner stars, with the possible ex-
ception of John Barrymore and Lowell
Sherman, will be cast in “Broken Hearts
of Hollywood.” There are 26 artists in

the stock company. Roy Del Ruth will

direct.

Syd Chaplin’s Next Selected

“Good Night Nurse,” from Robert W.
Sherwood’s story, will be the next feature
comedy for Syd Chaplin. Charles F. Reis-
ner will direct.

“Bobbed Hair” Print Shown
Executives of Warner Brothers had a

preview of “Bobbed Hair” and labeled it

a rip-roaring comedy drama.

Helene Costello in “Love Toy”

Helene Costello has been chosen as Low-
ell Sherman’s leading woman in “The Love
Toy,” while Dolores Costello is appearing
with John Barrymore in “The Sea Beast.”

“Bunker Bean” Completed

Matt Moore and Dorothy Devore have
completed “His Majesty Bunker Bean.”

United Artists

Valentino Starts “Lone Eagle”

Rudolph Valentino’s first vehicle for
United Artists, “The Lone Eagle,” is well
under way. In the cast are Louise Dres-
ser, Carrie Clark Ward, James Marcus,
Captain Albert Conti and Eric Mayne. Clar-
ence Brown is directing.

Who Will Start First?

There is a race on at the Pickford-Fair-
banks lot. Mary has her technical staff

busy to start “Scraps” and a number of de-

vices are being tried out by Doug’s force
for “The Plack Pirate.”

Hart Gives Statue to Rodeo
William S. Hart has given a bronze

statue of himself as a trophy for Chey-
enne Frontier Days, July 20-24. He hopes
to have “Tumbleweeds,” his first picture

for United Artists, ready for release at

that time. It has already been booked for

the Strand in New York.

Beatrix Prior Signed

Beatrix Prior has been engaged by Sam-
uel Goldwyn for the role of Mrs. Gros-
venor in “Stella Dallas,” which Henry King
will direct.
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“Rooney” Premiere at Strand

“Little Annie Rooney,’’ Mary Pickford’s

latest picture, will have its premiere at

the Strand in New York this fall.

Universal

“Scarlet Streak” Finished

Jack Daugherty and Lola Todd have
completed the 10 episode serial, “The Scar-

let Streak,” directed by Henry McRae.

“Skinner’s Dress Suit” Bought

Henry Irving Dodge’s novel, “Skinner’s

Dress Suit,” has been bought for Reginald
Denny and the picture version is expected

to be released April 4, displacing “This

Way Out,” a Denny vehicle not yet in pro-

duction.

Sloman Starts “H is People”

Edward Sloman has placed in produc-
tion “His People,” the cast including Ru-
dolph Schildkraut, Arthur Lubin, Rosa
Rosanova and Kate Price.

Sedgwick Begins Western

Edward Sedgwick has taken the first

scenes of an untitled Western. Anne Corn-
wall replaces Gertrude Olmsted, who is

recovering from an appendicitis operation.

Art Acord has completed “Sky High Cor-
ral.” Jack Hoxie is to make “Pay Gravel”
in North Dakota, and other Westerns just

started are Edmund Cobb’s “The Emer-
gency Man,” Jack Mower’s “The Crook
Buster,” and “When the Pilgrims Hit Pipe
Rock,” featuring Gilbert Holmes and Ben
Corbett.

“The Midnight Sun” Starts

Dimitri Buchowetzki is just starting di-

rection of “The Midnight Sun,” with Laura
LaPlante, Pat O’Malley, George Seigmann
and Raymond Keane.

Tiffany-Truart

Board Praises “Fighting Cub”

Wesley Barry’s “The Fighting Cub” is

commended in the August number of Film
Progress, publication of the National Board
of Review.

Product Sold for Mexico

The Tiffany-Truart productions for 1925-

26 have been sold for Mexico to Gonalo
Varela of Mexico City.

Renown
Campaign on “Souls for Sables”

A special campaign is being prepared for

“Souls for Sables,” Tiffany production star-

ring Claire Windsor under direction of

James C. McKay.

B. P. Schulberg

Riza Royce Makes Radio Debut

Riza Royce, new player, made her radio

debut from WGBS in New York and then
left for Hollywood to appear in “Lew Ty-
ler’s Wives.”

“With This Ring” Being Edited

Director Fred Windemere is cutting and
editing “With This Ring,” featuring
Alvce Mills and Lou Tellegen.

Metro-Goldwyn-Mayer
Many Assigned to Casts

Following is a list of players and pictures
to which they just have been assigned

:

Francis X. Bushman and Basil Rathbone
with Mae Murray in “The Masked Bride,”
just started; Bert Roach, “Dance Mad-
ness;” Frederick Mariotti, “Mare Nos-
trum Lawford Davidson, “A Little Bit
of Broadway,” and John Gilbert and Re-
nee Adoree, “La Boheme.”

These Have Signed Contracts

Among players, writers and cameramen
just signed are Karl Dane and Virginia
Bushman, actors

;
Katherine Hilliker and

her husband, Captain H. IT. Caldwell, sce-

narists; William Slavens McNutt, fiction

writer; Joseph W. Farnham, to write titles

for “The Big Parade,” and Henrik Sartav,
to photograph “La Boheme.”

Three Original Stories Bought

Three original stories of Carey Wilson
have been purchased. They are “The Mid-
shipman,” now being filmed with Ramon
Novarro starring; “Paris” and “Monte
Carlo.”

Davidson with Jackie Coogan Again

Max Davidson is portraying in Jackie
Coogan’s “Old Clothes,” the same role as

he had in “The Rag Man.” Alan Forrest
and James Mason also have joined the cast.

“The Unholy Three” Serialized

“The Unholy Three,” starring Lon
Chaney, is being syndicated throughout the

United States and Canada. This is said

to be the first story syndicated free in these

territories by Metro-Goldwyn-Mayer.

Lee-Bradford
“Passionate Adventure” Released

“The Passionate Adventure,” starring

Alice Joyce with Marjorie Daw, Clive

Brook and Victor MacLaglen, has just

been released. Next will be “Down Upon
the Suwanee River,” with Mary Thurman,
Charles Emmett Mack by courtesy of D.
W. Griffith, Arthur Donaldson and Blanche
Davenport. Four more will follow.

Gotham
Serial Fiction Version Arranged

Arrangements have been made for news-
paper publication of a fiction serial ver-
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sion of “A Little Girl in a Big City,” which
will be released the middle of August.

F. B. O.

First “Mazie” Episode Finished

“Amazing Mazie,” first episode of “The
Adventures of Mazie,” has been completed.
“Dinky Doodle and the Babes in the

Wood” has been finished for release Au-
gust 12, and Walter Lantz, the cartoonist,

has completed the script for the thirteenth,

“Just Spooks.” ' Joe Rock has started the

first of 13 two-reel Blue Ribbon comedies
featuring Alice Ardell and has done the

twelfth of the new Jimmy Aubrey come-
dies.

“Flaming Waters” Next

“Flaming Waters” will be the next pro-

duction of Associated Arts, Ludwig Erb
and O. E. Goebel, executive heads, an-

nounced in Hollywood after a motor trip

from New York. F. Harmon Weight will

direct.

Story' Bought for 1926-27

Calvin Johnston’s “Pedigree” has been
bought for the 1926-27 season and will be

serialized in the Pictorial Review.

Tom Tyler Is “Surprise Star”

Tom Tyler (William Burns), born in

Port Henry, N. Y., is the new “surprise

star” signed for Westerns. He has been
on the screen less than a year. “Let’s Go
Gallagher” is the tentative title of his first.

Four Pictures Completed

Four Gold Bond pictures already com-
pleted are “Drusilla With a Million,” “Pa-
risian Nights,” “If Marriage Fails— ?”

“The Keeper of Bees.” “The Last Edition”

is well under way and casting has started

for “When His Love Grew Cold.” “Hap-
piness” will be made in Sweden. Fred
Thomson has resumed “Riding the Wind,”
Evelyn Brent has launched “Three Wise
Crooks” and Richard Talmadge and Mau-
rice “Lefty” Flynn are preparing for their

next pictures.

First National

Stroheim to Direct Constance

Eric Von Stroheim has been chosen to

direct Constance Talmadge in “East of

the Setting Sun.”

Flora Finch in “Live Wire”

Flora Finch, comedienne, has been se-

lected for an important role in Johnny
Hines’ “The Live Wire.” Mildred Ryan,
who will also be in the cast, is C. C. Burr’s

latest discovery.

Norma in “Paris After Dark”

“Paris After Dark,” from an original

story by John W. Considine, Jr., will be

the next vehicle for Norma Talmadge.
Samuel Goldwyn has agreed to lend Ronald
Colman as leading man to Joseph M.
Schenck.

W illiam Haines in “Memory Lane”

William Haines will have the role of Joe
Field in “Memory Lane,” featuring Elea-
nor Boardman and Conrad Nagel. Helen
Jerome Eddy has been added to the cast

of “The Dark Angel.”

Galsworthy May W rite Scenario

John Galsworthy, author of “The White
Monkey,” may write an original scenario
for a Barbara La Marr picture. Associ-
ated Pictures Corporation is negotiating

with the writer and the picture probably
would follow “Spanish Sunlight.”

Fox
Alma Rubens in “Winding Stair

”

Alma Ruben, who was a dancer before
she entered pictures, is cast for the role

of the American dancer in “The Winding
Stair.”
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Ad Placed in Legion Weekly

Fox has inserted an ad in the American
Legion Weekly as an aid to exhibitors

showing “As No Man Has Loved,” taken
from “The Man Without a Country.” It

opened recently at Keith’s Palace in New
York.

Second in “Helen and Warren” Series

With “A Business Engagement” com-
pleted, Albert Ray has begun directing “All
Aboard,” second of the “Married Life of
Helen and Warren” series.

Mix Tries Tony’s Future Successor

Tom Mix rides Napoleon, new “marvel
horse,” destined some time to become
Tony’s successor because Tony is already
12 years old, in “The Lucky Horseshoe,”
just completed. Mix is now starting “The
Conquistador” as his third production un-
der Emmett Flynn’s direction.

Buck Jones Completes Pair

With “Durand of the Bad Lands” and
“The Timber Wolf” completed, Buck Jones
has a good start on his schedule for next
season. “The Timber Wolf” will open his

season September 20. The other will be
released November 1. Jones will also ap-
pear in the title role of “Lazybones,” which
Frank Borzage will direct.

Paramount
Meighan’s Next Is Named
“The Imperfect Imposter” is chosen as

Thomas Meighan’s next picture. He is in

Ireland to make the first scenes.

Phyllis Haver Signed

Phyllis Haver has been engaged for the
role of Florence Wheeler in “New
Brooms.” Marjorie Bonner will be in “The
Ancient Highway.”

“Golden Princess” Completed
Final scenes were filmed at Newport

Beach for “The Golden Princess,” starring
Betty Bronson under Clarence Badger’s di-

rection.

Two Pictures Get Under Way
Herbert Brenon has started “A Kiss for

Cinderella,” with Betty Bronson in the
starring role, and Victor Fleming is mak-
ing “Lord Jim,” with Percy Marmont in

the title role.

MacLean’s First Feature Picked

“Seven Keys to Baldpate” will be Doug-
las MacLean’s first comedy for Paramount.
The director and cast are still to be chosen.

Service Talks
On Pictures

( Continued from page 53)

it and it must be said for Bruce he keeps

the action moving, and the titles are away
above the average. The supporting cast is

amateurish, though, and almost nullified

Miss Mill’s work.

“LOST BATTALION”
VIRILE NARRATIVE

“The Lost Battalion” must be good. It

stirred Mr. Hodges to begin his report of

it with a verse. The verse, with his re-

port on this and another picture, follows

:

At break of dawn the Boche closed in.

We met him face to face,
And many there were who fell that

day

—

But night found us still in our place.—Buck Private McCollum.
Of the 679 officers and men that went

into the now famous “pocket” where they

were hailed with shellfire for six days, 194

were able at the end of that time to walk

out. That is the story of the “Lost Battal-

ion” and its way to fame in the Argonne

forest, France. The picture, “The Lost

Battalion” has been made by members of

the outfit and is being distributed by L. C.

McCollum, poet-soldier who “went over”

with the others.

It is a dramatic little piece snatched

from a terrible war that was filled with

drama.

It is well produced, containing a love

story a plentious share of comedy and

enough of pathos. As commendable a

characteristic as any other in it is the fact

that it is free from the hokum that could

easily have been invoked for effect. An
effort was made to reenact the scenes as

they occurred with the result that pure,

gaunt patriotism is reflected in the bare

realism with which those mud spattered

boys went “West.”

It is not necessary to compare the picture

with “Powder River.” The latter was not

made with the intent of producing a ro-

mance; it contained a general account of

incidents which happened at the front

while “Lost Battalion” contains a running

account of the story of 679 men who fol-

lowed their commander to their objective

to find that their right and left flanks had

fallen back. The Huns had surrounded

them. Bullets peppered around them. Ma-
chine gun fire tore the ground up about

them. The lads were ordered to “dig in.”

No food came. The water was out. When
they were threatened with starvation after

several days of fighting like the heroes they

were, a German commander sent a mes-

senger to demand that they surrender. The
reply from the Yankee Major Whittlesey

was curt enough. Farragut once told his

men “Damn the torpedoes. Go ahead!”

But Whittlesey cried in true Yankee fash-

ion, “Go to hell.”

There are two kinds of people as dis-

tinguished by the theme of “The Happy
Warrior.” One kind is the quiet and re-

flective type; the other the fighting type.

The fighting type loves the thrill of con-

flict, battle, the matching of wits and brawn.

He is characterized by Malcolm McGregor

as the “happy warrior” who fought his

way smiling all through his life; fought

for his rightful possessions and fought for

his friend. He fought on and on until he

was confronted with a fight that would

have brought him the wealth and title that

were his by right of birth but which would

have brought him to fight the one who was

his friend. He could not deprive that

friend of his estate, not even his fiancee.

So “The Happy Warrior” is a story of

exalted unselfishness, a story glorified by

the able direction of J. Stuart Blackton.

While watching each reel unfold one for-

gets that he is in a theatre and knows only

that a loveable chap is courageously tus-

sling with ugly foes who threaten to outdo

him.

Olive Borden adds a generous share to

the entertainment value of the picture with

her charming portrayal of the gypsy girl

who loved her “warrior” with wholesome

simplicity despite that she knew the senti-

ment was not mutual.

Albany, N. Y.—R. G. Wyckoff, a trav-

XYeling auditor for Fox, after spending
two weeks here, has returned to New York.

. Louis Buettner and L. J. Shearer,
leasing the Majestic in Cohoes, bought the
house. They gave a benefit one night for
fire sufferers. . . . Jane Halloran, sec-
retary of the Albany Film Board of Trade,
entertained for her nephew and about 100
other small boys at motion pictures given
at her home. . . . Tickets are already
selling well for the outing of the Albany
Film Board of Trade September 14. . . .

Ormond Roberts, manager of the Hudson
theatre in Albany, served at a special meet-
ing of the arbitration board . . . Oscar
Perrin, manager of the Leland in Albany,
received many compliments because of new
carpets and lighting fixtures. . . . Meyer
Schine, of Gloversville, is to forsake the

ranks of bachelorhood next month. . . .

Abe Stone has surrendered the lease of the

Delaware in Albany, and will confine his

efforts to the Arbor Hill house.
Mrs. A. E. Walton, of the Happy Hour
theatre in Lake Placid, has booked “The
Iron Horse” for the Lake Placid Club the

last of August. William Smalley reports

doing a big business with “The Ten Com-
mandments” in Cooperstown. . . . Jake
Rosenthal, running the Rose, a 10 cent

second-run house in Troy, put on the Gib-
bons-Tunney fight pictures for a first run
at a dime and drew capacity houses. . . .

All summer house records were broken at

the Troy theatre by “The Desert Flower,”
Walter Roberts, manager, reported. . . .

Osmyn Brownell, of Carthage, formerly
connected with the Colligan, has been ac-

cepted as a student in the Paramount The-
atre Managers Training School.
L. J. Carkey has just been made a district

manager in the Schine circuit. George
Carkey has been named manager of the

Carthage house. . . . Lee Marcus, gen-
eral manager for F. B. O., dropped into

Albany for a day with Harman Steam,
local manager. . . . Fred W. Mossert,
building a new theatre in Glens Falls, ex-

pects to open it early this fall. . .

Jake Golden, manager of the Griswold in

Troy, is planning an Old Home Week Au-
gust 16. . . . Harold Filkins, salesman
in the Albany F. B. O. office, was operated
on for appendicitis. He was stricken while

selling an exhibitor in Mechanicville. . . .

Basil Brady, manager of Pathe’s Buffalo

branch, came here and met Harry Knap-
pen of New York, special feature represen-

tative, and with Leon Medem, local man-
ager, went on to Gloversville for a confer-

ence with the Schine brothers. . . . Mrs.
Francis McGraw, who owned the Gem the-

atre in Little Falls, recently taken over by
the Schines, will continue to manage the

house. . . . Fred Myers, of the Mark
Strand in Albany, was honored at a state

convention of the Knights of Pythias, when
he was elected to an office. . . . Julius

Berinstein, of the Palace in Troy, reports

business off due to a combination of short

hours in the collar factories and Daylight

Saving. . . . There was a red hot base-

ball game between the film salesmen of

Albany, and a nine from the village of

East Berne. Nothing more than an esti-

mate of the score could be made. It is

said the film salesmen lost.

Douglas Gilmore Signs

NEW YORK.—Douglas Gilmore, on the stage

since 1920, has signed with Metro-Goldwyn-Mayer
and is at Culver City.
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John
A.

S.Woody Explains

E. Guarantee in

Plain Terms

Associated Exhibitors' Head Points Out
Limitations of

44
Exhibitors Refund” Pact

which will stand the market test we have
no reason to expect success. If we sell

class “C” pictures for class “A” rentals, th’e

exhibitor is entitled to redress.

“It should not be assumed that our
guarantee is revolutionary or all-inclusive.

We are not proposing to do anything
which we do not believe it is good business
to do. We are anxious to have our pro-

ductions compared with others yet we are
not in a position to say that rentals, days
of the week, and other important factors
in determining box office results need not
be taken fully into consideration in deter-
mining value. We don’t make absurd
statements but we insist that our pictures
will show as well as, or better than, any
other brand of product which is played
on similar days of the week and during
the same months. We welcome that sort

of competition.

“I don’t want anyone to be misled by
hasty reading of our guarantee or by in-

adequate consideration of its terms. I am
trying to build good will—to pave the way
for long continued, happy business rela-

tionships and that can’t be done by promis-
ing something and then walking out

through a loophole or technicality. That’s

why I’m laying especial stress on the nega-

tive side of this proposition instead of

coming out in blazing language of verbiage

and persiflage.

“I want to emphasize that Associated
Exhibitors does not guarantee individual

pictures. I’ve seen all of our first ten re-

leases for the 1925-1926 season and per-

sonally I consider them good trustworthy
pictures. But I’m not guaranteeing what
the box-office results would be from play-

ing them individually in theatres of dif-

ferent classes and clientele throughout the

( Continued on page 79 )

tee of results from motion pictures. A
few have even asked where the joker is.

There seems to be so many tricks prac-
tised that such a simple thing as a guaran-
tee doesn’t always get credit for being an
evidence of good faith.

“The peculiar thing about our warranty
is that in order for it to serve us advan-
tageously we must release pictures of such
high average quality that a guarantee is

unnecessary. What leads us to say to ex-
hibitors that they can obtain adjustments
if adjustments are justified is our confi-

dence that nobody who runs our pictures

will find it necessary to apply for redress.

We don’t expect the guarantee to cost us
one cent.

“If we should unfortunately find it

necessary to make price concessions after

pictures were played we would-be doing
no more than is done by merchants, dis-

tributors and manufacturers in other lines

of business. If we can’t deliver product

John S. Woody, president of Associ-
ated Exhibitors. In circle: Jay A.
Gove, general sales manager of Asso-
ciated Exhibitors.

“ANNUAL statements are usually writ-
1 1 ten in superlatives. Mine is written

in negatives.”

So begins an official statement issued this
week by John S. Woody, president of the
Associated Exhibitors.

“We are making a guarantee of next
season’s product and it has been interpreted
in some quarters as applying unreservedly
to any and all conditions. This of course
is wrong. We’re trying to make the
guarantee mean something which it could
not possibly do if it was without limitation
of any sort.

“What is desired is to give the exhibitor
who buys without screening definite assur-
ance against being oversold and to provide
him with specific means of obtaining re-
dress. If the buyer is too sanguine about
values, if the product is misrepresented, or
if for any other reason the pictures do not
measure up to box office standards which
are established by competing product he
can apply for an adjustment. And if he
doesn’t get it promptly he can take us be-
fore his local Film Board of Trade and
bring us to time.

“Many told me during the Milwaukee
convention that they did not understand
how we could afford to make any guaran-

Harold Lloyd in comic thrill scene from Associated Exhibi-
tors’ “Never Weaken.”

Monty Banks and Anne Cornwall appear in Associated Exhibi-

tors’ thrill comedy drama. ’‘Keep Smiling.”
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Associated Exhibitors’ Guarantee

This is to certify that Associated Exhibitors, Inc., in consideration of having
sold a minimum of 24 motion pctures for the 1925-1926 season without the

same having been previewed, does hereby guarantee as follows to the pur-

chaser :

First, that Associated Exhibitors, Inc., will not include in the said 24 or

more productions sold as aforesaid any picture which it does not believe is

of the quality or box office value to insure its profitable use by the purchaser,

and

Secondly, if the box office returns from any group of eight or more
pictures are not as great, in proportion to the rentals paid, as the returns

from any other brand of pictures which is played in the same house, during

the same months and on corresponding days of the week, then said rentals

shall be adjusted, upon application of the purchaser. Application for adjust-

ment shall be made not earlier than one day later nor later than 15 days after

the playing of the last picture in the unstisfactory group. The adjustment of

rental shall be made within 30 days after the filing of the application.

Thirdly, it is further agreed by Associated Exhibitors, Inc., that this

guarantee shall be considered a portion of the contract with the aformentioned

purchaser of next season’s service and may be used in any proceeding affect-

ing the rental of these pictures which is started by the purchaser before a

Film Board of Trade.
ASSOCIATED EXHIBITORS, INC.

By John S. Woody, President.

NewA.E.PolicyBoasts

Iron Clad Guarantee

Lionel Barrymore

Estelle Taylor

Strongheart

A GUARANTEE that its pro-
-A ductions will compare fav-

orably in box office returns with

other brands of pictures used by

the same theatre is the feature

of Associated Exhibitors’ 1925-

1926 selling policy.

This guarantee to all purchas-

ers of a minimum of 24 produc-

tions specifies that the buyer will

be entitled to an adjustment of

rentals if box office returns

from any group of eight or more
Associated Exhibitors pictures

are not as large as the returns

from any other brand of produc-

tions used during the same
months and on the same days of

the week.

It is especially provided in the

guarantee, a copy of which ap-
pears above, that it may be used

by the exhibitor in Film Boards
of Trade actions against the dis-

tributor.

Associated Exhibitors’ sales

policy, according to an official

statement, has been designed to

provide for buying either with

or without previewing.

The exhibitor who desires to

preview can see at least eight

pictures at a time several weeks
prior to release date, and may
use this product over a four-

month period.

The exhibitor who does not

preview may purchase the en-

tire season’s output, and because

he buys upon the distributor’s

representation, in advance of

box office testing of values, he

will be covered by the distri-

butor’s guarantee.

The guarantee is not given if

pictures are previewed or if less

than 24 are purchased. The rea-

son given for not applying the

guarantee to sales of fewer than

24 pictures is that the guarantee
is based upon averages.

To make honest guarantees
possible it was necessary to pro-

vide more than ordinary produc-
tion safeguards which were es-

tablished, it is asserted, through
the cooperation of producer and
the distributor.

It is the belief of Associated
Exhibitors and of the producers
whom it represents that every
reasonable precaution has been
taken to insure high grade pro-
ductions of uniform quality. But
it is conceded by the distributor

that the most extraordinary

safeguards will not prevent

errors and that the greatest care

possible to exercise will not in-

variably produce big box office

successes. Hence, the arrange-

ment for advance deliveries

which make previewing possible.

Hence, the decision to give a

guarantee and thereby force the

pictures to measure up to rea-

sonable requirements or pay the

penalty in revenue losses.

Of the second group of pic-

tures there probably will be ten.

They will be ready for release

during December, January, Feb-

ruary and March.

The third group has reached

the stage where production plans

are being discussed.

According to Associated Ex-
hibitors, it appears that the first

eight productions have cost be-

tween $850,000 and $900,000, or

an average of around $109,000.

The least expensive one has in-

volved an outlay of close to

$60,000 and the biggest one about

$200,000.

Harold Lloyd

Hope Hampton

Monty Banks

Constance Bennett Edna Murphy
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Malcolm McGregor

Associated Exhibitors’ Stars

Alice Joyce Clara Bow Owen Moore
Harold Lloyd

Hope Hampton
Jack Dempsey
Estelle Taylor

Lionel Barrymore

Blanche Sweet

Edna Murphy
Eileen Percy
Milton Sills

Nita Naldi

Anne Cornwall

Louis Wolheim

James Kirkwood

Marjorie Daw

Mae Busch Glenn Hunter Claire Windsor

Monty Banks Mildred Davis Theodore Roberts

Wallace Beery Tom Moore Strongheart

PopularNames Listed

Among A. E. Players

Blanche Sweet

Glenn Hunter

Alice Joyce

I
N casting pictures for release

through Associated Exhibitors
the coming season producers

have lined up
an imposing ar-

ray of stars

and featured

players, all of

whom have
large screen

followings. In

additon, many
are equally
known for
their notable

successes upon
the speaking
stage.

Featured play-
ers in support of
the above named
stars include
Henry Walthal,
George Siegmann,
Harry T. Morey,
Virginia Lee Cor-

bin, Chester Conklin, Arthur Donald-

son, Elliott Nugent, Roy Stewart,

Frank Campeau, Robert Edeson,

Flora Finch, Stanhope Wheateroft,

Mrs. Tom Forman, Ralph Lewis,

Louise Glaum, James Mason, Nelson
McDowell, Burr McIntosh, Bull

Montana, Jack Raymond, William V.

Mong, Malcolm McGregor, Tammany
Young, Percy Marmont, Noah Young,
Dean Markham, Dorothy King, Capt.

Jack Irwin, Marcia Harris, Robert
Graves, Douglas Gilmore, Martha
Franklin, Bill Franey, Gaby France,

Mary Alden, J. Moy Bennett, Ruby
Blaine, Glenn Cavender, Syd Cross-

ley, Claire de Lorez, Tom Gallery,

Carmelita Geraghty and Forrest
Stanley.

Harold Lloyd will make his

stellar appearance in three com-
edies of the “Popular Demand
Series” entitled “Never Weak-
en,” “I Do” and “Among Those
Present.” Mildred Davis, now
Mrs. Harold Lloyd, appears op-

posite her husband in this series.

Mae Busch is a star in “Ca-
mille of the Barbary Coast” and
“The Miracle of Life.” Owen
Moore is her associate star in

“Camille of the Barbarv Coast.”

Glenn Hunter has star roles

in “His Buddy’s Wife” and
“The Pinch Hitter” and “The
Clod Hopper.” Edna Murphy
shares honors with him in the

first named.

Hope Hampton stars in

“Fifty - Fifty” and “Lovers’
Island” with probably several

others to follow.

Monty Banks stars in “Keep
Smiling” and two other features,

“Who Said So?” and “Shine In-

side.” This star’s work in “Rac-
ing Luck" established him in a

high place with

audiences.

Tom Moore
appears to ad-

vantage as a

star in “Under
the Rouge.”
Eileen Percy
appears op-

posite him.

Jack Demp-
sey, w o r 1 d’s

heavy weight

champion,
holds a star
role in “Man-
h a 1 1 a n Mad-
ness” with Es-

telle Taylor as

his leading
woman. Demp-

sey is not new to the screen but
appears as a feature star for the

first time in this attraction.

Alice Joyce, one of the early

favorites of the cinema who is

at the height of her popularity,

stars in “Headlines,” a news-
paper story. Miss Joyce’s screen
successes date from the Kalem
days.

Clara Bow, one of the bright-

est of the newer constellation of
stars, will be seen in “Two Can
Play” and “Two Gates.” Miss
Bow will be remembered for her
work in “The Adventurous
Sex.”

Blanche Sweet and Roy Stew-
art will have the leading roles

in “The Silk Hat Cowboy” based
upon a story entitled, “The Lord
of Double B.”

Strongheart, will be seen in an
outdoor picture full of oppor-
tunity for him to exhibit his

almost-human ability to carry
the action at high speed.

Tammany Young, famous in

prize fighting circles and also
as a “gate crasher,” exposes
something new as a profes-

sional escort in “Camille of the
Barbary Coast,” the Associated
Exhibitors production which
will be released in the fall.

He plays the part of a Bar-
bary Coast dance hall lizard

who will escort women inside

the place for 25 cents each. In
the old days on the “Coast” it

was a rule to allow no woman
to enter unless she had a

“gent” escort.

Jack Dempsey

Mae Buscli

Tom Moore

Clara Bow
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24 Features and Four

Specials Scheduled

1925-1926 program. This picture, “Under
the Rouge,” is an underworld drama but
with a distinct departure from the usual'

backgrounds associated with this type of
production. Much of the action transpires

amid the rugged settings of Oregon where
the picture was made.

“Headlines” is a dramatic chapter from
the exciting experiences of a woman re-

porter on a metropolitan newspaper. The
cast will include Alice Joyce as the star.

“His Buddy’s Wife” is a story written

by T. Howard Kelly, which the Smart Set

Magazine published serially. It’s romance
with heart interest. Glenn Hunter has the

featured role and is supported by a cast

which includes Edna Murphy, Douglas Gil-

more, Flora Finch and Marcia Harris.

The production was directed by Tom Ter-
riss.

“I Do” is another of the Harold Lloyd
revivals. It is from an original by Sam
Taylor, and directed by Hal Roach and

Fred Newmeyer.

“Lover’s Island” is another T. Howard
Kelly story which was published by Smart
Set Magazine. It is strong romance, with

many sea scenes, and is based upon an

uncle’s endeavors to keep his niece in the

straight and narrow way. The cast is

headed by Hope Hampton, James Kirk-

wood and Louis Wolheim.

“Two Gates” is a crook melodrama from

a thrilling story by Henry Chapman Ford.

Clara Bow heads the cast.

“Among Those Present” is a three-reel

Harold Lloyd production ;
one of the “Pop-

ular Demand Series.”

“Two Can Play” is a Saturday Evening

Post serial from the pointed pen of Gerald

Mygatt. Associated Exhibitors officials

feel that here they have a story which was
made to order for a motion picture. Clara

Bow plays the “Girl” and Allan Forrest

the “Boy.”

“Who Said So?” is another Monty
Banks feature comedy. Some new stunt

stuff is said to be in this one.

Left to right: Louise Glaum, Anne Cornwall, Nita

Naldi, and Allan Forrest (in circle). All appear in

Associated Exhibitors productions.

A SSOCIATED Exhibitors has assembled
^ * for the 1925-1926 season an array of

productions, in which story values, promi-

nent cast names, and abundance of show-
manship angles combine to assure box of-

fice success. There will be a minimum of

24 features and four big specials. These
will be released two each month, in groups
of eight. Production work on the program
of releases for the new season has been
going forward steadily with the result that

its productions will be available several

weeks in advance of release dates.

Heading the As-
sociated Exhibi-
tors’ first group of

eight is “Never
Weaken,” starring

Harold Lloyd,
which will be re-

leased the first

part of August.
Also scheduled

for August release

is “Manhattan
Madness” with
Jack Dempsey and
his wife, Estelle

Taylor, in the co-

st a r r i n g roles.

This story was
done by Fairbanks
in the early days
of his career. The
story, written by

Eileen Percy Charles T. and
Frank Dazey,

deals humorously with the experiences of
a cowboy in New York who is given some
unexpected thrills through the connivance

of some Eastern friends. Dempsey is

given plenty of opportunity to register in

a fistic encounter with Bull Montana.
There is a strong thread of romantic in-
terest running through the story in which
Estelle Taylor appears as the heroine.

“Camille of the Barbary Coast” will ap-
pear on the Associated Exhibitors program
for August as a Hugh Dierker production
with Mae Busch and Owen Moore head-
ing the cast. This feature picture is from
Forest Halsey’s story of underworld life

in the old “Barbary Coast” of San Fran-
cisco.

Monty Banks, star of Associated Ex-
hibitors box-office success, “Racing Luck,”
makes his debut on the 1925-1926 program
of releases in “Keep Smiling,” described as
a comedy thriller. This is a motor-boat
story. The feature comedy was produced
at the Cecil B. DeMille Studios at Culver
City and the F. B. O. Studios in Holly-
wood.
Hope Hampton is starred in “Fifty-

Fifty,” a colorful society drama with
scenes in both France and America. The
story is an original by Allan Dwan. Figur-
ing prominently in. the support are such
proved box-office names as Lionel Barry-
more and Louise Glaum. The feature was
produced under the personal direction of

Henri Diamant Berger.

One of the season’s strong arrays of
screen talent has been lined up for the

production of Lewis H. Moomaw’s initial

contribution to the Associated Exhibitors’

Left to Right:

Mildred Davis,
Virginia Lee Cor-

bin, Roy Stewart.

“The Miracle of Life” is a high-class,

well-mounted, problem society drama. In

the cast are Mae Busch, Percy Marmont
and Nita Naldi.

“The Pinch Hitter” is a big production

of a well known subject. Glenn Hunter
plays the lead.

“The Silk Hat Cowboy” was made on
the Pacific Coast by Stuart Paton and the

cast includes Blanche Sweet and Roy
Stewart.

A Strongheant production, is to be made
by Howard Estabrooke and Jane Murfin.

“A Million Dollar Doll” is from the

novel by Mrs. W. N. Williamson. It is to

be made on a scale commensurate with

the $40,000 cost of the story.

“Hearts and Fists” is a northwoods
drama with thrills enough for a serial.

(Continued on next page )
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Season’s Stories Are

by Reputed Authors

T3 0PULAR authors, a number ofA them responsible for “best sellers”
have supplied the stories for the group
of feature screen attractions which will
be distributed by Associated Exhibitors
the coming season.

Mrs. W. N. Williamson, Owen John-
son, Gerald Mygatt, Olga Printzlow, T.
Howard Kelly, Charles T. and Frank
Dazey, Forrest Halsey, Alan Dwan,
Henry Chapman Ford, C. Gardner Sulli-
van, Clarence Buddington Kelland and
Dorian Neve are some of the authors
represented on the Associated Exhibi-
tors’ program.

Mrs. W. N. Williamson wrote the
novel upon which “A Million Dollar
Doll will be based. This society
drama will be produced by St. Regis
Pictures and is assured for the third
group of pictures.

Owen Johnson’s novel provided the
story of “Blue Blood”, another St. Regis
production.

T. Howard Kelley wrote the two Smart
Set Magazine stories which were adapted
for Associated Exhibitors pictures. The
first to be released is “His Buddy’s
Wife” which was directed by Tom Ter-
ris with Glenn Hunter and Edna Mur-
phy as leads. The other Kelly story
is “Lovers’ Island”, in the second group,
under the direction of Henri Diamant
Berger, with James Kirkwood, Hope
Hampton and Louis WAlheim heading
the cast.

Forrest Halsey, famous for both his
published and screened stories, wrote
the underworld novel of the Barbary
Coast which provided the story basis
of ‘Camille of the Barbary Coast” in
the first group. This was directed by
Hugh Dierker with Mae Busch and
Owen Moore starred.

Charles T. and Frank Dazey, origi-
nally wrote the story of “Manhattan
-Madness’ for Douglas Fairbanks. This
action story has been adapted as a ve-
hicle for Jack Dempsey and Estelle Tay-
lor and was directed by John McDer-
mott. This feature is in the first
group.

Alan Dwan, noted director as well
as a screen author of repute, wrote the
original story of “Fifty-Fifty” which has
been produced with Hope Hampton,
Lionel Barrymore and Louise Glaum in
leading roles, under 4he direction of
Henri Diamant Berger.

Olga Prinzlow is the author of the
published story which was adapted by
Marion Leonard as “The Miracle of
Life” and is being produced and di-
rected by S. E. V. Taylor, with Mae
Busch and Nita Naldi as stars.

Dorian Neve wrote an original news-
paper romance entitled “Headlines”
which St. Regis Pictures is producing

In circle: E. H. Griffith, director of Associated Exhibi-
tors’ “Headlines.” Left to right: Arthur F. Beck,
producer of feature pictures for A. E., Lewis H.
Moomaw, producer and director, Hal Roach, pro-
ducer and co-director.

Left to Right:

Hugh Dierker. T.

Carlisle Atkins,
Oscar A. Price.

with Alice Joyce and Malcolm Mc-
Gregor heading the cast. E. H. Grif-
fith is the director. “Headlines” is in

the first group of Associated Exhibi-
tors’ features.

C. Gardner Sullivan, one of the vete-
ran screen editors and authors, is the
author of “The Pinch Hitter” in which
Oscar Price will star Glenn Hunter.
Originally written as a vehicle for
Charles Ray, this story reveals the ex-
periences of a bush-leaguer who made
a big-time team.

Gerald Mygatt’s Saturday Evening Post
story of romantic adventure, “Two Can
Play,” will be produced by Nat Ross with
Clara Bow and Allan Forrest leading the

cast. Mygatt is widely knokn for his popu-
lar magazine stories.

Henry Chapman Ford is the author of

the original crook melodrama “Two
Gates” which Arthur F. Beck will both
produce and direct. Clara Bow and Ralph
Lewis head the cast of players.

Sam Taylor wrote the original stories

of the Harold Lloyd “Popular Demand
Series”, “Never Weaken”, “I Do!” and
“Among Those Present”. This author
has established a reputation for his

ability to devise funfilms of feature

calibre. Hal Roach and Fred New-
meyer directed the pictures named and
Mildred Davis appears opposite Lloyd in

all three.

Clarence Buddington Kelland wrote
the American Magazine story which will

be produced as an outdoor drama under
the virile title of “Hearts and Fists”.

This American serial will provide the

basis of a feature in the third group.
Herman Raymaker and Clyde Bruckman
are the authors of the Monty Banks star-

ring vehicle, “Keep Smiling,” which is be-
ing sponsored by Howard Estabrook. Anne
Cornwall appears opposite Banks, in this

first group feature.

Monty Banks, himself, wrote the
stories which will be used for his second
and third Associated Exhibitors’ star-

ring vehicles, one of these being
scheduled for the second group and one
for the third.

From a story standpoint, the Asso-
ciated Exhibitors’ releases for the new
season are among the best in the film

field and exhibitors booking them can
rest assured that they are showing their

audiences a series of screen attractions
which will meet practically any audi-

ence test.

24 Features and Four
Specials Scheduled

(Continued from page 60 )

It is based upon a novel by Clarence Bud-
ington Kelland published serially in the

American Magazine.

“The Clod Hopper” stars Glenn Hunter.
“Blue Beard” is from the novel by Owen

Johnson and is to be made by St. Regis
immediately following “A Million Dollar
Doll.”

“Shine Inside” is another in which
Monty Banks will have the support of a

big cast of funmakers and stunt artists.

“A Woman Scorned” was made in Eng-
land with an American cast under an
American director. Cosmopolitan Produc-
tions, Ltd., is the producer.

“Her Husband’s Wife” is a society

drama for delivery early in the spring.
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Right: Mae Busch and Owen
Moore in “Camille of the

Barbary Coast.” Circle:
Glenn Hunter and Edna
Murphy in a scene from “His

Buddy’s Wife.”

In circle below: Scene from
“Under the Rouge,” Asso-

ciated Exhibitors picture.

Directors of

Merit Signed

A REPRESENTATIVE group of the
* best-known directors in the motion

picture business are identified with the
production program of Associated Exhib-
itors for the coming season.

Among those who will be responsible
for the direction of pictures under the As-
sociated Exhibitors banner are: Hal
Roach, E. H. Griffith, Tom Terriss, S. E. V.
Taylor, Stuart Paton, Arthur F. Beck,
Wallace Worsley, John McDermott, Fred
Newmeyer, Henri Diamant Berger, Hugh
Dierker, Nat Ross, Louise H. Moomaw, Al-
bert Austin and Gilbert W. Pratt.

Hal Roach and Fred Newmeyer -are re-

sponsible for the direction of the Harold
Lloyd comedies in the Associated Exhib-
itor’s “Popular Demand’’ series, including

the tried and proved laugh makers “Never
Weaken,” “I Do” and “Among Those
Present.”

E. H. Griffith directed “Headlines” by
Dorian Neve, which is in the first Asso-
ciated Exhibitors group and he will prob-
ably make several other productions.

Tom Terriss who made “His Buddy’s
Wife,” a T. Howard Kelly story, in the

first group, is a former English actor-man-

ager who has achieved distinction in the

American directorial field.

S. E. V. Taylor produced “The Miracle

of Life” from a published story of Olga
Printzlau. Taylor has made pictures with

D. W. Griffith and Metro.

Stuart Paton is now making “The Silk

Hat Cowboy,” a Western drama for As-
sociated Exhibitors. Paton began his screen

carer as a scenario editor for Universal,

advanced to assistant directorship for that

company and soon became a director.

Wallace Worsley, director of “Two
Gates,” a melodrama by Henry Chapman
Ford, has produced a long list of features.

The producer, Arthur F. Beck, made the

recent Associated Exhibitors’ feature,

“Barriers Burned Away.”

John McDermott guided Jack Dempsey
in “Manhattan Madness” in the first group.

Henri Diamant Berger directed “Fifty-

Fifty” of the first group and “Lovers’
Island” of the second group—the former
from Allan Dwan’s story.

Hugh Dierker made “Camille of the Bar-
bary Coast,” an underworld drama of the

old Barbary Coast based upon a published

story by Forrest Halsey.

Nat Ross is working upon “Two Can
Play,” a romantic adventure story pub-

lished in the Saturday Evening Post

,

scheduled for the second group.

Louis H. Moomaw made “Under the

Rouge,” an underworld drama to be re-

leased in the first group.

Albert Austin and Gilbert Pratt co-di-

rected “Keep Smiling,” in which Howard
Estabrook stars Monty Banks. Austin was
associated for some time with Charles

Chaplin.
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% *
Minneapolis, minn.—

C

ool weather
has been ideal for summer theatre busi-

ness here, but not so good for the many
summer resorts on Minnesota’s 10,000 lakes.

. . . Prospects of another bumper wheat

crop this year and improved business con-

ditions throughout the Northwest have

made theatre men as well as others opti-

mistic. . . . L. H. Coen, veteran exchange

man, took a look at crop reports and an-

nounced the opening of a new independent

exchange in Minneapolis. . . . Coen will

distribute 15 pictures under the name of

Screen Classics Corporation. . . . Jay

Gould, Mrs Gould and their nine little

Goulds provide the music for their theatre,

the Eagle, at Montevideo, Minn. . . . When
Jay is not a showman he is managing a

jewelry store there. . . . And when he’s

not in either the theatre or jewelry store

Gould and the family are playing for a

dance. . . . Looks like the Goulds have a

monopoly at Montevideo, Jack O’Toole,

exchangeman, says. . . . Place Claremont,

Minn., in the Sunday show column. . . . V.

R. Morse, Claremont exhibitor, despite

newspaper opposition, put over Sunday
shows by a vote of 82 to 52. . . . Minne-

apolis is going to have a big parade to ad-

vertise “Greater Movie Season."

D ETROIT, MICH .—Samuel Ackerman
has closed his East Side theatre for

the month of August to afford him an op-

portunity to clean it up and enlarge it for

the coming season. . . . H. M. Richey,

manager of the M. P. T. O. A., has re-

turned from a whirlwind trip through the

state during which he visited and gave per-

sonal assistance to many exhibitors in put-

ting over “Greater Movie Season.” . . .

Joe Denniston, Monroe motion picture

magnate, spent several days fishing and
exploring in the region of Bitely, Mich.,

and is now back at the job greatly refreshed.

. . . The new Grand Riviera theatre, be-
ing erected in the Grand River section,

will open its doors August 24, barring
strikes, etc. It has been patterned after the

new Capitol theatre in Chicago and the

management promises some startling elec-

trical effects that will make it the talk of
the town. It will run pictures and vaude-
ville. .

.-
. Bob Rowan, manager of

Standard Film Service, is motoring East

Salt Lake City

First Runs
( Week Beginning July 11)

AMERICAN: “Dick Turpin,” Fox

;

“Good
Spirits,” Educational

;

International News,
Newspaper Fun, F. B. O.

KINEMA : “The Triflers,” Preferred; “The
Lost Chord,” Universal; Pathe Review;
International News.

PANTAGES : “The Sky Raider,'’ Associated
Exhibitors.

PARAMOUNT EXPRESS: “Marry Me,”
Paramount

;

Stereoscopiks, Pathe; Pathe
News.

VICTORY : “This Woman,” Warner Broth-
ers; “Good Morning Nurse,” Pathe;
Pathe News.

on a vacation trip. He is accompanied by
his mother and will be gone three weeks.
. . . W. C. Bachmeyer, division manager
for Fox, was in town for several days.

OTTAWA, ONT.—A brand new motion
picture theatre is to be built in Toronto

by Bloor-Runneymede Theatre Company.
The new house, according to plans, will seat

1,300 and will be on Bloor street in the

heart of the new Runneymede residential

section. It will be known as the Runney-
mede. . . . The Globe, Toronto, re-

opened after a lay-off during which the

house was renovated. This theatre, which
is one of the oldest of the downtown houses,

is owned by Arthur Cohen, an official of

Famous Players Canadian Corporation.

. . . W. F. Davis, former proprietor of

the Metropolitan, Winnipeg, and now at-

tached to the Toronto headquarters staff

of Famous, has adopted the policy of urg-

ing upon theatre managers to make more
use of the organ exclusively in playing for

the feature picture. . . . He believes a

big orchestra playing wonderful orchestral

music detracts from a long picture and
that a softly played organ can play with

a feature photoplay better than anything

else. His advice, which he follows at the

Winnipeg Met is to use the orchestra for

musical specialties and with the short fea-

tures. . . . Headquarters of the Motion
Picture Distributors and Exhibitors of

Canada at Toronto have been moved from
the Lumsden building to the 19th floor of

the new Metropolitan building, one of the

latest skyscrapers of the Ontario. The
president of the organization is Col. John
A. Cooper. . . . Phil Kauffman, general

manager of Regal Films, Toronto, has

recovered from his recent lengthy illness

and is back at his desk. Regal has six

offices across Canada. . . . Tommy Daly,

manager of the Tivoli, one of the big

downtown houses of Toronto, has closed

the theatre for a couple weeks for installa-

tion of a new pipe organ and for other

improvements.

I
CT. LOUIS, MO.—Promotion of C. D.^ Hill, St. Louis, branch manager for
Producers Distributing Corporation, to

district manager with supervision over St.

Louis, Kansas City, Des Moines and Omaha
branches marks another step upward in a
promising carreer. Hill is personality plus

and a diplomat as well. This he demon-
strated in his leadership of the St. Louis
Film Board of Trade as its president for
several terms. . . . Circuit Judge Miller
refused to grant an injunction sought by
Franklin Amusement Company et al to

prevent Little Theater Corporation, opera-
tors of the New Palace, from segregating
negroes and white patrons. . . . Suit

for $25,000 damages for injuries and shock
alleged to have been suffered by Dorothy
Jester, 10 years old, when attacked by a
dog in the Midway theatre was filed by
her father. The defendants are Charles H.
Thimmig, owner of the theatre, Charles I.

Vollmer, manager. . . . The Missouri
theatre has installed a new cooling system
at a reputed cost of $150,000, as has the
Venus theatre, owned by A. Sanowsky.
. . . Barney Rosenthal of Columbia Pic-
tures reports closing a 100 per cent contract
for the 1925-26 product with Phil Cohen’s
houses in East St. Louis. Columbia re-

ports July the greatest mid summer month
in its history. . . . Art La Plante has
succeeded C. D. Hill as manager of the

St. Louis office of Producers Distributing
Corporation. . . . R. L. McLean, for-

merly with First National, comes into Pro-
ducers Distributing Corporation as personal
representative of the district manager. He
will make his headquarters in St. Louis.
. . . Miss Helen Knudsen has been pro-

moted to private secretary of District Man-
ager Hill. . . . Harry Weiss, manager
of the local First National office, has been
elected president of the St. Louis Film
Board of Trade to succeed C. D. Hill,

resigned. . . . Al Lichtman is in town
again. ... A. H. Kline, booker for Fox,
has joined the Warner Brothers organiza-
tion as booker succeeding Gray Curran,
who goes to Metro. Miss Florence Patke
will book for Fox. . . . Mr. and Mrs.
C. W. Lilly left by motor for Wisconsin.
. . . . Granite City’s new 600 seat thea-
tre will open shortly. S'. Zertanian, who
formerly operated the Lincoln there, will

be owner and manager. . . . Tom Mc-
Kean, manager for F. B. O., slipped up
to Springfield, 111., and returned with a
100 per cent contract from the Grand,
Princess and Vaudette operated by W. W.
Watts. . . . John Karzin of the Casino
and Frank Speros of the Marquette mo-
tored to Springfield, 111., and visited their

old friend Gus Kerasotas. . . . Will
Finke, proprietor of the Opera House at

California, Mo., died unexpectedly recently.

. . . Mr. and Mrs. J. Willis have taken
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over the Rex, La Grange, Mo.
McNally & Snyder’s new Ewing theatre,

Ewing, Mo., opened with “Thundering
Hoofs.” The house seats 300 and cost

about $40,000. . . . A. S. Graham opened
his new Bijou at Palmyra, Mo., also playing

“Thundering Hoofs.” . . . Jack Sidney,
singing comedian and brother of Louis K.

Sidney, division manager for Loew’s Inc.,

spent several days in St. Louis as the guest

of Harry Greenman, manager of Loew’s
State. . . . Jack Underwood, local man-
ager for Enterprise Distributing Corpora-
tion, brought the first ray of business sun-

shine out of the coal belt of Southern
Illinois in many, many months.

Julius Schmidt, Grand theatre, Breese, 111.,

passed through en route to Yellowstone
Park. He expects to make all the hills on
high.

EXCHANGE
PLACE
% mmmmmwmi ini i i iim—in^

S ALT LAKE CITY, UTAH.—Captain

Nungesser is making personal appear-

ances at the Pantages and daily flights in

connection with the Associated Exhibitors

production, “The Sky Raider.” Ed C. Mix,
local chief for A. E. pulled off a royal wel-

come for him. . . . Harold Pickering

of Famous Players-Lasky is in the South-

ern part of the state boosting exploitation

on the new product. . . . Abe Glassman,

owner of the Alhambra at Ogden, Utah,

is vacationing in California. Famous took

over his theatre August 1. . . . George
L. Cloward, Metro-Goldwy-Mayer man-
ager, is back from Montana. . . . It is

expected local sales sharks will begin a

pilgrimage to Richfield, Utah, since it has

leaked out that Lee Stallings, exhibitor in

thc.se parts, is treating the boys to trout

dimers. . . . Boomer, short features

sal esman, and Bennet, special serial repre-

sentative of Pathe, just blew in after a

trcut dinner. . . . L.W. Weir, Western
division chief for Pro-Dis-Co, went through

town. . . . Dave Frasier is now special

sales representative in the Western division

for P. D. C. Dave was elevated from
Idaho salesman. . . . C. F. Parr, local

boss for Pro-Dis-Co, leaves for the key

centers of Idaho and Montana. . . . Sid

Fox, formerly in the film game here, is

back. . . . W. E. Shipley and Percy
Peterson, assistant, are motoring through
the Northwest. Shipley owns the Gem
and Empire theatres here. . Alan
Burke, head of the DeLuxe Features ex-

change, is in Southern Utah. . . . Max
Roth is at the local Fox branch in the ca-

pacity of special representative for James
R. Grainger, general sales manager. . . .

Two latest model Powers projection ma-
chines have been installed at the new pro-

jection room at the Fox exchange. . . .

S'. R. Rich, of Montpelier, Idaho, where
he runs the Rich theatre, was on the Place.

. . . George Mayne, owner of the Pre-
ferred Pictures and Super-Feature Inde-

pendent exchange, has been entertaining

E. R. Rollo, representative of Preferred Pic-

tures. . . . W. F. Gordon returned to

the First National exchange from Montana.
While at Butte he placed John Harrington
in charge of the sub office. . . Lo and
behold. G. C. Jones, good looking booker
at Warner Brothers office, is daddy to a

dandy little baby girl. Congrats, old boy.

. . . J. L. Brozvn, Isis theatre, Preston,
Idaho, is here. . . . Likewise T. M.
Chessler, Princess, Bingham Canyon, Utah;
S. B. Steck, Lyceum, Ogden

;
and Jack

Gavan, Liberty, Butte, Mont. . . . E. L.

Morris was here from San Francisco to

San Francisco

First Runs
(Week Beginning July 25

J

CALIFORNIA: “The Manicure Girl, ’ Para

-

mount.
LOEW’S WARFIELD : “Chickie,” First Na-

tional.

IMPERIAL: “Wild Horse Mesa,” Para-
mount.

GRANADA: “The Night Life of New
York,” Paramount.

UNION SQUARE: “Silent Pal,” All Star.
CAMEO : “The Man Who Played Square,”

Fox.
EGYPTIAN : “Horace Greeley, Jr.,” Pathe.

open the Orpheum August 1 for Ackerman
& Harris, owners. . . . The city com-
missioners passed a resolution raising the

ante for second class theatres from 400 to

600 seats. A new theatre will be built on
State Street with this capacity. . . . Oh,
double, double, toil and trouble, there will

be no more of the species piscatoria if

Charles W. Peck, Jr., does not stay home
from fishing. Brought 64 in one day.

. . . Walt Seib, busy convincing country
brethren Pathe has the pictures. Country
brethren convinced.

—A
S EATTLE, WASH.—A civic event of na-

tional importance, the thirty-sixth trien-

nial conclave of the Knights Templar, was
held in this city, July 27 to 31, and the

whole business district was beautifully

decorated. . . . Film Row offered attrac-

tive window and building displays. . . .

During the week were also held the Pa-
cific Northwest Sportsmen’s Exposition,

the Wayfarer pageant and Fleet Week,
and there were more than 100,000 visitors.

Motion picture theatres did a capacity busi-

ness. . . . Seth Perkins, manager of Metro-
Goldwyn’s local offices, announced recently

that a contract had been made with Pa-
cific Theatrical Enterprises, operating the

Heilig theatre, Seattle, and showhouses in

other cities of the Pacific Northwest, by
which Metro-Goldwyn features would be

shown during the coming year in Pacific

Theatrical Enterprises’ five leading the-

atres. The deal was concluded between
Charles W. McKee, representing the the-

atre firm, and Seth Perkins, Louis Amach-
er, district manager and Feliz F. Feist, gen-

eral manager of Metro-Goldwyn Distribut-

ing Corporation. . . . Among recent Seat-

tle visitors was /. George Feinberg, vice

president and general manager of Arctic

Nu-Air Manufacturing Company, Chicago.

The new Arctic cooling and ventilating sys-

tem for theatres is taking the country by
storm, according to Mr. Feinberg. The
firm has named B. F. Shearer, Inc., of Seat-

tle, as Northwest distributors. . . . Will

Starkey Theatre Corporation operating the

Rex and Empress theatres, recently pur-

chased the Majestic, adding a third theatre

to its string in the Inland Empire city. . . .

L. K. Brin, manager of the Warner Broth-
ers theatre activities in the Northwest, with
offices at Seattle, will take over the Con-
nell theatre, Aberdeen, before September,
it is rumored. . . . Claude S. Jensen of

Jensen & von Herberg, prominent theatri-

cal firm of the Pacific Northwest, was mar-
ried to Mrs. Hilda May Blake, of Chicago,

at Hood River. . . . Just before his depar-
ture for Los Angeles to take up his new
duties as Western district manager for Uni-
versal, Jack Schlaifer, former local mana-
ger, was entertained by the Seattle Film
Board of Trade and presented with an en-

grayed gold cigaret case by the boys, fol-
lowing which he was entertained at the
home of A l Bloom and given a lounging
robe by employes of the Universal ex-
change. . . . Among Seattle visitors during
July were Ned Marin, Universal’s western
sales director; Dave Bershon, Metro-Gold-
wyn’s West Coast district manager; Hiram
Heineman, Butte representative for Kwal-
ity Pictures. . . . E. C. Searle has pur-
chased the stock of W. W. Lewis in The-
atre Equipment Company, of Seattle, and
has been made president of the company.
Mr. Lewis has not announced his future
plans.

CAN FRANCISCO. — “Greater Movie
Season” opens in this city August 8 with

a week of festivities never equaled before.
In the organization the following will be
the heads: General Chairman, Edward B.
Baron; finance chairman, Irving C. Acker-
man; publicity and advertising, /. A. Bre-
hany, with Nat Holt assistant; decorations,
Louis R. Greenfield

;

parade and outdoor
activities, Jack Partington, assisted by
Charles M. Thall. There are 300 on the
committees. . . . The St. Francis formerly
the Strand, will be opened under the Para-
mount management August 8; $125,000 is

being spent in fixing it up. Howard Pierce
Kingsmore who has been with the Para-
mount theatrical organization over four
years, will be the manager. Five hundred
leather seats have been added. . . . With 15

trips to the Orient to his credit and four
circumnavigations of the globe, Donald
Thompson of Hollywood, cameraman and
producer sailed recently for China to take
some pictures. . . . Vivian Holt and Myrtle
Leonard arrived from New York to ap-
pear at the Granada. . . . Harry M. Seig-
ler announces he will soon erect one of
the largest residential theatres in San Fran-
cisco, at California and Filmore streets. It

will seat 2,000 and cost $250,000. . . . Beat-
ty’s Casino reopened July 18 under an en-
tire new policy. Manager James Beatty
says it will be a strictly motion picture
house playing second runs at the low price
of 15 cents. . . . Ellis Levy, former man-
ager of the Coliseum theatre, has resigned
and will not only open a theatre of his own
on a commission basis near San Francisco,
but will start the first theatre poster busi-

ness of its kind in San Francisco. . . . Ca-
rol Nathan, local Universal manager, was
recently written up under “Who’s Who”
in Snappy Shots. . . . Fanchon & Marco
made a hit at Loew’s Warfield, when they
showed a group of beauties under Miss
California, Miss St. Louis, Miss East Bay,
Miss Berkeley and a group of other
“misses.”. . . Bob McNeil writes from the

road that even though it is summer he
has no kick. . . . Mr. Emos, manager of
the Portola, is being

,
congratulated on his

new home. He had a party the first night.

No milk was served. . . . Robert Bemis,
of Preddy’s, and Jack Erickson of F. B. O..

have returned from their vacations all

tanned up. . . . Sam Trenck is home from
Southern California. . . . Al. W. Gillis,

manager of the Stanford at Palo Alto, has
been congratulated for his little weekly
Palo Alto Pickings. . . . G. H. Leatherby
recently installed an organ at Sol Levis’

Francesca Theatre. Right after the organ
was installed Sol Levis was presented with
a new baby. Funny what music can do
for a house. . . . Harry T. Waltz has
bought Wurlitzer organs for the Pasadena
Photoplay Theatre, Pasadena, and the Tu-
junga at Tujunga. Sutter Theatre Cor-
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poration is putting one in here and Mon-
rovias. . . . Lyric, owned by National The-

atres, Inc., also is to have a Wurlitzer.

PHILADELPHIA, PA.—J. J. Delson,
D formerly with Paramount, and at one

time connected with Lubin ; J. A. Flynn,

formerly of Vitagraph, and E. M. Bailey,

of Georgetown, Del., have been added to

the sales force of the De Luxe Exchange.

Mr. Flynn will cover Northern Pennsyl-

vania, Mr. Delson will assist Bill Bethel

m Philadelphia, and Mr. Bailey’s territory

will be Central and Western Pennsyl-

vania. . . . David Barrist, editor of The

Exhibitor; Jack Greenburg, secretary of

the Film Board of Trade, and Joseph

Schaeffer, of the Fox sales force, are

spending their vacations at the Arcady

Country Club, Lake George, N. Y. .

Joseph Hebrew of Warner Brothers, John

P. Bethel of American Feature Film Com-

pany, and .S'. Whitman of Universal have

been named as Film Board of Trade rep-

resentatives on the Arbitration Board for

August. . . . Oscar Newfeld, president of

the Philadelphia Film Board of Trade, has

been elected chairman of the equitable con-

tract committee of Independent Motion

Picture Association of America, a com-

mittee appointed as the result of protests

lodged at the convention of the M. P. T.

O. of New Jersey, who felt that the pres-

ent uniform contract is inequitable and in-

adequate. Mr. Neufeld’s committee, which

consists of Messrs. Klein and Bellman of

New York, will meet with a committee ap-

pointed at the Detroit meeting of the board

of directors of the M. P. T. O. A. to draft

an independent contract for the 1926-27

season. . . . The Philadelphia office of Pro-

ducers Distributing Corporation, is con-

templating acquisition of the adjoining

premises, 1237 Vine street, now occupied

by Consolidated Exchange, owned and op-

erated by Harry Smith, ... It is intended

to renovate the first floor of 1237. If

this deal does not go through Producers

will probably move into the old Fox quar-

ters at 1327 Vine street. . . . Arrangements

are being made for the annual Film Board

of Trade outing, Aug. 23rd. It will be

limited to exchange employes and their

friends. A committee consisting of Bill

Heenan of First National, J. Emmanuel of

Metro-Goldwyn and Charles Goodman of

Educational is in charge. . . . Oscar Neu-

feld, the seventh arbiter in the deadlock be-

tween Harry Perlman and Famous Players-

Lasky relative to the showing of three pic-

tures after dates set by a previous arbitra-

tion board, cast a deciding vote in favor of

the defendant. . . . The case of the Belle-

vue theatre, represented by M. Wexler,

against Metro-Goldwyn for damages claim-

ed as a result of the nondelivery of film

was dismissed by the arbitration board. ... .

Harry Perlman, who operates the Lehigh

palace, recently purchased the West Al-

legheny theatre from Sam Balaman at a

price said to be $85,000. Possession will be

taken about the middle of August. . . .

E. M. Whaley, salesman for Pro-Dis Co.,

recently had his roadster destroyed by fire

a short distance outside of Millersburg.

. . . Sam Hockfeld and Dan Heenon of

the Pathe sales force are spending their

annual vacations in Atlantic City. Bill

Heenan, Philadelphia manager for First

National, is with his family at Wildwood
Crest, while Frank I^oftus and P. F. Duffy
are in Atlantic City and Wilkes-Barre.

Mary Burns, head inspectress for First

National, is visiting in Wildwood. . . .

Philadelphia

First Runs
(Week Beginning July 20)

STANLEY: “The Unholy Three,” Metro

-

Goldwyn-Mayer

;

Stanley Magazine
(News) ; Music—tenor selections, saxo-
phone, dance number, Stanley Symphony
Orchestra.

STANTON : “The Making of O’Malley,”
First National

.

FOX: “On Thin Ice,” Warner Brothers

;

Fox theatre screen Magazine; music——
selections from “Tales of Hoffman,” “Lu-
cia” and “Aida”; violin selection, “Bee-
thoven’s Sonata”; overture, syncopated
arrangement of “Faust.”

KARLTON : “Man and Maid,” Metro-Gold

-

tcyn-Mayer.
PALACE : “Chickie,” First National.
VICTORIA: “Playing With Souls,” First

National.
CAPITOL: “Excuse Me,” Associated Exhib-

itors.

Tom North recently named to co-operate

with short feature exchange managers
throughout the country in exploiting, has
arrived in Philadelphia, his first assign-

ment. ... A new fire alarm system has
been installed in the local Pathe Exchange.
Nine signal boxes have been placed
throughout the building, two of which reg-

ister directly in the nearest fire station.

. . . Despite a serious illness, George B
Aarons, secretary of the M. P. T. O. of

Eastern Pennsylvania, South New Jersey
and Delaware, recording secretary of the

national organization attended the board
session in Detroit. . . . Al. Boyd, vice

president of the Stanley Company, is at

Saratoga Springs, N. Y . ... Mr. and Mrs.
Sam Stiefel, of the Roxborough theatre,

are spending August in the lake region of

Maine.

V I —

—

*
TYENVER, COL.—Irving Ehrensoft, well-
*—^ known former salesman in the Denver
and Los Angeles territories is steadily im-
proving. His address is J. R. C. S., Sana-
torium, Colo. There is a place where
mail from friends is most welcome. . . .

Max Roth, home office representative for

Fox, left for Salt Lake City. Mr. Roth
assisted the new manager here, Mel Wilson,

and his assistant, H. Hahn, in getting a

good start. Mr. H. Hahn was formerly in

Albany, N. Y. . . . Paul Berger, special

sales representative of Metro-Goldwyn-
Mayer, is visiting the local branch. . . .

G. E. Rosenwald, special sales representa-

tive for Universal, is also a visitor. . . .

E. J. Drucker, manager of De Luxe Fea-

ture Film Exchange, has as his guest his

brother, Marcel Drucker of New York,

owner of Guarantee Specialty Company of

that city. . . . Reopening of the LaVoye thea-

tre, LaVoye, Wyo., by C. H. Reeder marks
the end of an ordeal which probably no other

exhibitor in the world has experienced. The
entire town of LaVoye was ordered to move
by the United States district court of Chey-
enne in order to allow the drilling of oil

wells in the land which they occupied.

They moved. . . . J . E. “Tommy”
Thompkins, owner and operator of the

America theatre, Colorado Springs, was in

town. Tommy’s theatre is on the main
highway to Pikes Peak. . . . C. M.
Van Horn is leaving for Salt Lake City

for a convention of all Pathe managers of

the West. Harry Scott, special feature

representative, will preside. . . . Max
Schubach of Midwest Theatres Company is

back after an extended vacation in Cali-

fornia. . . . Exhibitors visiting ex-
changes the past week were I .C. Floer-
sheim, Pastime, Springer, N. M. ; Paul
Dunn of Valentine, Neb., and R. V. Mal-
lory of the Rialto, Brighton, Col. .

Mrs. Lena Roth, mother of Joseph Roth,
is very low after submission to an opera-
tion at Mercy hospital. . . . Exhibitors
of the territory will note an unusual amount
of pep among the Warner Brothers sales-

men. Chas. R. Gilmour, local manager, has
just finished a local sales meeting where a
world of information was imparted to the
boys concerning the new Warner Forty.

IWALLAS, TEX .—John Friedl, director
of the Palace here, announces Bronislaw

N. Mirskey, musical director of the Palace,
has resigned, effective August 1. Mirskey
will go to New York. . . . Jake Lutzer,
Universal salesman, says Carl Laemmle’s
complete service contract is being enthusi-
astically received by the exhibitors. . . .

The Alamo theatre of Moody, Texas, /. S.

Walker, manager, was destroyed by fire.

. . . . Herschel Tisdale, supervisor of

accessories at the Oklahoma Office, Univer-
sal Film Exchanges, has joined the ancient
order of benedicts. . . . The Dye, Ford &
Rogers Enterprises have added their chain
of theatres to those of Dent & Musselman,
Inc. Dent & Musselman has recently ac-

quired the Fair at Amarillo, Tex., and the

Strand at Wichita Falls, and now has con-
trol of the first run houses of those two
cities. . . . Universal has perfected a

novelty tie up with the majority of news-
papers running the Gump Cartoon strip,

which will be of mutual benefit to the thea-

tre and the newspaper. This service is

supplied in mat form. . . . As evidence
of better business conditions, the Mission
theatre at Abilene, Tex., running a two-day
policy, will now be open every day accord-
ing to John Victor, manager. . . . Harry
Kittermayi has opened the New American
at Orange, Tex. Harry is reputed as a

go-getter, but has had poor health the past

year. It is hoped this handicap has been
overcome. . . . H. T. Hodges of Abilene
has added another theatre at Winters, Tex.,
to his holdings in Abilene, Winters, Mercle,
Ballinger and Stamford. F. H. Hodges,
resident manager at Winters, will be in

charge. . . . Jonesboro, Ark., is to have
a new theatre. It is being constructed by
Eli Collins, and is estimated to cost between
$75,000 and $80,000. . . . Ben Y. Cam-
mack, Universal salesman, is spending his

vacation in Galveston, Tex. Ben says he is

seeking a job as scout for Century’s bathing
beauty comedies. . . . Harry Peebles

and Mrs. Peebles headed the bus for Gal-

veston. Harry says he is going to keep on
going as long as the gas holds out, and take

his time about doing it. . . . Abe Mar-
tini has reopened the remodeled Dixie thea-

tre at Galveston. The Dixie was the re-

cipient of many congratulatory ads in the

local paper. . . . Joseph E. Luckett,

Dallas manager for United Artists, has

made a trip to New York to see the powers

that be. Manager Mcllheran of

the Dallas branch of Universal, has headed
for the Ozark mountains to spend his va-

cation. He will have to bring back photo-

graphs of the fish in order to convince the

skeptics. He was accompanied by Mrs.

Mcllheran and the kiddies. . . . Kenneth
Dark, assistant manager of the Liberty,

Oklahoma City, recently put over a whiz of

a campaign on a third run engagement of
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“The Hunchback of Notre Dame.” He
was assisted by Jack Meredith, Universal
exploiteer. Mr. Dark tied up with the

Oklahoma City Air Port Company and had
them paint the name of the picture on the
lower wing of a plane and distribute

heralds from the clouds.

i NDlANAPOLIS, IND.—The Royal-
J Grand, newest theatre in Marion, Ind.,

opened “Greater Movie Season” Sunday,
August 2, with “The Lucky Devil.” The
new $22,ul)U pipe organ aou was dedicated,
with Herbert Lee Koch, recently of the
Palace at Dallas and formerly with the
Circle in Indianapolis, as organist. The
old Royal-Grand was destroyed by fire.

One large balcony is at the rear of the new
building, with large steel supports and
plenty of aisle space. The entrance has a
large and attractive foyer and in the space
just below the entrance to the balcony is a
lounging room fitted with chairs, divans
and rugs. . . . Everything is all set for a
flood of essays on “What the Movies Mean
to Me,” in Indiana, immediately after the

opening of “Greater Movie Season.” From
all indications everybody who can read and
write is preparing an essay, and most of
them are expecting confidently to get the

trophies. . . . The American and Liberty
theatres at Terre Haute, Ind., made big

plans for the opening of “Greater Movie
Season.” Both managers, Maurice Fox of
the American, and Pat Heavy of the Lib-
erty, booked special pictures. Mr. Fox
opens with “Night Life of New York,”
and will feature Paramount’s Greater
Forty during the entire year. Mr. Heavy
starts with “The Marriage Whirl.” . . .

Pat Heavy, manager of the Liberty at

Terre Haute, and Mrs. Heavy left for a

week at Lake Manatau. They made the

trip by motor and camped in a cabin. . . .

Resignation of Arthur Hill as violinist in

the Ensemble orchestra at the American
in Terre Haute, Ind., will result in several

changes. Hill, former director of the Lib-

erty orchestra, will join the act of Miss
Ernestine Myers as musical director. His
place is to be filled by Rollie Zachary, now
violinist in Leo Baxter’s Liberty orchestra.

. . . E. H. Wood, South Bend, Ind., the-

atrical man of long experience, has been
named chief of all publicity attendant to

the appearance in Notre Dame gymnasium
of John McCormack, tenor, November 20.

. . . S. D Coldren, county recorder at

Peru, Ind., has received for record a five

year lease signed by L H. Scott and Grant
Amusement Company. The lease is for a

room on South Broadway street, Peru, a

part of which formerly was occupied by
the Victoria. This room now is being re-

modeled and soon will be ready for picture

patrons again. . . . George Moodv is the

new owner of the Scenic, at 431 East

Washington street, Indianapolis.

TAANSAS CITY, MO.—The comedy in

the Prospect theatre, suburban house
owned by Jay Means, flickered out the

other night and amused men, women and
children filed out. A few doors away the

crowd stopped. A government raid on a

drug store was in full progress. Even as

in the comedy, coatless men with pistols
strapped around hurried in and out of the
store. The next day at an exchange Mr.
Means jokingly was told his rate would
have to be doubled as the exchange man-
ager had seen him “standing them up.” . . .

Work has begun on a new motion picture
theatre for George A. Maloney and H. H.
Barrett, who have leased the building for
five years from Gary M. Baltis. Mr. Bar-
rett also operates the Colonial. The open-
ing is expected to be ready October I. The
house will cost $30,000 and seat 1,100. . . .

Charles Raymond, new manager of the
Newman theatre, Kansas City, recently
taken over by Paramount, lost no time in

slipping in a boost for “Greater Movie
Season” when he was called upon to speak
before the Advertising Club of Kansas
City at a luncheon. Entertainers from the
Mainstreet theatre also were on the pro-
gram. The luncheon was filmed. . . . Earl
H. Roraback, manager of the World-In-
Motion theatre, Kansas City, has leased the
Grand, formerly a legitimate house, seating
2,000. It will re-open soon with motion
pictures and vaudeville. . . . Among out-
of-town exhibitors in the Kansas City
market last week were : F . G. Weary, Far-
ris theatre, Richmond, Mo.

;
Laurence

Brenninger, Cozy and Crystal, Topeka,
Kan.; J. R. Burford, New Burford, Ar-
kansas City, Kan.

; Charles Sears, Sears
Circuit, Nevada, Mo.; F. W. Meade, Meade
theatre, Kingham, Kan.

;
Blaine Cook, Per-

kins, Holton, Kan.
;
Ed Peskay, Penn, St.

Joseph, Mo.
; C. M. Pattee, Pattee theatre,

Lawrence, Kan. . . Long has the name of
the Star theatre been familiar with theatre
patrons of Ottawa, Kan., but it soon will

be wiped out, the name of the theatre,

which is owned by C. A. Whitney, to be
changed to the Royal. . . . Leave it to

Bob Gary, Universal exploiter. His latest

“idea” is to trot out all the Universal office

girls in rolled hose, augmented with knee
bands bearing the words, “Greater Movie
Season—Universal.” . . . Theodore P.

Davis of the Liberty, Parsons, Kan., re-

ceived $50 as second award for the best

exploitation of Universal serials ... It

is also “greater hustling season.” Louis
Reichert, P. D. C. branch manager, re-

turned from a long trip into the territory

with a satisfied look, as did C. E. Gregory,
Metro-Goldwvn branch manager. Fred
Hershorn has been made short feature
manager at Universal exchange. . . .

T. 0. Byerle, First National branch man-
ager, and E. C. Rhoden, Midwest Film Dis-

tributors branch manager, returned from
gratifying trips into the territory.

I i

WASHINGTON, D. C.—Harry M.
Crandall’s golf tournament party left

by motor for the Hotel Alamac at Lake
Hopatcong, N. J., and included Mrs.
Crandall, the Misses Mildred, Olga and
Dorothy Crandall; Joseph P. Morgan, gen-
eral manager of the Crandall enterprises,

and Mrs. Morgan; Edwin A. Sherwood,
manager of Exhibitors Film Exchange, and
Mrs. Sherwood and Edwin A., Jr.: Roy
Sherman, manager of Crandall’s Savoy

;

Billy Busch, Baltimore film man, and others

to be garnered en route. . . . Johnny
B. JJpperman, manager of Crandall’s Apollo
and Gardner, is boarding at the icebox
while the Missus and small daughter are

at Colonial Beach. . . . Marguerite
(Babe) Parker, brunette associate of

blonde Alice Mooney at the box office of

Crandall’s Metropolitan, has beaten down

a belated case of mumps and has started
a three-cornered vacation in Braddock
Heights, Philadelphia and Atlantic City.

Albert N. Waters, manager of
Crandall’s Central, is back from a fort-
night’s visit with his mother in St. Peters-
burg, Fla., his former home, but is dis-

consolate because he says that if he had
bought everything in sight at $1 an acre

20 years ago he’d now be able to buy the
Standard Oil Company, the Ford plant,

New York city and most of Chicago. . . .

Titles are now being made at the studio
in Cleveland for the recently completed
motion pictures of the broadcasting of a

WRC program of the Crandall Saturday
Nighters. The films have been cut, edited

and assembled. They will be shown first

at the Metropolitan the week of August 9.

. . . William C. Ewing, sometimes called

Bill by the thoughtless, hove into view
from a 10 day motor trip to Atlantic City

and New York and along the Mohawk trail,

much to the relief of Nelson B. Bell, with
whom he is associated in the advertising

and publicity department of the Crandall

theatres as staff artist and general assistant.

Another seasonable and melodious program
was arranged by Daniel Breeskin, con-

ductor of the Metropolitan orchestra, in

connection with First National’s version of

J. Hartley Manners’ stage success, “The
National Anthem,” called “The Marriage
Whirl” in the picturized form with Corinne

Griffith in the stellar role. The concert

overture included gems from Flotow’s

“Martha”
;
the theme of the score was “A

Perfect Kiss” and the exit was “ Row,
Row, Rosie.” ... A new face appeared

in the box office at the Metropolitan when
Rita Siedenberg, usually in charge of the

box office at the York, was lent by Nat
Glasser, York manager, to serve as substi-

tute during five weeks of vacations. Just

now she is subbing for Marguerite Parker

as relief cashier.

Philadelphia Film Men
to Hold First Golf

Tourney August 18
(Special to Exhibitors Herald)

PHILADELPHIA, PA., Aug. 4.—

A

golf tournament will be held at the

Green Valley Country Club by exhibitors

and exchange men under the auspices of

the territorial trade paper. “The Exhibit-

or,” August 18, it was announced last

week. It is the first of its kind to the

credit of Philadelphia film men.
Trophies to the value of $1,000 have been con-

tributed by the following:
Jules E. Mastbaum, president of the Stanley

Company of America; M. E. Comerford; Wilmer
and Vincent; Carr and Schad; Frank Buhler,

managing director of the Stanley Company of

America; Joe Snellenburg, manager of the Stanley

Company’s theatres in Atlantic City; Harry Jor-

dan, manager of the B. F. Keith interests in

Philadelphia; Adolph Zukor; William Fox; Carl

Laemmle, Richard A. Rowland, Elmer R. Pearson,

Oscar Neufeld, president of the Philadelphia Film

Board of Trade; Len L. Berman, Independent
Pictures; Dr. Walter G. Steumpfig of the German-
town theatre and “The Exhibitor.”

A committee to perfect the arrangements has

been appointed composed of Dr. Walter G.

Steumpfig; Jack Greenburg, secretary of the Film

Board of Trade; Joe Cunningham (Roofus Mc-
Goofus); William Doyle,of the Universal Ex-

change; Paul Green, sports editor of “The Exhib-

itor” and George Griffin the Green Valley “pro.

Macfadden Production
Under Riskin Pro Tem

(Special to Exhibitors Herald)

NEW YORK, Aug. 4.—R. R. Riskin,

known once as “the industry’s youngest
producer,” has taken temporary charge

of the Macfadden film enterprises, it was
said last week at the office of the True
Story Film company. Casting has begun
on the second of the series of eight

Bernarr Macfadden True Story Film pro-

ductions. The Pathe studios in the

Bronx will be used.
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1925

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“What the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
BATTLING BUNYAN: Wesley Barry—Good

program picture. Had a real fight in it. Five

reels.—H. T. Nokes, Elite theatre, Nixa, Mo.

—

Small town patronage.

NEVER SAY DIE: Douglas MacLean—We
consider this as good as any of Doug's pictures

with the exception of “The Hottentot.” Buy it

and step on it. Six reels.—W. J. Shoup, De Luxe
theatre, Spearville, Kans.—Small town patronage.

THE YANKEE CONSUL: Douglas MacLean—
Just as good as “Going Up” and better until

the last reel, when they injected a bit of slap-

stick automobile stuff. Just as good as some of

Harold Lloyd's.—Adam Hornung, Opera House,
Victor, Mont.—General Patronage.

RACING LUCK: Monty Banks—A good
comedy feature. Majority pleased. This star

popular here on account of several relatives.

Six reels.—Smithey & Shults, Rialto theatre,

Hammon, Okla.—General patronage.

RACING LUCK: Monty Banks—This might
have been a good slapstick comedy if we had
gotten all of the picture, but we didn’t get all,

as it was cut so bad it was ruined. Six reels.

—

W. J. Shoup, DeLuxe theatre, Spearville, Kans.

—

Small town patronage.

GOING UP: Douglas MacLean—Dandy good
picture. Everybody satisfied. Six reels.—H. T.

Nokes, Elite treatre, Nixa, Mo.—Small town
patronage.

GOING UP: Douglas MacLean—A good aero-

plane comedy, made them all laugh.—Adam
Hornung, Opera House, Victor, Mont.—General
patronage.

THE CHECHAHCOS: Special cast—Extra
fine, wonderful Northern winter scenery. Good
photography and very god acting. A good clean
picture that should be run by every theatre.

—

Adam Hornung, Opera House, Victor, Mont.

—

General patronage.

HANDLE WITH CARE: Special cast—Nothing
much to this. Six reels.—Crosby Bros., Lily
theatre, Buffalo, N. Y.—Neighborhood patronage.

STORMY SEAS: Special cast—Old, but a good
sea story and worth running.—Adam Hornung,
Opera House, Victor, Mont.—General patronage.

THE TENTS OF ALLAH: Monte Blue—

A

very interesting story. Our people liked it better
than “Burning Sands.”—Adam Hornung, Opera
House, Victor, Mont.—General patronage.

F. B. 0.
THE MYSTERIOUS STRANGER: Richard

Talmadge in a different type of story. Give us
some more of the same kind. Six reels.—Roy E.
Cline, Osage theatre, Osage, Okla.—Small town
patronage.

THE MYSTERIOUS STRANGER: Richard
Talmadge—Not as good as the regular Talmadge
pictures. Action rather slow. Story not suitable
for Talmadge. Five reels.—A. Powell, Highland
Theatre, Guthrie, Okla.—General patronage.

BREED OF THE BORDER: Lefty Flynn—The
best Flynn we' have run. A good one. Five
reels.—Meldrim & Clark, Opera House, Edwards,
N. Y.—General patronage.

BREED OF THE BORDER: Lefty Flynn—The
best he ever made. Good clean Western. Six
reels.—Chas. Perrizo, Lyric theatre, Cass Lake,
Minn.—General patronage.

WHITE FANG: Strongheart—Do not consider
this extra good production, but knocked them cold

The Week’s Business
Business was 69.17 per cent good

last week, according to exhibitors’

box office statements to this paper.
Business the ten weeks preceding

was as follows:

(Issue Date) (Pet.)

June 6 74.63
June 13 72.13
June 20 65.14
June 27 69.13
July 4 - 67.23
July 11 72.74
July 18 63.13
July 25 70.17
Aug. 1 67.78
Aug. 8 71.11

for business. Hot weather and stacked them in.

Advertised to the limit, but patrons were fairly

well pleased. Six reels.—A. Powell, Highland
Theatre, Guthrie, Okla.—General patronage.

THE RIDIN’ COMET: Yakima Canutt—Weak
story but pleased the Western fans. Five reels.—
Meldrim & Clark, Opera House, Edwards, N. Y.—

-

General patronage.

A GIRL OF THE LIMBERLOST: Gloria Grey

—Well liked by my patrons. This is what they

call entertainment.—Frank Sabin, Majestic thea-

tre, Eureka, Mont.—Small town patronage.

CHEAP KISSES: Cullen Landis—Picture

pleased beyond expectations. Consider it mighty
fine production from every angle. Six reels.—A.

Powell, Highland theatre, Guthrie, Okla.—General

patronage.

THE TEXAS BEARCAT: Bob Custer—Usual
Western stuff. Five reels.—Meldrim & Clark,

Opera House, Edwards. N. Y.—General patronage.

TEARING THROUGH: Richard Talmadge—
Best Talmadge to date, and I have run them all.

He seems to get better as he goes along. Better

story than usual. Is sure to please where they

like action. Suitable for any day of the week.

Five reels.—H. D. MeChesney, Princess theatre,

Crandon, Wis.—Small town patronage.

O. U. WEST: Lefty Flynn—Average Western.

Drew fair crowd. Five reels.—Meldrim & Clark.

Opera House, Edwards. N. Y.—General patronage.

THE FIGHTING SAP: Fred Thomson—The
same as all the rest, good. Bought the second

group on the fine success we had with the first

group. But they hold you for more money. Six

reels.—R. E. Cook, Barnard theatre, Barnard, Mo.
—Small town patronage.

THE FIGHTING SAP: Fred Thomson—Good
film. This had a great deal of running around
and not much real acting on the part of Thomson.
Silver King was good, what we saw of him, but

he wasn’t in it much of the time. There is a

good deal of action but this is not as good as

some of Thomson’s other pictures. Five reels.—

•

W. T. Davis & Son, Rialto theatre, Sharon,

Wis.—General patronage.

THE MILLIONAIRE COWBOY: Lefty Flynn

—Good picture for Western class. Five reels.—M.
V. Allen, Monarch theatre. Edmonton, Alberta,

Can.—Mixed patronage.

THE RANGE TERROR: Bob Custer—Plenty
of comments on this. If you want Westerns and
action, don’t miss F. B. O. The Custers,

Wilsons, Bill Mix—all good. Buy them and push
them Six. reels.—Chas. Miller, Wallins theatre,

Wallins, Ky.—General patronage.

THE RANGE TERROR: Bob Custer—A rough
picture for Western class of theatre.—M. V.

Allen, Monarch theatre, Edmonton, Alberta. Can.

—Mixed patronage.

SILK STOCKING SAL: Evelyn Brent—Dandy
crook play. Lots of action and I find that is

what the public wants. Six reels.—Chas. Perrizo.

Lyric theatre, Cass Lake, Minn.—General pa-

tronage.

THE BANDIT’S BABY: Fred Thomson—This
is about as good as anything Fred and Silver

King have done. In addition to pleasing the men
and kids 100 per cent, it will also please the

ladies, which cannot be said of many Westerns.

Silver King is much in evidence on the paper

and in the pictures, which is as it should be. Five

reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

UNTAMED YOUTH: Lloyd Hughes—Rather
interesting story, audience seemed pleased. Cast

excellent, photography fine. In short, it was a

good program picture for us. Seven reels.

—

Giacoma Bros. Crystal theatre, Tombstone,

Ariz.—General patronage.

;
Cooperation Pledge

;

! EXHIBITORS HERALD, J

1 407 So. Dearborn St., I

I Chicago, III. I

i I

| GENTLEMEN:
|

1 Cooperating with the Herald to determine definitely the box office value of
1 short features, I shall give what I believe to be adequate advertising representa-

|

tion to all subjects on my programs for such a period of time as I find such I

| advertising representation to be justified by box office results of the same or
|

|
until I shall consider that a sufficient test has been made.

,
(Exhibitor)

j

(Theatre)

1 (State) ?. (State) 1
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GALLOPING VENGEANCE: Bob Custer—

A

good fast Western but failed to draw a good
crowd. Five reels.—Meldrim & Clark, Opera
House, Edwards, N. Y.—General patronage.

LAUGHING AT DANGER: Richard Talmadge—
Business poor, but not the fault of the picture.

This is the last of this series, but they have been
fair. Have just contracted for the second group
on the strength of the first. The only fault we
see with them is the sameness of the stunts they
pull off. Six reels.—R. E. Cook, Barnard theatre,

Barnard, Mo.—Small town patronage.

AMERICAN MANNERS: Richard Talmadge—
Good story and lots of action. Six reels.—Mel-
drim & Clark, Opera House, Edwards, N. Y.—
General patronage.

First National
CHICKIE: Dorothy MacKaill—Drew good busi-

ness on one of the poorest days and pleased
generally. Eight reels.—A. G. Witwer, Grand
Theatre, Rainier, Ore.—General patronage.

CHICKIE: Dorothy Mackail—Fairji program
only. Claimed to be another “Flaming Youth”
but not in the same class. Don’t make the mis-
take of advancing admission on this one. Eight
reels.—Cragin & Pike, Majestic theatre. Las
Vegas, Nev.—General patronage.

A THIEF IN PARADISE: Ronald Colman—
Coming after two weeks of rather poor pictures,
this one scored a distinct hit. Extra business at

advance admission.—Paul Russell, Russell theatre,

Somerset, Ohio.—General patronage.

CLASSMATES : Richard Barthelmess—Broke
records with this picture. Only thing bad about
it was the abrupt ending. I wonder if the pro-
ducers realize this. However, step on it and
make some money, as it will please everyone.
Seven reels.—Nyman Kessler. Atlantic theatre,

Atlantic, Mass.—Neighborhood patronage.

SOUL FIRE: Richard Barthelmess—The rough
stuff in this one is what got it over with our
patrons. Little too much artist and musical
genius stuff in it. They had better be careful
of the high brow stories or Dick will suffer.

Why can’t they remember that “Tol'able David”
made him ? Seventy-five per cent of picture fans
like human, understandable stories. Why not
choose stories for that class instead of the 25
per cent high brows ?—Cragin & Pike, Majestic
theatre, Las Vegas, Nev.—General patronage.

I WANT MY MAN : Special cast—Drew a

whole house in extremely hot weather. Story
popular, picture good and pleased as near 100
per cent as I require. Seven reels.—Paul Russell,

Russell theatre, Somerset Ohio—General patron-
age.

THE ONE WAY STREET: Special cast—

A

very good entertainment, one that does not drag
at any stage of the game. While the story in

part is not new, it is done in such an excellent
way, that it goes over. The card game episode
furnishes some comedy relief which is needed, and
the end is a veritable climax. Seven reels—W.
H. Brenner, Cozy theatre, Winchester, Ind.—

•

General patronage.

THE ONE WAY STREET: Special cast—Re-
juvenation theme. Well produced and entertain-

ing, but business very light. Six reels—A. G.
Witwer, Grand theatre. Rainier, Oregon—Gen-
eral patronage.

SALLY : Colleen Moore—Enjoyed by every-

body. Miss Moore wonderful in this. Business
very good. Nine reels—-A. G. Witwer, Grand
theatre. Rainier, Ore.—General patronage.

SALLY : Colleen Moore—A real comedy drama
that will please everybody. Colleen made a lot Of

friends in this one. They came even though it

was hot. Ten reels.—Wayne Willis, Hollywood
theatre, Stanford, Mont.—General patronage.

THE SILENT WATCHER: Glenn Hunter-
Trailer helped draw on this one. Story some-
what draggy but it pleased the majority just the

same. Colored scenes in this one are very good.

Story of a boy’s loyalty to a politician. Eight
reels.—Nynam Kessler, Atlantic theatre, Atlantic,

Mass.—Neighborhood patronage.

THE SILENT WATCHER: Glenn Hunter-
Picture very good but did no business on account
of the weather, too hot. Eight reels.—M. J.

Babin, Fairyland theatre, White Castle, La .—

-

General patronage.

AS MAN DESIRES: Milton Sills—A fine pro-
gram. Good story and cast.—Bert Silver, Silver

Family theatre, Greenville, Mich.—General pat-

ronage.

IF I MARRY AGAIN : Doris Kenyon—Picture
very good. Even though it is a bit draggy at

the beginning, it keeps you interested throughout.
Was very hot the day we played this and the
"heat” scenes in the picture certainly made the
patrons sweat. Run this during cool weather

E. H. Griffith, director, has just com-
pleted “Headlines,” second St. Regis
picture made for Associated Exhibi-
tors.

and they’ll enjoy it better. Child actor very good
also. Eight reels.—Nyman Kessler, Atlantic

theatre, Atlantic, Mass.—Neighborhood patronage.

ONE YEAR TO LIVE: Aileen Pringle—Was
surprised at the way this drew, and believe it

pleased fairly well. A good picture of Parisian

night life. Seven reels—Paul Russell, Russell

theatre, Somerset, Ohio.—General patronage.

HUSBANDS AND LOVERS: Special cast—An
excellent picture from practically every angle.

Gave excellent satisfaction.—H. G. Stettmund, Jr.,

Odeon theatre, Chandler, Okla.—Small town pa-

tronage.

HUSBANDS AND LOVERS: Special cast—
Here is a great picture that pleased 100 per cent,

but only about a 50 per cent crowd. Poor title

keeps them away here. Seven reels.—Carl E.

Anderson, Liberty theatre, Kalispell, Mont.-
General patronage.

SUNDOWN : Special cast—Well, we ran the

much knocked picture, trembling as we opened
up. We were agreeably surprised to find the

public well pleased, especially the rural patrons,

and business was satisfactory, if not phenomenal.
If you have rural patronage you may be sur-

prised what this cattle picture will do for you.

Personally, will say the background of cattle is

very interesting and novel.—J. Christensen, Star

theatre, Sandusky, Mich.—Small town patronage.

BORN RICH; TARNISH: Will not criticize

either picture or stars, but they will not do the

business in this town. Society dramas not

wanted.—J. Christensen, Star theatre, Sandusky,
Mich.—Small town patronage.

THE HEART OF A SIREN: Barbara LaMarr—
Another flivver from First National. They are

making these sort of pictures for the big million

dollar theatre. Say, I don’t see how they expect

to get away with it, for this one nearly ruined

me. I cannot understand what excuse there is

for such terrible pictures. We have here proof

again that it takes more than a cast to make
a picture. Seven reels.—W. H. Brenner, Cozy
theatre, Winchester, Ind.—General patronage.

FRIVOLOUS SAL: Mae Busch—One of the best

all-around pictures we have ever shown, good
photography, beautiful mountain scenery, truly a
worth while picture of the great out of doors.

If your patrons like pictures with a Western set-

ting, book this one by all means. Should please

the majority of fans anywhere. Sunday—No.
Hardly a special, but will stand up for three
days. Eight reels.—E. F. Dunlap, Legion theatre,
Derby, Iowa.—Small town patronage.

FRIVOLOUS SAL: Mae Busch—An action pic-

ture with good fights and other interesting fea-

tures. Very pretty scenery. Why can’t we have
more outdoor pictures of this nature? Eight
reels.—Horn & Morgan, Star theatre, Hay
Springs, Neb.—Small town patronage.

FRIVOLOUS SAL: Mae Busch—-Wonderful out-

door drama. Pleased 100 per cent, as it contains
everything a picture should have. Get a trailer

on it. Had a songster sing “Frivolous Sal” with
the picture and it helped draw, as such titles are
not so good here. Eight reels.—Nyman Kessler.

Atlantic theatre, Atlantic, Mass.—Neighborhood
patronage.

FRIVOLOUS SAL: Mae Busch—Picture held

up pretty good during a very hot spell, and they
all liked this one. Seven reels.—Jos. H. Solomon,
Temple theatre, Lorain, O.—General patronage.

PAINTED PEOPLE: Colleen Moore—You can't

beat Colleen for her personality. Very entertain-
ing picture and was well liked. The baseball game
was great. Tie-up with local ball club. First

picture played with Colleen Moore and it helped
draw on her later releases. First National pic-

tures are consistently good. Seven reels.—Nyman
Kessler, Atlantic theatre, Atlantic, Mass.—-Neigh-

borhood patronage.

IN EVERY WOMAN’S LIFE; HUSBANDS
AND LOVERS: Society plays with good titles that
gave fair returns at the box office. If we must
have some society plays, if they will give us
plays with titles that will get them in it's not

so bad.—J. Christensen, Star theatre, Sandusky,
Mich.—Small town patronage.

THOSE WHO DANCE: Blanche Sweet—Very
good melodrama of this dizzy age. Well liked

here. Good for a change if you have been run-
ning a lot of society dramas. Go after this one
if you want to make some money. Trailer also

very good. Seven reels.—Nyman Kessler. Atlantic

theatre, Atlantic, Mass.—Neighborhood patronage.

SINGLE WIVES: Special cast—This is an elab-

orate picture of neglected wives. It has lots of

sadness and no comedy relief. We did not hear
any comments one way or the other on it, so

cannot say just how the patrons liked it. Eight
reels.—W. J. Shoup, De Luxe theatre. Spearville,

Kan.—Small town patronage.

SINGLE WIVES: Special cast—Business very
good, as both of these stars are favorites here.

Story draggy but it pleased the majority. The
kids “razzed” Milton Sills for crying at the end
of the picture. Personally I think Milton Sills

is not fit for such parts. Eight reels.—Nyman
Kessler, Atlantic theatre, Atlantic, Mass.—

-

Neighborhood patronage.

FLOWING GOLD: Milton Sills—Played this as

a benefit show with the Quincy Women’s Club.

Picture pleased 100 per cent. The committee
congratulated me for collecting such an entertain-

ing picture. It contains everything a picture

should have. Give us more like it. Eight reels.

—Nyman Kessler, Atlantic theatre. Atlantic,

Mass.—Neighborhood patronage.

FLOWING GOLD: Milton Sills—Sills always
draws. They couldn’t kick on this one. It was
good all through.—Frank Sabin, Majestic theatre,

Eureka, Mont.—Small town patronage.

WHEN A MAN’S A MAN: John Bowers—An
excellent picture. But did not make money for

us. Seven reels.—Ernest W. Hatcher. Star the-

atre, Harlem, Ga.—Small town patronage.

WHEN A MAN’S A MAN: John Bowers—As
another exhibitor has said, “If a man’s a man”
he will play this picture. Had it bought for a
long time but did not get around to play it until

it got old. Drew the best crowd in a long time
and it is the best out-door picture I have played

in a long time. Pleased as near 100 per cent as

any I have ever had. It will please the women
as well as men. Get it if you haven’t bought it,

because you are cheating your patrons if you
don’t show it. Harold Bell Wright’s name helps

a lot in the advertising and I was surprised to

find so many that had read the book. Seven reels.

—H. J. Eagan, American theatre, Wautoma, Wis.
-—Small town patronage.

WHEN A MAN’S A MAN: John Bowers—Won-
derful picture for everyone. Drew extra business.

Admitted all Boy Scouts who showed their regis-

tration cards at the matinee for 5 cents. Should

make money everywhere and please everyone.

Seven reels.—Nyman Kessler, Atlantic theatre,

Atlantic, Mass.—Neighborhood patronage.

IN HOLLYWOOD WITH POTASH AND
PERLMUTTER: Special cast—Good comedy. Too
long.—C. H. Marfi. Strand theatre. McKenzie,
Tenn.—General patronage.

CHRISTINE OF THE HUNGRY HEART:
Florence Vidor—We had read some very poor



EXHIBITORS HERALD 69

Finkelstein and Ruben
Theatrical Enterprises
MANAGERS TWIN CITY AMUSEMENT TRUST ESTATE

Minneapolis

Mr. Watterson R. Rothacker,

Rothacker Film Mfg. Co.,

Chicago, Illinois.

Dear Mr. Rothacker

:

From the very inception of First National—more than eight years ago—
and up to date, every film we have received from you has consistently been

the very highest quality; your service has been great.

We have never had any trouble with film from your laboratory and ii the

him we received from other laboratories was as good as yours we
would be very happy indeed.

Wishing you continued success, we are

Sincerely yours,

FINKELSTEIN AND RUBEN.

(Signed ) M. L. Finkelstein.

MLF/MC

August 15, 1925

reports on this picture, therefore, did not do any

heavy advertising, but we wish now that we had,

as we never heard even one person say that they

did not like it and we consider it a fine picture

and cannot see why anyone should pan it. Seven

reels.—W. J. Shoup, De Luxe theatre, Spearville,

Kan.—Small town patronage.

THE PERFECT FLAPPER: Colleen Moore—
This is a very good picture and is clean, but the

day of the flapper pictures is over so far as the

box office is concerned. Give us more out-door

action stories. Seven reels.—Carl E. Anderson,

Liberty theatre, Kalispell, Mont.—General pat-

ronage.

TRILBY : Special cast—A First National lemon.

Eight reels.—Crosby Bros., Lily theatre, Buffalo.

N. Y.—Neighborhood patronage.

TWENTY-ONE: Richard Barthelmess—First

Barthelmess picture played here and it drew ex-

ceptionally well. Also pleased everyone. Dick
is a favorite here now as business is good on all

of his pictures that we played. His acting is

fine. Story good. Seven reels.—Nyman Kessler,

Atlantic theatre, Atlantic, Mass.—Neighborhood
patronage.

FLAMING YOUTH: Colleen Moore—A little

long, but held the interest and only lagged in

one spot. “Too much mush” in the big kissing

scene. Good photography and fine acting. Nine
reels.—Giacoma Bros., Crystal theatre. Tombstone,
Ariz.—General patronage.

MY BOY : Jackie Coogan—Our first Jackie pic-

ture and the kids were all there to see him. Good
print and First National treats you right on
price. Picture old but good. Seven reels.—R. E.

Cook, Barnard theatre, Barnard, Mo.—Small town
patronage.

LILIES OF THE FIELD: Corinne Griffith—

A

knockout in every sense of the word. Keeps you
interested from beginning to the end. All Corinne
Griffith pictures draw here, as she is well liked

for her emotional acting. Step on it and make
some money. Even the kids liked it. Nine reels.
-—Nyman Kessler, Atlantic theatre, Atlantic, Mass.
—Neighborhood patronage.

THE HUNTRESS: Colleen Moore—Fair pro-
gram picture but Colleen got the business. Six
reels.—Crosby Bros., Lily theatre, Buffalo, N. Y.

—

Neighborhood patronage.

THE HUNTRESS: Colleen Moore—Just dandy.
Colleen Moore wins for us any old time. Six
reels.—Walter C. Schultz, Kenesaw Opera House,
Kenesaw, Neb.—General patronage.

A SON OF THE SAHARA: Bert Lytell—
Pleased 100 per cent. Edwin Carewe certainly

makes good ones. Had to turn them away at

matinee show, which helped in the evening. Very
interesting from beginning to end. Auction sale

of women scenes similar to those in “The Sea
Hawk.” Eight reels.—Nyman Kessler, Atlantic
theatre, Atlantic, Mass.—Neighborhood patronage.

POTASH AND PERLMUTTER: Special cast—
One of the best programs that we have shown.
It’s pretty Jewish, but it’s good just the same.
Eight reels.—Walter C. Schultz, Kenesaw Opera
House, Kenesaw, Neb.—General patronage.

CIRCUS DAYS: Jackie Coogan—This is good
stuff. It brings out the kids and the parents
have to come out and bring them. Six reels.

—

Walter C. Schultz, Kenesaw Opera House, Kene-
saw, Neb.—General patronage.

GALLOPING FISH: Special cast—Picture drew
well. Trailers on it very good. Pleased the ma-
jority, as it is good to play after so many society

dramas. Some thought it silly, but it certainly
made them laugh. Flood scenes good. Six reels.

—Nyman Kessler, Atlantic theatre, Atlantic,
Mass.—Neighborhood patronage.

WHY MEN LEAVE HOME: Lewis Stone—
This is a real entertainment. Wish that there
were more like it. Eight reels.—Walter C.
Schultz, Kenesaw Opera House, Kenesaw, Neb.

—

General patronage.

FOR SALE: Claire Windsor—Picture drew
well, as paper is very good on it. Personally I

liked it very much, even though the theme has
been done so many times, so use your own judg-
ment. Seven reels.—Nyman Kessler, Atlantic
theatre, Atlantic, Mass.—Neighborhood patronage.

PENROD: Wesley Barry—Very weak sister.

Poor story with no drawing power. Seven reels.

—R. E. Cook, Barnard theatre, Barnard, Mo.—

-

Small town patronage.

THE WOMAN ON THE JURY: Sylvia
Breamer—Pleased 100 per cent. Business was
very good on this one, as we sent out a circular
letter to every member of the local Woman’s Club
and Parents-Teaehers’ Association. How the
women enjoyed it. Sylvia Breamer’s acting won-
derful. Seven reels.—Nyman Kessler, Atlantic
theatre, Atlantic, Mass.—Neighborhood patronage.
WITHIN THE LAW: Norma Talmadge—This

is very good. We can use a Talmadge picture

any time. Eight reels.—Walter C. Schultz, Ken-

esaw Opera House, Kenesaw, Neb.—General pat-

ronage.

THE MARRIAGE CHEAT: Leatrice Joy—Three
sheets on this picture are very good and helped

draw. Scenes showing childbirth are not fit for

children to see. Otherwise it is very good and

contains plenty of action and some wonderful

sea scenes, especially the fight and rescue. Seven

reels.—Nyman Kessler, Atlantic thatre, Atlantic,

Mass.—Neighborhood patronage.

MIGHTY LAK’ A ROSE: Dorothy Maekail

—

Received wonderful comments on this picture. It

makes one feel proud to play a picture of this

nature. Play it by all means if you can get a

good print. Hope they like “Chickie” as well as

this one. Give us more like “Mighty Lak’ a

Rose.” First National trailers help increase

business. Eight reels.—Nyman Kessler, Atlantic

theatre, Atlantic, Mass.—Neighborhood patronage.

PENROD AND SAM: Ben Alexander—Great

picture for the entire family. There’s a tear in

it for everyone, but what a gale of laughter to

drown it all. Paper on it is very good. Six

reels.—Nyman Kessler, Atlantic theatre, Atlantic,

Mass.—Neighborhood patronage.

BRAWN OF THE NORTH: Strongheart—Good
picture of the Northwood and sure pleases if you

can get all the film. Some of ours gone and
some dirty. Could not get light through but,

generally speaking, pleased about half of crowd.

Eight reels.—R. E. Cook, Barnard theatre, Bar-

nard, Mo.—Small town patronage.

Fox
MARRIAGE IN TRANSIT: Edmund Lowe—The

best we have had by Mr. Lowe yet. It pleased.

—

G. R. Lyons, Star theatre, Lamison, Ala.—Mixed
patronage.

MARRIAGE IN TRANSIT: Edmund Lowe—The
only picture that I have been able to register a

box office plus on in quite some time, and will

say it delivers the sheckels in the box office and
also sent home a satisfied patronage. Edmund
Lowe is a most pleasing star and does fine work.

More power to Edmund Lowe, Director R. Wm.
Neill and Wm. Fox. Five reels.—W. H. Brenner,

Cozy theatre, Winchester, Ind.—General patron-

age.

GOLD AND THE GIRL: Buck Jones—Good
Saturday picture. Five reels.—C. H. Marfi,

Strand theatre, McKenzie, Tenn.—General pat-
ronage.

GOLD AND THE GIRL: Buck Jones—Average
Jones picture. Print good. One day late. Usual
Fox service. Five reels.—M. V. Allen, Monarch
theatre, Edmonton, Alberta, Can.—Mixed patron-
age.

HONOR AMONG MEN: Edmund Lowe—Not
much to this one. Will not draw, and what few
came out walked out on it. Six reels.—Chas.
Miller, Wallins theatre, Wallins, Ky.—Small town
patronage.

FLAMES OF DESIRE: Special cast—Just fine.

Makes a very good program. Eight reels.—Wal-
ter C. Schultz, Kenesaw Opera House, Kenesaw,
Neb.—General patronage.

DICK TURPIN : Tom Mix—Pleasing picture,

even if it did seem odd to see Mix in ruf-

fles, doublets, etc., and Tony, or his double, mas-
querading as Black Bess. Seven reels.—P. G.
Estee, Parker theatre, S. Dak.—Small town pat-

ronage.

DICK TURPIN : Tom Mix—This is a fine pic-

ture, as near a special as most of them. Seven
reels.—Bert Silver, Silver Family theatre, Green-
ville, Mich.—General patronage.

WILL BUY ANY FILM SCRAP
All Kinds Celluloid Scrap. Send
Samples, stating approximately per-

centage black or colored. Quote
lowest pound price. Room 1302, 461

Eighth avenue, New York City.
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GOLD HEELS: Special cast—A dandy enter-

tainment. Six reels.—Walter C. Schultz, Kenesaw
Opera House, Kenesaw, Neb.—General patronage.

THE DANCERS: Special cast—This is another
would-be Fox super-special. The only thing that
is a special about it is the price. Fox puts in

as little effort and money into his specials and
gets more for them than any other producer in

the business. This one could hardly pass as a
program picture here.—Carl E. Anderson, Liberty
theatre, Kalispell, Mont.—General patronage.

THE DESERT OUTLAW: Buck Jones—A fair

Jones but not as good as some I have run of this

star. Seven reels.—Roy E. Cline, Osage theatre,

Osage, Okla.—Small town patronage.

AGAINST ALL ODDS: Buck Jones—This is

okay except for so many high scenes that are too
dark. Five reels.—Robt. L. Anderson, Olympic
theatre. Forks, Wash.—Small town patronage.

WINNER TAKE ALL: Buck Jones—One of

Buck’s best Western stories. Has a dandy prize

fight, a big chase, lots of thrills and plenty of
the kind of action the regular movie crowd likes

to applaud and cheer. Jones is good in this, but
his support on the female side is really poor.

—

Ben L. Morris, Olympic theatre, Bellaire, O.

—

General patronage.

THE MAN WHO PLAYED SQUARE: Buck
Jones—One of the best action pictures ever

screened in my house. No business, because of a
stock company under canvas as opposition. Good
print. Seven reels.—E. M. Biddle, Strand the-

atre, Paoli, Ind.—Small town patronage.

THE LAST OF THE DUANES: Tom Mix—Tom
gets them in. A good story with good photog-
raphy and outdoor scenes. Why does Fox call

these specials when they are just ordinary West-
erns ? Eight reels.—Wayne Willis, Hollywood
theatre, Stanford, Mont.—General patronage.

THE HEART BUSTER: Tom Mix—Mix is al-

ways good. Five reels.—Walter C. Schultz, Ken-
esaw Opera House, Kenesaw, Neb.—General pat-
ronage.

THE RAINBOW TRAIL: Tom Mix—Very good
picture but does not follow story. Why doesn’t
somebody tell Tom Mix how to dress as a cow-
boy ? Whoever saw a real cowboy dress as he
does ? People are turning away from this kid
gloved star.—Carl E. Anderson, Liberty theatre.
Kalispell, Mont.—General patronage.

Metro-Goldwyn-Mayer
THE MONSTER: Lon Chaney—We received

many fine compliments on this one. Everyone
enjoyed the acting of Chaney. This boy’s name
is beginning to mean something when it’s on a
picture. Seems like, however, when a star
begins to get a reputation the producers change
his type of pictures and ruin him. Will not be
surprised to see Lon playing in comedies next
year.—H. G. Stettmund, Jr., Odeon theatre.

Chandler, Okla.—Small town patronage.

THE MONSTER: Lon Chaney—Comedy-mys-
tery subject. Some liked it very much, others
didn’t like it at all. Business just fair. Seven
reels.—A. G. Witwer, Grand theatre, Rainier,
Ore.—General patronage.

THE MONSTER: Lon Chaney—If it had been
speeded up 100 per cent it would have been a
knockout. As is, it is just fair. Not much of

Lon Chaney in it, so be careful how you feature
him.—Cragin & Pike, Majestic theatre. Las
Vegas, Nev.—General patronage.

CHEAPER TO MARRY: Special Cast—Fairly
good program picture to ordinary business. Six
reels.—Crosby Bros., Lily theatre, Buffalo, N. Y.
—Neighborhood patronage.

CHEAPER TO MARRY: Special Cast—Used
this on a Saturday and pleased everyone that
was present. A good entertainer. Seven reels.

—M. J. Babin, Fairyland theatre. White Castle,

La.—General patronage.

THE SPORTING VENUS: Blanche Sweet—
Your patrons may like this or not. A good cast

with a weak story. Seven reels.—Charles Propkop,
Rex theatre, Wahoo, Neb.—General patronage.

LADY OF THE NIGHT: Norma Shearer-
Good picture that pleased well. Six reels.

—

Cresby Bros., Lily theatre, Buffalo, N. Y.

—

Neighborhood patronage.

LADY OF THE NIGHT: Norma Shearer—
A good picture with some cleaver acting by
Norma Shearer. Seven reels.—Charles Prokop.
Rex theatre, Wahoo, Neb.—Genral patronage.

THE BEAUTY PRIZE: Viola Dana—Nice
little picture. Nothing big—just a good little

picture. What more can we ask for? Six reels.

—H. D. McChesney, Princess theatre, Crandon,
Wis.—General patronage.

DADDY’S GONE A HUNTING: Special cast—

Fair picture to poor business. Six reels.—Crosby
Bros., Lily theatre, Buffalo, N. Y.—Neighborhood
patronage.

SEVEN CHANCES: Buster Keaton—A darn
good comedy that showed to empty seats on
account of 10c tent show opposition.—H. G.

Stettmund, Jr., Odeon theatre. Chandler, Okla.

—

Small town patronage.

SEVEN CHANCES: Buster Keaton—Lots of

laughs in this one. Keaton a good box office bet.

Color photography in first reel the best I’ve

seen. Nice and clear.—Frank Sabin, Majestic
theatre. Eureka, Mont.—Small town patronage.

CHU CHIN CHOW: Betty Blythe—Another
foreigner. Leave it in the can. Seven reels.

—

Crosby Bros., Lily theatre, Buffalo, N. Y.

—

Neighborhood patronage.

THE WAY OF A GIRL: Eleanor Boardman—
An old, old story told in a little different

way that makes pretty good enertainment. It

has some novelty closeups that are out of the

ordinary and should excite some fovorable com-
ment. However, the producers have got a man’s
size job on their hands if they make folks talk

nowadays. Seven reels.—W. H. Brenner, Cosy
theatre, Winchester, Ind.—General patronage.

THE WAY OF A GIRL: Eleanor Boardman—
Not much of a picture. Six reels.—Crosby Bros.,

Lily theatre , Buffalo, N. Y.—Nieghborhood
patronage.

CONFESSIONS OF A QUEEN: Alice Terry—
Another good one that gave 100 per cent service

and entertainment from every angle. Seven
reels.—M. J. Babin, Fairyland theatre, White
Castle, La.—General patronage.

WIFE OF THE CENTAUR: Special Cast—
My conception of a filthy picture. Fingering,

mauling and voluptuous kissing and all uncalled

for. If you have respect for your people, leave

this out. Seven reels.—Crosby Bros., Lily the-

atre, Buffalo, N. Y.—Neighborhood patronage.

MAN AND MAID: Lew Cody—They all

seemed to like this one. All reports received

favorable. Personally I did not get to see it.

Six reels.—M. J. Babin, Fairyland theatre. White
Castle, La.—General patronage.

MAN AND MAID : Lew Cody—The few who
saw this one neither praised nor condemned.
We consider it fair entertainment, but not in the

same class with other Elinor Glyn pictures.

—

Cragin & Pike, Majestic theatre, Las Vegas,
Nev.—General patronage.

THE NAVIGATOR: Buster Keaton—Very
funny, but we can’t get them in on feature

comedies. Six reels.—Crosby Bros., Lily theatre,

Buffalo, N. Y.—Neighborhood patronage.

THE PRAIRIE WIFE: Herbert Rawlinson—
This is a dandy little picture and the fact that
it was taken from a “Saturday Evening Post”
story helps the drawing power immensly. Raw-
linson and Devore make a good team. Con-
siderable comedy in it. Seven reels.—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.

—

Small town patronage.

JANICE MEREDITH: Marion Davies—Ex-
ceptionally good picture that pleased but did

not draw as well as it should have. Eleven
reels.—Crosby Bros., Lily theatre, Buffalo, N. Y.
—Neighborhood patronage.

EXCUSE ME: Conrad Nagel—They don't

make them any better than this one. One of

the best pictures that we have run for an age.

Comedy, action and everything that anyone
could ask for in a picture. You can’t go wrong
on this one.—H. D.McChesney, Princess theatre,

Crandon, Wis.—Small town patronage.

EXCUSE ME: Conrad Nagel—A very fine

offering for summer entertainment. I am sure

this will get over with any class of theatre.

Story sustains interest, which is a mighty hard
thing to find nowadays, a comedy of this length

that will keep you interested in the picture.

Business, while not plus, was very satisfactory.

Seven reels.—W. H. Brenner. Cosy theatre,

Winchester, Ind.—General patronage.

THE DIXIE HANDICAP: Claire Windsor-
Fair race track number that did nothing at the

box office. Seven reels.—Crosby Bros., Lily the-

atre, Buffalo, N. Y.—Neighborhood patronage.

THE DIXIE HANDICAP: Claire Windsor—
This is truly a good picture. Interesting through-

out. Many compliments from patrons.—H. G.

Stettmund, Jr., Odeon theatre, Chandler, Okla.

—

Small town patronage.

THE DIXIE HANDICAP: Claire Windsor—
A real audience picture. Plenty of action.

Pleased all. Seven reels.—Charles Prokop, Rex
theatre, Wahoo, Neb.—General patronage.

HE WHO GETS SLAPPED: Lon Chaney-
Advertised this picture big, but for some reason

or other it did not draw at all. Picture expensive,
so lost money on it. However, those who saw
it enjoyed it tremendously and also asked me
why I didn’t have a full house. Seven reels.

—

Nyman Kessler, Atlantic theatre, Atlantic, Mass.
—Neighborhood patronage.

GREED : Special Cast—Real poor attempt at

entertainment. Don’t use it unles you get it

gratis, and then pick a hot night. Ten reels.

—

Crosby Bros., Lily theatre, Buffalo, N. Y.—

-

Neighborhood patronage.

THE GREAT DIVIDE: Alice Terry—Wonder-
ful picture. Played to good business. Pleased
everybody. Played this the same week with

"He Who Gets Slapped,” which I should not

have done. Made money on ‘The Great Divide”

and lost on “Slapped,” so just about broke even

on both of these pictures. Eight reels.—Nyman
Kessler, Atlantic theatre, Atlantic, Mass.—Neigh-

borhood patronage.

THE GREAT DIVIDE: Alice Terry—Good
picture but no business. Eight reels.—Crosby

Bros., Lily theatre, Buffalo, N. Y.—Neighborhood

patronage.

HIS HOUR: John Gilbert—A good picture

for the cities but not much good for small towns.

Costumes and settings beautiful. Seven reels.

—

Andrew Rapp, Theatorium theatre, Emlenton,

Pa.—General patronage.

HIS HOUR: John Gilbert—Real good picture

that pleased a goodly crowd. Seven reels.

—

Crosby Bros., Lily theatre, Buffalo, N. Y.

—

Neighborhood patronage.

SO THIS IS MARRIAGE: Special Cast—Good
picture to real poor business. Seven reels.—

Crosby Bros., Lily theatre, Buffalo, N. Y.

—

Neighborhood patronage.

THE RAG MAN :
’ Jackie Coogan—Possibly

the best Jackie has ever done. Practically every-

one well pleased with the picture and loud in

their praise of same. Fine business for two

days. Buy this and get behind it with some

steam and you can lift the mortgage.—H. G.

Stettmund. Jr., Odeon theatre, Chandler, Okla.-
Small town patronage.

THE RAG MAN: Jackie Coogan—Very good

picture. Best Coogan we have ever used. The

kid just fits into this kind of a picture. Pleased

everyone. Six reels.—H. D. McChesney, Princess

theatre, Crandon, Wis.—General patronage.

BREAD: Mae Murray—Very good after you

get them in. Title all wet. Will not pull. Seven

reels.—Chas. Miller, Wallins theatre, Wallins,

Ky.—Small town patronage.

BREAD: Mae Murray—Picture very good but

did not draw, on account of title I presume. I

tied up with a grocery store and gave free

tickets to everyone buying 50 cents worth of

merchandise including a “loaf of bread.” When
I was explaining the stunt to the grocery man
a woman overheard us and asked if it was a

picture that showed how bread was made! And
they “hang” wall paper! Seven reels.—Nyman
Kessler, Atlantic theatre, Atlantic, Mass.—Neigh-

borhood patronage.

THE SILENT ACCUSER: Peter the Great-
Real good feature that did not pull as it should

have. Six reels.—Crosby Bros., Lily theatre,

Buffalo. N. Y.—Neighborhood patronage.

THE SILENT ACCUSER: Peter the Great-
Finest dog actor on the screen. Slight story

overshadowed by his splendid work.—Frank

Sabin, Majestic theatre, Eureka, Mont.—Small

town patronage.

REVELATION : Viola Dana—A good picture

that will give satisfaction. Well worth extra

advertising effort.—H. G. Stettmund, Jr., Odeon

theatre. Chandler. Okla.—Small town patronage.

ALONG CAME RUTH: Viola Dana—Real good

picture. Six reels—Crosby Bros., Lily theatre,

Buffalo, N. Y.—Neighborhood patronage.

THE BANDOLERO: Special Cast—Good Span-

ish picture to poor American business. Seven

reels.—Crosby Bros., Lily theatre, Buffalo, N. Y.

-—Neighborhood patronage.

THE BANDOLERO: Special Cast—Picture
much too long and not of much interest in our

town. Some walked out on this one. Not a high

priced picture, but has the earmarks of a special

that did not get over and is too long for a

program picture.—H. E. Gilman, Club theatre,

Weed, Cal.—Neighborhood patronage.

SECOND YOUTH: Special Cast—Fair picture.

Seven reels.—Crosby Bros., Lily theatre, Buffalo,

N. Y.—Neighborhood patronage.

CIRCE THE ENCHANTRESS: Mae Murray—
The poorest we ever screened. Positively vulgar.

Will take us six months to get the bad taste

out of their mouths. Seven reels.—Chas. Miller,
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Exhibitors than any Western star in the

history of the business --
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Wallins theatre, Wallins,, Ky.—Small town
patronage.

THE REJECTED WOMAN: Special Cast-
Good picture that did a fair business. Eight

reels.—Crosby Bros., Lily theatre, Buffalo, N. Y.
-—Neighborhood patronage.

THE DENIAL: Claire Windsor—Drama of

Spanish War days. All right for a change, but

busines very poor. Five reels.—A. G. Witwer,

Grand theatre, Rainier, Oregon—General patron-

age.

THE SOCIAL CODE: Viola Dana—Good.
Best one from this star to date. Five reels.

—

Crosby Bros. Lily theatre, Buffalo, N. Y.

—

Neighborhood patronage.

HALF-A-DOLLAR BILL: Anna Q. Nilson—
Has plenty of action and the kids ate it up.

Pleased all. Six reels.—Crosby Bros., Lily the-

atre, Buffalo, N. Y.—Neighborhood patronage.

THE SNOB: Special cast—Real good in every

respect. Seven reels.—Crosby Bros., Lily theatre,

Buffalo, N. Y.—Neighborhood patronage.

HELD TO ANSWER: Special cast—Good pic-

ture that did better business on the second night.

Six reels.—Crosby Bros., Lily theatre, Buffalo,

N. Y.—Neighborhood patronage.

THE SHOOTING OF DAN McGREW: Barbara
LaMarr—A good picture that will please. The
advertising gets them in. Seven reels.—Smithey

& Shults, Rialto theatre, Hamraon, Okla.—Gen-
eral patronage.

SINNERS IN SILK: Special cast—Good pic-

ture to ordinary business. Six reels.—Crosby
Bros., Lily theatre, Buffalo, N. Y.—Neighbor-
hood patronage.

IN SEARCH OF A THRILL: Viola Dana—

A

story of the underworld. Made no particular hit

—neither good, bad or indifferent, and an old,

old story. Viola was good and support also. Five

reels.—Giacoma Bros., Crystal theatre. Tomb-
stone, Ariz.—General patronage.

IN SEARCH OF A THRILL: Viola Dana-
Good picture with plenty of laughs. Five reels.

—Crosby Bros., Lily theatre, Buffalo, N. Y.

—

Neighborhood patronage.

HAPPINESS: Laurette Taylor—Fairly well re-

ceived by a small audience. Eight reels.—Crosby

Bros., Lily theatre, Buffalo, N. Y.—Neighborhood
patronage.

THE MAN LIFE PASSED BY: Special cast—
Fairly good. Seven reels.—Crosby Bros., Lily

theatre, Buffalo, N. Y.—Neighborhood patronage.

THE UNINVITED ,GUEST: Special cast—Very
good piece of entertainment. Pleased—drew
good. Six reels.—Crosby Bros., Lily theatre, Buf-

falo, N. Y.—Neighborhood patronage.

SCARAMOUCHE: Ramon Navarro — Good.
Drew better crowd second night than first night.

Ten reels.—Meldrim & Clark, Opera House, Ed-
wards, N. Y.—General patronage.

THE GREEN GODDESS: George Arliss—Let
them keep it in the exchange. Seven reels.

—

Chas. Miller, Wallins theatre, Wallins, Ky.—

-

Small town patronage.

THREE WISE FOOLS: Special cast—Excellent.
Drew the best crowd we have had in a long time
and made money. Seven reels.—Meldrim &
Clark, Opera House, Edwards, N. Y.—General
patronage.

BROKEN BARRIERS: Special cast—Fairly

good offering that did nothing at the box office.

Six reels.—Crosby Bros., Lily theatre, Buffalo,

N. Y.—Neighborhood patronage.

THREE WEEKS: Aileen Pringle—Pretty hot

stuff, combined with 95 in the shade. Didn't

they have a swell party?—Frank Sabin, Majestic

theatre, Eureka, Mont.—Small town patronage.

MLLE. MIDNIGHT: Mae Murray—Real good
picture put over by the star’s darndest effort.

—

Crosby Bros., Lily theatre, Buffalo, N. Y.

—

Neighborhood patronage.

THE SPOILERS: Milton Sills—Drew good
crowd and pleased all. Eight reels.—Meldrim &
Clark, Opera House, Edwards, N. Y.—General
patronage.

THE SPOILERS: Milton Sills—Very good pic-

ture that was much enjoyed by those who came
to see it. A good small town picture that it will

pay any exhibitor to show. Good print. Eight
reels.—Clarence C. Fuller, Loxley Hall theatre,
Loxley, Ala.—Small town patronage.

THE ARAB : Ramon Navarro—Made in Asia
and should have remained there. Seven reels.

—

Crosby Bros., Lily theatre, Buffalo, N. Y.—Neigh-
borhood patronage.

A WIFE’S ROMANCE: Clara Kimball Young

—

Real poor. Seven reels.—Crosby Bros., Lily the-
atre, Buffalo, N. Y.—Neighborhood patronage.

A WIFE’S ROMANCE: Clara Kimball Young

—

Not much of a picture for present day audiences.

Seven reels.—Crosby Bros., Lily theatre, Buffalo,
N. Y.—Neighborhood patronage.

PLEASURE MAD: Special cast—Fair picture
to no business.—Crosby Bros., Lily theatre, Buf-
falo, N. Y.—Neighborhood patronage.

THE ETERNAL STRUGGLE: Special cast—
Real good picture that pleased. Eight reels.

—

Crosby Bros., Lily theatre, Buffalo, N. Y.—
Neighborhood patronage.

PLEASURE MAD: Special cast—Fairly good
picture. Eight reels.—Crosby Bros., Lily theatre,
Buffalo, N. Y.—Neighborhood patronage.

WOMEN WHO GIVE: Special cast—Fairly
good picture with a title that chases them away.
Eight reels.—Crosby Bros., Lily theatre, Buffalo,
N. Y.—Neighborhood patronage.

DON’T DOUBT YOUR HUSBAND: Viola Dana
—Fair picture that did a fair business. Seven
reels.—Crosby Bros., Lily theatre, Buffalo, N. Y.
—Neighborhood patronage.

Paramount
THE GOOSE HANGS HIGH: Special cast—

The kind of picture everybody likes to see. You
can bring the whole family without an apology.
Six reels.—Charles Prokop, Rex theatre, Wahoo,
Neb.—General patronage.

GROUNDS FOR DIVORCE: Special cast—Pa-
trons reported very unfavorably on this one.
Don’t follow the press book on this and claim
that there are a lot of laughs in it. There’s not
even a chuckle.—Cragin & Pike, Majestic the-
atre, Las Vegas, Nev.—General patronage.

LOST—A WIFE: Adolphe Menjou—A pretty
nifty little picture, put over by the clever work
of Menjou and the attractiveness of the new
Norse beauty. She is very good to look at. The
story does not amount to much and the part of
your crowd that does not care for the melodrama
thinks it great. Paramount asks too much for it,

which sort of spoils the taste for it for the
exhibitor.—Ben L. Morris, Temple theatre, Bel-

laire, O.—Genera] patronage.

THE LITTLE FRENCH GIRL: Mary Brian—
This did not please the fans that read the book.
Consider it just a fair offering. Seven reels.

—

Charles Prokop, Rex theatre, Wahoo, Neb.

—

General patronage.

THE CHARMER: Pola Negri—As an actress of

her type. Miss Negri is inimitable, but as a
dancer she is unsurpassed. The dance scene in

the theatre as portrayed by Miss Negri is the
finest piece of work this house has ever had the
pleasure of showing. Those who saw the picture
were loud in their praise for the dance in par-
ticular and for Miss Negri’s performance through-
out.—Wm. G. Croucher, Crescent theatre, New-
ark, N. Y.—General patronage.

WELCOME HOME: Special cast—If your pa-
trons can get the director’s idea in this picture,

it will please ; if not, it will not satisfy. Six
reels.—Charles Prokop, Rex theatre, Wahoo, Neb.
—General patronage.

MISS BLUEBEARD : Bebe Daniels—A credit

to any house and will get the money if adver-
tised. Don’t fail to play this one. Six reels.—
Carl E. Anderson, Liberty theatre, Kalispell,

Mont.—General patronage.

MISS BLUEBEARD : Bebe Daniels—Nice com-
edy drama. Good cast and pleased. Eight reels.

—Frank Sabin, Majestic theatre, Eureka, Mont.-
Small town patronage.

TOO MANY KISSES: Richard Dix—This lives

up to all promises. Dix is good in this picture

and deserves all praise. Seven reels.—Charles
Prokop, Rex theatre, Wahoo, Neb.—General pat-

ronage.

MANHANDLED : Gloria Swanson—One of the
few Swanson pictures that has ever made money
for us. Very good title, which too many pictures

lack.—J. Christensen, Star theatre, Sandusky,
Mich.—Small town patronage.

MANHANDLED: Gloria Swanson—Very good
picture. Sure to please where Gloria is popular,

but she doesn’t mean a dime to me, and we have
to pay real money for everything this lady makes.
—H. D. McChesney, Princess theatre, Crandon,
Wis.—General patronage.

A KISS IN THE DARK: Adolphe Menjou—
Menjou’s acting is clever, but the characters
show a weakness that seems hard to believe.

Some clever comedy situations. Six reels.

—

Charles Prokop. Rex theatre, Wahoo, Neb.—Gan-
eral patronage.

MANHATTAN : Richard Dix—Another very
good action picture. If Dix can maintain this

standard, he is the boy we want. Title weak
unless explained.—J. Christensen, Star theatre,

Sandusky, Mich.—Small town patronage.

NEW LIVES FOR OLD: Betty Compson—The
best picture that this star has been cast in for

some time. No business, however. Seven reels.

—Charles Prokop, Rex theatre, Wahoo, Neb.

—

General patronage.

SINNERS IN HEAVEN: Bebe Daniels—

A

pleasing program picture with a good pair of
stars. Seven reels.—Wayne Willis, Hollywood
theatre, Stanford, Mont.—General patronage.

LILY OF THE DUST: Pola Negri—A very
good picture and splendid acting, but they like

the American stories and costumes better. Seven
reels.—G. R. Lyons, Star theatre, Lamison, Ala.
—Mixed patronage.

LILY OF THE DUST: Pola Negri—Au revoir,
Pola 1 I like it, but have to pay too much to see
Pola. She does not get over. Seven reels.—
Wayne Willis, Hollywood theatre, Stanford, Mont.
—General patronage.

SHADOWS OF PARIS: Pola Negri—Fair pic-

ture, but not suitable for small towns. Also, this

is old and we have been putting it off for a long
time, hoping not to run it. Seven reels.—H. D.
McChesney, Princess theatre, Crandon, Wis.

—

Small town patronage.

WEST OF THE WATER TOWER: Glenn
Hunter—A fair program picture. Rather sug-
gestive, however, very true to life. Film good.
Six reels.—W. A. Doerschlag, Strand theatre,

Ransom, Kan.—Mixed patronage.

TIGER LOVE: Estelle Taylor—A good picture,

but I didn’t get much of a crowd. Picture doesn’t

have much drawing power. Six reels.—Andrew
Rapp, Theatorium theatre, Emlenton, Pa.—Gen-
eral patronage.

THE ENEMY SEX: Betty Compson—A good
story well acted.—G. R. Lyons, Star theatre,

Lamison, Ala.—Mixed patronage.

PETER PAN : Betty Bronson—Didn’t do us
any good to play this. We advertised nearly as

big as “The Covered Wagon’’ and drew about
one-fifth the people. Mechanically perfect, but

does not sustain interest. A great attraction for

immature minds but not much appeal for adults.

We barely broke even on it. Ten reels.—Clar-

ence C. Fuller, Loxley Hall theatre, Loxley, Ala.

—Small town patronage.

THE TOP OF THE WORLD: James Kirkwood
—Here is a dandy picture from two angles. Has
a fine story and the work of Kirkwood in the

dual role is splendid. The best piece of double

photography we have ever seen. Seven reels.

—

D. F. Davis, Crystal theatre, Silver Creek, Neb.

—

Small town patronage.

TONGUES OF FLAME: Thomas Meighan—
Splendid picture made from Peter Clark MacFar-
lane’s novel. Meighan well supported by Bessie

Love, Eileen Percy and some good type Indians.

Good Sunday business, even hot nights with this.

Seven reels.—P. G. Estee, Parker theatre, S. Dak.

—Small town patronage.

TONGUES OF FLAME: Thomas Meighan—

A

worth while picture that will please any type of

theatregoer. Business poor, account of hot

weather. Seven reels.—D. F. Davis, Crystal the-

atre, Silver Creek, Neb.—Small town patronage.

THE AIR MAIL: Special cast—A splendid pic-

ture with a lot of thrills and will take well every-

where. Good story and will more than satisfy.

Stars are not well known here. This picture

could be classified as “the covered wagon of the

air.” We don’t understand why some exhib-

itors pan Paramount and their prices. We pick

what we want from “What the Picture Did for

Me” and pay program price except “The Cov-

ered Wagon,” “North of 36,” etc., which we play

straight per cent. Eight reels.—D. F. Davis,

Crystal theatre, Silver Creek, Neb.—Small town
patronage.

THE AIR MAIL: Special cast—A good picture

for small towns. Title has drawing power.

—

Harry Puterbaugh, Victory theatre, Milledge-

ville, HI.—General patronage.

THE BORDER LEGION : Antonio Moreno—-A

better picture was never made. We did no busi-

ness, but not the fault of the picture.—J. Chris-

tensen, Star theatre, Sandusky, Mich.—Small

town patronage.

THE BORDER LEGION: Antonio Moreno—
Zane Grey’s name pulled them in and pleased

the majority. Will please the men and kids, but

is a little too rough for the ladies. However, no
audible kicks. Charley Howard’s brother, Bill,

did a good job of directing, too. The good scen-

ery in this also helped. Seven reels.—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small

town patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—The famous natural color picture, and
it backed up its record with good attendance and
general satisfaction. Personally think natural

color could be applied to better advantage on a

different type of picture, an outdoor picture like

Griffith’s “White Rose” or any picture with a
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quiet beautiful background instead of rough and
Western type.—J. Christensen, Star theatre, San-

dusky,, Mich.—Small town patronage.

CODE OF THE SEA: Special cast—Another
good sea picture spoiled right at the end of the

picture, when the coward dog chased the bull dog
down the beach. A most ridiculous thing, which
makes a travesty out of the entire picture. Seven

reels.—Giacoma Bros., Crystal theatre, Tombstone,

Ariz.—General patronage.

CODE OF THE SEA: Special cast—Fair pro-

gram picture. Has a real good storm scene. We
had no kick against it, but patrons just didn’t

say good or bad. Six reels.—H. T. Nokes, Elite

theatre, Nixa, Mo.—Small town patronage.

CODE OF THE SEA: Special cast—Has every-

thing. Title, posters, star, story and author—

a

100 per cent picture. Business above average.—

•

J. Christensen, Star theatre, Sandusky, Mich.

—

Small town patronage.

THE HUMMING BIRD: Gloria Swanson—This
sure is » winner. The first real good picture I

have had from Paramount outside of their big

specials. Gloria does some extra fine acting.

Pleased 90 per cent and drew big. Film good.

Eight reels.—W. A. Doerschlag, Strand theatre,

Ransom, Kan.—Small town patronage.

THE HUMMING BIRD: Gloria Swanson—Here
is one that, even though old, sure is a winner

and will please your audience as near 100 per

cent as any will. You will have some that do

not like it, but it will generally be those who
do not like war scenes and were about half-

hearted during the war. Gloria’s acting is won-
derful. She was just made for the picture and

it was made for her. A real star and a real

picture. Book it and boost the limit. Eight

reels.—W. A. Doerschlag, Strand theatre, Ran-

som, Kan.—Small town patronage.

THE FIGHTING COWARD: Cullen Landis—
Older than we usually play them but a good

picture. Pleased. Seven reels.—P. G. Estee,

Parker theatre, S. Dak.—Small town patronage.

THE FIGHTING COWARD: Cullen Landis—
We consider this a real good picture.—H. T.

Nokes, Elite theatre, Nixa, Mo.—Small town pat-

ronage.

THE CALL OF THE CANYON: Richard Dix
-—This is a good one. Paper will get them if

you put it up. Seven reels.—Chas. Miller, Wal-
lins theatre, Wallins, Ky.—General patronage.

THE CALL OF THE CANYON: Richard Dix—
This Zane Grey feature broke our hot weather

attendance by nearly doubling admissions at reg-

ular prices, 10 and 25 cents. Every theatre,

large and small, the nation over, should play this

production. It is highly entertaining. Holds in-

terest to the end. has beautiful mountain scen-

ery and in a very pleasing way is a preachment
of “lest we forget our world war veterans." Play

it by all means. Seven reels.—Adam Hornung,
Opera House, Victor, Mont.—General patronage.

FAIR WEEK: Walter Hiers—Consider this just

a fair comedy. Five reels.—H. T. Nokes, Elite

theatre, Nixa, Mo.—Small town patronage.

FAIR WEEK: Walter Hiers—Good comedy-
drama. Five reels.—Chas. Perrizo, Lyric theatre,

Cass Lake, Minn.—General patronage.

AROUND THE WORLD IN THE SPEEJACKS:
Pai't of a travelogue scenic. Two reels.—M. V.

Allen, Monarch theatre, Edmonton, Alberta, Can.

—Mixer! patronage.

GRUMPY : Theodore Roberts—The poorest yet

with Roberts because he did not look like himself.

Not the super they would have you believe, but

just a common picture. Seven reels.—R. E. Cook,

Barnard theatre, Barnard, Mo.—Small town pat-

ronage.

BLUFF : Agnes Ayres—She doesn’t draw for

my audience. Took it off last day. Six reels.

—

M. V. Allen. Monarch theatre, Edmonton, Alberta,

Can.—Mixed patronage.

THE PRIDE OF PALOMAR: Special cast—
This is about one of the best program pictures I

have seen, as it has everything in it: Auto races,

horse races, couple of good fights, some comedy.
In fact, just the kind of a picture for small
town. Print only fair. Pretty hard to get a
good print in small town from Paramount. Seven
reels.—R. E. Cook, Barnard theatre, Barnard,
Mo.—Small town patronage.

Pathe
GIRL SHY : Harold Lloyd—Went over good.

.Everybody satisfied at advance price. Eight
reels.—H. T. Nokes, Elite Theatre, Nixa, Mo.

—

Small town patronage.

DR. JACK: Harold Lloyd—Great. Our first

Harold Lloyd feature and drew good crowd. Five
reels.—Meldrim & Clark, Opera House, Edwards,
N. Y.—General patronage.

Preferred
SINNER OR SAINT: Betty Blythe—Nothing to

it. Can’t figure the producer’s idea for ever mak-
ing it. Six reels.—Chas. Miller, Wallins theatre,

Wallins, Ky.—Genera patronage.

ARE YOU A FAILURE: Madge Bellamy-
Pleased one hundred per cent. Six reels.—M. V.
Allen, Monarch theatre, Edmonton, Alberta, Can.
—Mixed patronage.

Preferred
THE RE-CREATION OF BRIAN KENT: Spe-

cial cast—Just fair. Follows the book closely

but that is the most that can be said for it.

Does not compare with “The Mine with the Iron
Door” and “When a Man’s a Man.”—Cragin &
Pike, Majestic theatre. Las Vegas, Nev.—General
patronage.

THE WORLD’S A STAGE: Dorothy Phillips—
People walked out. Wanted money back, as they
got tired of waiting for something to happen.
Seven reels.—M. V. Allen, Monarch theatre, Ed-
monton, Aberta, Can.—Mixed patronage.

Prod. Dist. Corp.
CHARLEY’S AUNT: Syd Chaplin—Applauded

and approved by 100 per cent of those who saw
it. The type of picture most fans enjoy. Why
does not some producer put Hoyt’s farces in

pictures? “Mrs. Temple’s Telegram” was made
in pictures once, but it would stand being made
again.—Cragin & Pike, Majestic theatre, Las
Vegas, Nev.—General patronage.

A CAFE IN CAIRO: Priscilla Dean—Liked by
all. Print good. Price plenty. Six reels.—M.
V. Allen, Monarch theatre, Edmonton, Alberta,

Can.—Mixed patronage.

SILENT SANDERSON: Harry Carey—This star

draws the working class of people who like

Carey very well. Business fair. Six reels.—Jos.
H. Solomon, Temple theatre, Lorain, O.—General
patronage.

HER OWN FREE WILL: Special cast—Fairly
entertaining picture. Six reels.—Crosby Bros.,

Lily theatre, Buffalo, N. Y. —- Neighborhood
patronage.

HER OWN FREE WILL: Special cast—Good
little picure that pleased. Six reels.—Crosby
Bros., Lily theatre, Buffalo, N. Y.—Neighborhood
patronage.

THE LIGHTNING RIDER: Harry Carey—First
Carey played and drew very well. Story is a
little draggy, bu it pleased the majority, so why
kick. Six reels.—Nyman Kessler, Atlantic thea-

tre, Atlantic, Mass.—Neighborhood patronage.

THE FLAMING FORTIES: Harry Carey—
Carey is a good sincere actor and is well liked.

This is a good picture. Six reels.—Crosby Bros.,

Lily theatre, Buffalo, N. Y.—Neighborhood
patronage.

WANDERING HUSBANDS: Special cast—Pic-
ture good and it pleased everyone. There were
more laughs in the last two or three reels than
there are in some comedies. Margaret Living-

stone does fine acting in this one. Six reels.

—

Nyman Kessler, Atlantic theatre. Atlantic, Mass.
—Neighborhood patronage.

WANDERING HUSBANDS: Special cast—This
feature sent me in the place of “A Cafe in

Cairo” and sure disappointed a lot of my patrons,

and me as well. Why is it that the distributors

cannot notify an exhibitor of a change in pro-

gram a few days in advance at least, instead of

just sending something else? Either they do not

realize how much this hurts us or they do not
care. The above feature might be good if you
were not all set for something better, but it did

not suit me. Very shallow. Six reels.—W. A.

Doerschlag. Strand theatre, Ransom, Kan.—Small

town patronage.

THE HOOSIER SCHOOLMASTER: Special

cast—Good picture but film so dark in spots our
32 amperes could hardly pierce it. Will someone
page Rothacker ? Six reels.—Crosby Bros., Lily

theatre, Buffalo, N. Y.—Neighborhood patronage.

THE LEGEND OF HOLLYWOOD: Percy Mar-
mont—Not as good as others of this star. A
wonderful actor for people who like heavy drama.
Six reels.—M. V. Allen, Monarch theatre, Edmon-
ton, Alberta, Can.—Mixed patronage.

SOFT SHOES: Harry Carey—Rea! good picture.

Carey has developed quite a following with his

good work in these Producer pictures. Six reels.

—Crosby Bros., Lily thatre, Buffalo, N. Y.—

-

Neighborhood patronage.

HOLD YOUR BREATH: Dorothy Devore—
They don’t like six reel comedies. Six reels.—
Crosby Bros., Lily theatre, Buffalo, N. Y.—Neigh-
borhood patronage.

73

United Artists
THE THIEF OF BAGDAD: Douglas Fairbanks—Pleased the children but not the adults. It’s

a classic but our people don’t care for classics.
Don’t mortgage your theatre to buy this one
you may lose. Twelve reels.—Crosby Bros., Lily
theatre, Buffalo, N. Y.—Neighborhood patronage.
ISN’T LIFE WONDERFUL: D. W. Griffith—

The worst busines I ever did on a picture, and
advertised it heavily. I have lost heavily on all
United Artists. Lay off them. Ten reels.—Jos.
H. Solomon, Temple theatre, Lorain, O.—General
patronage.

AMERICA: D. W. Griffith—Good picture that
every house should use. Eleven reels.—Crosby
Bros., Lily theatre, Buffalo, N. Y.—Neighborhood
patronage.

AMERICA: D. W. Griffith—Played three days
to average attendance. Advertised this picture
very strong but could not get them in. Played
June 2-4. Weather was hot, but have done 100
per cent better with other specials under similar
conditions. Therefore I am forced to admit that
apparently it fails in the money making angle.
From all other angles it’s a perfect production
and cannot understand why it does not draw.
Guess we must have all jazz. Eleven reels.—J.
Christensen, Star theatre, Sandusky, Mich.—Small
town patronage.

A TAILOR MADE MAN : Charles Ray—This,
while an old one, is about the best he ever made.
It has everything ; an intensely interesting story,
and plenty of action. Strong audience appeal.
Good print. Nine reels.—E. M. Biddle, Strand
theatre, Paoli, Ind.—Small town patronage.

RICHARD THE LION HEARTED: Wallace
Beery—Played July 3 and 4 and drew good
crowd both nights. Everybody satisfied. Eight
reels.—Meldrim & Clark, Opera House, Edwards,
N. Y.—General patronage.

ROBIN HOOD: Douglas Fairbanks — Takes
about nine reels before it gets started, but at that
it is a good picture. More kids than adults.
Eleven reels.—Crosby Bros., Lily theatre, Buffalo,
N. Y.—Neighborhood patronage.

THE WHITE ROSE: D. W. Griffith—Too long
and drawn out for hot weather. These long pic-
tures are not in favor any more.—Wm. Hoefs,
Rialto theatre, Pecos, Tex.—General patronage.

THE IRON TRAIL: Special cast—Very good
action picture that brought them in on a cool
summer night. Seven reels.—Crosby Bros., Lily
theatre, Buffalo, N. Y.—Neighborhood patronage.

FAIR LADY : Special cast—Fairly good pic-
ture to poor business. Seven reels.—Crosby Bros.,
Lily theatre, Buffalo, N. Y. — Neighborhood
pati'onage.

THE IRON TRAIL: Special cast—Good pic-

ture with some dim sub-titles. Generally appre-
ciated by our people. Railroad pictures are al-

ways attractive. Seven reels.—Clarence C. Fuller,
Loxley Hall theatre, Loxley, Ala.—Small town
patronage.

A WOMAN OF PARIS: Edna Purviance—An-
other big flop from United Artists. I can’t seem
to get any business with them. Lay off. Exhibi-
tors. Seven reels.—Jos H. Solomon, Temple the-
atre, Lorain, O.—General patronage.

ROSITA: Mary Pickford—The costume stuff

killed it. Nine reels.—Crosby Bros., Lily theatre,
Buffalo, N. Y.—Neighborhood patronage.

THE HILL BILLY: Jack Pickford—Just read
an exhibitor’s report that this was rotten. This
is unfair to this production, as “The Hill Billy”
is one of the best pictures Jack Pickford ever
made. No doubt the brother exhibitor got a bad
print and had reasons to complain, but the pro-
duction is there 100 per cent and those that
played a print in good condition know it. We
have played it in several houses and it has always
made good, yet the last time we got a very bad
print ourselves.—William Hoefs, Rialto theatre,

Pecos, Tex.—General patronage.

BROKEN BLOSSOMS: D. W. Griffith—Some
very good acting in this picture, but some did

not like the ending. Six reels.—C-osby Bros..

Lily theatre, Buffalo, N. Y. — Neighborhood
patronage.

DOWN ON THE FARM: Special cast—Used
this on July 4th and made some real money.
Fair comedy much enjoyed by the rougher class

of patronage. Good print. Five reels.—Clarence
C. Fuller, Loxley Hall theatre, Loxley, Ala.

—

Small town patronage.

.

THE GIRL I LOVED: Charles Ray—Ray re-

turns to his old type and it was well received.

Eight reels.—Crosby Bros., Lily theatre, Buffalo,

N. Y.—Neighborhood patronage.

SUZANNA: Mabel Normand—-Fair picture to
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Quotations From Mr. Brown’s letter

“J wish to thank you for the good
service rendered me, also the white

treatment and good prints.” . . .

“F. B. O. pictures made me more
clear money here than any other com-

pany’s products.” . . .

\ “This is the first and only

\ letter of praise that I have ever

\ written.” . . .

OF THIS LETTER!!!
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FILM BOOKING OFFICES of America take this opportunity to thank Mr. Brown openly
for his complimentary expressions.

This is Mr. Brown’s first letter of praise written to any film company. Naturally we are

gratified to receive such a commendary note. Thousands of other exhibitors who use F. B. O.
Product never write letters either, yet, if they did, they would write precisely as Mr. Brown
has written.

Fine pictures. Square treatment. Good prints. Money making product. What else can
any exhibitor ask for? So as we’ve said many times before

—“TRADE WITH F. B. O. AND
UNDERWRITE YOUR OWN PROSPERITY.”

F. B. O. Gold Bond Specials For 1925-26

DRUSILLA 9 EMORY JOHNSON
GOLD BOND SPECIALS

The first of which will be the thrilling melodramatic
newspaper story “THE LAST EDITION” with the
popular Ralph Lewis in the lead. Second Gold Bond
Special by Johnson entitled—“HAPPINESS” a huge
story with a wonderful theme and backed by tre-
mendous exploitation.

WITH A MILLION
The talk of the trade. The Associated Arts produc-
tion, from Elizabeth Cooper’s famous novel. Directed
by F. Harmon Weight. Packed ’em in for one solid
week at the CAPITOL, New York’s largest and
finest theatre. Backed by Sat. Eve. Post advertising
selling the picture to millions of people before you
play it.

“The Keeper of the Bees”
Gene Stratton Porter’s sensational success now run-
ning serially in McCalls magazine, and NOW being
advertised nationally in McCalls for four solid
months by F. B. O. Backed also by a tremendous
national campaign by Doubleday, Page & Co. on the
book tie-up. Produced by J. Leo Meehan.

“PARISIAN NIGHTS”
The Gothic production starring Lou Tellegen, Elaine
Hammerstein, Renee Adoree. Directed by AL SAN-
TELL. Packed ’em into the CAPITOL, New York’s
finest and largest picture theatre for one week.
Praised by the critics.

“IF MARRIAGE FAILS?”
C. Gardner Sullivan’s sensational drama of the mar-
riage problem starring Jacqueline Logan, Clive Brook
and Jean Hersholt. Superbly directed by John Ince.
Played capacity at B. S. Moss’ beautiful new COL-
ONY theatre, B’way at 53rd St., New York. Praised
by all critics.

“A POOR GIRL’S ROMANCE”
The 2nd of the sensational LAURA JEAN LIBBEY
stories. We predict for these Laura Jean Libbey
stories an enormous draw at the box office because
these are stories that millions have waited for.

“When His Love Grew Cold”
The first of the famous LAURA JEAN LIBBEY
stories that will set new box office records. Stories
known to millions—a sensational box office draw.
See trade papers for further announcements.

“THE MIDNIGHT FLYER”
A thrilling railroad romance, with a story twist that
has never before been seen in railroad pictures. A
smashing climax built up by a marvellous breath tak-
ing series of events. Watch the trade papers for fur-
ther news on this one.

‘THE FUTURITY WINNER”
A whale of a race track story, based on a new angle
of showmanship. All the romance, fire, color, high
speed action and box office power of the best of the
big timers. More news of “THE FUTURITY WIN-
NER” to be announced shortly.

“FLAMING WATERS”
Associated Arts next big time Gold Bond Special for
F. B. O. based on E. Lloyd Sheldon’s famous story
of a “he” man in the great golden oil fields of the
far west. Thrills, chills, drama, punch, power.

“THE ISLE OF RETRIBUTION”
Edison Marshall’s thrilling book brought to the
screen at last. A story of great courage, great honor,
and a greater love. One of the best sellers of the
season.

FILM BOOKING OFFICES
of America, Inc., N. Y.

34 Exchanges in 34 Principal Cities in United States and Canada
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fair business. Six reels.—Crosby Bros., Lily the-

atre, Buffalo, N. Y.—Neighborhood patronage.

GARRISON’S FINISH: Jack Pickford—Good
track picture to poor business. Nine reels.

—

Crosby Bros., Lily theatre, Buffalo, N. Y.

—

Neighborhood patronage.

ROMANCE : Doris Keane—Good story but a
period picture that they don’t like. Seven reels.

—Crosby Bros., Lily theatre, Buffalo, N. Y.

—

Neighborhood patronage.

Universal
I’LL SHOW YOU THE TOWN: Reginald

Denny—Great ! The best thing Denny has done
to date. Grab it and boost it to the limit. We
did fine with it, considering local conditions.

Eight reels.—A. G. Witwer, Grand theatre.

Rainier, Ore.—General patronage.

I’LL SHOW YOU THE TOWN: Reginald
Denny—Everybody liked this one. Patrons re-

ported more favorably than on any other picture

this summer. This is the type of picture that
the biggest percentage of picture fans like. Why
don’t they make more of them ?—Cragin & Pike,

Majestic theatre, Las Vegas, Nev.—General pat-

ronage.

THE PRICE OF PLEASURE: Norman Kerry—
A mighty fine picture. Will please all who see

it ; however, Louise Fazenda and the baby steal

the future from the other stars. Seven reels.

—

Roy E. Cline, Osage theatre, Osage, Okla.—Small
town patronage.

THE SADDLE HAWK: Hoot Gibson—Hoot al-

ways pleases and this was no exception. Very
good picture. Six reels.—H. D. McChesney, Prin-
cess theatre, Crandon, Wis.—Small town patron-
age.

LET ’ER BUCK: Hoot Gibson—This is a whiz.

Pleased as near 100 per cent as a picture can.

Buy and boost, and it will make you money. Six
reels.—Roy E. Cline, Osage theatre, Osage, Okla.

—Small town patronage.

LET ’ER BUCK: Buck Jones—Some good rid-

ing but an ordinary Western, Six reels.—Crosby
Bros., Lily theatre, Buffalo, N. Y.—Neighbor-
hood patronage.

LET ’ER BUCK: Hoot Gibson—Oh, boys! What
a picture/ Hoot has made some good ones, but
this is the best one yet. Hoot is the boy that
keeps us out of the red. You can’t go wrong on
this one. Wish I could get one like this every
week. Six reels.—H. D. McChesney, Princess the-

atre, Crandon, Wis.—General patronage.

THE MAD WHIRL: Special cast—Very ordi-

nary and business much less. Six reels.—Crosby
Bros., Lily theatre, Buffalo, N. Y.—Neighborhood
patronage.

FIFTH AVENUE MODELS: Mary Philbin—
Poorest Jewel I have run. No drawing power
for me. Too slow. Seven reels.—Roy E. Cline,

Osage theatre, Osage, Okla.—General patronage.

FIFTH AVENUE MODELS: Mary Philbin—
Patrons didn’t enthuse over this one. Business
very light. Seven reels.—A. G. Witwer, Grand
theatre, Rainier, Ore.—General patronage.

FIFTH AVENUE MODELS: Mary Philbin—
Fair * program picture to poor business. Seven
reels.—Crosby Bros., Lily theatre, Buffalo, N. Y.
—Neighborhood patronage.

SMOULDERING FIRES: Pauline Frederick-
Real good picture with a real poor ending. It got
them all pepped up and then stopped. Eight reels.

—Crosby Bros., Lily theatre, Buffalo, N. Y.—

-

Neighborhood patronage.

SMOULDERING FIRES: Pauline Frederick—
A real, truly worthy production. Patrons pleased.

Seven reels.—Charles Prokop, Rex theatre,

Wahoo, Neb.—General patronage.

BROADWAY OR BUST: Hoot Gibson—Here is

a picture that pleases those who want something
light to laugh at. It has the comedy slant but
there is not much action. Six reels.—W. J.

Shoup, DeLuxe theatre, Spearville, Kan.—Small
town patronage.

FAST WORKERS: Reginald Denny—Nothing to

rave about : just fair. Six reels.—Chas. Perrizo,
Lyric theatre, Cass Lake, Minn.—General pat-
ronage.

THE SIGN OF THE CACTUS: Jack Hoxie—
An extra good program picture.—Bert Silver,

Silver Family theatre, Greenville, Mich.—General
patronage.

SITTIN’ PRETTY: Charlie Chase—A good com-
edy. Ran this on Tuesday. Charlie Chase new
here. One reel.—Andrew Rapp, Theatorium the-

atre, Emlenton, Pa.—General patronage.

RIDING PRETTY : William Desmond—A fine

program picture.—Bert Silver, Silver Family the-

atre, Greenville, Mich.—General patronage.

THE TURMOIL: Special cast—This did not

please. Seven reels.—Charles Prokop, Rex the-
atre, Wahoo, Neb.—General patronage.

SECRETS OF THE NIGHT: Special cast—Just
an ordinary program picture, but no special. Do
not boost too much, as it will not stand it. Seven
reels.—Roy E. Cline, Osage theatre, Osage. Okla.
—Small town patronage.

BUTTERFLY : Special cast—Good picture, but
should have cut out three scenes.—C. H. Marfi,
Strand theatre, McKenzie, Tenn.—General pat-
ronage.

THE TORNADO: House Peters—-A real Jewel
for the small town. Interesting story and the
best flood scenes I have ever seen. Also some
war scenes that are good. Snitz Edwards sup-
plies some comedy and the whole cast work hard.
It is well directed and just the kind of a show
that takes with the average crowd in a small
town. Seven reels.—H. J. Eagan, American the-

atre, Wautona, Wis.—Small town patronage.

WINE : Clara Bow—Despite the suggestive title

here is a splendid picture and one which should
be played everywhere. Some of the jazz scenes

may shock some of your sensitive ladies (if we
have any such thing any more) but it carries a
moral wallop that hits the bad booze industry
right between the eyes. A good chance to tie

up with churches or the W. C. T. U. I am not

a prohib, but I do hate poison hooch. Six reels.

—D. F. Davis, Crystal theatre, Silver Creek, Neb.
—Small town patronage.

THE WESTERN WALLOP: Jack Hoxie—We
liked this better than “Sign of the Cactus.” Noth-
ing to brag about. We can’t get enthused about
Jack. Only two more left on our contract. Good
or bad, we don’t want any more of this star’s

pictures. Pleases about 50 per cent. 10-25. Five

reels.—E. F. Dunlap, Legion theatre, Derby, Iowa.
—Small town patronage.

THE STORM DAUGHTER: Priscilla Dean—
The last Priscilla Dean I ever expect to run.

When you put out the lobbies and one-sheets

those wishing to see a show start the other way.
However, she is a wonderful star, but always has
such a hideous part. Eight reels.—R. E. Cook,

Barnard theatre, Barnard, Mo.—Small town pat-

ronage.

FIGHTING FURY: Jack Hoxie—This picture is

slow about getting started but along about the

middle of the fourth reel it gets going and from
this on it is fast. Five reels.—W. J. Shoup, De
Luxe theatre, Spearville, Kan.—Small town pat-

ronage.

DANGEROUS INNOCENCE: Special cast—
Good picture to fair business on a hot night.

Seven reels.—Crosby Bros., Lily theatre, Buffalo,

N. Y.—Neighborhood patronage.

HIT AND RUN : Hoot Gibson—They certainly

do like this star. Held up fair considering the

hot weather. Six reels.—Jos, H. Solomon, Temple
theatre, Lorain, O.—General patronage.

HIT AND RUN; BROADWAY OR BUST:
Hoot Gibson—Contain every element of good pic-

tures and sold on a live and let live policy.—J.

Christensen, Star theatre, Sandusky, Mich.—

-

Small town patronage.

THE DARLING OF NEW YORK: Baby Peggy
—Good clean kid picture. Give us more of them.

Six reels.—Chas. Perrizo, Lyric theatre, Cass

Lake, Minn.—General patronage.

DON DARE DEVIL: Jack Hoxie—The Western
fans liked it and all the kiddies, including the

negroes, too. Six reels.—M. J. Babin, Fairyland

theatre. White Castle, La.—General patronage.

THE HURRICANE KID: Hoot Gibson—Very
ordinary Western. Six reels.—Crosby Bros., Lily

theatre, Buffalo, N. .—Neighborhood patronage.

THE DANGEROUS BLONDE: Laura La
Plante—Good picture and sold so we could make
money, but farmers too busy to come to town
and too tired to stay inside long enough to see

a show. Five reels.—R. E. Cook, Barnard the-

atre, Barnard, Mo.—Small town patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—A wonderful production. The majority

of our patrons not pleased with it. I do not

recommend it for small towns. Twelve reels.—

-

H. T. Nokes, Elite theatre, Nixa, Mo.—Small

town patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—A wonderful picture but no entertain-

ment value for small town. No drawing power.
If it wasn’t for the fact that Universal let me
have this on percentage, would have lost money.
Good print. We probably would have made a

little money but bad weather and roads both
nights. Twelve reels.—R. E. Cook, Barnard the-

atre, Barnard, Mo.—Small town patronage.

BLIND HUSBANDS: Special cast—No good for

small town. Might be all right for city trade.

Lay off of it in small town. Eight reels.—R. E.

Cook, Barnard theatre, Barnard, Mo.—Small town
patronage.

EXCITEMENT : Laura La Plante—Due to hot
weather, had very small crowd. Nice little pic-
ture but no pulling power. Six reels.—R. E.
Cook, Barnard theatre, Barnard, Mo.—Small
town patronage.

Vitagraph
WEST OF ARIZONA: Pete Morrison—Good

Western. Five reels.—Meldrim & Clark, Opera
House, Edwards, N. Y.—General patronage.

SANTE FE PETE: Pete Morrison—A new star
with us that is going over fair, as weather is

very hot here the past few weeks. Six reels.

—

Jos. H. Solomon, Temple theatre, Lorain, O.

—

General patronage.

GREATER THAN MARRIAGE: Special cast—
Good program offering, which drew fairly well.
Seven reels. — A. G. Witwer, Grand theatre,
Rainier, Ore.—General patronage.

GREATER THAN MARRIAGE: Special cast—
Will do as a program if you have some good
comedy to go with it, but really it is not very
entertaining and possibly pleased about 50 per
cent. Film good. Seven reels.—W. A. Doersch-
lag, Strand theatre. Ransom, Kan.—Small town
patronage.

SCHOOL FOR WIVES: Special cast—Our pa-
trons did not like it and personally could see
nothing to it. A good subject spoiled. Six reels.

—Carl E. Anderson, Liberty theatre, Kalispell,
Mont.—General patronage.

BAREE, SON OF KAZAN: Anita Stewart-
Played to fair crowd. All who saw it more
than pleased. Print good. Price reasonable.

Seven reels.—M. V. Allen, Monarch theatre, Ed-
monton, Alberta, Can.—Mixed patronage.

BAREE, SON OF KAZAN: Anita Stewart—

A

very good picture that any house can play to

profit. Not a special, though. Six reels.—Carl
E. Anderson, Liberty theatre, Kalispell, Mont.

—

General patronage.

CODE OF THE WILDERNESS: John Bowers—
Another dandy small town picture. Play it, if

you have not already done so. Seven reels.

—

Wm. Winterbottom, Elecric theatre, Brady, Neb.
—Small town patronage.

CODE OF THE WILDERNESS: John Bowers-
Very good picture to very good business.—J.

Christensen, Star theatre, Sandusky, Mich.—Small
town patronage.
THE CLEAN HEART: Percy Marmont—As

near no entertainment as anything that has ever

hit the screen. Lay off of this one.—H. G. Stett-

mund, Jr., Odeon theatre, Chandler, Okla.

—

Small town patronage.

PAMPERED YOUTH: Cullen Landis—A little

old fashioned and satisfying entertainment for a

change. Business pretty fair. Seven reels.—A.

G. Wiwr, Grand theatre. Rainier, Ore.-—General

patronage.

THE BELOVED BRUTE: Special cast—Rather
rough, but a picture with an unusual theme that

drew and pleased. Seven reels'.—Paul Russell,

Russell theatre, Somerset, Ohio.—General patron-

age.

THE BELOVED BRUTE: Special cast—Oh
boy! Some picture! If 10 per cent of the big

super specials were as good as this, wouldn't it

be a joy to be in the show business. Our people

are still talking about “The Beloved Brute,” and
we played it almost a month ago.—William

Hoefs, Riato theatre, Pecos, Tex.—General patron-

age.

THE LOVE BANDIT: Special cast — Might

have been fair once upon a time. We couldn’t

tell anything about it, as print was in terrible

condition, with the broken story all cut to pieces

and continuity broken.—Wm. Hoefs, Rialto thea-

tre, Pecos, Tex.—General patronage.

CAPTAIN BLOOD: J. Warren Kerrigan—J’ine

picture, suited us just as well as “The Sea

Hawk.” I compare it with it as it is similar to

in its setting. This picture will not draw them
in, but even if you lose money on pictures like

this, you are glad to have shown them, and it

lends prestige to your house. Best print we have

ever had on a big picture. Photography wonder-

fully clear. If costume pictures take with you,

buy it ; if not, leave it alone. Good enough for

any house any day in the week. Special 10-35

cents. Ten reels.—E. F. Dunlap, Legion theatre,

Derby. Iowa.—Small town patronage.

Warner Brothers
ON THIN ICE: Special cast—A very good

crook melodrama that pleased 99 per cent. How-
ever, warm weather and summer attractions kept

the box office empty. Six reels.—Carl E. Ander-

son, Liberty theatre, Kalispell, Mont.—General

patronage.
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THE LIGHTHOUSE BY THE SEA: Rin-Tin-

Tin—This is one of the best audience pictures
I have ever shown. Ran Our Gang in “Buc-
caneers” with it and will say this program gave
better satisfaction than any we have run for some
time. Business second night practically as good
as first night.—H. G. Stettmund, Jr., Odeon
theatre, Chandler, Okla.—Small town patronage.

THE LIGHTHOUSE BY THE SEA: Rin-Tin-
Tin—About the best dog picture in several

months. Also very different from other canine
pictures. Don’t be afraid to advertise this if

you can book it. Seven reels.—Carl E. Anderson,
Liberty theatre, Kalispell, Mont. — General
patronage.

THE COUNTRY KID: Wesley Barry—Fairly
good picture that seems to please the younger
element and brought in some business.—Ben L.

Morris, Olympic theatre, Bellaire, O.—General
patronage.

THREE WOMEN: Special cast—A fairly good
picture. Yes, a very good picture of its kind,

but no drawing power. Lavishly produced. Eight
reels. — Carl E. Anderson, Liberty theatre,

Kalispell, Mont.—General patronage.

FIND YOUR MAN: Rin-Tin-Tin—I call this a
cracker-jack. Good outdoor picture. Any audi-
ence that couldn’t get a lot of real good enjoy-
ment out of this picture is hopeless. Who
doesn’t love a clever dog? They certainly have
a clever one in Rin-Tin-Tin—good enough for

any town any day. Paper fine, will stand up
for more than one night. We used it two nights
to the best houses in the month of July. Not
a special. Fine print out of Des Moines. Seven
reels.—E. F. Dunlap, Legion theatre, Derby, Iowa.
Small town patronage.

THE DARK SWAN : Special cast—This pic-

ture is another poor number of the Warner
group. Seven reels.—Charls Prokop, Rex theatre,

Wahoo, Neb.—General patronage.

TIGER ROSE: Lenore Ulrie—Melo. Good, but
not worth the price that Warner Bros, stick you
for. Can get lots of pictures twice as good for

less money. Northwest Police story and some
very beautiful scenery. Seven reels. — H. D.
McChesney, Princes theatre, Crandon, Wis.-—

•

Small town patronage.

State Rights
FIGHTING JUSTICE: Art Accord—Old but

good. Five reels.—Ernest W. Hatcher, Star the-

atre, Harlem, Ga.—Small town patronage.

FIGHTING THE FLAMES: Special cast—

A

remarkably good melodrama that pleased more
than some of our high priced ones. This pic-

ture has typical movie appeal and is good for
any house. This Haines lad is excellent and has
a real pleasing story here that you should look

up. Bought right, it made money at a time when
most others are losing for us.—Ben L. Morris,

Temple theatre, Bellaire, O.—General patronage.

HEARTS OF THE WEST: Lester Cuneo—

A

fairly good program picture. Better than most
Westerns. Five reels.—Ernst W. Hatcher, Star
theatre, Harlem, Ga.—Small town patonage.

HORSE SENSE: Special cast—Rotten. People
get up and leave us on this stuff.—Wm. Hoefs,
Rialto theatre, Pecos, Tex.—General patronage.

HUTCH STIRS ’EM UP: Charles Hutchinson-
Print good. Worst picture we have ever shown
in ten years of my experience. No cowboy stuff

from England can compete with local talent.

—

M. V. Allen, Monarch theatre, Edmonton, Alberta,

Can.—Mixed patronage.

THE LURE OF THE YUKON: Eva Novak—
A fairly good Northern picture with good snow
scenes. Eva Novak played her part well, but
the snow scenes were on tinted film and the
grease showed up on it badly. Evidently some
inspector in the exchange had overlooked this

dirty film. Film good otherwise. Six reels.—

-

W. T. Davis & Son, Rialto theatre, Sharon, Wis.
—General patronage.

NOTCH NO. ONE: Ben Wilson—A very good
Western picture. Columbia has a very good line

of Westerns. Print in good condition.—Andrew
Rapp, Theatorium theatre, Emlenton, Pa.—Gen-
eral patronage.

RIDERS OF BORDER BAY: Art Mix—A poor
picture with a very shallow story. Not enough
action, and we wouldn’t consider it a Western
feature at all. Five reels.—G. R. Lyons, Star
theatre, Lamison, Ala.—Mixed patronage.

SAGE BRUSH GOSPEL: Special cast—An-
other lemon, as has been everything we have
played from Progress. Their stuff is terrible and
our opinion is, “When they get worse. Progress
will have them.”—William Hoefs, Rialto theatre,

Pecos, Tex.—General patronage.

TWO FISTED JUSTICE: Dick Hatton—Here
is an independent picture. A Western, lots of

action, good and clean. Five reels. -— Chas.
Perrizo, Lyric theatre, Cass Lake, Minn.—General
patronage.

Serials
THE GREAT CIRCUS MYSTERY: (Universal)

Louise Lorraine—Good serial, good print, good
service as usual, and a fair price for any exhibi-

tor. Two reels.—M. V. Allen, Monarch theatre,

Edmonton, Alberta, Can.—Mixed patronage.

IDAHO: (Pathe) special cast—Just finished

this and must report that it was too rough and
full of whiskers and shooting even for a serial.

Just started “Sunken Silver,” but will not report

on it until I have run No. 2 next week. Two
reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

IDAHO: (Pathe) special cast—Have run seven
episodes and all I can say is that I shall be

glad when the last one is run. Does not give

satisfaction. Business dropping off every episode.

—H. G. Stettmund, Jr., Odeon theatre, Chandler,

Okla.—Small town patronage.

THE RIDDLE RIDER: (Universal) William
Desmond—We find a sefial is the only short

subject that will draw. The regulars who have

been following it will come in in spite of a
poor feature, whereas they will pass up the best

comedy in the world if the feature does not look

good and there is no serial.—Ben L. Morris,

Olympic theatre, Bellaire, O.—General patronage.

Short Features
EDUCATIONAL

THE AMATEUR DETECTIVE: Good comedy
for any class. Two reels.—M. V. Allen, Monarch
theatre, Edmonton, Alberta, Can.—Mixed patron-

age.

BETWEEN SHOWERS: Cliff Bowes—Another
good one reeler from Educational. It has some
new stuff never shown before. One reel.—W. J.

Shoup, De Luxe theatre, Spearville, Kan.—Small

town patronage.

THE BONEHEAD: Fair comedy. Two reels.

—

C. H. Marfi, Strand theatre, McKenzie, Tenn.

—

General patronage.

THE BRONCHO EXPRESS: Nothing great,

but pleased. Two reels.—Paul Russell. Russell

theatre, Somerset, O.—General patronage.

CORN FED: Hodge Podge—Our short feature

show pleases but I can never see where it brings

in a nickel. The crowd wants a funny, and one
appears to get as many laughs as another. Out-

side- the shorts with Lloyd, Chaplin or Semon,
one draws as good as another.—Ben L. Morris,

Temple theatre, Bellaire, O.—General patronage.

DON’T WORRY: This is a very good comedy.
Two reels.—W. J. Shoup, De Luxe theatre, Spear-

ville, Kan.—Small town patronage.

FAMILY LIFE: Have been using Educational

comedies nearly three years and claim this Mer-
maid to be the best one yet. Two reels.—Paul
Russell, Russell theatre, Somerset, O.—General
patronage.

FLYING FISTS: Benny Leonard—First one of

series. Good but didn’t take with audience, ex-

cept last one. Two reels.—M. V. Allen, Monarch
theatre, Edmonton, Alberta, Can.—Mixed patron-

age.

GETTING GERTIE’S GOAT: Pretty good.

Above the average of the Christie comedies. Two
reels.—A. G. Witwer, Grand theatre, Rainier,

Ore.—General patronage.

THE GOAT GETTERS: One of the best kid

comedies to date and has many laughs. Two
reels.—W. H. Brenner, Cozy theatre, Winchester,

Ind.—General patronage.

HAZEL FROM HOLLYWOOD: Dorothy Devore
—A very poor comedy for our small town. Would
leave it alone. Two reels.—Ernest W. Hatcher,

Star theatre, Harlem, Ga.—Small town patronage.

A JUMBLE IN THE JUNGLE: Hodge Podge—
These are clever and good for variety. One reel.

—Robt. L. Anderson, Olympic theatre. Forks,

Wash.—Small town patronage.

KING COTTON: Lloyd Hamilton—A very good
comedy. Has some real good laughs, and that is

what comedies are built for. Two reels.—W. H.
Brenner, Cozy theatre, Winchester, Ind.—General

patronage.

UNCLE SAM: Mermaid comedy—Very good,

but not what you might expect from the title.

Uncle Jim, Jack, Will or anything else would
have done just as well. Two reels.—Robt. L.

Anderson, Olympic theatre, Forks, Wash.—Small
town patronage.

THE VILLAGE SCHOOL: Hodge Podge—
Another Hodge Podge, like all the rest—good
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stuff. These are always interesting. One reel.

—Roy E. Cline, Osage theatre, Osage, Okla.

—

Small town patronage.

WEDDING SHOWERS: Good slapstick comedy.
Two reels.—C. H. Marfi, Strand theatre, Mc-
Kenzie, Tenn.—General patronage.

FILM BOOKING OFFICES
THE ARTIST : Monty Banks—Third time we

have had this same comedy. It means nothing
if you have a real good feature. They seem to
want something to laugh at and if it was run a
few months ago they forget and laugh again.

—

Ben L. Morris, Temple theatre, Bellaire, O.—

-

General patronage.

FIGHTING BLOOD: George O’Hara—A real

series that has gone over big for us. Everybody
likes it, particularly the young people. We are
on Round 11 of the second series and are looking
for a big climax in Round 12. Two reels.—Clar-

ence C. Fuller, Loxley Hall theatre, Loxley, Ala.
—Small town patronage.

THE GO-GETTERS: Alberta Vaughn—Just
finished No. 9. They seem to be great stuff for

the kids, but the adults don’t seem to enthuse
over them very much. Two reels.—-Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

THE GO-GETTERS: Alberta Vaughn—
Chapter 11 and one of the best. I find this series

as good as the best two reel comedies and seem
to please my people. Do not believe, though,
that they have gotten me much extra business.

However, in this hot weather one does well to

break even. Film good. Two reels.—W. A.
Doerschlag, Strand theatre, Ransom, Kan.—Small
town patronage.

THE GO-GETTERS : Alberta Vaughn—No. 12.

This was about the best one of the twelve, none
of which were as good as “The Telephone Girl.”

Because of contrast, Gertrude Short was the
making of Alberta Vaughn, and my patrons
missed her in “The Go-Getters.” Two reels.—

-

D. F. Davis, Crystal theatre, Silver Creak, Neb.
-—Small town patronage.

THE GO-GETTERS: Alberta Vaughn—One of

the best of this series and pleased my fans
100 per cent. Two reels.—W. A. Doerschlag,
Strand theatre, Ransom Kan.—Small town patron-
age.

THE GO-GETTERS: Alberta Vaughn—Just
finished the last episode and, while some liked

it, some did not. At times I liked some and at

other times I was like the majority of my patrons.
Too much of the same stuff all the way through.
Two reels.—M. J. Babin, Fairyland theatre,

White Castle, La.—General patronage.

THE INVENTOR: Stan Laurel—A kind of a
silly comedy with a number of old gags that have
been played lots of times before. It will get over
but it seemed to be similar to a single reeler of

Pathe’s with the same star which we played
some time ago. Two reels.—W. T. Davis & Son,
Rialto theatre, Sharon, Wis.—General patronage.

THE PACE MAKERS: Alberta Vaughn—Have
run ten chapters of these and must say that they
are the best two reelers have ever run. Two
reels.—Roy E. Cline, Osage theatre, Osage, Okla.

—General patronage.

THE PACE MAKERS: Alberta Vaughn—These
are pleasing wonderfully well. All deal with
college life and have great appeal to young peo-

ple. Two reels.—Paul Russell, Russell theatre,

Somerset, O.—General patronage.

THE PACE MAKERS: Alberta Vaughn—These
are good and well worth running. This is the

third’ or fourth series of this sister’s pictures we
have used and all of them have gone over in

fine shape. Good snappy stuff that is enjoyed
and appreciated. Two reels.—H. G. Stettmund,
Jr., Odeon theatre, Chandler, Okla.—Small town
patronage.

THE PACE MAKERS: Alberta Vaughn—Pa-
trons say better than “Fighting Blood” or “The
Telephone Girl.” Going good. Hard to beat this

comer. Two reels.—A. T. Worthington, Star

theatre, Bluffton, O.—General patronage.

FIRST NATIONAL
BOW WOW: A good Sennett two-reel comedy.

—G. F. Rediske, Star theatre, Ryegate, Mont.—

-

Small town patronage.

FOX
DEEP SEA PANIC: Imperial—A comedy with

a lot of bunk in it but it will get a number of

good laughs for you on a hot night. These Fox
Imperials have been going good for us. Two
reels.—D. F. Davis, Crystal theatre. Silver Creek,

Neb.—Small town patronage.

FOX EDUCATIONALS : Good, clean, instructive

series. Fox so unreliable, afraid to advertise for

fear program or part would not arrive.—M. V.
Allen, Monarch theatre, Edmonton, Alberta, Can.

—Mixed patronage.
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FOX NEWS: The Fox News I am using are

liked. Not too much of this foreign stuff in them.
One reel. M. J. Babin, Fairyland theatre, White
Castle, La.—General patronage.

THE HOUSE OF FLICKERS: Imperial—Two
reels that will please your operator because it is

about an operator. Will hit the patrons about
50-50. Two reels.—D. F. Davis, Crystal theatre.

Silver Creek, Neb.—Small town patronage.

A MONKEY ROMEO: Never showed up—usual

Fox service from this branch exchange. Two
reels.—M. V, Allen, Monarch theatre, Edmonton,
Alberta, Can.—Mixed patronage.

NEPTUNE’S STEP-DAUGHTER: The best

comedy for a long time. Makes you think of

the good old Keystone days. Two reels.—W. H.
Brenner, Cozy theatre, Winchester, Ind.—Gen-

eral patronage.

THE QUEST OF HONOR: Earle Fox—Good
subject for any theatre, being a Van Bibber

series written by Richard Harding Davis. Two
reels.—M. V. Allen, Monarch theatre, Edmonton,
Alberta, Can.—Mixed patronage.

A SPANISH ROMEO: Earle Fox—I class these

comedies as high class, with none of that slap-

stick stuff. A comedy for a high class audience.

Two reels.—M. J. Babin, Fairyland theatre, White
Castle, La. General patronage.

A SPANISH ROMEO: Earle Fox—One of Van
Bibber series and a good one. Print good. Usual
Fox service—a day late. Two reels.—M. V. Al-

len, Monarch theatre, Edmonton, Alberta, Can.

—

Mixed patronage.
PATHE

APRIL FOOL: Charley Chase—A good one

reeler.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

ASLEEP AT THE SWITCH: Ben Turpin—
Here is a good comedy that will keep them laugh-

ing. The dog is very good in this one. Two
reels.—Andrew Rapp, Theatorium theatre, Em-
lenton. Pa.—General patronage.

CHARLEY CHASE COMEDIES: Clean and
entertaining. One reel—E. M. Biddle, Strand

theatre, Paoli, Ind.—Small town patronage.

COMMENCEMENT DAY: Our Gang—Extra
good. A whole show itself.—Paul Russell, Russell

theatre, Somerset, Ohio.—General patronage.

THE DIVING FOOL: This is a fair comedy.

Fox comedies this year not up to their usual

standard. Usually received good print, but this

is all I can say complimentary of Fox’s service

out of New Orleans. They usually ship my come-

dies to me too late for exhibition and because

I play them the following day they want to

charge me for two days rental. I will never buy

another Fox picture when I finish my present

contract with them. Two reels.—Tom Fleming,

Imogene theatre, Milton, Fla.—General patronage.

FLICKERING YOUTH: Harry Langdon—

A

pretty fair comedy. Print not very good. Two
reels.—Andrew Rapp, Theatorium theatre, Emlen-
ton. Pa.—General patronage.

THE LIGHTHOUSE BY THE SEA: Aesop
Fable—Cartoons always please. All classics. No
kick on Fables.—Frank Sabin, Majestic theatre,

Eureka, Mont.—Small town patronage.

THE LOVE BUG: Our Gang—These Pathe

Gang comedies please the crowd, but do not

bring in an extra nickel if there is a big feature

at another theatre they like better than yours.

Your crowd comes to see the feature. Have
counted hundreds who go out at the end of the

feature who came in at the middle or end of

the comedy and do not wait to see it over.

—

Ben L. Morris, Temple theatre, Bellaire, O.

—

General patronage.

THE MARRIAGE CIRCLE: Ben Turpin—

A

very funny comedy.—Bert Silver, Silver Family

theatre, Greenville, Mich.—General patronage.

NORTH OF 50-50: This monkey comedy is ex-

tremely clever, but they don’t seem to go over as

good as a one reel comedy with humans in it.—

Wm. E. Tragsdorf, Trags theatre, Neillsville, Wis.

—Small town patronage.

OUR GANG COMEDIES: Our Gang—Haven’t
had a bad one yet. Some of our Southern pat-

ronage object to the negro. Only kick we’ve

had. All so far are clean and funny. Two reels.

—Clarence C. Fuller, Loxley Hall theatre, Loxley,

Ala.—Small town patronage.

OUR GANG COMEDIES: The best ever. Every-
one good or better and they draw the kids like

flies to a sugar bowl. Two reels.—E. M. Biddle,

Strand theatre, Paoli, Ind.—Small town patron-

age.

PATHE REVIEW : Always good and clean, but

they seem to be getting awfully short, or I am
not getting all that is supposed to be in ’em.

One reel.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

ROUGH AND TUMBLING: Sportlight—A good
reel. The wrestling in this is unusually good.
One reel.—A. G. Witwer, Grand theatre. Rainier,
Ore.—General patronage.

SHOOTING INJUNS: Our Gang—Best Gang
ever made. Two reels.—C. H. Marfi, Strand the-

atre, McKenzie, Tenn.—General patronage.

SKINNERS IN SILK: Too silly and too much
overdone. Not up to what my patrons like. Two
reels.—M. J. Babin, Fairyland theatre. White
Castle, La.—General patronage.

SPORTLIGHTS: We cannot recommend these
Sportlights, as we have never heard one comment
on them for or against, so they do not create any
excitement. One reel.—W. J. Shoup, De Luxe
theatre, Spearville, Kan.—Small town patronage.

TIRE TROUBLE: Our Gang—Very good
comedy. Two reels.—W. H. Brenner, Cozy thea-

tre, Winchester, Ind.—General patronage.

THE WIDE OPEN SPACES: Stan Laurel—

A

mighty poor effort. Simply weaker ’en can be.

Two reels.—W. H. Brenner, Cozy theatre, Win-
chester, Ind.—General patronage.

UNIVERSAL
ANDY’S TEMPTATION: Joe Murphy—Good

comedy, well liked by everyone. Joe looks and
plays the part well. Two reels.—Clarence C.

Fuller, Loxley Hall theatre, Loxley, Ala.—Small
town patronage.

THE DOUBLE X: Billy Sullivan—A fair

Western featurette. Not much action. Two reels.

—A. G. Witwer Grand theatre. Rainier, Ore.

—

General patronage.

FINANCIALLY EMBARRASED: Arthur Lake
—Good average comedy. One reel.—A. G.

Witwer, Grand theatre, Rainier, Ore.—General
patronage.

THE GAME HUNTER: Bert Roach—Good
average comedy. One reel—A. G. Witwer, Grand
theatre. Rainier, Ore.—General patronage.

THE GIRL PROBLEM: Arthur Lake—A fair

comedy. One reel.—A. G. Witwer Grand theatre.

Rainier, Ore.—General patronage.

GREEN TEES: Neely Edwards—Good film. A
fair comedy with a few laughs. It deals with a
business man who liked the game of golf and
he let the game come before his business. It

got some laughs from our crowd. One reel.—
W. T. Davis & Son, Rialto theatre, Sharon, Wis.
—General patronage.

HELLO FRISCO: An unusual single reel

comedy. Shows a large number of different stars

of movie land. One reel.—Roy E. Cline Osage
theatre, Osage, Okla.—Small town patronage.

HER RODEO HERO: Billy Sullivan—Very
good. Western subject. Played in connection
with Dempsey-Firpo fight pictures. Good business
and pleased generally. Two reels.—A. G. Witwer,
Grand Theatre, Rainier, Ore.—General patronage.

INTERNATIONAL NEWS: Most of our men
patrons like the news but the young set and
women do not. Have counted forty people out
of a hundred on first show in afternoon go out
when news comes on, who did not wait to see it.

The news is a sign for a buzz and talk all over
the house. We have used all of them and do
not mean International in particular.—Ben L.

Morris, Olympic theatre, Bellaire, O.—General
patronage.

PATCHING THINGS UP: Bert Roach—An
extra good one reel comedy. One reel.—A. G.
Witwer Grand theatre, Rainier, Ore.—General
patronage.

POCAHONTAS AND JOHN SMITH: A fairly

good single reeler. One reel.—Roy E. Cline,

Osage theatre, Osage, Okla.—Small town patron-
age.

PUTTING ON AIRS: This is a poor comedy
Two reels.—W. J. Shoup, DeLuxe theatre, Spear-
ville, Kans.—Small town patronage.

A RACE FOR A RANCH: Billy Sullivan—

A

good Western featurette. Two reels.—A. G. Wit-
wer, Grand theatre, Rainier, Ore.—General
patronage.

RED RAGE: Billy Sullivan—Good average
Western featurette. Two reels.—A. G. Witwer,
Grand theatre. Rainier, Ore.—General patronage.

REMBRANDT: Hysterical Historical Comedy
—About up the usual standard of these comedies.
Okay for a change. One reel.—A. G. Witwer,
Grand theatre, Rainier, Ore.—General patronage.

TAMING THE EAST: Buddy Messenger—Very
good western comedy. Lots of action and good
laffs in this. Two reels.—A. G. Witwer, Grand
theatre, Rainier, Ore.—General patronage.

WHAT’S THE USE: Joe Murphy—A pretty
fair comedy that will go over big with the kids
who have been following the Gump comic strip.

Should be sold in series of six instead of twelve,
as they are apt to get tiresome. Two reels.

—

W. D. F. Davis, Crystal theatre, Silver Creek,
Neb.—Small town patronage.

VITAGRAPH
THE GOWK SHOP : Larry Semon—A fair

slapstick comedy but believe that I made a mis-
take in booking these every week. If one had
them every other week it would be enough, as

there is too much sameness about the acting.
Two reels.—W. A. Doerschlag, Strand theatre.
Ransom, Kan.—Small town patronage.

LIGHTNING LOVE: Larry Semon—One of
his best two reelers. Gets the laughs and that
is what an exhibitor likes to hear. Two reels.

—

W. A. Doerschlag, Strand theatre, Ransom, Kan.
—Small town patronage.

RISKS and ROUGHNECKS: Larry Semon—
Usual slapstick. Fast and furious. One reel.

—

A. G. Witwer, Grand theatre. Rainier, Ore.

—

General patronage.

ROOMS AND RUMORS: Larry Semon—

A

good comedy of the usual Semon slapstick brand.
One reel.—A. G. Witwer, Grand theatre, Rainier,

Ore.—General patronage.

MISCELLANEOUS
THE DEMPSEY-FIRPO FIGHT: Good clean

show. Educational as well as entertaining. Lec-
tured by Col. Macks Willard. Drew good busi-

ness. Three reels.—A. G. Witwer, Grand thea-

tre, Rainier, Ore.—General patronage.

FELIX THE CAT: Liked by old and young.
Print good, service good. One reel.—M. V.
Allen, Monarch theatre, Edmunston, Alberta, Can.
—Mixed patronage.

SEE HERE: A good slapstick comedy. Two
reels.—Ernest W. Hatcher Star theatre, Harlem,
Ga.- Small town patronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

EQUIPMENT FOR SALE
FOR SALE: 1 Seeburg Organ. 225 Chairs,

3 Power Machines, 4 16 in. A. C. Fans—110 N.
60 Cycles, 1 Lyric Sign and several motors.
F. H. Staup, Capitol Theatre, Delphos, Ohio.

FOR SALE: Approximately 270 7-ply new
veneer chairs. Also generator, frames and used
projecting machines. Bargains. Atlas Moving Pic-
ture Company, 534 S. Dearborn St., Chicago, 111.

FOR SALE: Wurlitzer orchestra complete with
all attachments; in excellent condition just over-
hauled, roll mechanism and attachments used' less

than one year. Priced reasonable. Orpheum The-
atre, Richland Center, Wis.

EXHIBITORS, LET US SAVE YOU
MONEY. Two thousand brand new, heavy
5-ply theatre chairs. Also 1,000 folding chairs
at 33 per cent less than factory prices. For im-
mediate shipment. Lowest prices on used up-
holstered and veneer chairs and all theatre equip-
ment. Write us your needs and we will save you
money. Illinois Theatre Equipment Company, 12

East Ninth Street, Chicago, 111.

THEATRE FOR SALE
FOR SALE: 250 Chair House, well equipped

in county seat town of 1,050. Want to sell at

once, other business to see after. W. T. Hen-
derson, Medford, Okla.

THEATRE MANAGER
WANTED: Exclusive picture theatre man-

ager, must be young, energetic, initiative, good
mixer, possessing high character and thoroughly
versed in small town showmanship. Married man
preferred. Good progressive town of four thou-
sand, located in Miss. State experience, salary
expected and references in first letter. Apply
Box 703, Exhibitors Herald.

BUSINESS CHANCES
WANTED: Active Partner wanted for Florida

Theatre, experienced livewire showman preferred,
$5,000.00 to $6,000.00 cash required. Address
A. D., Exhibitors Herald.

ORGANIST AVAILABLE
ORGANIST—Union man—now playing in De-

troit desires change Sept. 1st. 10 years’ experi-
ence on Wurlitzer, Barton, Hillgreen-Lane, Marr-
Colton, Kimball. Large library—good instrument
and salary essential. Can handle vaudeville. Ad-
dress Box 503, Exhibitors Herald.
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John S. Woody Explains

A. E. Guarantee in

Plain Terms
( Continued, from page 57)

country. I don’t think all of the “blood-
and-thunder” houses would find them
highly profitable because they have been
made with first run patronage in mind.

“If there were any individual who could
say with definiteness in advance that a

certain story made in a certain way under
certain direction and with a designated cast

would be generally successful at the box
office then the issuing of guarantees would
be simple. But every production is to a

certain extent an experiment. There are
many pictures made every year which the

producers and directors confidently and
honestly expect to bring large revenue but

which really are not as profitable as produc-
tions much less pretentious. Hence, so far

as relationships of the exhibitor and the

distributor are concerned the only fair

method is to figure results on a basis of

averages.
“I think it also should be clear that a

theatre which insists upon previewing be-

fore buying does not need and is not en-

titled to a guarantee. Knowing what the

picture is doing nationally I have not in-

frequently given individual picture guaran-
tees. Guarantees such as these are given
to effect sales in the honest belief that the

pictures ought to be used. I would not
give a guarantee to an exhibitor who had
seen a picture and bargained for it on a

basis of what he considered it to be
worth.
“The important thing to remember is

that our guarantee is given only to ex-

hibitors who purchase a minimum of 24
pictures without previewing.”

Enthusiastic Grip
Taken by All U. S.

on uGreater Movie

”

( Continued from page 25 )

a record of the past 25 years as shown in

motion pictures.

Denver Parade
Two Miles Long

( Special to Exhibitors Herald)

DENVER, COL., Aug 4.—Citizens wit-

nessed one of the longest parades in the

city’s history Saturday, Colorado Day. A
hundred cowboys and Indians were in line

besides floats of film and commercial
houses.

Kansas City Offers

Contest to Patrons
( Special to Exhibitors Herald )

KANSAS CITY, MO., Aug. 4.—A list

of offers headed by a six cylinder motor
car have been made by local exhibitors in

providing a contest to aid the “Greater
Movie Season.” The Kansas City Star has
agreed to “carry” the winning essays of
contestants.

Metro Aids Campaign
in St. Louis

( Special to Exhibitors Herald)

ST. LOUIS, MO., Aug. 4.—Aid in put-

ting over “Greater Movie Season” was
recognized by exhibitors here Friday when
Metro-Goldwyn-Mayer’s trackless train

suddenly breezed into the city to participate

in the opening ceremonies on the following
day.

Next Syd Chaplin Chosen
( Special to Exhibitors Herald)

NEW YORK, Aug. 4—Syd Chaplin’s
next picture for Warner Brothers will be
“Good Night Nurse,” from a story by
Robert Sherwood. Charles F. Reisner is

preparing the script and will direct.

LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matte" 1 of current interest.
Brevity adds forcefulness to any
statement. Unsigned letters will
not be printed.

Books by the “Record” and Plays
Only Good Ones

SILVER CREEK, NEB.—-To the Edi-
tor : Herewith three reports, and will try
and be regular from now on, as I am play-
ing later pictures, on which you do not
have so many reports.

However, most of my reports cannot
help but be good, as I do not buy a single
picture unless it is given favorable reports
in the box office record, my sole guide

;

and in two years have played but one
lemon, and that one was all right for the
highbrows.

I play the cream of them all, Paramount,
First National, Metro-Goldwyn, F. B. O.,

Fox, Pathe and Universal. They all have
good pictures if you will take the time to

read the reports of your Brother Exhibi-
tors, and not swallow a lot of bunk by the
salesmen.—D. F. Davis, Crystal theatre,

Silver Creek, Neb.

“Herald Gives Me Everything That
Is Necessary”

COLUMBUS GROVE, O.—To the Edi-
tor : Enclosed find my check to cover an-
other two years subscription to the peer of
all the exhibitors’ trade papers.

I find the Herald always gives me every-
thing that is necessary in the successful
operation of a theatre.

Wishing you and each member of your
staff continued prosperity, even greater
than you have had during your first ten

years of helpful co-operation for us all.

—L. R. Moore, Roma theatre, Columbus
Grove, O.

“Herald Only” Club Members Get
Together

WASHINGTON C. H„ O.—To the Ed-
itor: Recently Fred Edwards, Palace
theatre, Ashland, O., made me a lttle visit.

Today I received three handsome twenty
four sheet cutouts of Harold Lloyd, free

of charge.

I will keep up Fred’s good work and
send these fine cutouts on to any “Herald
Only” Club member free of charge. A
post card gets ’em.

Just a word about Fred Edwards. He’s
a great big fat good natured smiling cuss

that all the women love, and the men love

him too. “Herald Only” Club members,
write Fred, invite him to call on you.

He’ll come, and his visit will do you a

world of good and if you know a finer

feller, tell me his name, as I want to meet
him.
Thanks for the visit and the cutouts,

Fred.

—

George Rf.a. Colonial theatre,
Washington, C. H. O.

“Can’t Get By Without the Herald”

STANFORD, MONT.—To the Editor:
Enclosed find check for my subscription to

the Herald, and a few reports on “What
the Picture Did For Me.” I couldn’t get

by without the Herald to guard me
against the high powered salesmen.
With best wishes for the good of the

order, T remain

—

Wayne Willis, Holly-

wood theatre, Stanford, Mont.

Schmidt Is Strong for Columbia

BREESE, ILL.—To the Editor : Brother
Exhibitors in the St. Louis territory, if

you want Western pictures with a good
plot, story and action, with no impossible
stunts, try Columbia Pictures Corp., 3317
Olive St. They also have a one reel screen
snapshot that is a dandy. They gave me a
picture cancellation which is fair to both
sides and price, boys ! Carl ain’t got any-
thing on this firm.

Try them out and see.

—

Julius W.
Schmidt, Grand theatre, Breese, 111.

Credit Where Credit Is Due
HOLLYWOOD, CAL.—To the Editor :

In your issue of July 18th there appeared
a brief story which carried the informa-
tion that Peverley Marley photographed C.
B. De Mille’s “The Ten Commandments.”
This was an error, as Bert Glennon, a
member of this society, was chief cine-

matographer on the production.

We realize that this statement, no doubt,
came through some inadvertency, and at

the same time we also realize that your
columns are widely read and, being so,

many of the readers may gain the im-
pression that someone other than Mr.
Glennon is responsible for the excellent

cinematographic work in “The Ten Com-
mandments.” In view of the latter cir-

cumstance, we shall appreciate it if you will

take the means to cure this false impres-
sion by running something in your earliest

possible issue.

—

Homf.k A. Scott, Presi-

dent, American Society of Cinematograph-
ers, Inc., Hollywood, Cal.

Welcome — Thanks — They’re Sent
ATLANTIC, MASS.—To the Editor:

Better late than never in sending you
these reports on “What the Picture Did
For Me.” After a long delay, I decided
to take a day off, make out these reports

and send them in once and for all.

Enclosed is the result of my day off.

You will notice that I gave every picture

my very careful attention.

Send along about twenty more blanks,

as I have more reports to send in, on
comedies as well as features. Thank you

!

—Nyman Kessler, Atlantic theatre, At-
lantic, Mass.

Didn’t Like “Greed”
EUREKA, MONT.—To the Editor:

When I got an inkling of the nature of

“Greed” I wrote the Seattle Metro office

asking if T could not be relieved from
playing it. They replied that they were
very much surprised at the contents of my
letter and added, among other statements,

that it would build up the interest of my
community in motion pictures and would
add new patrons. It has—added patrons to

the great open spaces. It cost me $22.50

plus and I grossed $18.45.

Thank goodness so few bit on this cham-
ber of horrors. I’ll grant it’s perfectly

constructed, but who wants to buy a

ticket to the morgue? It is just a collec-

tion of ghouls without one redeeming, up-

lifting feature in its whole ten thousand
feet. Any exhibitor in the world should

be granted the full privilege of cancella-

tion. Brother, if you have played it, you
have my sympathy. Brother, if you have
not played it, don’t, don't, don't ! Please

do not think that the price paid, or the box-

office receipts have any bearing on the

above squawk. It’s just my honest testi-

mony. — Frank Sabin, Majestic theatre,

Eureka, Mont.

Sax Closes California
For New Gotham Series

( Special to Exhibitors Herald )

SAN FRANCISCO, CAL., Aug. 4.—
Sam Sax. of Lumas Film Corporation, has

completed arrangements with Progress
Pictures of San Francisco, Los Angeles
and Honolulu for distribution of the

series of 12 new Gotham pictures in Cali-

fornia, Arizona, Nevada and Hawaii.
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INDEX TO THE PRODUCT
ANNOUNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product

announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.

“Ins.” is abbreviation for “Insert.”

An eight-week period including last week's issue is covered.

Anchor
Ambushed :Julyl8-22.
Ace of Clubs :Julyl8-22.
Cyclone Bob:July 18-22.
Desperate Chance, A:July18-22.
Fast Freight, The:Julyl8-22.
Fighting Luck:Julyl8-22.
Hidden Gold:Julyl8-21.
Iron Fist,The:Julyl8-22.
Lost Express, The:Julyl8-20.
Lost Trail, The:Julyl8-21.
Mainline Wreck, The:Julyl8-20.
Mistaken Orders :Julyl8-20.
Narrow Escape, A:Julyl8-22.
Open Switch, The :Julyl8-20.
Perils of the Rail:Julyl8-20.
Red Blood:Julyl8-21.
Riding for Life:Julyl8-22.
Riding Romance :Julyl8-20.
Road Agent, The:Julyl8-21.
Texas Terror, The:Julyl8-21.
Train Wreckers, The:Julyl8-20.
Unseen Enemies :Julyl8-20.
Webs of Steel:Julyl8-20.

Arrow
Children of the Whirlwind:June27-16.Julyll-9.
Cleaner Flame, The:Julyll-9.
Great City, The:June27-17.
Led Astray :Julyll-9.
Mysterious Pines, The :June27-17.Julyll-9.
Primrose Path, The:June27-17.Julyll-9.
Scandal Street :June27-17.Julyll-9.
Substitute Wife, The :June27-17.Julyll-9.
Tessie:June27-17.July11-9.
Un-Named Woman, The:JuIyll-9.

Associated Exhibitors
Introduce Me:June27-130.
Sky Raider, The :June20-63-65.

Columbia
Danger Signal, The:June27-20.
Enemy of Men, An :June27-20.
Fate of a Flirt, The:June27-20.
Fighting Youth :June27-20.
Fight to the Finish, A:June27-20.
Great Sensation, The:June27-20.
Handsome Brute, The :June27-20.
Ladies of Leisure:June27-20.
Lure of Broadway, The:June27-20.
Midnight Flame:June27-20.
Midnight Flames :June27-20.
New Champion, The:June 27-20.
Penalty of Jazz, The:June27-20.
Price of Success, The:June27-20.
Sealed Lips:June27-20.
S. O. S. Perils of the Sea :June27-20.
Speed Demon, The:June27-20.
Thrill Hunter, The:June27-20.
Unwritten Law, The:June27-20.

Davis
$50,000 Reward:June 27-20.
Fighting Courage :June27-119.
My Neighbor’s Wife :June27-119.
Red Love:June27-119.
Thrill Girl, The :June27-119.
Tricks :June27-119.

F. B. 0.
Bandit’s Baby, The:July4-69.July25-73.
Bloodhound, The:Julyl8-73.
Drusilla With a Million :June27-167.June27-167, 170,

171.July4-64,65.Julyl8-71.Aug.l-99.Aug.8-78.
Fighting Demon, The:June20-58.June27-167.170,
m.

Flaming Waters :June27-170.July4-65.Julyl8-71.
Aug.8-79.

Futurity Winner, The:June27-170.July4-65.Julyl8-
71.Aug.8-78.

Happiness :July4-64.
Human Tornado, The:June27-175.Julyl8-77.
If Marriage Fails :June27-170.July4-64.Julyl8-71.

Aug.8-78.
Isle of Retribution, The:June27-170.July4-65.Ju!y

18-71.Aug.8-79.
Jimmie’s Millions :June20-58.
Keeper of the Bees, The:June27-170.July4-64.July

18-71.Aug.8-78.
Last Edition, The:JuIy4-64,Aug.8-78.
Midnight Flyer. The :June27-170. ,167.July4-65.July

18-71.Aug.8-78.
Parisian Nights :June27-167,170. July4-64.Julyl8-71.

Aug.8-78.
Poor Girl’s Romance, A:June27-170.July4-65.July

18-71.Aug.8-79.
Scar Hanan : June27-175.

Smooth as Satin :June27-167.July25-75.
Tearing Through : June20-58.
When His Love Grew Cold :July4-64.Julyl8-71.Aug.

8-78.

White Fang:JuIyll-58.
Wild Bull’s Lair, The:July4-69.July25-73.
Youth and Adventure :June20-58.

First National
Chickie: July 11-19.
Declasse :Julyll-19.
Desert Flower, The:June20-15.June27-23-24.JuIy4-

20.July25-20.
Fine Clothes :June27-23.July25-21.Aug.1-16.
Graustark:June27-23.July25-21.Aug.l-17.
Half Way Girl, The:June27-23.July25-21.Aug.l-17.
Her Sister From Paris :June27-23.July4-20.Julyll-

19.July25-21.Aug. 1-16.

His Supreme Moment :Julyll-19, 20.
Just a Woman :Junel3-23.July4-20.July25-20.
Knockout, The :June27-23.July25-21.Aug.l-17.
Lady, The :June27-21.Julyll-18.July25-22.
Lady Who Lied, The:July4-20.Julyll-18.July25-21.

Aug.1-18.
Lady Who Lied, The:July4-20.Julyll-18.July25-21.
Lost World, The:Julyll-19.
Making of O’Malley, The:July4-19,20.Julyll-18.

July18-26.July25-20.
Marriage Whirl, The:July4-20.Julyll-18.Ju]y25-20.
Sally :Julyll-18.
Sandra :Junel3-24.
Scarlet West, The:July4-20.Julyll-19.July25-21.

Aug.8-30.
Soul-Fire :Julyll-19.
Talker, The:June27-22.
White Monkey, The:June20-16.July4-20.July25-20.

Fox
Ancient Mariner, The:June27-9.July4-9.
As No Man Has Loved :June20-9.June27-9.July4-8.

July25-ll.Aug.8-12, 13.

Desert Valley :July4-8.
Dixie Merchant, The:June20-9.
East Lynne :June20-9.June27-9.JuIy4-8.July25-ll.

Aug.1-10.
Fighting Heart, The:June20-9.June27-9.July4-8.
First Year, The:June20-9.June27-9.July4-8.
Fool, The :June20-9.June27-9.July4-9.July25-11.

Aug.1-11.
Havoc :June20-9.June27-9.July4-9.July25-11.Aug.

I-10.Aug.8-10,ll.
Iron Horse, The :June20-9.June27-9.July4-8.JuIy25-

11.Aug.1-11.
Johnstown Flood, The:June20-9.June27-9.JuIy4-8.
Kentucky Pride :June20-9.June27-9.July4-S,9.JuIy

25-13.Aug.l-ll.
Lazy Bones :June20-9.June27-9.July4-9.
Lightning’ :June20-8,9.10.June27-9. Julv4-9.July

II-12, 14. 15.July18-6, 7.July25-11. 12, 13, 14, 15.Aug.
1 -10 .

Lucky Horshoe, The:July4-9.Aug.l-8,9.
Marriage: June20-9.June27-9.July4-8.
Part-time Wives :June20-9.June27-9.JuIy4-8.
Seventh Heaven :June27-9.July4-9.
Siberia :Junel3-5.June20-9.June27-9.July4-8.
Silver Treasure, The:June20-9.June27-9.July4-9.
Thank You : June20-9.June27-9.July25-ll.
Three Bad Men :June27-9.July4-8.
Thunder Mountain :June20-9.July27-9.July4-8.

4-8.

Timber Wolf, The:July4-9.
Wages for Wives :June27-9.July4-9.
Wheel. The:June20-9.June27-9.JuIy4-9.July25-ll.

Aug.8-6.
When the Door Opened :June20-9.June27-9.July4-9.
Winding Stair, The:June20-9.June27-9.July4-8.

Metro-Goldwyn
Auction Block, The:June20-Ins.June27-Ins.Julyll-

Ins.July18-Ins.July25-Ins.Aug. 8-Ins.
Bardelys the Magnificent :June20-Ins.June27-Ins.

July4-l-Ins.Julyll-Ins.Julyl8-Ins.July25-Ins.
Aug.8-Ins.

Barrier, The :June20-Ins.June27-Ins.Julyll-Ins.
July18-Ins.July25-Ins.Aug.8-Ins.

Ben Hur : June20-Ins.JuIyll-Ins.Julyl8-Ins.July
25-Ins.

Big Parade, The :June27-Ins.June27-l-Ins.July4-l-
Ins.July 11-Ins.July18-Ins.July25-Ins.Aug. 8-Ins.

Brown of Harvard :June20-Ins.June27-Ins.Julyll-
Ins.July18-Ins.July25-Ins.Aug.8-Ins.

Buddies :June20-Ins.June27-Ins. .71.July 4-1-Ins.
July 11-Ins.July18-Ins.July25-Ins.Aug.8-Ins.

Circle, The :June20-Ins.June27-Ins.July4-1-Ins.
July11-Ins.July18-Ins.July25-Ins.Aug.8-Ins.

Confessions of a Queen :June20-Ins.Julyll-Ins.
Dance Madness :June20-Ins.June27-Ins.JuIyl8-Ins.

July25-Ins.Aug. 8-Ins.
Dirty Face : June20-Ins.June27-Ins.Julyll-Ins.

Exchange of Wives, An : June20-Ins.June27-Ins.
July 4-1.July 11-Ins.July 18-Ins.July25-Ins.Aug.8-
Ins.

Excuse Me:Julyl8-Ins.
Exquisite Sinner, The:June20-Ins.June27-Ins.July

11-Ins.July 18-Ins.July25-Ins.Aug.8-Ins.
Flesh and the Devil, The:June20-Ins.June27-Ins.

July 11-Ins.July18-Ins.July25-Ins.Aug.8-Ins.
He Who Gets Slapped :Julyl 1-Ins.
How Dare You :June27-Ins.July4-l.Julyll-Ins.July

18-Ins.July25-Ins.Aug.8-Ins.
I’ll Tell the World :Julyl8-Ins.Aug.8-Ins.
Lights of New York:June20-Ins.june27-Ins.71.
July4-1-Ins.July 11-Ins.July 18-Ins.July25-Ins.
Aug.8-Ins.

Little Bit of Broadway, A:June20-Ins.June27-Ins.
July 11-Ins.July18-Ins.July25-Ins.

Lovey Mary :June20-Ins.June27-Ins.Julyll-Ins.
July 18-Ins.July25-Ins.Aug. 8-Ins.

Mare Nostrum : June20-Ins.,l.
June27-Ins. July4-l,lns. Julyll-Ins. Julyl8-Ins.
July25-Ins.Aug.8-Ins.

Merry Widow, The:June20-Ins.June27-Ins.July
4-1 ,Ins.July 11-Ins.July 18-Ins.July25-Ins.

Midshipman, The:July25-Ins.Aug.8-Ins.
Mysterious Island, The :June20-Ins.June27-Ins.

July11-Ins.July18-Ins.July25-Ins.Aug.8-Ins.
Money Talks :June20-Ins.June27-Ins.July4-l,Ins.

July 1 1-Ins.July 18-Ins.July25-Ins.Aug.8-Ins.
Monte Carlo :June20-Ins.June27-Ins.Julyll-Ins.

July18-Ins.July25-Ins.Aug.8-Ins.
Mystic, The :June20-Ins.June27-Ins.Julyll-Ins.

July18-Ins.July25-Ins.A ug.8-Ins.
Never the Twain Shall Meet :June20-Ins.June27-

Ins.July 4-1.July 11-Ins.July18-Ins.July25-Ins.
Aug.8-Ins.

Old Clothes :June27-Ins.Julyll-Ins.JuIy25-Ins.
Aug.8-Ins.

Paris :June20-Ins.June27-Ins.July11-Ins.July18-
Ins.July25-Ins.Aug. 8-Ins.

Pretty Ladies: June20-Ins.June27-Ins.JuIyl8-Ins.l.
Aug.—Aug.8-Ins.

Rag Man, The :June20-Ins.Aug.8-Ins.
Reason Why, The:June20-Ins.June27-Ins.July4-l.

Julyll-Ins.
Romola:June20-Ins.June27-Ins.July4-InsJuly11-

Ins.July 18-Ins.July25-Ins.Aug.8-Ins.
Sally, Irene and Mary :June20-Ins.June27-Ins.

July 4-1.July 11-Ins.July18-Ins.July25-Ins.Aug.8-
Ins.

Seven Chances :Julyll-Ins.

Slave of Fashion, The:June27-Ins.July4-l.JuIyl8-l.
July25-Ins.Aug.8-l.

Span of Life, The :June20-Ins.June27-Ins.Julyll-
Ins.July 18-Ins.July25-Ins.Aug. 8-Ins.

Sun Up : June20-Ins.June27-Ins.July4-l.Julyll-Ins.
July18-Ins.July25-Ins.Aug.8-Ins.

Temptress, The:June20-Ins.June27-Ins.July4-l-
Ins.July 1 1-Ins.July18-Ins.July25-Ins.Aug.8-Ins.

Time, The Comedian : June20-Ins.June27-Ins.July
1 1-Ins.July 18-Ins.July25-Ins. Aug.8-Ins.

Torrent, The :June20-Ins.J une27-Ins.July4-l-Ins.
July11-Ins.July 18-Ins.July25-Ins.Aug.8-Ins.

Tower of Lies, The:June20-Ins.June27-Ins.July4-
1,1ns.July11-Ins.July18-Ins.July25-Ins.Aug.8-Ins.

Unholy Three, The:June20-Ins.June27-Ins.July
11-Ins.July 18-Ins.July25-Ins.Aug.8-Ins.

Women and Wives : June20-Ins.June27-Ins.July
11-Ins.

Lee-Bradford
Passionate Adventure, The:July4-14.

Lumas
Police Patrol, The:July25-18.

Paramount
Adventure : Aug.1-3.
American Venus, The:Aug.l-5.
Ancient Highway, The:June6-ll.Aug.l-5.
Any Woman :June20-12.
Are Parents People? :June27-ll, 15.Julyll-4.Aug.

I-3.

Beggar on Horseback :June20-13.June27-12, 14.July
II-4. July 18-5.Aug. 1-4.

Best People, The:June27-12.Aug.l-4.
Border Legion, The: Aug.1-3.
Call of the Canyon :Julyll-4.
Code of the West, The:July 11-4.

Coast of Folly, The :Julyll-4.July25-4,5.Aug.l-5.

Cobra : June27-12.
Covered Wagon, The : July4-ll.Aug.l-3.
Dressmaker from Paris, The: Aug.1-3.
Enehanted Hill, The:June20-12.Aug.l-5.
Feet of Clay :Aug.l-3.
Flower of the Night :Aug.l-5.
Forbidden Paradis :Aug.l-3.
Forty Winks: Aug.1-3.
Grounds for Divorce :June27-ll.
Heritage of the Desert :JuIyll-4.
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In the Name of Love:June20-13.June27-14.Julyl8-5.
King, The :June27-12.Aug. 1-4,5.

Kiss for Cinderella, A :June6-ll.June27-12.
Liberty Special :June6-ll.Aug.l-5.
Light of the Western Stars :June27-ll, 15.July 11-4.

Aug.1-3.
Little French Girl, The:June27-15.
Lord Jim:June6-ll.Aug.l-5.
Lost—A Wife:June20-ll,15.

JuIyl8-5.July25-3,4.Aug.l-5
Lucky Devil, The: Aug.8-3.
Manhattan : Aug.1-3.
Manhandled :Aug. 1-3.

Manicure Girl, The:June27-11.15.
Man Who Found Himself, The :Aug.l-6.Aug.8-5.
Marry Me! :June27-11.15.
Miss Bluebeard :Aug.l-3.
New Brooms :June27-12.
New Lives for OId:Aug.l-3.
Night Club, The:Aug.l-3.
Night Life in New York:June20-13.June27-14.July

11-4.July18-5.JuIy25-4, 5.Aug. 1-5.

North of 36:Aug.1-3.
Not So Long Ago:June27-12.Julyll-4.Aug.l-4,5.
Old Home Week:June27-12.July27-14.Aug.l-3.
On Dress Parade:Aug.l-3.
Paths to Paradise:June27-ll.July4-12,13.Julyll-3.

Aug.1-3.
Peter Pan:Aug.l-3.
Quarantine :June27-12.
Rugged Waters :June20-12, 13. June 27-14. JuIyll-3.
July18-5.Aug.1-5.

Shamrock, The:Aug.8-5.
Shock Punch, The:June27-15.July25-3. Aug.1-3.
Son of His Father, A: Aug.1-5.Aug.8-3.
Stage Struck: Aug.1-5.
Stage Door Johnny, The:Aug.l-5.
Street of Forgotten Men, The:Junel6-Ins.June6-ll.

June20-13. June27-14. Julyll-3. Julyl8-5. July25-
4,5.Aug.l-5.

Ten Commandments, The:June27-14.Julyll-3.
July18-5.Aug.8-3.

That Royle Girl:Aug.l-5.
Trouble With Wives, The: Aug.1-5.Aug.8-3.
Thundering Herd, The:Julyll-4.Aug.l-3.
Too Many Kisses :July25-3.Aug.l-3.
To the Last Man:July11-4.
Vanishing American, The:Aug.l-5.
Wages of Virtue :Aug.l-3.
Wanderer, The:June27-12.
Wanderer of the Wasteland, A :Julyll-4.Aug.1-3.
Whispers :June6-ll.
Wild Horse Mesa:Julyll-3.July25-4, 5.Aug.1-5.

Aug.1-5.
Wild, Wild Susan, The :June6-ll.Julyll-3.July25-

4,5.Aug.l-5.
Wild, Wild Susan, The:JuIyll-3.July25-4.5.Aug.

I- 5.

Womanhandled : Junel3-13.Aug.1-5.

Pathe
Black Cyclone :June 20-76.June27-184.Julyll-52,53.

Aug.8-66-67.
Freshman, The:Aug.8-Ins.
Kivalina of the Icelands :Aug.8-92.

Preferred
Faint Perfume :June27-19.
My Lady’s Lips:June27-19.

Principal
Winning of Barbara Worth, The :June27-10.

Producers Dist. Corp.
American, The:June20-63.
Awful Truth, The:June 13-65.
Bad Lands, The:Junel3-64.
Beauty and the Bad Man :Junel3-84.
Beyond the Border :Junel3-81.
Brave Heart, The:July4-78.Julyll-72.
Coming of Amos, The:June20-62.June27-157.July

4-71.July 11-69.Aug.8-16, 17.

Eve’s Leaves: June20-68.June27-168.July4-75.July
II-71.Julyll-73.

Hell’s Highroad :June20-65.June27-161.July4-70.July
ll-68.Aug.8-16, 17.

Last Frontier, The:June20-70.June27-173.July4-64.
Julyll-60.

Madame Lucy :Julyll-74.
Made for Leve:June20-67.June27-165.
Million Dollar Handicap, The:June20-71.June27-

176.
Off the Highway :July25-6,7.
Prince of Pilsen, The:June20-73.June27-177.July4-

59.

Red Dice:June20-61.June27-156.July4-74.
Road to Yesterday, The :June20-60.June27-153.July

4-66.Julyll-66.Aug.8-16, 17.
Seven Days:Julyll-70.
Shipwrecked :June27-181.July4-63.July11-65.
Silence :June6-l 5,June20-14.June27-18, 172.July4-

10, 51.July11-2, 59.Julyl8-19.July25-19.Aug.8-25.
Simon the Jester: June20-74.June27-180.July4-62.

Julyll-64.
Three Faces East:June20-69.June27-169.July4-67.

Julyll-67.
Untamed Gentleman, The:June20-64.June27-160.
Unknown Soldier, The:June20-73.
Volga Boatman, The:June20-59.June27-152.July4-

58.Julyll-62.
Wedding Song, The:June20-66.June27-164.
Without Mercy :July4,65.Julyll-61.

Rayart
Secret Service Sanders:July25-54.

B. P. Schulberg
Aristocrat, The :Aug.8-Ins.
Boomerang, The: July 18-18.
Dancing Days :Aug.8-Ins.
Eden’s Fruit :Aug.8-Ins.
Girl Who Wouldn’t Work, The :Aug.8-Ins.
His New York Life:Aug.8-Ins.
Horses and Women :Aug.8-Ins.
Exclusive Rights ;Aug.8-Ins.
Lew Tyler’s Wives :Aug. 8-Ins.
Other Women’s Story, The:Aug.8-Ins.
Parisian Love :Aug.8-Ins.
Romance of a Million Dollars, The :Aug.8-Ins.
Plastic Age, The :Aug.8-Ins.
Shameful Behavior :Aug.8-Ins.
Shenandoah : Aug.8-Ins.
Shopworn : Aug.8-Ins.
Studies in Wives :Aug.8-Ins.
With this Ring:Aug.8-Ins.
Worst Woman, The :Aug.8-Ins.

Tiffany
Dumb Head, The:June27-Ins.
Lightning :June27-Ins.
Lodge in the Wilderness, The:June27-Ins.
Life of a Woman, The:June27-Ins.
Morals for Men:June27-Ins.
Morganson’s Finish :June27-Ins.
Souls for Sables :June27-Ins.
Sporting Chance, The:June27-Ins.
Tale of a Vanishing People :June27-Ins.
Travis Coup, The:June27-Ins.
Wrong Coat, The:June27-Ins.

Truart
Age of Indiscretion :June27-Ins.
Dollar Down :June27-Ins.
Hurricane, The :June27-Ins.
Marrying Money :June27-Ins.
Pals :June27-Ins.
Salvage :June27-Ins.
Silent Witness, The:June27-Ins.
Soiled :J unel3-20.
Three in Exile :June27-Ins.
Where the Worst Begins :June27-Ins.
Wild Girl, The:June27-Ins.

Universal
California Straight Ahead :Aug.8-21.
Circus Cyclone:Aug.l-15.
Dangerous Innocence .June27-2.Jul.vl 1-1 1.

Goose Woman :Aug.8-22.
I’ll Show You the Town: June27-2.Julyll-10.JuIyl8-
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Lorraine of the Lions :Aug. 8-23.

Perils of the Wild :Aug.l-64.
Siege :June27-2.July 11-10.July 18-1 l.Aug.8-20.
Spook Ranch :Aug.8-22.
Teaser, The :June27-2.July 11-11.July18-11.Aug. 8-20.

White Outlaw, The:Julyl8-75,79,81.

Warner Brothers
Bobbed Hair :Aug.l-Ins.Aug.8-26.
Below the Line:Aug.l-Ins.
Broken Hearts of Hollywood :Aug.l-Ins.
Barrier that Was Burned, The :Aug.l-Ins.
Clash of the Wolves, The:Aug. 1-Ins.
Compromise :Aug.l-Ins.
College Widow, The:Aug.l-Ins.
Cave Man, The :Aug.l-Ins.
Easiest Road, The:Aug.l-Ins.
Eve’s Lover :June6-6,7.
Fighting Edge, The:Aug. 1-Ins.
Golden Cocoon, The:Aug.l-Ins.
Gay Ones, The:Aug.l-Ins.
His Majesty, Bunker Bean :Aug.l-Ins.
Hogan’s Alley :Aug.l-Ins.
How Baxter Butted in:July4-15.
Hell Bent for Heaven :Aug.l-Ins.
Honeymoon Express, The :Aug. 1-Ins.
Hero of the Big Snows, A:Aug.l-Ins.
Inevitable Millionaires, The :Aug.l-Ins.
Love Toy, The:Aug.l-Ins.
Limited Mail, The:Aug.l-Ins.Aug.8-26.
Little Irish Girl, The :Aug.l-Ins.
Man on the Box, The:Aug.l-Ins.
My Official Wife :Aug. 1-Ins.
Night Call, The:Aug.l-Ins.
Pleasure Buyers, The :Aug.l-Ins.
Passionate Quest, The :Aug. 1-Ins.
Rose of the World :Aug.l-Ins.
Red Hot Tires :Aug.l-Ins.
Satan in SabIes:Aug.l-Ins.
Sea Beast, The:Aug.l-Ins.
Sap, The :Aug.l-Ins.
Silken Shackles:Aug. 1-Ins.
Social Highwayman, The:Aug.l-Ins.
Three Weeks in Paris :Aug.l-Ins.
Vengeance of Durand, The:Aug.l-Ins.
Wife Who Wasn’t Wanted, The :Aug. 1-Ins.Aug. 8-

26.

White Chief, The :Aug. 1-Ins.

Why Girls Go Back Home :Aug. 1-Ins.

Short Features
Anchor

Radiant Comedy Features:Julyl8-23.

Criterion Classics
Honeymooners in Grand Canyon :June20-66.July

11-63.

Davis
Cinema Stars :June27-119.
Fragments of Life:June27-119.

Hey, Fellows :Junel3-18.June27-119.
Mystery Box, The:June27-119.
Sheiks and Shebas:June27-119.

Educational
Air Tight:Julyll-16.
Balto’s Race to Nome :Aug.l-71.
Bobby Vernon Comedies: June 27-Ins.JuIy 11-16,17.

Julyl8-15.
Bright Lights :Julyll-16.
Cameo Comedies : June27-Ins.JuIyl8-15.Aug.8-28.
Christie Comedies :June27-Ins.Julyl8-15.
Curses:JuIy25-50.
Don’t Pinch:Julyll-16.
Dynamite Doggie :July25-50.
Fables in Color :Aug.l-70.
Felix the Cat :June27-Ins.Julyl8-15.Aug.S-28.
French Pastry :July 11-16.
Great Guns :Julyll-16.
High Gear:Julyll-16.
In the Spider’s Grip :Aug.l-70.
Iron Mule, The : July25-50.
Jimmie Adams Comedies :June27-Ins.Julyl8-15.

Aug.8-14,15.
Juvenile Comedies :J une27-Ins.July18-15.
Kinograms: June 20-7. June 27-Ins. July 18-15.July

25-51.Aug.8-28, 29.
Lewis-Munn Wrestling Bout:Aug.l-70.
Lupino Lane Comedies :June27-Ins.Julyl8-15.
Lyman H. Howe’s Hodge- Podge: June 27-Ins. July

18-15.Aug.8-28.
Mermaid Comedies :June27-Ins.Julyl8-16.
Only a Country Lass :Aug.l-71.
Tuxedo Comedies :June27-Ins.Julyl8-15.
Voice of the Nightingale :Aug.l-70.
Walter Hiers Comedies :June27-Ins.Julyl8-15.

Film Booking Offices
Adventures of Maisie:June27-137.JuIy25-55.
Bray Cartoons :June27-187,171.July25-55.

Fox Film Corp.
Business Engagement, A:July25-53.
Fox News :June27-9, 138,140.July4-4.July11-14.

July25-52.
Fox Varieties: June 27-9, 138, 141.July 4-4.Julyll-14.

Julyl8-9.July25-53.Aug.l-69.
Imperial Comedies: June 27-9, 141.July4-6.JTilyll-14.

Julyl8-9.July25-53.Aug.l-69.Aug.8-9.
Married Life of Helen and Warren, The :June27-9,

138, 140.July 11-14.July18-8.Aug. 1-69.Aug. 8-9.

O. Henry Stories: June 27-9, 139, 140.July ll-14.July

18-8.Aug.l-69.Aug.8-9.
Shoes: July25-53.
Van Bibber Comedies :June 20-10.June27-9, 141.July

18-S.July25-53.Aug.l-69.Aug.8-9.

Pathe
Cold Turkey :June27-73,76,77.
Giddap:June27- 14,76.

Good Morning Nurse ;June27-76.
Honeymoon Hardships :June27-73,76.

Iron Nag, The :June27-74,76,77.
Lion’s Whiskers, The:June27-74,76.
Lizzies of the Field :June27-76.
Love and Kisses :June27-73, 76,77.
Over There-Abouts:June27-76.77.
Pathe Review :Julyll-76.
Play Ball :July4-84.July25-84.Aug.l-108.
Rainy Knight, A:June27-73.
Romeo and Juliet :June27-76.
Sneezing Beezers :June27-74,76.
Supeir-Hooper-Dy ne-Lizzies :June27-74,76

.

Tee for Two:June27-73,76.

Red Seal
Animated Hair Cartoons :June27-136.
Evolution :Aug.8-77.
Film Facts :June27-136.
Gems of the Screen :June27-136.
Ko Ko Car Tunes :June27-136.
Flirting With Death :June27-136.
Marvels of Motion :June27-136.
Out of the Inkwell :June27-136.
Thru Three Reigns :June27-136.

Universal
Ace of Spades :June27-145.
Blue Bird Comedies :June27-142.
Centurv Comedies: June20-2. June27-142. July4-3.

Julyl8-12-13.
Fast Express, The :June20-2.July4-3.
Fast Steppers :June20-2.July4-3.
Fighting Ranger, The : June20-2.
Great Circus Mystery, Thc:June20-2.JuIy4-3.
International News:June27-144.
Iron Man, The:June20-2.July4-3.
Leather Pushers :June20-2.
Radio Detective, The: June27-145.
Riddle Rider, The:June20-2.JuIy4-3.
Scarlet Streak, Th©:June27-145.
Strings of Steel, The :June27-145.
Winking Idol, The :Junel7-145.
Wolves of the North :June20-2.July4-3.

N. Y. Commission Appoints Two
ALBANY, N. Y.—Additional changes have

been made on the New York State Motion Pic-
ture Commission during the past week, through
the appointment of Frank Dermody and Abraham
Klein, both of New York City, as inspectors
covering the metropolitan district. Mary Farrell,

a reviewer at the New York office of the com-
mission, will sail July 3 for a three months trip

to Europe.
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CHICAGO PERSONALITIES
By J. S.

—
'\7 OU hate to see a friend leave despite
J- the fact that his going is an advance-
ment for him. Such is the feeling over
at Pathe. Ray Nolan, who has been held
in the highest esteem by his coworkers
and by everyone else with whom he has
come in contact, has gone to Milwaukee
as branch manager for Pathe, succeeding
O. Kuschner. One thing, they are going
to like Raj' as well in Milwaukee as they

have in Chicago.

Last Wednesday the Pathe force ten-

dered a farewell luncheon to Ray on
which occasion he was presented with a

new golf outfit. The gift was presented

on one condition : He must show the Mil-
waukee sharks a few clever strokes or
return the outfit to its donors. (At least,

that’s a good story.)

Ray had all the boys out to his home
on Tuesday night. At this point the story
is censored.

* * *

Colvin W. Brozvn, F. B. O.’s new vice

president in charge of distribution, made
another flying visit in Chicago on his way
back from the Northwest.

* * *

President E. IV. Hammons of Educa-
tional, on the way from Coast to New

York, stopped off to let his beaming smiles

show everyone at the exchange that things

are stepping right along.
* * *

Succeeding Ray Nolan as circuit sales-

man for Pathe is our old friend, Len
Ullrich. Maybe he won’t knock ’em cold.

* * %

“Doc” Holah, boss of the “See Amer-
ica First” caravan, Fred Eldredge, presid-

ing at the tripod, and Johnny Hickson, his

assistant were gamboling about the Uni-
versal office in great glee because they’re

putting the finishing touches on Chicago’s
chapter in Carl Laemmle’s pictorial. The
final shots are being touched off.

* * *

Asking Sam Heilman about his historic

fishing trip to Green Lake Wisconsin, is

like dropping ten-ton trucks of dynamite.
The muskies were doing squads East into

the boat— futuristically speaking— until

someone stole Sam’s tackle.

* * *

And Sam had lots of room in the office

for pacing about with his digits in his

mane bemoaning the escape of the finny

school because Brother Morris was down
in Southern Illinois pulling in contracts.

* * *

Several new names are being signed on
the payroll over at the dugout of Pro-

ducers Distributing Corporation. R. G.

Spencer formerly with Film Booking Of-
fices, is now doing suburban territory. W.
P. Wiens, covering Northern Illinois, was
formerly trapsing around Omaha for

United Artists. 5". Decker is pointing out

the dotted line to exhibitors in Southern
Illinois, and W. Wilkinson is in the East-

ern part of the state and in Indiana.

* * *

Joe Lyon, the demon boy reporter, per-

formed a mental excavation and dug up

the names of the following as recent Fox
exchange callers : E. C. Rorer of the

Family and Dixon theatres at Dixon, 111.;

Mr. and Mrs. P. E. Chinn, Crystal the-

atre, Antioch, 111. ; R. C. McCullough of the

Lorraine at Hoopeston, 111., and Oicner

Jacobs of the Palace, Burlington Iowa.

* * *

Joe Rosenfield, Fox booker, has taken to

the open road for United Artists.

* * *

William Hershberg, owner of the Schin-

dler, Cameo and Rainbow theatres, has

come North after basking in Florida sun-

shine (California papers won’t copy!) for

a spell. He didn’t say whether he had
garnered any grapefruit acres.

* * *

Fox News is going to give Chicago

events more play in Chicago houses un-

der a new plan, whichHarry Lawrenson,

one of the New York editors of the news
reel, is here to put into operation, with

William Storz, cameraman. Lawrenson
will have direct editorial supervision over

picture items of Chicago and nearby states

that will be incorporated twice weekly

into the Chicago prints of Fox News. Lab-

oratory arrangements call for pictorializ-

ing the scenes on local screens in a speedy

fashion.
* * *

All at the Metro-Goldwyn-Mayer ex-

change are consoling Robert Elsas poster

clerk, in the death of his son. Bobbie, Jr.

would have been a year old this Friday.

* * *

An Educational stunt at the opening of

the new Diversy theatre in Chicago was
performed by Kinograms, the news weekly,

through the co-operation of the local ex-

change and the Rothacker laboratories. Pic-

tures of the crowd at the first perform-

ance and of the buyer of the first ticket

were shown in an hour and 5 minutes to

the first show audience.

Do You Remember Way Back When
The Oat Bag was the feeder—not the trolley wire? f

The cable car first appeared with straw on the floor to
keep the passengers’ feet warm?

Exhibitors—A Money-Maker

!

T ransportation is the subject up-
permost in the minds of Chicagoans

today. The newspapers devote columns to

it daily. Mayor Dever, the City Council and
hundreds of Civic bodies are striving for a
solution.

“The Magic of Transportation”
Dealing with the growth and development
of Chicago’s transportation, system from the
Horse Car to the present system.

A two-reel Feature chock full of interest for

every man, woman and child in the Chicago
district— and there are nearly 4,000,000
of them

!

Released August 1

Only Through

KINEMA FILM SERVICE
806 So. Wabash Ave., Chicago

Call

Wabash
3092



It’s expected

“Eastman” and “Kodak,” in black

letters in the margin, identify the

genuine Eastman product—the film

that carries quality through to the

screen.

Eastman Positive Film assures

the kind of photographic reproduc-

tion that audiences are entitled to

—

and expect.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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‘Kivalina ofthe IceLands”
A Wonderful Film

_£ven/n(
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‘Kivalina of Icelands

8ea«lil«l Adventure Film el the Arctic Rejions, Predtreed I

Earl Rossman, Showing at Slrand,'
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I-ANOS"

Jiuti—

—

oeovrs

-and returned with a most
amazing human document
of life in that bleak desolation
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Have you sent for your copy
of this magnificent new catalog

of Wurlitzer Unit Organs ?

It is a text hook of modern
theatre design.

tiood showmanship dictates

the use of the Wurlitzer

Grand Piano in your or-

chestra and in your feature

acts. Better volume. Beau-

tiful tone quality. Write

for complete information.

How to fill this most important spot in

the theatre is a settled question with the leading

exhibitors. They merely place an order for an-

other Mighty Wurlitzer.

These men know that in large theatres and in

small theatres that there is no substitute for

Wurlitzer tone, box office power, program adapt-

ability, and dependable service.

They know that when they announce the installa-

tion of a Mighty Wurlitzer they have at one stroke

conveyed to their public a convincing message that

the utmost has been done to provide the best

musical features.

'he RUDOLPH WURLITZER CO.
NEW YORK CHICAGO SAN FRANCISCO DENVER LOS ANGELES

V. 42nd St. 329 S. Wabash 250 Stockton St. 2106 Broadway 814 S. Broadway

orty Other Branches in Thirty-Three Cities
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Right for any Box Office

Do you believe in actual performance?

Sure you do ! Then you should see the new
Brandt Junior Automatic Cashier.

When a patron steps up to the box

office, a slight touch of the keys pays the

correct change directly to the customer. No
more picking coins out of a till and then

sliding them over the counter. No more

impatient customers, no more errors in

making change.

The Brandt Junior makes a profit for

you in every touch of the keys and what

is more, your cashier is always ready with

a “Thank you’’ and a Come Again Smile.

Over
30.000 Users

Keiths Loews

National Theatre Syndicate of California

Famous Players Saxe Theatre

Finkelstein & Ruben

M. E. Crawford Wm. Fox Circuit

Southern Enterprises

Wells Amusements Proctors

Lot a Brandt Man demon-
strate how you can put

speed and accuracy

into your Box Office. Use

the Coupon.

/ City

State ...

Brandt
Automatic

y Cashier Co.,/ Department T,
Watertown, Wis.

y Without obligating me,
/ you may have a Brandt

y Man call and show us/ equipment when next in this

^ vicinity.

/
Theater

Manager
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ROCKBESTOS
-the asbestos covered wire

This advertisement is

written for supply deal-

ers and jobbers only.

Mr. Joe Hornstein
Gen. Manager of Howell’s

Cine Co., Inc.

Read what Joe says about

Rockbestos—he knows

Joe is in the game. He handles the

best. He sells ROCKBESTOS be-

cause it is the best. Let us help you

make more profit. Ask us how.
Howell’s Cine Co., Inc.

New York headquarters

ROCKBESTOS PRODUCTSCOR
New York, 5942 Grand Central Term. Bldg.

O R A T
NEW HAVEN, CONN.

I O N
Madison Terminal Bldg., Chicago
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$160 Places An

IN YOUR THEATRE
BALANCE IN TWELVE MONTHLY PAYMENTS OF $12.50 EACH

'

The Arctic Nu-Air Cooling & Ventilating System provides 40,000 cubic feet of fresh /
air every minute and a complete change of air throughout the theatre every few / Arctic Nu-Air Cooling & Ven-
minutes, if desired. It distributes clean, cool, fresh air to every seat in your theatre. / tilating Co.,

Does not create a draft anywhere. Drives out stale, poisonous air during cold weather / Chira^o'
1 **

^

alte De,>t " A

when only a few minutes operation is required each day. /
/ Without any obligation on our part, send

u i .|_ . i , I „ . . , » ,
full details and descriptive catalog concern-By keeping your theatre cool and comfortable in the hottest weather Arctic / j ng tlle Arctic Nu-Air Cooling and Ventilat-

Nu-Air brings in the crowds and by swelling your box office receipts it pays f ' ng System.

for itself in a few weeks. / , , , ...
. / Length of theatre (inside)

Why continue to lose money during hot weather? Send the coupon y
Width of theatre (inside)

for our illustrated literature and complete details. y Height of theatre (inside)

/ Have you a stage? A balcony?

Arctic Nu-Air Cooling & Ventilating Co. / Have you exit alongside ° f screen

808 State-Lake Bldg. Chicago /
Name of theatre

_ f Proprietor
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T T EYWOOD-WAKEFIELD theatre-seating

*• experts planned and carried out the

above installation. Through this service,

seating capacity was brought up to 2202—
a profitable performance from a box-office

standpoint.

And these chairs involved no extra manufacturing expense.

They were built up from regular H -W standards, seats and

backs. This, too, is a money-saving service permitting al-

most unlimited selectivity.

Heywood-Wakefield theatre-seating experts are responsible

for the profitable, practical, comfortable seating of number-

less theatres throughout the United States. This same serv-

ice is available to you, without cost or obligation in plan-

ning new or reseating installations. Get in touch with the

most convenient H-W Warehouse before completing your

seating plans. They will also assist in solving your other

seating problems—in lobbies, rest rooms, smoking rooms,

etc. Use our 99 years of seat-building experience.

O.C. 521
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HEYWOOD-WAKEFIELD CO. WAREHOUSES
BALTIMORE, MD. CHICAGO, ILL. NEW YORK, N.Y.
113 West Conway St. 2653 Arthington St. 516 W. 34th St.

BOSTON 45, MASS. KANSAS CITY, MO. PHILADELPHIA, PA.
Winter Hill 1 310 W. Eighth St. 244 So. 5th St.

BUFFALO, N.Y. LOS ANGELES, CALIF. PORTLAND, ORE.
Wells and Carroll Sts. 2 1 5 East 6th St. 1 48 No. Tenth St.
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ment and to promote the ideal of greater and finer theatres.
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“Does It with Equipment” and
Fills House Every Night

“Film and other entertainment not
withstanding, the equipment of the

theatre is the keynote on which will

rest success or failure in summer op-

eration.”—From an editorial in the

July 18 issue of the “Better Theatre”
section of Exhibitors Herald.

“What is the result of all this equip

ment? A full house every night. Does

it pay? I’ll say it does, over and over

again. Try the best of equipment, and

if you fail, then you can’t ever succeed

as a showman,”—E. F. Ingram.

By E. F. INGRAM
Ingram’s Theatre, Ashland, Ala.

I
WAS very much impressed with your article, “Do It With Equipment,”

which appeared in July 18th issue of Better Theaters. If every small

town exhibitor would give this very important thing due consideration

more money would be made by him. The average small town exhibitor does

not think he can afford first class equipment. This is of course, a big mistake,

as first class equipment will not only pay for itself in added box office

receipts, but in satisfaction to your patrons. It creates word of mouth adver-

tising and makes your theatre the “most talked of business ’ in town.

Do It With
Equipment
Small town exhibitors, suffering

submissively from inevitable re-
sults produced by the belief that
they can do nothing to restore
summer business will do well to
read the letter on this page from
E. F. Ingram, Ingram’s theatre,
Ashland, Ala.
Mr. Ingram clearly demon-

strates what the small theatre can
do to overcome the so-called sum-
mer slump. Equally important as

to what can be done is the method
in which it is accomplished.
Mr. Ingram has given his pa-

trons a theatre which they like to

attend because of comfortable
conditions under which they are
entertained. That, in brief, is the
reason for his success.
Even perfunctory analysis dis-

closes logical substantiation for
statements in these columns that
the way to profitable summer op-
eration rests in the physical condi-
tion and equipment of the theatre.
This holds true, not only in sum-
mer but all year around.

Present day competition, the
construction of modern and com-
fortable picture theatres in the
large centers, has brought about a
situation in which the playhouse
that is lacking in modern equip-
ment and refinements is no longer
tolerated by a public readily cog-
nizant of these faults. Alert thea-
tre managers are realizing this.

Those who have not yet seen the
light are still laboring under the
apparent belief that their business
depends only on their programs.

Advertising, ballyhoo, programs,
and all the highpowered exploita-
tion stunts ever devised will not
build theatre patronage as firmly
and lastingly as theatre comfort.
Do it with equipment. Mr. In-

gram did. He found it profitable.
Every exhibitor can do likewise.

The population of my little town is

slightly more than 1,200. There are no

industries or payrolls here. I draw al-

together from farmers and people living

in and near town. My theatre is open

five nights each week, and my business is

good all the time. Why? equipment, of

course. Now, I’ll tell you just what I

have in the way of Equipment. First, I

have one Simplex and one Powers pro-

jection. I keep them in jam-up condition

all the time so that the picture will al-

ways be steady. You cannot put a steady
picture on the screen with rundown pro-
jectors. The film will go through all right

but nobody cares to look at a jumpy pic-

ture. Now these projectors are equipped
with G. E. Mazda units, with cinephor
condensors, also No. 2 Gundlach projec-

tion lenses, and extralite shutters. The
picture is received by a Gardiner gold fibre

screen at a projection distance of 80 feet,

with the picture size 9x12. If I do have to

say it, it’s the prettiest projection I ever
saw in a small town.

Now, how about the rest of the equip-
ment you will say. Well, I have 142 plush
opera chairs (not new, but good), and 70
veneer chairs. The plush chairs are in

the back and center with the veneers on
the front. The children do not care
whether seats are hard or soft, and they

always take the veneers, leaving the plush

chairs for the adults.

* * *

Next comes lighting fixtures. One each

side wall I have three candle brackets,

with orange tinted shades. These brackets

each carry a 10 watt lamp colored green.

This gives a very soft light which does

not annoy the audience and is very pretty.

The overhead or ceiling lights consist of

four large semi-indirect frosted bowls sus-

pended 14 inches from the ceiling each

containing a 25 watt lamp and controlled

with a dimmer. These lights of course are

brought down very low while the picture

is on the screen.

Then comes ventilation. Before hot

weather arrived I began to advertise the

fact that my theatre would be cool during
the hot months, and I began to make prep-

arations for same at that time. I installed

a 30-inch ventilating fan in a penthouse on
the roof in the center of the building, with
an opening 48 inches square extending
downward into the auditorium. This fan
is mounted in a frame and can be used
to pull out stale air from the auditorium
or reversed to blow in fresh air. I find

it works fine both ways, but always use
it to blow in fresh air when it is not rain-

ing. Of course, I use a deflector at the

opening to distribute the air to all parts

( Continued, on page 22)
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PROGRESS VIEWS
of Theatre Under Construction

New
GRAND RIVIERA

in Detroit

fl[ Views on this page show constructional

progress of a motion picture theatre from

the time work is started until the project is vir-

tually completed. The playhouse is the new
Grand Riviera being erected for Charles Munz
in Detroit. The photograph in lower right was

made July 15. The house will open August 24.

It will seat 3,000. An equipment feature will

be the large Robert Morton Unit organ. John
Eberson, Chicago, is architect.
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PERISCOPE PROJECTION

<J Chandeliers in the path

of the projection rays

brought about this novel

solution of the problem of

showing pictures in May-

floiver hotel ball room.

jBACCONf"
Twoi

CJ[ Illustrating periscope ar-

rangement worked out to

overcome obstruction to

projection beams caused by

huge chandeliers in ball

room of Mayflower hotel,

Washington, D. C.

Theatre Equipment

By ROGER M. HILL
Engineer, U . S. Army Motion Picture Service

G ymnasium, balloon han-
gars, drill halls and many
other structures have been

pressed into service as theatres in

posts and stations of the Army where
regular theatre buildings are lacking,

and each of these has presented a pro-

jection problem all its own, which has
generally fallen to my lot to solve.

But an “outside” job has had the dis-

tinction of making the severest tax on
my ingenuity so far. This was the

new Mayflower Hotel in Washington,
D. C.

When this enterprise was in the

later stages of its transition from a

dream to a reality, I was asked by the

management to make recommenda-
tions as to the installation of motion
picture equipment in the ballroom. It

was their wish to have permanent
equipment, which would be in every

way first class, and thus do away with

the nuisance of temporary set-ups

whenever conventions or other gath-

erings required projection equipment.
* * *

At first sight the job appeared

comparative simple. The ballroom,

some 140 feet in length, was equipped

with a stage at one end, and at the

other end a space was available on the

mezzanine floor level adjoining the

ballroom sufficient for all the equip-

ment required. However, when plans

for the massive chandeliers were pro-

cured and their dimensions entered

on the plans for the ballroom, it be-

came evident that there was abso-

Roger M. Hill, theatre equipment engi-

neer of the U. S. Army Motion Pic-
ture Service.

lutely no place in which the projection

equipment could be located where the

projected beam would not be ob-

structed in some manner by the chan-

deliers. In order to clear these the

top of the projected beam would have

to be horizontal, and at no place more
than twelve feet from the ballroom

floor. The floor level of the only

available location for the machines
were some fifteen feet above that of

the ballroom.

It looked for a time as though the

idea of projection equipment would
have to be abandoned. But light is

flexible, and can be bent around cor-

ners, so I proposed to them that they

install “periscopes” in front of the

projectors, and drop the beam of light

a sufficient distance to clear the chan-

deliers. I think the sheer novelty of

this idea appealed to them as much as

did the fact that it would enable them
to carry through their original plan

for a permanent installation of pro-

jectors. At any rate, the job was au-

thorized.
* * *

The structure of the building was
such that the periscopes could be in-

stalled inside the line of the projec-

tion room wall, so that the only visi-

ble evidence of their existence from
the ballroom side would be the small

( Continued on page 24)
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Bad Patches Cause of Majority

Stops, Analysis Shows
By CLELL JAY

(Projectionist , New Theatre, Little Rock, Ark.)

I
N the race for first place among stop
causes, as revealed by the “Better Thea-

tres” Stop Charts, the bad patch maintains
the lead. Poor cement, emulsion not
scraped and other forms of carelessness are
obviously responsible factors. Other forms
of print condition are holding their own.
A few of the exchanges are helping in the

battle against film mutilitation but some
of them don’t seem to know the war has
started.

Patches made with coal tar, wood rim
cement, pins and flapper gum are as popu-
lar as usual. This accounts for the inspec-

tors pasting on the inspection seals without
taking the reels out of the box.

Complaints were received concerning the

use of punch marks (Ventilating the film)

numbering marks and papers pasted on
the print.

Suppose we went to a vaudeville and a
stagehand stood in the center of the stage
and signaled with flags for the projection-
ist to change the color of the lights and just

where to throw the spot. An unsightly
flash on the movie screen has the same
effect.

Several stops where the film jumped
sprocket were caused by the failure of
someone to match the sprocket holes in

patching.

The number of stops caused by patches
pulling had decreased about fifteen percent.
The duration of these stops also showed
an improvement since the last check-up.

The exchanges sent out many prints with
sprocket holes worn beyond use and will

continue to do so as long as exhibitors will

accept them.
* * ;jc

The number of misframes in the print
was listed on some charts. About ninety-
five percent of these are done purposely,
with a view, I suppose to harm the ex-
change. This thoughtlessness really only
harms some of his fellow men who are
doing their best to send the prints they use
to the other shows in best of condition.

Belt breakage caused several stops. The
belts should be of best quality and watched
closely. They should be discarded before
they become too badly cracked.

Wires and machines should be looked

Service That
Deserves Praise

This department is in receipt of
the communication printed below
from the Amuzu theatre, Oakland
City, Ind., with the request:
“Kindly publish—service like this
deserves comment.”
“Due to a severe electrical

storm our compensarc converting
system was burned during our
performance. Next morning at
eight o’clock we called Joe Bom-
merscheim of E. E. Fulton com-
pany, Indianapolis. Leaving In-
dianapolis at nine-thirty, by hard
driving Mr. Bommerscheim made
the distance of about 200 miles,
arriving here at three o’clock. By
starting time we had installed a
new Mazda lighting system and
lost but one night—that of the
mishap.”

over before the start of the day’s perfor-
mance.

On the following check-up it will not be
necessary to state the cause as each one
suggest their own remedy and prove the
usefulness of the chart in pointing out
things that need attention.

sfc * s{c

Set screw in pulley drive came out.

—

10 sec.

Motor started backwards.—50 sec.

Set screw holding spiral gear to shut-
ter shaft came loose.—90 sec.

Shutter came off.—60 sec.

Carbon broke.—60 sec. (average).
Missed change over.—7 sec.

Film jumping sprocket.—45 sec. (av-
erage).

Belt broke.—60 sec. (average).
Take up failed.—40 sec.

Defective reels.—35 sec.

Patches pulled.—40 sec.

Torn sprocket holes.—37 sec.

Dropped the arc.—45 sec.

Motor wire burned off.—150 sec.

Pin in print.—60 sec.

Film not under clip on lower reel.

—

36 sec. (average).
* * *

The ever increasing amount of dup-
licate charts sent in are proving a great

help in the campaign for better print

condition.

Better lights, steadier pictures, bet-

ter screens and good booth conditions

are also to be considered in the cause
of Better Projection.

Fall Meet of Society

of M. P. E. to Be
Held October 5

Announcement is made by J. C. Kroesen,
chairman of the publicity committee that

the Fall meeting of the Society of Motion
Picture Engineers will be held October 5,

6, 7 and 8 at Lakewood Farm Inn, Roscoe,
New York.
A program is now in course of prepara-

tion which will be completed within the
next two weeks.

New Companies
DOVER, DEL—Consolidated Theatres

Corporation. Capital $10,000,000.

WILMINGTON, DEL.—Motion Picture
Guild of America. Capital $300,000.

WILMINGTON, DEL.—Belasco Pro-
ductions, Inc. Capital $5,000,000. Produce
motion pictures.

WILMINGTON, DEL.—American
Amusement Corporation. Capital $10,-

000,000.

WILMINGTON, DEL.—Atasca Dero
Motion Picture Company. Capital $11,-

000,000.

FAIRBURY, ILL.—Mid-State Theatres,
Inc. Capital $125,000. Incorporators : H.
T. and E. P. Ramsey, E. E. Alger, Com-
pany already owns and operates the fol-

lowing houses: Colonial at Urbana; Ma-
jestic at Paxton; Central this town; Park
at La Salle.

Editor, “Better Theatres”

EXHIBITORS HERALD
407 S. Dearborn street,

Chicago, Illinois

Sir: Send me (free) a supply of your “Better Theatres Stop
Charts” to be used for the purpose of improving motion picture

projection.

Name

Theatre

City

State
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POWERLITE REFLECTOR LAMP
This company has long been fully aware of the

value of the reflector lamp but did not feel justified

in placing one on the market until a lamp of this

type could be offered to the motion picture industry
which would fully live up to the reputation we have
established for Power’s Projectors and Power’s
Products. In offering Powerlite we feel that a re-

flector lamp has finally been produced which over-
comes the serious defects of the earlier lamps and in

addition has a number of important improvements
and patented features which will win the strong ap-
proval of exhibitors, managers and projectionists.

Control apparatus is very neat and compact and
is attached inside the lamphouse, thus eliminating
the necessity for extra shafts, gears and control han-
dles. Constructed so that perfect control of the arc
is secured and carbons fed intermittently and auto-
matically upon an infinitesimal rise of voltage
brought about by the burning of the carbons. Con-
trol apparatus is thoroughly protected and it is im-
possible for the current to reach the motor until the
arc is struck regardless of whether the line switch is

open or closed. This permits the control motor to

be wound for proper arc voltage and to operate posi-
tively at full voltage as soon as it is brought into the
circuit. The control mechanism forms part of the
lamp itself and only the necessary controls project
from the rear of the lamphouse.

The method of inserting carbons will be found a
real convenience to the projectionist. It is merely
necessary to press a lever, insert carbons into the car-
bon holders FROM THE SIDE and release the lever.

The carbons are then locked into position ready for

operation without the use of tools. Vertical adjust-

ment of the negative carbon and lateral adjustment
of the positive carbon have been provided for in a

manner which will be found very satisfactory to the

projectionist and Powerlite also permits an excep-

tionally long carbon trim. An improved friction de-

vice allows the arc to be struck and fed without un-

locking it from the motor feed system.

Special attention has been given to the design and
construction of the mirror which has been made ac-

cording to our own specifications. Improved insu-

lated mirror supports and latch allow the mirror to

be readily removed for cleaning.

A radical departure and a great improvement in

lamphouse construction has been made in Powerlite

by having the door slide quickly and easily into the

top of the lamphouse. This action is similar to that

of the door in a sectional bookcase and leaves the

interior clear and accessible for the projectionists’

manipulation. The lamp slides easily into or out of

the lamphouse and this will be found extremely con-
venient when cleaning or making replacements.

Powerlite lamphouse is of ample capacity and this

is extremely important, as the reflector lamp requires

a certain minimum space in order to secure the most
efficient results. Stereopticon attachment may be
easily swung into position for projecting slides, oper-

ating in a manner similar to that of the ordinary arc

lamp. Entire lamphouse is finished in black crystal-

lized lacquer and makes a very attractive appear-
ance.

Powerlite can be attached in about five minutes to Power’s, Simplex or Motiograph

and no lining-up or similar adjustments are required

NICHOLAS POWER COMPANY
Ninety Gold St. New York. N.Y.
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Winning Decorative Designs
In Jacobsen Annual Competition for Theatre Auditoriums

Designs by Jacques Abadie, Jr. and Stephen V. D’Amico, both of New Orleans, second
honor awards.

Designs above by David T. Ellis, University of Pennsylvania student won third honors

ucponDffloE
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Address. EDISON MAZDA LAMPS
A GENERAL ELECTRIC PRODUCT

Get Full Value from

Your Lighting

r O get full value from every

dollar’s worth of current

you buy use lamps that give

maximum light from the current
they consume.
Some lamps require 2j per

cent more current to produce as

much light as the same size

Edison Mazda Lamps. For Edi-
son Mazda Lamps incorporate
all the latest improvements re-

sulting from intensive laboratory
research. And there are proper
Edison Mazda Lamps for every
department of the theatre.

Specify Edison Mazda Lamps
and be assured the best in

lighting.

MAIL THIS COUPON

Edison Lamp Works,
Harrison, New Jersey.

Please send me a copy of your the-
atre lighting handbook, free of cost,

and with no obligations.

Send for this Free Handbook
On Theatre Lighting

THE proper use of light is a subject that every the-

atre owner should study carefully. For in every

theatre, large or small, light can be employed effectively

to increase the attractiveness of the theatre—both in-

side and outside.

Our lighting experts have recently prepared a book-

let that is one of the most complete and up-to-date

treatise on the subject of theatre light that has ever

been published.

A few topics discussed in this booklet are :

(1) How to use direct and indirect lighting.

(2) The proper intensity of light that should be used

in each department of the theatre.

The secret of coordinating light and music.

Decorative and ornamental lighting.

(3)

(4)

(5 ) The use of colored light for psychological and

decorative effects.

(6) The selection of orchestra lights.

This valuable handbook will be sent free

on request to any theatre owner.

City. .State.
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How the Organ Put Over a Sagging

Short Feature With Audience
By IRIS ETHEL VINING

First Organist, Granada Theatre, San Francisco

I
T may be helpful to fellow organ-
ists who interpret motion pic-

tures—and that is the reason for

these effusions—to tell how a cer-

tain Felix the Cat short feature that

fell rather flat the first day of the new
bill became one of the high lights

of the show on the second.

In these articles I have discussed
several times the technique of com-
edy playing, and have expressed
what is my conviction— that sup-
plying an adequate setting .for a

funny picture is the hardest thing a

picture theatre organist is called on
to do. That goes still.

This Felix picture was on the

Granada programme for the week
beginning July 11, and the night of

July 11, after I had played it three

times, it still left the audience—and
me—cold. It was a laughterless

tragedy.
* * *

Then, how under the sign of the

treble clef was it resurrected from
the morgue and made one of the

high spots of the show? It took
hard work and thought— all the

symphonic stuff I had—to accom-
plish that, and because the cacchi-

natory responses of the audiences

the second day and the remainder
of the week proved that the needful

thing had been done, this.

This picture, in which Felix plays

Cupid, opens with a bit of fast foot-

work on Felix’s part—he invariably

is going somewhere, you know, and
always in a hurry. So, at the very
first flash of the title, even before

the appearanec of the cat, I began
to beat out a funny fast pace on the

zylophones and wood blocks—bois-

terously, to rivet the attenrion of

those out front who were to be won.
From that time forward, here’s the

plot and the organ playing:
Felix bounds up on the fence to

the tune of “Last Night on the Back
Porch.” Just a line of the music is

necessary, to give the audience the
idea of the title. Anything goes in

cartoon comedies. It can be incon-
gruous, clever, silly or a burlesque.

But the title of whatever you play
must be so well known that the
majority of your audience will get

it. Otherwise the effect—and the
effort—will be lost.

Felix gazes down on a fierce-look-

ing bulldog. The bulldog, true to

type, barks fiercely—you use the di-

aphonic diapason. Felix meows and

Type of Player Is

Listed in Music
Roll Exchange

At the suggestion of several
members, the Music Roll Ex-
change this month begins publica-
tion of the type of instrument used
by exhibitors who, through this
department, have submitted that
they desire to exchange music
rolls with other theatre owners.
It is believed that knowledge of
the type of instrument used by the
different members will facilitate
the exchange of music rolls.

A number of new names are
added to the exchange with this
issue, new names including F. G.
Roberts, American theatre, Ada,
Okla.; Jake J. Disch, New Majes-
tic theatre, Cudahy, Wis. ; M. K.
Harris, Liberty theatre, Franklin,
Ky., and the Magnet theatre, Dan-
ville, Quebec, Canada.
The complete list of the Music

Roll Exchange, together with
name of class of instrument used
is published following

:

Music Roll Exchange
(If you have music rolls you desire

to exchange with other exhibitors,
send .in your name for listing below.
Mention type of instrument.)

J. M. BAILEY, Bailey theatre,
Waverly, Kansas. (Electric
Player)

DR. J. G. OHLWEIN, Royal the-
atre, New Boston, 111. (Empress
Electric)

F. G. ROBERTS, American the-
atre, Ada, Okla. (Wurlitzer “I”)

R. H. McFARLANE, Liberty the-
atre, Burkburnett, Texas. (See-
burg “S”)

MAGNET THEATRE, Danville,
Quebec, Canada. (Wurlitzer
“O”)

M. K. HARRIS, Liberty theatre,
Franklyn, Ky. (Reproduco)

J. J. DISCH, Majestic theatre,
Cudahy, Wis. (Wurlitzer “O”)

CHARLES E. BAKER, Electric
theatre, Tilden, 111.

GUNTHER & METZGER, Pal-
ace theatre, Syracuse, Neb.
(Gulbransen)

spits back—also true to type. The
kinura turns that trick. Felix tries

to steal Tige’s dinner, while you
play the first and second lines of

“Wanita.” Tige succeeds in chas-
ing Felix away amid continued
barks, fading into the distance, and
“Runnin’ Wild,” with Felix scooting
to safety.

* *-

Now Cupid is discovered in a tree

shooting his arrows to a bit of “My
Heart at Thy Sweet Voice.” An
African couple is discovered. The
lady is deaf to the pleas of her dusky
wooer, who wails, “I Ain’t Got No-
body to Love.” Play a snatch of

“William Tell” as Felix lets fly an
arrow and the dusky dame embraces
her ebon Romeo to the tune of “My
Man.” Felix practices on two trees

with Cupid’s artillery. The trees em-
brace while the organ plays “In the

Shade of the Old Apple Tree.”
That proved, to the audience’s

way of thinking, particularly funny.
Felix remembers Tige to the tune

of “I Cried Over You, Now It’s

Your Turn to Cry Over Me.” He
shoots a dart—another dash of

“Wilhelm Tell”—and Tige falls in

love—-“You Made Me Love You, I

Didn’t Want to Do It.” He gives
Felix food and Felix eats to another
bit of “Wanita.”
The coy cat shoots an arrow at

the clothes on the line and coat,

trousers and dress embrace —
“Mamma Loves Papa.”
The scene changes. A man

rushes out of the “Athletic Club,”
crying copiously

—“Oh, Dry Those
Tears.” Felix asks what’s the trou-

ble
—“Keep Smiling at Trouble.”

“Look !” says the sorrowing one.

Ring the gong, anticipating a prize

fight. Then comes the big fight

scene, funny, furious. The big

bruiser is slamming the little bird all

around the ring. Griever says : “My
money's on the little one.” “Tush,”
answers Felix, “I’ll fix that,” to the

tune of “I Want to Be Happy,” and

shoots a dart into the big battler.

Another “Wilhelm Tell” note. Im-
mediately the big fighter falls in

love and does a spring dance to
( Continued on page 25)
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Our distributor in your locality will put a Peerless Reflector

Arc Lamp in your booth free of charge and let you make your
own comparison with your present equipment. He knows the

results the Peerless gives and wants you to know them too.

The Peerless Reflector Arc
Lamp equipped with the fa-

mous Peerless Automatic Arc
Control and showing the ar-

rangement of the specially

designed stereopticon attach-

ment.

S
*

s
/

s
s

s
c ,

/The
bend / j. E McAuley

This y Mfs- Co.,

y 552 W. Adams St.,Coupon / Chicago.

/ Please send details.

/
^ Name

/
^ Theater

Hundreds of theaters everywhere have proven Peerless greater-

light-efficiency for themselves. Certainly you should not be
satisfied with your present screen light when you can have tre-

mendously increased light on your screen. And remember this

:

Peerless Reflector Arc Lamps project more light at 25 amperes
than other lamps djo at 100 amperes or more. Peerless Lamps
pay for themselves in the economy of operation and no other
lamp puts as much light on the screen. Can you afford to delay
your investigation longer?

Fill out and mail the attached cou-

pon for free demonstration. No
obligation or cost, do it today.

“The Peer of the Reflector Arc Lamps Address

wf city
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^JT‘7t has been predicted that the vaudeville of the future, big or small time, will be supplemented by a feature
picture, as most small time has been for years. The same may now be said of pictures that vaudeville will be or

must be or a substitute be added to it. (jranted that vaudeville has become monotonous through years of repetition
with too much similarity and that pictures by themselves have commenced to pall for the same reasons, then the
combination of the two may be a revival in effectiveness, but how to so blend the combination to lend to the effec-
tiveness and make it look new is the question.”

ENTER—“THE PRESENTOR”
By HARRY F. STOR1N

Manager, Leroy Theatre, Pawtucket, Rhode Island

\ RE we having vaudeville presen-
L\ tation or motion picture pres-

J. A. entation in our theatres ?

Recent events seem to suggest a

consolidation of vaudeville and mo-
tion pictures, as predicted by a close

student of theatricals whose statement
appears at the top of this page.

Nearly every important motion pic-

ture theatre is using some form of

vaudeville presentation.

Nearly every large vaudeville house
is turning toward motion pictures for

added attracitons.

Large vaudeville circuits and large

motion picture circuits are working
harmoniously for one single purpose

—

to have a source of added entertain-

ment.

Will the result he that nearly all

theatres will be vaudeville picture

theatres? Will vaudeville houses still

maintain the classification of “vaude-
ville theatres’’ and will “motion pic-

ture theatres” still be classified as such
if much vaudeville is brought into

them ?

* * *

I do not believe the consolidation will

even work to good, lasting advantage unless

motion pictures remain as one classifica-

tion for certain houses, and vaudeville re-

mains as a single unit in entertainment,

whether such vaudeville theatres present

motion pictures or not.

The motion picture theatres have the

problem of working out a system of “Mo-
tion Picture Presentation” which will be

apart from vaudeville. The opinion of the

writer is that this presentation must not

only work to give variety to the pro-

gramme, but must enhance the entertain-

ment of the picture presented. It must not

be of a vaudeville nature, as vaudeville is

understood by the layman today.

Of the methods employed today for the

presentation of motion pictures, the attempt

at improving the quality of the enterain-

ment of the picture itself is limited to

suggestion. A scene or two is taken from
the picture and presented before the actual

screening of the picture. From the minute
the title appears until the finish, the mo-
tion picture must depend solely on the

musical accompaniment to add to the enter-

taining qualities of the picture.

* * *

Now the question arises, can anything
be added to the actual screening of the

picture which will add to the entertain-

ment of the photoplay itself? Can any-
thing be given without an interruption of

the picture? Can anything be given that

will not take the mind off the story? Can
anything be given that will draw the mind

deeper into the story being unfolded on
the screen?

My affirmative answer is given herewith.
It is an idea, a theory if you wish, but
with the actual operation or the actual
development, no one knows just what good
things will evolve.

Presentation, by my plan, must be con-
sidered during the actual shooting of the
picture. Seven scenes are selected for their

adaptability to the presentation.

The stage setting would be a three-
section arrangement, quite different from
anything used today. The three sections
take up nearly the entire stage and run
almost straight across. It does not neces-
sarily have to be permanent, and the entire

stage can be used when required.

* * *

In the center section would be the pic-

ture sheet. Closely adjoining left and right

would be placed the two other sections.

The height of the presentation sections

would be the height of the picture being
projected, the width to vary according to

size of house and sight lines, and the

depth to be but little.

At a certain pre-arranged signal or cue,

given upon the appearance of the certain

sequence to be presented, the drapes in

front of the two sections right and left

of sheet would open, and when tinted

lights, arranged to match coloring of the

sequence, light the scene, one finds the con-
tinuation of the actual picture setting car-

ried out in detail. Later on in the article I

will stage a particular subject so as to

give a concrete example of the working of

this presentation.

It is obvious that everything must be
timed to the very minute, or quarter
minute, and that the plan calls for creative-

ness, quick operation and excellent light-

ing. Yet if the plan was undertaken by
a producer-exhibitor, departments could

evolve the entire setting with cues, lighting

and musical arrangement, send the cast

from one theatre to another, or even route

the entire presentation to those houses that

can use such a presentation.
* * *

By arrangement between the director and
presentation master or “Presentor” at the

studio, those scenes which are selected for

presentation are directed with an eye
toward getting the best effect of the blend-

ing between stage and screen. For in-

stance, there should be no titles during
the period of presentation, and in nearly
every case, the action of the screen should
accept the presentation into the story,

thereby holding the story, the eye and the

mind in concentration on the most im-
portant of all things, the development of
the plot on the screen. A practical evolu-
tion of that point will be told when we
reach the staged subject.

Prints going to smaller houses not using
presentation would have the presentation

sequences omitted or cut.

Considering that the presentation is of
importance at the studio, I maintain that

a splendid presentation could be made with
someone handling the matter prior or dur-
ing the shooting, without inconveniencing
the director of the picture, or breaking the
continuity of the plot. The natural reaction
should be the strengthening of the plot and
added entertainment to the picture itself.

I have selected “Mme. Sans Gene”
(Paramount) because I had the opportunity
of witnessing the presentation of this pic-

ture in New York.
* *

When “Mme. Sans Gene” was presented,

the thirty or more people used gave a

very lively, colorful musical prologue. The
big punch was “La Marsellaise” at the

finish by the entire cast. Not more than
five minutes later, in a sequence of the

picture, Miss Swanson is shown in the

laundry scene. She is supposed to be sing-

ing the same number, in fact you can fol-

low the words by watching the movements
( Continued on page 27)
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A PUFF OF WHITE SMOKE—

Fyr-Gard Manufacturing Co.
Fox Theatre Bldg. Aurora, III.

Your saving in fire insurance more than pays its cost

Tj^ROM your projection booth. Your picture stops and
A your auditorium lights go on. An uneasy stir among
your patrons. And soon your house is emptied. Your
attendance drops off for weeks. And then you wish you

had equipped with

Positively prevents film

from packing in ma-
chine for any cause.

Equipment Dealers
II e have a very attractive proposition
for equipment dealers. There are a
number of good territories still open.
Write us today for full details of the
“Fyr-Gard” sales plan.

The price of the FRY-GARD equipped with

the famous Absolute Con-Tac-Tor Mercury
Switch is $35.00. It can be used only on
Simplex projectors.

Fyr-Gard
( For Simplex Projectors

Only)

The device which abso-

lutely prevents film fires.

Approved by the Na-

tional Board of Under-

writers.

Cuts off light and motor
at end of picture.
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Smokeproof
Stair

Towers
By NORMAN M. ST1NEMAN

Associate Member, American Society

of Civil Engineers

A Smokeproof stair tower is nothing

more nor less than an ordinary stair-

way that serves also as a fire es-

cape. The security from fire is far greater

than is obtained from either stairways or

fire escapes of ordinary types.

The smokeproof stair tower is especially

desirable in theatre buildings, because of

the very nature of the occupancy. In the

event of a fire in the theatre during a per-

formance there can be no recourse to evac-

uation by fire drill methods, as in school

buildings. The occupants are all strangers

to each other. There is no one to look to

for leadership. Panicky conditions easily

develop from such a situation.
* * *

Our illustrations show two general types

of smokeproof stair towers that differ prin-

cipally in the channel of approach. In

Figure 1 the stairway is reached through

an interior vestibule open to the outside

air. The opening is protected by iron

railings.

Figure II shows the general arrange-

ment of a stair tower where the stairway

is reached by way of a balcony.

There is little choice between the two

so far as safety is concerned. The one

shown in Figure I occupies a greater in-

terior space, but it has more of the at-

tribute? of an ordinary stairway and people

will use it more willingly as a regular

means of exit. The one shown in Figure

II, because of the balcony approach, re-

tains that one element of an outside fire

escape which makes it objectionable as a

regular means of egress.

The arrangement shown in Figure I is

therefore recommended. In the plan of

Figure I

the building it should be located, if pos-

sible, so that it will be used as one of the

principal exits. Regular patrons of the

theatre will in that case be accustomed
to using it and will not be afraid of it.

So far as they are concerned it is an or-

dinary stairway. Constant use will also

be an assurance against obstructions being
carelessly placed on the stairway by the

janitor or by workmen.

* * *

A study of these two plans will make
clear the purpose of the smokeproof stair

tower. All doors are self-closing fire-

doors that swing in the direction of exit.

In Figure I the purpose of the opening
between the vestibule and the open air is to

prevent accumulation of smoke in the ves-

tibule. Aside from the fire door opening
from the corridor, there is no direct com-

munication between the stair tower and
other parts of the building. It is highly
improbable that either smoke or fire from
the interior of the building could pene-
trate to the stairway proper. The ar-

rangement shown in Figure II leaves no
connection whatever between the stair

tower and the interior of the building. It

has, therefore, the greater security in that

respect
; but as before stated, the balcony

approach lessens the likelihood that it will

be used as a regular exit. In either case
the security obtained is so far superior to

the ordinary outside fire escape that there
is in reality no basis of comparison.

New Companies
CAMBRIDGE, MASS.—University The-

atres, Inc. Capital $100,000. Incorpora-
tors : Charles E. Hatfield, Henry L. Whit-
tlesey, Alice L. Frost.

ST. JOSEPH, MO.—Sun Amusement
& Realty Company. Capital $30,000. In-

corporators: Fred Greensburg, 401 Illi-

nois street, and others.

NEWARK, N. J.—Irvington Theatres,
Inc., 207 Market street. Capital $125,000.
PATERSON, N. J.—Tower Film Pro-

ductions, 132 Market street. Capital $100,-

000. Incorporators
:

Joseph Bolcato, Ma-
rio Gunstti, Richard L. Raymond.

<0ualttp

.SliScemc^tidios
TIFFIN.OHIO

Everything for the Stage

S. R. O.
'T'HE S. R. O. sign is up in front of the house

again.

He hasn’t got a first-run picture, either. Nor a

big star, nor a box-office hit. But he seems to get

the crowd—every night.

He knows that people like to look at clear, life-like

pictures, where brilliant illumination and strong

contrasts of black and white define the characters

and the scenes and give them a sense of reality. He
knows that audiences do know the difference be-

tween good and poor projection. So he uses a
Bausch & Lomb Cinephor Projection Lens.

The difference shows in the box-office count.

BAUSCH & LOMB OPTICAL CO.
652 St. Paul St., Rochester, N. Y.

Types of
Smokeproof stair Towers
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Two views of the new million dollar Strand theatre recently completed and opened in Shreveport, La., by the Saenger-
Ehrlich interests. It is one of the South’s finest playhouses.

Saenger-Ehrlich Interests Open
Beautiful Shreveport House

\7ISIONS of a great playhouse in

* Shreveport, such as the new Strand
have long been cherished by Julian H. and
A. D. Saenger, Harry and Simon Ehrlich,

and E. V. Richards, their general manager.
For it was in Shreveport that their initial

successes in the commercial and theatrical

world were achieved. For many years
these men have sought to serve the public

by presenting wholesome entertainment.

And it was their hope for years that some
day they might erect in Shreveport a

theatre which would be realization of their

dreams and their expressive appreciation to

the public which made possible for them
the fulfillment of their vision.

The answer is the new Strand repre-

senting exclusive of ground value, an in-

vestment of fully one million dollars

which for one and one-half years has been
in the course of construction.

* * *

Seen from the exterior, the Strand
compels the attention of the passerby.

The great dome, artistic by day and beauti-

ful in its varied colored myriad lights by
night, attracts the eye. But in this light-

ing as in the announcement signs about
the marquise and the wall signs, there is

a dignified softness, nothing garish, yet

attracting to the eye the messages and
beauties of construction.

The Crockett Street side of the Strand
is embellished with a great Gothic arch,

patterned along the lines of the cathederal
windows of great European centers. The
keystone of the arch tells the message and
there is an inscription, hewn in the stone

and gilded, which further declares the

purposes of this great temple of art,

namely to furnish wholesome amusement
for progressive people.

The lobby of the Strand is in solid

marble and genuine travitine stone. The
floor is laid with marble blocks. The
ticket windows are practicable and in

harmony with elaborateness of the lobby
in general.

Surrounding the upper wall of the cir-

cular lobby is a marvelous work of art

painted by Paul Heerwagen, one of the
South’s leading artists. This painting

portrays a falcon hunt. There is flashed

before the eye a picture of the scene of

old and mental pictures revived of the lore

of childhood and the records of history

when the Old World was in the heyday of
its glory. From the lobby one steps into

the great foyer where there are great mir-
rors, in golden frames. Rich carpets, cover
the floor. Draperies, damask, silk and
velour, of soft tones add their touch and
in the center there is a fountain with a

mirrored background in which the waters
are reflected, deep red and blue glow being
produced by artistically conceived and ar-

ranged lighting effects. There are a num-
ber of chandeliers. Each has many globes.

Each sparkles respendently through the

crystals. And leading above there are

wide stairways, the steps of solid marble
and the ballustrades of marble and artistic-

ally wrought metal.

From the foyer, stairs lead down also

Detail study of proscenium of new
Strand theatre, Shreveport, La.

into the men’s smoking room where every
provision is made for their comfort. The
smoking room is a circular room with
lavatories adjoining.

* * *

Up, lead steps all marble, into the bal-

cony and the gallery. Here also no ex-
pense has been spared in providing the
same elaborate decorations and conven-
iences which make the Strand a theatre
without equal in the South. From the

foyer one enters into the lower floor audi-
torium of the theatre. Throughout the
house the aisles are carpeted.

All 2200 seats are “good seats”
;

that is,

they are comfortable, upholstered in genu-
ine leather and with visibility unobstructed
to each.

Off the stage, there are great loges,

or boxes, handsomely draped and beauti-

fully decorated. These boxes, uppers and
lowers on each side are capable of com-
fortably seating nearly 200 persons.

The orchestra pit is ample. A feature

of the Strand musical equipment is the

great Robert-Morton-Duplex organ. The
acoustics of the theatre are so excellent

that the sound swells and rolls through
the great structure, delighting every ear

with the mellowness of the music.
% ^ #

The exterior of the Strand represents

a grouping into a beautiful and practical

construction plan the best elements of the

leading play houses of this and other

countries.

Emile Weil, architect for the Saenger
Ehrlich interests, has traveled afar. In

these travels he has visited some of the

world renowned homes of the drama, show
palaces, the boasts of great metropolitan

centers of this and other countries.

An orchestra of 12, every member a

soloist, under the direction of Bailey F.

Alart, master musician will play at the

Strand.

Henry Seel, for many years connected

with the Saenger organization is the

Managing Director of the Strand, and
Howard L. Swain, supervising manager of

Saenger Amusement Co’s Shreveport the-

atres, is the Strand’s director of publictiy.
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lransVHteK
Alternating current is

changed by it into much
more satisfactory direct

current, giving several times

the candle power of an al-

ternating current arc of the

same amperage.

This is only one' of its many-

operating advantages.

Perkin*
Electric,

Ltd.,

Canadian
Distributor*
Montreal,
Toronto,
Winnipeg

Lran

Says

“T WANT to thank A. H.
JL Schwartz Enterprises for

their order just received
for five double 30 ampere
Transverters, as well as one
double 125 ampere Trans-
verter.

“Now watch me make
them thankful I’m on
the job.”

This is typical of many fine orders we The Transverter means better pictures,

are receiving from all over the country. easier operation, less expense.

Ask us to explain why.

c^HERTNES electric company
1900 W. Street Cleveland , Ohio U SA

Theatre Seating 1660

to Be Erected in

Bay City, Mich.
The Bay City Theatre Company, Bay

City, Mich., has plans by John Eberson,

of Chicago, a specialist in theatre design-

ing for the past twenty years, for a new
theatre to be erected on Washington
Avenue, Bay City, Mich.

The building will have a frontage of 75

feet and extend back to nearly Adams
Street. There will be two stores on Wash-
ington Avenue, flanking the lobby, which
will be 19 by 42 feet. On the north side

of the lobby will be a stairway leading to

the balcony and on the south side will be
the box office and manager’s office.

The theatre proper will be 142 feet deep,
with a stage 30 feet deep, having a drop
curtain opening of 36 feet. On either side

of the stage will be exits leading from the

main floor to Adams Street. Over the
front portion of the structure will be four
offices, and above the foyer on the main
floor, will be a mezzanine foyer, a rest

room for ladies and rooms for ushers and
manager.
On either side of the balcony will be

three boxes with a stairway leading to the

exits on the main floor. The projection
booth will be located over the mezzanine
foyer. There will be seating capacity of
1040 on the main floor and 620 in the
balcony, making a total of 1660. The build-

ing will be entirely of fireproof construc-
tion.

The theatre has been planned for show-
ing pictures exclusively, but provisions
have been made permitting the presentation
of road shows when desired.

RIALTO
CRITERION
LOEWS’ N. Y
LOEWS’
N. Y. ROOF

BROADWAY
100%

STRAND
RIVOLI
CAPITOL
PICCADILLY
COLONY

Every Exclusive Picture House from 42nd to 53rd Street Is Equipped with Haftones

RAVEN SCREEN CORPORATION
1476 Broadway New York City
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Chicago sales room and offices of the recently consolidated E. E. Fulton company at 1018 South Wabash avenue, Chicago.
In their new quarters the Fulton company has one of the finest equipment display rooms in the country, as well as
one of the largest.

Will Build *200,000

Theatre in K. C.
A new motion picture theatre for

Thirty-ninth and Alain, Kansas City, AIo.,

is promised by George Trinastich, who
will operate it, and R. L. Willis, owner of

the property at 8304-06 Alain Street.

The theatre would be patterned after the

Isis and would be somewhat larger, having

a seating capacity of approximately three

thousand persons, according to announce-
ment. The site is a 65-foot frontage im-

mediately south of an apartment building

at the southwest corner of Thirty-eighth

FREE TRIAL OFFER

Patented

Double

Disc

Shutter
No obligation

—Just send us
make of ma-
chines used.

GIVES
MORE
LIGHT-
LESS

FLICKER—BETTER
PROJEC-
TION-
LESS
VIBRA-
TION

The Double Disc Shutter Co.
2100 Payne Ave., Film Bldg:.

Cleveland, Ohio

“You want Phelco!”

CHARLES W. PHELLIS & CO.,

Incorporated

130 West 42nd Street,

New York

and Alain Streets. It is 165 feet deep.

Plans for the theatre have been drawn
by the architectural firm of De Foe &
Besecke for Air. Willis who intends to

erect a fireproof structure to cost approxi-
mately $200,000. Air. Trinastich, president

of the Blackstone Amusement Company,
which operates the Isis, is completing nego-
tiations to lease the theatre for twenty-five
years.

Construction of the theatre will begin in

August. The theatre will be under the

same management as the Isis, Jack H.
Roth having charge of both houses.

Plans for the building include a cooling

system, inside lobby, nursery, smoking

rooms for men and women, and check
room.

Architectural plans call for an exterior

of buff brick and terra cotta trim, and a
storeroom is shown on either side of the

29-foot entrance in the design. A steel

frame would support the theatre, which
would be the equivalent of two stories in

height, with executive offices above the

storerooms at the front of the building.

The theatre seats will be terraced upward
as they recede from the screen, giving a

gradual slope rather than a balcony. A
stage large enough for the spoken drama
will be included. Installations will be

made for elaborate lighting effects.

USA 1rum
ip- — rm

In this Greater Movie Season, have

you stopped to consider the. enormous

part MINUSA has played in the ad-

vancement of the Motion Picture In-

dustry.

For fifteen years the name MINUSA
has been recognized as evidence of

perfect reproduction and unexcelled

presentation.

MINUSA CINE SCREEN CO.

Bomont at Morgan—Saint Louis
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0/?esG DQcdQrs Sell

National Mazda
Projection Lamps

California

California Motion Piet. Equip. Co., Los
Angeles.

Electrical Products Corp., Los Angeles.
V. B. Nichols. Los Angeles.
J. Slipper & Co., Los Angeles.
Walter G. Preddy, San Francisco.
Theater Equip. Sup. Co.. San Francisco.

Colorado

Exhibitors Sup. Co., Denver.
Seeman-Mitchel Sup. Co., Denver.

Washington, D. C.

Scientific & Cinema Sup. Co.

Florida
Drollinger Theater Sup. Co.. Jacksonville.

Georgia

Theater Sup. & Equip. Co., Atlanta.

Illinois

Amusement Sup. Co., Chicago.
Exhibitors Sup Co., Chicago.
Kinema Film Co., Chicago.
Monarch Theater Sup. Co., Chicago.

Indiana

Exhibitors Sup. Co. of Ind.. Indianapolis.
Kolograph Company, Indianapolis.

Iowa
Exhibitors Sup. Co., Des Moines.

Kansas

Miller Theater Sup. Co., Wichita.

Kentucky

Louisville Film & Sup Co.. Louisville.

Lousiana

Geo. Yiviritok, New Orleans.

Maine

Howe Theater Sup. Co., Portland.

Maryland

N. C. Haefele & Co., Baltimore.

Michigan
Brenkert Light Projection Co., Detroit.
Exhibitors Sup. Co. of Mich., Detroit
Michigan Film Library, Inc., Detroit.
Service Theater Sup. Co., Detroit.

Minnesota
National Equipment Co.. Duluth.
Safety Projector Co., Duluth.
Exhibitors Sup. Co., Minneapolis.
United Theater Sup. Co.. Minneapolis.

Missouri

Exhibitors Supply Co., St. Louis.

Nebraska
U. S. Theater Sup Co., Omaha.
White, Jordan & White, Omaha.
Exhibitors Sup. Co., Omaha.

New York
J. F. Adams, Buffalo.
Graphoscope Service Co.. New York.
Chas. E. Mason, Rochester.

North Carolina

Exhibitors Supply Co., Charlotte.

North Dakota
McCarthy Supply Co., Fargo. :

Ohio
Dwyer Brothers Co., Cincinnati.
Exhibitors Supply Co., Cleveland.
Theater Supply Co.. Cleveland.
American Theater Equip. Co.. Columbus.
International Church Film Co., Dayton.
W. E. Park, Toledo.

Oklahoma
W. R. Howell, Tulsa.

Oregon
Portland Motion Piet. Mach. Co., Port-
land.

Pennsylvania
Chas. E. Bennett, Philadelphia.
The Electric Const. Co., Philadelphia.
Hollis- Smith-Morton Co., Pittsburgh.

Rhode Island

H. A. & E. S. Taylor, Providence.

Vermont
Hicks & Pryce, Inc., Burlington.

Washington
Douglass Light Co., Seattle.

I

Spokane Theater Sup. Co., Spokane.

K Wisconsin
I Exhibitors Supply Co., Milwaukee.
\ Ray Smith Co., Milwaukee.

!' i Wisconsin Theater Sup. Co., Milwaukee. m

f
MAIL THIS COUPON

To NATIONAL LAMP WORKS, Nela Park, Cleveland, O.
Gentlemen:—Send information on the following kinds of theater lighting.

Projection

Interior Lighting

Sign and Marquee Lighting

Name...

Street-

City ... State..

___________

An

REDUCED PRICES
Emergency Light and Power Units

I p ^
Y°UR PATRONS AGAINST A DARK HOUSE

lllMirC
j YOUR THEATRE AGAINST POWER FAILURE

MATTHEWS ENGINEERING CO.
Sandusky, Ohio, U. S. A.

Features Equipment
and Fills House
Every Night
(Continued from page 7)

of the auditorium and to eliminate a draft.

I also have six 16 inch oscillating wall

fans which keep the fresh air distributed

over every seat. These fans are adjusted
so that all of them oscillate in the same
direction, the same time, and back at the

same time. I make them do this so that

hot air in the auditorium will be driven out
the front and back of the theatre. I

find that when one fan oscillates in one
direction and one in another, all hot air

is usually trapped and cannot be blown
out.

* * *

This system which I figured out for my-
self gives good results, but of course isn’t

as effective as a regular cooling system.

And I might say right here, I am going

to install a good cooling system before

next season.

And now for the musical end of my the-

atre. I have a Reproduco Organ which
cost me no measly amount, and created

a lot of discussion in my town about me
being so foolish as to pay the price I

paid for it, but did I hesitate? I’ll say

I didn’t, and now I am glad I didn’t and'

the people of the town are glad also.

People who never came to my theatre be-

fore are now regular customers, and the-

music did it. It is my honest opinion that

this instrument has increased my business,

more than 30 per cent.

My foyer and all aisles are covered with'

durable rubber matting which kills all noise

of footsteps and gets most of the mud
and dirt. This is not very expensive either.

* * *

Last, but by no means least, are my
lobby display frames. Instead of using-

frames that local woodworkers might have

made, I placed an order1 for Bilt-Rite

frames with green and gold finish. In my
lobby I have two single sheet frames,

and one large frame for single sheet and
photos. I also have two small frames
with glass for photos on each side of the

box office. The other frames I had made
locally with hinges and locks. These
frames cover the edges of the posters and
give a very neat appearance. I use thumb
tacks on all paper in my lobby, which
also give a neat appearance.

And I had almost forgotten to tell you
how my front is lighted. I have two
large frosted ball fixtures and a row of

ten frosted lamps in the ceiling of my-

lobby, and three large frosted ball fixtures

under by marque, one on each corner at.

the front end, and one in the exact cen-

ter. These frosted lights make my front

look bright as day, and all glare is elim-

inated also.

And now, what is the result of all the

equipment I have told you about? Noth-
ing more than a full house every night,

with patrons raving all the time about:

COMFORT, good projection, good music,,

good ventilation and, of course—good pic-

tures.

* * *

Does it pay me? I’ll say it does, over

and over again. Brother exhibitors, try

the best of equipment and if you fail, then:

you can’t ever succeed as a showman.
My first and last word to you is EQUIP-
MENT-EQUIPMENT.
Signed: E. F. INGRAM.
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What Kind of

Electric Signs

Are Most

Profitable ?
Study the signs of the leading

syndicates. They know. You’ll

find they definitely recognize the

value of flashing, colored electric

displays. The above sign has a

fancy border effect operated
with a speed type Flasher, and
an artistic color effect is pro-

duced by means of Reco Color
Hoods.

Flashers
make possible almost any kind of action in an
electric sign. Used on 9 such installations out
of every 10.

2651 West Congress Street, Chicago
Also Mfrs. of Motors, Flood Lighting and
Show Window Flashers, Traffic Controls, etc.

Write for “ What's New in Signs* 1

That’s what good projection means—sharp, clear, contrast between
light and dark. But contrast depends on the lens.

Eliminate muddy, cloudy effects from your pictures by using Snap-
lite Lenses. They will inject more snap into even the poorest print,

and give better ones the clear definition and strong black and white
that audiences demand.

See your Dealer or Write direct to

KOLLMORGEN OPTICAL CORPORATION
35 Steuben St. Brooklyn, N. Y.

Makers of

SNAPLITE LENSES
ALSO SNAJPLITE JR. LENSES FOR PORTABLE MACHINES

CONDENSING LENSES
HEAT RESISTING SUPERIOR

—the glass is specially

tempered and therefore s
OPTICAL
QUALITIES

can stand extreme they are more highly pol-

changes of temperature ished than others;

with no danger of crack- —they are of extreme me-

ing, outlasting many chanica! and chemical
clearness and do not dis-

times condensers made I 1 color;

of ordinary optical glass. —they do not absorb light

rays; therefore they pro-

The S. 0. G. Factory
duce the purest light on
the screen, if used in pro-

j
actors;

Is Connected With the
—they do not absorb rays of

photographic value; there-

fore, they give the maxi-Goerz Optical Works GManufacturers of the mum light value for the
photographic film, if used

Famous Goerz Lenses in studio lights.

Sole Distributors

FISH-SCHURMAN CORPORATION
45 West 45th St. 1050 Cahucnga Ave.

New York City Los Angeles, Cal.
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SUPER

VENTILATION

FOR THE THEATRE
OR MOTION

PICTURE HOUSE

The theatre or motion picture patron
is becoming more and more exacting
in his demands.

A beautiful building with comfort-
able seats cannot be filled and remain
popular unless the air is clean, fresh
and of norml temperature in all sea-
sons.

The introduction of the proper per-
centage of humidity not only assures
comfort in the winter months but
means the burning of less fuel be-
cause a lower temperature can be
maintained in the building.

With a combination humidifier and
dehumidifier all air used for ventil-
ation is cleansed of dust and foreign
matter and a large percentage of the
air can be successfully recirculated.

This reduces fuel cost and permits
of conditions being automatically con-
trolled.

During the hot summer months when
outdoor humidity is high and mois-
ture is given ofif from the audience,
the place can be cooled 10 degrees
or more below the outdoor tempera-
ture resulting in such a pleasing at-
mosphere that people will drop in for
an hour or two even though the pic-
ture may not attract on its own
merits.

The spinning of many electric fans ar-
ranged along the columns or side walls is
no more effective than the old time palm
leaf fan or the movement back and forth
in a rocking chair.

All such means simply blow away the
aerial blanket enveloping the human body
and while they intermittenly give a cooling
sensation, the result can by no means be
considered as ventilation.

Large fans visible to the audience can
deliver a sufficient quantity of air into the
auditorium and foreign matter can be re-
moved by passing the air through certain
types of filters but the perfect ventilating
system calls for a more intimate study of
the requirements.

The Webster combined Humidifier and De-
humidifier manufactured and installed by
us, is an essential feature in connection
with super ventilation in the Theatre or
Motion Picture House. When installed in
connection with a properly designed and
constructed system of distribution will give
ideal indoor weather conditions regardless
of geographical location and during all sea-
sons of the year.

The owner contemplating the erection of
a new building will do well to request his
Architect to consult with our Engineers
who will assist in the design and selection
of proper equipment.

Existing buildings can be equipped with
Super Ventilation and we solicit corres-
pondence to that end.

Write for literature

Atmospheric Conditioning

Corporation
Chestnut Street at 5th

Philadelphia, Pa.

Periscope Projection

Device Is Used in

Washington
( Continued from page 9)

doors through which the light passed
from the lower reflector to the screen.

Work was accordingly begun on the

instruments, while I procured leave of
absence from my Army work to

supervise the venture, which was rap-
idly becoming too complicated to han-
dle at ofif moments.
Two units were built, each carrying

two complete periscopes, or four re-

flectors. Two of these periscopes are
used for the motion picture projectors,

a third for lantern slides, while the
fourth provides an observation port

between the projectors. Most of the
screen is visible from the extreme
ends of the projection room, so for

observation purposes only one peri-

scope was required.
The completed instruments were some

seven feet in length, with angle iron frame
work, and sheet metal jackets enclosing
the lower reflectors and extending up about
two feet above the floor level of the pro-
jection room. The two reflectors, which
measure 5x7 in., are supported on hinged
structures, enabling them to be adjusted to

the proper angle, and also to swing back
against the wall to afford room for the
removal of the shutter and objective lens
of the projectors. The bottom reflectors,

which are 15x15 in., are pivoted on their
centers, and adjusting rods with micrometer
movements are provided, so that the angle
of the bottom reflectors may be adjusted
from the projection room.
Two small doors, just above the balcony

floor level, complete the instruments. A
portion of the grill work of the balcony
railing was made removable, to provide for
the passage of the beam of light between
the balcony floor and railing. This grill

section is hinged, and lays flat on the bal-

cony floor. The beam of light has a clear-

ance of about two inches through the open-
ing thus formed.
The periscopes were constructed by Mr.

N. F. Matteson, machinist and model maker
of Washington, D. C., who has for some
years manufactured the special projection
equipment used by the Army Motion Pic-
ture Service. The reflectors were ground
and silvered by the Kollmorgen Optical
Company of Brooklyn. As a slight loss of
light is inevitable at each reflecting surface,

special objective lenses were constructed,

having a larger free aperture to afford a

greater initial light flux from the projectors
and thus provide an ample screen brilliancy

despite the reflector losses. These lenses

were made by the Projection Optics Com-
pany of Rochester, N. Y. Motiograph De
Luxe projectors were installed. These
were fitted with special mazda units.

Two special mazda spotlights were also

constructed for this installation, and are

used through direct projection ports at the

extreme ends of the projection room.
These spotlights have many novel features

such as volume control and gradual trans-

ition of colors. When used to illuminate

the chandeliers, or in connection with cos-

tume balls, some truly remarkable effects

can be procured.
Contract for the entire equipment used

in the Mayflower ball room was placed

with the Southern Moving Picture Corpor-
ation, Washington, D. C., of which W. E.

Claflin is president. This company is dis-

tributor for the Motiograph line of pro-

jectors which are used in the Mayflower.

r llmusic

Picturolls
Are the Only

MUSIC ROLLS
especially

SELECTED

ARRANGED
and

PLAYED

FOR PICTURES
The exclusive full organ

arrangement in these organ

rolls will bring out

1QQ%
MORE
MELODY

and

ACTION
in your automatic organ than can
be played by most high priced or-

ganists.

THE NEW PICTUROLLS have the

hand played feature expressly ar-

ranged for the following instru-

ments: Fotoplayer Pit Pipe Organ;
Cremona 88 note; Wurlitzer YO,
YU, YK, etc. Any other 88 note
organ.

FILMUSIC CO.
6701-15 Santa Monica Blvd.

Hollywood, Calif.

Mail coupon today

Ip COMPANY Ip

\ 670M5 SANTA MONICA BLVD.^
^^^Hollywood^'''^

Send me without obligation free Dem-
onstration PICTUROLL and catalogues

of FILMUSIC.

Theatre ...

Musical Equipment

State
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How Organ Music Put
Over a Sagging

Short Feature
( Continued from page 14)

little scrapper draws back to “Just a

Kiss” and, on dark curtain as the

big one is knocked out, “In the

Dark.” The crowd cheers, and
that’s cue enough for “My Hero.”

* * *

Felix leaves the winner, now jubi-

lant, to the tune of “Ah Ha,” and
enters a field of flowers to “Back
Where the Daffodils Grow.” Busi-

ness of gazing about and shooting

an arrow into the air is accompanied

by the daffodil tune played in

straight, smooth tempo and con-

tinued until the arrow descends and
pierces Felix. Immediately he is

love struck
—“Oh Gee, Oh Gosh, Oh

Golly, I’m in Love!” played in dra-

matic burlesque. Then Felix does

a funny basket-of-roses dance. I

must confess at this point I was
amazed at the hearty burst of laugh-

ter from the audience when I struck

up Mendelssohn’s “Spring Song.”

Gazing rapturously into the dis-

tance, Felix is attracted by a lady-

cat washerwoman hard at her trade.

Overhead is her shingle, “Widow
Brown, Washing Done Here.” One
couldn’t ask a more direct cue for

“Sweet Georgia Brown,” played

slowly and jazzily and straight, for

this is a popular number and the

audience likes to keep time with its

foot.

Felix rushes up and says one
word—“Sweetheart.” Play the first

line of “Sweetheart, Will You Re-
member” from “Maytime.” “Will
you be mine?” Felix implores—play

the first line of “I Love You.” In

a burst of delight and to the tune

of the famous wedding march the

widow accepts. She drags Felix

over the hill toward the church

—

“Chimes”and the first line of “Good-
by Forever.”

4s

All this was the snappiest bit of

business ever done— much faster

than it can be explained.

Later, Felix is discovered doing
the washing and the widow is taking

it easy— back to “Sweet Georgia
Brown.” Felix is blessed with chil-

dren. Their meowing annoys him.

“Cry Baby Blues” is played straight

to almost the finish, when one of the

kittens cries, “Daddy!” Make the

organ say it. “Make me a bow and
arrow?” askes the kiddie cat.

Felix has a death vision of Cupid’s

darts—another strain of “Wilhelm
Tell.” He drops dead to the “Fu-
neral March.”
The first day it wasn’t so good,

but with doctoring it proved one of

We also manufacture complete Cooling Plants and Fans

The Kingsland, St. Louis, Mo., 2000 seats, has both Supreme Heating and Cooling

You Should Investigate SUPREME Heating

gj
The Big 5 Reasons why

:

r Quick, uniform heating.

No danger of freeze-up.

Occupies no aisle space.

Excellent Ventilation.

Noiseless, Dustless, Eco-
nomical operation.

Supreme Heater & Ventilating Corp.

All of these ad-

vantages over

steam at 25 to 35
percent lower cost.

Write us today.

1522 Olive St. St. Louis, Mo.

Check Up!

How many tick-

- ets have you in

> stock?

Do you have to count

rolls or figure it out?

Then you need INVENTORY NUM-
BERED TICKETS that will tell you at a

glance exactly how many you have.

We will gladly send you samples and more

information about them.

QlobeTcket Company
Specialists in Tickets and Checks Since 1873

122 N. I2ih St. Philadelphia, Pa.
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REMODELING?

Why Not Beautify Your
Theatre and Invite Patron-

age With

Bilt-Rite Lobby
Frames?

Special Sketches and Quo-
tations Without Obligation

Bilt-Rite Mfg. Co.

Mfrs.

Lobby Display Equipment

225 N. Green Street

CHICAGO

Be sure to visit our factory when
in Chicago

New Spotlight

Bulletin Ready!
“The finest spotlight,” is the comment of
all who have seen the new Major All
Aluminum Spotlight, on which a new bulle-
tin is now ready. The entire Major Hood
is of heavy No. 20 gauge sheet aluminum
polished, adding years to its life and pro-
viding a better looking and working unit.

Over twenty-six features to the

MAJOR

All Aluminum Spotlight
For Theatres

Each feature means more in spot projec-
tion, handling and greater durability with-
out excessive weight. Write for your copy
of Bulletin No. 6—now today.

360 N. Michigan Ave.

Mqf&r^uipnicnt Company
CHICAGO-

“Everything Electrical for the Theatre”

the snappiest Felix pictures brought
out in moons.
My purpose in telling how the

trick was done is not to instruct

other organists in the proper play-

ing of this particular Felix comedy.
You who read it may chance to play

that picture, and then again you
may not. The illustration is to

show how a sagging short can be
made to snap out of it.

* * *

On the same program with that

Felix comedy was a Paramount fea-

ture, the farce comedy “Paths to

Paradise,” with Raymond Griffith.

That furnished another opportunity

for the organist to shine.

The picture ends with a furious

chase by a lot of speed cops after

a couple of slick crooks, who drive

madly all the way from San Fran-

cisco to Mexico. Instead of the

usual “bla” chase music I adopted
“Yes, Sir, I’m Going South,” played

as a chase and in various keys to

avoid monotony.
The two slick crooks, after many

close calls, reach Mexico just a gasp

in the lead of the pursuing pack of

policemen. A bit of “La Paloma”
fits admirably as the international

boundary is crossed.

The girl becomes remorseful and

they decide to return the stolen

jewels. Their dash back to San

Francisco is better cued to “Cali-

fornia, Here I come.”
t- * *

Bits like this truly enchance a pic-

ture. Avoid repetition and never fol-

low the line of least resistance. In

other words, play your picture. If it’s

a chase, play a chase, but put intelli-

gent thought into it, make it snappy,

and see for yourself how much pleas-

ure you can squeeze out of your job

as an organist interpreting “movies.”

Theatre and Office

Building Planned
for Bronx

Property has been acquired by the

Terome Avenue Exhibition Company at

Davison Avenue and 176th Street on which

will be erected a two story business build-

ing and theatre. The playhouse will seat

2,200, Eugene De Rose, 110 W. 40th

Street, New York City, is preparing plans.

Robert Morton Moves
to New Offices on

Broadway
Announcement is made by the directors

and officers of the Robert Morton Organ
Company of the removal of their offices

in New York City to 1560 Broadway at

the northeast corner of Broadway and

Forty-sixth street.

The move into the new and larger of-

fices was made on July 7.
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Enter—The Presentor

—A New Plan for

Presentations
( Continued from page 16)

of her lips. The orchestra synchronizes
with her action but there is nary a kick
to the musical accompaniment.

There comes the argument that no kick
was needed at this particular part, but how
thrilling it would be if the same “La
Marsellaise” punch was given in the pre-
senting of the picture itself as in the
presentation that had gone before, separate
and apart from the picture entertainment.

By my plan, Miss Swanson would be
alone in that sequence. The laundry setting

would be continued right and left on the
small stages, and when the first words start

to come from Gloria’s lips, the drapes right

and left would open and the pretty laundry
setting would be made even prettier by
the costumed group of live little madamoi-
selles singing “La Marsellaise” with
orchestral accompaniment, and possibly
with one good voice synchronizing with
the movements of Gloria’s lips. There is

the spot for the “La Marsellaise” punch.
At the finish of the numbers, the drapes
would dose quickly, darkening the pres-

entation stages and the camera action con-
tinues.

* % *

I would next select the cafe sequence.
Miss Swanson is seated at a table in the
midst of dancers and singers. The musical
accompaniment of lively French dance
music is not strong enough here. By my
plan, the cafe walls would be carried off

right and left, with Miss Swanson shot
watching to left and right and apparently
enjoying, with the audience, an actual pres-
entation of a lively French folk dance

—

similar to the one in the picture
;

in other
words, an actual presentation of the enter-
tainment she is looking at.

The next sequence I would select is the
ballroom scene. (Cries of “How can he
duplicate or carry out that marvelous and
beautiful scene?”) It can be done, and nine
out of ten patrons would think the tinted
settings far more beautiful than the histori-

cal walls of the French palace.

In this scene, the director could arrange
to have the guests watch a short presenta-
tion on the small stages of a singer, or a
dance couple of the period, a French jester

or magician.

Flash backs would fit in nicely. For in-

stance, the sequence where Napoleon, I

believe, says “I could have married you
once.” There follows a flashback to his

early days. This could be presented beauti-
fully on the small stages.

Another scene I have selected is the

drinking sequence. It is here that Miss
Swanson says “Bottoms Up” and raises

her glass of wine. In the photoplay, men
group around her and join in the toast.

My presentation of this would be to have
Miss Swanson alone in the picture. At the

signal, the drapes open and costumed men
of the period sing a lively French drinking
song. At the finish, the drapes close on
them. The picture action has continued.

Those who have been watching closely are

drawn into the story more. The sleepy

ones in the audience are awake again. En-
tertainment is there with a kick.

* * *

Beautiful endings which envelope the en-
tire stage are always possible. Colorful
wedding settings, church atmosphere, gar-
den settings,—all are possible of beautiful
presentation.

This I say, is my idea of future pres-

A fresh cup with every drink

INDIVIDUAL DRINKING CUP CO., INC.

Original Makers of the Paper Cup

EASTON, PA. NEW YORK, N. Y.

With branches at Philadelphia, Chicago,
Baltimore, Los Angeles

Complying With the Law at a Profit

Patrons of your theatre know that DIXIE
Coin Vending Machines provide them with
clean, fresh, glass-shaped, individual drinking
cups, for which they gladly pay.

The actual profit from DIXIE Coin Vendors
in the foyer, lobby and retiring rooms, is due
the theatre owners for this courtesy of sup-
plying a needed convenience, even though the
common drinking glass is prohibited by law.

The column of snowy-white DIXIE Cups eas-

ily seen, immediately attracts the attention of

the discriminating patron whose appreciation of

this health guarding convenience is reflected in

that greatest of all assets—good will.

Complete information upon request.

DIXIE cups

Hotchkiss Flasher

PULLS THE CROWD
TO YOUR DOOR

Easily installed on your sign

Motorless on and off types are noiseless
and operated without attention.

Motor driven border chasers, spellers, etc.,

are really quiet running.
All contacts proof against wear or burn-
ing.

You can replace worn out flashers easily
and economically with a guaranteed
HOTCHKISS.

Write us for prices.

CRAMBLET ENGINEERING
CORP.

177 Fifth St. Milwaukee, Wis.

We Manufacture and
Install

STEEL CURTAINS
AND COMPLETE

RIGGING
EQUIPMENT

References Which Tell a

Real Story

Uptown Theatre, Chicago

Jeffrey Theatre, Chicago

Marks Bros. Theatre, Chicago

Diversey Theatre, Chicago

Ascher’s Terminal Theatre,

Chicago

Belmont Theatre, Chicago

Masonic Temple, Chicago

Opera Shops, Inc., Chicago

JAMES H. CHANNON
MANUFACTURING CO.

223 West Erie Street, Chicago
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EDWARDS SHEET METAL
MARQUEES or CANOPIES

For use over entrances to theatres, hotels, cafes, store buildings, etc. A work of art

and they have the massive and ornamental appearance of cast iron, at but a fraction of
the cost. Furnished complete, easy to erect—Made of galvanized iron or copper in any
style or size desired. Shipped in largest convenient sections, with glass packed sep-
arately. Our large catalog showing complete line Marquises or Canopies, Balconies,
Cornices, Theatre Fronts, Signs, Skylights, Metal Roofing, Metal Ceilings and Walls,
etc., sent free on request.

The Edwards Manufacturing Co.
409-459 East Fifth St. Cincinnati, Ohio

The World’s Largest Manufacturers of Metal Roofing, Metal Shingles,
Metal Spanish Tile, Metal Ceilings, Metal Garages, Portable

Buildings, Rolling Steel Doors, Partitions, etc.

<MLS1 /Im

Patented

All Vallen installa-

tions are noiseless.

You are safe from
“Curtain squeaks'*
when you install

the Vallen Curtain
Machine and Noise-
less Tracks.

CURTAIN MACHINES & NOISELESS TRACKS
/(

Year in and year out in theatres through-
out the country, Vallen Curtain Ma-
chines and Noiseless Tracks are giving
unfailing performance.

Can you afford to any longer put up
with inferior equipment? Write us today
and let us tell you why you should
“Vallenize.”

E. J. VALLEN ELECTRICAL CO.
Akron Ohio

ARCUS TICKET
SERVICE

Is Equal to ALL Demands
S one of the largest theatre ticket houses in the world, we are serving
several thousands theatres—among them the very largest—in a way

that has won their business friendship and steady patronage.

f
Including Folded, Roll

{ and Strip Tickets, Cou-

[
pon Books, etc.

We are known in the trade as “pinch hitters” and have won hosts of friends by "doing
the impossible.” after other firms fell down.

EVERY KIND OF TICKET
To Meet Every Need

Send samples of tickets you are using

and ask for quotations. Then give us a

chance to show how we “make good.”

ARCUS TICKET COMPANY
346 No. Ashland Ave., Chicago
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entation. It is not vaudeville. It is not
motion pictures. It is a presentation of
motion pictures

; a plan to make the most
important of all things better, to make a
radical change in the presenting of that

which stands or falls despite what else you
have if you are running a motion picture
theatre, the story on the screen.

I am sure that the “Better Theatres” de-
partment of “Exhibitors Herald” will be
glad to receive questions on this plan. It

will be a pleasure for me to hear from
those interested for there may be points
which have not been solved clearly enough.
Thus, enter that which brings you color-

ful, surprising charm to the picture itself.

Exit that which passes once the picture

starts.

Enter something new, novel, radical and
realistic.

Exit something entertainment seekers
have had long ago.

Enter—“THE PRESENTOR.”

Start Work on Modern
$100,000 Theatre at

Winona, Minn.
N JULY 30 workmen’s spades turned
soil launching a project which will cul-

minate in the opening of a $100,000 the-

atre on a choice site in Winona, Minn.,
next November. Beyerstedt & Hodge, Inc.,

are sponsoring the enterprise. O. J. and
R. E. Sorenson, LaCrosse, Wis., are ar-

chitects and G. Schwartz & Co., Rochester,
Minn., are general contractors.

The new house, a name for which will

be selected later, will seat 1,375. An unique
feature will be the marquees, extending 58
feet in depth, providing shelter xor a great

number of people when hung with canvass
in inelement weather .

* * *

The stage will be 60 feet wide by 25

feet deep, with a 30 foot proscenium open-
ing and will be equipped to handle all types

of stage productions, though a policy of
pictures with presentation will be main-
tained for the most part. The projection
throw is 114 feet and balcony siope is

kept almost parallel with main floor slope

to insure projection freedom. A fringe

of loges is flung across the front of the

balcony and another across the rear of the

main floor.

Electrical equipment is to be furnished
by Kline, of Winona, to be operated by
Ben Huntly, veteran electrician of the the-

atre firm. Plumbing and ventilation, the

latter including equipment which will cool

the theatre in summer and heat it in win-
ter, is to be installed by the Toye Plumbing

Co., Winona.
* * *

Bert A. and Harry Beyerstedt, veteran
Winona theatre men and also widely
known in orchestral circles as a result of

a recent national tour, will be in active

direction of the theatre.
^ *1> !*

Equipment for the new theatre, including

two projectors, Martin converter, Da-Lite
screen and other booth apparatus will be
installed by Monarch Theatre Supply Com-
pany, 724 S. Wabash Ave., Chicago.

28 Ton Girder Placed

in Elmira Theatre
The largest girder used in any building

in the city of Elmira, N. Y. has been

placed in the new State theatre, now under
construction. The girder, which is 87 feet

long weighs 28 tons.

It will be the main support for the bal-

cony of the theatre. A 35 ton derrick was
required to raise and put it in place.
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A. H. Blank to Build

Large Playhouse
in Omaha

A NEW million dollar motion picture

house will open its doors to theatre-

goers of Omaha as the result of a 99-year

lease just signed by A. H. Blank, owner
of theatres in Omaha, Des Moines and

Sioux City.

Architects are expecting to have plans

completed for the new screen palace in two
months, and construction work is expected

to begin within 90 days. The structure

probably will not be ready for use until

late in 1926.

The new theatre will be the farthest “up-

town” of motion picture houses of the city,

pioneering in the trend of theatres west-

ward toward the best residential section.

The location is at Twentieth and Farnam
Streets.

* * *

As the theatre management pays its rent

for the next 99 years, a college endowment
fund will be the gainer. The property is

owned by Creighton university and the

lease was signed on its behalf by Father

J. J. McCormick, president of the univer-

sity. The total rental under the lease will

be $3,775,000. This means the Creighton

university will receive $25,000 annually on

a valuation of $500,000 for fifteen years,

with a sliding scale thereafter. The last

ten years of the lease the theatre will pay

$50,000 a year.

The lessee of the site has the privilege of

purchasing the site at a valuation of $500,-

000 the first 15 years.

No name has been selected for the the-

atre, Mr. Blank suggested that Omaha
newspaper conduct a contest for the selec-

tion of the best name.

“You may assure Omaha and the people

of this trade territory that the new theatre

will be the finest, the latest and the most
up-to-date constructed theatre building west

of Chicago,” Mr. Blank said in announcing

the new structure. “The presentations at

the theatre will be the best that money can

buy. We will have a full size stage so that

a complete show can be presented.”
* * *

Mr. Blank said the theatre would be

affiliated with Balaban and Katz of Chi-

cago. This connection gives assurance that

the big films which show in the Chicago
houses will come to Omaha.

The theatre will have a seating capacity

of more than 3,000. The house will have
a frontage of 207 feet on Farnam Street

and 132 feet on Twentieth Street. The en-

trance will be at the corner of the building.

There will be a lobby 75 by 30 feet.

John Eberson, a Chicago theatre archi-

tect, is working on the plans, which call

for a structure of Spanish-Moorish exte-

rior with interior designs in harmony with

the Italian Renaissance school.

The only commercial enterprise in the

building besides the theatre will be an
Italian restaurant, also of Renaissance
architecture. The restaurant will be 40

by 100 feet and will have a big dance
floor and balcony.

Supervision of arrangements for the

theatre are in the hands of Maurice B.

Griffin, real estate dealer who put through

the site lease and who is continuing to

represent both Creighton university and
the Blank interests.

While the theatre will be one of the

Blank houses, in turn affiliated with Bala-

ban and Katz, the structure will be erected

by a new corporation to be known as the

A. H. Blank Theatre Company of

HAVE STOOD THE TEST FOR YEARS

cLLZJ r-ErJ t±±=Li VrrJ cLb 'Ot

CARBONS
For All Types of

MOTION PICTURE PROJECTION

“ELECTRA” Pink Label Carbons

“ELECTRA” Copper Coated Negative Carbons

“ELECTRA” White A. C. Lower Carbons

“ELECTRA” High Intensity Carbons

“ELECTRA” Low Intensity Carbons

Also Carbons for every kind of lighting.

Write for Prices and Samples

HUGO REISINGER
Sole Importer United States, Canada, Mexico

11 Broadway New York

BOOST GREATER MOVIE SEASON
GOOD PICTURES + GOOD PROJECTION = SUCCESS

Use POWERS’ Projectors with

POWERS’ G. E. HIGH INTENSITY LAMPS
POWERLITE REFLECTOR LAMP

Or
POWERS’ G. E. MAZDA UNIT

Arrange for a demonstration in your theatre

Let us prove to you the merits of the Powers’ Products

E. E. FULTON CO.
MOTION PICTURE EQUIPMENT AND SUPPLIES

1018 So. Wabash Ave. CHICAGO, ILL.

Branches at: 3403 Olive St., St. Louis, Mo.; Ill So. Capitol Ave., Indianapolis, Ind.

JHEATRJCAL

Q/^ple^ V

Send for

J.RXXancy>

0lVESTPRlCf
S

Catalogue
d

Syracuse N.Y.

MASTER
GLASS BEAD

SCREENS
A MASTERPIECE SCREEN
SURFACE AND STRETCHER

Rich in Tone and Quality
CONSTRUCTION

Full Beaded Seamless Picture Surface,
Adjustable Cloth Border — Washable,
Wood or Steel Stretcher.

CONSTRUCTED UNDER ENTIRELY
NEW PRINCIPLES

No Theatre Too Wide—Makes Front and
Side Seats Desirable

Write for Literature Explaining Advantages

Manufactured by

The National Screen Company
2100 Payne Ave. CLEVELAND, OHIO
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What is a “good show”?
\A7HEN the theatre patron speaks of a “good show”
* * he has in mind the feature picture, of course, but

his judgment is greatly influenced by the conduct of the
performance.

A “good show” easily becomes a “poor show” through
inability of the theatre manager to keep in touch at all

times with all parts of his house. You absolutely con-
trol your performance with the COUCH SYSTEM of

INTERCOMMUNICATING TELEPHONES.
Let us tell you how you can improve
your show with the Couch System

S. H. COUCH COMPANY, INC.
Established 1894

Telephone Manufacturers
Office and Factory, NorfoBc Downs, Mass.

Branch Offices: Boston, 170 Purchase St.; Chicago, 337 W. Madison St.

Safes Representatives

San Francisco
SIS Market St.

SIERRA ELECTRIC CO..
INC.

Los Angeles
301 Roberts Bldg.

,

SIERRA ELECTRIC CO..
INC.

Seattle. Wash.,
222 Hinckley Bldg.,

SIERRA ELECTRIC CO.,
INC.

New York. N. Y..
18 Varlck 8L

S. H. COUCH CO., INC.

Philadelphia. Pa.,
1723 Sansom St,

JOHN R. HOLLINGS-
WORTH

Pittsburgh. Pa..
305 Seventh Ave.,
1. A. JACQUES

Montreal. P. Q.. Canada,
3 St Nicholas St.

O. L. MAC GILLTVRAY
CO., LTD.

Control Your Curtain

From Any Part of Your House!

Eliminate the Necessity of a

Back-Stage Curtain Attendant

Used Extensively in the Noted Theatres

SMOOTH
SILENT
COMPACT
ECONOMICAL

Automatic Devices Co.
17 N. 7th Street

Allentown, Pa.

JVST PRESS
A BUTTON
AT YOUR

BOOTH
, ORGAN

OR ANY PLACE
DESIRED

SOLE LEATHER FLOOR MATS

Rolls up like a rug.

“Mar-Not” Sole Leather Mats are built of
the best grade sole leather. The leather
links are strung on solid steel bars (not
common round wire)—easy to clean—either
side can be used. They have a mesh for
the dirt and slush to drop thru. It is im-
possible to bend these mats—always lay
fiat.

Keep your lobby clean and at the same
time prevent slipping and tripping.
GUARANTEED to give at least ten years
of satisfactory wear regardless of the
amount of traffic.

Write for samples and prices.

Getman Leather Products Co.
109 Pearl Street Oshkosh, WIs.

Nebraska. In this corporation are a group
of merchants and other business men who
own property in the vicinity of the new
site. They raised $200,000 in first mortgage
securities in order to make the theatre a
realization.

Sam Katz of the well known Chicago
firm of theatrical men, participated in the

conference by long distance telephone. Mr.
Blank, who has offices in Des Moines, was
in Omaha several days to complete negotia-
tions for the new theatre.

The new motion picture theatre is ex-
pected to win instant popularity as the

steady growth of screen house attendances
here seem to indicate the need of additional

theatres. Omaha houses serve not only
the residents of the city itself, but theatre-

goers from a large number of surrounding
towns.

Construction Started

on New Theatre for

Harry M. Crandall
Ground has been broken and construction

started on Crandall’s new Colony Theatre,
apartment and store building, at the corner

of Georgia avenue and Farragut street

northwest, Washington, D. C., according
to a statement by Harry M. Crandall,

owner of the fifteen theatres bearing his

name in Washington and vicinity.

The new structure will be five stories in

height and in addition to the theatre will

contain six stories of ample dimensions on
the Georgia avenue frontage and twenty-
one apartments of four and five rooms
each which will be strictly modern and
complete in every detail.

* * *

The theatre portion of the improvement
will have a seating capacity of 1,400 on
one floor and will be conducted along the

familiar lines of the established Crandall
policy as the sixteenth link in the Crandall
chain. The entrance to the theatre will be

at the corner of Georgia avenue and Farra-
gut street and will be surmounted by a

handsome marquee. Ample exits from the

auditorium will lead directly onto Farragut
street.

The new theatre will be known as Cran-
dall’s Colony Theatre and the apartments

as Crandall’s Colony Apartment House. It

is expected that both the Colony Theatre
and apartments will be ready for opening
and occupancy, respectively, by the first of

the year.

Crandall’s Colony was designed by John

J. Zink, Baltimore architect, who has spe-

cialized in this type of monumental build-

ing and was the designer of the Rialto

and President theatres in this city.

The contract for the erection of the new
theatre and apartment house has been
awarded to the Boyle-Robertson Construc-

tion Company, Inc., and will he pushed
to conclusion at the earliest possible date.

* * *

It is believed that the completion of

Crandall’s Colony Theatre and apartments
will greatly stimulate real estate values in

one of Washington’s newest and fastest

growing residential sections. This has been

true in the cases of all of the other Cran-

dall residential houses, such as the Tivoli,

Ambassador, York, Apollo, Avenue, Grand
and the others, and there is no reason to

think that the Colony will be an exception.

It seems probable that Crandall’s Colony,

by reason of its advantageous geographical

location, will become the nucleus of a con-

siderable business expansion that will mark
another step forward in the metropolitan-

ism of the National Capital.

I
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Better Theatres

Advisory Staff
In order to render its readers

assistance on various problems

of equipment and construction

that arise from time to time,

Better Theatres has obtained

the co-operation of the individ-

uals and associations listed fol-

lowing in this work.

Through the co-operation of

this advisory staff this depart-

ment feels that it has allied itself

with sources of expert knowl-

edge on virtually every phase of

theatre building and furnishing

and is able to offer theatre own-

ers a valuable service in provid-

ing information and answers on

a wide range of subjects of a

general nature.

ELMER F. BEHRNS, Theatre

Architect.

ROBERT O. BOLLER, Boiler

Brothers, Architects.

A. B. COPPOCK, Presentation

Producer.

E. B. CRESAP, Secretary, Na-
tional Association of Fan Manu-
facturers.

JOHN EBERSON, Architect.

G. E. EICHENLAUB, Architect.

W. S. HAYS, Secretary, National

Slate Association and The Na-
tional Federation, Construction

Industries.

F. J. HIJSE, Chief Engineer, Hol-
low Building Tile Association.

CLELL JAY, Projectionist, New
Theatre, Little Rork, Ark.

SAMUEL R. LEWIS, Member,
American Society of Heating
and Ventilating Engineers.

A. C. LISKA, Remodeling.

E. M. LURIE, Assistant to Com-
missioner, Associated Metal Lath
Manufacturers.

VIRGIL C. MARANI, M. Am.
Soc. C. E., Chief Engineer, The
Gypsum Industries.

HENRY L. NEWHOUSE, Archi-

tect.

J. F. O’MALLEY, Architect.

GEORGE L. RAPP, Architect.

GEORGE W. REPP, Service Divi-

sion, American Face Brick Asso-
ciation.

R. L. SIMMONS, Architect.

HENRY J. SMITH, President,

Motion Picture Equipment Deal-

ers of America.

HORACE L. SMITH, JR., Thea-
tre Engineer.

NORMAN M. STINEMAN, As-
soc. Mem. American Society of

Civil Engineers, Portland Ce-
ment Association.

MAX Y. SEATON, Technical
Director, National Kellastone
Company.

J. L. STAIR, Chief Engineer,
Curtis Lighting, Inc.

New Garrick
Theatre, Fond
du Lac, Wis.

PARTIAL list of some of our latest contracts that are now in the pro-
cess of construction. Theatres which we have either completely built

or furnished equipment for:

Ambassador Theatre, Chicago, 111.

Grove Theatre, Chicago, 111.

Zaring’s Egyptian Theatre, Indianapolis,
Ind.

Belmont Theatre, Nashville, Tenn.

Garrick Theatre, Fond du Lac, Wis.

Braumart Theatre, Iron Mountain, Mich.
Colonial Theatre, Iron Mountain, Mich.
Carolina Theatre, Burlington, N. C.
New Theatre, Goldsboro, N. C.
New Seventh Street Theatre, Nashville,
Tenn.

Rialto Theatre, Bushnell, 111.

What we are doing for these people, we can do for you. Why not
give us a trial on your next house?

We also furnish separate or all together ornamental plaster work,
interior decoration, draperies, carpets, furniture, theatrical scen-
ery, drapes, rigging and lighting effects.

UNITED STUDIOS, INC.
L. P. LARSEN, Managing Art Director

30 West Lake Street Chicago, III.

Local and long distance telephone Dearborn 1776

Illuminated Indoor Signs
However you may arrange a sign for the

ladies’ rest room, and no matter what other style

you may use, none will equal the
Edgeglow as an artistic illumi-

nated enunciator. We can supply
any lettering desired.

Sign illustrated is illuminated
with two 25-watt standard show-
case lamps, and comes equipped
as shown.
Get our Bulletin, Signs of Class

Made of Glass. You’ll find it in-

teresting and instructive.

Design No. T105. Glass size, 18x9 in.

Rawson & Evans Co.
710-712 Washington Boulevard,

Chicago (I6i£)

SUPER-LITE SCREENS
A Few Prominent Users

The Stanley Co. of America Chain of Theatres

M. E. Comerford Chain of Theatres, Coal Regions of Pennsylvania and New York

Rowland & Clark Chain of Theatres, Western Pennsylvania

Walter Read Chain of Theatres, New York and New Jersey

Jensen & Von Herberg Chain of Theatres, Seattle, Wash., and Northwest

U. S. Government Motion Picture Service

C. S. WERTSNER & SON
MANUFACTURERS

211-221 N. 13th Street Philadelphia, Pa.
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O'HEATRE

BANNERS
<p Each

HAND PAINTED
OH HEAVY POSTER PAPER . .

SIZE 32 o*36 in.X IO FT.
Positively the BEST and most ECONOMICAL*
Advertising medium. For 'FOUR theatre.

OTHER PRICES AS FOLLOWS :

RARER BANNERS
32 «36 In.Wide ‘mV!"?!90 10s

MUSLIN BANNERS
36-ln.Widt mr 254

PAINTED /A/ OIL COLOR (Waterproof’>

' IN -“f OR MORE HARMONIOUS COLORS.

illustrated muslin banners
that never fail to attract thepasserby o. C+
Very efhdive For Big Attractions- per running ft. uJ>D

(tykese prices donot include postage )

PLAIN W FANCY SHOWCARDS-

Tea'll us vour trial orderToday

H. drvfhouT
742-44 S.WABASH AVE.CHICA6QJLL.

"Ifyour Business lsrtt worth, advertising.

Advertise it For Sale "

ProBert
MARQUISE
On New Tivoli Theatre

The fine new Tivoli Theatre, at

Mishawaka. Indiana, is the latest

show house to realize the value of

ProBert Marquise.
Your own theatre can be made to

share in the increased attendance
and added profits brought about by
the installation of an attractive Mar-
quise.

Our fine new Marquise Catalog
graphically shows the way to bet-

ter business throuyh Marquise in-

stallation. Send for your copy to-

day.

ProBert
SHEET METAL CO.

COVINGTON, KY.

Advertised in

BETTER THEATRES

AIR CONDITIONING EQUIPMENT
Atmospheric Conditioning Corp., Lafayette

Bldg., Philadelphia.
AUTOMATIC CURTAIN CONTROL
Automatic Devices Co., 17 N. 7th St., Allen-

town, Pa.
E. J. Vallen Electrical Co., Akron, Ohio.

CARBONS
Charles W. Phellis & Co., 130 W. 42nd St., New
York City.

Hugo Reisinger, 11 Broadway, New York City.
CHANGE MAKERS
Brandt Automatic Cashier Co., Watertown, Wis-

consin.

COOLING SYSTEMS
Arctic Nu-Air Cool. & Vent. Co., State-Lake

Bldg., Chicago.
Blizzard Fan Sales Co., 1514 Davenport SL,
Omaha.

DRINKING CUPS
Individual Drinking Cup Co., Easton, Pa.

EQUIPMENT, SUPPLIES
E. E. Fulton Co., 1018 S. Wabash Ave., Chi-

cago.
ELECTRIC FLASHERS, COLOR HOODS

Reynolds Electric Co., 2651 W. Congress St.,

Chicago.
FIRE PROTECTION
Fyrgard Mfg. Co., Fox Theatre Bldg., Aurora,

111.

HEATING & VENTILATING
Supreme Heater & Ventilating Co., 1552 Olive

St., St. Louis, Mo.
LEATHER MATS
Getman Leather Products Co., Oshkosh, Wis-

consin.

LENSES
Bausch & Lomb, Rochester, N. Y.
Fish-Shurman Corp., 45 W, 45th St., New York

City.
Kollmorgen Optica) Corp., 35 Steuben St.,

Brooklyn, N. Y.
LIGHT & POWER PLANTS
Matthews Engineering Corp., Sandusky, Ohio.

LOBBY DISPLAY FRAMES
Bilt-Rite Mfg. Co., 225 N. Green St., Chicago.

MARQUEES, CANOPIES
Edwards Mfg. Co., Cincinnati, Ohio.
ProBert Sheet Metal Co., 19 W. 8th St., Cov-

ington, Ky.
MAZDA LAMPS

Edison Lamp Works, Harrison, N. J.

National Lamp Works, Cleveland, Ohio.
MOTION PICTURE CABLE

Rockbestos Products Corp., New Haven, Conn.
MUSIC ROLLS

Filmusic Co., 6701 Santa Monica, Hollywood,
Cal.

ORGANS
Robert Morton Organ Co., 148-150 W. 46th St.,

New York City.
Rudolph Wurlitzer Co., Cincinnati, Ohio.

PROJECTORS
Enterprise Optical Co., 564 W. Randolph St.,

Chicago.
Nicholas Power Co., 90 Gold St., New York

City.
REFLECTING ARC LAMPS
McAuley Mfg. Co., 554 W. Adams St., Chicago.
Warren Products Co., 265 Canal St., New York

City.
SCREENS
Minusa Cine Screen Co., Bomont at Morgan, St.

Louis, Mo.
National Screen Co., 2100 Payne Ave., Cleve-

land, Ohio.
Raven Screen Corp., 1476 Broadway, New York

City.
C. S. Wertsner & Son, 211 N. 13th St., Phil-

adelphia.
SEATS
American Seating Co., 14 E. Jackson, Chicago.
Heywood-Wakefield, 209 Washington St., Boston.

SILENCE SIGNS
Rawson & Evans Co., 710 W. Washington,

Chicago.
SIGN FLASHERS

Cramblet Engineering Corp., 177 5th St., Mil-

SIGN LETTERING SERVICE
H. Drvfhout, 744 S. Wabash Ave., Chicago.

SHUTTERS
Double Disc Shutter Co., 2100 Payne Ave.,

Cleveland.
STAGE LIGHTING EQUIPMENT
Major Equipment Co., 360 N. Michigan Ave.,

Chicago.
STAGE RIGGING, HARDWARE
James H. Channon Co., 223 W. Erie St., Chi-

cago.
J. R. Clancy, Syracuse, N. Y.

STAGE SCENERY
Tiffin Scenic Studios, Tiffin, Ohio.

TICKETS
Arcus Ticket Co., 248 N. Ashland Ave., Chi-

cago.
Globe Ticket Co., 122 N. 12th St., Philadelphia.

THEATRE BUILDING SERVICE
United Studios, 28 W. Lake St„ Chicago.

THEATRE TELEPHONE SYSTEMS
S. H. Couch Co., Norfolk Downs, Mass.

TRANSVERTERS
Hertner Electric Co., Cleveland, Ohio.

HELIOS
REFLECTOR

LAMP
Model D

Improved Model

HIGHER EFFICIENCY
LONGER TRIM

EASE OF OPERATION

Warren Products Company
265 Canal St. New York
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Exhibitors Information and
Catalog Bureau

Many of the products listed below are advertised by reliable companies in this issue of “Better Theatres.” See
“Advertisers Index” before filling in coupon for information.

Free Service to Readers
of “Better Theatres”

MTTIn the last issue “Better Theatres” increased the
ai scope of its individual service to readers through

its Exhibitors Information and Catalog Bureau. De-
tailed information and catalogs concerning any prod-
uct listed on these pages will be sent to any theatre

owner, manager, architect or projectionist.

4j[Fill in the coupon on the next page and mail it to

the “Better Theatres” division, Exhibitors Herald,

407 S. Dearborn street, Chicago.

tfTTMany of the products listed by this Bureau are

3 advertised in this issue of “Better Theatres.” See
Advertisers’ Index.

tfTTWe are glad to serve you. Do not hesitate to ask

us for any information on equipment or problems
pertaining to the efficient operation of your theatre.

A
1 Accounting systems.

2 Accoustical installations.

3 Adapters, carbon.

4 Adding, calculating ma-
chines...

5 Admission signs.

6 Addressing machines.

7 Advertising novelties,

materials.

8 Advertising projectors.

9 Air conditioning equip-
ment.

10 Air dome tents.

11 Aisle lights.

12 Aisle rope.

13 Alarm signals.

14 Arc lamps, reflecting.

15 Architectural service.

16 Arc regulators.

17 Artificial plants, flowers.

18 Art titles.

19 Automatic curtain con-

trol.

20 Automatic projection cut-

outs.

21 Automatic sprinklers.

B

22 Balloons, advertising.

23 Banners.

24 Baskets, decorative.

25 Bell-buzzer signal sys-

tems.

26 Blocks, pulleys, stage-

rigging.

27 Blowers, hand.

28 Booking agencies for mu-
sicians.

29 Booking agencies (state

kind).

30 Boilers.

31 Bolts, panic.

32 Booths, projection.

33 Booths, ticket.

34 Box, loge chairs.

35 Brass grills.

36 Brass rails.

37 Brokers-Theatre promo-
tion.

38 Bulletin boards, change-
able.

c

39 Cable.

40 Cabinets.

41 Calcium lights.

42 Cameras.

.

43 Canopies for fronts.

44 Carbons.
45 Carbon sharpeners.
46 Carbon wrenches.
47 Carpets.
48 Carpet cushion.

49 Carpet cleaning com-
pound.

50 Carpet covering.
51 Cases, film shipping.
52 Cement, film.

53 Chair covers.
54 Chairs, wicker.
55 Chairs, theatre.

56 Change makers.
57 Changer overs.

58 Color hoods.
59 Coloring, lamp.
60 Color wheels.

D
61 Date strips.

62 Decorations (state kind).

63 Decorators, theatre.

64 Dimmers.
65 Disinfectants—perfumed.
66 Doors, fireproof.

67 Draperies.
68 Drinking fountains.

69 Duplicating machines.

E

70 Electric circuit testing
instruments.

71 Electric fans.

72 Electrical flowers.

73 Electric power generat-
ing plants.

74 Electric signs.

75 Electric signal and con-
trol systems.

76 Emergency lighting
plants.

77 Exit light signs.

F

78 Film cleaners.
79 Film splicing machine.
80 Film tools (state kind).
81 Film waxing machine.

82 Fire alarms.
83 Fire escapes.
84 Fire extinguishers.
85 Fire hose.
86 Fire hose reels, carts.

87 Fire proof curtains.
88 Fire proof doors.
89 Fire proofing materials.
90 Fixtures, lighting.

91 Flashlights.
92 Flashers, Electric sign.

93 Flood lighting.

94 Floorlights.
95 Floor covering.
96 Floor runners.
97 Flowers, artificial.

98 Footlights.
99 Fountains, decorative.

100 Fountains, drinking.
101 Frames-poster, lobby dis-

play.

102 Fronts, metal theatre.

103 Furnaces, coal burning.
104 Furnaces, oil burning.
105 Furniture, theatre.

106 Fuses.

G
107 Generators.
108 Grilles, brass.

109 Gummed labels.

110 Gypsum products.

H
111 Hardware, stage.

112 Heating system, coal.

113 Heating system, oil.

I

114 Ink, pencils for slides.

115 Insurance, Fire.

116 Insurance, Rain.
117 Interior decorating serv-

ice.

118 Interior illuminated
signs.

J

119 Janitors’ supplies.

L

120 Labels, film caution.

121 Lamps, decorative.

122 Lamp dip coloring.

123 Lamps, general lighting.

124 Lamps, incandescent pro-
jection.

125 Lamps, reflecting arc.

126 Lamp shades.

127 Lavatory equipment, fur-
nishings.

128 Lavatory fixtures.
129 Ledgers, theatre.

130 Lenses.

131 Lights, exit.

132 Lights, spot.

133 Lighting fixtures.

134 Lighting installations.

135 Lighting systems, com-
plete.

136 Linoleum.

137 Liquid soap.

138 Liquid soap containers.
139 Lithographers.
140 Lobby display frames.
141 Lobby gazing balls.
142 Lobby furniture.
143 Lobby decorations.
144 Lubricants (state kind).
145 Luminous numbers.
146 Luminous signs, interior,

exterior.

M
147 Machines, ticket.

148 Machines, pop corn.
149 Machines, sanitary vend-

ing.

150 Make up, boxes, theatri-

151 Marble.
152 Marquise.
153 Mats, leather
154 Mats and runners.
155 Mazda projection adapt-

ers.

156 Metal lath.

157 Metal numbers, letters.
158 Metal polish.
159 Mirror, shades.
160 Motor generators.
161 Motion picture cable.
162 Musical instruments

(state kind).
163 Music publishers.
164 Music stands.

N
165 Napkins.
166 Novelties, advertising.
167 Nursery furnishings and

equipment.
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o
168 Oil burners.

169 Orchestral pieces.

170 Orchestra pit fittings,

furnishings.

171 Organs.

172 Organ novelty slides.

173 Organ lifts.

174 Organ lights.

175 Ornamental fountains.

176 Ornamental metal work.

177 Ornamental metal thea-
tre fronts.

P

178 Paint, screen.

179 Paper drinking cups.

180 Paper towels.

181 Perfumers.

182 Photo frames.

183 Pianos.

184 Picture sets.

185 Player pianos.

186 Plastic fixtures and dec-
orations.

187 Plumbing fixtures.

188 Positive film.

189 Posters.

190 Poster frames.

191 Poster lights.

192 Poster paste.

193 Portable projectors.

194 Pottery, decorative.

195 Power generating plants.

196 Printing, theatre.

197 Programs.
198 Program covers.
199 Program signs, illu-

minated.
200 Projection lamps.

201 Projection machines.

202 Projection machine parts.

203 Projection room equip-
ment.

R
204 Radiators.

205 Radiator covers.

206 Rails, brass.

207 Rails, rope.

208 Rain insurance.

209 Rectifiers.

210 Reconstruction service.

211 Redecorating service.

212 Reflectors (state kind).

213 Refurnishing service.

214 Regulators, Mazda.

215 Reels.

216 Reel end signals.

217 Reel packing, carrying
cases.

218 Resonant orchestra plat-

form.

219 Reseating service.

220 Rewinding film.

221 Rest-room, equipment
and furnishings.

222 Rigging, stage.

223 Roofing materials.

s

224 Safes, film.

225 Scenery, stage.
226 Scenic artists’ service.

227 Screens.
228 Screen paint.
229 Seat covers.
230 Seat indicators, vacant.
231 Seats, theatres.
232 Signs (state kind).

233 Signs, parking.

234 Signals, reel end.

235 Sign flashers.

236 Sign-cloth.

237 Sign lettering service.

238 Side walk machines, corn
poppers.

239 Slides.

240 Slide ink, pencils.

241 Slide lanterns.

242 Slide making outfits.

243 Slide mats.

244 Shutters, metal fire.

245 Soap containers, liquid.

246 Speed indicators.

247 Spotlights.

248 Stage doors-valances, etc.

249 Stage lighting equipment.
250 Stage lighting systems.
251 Stage rigging-blocks,

pulleys.
252 Stage scenery.
253 Stair treads.
254 Statuary.
255 Steel lockers.
256 Stereopticons.
257 Sweeping compounds.
258 Switchboards.
259 Switches, automatic.

T
260 Tally counters.
261 Tapestries.
262 Tax free music.
263 Telephones, inter-com-

municating.
264 Temperature regulation

system.
'

265 Terra Cotta.
266 Terminals.
267 Theatre accounting sys-

tems.
268 Theatre dimmers.

269 Theatre seats.

270 Tickets.

271 Ticket booths.

272 Ticket choppers.

273 Ticket holders.

274 Ticket racks.

275 Ticket selling machines.
276 Tile.

277 Tile stands.

278 Tool cases, operator’s.

279 Towels, paper.

280 Towels, cloth.

281 Trailers.

282 Transformers.

283 Tripods.
284 Turnstiles, registering.
285 Typewriters.

u
286 Uniforms.

V
287 Valances, for boxes.
288 Vases, stone.
289 Vacuum cleaners.
290 Ventilating fans.
291 Ventilating, cooling sys-

tem.
292 Ventilating systems,

complete.
293 Vending machines, soap,

towels, napkins, etc.

294 Vitrolite

w
295 Wall burlap
296 Wall leather.
297 Watchman’s Clocks.
298 Water coolers.
299 Wheels, color

USE THIS COUPON

“BETTER THEATRES” DIVISION
Exhibitors Herald

407 South Dearborn St., Chicago.

Gentlemen : I should like to receive reliable information on the items listed following:

(Refer to Items by Number)

Remarks :

Name Theatre City

State Seating Capacity -



DETROIT^! $ lOOQ^dlO
~

THEATRE
"

::

MI;£UV
:

j

:

:

*«"grand riVierA

Mail to Nearest Office:

Robert Morton Organ Co.
1560 Broadway, New York City

845 So. Wabash Ave., Chicago, 111.

935 So. Olive St., Los Angeles, Cal.

Berkeley, . . . California

Send me, without obligation,

full details of new selling plan.

Seating Capacity

MAILCOUPONTO-DAY
genuine DCACAM PEKCUSS10WS_USEP



only the

and it’s just as good
as it looks

THE ENTERPRISE OPTICAL MFC. CO.

uxe

Chicago, I
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BIG Enough for the Biggest Exhibitor—

EXHIBITORS HERALD has taken its place as a

quality publication of the trade and fills a place neces-

sary to the best interests of the motion picture busi-

ness.

Assuring you of our appreciation of the high-

minded policy that has guided the EXHIBITORS
HERALD, and hoping for your continued success,

we are

Very truly yours,

SAMUEL KATZ,
Balaban & Katz Corp., Chicago, 111.

BIG Enough for the Smallest Exhibitor

—

I subscribed for EXHIBITORS HERALD about a

year ago and by its use I have increased my business

one-third. I wouldn’t offer to run a theatre without
EXHIBITORS HERALD, even if it cost $100.

I played a whole year at a loss on Tuesday night

and finally closed. After subscribing for EXHIBI-
TORS HERALD ... I selected pictures from the

HERALD . . . opened up again on Tuesday night and
in a very short time I brought this night up to the best

night of the week. Have increased my business one-
third over last year, all due to EXHIBITORS
HERALD.

I have a little town of only 600.

Very truly yours,

DANIEL T. CLARY,
Amuzu Theatre, Lincolnton, Ga.

Complete Service to the Whole Industry

EXHIBITORS HERALD
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J
\When alls said and done «

What you want
Is Something Real to sell

your public
Something they want to buy' r

Well, what does thepublic buy in motionpicture
entertainment ? We suspect theybuy these things:

STARS real stars, whose names can drag em
in,regard less.

BOOKS- not just any old book, but books the
millions read and talk about.

PLAYS — plays that have made real hits and get
talked about far from Broadway.

TITLES — titles that can dig into the public mind
by reason of many ways to exploit them.

DIRECTORS Pictures made by men the public can
trust to do a good job. Such as the men who made
The Covered Wagon! Robin Hood! 'WayDown East! "PeterPan,

North of36! "Are Parents People ! 'Back Home and Broke,

Miss Bluebeard," "The Thiefof Bagdad," "Adventure!

NAT. ADVERTISING « Public confidence in
>

productions made by an organization that is will*
ing to bet its advertising money its product is right.

STORIES stories that hold interest, that enthrall-

a chance to laugh a little, something to thrill at,-love

that makes the world go round,-obstacles to over-

come,- a littlejazi,- a little pep,- a dig at the funny
bone or a tug at the heart strings. In a word,-sto-
ries that entertain.
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Well then, howdoes S
THEGREATER FORTYfill
the order** r

STARS ® Judge for yourself thepublic response to
GLORIA SWANSON
RICHARD DIX
BETTY BRONSON
DOUGLAS MACLEAN
BETTY COMPSON
BILLIE DOVE
NOAH BEERY
WILLIAM COLLIER, JR
NEIL HAMILTON
WARNER BAXTER
CAROL DEMPSTER

THOMAS MEIGHAN
BEBE DANIELS
ADOLPHE MENJOU
ERNEST TORRENCE
GRETA NISSEN
RICARDO CORTEZ
BESSIE LOVE
ESTHER RALSTON
HARRISON FORD
VIRGINIA VALLI
GEORGE HACKATHORNE

POLA NEGRI
RAYMOND GRIFFITH
RUDOLPH VALENTINO
WALLACE BEERY
LOIS WILSON
FLORENCE VIDOR
RAYMOND HATTON
MARY BRIAN
PERCY MARMONT
JAMES KIRKWOOD
DOROTHY GISH

ail in THE GREATER FORTY

BOOKS ® Judge for yourselfthe public response to
HAROLD BELL WRIGHT ZANE GREY
JOSEPH CONRAD JOSEPH C. LINCOLN
PETER B. KYNE JAMES OLIVER CURWOOD

ail in THE GREATER FORTY

PLAYS "iJudge for yourself the theatrical quality of
COBRA QUARANTINE NEW BROOMS
A KISS FOR CINDERELLA THE BEST PEOPLE BEGGAR ON HORSEBACK
THE WANDERER THE KING NOT SO LONG AGO

ail in THE GREATER FORTY

TITLES - Judge for yourselfwhat you can do with

the exploitation ideas prepared for:
THE AMERICAN VENUS THE LUCKY DEVIL THE VANISHING AMERICAN
NIGHT LIFE OF NEW YORK NEW BROOMS ON DRESS PARADE
THE LIBERTY SPECIAL THE PONY EXPRESS STAGE STRUCK
NOT SO LONG AGO CROSSROADS OF THE WORLD POLLY OF THE BALLET
WOMANHANDLED TROUBLE WITH WIVES STREET OF FORGOTTEN MEN

ail in THE GREATER FORTY

DIRECTORS ** Judge for yourselfthe picture*making

ability ofsuch men as:
D. W.GRIFFITH
ALLAN DWAN
WILLIAM HOWARD
FRANK TUTTLE
ALFRED E. GREEN

JAMES CRUZE
IRVIN WILLAT
MONTA BELL
MALCOLM ST.CLAIR
PAUL BERN

HERBERT BRENON
RAOUL WALSH
VICTOR FLEMING
GEORGE B. SEITZ
EDWARD SUTHERLAND

ail in THE GREATER FORTY
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ADVERTISING ** Judge foryourself the public
acceptance of the Saturday Evening Post spread, the
Liberty spread, the Ladies HomeJournal, Pictorial

Review, the fan magazines, the farmjournals.

OH about THE GREATER FORTY

STORIES **Judge foryourselfthe story tellingpowerof

JAMES BARRIE A KISS FOR CINDERELLA
BOOTH TARKINGTON • • THEMAN WHO FOUND HIMSELF
CONINGSBY DAWSON THE COAST OF FOLLY
JOSEPH HERGESHEIMER FLOWER OF NIGHT
BRET HARTE THE GOLDEN PRINCESS
EDWIN BALMER THAT ROYLE GIRL
ARTHUR STRINGER WOMANHANDLED
HENRY FORMAN THE PONY EXPRESS
GEORGE KIBBE TURNER • THE STREETOFFORGOTTEN MEN
BYRON MORGAN THE LUCKY DEVIL
KAUFMAN & CONNOLLY BEGGAR ON HORSEBACK

ail in THE GREATER FORTY

analyze ’em, study ’em, check ’em up
where they’ve played. Compare ’em point
bypoint with all that’s offered in the
market today. Und the answeralways
turns out the same ••

THE GREATER FORTY
paramount ^pictures -

have got the goods - all the goods
a showman needs to build profits

.

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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Nationwide
August
16th

Norma Shearer
With Lew Cody

By Samuel Shipman
A Hobart Henley Production

Lon Chaney
With Mae Busch, Matt Moore. By Tod
Robbins. Adapted by WaldemarYoung.
A Tod Browning Production.

Nationwide
August
23d

EveryWeek
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)

Nationwide
August
30th

Lillian Gish
With Dorothy Gish. By George Eliot.

Directed by Henry King. An Inspira-

tion Picture (Chas. H. Duel), Pres.)

A Big Star Name
ONE after another in August you get from Metro-Goldwyn-

Mayer these big stars: LON CHANEY, NORMA SHEARER,
LILLIAN GISH. Week after week these popular star names in

front of your theatre mean bigger crowds and bigger profits.

And this is the kind of service that you can depend on through-

out 1925-26. With these money-winning August releases Metro-

Goldwyn-Mayer starts out on what is unquestionably the most
marvelous line-up ever delivered to exhibitors.

Mayers
Industry
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IN ONE WEEK
at the CAPITOL, N. Y.

A nd in July, Too
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MEET
by Peter B. Kyne

directed by

Maurice Tourneur
with an All-Star Cast

settings by

Joseph Urban
adapted by

Eugene Mullin

A Cosmopolitan
Production

The Talk of the Industry
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P
HIL POWERS had run away from
the past— the sordid past in the

slums of a big city. He thought he was
safe. He had become rich, important.

His daughter—or was she his daughter?—was to marry the Governor’s son.

Then out of the darkness of long ago came Jim Warren to remind
him of all he wished to forget.

Jim—who lived by his wits and ran a “con” game for a traveling fair

—what did he know that made Phil Powers rise in blind fury and order

him out of town?

“I’ll give you three
hours to get out
of this town!”

But Jim made no move. “I want information,” he insisted sullenly
—“Information—that’s what I came for.”

And the ghost of a woman long dead, and the thought of that

woman’s child held them deadlocked—stubborn— desperate.

* * * *

w
The outstanding dramatic success of New York’s current
theatrical season. Now being produced as a great photo-
play with an imposing cast directed by RUPERT JULIAN

under the personal supervision of

CECIL B. De MILLE
For release by PRODUCERS DISTRIBUTING CORPORATION
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Leading Laugh hits in

EVERYBODY

BOOK NOW
for early play dates

has read the stories of these famous authors

RICHARD HARDING DAVIS
MABEL HERBERT URNER

O. HENRY
are household names to

50,000,000 persons, all of

whom will want to see their

favorite fictional characters

on the screen.

Fox News ^ ^ witmitsT oi aiu
Fox Film Co pi o rati oil.
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>000,000 Short Subject Progam

Earle Foxe in Van Bibber Series
THE BIG GAME HUNTER Aug. 16.

THE SKY JUMPER Sept. 20

THE WRESTLER Nov. 1

A PARISIAN KNIGHT Dec. 13

Married Life of

Helen and Warren
A BUSINESS ENGAGEMENT Aug. 30

ALL ABOARD Oct. 11

THE PEACEMAKERS Nov. 22

O. Henry Series

SHOES Sept. 6

TRANSIENTS IN ARCADIA Oct. 18

FAILURE Nov. 29

FoxVarieties ^ wana tire,waava iu "<a\iastRtw

fox Film Corporation,
Member Mo*ion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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From the center of Exhibition to the center of Production.

Two thirds of a continent between you and your source of

supply—and how much do you know about the producers

and the studios, the most vital factors in your existence?

Bridge the gap. Read

“The Studio”
Every fourth week in

EXHIBITORS HERALD

Studio Surveys of the East and West
Coasts: Complete production news

from New York and Hollywood.

T. O. Service : Interesting comments on

various players and pictures under the

head of “Studio Stuff.”

And other

Features

which

neither the

Exhibitor

nor the

And a brand new feature contributed by

exhibitors concerning current pictures

which might well be titled “If I were the

Producer.”

“The Studio”— every four weeks

Look For It

Next Week in

Exhibitors Herald

Issue Dated Aug. 29

Producer

can afford

to miss.
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Alyce Mills

Lillian Leighton

Hazel Keener

Lou Tellegen

Donald Keith

Jean de Briac

OttoMatiesen

p.P

^ODUCTION^
JG Bachnvann Vice -Pres PREFERRED

PICTURES

B. P. Schulberg presents his initial release

for the new season

0cvif/?'o

Story by

F. OAKLEY CRAWFORD
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Members of Motion Picture Producers and Distributors of America Inc.— Will Hays fnsUent



22

fr

EXHIBITORS HERALD August 22, 1925

One of the finest ever
shown on the screen of
the American Theatre f

saijs SALT LAKE TRIBUNE
-

Features
American
“The Scariev *

west;
* 11 “The ^ca

f the Amer-
After S

,fned vesterday «*^ded eh-
whlch opened . an * Lcneot for

i£» *»f » XtK 1vT,eagenreiit, o
: art, t°r \nd it

r 3cS» r\r,t
,

Trs«"
a

riBearing ” bas conre. to Scarlet

^SferWl PO^Sf in Ametl«» front

,t” 1.''";’, the “'Rented <°r

Aaovffi°“%,{&i
’’""'“f p.iSn--

Stathed ® ®S?i
P

Tadventure >nt hehei(J.

& * ĥ fwe
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Independent Problem

of Obtaining Casts

A co-operative arrangement among independent pro-

ducers on players is essential if independent production

is to continue successfully.

On top of his many other problems, the independent
producer is now facing a critical situation with refer-

ence to casts. In fact, several of these producers declare

that the most difficult thing about their work at this

time has to do with the finding of acceptable players.

The larger organizations have been systematically

reaching out for both established and promising talent.

Once that such talent is obtained they make it difficult

or impossible for independent producers to avail them-

selves of it for their pictures.

Personality being an essential in good pictures the

stronger organizations naturally seek to obtain and hold

for their own work all of the good players they can get.

They see no reason for co-operating with the smaller

producers and there does not seem to be any way in

which to insist upon this co-operation.

It, therefore, appears that the only way out of this

serious difficulty is for the independents to organize a

co-operative arrangement among themselves which will

assist in getting acceptable casts. Independent produc-
tion on the whole offers an inviting opportunity for

players provided that some arrangement could be made
which would give them employment for a reasonable

part of the year.

A big help to the independent situation would be the

creation of a bureau, maintained by independents,

which would negotiate with players and place them
with the various independent producers. A long list

of well known and competent players could be allied

with such a bureau and if its existence should become a

fact the independent producer would then know where
to look for casts.

* * *

Another Effort

to Help Arbuckle

Mr. James R. Quirk, the able and aggressive editor of

Photoplay Magazine, has become distressed over the in-

justice of Roscoe Arbuckle’s enforced retirement from
the screen, and, in a recent issue, made a plea for fair

play, urging readers to write Mr. Will H. Hays asking

that the great screen comedian again be given an oppor-

tunity to earn a livelihood in his profession.

Mr. Quirk is disturbed over Arbuckle’s plight more
out of sentiment than reason.

Mr. Arbuckle is a forlorn figure. A great comedian,
after just reaching a peak of success, he was summar-
ily removed from the screen and broken in spirit and in

finances. He was acquitted of every legal charge

brought against him, but, unfortunately, he has not

been acquitted from the wave of public disfavor which
broke against him as a result of the sensational incident

in which he figured.

There is no legal or formal obstacle to Mr. Arbuckle’s
return to pictures, either in the trade or with the pub-
lic. But the public’s fancy and favor cannot be argued
into a conclusion. Letters to influence the attitude of

Mr. Hays are impotent. More than two years ago Mr.
Hays announced that as far as his organization was con-

cerned Mr. Arbuckle could resume employment in pic-

tures and his pictures could be shown. The result of

this only hurt Mr. Hays and did not help the former
comedian.

The public accepted the announcement as an effort to

restore Mr. Arbuckle to the screen and considerable

resentment was displayed by the public.

The one reason that Arbuckle pictures are not on the

screen is because the public does not want them. Like
Mr. Quirk, the public is acting sentimentally because

there is no good reason why they should not be shown.
This sentiment may be enduring, or it may change over

night. But it cannot be argued into any change be-

cause it is not based on any reason.

There are many keen experts in the amusement busi-

ness who are constantly looking for attractions. If there

was any substantial public sentiment for the return of

Mr. Arbuckle to the screen he would not long be out

of work.
* 45- * &

Protecting Repute

of the Profession

Mr. E. F. Albee, head of the vaudeville business in

America, has been tireless in his efforts to protect the

reputation of the theatrical business and of members of

the profession.

Recently he addressed to the managing editors of all

of the important newspapers in the United States a com-

munication pointing out the persistent tendency of the

press to describe persons in no way identified with the

theatre who become involved in sensational affairs as

actors and actresses.

Mr. Albee has had collected actual facts in hundreds

of these incidents and these facts prove that in more
than 90 per cent of the cases the involved persons were

not correctly described as to their profession.

There is, of course, better news value in describing a

girl as an actress than telling that she is a factory hand.

The offending newspapers on the whole, doubtlessly, do

not intend to be vicious. Their offenses are not alto-

gether deliberate. The remedy is to keep the facts

constantly before them as Mr. Albee is seeking to do.

The motion picture business and its acting profession

suffers in an identical manner. And the remedy is iden-

tical. Ways and means should be evolved for keeping

this industry’s interests before the press in the same

way that is being done for vaudeville.
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Cohen-Steffes Fight May Go
to Convention in Los Angeles

Lines Tighten After Detroit Session—A1 Demands “Charges Be
Made Good or Retracted”

—“Smokescreens,”

Declares Sydney
Sydney S. Cohen, president of the M. P. T. O. A. for four years and active

leader in its affairs since his retirement from the presidency two years ago,

will continue to be the stormy petrel around which the two factions in the

organization will wrangle for many months.

Lines Tightened by Detroit Meeting
With the sensational Detroit session now a matter of history, statements are

flying thick and fast. The gist seems to be that the pro-Cohen leaders are

stronger for him than they have been before and the anti-Cohen element is

more bitter and more determined to have him ousted from any position of

authority.

Exhibitors ' Board
in N. J. Indorses

Cohen's Activities
( Special to Exhibitors Herald

)

NEW YORK, Aug. 11.—The work of

Sydney S. Cohen, chairman of the board of

the M. P. T. O. A. as a theatre owner
leader, was indorsed by the directors of the

Motion Picture Theatre Owners of New
Jersey at a meeting here in an adopted
resolution which stated that “we offer Mr.
Cohen our hearty congratulations and ap-

preciation for his efforts to protect and ad-

vance the cause of the independent theatre

owner of this country.” It was also voted

to “commend the courageous stand of those

directors of the M. P. T. O. A. who stood

steadfast in their support of the Play Date
Bureau and so preserved the cause of the

independent theatre owner, producer and
distributor.”

Harry Hecht of Passaic was elected a

director to fill the unexpired term of Henry
P. Nelson. An associate directorate also

was formed to meet additonal representa-

tion necessitated by the organization

growth. The following were named mem-
bers : Lee Newbury, Belmare, N. J. ;

E.

Thornton Kelly, Palisades; J. J. Unger,
Newark; A. W. Hill, Paulsboro; L. Mor-
ton Lewis, Atlantic City, and Lew Peizer,

Audubon.
President Joe Seider reported on the

national directors’ meeting in Detroit, Mich.

Rowland Goes to Coast;
East and West Studios

to Make 12 Films Each
( Special to Exhibitors Herald)

NEW YORK, Aug. 11.—Twelve pictures

are to be made at the East Coast studios of

First National under the supervision of

Earl Hudson and an equal number in the

West, Richard A. Rowland, general man-
ager, said as he left for California to con-

fer with John E. McCormick, manager of

West Coast productions, June Mathis, sce-

nario department head, and Mrs. Florence

Strauss, who has purchased a large amount
of story material recently.

Mr. Rowland emphasized four special

productions, “The Lost World,” “Winds of

Chance,” “The Viennese Medley” and “Men
of Steel.” The first two have been com-
pleted and the third is under way.

Film , Vaudeville, and
*Legitimate’ Managers
in Unique Organization

( Special to Exhibitors Herald

)

HOLLYWOOD, August 11.—The first

theatrical body in the Llnited States, it is

said, to embody motion picture, vaudeville

and legitimate theatre managers, was
formed here August 7. I will be known
as Theatre Managers’ Association of Los
Angeles.
The association was formed to promote

best interests of theatrical activities in Los
Angeles, both in a social and business way.

West Coast Theatres, Orpheum Circuit,

E. D. Smith Productions, Orange Grove
Theatre, Pantages Circuit, Famous Play-

ers-Lasky Circuit, Grauman’s Egyptian

joined at the first meting.

Steals $100; Nabbed
( Special to Exhibitors Herald)

HOLLYWOOD, August 11.—In a rob-

bery Saturday afternoon at the Broadway
and Sixth Street entrance to Metropolitan
theatre, Thomas Duffy grabbed the cash
box from Mrs. W. Snyder who was leav-

ing. It contained $100. Duffy was caught.

That the fight will be within the organi-
zation is indicated by a positive statement
from A1 Steffes, recognized leader of the
anti-Cohen group, that no withdrawal from
the organization is contemplated. It is not
improbable the quarrel will continue up to

and into the next national convention
scheduled for Los Angeles next spring..

Cohen Long a Target
The present situation is not a new ex-

perience for Cohen. In fact, he has been
praised and assailed by various factions
ever since he became president of the M. P.

T. O. A. at its formation in Cleveland.
At Cleveland, Frank Rembusch directed

the fight on Cohen and continued attacks

for nearly two years. Two years later,

the
,
Washington convention was the scene

of the first determined fight to retire Cohen
with Senator “Jimmy” Walker, Charles
O’Reilly and other New York leaders

directing the fire. At that time, Steffes was
generally credited with saving the day for
Cohen.
A year later, at Chicago, Steffes appeared

as the leader of the anti-Cohen group.
Cohen was re-elected and Steffes led the

“walkout” of Middle West states, which
resulted eventually in the formation of the

Allied States Organization.
The Boston convention in 1924 was har-

monious because the anti-Cohen group was
then functioning as a separate organization
and did not participate. At Milwaukee this

spring, the Allied entered the fold again

but the old dissension reappeared.

Steffes Fires Another Shot
A1 Steffes spent a few days in New York

last week on what he said was personal

business, and incidentally had a few things

to say about Sydney Cohen and the charges
made by him at the Detroit meeting

:

“Cohen talked a lot at Detroit about pre-

ferring charges against me and it is about
time he made good or retracted, although
knowing Sydney as I do, I don’t expect him
to do either. Insinuation and innuendo are

his best weapons and no one has yet been
able to force him to get out and fight in

the open.

“I will wait a couple of weeks for him to

get into action and if by that time he has
not backed up the charges or retracted them
I will accept his silence as an apology to

me.
“Sydney must be shorn of his power if

the exhibitors’ organization is ever to func-

tion effectively. With him at the helm
there can never be a successful organiza-

tion. As I stated at Detroit and several

times since, I refuse to follow Cohen. I

am a member of the board of directors

and we are going to have justice and return

the control to the majority.”

Cohen in Statement

Sydney S. Cohen issued a formal state-

ment on the Detroit meeting declaring he
did not believe there would have been per-
sonal attacks or threats “if I had agreed
to a request to terminate the activities of
the Play Date Bureau and the Board of
Trade and Commerce and withdraw our
cooperation from Independence Week com-
mencing October 18, as well as cease our
efforts to obtain a more equitable contract
and fair arbitration for theatre owners.”
“These moves are but smokescreens to

detract attention from the notice that the

valiant fight of our men to obtain a more
equitable contract and fair arbitration is

receiving,” he continues in part. “Far from
deterring us or slackening our efforts, what
has happened serves only as an added in-

centive to forge ahead with our plans.

"The stakes are big and the forces bent

on thwarting our efforts have not finished

yet, but when we have justice and right on
our side we will achieve our goal of com-
plete independence for the producer, dis-

tributor and theatre owner.”

Many Others in Comments
R. F. Woodhull, president of the M. P.

T. O. A., has issued a printed statement
declaring the statement in a daily film paper
saying only two directors attended the

Detroit meeting was erroneous. Joseph M.
Seider, chairman of the national committee
on arbitration and uniform contract, has

issued a statement referring to the Detroit

meeting as “an attempt to strike at and
destroy the cause of independence.”

Leaders of the old Allied States held an
informal meeting in Chicago Saturday,

August 8, and announced that all future
statements regarding their activities would
be issued by their press committee.

Cochrane Denies Warner
to Bay “U” at A.M.P.A.

( Special to Exhibitors Herald)

NEW YORK, August 11.—R. H. Coch-
rane, vice president of Universal was the

guest of honor at last week’s luncheon of

the Associated Motion Picture Advertis-

ers. During a brief address he said

:

“I want to set at rest a lot of rumors
by stating that all this talk about Warner
Brothers having purchased or having made
an offer to purchase Universal is entirely

without foundation in fact.”

Sinclair Lewis to Write
uNew York” Film Story

( Special to Exhibitors Herald)

NEW YORK, Aug. 11.—Sinclair Lewis,

author of “Main Street” and “Babbitt,” has

been engaged to write the story for Para-

mount’s “New York,” to be made in con-

nection with this city’s 300th anniversary

celebration next spring. Allan Dwan will

direct.
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N EW YORK.—Paul Gulick is looking
for some man with an X-ray machine

which will locate a chicken bone in his in-

terior department. . . .Walter Ebcrhardt
wants to know if Theda Bara is to be cast

as Little Eva in Universal’s “Uncle Tom’s
Cabin. . . . Harvey Day denies he is looking
for a cute little orphan to adopt. . . . Tim
Leahy became so proficient in golf during

his vacation that he says he drove a golf

ball from Shelter Island to the rum fleet in

two drives and a cat boat. . . . Eddie Mac-
Namee was seen on Broadway one day all

dressed up in a hat. . . . Harry Reichenbacli

has acquired L. J . Selznick's $1500 desk and
Mark Lachman takes off his hat to it every
time he enters the new offices in the Strauss

building. . . . Al. Steffes came to town to

receive the apology which Sydney Cohen
didn’t make. . . . Paul Mooney weekended
in New England spending “Dad’s Day” in

camp with his two sons. . . . Richard A.
Rowland left for the West Coast. . . . Bruce
Johnson, head of First National foreign de-

partment, returned from an extended Euro-
pean trip. . . . L. J. Selznick, now in Miami,
is quoted as saying New York can do with-

out him for a while. . . . Joe Lee has re-

signed from the Fox exploitation depart-

ment and will leave the picture industry flat

to do a disappearing act with Houdini. . . .

Mark Larkin has gone to Boston to open
“Don Q”, but has left Jim Loughborough
on the job here so everything is jake. . . .

J. H. MacHenry has joined the selling

force of Producers Distributing Corpora-
tion, becoming a coworker with Ralph
Clark again. . . . Eddie Eschmann arrived
from the West Coast and will spend a few
days in his own office. . . . R. W. Baremore,
who deals out good publicity for Metro,
says he thoroughly enjoyed an operation
while vacationing in Maine. . . . Al. Grey
was to have sailed for England but changed
his mind and now plans to go this week.
. . . Charles Beehan, eastern production
manager of P. D. C., has returned to New
York after an extended stay on the West
Coast looking over production. . . . Ben
Blumenthal is due from the other side this

week. . . . J. Gordon Edwards, eminent-

director now on a vacation in Europe, will

not return to the Fox organization on his

return, according to Broadway rumor. . . .

Harry Scott, general sales manager of

I’athe, gets his picture in the papers wear-
ing Harold Lloyd cheaters but it “don’t

mean anything.” . . . George Archinbawd.
after a vacation on the Coast, has returned
to work in Earl Hudson’s bailiwick, to

direct “The Scarlet Saint” John Wen-
ger, art director of Rivoli and Rialto has
had his life and work published. . . : Frank
Tutle has quit directing picture long
enough to take a vacation in Maine.
Jack Cohn, of Columbia Pictures, is an-
other of the talent who chose the Maine
woods for a vacation location. ... Al.

Boasberg, sales promotion director of F. B.

O., has returned from a three weeks stay

on the West Coast. . . . Hiram Abrams is

expected back this week from the Coast
where he has been m conference with Joe
Schenck.—SPARGO.

Mrs. Valentino Film Done
( Special to Exhibitors Herald )

HOLLYWOOD, Aug. 11.—Mrs. Rudolph
Valentino has finished her first picture as

a producer. It is titled “What Price

Beauty.”

At Paramount Picture School

Robert Andrews Harriett Krauth Josephine Dunne Greg Blackton

Here are the 18 students chosen for the Paramount Picture School at Astoria,

L. I., out of 40,000 applicants. Top row, left to right: Jack Luden, William
Dillon, Marian Ivy Palmer, Mona Palm, Harriett Krauth, Ethelda Kenvin,
Irving Hartley, Charles Rogers. Middle: Lorraine Eason, LaVerne Lindsay,

Josephine Dunn, Dorothy Nourse, Thelma Todd. Bottom: Charles Brokaw,
Claud Buchanan, Robert Andrews, Greg Blackton, Walter Goss. Below, left to

right: Misses Todd, Lindsay, Eason take their riding lesson.

LaVerne Lindsay Dorothy Nourse Charles Brokaw Lorraine Eason Mona Palma
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Exhibitors Herald Is Textbook

At Paramount Managers School
The EXHIBITORS HERALD has been chosen as a textbook for

the Paramount Theatre Managers Training School in New York.

The HERALD has received a block subscription for 50 copies to

be used by the experts teaching the 45 students selected out of 500

applicants. Particular application will be made of the service de-

partment material in the HERALD.

ParamountManagers School to

Open Monday; 45 PupilsPicked
Five Hundred Apply—All Frills Barred—Miniature Theatre

Fitted Out—Schedule Worked Out With
Expert to Teach Each Course

(Special to Exhibitors Herald)

NEW YORK, August 11—Absence of everything savoring of ceremony
will mark the opening of the first session of the Paramount Theatre Managers
Training School next Monday morning. Harold B. Franklin, who conceived
the idea of the school and is handling it, has determined that the school and
its methods shall be at all times practical and with this in mind has instructed

that all ceremony be passed by and that the school get right down to work.

Miniature Theatre Provided
The sessions of the school will be held on the fifth floor of the New York

Theatre Building, 1520 Broadway, where the lecture room has been equipped
as a miniature theatre with stage, complete lighting equipment and projection
booth. Adjoining this miniature theatre are a reception room, library and
offices.

Silk Gloved Bandit
Gets $12,000 in

Chicago Playhouse
A $12,000 robbery was executed Sunday

night, August 9, at the State Lake theatre,

Chicago, and an attempt to blow open a

safe containing $1,400 at the Howard the-

atre was frustrated early Sunday morning.

A silk gloved bandit appeared shortly

after closing time at the vaudeville house
in the loop, nervously ordered six men and
a girl to “stick ’em up,” and hastened away
with the paper bills that had made up the

day’s business. An effort to catch him was
unsuccessful.

The group held at bay by him included

William A. Singer, theatre manager; Zack
Harris, manager of the Randolph theatre

;

Edwin Burke, theatre director, Joseph M.
Harris, of the Allerton hotel, George Bur-
dick, assistant manager

;
Anthony Stuever,

treasurer, and Miss Marie Casper, the

cashier. The vaudeville house supplements
its bill with motion pictures.

No burglars were found in the Howard
theatre when police arrived Surjlay morn-
ing although an officer had reported that

he was fired upon when he attempted to

investigate sounds similar to that of some-
one breaking open a safe door.

International Launches
Plan to Popularize Its

News Reel Among Fans
A novel plan—and one that should prove

effective—has been launched by Inter-

national Newsreel for exploiting that short

feature. R. V. Anderson, sales manager,
has been at the Chicago Universal office

arranging to give the plan its first test.

A two reel subject, called “Life’s Great-

est Thrills,” has been made by Interna-

tional. In these two reels are crammed
all the thrills possible—excerpts from is-

sues of the newsreel released during and
after the war up to the present day.

This short feature is furnished to In-

ternational clients gratis. Ample billing has

been prepared and through the Hearst
papers in Chicago the plan is being car-

ried to the public.

Eight Houses Closed;
Whitehead Buys Palace

( Special to Exhibitors Herald )

ST. LOUIS. MO., Aug. 11.—Among
the houses that have been reported

closed are the Princess, Neelyville, Mo.;
Rex, Hickman, Ky. ;

Auditorium, Steel-

ville, 111.; Croy, Toledo, 111., and Little

Gem, Zelma, Mo.
Others include the liberty, Cowden, 111.;

Premier, Grayville, 111., and the Ivory, St.
Louis. M. Whitehead has purchased the
Palace theatre from W. P. Walker at Creal
Spring's, 111. Walker has leased a Vienna,
111., theatre.

Greek Consul, St. Louis,

Sells Two Theatres
( Special to Exhibitors Herald)

ST. LOUIS, MO, Aug. 11.—Hector M.
E. Pasmezoglu, Greek consul in St. Louis,
and an interesting figure in local filmdom,
disopsed of two more of his houses, the

Congress and Delmar, last week. Deals are
pending for the two remaining houses,
Plaza and Yale.

The Delmar with an adjoining airdome
has been leased to Maurice Stahl for $20,-

000 a year. George Skouras has taken over
the Congress for $12,000 a year.

Students who have been accepted for the
opening session will report in New York
August 14. This will give three days to
clear up preliminary details of registration.

The students come from all over the coun-
try. Despite the very short time since the
project of opening this novel school was
broadcast, about five hundred applications
have been received by the school author-
ities. These came from every state in the
union. University graduates and university
officials were particularly interested in the
new school.

45 of Applicants Selected

From about 500 applications for admis-
sion, 45 applicants were finally determined
upon to make up the first class. These
were chosen after personal interviews dur-
ing which the purposes of the school were
completely explained and the qualifications

and testimonials of each applicant thor-
oughly examined. The successful appli-

cants realized they were expected to pay
a tuition fee of $300 for the six months
course and that during the six months
training they would receive no remunera-
tion and would be expected to pay their

own living expenses while residing in New
York.

Moreover, because the course requires in-

tensive training, it was explained that stu-

dents must give their whole time to the

school and any outside employment during
attendance would not be permitted. In

view of these exacting conditions and
the very strict requisites for admission, it

is evident that an exceptional grade of

students has been lined up for the opening
session.

Average Age Is 27 Years
The average age for the applicant se-

lected for the first session is twenty-seven.
Among those accepted students are repre-

sented two West Point graduates, twelve
theatre managers, four hotel managers, one
lawyer, one civil engineer, two news-
paper editors, two sales managers, two
projectionists, two statisticians, one mem-

ber of the consular service and graduates
from universities with varying periods of

business experience. Besides the men who
have had previous experience in theatre

management, most of the accepted appli-

cants have had experience in affiliated

work, such as advertising, publicity, decor-
ating and salesmanship.
The schedule of hours for the course has

been carefully worked out so that an ade-

quate proportion of the six months’ time
is given to the following subjects:

History of the Motion Picture.

The Development of the Motion Picture
The History of Paramount.
The interrelation of Production, Distri-

bution and Exhibition.
The Theatre Site.

Types of Theatres.
Theatre Insurance.
The Theatre and the Community.
Public Speaking.
House Service.
Music.
Projection and Lighting.
Presentations and Prologues.
Exploitation.
Advertising.
Publicity.
Goodwill Building, Children’s Matinees,

Holidays.
Program Building.
Theatre Accounting.
Theatre Equipment.

Experts have been selected to train the

students in each particular subject. Re-

peated insistence will be placed on the fact

that the purpose of the school is practical

and that consequently the theory of theatre

management will be subordinated to actual

training and practice in those methods

which the future managers will apply.

After the students have made some ad-

vance in the fundamentals they will be as-

signed to different department heads at

local theatres and will assist in the prepar-

ation and execution of the daily routine.

They will, for instance, work with the ad-

vertising expert in the preparation of

newspaper ads and with the house man-
ager in directing the service of the staff,

with the exploitation manager and with the

musical director in cueing productions.
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Seider Appreciative

of Quigley Editorial
“Mr. Martin J. Quigley, Editor,
“EXHIBITORS HERALD.
“Dear Mr. Quigley:

“Please accept my sincere appreciation for your editorial on the
contract situation. I am fully in accord with your ‘contract com-
mission plan.’

“The Hays organization had proposed a ‘continuing committee’
which was to function along the lines of the contract commission
suggested by you.

“We refused the Hays plan because with the offer there did not
come a fair or even improved contract and system of arbitration and
the Hays office had already selected both distributor and theatre
owner members of the proposed continuing committee.

“With thanks for your cooperation, I am
Sincerely yours,

J. M. SEIDER,
Chairman, Contract and Arbitration

Committee, M. P. T. O. A.”

Pettijohn Defends Arbitration
Plan, Asks Improvement

Betterment of Uniform Contract Aivaits Conferences by Fairminded

Men, Declares Counsel for Hays Body—Urges Patience

(Special to Exhibitors Herald)

N EW YORK, August 11.—Arbitration procedure can be improved
but exhibitors and distributors already have equal representation

on the arbitration boards and more than 11,000 disputes were dis-

posed of in 1924, Charles C. Pettijohn, general counsel of the Hays organ-

ization, declared in a statement issued last week in answer to attacks made
on the arbitration system as at present conducted.

It will be possible for almost every reasonable dispute to be settled

by the boards when the men serving on them become more familiar with
the work, Mr. Pettijohn said.

T HE uniform contract is not a perfect

instrument, the attorney admitted, but

there has been improvement in the three

years since it was drawn up and further

“betterments can be brought about by sin-

cere and patient conferences of fair-mind-

ed men who represent something and some-
body.”

Cites Three Years’ Progress

“Three years ago there was no uniform
exhibition contract,” the statement reads.

“Three years ago there were no arbitra-

tion boards. For a long time prior to three

years ago exhibitors generally had been
asking all distributors to adopt a contract

that would be uniform as to the main and
standard clauses. Exhibitors generally had
been complaining against the actions of

what few film boards of trade were then
in existence, claiming that they did not
have representation at the time decisions

were made affecting the exhibitor, his busi-

ness and his relations, as well as the dis-

tributor and his.

“Arbitration boards are now passing
upon all disputes growing out of the use
of standard exhibition contract. Exhibitors
and distributors now have equal represen-
tation on these arbitration boards. More
than 11,000 such disputes were disposed of
in 1924.

“The uniform exhibition contract is not,

in my opinion, a perfect instrument. It can
be improved upon. As the arbitration work
develops and when the man serving on
these arbitration boards becomes more
familiar with the work, I believe that it

will be possible for almost every reason-

able dispute to be disposed of by the arbi-

tration boards in their respective zones.

Still Room for Improvement

“The principle of arbitration cannot be
improved upon, but arbitration procedure
can be. Therefore, the whole situation can
be summed up as follows

:

“Considerable strides in the right direc-

tion have been made generally in the buy-
ing and selling of motion picture film.

There is still room for improvement. These
improvements and betterments can be
brought about by sincere and patient con-
ferences of fair-minded men who repre-

sent something and somebody.
“There is no denying the fact that there

has been a gradual improvement going on
which is receiving more and more support.

All such achievements in the history of

human existence have come slowly. There
is no such thing as a sudden leap to the

perfect state. The mistake many agitators

and reformers make is that of attempting
to leap to perfection in one jump. There
are people in this business who have not

the patience or the philosophy to break
ground slowly and build surely.”

Koenig in Warner Job
(Special to Exhibitors Herald)

HOLLYWOOD, August 1L—William
Koenig, Production Manager for Universal
for three years, and former Eastern ex-
hibitor, has accepted the position of studio

manager with Warner Brothers exhibitors

and exchangemen of Southern California.

Retire? Neigh,

Neigh, Says Tony,
Mix Wonder Horse

( Special to Exhibitors Herald)

NEW YORK, Aug. 11.—Reports which
have been current to the effect that Tony,
wonder horse of Tom Mix, would soon be
led to the pasture for the declining years
of his life were branded false at the New
York offices of Fox Film Corporation early
this week.

According to the statement just issued
Tony is not only able but eager to continue
in his path of conquering new fields with
his master, Tom Mix. A press agent’s
story was suggested as a possible source of
the rumor.

Warners Acquire
Picadilly, Place
Dumond in Charge

( Special to Exhibitors Herald)

NEW YORK, Aug. 11.—Warner Broth-
ers has just purchased and taken possession
of the Piccadilly theatre from Piccadilly
Playhouse, Inc. It is understood Lee Ochs
will retire to accept an executive position
with Warners. The new managing direc-
tor will be George H. Dumond, head of
the Warners’ theatre department. C. R.
Martenau will remain house manager. The
theatre is to be remodeled and the orchestra
enlarged.

Warners Name
Lesser Ad Head
{Special to Exhibitors Herald)

NEW YORK, Aug. 11.—Myer Lesser,
president of Blaine-Thompson Company of
Cincinnati, has been appointed supervising
general of advertising, publicity and exploi-

tation for Warner Brothers. He will re-

tain his Cincinnati business.

Maj. Edward Bowes in

New Role of Director
of Radio Programs

( Special to Exhibitors Herald)

NEW YORK, Aug. 11.—Major Edward
Bowes has recently added to his duties as

managing director of the Capitol theatre

that of serving as

liason between the

Capitol and the ra-

dio public, it was
learned last week.
As director of the

radio programs he
brings a friendly

and cultured per-

sonality with a

pleasing voice and
charming manner
that bids fair to

make him one of
the most popular
impresarios on the

Edward Bowes

Maj. Bowes was vice-president of Gold-
wyn Pictures Corporation, and since its

merger into Metro-Goldwyn-Mayer, has
served as vice-president of the consolidated
company and a member of the executive
committee.
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Hays to Ask Exhibitors to
Pass on Future “Seasons”

Predicts August Campaign Will Become Annual Event Due to

This Year’s Success—5,000 Theatres Enlisted in

Drive—Box Offices Stimulated

By JOHN S. SPARGO
NEW YORK, Aug. 11.

—
“Greater Movie Season” will be an annual event,

it was indicated by a statement made yesterday by Will H. Hays, president

of the Motion Picture Producers and Distributors of America, if the exhibitors

wish it. Their advice based on knowledge gained this month will be asked
and “ if the consensus favors another season next year, as I believe it will,

our campaign nationally will further embody their ideas.”

“Film Industry Has Gained by Campaign”
“Apart from this increased business engendered by Greater Movie Season

the film industry has won the co-operation of every agency that influences

public thought,” he added.

Fight for Clean
Titles Winning,

Declares Hays
(Special to Exhibitors Herald)

HOLLYWOOD, Aug. 11.—Press books
for the coming releases of pictures con-
tain only three objectionable titles, Will H.
Hays, president of the Motion Picture Pro-
ducers and Distributors of America, de-
clared recently here on his semi-annual
tour of inspection. This corroborates the

statement that the fight against suggestive

titles has been making progress in the last

six months, he said.

Mr. Hays declared “the open door policy

of the producers and distributors has met
with gratifying response all over the country
in the shape of letters of suggestion as to

the improvement of motion pictures.” He
praised the “sensible business administra-

tion” of the industry and predicts one of

its biggest years.

Play Date Bureau Sends
Independence Week Plea
In Exhibitors Bulletin

( Special to Exhibitors Herald)

NEW YORK, Aug. 11.—Spreading the

message of Independence Week, starting

Sunday October 18, the Play Date Bureau
of the Board of Trade and Commerce has
issued a bulletin in a plea “for the preser-

vation of the independence of the motion
picture industry.” “Independence Week is

the goods,” says the bulletin. “It is a con-

structive and progressive move designed to

benefit the entire industry, and a self-

appointed few.”

Exhibitors Living Up to

Pledges, Says Shallenberger
(Special to Exhibitors Herald)

NEW YORK, Aug.lL—Independent ex-
hibitors are living up to their pledges to

independent producers and distributors,

says W. E. Shallenberger, president of Ar-
row Pictures Corporation.
Arrow product will gross 300 per cent

more in New England territory than ever
before, he said, citing contracts obtained
by Golden Distributing Corporation. He
added that Progress Pictures Company of

Chicago reports increased bookings and the

Cummerford circuit in Pennsylvania and
Sam Steifel, also of Pennsylvania, have
contracted for 24 of Arrow’s first run
pictures.

Court Ruling Not to

Affect Goldman Suit
(Special to Exhibitors Herald

)

ST. LOUIS, MO., Aug. 11.—Merits of
the suit of William Goldman against Harry
Koplar Sam Koplar, Sam Hamburg, Jr.,

David Sommers and the Metropolitan thea-
ters Corporation, in which he alleges con-
spiracy to defraud him, will not be af-

fected by a recent ruling of the Missouri
Supreme Court which denied Goldman a
writ of certiorari in the case.

Goldman sought to have the higher court
review the action of the St. Louis Circuit
Court in preventing counsel for Goldman
from forcing witnesses in the case to an-
swer certain questions concerning the in-

terest of Harry Koplar in the St. Louis
theatre.

“U” Bids Independents
(Special to Exhibitors Herald)

HOLLYWOOD, August 11.—Universal
is bidding for Independent Producers to
make product at Universal City.

A checkup at the office of Jerome Beatty,
director of publicity for the “Season” indi-

cates increases in general on box office re-

ceipts. A report from Atlanta shows an
increase of from 10 to 40 per cent over the
business of the past three months. Willard
Patterson, who makes the report, adds that
the neighborhood and second run houses
are reaping most of the benefit.

Despite the New Jersey Theatre Own-
ers’ disagreement with the national plan,

Newark, Atlantic City, Camden, Ocean
City and other towns of the state staged
commanding exploitation drives.

Dr. Hugo Riesenfeld, managing director
of the Rivoli and Rialto theatres, has re-

ported : “I am pleased to report that
Greater Movie Season has been a stimulant
to business at the Rivoli and Rialto.”

5,000 Theatres
Participate

(Special to Exhibitors Herald)

LOS ANGELES, Aug. 1.—In a state-

ment made this week by Will H. Hays, of
Motion Picture Producers and Distributors
of America, it was shown that more than
5,000 motion picture theatres have become
participants in the August celebration. “In
this demonstration,” the report continues,
“Los Angeles has set the standard for the
country. Such cities as Chicago, Indianap-
olis and Denver are modeling their parades
along lines of the Los Angeles pageant of
last year.”

“Ninety-six war department theatres at

army posts celebrate with us. Many com-
mercial associations, national in scope,
have already aligned themselves with this

motion picture effort.”

Several hundred Hollywood school chil-

dren observed the opening of the “Movie
Season” last week with a parade of their
own. The pageant was sponsored by the
Granada and the Apollo theatres.

Metro-Goldwyn-Mayer officially inaugu-
rated the “Greater Movie Season” at

Loew’s State theatre with ceremonies con-
sisting of addresses by Mayor Cryer, Irv-
ing Thalberg, Harry Rapf, Fred Niiblo and
many M.-G.-M. stars. The picture “The
Unholy Three” opened to unusually large
crowds.

Union Trouble
Is Missouri Snag

( Special to Exhibitors Herald)
KANSAS CITY, Mo., Aug. 11. — The

effort of local film people for a mammoth
“Greater Movie Season” celebration met
opposition this week when the Musicians’
Union refused at the last moment to per-
mit musicians to ride on a banner bedecked
motor truck which was to have toured the
city. The musicians, from the Pantages
theatre, were notified that in riding on the
truck they would become liable to a fine of

$100, due to the fact that their contract

with the theatre prohibited such engage-
ments. Despite every move on the part of
the exhibitors, the musicians refused to

make the trip.

The prize contest car which was donated
by the Oakland Motor company gratis and
which will be awarded to the winner of

the essay contest in conjunction with the

national contest will be placed on a high
platform upon the night of the street danc-

ing on Petticoat Lane, while spots will

play upon the dancers and the car.

Troy and Albany
Houses Enter

( Special to Exhibitors Herald)

ALBANY, N. Y., Aug. 11.—The “Great-

er Movie Season” got under way August
8 with the Lincoln, Troy and Griswold
theatres in Troy and the Mark Strand in

Albany, the only four theatres in these two
cities which participated. The agreement
not to start the season in Troy until Au-
gust 8 was entered into at a conference.

Mayor Asks Omaha
to Join Campaign

( Special to Exhibitors Herald)

OMAHA, NEB., Aug. 11.—A proclama-
tion was issued by Mayor James C. Dahl-
man, in office 22 years, in which he asked
that all the citizens enlist in the movement
to support “Greater Movie Season.”

Theatre Passes
Offered in Contest

( Special to Exhibitors Herald)

INDIANAPOLIS, IND, Aug. 11. —
Prizes offered here for the essay contest

in the “Greater Movie Season” include

annual passes to the Ohio, Circle, Colonial,

Palace and Apollo theatres in addition to

the large national prizes offered. The essays

have begun swarming in.

Daily Paper
Exploits Season

(Special to Exhibitors Herald)

PHILADELPHIA, PA., Aug. 11.—For
a month before the opening of the cam-
paign for “Greater Movie Season” the

Daily News devoted a full page every day
to the subject. At the climax of the drive

three Pitcairn airplanes flew across the

city and dropped 25,000 tickets of admis-
sion for shows at the participating theatres.

Capital Enters
Campaign August 16

(Special to Exhibitors Herald)

WASHINGTON, D. G, Aug. 11.—
“Greater Movie Season” will be launched
here August 16 with theatres throughout
the city offering their patrons the product
usually reserved for cooler weather.
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Re-Takes
Tom Tyler New Western Star

Under F. B. O. Banner
Champion Weight Lifter and Horseman Making First Picture—Sixteen

New York Circuits Take Next Year’s Product
(Special to Exhibitors Herald)

N EW YORK, August 11.—Another Western star has been added to

the growing ranks of outdoor players of Film Booking Offices.

The name of Tom Tyler has joined those of Fred Thomson,
Maurice (Lefty) Flynn, Dick Talmadge and Bob Custer. All are

athletes.

Tyler is said to hold the world records in two weight lifting events,

and has been called Hollywood’s Strong Man, “muscling up” 240 pounds
in one hand. He is also a horseman and track and field star. He needs
all this prowess in “Let’s Go Gallagher,” which is being directed by
James Gruen and Robert DeLacy as his first picture. Percy Heath wrote
the script.

'T'HOMSON, who boasts an all-around
athletic record, is completing “Ridin’

the Wind,” by Marion Jackson, -as his

vehicle, following “The Wild Bull’s Lair.”

Silver King, the horse, is also featured,
under the direction of Del Andrews. Cus-
ter is now making “A Man of Nerve.”
Sixteen New York circuits have con-

tracted for F. B. O.’s next year’s program.
They are

:

Grossman & Joelson, Blinderman & Steinman,
Meyer & Schneider, William Fox Theatrical En-
terprises, Chrystmas & Both Theatres, Greob &
Noble, LeBrecker Theatre, Small Straussberg,
Barr Brothers Motto circuit, Max Pear, Katz &
Rosenzweig, Haring & Blumentlial, Henry Hor-
cher Theatres and Jack Ungerfeld Theatres.

Here is the F. B. O. program for next
year

:

Twelve Gold Bond specials including “Drusilla
with a Million,” “Parisian Nights,” “If Marriage
Fails?”, “The Last Edition,” “Happiness,” “The
Futurity Winner,” “The Midnight Flyer,” “The
Keeper of the Bees,” “When His Love Grew
Cold,” “A Poor Girl’s Romance” and “The Isle
of Retribution.”

Four Fred Thomson productions, eight melo-
dramas starring Evelyn Brent, eight comedy
dramas by Maurice (Lefty) Flynn, eight Richard
Talmadge stunt dramas, eight Bob Custer
Westerns, and eight Westerns starring Tom
Tyler.
“The Adventures of Mazie,” 12 two-reel epi-

sodes starring Alberta Vaughn; “Fighting
Hearts,” which includes a dozen two reel

Caveman 30 Years, Hermit
Sees His First Picture

( Special to Exhibitors Herald )

OMAHA, NEB., Aug. 11.—An
actual caveman for 30 years, Hen-
ry F. Morris came out from the
banks of the Platte river a few
days ago and saw many wonders
and most marvelous of all was a

motion picture show.
Morris is a hermit. For nearly

a third of a century he had lived
in a habitation which is half hole,
half shack, near Gretna, Neb. Al-
though the New York-San Fran-
cisco air mail passes directly over
his head, Norris never had seen
a motion picture, never used a
telephone or listened in on a ra-

dio. Coaxed by a reporter to min-
gle with his fellow men for a day
by the promise of a new straw
hat, the biggest thrill for the man
from another world came when
he drew up before the Rialto the-
atre here. He laughed through
the comics, he sat tense through
the other pictures. He inquired
time and again how such a thing
could be possible. He came early
in the evening and stayed until

the doors locked. He wanted to
stay all night.

comedies; 13 two-reel Standard Fat Men come-
dies; 13 two-reel Blue Ribbon comedies featuring
Alice Ardell, Joe Rock’s “find,” and 23 one-reel
Bray cartoons.

Several new stories have been bought for

Fred Thomson. “All Around the Frying
Pan,” from Frank Richard Pierce’s story,

will be his next.

( Picture • of Tom Tyler in Pictorial Section.)

Lasky to Succeed
Schenck as Head of

Film Relief Fund
(Special to Exhibitors Herald)

NEW YORK, Aug. 11.—Jesse L. Lasky,
in charge of production has been elected
president of the Motion Picture Relief

Fund of America,
it was announced
today. Joseph M.
Schenck, retiring

president, who
was elected one
year ago at the or-

ganization’s incep-

tion, becomes vice

president.

The organization
is designed to as-

sist those connec-
ted with the indus-
try who are in

distress, ill health

or need.
Other officers chos-

en are Mary Pick-
ford, second vice president,, William S. Hart,
third vice president, Harold Lloyd, fourth vice

president, Victor H. Clarke, treasurer, and Rev.
Neal Dodd, secretary.

Clara Horton in New
Hercules Film Series

( Special to Exhibitors Herald)

HOLLYWOOD, Aug. 1 1—Following the
successful launching of a series of Frank
Merrill stunt comedy-dramas, the Hercules
Film Productions, Inc., began the first of

a new series of six pictures to be released

under its banner. “Speed Madness” will

be first. Featured players are Clara Hor-
ton, Toseph Gerard, Gene Corado and Jerrv
O’Dell.

Excavation Begins on
New Lynch Theatre

Excavation was begun August 3 on

the newest addition to the Lynch cha : n

of theatres, according to Charles Ryan,
Milford theatre, Chicago. There will be

2,000 seating capacity. Architects

Hooper and Janisch have been employed.
It is located at Chicago Avenue and
Monticello.

W ELL, were you able to squeeze your
way into your favorite cinema palace

last night and view your favorite actorine
emoting in her favorite style. We weren’t.
It’s “Greater Movie Season.”

* * *

Folks out here in Hollywood all want to

sit in the easy chairs—the divans—and will

stand an hour to get one and pay an extra
20 cents for the privilege. Funny folks.

* * *

One concern is making the divans large
enough to hold two. The theatres lose
out though, as the hand-holders spend the
whole evening in one theatre.

* * *

Wise Producer
The prize for snappy comebacks goes to

the Hollywood producer who tried to sell

his picture to a New York concern last

week. The N. Y. firm wired : “Send your
picture on. If it’s good will send check.”
To which the producer replied: “Send
check. If it’s good will send film.”

* * *

What’s th’ Mat?
Two weeks have gone by since Valentino

started work on “The Lone Eagle” and Joe
Jackson hasn’t sent out a story that a sec-

ond cousin of the late Czar of Russia has
been discovered in the casd.

* * *

Scooped
L’niversal beat Joe to it with this story

though : “Universal tenders a new reason

for the high cost of motion picture produc-

tion. While making a Russian cafe scene

for ‘The Midnight Sun’ Director Dimitri

Buchowetzki insisted on having real Rus-

sian caviar. It cost $400 for the caviar

used in the picture, as real Russian caviar

is worth $15 per pound in Hollywood.”
>}: % j}c

The Slow Life

According to statistics just compiled here,

folks live longer in California than any-
where else. (What’s that old one about
“only seems longer.”)

* * *

Fair Enough
Uncle Sam wants to abolish the dollar

bill, I see. Says it only lasts eight months,

whereas before the war it was good for

15 months. Well, personally I wouldn’t

care if he made ’em all fives. I got four

I’ll trade in.

* * *

Slow Motion

The “Greater Movie Season” parade in

Los Angeles gave a correct imitation of

slow motion pictures. It was eight times

as slow as molasses in winter.

* =t= *

Isn’t It So?
You can tell the boys who have had their

vacations. They’re the tired looking ones.

* * *

Apparently the New York censors don’t

care how long you osculate on Broadway.
The Picadillv theatre advertises “Kiss Me
Again for Two Weeks.”

»}• ¥ 'i-

The M. P. T. O. boys held another har-

mony meeting at Detroit. Nobody was
badly cut but a lot of ’em still bear the

scars.

Jesse L. Lasky

R. M.
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Strand Buys Two
Suckno Theatres;

to Build at Once
(Special to Exhibitors Herald)

ALBANY, N. Y., Aug. 11.—Negotia-
tions were closed yesterday by Walter
Hays of Buffalo whereby the Strand in-

terests acquire the Albany and Regent
theatres in Albany, which have been
operated by Walter and Noma Suckno
following the death of their father a

year ago. The transfers will take place
August 31.

The deal is of great importance in local

circles, indicating as it does expansion
on the part of the Strand interests in

order to meet competition more success-
fully. Both are downtown houses.
The Strand is also to erect a $500,000

motion picture theatre in Albany at once
which when completed will give them
four out of the six downtown theatres.

Blue Noses Move to

Make Indiana Governor
Enforce Sunday Closing

( Special to Exhibitors Herald)

INDIANAPOLIS, Ind., Aug. 11. — In
spite of more or less public assurances that

Sunday blue laws in Indiana would not be
invoked to the disagreeable point, a move-
ment is on foot in Indiana to make Gov-
ernor Ed Jackson enforce them. The law
would close all business on Sunday, includ-

ing all shows, drug and tobacco stores,

restaurants, athletic events and what not.

Before his election last fall, Governor
Jackson is said to have given assurances to

many business men that he would follow

the lead of other governors in at least

winking at these laws which have put In-

diana in a class by itself in restrictive legis-

lation.

Governor Jackson was nominated and
elected by the Ku Klux Klan which organ-
ization is said to be in favor of law en-

forcement to the letter, regardless of how
obsolete the law. During the last month
or so there have been signs of pressure

being exerted on the governor. At a recent

automobile race scheduled for a dirt track

at Winchester, Ind., the governor ordered

the sheriff to stop the race, thus falling

back on the ancient Sunday blue laws. A
strict enforcement would virtually shut up
every business in the state and reports com-
ing from the agricultural communities,

which were responsible for the passage, of

the laws, show an agitation now being-

started for stricter enforcement.

Suits Against Koplar
and Metropolitan End

( Special to Exhibitors Herald')

ST. LOUIS MO., Aug. 11.—Two suits

filed some time ago in the Circuit Court
by Alexander Lichtman of New York to

collect commissions growing out of serv-

ices alleged to have been given to Harry
Koplar and the Metropolitan Theatres Cor-
poration, have been dismissed by counsel

for Lichtman. One of the suits was
against Koplar for $25,000 while the other

named both parties asking for $49,000.

Indianologist Engaged
(Special to Exhibitors Herald )

NEW YORK, Aug. 11.—Col. Tim Mc-
Coy, Indianologist and government agent,

has been engaged by Hunt Stromberg to

"handle the large number of Indians in “The
Last Frontier.”

New Exchange System Gives
Davis National Distribution

Vital Exchanges, Inc., Organized With David Hochreich, Vita-

graph Veteran, as President—Branches Provided in 25
U. S. Kev Cities and Four Canadian CentersJ

(Special to Exhibitors Herald)

N EW YORK, August 11.—National distribution is given Davis Dis-

tributing Division and its producers throughout the United States and
Canada by a transaction bringing a new exchange system into the field

T. Charles Davis, II, president, announced today. Under the leadership of

David R. Hochreich, Vital Exchanges
offices here and branch exchanges in

four in Canada. The closing of the

contract for the entire Davis output in

now being released and to be released

Because a large part of the territory al-

ready had been sold to independent ex-

changes by Davis, provision was made in

the contract to supply to Vital exchanges
in areas where this year’s product was not
available sufficient pictures to meet their

requirements until the existing contracts

had expired. The product already has been
sold in New York, New England, northern
Illinois, Indiana, California, Wisconsin and
upper Michigan.

Cites Value of National Release.

Under Hochreich’s plan, he pointed out,

every exchange manager is not an employe
but the owner of his own business with
his own capital invested and in his own
field, though in closest co-operation with
the home office and with the advantage of
national release of a picture on a given
date in the independent field.

He emphasized that independent ex-
changes heretofore have been forced to

release product at different times accord-
ing to the particular contract with the

distributing organization and that many of
them thus lost the value of the trade pa-
per advertising.

First Release in Three Weeks
Vital Exchanges will be ready to release

its first picture in three weeks, the pres-
ident of the new concern stated, adding
that support already has been pledged by
exhibitors all over the United States.

The arrangement “does not take us out
of the independent field,” Mr. Davis said.

“Here for the first time is virtually a
national distributing organization as far as
physical release is concerned, but which is

heart and soul 100 per cent independent,

Carnegie Library

Aims to Aid Films
(Special to Exhibitors Herald)

PITTSBURGH, PA., Aug. 11 .

—

“Cooperation between libraries
and motion picture theatres is be-
ing knitted more closely to-
gether,” according to a statement
by Miss K. S. Stamm, publicity
director of the Carnegie Library
here, which was issued last week.

“During the past year the
library has joined hands with
local theatre owners in spreading
publicity. The joint publicity
usually takes the form of a book-
mark announcing a picture. Printed
on the face is a short list of books
related to the him.”
William N. Robson, Paramount

exploiteer, at the local exchange,
read the statement at an exploita-
tion conference recently.

,
Inc., has just been formed with home

25 key cities in the United States and
deal gives Vital Exchange a five-year

the two countries, including all pictures

in 1925 and 1926.

with every exchange owned and managed
by a man whose qualifications are proved,
and whose record is beyond reproach.”

Hochreich and Milton Kempner, his gen-
eral assistant, have temporary offices with
Davis Distributing Division.

Metro-Goldwyn-Mayer
Studios Hum With 26

Films in Production
(Special to Exhibitors Herald)

LOS ANGELES, Aug. 11.—There are

26 pictures now being made in the busy
studios at the Metro-Goldwyn-Mayer
plant. Fifty-two in all will be produced.
“Ben Hur” is rapidly approaching its

climax with the erection of the Circus
Maximus in preparation for filming

scenes of the chariot races.

Verschleiser Buys
Tract for Theatre

(Special to Exhibitors Herald)

NEW YORK, Aug. 11.—Ben Verschleiser
and Sam Verschleiser, his son, have pur-
chased the property at Ninth and Hill

streets, Los Angeles, with $1,000,000 re-

ported involved. Sam Verschleiser, in New
York, announced a picture theatre seating
3,000 will be erected and that associated
with them in the project will be George
Davis and Sam Briskin of Banner Produc-
tions and Henry Ginsberg of Henry Gins-
berg Distributing Corporation.

“Charley’s Aunt” Goes
to Africa for Prince

( Special to Exhibitors Herald)

NEW YORK, Aug. 11.—A print of A1
Christie’s “Charley’s Aunt” has been sent
to Africa by request to entertain the Prince
of Wales. The request came to Ideal
Films, London, releasing the picture in

England.

Oscar Perrin Resigns
( Special to Exhibitors Herald)

ALBANY, N. Y., Aug. 11.—Following
differences with C. H. Buckley, owner of
the Leland and Clinton Square theatres
in Albany, N. Y., Oscar J. Perrin has re-

signed as manager of both houses.

Sam and Bride in West
(Special to Exhibitors Herald)

HOLLYWOOD, August 11.—Sam L.
Warner, Vice President, Warner Brothers
arrived here Friday with his bride.
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Levee Will Spend $300,000 on
United Plant Improvement

Rowland Arrives to Confer With McCormick—Mary Pickford Kid-

naping Trial Drags Along—Jennie Lee Dies

By RAY MURRAY

H OLLYWOOD, August ll.—M. C. Levee, president of United Stu-
dios, plans improvements that will cost upwards of $300,000 at his

United plant on Melrose avenue.

The improvements as outlined by R. W. Allison, Mr. Levee’s assistant,

and Jack Okey, art and technical director, include two new stages, a large

swimming pool, a clubhouse for executives, a new electrical shop and a
garage.

A T present there are seven productions
under way on the big United lot, and

it is being taxed to capacity. According to

advance schedule, United will be running
full time for at least the remainder of the

year. More stage room is therefore im-
perative, according to Mr. Levee. Work
was started this week on a new stage to

adjoin Number 6, which is the largest

stage in Hollywood. This arrangement
will be such as to make them virtually one
stage, with a combined area of 35,000

square feet. It will be possible to shoot
from the new stage into Number 6 stage,

or vice versa, giving a unique camera
range. It is estimated the two stages will

cost $150,000. * * *

Swimming Tank to cost $35,000

The swimming tank, which will be fin-

ished this week, is to take the place of one
which had to be abandoned when a portion

of the United lot, facing Melrose avenue,

was subdivided. The tank will be one of

the largest and best equipped in the in-

dustry.

A club house for executives of the

studio and of companies using the lot,

which will cost $30,000, is another project

of Mr. Levee. It will be equipped with a

gymnasium, restaurant and lounging room.
Additional room and office space will be

provided by the building of an additional

story on the executive offices, and a third

story on stage Number 6.

The combination electric shop, garage
and prop storage building, costing $50,000,

will be added to the technical department.

These extensive improvements, according

to Mr. Levee, are only preliminary to a

larger program which will be carried out

next summer, when the studios are not so

busy. * * *

Richard A. Rowland, general manager
of First National, arrived on the Coast

last Friday and will spend some time in

conference with John McCormick, West
Coast production manager, outlining plans

for the coming season.
* * *

Work was started yesterday on “The
Flame Fighter” by Director Robert Dillon,

the first of a series of serials to be made
for Beacon Film Corporation. Jack Young
is photographing the series, which will be

released September 10 through Rayart. The
charter was obtained last year by Beacon
Films. George Blaisdell is secretary and
treasurer and Robert Dillon is president.

Several territories have been sold already

for the new serial.
* * *

Grauman Gets “Ben Hur"

Sid Grauman has secured “Ben Hur” for

his Egyptian theatre. The famous Lew
Wallace story, which has been in produc-
tion for nearly three years, will be finished

about the middle of September, according

to Metro-Goldwyn-Mayer officials. Grau-
man plans an elaborate prologue for the

Western premiere.

The Mary Pickford kidnaping trial has
dragged along into the third week. Fol-
lowing two days of argument, Judge Vic-
tor McLucas denied the defense motion to

dismiss the charge of conspiring to kidnap
Mary Pickford for a $200,000 ransom, and
the defense called its first witnesses last

Wednesday. Attorney S. H. Hahn, in his

opening statement to the jury, intimated
the kidnapping plot was hatched by the

officers and carried out by the informant,
coached by the officers.

* * *

Mike Boylan, ex-publicist, who has been
devoting himself to title writing for the

past several months, has joined hands with
Albert Dorris, production efficiency man-
ager and for three years title writer and
film editor of Vitagraph, and the two will

conduct a title writing office.

* * *

Jennie Lee Dies at 70

Death took Jennie Lee, aged 70, well

known character woman, last Wednesday.
She was known in private life as Mrs.
William. Courtright, and for a number of

years appeared in vaudeville. She played

a mother role in D. W. Griffith’s “Birth of

a Nation.” Her husband is at present with

the Lasky organization.
* * *

Agnes Ayres nearly landed in jail on
charges of contempt of court due to the

failure of her attorney to make a de-

position in her $43,000 breach of contract

suit brought against Producers Dis-

tributing Corporation. An extension was
granted Miss Ayres’ attorney.

^

Universal got the drop on at least two
other companies who had planned to film

“Uncle Tom’s Cabin.” Raymond L.

Schrock, general manager, has announced
plans to screen the famous novel have been
completed by his company. Frank Lloyd
of First National and the Fox company
had also discussed making the Harriet

Beecher Stowe story into a screen play. As
the copyright on the novel has expired, it

is anybody’s property.
* * *

Mayer Re-engages Nicholaus

John H. Nicholaus has been re-engaged

by Louis B. Mayer as superintendent of

laboratory of Metro-Goldwyn-Mayer
studio.

* * #

Hiram Abrams, president of United
Artists, is here conferring with officials of

that organization for the distribution of

United Artists pictures during the coming
year. He will remain in Los Angeles about

a week. Mr. Abrams is also arranging

for establishment of foreign offices.

* * *

Art Schmidt, West Coast district mana-
ger of F. B. O., and Pan Berman, as-

sistant director, F. B. O., arrived here

from the East last Wednesday. Mr. Ber-

man was accompanied by his mother and

will establish a home for her in Hollywood.

August 22, 1925

Billy Dooley has started his first picture
for Christie under the direction of William
Watson. He will be supported by Vera
Steadman, Eddie Baker, Rosa Gore, Ward
Caulfield and Bobby the monkey.

* * *

Ship Passengers Get Thrill

Incoming passengers on ships entering
Los Angeles harbor were given a thrill

last week by Famous Players-Lasky di-

rectors shooting scenes of “Lord Jim.”
Hundreds of Chinese coolies, hard boiled
seamen, tough citizens of the sea, beach-
combers and others forming the polyglot
of crews of motion picture ships are to

be seen daily on the strange craft in the

harbor. Real navy tugs add grimness to

the scene, as the schooners and Chinese
river junks move about.

* * *

Ben Turpin, although crosseyed, can
see a good real estate buy at some dis-

tance. Last week he purchased a house
in Beverly Hills for $30,000, and within

an hour was offered $33,000 cash for the

same property. Ben wouldn’t sell, as he
said, “If it’s worth $3,000 more now than

it was an hour ago, I’d better hold onto it

for another 24 hours.”
* * *

Allene Ray, who has appeared in several

Pathe serials, was married to Larry
Wheeler, producer, at Tiajuana and they

are now on their honeymoon in New York.
* * *

Harry Revier is to have charge of the

new unit at Marshall Neilan’s studio. The
first film he will direct will have an all-

star cast, and the picture will likely be re-

leased through State Rights Exchange.
^ % t-

P. A. Powers Goes East

P. A. Powers, who has associated him-

self with Marshall Neilan, as an in-

dependent producer, left for the East last

week after spending a month on the Coast.
5^ * ^

Gertrude Olmsted has fully recovered

from a recent appendicitis operation, and

will resume work under her Metro-Gold-

wyn-Mayer contract the latter part of this

month.
* * *

Anders Randolph, distinguished Danish

screen actor, signed three contracts last

week which will keep him busy for some
time. He will go with the Douglas Mac-
Lean organization to enact a leading role

in “Seven Keys to Baldpate”; next he

will join Douglas Fairbanks, making “The
Black Pirate,” and thereafter he is

scheduled to join the Richard Barthelmess

company in New York.

Warners Open Brooklyn
Vitagraph Studios to

Insure Good Service
{Special to Exhibitors Herald)

HOLLYWOOD, August 11.—Warner
Brothers are opening the old Vitagraph

studios in Brooklyn and expect to employ

350 people in the laboratory in 60 days.

This is being done to insure greater service

in the Eastern territory it is said.

The Warners have their own film labora-

tories in Hollywood and New York. There

is a likelihood that Warners will produce

in the Flatbush Plant also this winter.

Newmeyer Quits Lloyd
to Direct for MacLean

{Special to Exhibitors Herald)

NEW YORK, Aug. 11.—Director Fred

Newmeyer has been added to the produc-

tion staff of the Douglas MacLean Pro-

ductions which uses the F. B. O. studios.

Newmeyer has been with Harold Lloyd

Productions.
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Film News PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald by

the Camera
Issue of August 22

Hail the Queen! Anne Teeman won the title of

Queen of Motion Pictures over 5,000 entrants

in a “Chicago Herald-Examiner” contest, and
goes to join the Cecil B. DeMille ranks at Cul-

ver City.

“GREATER MOVIE SEASON” and Charlie Chaplin made a great

combination at Kansas City, Mo. When the United Artists comedian
stopped in front of the “Greater Movie Season” prize car, traffic was
blocked several minutes. The car goes for the winning essay on “What
the Movies Mean to Me.”

MOVIE
SEASOJV

“GREATER MOVIE SEASON” brought continuous
greeting to the flappers of Los Angeles when Lew Cody,
star of Metro-Goldwyn-Mayer, waved to the throngs
from his place in the parade. Apparently he enjoyed
plaudits too.

“GREATER MOVIE SEASON.” Keep the ball rolling, say

Colleen Moore, Dorothy Sebastian and Virginia Southern in a

pushball contest with the goal labeled on it. Colleen is count-

ing the seconds on a stop watch. She is back at work after

returning from Europe.



E X Hi B 1 T O R S H E R A L D August 22, 192534

Josephine Louise Freygang (top) and
A. W. Kelly, vice-president and treas-

urer of United Artists, staged a surprise

wedding and are honeymooning in

Canada. Mrs. Kelly is an author.

Lou C. Hutt (right, in upper picture) and his wife took many thousands of feet

of film on a two-year scientific expedition into Borneo. From these Educational
has culled a two-reel special to be released soon under the title “Wild Beasts
of Borneo”. The pictures were made originally into a five-reel feature, showing
in San Francisco.

Signed to a, new Paramount contract, Thomas Meighan
(center) is now in Ireland making “The Imperfect Im-
poster”. Before sailing he completed “The Man Who
Found Himself.” Alfred E. Hunt (left) and Alvin Wyck-
off, chief photographer, have served him many times.

Maurice Rapf, mail carrier. That’s the title that the 9-year-

old son of Harry Rapf, Metro-Goldwyn-Mayer associate ex-

ecutive, has taken to earn vacation money. Norma Shearer’s

letters alone, keep him busy. Miss Shearer is winding up
“The Tower of Lies”.



August 22, 1925 EXHIBITORS HERALD 35

Vice-president Charles G. Dawes and his tunnel pipe not only were
guests of Janies Cruze on location in Wyoming at the filming of Para-
mount’s “The Pony Express,” but they got a workout, too. Dawes, who
is a composer as well as political “Hell ‘n’ Maria-er,” gave the orchestra
some tips, directed and cranked.

Jobyna Ralston, leading woman for Harold
Lloyd, knows how to handle horses as well as

roles. She is now appearing in the comedian’s
first picture for Paramount, under Sam Tay-
lor’s direction.

Kathleen Myers, “discovered” by Buster Keaton and
now his leading woman, is just finishing her role in

“Go West,” the latest picture of the comedian to be pro-
duced by Joseph M. Schenck for release by Metro-Gold-
wyn-Mayer.

No wonder Rose Blossom is merry and is cutting up a bit. The
ingenue has just signed a long term contract with Metro-Gold-
wyn-Mayer and will be given parts in a number of the feature
pictures now being prepared for next season’s release schedule.
Her favorite pet posed too.
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Do you know him? Foolish query
Number Umptyseven. Bill Hart has
donned his Western garb again.
August 10 was the starting date for
“Tumbleweeds” for United Artists.

Harriett Hammond has just taken a long
term contract to appear in Hunt Strom-
berg pictures and is now in “The Man
from Red Gulch”, for release by Pro-
Dis-Co.

Alice Calhoun, who is under Warner
Brothers contract, has been lent to
Jesse J. Goldburg to make one spe-
cial feature for Independent Pictures
Corporation.

Lois Moran, 16, who was “found” by Samuel Goldwyn in Paris
and signed, is something of an athlete and the dancer gave
Douglas Fairbanks Jr. (left) and Henry King, director, a real

race over the tennis net during the filming of “Stella Dallas”,
United Artists release.

Tom Tyler, the surprise Western star of F. B. O., has
“Let’s Go Gallagher” as the tentative title of his first.

He has been in motion pictures less than a year, and
was named William Burns when born in Port
Henry, N. Y.

With the cast completed for “The Lone Eagle,” his first pic-

ture for United Artists, Rudolph Valentino has made a flying

start. Joseph M. Schenck, the producer, and Douglas Fairbanks
saw him begin. Left to right are Clarence Brown, the director,

and Schenck, Valentino and Fairbanks.
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Sally O’Neill (right) is putting all the vivacity of her 16 sum-
mers into her starring role in “Mike”, Metro-Goldwyn-Mayer pic-

ture. Marshall Neilan’s “find” got a good sendoff when her sister,

mother and kid brother visited her. Wonder if Junior will be
another Jackie Coogan.

Erich Von Stroheim is returning to the paint box in

First National’s “East of the Setting Sun,” which will

star Constance Talmadge. He has been engaged by
Joseph M. Schenck to direct and also act a part in it.

He has been directing for some time.

Jean Acker, just signed for Cecil B.

DeMille’s stock company, has been
lent to Metropolitan Productions and
is in “Simon the Jester”, Pro-Dis-Co
release.

Henry Victor, British motion picture

actor, has arrived at Culver City. He
has been signed by Metro-Goldwyn-
Mayer to appear in several of the forth-

coming pictures.

Mrs. Pearl Keating, who has been at

the head of the scenario department
for Warner Brothers for the last four
years, has just resigned from that

position.
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Theatre Owners Boost Walker
for Mayor of New York

Motion Picture of Senator Will Be Re-Edited—Reichenbach Organ-
izes Own Publicity Offices—Ben Davis Quits Schine

By JOHN S. SPARGO

N EW YORK, Aug. 11.—If Jimmy Walker is not elected mayor of

New York it will not be the fault of the motion picture theatre
owners of the city. The announcement that Jimmy had been select-

ed as the Tammany candidate to oppose Mayor John F. Hylan for the
nomination was hailed with joy by the exhibitors. He’s their friend and has
proved it a hundred times. They’re his friends and now they are going
to prove that, too.

While it is against the tenets of the Theatre Owners Chamber of Com-
merce and the Motion Picture Theatre Owners to take any official part in

political issues, the theatre men as individuals can’t be stopped from doing
what they want to do in their own houses. And what they want to do is

to boost Jimmy Walker in every way they can, and that is just what they
are planning to do.

T'' HE exhibitors feel they have never had
two better friends than Governor A1

Smith and Senator Walker. Both have
fought hard for the rights of the film in-

dustry and with Smith as governor and
Walker as mayor they feel their rights will

continue to be safeguarded. The exhibitors
also realize the coming battle is a fight

between the Hylan and the Smith forces,

and that they are going to get into the

game themselves is a matter already settled.

Walker Film to Be Re-edited

At a complimentary dinner given by the

T. O. C. C. three years ago in honor of
Senator Walker, an interesting film of his

life and works was shown. Much of this

was of a jocular nature, but with this the

senator was shown in many scenes which
have made him one of the most popular
men ever in political life in New York.
It is planned to have this film re-edited,

some new scenes added, and a sufficient

number of prints made to let the theatre

owners of New York city show their

patrons just what they think of Senator
Walker, and who they think should be the

next mayor.
* * *

Reichenbach Organizes New Office

Harry Reichenbach, the man who paved
the way for big exploitation of big motion
picture presentations, announces organiza-

tion of his own publicity, exploitation and
representation offices. Marc Lachmann,
formerly with Universal and Thomas H.
Ince and recently resigned from Metro-
Goldwyn-Mayer to manage his own free

lance bureau will be associated with Reich-

enbach in the new venture.

The new organization has taken offices

in the Straus Building, 46th and Fifth ave-

nue.

It is Reichenbach’s plan to represent his

clients and to handle all their business

affairs, as well as see that an individual

exploitation and publicity campaign will

blanket the entire world for each client.

The scope will include independent at-

tractions, organizations, stars and person-

alities of public life. Probably there is no
other press agent who has made success-

fully so many stars as this same Reichen-
bach. His last affiliation prior to his de-

parture for Europe was with Famous
Players, his last big campaign being
“Grass” at Criterion.

* * *

Ben Davis Quits Schine

Ben Davis, controller and general organ-
izer of Schine Theatrical Company, Inc.,

last week tendered his resignation, effective

August 8. The development of the Schine

organization from a single theatre to a cir-

cuit of more than 60 theatres was affected
during his three year tenure of office.

Ben Davis joined Schine fully equipped
with the enviable diversified experiences so
essential in successful theatre management.
Newspaperman, publicist, exploiter and
efficiency expert, branches in which Ben
Davis holds an enviable standing, made it

possible to guide the development of the
Schine interests and tie them into a sub-
stantial working unit.

Davis was formerly connected with the
Home Office of Realart Pictures Corpora-
tion, having charge of press books, ex-
hibitors’ advertising and exploitation. First
National Pictures put him in charge of ad-
vertising, exploitation and theatre efficiency

for the New York Exchange, working with
the exhibitors on the firing line in the in-

terest of First National franchise holders.

He resigned from First National pictures,

Inc., to join the Schine boys, to put over
the Colonial theatre, Norwich, N. Y., the

beginning of the expansion and circuit

policy.

After Norwich was put over, Ben Davis
joined Fox to go to Texas as special field

representative to exploit the biggest pic-

tures, leaving Fox after completing his

work in Texas to rejoin the Schine boys
to help build the present chain, the largest
in Central and Western New York, effect-

ing this in the short space of three years.

As to his future plans Ben Davis has no
statement to make except that he will re-

main in the theatre end of the business in

New York state.
* * *

Midnight Show for “Gold Rush”

A special midnight performance with
Charles Chaplin appearing in person will be
given at the Mark Strand theatre next Sat-
urday night for Chaplin’s big new comedy,
“The Gold Rush.” Joseph Plunkett, man-
aging director of the Strand, last week is-

sued this announcement

:

“On Saturday night, August 15th, at 12 o’clock
midnight at the Mark Strand theatre a gala per-
formance of ‘The Gold Rush’ will be given in

honor of Mr. Charles Chaplin who will appear in
person for this performance only.

“All seats will be reserved and the scale of
prices will be announced in the theatrical columns
of the newspapers in a day or two. Seats available

to the public may be had by mail order and will

be filed and filled in the order of receipt.”

At all other performances, beginning
Sunday, the regular Mark Strand prices

will prevail.
* * *

Marshall Neilan Signs Heustis

From the offices of P. A. Powers comes
the announcement that Reed Heustis, one
of the leading lights of the Coast publicity

circles, has taken over the Coast publicity

of Marshall Neilan Productions at the
Marshall Neilan Stffdios in Edensdale, Los
Angeles. !
Mr. Heustis before entering the picture

field served on the ''Los Angeles Evening
Herald, later going jjer. the Examiner. tiis

brilliant talents took 'him to the Fox sce-

nario staff. He then cast his lot with
Warner Brothers, who wished to place him
under contract, but a flattering offer from
Mr. Neilan to handle publicity for “The
Sky Rocket” and four Marshall Neilan
Productions to be made under contract with
Celebrity Pictures, Inc., brought him to the

Edensdale lot. Mr. Heustis will work in

conjunction with Raymond Cavanaugh,
publicity director of Celebrity Pictures, in

New York.
* * *

Announcement is made by Rene Batigne,

managing director in New York of the

Societe Generale de Films, Paris, the hold-

ing company of the producers of the

“Miracle of the Wolves,” that a contract

has been closed between this company and
Universal for coproduction in Paris of

“The Man Who Laughs” (L’Homme qui

Rit), from Victor Hugo. Carl Laemmle
signed the contract while in Paris, and a

worldwide advertising campaign even more
elaborate than for the “Hunchback of

Notre Dame” has been decided upon.

* * *

Verschleiser at Banner Meeting
Ben Verschleiser, prominent independent

producer, arrived in the city last week to

attend a general business meeting of Ban-
ner Productions, Inc. He came from Los
Angeles via the Panama canal, where a

short stopover was made for the purpose
of obtaining a locale for his next picture

in which he is planning to film the canal

locks. Verschleiser has pxoduced some of

Banner’s biggest features, including “Empty
Hearts,” “Three Keys,” “Speed” and
“Peggy from Beacon Hill.” Editing of his

most recent feature, “Wreckage,” starring

May Allison and Holmes Herbert, has been
completed and the film shipped to the Ban-
ner office in this city.

* * *

Guy Empey of “Over the Top” fame, left

for Los Angeles last week to confer with

the Universal Studio management regard-

ing a directorial portfolio. Empey’s last

production as an independent producer was
“Liquid Gold,” a Texas oil story, which
was released by American Releasing Com-

Milton Picture Company has taken a

short lease of the Fischer Studios (old

Thanhauser) of New Rochelle, N. Y., for

the production of one reel comedies.

* * *

Oscar Lund has completed a scenario

which, according to experts who have

read it, is the best he has turned out. It

has been submitted to Universal.

Fourteen Companies
Kept Busy Producing

at Lasky Quarters
(Special to Exhibitors Herald)

NEW YORK, Aug. 11.—With 14 com-
panies working on the heavy Paramount
production schedule August is witnessing

extensive activity at the Hollywood and
Long Island studios of Famous Players-

Lasky.
Pola Negri is at work on “Star of

Night;” Raymond Griffith is nearing com-
pletion of “He’s a Prince”

;
Bebe Daniels

has begun “Martinique” ;
Betty Bronson

has completed her first starring picture,

“The Golden Princess and “The Best

People” is being filmed under Sidney Olcott.
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How They're Celebrating “Greater Movie Season

“

Carmel Myers, who has taken important roles in a number of

pictures made and released by Metro-Goldwyn-Mayer, bore her

honors graciously on the Lion float which drew plaudits from

the throngs that lined the route of the parade in Los Angeles.

Douglas Fairbanks’ float was recognized as one of the
best in the Hollywood parade. The front part was sym-
bolic of acting. The rear half was a mountain scene
with the ruined castle of DaVegas which figures in United
Artists’ “Don Q.”

Maidens fair gave an especially attractive touch to this Fox
float in the huge parade which officially opened “Greater

Movie Season” in Los Angeles. The words “William Fox
Productions” and the titles of the leading pictures were con-

spicuously displayed.

This float of Famous Playcrs-Lasky was built around the

theme of “Flower of the Night,” the latest starring vehicle for

Pola Negri. It, too, played an important part in the parade

that ushered in “Greater Movie Season” in Los Angeles.

Bert Roach, whose comedies are familiar to exhibitors, had

a great time in the Los Angeles parade. He was kept busy

waving his hat to his friends along the line of march. He
was in the Metro-Goldwyn-Mayer section.

Though the sun gave an almost over-effusive welcome to the
paraders in Los Angeles, Mary Brian, star in Famous Players-
Lasky features, had a ready smile for all her admirers. Of
course she had the benefit of a parasol, something for which
those on the many floats yearned.
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A Good Prologue for You Devised
by Two Oregon Men

The new McDonald theatre, Eugene, Ore., used an attractive two part prologue for its showing of First National’s Norma Talmadge
picture, “The Lady.” The prologue was devised by Donald McDonald and Russell F. Brown. The latter is publicity director for
Greater Eugene Amusement company. Above is reproduction of London street scene. At bottom of the page is reproduction of a
painting to represent “Mother,” by Whistler.

Plush parts on London street, amber street

lamp arid one or two distant windows showing
through greenish fog. Figures in shadows.

Policeman saunters in from left, swinging club

carelessly. Cop discovers man in high hat, with

cane, draped around lamp post. Cop disengages

man from post, man straightening up and reeling

unsteadily off at left. Cop continues toward

right, whistling again. Lady enters right. Cop
salutes, lady smiles, nods. They pass, cop exiting

right.

As lady nears left, man, with cap, slinks from
behind building, stieaks up behind lady. Lady
turns, screams. - Man grabs lady's handbag. Police

whistle heard off right. Cop runs in from right.

Cop grabs man who has just started to run. Cop
drags man back to lady.

Cop : “What’s the charge ma’am ?”

Lady: “It’s all right, officer, he

didn’t take anything.”

Cop: “You want to let ’im go,

ma’am?”

Lady: “Please do— (to crook) and
you’ll try to straighten up, won’t

you ?”

(Crook hangs head, doesn't answer).

Cop: “Yes, they always do!”

{Lady turns to leave)

Cop : “I’ll see you through the dis-

trict, ma’am?”
(Lady exists, left).

Cop : “Come on, lucky chap, out

of sight before my mind changes on
me !”

Crook: “Thanks, and who’s the

lady?”

Cop: “You said it! She’s THE
Lady !”

Cop strolls off back stage left. Crook walks

front left as background dims off and crook sings

“Beautiful Lady” in amber spot from loft. Lamp
left on.

End solo, lamp and spot dim off. Blue foots

and borders come up on black scrim, then down
as back lights come up and scrim parts reveal-

ing large frame painting of lady hanging against

gray drape wall. When lighted from in front,

painting is that of “Mother” by Whistler. As
lights dim off in front and come up behind paint-

ing, girl comes to life in place of painted mother
and sings. Reversing lights fades off girl and
brings back the painting. Off stage, tenor sings

“Wonderful Mother” entering, left, at start of

chorus, walking towards and singing to picture.

Solo ends with tenor kneeling in front of and
looking up at painting.

Lights come up behind scrim painting, reveal-

ing soprano seated in picture pose and turning and
looking down at boy as lights come up. Soprano
sings “Boy of Mine,” while boy remains in same
position. End solo, lights fade off behind and
come up in front of painting. Boy arises, look-

ing at painting, organ plays “Wonderful Mother

”

as plush closes and parts on title of picture.
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ADD MONTH TO THEATRE YEAR
“Greater Movie Season” Lengthens Money-Taking Period

C HICAGO observation of “Greater Movie Season” in

application conveys surprises. Launched as it was,

exploited as it was and continues to be, much was ex-

pected of it. But not so much as has resulted. A ram-

bling tour of scattered box offices in mid-evening

prompts the statement that the theatre year has been

enriched by addition of another money-taking month.
September is the classic date for the opening of the

theatregoing season. This year it opened in August, so
far as Chicago is concerned at least. Week before last
McVickers is reported to have broken its attendance
record since opening. Last week it was much more dif-

ficult to get into the place than week
before. Paul Ash has a lot to do
with it, of course, but McVickers is

not the only theatre hard to get into.

The Chicago theatre has been do-
ing similar volume. Out in the
neighborhoods, where cooling plants
are plentiful as box offices, similar

conditions prevail. Getting into a
good show this August is a job.

Whatever may be the total tak-

ings of the period, it is more than
a good bet that “Greater Movie Sea-
son,” with its exploitation and its

consistent newspaper advertising
campaign, can be held accountable
for a goodly proportion. Total tak-

ings are not, however, the major
consideration.

The major consideration is the
fact that people are being educated
away from the ancient thought that

theatres are not at their best in Sum-
mer. People are unlearning that

fable and learning the fact which is

its opposite. They may or may not
forget about “Greater Movie Sea-
son,” but they will not forget that a
good theatre at one point of the year
is a good theatre likewise at any
other point.

Campaign and Tieup for

Style Show Brings
Creamer Success

Well, we put “The Dressmaker from
Paris” over with a bang for two good
days’ business, with the temperature
around 95 degrees, and with an increase
in admission prices.
One of the helps was a style show

put on by a local merchant, and right
here is where we take the right to crow.
Right now is an off season for ready-to-
wear stores; that is it is too late for
summer styles and too early for fall

ones. But that didn’t stop me. I went
ahead and planned the style revue, and
the merchant was lucky enough to get
in some early fall styles from New
York City.

Not only did I have to handle the
advertising, window displays and art
work, but the merchant having to be out

Chicago filmshow advertisements for
week beginning July 27
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Vice President Becomes Indian
Chief on Cruze Location

Gen. Dawes Now Great White Father No. 2;
Helps to Film “The Pony Express”

HOLLYWOOD.—Great White Father, No. 2, of

the Sioux tribe and Chief Standing Bear of

the Arapahoes, stood in front of a camera on
location near Cheyenne, Wyo., and talked about
pictures.

“ ‘The Pony Express’ looks like a mighty in-

teresting picture to me,” said Great White
Father, No. 2, as he puffed on his peculiar pipe,

“I want to see it when it comes out.”

By George!

OUR idea of a real

humorist is one who
receives the unanimous
acclaim of his fellow
humorists. There ain’t

no sich animal.
* * *

Walter McGrail, according

to the inspired press agent,

is playing in hard luck. In

making “Havoc” for the Fox
Film Corporation he sus-

tained two broken ribs, an

attack of influenza and his

tonsils were infected. What
we want to know is how did

he protect his appendix?

And then again we learn

that Lincoln Stedman, play-

ing the featured role in

“Sealed Lips” claims that he

has introduced some gags

which have never before

been used in pictures. What
we want to be sure of is

that they will not be used

too many times in the

future.

* * *

Dr. Edwin Philbin, noted

English nerve specialist, is a

daily visitor to the set of

“Stella Maris,” in which

Mary Philbin is starring at

Universal City. The outside

world will never believe that

this industry needs a nerve

specialist.

* >
1= *

They had to take a scene

three times in which Belle

Bennett had to consume a

quarter of a watermelon and

two large white onions. Why
didn’t they make it vanilla

ice cream and a dill pickle?

^ ^ ^

Henry Ford has bought

full rights to an airplane

company. That’s one thing

the Detroit wizard won’t be

able to reduce overhead on.

“You certainly will,” re-

plied Chief Standing Bear

as he rolled a Bull Durham
cigarette. “We’ll send it to

Washington for a special

showing.”

Indians Honor Dawes
Great White Father, No.

2, was Charles G. Dawes,

vice president of the United

States, while Chief Standing

Bear was James Cruze, the

man who made “The Cov-

ered Wagon” and who is

now making for Paramount

his new Western epic, “The

Pony Express.” General

Dawes had just been made

Great White Father, No. 2,

by the Sioux Indians. The

Indians are appearing in the

picture. While he was mak-

ing “The Covered Wagon”
in Utah, Cruze was made

Chief Standing Bear at a

big celebration by the Ara-

phoes. Great White Father,

No. 1, is President Coolidge.

Once Lived in West
General Dawes and Cruze

held an enthusiastic conver-

sation about Indians in gen-

eral. Whenever Indians

come to Washington General

Dawes has them around for

a chat.. Dawes spent the

morning, during his visit to

Cheyenne, on “The Pony
Express” location, a replica

of old Julesburg, Colo., in

1860, with its shacks and

sod-houses, which he said

were extremely familiar to

him as he had lived as a

youth in Western Nebraska.

All disputes over the Sen-

ate rules were forgotten in

the enthusiasm over the

picture. Dawes was made an

honorary director by Cruze

and given the director’s

chair of honor beside the

cameras. Mrs. Dawes sat in

Betty Compson’s chair dur-

ing the visit. Dawes later

cranked a camera. On one

of the scenes he expressed

great interest in the work

and said it was “worth com-

ing all the way from Chicago

just to see this picture

made.”

A Chicago jury found that

a murderer had become in-

sane since he was sentenced

to be hanged. This is a fast

age but we never expected

anybody to get crazy over

being hanged.

Above is a page designed for the use of exhibitors who maintain a house organ

service. This page is printed each week with house organ copy for exhibitors

to clip and use at will without restrictions. On another page appears another

house organ page which contains copy of a different nature but which is like-

wise greatly adaptable for house organ copy. Nothing appears in these two
house organ pages which cannot be reproduced by exhibitors freely.

of town, left me to direct the style

revue, select the incidental music, at-

tend to the lighting schemes, and every-
thing else. Well, the result was packed
houses, and pleased customers.

Here is some of the data on my campaign:
Newspaper publicity started 14 days in advance;
slides started 14 days in advance; first lobby dis-

play frame put out 14 days in advance; inserts

in store windows 14 days in advance; mirrors in

lobby painted 13 days in advance; lobby display
put out 12 days in advance; posters in store win-
dows 10 days in advance; trailer (special one
furnished free by exchange started 13 days in ad-

vance. Trailer run with special lighting effects

and special music); merchant was given 300 free

tickets good for the matinee on first day (tickets

given with goods purchased) ;
fashion show under-

line in theatre ads 14 days in advance; fashion

show ad three columns five inches furnished by
merchant four days in advance; window displays

in merchant’s store one week previous. Thirteen

days in advance, on each side of the proscenium
I put a special frame holding a one sheet, one of

the picture and the other for the style revue; each

was hit with a small spot while the trailer was
being ifun.

The first night of the engagement we
gave away a quantity of fashion pro-

grammes to the first ladies buying
tickets.

I used six models in the style revue,

on our stage but the girls went down
one aisle, across the back of the house,

down the other aisle, and back upon the

stage for the finale.

Under the balcony was an amber spot

and one of magenta shooting down the

two aisles, thus lighting up the models
as they came up, or went down the

aisles.

Enclosed are two photos, one of the

red rosin paper banners and hat boxes
over the box office. This was not all

of my front as there were photos and
posters on each side further along.
The other photo shows a novel way

of using a hat box on a one sheet frame.
This frame was also used in the mer-
chants ready to wear departments for
a week, before playing date.

Altogether I think that we did very
well for the two days considering the
hot weather, the off season for new
styles, and the small stage with which
I have to work now.

With very best wishes, to the Herald
and the Theatre,

Yours very truly,

John W. Creamer,
Strand Theatre, Chillicothe, Mo.

Some Business Getters
Contributed by

Wallace
Enclosed find some stunts that have

proved business getters during the pro-
tracted hot spell. I would like to pass them
on to Brother Exhibitors through the col-

umns of your valuable paper.

Yours truly, Jim Wallace,
Lincoln Square Theatre,

Decatur, Illinois.

Lovett’s Good Taste in

Ads May Be Seen on
Another Page

Enclosed please find a few clippings of
some of my recent publicity—only a few
odds and ends of small ads.

What is your opinion of same?
Thanking you for all past favors,

I am, Very truly yours,

J. Fred Lovett, Royal theatre,

Providence, R. I.

Scates Has Whole Town
Agog With Interest

in “Night Club”
I am sending you details of a publicity

stunt I used in connection with the showing
of “The Night Club” that proved more
than ordinary effective.

I had a few letterheads printed with the
name of “The Night Club,” giving a ficti-

tious address in Seattle, with the name of
“Robert White,” Griffith’s character in the

picture, as secretary. On the letterhead I

requested a license for the operation of a
Night Club in Bremerton and addressed it

to the city commissioners.
The evening paper had a story about it,

speculating as to the nature of the proposed
organization and the persons interested in

it.

The following day I prepared a petition

to the city commissioners protesting the

granting of a license and sent a young
woman out zvith it. The discussion evoked
by the circulation of the petition drew a

tw’o-column front page story in the news-
paper and inside of tzvo days the entire

city ivas agog, the majority of the people
against the granting of a petition, while
many, including tzvo of the prominent min-
isters breaking into print counseling mod-
eration and broadmindedness.

Tzvo days before the shozmng, I put a

man on the streets, garbed in silk hat,

cut-a-way coat and spats, a la Griffith, who
asked passerbys if they could direct him
to the headquarters of "The Night Club.”

The following day I had him distribute

cards and, on complaint of an indignant

citizen, who stated to the mayor that the

man was soliciting memberships, he was
arrested and charged zvith distributing ad-

vertising matter without a license. At this

point, I acquainted the officials with the

true state of affairs and they proved good
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August Was Just the Beginner

No greater achievements have been hoped for as a

i result of the “Greater Movie Season” than those

which have been actually realized.

One feature, if there were no other, has been pre-

sented to you
;
one feature of the campaign for better

pictures has obviously convinced you of the value of

! the campaign. That feature is Merit.

It was promised you that better pictures would be

shown in the theatres during August. Whether many

patrons doubted that statement is not known. It is

known that many were pleased to find during August

that which they had been promised, better pictures,

pictures of Merit.

But that is not all. The August campaign has

; opened the new motion picture season which for-

merly opened September 1. So there will be an effort

on our part, on the part of actors, on the part of

directors and producers, to continue to show the brand

and calibre of pictures that have been put on the

screens during the first month of a “Greater Movie

Season.”

House Organ
Exchange

BAIR, E. E., Falls theatre, Cuyahoga Falls, O.
BENDER, A. R., Olympia theatre, Cleveland,

Okla.
BENTLEY, FLOYD E., Kelso Amusement Co.,

Kelso, Wash.
BROWNING, HARRY, Olympia theatre. New

Haven. Conn.
BUBERT, E. H., Metropolitan theatre,
Morgantown, W. Va.

BURNS, FRANK H., Orlando Enterprises,
Orlando, Fla.

DALEY, THOMAS S., Schine Amusement Co.,
Gloversville, N. Y.

EVELAND, EARLE, Twin City Opera House,
McConnelsville, O.

FAWKS, E. L., Photo Phone theatre, Gra-
ford, Tex.

GARDNER, HUGH T., Orphenm, Neosho,
Mo.

GAULT, J. C., American theatre, Oakland,
Cal.

GILL, R. A., Strand theatre. Honey Grove,
Tex.

GLASER, WILL J., Grand theatre, Fairbault,
Minn.

HAMBURGER, F. M., Circle theatre. Port,
land. Ore.

HARLEY, ALONZA, Valentine theatre. De-
fiance, O.

KOBLEN, M., Scout theatre, Oakdale, La.
LITTLE, T. L., Majestic theatre, Camden,

S. c.
MacLEOD, M., Wolverine theatre, Saginaw,

Mich.
MASSEY, EARL D., Texas theatre, Killeen,

Tex.
MEREDITH, E. E., Virginia theatre. Box

1190, Fairmont, W. Va.
MOCK, CARL F., 56th Street theatre, Phila-

delphia, Pa.
MOSS, EDGAR A., Marion Theatre News,

Glass Block, Marion, Ind.
NICHOLS, DON, Durham Amusement Com-

pany, Durham, N. C.
OSTENBERG, J. H., Orpheum theatre, Scotts-

bluff. Neb.
PAYNE, EARLE HALL, Kentucky theatre,

Lexington, Ky.
POPE, CLEM, T & D theatre, Oakland, Cal.
RANDALL, E. H., Liberty theatre, Condon,

Ore.
RIVERS, EDWIN B., 1718 South Main

Street, Royal Theatre, Los Angeles, Cal.
SCHWIE, F. F., Duluth theatre, Duluth,

Minn.
SNYDER, E. A., Rialto-Virginia theatres.

Champaign, 111.

SORG, J. H., Jefferson theatre. Fort
Wayne, Ind.

STIEFEL, S., Roxboro theatre, Philadelphia,
Pa.

STILES, J. H., The Dalles Amusement Co.,

The Dalles, Ore.
WESKIL, F. C., Rose theatre, Colfax, Wash.
WHITBECK, FRANK, West Coast Theatres,

Inc., 134 Leavenworth St., San Francisco,
Cal.

WILSON, T. S., Seelye theatre, Abilene, Kan.
WOODWARD, KENNETH V., Penn-State
Amusement Co., Uniontown, Pa.

Entry of name in above list signifies
willingness to exchange theatre publications
with other theatre publishers.

(Theatre)

(City)

fellows by re-arresting him and taking him
to jail, followed by a large-sized crowd.
Prior to the commencement of "hostili-

ties” I had a banner carrying the statement
that "The Night Club” would open head-
quarters Monday, July 27, placed across

the street and during the operation of the

stunt, carried a teaser ad in the newspaper.
Altogether, the stunt drew over three

columns in the newspaper and more discus-

sion than any other, regardless of amount
expended, that I have ever tried.

Very truly yours, C. P. Scates, Manager,
Rialto Theatre, Bremerton, Wash.

Many Worthy Ideas Can-
not Be Reproduced
Because of Color

I look forward each week to receiving
the Herald and always turn to the Theatre
department first to see what exhibitors are
doing to get business, and as I have gotten

some real good ideas from your paper and
this section. I am enclosing herewith some
more of my advertising samples. If you
consider any of these worthy of space in

your paper would be glad to have you pass
them along.

We put “Western Week’’ over to a 25

per cent increase in business over the week
before it. The week before we played
“Classmates” and other big pictures.

Two weeks ahead of play date we started

putting these ‘“Girl Shy” cards out, I real-

ize the picture is a real old one but as it

had never played here I thought that we
should do some business on it and went
after the business with the result that we
played to the biggest Friday’s business so

far this year, and considering Friday being

Family Night when the entire family,

mother, father and all the children can get

in on 35 cents we are truly proud of our
results. And on top of this nice business,

these cards and the prizes were paid for by
the two ads on the cards.

I am enclosing sample of card we are

putting out for next week and “Greater

Movie Season,” also Mother’s Day card we
got out.

Very truly yours, Bijou Theatre,

E. S. Holland, Abingdon, Illinois.

In another part of his letter Mr. Hol-

land has referred to several contributions

that he has forwarded to the “Herald.”

Like many other readers he wonders why
his ideas were not reproduced. Here it

may be helpful to explain that it is often
found that the color schemes used in the
advertisement will not make an impres-
sion on the plates in the engraving
process.

Without explaining the entire principle
of the spectrum and its part in pho-
tography it is not easy to explain what
combinations of color will make an im-
pression readily. Because there are many
combinations of color which will lend
themselves to this process it is hoped
that exhibitors will not be discouraged in

sending in colored poster displays, etc.

Ernest Thompson Seton
No Longer With Scouts

In an article on page 56 of the August
1 issue it was suggested that pictures of

Ernest Thompson Seton, “sponsor of the

scouts,” be used in lobby displays in con-

nection with a Boy Scout theatre campaign.

E. S. Martin, secretary to the editorial

board of the Boy Scouts of America,

writes to say that Mr. Seton is no longer

connected with the organization. Daniel

Carter Beard is National Scout Commis-
sioner and James E. West is Chief Scout

Executive at this time.
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GREATER
MOVIE SEASON !

PATRONIZE THE ADVERTISERS OF TIIB

tHEATRE PROGRAM

0rrarer Movie Season comes to Atlantic this

month. It'» the 29ih Anniversary of the Moving
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NEW 1PROGRAM. Week of Auguat 2, 1925

OVERTURE RICHARD D

GREATER MOVIE SEASON EDITION

STREET OF FORGOTTEN MEN’’ IS

GREATER “MIRACLE MAN" OF 1925

ROTAl.-Now PUytaa

BEBE DANIELS MARRY ME"
The Manicure Girl

Florence Vidor
Edward Everett Horton

THE BAKE
172 Temple Street between Chapel and CenN

Phone Liberty 1697

BAKERY and LUNCH

Home Cooked

Breed Roll

I

- Caka Pies Crvllcn

HIGH CLASS SHOF
REPAIRING

SJioet Cleaned and Shined

Work Called for and Delroenry

CCV^a-r-'

HOUSE ORGANS SHOWMEN ARE USING FOR BUSINESS: Top center: Front and back pages of the
Atlantic theatre’s paper which is under the direction of Nyman Kessler, Atlantic, Mass. Left to right: Front
and back pages of an eight page house organ of the Capitol theatre, Jackson, Michigan, which is under the
direction of W. S. McLaren. Much space is devoted to advertising. Center: A snappy colored paper printed
by Newman theatre, Kansas City, Mo., the managing director of which is Bruce Fowler. Left and right: A
ticket and a throw-a-way respectfully which was used by Jim Wallace, Lincoln Square theatre, Decatur, III.,

in his “Greater Movie Season” campaign. Bottom center: Pages six and three of Gordon’s Olympia Screen
Review, printed on a colored stock; Harry (Tod) Browning, Olympia theatre, New Haven, Conn.
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WHAT SHOWMEN ARE DOING TO GET BUSINESS: No. 1, No. 2 and No. 4, news stories instigated by
the application for a license to operate a “night club” by C. P. Scates, Rialto theatre, Bremerton, Wash. No.

5 and No. 6, Application and protest sent to the mayor and city commissioners in exploiting “The Night Club.”

No. 3, Ad which preceded shortly the showing of the picture, “The Night Club.” No. 7, Poster which is

used by Universal company for “Let Er Buck” tieup with the Rodeo. No. 8 and No. 9, Ads used by J. Fred
Lovett, Royal theatre, Providence, R. I. No. 10, Mother’s Day card referred to by E. S. Holland, Bijou

theatre, Abingdon, 111., in letter. Mr. Holland may also be thanked for the rodeo contribution.
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ABOVE: ONE OF 10 Jester figures

placed in attractive show windows in

Cleveland when the Fox picture, “The

Fool” was shown there. UPPER
RIGHT: PICTURES OF Leatrice

Joy were put in a lobby board by

John Creamer, Chillicothe, Mo., for

the Paramount film’s exploitation.

RIGHT : CREAMER OF THE
Strand theatre, Chillicothe, Mo., ef-

fected a tieup with a merchant for a

style show for “The Dressmaker from

Paris.”

MARY PICKFORD IS REPRODUCED IN UNUSUALLY lifelike fashion by the designer who arranged

the 24 sheet for her latest picture, “Little Annie Rooney,” which will be released soon. It is a United

Artists production and is said to be typically a “Mary Pickford” type of film.



August 22, 1925 EXHI BITORS HERALD 47

WITH THE AID OF LIGHTS AND POTTED PLANTS this unusual attractive front was obtained.

Richard Barthelmes was being shown in “Soul Fire,” First National production, at the Coliseum theatre,

Seattle, Wash., which is under the management of Frank Steffy.

UW
£T¥.

i
ppBgu ;T® |

ft.

ANOTHER SPLENDID EXAMPLE OF OBTAINING AN inviting effect with the use of potted plants

was engineered by the management of the Liberty theatre, Portland, Ore. The picture which was being

shown was “My Son,” First National, with Nazimova and Jack Pickford.
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LOYALTY
The watchword of the world

The spirit that binds great armies and navies

The heart of big business

The cement that holds together friendship

and good-will

That breeds confidence

That spells success

The exhibitor who is loyal to his patrons

never has need to worry

And the news reel that is loyal to the

exhibitor never is without friends

KINOGRAMS IS LOYAL
The TJews Teel Built Like a TJewspaper

EDUCATIONAL
FILM EXCHANGES, Inc.

Member, Motion Picture Producers and Distributors

of America, Inc. Will H. Hays, President
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Write the New York Office

“The Long and
Short of It”

By WILLIAM R. WEAVER
Against the improbable possibility that

any exhibitor interested in Short Features

missed it, I reprint here briefly the salient

points of Educational’s statement in the

advertising section of last week’s HERALD:
Educational Film Exchanges, Inc., re-

news to you its pledge of cooperation with

you——that its obligation to you only be-

gins, and does not end, when you book
Educational Pictures .

Educational Pictures are nationally ad-

vertised to your patrons—consistent adver-

tising in The Saturday Evening Post in-

creases their pulling power at your
box-office.

A full line of accessories is available to

help you advertise Educational Pictures—
posters, lobby display cards, photographs,
slides. Trailers on star comedies and spe-

cials can be had through the National

Screen Service.

A press sheet on each two-reel comedy
and each special contains information about
the picture, newspaper stories and reviews,

practical exploitation suggestions, one-

column, two-column and three-column “ad'’

layouts and star and scene cuts. Mats for

advertising and publicity cuts are FREE.
Educational backs up every Showman

who backs up his Short Features. Your
Educational Exchange will give you the

fullest cooperation.

I should say that this reduces the matter

of service difficulties to a minimum as re-

gards this company. If you are not get-

ting the service outlined, it is plainly a

matter of exchange efficiency or personnel.

The thing to do about that, as stated in

another column, is to get in touch with

the home office.

I think none of the service complaints

received from exhibitors in the course of

this test are unanswered in Educational’s

announcement. Apparently Educational is

furnishing exactly the accessories exhi-

bitors have protested general lack of. If

this is the case, what about other Short

Feature concerns? It is clear that these

protests have not been without ground.
Who is guilty?

Substitution is the one exhibitor protest

not treated in the Educational statement,

obviously because delivery of ordered prod-

uct is a granted virtue until shown to be
lacking. Yet substitution of Short Features
is not only the most prevalent but also the

most disastrous of the evils uncovered to

date. A letter in this issue outlines the

case clearly.

Frankness has characterized the exhibitor

response to the HERALD’S bid for coopera-
tion throughout. Frankness characterizes

the Educational announcement. While this

spirit prevails, the cause of the Short Fea-
ture is not lost.

Take Service Abuses to

Film Company Heads
Short Feature service is mainly responsible for the lack of Short Feature

representation in theatre advertising. Exhibitor response to the HER-
ALD’S bid for cooperation in determining the box office status of the Short
Feature leaves no doubt on this point. Almost 50 per cent of the letters

received on this subject place the blame upon the exchange and back up
charges with specific instances giving names of pictures and exchanges.

The percentage is too great to be without basis.

New York offices of Short Feature concerns have welcomed this revela-

tion. Exchanges are being inspected. Exchange employes are being asked
to explain. Short Feature executives have voiced wholehearted endorse-

ment of the HERALD’S campaign and ask that the situation be sifted to

the bottom. Only in that way can conditions be rectified.

Accordingly, the HERALD suggests as the most expedient method of

handling the matter that exhibitors communicate directly with the New
York offices of the various Short Feature concerns in all cases where ex-

change service fails. It is a waste of time to argue it out with a salesman,
booker or shipper whose indifference is the original cause of the difficulty.

New York addresses of the five principal Short Feature distributors

follow

:

EDUCATIONAL FILM EXCHANGES, Inc., 370 Seventh Ave.

FILM BOOKING OFFICES, 723 Seventh Ave.

FOX FILM CORPORATION, West 55 th St.

PATHE EXCHANGES, Inc., 35 West 45th St.

UNIVERSAL PICTURES CORP., 5th Ave., at 57th St.

Address to the Short Subject Managers of these concerns, or to any other
executive, letters giving details of faulty service experienced. Organiza-
tion of these companies includes provision for adequate Service to customers.

If you are not getting it, it is their concern as well as yours. You are

paying for it—they are taking your money on the assumption that you are

getting it—loose links in the chain of delivery are deadly dangerous to

both of you.

Cooperation Pledge
EXHIBITORS HERALD,

{

|
407 So. Dearborn St.,

|

I Chicago, III. I

GENTLEMEN:
Cooperating with the Herald to determine definitely the box office value

|

of short features, I shall give what I believe to be adequate advertising representa-
g

tion to all subjects on my programs for such a period of time as I find such i

advertising representation to be justified by box office results of the same or .

until I shall consider that a sufficient test has been made.

(Exhibitor)
J

i i
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Exploitation of the Educational Special on the Lewis-Munn
wrestling match by the Victoria theatre, Philadelphia. The
display is reported to have increased business.

Exploitation of the Educational newspicture, Kinograms,
showing theatregoers the Scopes trial at Dayton, Tenn., as
done by the Kentucky theatre, Lexington.

Tragsdorf Calls It

“A Lot of Blah

”

What’s all the shooting about, relative

to the exploitation of short subjects?

I have been running a short feature

show every Tuesday night since I opened
the house, nearly four years ago. The
show consists of two reels of a serial, a

two-reel comedy and an Aesop’s Fable.

Have always run it at the same price

—

10 and 25 cents, ladies free when accom-
panied by one paid adult ticket. If a fel-

low gets a flying start with these serials he

is alright. However, if he happens to get

off to a bad start he is practically sunk for

10 or 15 weeks.
Have been reading a lot of blah relative

to advertising your short feature with as

much verbosity as you do your feature.

That line of bunk is great stuff for the

big first run guys in the cities, where they

can walk into the exchange and grab off

the short feature they are going to yell

about in their advertising.

As an example of what happens out in

the sweet clover when we book and pay
for and advertise a short subject, the ex-

perience I had last night is typical. Had
Pathe Review No. 9 booked. The most im-
portant item on the one-sheet appeared to

be “The Prettiest Girl I know in the

Movies.” I advertised that item not only in

our local sheet but nightly with a slide on
the screen. Of course, when we opened
the can, nothing like that was in it, but
they substituted Review No. 4—the most
exciting part of which being a couple of
nuts doing their morning exercises in bed
(rather twin beds).

This is the meanest thing that can hap-
pen to a small town exhibitor. You cannot
make your patrons believe the exchange is

at fault. They just naturally think you
belong in the same category as the medi-
cine and tent shows. The worst part of
this substitution business is that when they
do send you the show on which they sub-
stituted, and you advertise it, everyone
remembers the old advertising and imme-
diately tells you, “I saw that a long time
ago.” WM. E. TRAGSDORF,

Trags Theatre, Neillsville, Wis.

All Comedy Shows
Get Big Business
The numerous articles on advertising

and featuring the short subject which have
have been given considerable space in prac-
tically all of the trade papers of late have
interested me in no small way.

Is it not true that the major portion of
the real big exhibitors of today have the

short subject to thank for their present-
day success?
As near as I can recall, Mr. John Kun-

sky, who is now one of America’s fore-

most exhibitors, can trace the first link of

his chain of theatres to the little Royal
theatre on Monroe avenue, in the city of

Detroit, which in the day of its prime was
devoted to the showing of one and two reel

subjects. There are hundreds of other ex-

hibitors I could name who can recall the

same condition in their own cases.

If this is true, that it was possible for

these hundreds of exhibitors to lay the

foundation of a successful business on
short subjects, which were terribly crude
ten to fifteen years ago, then why in the

name of common sense is it not possible

to again make the short subject, which is

today built like a feature, the attraction

of any program?

I am delighted to say that my experi-

ments in this regard have been highly suc-

cessful, more especially the all-comedy pro-

gram.

About four months ago I was approached
by Walter Kofeldt, manager of the local

Pathe exchange, on the subject of putting

on an all Pathe comedy show day and date

in my two first run theatres in San Fran-
cisco. That was merely an experiment on
which I will admit I was dubious but

which I finally agreed to try out on a per-

centage basis. Frankly, I did not think

that Pathe would get enough out of their

portion of receipts to ever want to talk to

me about another such program again. We
ran the show a week; did so much business

that we held it over for a second week,
and paid Pathe just about twice as much
on a percentage arrangement, as I feel cer-

tain I could have bought the pictures for

outright.

Since that time I have run a second
Pathe all-comedy show which did more
business than the first, and I have my third

Pathe all-comedy show scheduled to open.

It is my intention some day in the not

far future to have a theatre devoted ex-
clusively to the presentation of short sub-

jects, because it is beyond the experimental
stage.

' MAX GRAF,
Max Graf, Inc., San Francisco, Cal.

Thanks “Herald
”

for Campaign
Enclosed is co-operation pledge on your

short features test.

I might say at the present time that I

have given a little extra advertising to all

subjects on my program, as you will notice

from the programs I have been sending
you during the past two months. And it

helped to “pull them in,” too.

It may also inteerst you that the Atlan-

tic A. A., the local baseball team, is to be

my guest Wednesday, August 5, in con-

nection with my showing of the Our Gang

comedy, “Giants vs. Yank.” They promised
me a write-up in the newspaper, as they

are more influential with the sporting edi-

tors than I am. Of course, this is one of

the stunts I am using to inaugurate “Great-
er Movie Season” and I shall send you
press clippings of the stunt as soon as pos-

sible.

My programs for the next few weeks
have already been made. When this “G.
M. S.” is over I am planning to make every

month “Greater Movie Month” from
then on.

As a matter of fact, my patrons con-
gratulate me for being so careful in choos-
ing my features with extreme care. They
enjoy all short features on the program,
as they bring the charm to the main pho-
toplay. As I cater to a very conservative

audience, I must be even more careful than
large theatres catering to transient trade.

Furthermore, I am near Boston and
Quincy, so you can readily understand how
careful I must be in selecting my entire

program.

As I wrote you recently, I ran a circus

comedy carnival July 18. This did a won-
derful business, but it flopped at night. I

infer from this that my Saturday night

audience prefers a feature that night,

whether it be comedy or drama. However,
I do not discourage anyone from running
an all-comedy bill of two-reelers. Every-
one knows his audience and should use his

or her own judgment in the matter.

By the way, I owe it to “What the Pic-

ture Did For Me” for its guidance in se-

lecting the subjects on my program. I

might also add that some time next month
I shall devote my front page editorial to

“The Significance of Pathe News,” which
is the appetizer of my program.

I also congratulate the Herald for its

service in undertaking this test of short

features, which I am sure will prove bene-
ficial to all parties concerned, even the

patrons. The sooner exhibitors realize this

the better off they will be. This service

was not included in the subscription price

of the Herald. It therefore makes your
publication all the more valuable and in-

dispensable to all exhibitors as it does

to me. NYMAN KESSLER,
Atlantic Theatre, Atlantic, Mass.

Has Always Advertised

Short Features
I have always advertised my short sub-

jects to a certain extent, such as one or

two one-sheets in my lobby, and also in my
newspaper ads, as I believe it pays, at least

with certain comedians who are quite well

known in the community.

J. W. Andresen,
Lyric Theatre, Walnut, la.
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SURE YOU REMEMBER ' EM

/

YOU REMEMBER THE GOOD OLD DAYS WHEN
I COULDN'T KEEP OUT OF TROUBLE- WHEN I WAS
ALWAYS TURNED BOTTOM UPWARDS RECEIVING

THE SPANKING THAT BROUGHT VIRTUE -WHEN
SLY OLDTIGE AND MARY JANE MADE YOU LAUGH
AND LAUGH- AND YOU LOOKED FORWARD TO THE
CARTOONS OF US EVERY WEEK.- AH ME / THOSE
WERE THE GOOD OLD DAYS! THE WORLD SUPS ON,

IMPROVING, GETTING WISER, DEMANDING MORE, AND
NOW WE'RE IN THE MOVIES, MOVING FASTER, HAVING

MORE FUN, GETTING MORE LAUGHS, MAKING THE FUNNIEST

2 REEL PICTURES OF THE YEAR.7 HAVE YOU SEEN 'EM. AND
ARE VOU puw*- EM .? Rl JSTER BROWN

EXE
V
“ , ... » i

BUSTER BROWN comedies
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THIS department contains news, information and gossip on current productions. It aims to supply
a service which will assist the exhibitor in keeping in touch with developments in connection with

pictures and picture personalities—and what these a re doing at the box office. No prophecies on the
entertainment value of pictures are made. Opinions expressed are simply those of the author or of
his contributors and the reader is requested to consider them only as such.—EDITOR’S NOTE.

GAG SUBTITLES HELP
BEBE DANIELS FILM

\^/ ILD Wild Susan” is wild mainly

in gag subtitles which pep up the proceed-

ings most of the time and only once or

twice become illfitting and monotonous.

Barring these occasional dips into the street

humor of the day, dips which seem bunched

where not even fresh quips should have

been allowed to break in, the tale scamp-

ers along merrily until it drives into the

haunted-house bunker which proves its

eventual undoing.

Bebe Daniels is Susan and Rod La-

Rocque is the young man. They’re very

entertaining for about four reels. After

that the story goes into old stuff, old stuff

that wasn’t so very good when it was new,

and it ends all over the place with every-

body glad it’s over.

I have heard an interesting story about

a certain director who can make better

first reels than any other in the business.

There are other directors who can make
good mid-sections. But there seems to be

no one especially adept at making last

reels. If I were interested in attaining

greatness through directing pictures I

should learn to make last reels well. I

should have the field to myself in a short

time and become fabulously wealthy.

* * *

COLLEEN MOORE ENJOYS
"THE DESERT FLOWER"

OLLEEN MOORE plainly enjoyed

making “The Desert Flower.” It sticks

out all over the picture and is one of the

reasons it’s so easy to enjoy looking at it.

Colleen’s happiness is infectious.

The story of “The Desert Flower” is on;

of* those made to measure tales permit-

ting everyone concerned in its making free

reign of imagination. They have every-

thing the gold rush town SO years ago had,

plus a radio set and modern impedimentae

useful in comedy. They start the heroine

out burdened with an infant sister, then

conveniently park the baby in a ’Frisco in-

stitution and forget about her. They just

have a good time and that’s enough.

Miss Moore is making good use of the

comic gift discovered in “Sally.” This

picture is packed with funny little things

for her to do, elaborate mechanical de-

vices being set up when needed in this

connection. These little things get a sue-

BEBE DANIELS was seen on the screen

of the McVickers theatre, a Chicago
loop house last week. The picture there
was “Wild, Wild Susan/' which is dis-

tributed by Paramount. Comment on the
picture appears in the accompanying col-

umns in the current issue.
.

Details as to

the cast and footage of the picture wiV
appear in New Pictures department in an
early issue.

cession of laughs that are enough for any

picture to get.

Lloyd Hughes is the young man and

there are many others whose names should

be mentioned did they not evade me at the

moment.
% ;jc

OLD LANGDONS
NOT SO GOOD

[ jAST week McVickers used another of

the Principal Pictures Harry Langdon

comedies, “The White Wing’s Bride,” or

something like that. It looked like it

might be the first he made. At any rate it

isn’t so good.

McVickers folks think so well of Lang-

don that the management naturally uses

all of his stuff obtainable. I hope this is

all of the old stuff available.

* * *

"HERALD" STAFF
MEMBERS HELP

Jay SHRECK, Ray Murray, Douglas

Hodges and Ernest Rovelstad, fellow

members of the Herald staff, contribute

the following reports of pictures, each of

which bears the initials of its writer

:

“Last week I was asked to view ‘Life’s

Greatest Thrills.’ I agreed just to be ac-

commodating. Now I consider that they

did me a favor in showing it to me.

“It will stand as one of the most in-

teresting short features ever made. In-

ternational Newsreel has taken the high-

lights from its issues of the past 10 or

12 years and crammed them into two reels.

And what a subject they make.

“War, fire, ship wrecks, auto spills,

horse racing, air exploits and many other

thrilling episodes of world news. You see

a soldier drop 1,500 feet before opening
his parachute. You see a man killed in an
automobile race and you see men going

‘down to the sea in ships.’

“The titles of the short feature is fitting,

for certainly when you view this subject

you view ‘life’s greatest thrills.’

“International has compiled these two
reels for the purpose of exploiting its

newsreel, and for the purpose of popu-
larizing the newsreel among theatre pa-

trons.”—J. M. S.

ife sjc s)c

“Ralph Graves, who is under contract

with Sennett, got the directorial bug while

he was taking a brief vacation recently

and, with the aid of Howard Hughes, made
a corking good little feature, which he has

called ‘Swell’ Hogan. Ralph directed and
wrote the story as well as acted the prin-

cipal role. It’s a great character study,

of a rough dive keeper who finds an aban-

doned baby on Brooklyn bridge, takes it

home and tries to mother it until it dies.

There’s a simple but forceful love story,

with Rose Doner playing the role of Rose-

Marie.

“At the Writers Club, Hollywood, a

most severe and critical audience put its

O. K. instantly on the picture. There are

many laughs, legitimately obtained, and

not a few tears in the well told, clean cut

story. George Fawcett plays the police

captain, Walter Long a tough customer in

‘Swell’ Hogan’s saloon, and Gale Henry,

a snooping gossip. As a stepper and

dancer of the ‘Charleston’ Miss Doner has

no equal and for that reason the picture is

extremely timely.

“I understand it was cut down from
about 14 reels, but the job of cutting has

been well executed and the result is first

rate entertainment. The photography is

exceptional, the titles snappy and the ac-

tion smooth running and punchy.”—R. M.

* * *

“King Baggot has reason to feel proud

of ‘The Home Maker’. It is one of those

pictures that stick. You remember it
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LAURA LA PLANTE has the leading
role in the Universal-Jewel which

opened last week at the State-Lake theatre
which is a vaudeville house. Its film at-

traction on the hill was “The Teaser.”
Cast, high-lights, footage, etc., appeared in

New Pictures department in the June IS
issue of Exhibitors Herald.

long after many others have been for-

gotten. Never have I seen Alice Joyce do

better work, and she is given excellent

support by Clive Brook and others.

“The story was prepared by Mary
O’Hara, and the titles are by Walter An-
thony, every one a gem. At the Writers

Club, Hollywood, where I saw it at a pre-

view last week, the folks just literally ate

it up. And well they might.

“It has unique touches of pathos and

humor and it doesn’t resort to any spec-

tacular yacht wrecks, jazz parties or auto

races to hold your interest. It’s a simple

little tale of an office man who is a fail-

ure, and when he loses his job his wife

steps in, supports the family and wins

success. (No, she doesn’t marry the pro-

prietor of the department store. Thank
Heaven Baggot left that out). A small

character bit was contributed by a child

actor who almost ran away with the pic-

ture.”—R. M.
* * *

“
‘Justice of the Far North’ is just as

well in the can as out. There are things

to be said in its favor; and that being so

it may be as well to set them down first.

“It may do very well as a scenic be-

cause many sequences are beautiful for

their ice and snow, their mountains and

river fall's, their volcanic eruptions and

their lava flows. A good portion of the

picture consists of that.

“The story deals with an Eskimo as

one of the principal characters. Insofar

as the market has never been flooded with

stories hinged upon an Eskimo’s love, it

may be said that angle is a novel one.

There should be as much romance in the

life of the Eskimo as there is in the life

of the American Indian, whom we have

romanticized for some time.

“The action is slow
;
the acting is spot-

ty; the story is the ‘get-revenge-because-

she-was-unfaithful’ type ; and many incon-

sistencies appear in the continuity.”

—

D. E. H.
* * *

“
‘Not So Long Ago’ proved itself to me

to be a good picture because I sat in a

projection room and was entertained for

an hour. Of course it is true I saw flaws

in it, but they did not seem to be of suf-

ficient importance in the face of the en-

tertainment value of the picture to do

much harm.

“First of all, Betty Bronson is an ac-

tress. So watching her is always enter-

taining, even though she does not have the

role that most ideally suits her. And she

remains entertaining despite the fact that

she was cast to play opposite Ricardo

Cortez, who is not at all suited to be her

opposite.

“The story has much human interest,

what with the invention of the steam en-

gine almost completed and the notes fall-

ing due. Just when old Flint is about to

take the invention away from Betty’s

father, the steam engine explodes and

there is nothing for Flint to take. But

the old inventor can now build a new on?

because the hero is willing to supply the

funds.

“The role of Miss Bronson in this pic-

ture is that of a girl whose dreams soothed

her when otherwise her cares would have

brought her much unhappiness. She does

it well because she is evidently that kind

of a child natively.”—D. E. H.
* *

“
‘Zander the Great’ has a good deal of

the good old hokum in it which is well

timed and presented . . . and liked. In

another picture the same kind and amount

of hokum would possibly have done a flop,

but in ‘Zander’ it is appropriately injected.

“Marion Davies does her work with all

the grace of a Swanson and all the com-

edy of a Normand. She seems to have

grown more sincere in her work; and it

is unmistakable that she has learned vol-

umes of the tricks of the cinema.

“It is just a little odd to find in a story

that the hero is made from the material

TN "Not So Long Age,” Paramount’s
latest release of a Betty Bronson picture

the story deals with New York in its early
“'fifties." Comment appears in these col-

umns in this issue. In this issue also in
the New Pictures department appears de-
tails such as footage, cast, and highlights.
The picture was shown last week at
Orchestra Hall, Chicago.

COLLEEN MOORE appeared in “‘The
Desert Flower" last week when the

First National picture played at the Chi-
cago, loop theatre of Balaban & Kate.
Comment on the picture appears in these
columns in the current issue. Other de-
tails of the picture appeared in the New
Pictures department of the June 20 issue.

of a moonshiner and a rum runner
;
but

here it is done. Harrison Ford is the

beardfaced lawbreaker in the heart of the

picture who would put the heroine out of

his house unsympathetically but who in

the later reels appears shaven and tidy.

“All in all, there is a host of enter-

tainment in ‘Zander the Great.’ ”—D. E. H.

* * *

“Here’s extending a hand across the

screen to the scenarists, title writer, gag

man or what have you, who helped put

the laughs in Douglas MacLean’s ‘Intro-

duce Me,’ which assisted the new Diversey

to an auspicious opening. Almost as many
laughs were educed by the captions as by

the acting; certainly there was perfect

harmony between the two. Raymond Can-

non and Wade Boteler did the ‘scenaring’

for the picture, George J. Crone the

directing.

“One proof of good acting is making

the impossible seem logical. MacLean and

Anne Cornwall (who was quite decidedly

a lesser satellite to the star throughout)

bounded down the mountain in a snow-

ball and revealed themselves in a sweet-

hearts’ clinch when their crystal prison

broke after crashing off a cliff. Nobody
seemed to care a tuppence about the un-

reality of it and all reveled in the scene.

“But coming back to the value of the

lines. Laughs, or rather chuckles, that

come in machinegun fire style show a bet-

ter reaction to a picture than occasional

boomings like the roar of a battery. That’s

what the conversational element helped

to produce throughout. It should be men-
tioned, however, that when MacLean was
made a hero in spite of himself by a bear

that chased him to the top of the moun-
tain (and down) and thus to victory in

the climbing contest, there was a particu-

lar outburst from a goodly share of the

2500 larynxes on hand.

“A bit of editorial art was evinced in

starting an avalanche, obviously to turn

the girl into the role of heroine, and then

promptly forgetting it, which of course

scarcely brought any denunciation from

the company treasurer.”—E. R.
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NEW PICTURES

Not So Long Ago
Producer: Famous Players-Lasky

Distributor: Paramount
Length: 6,849 feet

DIRECTOR SIDNEY OLCOTT
Author Arthur Richman
Adaptor Violet Clark
Cameraman James Howe

PLAYERS
Betty Dover Betty Bronson
Billy Ballard Ricardo Cortez
Jerry Flint Edwards Davis
Mrs. Ballard Julia Swayne Gordon
Sam Robinson Laurance Wheat
Ursula Kent Jacqueline Gadson
Michael Dover Dan Crimmitis

TYPE: Romantic comedy of New
York in 1850.

HIGHLIGHTS: Sequence in ivhich

Betty confesses to Billy Ballard that

she has pretended he is in love with

her. . . . Fight of Ballard uhth

the town toughs. . . . Race of Rob-

inson with the steam engine.

THEME : A young girl whose father
is an inventor lives with her dreams of
romance which lead to the realization

of one of the dreams.

STORY : Betty, the daughter of Dover
the inventor, works by the day as a
seamsterss in the Ballard home. Billy
Ballard, the Beau Brummel of the town,
is engaged to Ursula Kent but Betty pre-
tends to herself in her day dreams that
he is in love with her. Sam Robinson,
the town’s smart aleck, proposes to her
and is indignant when she rejects him.
Dover borrows money from Flint to con-
tinue the invention of his horseless car-
riage. When the time draws near for the
notes to be paid to Flint, Dover is unable
to pay them. Betty tells Sam that Billy

has proposed to her. Sam tells this to

her father who goes to the Ballard home.
He tells Billy Ballard that he will expect
the customary courtship between Betty
and him (Billy). Billy then asks if he
might call on Betty. At his first call

Flint attempts to collect the money for

his notes. Billy offers to buy them but
Betty will not permit him to do so. When
Billy admits to Betty that he is engaged
to Ursula Betty becomes angry. But
Billy finds that Ursula, like him, is in

love with another. When their engage-
ment is broken, Betty becomes reconciled.

Flint has arranged with Dover to take

the horseless carriage on the following

day. Robinson has wagered with Dover
that he can beat the machine in a walk
down Fifth Avenue. The race is held but

as the engine finishes the race a winner
the boiler explodes and destroys the en-

tire machine. Flint cannot take it away
but receives the money from Billy who
promises to back Dover in building a new
one. Betty is happy with her engagement
to Billy.

Her Sister From Paris
Distributor: First National Pictures

Producer: Joseph M. Schenck Pro-

ductions

Length: 7,255 feet

DIRECTOR SIDNEY A. FRANKLIN
Author ....Hans Kraly
Adaptor Hans Kraly
Cameraman Arthur Edeson

PLAYERS
Helen Weyringer Constance Talmadge
La Perry Constance Talmadge
Joseph Weyringer.. Ronald Colman
Robert Well George K. Arthur
Bertha.. Gertrude Clair

TYPE : Domestic comedy with dou-

ble exposure.

HIGHLIGHTS: Talmadge’s inter-

pretation of the two sisters and Col-

man’s interpretation of the husband.

. . . The separation of the husband

and wife. . . . Her impassioned

lovemaking to her own husband. . . .

Their elopement. . . . Scene in bri-

dal suite of hotel.

THEME: A Viennese wife pretends
to be her actress sister from Paris in

order to win back her husband.

STORY: Helen Weyringer, wife of

Joseph, writer of novels, is too domestic,

he believes. She interrupts her husband

and a quarrel follows. When she leaves
him for her mother’s she meets her twin
sister at the station. The latter has come
to Vienna to dance. An invitation comes
to the sister, La Perry, to come to supper
after her performance with Joseph whom
she has never seen. She accepts, then
sends Helen to impersonate her at the
supper. Helen is believed to be the
dancer by Joseph. She makes love to

Joseph and proposes that they elope. He
is persuaded to go to the same hotel

where they had spent their honeymoon.
When they are given the bridal suite he
confesses that he cannot go on because
he loves his wife. He is then confronted
with his wife (who is really his sister-

in-law). Helen is satisfied that her hus-
band still loves her.

The Demon Rider
Distributor

:

Davis Dist. Div.

Producer: Ken Maynard Productions

Length: 4,950 feet

DIRECTOR PAUL HURST
Author J. Inman Kane
Subtitles Erma Horsley
Cameraman Frank Cotner

PLAYERS
Billy Dennis Ken Maynard

Constance Talmadge and Ronald
Colman have roles opposite each
other in “Her Sister from Paris,”

First National picture.

Betty Bronson appears opposite
Ricardo Cortez in "Not So Long
Ago,” Paramount picture of the
early "fifties.”
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Mary Bushman Alma Rayford
Jim Lane Fred Burns
Black Hawk Tom London
The Cook James Lowe
Tarzan By Himself

TYPE : Action romance.

HIGHLIGHTS: The Hollywood

“beauty sextette.” . . . Maynard’

s

riding of Tarzan. . . . Jim Low’s

comedy. . .
.' Chase of the outlaws.

THEME: The theft of the bag of

money precedes a chase after the ban-

dits and the narrow escape of the hero.

STORY : Black Hawk and his bandits

steal a bag of money from the bank; the

foreman of “B” ranch, Billy Dennis, pur-

sues them. While the bandits divide the

loot Billy obtains the bag and makes
away with it. He intends to return it to

the bank. The sheriff comes upon the

bandits, who accuse Billy of being the

Black Hawk. Billy loses the bag and is

chased by the sheriff. Jim Low, the cook

finds the money and starts for his ranch

with the thought of returning the money.
The Black Hawk gang steals an automo-
bile which they drive over a cliff. Billy

is in time to rope the Black Hawk be-

fore the crash. It is explained that Billy

was trying to restore the money when
the cook appears; and everything ends

happily.

The Street of Forgotten
Men

Producer: Famous Players-Lasky

Distributor: Famous Players-Lasky

Length: 6,366 feet

AUTHOR....GEORGE KIBBE TURNER
Adaptor Paul Schofield

PLAYERS
Easy Money Charlie Percy Marmont
Fancy Vahem Mary Brian

Philip Peyton Neil Hamilton

Bridgeport White-Eye.. ..John Harrington

Portland Fancy Juliet Brenon

Dutch Dolly Josephine Deffry

Diamond Mike Riley Hatch

TYPE : Drama of pathos and heart

interest.

HIGHLIGHTS: Scene where Mar-

mont promises to care for the dying

woman’s child. . . . Death of the

dog of Marmont. . . . Wedding

scene. . . . Blinding of Harrington.

THEME: Daughter of a street

woman of New York is brought up by
the king of beggars in a beautiful home
and she later is married and becomes a

member of the best social circles.

STORY: Portland Fancy, a bowery
woman, dies, leaving her daughter of

four in the care of Easy Money Charlie,

a beggar who fakes a stump arm on the

streets of New York. True to his prom-
ise, Charlie rears the girl away from
the bowery in beautiful environment,

never confessing his faking method of

earning a living. A beautiful girl she

grows up to become engaged to a young
attorney who is in a smart social set.

Charlie tells Peyton, her fiance, what a

grafter he is and then departs for Aus-
tralia. The girl is married to Peyton
on a night shortly after the secret re-

turn of Charlie, who now is thought dead.

Charlie returns to his only way of live-

lihood after he has thrashed White Eye
for trying to blackmail Peyton.

In “Seven Days”, released by Pro-
ducers Distributing Corporation,
an old fashioned aunt causes the
young people much embarrass-
ment.

Seven Days
Distributor

:

Producers Distributing

Corp.

Producer: A1 Christie Studios, Inc.

Length: Undetermined

DIRECTOR SCOTT SIDNEY
Authors Mary Roberts Rinehart

and Avery Hopwood
Adaptor Frank Roland Conklin

PLAYERS
Kit Eclair Lilian Rich
Jim Wilson Creighton Hale
Bella Wilson Lilyan Tashman
Anne Brown Mabel Julienne Scott
Dal Brown William Austin
Tom Harbison Hal Cooley
Aunt Selina Rosa Gore
The Policeman Tom Wilson
The Burglar Eddie Gribbon
The Seer Charles Clary

TYPE : Feature comedy romance.

HIGHLIGHTS: Scene between the

policeman and the burglar.

Embarrassment arising tvhen Aunt
Selina supervises the sleeping ar-

rangements. . . . Comedy acting.

THEME : At the celebration of the
first anniversary of his divorce a man
and his divorced wife become involved
in entangling circumstances which re-

sult in the reunion of the two.

STORY: Jim Wilson’s guests arrive to

celebrate with him his first anniversary

A policeman is prominent in the
cast of “Seven Days,” Producers
Distributing Corporation picture.

of his divorce. Bella Wilson, his former
wife, is present. Jim is infatuated with
Kit Eclair. The butler is stricken with
a malady. Fearing its contagion the
servants flee. Aunt Selina, Jim’s moneyed
relative, arrives. Jim persuades Kit to

pose as his wife because he doesn’t wish
Aunt Selina to know he is divorced. Po-
lice announce that the house is quaran-
tined. At bedtime Aunt Selina super-
vises sleeping arrangements, putting ev-
erybody in the wrong rooms. Jim carries
on a flirtation with Bella. Kit is wooed
by Tom Harbison, her former lover. Jim
re-wins his former wife and explains the
humorous situation to Aunt Selina.

Rugged Water
Producer: Famous Players-Lasky

Distributor

:

Famous Players-Lasky
Length: 6,015 feet

DIRECTOR IRVIN WILLAT
Author Joseph C. Lincoln
Adaptor James Hamilton
Cameraman A1 Gilks

PLAYERS
Norma Bartlett Lois Wilson
Captain Bartlett Wallace Beery
Calvin Homer Warner Baxter
Myra Fuller Phyllis Haver
Mrs. Fuller Dot Farley

TYPE : Melodrama of the Cape
Cod Coast.

HIGHLIGHTS: Atmosphere of the

sea. . . . Sequence where life boat

hastens to the wrecked vessel. . . .

Hero’s rescue of Captain Bartlett.

THEME : Romance between hero and
the daughter of the captain of the life

saving station culminates in happiness
when the hero saves the life of the cap-
tain who had treated him unjustly.

STORY : The hero, a lifesaver, loses

appointment as captain of station when
other man uses political influence. In

the crisis, during a storm and shipwreck,
the other man proves yellow and the
hero leads the rescue. Love interest be-

tween hero and other man’s daughter
comes to happy conclusion.

—Fox News No. 88—
HELEN WILLS TRIUMPHS OVER MRS. MALLORY

IN TENNIS TOURNEY
*

—Fox News No. 89—
LARGEST TROUT FISHERY IN WORLD RAISES
AND DISTRIBUTES 20,000,000 FISH A YEAR

*

—International News No. 65—
JOHN COOLIDGE GOES IN TRAINING AS CITI-

ZEN SOLDIER
*

—International News No. 66—
EUROPE'S SPEED KINGS IN 621-MILE AUTO

RACE
*

—Kinograms No. 5106—
TILDEN IN TIFF WITH TENNIS OFFICIALS

*

OPEN GREATER MOVIE SEASON WITH BIG
PARADES

*

—Kinograms No. 5107—
KING OF EUROPEAN DRIVERS KILLED IN

FRENCH AUTO RACE
*

—Fox News No. 90—
FROM 12.000 MARY SPAS IS CHOSEN FOR

ADOPTION BY MILLIONAIRE

EUROPE'S SPEED KINGS IN 621-MILE AUTO
RACE
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John Barrymore, who is in the midst of
production on “The Sea Beast” for
Warner Brothers, had a call from
Douglas Fairbanks (left) between
shooting scenes.

J. Stuart Blackton will make four pic-

tures for Warner Brothers in the
coming year. The first will be “The
Gilded Highway,” adapted from the
story “A Little More.”

“Kiss Me Again,” Ernst Lubitsch pro-
duction, drew general commendation
when it played the Piccadilly theatre.

New York. Monte Blue and Marie
Prevost are starred.

Warners Buy 2 for ’26-’27 List;

“Don Juan” to Be Held Over
Blackton Will Produce Four for This Year—Ben Turpin Will Play

in “Hogan s Alley”—Phil Klein and Walter Morosco Join

N EW YORK, Aug. 11.—With half of this year’s production sched-
ule practically completed Warner Brothers is already busy in the

market for novels and plays for the 1916-27 season, and “Don
Juan,” John Barrymore’s next picture, will go into that program. Harold
McGrath’s latest novel, “Bitter Apples,” a story of sea adventure, has
been purchased for that season, it was announced at a luncheon party
given by the literary and publicity departments of Warner Brothers for

the author and Mrs. McGrath, just before they sailed for Europe. The
Warners also have bought Octavus Roy Cohen’s “Bigger and Better” and
Ben Hecht’s “The Florentine Dagger.”

ECISION to hold over “Don Juan”
follows the beginning of “The Sea

Beast,” which is also to be one of the
big productions of the year, and the
entire program for this year has been
laid out. Barrymore will also make “Don
Juan” before he returns East.

Blackton to Produce Four
J. Stuart Blackton will produce four

pictures for distribution this year. The
first will be “The Gilded Highway,” the
cast including Macklyn Arbuckle, John
Harron, Dorothy Devore, Andre Tour-
neur, Florence Turner and Myrna Loy,
who was recently signed. Blackton was
vice-president of Vitagraph until its pur-
chase by Warner Brothers. He was one
of the “discoverers” of Miss Turner in

the early days of Vitagraph. “The Clean
Heart” and “The Happy Warrior” are
two of Blackton’s productions.
Ben Turpin has been assigned a com-

edy role in “Hogan’s Alley,” in which
Monte Blue is starred. Patsy Ruth Mil-
ler, Louise Fazenda and Willard Louis
also have important roles, under Roy Del
Ruth’s direction, with Ben Zeidman, pro-
duction executive with Jack Warner, per-
sonally supervising. Darryl F. Zanuck
adapted the story. Monte Blue will start

“The White Chief” as soon as he is

through with this picture. Erie Kenton
will direct from Will Lambert’s scenario.

It will be Blue’s third outdoor picture
this year.

“Jazz Bride” Starts

Marie Prevost has begun “The Jazz
Bride,” from the story of Beatrice Bur-
ton, with Huntly Gordon as leading man
and Herman Raymaker directing.

Charles Logue did the scenario. Julian
Josephson has completed the scenario
for “Lady Windermere’s Fan,” which
Ernst Lubitsch will make. Phil Klein,

son of Charles Klein, author of “The
Third Degree,” and Walter Morosco,
husband of Corinne Griffith, have been
added to the scenario staff.

“Seven Sinners,” Warners Brothers
special, has been previewed in Los An-
geles and has brought a volume of com-
mendation from newspapers. Darryl F.

Zanuck and Lewis Milestone were the
coauthors. Marie Prevost and Clive
Brook are in the cast. “Kiss Me Again,”
Lubitsch production with Miss Prevost
and Monte Blue, was so favorably re-

ceived at the Piccadilly in New York
that it was held over for a second week.
The first print of “The Wife Who Wasn’t
Wanted,” with James Flood directing
Irene Rich and Huntly Gordon, has been
previewed by Warner Brothers officials

in New York.
Branch exchange managers just an-

nounced by Sam E. Morris, general man-

ager in charge of distribution, are H. P.

Decker, Cleveland; H. L. Hollander,
Buffalo, N. Y.

;
Charles Krantz, Pitts-

burgh
; R. T. Smith, Milwaukee, and W.

K. Beckwith, Portland, Ore.

Cast for Goldburg Film
Back From Location;
Cody in New Role Soon

(Special to Exhibitors Herald)

HOLLYWOOD, Aug. 11.—Jesse J. Gold-
burg, independent producer and president
of Independent Studios and Picture Cor-
poration, has just returned from location

with his company in the heart of the Red-
woods, where they were making “Lightnin’
Strikes,” first of the big features he is out-
lining for Independent Productions.
The all-star cast consists of: Alice Calhoun,

borrowed from Warner Brothers; Arnold Gregg,
Spottiswoode Aitken, Gertrude Astor, Jack C.
Fowler, Lightnin’ the Great, half brother of
Strongheart, recently bought by Goldburg on his

visit to New York.

Bill Cody starts at Independent Studios

on the second picture of his second series

for Goldburg, “Shooting Straight,” soon.

Bob Custer is starting next week on the

last picture of his first series for Goldburg
to be released by F. B. O. Merit Film
Exchange, through I. T. Chadwick, has
already bought the rights for Greater New
York and New Jersey on the Big Timber
series of which “Lightnin’ Strikes” is the

first.

Rockett Returns East;
Sees Big Year for F-N

(Special to Exhibitors Herald)

NEW YORK, Aug. 11.—Back from Hol-
lywood where he acted as West Coast rep-

resentative of First National for John E.

McCormick, now general manager of West
Coast productions, A1 Rockett is enthusias-

tic about the pictures now being made in

California. “The Viennese Medley,” he de-

clared, will be one of the foremost specials

for next season. Other pictures which he

saw in production were “What Fools Men,”
starring Lewis Stone; Blanche Sweet’s

“Dangerous Currents” and Corinne Grif-

fith’s “Classified.” The shooting on all

three has been completed.
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Serine D. Wilson & Co.
World Distribution Arranged

Arrangements have been completed
for world distribution of William J. Mor-
den’s “Far Eastern Trails,” including
165,000 feet of picture taken in Asia
and Africa. The first series has been
titled “The Buzzing Orient” and the

first subject, “Yarns of Old Kashmir,”
will be released September 17, the oth-

ers to follow one a month.

Educational
First in Each Series Done

The first two-reeler in each of four
series of comedies has been completed.
They are Neal Burns’ Christie comedy,
“Soup to Nuts,” Walter Hiers’ “Off His
Beat,” Bobby Vernon’s “Watch Out” and
Jimmie Adams’ “Be Careful.”

Beauchamp Brecdes Three Ribs

Thrown from a wagon in the filming

of a Mermaid comedy, Clem Beauchamp,
assistant director with Stephen Roberts,

had three ribs broken.

Jack White Takes to Ads and Radio

Jack White, director-general of com-
edies, used the want ad columns and War-
ner Brothers’ KFWB to get types for

a new series of six Juvenile comedies,
which Arvid Gillstrom will direct.

Educational Claims News Beat

Ray Fernstrom, special Norway cor-

respondent for Kinograms, is said to

have been the first to greet Roald
Amundsen, Polar explorer, at Horten,

by boarding a relief plane.

Helen Marlowe Playing Leads

Jack White “discovered” Helen Mar-
lowe, new leading woman in Cameo
comedies.

Davis Dist. Div.
Marilyn Miller Finishes First

Marilyn Miller has completed “Tricks,”

first of eight pictures. Montomery Cir-

culation Service of St. Louis is to give na-

tional exploitation to her “Long Odds.”

Title Is Changed Back

“It Might Have Happened to You” has
again been decided upon as the title for

the first Herrick “Fragments of Life.” The
name had been changed to “Sympathy.”
The second, unnamed, and the third, “The
No Good,” have also been finished.

Associated Exhibitors
Ralph Lewis Plays Big Part
Ralph Lewis, character actor, plays an

important role in “The Millionaire Cow-
boy,” formerly called “The Lady from
Hell.”

“Stabilizing Tripod” Used

A special “stabilizing tripod,” modeled
after the device used on ship compasses,
was used to film the speedboat sequences
of Monty Banks’ “Keep Smiling."

Tammany Young in “Camille”

Tammany Young, “Gate Crasher,” enacts

the part of the professional escort in

“Camille of the Barbary Coast,” which was
directed by Hugh Dierker.

Anne Cornwall Plays Millionaire Part

Anne Cornwall takes the role of the

daughter of a millionaire in “Keep Smil-
ing,” which was under the direction of Al-
bert Austin and Gilbert W. Pratt.

F. B. O.
Six Comedy Units Busy

Six units are making short features, with
“The Adventures of Mazie” heading the

first episode completed. “Fighting Hearts,”
a new series starting soon, will also have
12 episodes. Joe Rock has done the first

of 13 two-reelers called Standard Fat
Men Comedies, released September 6, and
is making 13 Blue Ribbons. The Bray
studios are producing 13 Dinky Doodle
cartoons and 13 Unnatural History car-

toons. “Ving” Fuller is associated with
Walter Lantz in the latter.

“Babes in the Woods” Released Aug. 15

The release date for “Dinky Doodle and
the Babes in the Woods” has now been set

for August 15.

“Saving a Safe” Completed

“Saving a Safe” is the title of Jimmy
Aubrey’s twelfth comedy for Joe Rock,
recently finished.

Ann Nichols to Make Comedy
“The Fatal Blond,” by George Marion,

Jr., will be produced by Ann Nichols, who
wrote and made “Abie’s Irish Rose.”

“Isle of Hope” Titled

Richard Talmadge’s latest Carlos produc-
tion, “The Isle of Hope,” has been titled

by Rupert Hughes.

Bischoff, Inc.

Charlotte Morgan Signed

Samuel Bischoff has signed Charlotte

Morgan and she is already busy in the first

of 12 Witwer “Classics in Slang,” entitled

“The Merchant of Weenies.” Work has
also started on “Take the Air,” first of 12

Biff comedies and the first of a dozen
Gold Medal comedies.

Celebrity

Ralph Ince to Build Studios

Ralph Ince is said to have engaged New
York capital to build studios at San Diego.

He is to produce five Jack London stories,

including “The Sea Wolf,” for P. A.

Powers.

Columbia
New York Distribution Allotted

Freedom Film Corporation of Rochester,

N. Y., has contracted to distribute Colum-
bia’s Traffic in Hearts,” “Her Accidental

Husband” and “Pal O’ Mine,” besides 20

Westerns and Screen Snapshots, East of

Buffalo and beyond Albany in New York
state.

Chadwick
Three Set for September Release

Three of Chadwick’s 17 productions for

next season will be released in September.
They are Theda Bara’s “The Unchastened
Woman,” Charles Ray’s “Some Pun’kins”
and “The Prince of Broadway,” which
George Walsh has almost completed. The
Charles Ray series will go through state

right exchanges despite national distribu-
tors’ offers.

Script for “The Bells” Finished

James Young has completed the script

for Lionel Barrymore’s “The Bells.”

Fox
“Iron Horse” and “Fool” Praised

Even a censor lifted his voice in com-
mendation of a picture when Howard
Douglas, chief censor at Calgary, Alta.,

praised “The Iron Horse” and “The Fool.”

Several Tieups Effected

The Canadian Pacific displayed an “Iron
Horse” one-sheet on all its boards. When
it played at Keith’s Palace, Cleveland, all

railroad employes were solicited with pos-
tal cards. “The Fool” was tied up in

Cleveland with the Tennessee monkey trial.

Llnique circulars were used by King’s Gar-
den, St. Louis.

“Ancient Mariner” Starts

“The Ancient Mariner” is being made
with Paul Panzer in the lead and Richard-
son Rock off San Miguel Island as the

location.

Redded “The Golden Strain”

“The Golden Strain” has supplanted
“The Thoroughbred” as the title of Peter
B. Kyne’s first for Fox.

“Winding Stair” Completed

“The Winding Stair,” John Griffith

Wray’s first under his Fox contract, has
been completed.

Warner Brothers
Two Titles Changed

The name of “The Easiest Road” has
been changed to “Seven Sinners” and Rex
Beach’s “The Barrier That Was Burned”
will appear as “Barriers of Fire.”

First Eight Releases Named
The first eight releases for next season

will be in the following order: “The Lim-
ited Mail,” “The Wife Who Wasn’t
Wanted,” “Bobbed Hair,” “Below the

Line,” “Rose of the World,” “His Ma-
jesty Bunker Bean,” “The Man on the

Box” and “Satan in Sables.”

Two Pictures Start

Lowel Sherman has started “Satan in

Sables.” The cast has been completed for

Irene Rich’s “Compromise.” Herman Ray-
maker has been assigned to direct “The
Sap,” with Matt Moore and Dorothy De-
vore.

Four in Cutting Room
Four pictures in the cutting room are

“His Majesty Bunker Bean,” “The Man on
the Box,” “The Love Hour” and “Seven
Sinners.” Four pictures in production are

“The Sea Beast,” “Compromise,” “Hogan’s
Alley” and “The Clash of the Wolves.”
Among those just starting or next to go
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into production are “Lady Windermere’s
Fan,” “The Love Toy,” “Good Night
Nurse,” “The White Chief” and “The Jazz
Bride.”

Grieve Made Supervising Art Director

Harold Grieve, Marshall Neilan’s art and
technical director, will be supervising art

director for “Lady Windermere’s Fan.”
Grieve designed the costumes for Peggy
Hopkins Joyce in “The Skyrocket.”

Universal
Four Comedies Released in August

August releases include Edna Marian’s
“After a Reputation,” August 5 ;

A1 Alt’s

“Paging a Wife,” August 12; Wanda
Wiley’s “Won by Law,” August 19, and
“Crying for Love,” starring Eddie Gordon,
August 26.

Several Pictures in Cutting Room
Pictures now in the cutting room include

Lawrence Trimble’s “My Old Dutch,”
Reginald Denny’s “Where Was I ?”, Laura
LaPlante’s “The Beautiful Cheat,” and
“Peacock Feathers,” made by Svend Gade.

Asher Aids in “Two Blocks Away”
To assist studio officials with “Two

Blocks Away,” a new Jewel picture, E. M.
Asher has arrived at Universal City. Harry
Pollard will direct.

Western Stars Active

Edmund Cobb is starring in “The Thrill

Hunter,” Fred Humes in “Call of the

Hazard,” Jack Hoxie in “The Western
Whirlwind” and Art Acord in “The Plot-

ters.”

Another for Reginald Denny

Reginald Denny will be starred in “What
Happened to Jones,” from the George
Broadhurst stage play. It will go into the

Second White List schedule in place of

“The Whole Town’s Talking” and will be
released January 17, while “Skinner’s Dress
Suit” replaces “This Way Out,” scheduled
for April 4. “California Straight Ahead”
is the first on the Second list; “Where Was
I?” the second; fifth will be “The Love
Thrill.”

United Artists

Juvenile in “Stella Dallas”

Natalie Joyce, borrowed from Educa-
tional to appear in “Stella Dallas,” has as
a fellow member of the cast Winston
Miller, 15-year-old juvenile.

Mario Carillo in “Lone Eagle”

Rudolph Valentino has added Mario Ca^
rillo to the cast of “The Lone Eagle.”

“Don Q” to Boston for Month
Following an eight weeks run at the

Globe theatre in New York, Douglas Fair-

banks’ “Don Q, Son of Zorro,” goes to the

Colonial in Boston for one month starting

August 17.

Gotham
“His Master’s Voice” Shown

Initial screening of “His Master’s Voice”
brought praise from Sam Sax, who brought
the print to New York after completing
production arrangements on the Coast.

Frank Foster Davis is owner of Thunder,
the Marvel Dog, appearing in the picture,

and author of the story.

Tiffany-Tnjart
Number 13 Lucky to Ruth Roland

Ruth Roland, who just completed “Out
Where the Worst Begins,” has been star-

ring in pictures 13 years, had 13 players

in the cast and 13 on her staff.

Sanford Productions
“El Pasada” in Production

“El Pasada” is under way with the cast

including Herbert Rawlinson, Gladys

Brockwell, Bryant Washburn, Gaston
Glass, Wilfred Lucas, Ligia De Golconda,
Hector V. Sarno, Barbara Tennant, Mar-
shall Ruth and Gene Crosby.

B. P. Schulberg

DeLaMotte Film Released Aug. 15

“The Girl Who Wouldn’t Work,” di-

rected by Marcel De Sano and starring
Barbara De la Motte and Lionel Barry-
more, was set for release August 15. Wes-
ley Ruggles has started “The Plastic Age”
and Louis Gasnier is beginning “The Other
Woman’s Story.” “With This Ring” is in

the cutting room. Scripts are under prepa-
ration for “Lew Tyler’s Wives,” “Shenan-
doah,” and “Horses and Women.”

Russian Pair Signed

B. P. Schulberg has signed Laty Floren,
Russian playwright, actor and director, and
his wife, Mona Gann, dramatic actress.

Pro-Dis-Co
Harriett Hammond Signed

Hunt Stromberg has signed Harriett
Hammond under a long term contract and
she will appear first in “The Man from
Red Gulch.”

“Red Gulch” Cast Chosen

Edmund Mortimer will be the director

of “The Man from Red Gulch” and Harry
Carey will have Harriett Hammond as his

leading woman.

Charles West Returns

Charles West comes back to the screen

after several years to appear in “The Road
to Yesterday.”

Evelyn Francisco Added to Cast

Evelyn Francisco has been added to the

cast of “Madame Lucy.”

Indianologist for “Last Frontier

”

Col. Tim McCoy, Indianologist and gov-
ernment Indian agent, has been signed by
Hunt Stromberg to handle the Indians in

“The Last Frontier.”

Pathe
Third AlbPathe Program Given

Harry Langdon, Alice Day and “Our
Gang” provided the third all-Pathe program
at the Egyptian theatre in San Francisco
when Langdon’s “Horace Greeley, Jr.,”

Miss Day’s “Tee for Two” and “Yes, Yes,
Nanette” were played for a week.

Rex Troupe and Five Units Busy

“The Devil Horse,” starring Rex, is being
taken in Eastern Montana. An all-star Hal
Roach comedy has been completed by
James W. Horne; Charley Chase’s “The
Caretaker’s Daughter” is nearing the wind-
up under Leo McCarey; “Our Gang” has
started another; Clyde Cook’s “Mama’s
New Papa” has been started by Stan Lau-
rel, and Glenn Tryon is being directed byi

Fred Guiol in a two-reeler following

“Good Morning Judge.”

Sennett Companies Active

Alfred Goulding is directing Alice Day
in a department store comedy; Harry
Langdon is completing a crook story under
Harry Edwards; 57 lions are being used
by Del Lord in his newest thriller; Ralph
Graves is a paperhanger in Lloyd Bacon’s

latest, and Raymond McKee has finished

“Smith’s Landlord.”

101 Ranch in “Wild West”

For the new Patheserial “Go West” the

Miller Brothers’ 101 Ranch in Oklahoma
is the background.

Horses Painted for Posters

Dan Smith is making some equine stu-

dies for posters to advertise “Black Cy-
clone.”

Paramount
Harold Lloyd Completes Cast

Harold Lloyd’s cast, completed for his
first picture for Paramount, includes Jo-
byna Ralston, Noah Young, Constantine
Romanoff and Paul Weigel. Sam Taylor
is directing.

Lawrence Gray in “Stage Struck”

Lawrence Gray is in New York to ap-
pear opposite Gloria Swanson in “Stage
Struck.” Madeline Hurlock has been
signed for the leading feminine role in

“Lord Jim.” Bobby Watson is playing in

“That Royle Girl.”

Ziegfeld Goes to Europe

Florenz Ziegfeld is in Europe in the in-

terests of “Glorifying the American Girl,”

which he will make as his first motion pic-

ture.

Lois Wilson Sails for Ireland

Lois Wilson is in Ireland to play opposite
Thomas Meighan in “The Imperfect Im-
poster.”

George Cohan Play Purchased

Herbert Brenon has purchased “The
Song and Dance Man,” George M. Cohan
stage play.

Metro-Goldwyn-Mayer
Charles Ray With Pauline Starke
Charles Ray is being cofeatured with

Pauline Starke in “A Little Bit of Broad-
way.”

Farnham Titles “Big Parade”
Joseph W. Farnham, who titled “The

Mystic” and “The Slave of Fashion,” is

performing a similar task for “The Big
Parade.”

George Arthur in “Lights”

George K. Arthur, British comedian, and
Mathew Betz are playing in Marion Davies’
“Lights of Old Broadway.”

Hays Sees “Ben Hur” Setting

Will H. Hays and James P. Goodrich,
former governor of Indiana, visited Culver
City and saw the Circus Maximus replica

being constructed for “Ben Hur.”

Gwen Lee Signs Contract

Gwen Lee, who started in pictures four
months ago, has signed a long term con-

tract and will be in “A Little Bit of Broad-
way.”

First National
“Just Suppose” Purchased

A. E. Thomas’ stage play, “Just Sup-
pose,” has been bought for Richard Bar-
thelmess’ use. Rights to Franz Molnar’s
novel, “Prisoners,” also have been pur-

chased.

Stone With Barbara LaMarr

Lewis Stone’s first assignment under his

new contract is to be cofeatured with

Barbara LaMarr in “Spanish Sunlight.”

“Lost World?’ Sets Record

“The Lost World” has completed a

record five weeks run at Grauman’s Mil-

lion Dollar theatre in Los Angeles, with

capacity houses.

Hines Completes “Live Wire”

Johnny Hines has completed “The Live

Wire” and is preparing to start “Rainbow
Riley.”

Seven Pictures Being Titled

Seven pictures just sent to the cutting

room include the following: From the

West coast
—“The Dark Angel,” “What

Fools Men,” “Classified” and “Dangerous
Currents” ;

East coast
—“The Knockout,”

“The Pace That Thrills,” and “The Live

Wire.”
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PUREE PERSONAL
EXCHANGE
PLACE
*
CALT LAKE CITY, UTAH.—The re-

gional conference for Pathe came to a

close after an extremely successful con-
vention covering the policies of distribution

on the Harold Lloyd production, “The
Freshman.’’ Those attending were Harry
Scott, William Frasier, Ben Fish, Frank
Harris, W. S. Wessling, L. M. Cobb, L. A.
Samuelson, W. C. Calkins, C. M. Van Horn,
Walter Koefelt, William Jenner, W. G.
Seib, Bob Boomer and Charles Hamel.
. . . An agreeable surprise was handed
Harry Scott in a telegram from Pathe
head offices announcing he had been pro-
moted to general sales manager for Pathe.
. . . . Bennett J. Brandon, special serial

wiz for Pathe, is covering the Idaho sec-

tion in company with Hamal. Following
this he will go out with Boomer and then
finish Idaho himself, after which he will

go to the Butte office to negotiate the Mon-
tana territory. . . . Billy Seib, Pathe
boss here, hits the trail for Idaho. . . .

Ed Mix left for Southern Utah with the

Associated Exhibitors product.
“Chick” Epperson is working in Utah tem-
porarily for Famous. . . . L. L. Savage,
booking inspector for Pathe, is here. . . .

Gilbert E. Rosenwald is doing special rep-

resentative work here for Universal. . . .

The Paramount Empress has been crushing
’em in for “The Ten Commandments.”
Instead of breaking the commandments one
women broke her arm in the jam. . . .

Dave Schayer, formerly manager of a local

theatre, has replaced Dave Frazier in Idaho
for Pro-Dis-Co. Frazier is now doing spe-

cial work in the Western division. . . .

Harmon and Lou, of Peery Brother fame
in Ogden, Utah, were on the Place giving
the slant to recent productions.
Alan Burke is safely lodged at his desk at

De Luxe Feature after tackling the wilds
of Southern Utah. . . . L. C. Skelly left

De Luxe Feature. Went back to Denver.
. . . Paul F. Burger, home office member
for Metro-Goldwyn-Mayer, was here with
Dave Bergshon, newly appointed manager
of the Western division, to discuss things

with George L. Cloward, local chief. . . .

Carl A. Porter, manager of the Victory
theatre is back again after visiting his folk

in New York city. He is now busily en-

gaged in putting over “Greater Movie
Season,” which opened with a bang August
3. Carl is general committee chairman.
Lloyd Willis left after seeing the boys
off on the “Season.” Willis is representing
Will Hays. . . . C. M. Pace, New Pace
theatre, Delta, Utah

;
Nick Salvurakis,

Lyric, Price, Utah
;
George Lindsay, Star,

Eureka and Steve Deal, Star, Springville,

Utah, hit the Place. . . . R. S. Stack-
house is burning up the Montana territory

on Warner Brothers pictures.

George Jensen and Dave McElhenney, WB
salesmen, are back on their sections. . . .

Chicago
First Runs

(Week beginning August 10)

CHICAGO: “The Talker,” First National.
ROOSEVELT : “Don Q, Son of Zorro,”

United, Artists .

MONROE : “The Lost Battalion,” L. C.

McCollum (Fourth week).
McVICKERS: “Trouble with Wives,” Para-

mount.
ORPHEUM: “The Wife Who Wasn’t
Wanted,” Warner Brothers.

ORCHESTRA HALL: “The Wizard of Oz,”
Chadwick .

RANDOLPH : “Siege,” Universal.

A fashion show was presented at the Amer-
ican with “The Marriage Circle.” Weir
Casady, publicity hound, is the reason
therefor.

INDIANAPOLIS, IND. — Charles
Sweeton, theatre king of Evansville, has

added the Ohio to his list. Years ago

Sweeton was ushering and selling tickets

in Evansville and now controls a half

dozen Evansville houses. He recently

closed the seventh, the Criterion.

Billy Conners, for years an official of the

Indiana exhibitors association and theatre

owner of Marion, had a narrow escape

when the automobile in which he was the

driver collided with a truck. Mr. Conners
received a severely wrenched knee. His
machine was damaged. . . . The man-
agement of the Victory at Evansville is

now bringing on special booked acts and
a big jazz band to supplement the new
picture policy. Marc Sonntag is head of

the operating company. The management
also has closed contracts for special feat-

ture pictures to augment the programs.
. . . Maurice Fox, manager of the Amer-
ican theatre at Terre Haute, and Mrs.
Fox have returned from an extended trip

through the East. They visited a number
of the East Coast studios, and at Para-
mount witnessed the shooting of a number
of scenes. Mr. Fox came back with a
grip full of theatre programs and will

apply the best ideas in his own theatre.

. . . T. W. Barhydt, former theatrical

manager of Terre Haute, and Mrs. Bar-
hydt have left for an extended vacation at

Brettonwoods in the White mountains of

New Hampshire. The couple will make
the trip by rail and will stop at the Mount
Washington hotel. They expect to return

to Indiana about Labor day. . . . Frank
Holland, who severed his connection as

manager of the Victory theatre in Evans-
ville, Aug. 1, has notified friends from New
York that he has affiliated himself with the

Keith vaudeville circuit. He will spend
August visiting the Keith theatres in Cin-
cinnati, Cleveland, Dayton and Chicago,
prior to taking up managerial duties the

first of September. His assignment will be
announced later. . . . Vitagraph, Inc.,

has moved its Indianapolis offices to a new
building at 436 North Illinois street.

C AN FRANCISCO, CAL.—Manager Eat-
on of the Bay Point theatre is remodel-

ing his front, that is, the front of the theatre.

. Bill Wheeler for more than eight
years manager of the local Vitagraph office,

has taken over Sid Darling’s Majestic thea-
tre at Willets. Bill has been wished the
best of luck by all the boys on the Row
and with his ability he will have it. The
theatre is to be fixed up. . . . Jack
Purvis, manager of the poster department
for the Universal office, has returned from
his happy vacation. ... D. W. Hulen
of the Strand, Los Gatos, was a recent
visitor on the Avenue. . . . Joe Huff
of the Universal office is another tanned
gentleman who returned from his annual
vacation. . . . Walter Cree, for the past
few years affiliated with Fox, has resigned
and became the owner of the New Lyceum
theatre, Fresno. . . . Jim Reilly is the

latest acquisition to the sales force of Uni-
versal and Manager Carol Nathan has a
good territory picked out for him. Good
luck, Jim. . . . Sid Grauman, Holly-
wood theatre owner, while in San Fran-
cisco, announced he has under considera-
tion the building of a huge new picture

theatre in this city. . . . The proposed
ordinance regulating theatre crowds
through joint police and fire department
work is still being considered by the board
of supervisors. . . . Acting in co-opera-

tion with the owners, Ackerman & Harris,

Manager C. A. Grissel of the Union Square
theatre inaugurated the policy of running
special high class Union Square revues,

which will consist of selected feature vau-
deville acts, together with first run motion
pictures August 1. The programs are to

run for a week. . . . The many friends

of Morris L. and Dan Markowitz wished
them luck when they opened the Pompeii
theatre, adjoining the Granada, and took

over the Egyptian which was managed by
Max and Louis Graf. The Grafs will

give their time to production of short reel

pictures in this city. . . . Herbert L.

Rotchild, who recently sold the California,

Granada, Imperial and Strand theatres to

Famous, announced he has purchased the

Coliseum and Alexandria theatres from
the Levins. . . . Four new residential

theatres are to be opened in this city by
Samuel H. Levin. One will seat 1,200,

another 1,500, the third 2,000 and the fourth

2,500. Work will start on one immediately,

on the second in a month and the other

two will be started before the year is over.

They will be of Spanish and Gothic type.

/. J. Colton of Marr & Colton,

organ manufacturers, is here to pick out

a site for a branch factory. It is thought
the site will be chosen at Fullerton.
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CT. LOUIS, MO.—-Milton J. Goldbaum,
who travels Southern Illinois for Co-

lumbia, reported he was robbed of $150 in
cash, two diamond rings valued at $3,000,
a suit case and the company’s sedan near
Harrisburg, 111. . . . W. P. Walker
has sold the Palace theatre, Creal Springs,
111., to M. Whitehead and has taken over
the theatre at Vienna, 111. . . . Harry
Weiss, manager of the First National office

and newly elected president of the St.

Louis Film Board of Trade, was host at
a dinner-dance for the employes of the
exchange at the rathskeller of the Bevo
Mill. A silver loving cup was awarded
Lester Bona, city salesman. Weiss was
given a traveling bag. . . . Miss Miriam
Less, secretary to Harry Weiss, is vaca-
tioning in Arkansas. . . . Patrolman
Patrick McGrath found the doors of the
Lafayette theatre, owned by St. Louis
Amuseirlent Company, open and on the
floor in the office beside the safe were a
sledge hammer and steel punch. The officer

had interrupted a robbery. It is reported
a new picture house will be erected near
Fifteenth and Montgomery streets. Jack
Underwood, manager for Enterprise, went
to Chicago to meet his brother-in-law. He
also visited several of the Northern Illinois

key cities en route. . . . Jack Weil of
Jack Weil Productions reports closing 100
per cent contracts with many city accounts.
. . . G. E. McKean, manager of the local

Fox office, is back from a visit to Memphis,
Tenn., where Fox will open a branch office.

. . . Ferris Brothers has again taken over
the house at Lovington, 111. . . . Tom
McKean says he doesn’t mind Milt Gold-
baum being held up, but he does hate to

get out of bed at 2 a. m. to help organize
a search for robbers. . . . Joe Desber-
ger is installing a Typhoon cooling system
in the Washington Square theatre, Quincy,
111. . . . Bill Barron, manager for
United Artists, made several key cities the

past week. . . . Harry Strickland,

United Artists contract chaser, also brought
in some nice documents for the district

manager’s o. k. . . . S'. E. Pertle plans
to open his house at Bushnell, 111., within
the next few weeks. . . . Dominic
Fresena plans to open his new Capitol the-

atre, Taylorville, 111., with the “Iron Horse”
as the feature attraction. . . . Floyd
Lewis, district manager for Associated Ex-
hibitors, was in town. . . . Out-of-town
exhibitors seen along the Row were : Ches-
ter Gruber, Collinsville, 111.; Oscar Wesley,
Gillespie, 111.; C. W. Mourning, Colonial

theatre, Terseyville, 111.; Sam Taylor,

O’Fallon, 111.

OTTAWA, ONT.—A hot weather conun-
drum was presented by Manager Pete

Egan of the Strand 'theatre, Calgary, as a

special stunt to draw notice to the cooling

system of the house. First of all he
asked the question in advertising as fol-

lows : “Why is the Strand’s climate like

man’s allotted years?” He then issued a
nifty little dodger which bore both the

question and the answer. The correct re-

ply was : “Because it’s never over 70.”

Salt Lake City

First Runs
( Week beginning July 24)

AMERICAN : “The Scarlet West,” First
National

;

“Crushed,” Educational

;

“Newspaper Fun,” F. B. O.; International
News.

KINEMA : “Gold Heels,” Fox; “Paging a
Wife,” Universal; Pathe Review; Inter-
national News.

PANTAGES: “The White Desert,” Metro -

Coldtcyn-Mayer.
PARAMOUNT EMPRESS: “The Ten Com-
mandments,” Paramount

;

Pathe News.
VICTORY : “Tracked in the Snow Coun-

try,” Warner Brothers

;

“The Big Town,”
Pathe; Pathe News.

. . . Edmonton adopted a “Say It With
Flowers” idea for the community in urging
citizens to have flowers or plants in con-
spicuous places, such as window boxes,
fences, building ledges and other appro-
priate places. Manager W. P. Wilson of
the Capitol theatre, Edmonton, obtained
public commendation for the manner in

which he brightened the Capitol building
with flower boxes and potted plants, the
theatre being conspicuously beautiful and
attractive. Manager Wilson believes it

helped to draw excellent summer business.

. . . H. M. Thomas of Winnipeg, West-
ern general manager for Famous Players
Canadian Corporation, has just returned
from a two weeks visit to New York city

where he attended the leading motion pic-

ture theatres and various exchanges in

search of ideas On his return to Winnipeg
he supervised the finishing touches for the

reopening of the Metropolitan theatre. . . .

When the war memorial in St. John, N. B.,

was unveiled a few days ago, Manager
W. H. Golding of the Imperial theatre

conducted a ceremonial in the house which
coincided with the formal ceremony at the

park where the statue was being unveiled.

At a signal, the performance at the Im-
perial was stopped, the orchestra members
rose to their feet and the “Last Post” was
sounded simultaneously with the giving of

this call at the park, followed by the play-

ing of the national anthem in the theatre,

the audience remaining standing. The in-

cident was commented upon as a mark of
community spirit on the part of the man-
ager. . . . When Manager H. E. Wilton
of the Strand, Hamilton, heard from one
or two patrons that there were folk at

home who could not walk because of age
or infirmity but would enjoy attendance at

a motion picture theatre, he hit upon the

idea of using a double-exit door on a side

street as a special entrance for the old

folk, this door giving access quickly to

rows of seats near the front of the house
where they could also see without difficulty.

Then he made it known by word of mouth
to a great number of regular patrons and
the side door is now being used frequently
for those who cannot walk. . . . J. M.
Franklin, manager of the B. F. Keith’s the-

atre, Ottawa, won personal distinction in

connection with a movement in Scotland to

erect a national memorial to Erskine Nicol,

famous Scottish artist. Reference was
made in cables to the fact that the

only known original Nicol painting in Can-
ada was owned by Mr. Franklin of Ottawa.

San Francisco

First Runs
(Week beginning August 1)

CALIFORNIA: “Lost—A Wife,” Paramount.
LOEWS WARFIELD : “The Marriage

Whirl,” First National.
UNION SQUARE: “After Business Hours,”

All Star.

GRANADA: “The Lucky Devil,” Paramount.
CAMEO : “Rainbow Trail,” Fox.
IMPERIAL: “Wild Horse Mesa,” Paramount

(continued) .

Manager Franklin a few months ago dis-
covered an Erskine Nicol painting in a
second-hand dealer’s place in Ottawa.

G°PHER
SNARES

lyriNNEAPOLIS, MINN.—Finkelstein &
Ruben has closed with Universal for

first runs in Minneapolis and St. Paul and
now Phil Dunas, branch manager, an-
nounces plans for the $1,000,000 Universal
theatre in Minneapolis are off. Mrs. Edith
Hayden of Minneapolis is opening a house
at Ortonville, Minn. . . . It is estimated
that 5,000 will participate in the “Greater
Movie Season” parade here. . . . Fin-
kelstein & Ruben is planning many floats.

Eddie Dunstedter, State organist,

is opening a school for theatre organists.

. . . Jack Segal, Universal office employe,
has taken over Marine theatre, Marine-on-
the-St. Croix. . . . Al Steffes came
home from Detroit all upset over the fail-

ure of the board to vote for the resigna-
tion of Sydney Cohen. Now Al wants Syd-
ney to apologize or prefer specific charges
against him. . . . Three sales executives
were here last week. They were Colvin
Brown, new F. B. O. distribution head,
E. A. Eschmann, First National, and Dave
Chatlom, Educational. . . . Threshing
crews are on the job and business is on
the upgrade in the Northwest.

PHILADELPHIA, PA.—Representing the

artistic side of the motion picture

industry, Milton Sills presented Marie
Cichiny with the gold medal awarded by
The Exhibitor to the member of the gradu-
ating class of the Stanley V. Matsbaum
Course in Photoplay Study and Scenario
Writing at Temple University submitting

the best script for a motion picture. The
presentation was made at Station WIP in

the presence of 20 contestants, officials of

Stanley Company of America and others

prominent in the motion picture fraternity

in Philadelphia. . . . After the presenta-

tion, Mr. Sills broadcast on “Greater Movie
Season” and Mrs. Chichiny also made a

brief speech of acceptance. The board of

judges that selected the scenario consisted

of Harry Knapp, chairman of the Pennsyl-
vania state board of motion picture cen-

sors
;
Miss Bebe Daniels and Fred F. Sully.

. . . Harry B. Westcott, of the Stanley

company, is serving as instructor in the

course, which has been in existence four
years. About 2 percent of the work turned
out by the members of the course has

found its way to the screen. The title of

Mrs. Cichiny’s scenario is “The Little

Amazon,” and an effort will be made to

place it before the public. . . . According
to present plans, the Aldine will open on
Labor day with “The Wanderer” as the

main attraction, while the Arcadia will

start the same date with “The Lost World.”
The Broadway and the Allegheny will also

open on Labor day. . . . The Keystone is

being equipped with a new $50,000 organ
and will reopen with a straight picture pol-

icy instead of motion pictures and vaude-
ville. . . . Officials of the Stanley Com-
pany of America have put themselves on
record as saying the present season has
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been the best in the history of the house.

For the summer months, business has been

little short of phenomenal, despite the ex-

treme heat experienced in June. . . . Irving

D. Rossheim, controller and assistant treas-

urer of the Stanley company, is receiving

congratulations on the recent arrival in his

home of a son, named Robert Jules Ross-

heim. . . . Fred F. Sully, associate editor

of The Exhibitor, has gone to Europe for

a five weeks’ trip. He will study conditions

in the motion picture industry on the Con-
tinent.

KANSAS CITY, MO.—Downtown and
suburban houses of Kansas City are

divided in the controversy between exhib-

itors and the operators, who seek an in-

crease of 10 per cent in the wage scale.

Downtown first run exhibitors have just

signed a contract calling for 7j4 per cent

increase, but the suburban houses are

“standing pat.” . . . Ministers are

preaching about it, mayors are issuing proc-

lamations about it
—“Greater Movie Sea-

son” in Kansas City. Rev. Earl Blackman
made the screen his subject before the Ro-
tary Club the other day, while the mayors
of both Kansas City, Mo., and Kansas
City, Kan., have endorsed the campaign.

. . . Earl T. Cook has been named man-
ager of the Pantages theatre. Mr. Cook,
whose experience covers fifteen years,

comes from Detroit, where he managed
the Miles. . . . Fred Sears, named man-
ager of the Empress theatre, has arrived

to make preparations for the opening of

the house August 23. Lawrence
Lehman, manager of the Orpheum theatre,

returned from Colorado Springs to begin

preparations for its opening August 23.

The Auditorium will be the home of the

“Midnight Follies,” burlesque. . . . Ex-
hibitors in Northeast Kansas City have
new competition on their hands in the free

open air motion picture show being con-

ducted at the Sheffield public playground
and sponsored by the Blue Valley Y. M.
C. A., the Whatsoever lodge and the play-

ground. . . . Glen W. Dickinson, who
owns theatres in Lawrence, Junction city

and Manhattan, Kan., has purchased the

New Lewis in Independence, Mo., from
W. T. Boles and G. M. Purcell.

Among the management changes in the

last week are : Royal theatre, Carrollton,

Mo., leased by A. E. Jarboe to H. Waybill',

Savoy, Palmyra, Mo., purchased by 5. N.
Graham, former owner of the Rex, La
Grange, Mo.; Park E. Sherlock, former
advertising manager of the Gayety, Kansas
City, has been appointed manager, succeed-
ing Fred Waldmann. . . . Charles Bes-
senbacher has succeeded Joe Silverman as

branch manager of Independent Film Cor-
poration exchange. Mr. Silverman will

confine his time to buying product and
handing key towns. . . . Fred H. Knis-
pel, former Minneapolis Vitagraph branch
manager, has been appointed assistant P.

D. C. branch manager in Kansas City. . . .

A peek at the confidential sales report of
First National branch revealed /. /. Curran,
Kansas City salesman, is leading the coun-
try. . . . Leslie Durland, Vitagraph
booker, scurried off to Northern Kansas
to try his hand at signing contracts. . . .

C. D. Hill, P. D. C. district manager, was
a business visitor in Kansas City. . . .

Guy Navarre, United Artists branch man-
ager, is back at his desk after a vacation.

. . . Jerry Akers, former Universal dis-

trict manager, now on the road booking

Philadelphia

First Runs
(Week beginning July 27)

STANLEY : “The Teaser,” Universal.
FOX : “The Rainbow Trail,” Fox.
STANTON : “In the Name of Love,” Para-

mount.
KARLTON : “Lost—A Wife,” Paramount.
PALACE: “Are Parents People?” Para-

mount.
VICTORIA: ‘The Man in Blue,” Universal.
CAPITOL: “The Heart of a Siren,’ Ftrst

National.

a specialty number, was shaking hands with
friends along Film Row. . . . Max
Meyer resigned as F. B. O. salesman and
joined Independent Film’s sales force to

travel in Kansas. . . . Oscar Morgan,
Pathe district manager, was in Kansas City

conferring with J. A. Epperson, branch
manager. ... A brand new rumor go-
ing the rounds in Kansas City has it that

Marcus Loew, as well as Metro-Goldwyn-
Mayer, is connected with the new $3,000,-

000 theatre and office building project be-

ing promoted on the site of Linwood boule-

vard and Troost avenue, Kansas City.

D ETROIT, MICH.,

—

George E. Guise,

who for the past seven years has acted

as general manager for the Charles H.
Miles theatres in Detroit, has resigned, ef-

fective immediately. No successor has yet

been appointed. Guise came to Detroit

seven years ago to take charge of the Ma-
jestic, then under Miles control. His duties

gradually spread out until he became gen-
eral manager, handling advertising and pub-
licity in all the Miles theatres as well as

booking all pictures and vaudeville acts.

. . . The New Roosevelt theatre, a 2,500-

seat house at Gratiot and May avenues,
is making preparations for. its opening
August 17. It will be devoted to vaudeville
and pictures. . . . Mayor Bert Silvers

of Greenville, Mich., one of Michigan’s
oldest exhibitors, paid Detroit a visit last

week. It was his second trip to the Motor
City in 10 years. . . . The Film Build-

ing baseball team, captained by Bill Ward,
traveled to Imlay City to meet the fast

semi-pro team representing that town.

. . . The front of the Imperial theatre,

7030 Michigan avenue, was destroyed early

one morning by a bomb which the police

say had been “planted” in the ticket office.

Besides damaging the theatre, the explosion

broke the windows of stores and homes in

the vicinity. No reason could be given for

the outrage. . . . George Harrison, for-

merly a prominent Detroit exhibitor, is

Seattle

First Runs
( Week beginning August 8)

LIBERTY : “The Iron Horse,” Fox.
COLISEUM : “In the Name of Love,” Fam-

ous Players-Lasky.
BLUE MOUSE: “Eve’s Lover,” Earner

Brothers.
COLUMBIA : “California Straight Ahead,”

Universal.
HEILIG : “Romola,” Melro-Goldwyn-Mayv*.
STRAND: “Stret of Forgotten Men,” Fam-

ous Players-Lasky

.

PANTAGES: “Those Who Dare,” DeLuxe.

back in the city looking over theatres with
a view to purchasing and operating in this

vicinity once again. . . . Chris Kline,

state salesman for Educational, is back at

his duties after being laid up several days
with an attack of tonsilitis. . . . W. S.

Butterfield, president of Bijou Theatrical
Enterprises, and Edward C. Beatty, his

general manager, have returned from a trip

to New York city. . . . Angell Codd,
with theatrical interests in Adrian, Owosso
and Niles, has purchased the Strand the-

atre from E. S. Brewer at Owosso, accord-
ing to reports. . . . Lillian Pickard, an
employe of the Fox exchange for seven
years, has resigned to wed. Her employ-
ers presented her with a mantel clock.

% ——

*

CEATTLE, WASH.—Concluding one of

the most spectacular observances ever

held in this city, the 36th annual conclave
of the Knights Templar, Seattle has re-

turned to its normal state of affairs. A
feature of the event was a parade of

10,000 knights which practically suspended
the business machinery of the city while

it was in progress. . . . Among those

who marched were Ray Grombacher, Spo-
kane exhibitor; /. A. McMillan, Palouse
exhibitor; C. E. Farrell, Ellensburg exhib-

itor, and Frank Graham, exhibitor of Pa-
louse. . . . Among those public spir-

ited citizens who lent their cars for the

parade was L. O. Lukan, manager of the

Lffiiversal exchange, who drove the car

himself. . . . During the week there

were many events which attracted visit-

tors, among them the Wayfarer, sports-

men’s exposition and the national diving

and swimming championships ; but despite

the other attractions many picture houses
established new high records for attend-

ance. . . . Charles H. Feldman, man-
ager of the Producers Distributing Cor-
poration offices in Seattle, has resigned to

go into business for himself. Pending the

appointment of Mr. Feldman’s successor,

A. J. Sullivan, booker, is acting as manager.
L. A. Samuelson, manager for

Pathe, returned recently from a confer-

ence of Pathe executives at Salt Lake,

which was attended by W. A. Calkins, man-
ager of the Portland offices; Harry Scott

,

new general sales manager, and Walter
Wessling, Western district manager. . . .

“Greater Movie Season,” which got away
with a bang August 1, promises to be

something of a renaissance. West Coast

distributors have obtained a large number
of early Mary Pickford one- and two-
reelers made by Biograph and Imp for the

Northwest territory, which many theatres

will show along with their bills of modern
features. The advertising matter accom-
panying these reels is expected to be a

novelty as lobby displays. . . . “The
Ten Commandments,” Paramount feature,

played a record business at the Strand

theatre for three weeks, during hot

weather, according to George Endert, man-
ager of the local Famous Players-Lasky

offices. . . . Among recent Seattle

visitors were W. D. Gross, exhibitor of

Ketchikan and Juneau, Alaska
;
Frank Har-

ris, special sales representative of the Har-
old Lloyd company ;

L. J. Darmeur, vice-

president of Standard Cinema Corpora-

tion, New York; Harry Lustig, Western
district manager for Warner Brothers, and
Herman Wobber, Western district man-
ager for Famous Players-Lasky.

G. C. Maxey, member of the Warner
Brothers sales staff, sported a new coach

when he returned to town last week.
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DOWN SOUTH WITH H. E. N.

Alex Schulman, 100
per cent Paramount,
at the Coliseum, N.

O., is spending $40,-
000 remodeling.

Robert G. (Bob)
Lynn operates the

Burrwood theatre at

Burrwood, La., on
South West Pass.

This is a representative group of Southern go-getters. Left

to right are S. J. Deacon White, Amusu theatre, Koscuisko,

Miss.; C. Jimmie Briant, hustling manager of Metro-Goldwyn-
Mayer’s New Orleans branch; Geo. O. Briant, Metro booker,

and J. J. Fabacher, Metro salesman.

The Tudor and New-
comb theatres at New
Orleans spell success
for P. A. Schafro.

J. L. Eeiswirth keeps
the box offices busy
at the Pandora and
Progressive, New
Orleans.

Here’s the force of the Producers Distributing Corporation’s
office down in New Orleans town. G. C. Brown is the

manager who keeps things a-humming. If you ask Brown
why business is wearing a happy look he just points to this

staff.

R. A. (Bob) Kelly (left), French sheik from Little Woods,
is manager of Enterprise Dist. Corp.’s N. O. branch. With
M. D. Martin (center). Rainbow Division ace, owns M. D.
Martin Attractions, New Orleans. J. B. “Trade Mark”
Demestre is manager for Educational Films and a horse-
man.

They’re a gay gang at Universal’s exchange in New Orleans,
and W. M. Richardson, manager, doesn’t have to keep them
pepped up. Ed Wheelahan is cashier. The salesmen include

P. L. Spindler, V. A. Maurin and Roy Pfeiffer, and Henry
Thibodeaux is booker.

Paul tells Benny about the new contract he made
over in Bucktown, La. Left to right: B. L. Duden-
hefer, Fox branch manager at New Orleans, and
Paul Harris Tessier, manager of the F. B. O. branch
at N. O.
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BELOW THE MASON

They’re a good crew of hustlers and look it, too. Gazing over the
bobbed heads is H. F. Wilkes, manager of Paramount’s branch down
at “Noo Awlins.” He was snapped with the personnel of his office
and shipping rooms in front of the exchange building of Famous.

AND DIXON

Claude Ezell (center), special representa-

tive of Associated Exhibitors, gets the glad

hand from R. A. Schmuck, New Orleans,

Pathe manager, and F. F. Goodrow, A. E.

exchange boss there.

The Zibilichs at New Orleans drive straight

and true toward the best shows. Left to

right: J. G. Zibilich, owner; Henry
Maitre, manager, and D. C. Zibilich of

the Dreamland and Piety theatres.

J. L. A 1 s i n a

owns and runs
the Famous
theatre at New
Orleans.

Charles E. Kess-
nich is the district

manager, South-
ern division, of

Metro - Goldwyn -

Mayer.

B. F. ( “Pat” )

Brennan, Avenue
theatre owner, is

building a New
Orleans suburban
house.

L. Conner, center, and his bunch of Pelican contract shufflers. The
sales and office staffs of First National exchange at New Orleans.

“L. C.” wouldn’t have much difficulty in conducting a bobbed-hair

contest right in his own office. Count ’em. Eleven and every one
trimmed.

Bert Kiern,
“Sheik of Irish

Channel,” runs

the Happy
Hour at N. O.

Prof. Lee N. Bush,

of the Auditorium,

Pleasant Hill, La.,

is opening two
theatres.
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A LBANY, N. Y.—Who is the best

golfer along Film Row in this city?

J. H. MacIntyre, who certainly swings a
strong club, and who originally hailed from
Boston, claims the distinction, while Alec
Herman, manager for the First National
here, with a heavy coat of tan acquired on
Long Island links, modestly disputes Mr.
MacIntyre’s claim. Mr. Herman has issued

a challenge to Mr. MacIntyre. . . . Some
fool shouted “fire” at the Arbor Hill the-

atre in Albany, N. Y., one night, and
although a reward of $25 offered by Abe
Stone, manager, has failed to reveal the

identity of the person, it is hoped the police

will apprehend the culprit. A stampede
started, but Arthur Reilly, pianist, quieted

the audience by continuing to play while the

frightened crowd jammed the exits. An
elderly woman was crushed in a jam at

one exit and fainted. . . . It is not very
often that an exhibitor, continuing to run his

house, also becomes a film salesman. And
yet this is what has happened with L. L.

Connors, who has been running the motion
picture theatre in Cambridge, N. Y. Leav-
ing Mrs. Connors and the boys to look

after the affairs of the theatre, Mr. Con-
nors has just associated himself as a sales-

man with the local F. B. O. office, and will

cover the Northern section of New York
state. . . . Through the resourcefulness

of Tony Veiller, manager of the Lincoln

theatre in Troy, N. Y., a Negro giving the

name of Beverly Morris, who, it is alleged,

has been annoying women patrons of mo-
tion picture theatres in that city was
apprehended and received a sentence of six

months in jail. Mr. Veiller noticed the

Negro enter the theatre and suspecting he
was the one wanted, sent word to the po-

lice station with the result that two, detec-

tives quickly responded. The trio came to

the conclusion they had made a mistake,

when Mr. Veiller suggested one of the

young women ushers in the city take a seat

near the Negro. This she did. The Negro
lost but little time in making certain ad-

vances that resulted in his being collared

by the detectives. . . . If a motion pic-

ture theatre charges 25 cents admission,

how much should a person see for 15

cents. This is the problem that has been
more or less bothering John Mattice, owner
of the Novelty in Middleburg, N. Y. A
young farmer appeared at the theatre a few
days ago, and inquired of Mrs. Mattice, at

the box office, as to the amount of admis-
sion. When he asked how many reels he
would see for 15 cents, Mrs. Mattice told

him to see the manager. The young fellow

came out an hour or two later and then
remarked to Mrs. Mattice that it was “a

rotten show.” . . . The Albany Film
Board of Trade has arranged a splendid

program for its annual outing September 15,

at Luther’s hotel on Saratoga Lake. The
committee arranging the affair consists of

/ H. MacIntyre, Jack Krause, Leon Me-
dem and Herman Steam, all managers of

exchanges in Albany, N. Y. Gene Tunney,
prize fighter, will be in training at Luther’s

at the time, and will be seen in action.

There will be a baseball game between
the exchange managers and salesmen. Din-
ner will be served during the day. About
75 are expected to attend. . . . Charles

Walder, who looks after the Fox interests

in Albany, N. Y., and the territory to the

North, isn’t a bit superstitious. This fact

was demonstrated when Mr. Walder moved
into a house which he just bought and
which contains 13 rooms, on a Friday. Mr.

Music Program at

Capitol (Chicago)
(Week beginning August 10)

Overture—“Down the Mississippi,” Capitol
Grand Orchestra, Albert E. Short

,
con-

ductor.
Dance tableau—“Milady's Fan"—Marjorie

Pringle as “The Lady,” Mile. Verona as
“The Dancer” and Lymette Corrigan as
“The White Fan.”

Organ—Banks Kennedy.
Piano—Liszt’s Twelth Hungarian Rhapsody—Eugene Thomas.
Capitol Scenic Review.
“The Revue of Neptune's Daughter”-^“The

Artist's Studio,” Mr. Clifford as the ar-

tist; “The Changeable Beach,” Miss San-
ford as the mystery girl; “On the Board-
walk,” introducing Margaret Gonzales as

Miss Chicago and Margaret Leigh , the
outgoing Miss Chicago.

“Drusilla With a Million” F. B. O.
Cartoon.

Walder was formerly connected with the

local Goldwyn exchange, later on becoming
manager for the Associated Exhibitors in

this city, having been named as manager
of the Fox exchange a few months ago
when O. R. Rieffel returned to Buffalo.

. . . With thousands on hand for the

month’s racing at the famous track, Sara-
toga Springs, N. Y., took on its regular

midsummer activity. William Benton, run-

ning the Congress in Saratoga Springs, and
catering to the racing crowds, booked “The
Ten Commandments,” “The Lost World,”
“Graustark,” “The Marriage Whirl” and
“The Scarlet West” for showing during

August.

O MAHA, NEB.

—

W. E. Truog, assistant

sales director for Universal Pictures

Corporation of Kansas City, was in Omaha
in conference with H. F. Lefholtz, Omaha
branch manager for Universal.

Miss Regina Molsead, private secretary to

Manager Lefholtz of Universal, is taking

a two weeks vacation trip to Estes Park,

Col. . . . Phyl Tyrell, operator of a

booking agency in Chicago which provides

acts for motion picture houses, was a vis-

itor in Omaha conferring with Manager
Watts of the Rialto theatre. Eva Tan-

guay, Joe Cook, Sissel & Blake, Tom
Brown, Francis Renault and the Ten Eng-
lish Rockets are a few of the entertainers

who are booked to appear this season.

Bernardo de Pace is the feature

musical attraction at the Rialto, this being

his second appearance at the house this

year. He is on a tour back to New York
from the Pacific Coast. . . . Mr. and
Mrs. Arthur Frudenfeld have returned

from a ten day trip to California. “We
spent seven of the ten days on the train,

Stratford

Music Program
(Week beginning August 9)

Here, there and everywhere with the Strat-

ford cameraman.
Violin selections Georgette.

Stratford Scenic Review.
Dance divertisement—Moss and the Man-

ning Sisters.

Organ number—“The Melody That Made
You Mine” Doris Gutow.

“Night Life in New York” Paramount.
“The Pacemakers” F. B. O.
Cartoon.

but we feel greatly refreshed,” said Mr.
Frudenfeld, who is manager of the World
theatre. “We viewed a number of new
shows.” . . . The growth of Omaha as
a motion picture center is shown by the
fact that managers are booking pictures
for more than the one week which usually
prevails in cities of. Omaha’s size. Man-
ager Art Cunningham of the Strand has
booked “The Ten Commandments” for two
weeks. A theatre in Paris, where doughboys
discovered that “Charlie” had turned to

“Chariot,” is the dream of A. H. Blank,
owner of theatres in Omaha, Des Moines
and Sioux City.w
WASHINGTON, D. C.—John J. Pay-

ette, assistant general manager of the

Crandall theatres organization, is the win-
ner every day in the gutta percha tourna-
ment being staged by Harry M. Crandall’s
vacation party at Lake Hopatcong, N. J.

Payette hasn’t recovered yet following a

double operation and illness which con-
fined him in Georgetown University hos-
pital for many weeks. He can’t swing a

golf club on a bet but he can trudge glee-

fully along the course with those who are
walloping the pellet and when Joe Morgan
or Eddie Sherwood or Billy Busch tops a

drive Johnny can stand back and chuckle.

He’s thinking himself around in 68 while

the rest of the party take that many on
two holes. . . . The motion picture of

the broadcasting from WRC by Crandall’s

Saturday Nighters is now having its first

presentation. . . . Daniel Breeskin, or-

chestra conductor at Crandall’s Metropol-
itan, arranged a special musical setting for

the feature, First National’s “The Lady
Who Lied.”. The overture comprised se-

lections from “Blossom Time;” with the

picture the theme number was “The Desert

Call” and the exit march was “Gigolette,”

by Franz Lehar. . . . “Tivoli’s Junior

Follies,” participated in by juvenile neigh-

bors of the theatre starts Aug. 15 at

Crandall’s Tivoli as a Saturday matinee

innovation. All the youngsters need do to

matriculate is to notify Harry E. Loh-
meyer, manager, of what they wish to do

on the stage and on what date.

A trailer was run for a week at the Met-

ropolitan announcing Colleen Moore’s “The
Desert Flower” as the attraction for the

week beginning August 16. It will be re-

called that Miss Moore was injured in the

making of this picture and had to lie in

a plaster cast for six weeks before her

trip to Europe, from which she recently

returned. The trailer told all about the

accident. . . . Corrine Griffith’s “The
Marriage Whirl” scored the greatest mid-
summer hit in the history of the Metro-
politan. The waiting list extended clear

down to the box office for each perform-
ance and the matinees also were above
normal. It pays to give them the goods.

. . . Robert Etris, manager of Crandall’s

Ambassador, has left with Mrs. Etris on

a motor trip East and North that will

embrace many points popular along the

Coast at this season. . . . Nell Pax-

ton, associate organist with Milton Davis

at the Metropolitan, is wearing the smile

that won’t come often. Last week she and

Mr. Paxton stepped out and purchased

themselves a new sedan equipped with

everything except hot and cold running

water.
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1925

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“What the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
INTRODUCE ME: Douglas MacLean—Very

funny and seemed to please about 90 per

cent.—H. S. Robbins, Robinhood theatre, Grand
Haven, Mich.—General patronage.

GOING UP: Douglas MacLean—Played this

one on “Laughter Week” and it had them
“rolling in the aisles” from laughter. If this

one doesn’t cure their blues in the warm
weather, nothing will. Boost this and make
some money. The hot weather be darned 1 Pic-

tures like “Going Up” are just the thing for

summer programs. Seven reels—Nyman Kess-
ler, Atlantic theatre, Atlantic, Mass.—General
patronage.

EAST OF BROADWAY: Special cast—Good.
Picture has good meaning. All small towns
should show this one. Prints from Pathe are

fine. Good house. Do not be afraid of this

one. Seven reels.—C. R. Scheibe, Lakeside the-

atre, Buelah, Mich.—General patronage.

STORMY SEAS: Special cast—Played this on
“Thrill Week” and it pleased almost everyone.

It did not draw as good as I expected, as the

stars were unknown. A good surrounding pro-

gram is necessary to put this one over. Five
reels—Nyman Kessler, Atlantic theatre, Atlantic,

Mass.—General patronage.

BARRIERS BURNED AWAY: Special cast—
Okay. All went out pleased. Played to a full

house, no complaints. You in the small towns
play this one. Seven reels.—C. R. Scheibe,
Lakeside theatre, Beulah, Mich.—General Patron-
age.

CHECHACOS: Special cast—Pleased Satur-
day night audience. Contains some wonderful
scenic shots. Eight reels.—C. A. Jordan, Opera
House, Cogswell, N. D.—Small town patronage.

F. B. O.
WHITE FANG: Strongheart—Dog a good

drawing card here, and picture went over well
with us. Will please the dog lovers, and au-
thor’s name should also help. You can’t go
wrong on it. Six reels.—W. A. Clark, Jr..

Castle theatre, Havana, 111.—General patronage.

O. U. WEST : Lefty Flynn—This is a good
Western. Flynn is getting better in each one,
I believe. Five reels.—F. A. Ferguson, Royal
theatre, Fairmount, Ind.—General patronage.

O. U. West: Lefty Flynn—Just a Western,
not much worse than many and not any better.
Flynn never was made for this stuff, as they
found out. I notice they cut them out on the
new program. Five reels.—Henry Reeve, Star
theatre, Menard, Tex.—Small town patronage.

MIDNIGHT MOLLY : Evelyn Brent—It is a
good little crook picture. Miss Brent very good
in her part. Six reels.—Don Wilcox, Colome
theatre, Colome, S. Dak.—General patronage.

WHITE THUNDER: Yakima Canutt—This boy
is a coming Mix or Thomson if they keep put-
ting him in the stories of this nature. This
one is fine. Pleased 100 per cent. Has plenty
of action and pep. Book it. Five reels.—C. L.
Brown. Kozy theatre, Vidalia, La.—Small town
patronage.

WHITE THUNDER: Yakima Canutt— Not
quite as good as his first one, "Scar Hanan”
but a nice little Western. Story along the same
lines as “Mark of Zorro” and “Quemado”. Yak
is better out in the open on a horse than he is
lounging around the house and acting goofy as
he does in this one. Five reels.—Wm. E. Trags-

The Week’s Business
Business was 73.45 per cent good

last week, according to exhibitors’

box office statements to this paper.
Business the eleven weeks preced-

ing was as follows:

(Issue Date) (Pet.)

June 6 74.63
June 13 72.13
June 20 65.11
June 27 69.13
July 4 67.23
July 11 72.74
July 18 63.13
July 25 70.17
Aug. 1 67.78
Aug. 8 71.11

Aug. 15 69.17

dorf, Trags theatre, Neillsville, Wis.—Small town
patronage.

WHITE THUNDER: Yakima Canutt—Nothing
to this. If this fellow can ride they had better

let him do some of it. Five reels.—Don Wilcox.

Colome theatre, Colome, S. Dak.—General pat-

ronage.

THE AIR HAWK: A1 Wilson—Another one of

those air stunt pictures that went over very good.

Caused lots of talk, and will please your pa-

trons if they like stunt pictures.—Jack Greene,

New Geneseo theatre, Geneseo, III.—Small town
patronage.

THE BANDITS BABY: Fred Thomson—Are
you tired of reading good reports on Thomson ?

This will be no exception. They like his pictures.

—H. S. Robbins, Robinhood theatre, Grand
Haven. Mich.—Small town patronage.

FORBIDDEN CARGO: Evelyn Brent—Brent
sure can handle the crook and underworld stuff

fine, but this isn’t as good as the previous pic-

tures. Only fair. Five reels.—W. A. Clark, Jr.,

Castle theatre, Havana, 111.—General patronage.

SILK STOCKING SAL: Evelyn Brent—This
little start puts over a good mystery story to

perfection. A good bet if you need a female

star to mix in on Saturdays. Six reels.—F. A.
Ferguson, Royal theatre, Fairmount, Ind.—Gene-
ral patronage.

THERE’S MILLIONS IN IT: Clive Brook—

A

program show that met hard opposition in a
local baseball carnival. It is a thriller and has
some interesting shots of English scenes. Six
reels.—C. A. Anglemire, Y. theatre, Nazareth,
Pa.—General patronage.

THE RANGE TERROR: Bob Custer—Think
this is the best of the series yet. Lots of action
and if they give Custer good stories he will do
better. Fair Western. Five reels.—W. A.
Clark, Jr., Castle theatre, Havana, 111.—-General

patronage.

TRIGGER FINGERS: Bob Custer—Just a
Western. Not as bad as some. Not better than
most. Five reels.—Henry Reeve, Star theatre,

Menard, Tex.—Small town patronage.

TEARING THROUGH: Richard Talmadge—

A

very good action picture with an interesting

story. Dick is well liked here.—-Jack Greene,
New Geneseo, theatre, Geneseo, 111.—Small town
patronage.

THAT DEVIL QUEMADO: Fred Thomson—As
good a Western as you could possibly buy. I

believe this is the best from Thomson so far.

Many others seemed to think so too. You can
count on him for action and thrills. Five reels.

—

R. L. Nowel, Idlehour theatre, Monroe, Ga.

—

General patronage.

THAT DEVIL QUEMADO: Fred Thomson—
Not as good as some of his others, but the
popularity of star and horse will sure drag
them in. One thing Fred must watch very close,

and that is to keep his pictures right up to the
minute and not play in anything weak, as this

kills a favorite quicker than anything. Five
reels.—W. A. Clark, Jr., Castle theatre, Havana,
111.—General patronage.

JIMMIE’S MILLIONS: Richard Talmadge—If

you’re looking for action, this boy will give them
all they’re looking for and then some. But his

stories are usually weak sisters. He should be
put in better stories. Five reels.—W. A. Clark,
Jr., Castle theatre, Havana, 111.—General Patron-
age.

STEPPING LIVELY: Richard Talmadge—Tal-
madge is very weak in this one. Good title and
that brings them in. Six reels.—G. W. Roth-

Cooperation Pledge
;

EXHIBITORS HERALD,
\

407 So. Dearborn St., 1

Chicago, III. I

GENTLEMEN:
Cooperating with the Herald to determine definitely the box office value of

short features, I shall give what I believe to be adequate advertising representa-
tion to all subjects on my programs for such a period of time as I find such

3 advertising representation to be justified by box office results of the same or

|
until I shall consider that a sufficient test has been made.

(Exhibitor)

(Theatre) s.

(State) (State)
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rock, Campbell theatre, Macksville, Kan.—Small

town patronage.

THE CLOUD RIDER: A1 Wilson—Here is a

surprise picture, one that (if your customers like

action', here it is) will hold them to the finish.

Some real ‘‘honest-to-goodness’ thrills in it. •

Jack Greene, New Geneseo theatre, Geneseo, 111.

—Small town patronage.

THE SILENT STRANGER: Fred Thomson-
Satisfactory Western. Five reels. C. A. Jordan,

Opera House, Cogswell, N. D.—Small town pa-

tronage.

PERILS OF PARIS: Pearl White—Pearl is

good, but we did not think so much of the pic-

ture.—Jack Greene, New Geneseo theatre, Geneseo,

111.—Small town patronage.

YOUTH AND ADVENTURE: Richard Tal-

madge—A real good athletic stunt story with

Talmadge in one of his characteristic parts. He

overdoes lots of the stuff, but as a one day pic-

ture it gets over on the past reputation of the

star. This is better done as to costume and set-

tings than most of his others.—Ben L. Morris,

Olympic theatre, Bellaire, O.—General Patronage.

A GIRL OF THE LIMBERLOST: Gloria

Grey—A dandy picture from a widely read book.

If properly exploited, will bring additional busi-

ness. Six reels.—C. A. Jordan, Opera House,

Cogswell, N. D.—Small town patronage.

IN FAST COMPANY : Richard Talmadge—

A

report on a Talmadge is a report on anything

he ever did. A good action star, cursed with the

worst stories and production one can imagine.

I’d like to see this chap get just one worthwhile

scenario. As it is, he gets by for one day on

Saturday. Six reels.—Henry Reeve, Star thea-

tre, Menard, Tex.—Small town patronage.

ON THE STROKE OF THREE: Special cast—

A mighty nice picture that will please most any

audience. Good action.—Jack Greene, New Gene-

seo theatre, Geneseo, 111.—Small town patronage.

LAUGHING AT DANGER: Richard Tal-

madge—If they like Dick’s stuff, this will please

’em. The kids are all for Dick and his monkey-

shines. Six reels.—Wm. E. Tragsdorf, Trags

theatre, Neilsville, Wis.—Small town patronage.

AMERICAN MANNERS: Richard Talmadge

—

Went across good with the young folks. Our

first Talmadge and seemed to please. The print

was not up to par, as we had three stops. This

did not help the start of Talmadge in our house.

Six reels’.—C. A. Anglemire, Y. theatre, Naza-

reth, Pa.—General patronage.

First National
THE TALKERS: Anna Q. Nilsson—One of the

outstanding attractions of the summer season.

Good for any house any day. Shirley Mason

scored a triumph by her fine work in this and

should take honor equally with balance of the

splendid cast.—E. L. Wharton, Orpheum theatre,

Glasgow, Mont.—General patronage.

SOUL FIRE: Richard Barthelmess—One of

Barthelmess’ best for a long time. Very good

picture that they will like most anywheie. Eight

reels.—L. V. Feldman, Orpheum theatre, Pipe-

stone, Minn.—General patronage.

CHICKIE : Dorothy Mackaill—This one gave

us the best business we have had for months.

The picture does not exactly follow the book for

the simple reason the book is too spicy. The

picture will please practically all classes. I do

not know just what drew the people in. Audience

ran the gauntlet from roughnecks to high collars

and slick haired guys. All I can say is if you do

not run this you are missing something good.

—

H. G. Stettmund, Jr., Odeon theatre. Chandler,

Okla.—Small town patronage.

CHICKIE: Dorothy Mackaill—Ran this on

Sunday. Good picture, well produced, but picture

fans not strong for this type of story. Especially

not the younger element. Not for Sunday. Eight

reels.—L. V. Feldman, Orpheum theatre, Pipe-

stone, Minn.—General patronage.

THE LADY : We cannot do any business on

Norma, and we try hard.—H. S. Robbins, Robin-

hood theatre, Grand Haven, Mich.—Small town
town patronage.

NEW TOYS: Richard Barthelmess—Our favor-

ite’s work in “Classmates” pulled them in on this

one. However, this one didn’t please at night as

they thought Dick foolish for accepting to do the

work in “New Toys.” Sidney Chaplin fitted in his

place, but it did please the kids at the Saturday

matinee, judging by the laughs, Eight reels.

—

Nyman Kessler, Atlantic theatre, Atlantic, Mass.

—

General patronage.

NEW TOYS: Richard Barthelmess.. Barthel-

mess cannot get by on such stuff as “New Toys.”

Give him some "Tol’able David,” “Sonny” and
"Classmates” roles. Seven reels—Edw. J. Hichla

Hippodrome theatre. Marietta, Ohio —- General

patronage.

SALLY : Colleen Moore—100 per cent an en-

tertainment for any house anywhere. The best

yet from Colleen. She is my prize drawing card,

and I look forward to playing her pictures. You
can depend on her for a good one. “Sally” is one
that will appeal to young as well as old. Many
kids turned out to see this. Nine reels—R. L.

Nowell, Idlehour theatre, Monroe, Ga.—General
patronage.

SALLY : Colleen Moore. A sure fire production.

Nothing much better. It beat “Abraham Lincoln”
here. Surely put us in right. I advertised “your
money back if not satisfied.” Did not have to

return any money, they came the second night.

Book it. Nine reels.—Harry Pereeny, Polo thea-

tre, Polo, 111.—General patronage.

SALLY : Colleen Moore. Human interest.

Humor. Truck parade ballyhoo. Average adver-

tising. Box office returns.—F. A. James, Liberty
theatre, Blackwell, Okla.—General patronage.

SALLY : Colleen Moore—Colleen has outdone
herself in this one. Everybody that saw it said

it was the best picture they ever saw, and our
Monday night attendance proved it. Monday is

our weakest night, but this one drew them in to

the biggest Monday night we ever had with the
exception of “Wagon” and “Nation”. Credit

must be given to Leon Errol as the comedian.
Leon is there in pictures as well as on the stage,

and if he could put it over on the screen as on
the stage he would be about the best ever. The
rest of the cast is there also. Book it and boost

it, you won’t be sorry.—Jack Green, New Geneseo
theatre, Geneseo, 111.—Small town patronage.

DECLASSE: Corinne Griffith—When will they

ever find out that the masses don’t want this

class of stuff ? This class of pictures, one after

another, is what kills our business in the small
towns, and after it is gone you cannot get them
back again. Eight reels.—L. V. Feldman, Or-
pheum theatre, Pipestone, Minn.—General patron-

age.

AS MAN DESIRES: Milton Sills—Very enter-

taining picture and it’s different from the usual

love stories. You can advertise this that it will

keep you guessing how it ends until you see the

final sequence. The fight in this one is certainly

realistic. Eight reels—Nyman Kessler, Atlantic

theatre, Atlantic, Mass.—General patronage.

MADONNA OF THE STREETS: Nazimova—
Very good, interesting, and acting fine. Well
liked by all.—Jack Greene, New Geneseo theatre,

Geneseo, 111.—Small town patronage.

FURY : Richard Barthelmess—Fine production.
Pleased the majority with the exception of some
women who thought it too rough and vulgar on
account of the theme. Personally, I think this

picture is as true to life as can be. Nine reels.—
Nyman Kesseler, Atlantic theatre, Atlantic, Mass.
—General patronage.

A SELF MADE FAILURE: Ben Alexander-
Pretty good story spoiled by too much footage.

Some thought it silly, as I did myself. Anyway,
every picture appeals to a different type. A good
surrounding bill is necessary to send them out
satisfied. Eight reel.—Nyman Kessler, Atlantic
theatre, Atlantic, Mass.—General patronage.

HER NIGHT OF ROMANCE: Constance Tal-

madge—Nice light Summer entertainment. But
the Talmadges have lost the box office draught
here.—H. S. Robbins, Robinhood theatre. Grand
Haven, Mich.—General patronage.

SO BIG: Colleen Moore—This is a masterpiece.

At times Colleen overdoes herself, but this in a
minor defect. Not all the kiddies liked it, but it

pleased the adults 100 per cent. Nine reels

—

Nyman Kessler, Atlantic theatre, Atlantic, Mass.
—General patronage.

SO BIG: Colleen Moore.—Fine, very good,

great ! Did two of the biggest midweek days since

we opened, with it. Story good, acting wonderful.

Entertainment value, 100 per cent. Colleen draws
well here.—Jack Greene, New Geneseo theatre,

Geneseo, 111.—Small town patronage.

THE LOVE MASTER: Strongheart—A good
program picture. The story could have been im-
proved quite a bit if they cut out some of the

race, which took up too much footage, the same
as the cows did in “Sundown.” Seven reels.

—

Nyman Kessler, Atlantic theatre, Atlantic, Mass.
-—General patronage.

HUSBANDS: Special cast—Very good. Will

please most of them. Good story, good cast. Will

hold interest, but not much action.—Jack Greene,

New Geneseo theatre, Geneseo, 111.—Small town
patronage.

FRIVOLOUS SAL: Special cast—A picture

suitable for all classes of people. Lots of good
action, heart throbs, and everything that goes

to make a good entertainment.—Jack Greene, New
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Geneseo theatre, Geneseo, 111.—Small town patron-
age.

INEZ FROM HOLLYWOOD: Anna Q. Nilsson
—My patrons proclaimed this one of the finest

pictures of the society drama type. They admitted
that Hollywood is not as bad as “idle tongues"
have painted it. Anna Q. surpasses her work in

“Ponjola.” Step on it by all means, as it’s

something different. Seven reels.—Nyman Kess-
ler, Atlantic theatre, Atlantic, Mass.—General
patronage.

ONE YEAR TO LIVE: Special cast—A rather
light story but well done in the same old jazzy

way. My people do not care for this class of

stuff. Six reels.—L. V. Feldman, Orpheum thea-

tre, Pipestone, Minn.—General patronage.

PAINTED PEOPLE: Colleen Moore—Colleen
sure is a bet here. This is what my patrons called

entertainment. Give us more like it. Seven
reels.—Bunyon Brady, Liberty theatre, Watonga,
Okla.—General patronage.

PONJOLA: Anna Q. Nilsson. Thoroughly en-

joyable production that can be classed as a spe-

cial. It drew good business for us and several

told us how good it was. Most of the action is

in Africa and the title does not mean much. If

you can get them in, they will stay to see it all.

Seven reels.—William Martin, Patriot theatre,

Patriot, Ind.—Small town patronage.

THE SONG OF LOVE: Norma Talmadge—
This was a good picture. Norma Talmadge can
always be depended upon to do her stuff. But
First National palmed it off on me for a new
picture. I took their word for this before I found
them out. I have canceled my franchise now.
Beware of the First National franchise.—L. M.
Jones, Arcadia theatre, Vandergrift, Pa.—General
patronage.

JEALOUS HUSBANDS: Earle Williams—This
is not a special but a very good program picture

for Saturday. The kids went wild about Benny
Alexander. They like him better than Jackie
Coogan. I wonder why he isn’t making any more
pictures after “Pampered Youth” Seven reels.

—

Nyman Kessler, Atlantic theatre, Atlantic, Mass.

—

General patronage.

THE PERFECT FLAPPER: Colleen Moore—
You’re worth all the money First National is

paying you for your next two pictures, Colleen.

Maybe it doesn’t make you enthused, giving your
audience the once over and watching them enjoy-
ing this picture. It’s a 100 per cent knockout.
Boost it and boost it hard. Seven reels.—Nyman
Kessler, Atlantic theatre, Atlantic, Mass.—Gen-
eral patronage.

THE GIRL OF THE GOLDEN WEST: Sylvia
Breamer—Just a good Western. Seven reels.

—

Don Wilcox, Colome theatre, Colome, S. Dak.

—

General patronage.

HER TEMPORARY HUSBAND: Special cast.

Plenty of laughs in this picture. Some of my
patrons thought it silly, but then again you can’t

please them all. However, the majority like it

and so did I, so why worry? Seven reels.—Nyman
Kessler, Atlantic theatre, Atlantic, Mass.—Gen-
eral patronage.

WHY MEN LEAVE HOME: Special cast—One
of the best entertaining pictures for married
people that I have ever shown.—C. H. Martu,
Strand theatre, McKenzie, Tenn.—General patron-
age.

BOY OF MINE: Ben Alexander—This is a
picture for the entire family. It pleased 100

per cent. Give us more pictures like this with
Benny Alexander. Thanks a lot. Seven reels.

—

Nyman Kessler, Atlantic theatre, Atlantic, Mass.

—

General patronage.

WITHIN THE LAW: Norma Talmadge—An
old one, but as good as any you can get of this

star. Film good. Eight reels—Don Wilcox,
Colome theatre, Colome, S. Dak.—General patron-
age,

THE SCARLET LILLY: Katherine MacDonald.
—A fine picture but not much drawing power.
Will please if you can get them in. Six reels.

—

J. W. Andresen, Lyric theatre, Walnut, la.—Gen-
eral patronage.

SKIN DEEP: Milton Sills—Ran this as a

benefit for the Boy Scouts and it pleased 100 per

cent. If you can get a good print on this, play

it and advertise it big, as it’s much better than
these sex pictures of today. My patrons are get-

ting tired of the over abundance of sex stuff.

Give us more outdoor stories similar to “Skin
Deep”. Thank you ! Seven reels.—Nyman Kess-
ler, Atlantic theatre, Atlantic, Mass.—General
patronage.

THE RIVER’S END: Lewis Stone—A reissue,

but as good a Northern as you can get. Seven
reels.—Don Wilcox, Colome theatre, Colome, S.

Dak.—General patronage.

THE HOTTENTOT: Douglas MacLean. You
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Stanley

Company of America
Philadelphia

Watterson R. Rothacker,

Rothacker Film Mfg. Co.,

Chicago, Illinois.

My dear Mr. Rothacker :

It is with great pleasure that we write to let you know that the quality of

your prints has been consistently good all the time. The density has been

found excellent for average projection in all of our theatres. We feel as-

sured that the high standard you have set for yourself in your printing

work will continue to be consistent with your past performances.

Respectfully yours,

(Signed

)

H. SCHWALBE

can’t go wrong on this. Horse race picture.

They’ll get their money’s worth when they see

Douglas MacLean suspended in the air and holding

onto the horse’s tail during the race. Seven reels.

—Nyman Kessler, Atlantic theatre, Atlantic, Mass.

—General patronage.

THE HOTTENTOT: Douglas MacLean—An old

one, but if you haven’t played it, do so by all

means. Film good. Seven reels.—Don Wilcox,

Colome theatre, Colome, S. Dak.—General patron-

age.

Fox
THE KISS BARRIER: Edmund Love—Again

I say you do not have to have great big produc-

tions to make fine entertainment. Right here you

have first class entertainment for almost all

classes of patronage. Edmund Lowe is an ideal

leading man, and he has a support that is refresh-

ingly different, so if you have this bought on

your regular program consider yourself lucky, for

you have another good one coming to you. Six

reels.—W. H. Brenner, Cozy theatre, Winchester,

Ind.—General patronage.

THE KISS BARRIER: Edmund Lowe—Here is

a picture that was ruined by its title. People

thought it was going to be mushy and stayed

away. But Boys, it’s one of the finest pictures

on the market. Don’t be afraid of it on account

of that awful title.—Jack Greene, New Geneseo

theatre, Geneseo, 111.—Small town patronage.

THE SCARLET HONEYMOON: Shirley Ma-
son—This is a dandy program picture and is as

good as that last piece of tripe (“Curley Top”)

was bad. One of my lady patrons remarked,

“Shirley is always refreshing.” That’s a fact,

if they give her anything half way decent with

which to do the refreshing. Six reels.—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small

town patronage.

MARRIAGE IN TRANSIT: Special cast—Title
no drawing card. Picture very satisfactory. Five

reels.—M. Bailey, Strand theatre, Dryden, On-
tario, Canada.—General patronage.

SHE WOLVES: Alma Rubens—Six reels

wasted telling a poor one reel story with the

title bearing the same relation to the picture that

an eskimo pie does to a hot dog. Just another

of the program pictures unloaded on us as spe-

cials by the exhibitor’s independent friend, Mr.

Bill Fox. Six reels.—P. G. Estee, S. T. theatre,

Parker, S. D.—Small town patronage.

THE STAR DUST TRAIL: Shirley Mason-
Common ordinary picture. Nothing to it that

could be classed as entertainment. Five reels.

—

M. Bailey, Strand theatre, Dryden, Ontario,

Canada.—General patronage.

THE DANCERS: Special cast—Cannot say very

much for this one as to drawing power, but it

wasn’t such a bad picture. Neither will you
jump out of your seat looking at it. Just a

picture, that’s all.—Jack Greene, New Geneseo
theatre, Geneseo, 111.—Small town patronage.

DICK TURPIN: Tom Mix—This is perhaps
Tom’s most pretentous picture and pleased the

majority of those who came to see it. However,
I did the poorest business on this of any Mix
picture I ever ran. This was probably due to

the fact that the paper showed Tom in laces and
other frills. They will not bite at this costume
bunk, no matter who is in it. Seven reels.

—

Wm. E. Tragsdorf, Trags theatre, Neillsville, Wis.
—Small town patronage.

DICK TURPIN : Tom Mix—Good, Tom fine and
well liked. Some of his fans would not come in

to see him, though, as it had costume stuff in it.

Our patrons do not like anything with a foreign

atmosphere in it.—Jack Greene, New Geneseo
theatre, Geneseo, 111.—Small town patronage.

DICK TURPIN : Tom Mix—Good picture of its

kind, but Tom is better in Westerns.—C. H.
Martu, Strand theatre, McKenzie, Tenn.—General
patronage.

DICK TURPIN : Tom Mix—A good Mix picture.

Good old time prize fight in it, and interesting
throughout. Bull Montana’s sweet smiling face
appears, which adds to the picture. Seven reels.

—

J. A. Collier, Opera House, Portageville, Mo.

—

General patronage.

THE ROUGHNECK: George O’Brien—A pic-

ture that will please any audience. George
O’Brien well liked here. Billy Dove looking her
best in this. Would advise any house to run
this one. Boost it, you can’t go wrong. Eight
reels.—J. A. Collier, Opera House, Portageville,
Mo.—General patronage.

IN LOVE WITH LOVE : Special cast—Nothing
to this picture. Very weak. Not liked here. Six
reels.—L. V. Feldman, Orpheum theatre, Pipe-
stone, Minn.—General patronage.

AGAINST ALL ODDS: Buck Jones—Very
good Jones, but not up to his standard. Will

please the Jones’ fans. Pleased here. Five reels.

—C. L. Brown, Kozy theatre, Vidalia, La.—

-

Small town patronage.

RIDERS OF THE PURPLE SAGE: Tom Mix-
Wonderful picture. Go to it and boost it as

far as you like for splendid results.—Lew Fischer,

New theatre, Hoosick Falls, N. Y.—General

patronage.

RIDERS OF THE PURPLE SAGE: Tom Mix-
Drawing power. Box office returns. House packed
at all times. Medium advertising.—F. A. James,
Liberty theatre, Blackwell, Okla.—General patron-

age.

THE LAST OF THE DUANES: Tom Mix-
Tom always gets the crowds and this is a good
story for him. Follows the book very closely.

Good business two days. Seven reels—F. A.
Ferguson, Royal theatre, Fairmount, Indiana.

—

General patronage.

THE LAST OF THE DUANES: Tom Mix-
Good. Had a carnival to buck and did some real

business. Would think this would go over in any
place. Zane Grey and Tom sure go good. Seven
reels.—Bunyon Brady, Liberty theatre, Watonga,
Okla.—General patronage.

GOLD HEELS: Special cast. A fairly well

done story that did not attract the usual amount
of Saturday patronage. Print very good, except
some badly cut readers. Paper not so attractive.

Six reels.—E. W. McClelland, Rex theatre, Gilman
City, Mo.—Small town patronage.

OH YOU TONY!: Tom Mix—Not exactly what
Mix fans like to see him in, but it pleased them
just the same, and that is what we want pictures

to do. Plenty of comedy and action good in last

reel or two. Personally call it good. Seven reels.

—J. W. Andresen, Lyric theatre, Walnut, la.—
General patronage.

THE MAN HUNTER: William Farnum—Fair.
A re-issue and nothing to rave over. Five reels.

—

E. M. Biddle, Strand theatre, Paoli, Ind.—Small
town patronage.

THE HEART BUSTER: Tom Mix—Another
good Mix. Should please where they like him.
Pleased all here. Six reels.—C. L. Brown, Kozy
theatre, Vidalia, La.—Small town patronage. -

THE TROUBLE SHOOTER: Tom Mix—This
is a good outdoor picture, but not a Western.
The one-sheet is misleading, has the earmarks of

a Western, so announced on the screen that the
“Trouble Shooter” was a good picture, but not a

Western, and the crowd failed to come. The
smallest attendance in months, and Mix in a
Western will bring an average crowd or better

any time. This shows what the people want.
You would not buy a fork to eat soup or a

spoon to eat meat. Do not buy a Viola Dana
for a tear producing drama and do not book a

Mary Carr for a rip roaring comedy. Six reels—

•

Robert L. Anderson, Olympic theatre. Forks,

Wash.—Small town patronage.

Metro-Goldwyn
LADY OF THE NIGHT: Norma Shearer—Nice

little program picture of underworld, with Norma
doing a double part very nicely. Has a good
cast and should appeal to the public as a whole.

Five reels.—W. A. Clark, Jr., Castle theatre,

Havana, 111.—General patronage.

THE WHITE DESERT: Claire Windsor—This
is an exceptionally good picture and had more
favorable comments than I have had on any
picture of its kind before. Seven reels.—A. V. E.

Wessels, Orpheum theatre, Steamboat Springs,
Colo.—General patronage.

MAN AND MAID: Lew Cody. A right nice

little picture which furnishes fair entertainment.
Does not come up to expectations from story

standpoint and will not excite even a passing
remark from movie patrons. Lew Cody, Harriett
Hammond, Renee Adoree and Alex Francis do
most excellent work as well as rest of the cast.

Production not extraordinary in any way. Seven
reels.—W. H. Brenner, Cozy theatre, Manchester,
Ind.—General patronage.

SEVEN CHANCES: Buster Keaton—This is a
fine comedy drama. I cleaned up on it. Six reels.

—G. A. Peterson, Folly theatre, Hollis, Okla.

—

General patronage.

Mr. Exhibitor: Ask at the Film Exchanges
for the

ami
\

It’*' little to ask for, but it’s the only
reliable aid you can give your musicians

to help put the picture over.
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IGURES don’t lie—and figures definitely and unqualifiedly prove Gene Stratton
Porter the most widely read of all authors.

The sale of her novels is one of the phenomena of modern publishing. In
twenty years over TEN MILLION copies of her books have been sold, which have
been read by FIFTY MILLION people!

Five of her Nature Novels have had an average sale of over 1,500,000 each.

THIS IS HER GREATEST NATURE NOVEL!
For the past four months the story has been running serially in McCall’s Maga-

zine, and accompanying each installment has appeared one of the full column ads
shown on the opposite page. The circulation of McCall’s Magazine is 2,000,000, with
an estimated reading public of five times that figure

!

This novel comes off the press August 17th-—just before the release of the pic-

ture—AND EVERY JACKET OF EVERY COPY CALLS ATTENTION TO THE
PICTURE!

The average sale of a popular novel is from 4000 to 5000 copies. The publishers

are printing 150,000 copies in the first edition!

They are putting behind it the strongest selling campaign they have ever put
behind a novel—AND EVERY PIECE OF ADVERTISING MATTER IN THIS
SELLING CAMPAIGN IS DIRECTLY TIED UP WITH THE PICTURE!

Gene Stratton Porter’s “Keeper of the Bees” directed by J. Leo Meehan is

the greatest box office proposition exhibitors have been offered in a decade—be-

cause it has that most substantial of all values—circulation!

This is one of twelve F. B. O. Gold Bonds for 1925-1926, Each will

have some unusual and extraordinarj/ value that will make it a self seller

for the theatre.

Gold Bond Pictures for 1925-1926

“Drusilla With a Million”

“Parisian Nights”

“If Marriage Fails”

“The Keeper of the Bees”
“The Last Edition”

“Happiness”

“When His Love Grew Gold”
“Futurity Winner”
“Flaming Waters”
“Isle of Retribution”

“A Poor Girl’s Romance”
“The Midnight Flyer”

Distributed by

FILM BOOKING OFFICES
of America, Inc.

723 Seventh Ave., New York
Exchanges Everywhere
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SEVEN CHANCES: Buster Keaton—Great

laughing bill to fairly good business. Let’s boost

Keaton. His pictures are very funny.—H. S.

Robbins, Robinhood theatre, Grand Haven, Mich.

—General patronage.

SEVEN CHANCES: Buster Keaton. A con-

tinuous stream of laughter. Run on a double

program. Business excellent. Seven reels.—
F. A. James, Liberty theatre, Blackwell, Okla.

—

General patronage.

THE MONSTER: Lon Chaney—Just a program
picture for small town. But it should be big

where deep drama or mystery is the bill of fare.

Seven reels.—A. Y. Dow, Grand theatre, Coleman,

Alta., Canada.—Small town patronage.

THE DENIAL: Claire Windsor—A picture that

is very slow and draggy in our estimation. Very
poor and way below average program. Metro has

some punk ones. Five reels.—W. A. Clark, Jr.,

Castle theatre, Havana, 111.—General patronage.

THE RAG MAN: Jackie Coogan—Very good

picture for everyone. Played to good matinee but

it flopped at night on account of the thermometer
going up. But you can't blame the picture, as

it’s there. Six reels.—Nyman Kessler, Atlantic

theatre, Atlantic, Mass.—General patronage.

THE RAG MAN: Jackie Coogan—One of

Jackie’s best, but Jackie does not draw any more.

Six reels.—C. H. Martu, Strand theatre, McKenzie,
Tenn.—General patronage.

THE BEAUTY PRIZE: Viola Dana—Nice
little comedy drama of a poor girl who wins a

beauty prize and from then on spreads her stuff.

Six reels.—W. A. Clark, Jr., Castle theatre,

Havana, 111.—General patronage.

THE DIXIE HANDICAP: Claire Windsor-
Very good horse race story. Lost money on it

on account of everyone going to see Quincy’s 300th

Anniversary parade. Anyway, you'll make money
on it if you are not afraid to step on it as

Lloyd Hughes and Dixie did. Seven reels.—

-

Nyman Kessler, Atlantic theatre, Atlantic, Mass.
-—General patronage.

THE DIXIE HANDICAP: Claire Windsor—

A

dandy race horse story of the old South in which
the horse wins the race that lifts the mortgage
from the old homestead, and everything ends

just right. There’s a real horse race, too. Six

reels.—W. A. Clark, Jr., Castle theatre, Havana,
111.—General patronage.

THE DIXIE HANDICAP: Claire Windsor-
One of the best racing pictures we ever saw.
Pleased 100 per cent of very small crowd two
nights. Rain and band concert brought red ink

on this one. Price fair, print good, paper good.

—E. W. McClelland, Rex theatre, Gilman City,

Mo.—Small town patronage.

WIFE OF THE CENTAUR: Aileen Pringle-
Same old thing, jazz, jazz, jazz and fast life of
the upper set. Will get by, as it has a fine

cast. Six reels.—W. A. Clark, Jr., Castle theatre,

Havana, 111.—General patronage.

THE SILENT ACCUSER: Peter the Great—
This is an extra good dog picture. Peter does

more real acting in one reel of this than Strong-
heart did in the last three of his that I showed.
Very good of its kind and will please most any
sort of an audience. Six reels.—Wm. E. Trags-
dorf, Trags theatre, Neillsville, Wis.—Small town
patronage.

THE SILENT ACCUSER: Peter the Great-
One of the best dog pictures I’ve ever seen. And
how they applauded that “almost human” dog!
I hope “Wild Justice” is as good as this one.

Step on it by all means, or you’ll be sorry.

Six reels.—Nyman Kessler, Atlantic theatre, At-
lantic, Mass.—General patronage.

THE SILENT ACCUSER: Peter the Great—
An entertaining story suitable for the masses.—

•

Jack Greene, New Geneseo theatre, Geneseo, Illi-

nois.—Small town patronage.

THE SILENT ACCUSER: Peter the Great—

A

fine dog picture which brings Peter the Great
to the front as one of the best dogs in pictures.

He’s well trained and is a wonderful actor.

Should please any audience. Six reels.—W. A.
Clark, Jr., Castle theatre, Havana, 111.—General
patronage.

EXCUSE ME: Conrad Nagel—This is an extra
good comedy drama with thrills galore. Lost
money on it on account of church festival as
opposition. Step on it and make some money.
Six reels.—Nyman Kessler, Atlantic theatre,
Atlantic, Mass.—General patronage.

EXCUSE ME: Conrad Nagel—A fine picture.

We need more like it. My patrons are still

talking about it. Bert Roach cops off the comedy
laurels. Seven reels—F. A. Ferguson, Royal thea-
tre, Fairmount, Ind.—General patronage.

WINE OF YOUTH: Special cast. A good pro-
gram picture that teaches a lesson and at times

shows pep and fast excitement. We only did fair,

so I guess it’s not a small town picture. Adver-
tising poor for our class of patronage. Seven
reels.—G. Khattar, Khattar’s theatre, Sydney,

N. S., Canada.—General patronage.

WINE OF YOUTH: Special cast—A good story

for a modern type. There are too many of this

kind though and not enough comedies. Six reels.

—F. A. Ferguson, Royal theatre, Fairmount,
Indiana.—General patronage.

WINE OF YOUTH: Special cast—Rather thin

story of the jazz age but will get over if they like

this kind of stuff. We do fairly well with it.

Good cast headed by Eleanor Boardman. Six

reels.—W. A. Clark, Jr., Castle theatre, Havana,
111.—General patronage.

JANICE MEREDITH: Marion Davies—Won-
derful production. Did not make much on it

because it cost too much. It certainly brought
in many new patrons, so why worry if you don’t

make anything on this one? It adds prestige

anyway. That’s worth money. Eleven reels.

—

Nyman Kessler, Atlantic theatre, Atlantic, Mass.

—General patronage.

SO THIS IS MARRIAGE: Conrad Nagel—Fair

program picture with lots of jazz. Should pull

the flappers. Six reels.—W. A. Clark, Jr., Castle

theatre, Havana, 111.—General patronage.

THE SNOB: John Gilbert—Pretty good pic-

ture, but a good surrounding program is neces-

sary to help put this over. The paper has no
drawing power. However, John Gilbert’s por-

trayal of a snob is okay. The picture is too true

to please everyone. That’s why some felt slighted.

Seven reels.—Nyman Kessler, Atlantic theatre,

Atlantic, Mass.—General patronage.

THE PRAIRIE WIFE: Dorothy Devore—Not
much to this one. Very slow and draggy, but

will get by on Saturday. Wouldn’t bank on this

too strong. Six reels.—W. A. Clark, Jr., Castle

theatre, Havana, 111.—General patronage.

ALONG CAME RUTH: Viola Dana—Invited
all girls named Ruth free of charge, but this

did not pull them in. Picture offers good enter-

tainment, but a good surrounding bill also neces-

sary to put it over. Five reels.—Nyman Kessler,

Atlantic theatre, Atlantic, Mass.—General pa-

tronage.

ALONG CAME RUTH: Viola Dana—A good
program picture that pleased. Six reels.—F. A.
Ferguson, Royal theatre, Fairmount, Ind.—Gen-
eral patronage.

ALONG CAME RUTH : Viola Dana—Nice little

program. Dana always good. Six reels.—Don
Wilcox, Colome theatre, Colome, S. Dak.—Gen-
eral patronage.

SINNERS IN SILK: Special cast—Patrons
disappointed in this and didn’t hesitate to say so.

Consider this a little weak for Metro. Don’t
promise too much if you have it.—R. L. Nowell,
Idlehour theatre, Monroe, Ga.—General patronage.

BREAD : Special cast—A very good picture.

A good tie-up with bakery and went over pleasing
all. Six reels.—F. A. Ferguson, Royal theatre,

Fairmount, Ind.—General patronage.

BROKEN BARRIERS: Special cast—Good
picture, though a little naughty at times. Sent
program advertisements to all girls and also tied

up with a barber shop, giving free passes to all

girls having their hair cut, so as to attend party
in honor of seeing the ten stars in this picture.

The hot weather be darned. If you go after a
picture with a little effort, it will pay. Six reels.
•—Nyman Kessler, Atlantic theatre, Atlantic, Mass.
—General patronage.

CIRCE THE ENCHANTRESS: Mae Murray—
A risque picture with a wild jazzy beginning and a
good finish. Murray does not draw for me. James
Kirkwood does good work in this. Seven reels.

—

F. A. Ferguson, Royal theatre, Fairmount, Ind.

—General patronage.

WOMEN WHO GIVE: Special cast—A fine

Cape Cod story. Splendid photography. Drew
will in spite of competing attractions.—John H.
Wardwell, Wardwell theatre, Stockton Springs,

Me.—Small town patronage.

THE NAVIGATOR: Buster Keaton—This is a
business getter and how they enjoyed it. Many
people up to the matinee show came again at

night and brought their friends along. Step on
it and make some money or you’ll be sorry. Six

reels.—Nyman Kessler, Atlantic theatre, Atlantic,

Mass.—General patronage.

Paramount
THE LIGHT OF THE WESTERN STARS:

Jack Holt—I would class this as a regular West-
ern, but the fact that it is a Zane Grey story

helps to get them in. Excellent scenic shots are

in all of his pictures. Seven reels.—L. V. Feld-

man, Orpheum theatre, Pipestone, Minn.—General
patronage.

THE LIGHT OF THE WESTERN STARS:
Jack Holt—Extensive advertising. Well worth it.

Box office returns.—F. A. James, Liberty theatre,

Blackwell, Okla.—General patronage.

THE SHOCK PUNCH: Richard Dix—A good,

fast action, program picture. It’s program and
nothing more. Not quite up to my expectations,

but it pleased. Dix and Denny are on the border
of overdoing the comedy stuff. Six reels.—Henry
Reeve, Star theatre, Menard, Tex.—Small town
patronage.

THE GOOSE HANGS HIGH: James Cruze—
The crowd liked this very much. Business good.

—G. J. Ritter, Regent theatre, Bogota, N. J.

—

General patronage.

THE GOOSE HANGS HIGH: James Cruze—
Another hit for Jimmy. They crowded into the
theatre for no reason at all. Had feared no
business. A fine production.—H. S. Robbins,
Robinhood theatre, Grand Haven, Mich.—Small
town patronage.

ADVENTURE: Special cast—Good picture.

—

G. J. Ritter, Regent theatre, Bogota, N. J.

—

General patronage.

THE THUNDERING HERD: Jack Holt—

A

great drawing card and big money maker for

us. Not up to “North of ’36”, and that one
ranked below “The Wagon,” but as far as the
public is concerned they are almost three of a
kind. Player three days to good business. Bad
weather hurt us the last day of run or would
have cleaned up. Seven reels.—Henry Reeve,
Star theatre, Menard, Tex.—Small town patron-
age.

THE THUNDERING HERD: Jack Holt-
Very big production and pleased all. An extra-
ordinary release.—H. S. Robbins, Robinhood
theatre. Grand Haven, Mich.—General patronage.

THE AIR MAIL: Special cast—Went over
good.—G. J. Ritter, Regent theatre, Bogota, N.
J.—General patronage.

THE AIR MAIL: Special cast—A very en-

tertaining program picture of the better class.

Plenty of action and solid entertainment that

holds them in spite of the heat. All good com-
ments.—E. L. Wharton, Orpheum theatre, Glas-

gow, Mont.—General patronage.

THE AIR MAIL: Special cast—Above the
average. Would consider it an A-l melodrama.
-—H. S. Robbins, Robinhood theatre, Grand Haven,
Mich.—General patronage.

OLD HOME WEEK: Thomas Meighan—My
town likes Meighan and while I don’t think much
of the story they gave him in this (its been
done time and time again), business was better

than the average.—G. J. Ritter, Regent theatre,

Bogota, N. J.—General patronage.

OPEN ALL NIGHT: Viola Dana^-While not
a nice one, it gave the crowd who came to see

it just what they expected. Drew extra well for

one night, then we forgot all about it. Six
reels.—Henry Reeve, Star theatre, Menard, Tex.
—Small town patronage.

OPEN ALL NIGHT: Viola Dana—The poorest
picture Paramount has made. Absolutely rotten.

Had to hide when my patrons came out. If you
have it booked, don’t play it. You will do better

to pay for it and leave it. Had it booked for two
days but only ran it one. Six reels.—E. D.
Luna, Cozy theatre. Wagoner, Okla.—Small town
patronage.

THE DEVIL’S CARGO: Special cast—Person-
ally, I liked this, but business was considerably

off. Would not be surprised if the title hurts this

for a neighborhood theatre.—G. J. Ritter, Re-
gent theatre, Bogota, N. J.—General patronage.

THE DEVIL’S CARGO: Special cast—Pretty
good melodrama. Beery fine as usual. Nothing
much to rave about. Played it as just another
picture to average business. Eight reels.—Henry
Reeve, Star theatre, Menard, Tex.—Small town
patronage.

THE SWAN : Adolphe Menjou—A little

failed to please people here and also failed to

bring them in. A good cast was burdened with

a poor story. The kind that doesn’t appeal but

to a scanty few.—A1 C. Werner, Royal theatre,

Reading, Pa.—General patronage.

THE SWAN: Adolphe Menjou:.. A little

highbrow, but still it went over good. Business

good.—G. J. Ritter, Regent theatre, Bogota, N.

J.—General patronage.

WITHOUT WARNING: Agnes Ayres—A wild

meller dramer of the regular 10-20-30 type. Worth
just one day if any. Six reels.—Henry Reeve,

Star theatre, Menard, Tex.—Small town patron-

age.

CHARLEY’S AUNT: Syd Chaplin—A wonder-

ful business getter. Mostly hokum, but seemed
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Star, story, production, title—give you a four-ply

box-office wallop in this one!
Exhibitors who are playing the Evelyn Brent pic-

tures know that she has won her place among the

really big favorites. This story is absolutely differ-

ent to anything she has done and the fans are going
to love her in the part. The production is the most
pretentious she has made and the title is filled with
the thought of romance and adventure. It’s surefire

box-office! Have you seen

Evelyn Brent
in

“SMOOTH AS SATIN”
It’s one of the big box-office hits of the season!

Story by

Clifford Howard
and

Burke Jenkins

Continuity by

Fred Myton

Directed by
Ralph Ince

_ Distributed by

Film Booking Offices of America, Inc
723 Seventh Ave., New York, N. Y.

EXCHANGES EVERYWHERE
Exclusive Foreign Distributors, R-C Export Corp., 723 Seventh Ave., New York. AGENTS: London,

Berlin and Paris
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to please my patrons. Personally I think it over-

rated, but it gets the money and pleases. Eight

reels.—J. A. Collier, Opera House, Portageville,

Mo.—General patronage.

BEAUTY AND THE BAD MAN: Special cast

-—A mighty fine chance absolutely ruined. Cast

a complete bunch of strangers to the regular

movie fans. Story butchered and chopped up

in terrible style. Do not believe it pleased ten

per cent. Absolutely no drawing power. Busi-

ness off fifty per cent. I have never had so

many walkaways from my lobby in my ten

years in the show game. But the worst part of

it is, they had a chance to make a real pic-

ture, and one that would have pleased and have

brought business. The story is by Peter B.

Kyne and his name was in the smallest type on

the advertising matter. It was even in smaller

type than the Peninsula Studios, Inc., I suppose

the place where the picture was made. Now
isn't that fine showmanship. What is the matter

with some of these distributing companies? Are

they just making pictures to sell and not for the

theatre to sell to its patrons? I advise all mana-

gers to pass this one up. Six reels.—A1 Powell,

Highland theatre, Guthrie, Okla.—General pa-

tronage.

EAST OF SUEZ: Pola Negri—Just fair. Some
liked it and some did not. This Chinese stuff

don’t seem to appeal to the people. They will

have to give Pola better stories if they do not

want to kill her. Seven reels.—J. W. Andresen,

Lyric theatre. Walnut, la.—General patronage.

COMING THROUGH: Thomas Meighan—

A

dandy picture. Tom Meighan is the best drawing

screen star for us.—John H. Wardwell, Ward-
well theatre, Stockton Springs, Me.—General pa-

tronage.

DANGEROUS MONEY: Bebe Daniels—Seven

spools of drivel. Paramount has certainly done

a thorough job of killing off Bebe Daniels. It’s

pitiful to watch her. That girl is a comedienne,

not an actress. Why in the name of Independence

try and do this to her? Seven reels.—Henry
Reeve, Star theatre, Menard, Tex.—Small town

patronage.

LOCKED DOORS: Betty Compson—Starts off

pretty good, but ends up plain mush. Not one

good comment from anybody. If Bill De Mille

had the whole Paramount lot full of actors and

actorines to stick into a picture, he apparently

could not make one worth five cents at the box

office. Seven reels.—Wm. E. Tragsdorf, Trags

theatre, Neillsville, Wis.—Small town patronage.

EMPTY HANDS: Jack Holt—Good entertain-

ment. Not as wild and vicious, in my humble
opinion, as many have reported. Nothing to be

afraid of. Good story, well acted, beautiful out-

door shots. Ought to make a little money any-

where. Eight reels.—Henry Reeve, Star thea-

tre, Menard, Tex.—Small town patronage.

THE CALL OF THE CANYON: Richard Dix
.—A dandy picture in every way you look at it.

It will please 100 per cent anywhere, any time.

It will get the cash. First make sure you will

get a new print. The picture is old, so be wise

for once. Seven reels.—G. Khattar, Khattar’s

theatre, Sydney, N. S. Canada.—General patron-

ag.

THE TOP OF THE WORLD: Special cast—
Not much to brag about. Just a picture. South

African storm scenes faked, but rather well done.

Felt all the time it should have made a dandy.

Seven reels.—Henry Reeve, Star theatre, Men-
ard, Tex.—Small town patronage.

THE ENEMY SEX: Betty Compson—This is a

fine picture and all women should see it and it

should be a lesson to some. Seven reels.—G. A.

Peterson, Folly theatre, Hollis, Okla.—General

patronage.

ARGENTINE LOVE: Bebe Daniels—Gave just

fair satisfaction. Cortez is no drawing card, nor

is Miss Daniels after her last series of pictures.

Seven reels.—Henry Reeve, Star theatre, Menard,
Tex.—Small town patronage.

THE HUMMING BIRD: Gloria Swanson—This
picture I think pleased everyone that saw, it and,

personally. I think it is Gloria’s best picture.

But we have the same old kick. Rotten films.

It seems though it is impossible for Famous
Players-Lasky to send us a good print. There
were at least twelve breaks, and seven in the

last reel. The last 50 or 60 feet were in such
bad shape that it was impossible to show it.

Eight reels.—B. R. Parsons, Grand theatre,

Springfield, Minn.—General patronage.

A SAINTED DEVIL: Rudolph Valentino—
Oh Lord ! Nine reels.—Henry Reeve, Star thea-

tre. Menard, Tex.—Small town patronage.

BLUEBEARD’S EIGHTH WIFE: Gloria

Swanson—Drew the best house we have had since

the hot weather set in, and pleased all of the

adults. Would give it a rating of 85 per cent.

(We will have no more reports until September
as we are closing through August.)—Six reels.

—

C. E. Hopkins, The Hopkins theatre. Cotter,
Ark.—Small town patronage.

THE FAST SET: Special cast—A mighty good
sophisticated comedy drama. Many a good punch,
good titles. Decidedly for grownups, however.
Six reels.—Henry Reeve, Star theatre, Menard,
Tex.—Small town patronage.

HOMEWARD BOUND: Thomas Meighan—

A

very good Meighan, but don’t believe it pleased

as well as "Pied Piper Malone”. Played this one
on a dull night. Tuesday. Business off a little.

Seven reels.—C. L. Brown, Kozy theatre, Vidalia,

La.—Small town patronage.

WILD BILL HICKOK ; SINGER JIM McGEE:
William S. Hart—These pictures have been pan-
ned and repanned by exhibitors, but I do not see

where they were so bad. “Wild Bill” was the best

of the two, but I have played much worse pic-

tures than these. While Hart does not pull any
extra business for me, I cannot see the use of

tearing him up for that. You did not buy them
high, did you? If you did, that is your fault, and
not the picture’s. Would class these two as fair.

Eight reels.—C. A. Kelley, Rex theatre, Custer

City, Okla.—General patronage.

THE HUMMING BIRD: Gloria Swanson—
Gloria’s work splendid. War scenes fine. Film
good. Seven reels—Don Wilcox, Colome theatre,

Colome, S. Dak.—General patronage.

TONGUES OF FLAME: Thomas Meighan—
Only a fair program picture. Didn’t hear any-

one enthuse much over it. Meighan has lost

his drawing power and doesn’t any longer mean
anything at the box office. Seven reels.—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

NORTH OF ’36: Jack Holt—Good picture.

Covered Wagon.”—John Wardwell, Wardwell the-

atre, Stockton Springs, Me.—General patronage.

NORTH OF 36’: Jack Holt—Good picture.

Patrons liked it.—Griffin theatre, Woodstock, Ont.,

Canada.—General patronage.

FORBIDDEN PARADISE: Pola Negri—Para-
mount will insist upon forcing a star on the

public, which the small town loathes.—Lew Fisch-

er, New theatre, Hoosick Falls, N. Y.—General
patronage.

FORBIDDEN PARADISE: Pola Negri—Lu-
bitsch made a good one here. I’d say Pola’s

best. It seems to take her creator to get the best

out of the madame. Six reels.—Henry Reeve,

Star theatre, Menard, Tex.—Small town pa-

tronage.

A MAN MUST LIVE: Richard Dix—Ran this

on Saturday and it pleased a packed house. You
can’t go wrong on this one. Carries plenty of

action and humor, so that there are no dull spots

on it. Seven reels.—Paul B. Hoffman, Legion

theatre, Holyrood, Kan.—Small town patronage.

A MAN MUST LIVE: Richard Dix—Rather
mediocre, and it seemed people knew it, because

they didn’t respond as well as to “Manhattan.”—

-

A1 C. Werner, Royal theatre, Reading, Pa.—Gene-

ral patronage.

A MAN MUST LIVE: Richard Dix—A pretty

good picture : just a program. Heavier in theme

and acting than those Dix is now doing. Six

reels.—Henry Reeve, Star theatre, Menard, Tex.

—Small town patronage.

THE GARDEN OF WEEDS: Betty Compson—
Just a bit spicy for small town patrons.—H. S.

Robbins, Robinhood theatre. Grand Haven,

Mich.—General patronage.

MISS BLUEBEARD: Bebe Daniels—This is

the first time I have shown Raymond Griffith

in a picture here, but hereafter I am going to

get more of them, as it pleased the whole audience.

Many said it was the best comedy drama they

have seen in a long time. Played on a Saturday.

Film good. Seven reels.—Burt R. Parsons, Grand
theatre, Springfield, Minn.—General patronage.

MISS BLUEBEARD: Bebe Daniels—Good
comedy-drama. Griffith sure fire to any picture.

Six reels.—Henry Reeve, Star theatre, Menard,
Tex.—Small town patronage.

MISS BLUEBEARD: Bebe Daniels—Comedy
drama that pleased.—P. G. Estee, S. T. theatre,

Parker, S. D.—Small town patronage.

THE GOLDEN ROD: Cecil B. DeMille—Good
production, but for some reason failed to be a

box office attraction. No chance to make money
on Paramount pictures. Charge too much for

them.—Lew Fischer, New theatre, Hoosick Falls,

N. Y.—General patronage.

THE BORDER LEGION: Antonio Moreno—

A

Zane Grey story that drew a house for us and,

what is more important, sent them away satisfied.

It is a real picture, full of outdoor action, that

keeps you up on your toes all of the time.
Seven reels.—Paul, B. Hoffman, Legion theatre,
Holyrood, Kan.—Small town patronage.

THE BORDER LEGION : Antonio Moreno

—

William Howard did a good job directing this

Zane Grey story. The book was one of the rougher
of the Grey tales and we did not care for it, but
Howard smoothed it down somewhat and made a
good picture of it, although he could not eliminate
all the killing, etc.—Seven reels.—P. G. Estees,

S. T. theatre, Parker, S. D.—Small town patron-
age.

MADAME SANS GENE: Gloria Swanson—

-

Good picture, but Gloria absolutely dead here.

It did about the poorest business done here this

summer. Gloria is not a small town star any
more. Nine reels.—L. V. Feldman, Orpheum
theatre, Pipestone, Minn.—General patronage.

FEET OF CLAY: Cecil B. De Mille—Good
production. Little snappy in spots for patronage
in our town, but subject is good. No fault of the

picture that business was poor.—Griffin theatre,

Woodstock, Ont., Canada.—General patronage.

FORTY WINKS: Bebe Daniels—Raymond
Griffith means a crowd for us now. Very funny,
though in my opinion spoiled by the unnecessary
farcical ending. Six reels.—Henry Reeve, Star

theatre, Menard, Tex.—Small town patronage.

LOCKED DOORS: Betty Compson—A drama
with an impossible and unnatural ending. Saved
by an excellent cast. Seven reels.—E. M. Biddle,

Strand theatre, Paoli, Ind.—Small town patronage.

THE FIGHTING COWARD: Cullen Landis—

A

good program picture. Did not pull any extra

business. Did not hear anything either for or

against. Has some pretty good comedy in it.

Would class it as a fair program. Seven reels.

—

C. A. Kelley, Rex theatre, Custer City, Okla.

—

Small town patronage.

THE FIGHTING COWARD: Cullen Landis—
Drew a good crowd and had many favorable
comments. In fact, it pleased the big majority,

and that’s what counts. It is a Southern play,

well acted, with considerable comedy by Ernest
Torrence which is good. Seven reels.—H. J.

Eagan, American theatre, Wautoma, Wis.—Small
town patronage.

THE WOMAN WITH FOUR FACES: Betty
Compson—A crook drama and a dandy. Pleased
all classes. Six reels.—E. M. Biddle, Strand
theatre, Paoli, Ind.—Small town patronage.

MERTON OF THE MOVIES: Glen Hunter—
This one went over well here, the work of

Hunter and Dana receiving much comment.
Some thought it was too foolish not realizing

that k was meant to be. I'd say good. Eight
reels.—Henry Reeve, Star theatre, Menard, Tex.—

-

Small town patronage.

THE SILENT PARTNER: Special cast—Print
good. Story extra good. Poor acting. No good
for small town. They want action. Six reels.—

-

G. W. Rothrock, Campbell theatre, Macksville,

Kan.—Small town patronage.

AROUND THE WORLD IN THE SPEEJACKS:
If you have not run this and have not got it

under contract, don’t buy it. Buy a news reel

and save your money. Nothing but a travel

around the world. Tiresome and about the same
all the way through. Seven reels.—C. A. Kelley.

Rex theatre, Custer City, Okla.—Small town
patronage.

Pathe
THE WHITE SHEEP: Glenn Tryon—We

struck a rainy night for this one and can’t judge
its drawing power. It pleased those that saw it

fairly well. It is rather rough in spots and may
not suit in some houses. Seven reels.—C. A.
Anglemire, Y. theatre, Nazareth, Pa.—General
patronage.

THE BATTLING ORIOLES: Glenn Tryon—
Too much slapstick. My patrons like Our Gang
comedies better. Drew fairly well.—John H.
Wardwell, Wardwell theatre, Stockton Springs,
Me.—Small town patronage.

THE KING OF THE WILD HORSES: Rex-
Best of its kind I ever played. Pleased 100 per
cent.—John H. Wardwell, Wardwell theatre,
Stockton Springs, Me.—General patronage.

THE KING OF THE WILD HORSES: Rex—
This was very good and brought a lot of extra
business. This is the kind of animal life picture
that takes well, as the average person likes a
good horse. Five reels.—Community Hall, Shel-
don, N. D.—General patronage.

THE KING OF THE WILD HORSES: Rex—
This is a wonderful show. Horse is extra good.
Made more on this show than any ever shown
here. Five reels.—H. T. Kirts, Liberty theatre,
Sante Marie, 111.—General patronage.

GIRL SHY : Harold Lloyd—Sure a good Lloyd
and drew a nice business for two nights. The
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thrilling' situations

fn this new

Presented by

JESSE J. GOLDBURG

Produced by

INDEPENDENT PICTURES CORP.

Directed by

There is enough action in this picture to satisfy the most insatiable of

thrill-seekers—the story is filled with punch, with plenty of romance, a

touch of mystery and a very unusual climax! Bob Custer’s horsemanship
is something that your patrons are going to talk about!

If you’ve been playing the Bob Custer pictures you know that the

popularity of this young star is growing in leaps and bounds. If you
haven’t you’ve been missing one of the biggest Western bets of the

industry!

WILLIAM J. CRAFT Get aboard this one! ! !

Distributed by

FILM BOOKING OFFICES OF AMERICA, INC.
723 Seventh Ave., New York, N. Y.—Exchanges Everywhere

Exclusive Foreign Distributors: R-C Export Corp., 723 Seventh Ave., New York.
AGENTS: London, Berlin and Paris.
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comedy dramas always bring the crowd. Two
reels.—F. A. Ferguson. Royal theatre, Fairmount,

Ind.—General patronage.

DR. JACK: Harold Lloyd—Ran this as a

benefit show for an “Eventide Home" with the

Atlantic Women’s Club. There’s nothing like

making ’em laugh, especially when you have

a house full of women. It's 100 per cent enter-

tainment. Five reels.—Nyman Kessler, Atlantic

theatre, Atlantic, Mass.—General patronage.

SAFETY LAST: Harold Lloyd—A good

comedy, full of excitement. But for me they have

Lloyd rated too high, and unless I can buy

him right, I am through. While I made some
money with this feature, Mr. Lloyd made more
for his part than I did. And I sure like to have

an even break. Seven reels.—C. A. Kelley, Rex
theatre, Custer City, Okla.—General admission.

SAFETY LAST: Harold Lloyd—This is a

knockout. It almost had them in hysterics from

laughter. This is an. ideal summer picture, as

people prefer to laugh more in the hot weather

than they do in the cold. Seven reels.—Nyman
Kessler, Atlantic theatre, Atlantic, Mass.—Gen-

eral patronage.

THE CALL OF THE WILD: Buck—Dog pic-

tures go well and this one was no exception.

It is 100 per cent entertainment and follows the

book closely. In the scene where the “man with

the club” hits "Buck” the second time, the kiddies

were so enthused in the pictured that they all

stood up and yelled “You Coward.” It elevates

you to the seventh Heaven to see them enjoy

themselves. Seven reels.—Nyman Kessler, At-

lantic theatre, Atlantic, Mass.—General patronage.

Preferred
THE BOOMERANG: Special cast—Very good

picture that drew a good crowd for Sunday and
Monday. Seven reels.—J. B. Weddle, Walnut
theatre, Lawrenceburg, Ind.—General patronage.

THE BREATH OF SCANDAL: Patsy

Ruth Miller—A picture that appeals to the better

class. Ran this on Sunday night to a large audi-

ence. Had no kicks. Many said the picture was
fine. Seven reels.—J. B. Weddle, Walnut thea-

tre, Lawrenceburg, Ind.—General patronage.

Prod. Dist. Corp.
CHARLEY’S AUNT: Syd Chaplin — An-

other one that will have a lasting effect on your

patrons. They still talk about it. Drew well

and pleased all. A mortgage lifter.—Jack
Greene, New Geneseo theatre, Geneseo, 111.

—

Small town patronage.

CHARLEY’S AUNT: Syd Chaplin—As a funny
picture, this is in a class by itself, and so is

Syd Chaplain in the title role. Film new. Eight
reels.—Don Wilcox, Colome theatre, Colome, S.

Dak.—General patronage.

CHARLEY’S AUNT: Syd Chaplin—“Charley’s
Aunt” splendid box office attraction. Everyone
seemed to enjoy picture, by the unusually hilarious

explosions occuring throughout the showing.—

-

Lew Fischer, New theatre, Hoosick Falls, N. Y.

—

General patronage.

CHARLEY’S AUNT: Syd Chaplin—The Main
feature of our Laugh Week and how “auntie”

did her stuff! It’s the funniest comedy ever put

out in my opinion. We played her three days at

raised prices and did good business after heavy
advertising. Not quite the business I hoped
for, but way better than average. It will back
up anything you say for it. We played this very

early for so small a town and the first run
publicity was a decided help. Eight reels.—Henry
Reeve, Star thearte, Menard, Tex.-—Small town
patronage.

THE GOLDEN BED: Cecil B. DeMille—A big

elaborate society picture that pleases the elite,

but the trouble is we don’t have enough of the
elite in a small town to make a good crowd.
This didn’t draw for some reason, and I had
the poorest crowd for weeks. It is put up in

lavish De Mille style and the women all thought
it was great. Nine reels.—H. J. Eagan, American
theatre, Wautoma, Wis.—Small town patronage.

THE CODE OF THE WEST: Matt Moore-
Pleased, particularly the younger element.—G. J.

Ritter, Regent theatre, Bogota, N. J.—General
patronage.

THE CODE OF THE WEST: Matt Moore—
Comedy drama. Slow moving up to the last

reel, which holds very good fire scene. Matt
Moore not a Western star. The fact that it is

a Zane Grey story helps at the box office. Seven
reels.—L. V. Feldman, Orpheum theatre, Pipe-
stone, Minn.—General patronage.

THE DRESSMAKER FROM PARIS: Leatrice
Joy—Spent some extra money advertising this and
did pretty good on it. Well received.—G. J.

Ritter, Regent theatre, Bogota, N. J.—General
patronage.

THE DRESSMAKER FROM PARIS: Leatrice

Joy—An elaborate costume picture, well done in

big style show manner. Well liked here by the

few who saw it. Seven reels.-—L. V. Feldman,
Orpheum theatre, Pipestone, Minn.—General pat-

ronage.

A KISS IN THE DARK: Special cast—We
cannot say much for this picture. I did not see

it but noted several walkouts and heard it was
very poor. Six reels.—L. V. Feldman, Orpheum
theatre, Pipestone, Minn.—General patronage.

HOLD YOUR BREATH: Dorothy Devore—You
won’t go wrong on this picture. It is just as

good as “Safety Last” and rental is reasonable.

Film good. Six reels—Don Wilcox, Colome the-

atre, Colome, S. Dak.—General patronage.

HOLD YOUR BREATH: Dorothy Devore—As
good as “Safety Last” and really better if you
haven’t played that one yet. It was the first pic-

ture of our First Annual Laugh Week and it

did the business. The price is where any small

town can make some real money. Don’t be
afraid of it. Six reels.—Henry Reeve, Star thea-

tre, Menard, Tex.—Small town patronage.

THE MIRAGE: Florence Vidor—Terrible title

but very good little picture. Pleased those we
could drag in.—H. S. Robbins, Robinhood thea-

tre, Grand Haven, Mich.—General patronage.

BEYOND THE BORDER: Harry Carey—An-
other good one from this star. He doesn’t seem
to be able to make a bad one. You can’t go
wrong on the Carey’s, if you look for real Wes-
terns. Five reels.—W. A. Clark, Jr., Castle

theatre, Havana. 111.—General patronage.

BARBARA FRIETCHIE: Florence Vidor—

A

wonderful war picture. Clean and wholesome
entertainment. Every house should run it.

Boost it. It will bring out the better class of
people and please them, as well as the Saturday
night crowd. Eight reels.—J. A. Collier, Opera
House, Portageville, Mo.—General patronage.

ANOTHER’S MAN WIFE: Lila Lee—A good
program offering with fine cast and the story

will please the majority. Producers have some
good pictures and will always treat you fair.

We have used them for two years and wouldn’t
want to trade them for anybody’s pictures. Five
reels.—W. A. Clark, Jr., Castle theatre, Havana,
111.—General patronage.

SOFT SHOES: Harry Carey—If they don’t

watch out Carey is going to top ’em alL He
steps out of a Western right into a crook drama
and plays it to a T. One thing certain, Strom-
berg will not put him in weak stories, and he
also sees that he has a real cast. This is a good
one boys. Five reels.—W. A. Clark, Jr., Castle

theatre, Havana, 111.—General patronage.

WELCOME STRANGER: Special cast—Good.
—G. J. Ritter, Regent theatre, Bogota, N. J.

—

General patronage.

THE NIGHT HAWK: Harry Carey—Surely
cannot be beaten for a swift Western. Good
crowd and pleased.—John H. Wardwell, Wardwell
theatre, Stockton Springs, Me.—Small town pat-

ronage.

United Artists
THE THIEF OF BAGDAD: Douglas Fair-

banks—Marvelous thing, superb is the only word.
In this Western town, at the price paid, not a
financial success. It did make a decided im-
pression and we made a little, not much. Twelve
reels.—Henry Reeve, Star theatre, Menard, Tex.

—

Small town patronage.

THE THIEF OF BAGDAD: Douglas Fair-
banks—Wonderful picture and print in fine condi-

tion. Compliments from all that saw it. Paid
too much for it for small town. Made out okay
first night ; stormy second night. Good house.

Twelve reels.—C. R. Scheibe, Lakeside theatre,

Beulah, Mich.—General patronage.

THE THIEF OF BAGDAD: Douglas Fair-

banks—Marvelous production and played two days
to fine business.—H. S. Robbins, Robinhood thea-

tre, Grand Haven, Mich.—Small town patronage.

THE THIEF OF BAGDAD: Douglas Fair-

banks—Did very good but lots of people were
not satisfied with the picture. Too much magic,

but its worth running. Twelve reels.—E. Gailey,

Crystal theatre. Wayne, Neb.—General patronage.

ISN’T LIFE WONDERFUL?: D. W. Griffith-

pronounced terrible by patrons. Griffith will

have to show something soon, or quit. Eight
reels.—Edw. J. Hichle, Hippodrome theatre,

Marietta, Ohio.—General patronage.

ISN’T LIFE WONDERFUL: D. W. Griffith—

The poorest picture that ever went on the screen.

This has about the least entertainment value ever

put into a film. Fell flat. Ten reels.—E. D. Luna,

Cozy theatre. Wagoner, Okla.—Small town pat-
ronage.

DOROTHY VERNON OF HADDON HALL:
Mary Pickford—A pretty fair costume picture.

They ask you too much money for it. Was
forced to charge twenty-five and fifty cents in

order to get my money back. Just fair business.
Am locking up for a while. Ten reels.—G. F.
Rediske, Star theatre, Ryegate, Mont.—Small
town patronage.

DOROTHY VERNON OF HADDON HALL:
Mary Pickford—Very beautiful picture. Costume,
but with plenty of action. Not much drawing
power here. Ten reels.—Henry Reeve, Star
theatre, Menard, Tex.—Small town patronage.

DISRAELI: George Arliss—This picture will

go over where they like stories of international

intrigue. Was well liked here, as all Arliss

pictures do well. However, all the children do
not appreciate it. Seven reels.—Nyman Kess-
ler, Atlantic theatre, Atlantic, Mass.—General
patronage.

AMERICA: D. W. Griffith—A big picture

played July 4 to big business. Well worth while
for anyone. Eleven reels.—Henry Reeve, Star
theatre, Menard, Tex.—Small town patronage.

THE WHITE ROSE: D. W. Griffith—An ex-

cellent picture. Gets under your skin. Had
many compliments from patrons.—Ten reels.—

•

E. M. Biddle, Strand theatre, Paoli, Ind.—Small
town patronage.

ROBINHOOD: Douglas Fairbanks—Of course

we were very late playing this. I waited until

the price came way down. It was pretty

close to a flop. Doug never was anything but
Doug and the leaping and hopping around got

very tiresome. Fail to see anything great about
it except the sets and Wallace Beery as Richard.
Ten reels.—Henry Reeve, Star theatre, Menard,
Tex.—Small town patronage.

THE LOVE LIGHT: Mary Pickford—Boys,
lay off this one. Not much of a story. Print
bad. Eight reels.—G. A. Peterson, Cozy theatre,

Hollis, Okla.—General patronage.

LOVING LIES: Monte Blue—Bought this on
good reports read in this column. Got it cheap
and did not expect much business, but it drew
exceptionally well. The storm scenes are really

marvelous. I enjoyed the picture very much
myself.—Nyman Kessler, Atlantic theatre, At-
lantic, Mass.—General patronage.

GARRISON’S FINISH: Jack Pickford — A
dandy good race track story which will hold your
audience. United Artists have some very fine

old relics which you can buy right and the Dal-
las house has good prints. This picture should
be played at regular admission. Eight reels.—C.

A. Kelley, Rex theatre, Custer City, Okla.

—

Small town patronage.

WAY DOWN EAST: D. W. Griffith—Here is

an old one, but is no disgrace to run. Small

towns can buy it right and, if advertised, you
should make a little money. I did not advertise

it very heavy and had a nice two-day run with

it against a revival meeting. Eleven reels.—C. A.

Kelley, Rex theatre, Custer City, Okla.—Small

town patronage.

TESS OF THE STORM COUNTRY: Mary
Pickford still can please. This is, up to this

one, which is not late by a few years. Here
is a good feature, and can be bought so you
can make a little, and please all. Pretty long

for summer, but they all stayed and that is a
pretty good sign you are pleasing. Had a larger

attendance second night than first. Ten reels.

—

C. A. Kelley, Rex theatre, Custer City, Okla.

—

Small town patronage.

THE MARK OF ZORRO: Douglas Fairbanks

—

Pretty good. It is a Mexican story. Seemed
to please a fair attendance. Not a special and
is not sold as such. Eight reels.—C. A. Kelley,

Rex theatre, Custer City, Okla.—Small town pa-

tronage.

Universal
TAMING THE WEST: Hoot Gibson—An ex-

cellent Western. Pleased all.—H. S. Robbins,
Robinhood theatre, Grand Haven, Mich.—Small
town patronage.

THE MAD WHIRL: May McAvoy—One of the

best flapper pictures on the market. A real

story. Excellent cast and directed very well.

Photography always perfect.—H. S. Robbins,

Robinhood theatre, Grand Haven, Mich.—General

patronage.

THE SADDLE HAWK: Hoot Gibson—“The
Saddle Hawk” should pull them in, but will not

please like “Let ’er Buck” did. Some action,

but slow in spots. Hoot is packing up again,

nevertheless. Two reels.—W. A. Clark, Jr.,

Castle theatre, Havana, 111.—General patronage.

THE MEDDLER: William Desmond—There is
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The young star has packed more punch,

more action, more speed into this one than

you get in two or three ordinary pictures!

He has a story that has all the elements

of a Robert Louis Stevenson and a Robin-

son Crusoe rolled into one and it keeps

him fighting, laughing, skylarking, leaping,

punching, swarming all over the place.

It’s Talmadge at his athletic best and

your fans are going to go wild over him!

Another factor that will sell a lot of

seats, particularly to your reading public,

is the fact that Rupert Hughes, the emi-

nent author, wrote all the titles for this

picture!

A Richard Talmadge
Production

Presented by A. Carlos

Continuity by James Bell Smith

If you are a Talmadge exhibitor we
don’t have to tell you to hop aboard this

one! If you are not—now is the time to

get busy!

Directed by Jack Nelson

Distributed by

FILM BOOKING OFFICES OF AMERICA, INC.
723 Seventh Avenue, New York, N. Y. Exchanges Everywhere

Exclusive Foreign Distributors, R-C Export Corp., 723 Seventh Ave., New York. AGENTS: London,
Berlin and Paris
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absolutely nothing to this picture. No action and

no entertainment. William Desmond pictures

certainly have disappointed me this year. Played

Tuesday and Wednesday. Western type. Film

good. Not for Sunday. Five reels.—Burt R.

Parsons, Grand theatre, Springfield, Minn.—Gen-

eral patronage.

WINE: Clara Bow—Just as good a picture as

you can get and pleased all who saw it, but

they wouldn’t come out. No fault of the picture.

Fine production. Seven reels.—W. A. Clark, Jr.,

Castle theatre, Havana, 111.—General patronage.

WINE: Clara Bow—Very good, but not many
of the people appreciated it. Seven reels.—B. R.

Parsons, Grand theatre, Springfield, Minn.—

•

General patronage.

SMOULDERING FIRES: Pauline Frederick-
Fine. Universal “has” the pictures.—H. S. Rob-

bins, Robinhood theatre. Grand Haven, Mich.

—

General patronage.

THE FAST WORKER: Reginald Denny—Ex-
cellent comedy drama. Best Denny picture I

have run. Good for any sized town. Took in

little more than fi 1 m' rental in one night. Big

church revival and hot weather kept them away.

Seven reels.—J. A. Collier, Opera House, Por-

tageville. Mo.—General patronage.

ROARING ADVENTURE : Jack Hoxie—Not as

good as Hoxie’s other pictures. A draggy, slow,

no-story Western. Not enough action. Pep up a

little, Jack. Five reels.—E. D. Luna, Cozy thea-

tre, Wagner, Okla.—Small town patronage.

BROADWAY OR BUST: Hoot Gibson—Fail-
program picture that went over fairly well.—A1

C. Werner, Royal theatre, Reading Pa.—General
patronage.

K-THE UNKNOWN: Virginia Valli—Good
film. This is a real picture and is very interest-

ing throughout. Intensive length. Virginia Valli

and Percy Marmont are listed as the stars. We
thought that Maurice Ryan and Marguerite

Fischer really did the best work. Miss Fischer

surely plays her part wonderfully, although she

is comparatively unknown. This picture is an
entirely new type and will satisfy. Eight reels.

—

W. T. Davis & Son, Rialto theatre, Sharon, Wis.

—General patronage.

DARING CHANCES: Jack Hoxie—Very good

Western that pleased. Five reels.—R. L. Nowell,

Idlehour theatre, Ga.—General patronage.

HIT AND RUN : Hoot Gibson—If you have

any baseball fans, don’t pass this up. Has base-

ball from opening to final fade-out, with the

Western background to make Hoot act natural.

Fine picture. Six reels.—F. A. Ferguson, Royal

theatre, Fairmount, Ind.—General patronage.

HIT AND RUN : Hoot Gibson—Here is one my
patrons surely were waiting for. We had the

best run on this comedy we have had for a long

time on Saturday night. This picture seemed to

please all who saw it. Universal sold me my
last contract so I can keep on top during the

hot weather. Six reels.—C. A. Kelley, Rex thea-

tre, Custer City, Okla.—Small town patronage.

SECRETS OF THE NIGHT: James Kirkwood
—Very fine little mystery picture. Six reels.

—

H. S. Robbins, Robinhood theatre, Grand Haven,
Mich.—Small town patronage.

BUTTERFLY : Special cast—A picture of the

high class with great cast but only moderate en-

tertainment value. Will get by. Seven reels.

—

W. A. Clark, Jr., Castle theatre, Havana, 111.

—

General patronage.

Vitagraph
THE HAPPY WARRIOR: Special cast—Dandy

good picture with plenty of thrills and romance.
Entertaining from start to finish. Will please

any audience. Print brand new, out of St.

Louis. Eight reels.—J. A. Collier, Opera House,
Portageville, Mo.—General patronage.

WILDFIRE: Aileen Pringle—A good race

track melodrama. Scene of the race extra good.

Pleased a large crowd for me. Six reels.—J.

B. Weddle, Walnut theatre, Lawrenceburg, Ind.

—

General patronage.

WILDFIRE: Aileen Pringle— The same old

story in the same old way, as all racing pictures.

Drew very well, but just a program picture.

Don’t buy as a special. Six reels.—E. D. Luna,
Cozy theatre. Wagoner, Okla.—Small town pa-

tronage.

SANTA FE PETE: Pete Morrison—This one
better than “The Empty Saddle”. Pleased all

here. I believe this series of Morrison’s is

going to be good. This makes the second one I

have run. Prints new. Five reels.—C. L. Brown,
Kozy theatre, Vidalia, La.—General patronage.

SANTA FE PETE: Pete Morrison—Just a fair

Western. Not enough action, but will get you
by if your patrons like Westerns. Five reels.

—

E. D. Luna, Cozy theatre. Wagoner, Okla.

—

Small town patronage.

STEELE OF THE ROYAL MOUNTED: Bert
Lytell—A fine picture for Saturday night. This
one pleased a large crowd for me. Six reels.

—

J. B. Weddle, Walnut theatre, Lawrenceburg,
Ind.—General patronage.

STEELE OF THE ROYAL MOUNTED: Bert
Lytell—This is outdoor entertainment de luxe.

Pleased our audience immensely and we can
recommend it as being above the ordinary. We
have used all the David Smith productions since
“The Ninety and Nine” and never had a bad
one. Canadian scenery is magnificient and his

contrast of lights and shadows are remarkable.
We were served a new print out of Indianapolis.
Six reels.—William Martin, Patriot theatre. Pa-
triot, Ind.—Small town patronage.

BAREE, SON OF KAZAN: Anita Stewart

—

Pleased a large crowd. Best business since “The
Hunchback of Notre Dame.” Film good.—I.

R. Gavin, Hammond theatre, Hammond, Ind.

—

Small town patronage.

THE EMPTY SADDLE: Pete Morrison—This
is a good Western drama. Full of thrills and
laughter. A good love scene is the main fea-
ture. My audience seemed to appreciate this from
start to finish. An 85 per cent picture. Five
reels.—J. W. Ryder, Jewel theatre, Verndale,
Minn.—General patronage.

PAMPERED YOUTH: Cullen Landis—A most
interesting story by Booth Tarkington and the
production is excellently done. A fine moral in

this and the whole family will enjoy it. When-
ever a picture draws as well on a mid-week day
as a Saturday for us it must have the good old
box office appeal. Such was the case with “Pam-
pered Youth.” Seven reels.—William Martin, Pa-
triot theatre, Patriot, Ind.—Small town patronage.

THE BELOVED BRUTE: Special cast—This
one should be a clean up for roughneck houses.
No good for houses catering to better class trade.
Lost money for us. However, it is an excellent
picture of its type.—H. G. Stettmund, Jr., Odeon
theatre, Chandler, Okla.—Small town patronage.

THE CLEAN HEART: Percy Marmont—
Poorest picture I have shown in months. Noth-
ing to it. What scenery. My patrons thought
it was downright silly and didn’t hesitate to

tell me. Lay off of this, especially small towns.
Eight reels.—J. A. Collier, Opera House, Portage-
ville, Mo.—General patronage.

Warner Brothers
EVE’S LOVER: Irene Rich—A very good pic-

ture that pleased my audience and should please

any town. Good for Sunday. Film good. Rat-
ing 90 per cent. Seven reels.—Burt R. Parsons,
Grand theatre, Springfield, Minn.—General pa-
tronage.

TRACKED IN THE SNOW COUNTRY: Rin-
Tin-Tin—Boys this is the best yet. You will

laugh your head off. Be sure and play it, for

it will go over big anywhere and any time. Six

reels.—G. A. Peterson, Cozy theatre, Hollis, Okla.

—General patronage.

TRACKED IN THE SNOW COUNTRY: Rin-
Tin-Tin—Splendid Northern picture. Direction,

story and photography okay. 90 per cent pic-

ture. Seven reels.—A. Y. Dow, Grand theatre,

Coleman, Alta., Canada.—Small town patronage.

HOW BAXTER BUTTED IN: Matt Moore-
Used this on a rainy night but seemed to please

the few who saw it. Some good comedy and a

few heart tugs which go to make good enter-

tainment. Good program picture.—H. G. Stett-

mund, Jr., Odeon theatre. Chandler, Okla.

—

Small town patronage.

HOW BAXTER BUTTED IN: Matt Moore—

I

would not class this as more than a fair picture

and as compared with the “Narrow Street” there

is nothing to this. Good for Sunday. Rating 65

per cent. Seven reels.-—Burt R. Parsons, Grand
theatre, Springfield, Minn.—General patronage.

KISS ME AGAIN : Monte Blue—While the

name of the picture has not the best of drawing
power, the picture itself is very cleverly produced
with an exceptional cast. Drew more the second

night than the first. Six reels.—A. V. E. Wessels,

Orpheum theatre. Steamboat Springs, Colo.—

-

General patronage.

ON THIN ICE: Tom Moore—This is a good
crook story. Russell good, Moore is there, too.

Should please your fans if they like crook stories.

Not a special but a darn good program picture.

Many favorable comments on it. Seven reels.

—

C. L. Brown, Kozy theatre, Vidalia, La.—Small

town patronage.

HOW TO EDUCATE A WIFE: Monte Blue

—

Nothing much to it. A disappointment in view

of the cast. Very tame and trite. Six reels.

—

Henry Reeve, Star theatre, Menard, Tex.—Small
town patronage.

THE NARROW STREET: Matt Moore—Pic-
ture seemed to please and gave us two days good
business. I believe Matt Moore will mean some-
thing at the box office one of these days if he
continues his present stride.—H. G. Stettmund,
Jr., Odeon theatre, Chandler, Okla.—Small town
patronage.

THE DARK SWAN: Special cast—This didn’t do
much for me. Don’t know why. Show good.
Average picture.—G. J. Ritter, Regent theatre,
Bogota, N. J.—General patronage.

THE LITTLE CHURCH AROUND THE COR-
NER: Special cast—Good. Good picture for
small towns. Flail house. Had to hold them
back. Be sure and play this one. Print excel-
lent. Six reels.—C. R. Scheibe, Lakeside thea-
tre, Beulah, Mich.—General patronage.

THE LIGHTHOUSE BY THE SEA: Rin-Tin-
Tin—Played this with “Our Gang” in “Bucca-
neers” and it was declared an ideal combination.
Of course the Gang was good. “Lighthouse”
gave the best satisfaction we have ever had on
a dog picture. Excellent business two days.—H.
G. Stettmund, Jr., Odeon theatre. Chandler,
Okla.—Small town patronage.

Serials
BATTLING BREWSTER: Franklyn Farnum

—

A fair serial that has played to fair business.
—A1 C. Werner, Royal theatre, Reading, Pa.

—

General patronage.

THE FAST EXPRESS: (Universal) William
Duncan—Booked this from reports in this
column. It certainly is a good one as it helped
draw. Even the adults liked it. Some of them
came to the office and asked especially “One
ticket for ‘The Fast Express’.” Book it, you
won’t go wrong.—Nyman Kessler, Atlantic the-
atre, Atlantic, Miss.—General patronage.

GALLOPING HOOFS: (Pathe) Special cast—

-

An excellent serial and a good sustained draw
throughout its run. I find that Aileen Ray is

popular with our people. Incidentally, she’s a
Texas girl. Some great horse races in the first

three and last chapters. We were thoroughly
satisfied with this serial. Two reels.—Henry
Reeve, Star theatre, Menard, Tex.—Small town
patronage.

THE GREAT CIRCUS MYSTERY: (Universal)
Special cast—Held up very well during the ten
weeks, although not as good as “The Riddle
Rider.” Would class it as above average.

—

H. S. Robbins, Robinhood theatre. Grand Haven,
Mich.—General patronage.

IDAHO: (Pathe) Special cast—Have played
four chapters. Not doing any harm, as I fortu-
nately am running it on my Western night. Wild,
wild stuff. Rather like the fellow who said, “If
you like that sort of thing, that’s just the sort
of thing you like.” Two reels.—Henry Reeve,
Star theatre, Menard, Tex.—Small town patronage.

IN THE DAYS OF BUFFALO BILL: (Uni-
versal) Special cast—This serial is holding up
only fair. It seems to jump from one place to
another, which confuses the audience. Another
thing, it is too long. Two reels.—W. A. Clark,
Jr., Castle theatre, Havana, 111.—General pat-
ronage.

INTO THE NET: (Pathe) Special cast—One
of the real serials ever made. Held up okay.

—

Lew Fischer, New theatre, Hoosick Falls, N. Y.
—General patronage.

LEATHERSTOCKING: (Pathe) Special cast

—

A good serial. Keeps them interested.—Griffin

theatre, Woodstock, Ont., Canada.—General pat-
ronage.

PLAY BALL: (Pathe) Special cast—I have
just played my first chapter of “Play Ball” and
Boys, it is going to go over big, and is a fine

serial. Every exhibitor should play it. Two
reels.—G. A. Peterson, Cozy theatre, Hollis,

Okla.—General patronage.

THE RIDDLE RIDER: (Universal) William
Desmond—Booked this on reports from this

column. You can’t beat it as a summer booster.

More thrilling than “The Fast Express.” William
Desmond is better in this one than William
Duncan was in the latter. Each episode is get-

ting better. Am on the sixth episode now.
Played first episode to three full houses at a
free show July 4, which is not a bad stunt at

that.—Nyman Kessler, Atlantic theatre, Atlantic,

Mass.—General patronage.

THE RIDDLE RIDER: (Universal) William
Desmond—Just finished this serial and, despite

hot weather, it held up fairly well.—AI C. Wer-
ner, Royal theatre, Reading, Pa.—General pat-
ronage.
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SECRET SERVICE SAUNDERS: Special cast

—Seems to please the majority and is holding

up fairly well.—A1 C. Werner, Royal theatre,

Reading, Pa.—General patronage.

THE SON OF TARZAN : Special cast—Big-

gest drawing card I ever had so far. That is,

up to episode five, and I believe its going to

work out.—G. J. Ritter, Regent theatre, Bogota,

N. J.—General patronage.

TEN SCARS MAKE A MAN: (Pathe) Spe-

cial cast—Absolutely the bunk. Poorest serial I

ever saw or heard of. Lay off of this one.—

J. A. Collier, Opera House, Portageville, Mo.

—

General patronage.

Short Features
EDUCATIONAL

AIR POCKETS: Lige Conley—A knockout.

Will put over any weak feature. Invite some

aviators to see it. Two reels.—Nyman Kessler,

Atlantic theatre, Atlantic Mass.—General pa-

tronage.

BLACK AND BLUE: Jimmy Adams—Very

good subject. Advertise it by all means. Two
reels.—Nyman Kessler, Atlantic theatre, Atlan-

tic, Mass.—General patronage.

THE BONEHEAD: Poodles Hanneford—Had
“His First Car” booked, but they sent me this.

They were boneheads for doing so and so was

the comedy. It’s foolish and acted amateurishly.

Don’t play it. It’ll kill your show. Two reels.

—

Nyman Kessler, Atlantic theatre, Atlantic, Mass.

—General patronage.

CORNFED: Bobby Vernon—Good comedy,

though not as funny as his others. Two reels.—

•

Nyman Kessler, Atlantic theatre, Atlantic, Mass.

—General patronage.

CRUSHED: Lloyd Hamilton—Had the usual

laughmakers in it that the Hamilton comedies

have. Every body had a good time seeing this

one. Two reels.—C. A. Onglemire, Y. theatre,

Nazareth, Pa.—General patronage.

DIRTY HANDS: Jack McHugh—Not so very

strong as a laugh producer. The dogs in this one

were interesting to watch. They had a kid’s ball

game that was good for some laughs. Two reels.

—C. A. Anglemire, P. theatre, Nazareth, Pa.

—

General patronage.

THE DOME DOCTOR: Larry Semon—Boys,

this is a fine comedy. Be sure and play it. Two
reels.—G. A. Peterson, Folly theatre, Hollis,

Okla.—General patronage.

EDUCATIONAL COMEDIES: The best come-

dies on the market, bar none, and you can buy

them right. Two reels.—E. D. Luna, Cozy thea-

tre, Wagoner, Okla.—Small town patronage.

FLYING FINANCE: Mermaid—A dandy com-

edy. Plenty of laughs in it. Two reels.—J. W.
Anderson, Lyric theatre. Walnut, la.—General

patronage.

FLYING FINANCE: Neeley Edwards—

A

knockout. Step on this one and make some
money. It will put over a weak feature. Two
reels.—Nyman Kessler, Atlantic theatre, Atlantic,

Mass.—General patronage.

FLYING FISTS: Benny Leonard—A corker

that registered 100 per cent from both box-

office standpoint and the audience’s view of it.

Benny certainly pleased. Two reels.—G. Khattar,

Khattar’s theatre, Sydney, N. S., Canada.—
General patronage.

GETTING GERTIE’S GOAT: Good comedy.
Two reels.—C. H. Martu, Strand theatre, Mc-
Kenzie, Tenn.—General patronage.

GOING GREAT: Just fair. Contains a few
laughs but not many. Two reels.—L. V. Feld-

man, Qrpheum theatre, Pipestone, Minn.—Gene-
ral patronage.

GOOD SPIRITS: Walter Hiers—This one was
better than his last one but not as good as we
really need. Hiers is not popular in our house.

He doesn’t take and I don’t believe he ever will.

Two reels.—C. A. Anglemire, Y. theatre, Naza-
reth, Pa.—General patronageg.

HELLO, GOODBYE:—Very good. Two reels.

—L. V. Feldman, Orpheum theatre, Pipestone,

Minn.—General patronage.

HELLO HOLLYWOOD: Lige Conley — A
mighty fine little commedy with some good stunts

as well as a few good laughs. Two reels.—W.
H. Brenner, Cozy theatre, Winchester, Ind.

—

General patronage.

HIS FIRST CUE: This was only fair. Some
of the parts were comical but not as much as

most expect from a comedy. Two reels.—Com-
munity Hall, Sheldon, N. Dak.—General pa-
tronage.

HOT AIR: Mermaid — It produced the
laughs. Two reels.—Robert L. Anderson, Olympic
theatre. Forks, Wash.—Small town patronage.

LOW TIDE: The poorest comedy I've seen in

many moons. Fair warning to all and sundry.

Two reels.—Henry Reeve, Star theatre, Menard,

Tex.—Small town patronage.

POWDER MARKS: Very good single reeler.

One reel.—Nyman Kessler, Atlantic theatre, At-

lantic, Mass.—General patronage.

THE LUNCH BRIGADE: Cliff Bowes—Won-
derful as a single reeler. Advertise it.—Nyman
Kessler, Atlantic theatre, Atlantic, Mass.—Gene-

ral patronage.

MIDNIGHT BLUES: Lige Conley—Book this

one, and if it don’t get your patrons to laugh

there is something wrong with them. A dandy.

You can’t go wrong on Educational comedies.

Two reels.—J. W. Anderson, Lyric theatre. Wal-
nut. Ia.—General patronage.

THE MISFIT: Clyde Cook—Ask no questions,

book it, advertise it, then sit in the box office

and smile. Two reels.—Nyman Kessler, Atlantic

theatre, Atlantic, Mass.—General patronage.

MOTOR MAD: Lige Conley—One of the wildest

action comedies ever. Kept the house in an up-

roar. You can’t go wrong on this one. Two
reels.—E. W. McClelland, Rex theatre, Gilman
City, Mo.—Small town patronage.

A MOVIE MAD MAID: A very good comedy.

Educational has about the best comedies that are

on the market. Two reels.—L. V. Feldman,
Orpheum theatre, Pipestone, Minn.—General pa-

tronage.

PIGSKIN : Lige Conley—This is a real comedy.
Book it by all means. Two reels.—C. H. Martu,
Strand theatre, McKenzie, Tenn.—General pa-

tronage.

SAVAGE LOVE: Jimmy Adams—Not so good.

The kids liked it. Print good, paper good. Two
reels.—E. W. McClelland, Rex theatre, Gilman
City, Mo.—Small town patronage.

YANKEE SPIRIT: Juvenile—Okay—Edw. J.

Hichle, Hippodrome theatre, Marietta, Ohio.—

-

General patronage.

FILM BOOKING OFFICES
COLONEL HEEZA LIAR: The Colonel is a

real star with us. The cleverest cartoon in pic-

tures and a sure enough drawing card if once
established. Works in just right with a long
feature. One reels.—Henry Reeve, Star theatre,

Menard, Tex.—Small town patronage.

THE GO-GETTERS: George O’Hara—I notice

that exhibitors are about equally divided on these

subjects as to whether or not they are worth
the money and as to their drawing power, enter-

tainment, etc. I have played four of the series

and, while they are not what you would call bad,

rotten or no good, still I would not buy them
if I had known just what they were. I would
much rather have a good two reel Educational or

Pathe comedy. Two reels.—H. J. Egan, American
theatre, Wautoma, Wis.—Small town patronage.

THE GO-GETTERS: Alberta Vaughan—Not as

good as either “Fighting Blood” or “The Tele-

phone Girl.” Two reels.—C. A. Jordan, Opera
House, Cogswell, N. D.—Small town patronage.

THE GO-GETTERS: George O’Hara—Run
these on Saturday nights and they draw so many
kids there is hardly any room for the adults.

Two reels.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

THE PACE MAKERS: Alberta Vaughan—The
best two reel pictures on the market. Have run
all series and think “The Pace Makers” the best.

Two reels.—E. D. Luna, Cozy theatre. Wagoner,
Okla.—Small town patronage.

THE PACE MAKERS: Alberta Vaughan—Good.
Great ! Going strong.—E. S. Gailey, Crystal

theatre, Wayne, Neb.—General patronage.

FOX
CORSICA THE BEAUTIFUL: When this, pic-

ture comes on we have to send the police down
in the house to keep order. It is a sign for

everyone to start talking about something else

than the picture all the time it is on.—Ben L.

Morris, Olympic theatre, Bellaire, O.—General
patronage.

COWBOYS: A fair comedy.—A1 C. Werner,
Royal theatre, Reading, Pa.—General patronage.

FOX NEWS: Fox News are all very good. My
patrons like them. One reel.—J. A. Collier,

Opera House, Portageville, Mo.—General patron-
age.

THE HOUSE OF FLICKERS: Every movie
man will have a good haw-haw over this, as it

has to do with the troubles of the small show-
man. Two reels.—W. H. Brenner, Cozy theatre,

Winchester-, Ind.—General patronage.

THE NICKEL PLATED WEST: Good comedy.
Two reels.—L. V. Feldman, Orpheum theatre,

Pipestone, Minn.—General patronage.

THE RIDING MASTER: Seemed to please the

majority.—A1 C. Werner, Royal theatre, Reading,
Pa.—General patronage.

STRETCHING THE TRUTH: Sunshine—

A

good comedy that got quite a few laughs. Two
reels.—J. W. Andresen, Lyric theatre. Walnut,
Io.—General patronage.

PATHE
ACCIDENTAL ACCIDENTS: Charley Chase-

Very good single reeler. Leave it to Charley.

—

Nyman Kessler, Atlantic theatre, Atlantic, Mass.
—General patronage.

ALL UNDER ONE FLAG: Sportlight—An
extra good Sportlight which is composed of 10

to 15 different subjects. One reel.—Wm. E. Trags-
dorf, Trags theatre, Neillsville, Wis.—Small town
patronage.

APRIL FOOL: Charley Chase—A good one
reeler.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

ARE BLOND MEN BASHFUL?: Arthur Stone
—A crackerjack. Will put over a weak feature.

Two reels.—Nyman Kessler, Atlantic theatre,

Atlantic, Mass.—General patronage.

ARE HUSBANDS HUMAN?: This one will make
you split your sides. Dandy one reeler.—W. A.
Clark, Jr., Castle theatre, Havana, 111.—General
patronage.

ASLEEP AT THE SWITCH: Ben Turpin—
Comedies were made for laughter purposes. This

one more than lives up to its reputation. The
two dogs are great. Step on it and make some
money. Why not invite the trainmen? Two reels.

—Nyman Kessler, Atlantic theatre, Atlantic, Mass.
—General patronage.

BEFORE THE PUBLIC: The kids liked this

one, but the adults thought it foolish and silly.

Two reels.—Nyman Kessler, Atlantic theatre,

Atlantic, Mass.—General patronage.

BIG BUSINESS: Our Gang—This is a knock-
out. Step on this one and make some money.
It’ll pull over any feature. Two reels.—Nyman
Kessler, Ttlantic theatre, Atlantic, Mass.—General
patronage.

BOYS WILL BE BOYS: Our Gang—Fair
eomedy. Two reels.—C. H. Martu, Strand theatre,

McKenzie, Tenn.—General patronage.

THE CAT’S MEOW : Harry Langdon—Good
comedy, though not as funny as some of his

others. He makes a good "cop” just the same.
Two reels.—Nyman Kessler, Atlantic theatre, At-
lantic, Mass.—General patronage.

THE COBBLER: Our Gang—Book this comedy,
advertise it, and then sit in the box office and
smile and they’ll smile to you coming out. Give
free admission to any kid who brings a pair of

old shoes. Two reels.—Nyman Kessler, Atlantic
theatre, Atlantic, Mass.—General patronage.

THE CRADLE ROBBERS: Our Gang—Book
this one and listen to them yell. Advertise a re-

ward for their capture. Two reels.—Nyman
Kessler, Atlantic theatre, Atlantic, Mass.—Gen-
eral patronage.

THE DARKEST HOUR: Spat Family—Nothing
to the first reel, but the second reel is great.

However, my patrons think the Spat Family
foolish, so I cancelled them and haven’t used any
since. Two reels—Nyman Kessler, Atlantic
theatre, Atlantic, Mass.—General patronage.

DERBY DAY : Our Gang—Great. Advertise it

as a racing story and pull them in. Two reels.

—

Nyman Kessler, Atlantic theatre, Atlantic, Mass.
—General patronage.

DOWN TO THE SEA IN SHOES: Sennett—
Fair comedy. Don’t depend upon this one to put
over your show. Two reels.—Nyman Kessler,

Atlantic theatre, Atlantic, Mass.—General pa-
tronage.

EAST OF THE WATER PLUG: Ralph Graves
—Good slapstick. More plot and story than most
of them. Two reels.—P. G. Estee, S. T. theatre,

Parker, S. D.—Small town patronage.

THE END OF THE WORLD: Aesop Fable-
All of these are good and worth running. One
reel.—R. L. Nowell, Idlehour theatre, Monroe,
Ga.—General patronage.

EVERY MAN FOR HIMSELF: Our Gang—
This is a wow and got the laughs. Two reels.

—

A. Y. Dow, Grand theatre, Coleman, Alta., Can-
ada.—Small town patronage.

FEET OF MUD: Harry Langdon—Good comedy.
Two reels.—L. V. Feldman, Orpheum theatre,
Pipestone, Minn.—General patronage.

FLICKERING YOUTH: Harry Langdon—Very
good comedy. Two reels.—Nyman Kessler, Atlan-
tic theatre, Atlantic, Mass.—General patronage.

FLIP FLOP: Sennett—Regular Sennett com-
edy, which means not so bad and not so good.
Two reels.—L. V. Feldman, Orpheum theatre,
Pipestone, Minn.—General patronage.

THE GOOFY AGE: Glenn Tryon—Just
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another comedy. Not much to it. Used to think

Pathe had the best short subjects, but am chang-

ing my mind. Haven't received a real good

comedy from Pathe in months. Two reels.—J. A.

Collier, Opera House, Portageville, Mo.—General

patronage.

THE GREAT OUTDOORS: Spat Family—Only
a few laughs in this one. Two reels.—Nyman
Kessler, Atlantic theatre, Atlantic, Mass.—Gen-
eral patronage.

THE HALFBACK OF NOTRE DAME: Ben
Turpin—A knockout in fullest extent of the word.
Advertise it. It will pull over a weak feature,

upon my word! Two reels.—Nyman Kessler, At-
lantic theatre, Atlantic, Mass.—General patronage.

HANDLE ’EM ROUGH: Pathe comedies as a
whole are the cream of the short subject field

this year. This one is an average attraction and
helped to run out a perfect bill. You can’t go
wrong with Pathe.—E. L. Wharton, Orpheum
theatre, Glasgow, Mont.—General patronage.

HIS NEW MAMMA : Harry Langdon—Great
comedy. Book it and listen to them laugh.
Advertise it by all means. Two reels.—Nyman
Kessler, Atlantic theatre, Atlantic, Mass.—Gen-
eral patronage.

HOLD MY BABY: Ralph Graves—Pathe
comedies are 100 per cent. “Hold My Baby”
caused more talk about my house and Pathe than
“The Covered Wagon.” Two reels.—Bunyon
Brady, Liberty theatre, Watonga, Okla.—General
patronage.

THE HOLLYWOOD KID: Very good comedy
with several laughs. Two reels.—J. A. Collier,

Opera House, Portageville, Mo.—General pa-
tronage.

HOT TIMES IN ICELAND: Aesop Fable—

A

good Fable. One reel.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Smalltown patronage.

JEALOUS FISHERMAN, A LIGHTHOUSE BY
THE SEA, THE PIE MAN, SPORT OF KINGS,
AMELIA COMES BACK, HOUSECLEANING:
Aesop’s Fables—All these Fables are very good.
You won’t go wrong if you book them.—Nyman
Kessler, Atlantic theatre, Atlantic, Mass.—Gen-
eral patronage.

THE LION AND THE SOUSE: Sennett—
Fairly good comedy.—L. V. Feldman, Orpheum
theatre, Pipestone, Minn.—General patronage.

THE MAGIC LANTERN: Aesop Fable—
Another laugh grinder. One reel.—George
Khattar’s theatre, Sydney, N. S., Canada.—Gen-
eral patronage.

THE MARRIAGE CIRCUS: Mack Sennett—
Good slapstick. Two reels.—Wm. E. Tragsdorf,
Trags theatre, Neillsville, Wis.—Small town
patronage.

THE NATIONAL RASH: Sportlight—People
interested in golf will surely enjoy this one. One
reel.—Nyman Kessler, Atlantic theatre, Atlantic,
Mass.—General patronage.

NO NOISE: Our Gang—A knockout. Adver-
tise this one and listen to them laugh. They
visit a sick friend in a hospital and no noise is

allowed. Oh yes 1 Two reels.—Nyman Kessler,
Atlantic theatre, Atlantic, Mass.—General pa-
tronage.

OUT OF STORM, BUCKING THE BUCKET
SHOP: These two reel detective dramas are no
good. Don’t run them or you’ll be sorry. Two
reels.—Nyman Kessler, Atlantic theatre, Atlantic,
Mass.—General patronage.

PATHE COMEDIES: I use 100 per cent
Pathe short subjects and have always satisfied
my patrons. Besides the quality of product, you
will never find a more fair company to deal with,
especially the Indianapolis exchange.—F. A. Fer-
guson, Royal theatre, Fairmount, Ind.—General
patronage.

PATHE REVIEW : No. 4—This is the poorest
Review I ever saw. One reel.—Wm. E. Tragsdorf,
Trags theatre, Neillsville, Wis.—Small town pa-
tronage.

PLAIN AND FANCY GIRLS: Charley Chase.
—Best one-reeler I have seen. Several good
laughs in it. One reel.—R. L. Nowell, Idlehour
theatre, Monroe, Ga.—General patronage.

POSITION WANTED: Charley Chase.—A good
one-reeler.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

THE RASCALS: Our Gang—It’s an average
Our Gang comedy and pleased old and young.
A good comedy always carries a show through
good. Two reels.—Community Hall, Sheldon, N.
D.—General patronage.

REMEMBER WHEN: Harry Langdon—Sold
to me as special comedy. Nothing extra funny
except rental price.—H. S. Robbins, Robinhood
theatre. Grand Haven, Mich.—General patronage.

SCAREM MUCH: Sennett—Great comedy. The
lions are certainly clever. Book it. Two reels.

—

Nyman Kessler, Atlantic theatre, Atlantic, Mass.
—General patronage.

SEEING NELLIE HOME: Charley Chase—
You can’t beat this for a single reeler. One
laugh after another. Advertise this one. The
flappers will like it. One reel.—Nyman Kessler,

Atlantic theatre, Atlantic, Mass.—General pa-
tronage.

SMILE PLEASE: Harry Langdon—Langdon
goes good here. A very good comedy. Two
reels.—L. V. Feldman, Orpheum theatre, Pipe-

stone, Minn.—General patronage.

SPIKES AND BLOOMERS: Sportlight—This
Sportlight is very good. Girls especially will

like it. One reel.—Nyman Kessler, Atlantic the-

atre, Atantie, Mass.—General patronage.

STAGE FRIGHT: Our Gang—Not many
laughs in the first reel, but the second is great.

Two reels.—Nyman Kessler, Atlantic theatre, At-

lantic, Mass.—General patronage.

STUNTS: Sportlight—This Sportlight great.

Book it, and advertise it. One reel.—Nyman
Kessler, Atlantic theatre, Atlantic, Mass.—Gen-
eral patronage.

SUNDAY CALM: Our Gang—“Our Gang” is

a drawing card here, but this one is not as good
as the others. Two reels.—Nyman Kessler, At-

lantic theatre, Atlantic, Mass.—General patron-

age.

TEN DOLLARS OR TEN DAYS: Ben Turpin

—Went over with a scream.—A1 C. Werner,
Royal theatre, Reading, Pa.—General patronage.

TIRE TROUBLE: Our Gang—Book this and
listen to them scream. Two reels.—Nyman Kess-

ler, Atlantic theatre, Atlantic, Mass.—General pa-

tronage.

TOO MANY MAMMAS: Charley Chase—Atta

boy, Charley 1 You’re the best single reel come-

dian. I hope your two-reelers are as good as

I’m sure they will be. One reel.—Nyman Kess-

ler, Atlantic theatre, Atlantic, Mass.—General pa-

tronage.

TWO WAGONS—BOTH COVERED: Will Rog-

ers—This sure was a knockout. Some real laughs

in this one. Book it. Two reels.—Bunyon Brady,

Liberty theatre, Watonga, Okla.—General patron-

age.

WHEN WINTER COMES; THE DESERT
SHEIK; WOMAN’S HONOR: Aesop Fables—
These Fables are fairly good.—Nyman Kessler,

Atlantic theatre, Atlantic, Mass.—General patron-

age.

YUKON JAKE: Ben Turpin—Very good sub-

ject. Better than his others. Two reels.—Nyman
Kessler, Atlantic theatre, Atlantic, Mass.—Gener-

al patronage.

ZOWIE : Stereoskopik—Went after it like a

feature and how they did talk about it. It’s as

good as a vaudeville act. One reel.—Henry Reeve,

Star theatre, Menard, Tex.—Small town patron-

age.

UNIVERSAL
ANDY IN HOLLYWOOD: Slim Summerville

—

The last Gump and the worst you ever saw. It’s

a shame to ruin such a good series by putting

this guy in the last one. He i9 a blank.—W. A.

Clark, Jr., Castle theatre, Havana, 111.—Gen-

eral patronage.

HER DAILY DOZEN : A good little comedy
with plenty of laughs. Two reels.—Joseph W.
Springer, Strand theatre, Elizabethtown, Ind.—

-

General patronage.

HER DAILY DOZEN: Just a comedy. That’s

all. Two reels.—L. V. Feldman, Orpheum the-

atre, Pipestone, Minn.—General patronage.

INTERNATIONAL NEWS: In a one-day pro-

gram house the News is a lemon. Keeps the

children and young people away. We do not

put posters out for it, as they drive business

away. The men patrons like it pretty much.

—

Ben L. Morris, Olympic theatre, Bellaire, O.

—

General patronage.

POCAHONTAS AND JOHN SMITH: An Hys-

terical History that is a good one. The best

that we have run to date. Carried plenty of

laughs. One reel.—Paul B. Hoffman, Legion

theatre, Holyrood, Kan.—Small town patronage.

SOME TOMBOY : This is a good comedy. Two
reels.—C. H. Mart, Strand theatre, McKenzie,

Tenn.—General patronage.

WOMEN’S RIGHTS: Bert Roach—Two slob-

by females hammer each other and their hus-

bands through this thousand foot subject. Not
a laugh in it, and was ashamed of it as well.

One reel.—P. G. Estee, S. T. theatre, Parker,

S. D.—Small town patronage.

MISCELLANEOUS
EASY STREET: Charlie Chaplin—Very good

subject. Charlie does good as a “cop” until he
is copped. Two reels.—Nyman Kessler, Atlantic

theatre, Atlantic, Mass.—General patronage.

FELIX THE CAT : We consider Felix as one
of our finest short subjects, for we get more
favorable comments on this series than any
other single reel. Not the kids alone, but the

entire family enjoy the capers of the cat.—E. L.

Wharton, Orpheum theatre, Glasgow, Mont.—Gen-
eral patronage.

FELIX THE CAT : These make a fine short

subject to run with news reel and feature. The
kids especially like them. One reel.—J. W. An-
dresen. Lyric theatre, Walnut, la.—General pa-

tronage.

THE FIREMAN : Charlie Chaplin—This is a
great comedy. Two reels.—Nyman Kessler, At-

lantic theatre, Atlantic, Mass.—General patron-

age.

A GOOD SCOUT: An Independent comedy that

is very poor. Kids are not novel enough to be
interesting. Posters on it keep people away. If

the feature is good they come regardless of the

balance of the show. They want a good funny
and do not care what it is.—Ben L. Morris, Tem-
ple theatre, Bellaire, O.—General patronage.

HAY FEVER TIME: Went over very well.

—

A1 C. Werner, Royal theatre, Reading, Pa.—Gen-
eral patronage.

JUST A GOOD GUY; THE LION AND THE
SOUSE; THE DAREDEVIL: Had these comedies
on my "Laughter Week” program and advertised

them as a "circus comedy carnival” and maybe
it didn’t draw, the young ones especially. They
were howling from the beginning of the show
until the end.—Nyman Kessler, Atlantic theatre,

Atlantic, Mass.—General patronage.

THE RINK: Charles Chaplin—This one is

great. Laughs and thrills galore. Two reels.

—

Nyman Kessler, Atlantic theatre, Atlantic, Mass.

—General patronage.

THREE O’CLOCK IN THE MORNING: A
good comedy and one that seemed to get the

laughs. All the Tweedy comedies which we
have played have been good. This is of the

slap-stick variety, but if you like these kind

this is a good one to book. Two reels.—W. T.

Davis & Son, Rialto theatre, Sharon, Wis.—Gen-
eral patronage.

THE VAGABOND: Charlie Chaplin—This one
is no good at all. My women patrons complained

of the cheapness of his gags in this one and

the “Adventurer,” so I cancelled the rest of

these Chaplin Classics. However, the kids liked

“The Adventurer.” Two reels.—Nyman Kessler,

Atlantic theatre, Atlantic, Mass.—General pat-

ronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00.

EQUIPMENT FOR SALE
FOR SALE: 1 Seeburg Organ, 225 Chairs,

3 Power Machines, 4 16 in. A. C. Fans—110 N.
60 Cycles, 1 Lyric Sign and several motors.
F. H. Staup, Capitol Theatre, Delphos, Ohio.

FOR SALE: 300 Theatre Chairs in good con-
dition. Will sell for $0.95 each. Also a 9x12
foot gold fibre screen and frame used only a
few months—$50.00. S. E. Pirtle, Orpheum
Theatre, Jerseyville, 111.

EXHIBITORS, LET US SAVE YOU
MONEY. Two thousand brand new, heavy
5-ply theatre chairs. Also 1,000 folding chairs

at 33 per cent less than factory prices. For im-
mediate shipment. Lowest prices on used up-
holstered and veneer chairs and all theatre equip-
ment. Write us your needs and we will save you
money. Illinois Theatre Equipment Company, 12
East Ninth Street, Chicago, 111.

FOR SALE: Approximately 270 7-ply new
veneer chairs. Also generator, frames and used
projecting machines. Bargains. Atlas Moving Pic-

ture Company, 534 S. Dearborn St., Chicago, 111.

theatreTfor sale
FOR SALE: 250 Chair House, well equipped

in county seat town of 1,050. Want to sell at

once, other business to see after. W. T. Hen-
derson, Medford, Okla.
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INDEX TO THE PRODUCT
ANNOUNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product

announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.

“Ins.” is abbreviation for “Insert.”

An eight-week period including last week’s issue is covered.

Anchor
Ambushed :Julyl8-22.
Ace of Clubs :JuIyl8-22.
Cyclone Bob:Julyl8-22.
Desperate Chance, A:Julyl8-22.
Fast Freight, The:Julyl8-22.
Fighting Luck :Julyl8-22.
Hidden Gold:Julyl8-21.
Iron Fist,The:Julyl8-22.
Lost Express, The:Julyl8-20.
Lost Trail, The:Julyl8-21.
Mainline Wreck, The:Julyl8-20.
Mistaken Orders :Julyl8-20.
Narrow Escape, A:Julyl8-22.
Open Switch, The:JuIyl8-20.
Perils of the RaiI:JuIyl8-20.
Red Blood:July 18-21.
Riding for Life:Julyl8-22.
Riding Romance:JuIyl8-20.
Road Agent, The:Julyl8-21.
Texas Terror, The:Julyl8-21.
Train Wreckers, The:Julyl8-20.
Unseen Enemies :Julyl8-20.
Webs of Steel :Julyl8-20.

Arrow
Children of the Whirlwind:June27-16.JuIyll-9.
Cleaner Flame, The :Julyll-9.
Great City, The:June27-17.
Led Astray :Julyll-9.
Mysterious Pines, The :June27-17.Julyll-9.
Primrose Path, The:June27-17.Julyll-9.
Scandal Street :June27-17.July 1 1-9.

Substitute Wife, The:June27-17.Julyll-9.
Tessie :June27-17.July 1 1-9.

Un-Named Woman, The:July 11-9.

Associated Exhibitors
Introduce Me:June27-130.

Columbia
Danger Signal, The:June27-20.
Enemy of Men, An :June27-20.
Fate of a Flirt, The:June27-20.
Fighting Youth :June27-20.
Fight to the Finish, A:June27-20.
Great Sensation, The:June27-20.
Handsome Brute, The:June27-20.
Ladies of Leisure:June27-20.
Lure of Broadway, The:June27-20.
Midnight Flame :June27-20.
Midnight Flames :June27-20.
New Champion, The:June 27-20.
Penalty of Jazz, The:June27-20.
Price of Success, The:June27-20.
Sealed Lips :June27-20.
S. O. S. Perils of the Sea:June27-20.
Speed Demon, The:June27-20.
Thrill Hunter, The:June27-20.
Unwritten Law, The:June27-20.

Davis
$50,000 Reward :June 27-20.
Fighting Courage:June27-119.
My Neighbor’s Wife:June27-119.
Red Love:June27-119.
Thrill Girl, The :June27-119.
Tricks:June27-119.

F. B. 0.
Bandit’s Baby, The :July4-69.July25-73.Aug. 15-71.
Bloodhound, The : Julyl8-73.
Devil Quemado, The :Aug.l5-71.
Drusilla With a Million :June27-167.June27-167. 170,

171.July4-64, 65.July 18-71.Aug. 1-99.Aug. 8-78.Aug.
15-75.

Fighting Demon, The:June27-167,170,171.
Flaming Waters :June27-170.July4-65.Julyl8-71.
Aug.8-79.Aug. 15-7 5.

Futurity Winner, The:June27-170.July4-65.JuIyl8-
71.Aug.8-78.Aug. 15-7 5.

Happiness : July4-64.
Human Tornado, The :June27-175.Julyl8-77.
If Marriage Fails :June27-170.JuIy4-64.Julyl8-71.
Aug. 8-78.Aug. 15-7 5.

Isle of Retribution, The:June27-170.July4-65.July
18-71.Aug. 8-79.Aug. 15-75.

Keeper of the Bees, The :June27-170.July4-64.JuIy
18-71.Aug. 8-7 8.Aug. 15-75.

Last Edition, The:July4-64,Aug.8-78.Aug.l5-75.
Midnight Flyer, The :June27-170.,167.July4-65.JuIy

18-71.Aug.8-78.Aug. 15-7 5.

Parisian Nights :June27-167, 170.July4-64.July 18-71.
Aug.8-78.Aug. 15-7 5.

Poor Girl’s Romance, A :June27-170.July4-65.July
18-71.Aug.8-79.Aug. 1 5-75.

Scar Hanan :June27-175.
Smooth as Satin :June27-167.July25-75.
Thundering Herd, The:Aug. 15-71.
When His Love Grew Cold :July4-64.Julyl8-71.Aug.

8-78.Aug.l5-75.
White Fang:Julyll-58.
Wild Bull’s Lair, The :July4-69.July25-73.Aug.

15-71.

First National
Chickie:July 11-19.
Classified :Aug.l5-17.
Dark Angel, The: Aug. 15-17.
npcl oeop • Tnlwl 1 -1 Q

Desert Flower, The:June27-23-24.July4-20.July25-
20 .

Fine Clothes :June27-23.July25-21.Aug.l-16.Aug.l5-
16.

Graustark: July27-23.July25-21.Aug. 1-17.Aug. 15-16
Half Way Girl, The :June27-23.July25-2'l.Aug.l-17.
Aug.15-16, 18.

Her Sister From Paris :June27-23.July4-20.Julyll-
19.July25-21.Aug. 1-1 6.Aug. 15-16.

His Supreme Moment:Julyll-19,20.
Just a Woman :Junel3-23.July4-20.July25-20.
Knockout, The :June27-23.July25-21.Aug. 1-17.Aug.

15-16.
Lady, The :June27-21.July11-18.July25-22.
Lady Who Lied, The:July4-20.Julyll-18.July25-21.

Aug.1-18.
Lady Who Lied, The :July4-20.Julyll-18.July26-21.
Lost World, The:July 11-19.
Making of O’Malley, The:July4-19,20.JuIyll-lS.
July18-26.July25-20.

Marriage Whirl, The:July4-20.JuIyll-18.July25-20.
Sally :JuIyll-18.
Sandra :Junel3-24.
Shore Leave :Aug. 15-17.
Scarlet West, The:July4-20.Julyll-19.July25-21.

Aug.8-30.
Soul-Fire:Julyll-19.
Talker, The:June27-22.
What Fools Men :Aug. 15-17.
White Monkey, The :July4-20.July25-20.

Fox
Ancient Mariner, The :June27-9.July4-9.
As No Man Has Loved :June27-9.July4-8.July25-ll.
Aug.8-12. 13.

Desert Valley :July4-8.
East Lynne :June27-9.July4-8.July25-11.Aug. 1-10.
Fighting Heart, The:June27-9.July4-8.
First Year, The:June27-9.July4-8.
Fool, The :June27-9.July4-9.July25-ll.Aug.ll.
Havoc: June27-9. July4-9. July25-ll.Aug.l-10.Aug.

8-10. 11.Aug. 15-7.

Iron Horse, The: June27-9.July4-8.July25-ll.Aug.
1-11 .

Johnstown Flood, The : June27-9.July4-8.
Kentucky Pride: June27-9.July4-8,9.July25-13.Aug.

1-11 .

Lazy Bones :June27-9.July4-9.
Lightning: July 27-9. July 4-9.Julyll-12,14,15.July

18-6, 7.July25-1 1,1 2, 13, 14, 15.Aug. 1-10.
Lucky Horseshoe, The :July4-9.Aug.l-8,9.Aug. 15-6.
Marriage : June27-9.JuIy4-8.
Part-time Wives :June27-9.July4-8.
Seventh Heaven :June27-9.July4-9.
Siberia :June27-9.JuIy4-8.
Silver Treasure, The : June27-9.July4-9.
Thank You :June27-9.July25-ll.
Three Bad Men : June27-9.July4-8.
Thunder Mountain :July27-9.July4-8.
Timber Wolf, The:July4-9.
Wages for Wives :June27-9.July4-9.
Wheel, The :June27-9.July4-9.July25-ll.Aug.8-6.
When the Door Opened :June27-9.July4-9.
Winding Stair, The : June27-9.July4-8.

Metro-Goldwyn
Auction Block, The: June27-Ins.Julyll-Ins.Julyl8-

Ins.July25-Ins.Aug.8-Ins.
Bardclys the Magnificent: June 27-Ins. July4-1-Ins.
July 11-Ins.July18-Ins.July25-Ins.Aug.8-Ins.

Barrier, The: June 27-Ins. July 11-Ins. July 18-Ins.
July25-Ins.Aug.8-Ins.

Ben Hur:Julyll-Ins.Julyl8-Ins.July25-Ins.
Big Parade, The :June27-Ins.June27-l-Ins.July4-l-

Ins.July 11-Ins.July18-Ins.July25-Ins.Aug.8-Ins.
Brown of Harvard :June27-Ins.July 11-Ins. July 18-

Ins.July25-Ins.Aug.8-Ins.
Buddies :June 27-Ins.,71.July 4-Ins.JuIyll-Ins.July

18-Ins. July25-Ins.Aug.8-Ins.
Circle. The :June27-Ins. July4-l-Ins.Julyll-Ins.July

18-Ins.July25-Ins.Aug.8-Ins.
Confessions of a Queen : July 11-Ins.

Dance Madness:June 27-Ins.July 18-Ins.July 25-Ins.

Aug.8-Ins.
Dirty Face : June27-Ins.Julyll-Ins.
Exchange of Wives, An : June 27-Ins.July 4-1.July

11-Ins.July18-Ins.July 2'5-Ins.Aug.8-Ins.
Excuse Me :Julyl8-Ins.
Exquisite Sinner, The: June 27-Ins.July11-Ins.July

18-Ins.July25-Ins.Aug.8-Ins.
Flesh and the Devil, The :June27-Ins.Julyll-Ins.
July 18-Ins.July25-Ins.Aug.8-Ins.

He Who Gets Slapped :Julyll-Ins.
How Dare You:June27-Ins.July4-l.Julyll-Ins.July

18-Ins.July25-Ins.Aug.8-Ins.
Pll Tell the World :JuIy 18-Ins.Aug.8-Ins.
Lights of New York : June 27-Ins.71. July 4-1-Ins.

Julyll-Ins.
Little Bit of Broadway, A :June27-Ins.July 11-Ins.

July18-Ins.July25-Ins.
Lovey Mary :June27-Ins.Julyll-Ins.Julyl8-Ins.July

25-Ins.Aug’.8-Ins.
Mare Nostrum

:

June27-Ins. July4-l,lns. Julyll-Ins. Julyl8-Ins.
July25-Ins.Aug. 8-Ins.

Merry Widow, The :June 27-Ins.July4-l,Ins.Julyll-
Ins.July 18-Ins.July25-lns.

Midshipman, The:July25-Ins.Aug.8-Ins.
Mysterious Island, The :June27-Ins.Julyll-Ins.July

18-Ins.July25-Ins. Aug.8-Ins.
Money Talks : June 27-Ins.July 4-1,Ins.July 11-Ins.

July18-Ins.July25-Ins.Aug.8-Ins.
Monte Carlo :June27-Ins.Julyll-Ins.Julyl8-Ins.

July25-Ins.Aug.8-Ins.
Mystic, The :June27-Ins.July 11-Ins.July18-Ins.July

25-Ins.Aug.8-Ins.
Never the Twain Shall Meet :June27-Ins.July4-l.

July 1 1-Ins.Julyl8-Ins.July25-Ins.Aug.8-Ins.
Old Clothes :June27-Ins.July11-Ins.July25-Ins.

Aug.8-Ins.
Paris : June27-Ins.Julyll-Ins.Julyl8-Ins.July25-Ins.
Aug. 8-Ins.

Pretty Ladies :June27-Ins.JuIy 18-Ins.l.Aug.8-Ins.
Rag Man, The:Aug.8-Ins.
Rag Man, The:June20-Ins.Aug.8-Ins.
Reason Why, The:June27-Ins.July4-l,Julyll-Ins.
Romola: June27-Ins.July4-Ins.July 11-Ins.July18-

Ins.July25-Ins.Aug. 8-Ins.

Sally.Irene and Mary : June27-Ins.July4-l.Julyll-
Ins.July18-Ins.July25-Ins.Aug.8-Ins.

Seven Chances: July 11-Ins.
Slave of Fashion, The:June27-Ins.July4-l,Julyl8-l.

July2 5-Ins.Aug.8-1.
Span of Life, The :June27 -Ins.Julyll-Ins.Julyl8-

Ins.July25-Ins.Aug.8-Ins.

Sun Up :June27-Ins.July4-l.Julyll-Ins.Julyl8-Ins.
July25-Ins.Aug.8-Ins.

Temptress, The :June27-Ins.July4-l-Ins.Julyll-Ins.
Julyl8-Ins.July25-Ins.Aug.8-Ins.

Time, The Comedian :June27-Ins.Julyll-Ins.JulylS-
Ins.July25-Ins.Aug.8-Ins.

Torrent, The :June27-Ins.July4-l-Ins.July 11-Ins.
July18-Ins.July25-Ins.Aug.8-Ins.

Tower of Lies, The :June27-Ins.July4-l,Ins.Julyll-
Ins.Julyl8-Ins.July25-Ins.Aug.8-Ins.

Unholy Three, The: June27-Ins.July 11-Ins.Julyl8-
Ins.July25-Ins.Aug. 8-Ins.Aug. 15-1 2, 13.

Women and Wives :June27 -Ins.Julyll-Ins.

Lee-Bradford
Passionate Adventure, The:July4-14.

Lumas
Police Patrol, The:July25-18.

Paramount
Adventure : Aug.1-3.
American Venus, The: A.ug.1-5.

Ancient Highway, The:June6-ll.Aug.l-5.
Are Parents People? :June27-ll,15.Julyll-4.Aug.

1-3.

Beggar on Horseback :June27-12,14.Julyll-4.JuIy
18-5.Aug.l-4.

Best People, The:June27-12.Aug.l-4.
Border Legion, The:Aug.l-3.
Call of the Canyon :Julyll-4.
Code of the West, The:Julyll-4.
Coast of Folly, The:Julyll-4.July25-4,5.Aug.l-5.
Cobra :June27-12.
Covered Wagon, The :JuIy4-ll.Aug.1-3.
Dressmaker from Paris, The:Aug.l-3.
Enchanted Hill, The:Aug. 1-5.

Feet of Clay :Aug.l-3.
Flower of the Night :Aug.l-5.
Forbidden Paradis : Aug.1-3.
Forty Winks :Aug.l-3.
Grounds for Divorce :June27-ll.
Heritage of the Desert :Julyll-4.
In the Name of Love :June27-14.Julyl8-5.Aug.l5-3.
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King, The:June27-12.Aug.l-4,5.
Kiss for Cinderella, A:June27-12.
Liberty Special :June6-ll.Aug.l-5.
Light of the Western Stars:June27-ll,15.Julyll-4.
Aug.1-3.

Little French Girl, The:June27-15.
Lord Jim :Aug.l-5.
Lost—A Wife :Julyl8-5.July25-3, 4.Aug.1-5.
Lucky Devil, The:Aug.8-3.
Manhattan :Aug.l-3.
Manhandled :Aug. 1-3.

Manicure Girl, The:June27-ll,15.
Man Who Found Himself, The:Aug.l-6.Aug.8-5.
Marry Me! :June27-11.15.
Miss Bluebeard:Aug.1-3.
New Brooms :June27-12.
New Lives for 01d:Aug.l-3.
Night Club, The: Aug.1-3.
Night Life in New York:June27-14.Julyll-4.July

18-5.July25-4,5.Aug.l-5.
North of 36:Aug.l-3.
Not So Long Ago:June27-12.Julyll-4.Aug.l-4,5.
Old Home Week :June27-12.July27-14.Aug.1-3.
On Dress Parade :Aug.l-3.
Paths to Paradise:June27-ll.July4-12,13.Julyll-3.

Aug.1-3.
Peter Pan:Aug.1-3.
Polly of the Ballet :Aug.l5-3.
Quarantine :June27-12.
Rugged Waters :June27-14.Julyll-3.Julyl8-5. Aug.

I-5.

Shamrock, The:Aug.8-5.
Shock Punch, The :June27-15.July25-8.Aug.1-3.
Son of His Father, A:Aug.l-5.Aug.8-3.
Stage Struck:Aug. 1-5.

Stage Door Johnny, The:Aug.l-6.
Street of Forgotten Men, The:Junel6-Ins.June6-ll.
June27-14.July11-3.July18-5.July25-4, 5.Aug. 1-5.

Ten Commandments, The:June27-14.Julyll-3.
July18-5.Aug.8-3.Aug. 15-4.

That Royle Girl:Aug.l-5.
Trouble With Wives, The:Aug.l-5.Aug.8-3.
Thundering Herd, The:Julyll-4.Aug.l-3.
Too Many Kisses :July25-3.Aug.l-3.
To the Last Man:Julyll-4.
Vanishing American, The:Aug.l-5.
Wages of Virtue :Aug.l-3.
Wanderer, The:June27-12.Aug.l5-3.
Wanderer of the Wasteland, A :Julyll-4.Aug.l-3.
Whispers :June6-ll.
Wild Horse Mesa:Julyll-3.July25-4,5.Aug.l-5.

Aug.1-5.
Wild, Wild Susan, The : June6-ll.Julyll-3.JuIy25-

4,5.Aug.1-5.
Wild, Wild Susan, The:Julyll-3. July25-4, 5.Aug.1-5.
Womanhandled :Aug.l-5.

Pathe
Black Cyclone :June27-184.July 1 1-52, 53.Aug.8-66-67.
Freshman, The:Aug.8-Ins.
Kivalina of the Icelands :Aug.8-92.Aug.l5-84.

Preferred
Faint Perfume :June27-19.
My Lady’s Lips:June27-19.

Principal
Winning of Barbara Worth, The :June27-10.

Producers Dist. Corp.
Brave Heart, The:July4-78.Julyll-72.
Coming of Amos, The:June27-157.July4-71.Julyll-

69.Aug.8-16, 17.
Eve’s Leaves :June27-168.July4-75.Julyll-71.July

II-73.
Hell’s Highroad : June27-161.July4-70.Julyll-68.
Aug.8-16,17.

Last Frontier, The:June27-173.July4-54.Julyll-60.
Madame Lucy :Julyll-74.
Made for Love:June27-165.
Million Dollar Handicap, The:June27-176.
Off the Highway :July25-6,7.
Prince of Pilsen, The :June27-177.July4-69.
Red Dice:June27-156.July4-74.
Road to Yesterday, The :June27-153.July4-66.July

ll-66.Aug.8-16.17.
Seven Days:Julyll-70.
Shipwrecked :June27-181.July4-63.Julyll-65.
Silence :June27-18, 172.July4-10, 51.July 11-2,59.July

18-19.July25-19.Aug.8-25.Aug. 15-14.
Simon the Jester :June27-180.July4-62.Julyll-64.
Three Faces East :June27-169.July4-67.Julyll-67.
Untamed Gentleman, The:June27-160.
Volga Boatman, The :June27-152.July4-58.Julyll-

62.
Wedding Song, The:June27-164.
Without Mercy :July4,66.Julyll-61.

Rayart
Secret Service Sanders :July25-54.

B. P. SchuILerg
Aristocrat, The:Aug.8-Ins.
Boomerang, The:July18-18.
Dancing Days :Aug.8-Ins.
Eden’s Fruit :Aug.8-Ins.
Girl Who Wouldn’t Work, The:Aug.8-Ins.
His New York Life:Aug.8-Ins.
Horses and Women :Aug.8-Ins.
Exclusive Rights :Aug.8-Ins.
Lew Tyler’s Wives :Aug.8-Ins.
Other Women’s Story, The:Aug.8-Ins.
Parisian Love:Aug.8-Ins.
Romance of a Million Dollars, The:Aug.8-Ins.
Plastic Age, The:Aug.8-Ins.

Shameful Behavior:Aug.8-Ins.
Shenandoah : Aug.8-Ins.
Shopworn :Aug.8-Ins.
Studies in Wives :Aug.8-Ins.
With this Ring:Aug.8-Ins.
Worst Woman, The:Aug.8-Ins.

Tiffany
Dumb Head, The:June27-Ins.
Lightning :June27-Ins.
Lodge in the Wilderness, The:June27-Ins,
Life of a Woman, The:June27-Ins.
Morals for Men :June27-Ins.
Morganson’s Finish :June27-Ins.
Souls for Sables :June27-Ins.
Sporting Chance, The:June27-Ins.
Tale of a Vanishing People :June27-Ins.
Travis Coup, The:June27-Ins.
Wrong Coat, The:June27-Ins.

Truart
Age of Indiscretion :June27-Ins.
Dollar Down :June27-Ins.
Hurricane, The:June27-Ins.
Marrying Money :June27-Ins.
Pals :June27-Ins.
Salvage :June27-Ins.
Silent Witness, The:June27-Ins.
Three in ExiIe:June27-Ins.
Where the Worst Begins :June27-Ins.
Wild Girl, The:June27-Ins.

Universal
California Straight Ahead :Aug.8-21.
Circus Cyclone :Aug.l-15.
Dangerous Innocence .June27-2.Julyl 1-11.

Goose Woman :Aug.8-22.
I’ll Show You the Town: June27-2.Julyll-10.Julyl8-

11 .

Lorraine of the Lions :Aug.8-23.
Perils of the Wild:Aug.l-64.
Phantom of the Opera :Aug.l5-ll.
Siege :June27-2.July11-10.July18-11.Aug.8-20.
Spook Ranch :Aug.8-22.
Teaser, The :June27-2.July 11-11.July18-11.Aug.8-20.
White Outlaw, The:Julyl8-75,79,81.

Warner Brothers
Bobbed Hair:Aug.l-Ins.Aug.8-26.
Below the Line:Aug.l-Ins.
Broken Hearts of Hollywood :Aug.l-Ins.
Barrier that Was Burned, The:Aug.l-Ins.
Clash of the Wolves, The:Aug.l-Ins.
Compromise:Aug. 1-Ins.

College Widow, The:Aug.l-Ins.
Cave Man, The :Aug.l-Ins.
Easiest Road, The:Aug.l-Ins.
Fighting Edge, The:Aug.l-Ins.
Golden Cocoon, The:Aug.l-Ins.
Gay Ones, The:Aug.l-Ins.
His Majesty, Bunker Bean :Aug.l-Ins.
Hogan’s Alley :Aug.l-Ins.
How Baxter Butted in:july4-15.
Hell Bent for Heaven :Aug.l-Ins.
Honeymoon Express, The:Aug.l-Ins.
Hero of the Big Snows, A:Aug.l-Ins.
Inevitable Millionaires, The:Aug.l-Ins.
Love Toy, The:Aug.l-Ins.
Limited Mail, The:Aug.l-Ins.Aug.8-26.
Little Irish Girl, The :Aug.l-Ins.
Man on the Box, The:Aug.l-Ins.
My Official Wife:Aug.l-Ins.
Night Call, The:Aug.l-Ins.
Pleasure Buyers, The :Aug.l-Ins.
Passionate Quest, The:Aug.l-Ins.
Rose of the World :Aug.l-Ins.
Red Hot Tires :Aug.l-Ins.
Satan in Sables :Aug.l-Ins.
Sea Beast, The:Aug.l-Ins.
Sap, The:Aug. 1-Ins.

Silken Shackles :Aug.l-Ins.
Social Highwayman, The:Aug.l-Ins.
Three Weeks in Paris :Aug.l-Ins.
Vengeance of Durand, The:Aug.l-Ins.
Wife Who Wasn’t Wanted, The:Aug.l-Ins.Aug.8-

26.
White Chief, The:Aug.l-Ins.
Why Girls Go Back Home:Aug.l-Ins.

Short Features
Anchor

Radiant Comedy Features :Julyl8-23.

Criterion Classics
Honeymooners in Grand Canyon :Julyll-63.

Davis
Cinema Stars :June27-119.
Fragments of Life:June27-119.
Hey, Fellows :June27-119.
Mystery Box, The:June27-119.
Sheiks and Shebas:June27-119.

Educational
Air Tight :Julyll-16.
Balto’s Race to Nome:Aug.l-71.
Bobby Vernon Comedies: June 27-Ins.July 11-16,17.

Julyl8-15.
Bright Lights:Julyll-16.
Cameo Comedies :June27-Ins.Julyl8-15.Aug.8-28.
Christie Comedies :June27-Ins.Ju)yl8-16.
Curses :Ju!y25-50.
Don’t Pinch:Julyll-16.
Dynamite Doggie:July25-50.
Fables in Color:Aug.l-70.

Felix the Cat:June27-Ins.Julyl8-15.Aug.8-28.
French Pastry :Julyll-16.
Great Guns:Julyll-16.
High Gear:Julyll-16.
In the Spider’s Grip:Aug.l-70.
Iron Mule, The:JuIy25-50.
Jimmie Adams Comedies :June27-Ins.Julyl8-15.

Aug.8-14,15.
Juvenile Comedies :June27-Ins.July18-15.
Kinograms :June27-Ins.July18-15.July25-51.Aug.8-

28,29.
Lewis-Munn Wrestling Bout :Aug.l-70.
Lupino Lane Comedies :June27-Ins.Julyl8-15.
Lyman H. Howe’s Hodge- Podge : June 27-Ins. July

18-15.Aug.8-28.
Mermaid Comedies : June27-Ins.Julyl8-15.
Only a Country Lass :Aug.l-71.
Tuxedo Comedies :June27-Ins.Julyl8-15.
Voice of the Nightingale :Aug.l-70.
Walter Hiers Comedies :June27-Ins.July18-15.

Film Booking Offices
Adventures of Maisie:June27-137.July25-55.
Bray Cartoons :June27-lS7,171.July25-55.

Fox Film Corp.
Business Engagement, A:July25-53.
Fox News :June27-9, 138, 140.July4-4.July11-14.

July25-52.Aug. 15-8.

Fox Varieties: June 27-9, 138, 141,July 4-4.Julyll-14.
July 18-9.July25-53.Aug. 1-69.Aug. 15-8, 9.

Imperial Comedies: June 27-9. 141.July4-6.Julyll-14.
July 18-19.July25-53.Aug.1-69.Aug. 15-89.

In a China Shop :Aug. 15-8.

Love and Lions :Aug. 15-9.

Married Life of Helen and Warren, The:June27-9,
138.140.Julyll-14.Julyl8-8.Aug.l-69.Aug.8-9.

My Own Carolina:Aug.l5-8.
O. Henry Stories: June 27-9, 139,140.July ll-14.July

18-8.Aug.l-69.Aug.8-9.
On the Go:Aug.l5-9.
Shoes:July25-53.

Va^ Bibber ‘comed’ies :June27-9,141.ulyl8-8.July25-
53.Aug.l-69.Aug.8-9.

West Wind, The:Aug.l5-8.

Pathe
Cold Turkey :June27-73,76,77.
Giddap :June27- 14,76.

Good Morning Nurse ;June27-76.
Honeymoon Hardships :June27-73,76.
Iron Nag, The:June27-74,76,77.
Lion’s Whiskers, The:June27-74,76.
Lizzies of the Field :June27-76.
Love and Kisses :June27-73,76,77.
Over There-Abouts:June27-76.77.
Pathe Review:Julyll-76.
Play Ball :July4-84.July25-84.Aug.l-108.
Rainy Knight, A:June27-73.
Romeo and Juliet :June27-76.
Sneezing Beezers:June27-74,76.
Super-Hooper-Dyne-Lizzies:June27-74,76.
Tee for Two:June27-73,76.

Red Seal
Animated Hair Cartoons :June27-136.
Evolution : Aug.8-77.
Film Facts :June27-136.
Gems of the Screen :June27-136.
Ko Ko Car Tunes :June27-136.
Flirting With Death :June27-136.
Marvels of Motion :June27-136.
Out of the Inkwell :June27-136.
Thru Three Reigns :June27-136.

Universal
Ace of Spades :June27-145.
Blue Bird Comedies:June27-142.Aug.l5-5.
Century Comedies :June27-142.July4-3.Julyl8-12-13.

Aug.15-5.
Fast Express, The :July4-3.
Fast Steppers:July 4-3.
Fighting Ranger, The :June20-2.
Great Circus Mystery, The : June20-2.July4-3.
Gump Comedies: Aug.15-5.
International News :June27-144.
Iron Man:July4-3.
Leather Pushers :June20-2.
Radio Detective, The:June27-145.
Riddle Rider, The:July4-3.
Scarlet Streak, The:June27-145.
Strings of Steel, The:June27-145.
Winking Idol, The :Junel7-145.
Wolves of the North :July4-3.

F. N. Managers Will
Convene August 25

( Special to Exhibitors Herald)

NEW YORK, Aug. 11.—E. A. Esch-
mann has called a meeting of all district

and branch managers of First National
for August 25 to 27. It will be held in

New York.

Mr. Eschmann issued the call just

prior to his departure for the West
Coast. A. W. Smith, Jr., is handling
distribution during Mr. Eschmann’s ab-

sence.
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THEATRE CONSTRUCTION
AND EQUIPMENT

Maintenance and Care

of Electric Signs

Told by Norden
By MORTIMER NORDEN.

(From “The Close-Up Famous Players-Lasky
Theatre Magazine)

'T'O GET 100 per cent efficiency and ad-
-*• vertising value from an electric sign the

following rules should be strictly adhered
to

:

The sign should be kept 100 per cent

lamped, because dark spots on a sign show
neglect and decrease its advertising value.

* * *

The sign should be washed with soap
and hot water about once every two
months. A soft sponge is best for this

purpose, so that it will not be necessary
to remove the lamps.

* * *

Once a year the entire sign should be

scraped and painted, and the exposed
iron work supporting the sign should be

painted with one coat of red lead and a
color coat to match the building, or black

asphaltum. Before painting the sign

proper all the lamps should be removed
and the sign should be scraped with a

wire brush and wiped off with a damp
rag. Then the sign should be coated
with red lead, then a color coat and a

finishing coat of Valspar varnish.
* * *

All bolts and nuts on the sign should
be tightened and guy wires should be ex-
amined for rust or action of the elements,

and those that are corroded should be
replaced. This applies also to turn-

buckles and other braces which support
the sign.

N< %

The electrician of the house should
make a test twice a year for grounds or
other electrical defects and remedy same.

% :}c jjs

The cut-outs protecting the sign should
be kept clean of corrosion, and broken
and defective ones to be replaced at once.

^

All screws on cut-outs should be tight-

ened at each inspection.
^ ^ jjc

The boxes containing the cut-outs and
flasher should be painted with asphaltum
to prevent rust.

* *

The flasher, which is the most neg-
lected of any electrical apparatus, should
have careful attention.

* * *

Twice a week the motor and flasher

should be thoroughly cleaned of copper
dust and dirt and thoroughly oiled. The
brushes should be trimmed and adjusted.

* * *

Where arcing shows on revolving por-
tion of flasher this should be cleaned and
sandpapered, and if worn too far, the
wornout portion should be replaced at

once.
* * *

The brushes should have the proper

attention so that when they break con-

tact they will draw as little arc as pos-

sible.
* * *

Don’t use makeshift brushes, as it is

cheaper and better to get them through
your supply house or from the manufac-
turer of the flasher.

* * *

See that the motors are properly fused
and not overfused, to protect them from
burning out.

* * *

See that all belts are soft and not dried

out or patched, and that the motor is al-

ways lined up properly.

* * *

Where mains or circuit wires enter

your flasher box, if not in conduit, see

that there is no chance of them chafing

and becoming grounded.

* * *

Do not use lamp bases for fuses.

* * *

Don’t overload your circuits by putting

in a larger lamp than the sign and flasher

was designed for. If larger lamps are

desired, take the matter up with the man-
ufacturer of the sign, to see how this can

be done at a minimum expense.

* * *

When changing the letters on your at-

traction sign don’t burn your entire out-

side display, and if possible only light the

sign you are to change. If your present
wiring system does not permit of this, re-

move the fuses on the signs you do not

wish to light. If possible place switches

in these circuits permanently, even if you
place them in the flasher. This will save
more than its cost in a very short time.

It is desirable to have switches outside

of building in the cut-out boxes protect-

ing your signs, because when you lamp
up you may have trouble removing a bad
lamp, and then it will not be necessary to

go back to where the switch is located in

the building to turn off the current.

* * *

We would advise that every time you
change your attraction sign you clean

your letters, washing them off with soap
and water, thoroughly dry them, so that

each new attraction will be bright and
clean.

* * *

On interior lighted signs the reflector

portion on the inside of the sign should
be painted at least every two months with
flat white paint. The proper paint for
this would be a water paint, not oil. as

oil discolors and water paint keeps its

color always.

Fish-Schurman Moves
Coast Offices

The Los Angeles offices and warehouse
of Fish-Schurman Corporation, distribu-

tors of Goerz motion picture raw stock

and S. O. G. condensers have been moved
from 1050 Cahuenga avenue to larger quar-
ters at 6331 Santa Monica boulevard.

The move is the result of the necessity

for larger space brought about by the grow-
ing business of the company.
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“More Exercise, More Beauty.’’ That’s the slogan of the newly formed Pretty Ladies Club inspired by Metro-Goldwyn-
Mayer’s production, “Pretty Ladies,” an August 1 release. A set of exercises has been worked out for the girls by Harry
Rapf, associate executive of the Metro-Goldwyn-Mayer studios. And if they consider exercise to be medicine it’s not of
the bitterly tasting kind, to judge by their antics. A preview of the picture was given in the Capitol, New York. Tom
Moore, Zasu Pitts and Lilyan Tashman have featured roles.

CHICAGO PERSONALITIES
— - By J. S.

I

J
ACK SAMPSON, F. B. O. manager, is the new president of the Film
Board of Trade, his appointment to this office having taken place

at last week’s election. Other executives named are : George Dem-
bow of Fox, vice-president; Irving Mandel of Security, secretary, and
I. Maynard Schwartz of Educational, treasurer.

O N the board of directors are : Jack
Sampson, chairman; George Dem-

bozv, J. L. Friedman of Celebrated; C. E.

Bond of First National; L. A. Roselle of

Metro-Goldwyn-Mayer; Harry Lorch of
Producers Distributing Corporation, and
J. A. Steinson of Warner Brothers. Joe
Abramson continues as executive secre-

tary.
* * *

A. Pratt, who formerly owned and op-
erated the Dreamland theatre at Fennville,

Mich., has joined the Chicago brigade. He
expects to announce his new association

shortly.
* * *

Jimmy Gillick is vacationing from the

Pathe office. Naturally, he’s fishing. At
least that is the word received from him
from Minocqua, Wis.

* * *

Eddie Silverman was sojourning in St.

Louis during last week. What a hot place

he picked.
^

Dan Bikos of the Gem and Eagle at

Gary, is back from the wild and woolly
West where he visited his brother, Nick.

^ ^

passed through Chicago. Nobody forgets
Bill.

* * *

Ralph Kettering and his gang are show-
ing no letup in their intensive “Greater
Movie Season” drive. If it isn’t a success

(and nobody said it wouldn’t be) it isn’t

their fault.
* * *

Lou Brager, who came out our way from
the Hays office to launch the drive, re-

turned to New York last Friday. He will

take up his duties again at First National.

We’ll miss Lou’s effervescence here in the

Windy City.
* * *

Jack Nolan of Fox, has moved from his

bachelor quarters at the Allerton. And
for the best reason in the world. Mrs.
Nolan has arrived from New York and
they are now staying at the Belden.

* * *

E. P. Gommersal, Minneapolis manager
for Fox, and Ben Reingold, Omaha mana-
ger, were in town last week for a confer-

ence with their hustling sales manager,
Jimmy Grainger.

* * *

Joe Lynch now knows how to speak all

Latin and German languages. He’s now
acquiring a knowledge of Bohemian since

his transfer to that district here in the

city.
5}C lj<

Chick Keppler and frau left Saturday
for Denver. They are motoring through
to the land of snowcap mountains, bur-

rows, et cetera.
* * *

Oscar Florine, also accompanied by
friend wife, departs, via motor, for New
York on August 14. Oscar’s going East
to learn first hand if there is any truth

to all this rum fleet stuff.
* * 4s

Al Steffes, en route to New York, gave
Bill Sweeney a jingle on the phone as he

Johnny Mednikow is all thrilled over

“Life’s Greatest Thrills.” And we don’t

blame him. If you haven’t arranged to show
this short feature you should. Story on
another page.

* Sjl 5*S

E. L. Briclietto has just left Metro-Gold-
Wyn-Mayer to become city sales manager
for Universal.

* * *

Harry and Leo Brunhild, operators of

four theatres, motored to New York, At-

lantic City and Boston on a leisurely three

weeks trip, taking their dad along.

* * *

The old love is the best to Joe Hartman,
formerly with Educational and now back

traveling in Illinois. Harry Phillips, who

This Exhibitor Should
Study Universal City’s

“Who’s Who”
(Special to Exhibitors Herald)

ALBANY, N. Y„ Aug. 11 .

—

Reginald Denny may have been
the star of the “Leather Pusher”
series, but he failed to make the
slightest impression on a certain
exhibitor in northern New York.
A salesman from the Universal
exchange in Albany, extolling

Jack Dempsey to the skies, re-

ceived the shock of his life when
the exhibitor replied:
“Dempsey may be all right, but

he is not in it with Carl Laemmle
in “The Leather Pushers.”

was on the First National’s roster, is doing

his Educational stuff in Illinois.

* * *

Miss Edna Frank, custodian of the book-
er books at the Metro-Goldwyn-Mayer,
brought back a tan and a mosquito bite

or two from her two weeks siesta at

Browns Lake, Wis.
* * *

L. H. Knispell was in for a week and is

back in the Northwest doing special work
for C. E. Maberry, who is busy in the Min-
neapolis and Milwaukee territories. Knis-

pell came to Pro-Dis-Co from Minneapolis,

where he was Vitagraph’s branch manager.
* * *

W. McLaughlin, of the Parkside at Lom-
bard, 111., is now operating the Glen at

Glen Ellyn in connection with A. Mitchell

of the Rose theatre here.

* * *

It is understood that Alger & Ramsey
will take over the Rialto at Bloomington,

111., about August 10. This house for-

merly was operated by Walter Taylor. Al-

ger & Ramsey have theatres at LaSalle,

Rantoul, Fairbury, Urbana and Paxton, all

in Illinois.

FILM SALESMEN WANTED
Must have car. Experienced or inexperienced
with headquarters at Peoria and Springfield',

Illinois; Fort Wayne, Indianapolis and Evans-
ville, Indiana. Address Box S.E., care of Ex-
hibitors Herald.



It’s expected

“Eastman” and “Kodak,” in black

letters in the margin, identify the

genuine Eastman product—the film

that carries quality through to the

screen.

Eastman Positive Film assures

the kind of photographic reproduc-

tion that audiences are entitled to

—

and expect.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.



Mack.
Sejstjstett

presents

HA'R'RV
LA^fGVOjsr

in

“LUCK.V STATES"
A tbvo reelcomedy

Langdon is the man specifically mentioned by newspaper

critics, trade papers and exhibitors as the greatest comedy

find of years.

When you have a personality like his, that pulls people to

your show, why keep it a secret? Why not play him up in

your advertising as big as or bigger than the feature?

Geo. C. MacKinnon, Boston Advertiser, says:

“A Harry Langdon comedy was the funniest film

seen by these tired eyes since New Year’s. Lang-

don is a real comedian.”

Leah Du Rond, Register and Tribune- News, Des

Moines: “Harry Langdon js the only genuine com-

edian making short comedies today."

R. Addison Adams, Indianapolis Star: “Lang
don is the biggest comedy bet since Chaplin."

Chester B. Bahn, Syracuse Telegram and Sun-

day American: “The Harry Langdon comedies are

one of the three best comedy series in two reels.”

Carlton Miles, Minneapolis Journal: "I think

tlie Harry Langdon comedies are the best short

subjects this year.”

Arthur Sheentan, St. Paul News: "Of the year's

events concerning short subjects 1 think nothing

was so important as the extraordinary advance-

ment, altogether deserved, of Harry Langdon. I

would place him second only to Chaplin
"

Walter D. Hickman, Indianapolis Times:

“Langdon has made himself more popular with his

tvvo-reelers than e\en he or his distributing com-

BooK. o.nd Boost Him for your Better Business

Pafhecomedy
T RAOE MARK
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Star That Makes It a
feaven for Exhibitors -

AUGUST
Lon Chaney

in The
Unholy Three

with Mae Busch. Matt Moore
A TOD BROWNING

production

Norma Shearer
with LEW CODYin

A Slave of
Fashion

A HOBART HENLEV
production

LILLIAN GISH
in Romola

with DOROTHY GISH

L A HENRY KING
production

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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The HERALD Leads— Deservedly

EXHIBITORS HERALD, after ten

years of faithful and enterprising

service to the motion picture indus-

try, has achieved the goal of leader-

ship in exhibitor circulation and in

volume of patronage from advertis-

ers.

Year after year for a decade the

HERALD has built—and built to

stay—on the bed-rock principles



August 29, 1925 EXHIBITORS HERALD 3

lfftER-
oF ass

,a V^2&
juiy i9.

,ow£«r4 ' a.„ cgfiSi3
224^

’ „ »»cgMSS « '^T«a“'i°e
Every —- this «ee

*««* «“S

f.t son o£ -— •

"Tte0 .„v,r t)Q !J- 6
, At. tui-6^ „n«es*

ej^ — 30n ox —
=—

t9tvt
Hx6W,ay

" ^
ldea

^ &

™
t lt .IS**

»” “ 6 ° «'«*

„n eVgO! °- -Bt ««*«=•

sreu^x ?^£i2 '
J

best
-sel/in1 j -'-‘-see/inr

N—^ nove/;st t

^Oo\
-
V°u want

'Oore
f/,a n

3 ° f f° /c°0'v h.l

Pcople
nftJi

)0o/f,

v

»"'
I°,et7 "V

^r,

Pen
.

The newest-the latest-the binfest in popular demand
CAUETUIkir. FACV FAD vmi TA CFI L /SOMETHING EASY FOR YOU TO SELL/
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aramounts GREATER FORTY ~

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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in the greater

box office attm
tion ofhercored
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GOWNS
gqw/vs

On ALLAN DWAN
PRODUCTION

Mapbed byJames Creelmc
from the novel by Coning5by Dawl

Screen play by Forrest HalsJ
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with ALICE JOYCE
A KING BAGGOl

YOU’LL LOVE EVERY BIT OF IT! YOU
can’t help but like it. Well worth seeing.

—N. Y. Daily News

THE HOME MAKER IS WORTHY.
—-N. Y. Eve. Sun

HIGHLY EXCELLENT. TELLS A POIG-
nantly engrossing tale. There isn’t a doubt that in

it Alice Joyce and Clive Brook reveal characteri-

zations which are the best they have ever done.

Billy Kent Schaeffer does one of the best things

this reviewer has ever seen—and how he can act

!

—Geo. Gerhard, N. Y. Eve. World

A SUCCESS. UNIVERSAL COMPANY
scores with best domestic drama ever produced.

Another success is registered this week at the

Colony.

Baggot’s direction is an achievement.

The cast is without a flaw! Clive Brook offers

as touchy and sincere a portrait as the screen has

seen. Miss Joyce makes of the wife a wholly con-

vincing figure! This Billy Kent Schaeffer is an

amazing youngster.

—N. Y. Telegraph

G&-£a-€a
UNIVERSAL-MiJes ahead of
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M Mt smack,
in the face

ind CLIVE BROOK
>RODUCTION

THE HOME MAKER IS A STUDY IN CLIVE BROOK DOES HANDSOMELY.
realism not often seen on the screen. It is a pic- George Fawcett does his share of the good work.
ture for those who like something beyond the

usual movie hokum. Clive Brook does much to y y Times
make Knapp’s character stand out. Alice Joyce,
it seems to me, cannot be improved upon. Billy

Kent Schaeffer reaches a state of perfection not al-

ways found in a juvenile performance. Universal
might have moralized the “papa loves mama” ele-

ment and made it ridiculous, but thanks to the REGISTERS HIT! CAREFULLY DIRECT-
direction of King Baggot, there is no such catas- ed ! Efficiently acted ! Baggot has created a real
trophe.

living family on the screen. Billy Kent Schaeffer

gives every appearance of being the most talented

child actor to appear on the screen since Jackie

Coogan.

—N. Y. American

EXCELLENT PICTURE! A WISTFUL,
human fragment from life

!

—N. Y. Daily Mirror —N. Y. Herald-Tribune
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isyouR
endforCarl

Your Complete Service Contract certainly was de-
signed to fulfill requests of my patrons. Business
is good due to this contract.

Gertner Theatre, Silver Creek, N. Y.

Was compelled to close Tuesdays. Your Complete
Service Contract enabled me to reopen and operate
with profit. Star Theatre, Youngsville, Pa.

Receiving very satisfactory results under Complete
Service Contract. Commend arrangements to other
exhibitors. H. A. Johnson, Tellico Plains, Tenn.

Was running at a loss until I closed on this. Now
I am running and making a little.

Ed Craffetts, Seelyville, Ind.

Have used your Complete Service Contract for more
than two months and it sure works out fine.

Cleve McKay, Lapel, Ind.

Every day I feel more gratified with your Complete
Service Contract. Dream Theatre, Corydon, Ind.

My theatre was closed down entirely. Only able to
open through your Complete Service Plan.

J. R. Black, Rice’s Landing, Pa.

The only Saviour for the small fellow. Congratula-
tions for helping me to keep in business.

Charles Gable, Sharon, Pa.

Was wondering how I was to pull through this sea-
son. Complete Service Contract solved my problem.

Opera House, Winber, Pa.

It is the only salvation for the small town exhibitor
and will keep us open and in business.

Gem Theatre, Armstrong, la.

Complete Service Contract will enable many small
town exhibitors to keep open.

Olympic Theatre, Forks, Wash.

Urge every small town exhibitor to sign this. When
they check up they will find they have made money.

White Theatre, White, S. D.

I am very pleased with your Complete Service Con-
tract. I would have to close if I had not gotten it.

Crystal Theatre, Roosevelt, Okla.

Complete Service Contract is the best chance ever
given small exhibitors to make a bit of money.

Oasis Theatre, La Grange, N. C.

More Than 1000 E

Universal Gompl
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3X OFFICE SICK?
lemmle’sMarvelousRemedy!
READ WHAT IT IS DOING FOR A FEW OF THE
2100 WHO HAVE TRIEDIT!
A splendid thing making sure profits possible

for small exhibitor.
Damn Theatre, Osgood, Ind.

More than satisfied with Complete Service Con-
tract. Both pictures and service are above aver-

age. Cosmo Theatre, New Carlisle, Ind.

Complete Service Contract makes it possible for

me to own my theatre.

Garden Theatre, South Charleston, Ohio.

Your Complete Service Contract is the reason
we are open today and has solved our problem.

Reardon’s Theatre, Fresno, Cal.

Small exhibitor can’t afford to run without Uni-
versal service. This plan will surely be a great
benefit. Mystic Theatre, Clovis, Cal.

•

Signed Complete Service Contract for my three
theatres. Hope all exhibitors grasp this rare
opportunity. James A. Theres, Lancaster, Pa.

Any man who turns this down is not doing him-
self a good turn. I highly prize my contract.

Palace Theatre, Waddington, N. Y.

Greatest help to small exhibitor in history of

the Motion Picture business.
Grand Theatre, Geneseo, N. Y.

Complete Service Contract is best buy of any
film product today.

Mathers Theatre, Mathers, Pa.

It is certainly a live and let live proposition
and a breadwinner. Royal Theatre, Panora, la.

ibitors Have Signed

Service Contract

Complete Service Contract is a

real business builder. Am sure
any one will profit by this plan.

I. O. O. F. Theatre, South Green-
held, Mo.

Greatest Contract I have signed
in years. Advise every exhibitor
to get in on it.

Princess Theatre, Elmgrove. W.
Va.

Taken from all angles it can’t be
beaten.
R. L. Dennen, Point Aroma, Cal.

Your Complete Service Contract
is very fair and will be a great
boom to my business.
Ulman’s Grand Opera House, Sal-

isbury, Md.

Any man who cannot open this

summer with your Complete Serv-
ice Plan should sell out to some
one with backbone to boost his
own business.
The Movie Studio, Freeman, S. D.
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The Price of

Freedom
Apiece of paper that would have

-bought his freedom— freedom to

live again the easy life he loved, to re-

turn to the lovely girl who was dearer

to him than all the world.

Oh how he wanted it ! And it was

his if he would only talk.

But that was just what he could not

do. For in his heart was

hidden not one secret,

but two.

And one would have

ruined the life of a man,

and one would have
broken the heart of a girl.

With his own poor life

he sought to buy happi-

ness for those others. . .

The outstanding dramatic success oS New York’s

current theatrical season. Now being produced as

a great photoplay with an imposing cast directed

by RUPERT JULIAN under the personal

supervision oS

CECIL B. De MILLE

For Release by PRODUCERS DISTRIBUTING CORPORATION i
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advertising'
--'

to your patrons —
when you want
to reach them — /
thruyour newspapers/

EARNERBROC
Classics of the Screen^

udtluUU
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What the name

Christie's Greater

iau£h Season
The successful showman is the one who
has his finger on the public pulse.

The vital spot—the most sensitive and
responsive fiber of that public pulse—is

the “laugh center.”

That’s why the good old public pays mill-

ions for a laugh—and not a centime for

a crepe-hanger.

If you can make a cat laugh, you have
achieved the ultimate. As a figure of

speech, “Enough to make a cat laugh”
means that the risibilities of millions of

human beings will be jazzed into a

merry, rhythmic syncopation when they

see the Christie Specials.

The Christies have been titillating the

public diaphragm for many years, while
the cash registers of exhibitors have
played a jolly little “Dough - Ray - Me”
symphony of their own.

Christie Specials are the Champion
Classical Jazz Symphonies of the screen

— and the CHAMPION MONEY—
GETTERS OF ALL TIME!

“Enough to Make a Cat Laugh?”

—

Yea, bo!

In the patois of this Jazz Age— They’re

THE CATS WHISKERS!

^Tlie first special

production on the

Christie schedule

7

with

LILLIAN RICH
Creighton Hale - Lilyan Tashman-
Eddie Cribbon- Mabel Julienne Scott

Hal Cooley

cAdapted by Frank Roland Conklin

from thefamous stagefarce by

MARY ROBERTS RINEHART
and AVERY HOPWOOD

Directed by

Scott Sidney
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aeans toyou Mr.Exhibitor
With an established reputation of fifteen years as producers of fast-moving, rol-

licking comedy of proved box office quality—backed by the most elaborate and

up-to-date studio equipment for the creation of de luxe productions—the Christie

Feature Comedies for the coming year will Surpass the magnificent records made
by the Christie Product in the past.

His long and brilliant career has won for A1 Christie the title of Master Farceur of Motion Picture

Production. That rare faculty of detecting the humor possibilities in a situation and that still rarer

ability to grasp the kind of humor that turns laughs into plethoric box-office receipts, is the reason Al
Christie leads in the Feature Comedy field.

The Past Performances of the Christies have made their name synonymous with Box Office Success.

When you book a Christie picture, you book an Assured Success—the product of men who have
proved their ability to gauge the public demand for Entertainment and have met that demand with the

maximum percentage of Showmanship Productions.

The stupendous success of“CHARLEY’S AUNT” demonstrated that the Christies stand alone in the Feature Comedy field.

“CHARLEY’S AUNT” BROKE ALL RECORDS AT EVERY FIRST RUN HOUSE IT PLAYED SINCE DATE OF
RELEASE! It is acknowledged to be the greatest screen comedy ever produced.

“SEVEN DAYS” and “MADAME LUCY” will measure up to the superlative quality which the Christies demand and the

public expect in the Christie Feature Comedies.

AL and CHARLES
The men who gave you

“Char!ey«5 Aunt”

RELEASED BY

EKS DISTRIBUTING CORPORATION
F. C. MUNROE. President RAYMOND PAWLEY, Vice-President and Treasurer JOHN C. FLINN, Vice-President and General Manaeer
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Overheard in a
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theatre lobby-

He:

“This week they’re showing Lon Chaney-
next week Norma Shearer and the week
after, Lillian Gish—they don’t often play

three big stars in a row here.”

She:

“We got an announcement saying that this

theatre has booked the Metro-Goldwyn-

Mayer pictures commencing in August.

They have the big stars and great pictures.”

hree—A Slave of Fashion—Romola
are August releases in

'otdwi/n-Hayerl
alk of the Industry

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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NOW PLAYING AT RIALTO
\\\ll ^ xv John Qoldm's play hit

fox film Co pin tali oil.
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WILLIAM FOX
PRESENTS

BILLIE DOVE-ANN PENNINGTON -MALCOLM WAITE ~J. FARRELL MCDONALD

TONY, the wonder horse

The Modem Buffalo Bill of the Wild West Romances in old Spain

Story iy Robert ford J. G.BLYSTONE production.

THEATRE B’WAY 42nd St.

NEW YORK CITY

uivmmv tism. vmm • vwm* ms. iRmus til imm Villi
'mt fNNcen* i^mv. IUP
fox Film Corporation,
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WANK YOU! WANK YOU!
CHere you are exhibitors!
— YOUR PATRONS WILL

HAVOC mighty drama ofwar-daxed women

!

fox film Co rpo rati die
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THANK YOU! THANK YOU!
(Stage a Gjhank fou Week
THANK YOU WHEN THEY SEE

William Fox Presentation
John Golden’s Play Hit
By Winchell Smith and Tom Cushing

with

Jacqueline Logan
Alec B. Francis
Francis Powers
Marion Harlan
Mark Fenton

George O’Brien

J. Farrell MacDonald
Cyril Chadwick
Frankie Bailey
George Fawcett

Scenario by Frances Marion

JOHN FORD PRODUCTION

HAVOC nwith GEORGE O’BRIEN -MADGE BELLAMY — LESLIE FENTON
MARGARET LIVINGSTON -WALTER MCGRAIL~ EULALIE JENSEN

Fox Film Corporation.

HAVOC
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WILLIAM FOX
present5

oj tale of burning

lore and heroic cowardice

amid sands of the Sahara
with

EDMUND LOWE -ALMA RUBENS
WARNER OLAND-MAHLON HAMILTON
EMILY FITZROY- CHESTER CONKLIN

JOHN GRIFFITH WRAY
production

^ John Qoldm's play hit

!

fox Film Go rp oration.
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selling noeel by
A. E.W. MASON

Scenario by

JULIAN LaMOTHE
mt ssmm * vmw*/m huwas

VMt fNNCEU* mmmi
Fox Film Go pi oration
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One Picture

is worth

10,000 words
V,

f€X,-NEty$
Mightiest of All

Forecast:

Fox News in

Every Theatre

Published by Fox Film Corporation, New York City 104 Issues a ye

FOX NEWS FOREIGN SERVICE

NOW RECOGNIZED AS LEADING

THE WORLD’S NEWS REEL FIELD

Many Camera Expeditions

into Every Continent

Now Under Way

The entertaining, the beauti-

ful, the unusual. With these

three qualities in mind, Fox
News cameramen are today
penetrating the out-of-the-way
places of the world, searching for

material that may prove accept-

able in Fox News American and
foreign editions.

One hundred feet of negative

found worthy of inclusion in

one issue of the news reel is

sufficient incentive to send a

daring Fox News representative

into the mountain retreat of

some Balkan overlord; into the

Fox News Acquires its own Airplane

tQ Serve Exhibitors with Pictures

of World Events in Fastest T ime
More Staff Men
Added to Camera
Corps in America

Every Important Center

Covered—Great Strides

in South and West

“Know where hell is going to

break loose next—and have a

man there," was the recipe for

journalistic supremacy advanced
by a famous editor. The editors

of Fox News endeavor to go

farther. They place their best

KT ,
cameramen ac strategic points

frozen wastes of the Far North ;. throUghout. the United States to
through the jungles of the

ge t
.
motion pictures of things as

(equator. |soon as they “break loose."
Time, expense, comfort are

These s(ar staff cameramen
subordinated to the -’task of get-

ting the new, the interesting and
the lovely for presentatioffTcf a

picture public of approximately
fifty million persons.

The following Fox News ex-

peditions are now just completed
or are under way:

Russell Muth into the Balkans
and seldom visited spots in Scah-
tlinavia.

Ben Miggins through Egypt,
Turkey and the Near East.

|
Ferdinand Delgado through

the West Indies, Spain and
South America.

Charles Lehmann into the in-

terior of Ecuador.
Ferd Fordharn to the islands

of the Pacific.

Len Roos through Australia

and New Zealand.
Patiently, painstakingly and

alertly these men are hunting
finding pictorial news and fea-

tures for Fox News in the odd
corners of the globe.

men of proven initiative and
imagination. Their territory ex-

tends many miles beyond the

cities in which they are sta-

tioned. When a hot tip comes to

their ears—and their ears are

attuned for such tips—they rush
away to the place where the

news is.

Staff Cameraman Roy Ander-
son of St.. Louis, one evening last

March, learned that many towns
in Southern Illinois were being

devastated by a tornado. Ander-
son had the tip as soon as the

newspapers. Hp grabbed his

|

camera, caught the Red Cross re-

Fox News Wins High
Praise from Exhibitors

lief train to the scene, worked
three days without, sleep and got

his pictures to Broadway hours
in advance of his rivals. All in

the day’s work for Andersorf.

Recently Fox News has great-

ly augmented its staff in this

country, particularly in the

South and West. Among new
appointees are Tracy Mathew-
son, the veteran, in Atlanta and
the South, and Jack McFarland
in Texas and the long stretches

along the Rio Grande. There is

From far and wide through- now no section of the United
States that cannot be reached by
a Fox News cameraman, in a

matter of one or two hours.

When “hell breaks loose” a man
is there or gets there—fast.

The others were forced down.
The Fox News pilot persisted.

Near Gary, Indiana, he came
down in the night. Battered, he
walked to a farm house, hired an
automobile and drove into Chi-
cago. At dawn, he delivered the
negative to Talley and the cut-

ters. Two hours later, the first

prints were on their way by air

mail to New York. Other prints

out the country come expressions

of praise from exhibitors who
are using Fox News. For in-

stance: “The wide range of sub-

jects is really marvellous”—The
Midway, Montreal; "When it

comes to new thoughts and
originality I must take off my
hat to Fox News”—Geo. M.
Krupa, Hamilton and Aldine
Theatres, Lancaster, Pa.; “A
theater without Fox News is

like a bank without funds”

—

Herman A. Schwahn, Eau Claire

Theater Co. ; “There is not a

FOX NEWS ATTAINS IMPOSING
RECORD OF SCOOPS ON EVENTS
OF WORLD WIDE IMPORTANi

1925-26 Contracts

Are Rolling in for

Fox News Service

International Happenini

Brought to the Screen

First and Exclusively

Business Already Signed
Presages the Greatest

Year in History

F’ox News has earned a
ut.ation for speed and enterj

in the bringing of big r

events to the screen FIRST,
once, but many times, have <

petitors been beaten hours—

i

DAYS—in the delivering of

tures of world-important ev

to exhibitors. It has gotten t

a habit, and theater owner
the nation have come to ex

MRS. FOX CHRISTENING FOX NEWS PLANE

Powerful Curtiss Oriole

is Used Exclusively in

News Reel Work

FOX NEWS HANGAR,

MINEOLA, ITS BASE

company on the market that has ^ ^ ^ ^ ^ ^ w

more up-to-date or more ^x-

1

wen t to all parts of the country,
elusive news than Fox News —| MilIions saw the Derby on Sun.

John P. Freman, Strand Theater, jay afternoon, 24 hours after it

Malden, Mass. [had been run j n Louisville. Com-
Every week, more and more) petitors did not reach the screen

exhibitors throughout the coun-ijn some cases until two days
X

' '

Fox News is the only news-

gathering agency in the world

that now owns and uses its own
airplane, employed exclusively in

the work of photographing news

events and bringing the negative

to the home office.

The plane, a Curtiss Oriole C-6

of 160 horsepower, with a cruis-

ing speed of 80 miles an hour,

was put into commission July 21

at Curtiss Field, Long Island. It

was christened by Mrs. William

Fox before a gathering of

notables of the motion picture

and journalistic worlds.

try are contracting for Fox! later.

News, convinced by the timeli- This is but one example. The
jiess of its service, the originality

oi its subjects, its use of color

and the excellence of its photog-
raphy and printing that it is the

.best on the market.

^Thousands of Dollars
in Camera Equipment

international polo matches in

London are another. Also the
English Derby, the inauguration
of President Hindenburg of Ger-
many, the Indianapolis Auto
Races, etc., etc., etc.

A box containing a partial list

of Fox News scoops appears at

)

the bottom of this page.

f

To keep pace with the rush of
j

(world events and to supply the

.constantly increasing staff of

j

cameramen with the best in me-
Ichanical equipment, Fox News
[has recently spent thousands for

the latest type cameras, lenses

'and mounts. Two Akeley high
speed cameras, the last word in

(photographic equipment, have
been acquired for New York
office at a cost of $4,000. Three
new Bell and Howell cameras
also have been added at a cost

of $9,000. Extra lenses, up to

seventeen inches focal length

also have been bought. This i

Fox News Fashions

a Hit with Public

It is computed that women
comprise sixty-five per cent* of
motion picture theater audiences.
What does every woman discuss
and think about? Fashions! Fox
News has presented each season
the latest thing in dresses, wraps
and sport attire—displayed on
living models. As good as a seat
in a Fifth Avenue shop. Fox

addition to previous equipment
j

News shows the women what
valued at over $25,000.

|
they want to see.

The plane is subject to call at

any hour of day or night winter

,
or summer, to rush motion pic-

ture cameramen to the scene of

a big news story, to assist in

photographing the event and

then to speed back to New York

with the cameramen and their

film. The plane is equipped with

a complete array of the latest

appliances for every phase of

day and night flying and for

every emergency. Besides an

extra gas tank, which increases

the flying radius to 750 miles

without a stop, the plane is sup-

' plied with the latest style para-

j

chutes for all passengers and

pilot. The pilot is Lieut. George

A. Weis, Jr., a noted aviator.

Although news reels and news-

papers have at times rented air-

planes for special events,

other news gathering agency has

ever owned its own plane, with

a staff aviator. Exhibitors and

the press have hailed this inno-

vation as a great step forward

in journalism.

FOX NEWS DOMINATES BIG
THEATRES’ COMPOSITE REELS

Some of the biggest—and can-
niest—exhibitors in the country
are enthusiastic patrons of Fox
News. Among them are Fitz-
patrick and McElroy, controlling
many theatres in Michigan; the
Butterfield Circuit in Michigan

;

' Fox News to be first.

Finkelstein and Ruben, with Perhaps the outstanding
their chain of theatres in the

j

ample of this priority came '

Twin Cities territory, Comer '

L he running of the world-fan
ford Amusement Company of Kentucky Derby last May.
Philadelphia territory ; Stanley outstanding sport event of
Company, Atlantic City terri 'year, renowned as a thi

tory, and Lubliner and Trinz.'made up of every requisit
Chicago territory 'pictorial value, every news
Fox News has enjoyed a rapid

j

picture agency in the cou
and steady growth since its

1

laid elaborate plans to cove
origin, less than six years ago. Every resource of human
Entering a field crowded with mechanical sort was liberally

various news reels it rapidly ployed by all of them but
proved its right to patronage by News added the extra mea
public and exhibitors of foresight that spelled
Today. Jmjx News holds front epochal beat,

rank in many sections of the Derby Day was one of
{country and is rapidly i eachingj shine and sudden showers. \\

ja commanding position, not only: the horses went to the post,
in the United States but in the [skies were suddenly darke
thirty odd foreign countries in

|

Staff cameraman Edmund I

On Broadway and in other Theatrical Centers

of the United States, Exhibitors Select

Higher Percentage of Fox Subjects

The judgment of the six

Broadway theatres of New York
City is a fair standard of ex-

cellence. Each week, the man-
aging directors of these six first

run houses review all four Amer-
ican news reels and from their

offerings select composite reels

for presentation.
Selection is entirely on a basis

of quality. The judgment of six

keen and experienced theatre

men comes into play. Fox News
competes against three rivals, no
favors asked and none given.

Month in and month out, Fox
News leads in ’this competitive

showing. Some weeks, Fox News
has more subjects on Broadway
than all its competitors com-
bined. Other weeks some compet-
itors will press close for leader-

ship. But an a . erage, taken over
the months and years, will show
Fox News far ahead of all rivals.

Nor does this take into account

that Fox News regularly com-
prises an average of nine sub-

jects only, while competitors fre

quently use many more short

subjects. On a basis of actual

footage used, the showing of

Fox News would be even greater

than when computation is made
by subjects used.

Here is the Broadway record

for the last eleven weeks, typical

of the showing week in and week
out. Fox News, 27.3 per cent;

nearest rival, 27.2; next, 26.6;

next, 8.7. Four of the six Broad-

way houses give Fox News
preference over all others. One
uses nothing but Fox News. The
other puts Fox News second.

Surely this showing means
that Fox News is truly “might-

iest of All.”

Editor Appointed in

the Chicago Territory

Harry Lawrenson, long asso-

ciated with Fox News and other
motion picture enterprises in

this country and Europe, has
been appointed editor of the Chi-

cago branch of Fox News. This
move is in line with Fox News
policy to distribute world events
as close to the source as possible.

Millions of theater patrons are
now served, without delay from
Fox News Chicago office.

vhich it circulates.

Cameramen’s College
Endorsed by Industry

An innovation in motion pic-

ture journalism was the estab-
lishment in the early Fall of 1924
of Fox News camera college, for
the benefit of editors, cameramen
and mechanical experts. The lec-

turers were men foremost in

various lines of the industry and
their views were eagerly heard
by Fox News employees as con-
ducive to aiding their task of giv-

ing the public what it wants.
Among the lecturers were:

Carl Akeley, inventor of the

camera that bears his name and
big game hunter and explorer;
W. L. Rothafel, “Roxy,” of
broadcasting fame and presenta-
tion director of the Capitol
Theater, New York City; Rowl-
and V Lee, director of such
famous successes as “As No Man
Has Loved” and “Havoc”; Eric
T. Clarke, manager of the East
man Theatre of Rochester, and
Dr Hugo Riesenfeld, managing
director of the Rialto, Rivoli, and
Criterion Theatres, New York
City.

Leaders of the industry en-
dorsed Fox News’ cameramen’s
college, prominent among the
well-wishers being Will H. Hays,

As a reward for exceptioi

meritorious work during

year 1924-1925, two prize

$500 each were given by

News to Staff Cameraman
mund Reek of New York :

and Field Cameraman Ch;

W Herbert, of Montana.

In addition, gold watches ’

given to Staff Cameraman

president of the Motion Picture! Mayell of Seattle, and 1

took a desperate chance-

changed his shutter at the •

last moment while the ho

were at the barrier His can

was ready just as they lei

away—but it WAS ready
the changed light conditions

no other motion picture car

was. Reek’s negative looke<

if it were made on a bright,

shiny day—the race could

watched far better on the sc

than it could at the actual tr

Director in Chief Trumai
Talley and a staff of cutters \

waiting in Chicago. Reek
the other Fox News camera
delivered their film to the pik

an airplane. Through the g

ering storm, he and a d

others fought their way tov

Chicago.

$1,000 in Prizes for

Fox News Camerar

Producers and Distributors of
America

Recent Outstanding Achievements
Camera Cruise on the “Mayflower”

The Scopes Anti-Evolution Trial

Dynamiting the Panama Canal

U. S. Defeats Britain at Polo

Grand Prix, Ascot and English Derby
Inauguration of Hindenburg
Indianapolis Automobile Races
Speedboat Contest on Hudson
America’s Navy in Australia

The Great Kentucky Derby
Hunting Icebergs in Atlantic

and Many More!

Cameraman Ernest Corts

Pennsylvania. The above we

addition to weekly bonuses

for outstanding subjects.

Staff Cameramen or

Fleet’s P acific 1

When the combined Atl.

and Pacific fleets of the Ui

States Navy, a magnificent

mada, started on its year’s c

to the islands of the Pacific

to Australia, Cameraman
Fordharn of Fox News’
York staff went along.

From Guantanamo Bay, (

the Panama Canal, San D
Los Angeles and San Frant

Hawaii, Samoa and Austi

Fordharn sent numerous i

esting subjects that earned
in the issues of Fox News.

Fordharn was first with

tures of the great naval and

manoeuvers at Oahu, Haw,

FDX NEWS LEADS THE WORLD IN MOTION PICTURE J0URNALIS

fox Film Carp a rati oru
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FUN
0 Q

Imperial

Comediei

Real Honest Humor
Twenty two-reel bombs full of laughs

Speedy and peppy, packing a powerful

punch that will knock your patrons off

their seats with merriment

No more slapstick. No more pies.

Just a thousand legitimate laughs every

twenty minutes

They will make your patrons ask:

“What Feature are you going to run with

your Imperial Comedy next week?”
The comedies of personality

oxVarieties ^ owho tutwm totooostottn

Fox Film Corporation,
Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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Your Best Contract

I believe that exhibitors want the news.

I believe that in this swift-moving industry, where events

and institutions change so rapidly—and where so many of the

changes carry with them vital consequences—that the exhibitor

must have the news.

Because of this the editorial policy of the HERALD has

been so directed and so carried out that all of the vital news of

the industry is placed weekly before the exhibitor.

And every item of news is presented in a plain, matter-of-

fact way, without bias or prejudice, so that the reader may in-

form himself of what is taking place in his business and then

draw his own conclusions.

The HERALD is a newspaper as well as a magazine.

And the news that is printed is presented in a thoroughly

readable and attractive typographical style that has set a new

and higher standard of reader interest.

When you subscribe for the HERALD you are the bene-

ficiary under an implied contract with the publisher which guar-

antees to you a news and information service which is an indis-

pensable asset to your business.

Martin J. Quigley.
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D.WGipFITH
presents

SALLYOF THE
SAWDUST

with.

CAROL DEMPSTER
and W.C. FIELDS

Adaptedby FORREST HALSEYfrom a staqe

story by DOROTHY DONNELLY

The New York Verdict

“Judging by the mirth and tears it elicited from

the audience ‘Sally of the Sawdust’ will reap a

harvest of gold.”— N. Y. Times.

“A box-office picture. Probably will make more

money than any picture on Broadway. No denying

the entertainment values.”— Herald Tribune.

“Among the finest of all motion pictures. As

lovely a story as films have told.”—N. Y. World

“A picture that is Chaplinesque in its comedy

perfection and there is drama that is Griffith at

his best.”—N. Y. American.

“A movie that can shake you into laughter with

horseplay or make you taut with emotion. And
you love it every minute,.”—Daily News.

“A box-office triumph for Mr. Griffith. Ace-high

entertainment. A hangup climax.—Daily Mirror.

“The audience almost stopped the show’ several

times with applause.”—Morning Telegraph.

“A cinch for the picture houses.”—Variety.

Now Booking
UNITED ARTISTS CORPORATION
IMary Pickford Charles Chaplin

Douglas 'Jairbanks D.W Qnffiih
Jhram Obrams, President Joseph M Jchenck. Chairman, Board of Directorj'

_—__ _
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ngn Righu. Controlled by v

Members of Motion Picture Producers Distributors of America Inc - Will Hays r^nt
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in the world
the biggest show

the screen sensation that
played for

9 - stupendous weeks in Philadelphia!
0- smashing weeks inNewYork City!
9 - great weeks in Boston!
4 - tremendous weeks in San Franciscof
3 - record weeks in Atlantic City!
5 - walloping weeks in Chicago!
5

-

big weeks in Los Angeles!

the picture that has amazed the world'

Stepup!StepUp!andgetyourplay-
date set Ithas proveda sure-fire

Hut national
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r
0ok!

WhatJtellyou/
JmS Cniic /iniu^nr/yv

Her Sister from Paris
-« RONALD COLMAN

Story by HANS KRAELTT n^rafhy i, .

ct SIDNET FRAN1CLIN ZZTZ adr.an

. ARTHUR EDESON
WILLIAM C. MENZIES

Fk O U

<
Foreign Right;. Controlled by

First National Pictures Inc

J8J Madison Avenue New York>

N Assistant Director SCOTTY BEAL

Jts another



August 29, 1925 EXHIBITORS HERALD 29

make lots .

ofmoney/

itsomuchorBowes
he going to make it

CAPITOL THEATRE
NewTbrk beginningAUGUST 23”

3irM nationalMt!
Members of Motion Picture Producers and Distributors of America Inc —^ Will Hays president
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Every picture is a
big money maker~

cMoving Picture World

Hut national Pictures Inc.

presents

COLLEEN
MOORE
in DON MUXlALI/r's ••• STA'E SUCCESS

THE DESERT
FLOWER*

with

LLOTD HUGHES

Directed by lKVING CUMMINGS
u/Htten for the screen by

JUNE MATHIS EditorialDirector
Cinematographer T.D.McCORJD
Art Directot E.J.SHULTEFC
Film Editor GEORGE McGUIRE

nt

feet)
arv>(6 \)

eetYtor pas\oovt e'ot\\eentvot perCopio ed verus© udr otpecaore pow\a^HUS ore\\eeu tP® gaUJnd v?aslosec^o itfureS\trvo too pic
ttiug recper tre

dio
ag eS 9ure

erev

J Foreign Righu
I Pirsi National

\ 363 Madison Av

is Conuoiled by
tal Pictures Inc

Avenue. New 'tbrW

.and
it's a Hut national Picture

Members of Motion Picture Producers and Distributors of America Inc. Will Hays J>nsuient
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Support J. J. Walker
for New York Mayor

James J. Walker, candidate for mayor of New York
City, has long been a champion of the rights of the

motion picture industry in New York state and else-

where. Through his individual efforts the motion pic-

ture business has profited tremendously. His efforts on
legalizing Sunday exhibitions alone make the industry

deeply indebted to him.

Mr. Walker now enters what promises to be a bitter

and severely contested campaign. He will need all the
help and support he can get and as far as the motion
picture industry is concerned he should not be left in

the position of being compelled to ask for support.

Wholehearted and vigorous support should be rendered
to him from this day on until the successful culmination
of his campaign.

The industry need not be concerned with any partizan

feature of the situation. It need only realize that Mr.
Walker, who is now minority leader in the New York
state senate, is well-qualified for the position he seeks

and that he has been selected for the office by Tammany
Hall, the most experienced and most expert organiza-

tion in municipal government in this country, and then
remember the service that he has rendered to the

motion picture business.

Politically, the industry’s best course is clear, in New
York City and elsewhere. It never should become in-

volved in partizan contests and it never should attempt
to become a factor in political movements. But it

must help its friends, if it may expect to have friends

who will fight for its defense and advancement.

For many years Mr. Walker has been in the very

foreground of every fight for the defense and advance-

ment of the motion picture industry in New York state

and on occasions he has gone out of his home state to

render aid to the industry. In New York he has led

the battle against censorship, against punitive taxation

and against every other movement aimed to assail and
harass the motion picture business.

Regardless of his political affiliations, or the political

affiliations of motion picture people, he should receive

the unqualified and enthusiastic support of everyone
connected with the motion picture business. He should

receive their support as individuals and he should be
benefited by every influence that the screen can bring

to him.

He has earned this by his ability and fitness for the

office he seeks, and by his loyalty and service to the

motion picture business.

* -X- *

Fewer Statements;

More Arbitration

Like many another long-wrangled over question, the

argument about arbitration as presently practiced in the

motion picture industry is developing more heat than

light. It is now in the statement stage, with various

parties concerned shooting out declarations in rapid fire

order.

Meanwhile this procedure, instead of conciliating the
parties concerned, appears to be driving them further
apart, as is usually the case in an “over-statemented”
issue. Continuation of this will only breed more bitter-

ness and even months of it will lead to no satisfactory

conclusions.

It appears to us that the time has arrived for the
principals concerned to commence refraining from pub-
lic expressions of their disagreement and instead take
the course of getting together privately and employing
in behalf of their own disputes the principle of arbitra-

tion.

* * *

Improved Service

for Short Features

The investigations the Herald is making in connec-
tion with its efforts to promote short features are re-

vealing some interesting information. It appears that

there still is much to be done in the matter of gaining
proportionate recognition for this class of picture and,
strangely enough, various elements of several of the
short feature concerns themselves must be given some
attention.

It seems that in certain cases the methods being used
in the handling of the shorter pictures is of a character

that does not inspire ideas of importance in the mind
of the exhibitor. There has been much carelessness in

the shipping of these films and their accessories. Many
exhibitors tell us that it seems to be somewhat of a

hit-or-miss proposition with various of the branches.

Repeatedly, pictures that are not ordered are received.

Often there is little assurance that the picture wanted
is to be the one received.

Obviously, exhibitors cannot be expected to advertise

and exploit short features when there may be a question

in their mind whether they will receive a substitute for

the one ordered.

We have no doubt that the attention being directed

to the whole question of short features will do much
toward correcting the general situation, where correc-

tions are necessary. Exhibitors have made very plain

their willingness to cooperate in every possible way for

the advancement of the pictures to a point where every-

one concerned will gain the best possible results. The

attitude of distribution executives on the point is very

plain. Several of the most competent men in the in-

dustry are identified with this work and there is every

reason to believe that with the spirit of cooperation

shown by theatre owners the whole matter will soon

be in a more satisfactory state than ever before.

The “filler” stage of the short feature is long since

gone. It is only reasonable to expect now that all

methods and practices used in connection with them

should be of a character consistent with their demon-

strated importance to the public and to the exhibitor.
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Frisco Musicians Hit Union
Rule Which Brings Discharge

Theatres to Reorganize Orchestras Employing Only Number of

Players Actually Required and Paying Only the

Minimum Wage—Denver Faces Strike

( Special to Exhibitors Herald)

SAN FRANCISCO, CAL., Aug. 18.—Because of a rule adopted by the

Musicians Union of this city providing that theatre managers must employ
orchestra members under a contract for a period of not less than 26 weeks
after they have been employed for two weeks, theatre managers on August 15

notified all their men they were discharged and that they would reorganize

their orchestras on September 1.

Theatrical managers stated they gave the desired two weeks notice and
when they reorganized their orchestras they would employ only the number
each house is required to by the union and each would pay only the minimum
wage required by union.

Theatre managers criticized the ruling, although they said they would try

to reach an “amicable” settlement. Managers may confer in an attempt to find

a program which will satisfy both the union and themselves. They pointed
out that they almost all employ more men and pay higher salaries than required
by the union minimum scale.

First National Sales
Force to View Product
at Coming Convention

{Special to Exhibitors Herald )

NEW YORK, Aug. 18.—Sales executives

of First National will attend an elaborate

program at the sales convention held here
August 25, 26, and 27, it was said yester-

day at the office of E. A. Eschmann, gen-

eral sales manager, under whose direction

the program is being arranged. Eschmann
outlined a program of entertainment for

the visitors. They will be given a general

insight into the year’s product.
Among those who will attend the convention

are: A. J. Herman, Albany; C. R. Beacham, At-
lanta; T. B. Spry, Boston; F. J. A. McCarthy,
Buffalo; F. P. Bryan, Charlotte; C. E. Bond, Chi-
cago; R. H. Haines, Cincinnati; G. L. Sears,

Cleveland; Leslie Wilkes, Dallas; J. H. Ashby,
Denver; E. J. Tilton, Des Moines; F. E. North,
Detroit; Floyd Brown, Indianapolis; T. O. By-
erle,. Kansas City; N. H. Brower, Los Angeles;
Paul E. Krieger, Louisville; H. J. Fitzgerald, Mil-

waukee; L. E. Davis, Minneapolis; M. H. Kele-
her, New Haven; J. C. Vergesslich, New Jersey;
L. Connor, New Orleans.

S. W. Hand, New York; E. D. Brewer, Okla-
homa City; J. S. Abrose, Omaha; W. J. Heenan,
Philadelphia; R. S. Wehrle, Pittsburgh; C. W.
Koerner, Portland; Harry Weiss, St. Louis; Wil-
liam F. Gordon, Salt Lake City; Charles H.
Muehlman, San Francisco; Fred G. Sliter, Seat-
tle; Robert Smeltzer, Washington; E. H. Teel,
Calgary; A. Gorman, Montreal; William J. Mel-
ody, St. John; B. D. Murphy, Toronto; W. H.
Mitchell, Vancouver; J. C. James, Winnipeg;
Fred Rodriguez, Mexico City; R. C. Seery, Chi-
cago; H. A. Bandy, Cleveland; W. E. Callaway,
New Orleans; Joseph S. Skirboll, Los Angeles;
H. T. Nolan, Denver; C. J. Appel, Toronto.

Famous Votes Regular
$2 Quarterly Dividend

(Special to Exhibitors Herald)
NEW YORK, Aug. 18.—The regular

quarterly dividend of $2 a share has just
been declared by the board of directors
of Famous Players-Lasky on common
stock, payable Oct. 1, 1925, to stock-
holders of record of Sept. 15, 1925. The
books will not close.

De Sano to Direct for

Schulberg Productions
(Special to Exhibitors Herald)

NEW YORK, Aug. 18.—Following a
preview of “The Girl Who Wouldn’t
Work,” directed by Marcel De Sano, B.
P. Schulberg Productions signed the di-

rector for an extended period, it was
learned yesterday. His first picture on
the new contract will be “Shenandoah.”

Mumford Made Director
of Capitol in Newark
(Special to Exhibitors Herald)

NEWARK, N. J.,Aug. 18.—Leon 0.
Mumford will be the new general direc-
tor of the executive staff at the Capitol
theatre, new motion picture house at
Broad and Market streets. Mumford is

a veteran theatre manager.

Illustrated Songs Returning
ALBANY, N. Y.—The Rose theatre in

Troy, N. Y., will endeavor to revive the
oldtime illustrated songs, and a singer
has been engaged for each Tuesday
night. Other theatre managers are
watching the experiment.

Theatre Will Celebrate
ALBANY, N. Y„ Aug. 17—The Lin-

coln theatre in Troy, N. Y., managed by
Tony Veiller, will observe its third birth-
day anniversary August 29 to Septem-
ber 4.

Goldstone Sells Rights
NEW YORK.—Henry Goldstone has sold the

foreign rights to “The Handicap” and “The Brand
of Cowardice” to Jacob Glucksmann, who also
has bought the South American rights to “Pas-
sionate Youth” and “The Fighting Cub.”

One possible effect of the union’s new
rule, they said, may be this: That theatres
will reduce their orchestras drastically both
in personnel and the salaries of those paid
in excess of the union scale. All members
of local No. 6 were not in harmony with
their organization’s actions. Minority mem-
bers said it might have a boomerang effect,

throwing many men out of employment and
severely reducing salaries of others.

Denounce Union Rule

Also musicians not limited to the union
scale heretofore are loud in their denunci-
ation of the union rule, which has been
turned against itself by the action of the

theatre managers.
There is talk of indignation meetings and

of protests by some of them against the

•union’s ruling. The musicians’ union num-
bers 2,400 members.

Denver Musicians
Threaten Walkout

{Special to Exhibitors Herald )

DENVER, COLO., Aug. 18.—Union mu-
sicians of Denver threaten to walk out
September 1 unless their terms for a new
contract are accepted by the local theatre

managers’ association, which composes
nearly all of the leading amusement house
managers of Denver.
The old contract expires August 31. The

theatre managers insist that a renewal of

the old contract be made, and in support of

their contention are prepared to show that

business during last year did not increase
in any way more than in previous years.
The musicians ask that a change be made
in the working schedule whereby they will

be required to work only six days instead
of seven days. They also demand a 30 per
cent increase in pay.

These two provisions are also .insisted

upon in the new contracts of the stage
hands and of machine operators, which also

expires at the same time. These three
branches of the union insist upon these
terms and state that if they are not granted
a strike will be called on all three organi-
zations.

The theatre managers, on the other hand,
take the position that they are making
enough concession by renewing the old con-
tract and have announced that preparations
have been made to fill all positions vacated
by a walkout. The unions are insisting

on other drastic changes, the two mentioned
above having formed the basis of the fight

up to this time.

Anna Q. Nilsson Injured
{Special to Exhibitors Herald)

HOLLYWOOD, Aug. 18.—Anna Q. Nils-

son, First National star, suffered painful
injuries to her foot while working in “The
Viennese Medley” at the United lot when
an extra dropped a heavy table on her foot.

Stallings Unable to Supply Demand
for Scout House Organs

“We have had inquiries from every part of the United States for a copy
of our program,” reports A. L. Stallings, Kinema theatre, Richfield, Utah.

Stallings was mentioned in the EXHIBITORS HERALD “Greater Movie
Season” story of August 1 issue. In that story Stallings’ house program for

“Boy Scout Week” was explained, and six pages of the 24-page pamphlet
were reproduced.

The idea was amplified with the purpose of passing on to exhibitors a

worthwhile and novel idea of using the Boy Scout organization in exploita-

tion plans. The idea struck a favorable impression in the minds of many, it is

indicated, by the further statement of Stallings. He reports that after reply-

ing to numerous requests for examples of his organ, it was necessary for him
to “re-run 50 copies” and purchase “50 some odd copies from our patrons and
still we are unable to supply all the requests for our program.”

“We are going to ask you to send a copy of the August 1 issue to one of

our boys who is now in Holland,” quoting from Stallings’ letter. “I am sure
he will appreciate the news, as he has always been one of its ardent readers.”
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NEW YORK—Harvey Day says even at

the risk of fracturing his friendship

with Mayor Highland he has determined to

vote for Jimmy Walker for governor. . . .

Howard Dietz was seen near the license

offices on Fortieth street in his new road-

ster, but denies he was looking for any

grafters. . . . Will Hays has returned from

the Coast. . . . C. C. Pettijohn is back from

a Midwestern trip. . . . John Seider has re-

turned from a visit to Toms River. . . .

Harry Reichenbach startled Broadway,

Fifth avenue and a few other streets with

a set of ice cream scenery which fairly

scintillates. . . . Dick Barthelmess threw a

studio party last week at Tec-Art and a

good time was had by all. . . • Charles Reed

Jones is now an editor and his makeup for

the part is perfect. . . . Tom Engler, presi-

dent of the Wampas, who is here looking

at the tall buildings, told the A. M. P. re-

members he was not a regular president

only an accidental one. . . . Harry Brand,

giving Engler a personally conducted tour,

took him to Lou Jacobson’s office on the

14th floor of the Loew building to get a

view of the skyline through glasses. . . .

J. Robert Rubin et al of the Loew forces

is due back from Europe after a consid-

erable stay. . . . John Lowell, producer of

many independent films, is here on a visit

from his studio at Gloversville. . . . Elek

J. Ludvig

h

and Al Kauffman sailed for a

prolonged stay abroad. . . . Joe Alter,

Rothacker man in Hollywood, has re-

turned from the other side. . . . H. G. Mc-
Neese, who helps Col. Cole run the Texas

M. P. T. O., spent several days in New
York on business. . . . C. W. Ginger, who
had enough of it to win a trip to this

country by selling First National films in

England, went back to sell more. . . . Henry
Ginsberg, planning a trip to many foreign

countries, is arranging his wardrobe so he

will be able to dress as do the natives of

each place he visits. . . . Victor Shapiro,

back from the Coast, says Sam Goldwyn is

running true to form in his new pictures.

. . . Warden Laws, of Ossining, is planning-

on making a long serial entitled “Out of

the Window,” and is figuring on an actor

named Pauline for one of the principal

parts. . . . Fred Quitnby has returned from

a tour of the Middlewest in the interests of

Fox short features. . . . Sam Bullock, ex-

hibitor warhorse from Ohio, sailed for a

trip of several months. . . . Roxy Rothafel

is considering a proposition to go to Berlin

to show the UFA people the fine points of

picture presentation. . . . Emil Shauer, head
of Famous Players foreign department, is

back from a business trip abroad. . . . Erno
Rapee has sailed for Berlin for the pur-

pose of organizing orchestras for UFA pic-

ture theatres. . . . Sam Morris and Meyer
Lesser, of Warner Brothers, left for a trip

south, Atlanta being the first stop. . . . Sam
Briskin has gone to the Coast to look after

production matters. . . . Tom Spry, First

National Boston manager, spent several

days at the home office in conference with
the sales department. ... A. J . Herman,
First National manager at Albany, was an-

other home office visitor. . . . Jesse Lasky
returned from the Coast for the opening
of the Paramount Theater Managers
Training School. . . . Salvador Cancio, pic-

ture producer from Cuba, is in New York
on a business trip. . . . Hiram Abrams is

back from a long series of conferences
with United Artists principals on the Coast.

—SPARGO.
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Balaban & Katz House Opens
with Pretentious Festivities

Dress Rehearsal Precedes Opening—Greatest Exploitation Cam-
paign Ever Executed in Chicago Heralds Opening—Uptown

House Said to Surpass Chicago Theatre

Inaugurating what is undoubtedly the most pretentious celebration ever
staged in connection with the opening of a theatre, Balaban & Katz’s new
Uptown theatre in Chicago threw open its, doors Tuesday noon to a wait-

ing throng that immediately filled every one of the 5,000 seats of the new
wonder cinema palace.

Heralded by Greatest Exploitation Campaign in Chicago

The opening, following a dress rehearsal last night to an invited audience
that packed the house, marked the close of one of the greatest pre-opening
exploitation campaigns ever executed in Chicago which was staged in co-

operation with merchants of the Central Uptown Chicago Association.

This same organization is sponsoring a week of activity in the vicinity

of the theatre; a week in which parades, concerts, dances, dare devil exhibi-
tions and similar afifairs will make the new playhouse the center of attrac-

tion for the city’s vast North side. It is figured that 100,000 persons daily
*vill witness and participate in the elaborate program.

Court Upholds
Connecticut Tax
Law on Films
(Special to Exhibitors Herald )

NEW HAVEN, CONN., Aug. 18.—
The Connecticut tax law on films was
upheld by the special federal court in

its decision yesterday. It is expected
that the case will be carried on to a

higher tribunal.

An injunction was asked by the

American Feature Film company and
the Fox Film Corporation to restrain

the state from enforcing the law which
will impose a tax upon films brought
into the state and which provides for

the censorship of films by the state tax
commissioner. Exemption is permitted
newsreels and film? of educational or
scientific value.

The tax amounts to $10 for 1,000 feet

of film brought into the state and 50

cents a hundred feet over that length.

If relief is not provided the distribution

companies it is conceded by parties to

the contest that film companies will

probably discontinue business in the

state.

It was learned by the reading of the

decision that the Motion Picture Council
of America, Inc., as a friend of the
court had filed a brief in support of the

complainants. The case was heard
July 10.

Graves Proves Self

Coming Director at

Writers Club Preview
(Special to Exhibitors Herald)

HOLLYWOOD, Aug. 18. — Ralph
Graves, the Sennett comedian, has become
a regular director. A preview of his first

directorial effort at The Writers, placed

Graves well up among present day
directors. If he can follow “Swell Hogan”
with others of equal value his success is

assured.

Howard Hughes financed the picture
which is said to have cost $85,000. It was
made at the Waldorf studios on Melrose
avenue. Rose Doner, sister of the Doner
sisters of vaudeville, appeared opposite
Graves.

Trains in Slovakia
Give Picture Shows

to 80 at One Time
(Special to Exhibitors Herald )

LONDON, ENG., Aug. 18.—Experi-
ments in giving motion picture shows on
express trains of the state owned railroads
of Czechslovakia are drawing the interest
of officials of English lines, as well as
German.

It is reported from Prague that the cine-
ma cars seat 80 and that the programs are
given chiefly at night or when the train is

passing through uninteresting territory.

Scenery displays, industrial projects and
other features of the country are exhibited.

Gotham Press Lauds
“Sally of the Sawdust

”

( Special to Exhibitors Herald

)

NEW YORK, Aug. 18.—New York
newspaper writers have been loud in their

praise for D. W. Griffith’s “Sally of the
Sawdust,” which was shown here during
the past two weeks. Newspapers whose
representatives expressed approval of the
film include: New York Times, Herald
Tribune, New York American and New
York World.

The Uptown reveals a new grandeur
and magnitude among modern motion
picture theatres. Erected at a cost of
$4,000,000 it is declared by many to sur-
pass in splendor Balaban & Katz’s
famous Chicago theatre. Among its

outstanding features, details of which
will appear in the next issue of “Better
Theatres,” is the grand lobby fronting
60 feet on B,roadway. The main en-
trance, spacious and imposing, runs 120
feet back to the main auditorium and
connects with the foyer running through
to Magnolia avenue making a lobby
which in reality is 290 feet long.

Towers Eight Stories

Back stage is a radio broadcasting
station connected with station WEBH.
The orchestra pit, hydraulically raised in

full view of the audience during over-
tures, accommodates 60 musicians. The
towers of the entrance rise to a height
equivalent to eight stories. Unlike other
Balaban & Katz theatres, which are exe-

cuted in French design, the Uptown is

Spanish Renaissance architecture. The
area covered by the theatre, which is

“L” shaped, is 46,000 square feet.

The opening film program, enthusi-
astically received by the audience,
marked the Chicago premiere of the
First National production, “The Lady
Who Lied,” featuring Lewis Stone, Vir-
ginia Valli, Nita Naldi and included a

Felix cartoon and Kinograms and Inter-

national News. The overture by the
Uptown orchestra under the direction of

Nathaniel Finston consisted of “Capric-

“No Gold Rushing
Here,” They Say

( Special to Exhibitors Herald )

ALBANY, N. Y., Aug. 18.—Sev-
eral of the exhibitors here nearly
had convulsions during the past
week when a representative of
Chaplin s “Gold Rush” dropped in-

to town and began quoting prices
for first-runs.

The price quoted was $6,000 for
the week, a price that staggered
the exhibitors for up to the
present time and as far as could
be learned the highest price ever
paid in Albany for a picture was
$3,500 for the week, a price that

was paid for “When Knighthood
was in Flower.”

cio Italienne” by Tschaikowsky. Jesse
Crawford presided at the console of the
Wurlitzer organ.

Spanish Stage Production

“Under Spanish Skies,” a colorful
Balaban & Katz stage production pre-
senting scenes, singers, professionals,
gypsies, and habanera dancers, was re-

ceived with hearty approval. The Edge-
water Beach hotel radio orchestra
proved a special attraction.
Newspaper and billboard advertising,

featuring the slogan “An Acre of Seats,”
was started several weeks prior to the
opening. Located in one of the most
wealthy and most busy districts of
Chicago the Uptown has been viewed by
the business men’s association of the
vicinity as a decided boom to the growth
of the community. The gala events
scheduled for the balance of the week
will culminate with a Prosperity Parade
on Friday in which more than 300 mer-
chants will enter floats, and in which
more than a dozen bands will take part.

Egan Heads Calgary
House; Famous Changes

{Special to Exhibitors Herald )

OTTAWA, ONT., Aug. 18.—Pete Egan,
manager of the Strand theatre, Calgary,
Alb., has been taken from that house to

fill the post of manager of the Capitol
theatre, Winnipeg, the key theatre of the

Famous Players Western chain. Harold
Bishop, formerly assistant manager of the

Winnipeg Capitol, has been appointed man-
ager of the Metropolitan theatre, Winnipeg,
which has just been re-opened after being
remodelled. Bishop has succeeded W. F.

Davis at the Winnipeg “Met.” Davis has
been promoted to the head office of Fam-
ous.

Boasberg Back in N. Y.
( Special to Exhibitors Herald )

NEW YORK, Aug. 18.—After arranging
for a series of exhibitors’ sales helps on the
West Coast A1 Boasberg, sales promotion
director of F. B. O., is back in New York.

“Wandererft
at Criterion

( Special to Exhibitors Herald)

NEW YORK, Aug. 18.—“The Wan-
derer,” Raoul Walsh production for Fam-
ous Players-Lasky, will have its world
premiere August 19 at the Criterion.
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/. Charles Davis II, president of Davis Distributing Division, is shown signing
the contract whereby the new Vital Exchanges, Inc., obtains the Davis product
for five years for United States and Canada. Left to right: Milton Kempner,
secretary of Vital Exchanges ; Davis; David R. Hochreich, president of Vital
Exchanges, and John K. Adams, vice-president of the Davis Distributing
Division.

Fannie Hurst, Contest Winner,
Now at Lasky Studios

$50,000 Contest Won by Prominent Writer—Already Planning

Scenario for Story—Cruze Will Direct

(Special to Exhibitors Herald)

NEW YORK, Aug. 18.—Following the announcement Monday that

Fannie Hurst has won “Liberty’s” $50,000 prize story contest, Jesse
L. Lasky, first vice-president of the Famous Players-Lasky Corpo-

ration, in charge of production, made known yesterday that Miss Hurst is

now at the Lasky studio in Hollywood and that her story, which will be
entitled “The Moving Finger” will be produced immediately as a Para-
mount picture by James Cruze.

“jVJlSS HURST has been working
with Walter Woods, scenario

writer, for the last two weeks at the

Lasky studio,” said Mr. Lasky today.

“We feel in her $50,000 prize story we
have one of the greatest motion picture

stories that we have ever produced, and

we are making every effort and taking

every precaution to see that it is a faith-

ful screen translation of the story which

Miss Hurst has written for Liberty Mag-
azine. Miss Hurst is extremely enthu-

siastic over the possibilities of the story

and has been at the studio every day

conferring with Woods and Cruze so

that when “The Moving Finger” reaches

the screen it will be exactly Miss

Hurst’s own story.

Cruze to Direct

“So big is the theme and possibilities

of this novel that we have consigned to

it James Cruze, the man who made “The
Covered Wagon” and who has just fin-

ished “The Pony Express.” We are now
choosing the cast for the production and
should have the names of the actors
ready for announcement in the course
of a week or two.

“ ‘The Moving Finger’ will be released
upon completion of the publication of

the serial in Liberty Magazine. Not
only will the exhibitor have the benefit

of the tremendous publicity already
given to the contest, but the magazine,
I am informed, intends to expend an
enormous sum in advertising this story
from now until the finished publication

of the story. Added to this is the great

prestige which Miss Hurst has as the

author of “Humoresque,” “Lummox”
and numerous other best selling stories,

and of course, the picture, will carry the

name of James Cruze, the man who gave

us one of the greatest productions in

history.”

100,000 Manuscripts

In the contest, Miss Hurst’s entry was
selected over almost 100,000 other manu-
scripts and plot synopses which were
sent in from virtually every quarter of
the globe. John N. Wheeler, executive
editor of Liberty, Mr. Lasky and Rex
Beach, the noted novelist, were the
judges who selected Miss Hurst’s story
from among the vast array of submitted
material, Beach having been chosen by
the other two judges.
Miss Hurst’s entry consisted of a

synopsis of a plot. For the synopsis
she received the first half of the $50,000
prize. The judges then commissioned
her as an author of national reputation
to write her plot synopsis in finished

serial form. The remaining $25,000 will

be paid her upon the serial’s completion
and the production of the scenario for

film purposes.

Central America Market
Rising, Says F-N Officer

( Special to Exhibitors Herald)

NEW YORK, Aug. 18.—Central Amer-
ica as a market for motion pictures is

growing, said Louis Goldstein, Central

America manager for Metro-Goldwyn-
Mayer, on his arrival here. Government
officials are cooperating.

N. Y . Firm Buys Denver
House for $100,000

(Special to Exhibitors Herald)

DENVER COLO., Aug. 18.—The
Strand theatre here has been sold to the

North American Theatre Corporation of

New York, it was revealed today, for a

purchase prize of $100,000.

Jamming Crowds
Welcome Showing
of <(Gold Rush

”

(Special to Exhibitors Herald)

NEW YORK, Aug. 18.—Charlie Chap-
lin’s “The Gold Rush” was given its pre-

miere at a midnight showing last Saturday
night at the Strand theatre where the pic-

ture is booked for a four weeks’ run.

Judging from the reception the production
received at the hands of an unusually
critical audience a four weeks’ stay at the

popular Broadway picture house will be

all too short.

In spite of the midnight start of the

showing a crowd which jammed Broadway
for nearly a block on either side of the

theatre clamored for admittance. The
major portion of the crowd were invited

guests and these were all cared for, but

many would-be pay passengers were turned

away for lack of accommodations.
Nearly everyone who is anyone in the

picture game in New York was in attend-

ance. Many of those who witnessed the

opening are of the opinion that “The Gold
Rush” is not the hilariously Chaplinesque
comedy they had expected as they jour-

neyed to the Strand with reminiscences in

their minds of “The Kid” and “Shoulder
Arms.” While screamingly funny at times

“The Gold Rush” is a different type of a

pictuie from anything Chaplin has ever

done. “The Gold Rush,” while classed as

a comedy, savors more of being a satire

of the many pictures made from stories by
Curwood, Service and Beach,
This Chaplin picture presents a greater

appeal to grownups and less to children

than most of his others, and the absence
of a lot of the slap-stick stuff may be

missed by the kids.

Loew Circuit Books
First Buster Brown
Comedy for 110 Days

(Special to Exhibitors Herald)

NEW YORK, Aug. 18.—“Educating Bus-
ter,” first of the Buster Brown Century
Comedies, has been booked by the Loew
Circuit for 110 days.

Dependable Pictures Corporation of Bos-
ton has acquired the New England fran-

chise of all Astor product, including eight

Bernarr Macfadden True Story produc-
tions. American Feature Film Company
also of Boston, has closed for all short

features of Sering D. Wilson & Company
in New England. Big Feature Rights has
bought several series of Davis Distributing

Division.

European, American Theatrical and Film
Enterprises have obtained the rights to

“Charley’s Aunt” for Central Europe.
Rights have also been sold for Australia,

Holland, Belgium, Africa and the United
Kingdom.

Hans Tiesler Organizes
New Production Firm

( Special to Exhibitors Herald)

NEW YORK, Aug. 18.—Hans Tiesler

has organized Hans Tiesler Productions on
his return from Europe and is making
“His First Story” as the initial picture of

a series of six. The cast includes Gloria

Grey, Charles Gerrard, Henry A. Barrows.

Gets Griffith Offer
(Special to Exhibitors Herald) -

HOLLYWOOD, August 18. — Henry
Walthall has received an offer from D. W.
Griffith’s general manager to appea'r in his

next picture. Griffith is now in Chicago.
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British Sales Champion
of First National Sees
America as His Reward

(Special to Exhibitors Herald)

NEW YORK, Aug. 18.—C. W. Ginger
of Manchester, Eng., who won first

place in a First National sales drive con-
ducted by Man-
aging Director
Ralph Pugh, has
been visiting the
home offices
here. Mr. Ginger,
of the Manches-
ter sales depart-
ment, was award-
ed the two-weeks
trip to America
for his exception-
al service. His
record of expec-
tancy is 106 per
cent.

Less than six
' ' ,nger

months ago Mr. Ginger was selling au-
tomobiles and knew practically nothing
of the motion picture industry. It was
his persistence in attempting to close a
deal for a supersix with a First National
official in England that got him his pres-

ent berth, he says.

With him were two well known British

exhibitors, William Whitehead of Coast
Cinemas Ltd., and Harry Wilcox of the
Palace and Queens, Crew, Eng. They
sailed home aboard the Homeric last

Friday.

Exhibitor Fails in Exam
for Picture Reviewer
( Special to Exhibitors Herald)

ALBANY, N. Y., Aug. 18.—Forty-three
passed the recent civil service examinations
in New York state and are eligible to ap-
pointment as reviewers on the New York
State Motion Picture Commission. The
eligible list is headed by Mrs. Catherine
Siegrist of Buffalo, forty failed to pass
the test. Included in the number was John
J. Walker of Schenectady, onetime owner
of the Bareli theatre in that city. The posi-

tion of reviewer pays $1,600 a year outside

of New York, together with expenses, while
those working in the metropolitan district

receive $1,800 with expenses.

Amador’s Counsel Asks
Court to Modify Order

( Special to Exhibitors Herald

)

HOLLYWOOD, Aug. 18.—Seeking to
modify a recent court order in the Chaplin-
Aplin case so that a picture called “The
Race Track,” starring Charles Amador, can
be shown, counsel for Amador went before
Judge Hudner last week. Attorneys for
Amador ask permission to make other pic-

tures with Amador dressed as a pathetic
tramp, provided the public is not deceived
by the advertising.

Barbara LaMarr III
(Special to Exhibitors Herald)

HOLLYWOOD, Aug. 18.—Barbara La-
Marr, who recently came here from New
York to work in a First National picture
to be produced by Sawyer and Lubin, is

seriously ill. Two weeks ago she was re-

moved from the Ambassador hospital with
a throat infection which has been compli-
cated by intestinal disorders. She was
scheduled to start work August 24.

Waupun, Wis., Theatre Sold
WAUPUN, WIS.—R. Gregory has purchased

Davison theatre here from Jos. Winninger. Mr.
Gregory formerly managed the Majestic at
Stevens Point, Wis.

British See Theatre Tax as

Way to Production Revival
Despite Suggestions of Federation of Industries It Is Believed

That Agreement Is Far Distant—Trade Writers Do Not
View Plan Submitted with Optimism

Should the suggestions of the Federation of British Industries, just sub-

mitted to the government, be adopted exhibitors of the Empire would be taxed

more than $1,500,000 annually, this money to be used in the movement to

revive British production.

This total would be raised through the imposition of a license on all

foreign pictures played, the license to be paid by the theatre owner.

Trade Writers See Little Prospect of Early Agreement
The plan, drafted in an effort to give British made pictures “their proper

proportion on kinema screens throughout the Empire,” has thus far received

but little comment from trade sources. Those who have commented on it,

and especially {Cinematograph Weekly, see little prospect of an early trade

agreement, the Kinematograph editor

suggest remedies, but provides a mass
may be constructed.”

The plan in brief offers these sug-
gestions :

Creation of a license duty on
the exhibition of foreign £lms, the
proceeds to go toward the sub-
sidizing of home production.

Creation of an Imperial Film
Corporation to aid worthy pro-
ducers and maintain a standard of
production.
Extension of T. A. Welsh’s

proposition for a national studio.
Advocacy of a "quota” system

whereby a definite and increasing
percentage of British £lms must
be shown.
The suggestion regarding the creation of

a “quota” system reads

:

Do Not Favor German Plan

“The proposal favored by the Federation
and their associated bodies, which may bet-

ter be called the ‘quota’ system is that the
exhibitor shall, by legislation, be required
to show a reasonable percentage of British
films in his program. The German propor-
tion of 50-50 imposed on their distributors

is too large, as the necessary number of
British film do not at present exist, but
the percentage might start at one in eight
for 12 months, then three in eight for a
further three years, after which time the

provision could be reconsidered. This pro-
vides for a maximum ‘quota’ of 37^4 per
cent, and only for a limited time. The per-
centage should be reckoned as an average
over three monthly periods, topical news
films not to count.”

In commenting upon the license sugges-
tion, which would impose a tax of more
than $1,100 a year on theatres seating more
than 2,000 and playing foreign films, Kine-
matograph says

:

Forecast Exhibitor Opposition

“It is undoubted that the exhibitor has
almost as vital an interest in the revival of
British production as the producer himself.
It may be the salvation of his independence
a few years hence.

“On the other hand, the extension of gov-
ernment regulation and the possibility of
new, even if slight, taxation are both open
to obvious objections, however, benevolent
their aims.”
A synopsis of the plan as presented by

jhe Federation and known as “The rival

plans by which to revive British production
as stated to the government by the Federa-
tion of British Industries,” follows:
I.—An assisted market for British films, either

by way of—
(a) A substantial import duty on foreign films

released in Great Britain—to be levied on
the owning company.

(b) A substantial duty per foot on foreign
films exhibited—to be levied on the ex-

declaring that “It does not, in short,

of suggestions from which a remedy

hibitor and balanced by an equivalent re-

fund of entertainment tax on respect of
British films exhibited by him.

(c) The adoption—but in a modified form

—

of the “Kontingent” system at present in
force in Germany.

II.—The provision of Capital by:

—

(a) Government guarantees under the Trade
Facilities Act 1921-25 to meet necessary
capital expenditure; or

(b) The imposition of a small license duty on
exhibitors for showing foreign films in
their programmes.

III.—The creation of a Finance Company to ad-
minister any funds provided and generally to

aid approved productions.
IV.—The establishment of a National Studio in

order to reduce establishment charges of in-

dividual producing firms.

V.—More generous Government facilities by way
of permits for the use of public buildings,

H. M. Forces (Sea, Land and Air), Fire
Brigades, Parks, etc., for scenes in approved
productions and the appropriation of a part
of any fund provided towards the making of
a series of films with purely Empire interest.

Comprising the Federation are these

organizations

:

British Empire League, British Empire
Producers’ Organization, Empire Develop-
ment Union, Inc. Society of Authors, Play-

wrights, etc., Inc. Association of Head
Masters, League of the Empire, National

Union of Teachers, Navy League, Over-
seas League, Royal Colonial Institute, Royal
Society of Arts, Stage Guild, Victoria

League.

Arrest Three Showmen
to Test Indiana Law

for Sunday Closing
(Special to Exhibitors Herald)

NEW CASTLE, IND., Aug. 18.—George
Jeffrey, prosecuting attorney of Henry
county, has ordered all theatres here closed

on Sundays until the test case resulting

from the arrest of three motion picture

theatre owners is decided. The three ar-

rested are David Cockrill, Rollie Sipe and
James Greer.

The arrests last week follow concerted

action in smaller cities of the state to en-

force the blue laws on the statute books
which would close all theatres in the state

on Sunday. Representatives from churches
filed complaints against the showmen. The
latter are determined to carry the case to

the supreme court if necessary. It is inti-

mated that all stores will be closed on Sun-
day if the law is enforced.
Henry county is the birthplace and

former home of Gov. Ed Jackson who, it

is recalled, was elected on an open Ku Klux
Klan platform in which he pledged himself

to effect rigid law enforcement. Recent de-

velopments point out that distasteful pres-

sure has been brought to bear on Jackson
by exponents of strict enforcement.
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Publicity Agents Condemned in

Springfield News Editorial
Aims Branded Attempts to Cheat Newspaper and Delude Public—

Counts Publicity Efforts Futile

T HE aims of publicity agents in general were branded as attempts to

“cheat the newspaper” and to “delude the public” in an editorial of
the Springfield Daily News, Springfield, O., of July 7. The editorial

writer suggested that the million or more dollars spent annually in

spreading publicity and in trying to obtain free newspaper space be spent
instead in more proper channels, which would enhance “both the public
and the backer of the bureau.”

THE editorial which was submitted
by the Gus Sun Amusement Co. of

Springfield, O., continues: “Newspaper
offices throughout the country are flood-

ed daily with hundreds of pieces of mail
which are given a casual glance and
then tossed into the waste paper basket.

This mail represents the efforts of nu-
merous publicity agencies throughout
the country to obtain free space to ad-
vertise the products of the firms they
represent. The amount of money that is

wasted thus would be hard to estimate,
but it probably would be placing the fig-

ure extremely low to
r/
state it at $1,000,-

000 a year.

“Attempt to Cheat”

“In tossing such publicity aside, the
editor is guided by two principal mo-
tives. First, such publicity is an obvious
attempt to cheat the newspaper out of
the rightful revenue to which it would
be entitled if the matter were run as
paid avertising.

“Second, the reader of the newspaper
must be protected from those who
would disseminate plain propaganda
under the guise of real news and so aim
to delude the public.

Custom Has Changed
“Years ago, there were a great many

newspapers, and especially those in the
rural districts, which accepted and pub-
lished such publicity gratis mainly be-
cause they did not appreciate the men-
ace of filling their columns with free
advertising matter. Fortunately, the
practice was generally stopped before
the reader lost confidence, and today it

is rare that the publicity agent is suc-

C HICAGO is now being treated to an
opportunity to have motion picture

actors made to order.

Another film acting school is under way.
It is called the Classic Studio and has of-
fices at 139 Clark street. L. M. Raynor
appears as manager. A charge of $25 (in

advance) is levied against the embryo
actors.

A reporter for the Herald appearing in-

cognito at Raynor’s office learned it would
be but a month after the $25 was paid that

it should be determined whether he was
sufficiently talented for motion picture
work. “By that time,” said Raynor, who
is also the director, “we shall begin pro-
ducing short features which you may fit

into very well.”

“Do you think there is much chance for
me?” queried the reporter.

“I would pick you for a juvenile lead,”

cessful in staging a stunt that gets by
the alert reported or editor. The result

has been that the public is placing more
and more trust in the daily newspaper
and has grown to feel that every effort

is directed in behalf of his interests.

“If the money that is now spent in

maintaining unless publicity bureaus were
diverted into its proper channels, both the

public and the backer of the bureau would
gain enchanced benefit.”

Mildred Davis Returns
in Lasky “War” Picture

(Special to Exhibitors Herald

)

LOS ANGELES, Aug. 18.—Mildred
Davis (Mrs. Harold Lloyd) will return to

the screen after a long retirement in “The
Spoils of War” for Paramount, it was an-
nounced yesterday by Jesse L. Lasky, vice

president in charge of production for Fa-
mous Players-Lasky.

Sanford Starts Series
(Special to Exhibitors Herald)

HOLLYWOOD, Aug. 18—Producers
of the stage play, “El Pasada,” announce
that they have started shooting scenes at

the F. B. O. studios. The cast includes

Herbert Rawlinson and Gladys Brock-
well. This is the first of a series of

four special productions.

Alice Warren Lent Again
NEW YORK.—Alice Warner, who is under

Warner Brothers contract, has been lent to Fox
to appear in additional scenes of “Everlasting
Whispers.” She has just finished the leading role

in “His Part Time Wife” for Renaud Hoffman
Productions.

was the answer. “If you can do without

your glasses for a few minutes at a time

I’m sure we can give you good parts. You
are the type that would make a very good
actor.”

“And when is the fee payable?”

“In advance.”

The reporter was told to report at 6227

Broadway, Chicago, on Tuesday or Friday

night at 8 o’clock. This is the address of

the American Films Company, Inc.

According to Raynor the Classic Studio

located in Chicago one month ago. Since

that time an effort has been made to sign

up persons who wish to enter film work.

It is announced that high salaries will be

paid to those who have received training

and are able to play important roles “when
the series of productions are begun.”

The $25 is still in the reporter’s jeans.

25 Producers Busy in

Buenos Aires; Only 2
Have Fitted Up Studios
( Special from Department of Agriculture)

WASHINGTON, D C., Aug. 18.—
Twenty-five producers in Buenos Aires
are making news reels and picture plays.
The current events reels are called
“Actualidades” and “Revistas” and are
largely of local interest alone. Twenty
plays were filmed in 1924 by 14 com-
panies. Often the company is formed
for the making of only one picture and
in makeshift studios. Only two com-
panies have fitted studios.
Very little money is spent in produc-

tion, the local talent players often re-
ceiving no pay until the picture is bring-
ing a return, though practically all yield
a good profit. The Argentine industry
has begun to develop a few profes-
sionals. The highest salary recorded is

1,500 pesos for one picture and 10 per
cent of the profits.

Sternberg Out; Cabanne
Finishing Metro Picture

{Special to Exhibitors Pieraid)

HOLLYWOOD, Aug. 18.—Josef von
Sternberg, who produced the $4,000 picture,

“The Salvation Hunters,” a year ago and
through it obtained a contract to direct for

Metro-Goldwyn-Mayer, has been let out by
that organization. He was in the midst of

directing “The Masked Bride,” starring

Mae Murray, when the break came. William
Christy Cabanne, who has just finished “The
Midshipman,” starring Ramon Novarro,
has been chosen by Louis G. Mayer, vice

president of Metro-Goldwyn-Mayer, to di-

rect the picture. Von Sternberg’s first pic-

ture at the Culver City plant was “The
Exquisite Sinner,” starring Conrad Nage.
and Renee Adoree, which has been shelved

by the producers and will probably be re

made by another director.

It is stated the officials, after previewing
eight reels of “The Masked Bride,” decided
to dispense with von Sternberg’s services.

The company had an option on eight pic-

tures to be directed by him. Von Sternberg
characterized the break as an amicable
one and stated, “My case is a typical one
of individual opinion about how a motion
picture should be made as contrasted to the

corporation view.” He says further, “I was
given very little choice in the selection of

my story or the cast, or opportunity to aid

in writing the scenario, titling, editing, or

even in methods of direction.”

Wessling, Harris and
Jenner in New Posts

(Special to Exhibitors Herald)

LOS ANGELES, Aug. 18.—W. S.

Wessling and Frank Harris, both of whom
have long been with Pathe, will soon as-

sume new positions. Wessling will succeed
William A. Jenner as branch manager here.

Jenner joins Harry Langdon as his business

manager. Harris will succeed Wessling as

wetsern district manager.

Goldman’s Son Dies
( Special to Exhibitors Herald)

ST. LOUIS, Aug. 18.—The St. Louis film

colony was unanimous in extending its sin-

cere condolences to Mr. and Mrs. William
Goldman because of the death of their son,

Randolph, 11 years old.

The little chap was injured fatally

Wednesday, August 12, when he fell from a

tricycle. He died a few days later. The
funeral was held on Sunday. Goldman is

owner of the Kings, Rivoli and Queens
theatres.

Chicago Has Actors’ School
Herald Reporter Given Opportunity to Learn How to Act at Charge

of $25 (in Advance)



August 29, 1925 EXHIBITORS HERALD 39

Press Comment

Thomas D. Van Osten of the “Pacific
Coast Independent Exhibitor” and long
a champion of Coast exhibitors’ inter-

ests, deplores the differences among
Eastern exhibitors in these words:
A split between the M. P. T. O. A. and the

Allied unit of theatre owners commonly referred
to as the Northwest or Steffes group, seems im-
minent according to announcement from the
Steffes bailiwick. We had hoped that out of the
meeting in the town that Pabst made famous,
some real constructive theatre owner, nationwide
organization would ensue. The old cry of poli-

tics, probable industrial differences and petty
jealousies and leadership squabbles will again no
doubt outweigh all efforts of a get-together na-
ture. Admittedly, this is an age of organization,
and in some instances there has been evidence
of overorganization. Within the ranks of what
is called the independent theatre owner, there
certainly never has been any such evidence on
the surface of their industrial house. More’s
the pity.

* * *

T. E. Mortensen of “Greater Amuse-
ments,” which is generally regarded as

the mouthpiece of A1 Steffes, says:
The Detroit meeting of the Motion Picture The-

atre Owners of America showed that its leaders

are the organization’s own worst enemy.
For several years, the charge of usurpation of

power, autocracy, tricky maneuvers and similar

complaints have been heard, yet at the time when
the organization most needs harmony, it stages a
debacle of the kind enacted at Detroit.

What is needed is a general housecleaning all

the way down the line, with a complete shakeup
paving the way for a merit system in the naming
of officials. There is need for intelligence in the

administration of the organization and the best

minds in the industry should be drafted for the

task of running this important co-operative insti-

tution.

The Detroit affair serves to emphasize the need
for a strong leader, who shall be strong enough to

hold the contending factions into line, selected

from outside exhibitor ranks. This would make
control of the organization expert and not politi-

cal, a condition which must be brought about if

the association is to survive.
* * *

Ray Lewis of the “Canadian Moving
Picture Digest,” says of the Detroit
meeting that “it is impossible to con-
ceive that some of these theatre owners
would so defeat their own interests un-

less they were prejudiced into so doing
by Interests,” and adds:

It takes “nerve” to get on in the world, it

has been said. Of one thing you can be certain :

Steffes and Cross have the nerve, but it is the
kind that will only carry them to their own
defeat. ... If there are conditions in the

organization which they believe they can improve,
would it not be more reasonable, fair and just'

for these men to win the confidence of the the-

atre owners by working instead of fighting with

the old leadejs, of showing some service and not
a repetition of the same spirit which forced
their withdrawal?

That organization of theatre owners and or-

ganizations of producers for the protection of

such independence as they now enjoy is vitall

necessary receives additional support and belief

from the revelation of the Steffes-Cross politics

played at Detroit.

U. S. Films Described as

Unpopular in France;
Exploitation Banned
{Special to Exhibitors Herald )

LONDON, ENG., Aug. 18.—Recently the

film writer for the London Daily Mail de-

scribed an English exhibitor who owns 24
theatres in France as declaring American
films “were heartily loathed in France, but

that they have to be shown there because
there are not enough pictures produced by
the rest of the world put together to pro-

vide a minimum weekly program.
The reason that France produces but 25

pictures a year is because of the lack of

capital and the smallness of the market, it

was said.

Equally as distasteful in France as the

American films are the methods of exploi-

tation. Any attempt to popularize a film

results in its boycott immediately.

Cross Defends His Stand at

Detroit; Challenges Cohen
Demands Board Chairman Tell Plans for Play Date Bureau,

Charges Finance Committee Was Prevented

From Functioning
( Special to Exhibitors Herald)

DETROIT, MICH., August 18.—Defending his stand at the Detroit

meeting of the board of directors of the Motion Picture Theatre Owners of

America and challenging Sydney S. Cohen, chairman of the board, to tell

his plans for the Play Date Bureau, Glenn A. Cross, of Battle Creek, presi-

dent of Motion Picture Theatre Owners of Michigan, declares in a state-

ment that “It is about time that the exhibitors of the United States

knew the real situation as it exists in the national organization.”

Calls Milwaukee Convention a Failure

Tracing events from a few days before the Milwaukee convention, Mr.
Cross tells how the Allied States decided to attend the convention, charges

the session was “a flat failure” as to working out a solution to save the

independent exhibitor and attacks the

New York in June and July.

Cross says Cohen at the meeting July
16 in New York refused to recognize him
as chairman of the finance committee
which was also designated to hire a busi-

ness manager, and that at a session the
next day in Mr. Cohen’s office the latter

said that at Milwaukee he had promised
Louis M. Sagal a place on the finance

committee. President R. F. Wood-
hull called the Detroit meeting at the
demand of W. A. Steffes, Cross declares,

after the “committee was prevented from
functioning by Cohen,” so that “Cohen
in his thirst for power forced the
meeting.”

Defends Aims at Detroit

“At the risk of being called an ob-
structionist,” Cross explains, “I feel it

my duty to let the theatre owners of the
country know that the Detroit meeting
was called not for the purpose of idle

politics but to attempt to do something.
Had it rid the organization of the man
who has done more to keep the national
organization from doing constructive
work during the past five years than all

of the producer interests put together,
it would have been more constructive.”

Cross’ statement in full follows:
In as much as a published statement purport-

ing to come from Jos. M. Seider, chairman of
the contract and arbitration committee of the
M. P. T. O. of America relative to the recent
meeting of the national board of directors held
in Detroit contains the following statement,
“Steffes and Cross having failed at a meeting
in New York to obtain control of the national
organization, caused the expenditure of muclj
money, time and effort in demanding a director
meeting,” I feel that in justice to the theatre
owners of the country a statement from me as

to facts which Mr. Seider handily overlooked is

necessary. Necessary because if there ever was
a time when the rank and file of the exhibitors
of the country need to know the truth about the
organization that is flying national colors, now
is the time.

In order to do this I must hearken back to a

few days before the last national convention.
Realizing that the independent exhibitors of the
country were facing a real crisis because of the
increase in producer controlled theatres, the
Allied States decided to attend the Milwaukee
convention and work shoulder to shoulder with
the national organization toward a solution of
this evil that threatened the very foundations of
the independent exhibitor. Never did 11 states

head for a national meeting with a firmer re-

solve to assist in doing something constructive
than did the members of the Allied States who
had withdrawn from the national organization be-

cause of its prolonged inactivity.

Calls Convention a Failure

In working out a solution for the salvation of
the independent exhibitor the national convention
was a flat failure. Despite the fact that we had
been assured for weeks ahead that there was a

plan that would be sprung at Milwaukee for this

purpose, no such plan was suggested unless you
want to call the “Bureau of Trade and Com-
merce or the Play Date Bureau” a solution and
I will touch on that very important matter
later.

With no intention of rejoining the national

procedure at the board meetings in

organization we went to Milwaukee but after many
conferences it was decided that the Allied would
again rejoin although they represented a goodly
portion of the organization strength of the
national exhibitor bodies, acquiescied in 10 places
out of 30 on the national board of directors
meeting in New York, confident that at the crit-

ical time in exhibitor history the national body
was ready to go out and do battle for the cause
of independence.
The first national board meeting was a wonder.

Despite the fact that on every committee elected
Sydney S. Cohen appointed a majority of those
whom he thought were men who would follow out
the ideas that he has fostered for the past four
uneventful years, the meeting was successful, al-

though somewhat disappointing to Mr. Cohen.
Statements have been made that Mr. Steffes, my-
self and some of the other members of the board
of directors were working against the interests of
the theatre owners. It is interesting to note
that of the money raised at that meeting for the
purpose of putting into the field an exhibitor
organization strong enough to do battle where it

is needed most and to give the theatre owners
of the country the very best organization pos-
sible, nearly half of all the money raised came
from the Allied States Organization while of the
moneys pledged but on which no payments have
been made only two directors failed to pay,
Harry Davis, the present chairman of the finance
committee, and Louis M. Sagal, national treas-

urer, according to Mr. Sagal’s report as mailed
to the various directors. Yet the inference goes
out that the Allied leaders are not working
toward the best interests of the theatre owners
of the country.

Finance Committee Elected
At this national board meeting, upon motion of

Mr. Ritter which was duly carried, a finance com-
mittee of five was elected and the same com-
mittee was designated as a committee to hire a
business manager.

This committee as elected consisted of M. E.
Comerford of Pennsylvania, G. A. Cross of Michi-
gan, W. A. Steffes of Minnesota, Harry Davis of
Pittsburgh (who was not present at the meeting
when the committee was appointed), and Sydney
S. Cohen. The election of this committee at this

time was in line with the agreement made by the
leaders at Milwaukee that there would be no elec-

tion of officers by the board of directors or appoint-
ment of committees until after the Allied men
were on the board and entitled to assist in the
election.
The committee met but failed to come to an

agreement as to a financial policy or for the em-
ployment of a business manage’* and when I as a
duly elected chairman made this report that after-
noon I was told that the committee should return
and make some kind of a report. Again that
afternoon I acted as chairman and the committee
agreed upon a report and a recommendation that
a business manager be elected.
When the matter of a business manager was

discussed the name of H. M. Richey, the present
business manager of the Michigan organization,
was suggested and after discussion it was decided
that the post be offered to him and that Mr. W.
A. Steffes communicate with a man he had in

mind who would act as the national figure for the
organization. Again at this meeting I acted as
chairman despite the fact that Mr. Davis, the man
that later on Mr. Cohen claimed had been elected
chairman because “he was chairman last year,”
was present. If Mr. Davis thought he was chair-
man why did he ignore his duty and allow me to
conduct both this meeting and the conference with
Mr. Richey.

No Word From Davis or Cohen
It was agreed at this later meeting that Mr.

Steffes would communicate with the man he had
in mind and renort to me the results in order that

{Concluded on page 50)
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Business Gains in Exact Ratio
to Pep Used in “Season”

Every Agency Influencing Public Thought Won Over to Cooperation

with Motion Picture Industry
, Says Hays

NEW YORK, Aug. 18.—Theatre business during “Greater Movie Sea-

son” has increased in exact proportion to the energy thrown into the

campaign all over the country, Will H. Hays says after a personal nation-

wide survey.

Excellent drives were conducted in Los Angeles, Denver and Chicago,
he found, with all factors of distribution and exhibition working har-

moniously. At Atlantic City there was 100% representation and the box
office benefited in proportion. At Atlanta small neighborhood houses
were the chief beneficiaries of the increased receipts. Atlanta and Dallas

exhibitors both telegraphed the hope for an annual campaign.

'THREE airplanes hovering over Phil-

adelphia dropped 25,000 theatre passes

to start the season there. The essay con-

test has brought a tremendous response
in the Quaker City and also in Kansas
City, Mo., where stores have joined the

theatres in decorating for the drive.

Public Confidence Inspired

Every agency that influences thought
has been won over to active co-opera-

tion with the motion picture industry,

Mr. Hays reports. The nation’s leaders,

writers and educators have commended
the movement. Public confidence has
been inspired and it is up to the industry

to retain that trust, he says.

The Capitol theatre, in New York, has
been packed to capacity the afternoon
and night of every performance, Major
Edward Bowes, managing director,

wrote Motion Picture Producers and
Distributors of America, of which Hays
is president.

“There has been a noticeable improve-
ment in business, which is most cer-

tainly due in large measure to the activ-

ities of the ‘Season’,” David Barrist, edi-

tor of “The Exhibitor,” reported regard-
ing the Philadelphia campaign. “In At-
lantic City the business bas been noth-
ing short of phenomenal, and exhibitors
there do not hesitate to credit ‘Greater
Movie Season’ for this increase.”

Twenty Per Cent Increase Shown
A 20 per cent increase over the same

period last year was reflected at the box
office, said Stanley Chambers of the
Miller theatre, Wichita, Kan., who added
that “the campaign is a big success” and
“we want another next year.”

A good increase in receipts has been
noted and much public interest shown,
according to Carl A. Porter of the Vic-
tory theatre at Salt Lake City.

“Organizations should be kept intact
to systematize details and exploitation
and secure still better results,” said
Maurice F. Barr of Saenger Amuse-
ments at New Orleans in proposing an-
other campaign in 1926.

Material increase has been shown in
all houses at Memphis, declared Lloyd
Dearth of the Pantages, and will make
August a winning month, despite ex-
tremely hot weather.

Gain of 56 Per Cent Recorded
A business gain of 56 per cent as the

average of the four participating theatres
at Colorado Springs was announced by
Ray P. Allison of the America. The es-
say contest is also succeeding beyond
hopes there.

“The campaign so far is a real suc-
cess and we certainly recommend a sea-
son next year,” wrote Jack Retlaw of
West Coast Theatres, Los Angeles.

William A. Clark of the Palace at Cin-
cinnati said exhibitors there “are cer-

tainly satisfied with the results and will

be willing to go along with another sea-
son next year.”

Calling the drive a complete success,
Ralph Kettering, general manager of
the Chicago committees, said he believed
theatre business would increase better
than 20 per cent.

Good business all over Kansas City,

Mo., was reported by Jay Means, vice
president of the M. P. T. O. of Missouri.

Dozen Companies File

in One Week; Nine in

Preceding Seven Days
(Special to Exhibitors Herald)

ALBANY, N. Y., Aug. 18.—An even
dozen companies incorporated and entered
some one of the various branches of the
motion picture business in New York state

the past week. They are

:

Vital Exchanges. Inc., capitalized at $100,000 ;

Jack White Comedy Corporation, $100,000 ; Ed-
mund Enterprises, Inc., $50,000 ; Theatre Prop-
erties Corporation, $25,000 ; Number Five Cor-
poration, $10,000 ; Wortham Pictures Corporation,
$5,000 ; Mac Theatre Corporation, $6,000 ; Scott-
Bangsberg Corporation, $10,000 ; Yonkers Operat-
ing Company, Inc. ; Schaffner and Sweet, Inc. ;

Coyle-Payne Manufacturing Corporation ; Joyce
Amusement Corporation ; all of New Yory City.

Nine companies that filed last week were :

Ace Film Exchange, Inc., $10,000 ; S. J. R.
Producing Company, Inc., $50,100 ; Suxten Enter-
prises, Inc., $10,000 ; Thirtieth Century Produc-
tions, Inc. ; Joyce Amusement Corporation ; Cats-
kill Operating Company, Inc., of Catskill, $50,000 ;

James J. Fox Holding Corporation, of Hudson,
$45,000 ; West Shore Theatres, Inc., of Kingston,
$1,000 ; and Herkimer Liberty Corporation, of
Gloversville.

MacLean Adds 2 More
to Production Staff

( Special to Exhibitors Herald )

NEW YORK, Aug. 18.—Douglas Mac-
Lean has added Frank Griffin, scenarist and
gag man, and Jack MacKenzie, photog-
rapher to his production staff in prepara-
tion for starting “Seven Keys to Baldpate,”
his first picture for Paramount. This pro-
duction will be made from George M. Co-
han’s stage play and will have Edith
Roberts in the leading feminine role.

Arbitration Committees
Will Convene August 24

( Special to Exhibitors Herald)

NEW YORK, Aug. 18.—Conferences on
a new equitable contract and arbitration
system will be conducted August 24 under
an agreement between Joseph M. Seider,
chairman of the contract and arbitration
committee of the M. P. T. O. A., and Oscar
Neufeldt, chairman of a similar committee
of the I. M. P. A. A. The conferees will

meet in the offices of the M. P. T. O. A.

Add Duties to

Schmidt Post;

to Aid Fineman
( Special to Exhibitors Herald )

NEW YORK, Aug. 18.—A. A. Schmidt,
West Coast division manager of Film
Booking Offices, was this week promoted to
the position of
West Coast repre-
sentative to act as
intermediary and
contact man be-

tween the produc-
tion department at

the studio and the

executive offices in

New York in addi-
tion to his present
duties with rela-

tion to distribution

and sales. It was
announced by Maj.
H. C. S. Thomson,
president and man-
aging director of
the company.
The appointment will release B. P. Fine-

man, production manager, from some of
his rigorous duties, permitting him to con-
centrate all his attention on production
activities.

Rich Friend of DeMille
Holds P. D. C. Parley

(Special to Exhibitors Herald)

LOS ANGELES, Aug. 18.—Jeremiah
Milbank, New York capitalist and partner
of Cecil B. De Mille in Cinema Corporation
of America, arrived Saturday for a ten days
business and pleasure trip. He will hold a
conference today with Charles and A1
Christie, A. H. Sebastian and Mr. De Mille,
all producers for P. D. C., which is a sub-
sidiary of Cinema Corporation of America.

Arbuckle Film Run to

Test *Comeback9
Ability

( Special to Exhibitors Herald)

LOS ANGELES, Aug. 18.—Roscoe Ar-
buckle tested his prestige with spectators
last week in a downtown theatre when a
short film was run before the audience. The
purpose of the showing, his friends admit-
tde, was to determine whether Fatty could
profitably return to acting before the
camera.

Pro-Dis-Co to Aid Sales
With 1500 Foot Trailer

(Special to Exhibitors Herald)

NEW YORK, Aug. 18.—John C. Flinn,

vice president and general manager of Pro-
ducers Distributing Corporation, has ar-

ranged for the preparation of a 1,500 foot
trailer consisting of scenes from the first

ten productions to be released during the

coming saeson by the company, it was
learned early this week. Prints of the

trailer will be sent to all Pro-Dis-Co ex-
changes as an aid to the sales department.

Banks Gets Big Offer
( Special to Exhibitors Herald)

HOLLYWOOD, Aug. 18.—Monty Banks
has been made a flattering offer to make a

series of comedies in Paris for the Siac

Film Company, a French-Italian producing
company. His contract here has some time

to run.
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Arrow Deal with Film
Company of Mexico
Confirms Boom Rumor

(Special to Exhibitors Herald

)

NEW YORK, Aug. 18.—Reports have

been coming into the offices of Arrow

Pictures Corporation that business con-

ditions have been improved in Mexico to

the extent that a boom is indicated, it

was said by W. E. Shallenberger, head

of the company yesterday.

A confirmation of that condition was

made yesterday when Shallenberger

completed a deal with Charles N. Jawitz

and Si Braumstein, representing Gen.

Norberto C. Olvera, Ajuseo Pictures

company of Mexico City, who purchased

the entire production output of Arrow

Pictures for 1925-26.

Sourkes Leaves U. A.
to Manage Big House
( Special to Exhibitors Herald

)

QUEBEC, QUE., Aug. 18.—Irving

Sourkes, Canadian Eastern manager for

United Artists Corporation for the past

five years covering Quebec, New Bruns-

wick, Nova Scotia, Prince Edward Is-

land and New Foundland, has resigned

to take charge of the Auditorium

theatre, here, it was announced early

this week.

Gloria and Company
Working Down South

( Special from M. & K.)

NEW MARTINSVILLE, W. VA.,

Aug. 18.—Following a wire from Para-

mount officials to prepare for the ar-

rival of the company, 75 players accom-

panying Gloria Swanson arrived here

Sunday to make scenes for “Stage

Struck.”

Metro Seeking Monopoly
Over Fire Departments?

( Special to Exhibitors Herald)

HOLLYWOOD, Aug. 18.—Is Metro-

Goldwyn-Mayer trying to get a monopoly

on the use of fire departments in motion

pictures? Louis B. Mayer says “no,” but

several complaints have been voiced by

other film concerns that Metro was trying

to get a “corner” on this atmosphere.

Metro-Goldwyn-Mayer has offered to do-

nate part of the proceeds of a picture made
with the aid of Fire Marshal Stephens in a

fire prevention campaign.

Mr. Mayer, when asked if he would co-

operate in making such a picture, said he

would be glad to donate a percentage of

the profits to the fire prevention fund but

must be granted a monopoly of the use of

fire departments in order that similar pic-

tures might not be produced at the same

time and thus profit by Metro’s publicity.

Two in Pickford Case
Sentenced to Prison
( Special to Exhibitors Herald)

LOS ANGELES, Aug. 18.—Charles Z.

Stevens and Claude Arthur Holcombe were
sentenced to 10 to 50 years in San Quentin

penitentiary last week at the conclusion of

a hearing of charges of conspiracy to kid-

nap Mary Pickford. Adrian Wood, a third

defendant, was acquitted.

Miss Pickford stated she was unwilling

to ask leniency for them.
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Chadwick Revives Report of

Independent Theatre Circuit
Butterfield Announces Plans for Two New Michigan Houses

—

Stanley Company Now Operating Four in Wilmington,

Del.—Cole Expands Holdings in Texas
(Special to Exhibitors Herald)

NEW YORK, August 18.—The report that the independent producers

and distributors might inaugurate a theatre building campaign as an outlet

for their product in the key cities has been revived by I. E. Chadwick,
president of Chadwick Pictures Corporation and head of the Independent
Motion Picture Association.

Joe Brandt, head of Columbia Pictures, said, just prior to the Mil-

waukee convention at which time an association was effected between the

independent producers and distributors and the Motion Picture Theatre
Owners of America

:

Brandt Hints at Circuit to Stop “Unfair Methods”

“The independent producers are determined that their product shall be
distributed and brought before the public. And if there is no other way in

which to meet the situation than to build theatres, the exhibitors who are

pursuing these unfair methods will have no one to blame but themselves.”

Until the past week, however, there has
been no further hint that the independents
were still considering such a move. How-
ever, in a talk before the Independent Mo-
tion Picture Association, I. E. Chadwick
again hinted that such a step might be
necessary.

“The motion picture industry,” he said,

“is becoming the plaything of Wall Street.

The whole thing is a repetition of what
happened in the steel business and the auto-
mobile industry. Steel, automobiles and
other things have become standardized and
stabilized so that Wall Street needs a new
toy.”

In order to meet competition, he said,

the independents must have an outlet for
their product. This stand, he declared, is

not of independent choosing, but has been
forced upon them.

Butterfield Building
Two in Michigan

(Special to Exhibitors Herald)

DETROIT, MICH., Aug. 18.—W. S.

Butterfield has closed contracts for the

erection of a theatre at Pontiac to cost

$260,000, and one at Bay City to cost $350,-

000 .

Interested with Butterfield in the Pontiac
project are D. R. and C. B. Wilson, promi-
nent manufacturers of that city.

For erection of the Bay City house, Bay
City Theatre Company has been formed
with Butterfield as president, William L.

Clements, Bay City, and E. C. Beatty, De-

Fox Scenes Used in New
School History of U. S.

NEW YORK, Aug. 18.—Scenes
from Fox photoplays are pub-
lished in “School History of the

American People,” compiled by
Professor Charles L. Robbins of

the University of Iowa in collabo-

ration with Elmer Green. A
scene from “The Warrens of Vir-

ginia” is used in connection with
the civil war matter; a picture

from “The Iron Horse” illustrates

territorial expansion.
The use of these scenes is a trib-

ute to the painstaking research
work done by the motion picture

producers’ staffs in preparing for

authentic historical settings.

troit, vice presidents, and Arthur C. Harri-
son, Bay City, secretary-treasurer.
The Butterfield circuit now comprises 46

theatres in Michigan.

Stanley Now Operating
Wilmington Theatres

( Special to Exhibitors Herald)

WILMINGTON, DEL., Aug. 18.—Four
of Wilmington’s leading theatres, the

Queen, Arcadia, Majestic and Garrick, are

now being operated by the Stanley Com-
pany of America, the deal with James N.
Ginns and H. Topkis becoming effective

yesterday.

The deal, closed by Jules E. Mastbaum
before his departure for Europe, involves

several million dollars, according to re-

ports.

No changes in the policies of the houses
will be made, for the present at least.

President Cole of

Texas Buys Lyric
( Special to Exhibitors Herald)

JEFFERSON, TEX., Aug. 18.—Col. H.
A. Cole, president of the Motion Picture

Theatre Owners of Texas, has purchased
the Lyric theatre here.

It is possible that Mr. Cole will experi-

ment with a new policy in the operation of

this house.

About $500,000
Paid by U. A. for

German Holdings
( Special to Exhibitors Herald)

HOLLYWOOD, August 18.—Joseph H.

Schenck, president of the board of di-

rected, has announced the purchase by

United Artists of the Internacionale Action

Gesselschaft, a German motion picture dis-

tributing organization, at an approximate

cost of $500,000.

United Artists receives 16 German-made
motion pictures, now being shown in

Europe ;
six exchanges in Germany, and a

large office building in Frederichstrasse,

Berlin.

Famous Signs St. Clair

NEW YORK.—Paramount has signed Malcolm

St. Clair, director, for a long term.
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Charles Christie Elected Head
of West Coast Producers

Grainger in Los Angeles Closing Contracts—Goldburg Fetes Alice

Calhoun—Marion Nixon Weds—Rapf Recuperating

By BAY MURRAY

H OLLYWOOD, August 18.—Charles H. Christie, vice president and
general manager of Christie Film Corporation, was elected president

of the Association of Motion Picture Producers, Inc., at a meeting
August 12. The following officers were chosen for the ensuing year: First

vice president, Irving G. Thalberg ;
second vice president, M. C. Levee

; sec-

retary and treasurer, Fred W. Fwetson. A resolution in appreciation of the
splendid services rendered by Joseph M. Schenck, retiring president, was
adopted by the members of the association.

'T'HE plans for the free casting bureau
-* being sponsored by the association
are developing rapidly, and it was an-
nounced at last week’s meeting that the
office will be in operation early i

rl Sep-
tember.

* * *

Grainger in Los Angeles

James R. Grainger, general sales man-
ager of Fox Film Corporation, is in Los
Angeles to close a number of important
contracts for the showing of Fu* pic-

tures in the leading theatres Or San
Francisco, Los Angeles and other Cali-

fornia cities. Mr. Grainger expects to be

in the city for some time, and states

before leaving again for the East he will

have an important announcement to

make as to the premieres of several big
Fox productions in local theatres.

* * *

After successfully launching the great-

est production program in the history of

Paramount’s West Coast studio, Jesse L.

Lasky, first vice president in chu~.ge of

production, has gone to New ftork to

confer with other executives of the or-

ganization on future production plans.

Before leaving, Mr. Lasky looked at two
of his new fall pictures, “The Pony Ex-
press” and “The Vanishing American.”

* * *

Jesse J. Goldburg, president Inde-
pendent Pictures Corporation, ,ave a

dinner in the Cocoanut Grove at the

Ambassador hotel to Alice Calhoun, star

of the production he has just completed,
“The Power of the Weak.” Newspaper
representatives and others intimately
associated with Mr. Goldburg were
guests at the dinner held last Tuesday
night. Mr. Goldburg left for N’e-y York
Friday.

* * *

Yates Sues Consolidated Films

George W. Yates has brought suit

against Leonard Abraham, Mor-is San,

and other officials of the Consolidated

Films Industry, Inc., for $129,00c. Yates
declares in his suit that while he was
chief accountant of Consolidated in

1924-25 he was accused of pern 'tiing a

$3,000 payroll defalcation by v "Oman
employe of the organization.

* * *

Mrs. Rudolph Valentino has eft for

New York, where she will arrange for

the disposition of her film, “What Price

Beauty,” recently completed on the

United lot. She was accompanied by
her business manager, George U "'man.

* * *

The coroner’s jury has returned an
open verdict following inquest on James
“Yakima Jim” Anson, a screen cowboy,
who was shot in a HollywooO hotel

August 9. Tom Bay and Ed Carmichael,

also film cowboys, were held flowing

the shooting, but neither was called to
the stand. The. jury returned a verdict
that Anson died at the hands of “some
party or parties unknown.”

* * *

Marion Nixon, popular little screen
star, was married last Tuesday to Joe
Benjamin, local lightweight champion,
at Riverside. Miss Nixon gave her age
at 20 years and her home as San Diego,
while Banjamin is from Portland, Ore.

* * *

Goldwyn Offers $1,000 for Material

Samuel Goldwyn is looking for suit-

able material for Ronald Colman and
Vilma Banky, and is willing to pay
handsomely to any person who offers

him a mere suggestion. Any exhibitor
who remembers some good book suit-

able for motion pictures who will jot

down the title and name of the author
on a card and send it to Director George
Fitzmaurice, care Sam Goldwyn, United
Studios, Hollywood, may win $1,000 re-

ward for his trouble. In case the book
or play has been suggested by more
than one person the award will be
equally divided.

* * *

Through the co-operation of the Will
H. Hays organization, 1,800 positions as
motion picture extras have been obtained
for disabled veterans the past two
months.

j}j jf:

Rose Burdick, former cinema and
stage star, has purchased the Sherman
theatre on Keith Avenue, Sherman,
Calif., and will conduct it as a first-

class motion picture house. It was for-

merly known as the Polly-K.
* * *

Making hay while the sun shines is

much easier than making ice, according
to Henry Otto, who is directing “The
Ancient Mariner” at the Fox studio. The
script calls for cakes of ice floating in

the water and icicles hanging from masts
and rigging. With the mercury hover-
ing between 80 and 90 degrees, the di-

rector and cameraman have to work fast

to catch the scenes before the props
melt.

* * *

Rapf at Colorado Springs

Harry Rapf, production head of Metro-
Goldwyn-Mayer Studio, is at Colorado
Springs recuperating from his recent ill-

ness.
* * *

Warren Doane, general manager of

Hal Roach Studios, has returned from a
two-weeks’ vacation in the North woods.
The Roach studios closed August 15 in

order to give everyone on the lot a 10-

day vacation.
* * *

Pola Negri, Paramount star, is happy
over the arrival of her mother, Mme.

CHARLES H. CHRISTIE

Eleanora Chalupez, from Poland, who
will make her home here for a year.

* * =i=

One of the busiest plants in Holly-
wood at the present time is that of

Creco Company, Inc., manufacturers of

electric studio equipment. Bert Sylves-

ter, head of the firm, has orders for

$78,000 worth of lighting equipment, and
deliveries for $25,000 worth of broad
sidelights, rotary spots, switchboards,
etc., to be made before September 1.

* * *

Hal Roach has entered the National
Polo Tournament to be held in Phila-

delphia in September, and will represent

the Pacific Coast at the Midwick con-

tests.
* * *

Six Features Made in 60 Days

Guaranteed Productions, Inc., believes

it has established a record in local pro-

duction circles for the completion of six

feature-length pictures within 60 days,

made by two directors, Ben Wilson and

Paul Hurst. Ben Wilson made four of

these, which are to be distributed

through the Davis Distributing Division

of New York. Their schedule calls for

12 pictures, to be delivered before No-
vember 1.

3»c jf:
5}c

L. G. Rigby, scenarist under contract

with Metro-Goldwyn-Mayer, but who
was loaned to Joseph M. Schenck to

write the continuity for William S.

Hart’s picture, “Tumbleweed,” has just

finished the concluding sequences of

Norma Talmadge’s next starring vehicle,

“Paris After Dark.”

* * *

Plarry Cohn, head of Columbia Pro-

ductions, working at the Waldorf Studio,

has signed Jane Novak to play the lead-

ing role in “The Lure of the Wilds.”

Frank Strayer is directing. He also an-

nounces that Elaine Hammerstein has

started her third Columbia production,

“Ladies of Leisure,” and Dorothy Re-
vier is now playing the leading role in

“Sealed Lips.”
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A remarkable record was made by Charles Rosenzweig, manager of

F. B. O.’s New York exchange, when he booked the following circuits:

Grossman & Joelson, Blinderman & Steinman, Meyer & Schneider, William
Fox Theatrical Enterprises, Chrystmas & Roth, Greob & Knoble, LeBrecker
Theatres, Small & Straussberg, Barr Brothers Motto, Max Pear, Katz &
Rosenzweig, Haring & Blumenthal, Henry Morcher, Jack Ungerfeld.

Gladys Hulette supported Peggy Hopkins
Joyce in “The Sky Rocket”, which Marshall
Neilan has just completed for Celebrity Pic-

tures (P. A. Powers). Lilyan Tashman also
had an important part in the picture which
was Neilan’s first for Powers.

“The Lucky Horseshoe,” starring Tom Mix, will be re-
leased by Fox August 30. Mix and J. Farrell MacDonald
gave a burlesque of the dance of the water sprites between
scenes of the production. It’s a cowboy version with
Tom toting the water jug.

Malcolm St. Clair, young director for Famous Players-Lasky,
has just been signed to a long term contract following his

success in directing “The Trouble with Wives.” St. Clair is

the blackhaired and hatless individual seated behind the
phonograph.
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E. W. Hammons, president of Educational Film Exchanges, Inc.,

is handing a contract to Lupino Lane, comedian, that calls for the
making of six Lupino Lane Comedies. Lane is now completing the
first of the series and it will be released at an early date. Virginia
Vance is leading woman.

George O’Brien, Fox star, is busy making “The
Silver Treasure” under the direction of Rowland
V. Lee. He is shown in the role of Nostromo.
“The Silver Treasure” was adapted from the
Joseph Conrad novel.

Barbara LaMarr, who recently went to

Hollywood to appear in “Spanish Sun-
light,” a First National picture to be pro-
duced by Sawyer and Lubin, is seriously
ill.

Henri Diamant Berger (left) is now making “Lovers’ Island” for Associated

Exhibitors as his second picture. The first was “Fifty-Fifty.” He is shown
talking it over with Louise Glaum and Lionel Barrymore, both of whom
appeared in the cast with Hope Hampton, who also is starred in “Lovers’
Island.”
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Leo Meehan has completed the direction of

F. B. O.’s “The Keeper of the Bees.” The
son-in-law of the late Gene Stratton-Porter
also produced “The Girl of the Limberlost,” a
popular novel.

Frances Howard, vaudeville actress, is a familiar figure on the Metro-
Goldwyn-Mayer lot. She paid a visit the other day while Marion Davies
was in the midst of production of “Lights of Old Broadway,” under the
direction of Monta Bell. Left to right are Frances Howard, Marion Davies,
Monta Bell and Louis B. Mayer.

What the well dressed woman will wear, with
Donald Keith telling Clara Bow. These two young
stars under B. P. Schulberg contract appeared in
“Parisian Love”, released July 27 as the first Pre-
ferred picture.

“Ev’ry morn I bring thee thistles.” It looks like another Gus Meins
stunt for Alice Day. He puts the gags in her comedies for Mack
Sennett, which Pathe releases. Meins is also a cartoonist. Miss
Day is just completing her part in a department store comedy, Alfred
Goulding directing.
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Gaetano Gaudio has completed direc-

tion of “Sealed Lips”, his second Wal-
dorf production, for Columbia. He is

a former president of the American
Society of Cinematographers.

The thirteenth Dinky Doodle cartoon, “Just Spooks”, has been completed for

release September 15 by F. B. O. Jacques Kopfsten (left), general manager of

Bray Productions, is going over preparations for the next with Walter Lantz,
director general. “Dinky Doodle and the Babes in the Wood” was the twelfth of

the series and it was released on August 12.

Rex Ingram is winding up the shooting of “Mare Nos-
trum” (“Our Sea”) overseas, for Metro-Goldwyn-Mayer.
Several visited Vicente Blasco Ibanez, the author, in

Mentone, France. Left to right are Antonio Moreno,
Ingram, Ibanez and Alice Terry.

It was for the scene of the awarding of diplomas at the gradua-
tion exercises of the Naval Academy at Annapolis that Presi-

dent Coolidge was to pose, as the scene was to be made a part

of the Metro-Goldwyn-Mayer production “The Midshipman.”
Wilbur officiated instead.
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Arthur Trimble, playing in the Buster
Brown-Century comedies for Universal, has
a new friend in Harry Goldberg, head of

the World Realty Corporation chain, which
will show the pictures.

This trio hails from Flo Ziegfeld’s Follies. Ann Pennington (left) and Billie

Dove (right) have completed their roles in Tom Mix’s “The Lucky Horse-
shoe” for Fox. Jackie Logan is now making “When the Door Opened”
under direction of Reginald Barker, also for Fox. The latter picture is

the fourteenth of Reginald Barker in which Frank Keenan appeared.

Hank Mann, just added to the gag force of the Christie comedy staff whose
product Educational releases, is responsible for some of the stunts in the first

picture of Bill Dooley. The latter is shown here making one of his laugh

scenes for the production based on his vaudeville comedy characterization of

a gob.

Rod LaRocque had to learn how to manipulate an Australian bullwhip for his
role as the star of “The Coming of Amos”, for release by Producers Dis-
tributing Corporation. Rod is showing his tutor, Jim Warwick, a trick with
the whip and apparently the star knows just how to do it. The boomerang
has also become a pet toy of LaRocque.

David Bershon, new district manager for
Metro-Goldwyn-Mayer’s West Coast terri-

tory, met Eleanor Boardman while she was
appearing in “An Exchange of Wives”,
Hobart Henley production.
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Criterion Dresses in Gay Garb
for “Wanderer” Opening

Warner Brothers’ Tennis Experts Down First National—C. R. Jones

Quits Chadwick to Start Picture Magazine

BY JOHN S. SPARGO

NEW YORK, August 18 .—The biggest Paramount picture of the

year, “The Wanderer,” which has been heralded far and wide for

many weeks comes at last to the Criterion theatre for an extended
engagement.

It looked for a while as if the opening of the picture would have to be
postponed, because while the front of the house was being done over
according to plans laid out by D. E. Millard, the artist, and Glendon
Allvine, who is handling the advertising and exploitation, the electricians,

carpenters and painters went on a strike, objecting to Millard as a non-
union painter.

M ILLARD has been doing posters and
fronts for the Rialto, Rivoli and

Criterion for seven years, but the walking
delegates of the unions saw their chance
seven days before the show opened and
ordered the strike. However, after 24
hours the differences were adjusted and
the work proceeded.

Millard’s Most Ambitious Display

What may be Millard’s final work for

these theatres, since he refuses to join a

union, contending he is an individual crea-

tive artist, will also be his most ambitious
display. The small frames formerly used
on the Broadway side of the building have
been combined into one long panorama of
oriental color reaching from Loew’s New
York Theatre building to 44th street. The
lobby has been done over into a colorful
splash of ancient Egypt.

The Norden Company has constructed a
large new electrical sign from plans de-
signed by Harold B. Franklin. The 44th
Street side shows Greta Nissen in a flash

of high-voltage luring of William Collier,

Jr., who plays the wanderer. The Broad-
way sign shows The Wanderer silhouetted
against a flaming sky reddened by the con-
flagration of Babylon, lower right. On the

44th street side a stop and go poster by
Kassel identifies the theatre with the stop
and go cards in trains and teaser adver-
tisements in the newspapers. One-sheet and
three-sheets carried this admonition, “Don’t
be a WANDERER in traffic! Watch the
signals. STOP. GO to the Criterion,
Broadway and 44th street.” The fatted
calf dinner, was reproduced in an Arabian
restaurant before reviewers, photoplay edi-
tors and trade paper men.

If we may judge by his original and com-
prehensive exploitation campaign so far
uncorked on “The Wanderer,” it looks as if

Glen Allvine will keep this newest of Para-
mount specials as completely in the public
eye as he did “The Ten Commandments.”

Warner Tennis Team Wins

Victory fell to Warner Brothers’ tennis
sharks in a hard fought match last Friday
against the First National tennis team.
Bruce Gallup of First National, despite his
Bill Tilden physique, succumbed to Matt
Taylor’s left-handed shots, and George
Carlin of Warner Brothers conquered Sol
Shernow of First National in two out of
three sets. In the doubles Taylor and Al-
bert S. Hausen, Warner scenario editor,
had won the first set when rain ended the
play.

Gallup went down to defeat 8-6, 6-1.

Taylor defeated him largely by dropping
the ball at his feet, which, being so far re-

moved from him, made a return practically
impossible. Carlin won 4-6, 6-2, 6-1. He
had kept in training for the big match for
the past three months.

A large and enthusiastic audience did

their best to annoy the players. Howard
Dietz, of Metro-Goldwyn-Mayer, was on
hand to challenge the winners and get a

line on their, style of play. Taylor, Carlin

and Hausen will now go into secret prac-

tise on the roof of 1600 Broadway, and will

be ready to meet all comers.
* * * *

Charles Reed Jones last week resigned

as director of advertising and publicity

with Chadwick Pictures Corporation to

start publication of a new monthly motion
picture magazine. Mr. Jones has estab-

lished offices ' at the Erwin S. Kleeblatt

Press, wellknown printers of press books,
heralds, window cards and other accesso-

ries to the motion picture trade. Kleeblatt

will print the magazine.
Film Fans Magazine, which is the name

of the new publication, made its first ap-

pearance August 15. Unique in the field

of motion picture fan magazines, Film
Fans Magazine will publish none of the

usual reviews and interviews by profes-

sional motion picture critics. The contrib-

utors will be motion picture players, direc-

tors and producers and motion picture

fans.

Film Fans Magazine, Inc., has been in-

corporated for $100,000. Charles Reed
Jones is the president of the corporation,

and Erwin S. Kleeblatt is the treasurer.
* * * *

Watt Parker Operated Upon
Watt Parker, of Warner Brothers,

while spending his vacation at Charlotte,

North Carolina, was taken ill and com-
pelled to go to a hospital for a slight op-
eration, which will delay his return to his

office a couple of weeks beyond the allotted

time.
* * * *

Charles Seay, director, and William
Haddock, assistant director, are at work at

the Willat studio on a production which is

as yet unnamed. The company is now on
location.

* * * *

John Brownell entertained Mr. and Mrs.
Cal Dixon and a party of guests over the

week-end cruise up the sound in his yacht,

the Atola.
* * * *

E. W. Hamons, president of Educational,
and Henry Mahlstead, owners of the old D.

W. Griffith property on Orienta Point, have
donated the use of the studios to the Mam-
aroneck Fire Department, to be used as

dormitories during the New York state

firemen’s convention this week.
* * * *

Quinn Martin, who writes erudite re-

views of motion pictures for the Evening
World, has “discovered” David Wark Grif-

fith. In his review of “Sally of the Saw-
dust,” which he wasn’t sure wasn’t the

screen classic, he refers to the great direc-

tor thusly:

Re-Takes

'T' HE exchange men and exhibitors of
Southern California held their annual

joint picnic at Ocean Park. One exhib.
won enough from an exchangeman to
take a ride on a subdivision bus.

* * *

The bicycle races were all won by the
young and active theatremen. The ex-
changemen won the “signing contracts”
contest but came out all smeared up with
carbon paper.

* * *

The “scratching dates” event was easy
for the exhibs. The race to the arbi-
tration board was a draw.

* * *

The handsome celluloid match safe,

presented by the exchangemen, for the
worst mutilated film, was won by a
downstate showman who had a score of
996,000 torn sprocket holes out of a pos-
sible 1,000,000.

* * *

The $4 worth of gopher tracks was
won by an exchange exploiteer who
helped a theatreman put over a short
feature.

* * *

Have Patience, Cindy
Back to your fireplace, Cinderella, and

get busy with the broom. Some film

man will be along soon with a nice con-
tract and you can make Millionaire
Browning your prop man.

* * *.

Vital Statistics

Edward Earle had to eat 2,000 feet

of noodles in “The Viennese Medley.”
* * *

Harry Langdon’s salary jumped an-

other million last week in a story in a
Hollywood paper.

* * *

All Comedy Year
It begins to look like a comedy year

doesn’t it? Charlie Christie has been
made head of the Association of Motion
Picture Producers.

* * *

He Got Plenty
This week’s prize of a last year’s time

table goes to Freddie Haff, an actor,

who, when asking for a marriage license

at Los Angeles city hall, said he was
anxious to avoid publicity.

* * *

Now You Know
Uncle Tom’s Cabin is not a road

house. So don’t try to find it out at

Universal City. It’s a picture they’re

going to make.
* * *

Famous Last Words
I’ll make this picture to suit myself.

* * *

Their Favorite Pictures
Alexander Carr—“Back Home and

Broke.”
Norman Kerry—“Ride ’em Cowboy.”

* * *

Written and directed by R. M.

“It will not be surprising to hear that

some of the hard-boiled critics too will

find it a little difficult now to refrain from
gushing over the man to whom I have
referred, on at least one occasion in the

past, as the greatest cinema director of

our time.

* * * *

ill Aboard for Golf Tourney

Lou Metzger, sales director of Univer-
sal’s Direct Service Plan, is going to Phil-

adelphia to win, so he says, the Laemmle
Cup being contested for in the Interstate

Gold Tournament.
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Short Feature Market Now
Active; Chains Closing 100%

Renewals on Kinograms Reaches Record of 98 Per Cent

—

Ascher Brothers Book Century Product—Pathe Comedies

Play Big Part in “Greater Movie” Drive
( Special to Exhibitors Herald )

NEW YORK, August 18.—The short feature companies report an unusu-
ally active market with circuits closing 100 per cent on programs.

In this connection, Educational announces that a majority of the theatres

owned by or booking through the big circuits have already closed for its

product.

Chain Representation Approaches 100 Per Cent Mark
The company's representation on the programs of these chain houses is

approaching the 100 per cent mark, it reports. Contracts signed include the

Famous Players-Lasky houses, the Balaban & Katz theatres, the Saxe circuit,

the Gordon and Gray circuits and the Loew chain.

Manager Walder Quits

Fox ; Perrin Resigns
From Buckley Houses

(Special to Exhibitors Herald )

ALBANY, N. Y., Aug. 18.—There never

was a week in this section that brought
more sensational news than the past. To
begin with, Charles Walder, manager of

the Fox exchange in Albany, and onetime
manager for Goldwyn here, resigned and
left for Miami, where he will engage in the

real estate business. He was succeeded by

James F. Dermody of New Haven, Conn.,

who has been manager of the Fox exchange
there for some time.

On top of this came the announcement
the Lincoln theatre in Schenectady, which
has been operated for the past five years by
Mrs. Catherine Farrell and her son, Harold,

was sold to Jacob Feltman and son of Al-

bany. Then came the announcement that

Oscar Perrin had suddenly severed his con-

nections with the Buckley houses as manag-
ing director and would be succeeded by
Alex Sayles, with Mr. Buckley himself do-

ing the buying. During the same day, an-

nouncement was made that George Roberts
and hi's son, Ormond, of Albany, had re-

signed from the Berinstein chain of houses,

of which the elder Mr. Roberts was manag-
ing director.

Jay Shreck Resigns
Post as News Editor

of Exhibitors Herald
Jay M. Shreck has resigned as news

editor of the Exhibitors Herald. • In the

five years of Mr. Shreck’s association

with the Herald he has become well-

known to members of the motion picture
industry from Coast to Coast through
contacts established at exhibitors’ con-
ventions and in other phases of theatre
owners’ activities.

Mr. Shreck is considering a number of
offers but as yet has reserved decision
as to his future affiliations.

He carries with him into his new work
the best wishes of the Herald staff.

U. S. Agents Enter; End
of “Teapot Dome” Film

( Special to Exhibitors Herald)

HOLLYWOOD, Aug. 18.—-Another movie
bubble has burst. Several week ago a com-
pany was projected by E. B. Dubain, a
real estate man and Fred Caldwell, a di-

rector, to make a picture called “Teapot
Dome.” Dubain was to write the script.

He was also trying to promote capital to

buy a 3,100-acre ranch near San Diego upon
which to erect studios. Government agents
began to investigate the matter and Rubain,
it is said, has left the city. Cleveland bank-
ers refused to honor notes for the project

it is stated.

Al Bachman Appointed
Manager of Randolph

Al Bachman, one of Chicago’s most
popular theatre men, has been appointed
managing director of Universal’s Randolph
theatre, the company’s first run house lo-

cated in State street. Bachman succeeds
Z. M. Harris, who has returned to New
York.

Bachman, a tireless worker, joined the

Randolph staff during the regime of J. L.

McCurdy as managing director. No man
in Chicago knows better than Bachman the

policies necessary to the success of this

house. Al has the well wishes of his many
friends in the city.

These circuits, not including- the
Paramount houses, control or book
147 houses in the East and Middle
West.
Educational further announces that the

renewals on its news reel, Kinograms,
“have reached the enviable record of 98
per cent.” New business has shown an in-

crease of 38 per cent.

On Broadway, Educational has had the

following representation during the last

week or two

:

The Rialto: “The Tourist,” a Tuxedo
comedy featuring Johnny Arthur, and
“Pleasure Bound,” a Jack White produc-
tion featuring Lige Conley.

F. B. O. Comedy Is

Playing the Capitol

During the Week of August 16, Film
Booking Offices’ Dinky Doodle comedy,
“Babes in the Woods,” played the Capitol
theatre in New York. This is one of the

well known cartoon series.

Twelve Ascher Houses
Book Century Shorts

The fourteen Ascher Brothers theatres

Free Trip To N. Y. Puts

Over “Night Life” Picture
(Special to Exhibitors Herald)

NEW HAVEN, CONN., Aug.
18.—A free trip to New York, to

see night life as it really is, was
given by James F. Powers, mana-
ger of the Bijou theatre, as an ex-

ploitation stunt in connection with
the playing of “Night Life of New
York.” The trip included two
tickets, parlor car seats, two seats

at a Broadway show, room and
bath at the Great Northern hotel,

a visit to the Famous Players-
Lasky studio in Astoria, L. I., and
a new hat, dress and shoes, if the
winner happened to be feminine
—and a young girl won.

The hotel room was donated, as

were the theatre tickets and the
hat, dress and shoes, from a local

merchant. The studio visit was
arranged by the Paramount New
York office. The only expense
was for the railroad tickets. Two
other cities on the Poli circuit

have adopted the stunt.

in Chicago have booked the Century com-
edy output, including the novelty, “Little

Red Riding Hood.”

Many Theatres Now
Playing Pathe Product

Pathe announces that its short features

continue to be booked for “Greater Movie
Season” programs. Following are a .few

of this month’s billings:

In Cleveland, Keith’s Palace, Keith’s 105th
Street, the Stillman, Park and Mall theatre are
showing Pathe films including “Tame Men and
Wild Women,” Pathe Reviews, “Topics of the
Day,” “Aesop’s Film Fables,” and Pathe News.
Toledo theatres showing shorts are the Valentine,
Pantheon, Temple and Keith’s, with "Official Of-
ficers,” “Sherlock Sleuth” Sunken Silver,” “Flip
Flops,” “Aesop’s Film Fables,” “Topics of the

Day” and Pathe News among the bookings. In
Canton, theatre cooperating in exhibiting “little

features” are the Strand, Alhambra, Valentine
and Lyceum. Subjects being seen in Canton in-

clude “Haunted Honeymoon,” “Bull and Sand,”
"Thundering Landlords,” “Invaders,” “Sunken
Silver,” “Aesop’s Film Fables,” and Pathe News.
Other Ohio theatres lined up are the Orpheum
and Allen in Akron, Liberty and Dome in

Youngstown, Quilna and Lyric in Lima. Some
of the bookings in the last named cities are

“Feet of Mud,” “Super-Hooper-Dyne Lizzies,”
“His Marriage Wow,” “Sunken Silver,” “In the

Grease,” “Bad Boy,” “Marriage Circus,” “Aesop’s
Film Fables,” “Topics of the Day” and Pathe
News.

Michigan is represented in part as follows:
Detroit theatres r laying Pathe shorts are the

Capitol, Madison, Fox Washington and Temple,
with bookings including “The White Wing’s
Bride,” “Aesop’s Film Fables,” Pathe Review,
“Topics of the Day” and Pathe News. Other
Michigan theatres include the Mecca and Frank-
lin in Saginaw; Strand and State in Flint;

Gladmer and Strand in Lansing; Empress in

Grand Rapids; Regent in Battle Creek; and the

Majestic and Wuerth in Ann Arbor.

California representation includes the California,

Cameo and Coliseum theatre in San Francisco;
the Liberty in San Jose; the National and Cal-

ifornia in Stockton; the State in Oakland. Sub-
jects played in these cities include “He Who Gets
Smacked,” “Boys Will Be Joys,” “The Fox
Hunt,” “Cupid’s Boots,” “Jubilo, Jr.” and Pathe
Review.

Talmadge Picture

to Play Capitol

Constance Talmadge’s new First Na-
tional picture, “Her Sister from Paris’’ is

slated to open at the Capitol theatre on

August 23.

“The Lost World, another First National

special, has been booked over the entire

Famous Players circuit and by Jensen &
Von Herberg. The latter contract calls

for showings in Portland, Seattle and
Tacoma.

The Frank Lloyd special, “Winds of

Chance,” opened for two test runs on
August 16 at the Piccadilly theatre,. New
York, and the following week at Symphony
hall, Boston. Sales on this picture will

be held up until after the test showings.
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Frank Borzage, director of “Lazybones” for Fox, had to take a back seat when his
father, Louis Borzage, assumed charge of making a screen test of his mother.
Dad is just advising mother how to wear her hat while the cameraman, George
Schneiderman, awaits the signal to shoot.

50,

Cross Defends Stand
at Detroit; Michigan
Head Challenges Cohen

( Continued, from Page 39)

another meeting could be called just as soon as
.possible.

When Mr. Steffes found out that the national
man he had in mind could not be secured and
when Mr. Richey had prepared his contract but
wanted more information as to just what his duties
were to be, inasmuch as I had been recognized as
chairman for four meetings of the committee 1

wired Mr. Cohen, Mr. Davis, Mr. Steffes, Mr.
Comerford and Mr. Richey that a meeting of the
finance committee would he held in New York on
June 16 in the Biltmore hotel. I received no
word from Mr. Davis or Mr. Cohen before I left

for New York despite the fact that the wires went
•out four days before the meeting, Mr. Cohen sub-
mitting to me a wire after I arrived purporting
to have been sent the day I left for New York
stating that Mr. Davis should call the meeting, etc.

When the meeting convened July 15th in Mr.
Steffes’ room in the Biltmore. Mr. Steffes, Mr.
Comerford and myself with Mr. Richey, Mr.
O'Toole, former national president and a member
of the executive committee, were present. Efforts
to reach Mr. Cohen at his office had failed all the
preceding day and a telephone call to Mr. Sagal,
national treasurer, netted the information that he
did not think the meeting an official one and he
did not see how he could bring in his records for
•that next day but that he would communicate with
“Sydney” and do the best he could to get in.

“Cohen Very Much Perturbed”

When later in the afternoon Mr. Cohen and
Mr. Woodhull, national president, arrived. Mr.
Cohen was very much perturbed because he had
stopped in Mr. Richey’s room and “discovered”
Mr. Richey and Mr. O'Toole preparing a state
ment which it was the plan of the members of
the finance committee present to give out for pub-
lication provided it met with the anoroval of the
committee, Cohen forgetting that anything that
was being prepared would have to first be ap-
proved by the committee before it became an offi-

cial communication as coming from the committee.
He flatly refused to consider me as chairman ot
the meeting as official and advised that Mr. Sagal
would only come in if he (Sydney) told him to

come. He advised that he would be at his office

all day in case the men who had come hundreds
of miles to transact organization business desires
to reach him and left the room.

Mr. Steffes followed him out and' persuaded the
man who, according to his own statement, had
given his very heart’s blood for the poor down-
trodden exhibitor, to condescend to show a meet-
ing of the finance committee to be held in Cohen’s
office and to get Mr. Davis and Mr. Sagal there.
When the meeting was held the next day in

Mr. Cohen’s office with all members present, the
committee being ready to act, the suggestion was
made that every one except committee members
leave the room. Mr. Sagal objected insisting that
he too was a member of the committee. The
minutes of the meeting were consulted but Mr.
Sagal’s name was not there. Mr Cohen then
volunteered the information that at Milwaukee he
had promised Mr. Sagal that he would be a mem-
ber of the finance committee. To this statement
Mr. Comerford, Mr. Cross, and Mr. Steffes
objected with the statement that Mr. Cohen
had no right to promise anybody anything.
After a warm discussion during which
time Mr. Sagal stated that his company, the Poli
circuit were sore because he was spending so
much time with exhibitor organization and that
unless he could be on the committee he would
withdraw and take the Poli circuit with him, the
matter of Mr. Sagal’s badge was left in abeyance
until the matter of a chairman could be decided.
I stated that inasmuch as I had been elected
chairman by the committee members at the first
vneeting in New York I assumed that I was per-
manent chairman of the finance committee and
therefore had called this which I considered an
official meeting but that if Mr. Davis wanted to
be chairman I would vote for him as chairman of
the original committee of five but would not give
a place on the committee to Mr. Sagal, making a
committee of six and leaving the decision of all

questions to Mr. Woodhull, who as president is an
ex-officio member of committees, to decide in case
-of a tie.

Cross’ Suggestion Rejected

This was refused. Mr. Sagal stuck. Mr. Cohen
insisted that unless Sagal was on the committee
and Davis was chairman he would not recognize
the meeting as official and it was finally decided
that the only thing to do was to call a meeting of
the national board of directors just as soon as
possible, lay the situation before them for a de-
cision, haste being urged because of the few
months remaining before the next national meet-
ing. Mr. Cohen agreed to call the meeting not
later than the middle of July which afforded him
nearly three weeks time and then, because of the
•inability of the finance committee to agree as to
who was the finance committee, Mr. Richey who
was waiting with his contract was so advised by
me. He was asked to read his contract but when
Tie found that the committee could not agree as
to who was the committee and that they had no
power to act, he did not read his contract to the
committee, offering to give a copy to any individual
who desired it and did leave a copy with Mr.

Davis and Mr. Cohen after Mr. Steffes, Mr.
Comerford and I had left the room.

But Mr. Cohen dd not call a meeting of the
board of directors, despite the fact that the whole
organization machinery had been stopped by his
refusal to consider the finance committee, which
was the committee to secure a business manager,
official unless two more men were added; he con-
tinued the procrastination and that has been the
big feature of the national body for the past five

years, and therefore I wired him requesting a
meeting. Mr. Steffes also wired him requesting
a meeting and I understand that several members
of the board of directors called on him asking a
meeting, to which wires came the answer that he
was waiting to hear from state leaders. After
nearly three weeks had passed and still no notice
of a meeting had been received, Mr. Steffes de-

manded a meeting through President Woodhull
and Mr. Woodhull called the Detroit meeting. To
this date Cohen has failed to call a meeting.

Says Cohen Blocked Committee

Those are the reasons for the Detroit meeting.
That’s why despite the fact that the board of
directors' in New York appointed a finance and
business manager committee, this committee was
prevented from functioning by Sydney S. Cohen
and made it necessary that the board of directors
decide the issue. Cohen in his thirst for power
forced the meeting.

It is about time that the exhibtors of the United
States knew the true situation as it exists in the
national organzation; knew that in the transaction
of the business of the last board of directors

meeting Sydney S. Cohen voted on every question
and when there was a tie vote of 15 to 15 Sydney
would vote again to decide the tie despite the fact

that he had already voted.

Isn’t it about time that the independent exhib-

itors of the country find out whether a one-man
rule is beneficial to their interest. Isn’t it about
time to find out how any individual can take it

upon himself to decide who made up the com-
mittees after the board of directors as a unit have
decided and elected them.

Isn’t it about time to investigate or have an
unbiased finance committee find out how the

national organization can spend $6,Q00 in six

weeks and yet not have a bustness manager or

carry on any recognizable organization work.

Says He Doesn’t Want Badge

No I am not a candidate for any office in the

M. P. T. O. of America. I do not want any
badge. I won’t take my theatre out of the organ-

ization if I cannot be on a committee. But as an
individual theatre owner, whose theatre interests

are being threatened daily I am not content to

longer read Sydney Cohen’s bulletins and gaze

at his picture in the paper while some poor little

theatre owner is being quietly crucified. And so

at the risk of being branded an obstructionist and
of being accused as Sydney has accused everyone

who does not agree with him from Jimmie Walker
to Jim Ritter and from Ritter to Steffes, Steffes

to O’Toole and O’Toole to Comerford, with wear-

ing false whiskers, I feel that it is my duty to let

the theatre owners of the country know that the

Detroit meeting was called not for the purpose of

idle politics but to attempt to do something. Had
it rid the organization of the man who has done
more to keep the national organization from doing

constructive work during the past five years than

all of the producer interests put together, it would
have been more constructive. In making that

statement I do not want to be misunderstood in

that I am attacking him personally. Personally

he is an excellent real estate man, I guess, but

when the national exhibitor organization has come
to the point that when it wants relief from taxes

we have to call on Bill Hays to assist us and to

really furnish the talent to do the job. It’s high

time that the fellows who have money invested in

brick and mortar in this business wake up and

assert themselves.

Questions Play Date Bureau
In his published statements of what took place

at the board meeting much was made of the fact

that I refused to sit on the administrative com-
mittee because I did not know where my expenses
were coming from, from Battle Creek to New
York, but he did not go on and say that I also
wanted to know where the national organization
was going to get its money to function with with-
out using producers’ money, which 1 am flatly

against, and I also asked whether they were going
to put in a business administration and really do
something .and if they were not, I wasn’t a bit

interested in the job for in my opinion there will

be damn little to administer unless it’s blue sky
and we have had too much of that already.

I cannot close without mentioning the Play
Date Bureau or the Bureau of Trade and Com-
merce or whatever else Sydney’s brain child is

called. Do you know what it is. I have been in
every meeting on the subject since Milwaukee
and I do not. The best I can get out of it is that
it is a bureau which will send out propaganda
to you to sell you the idea of buying independent
pictures. The only major companies listed as
independents are F. B. O. and Universal with a
long list of producers who distribute through state

right exchanges. Isn’t Producers Distributing
Corporation independent What is Associated Ex-
hibitors if they are not independent? Where is

Warner, Fox and the rest?

Issues Challenge to Cohen
Do you think it takes $100,000 a year to tell

you how and what kind of pictures to buy? How
is that monkey business going to stop producers
from building a theatre next door to you and
using the pictures of those who are not indepen-
dent, and will these independent producers refuse
to sell the big house and sell you at prices you
can afford to pay? How long will they do it?

Let’s cut out the bunk. When Sydney Cohen
shows me a bureau that will prevent the pro-

ducer from pulling the old squeeze play, will show
me something more definite than highly colored
bulletins which after reading I am supposed to

rise up and save myself, I will eat my words.
But if it takes him as long as it has to build
what he has of an exhibitor organization I will

be out of business by that time and selling shoe
strings on the streets and then his soothing words
will not do much good.

The Play Date Bureau may be a great idea for
independent producers and God knows we need
them in this business but it certainly does not do
me any good to get only bulletins for I know
and so does every other exhibitor, all these con-
ditions before it is published, but what I am inter-

ested in is “What are we going to do about it?”

Now, Sydney, let’s pull off the false whiskers
and explain a few things to the thinking exhib-

itor; let’s tell them what your real plans for the

Play Date Bureau were and are. God knows they
have it coming.

Denies Selling Rights
to Atascadero Company

(Special to Exhibitors Herald)

HOLLYWOOD, Aug. 18.—State Cor-
poration Commissioner Edwin M.
Daugherty has denied the Atascadero
Motion Picture Company, a Delaware
corporation, permission to sell stock in

California. They asked for permission

to dispose of $1,000,000 in stock.

The denial followed a hearing called

when rumors reached the department
that E. G. Lewis, whose enterprises are

in bankruptcy proceedings, was inter-

ested in the venture. It was denied by
the head of the company that Lewis was
connected with the firm.
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"rayart pictures - rays of art and happiness”
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Why Exhibitors Should Book Independent Pictures

By FREDERICK H. ELLIOTT
General Manager, Independent Motion Picture

Association of America

Stripped of camouflage and stalling, the chief

reason for exhibitors not booking more independent

made pictures is that they have not a “first run’’

background—and that is not so

legitimate when you consider

most of the “first run” houses
are either owned or controlled

by the big national distributors.

Another favorite excuse is

“no names ” This also is hol-

low, for the free lance actors of

yesterday are the stars of today.

Your Chaneys, Stones, Beerys,

Menjous, Valentinos, Novarros,

et al., were glad, not so long

ago, to work in independent or

any other kind of pictures, so

long as the wage was forthcom-
ing. They had to get followings before the big

companies signed them on the dotted line.

Scores of actors and actresses just as good as

these—some with “names” already made, others
making “names,” are in the 1925-26 line-up of pic-

tures made and distributed by members of this

association.

In the list of pictures scheduled by our members,
are subjects suitable for every type of audience.

Our producers have spent more money on stories,

players, directors and sets this year than ever be-

fore. They promised the exhibitors better pictures.

Their pictures are better—and will stand the test of

comparison with everything in the market, barring

a few outstanding specials.

Therefore, the pictures being on a par with
national programs and prices better for the exhib-

itor on the average, there is no sound reason why
an unfettered theatre owner should not book the

bulk of Independent product for £rst run in his

own house without waiting for the subjects from
which the big cat of his territory has licked the

cream, UNLESS—
It is true that you can’t teach an old dog new

tricks or gimlet an idea into a sure-thing player.

Play Date Bureau Urges Support of
Independence Week in October

There is one way, according to the cur-

rent bulletin issued by the play date bureau
which was established at Milwaukee, to aid

the independent, and that is:

Think Independence.

Talk Independence.

Be Independent.

This bulletin lays stress upon Inde-
pendence Week, October 18, declaring that

the bureau is going to take the exhibitors’

message of independence to the public,

making patrons for you.”

* * *

Says this bulletin:

“Prior to Independence Week, October
18, the salesmen of the various independent
producers and distributors will visit you,
theatre owners, offering their best products.

In conjunction with the sales angle of this

campaign the publicity bureau will send you
men to assist you in exploiting Inde-
pendence Week, October 18, so that it may
prove the biggest week in your theatre

calendar.

“Give them your co-operation, tell them
who to approach to help you, tell them
whether your fight to remain independent
has been a difficult one, furnish them with
information which will make good news-
paper stories.

“They are going to take your message of

independence to the public, making patrons
for you. Introduce them to any public

figure in your city or town which will give

you the desired consideration in a civic way
and publicly.

“Remember, independence is the rock
upon which American liberty was estab-

lished. You have a slogan which every
man, woman and child know “by heart.”

It has been nationalized, it is interna-
tional. Capitalize on the best bet you have
to put over Independence Week, October 18.

“Think independence.

“Talk independence.

“Be independent.

“Buy some independent product now !”

Endorsement was given to Independence
Week by the Motion Picture Theatre Own-
ers of America at the national board of di-

rectors meeting in Detroit, July 31.

* * *

In this same bulletin is an essay on in-

dependence, entitled “I am an Independent
Producer.” It reads:

My chief concern is to make pictures

to please the public.

Therefore I remain independent so that

I shall have the freedom to produce what
1 believe the best.

I am continually receiving opposition
from trust interests who endeavor to keep
players and directors from me; and who,
learning of contemplated purchases of play

or story rights, seek to overbid me.

I know that the picture industry has made
its greatest impression through the efforts

of independent producers.

That monopoly has a tendency to make
pictures, approved by a board of directors,

whose chief interest is dollars and how
much of a percentage they can get on their

investment.

Independent producers enjoy producing

that which has art, merit, appeal and are

therefore satisfied with less profit for them-

selves than monopoly.

As an independent producer and an ob-

server of pictures produced, I have learned

that the only pictures which make profit

for the theatre owner and the producer are

those which have the art, merit and appeal

qualifications.

Aside from all this business analysis of

the situation I am a free man, and accord-

ing to the constitution of the United States

I have been given the privilege and protec-

ttion to engage in any honorable business
without interfence and I intend to exercise
mv rights as a citizen.

I am an independent producer.

Therefore I am an independent producer
with an opportunity to make good through
such abilities as I possess.

And through the co-operation and sup-
port of other independent units of our busi-
ness who feel and believe as I do that

The Industry of Motion Pictures Shall Not
Be Imprisoned and Shackled

Through Monopoly

Campaign Opens
for True Story
Picture Series

The Macfadden Publications and Astor
Distributing Corporation are starting an

exploitation campaign to reach the 16,400,-

000 readers of the Macfadden magazines
with the second Bernarr Macfadden True
Story picture, “False Pride,” in production.

Owen Moore is starred, supported by Faire

Binney, Ruth Stonehouse, Bradley Barker,

and Jane Jennings. Hugh Dierker is di-

recting, as Burton King, who was originally

scheduled for that post, had to leave for

California to produec a picture for Betty

Compson under a previous contract. Ber-

nard McEveety is assisting Dierker and

the cameramen are Charles Davis, John
Brown and Fred Chaston.

“False Pride” will be serialized in “True
Romances,” a Macfadden magazine. Pla-

cards are being sent the newsstands all

over the country calling attention to the

first Macfadden True Story picture, “The
Wrongdoers,” starring Lionel Barrymore,
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Destiny of Independents Now
Depends on Confidence

Critical Period Will Either Destroy Independent Producer or Stabilize

Him—He Must “Show Exhibitors With Pictures

”

By J. G. BACHMANN
General Manager of Distribution, B. P. Schulberg Productions

With the 1925-1926 season has started the most vital and critical period

that the independent producer has ever had to face. It will either destroy him
utterly or stabilize him into an integral and enduring unit of the industry. The
manner in which he can enlist confidence during the new business year will

decide his fate.

In spite of the tendency toward theatre

control by producers there still remains a
sufficient number of independently operated
houses to guaran-
tee the indepen-
dent producer a

safe outlet for his

produce. It lies

with him to de-

liver the goods, to

convince indepen-
d e n t exhibitors

that he has prod-
uct equally as

good as they can
get from their
producer competi-
tors.

“Show Him With
Pictures” J. G. Bachmann

DeSano, who on the strength of his treat-

ment of “The Girl Who Wouldn’t Work,”
his first Preferred Picture, received offers

of long term contracts from the three
biggest producing companies in the in-

dustry and yet elected to remain with
Schulberg Productions.

If the independent exhibitor will sit down
and survey the evidence, if he will weigh
the disadvantages of booking from his

competitor with the advantages of taking

product from companies disinterested in

theatre acquisition he cannot con-

scientiously hesitate to throw his support

to the stabilization of independent pro-

ducing and distributing.

With more than 900 pictures on the mar-

ket during the coming 12 months, Mr.
Exhibitor is going to be able to pick and
choose. The independent producer has got

to “show him with pictures,” not announce-
ments, that there is a distinct advantage in

buying from a compact organization. The
independent picture maker has got to put

real money into stories and casts. He has

got to go out and do his preliminary work
in direct competition to the big companies.
This done his compact producing units all

operating under direct executive super-

vision (as in the case of B. P. Schul-

berg) can actually deliver better box-
office material than that emanting from
the vaster studios where picture making
approaches a factory process.

The 20 stories which Schulberg Produc-
tions is releasing this year were purchased
in competition to the bids of the biggest

firms in the business. We are making
them because we were adequately financed

to pay real prices for them when the story

departments of our competitors were clam-
oring to get them. “Shenandoah,” known
to a bigger public than even “The Vir-
ginian”, “The Plastic Age”, the record fic-

tion seller of 1924, “Lew Tyler’s Wives”,
one of the greatest of modern novels

—

compare them with any literary properties

that will reach the screen this year.

Casts Are Promising

The casts that Schulberg has offered dur-

ing the past year are surely a promising
indication that the independent can posi-

tively furnish the same box-office talent

as his larger competitor. The portion of

our new season’s program that has been
cast to date contains such artists as Clara
Bow, Lou Tellegen, Lionel Barrymore,
Marguerite de LaMotte, Robert Frazer,
Helen Lee Worthing, Forrest Stanley,
David Torrence, Mary Alden and Henry
B. Walthall. Another innovation for the

independent producer is the development
of new talent that we have recently ac-

complished. Schulberg has brought for-

ward six new players, Donald Keith, Alyce
Mills, Gilbert Roland, Riza Royce, Laty
Florens and Mada Gann.
Another distinct victory in independent

organization is the new director, Marcel

Hochreich of New Vital

Company Pledges Clean
Dealing to Exhibitors

David R. Hochreich, president of the

new Vital Exchanges, Inc., yesterday made
two pledges to exhibitors which indicate

the company will not operate its own thea-

tres and it will depend solely upon inde-

pendent theatre owners for support.

“The heads of the exchanges,” he said,

“will be in business for themselves, former
men of Vitagraph who intend to carry on
under the banner of Vital Exchanges, Inc.,

the same system of clean dealing with the

theatre owner that the latter has always ex-
pected and received from these men.
“The product to be distributed under a

five-year contract just closed will be fur-

nished by the Davis Distributing Division,

Inc., headed by two of the best versed ex-
perts on production in the motion picture
industry, J. Charles Davis, 2nd, and J. K.
Adams.

“Months have been spent in the search

for real product for Vital Exchanges, Inc.,

to distribute product that will make money
for the exhibitors and Vital Exchanges,
Inc.

“J. Charles Davis, 2nd, and J. K. Adams
are earnest, sincere men with a thorough
knowledge of production. This season their

product shows a careful analysis of the

needs of the exhibitors for a consistent

volume of high quality pictures that can be
sold to the exhibitors for ‘Live and let

live prices.’

“This ‘Live and let live’ principle is

the very backbone of Vital Exchanges,
Inc. It is the reason why Vital will stand
out in the motion picture industry as the

only real and the largest independent dis-

tributing organization in the United States
and Canada.
“The contract by which Vital Exchanges

will distribute the product of Davis Dis-
tributing Division for the next five years
is a pledge that Davis Distributing Divi-

Vital wants; and the kind of pictures that

Vital wants; and the kind of pictures that

Vital wants is the kind of pictures that the

exhibitors demand.
“Within three weeks our exchanges will

be ready to serve you and I feel that I

know the mind of the independent exhibi-

tor of the United States and Canada well

enough to know that they are with us 100

percent.

“It must be understood that every branch
manager of Vital Exchanges owns his own
exchange. The entire personnel will be
announced shortly.

“I make these two pledges to the inde-

pendent theatre owners : Vital Exchanges,
Inc., will never enter the exhibitors’ field

of owning or operating theatres; Vital Ex-
changes, Inc., will depend solely upon the

independent theatre owners for their sup-
port, and will never sell out to financial in-

terests allied with producer-theatre owning
interests.—David R. Hochreich.”

Fadman Says *Evolution
Bookings Coming in Fast
Edwin Miles Fadman, president of Red

Seal Pictures, announces that first run
bookings on his feature film, “Evolution,”
which was made under the supervision of
Edward J. Foyles of the American Museum
of Natural History, and edited by Max
Fleischer are coming in fast. This week
“Evolution” is the feature at the Branford
theatre, Newark, and next week it heads
the program at the Temple theatre, Toledo,
O.

A large, fat man dressed as a station agent delivered lectures on railroad life to

the crowds in front of B. S. Moss’ Broadway theatre when Columbia’s feature,
“The Danger Signal,” from which this scene is taken, played in New York.
Dorothy Devore is featured.



August 29, 1925 EXHIBITORS HERALD 55

Most Successful Season Seen
by I. E. Chadwick

Company Has Completed Seven Pictures of Comprehensive Program
for New Season—Tivo Semon Films Finished

Every indication points conclusively to the fact that the coming season
will be the most successful that independent producers and distributors have
enjoyed. The increased bookings of independent productions has been general

for the exhibitors are rcognizing the merit of the vast product that is being
offered.

Coast Trip Delayed

I. E. Chadwick

I. E. Chadwick is remaining in New York
to complete arrangements for an intense

exploitation campaign on his program for

the 1925-1926 season. A series of Charles

Ray pictures, a series starring George
Walsh, “The Unchastened Woman,” an-

other with Barrymore as its star, “The Per-

fect Clown,” featuring Larry Semon are

included in the 1925-1926 program.
As soon as these arrangements are com-

pleted Chadwick will return to California

and take an active part in production.

Davis Effects Option
on Second Mills Series

When J. Charles Davis, 2nd, was in Los
Angeles he made a contract with Marilyn
Mills Productions for a series of eight pic-

tures starring Miss Mills and featuring her

two wonder horses. Star and Beverly to be

released by the Davis company.
As this was a new producing unit he also

had written into the contract an option for

additional pictures. When the sample print

of “Tricks,” Miss Mills’ first picture, was
received last week and viewed by Davis he

was so pleased that he immediately pro-

ceeded to exercise his option for the second
series of pictures.

This will assure to the Davis Distribut-
ing Division the original eight pictures for

the 1925-1926 season, and will likewise pro-
vide a series for the following year.

Film Breaks Records at

Randolph , Davis Reports
The week ending August 1 in the Ran-

dolph theatre, Chicago, proved to be a

record breaker, it is said. Since this house
has been under the management of one of
the big film distributing companies it is re-

ported that it has been the center of
attention.

When “Tales of a Thousand and One
Nights” completed the fourth week of its

run on August 1 the house ran a business
of $1,500 more than it usually does.

Frank Strayer Signed
Frank Strayer has been signed to make

a number of Columbias following the suc-
cess of his direction of “Enemy of Men”,
which features Dorothy Revere.

Independent producers are making the

cooperation of the exhibitors mutually

profitable to a greater extent than ever

before. The Independents are offering a

quality of product that compares favorably

with any national program.

Several recent outstanding successes
among independent productions verify this.

First run theatres are discarding programs
and are booking individual pictures on their

merit. This is perhaps the strongest indi-

cation of the present great strength of the

independent cause.

The independent producer and distributor

is fighting the battle of the exhibitor. He
will continue to fight. But he cannot fight

it alone. The exhibitor must cooperate.

Two Spectacular
Pictures Ready
Chadwick Pictures Corporation has com-

pleted seven productions of the large pro-
gram announced for this season. One pro-
duction is now in work and two others will

be started shortly.

“The Wizard of Oz,” and “The Perfect
Clown,” two spectacular comedy produc-
tions starring Larry Semon, have been fin-

ished. “The Wizard of Oz,” by L. Frank
Baum, has been released and has estab-
lished records in several key cities. “The
Perfect Clown,” an original story, was di-

rected by Fred Newmeyer who directed
several Harold Lloyd comedies. This pro-
duction is being edited and titled and will

be shown at a pre-view shortly.

“The Unchastened Woman,” Douglas
Doty’s adaptation of the drama by Louis K.
Aspacher, which marks the return to the
screen of Theda Bara after an absence of
five years, has been completed and will be
released within a month. “The LTchast-
cned Woman,” directed by James Young, is

one of the most pretentious productions
ever made by Chadwick and it is expected
that the production will make it one of
the sensations of the fall season. Wynd-
ham Standing plays opposite the star and
the others include: Eileen Percy, John
Miljam, Dale Fuller, Milla Davenport, Eric
Mayne, Mayme Kelso and Frederic
Kovert.

Charles Ray, in the rural comedy which
has established him among the great stars

of the screen, has completed “Some
Pun'kins,” and “Sweet Adeline.” Both
pictures are from original stories. Jerome
Storm, who has directed more than 20 of
Ray comedy dramas, directed both produc-
tions. The cast of “Some Pun’kins,” in-

cludes Duane Thompson, Bert Woodruff,
George Fawcett, William Courtright and
Fanny Midgley. Another group of popular
players will be seen in “Sweet Adeline.”
These include : Gertrude Olmsted, Ger-
trude Short, J. P. Lockney, Frank Austin.

Sybil Johnson and Jack Clifford.

George Walsh, who will make a series

of six American action romances for Chad-
wick, has completed two and is now work-
ing on the final scenes of a third. The first

Walsh release will be “American Pluck,”
an adaptation by Ralph Spence of “Blaze

Derringer,” by Eugene P. Lyle, Jr. The
cast includes Wanda Hawley and Sidney
De Grey, Frank Leigh, Tom Wilson, Leo
White, and Dan Mason. John Gorman
directed “The Prince of Broadway,” under
the personal supervision of Hampton Del
Ruth. This picture, a story of sporting
life in New York, will bring to the screen
many well known pugilists and other ath-

letes of renown. The cast includes : Alyce
Mills, Frank Campeau, Alma Bennett,
Freeman Wood, Dick Sutherland, James
Jeffries, Tommy Ryan and Bob Roper.
The third Walsh release will be “Blue

Blood,” an original by Harvey Clark. The
cast of “Blue Blood” includes : Cecille
Evans, Philo McCullough, Joan Meredith,
Harvey Clarke, Robert Boulder, G. Howe
Black and Eugene Borden.

15 Years in Industry

Fit Columbia Leaders
To Enlarge Program

Fifteen years of actual making of mo-
tion pictures fitted the three executives of

Columbia Pictures Corporation—Joe Brandt
and Jack and Harry Cohn—for the feat

of producing and distributing 18 big pic-

tures for this season and of having prints

of the Columbia, Waldorf and Perfection

series of six each in the exchanges before
the release dates. Columbia pictures first

were released under the firm name of

C. B. C. Film Sales Corporation and in-

cluded the “Hallroom Boys” comedy and
“Screen Snapshots.” The three also dis-

tributed a few big features in those days.

Three years ago the greater program of

six features under the classification of “Six
Box Office Winners” was undertaken. Last
year eight Columbias and eight Perfections
were issued. The Columbia series starred

Elaine Hammerstein, Lou Tellegen, Tane

Novfik, .William Haines, Dorothy Devore
and Madge Bellamy. The Perfections in-

cluded William Fairbanks, Eva Novak,
Pauline Garon, and Edith Roberts. Then
came the change to six each of the

Waldorf, Columbia and Perfection series.

The Columbia series includes “The
Danger Signal,” “The Llnwritten Law,”
“Steppin’ Out,” “SOS Perils of the Sea,”

“Ladies of Leisure” and “Midnight Flames.”
In the Waldorf list are “Enemy of Men,”
“The Price of Success,” “The Thrill

Hunter,” “Sealed Lips,” “The Fate of a

Flirt” and “The Penalty of Jazz.” The
Perfections are “Fighting Youth,” “Speed
Mad,” “The New Champion,” “The Great
Sensation,” “A Fight to the Finish” and
“The Handsome Brute.”

Many Bookings Made
For “Danger Signal''

“The Danger Signal,” first Columbia, has
already received a number of bookings. It

opened at B. S. Moss’ Broadway, New
York, a few weeks ago and stars Jane
Novak.
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Scene from “The Clyclone Cavalier,” starring Reed Howes.
It’s a Harry J. Brown production for Rayart.

Charles Ray and his director. Ray is starred in “Some
Pun’kins,” a Chadwick release, under his contract.

Tiffany Enthused by Reports
on “Big Twelve” Bookings

“The Sporting Chance ’ Hailed Great Racing Drama at Colony

Prerelease—Claire W indsor and O’Brien in Second Film

The officials of Tiffany Productions, Inc., are receiving enthusiastic reports

from their franchise holders throughout the country as to the manner in which

exhibitors are booking the Tiffany “Big Twelve” by famous authors.

The first of this series, “The Sport-

ing Chance,” by Jack Boyle with Dor-
othy Phillips, Lou Tellegen, George
Fawcett, Theodore Von Eltz, and Shel-

don Lewis which had a prerelease show-
ing on Broadway at the Colony theatre,

was hailed as one of the greatest racing

dramas ever screened. Both the Met-
ropolitan newspaper reviewers and the

critics of the trade press pronounced
“The Sporting Chance” an entertain-

ment of exceptional box office value.

Windsor and O’Brien Star

The second of the Tiffany “Big
Twelve,” “Souls for Sables,” is now
completed and it is said that this will be
one of the finest productions of the sea-

son. The picture was suggested by
“Garlan & Company,” by David Graham
Phillips, and was directed by James C.

McKay under the personal supervision

of A. P. Younger. The featured players

are Claire Windsor and Eugene O’Brien,

supported by Claire Adams, Eileen Per-

cy, Anders Randolf, George Fawcett,

Edith Yorke and Robert Ober.

No expense has been spared by the

producers to dress this picture in the

most artistic settings. In addition Miss

Windsor wears a succession of gor-

geous wearing apparel that is the last

word in the latest of Paris creations.

The third of the Tiffany “Big Twelve”
is “Borrowed Finery” based on a story

by George Bronson Howard. In the

cast are such well known screen players

as Gertrude Astor, Ward Crane, Hedda
Hopper, Louise Lorraine, Taylor
Holmes, Trixie Friganza and Lou Tel-

legen.

Morris Story Fourth

“Morals for Men” suggested from
“The Love Serum” by Gouverneur Mor-
ris, is the fourth of the “Big Twelve”
series and is now in the course of film-

ing.

The announcement concludes with the

statement that Tiffany is adhering to the

policy of quality productions to be made
for the exhibitor as forecast at the be-

ginning of the season and are now more
than sanguine that Tiffany productions
will be the top notch box office attrac-

tions for 1925-1926.

*Thru Three Reigns * Two
Reeler, Praised in Press
An interesting example of the importance

of good short subjects on the exhibitor’s

program was made apparent when “Thru
Three Reigns,” a Red Seal featurette,

played at the California theatre, San Fran-
cisco, last week.

“It is hard to imagine a two-reel pic-

ture walking away with a whole program,”
said the Chronicle representative, “but

that comes very near to being a true state-

ment of fact regarding the program at the

California theatre. ‘Thru Three Reigns’ is

a vivid object lesson in the tremendous
significance of the motion picture to pos-

terity.

“Three decades are spread out before
you; history itself marches before your
eyes through the magic of a thing that but
yesterday was considered a toy. Here are

actual scenes of Victoria’s funeral proces-
sion. Edward, Prince of Wales, soon to

be Edward VII, rides beside his first cou-

sin, Kaiser Wilhelm. Time passes, and at

Edward’s funeral one sees the Grand Duke
Ferdinand of Austria. He has only four

years to live, and his death will plunge the

nations of the earth into the most terrible

conflict since time began. Here is drama.
The puny product of fictioneers who write
for the screen seem as nothing compared
to this.”

The San Francisco Examiner was also

enthusiastic, hailing “Through Three
Reigns" as “a mighty interesting film and
good entertainment.”

Big Pressbook on
Bara Film for
Ad Campaign

The pressbook on “The Unchastened
Woman,” starring Theda Bara, is the
biggest book ever turned out by the Chad-
wick office. It contains special features and
stunts, and additional pages on an intense
exploitation campaign urging exhibitors to
make a special effort to “put this one over.”

The star of this production offered un-
limited possibilities in planning a campaign
both novel and complete. The newspaper
material supplied for the use of houses
playing this production is of a type which
it has been demonstrated is typical of that
used in the motion picture columns of these
publications. Before preparing the book a
special investigation was made in an effort

to get away from the usual publicity ma-
terial offered to newspapers.

Attractive posters have been prepared to

add greater facilities for display on this

picture and a great deal of time and ex-
pense have been put into the making of
material. Special editorials, preparation of
the story in an unusual synopsis form,
especially designed for use in programs,
newspapers and magazines, complete lobby
displays, a special supply of artistic stills,

attractive slides, advance notices, briefs,

catchlines, and a complete line of material
for exploitation on a production of this

calibre has been well written and prepared
for “The Unchastened Woman.”
The pressbook was prepared, written and

edited by Charles Reed Jones and Barry
Curran. Their time was devoted to out-
lining a campaign different from those
which have already been used and the re-

sult is an attractive book which exhibitors
will probably welcome as a great assistance

in exploiting “The Unchastened Woman.”

Guaranteed Completes
Cast for Curwood Tale

Word has just been received at the Davis
Distributing Division, Inc., home office in

New York that the cast for “The Gold
Hunters” being made by Guaranteed Pic-

tures, Inc., from the novel of James Oliver

Curwood, has been completed.

The company is up in the mountains of

Northern California taking the exterior

shots for the picture. Paul Hurst is direct-

ing the picture under the supervision of

Ben Wilson.
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First Anniversary Celebrated
by Rayart Company

W . Ray Johnson Pleased With Success of 20 Features and Two Serials

Released During Year—Big Card Ahead
Rayart Pictures Corporation, headed by W. Ray Johnston completed its

first year’s operation a couple weeks ago and Mr. Johnston is reported as being

extremely pleased with the first year’s record.

During its first year Rayart, released a total of 20 features and two serials

which have had a wide distribution, reaching “to the four corners of the earth.’’

The Rayart product distributed abroad by Richmount Pictures has proved
popular and already most of the foreign territory has been disposed of on the

1925-26 product.

‘Give Public What It

Wants'— Slogan of

W. E. Shallenberger
“Give the public what it wants,” said W.

E. Shallenberger, president of Arrow Pic-

tures Corporation, last week in an interview.

“It is the slogan

of the exhibitor

and one that the

producer must
ever constantly

bear in mind,” he
added. “What does
the public care
whether the pic-

ture is an indepen-
dent production or

a product of the

big national combi-
nation? In the first

and last analysis

it is the public who
pays the freight

and they have the

right to decide what sort of entertainment

they are willing to pay for and any time

the exhibitor ignores public opinion, he

finds himself with empty seats in his the-

atre. There is no market for poor inde-

pendent pictures and we independents must
stand squarely on the merit of our product.

We cannot succeed by depending on charity,

nor are we going to ask for it. Our pic-

tures must have a salable quality and be

as well made as the best releases in the

market.

“In the reports that come back to me I

learned that the independent theatre owner
and exhibitor has come to a realization

that he no longer needs to depend on the

big national organization for good pictures.

The independent producer has learned in

the school of experience that the cheaper
in cost of his product, the smaller his gross,

and consequently, he is spending money to

buy the best in stories and directors, and is,

therefore, making as fine a product as has
ever been turned out of a studio, and this

affords the independent exhibitors a good
strong right arm for offense and defense.

“A number of the independent exhibitors

having had an opportuntiy to preview in-

dependent products, are no longer weak-
backed in resisting the grasping policies of

the big companies trying to force them to

buy good, bad and indifferent pictures in

block, because he knows that the inde-

pendent producer is making good product,

and the knowledge of this is a strong re-

inforcement to the courage of the theatre

owner who says I can only make money
with good pictures, and plenty of them, and

through the two contesting forces in the

field who are seeking my business, I can

get enough good pictures to fill my time

without buying, blindly, bad pictures merely

to fill play dates through buying in block.

Another important item in the reports that

have come back to me from my men is the

necessity to adjust the price of pictures so

they will be within the range of reason and

common sense.”

Many Stars Shown in

New Screen Snapshots
The latest issue of Screen Snapshots of

Columbia—No. 25—shows pictures of Mary
Pickford, Douglas Fairbanks, Charles

Ray, Lew Cody, Enid Bennett, Monte Blue,

Wanda Hawley, Ruth Roland, Mabel Nor-
mand, Jack Holt, Fatty Arbuckle, Mrs.

Arbuckle, Jack Pickford, Vilma Banky,
Forrest Stanley, William Desmond, Peggy
Hamilton, Marilyn Miller and Hank Mann.

For the coming season Rayart will re-

lease 5 brands consisting of a series of
eight speed comedy dramas starring Reed
Howes and produced by Harry J. Brown
Productions. Billy Sullivan will be fea-
tured in 12 action dramas also produced by
Brown while Jack Perrin will appear in

eight 5-reel Whirlwind Westerns produced
by Harry Webb Productions. The Gerson
Pictures Corporation will make a series of
six “Superior Melodramas” for Rayart re-

lease. The first of these, “The Pride of
the Force,” has already been completed.

West to Make Four
Billy West will release under the Rayart

Banner four five-reel comedy features the
first of which will be “Help! Police!!”
with an excellent cast which includes Vir-

ginia Pearson, Lionel Belmore and Kath-
leen Myers. Grover Jones, well known
comedy and feature director, will direct

this series.

F"or the short reel part of its program
there will be the Beacon Film Corpora-
tion’s production, “The Flame Fighter,”
which is to be a ten episode serial play
starring Herbert Rawlinson. Billy West
will also produce a series of two reel “Joy
Belle Comedies” starring Gloria Joy. The
Rayart product is placed in practically

every domestic territory according to John-
ston and by September 30 the few remain-
ing territories are expected to be closed.

This will leave the Rayart officials free to

concentrate on production exclusively.

Dillon Starts Serial

Robert Dillon, author-director of “The
Flame Fighter,” started production last

week on this ten episode thriller with a
cast including Herbert Rawlinson, Brenda
Lane, “Crooked Mose” Murphy, Jerome
Legasse, and many others.

The serial is being produced at the Cali-

fornia Studios by Beacon Films Corpora-
tion which is headed by George Blaisdell

and the director. The cooperation of the

Los Angeles, Pasadena, and San Diego fire

departments has been secured in order that

the educational value of the serial will not
be overlooked and that the mechanism used
will be technically correct. Thrilling fires

of buildings, burning boats and hydro-
planes are scheduled in the early episodes

and it is likely that the most action craving

fan will be satisfied with this one.

It will be released September 1 and
already the New York City territory has
been secured by Merit Film Corporation,

upper New York, by First Graphic Ex-
changes of Buffalo and Albany. Liberty

Film Corporation of Philadelphia have se-

cured Eastern Pennsylvania and S. and S.

Film and Supply Company of Pittsburgh

have secured the Western Pennsylvania
territory.

‘Big Twelve* Howard
Tale Near Completion

George Bronson Howard, author and
playwright, is announced by Tiffany Pro-

ductions, Inc., as the author of “Borrowed
Finery,” the third of the Tiffany “Big
Twelve” productions.
Among some of Bronson’s novels were

“God’s Man,” “Birds of Prey,” “The
Devil’s Chaplain,” “Slaves of the Lamp,”
“An Enemy to Society,” “Scars of the

Southern Seas” and “The Black Book.” He
also wrote the librettos for “Broadway to

Paris” and “The Passing Show of 1912.”

Chadwick Assails Film
Industry for Decalogue

of “Putting It Over *

“ ‘Putting it Over’ has too long been
the decalogue of the film business,” said
I. E. Chadwick head of Independent
Motion Picture association of America,
this week.

“Beginning in the studio, where petty
graft entered into the purchase of ma-
terial and selection of casts all along
the line even unto deception of the pub-
lic through a false conception ‘show-
manship,’ there has been too much ‘put-

ting it over’.

“This fetish has brought about the

situation which exists today, a commer-
cial lin» where independent thinkers and
salesmen have to fight for their business
lives to avoid being swept to oblivion by
a combination of monied interests which
seek not only to monopolize productions
but also distribution and retailing of a
public necessity, motion pictures.

“It's high time for those who would
survive the flood to stop ‘putting it over’

on each other and settle down to the
business of self-preservation against the
fellows who are ‘putting over’ on every-
body, including the public.

“We, the members of the Independent
Motion Picture Association of America,
are doing our utmost to enable inde-

pendent exhibitors to remain independent
and we ask reciprocity that will enable
us to maintain our independence.”

Abrams Named Tiffany
Truart District Manager
Jerry Abrams, for many years with the

Renown Pictures, Inc., as their Chicago
branch manager, has been appointed dis-

trict manager for Tiffany and Truart Pro-
ductions by M. H. Hoffman, general man-
ager of both companies.

Abrams’ territory will embrace Chicago,
Indianapolis, St. Louis, Kansas City, Des
Moines, Omaha, Minneapolis and Milwau-
kee. His headquarters will be in Chicago.
Soon after his appointment as district

manager, Abrams appointed A. H. Mc-
Laughlin for many years his assistant, as

manager of the Chicago branch of the Re-
nown exchange. McLaughlin’s appointment
is in line with the well known policy of
M. H. Hoffman, vice president of the Re-
nown Pictures, Inc., of promotion from the

ranks.



58 EXHIBITORS HERALD August 29, 1925

Whittle Finds Independent Outlook
Improved; Exchangemen Enthusiastic

Frank J. Whittle has recently returned
from a successful trip throughout the
various exchange centers. He claims that
the outlook for independents this year is

very encouraging and reports further that
ihe cooperation, which has long been lack-
ing so much among the independents, is

rapidly being placed into effect.

In talking with the various exchanges in

each territory and summarizing the local

conditions, Whittle states that the ex-
changeman is more enthusiastic than ever
and seems satisfied with the outline on
product which the independent producer
and distributor is releasing for the coming
year.

The Broadway Distributing Company has
for the independent exhibitor a line-up
said to be among the best now offered to

the independent exchange man. For ex-
ample, his Broadway Monarch Production
entitled “Mock Marriages” contains such
stars as Wanda Hawley, E. K. Lincoln,
Mary Carr, Lincoln Stedman, Carlton
Griffith, Dorothy Vernon and Spotiswood
Aiken. It is being released at the end of
August. In addition to this the Broadway
Distributing Company has a series of stunt
pictures featuring George Larkin, said to

be the best that this star has ever placed
on the market. Whittle has been suc-
cessful in closing the George Larkin
series to Exclusive Film Exchange in De-
troit, for the territory of Michigan

;
Lud-

wig Film Exchanges for the territories of
Wisconsin and Minnesota

;
to Exclusive

Film service, for the territory of Missouri,
Illinois, and Indiana; the Security Pictures
Company, Cleveland, for the territofy of
Ohio. While in the various exchange cen-
ters, Whittle has completed arrangements
of a plan of cooperation with leading ex-
changes, whereby these exchanges will

acquire the entire output of the Broadway
Distributing Company, for the coming year.

In a further statement Whittle states that
his organization will handle quality and
not quantity pictures and are concentrating
to put over what product they have, with
the exchange man in each territory, and
live up to each and every promise that they
make, thereby showing that the independ-
ents are not bluffs, but can produce results

when they wish to.

“ The New Champion” is

Cut , Titled, Screened
“The New Champion,” third of the Per-

fection Series of Columbia and costarring

William Fairbanks and Edith Roberts un-

der Reeves Easton’s direction, has been cut,

titled and screened at the home office in

New York.

Contract Signed for Ad
Campaign for Mills Film
A contract has just been signed by the

Davis Distributing Division, Inc., and the

Montgomery Circulation Service of St.

Louis, which provides that the latter will

conduct a national advertising and publicity

campaign on behalf of the Marilyn Mills

Production, “Long Odds.”
The contest starts immediately, and the

details run in paid space in 60 magazines
and 600 newspapers. The magazines will

include fan publications, as well as women’s
journals, and also some of the large circu-

lation magazines going into the smaller

towns, such as the Vickery & Hill publica-

tions and others.

The Montgomery Circulation Service is

just completing a similar national cam-
paign for the Davis Distributing Division,

Inc., serial, “The Power God,” which is

about to start in production. This serial

is being made by Ben Wilson and he will

co-star with Neva Gerber in its making.
The national publicity which “Long

Odds” will receive will insure this Marilyn
Mills picture a ready-made audience of

millions. The campaign will run from
August to December, and the picture will

go into production about the first of the

year.

Reichenbach to Exploit
Ray and Walsh Series

It is announced from the Chadwick office

that Harry Reichenbach, the well known
publicist, has been signed to handle special

exploitation and publicity on the coming
program.
“The Wizard of Oz,” two of the George

Walsh series, “The Unchastened Woman,”
and two of the Charles Ray series are ready
for release. All of these productions are

included in the 1925-1926 season program,
and Reichenbach will exploit these produc-
tions.

Reichenbach’s foundation on which to

base his campaign will include many pro-

ductions based on well known novels, plays,

or stories with stars of the first calibre and
excellent casts.

/. Charles Davis, 2nd, president of
Davis Distributing Division, is opti-
mistic with regard to an “Inde-
pendents’ ” year.

“
Evolution” Acclaimed

by Los Angeles Press
The press and public were united in

praising “Evolution,” the Red Seal Feature
Frank Newman selected to play at the

Rialto Theatre, Los Angeles.
“One of the year’s most sensational

photoplays,” was the verdict of the Times.
“A clever adaptation of the artifices of

movie magic to abstruse research,” said

the reviewer for the Express, which goes
on to add “intelligent hands have made the

picture and combined in it the charm of

technical cinema achievement and the in-

struction of clear, terse titles within the

grasp of all.” The Record said, “Delight-
fully instructive without being pedantic.”

Celebrated Players Gets
Tiffany-Truart Pictures

(Special to Exhibitors Herald )

NEW YORK, Aug. 18.—Celebrated
Players of Milwaukee has obtained the

franchise for the Tiffany Big Twelve, the

Six Truart Blue Ribbon features, Truart’s

Four Novelty Productions featuring Rex,
the Wonder Dog, and Black Beauty, the

Four Cinemelodramas and “Romance
Road ” Truart special featuring Raymond
McKee. John N. Weber, representing
Truart, has sold several groups to Colum-
bia Pictures Corporation for the St. Louis
territory and the Four Novelty Productions
to Screen Classics Corporation for the

Minneapolis territory.

“Souls for Sables,” second of the Tiffany
Big Twelve, has just been completed by
Tames C. McKay with Claire Windsor and
Eugene O’Brien featuring. “The Wild
Girl,” second Truart Novelty Production,

has also been finished. Casting is starting

for “Morals for Men,” Tiffany Production.

Columbia Executives

Escape Mishap on Lot
Toe Brandt, president of Columbia, Pro-

duction Manager Harry Cohn and Director

Frank Strayer narrowly escaped injury on
the Columbia lot when a large lump of

metal crashed to the floor at their feet.

Florence Turner (middle), Vitagraph star of 20 years ago, is returning to the
screen to appear in “The Price of Success,” for Walford pictures with distribu-
tion to be by Columbia. She is shown here going over plans with Alice Lake
and Tony Gaudio, who will direct.
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Jack Cohn Joe Brandt Harry Cohn

Three Columbia Pictures Play
On Broadway in Month

“Fighting the Flames ' Booked—Florence Turner Makes Return in

“The Price of Success”—Brandt Writes Sea Story

( Special to Exhibitors Herald)

N EW YORK, August 18.—Three productions having Broadway runs
within a little more than a month. That is the record made by
Columbia Pictures Corporation with the booking of “Fighting the

Flames,” from Commonwealth Exchange, by B. S. Moss’ Broadway theatre
for this week. “The Danger Signal,” first of the 1925-26 product, appeared
there on a booking completed by Apollo Exchange and “After Business
Hours” played at Moss’ Colony late in June.

Red Seal’s *Evolution
Profits by Scopes Trial

Los Angeles fundamentalists and evolu-

tionists were able to see both sides of the

story last week when Red Seal’s “Evolu-
tion” and Cecil B. De Mille’s “The Ten
Commandments” played very near each
other.

“Evolution” played at the Rialto while
“The Ten Commandments” played at the

Million Dollar theatre. It is interesting to

note that many film fans went to see both
films during the week and the unusual at-

tendance. at both houses was attributed to

the immense interest of the recent Scopes
trial.

‘Help Police’ Name of

First Billy West Film
“Help ! Police !

!” has now been decided
upon as the title of the first of a series of
four 5-reel feature length comedies starring
Billy West. The pictures are being pro-
duced by West Brothers Productions, and
directed by Grover Jones. Others in the

cast of the first release will be Virginia
Pearson, Lionel Belmore, and Kathleen
Myers. The picture is scheduled for re-

lease October 1 under the Rayart Banner.

West Productions will also produce a

series of two reel comedies for the Rayart
Program to be known as Joe Belle Come-
dies starring Gloria Joy. The first release

of this series known as “Wood Simps” has
been completed at the West studios.

Ko-Ko and Inkwell Films
Boosted by Radio Speech
“Ko-Ko Song Car-tunes” and “Out-of-

the-Inkwell,” Red Seal featurettes, were
highly praised over the radio last week in

an address delivered over WEAF by Adele
F. Woodard, president of the National Mo-
tion Picture League.

In a review of current releases, Mrs.
Woodard spoke of the cleverness of “The
Old Folks at Home,” in which “Ko-Ko
vitalizes the song with bits of humor.” She
devoted a large part of her address to dis-

cussing the entertainment values of “Ko-
Ko Sees Spooks,” and, incidentally, took
the occasion to advise her audience not to

miss “Evolution,” another Red Seal sub-
ject.

T3 ESIDES completing a number of tie-

ups for the first run of “Fighting the
Flames,” Carl MacDonald, business man-
ager of the Broadway, arranged to use a
fire engine and horses to advertise the pic-

ture and a special “fireman’s night” was on
the program. A cutout carrying the flash

of a burning building adorns the theatre’s

marquee, in addition to red banners. Doro-
thy Devore and William Haines are fea-

tured in the lobby displays.

Florence Turner Returns

Florence Turner, Vitagraph star of 20
years ago, back from England where she
headed her own company, has finished her
part in Columbia’s “The Price of Success,”
second Waldorf release, under the direction

of Tony Gaudio, who was photographer
for her early productions directed by Grif-

fith. It is now being cut and titled. The
cast is headed by Alice Lake and includes

Gaston Glass, Lee Shumway, Alma Ben-
nett, Speck O'Donnell and Tom Ricketts.

Joe Brandt, president of Columbia, has
written “S. O. S. Perils of the Sea,” star-

ring Elaine Hammerstein, with Frank P.

Hogan directing. He wrote many stories

while general manager of Universal.

Columbia’s new policy of placing prints

in the exchanges before releasing the pic-

tures is drawing general commendation
from exhibitors. Reports from Chicago,
New England, New York and other parts

of the country show many bookings com-
pleted.

Three Companies Busy

Three companies are “shooting” and two
others are preparing for immediate work,
according to Harry Cohn, Columbia pro-

duction manager. New directors include
Frank Strayer and Tom Buckingham in

addition to Gaudio. Strayer is now at

Truckee, Cal., looking over locations for a
picture, as yet untitled, in which he will

direct Jane Novak.

Camera work has been completed on
“Steppin’ Out,” third production for the
1925-26 Columbia series. It is from “The
Lure of Broadway” and in the cast are

Ford Sterling, Robert Agnew, Cissy Fitz-

gerald, Ethel Wales, Tom Ricketts and Lo-
tus Thompson. “The New Champion,”
third of the Perfection series, has been
passed on for prints. William Fairbanks
is featured with Edith Roberts and Lloyd
Whitlock.

Elaine Hammerstein is playing the star

role in “Ladies of Leisure.” Ernest Gillen

is leading man by a special arrangement
with Metro-Goldwyn-Mayer.

“Justice of the Far North,” made by
Norman Dawn, played recently at the Ran-
dolph theatre in Chicago.

Tiffany Completing
MBorrowed Finery”

“Borrowed Finery,” third of the Tiffany
Big Twelve productions, and written by the

late George Bronson Howard, is nearing
completion. The cast includes Gertrude
Astor, Ward Crane, Hedda Hooper, Lou
Tellegen, Louise Lorraine, Taylor Holmes
and Trixie Friganza.

“Morals for Men” will be the fourth of

the Tiffany series. It was suggested by
Gouverneur Morris’ “The Love Serum.”
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VITAL EXCHANGES, Inc.

David R. Hochreich, President

Announces the closing of a contract

for the handling

through its 29 independent branches

in the United States and Canada

of the entire product of

DAVIS DISTRIBUTING DIVISION, Inc.

J. Charles Davis, II, President

for the next five years

All Davis Distributing Division contracts

now in force will be faithfully

carried through.

VITAL EXCHANGES, Inc. in each exchange city will

be ready to take contracts on or before Labor Day.
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X/HTAL EXCHANGES, Inc., enters

the sales field of the industry to enable

the men who toiled faithfully over a

period of years to build for themselves

and their former company a reputation

for honesty and fair dealing, the oppor-

tunity to go into business for themselves.

The “Live and Let Live” principle that

has been the guiding star of these men for

so many years will be the backbone of

Vital Exchanges, Inc. Each branch man
will own and operate his own exchange,

and thereby profit from the good will he has built up. He
in turn will play square with the Independent Exhibitor,

and they will both profit accordingly.

In my search for product to be distributed through our

twenty-nine branches in the United States and Canada, I

found none to equal that offered by Davis Distributing

Division, Inc., so we signed a contract to take all of their

product for the next five years.

As a further pledge, I personally make these statements

for my company:

1st: Vital Exchanges, Inc., will never enter the ex-

hibitors field of owning or operating theatres.

2nd: Vital Exchanges, Inc., will depend solely upon

the Independent Theatre Owners for their sup-

port, and will never sell out to financial in-

terests allied with producer-theatre owning

interests.

VITAL EXCHANCES, Inc.

President.
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t^avis distributing divi-
SION, Inc., in accordance with its

established policy of a fair and square

deal for the Independent Exhibitor and
for its Independent Producing Units has,

in every case, sought to secure the ex-

change man in each city with the best

reputation for square dealing, fair play

and ability to secure bookings.

It has placed much of its product with

such men throughout the United States.

Now Davis Distributing Division , Inc.,

has closed contracts for its output for the

next five years with Vital Exchanges, Inc .—composed of

a group of men, most of whom, for years members of the

sales force of Vitagraph, have bred confidence in their

word and earned for themselves reputations as “square

dealers.”

Thus at one stroke the Independent Exhibitors and the

Independent Producers are alike reassured. The former

that they will get the best pictures at “live and let live”

prices—the latter, that their productions will bring back to

them all that they are worth as box office attractions.

Davis Distributing Division, Inc., pledges its word to

Exhibitor, Producer and Exchange alike that each unit

will receive a square deal. All existing contracts will be

faithfully performed.

DAVIS DISTRIBUTING DIVISION, Inc.
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Davis Distributing Division, Inc*

product to be handled by

VITAL EXCHANGES, Inc.
in territory not already under contract

Super-specials

“Red Love” starring John Lowell.
“Tales of a Thousand and One Nights.”
“The Red Kimono,” a Mrs. Wallace Reid

Production.
“That Old Gang of Mine,” from the world
famous song.

5
James Oliver Curwood Specials

“My Neighbor’s Wife.”
“The Gold Hunters.”
“Tenacles of the North.”
“The Wolf Hunters.”
“The Courage of Captain Plum.”

Ken Maynard Westerns

“$50,000 Reward.”
“Fighting Courage.”
“The Demon Rider.”

“The Haunted Range.”
“Timber Wolves.”
“The Grey Vulture.”
“The Lights of Mojave.”
“The Texan’s Oath.”

A1 Ferguson Features

“Lawless Love.”
“The Fighting Parson.”
“Scarlet and Gold.”
“A Fighting Romeo,” and others.

/L A1 Wilson Productions^
“Flyin’ Thru.”

O Forrest Taylor Productions

Co-starring Forrest Taylor and Anne Ber-
ryman.

8

8

Marilyn Mills Productions

“Tricks.”

General Charles King Stories

“Under Fire.”

“Warrior Gap.”
“Fort Frayne.”
“Daughter of the Sioux.”
“Tonio of the Sierras.”

“Starlight Ranch.”
“Way of the West.”
“Apache Princess.”

Peggy O’Day Secret Service Stories

“Peggy of the Secret Service.”
“Peggy in Chinatown.”
“Peggy from Headquarters.”
“Peggy Under Orders.”
“Peggy on the Job.”
“Peggy in Danger.”
“Peggy Takes a Chance.”
“Peggy Scores a Victory.”

Q F. Schumann-Heink Features

“ Youth’s Highway.”

“Hills of Flame."

'

2
) Throbbing, Thrilling Serials

Co-starring Ben Wilson and Neva Gerber.

Now Ready, “The Mystery Box”

10 episodes.

For Fall Release, “The Power God”
15 episodes.

26 Hey Fellas!
\ McKnight-Womack

26 “Sheiks and Shebas” I
Comedies

52

6

“Cinema Stars” Single Reel Novelties

Showing the actors at work and at play.

“Fragments of Life,” two-reel novelties

made without sub-titles.

Announcement will shortly be made of additional product

for Vital Exchanges in territories already under contract.
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52
RIP ROARING

RIOTS OF
RISIBILITY

EACH WEEK
YOU GET

26
“HEY FELLAS”!

COMEDIES
The Doin’s and Disasters of Young America

(Released Every Other Week)

“SHEIKS and SHEBAS”
COMEDIES

of Flapper Americans

(Released Every Other Week) 26
Money Getting Laugh Makers for Exhibitors

produced by

McKNIGHT-WOMACK PRODUCTIONS
for

DAVIS DISTRIBUTING DIVISION, Inc.

J. CHARLES DAVIS, II. President

218 West 42nd Street New York, N. Y.
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DIRECTED BY JAMES YOUNG
It’s One of The Chadwick Chosen Box-Office Fillers

‘UNCHASTENED WOMAN” FRANCHISE HOLDERS
BOSTON—Independent Films, Inc.

CHICAGO—Celebrated Players Film Corp.
CINCINNATI—Standard Film Service Co.
CLEVELAND—Standard Film Service Co.
DALLAS—Specialty Film Co.
DETROIT—Standard Film Service Co.

LITTLE ROCK—Specialty Film Co.
NEW HAVEN—Independent Films, Inc.

NEW YORK CITY—Merit Film Exchange
OMAHA—Fontenelle Feature Film Co.
PHILADELPHIA—Independent Film Corp.
PITTSBURGH—Standard Film Service Co.

WASHINGTON, D. C.—Independent Film Corporation

FOREIGN RIGHTS—J. G. 8C R. B. Wainwright, London, England

ft)
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ARROW’S
24

FIRST-RUN PICTURES

(THE GOLDEN ARROW FRANCHISE)

Will Make You

INDEPENDENT

(Signed) W. E. SHALLENBERGER,
President, Arrow Pictures Corporation.
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Here Are the First Dozen

TRY AND BEAT THEM

!

CHILDREN
OF THE

WHIRLWIND
From the “International Maga-

zine” Story by

LEROY SCOTT
Produced and Directed by

Whitman Bennett
With

Lionel Barrymore, Johnnie
Walker and Marguerite

De La Motte

THE SUBSTITUTE
WIFE
Produced by

WHITMAN BENNETT
Directed by

WILFRED NOY
With

Jane Novak, Niles Welch,
Gordon Standing and

Louise Carter

THE UN-NAMED
WOMAN

By
CHARLES E. BLANEY

Produced by

ARTHUR F. BECK
Directed by

HARRY O. HOYT
WITH

Katherine MacDonald, Herbert
Rawlinson, Wanda Hawley

and Leah Baird

The MYSTERIOUS
PINES

Adapted, Produced and
Directed by

WHITMAN BENNETT
From Anna Katherine Green’s

Engrossing Mystery Story

“THE HOUSE OF THE
WHISPERING PINES”

SCANDAL
STREET

A W. E. Shallenberger Special
Attraction

Written by
FRANK R. ADAMS

Directed by

WHITMAN BENNETT
With

Madge Kennedy, Niles Welch,
Edwin August, Coit Albertson,

Louise Carter and J. Moy
Bennett

TESSIE
A Sewell Ford “Saturday
Evening Post” Story

Produced and Directed by
DALLAS M. FITZGERALD

With
May McAvoy, Bobbie Agnew,
Myrtle Stedman, Gertrude Short

and Lee Moran

THE GREAT
CITY

A Screen Original by
DOROTHY FARNUM
Produced and Directed by
WHITMAN BENNETT
With a Cast of Well-Known

Players

SHARE AND
SHARE ALIKE
From the World-Known

Novel by
REGINALD WRIGHT

KAUFFMAN
Produced and Directed by
WHITMAN BENNETT

With a Remarkable Cast

THE PRIMROSE
PATH
Produced by

ARTHUR F. BECK
Directed by

HARRY O. HOYT
With

Clara Bow, Wallace MacDonald,
Stuart Holmes, Tom Santschi,
Templar Saxe, Arline Pretty,
George Irving, Lydia Knott and

Pat Moore

THE CLEANER
FLAME

Produced and Directed by
WHITMAN BENNETT

With
An All-Artist Cast From An

Original Story by
Clara Beranger and

Forest Halsey

WANDERING
FIRES

By
WARNER FABIAN

Produced and Directed by
MAJOR

MAURICE CAMPBELL
With

Constance Bennett, George
Hackathorne, Wallace Mac-
Donald, Effie Shannon and

Henrietta Crosman

LED ASTRAY
Adapted from Alphonse

Daudet’s Novel

“THE LITTLE PARISH
CHURCH”
Produced by

WHITMAN BENNETT
Directed by

WILFRED NOY
With Jane Novak and a

Powerful Supporting Cast

TWELVE MORE TO COME
Each One a Great Big Box-Office Bet!

WRITE US FOR FURTHER INFORMATION AND PRICES FOR YOUR THEATRE

ARROW PICTURES CORPORATION
W. E. SHALLENBERGER, President

220 West 42nd Street* New York City, New York
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ABIGGER BOX-OFFICE KNOCKOUT
THAN "THE MIDNIGHT EXPRESS "

AND THAT DID CAPACITY ! -
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ANOTHERGREAT HIT/
A BOX-OFFICE WALLOP

WITH
ELAINE HAMMERSTEIN

FEATURING
FORD STERLING

DOROTHY REVIER - BOBBY AGNEW - CI5.SY FITZGERALD
AND AN ALL JTAR CAST

RAAI/ IT MAUI ALONG WITH THE OTHER BIGDUUMI WUW COLUMBIA PRODUCTIONS
GET YOUR DATES SET NOW WITH THESE EXCHANGES

Apollo—New York
Standard Film—Cincinnati, Ohio
Standard Film—Detroit, Mich.
Standard Film—Cleveland

Federated Film—Pittsburgh

Liberty Film—Atlanta

Liberty Film-—New Orleans

Liberty Film—Dallas
Capitol Film—Chicago
Capitol Film—Indianapolis
Masterpiece Film—Philadelphia
Columbia Pictures—St. Louis
All Star Feature—San Francisco
All Star Feature—Los Angeles
Greater Features—Seattle

Greater Features—Salt Lake City
Greater Features—Denver
Greater Features—Portland, Ore.
Greater Features—Butte
Independent Films—Boston
Independent Films—New Haven
Premier Pictures—Des Moines
Friedman Film—Minneapolis

Independent Films—Montreal
Independent Films—Toronto
Independent Films—Kansas City

Missouri
Premier Pictures—Omaha
Celebrated Players—Milwaukee
Exhibitors Film—Washington,

D. C.
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Frank J. Whittle
offers

Independents

the

Greatest of Box Office Bets
for

Greater Movie Season

First of the series of

8 Society Speedthrillers

Apache Love
Directed by

Harry J. Revier

Produced by

Louis Moniago

Featuring

GEORGE LARKIN

24
Allfun Comedies—2 Reels

Featuring

The Snappiest — Peppiest — Funmaker

EDDIE GORDON
Released by Foreign Rights Controlled by

Broadway Distributing Co. Capital Production Exporting Co., Inc.

1560 Broadway, New York
^ 729 7th Avenue, N. Y.

SERVICE

First of a series of

8 “Broadway Monarch Productions”

Mock Marriages
Produced by Directed by

John Ince Productions, Inc. John Ince

Featuring

WANDA HAWLEY
E. K. LINCOLN

Mary Carr, Spottiswoode Aitken, Lucille

Pinson, Dorothy Vernon, John Bonner,
Rhody Hathaway, Lincoln Stedman and

other well-known stars.



TIFFANY PRODUCTIONSJnc.
presents

“SOULS>SABLES"
SUGGESTED FROM "GARLAN &CO'
BY DAVID GRAHAM PHILLIPS-

DIRECTED BY JAMES C. McKAY
Under the Personal Supervision of

A. P. YOUNGER

starving"

CLAIRE WINDSOR
&EUGENE O'BRIEN

supported by
CLAIRE ADAMS-AN DERS RANDOLF-
EILEEN PERCYami GEORGE FAWCETT

TIFFANY PRODUCTIONS
INCORPORATED



The Symbol

of Security

For Theatres

and The Industry

This Seal is the emblem of the INDEPENDENT MOTION PICTURE ASSOCIATION OF AMERICA
composed of anti-trust Producers, Distributors and Exchanges—the only REAL INDEPENDENTS in the Mo-
tion Picture Industry. They are making it possible for Independent Theatres to remain open and protect the
public s pocketbook.

Don’t be padlocked—keep YOUR theatre Independent with Independent Pictures, booked through

IggH MEMBER m“ INDEPENDENT «
MOTION' PICTURE ASSOCIATION OFAMERICAINC .

Producers and Distributors
HOLLYWOOD, CAL.

BISCHOFF, INC.
1438 Gower Street

HERCULES PRODUCTIONS, INC.
1438 Gower Street

SIERRA PICTURES, INC.
1640 Vine Street

SUNSET PRODUCTIONS
1462 Stanley Ave.

NEW YORK CITY
ARROW PICTURES CORP

220 W. 42nd St.
ARTCLASS PICTURES CORP.

1540 Broadway
AYWON FILM CORP.

729 7th Ave.
CARLOS PRODUCTIONS, INC.

1540 Broadway
CHADWICK PICTURES CORP.

729 7th Ave.
CHESTERFIELD MOTION PICTURE

CORPORATION
729 7th Ave.

COLUMBIA PICTURES CORP.
1600 Broadway

DAVIS DISTRIBUTING DIVISION
218 W. 42nd St.

HENRY GINSBERG PICTURES CORP.
1540 Broadway

INDEPENDENT PICTURES CORP.
1540 Broadway

IVAN PLAYERS, INC.
729 7th Ave.

LEE-BRADFORD, CORP.
701 7th Ave.

LOWELL FILM PRODUCTIONS
151 W. 44th St.

LUMAS FILM CORP.
1650 Broadway
P. D. G„ INC.
1650 Broadway

RAYART PICTURES CORP.
723 7th Ave.

B. P. SCHULBERG, INC.
115 W. 45th St.

WM. STEINER PRODUCTIONS
220 W. 42nd St.

TIFFANY PICTURES, INC.
1540 Broadway

TRI-STONE PICTURES, INC.
565 Fifth Ave.

SAN FRANCISCO, CAL.
PAUL GERSON PICTURES CORP.

1974 Page Street

ALBANY, N. Y.
FIRST GRAPHIC EXCHANGE

676 Broadway
ATLANTA, GA.

PROGRESS PICTURES, INC.
106 Walton St.

BOSTON, MASS.
AMERICAN FEATURE FILM CO.

37 Piedmont Street
ASTOR PRODUCTIONS, INC.

49 Church Street
DEPENDABLE PICTURES CORP.

44 Church Street
FRANKLIN FILM CO.

42 Piedmont Street
GOLDEN DISTRIBUTING CORP.

57 Church Street
GRAND-ARROW FILM EXCHANGE

53 Piedmont Street
INDEPENDENT FILMS, INC.

12 Piedmont Street
SUPREME FILM CORP.

10 Piedmont Street

BUFFALO, N. Y.
FIRST GRAPHIC EXCHANGE

257 Franklin Street
FREEDOM FILM CORP.

257 Franklin Street

RENOWN PICTURES
505 Pearl St.

CHARLOTTE, N. C.
PROGRESS PICTURES, INC.

8 So. Church St.

CHICAGO, ILL.
CAPITOL FILM EXCHANGE

723 So. Wabash Avenue
CELEBRATED PLAYERS FILM CORP.

810 So. Wabash Avenue
EXCLUSIVE FILM SERVICE

732 So. Wabash Avenue
PROGRESS PICTURES CO.

808 So. Wabash Avenue
REELCRAFT FILM EXCHANGE

810 So. Wabash Avenue
RENOWN PICTURES
806 So. Wabash Avenue
SECURITY PICTURES
808 So. Wabash Avenue

CINCINNATI, OHIO
PROGRESS PICTURES CO.

Broadway Film Bldg.
SKIRBOLL GOLD SEAL

PRODUCTIONS, INC.
Broadway Film Bldg.

CLEVELAND, OHIO
PROGRESS PICTURES CO.

Film Exchange Bldg.
SKIRBOLL GOLD SEAL

PRODUCTIONS, INC.
Film Bldg.

DALLAS, TEX.
HOME STATE FILM CO., INC.

Film Bldg.
INDEPENDENT FILM SERVICE CO.

30454 Harwood Street
PROGRESS PICTURES, INC.

Film Exchange Bid'*.

SPECIALTY FILM CO.
304 So. Harwood Street

INDIANAPOLIS, IND
T FILM EXCHANGE

146 W. Vermont Street
CELEBRATED PLAYERS FILM CORP.

144 W. Vermont
PROGRESS PICTURES CO.

144 W. Vermont
REELCRAFT PICTURES CORP.

Ill W. Maryland Street
RENOWN PICTURES

432 Illinois Street
STATE FILM SERVICE

Wimmer Bldg.

KANSAS CITY, MO.
STANDARD FILM EXCHANGE

111 W. 18th Street

LITTLE ROCK, ARK.
ARKANSAW SPECIALTY FILM CO.

1003 W. Markham Street
HOME STATE FILM CO., INC.

114 W. Markham Street

MILWAUKEE, WIS.
CELEBRATED PLAYERS FILM CORP.

715 Wells Street
LUDWIG FILM EXCHANGE

713 Wells Street
MIDWEST DISTRIBUTING CORP.

Toy Bldg.

MINNEAPOLIS, MINN.
ADVANCE FILM EXCHANGE

Loeb Bldg.

NEW HAVEN, CONN.
AMERICAN FEATURE FILM CO.

130 Meadow Street
FRANKLIN FILM CO.

130 Meadow Street
INDEPENDENT FILMS, INC.

130 Meadow Street
YALE FILM EXCHANGE

130 Meadow Street

NEW ORLEANS, LA.
PROGRESS PICTURES, INC.

730 Girod Street

NEW YORK CITY
CAPITOL FILM EXCHANGE, INC.

729 7th Ave.
COMMONWEALTH FILM EXCHANGE

729 7th Avenue
DEPENDABLE EXCHANGE, INC.

729 7th Ave.
KERMAN FILMS, INC.

729 7th Ave.
MERIT FILM CORP.

729 7th Ave.
PEN & PENCIL FILMS, INC.

729 7th Ave.
RED SEAL PICTURES CORP.

1600 Broadway
RENOWN PICTURES

729 7th Ave.

OKLAHOMA CITY, OKLA.
OKLAHOMA INDEPENDENT FILM

SERVICE CO., INC.
112 So. Hudson Street

OKLAHOMA SPECIALTY FILM CO.
306 W. Reno Street

PROGRESS PICTURES CORP.
125 So. Hudson Street

OMAHA, NEB.
FONTENELLE FEATURE FILM CO.

1506 Davenport Street
INDEPENDENT FILM CO.

Film Exchange Bldg.
LIBERTY FILMS, INC.

1514 Davenport St.

PHILADELPHIA, PA.
AMERICAN FEATURE FILM CO.

1335 Vine Street
CAPITOL FILM EXCHANGE

1314 Vine Street
DE LUXE FILM CO., INC.

1318 Vine Street
IMPERIAL PICTURES, INC.

1302 Vine Street
LIBERTY FILMS CORP.

1319 Vine Street
MASTERPIECE FILM ATTRACTIONS

1329 Vine Street

STANDARD FILM ATTRACTIONS
1332 Vine Street

20TH CENTURY FILM CO., INC.
1321 Vine Street

INDEPENDENT FILM CORP.
1319 Vine Street

PITTSBURGH, PA.
COLUMBIA FILM SERVICE, INC.

1010 Forbes Street
LANDE FILM CO.
1022 Forbes Street

STANDARD FILM EXCHANGE, INC.
1030 Forbes Street

SUPREME PHOTOPLAY CO.
1014 Forbes Street

S. & S. FILM AND SUPPLY CO.
1026 Forbes Street

ST. LOUIS, MO.
PROGRESS PICTURES CORP.

3405 Olive Street
UNITED FILM SERVICE

3314 Lindell Blvd.
JACK WEIL PICTURES

3320 Lindell Blvd.

WASHINGTON, D. C.
TRIO PRODUCTIONS

926 New Jersey Ave., N. W.
ASSOCIATE MEMBER
ERWIN S. KLEEBLATT

351 W. 62nd St., New York City

This List Is Your Protection and Growing Every Day—Therefore
Buy Independent Pictures FIRST—and do it NOW !

Independent Motion Picture Association of America
FREDERICK H. ELLIOTT, General Manager 1650 BROADWAY, NEW YORK CITY



Backed by
a Guarantee

OU will have available from Asso-

ciated Exhibitors next season a

minimum of twenty-four produc-

tions and a maximum of thirty.

Picture for picture, value for value,

individually or as a group, we chal-

lenge the industry to match them

—

to rival the smashing action of

“Manhattan Madness”—to equal the

heart appeal of “Under the Rouge”

—to surpass the gripping drama of

“Headlines”—to produce better en-

tertainment than “Camille of the

Barbary Coast”—to eclipse “Fifty-

Fifty”—to approximate the known

value of “Never Weaken”—to out-

do “His Buddy’s Wife”—even to

approach the comedy, thrills and

drama of “Keep Smiling.”

We’re out in the open. We invite

comparisons—not of our productions

with others, but of all others with

ours.

We have the greatest aggregation of

big money stars ever offered by an

independent, supported by as big

production value as money can buy.

Boasting, you say?

But don’t forget that we back up

our boast, not with promises, but

with a guarantee—a real guarantee

—

a guarantee that’s clad in iron.

Who else gives you as much? Who
else guarantees your box office ?

Who else has any interest in you

except as a source of rentals?

Line up this year with the concern

that has confidence enough in its

pictures to guarantee them—that

pledges you a square deal—that uses

your money to underwrite bigger

and better product, not to build

opposition houses.

Play the game so you can’t lose.

Sign up now for the twenty-four best

pictures your audiences have ever

seen.

Associated Exhibitors
Physical Distributors

Pathe Exchange, Inc.
JOHN S. WOODY

President

Foreign Representative

Sidney Garrett



with Anne Cornwall, Robert Edeson
StanhopeWheatcroft, Martha Franklin

Syd Crossley, Glenn Cavender.

Ruth Hollyand MrsTom Forman



by Herman Haymaker arid .Clyde Bruckman

ne of the greatest feature comedies ever made.

Bigger heart interest—more thrilling—funnier—than

even “Racing Luck.”

And in addition a better production.

After you run this one you’ll be apologizing to your
customers for not having an Associated Exhibitors

picture every day.

We’re not afraid to screen it for you, either. Ask us!



(Mr.and Mrs. Jack Dempsey)

challenge to every producer.

Dempsey exploitation will pack the first show and

the picture will keep ’em coming.

It’s that sort of production—classy, snappy, measur-

ing right up to the requirements of a world’s champion.

Compare it with the pictures the industry offers

—

the more comparing, the better you’ll like it.

“Manhattan Madness” is championship stuff.



Directed by John McDermott
Produced By Fine Arts Pictures, Inc.

Associated Exhibitors
John S. Woody, President

with George Seigman. Frank Campau. Bull Montana
TomWilson andJane Starr

f



ejoyce
Malcolm McGregor,
Virginia Lee Corbin,

ElliottNugent and HarryT. Moreyii

An E. H. Griffith Production

Presented by St. Regis

Pictures Corporation

Associated Exhibitors
nrnorcCMTiTIVC

PHYSICAL DISTRIBUTOR
PATHE exchange INC

John S-Woody.
FOREIGN REPRESENTATIVE

SIDNEY GARRETT

hey like newspaper pictures.

And here’s one they’ll doubly like

—

for its theme and its fine entertain-

ment qualities.

It’s a big picture—one that we can

conscientiously call extra special.

Chockfull of novel ideas and twists—

sumptuously mounted—a feature that

makes almost any picture you’ve ever

seen look ordinary.

Slip over to the exchange and see

how one progressive producer is build-

ing box office values.





and

Eileen Percy

Produced and Directed by
LEWIS H. MOOMAW

Written by

A. P. YOUNGER



Under the Rouft
t§|iP^

with MaryAlden, James Mason,
Claire de Lorez and Chester Conklin

T ight-fingered, laughing at the

-^-'law, living by her wits, still she

wanted to be decent.

And he? Crooked, yet he played

the game straight, according to

his own standards.

Crooks aren’t lovable, usually.

These two are. And your liking

for them is justified when you
see them both go straight, at

the end.

This picture steps right along.

It is jam full of drama, excite-

ment, suspense and heart in-

terest. It takes you from the

underworld to the upperworld
and every minute of it is a pip.



Lionel Barrymore
Hope Hampton

A Henri Diamant Beroer
PRODUCTION O



^Allan Dwan
OCIETY drama, with peeps into the shadows

unrespectability.

ol

Is man a bigamist at heart? Would he, if not held

down by law and custom, be a polygamist? Can he

love more than one woman?

If a married man has a clandestine love affair can

he blame anyone but himself if his wife demands the

same “right?”

Isn’t marriage a “fifty-fifty” proposition after all?

Well known names, fine production, and a story that

touches both France and America.



^nnt

doore Harr
and BurrMe Intos

Y |



By Forrest Halsey

ere’s one that gets started so

fast you think they’re showing

the last reel first.

All the snap and pep of real

class.

Fine entertainment, too— big

heart interest—the sort of picture

women cry about and then boost.

If your average picture was any-

where near the class of this

one you’d never do any worry-

ing about the box office.

You can get the proof on the

screen at any Associated Ex-

hibitors Exchange. Just say

the word!

A Hugh Dierker Production

Associated
PHYSICAL DISTRIBUTOR
PATHE EXCHANGE INC John S-Woodv, PRE SI D E MT FOREIGN REPRESENTATIVE

SIDNEY GARRETT



Encore
picture^

Story by

T. HOWARD KELLY

Glenn Hunter, one of the

greatest of the younger art-

ists of the American stage,
i

does work in this picture that

you’ll remember for many a

long day. And little Edna

Murphy,—well just look,

that’s all!

Suppose you, in the trenches,

had promised your buddy, if

anything went wrong, to look

after his wife and keep her

from want. Suppose your



Produced and Directed by

TOM TERRISS

buddy disappeared and was
reported dead. Suppose you
made good your promises,

and in the face of slander,

scandal and abuse kept the

faith. And then suppose you
came to love the girl, and just

when you had won her, the

missing man walked in!

Here’s a picture that’s a

double barreled gem, a dra-

matic triumph. It will deliver

more than you promise.

Valked In





B2rCHf*:
,ziKraai»’-irfaicMme:m

everWeaken
>P

The Second of the Popular Demand Series)
KRt33^553a3^55WB»g3a5S?i»«a!as^SKW

Watch them snicker, chuckle, giggle,

laugh, roar, yell!

Here’s one of those great pictures that

made Harold Lloyd the outstanding box

office attraction of all time.

“Now or Never,” the first of the reissued

Lloyds, has been standing them out. This

one will be a sensation anywhere, and will

play to its tens of thousands where it

only played to thousands before, for

Lloyd has become great since it was

first released.

Reel for reel you can’t buy a better pic-

ture anywhere!

Associated Exhibitors, Inc.

Foreign Representative J. S. Woody, President Physical Distributors

Sidney Garrett Pathe Exchange, Inc.



Second Group of
Associated Exhibitor

Productions
The second group of Associated Exhibitors productions for the

1925-26 season will be ready for previewing in October and for

release during December, January, February and March. It will

comprise not less than eight subjects, including the following:

MAE BUSCH
PERCY MARMONT
NITA NALDI

in

The Miracle of Life

HOPE HAMPTON
JAMES KIRKWOOD
LOUIS WOLHEIM

in

Lover’s Island
A Society Drama by Olga Printzlow

Directed by S. E. V. Taylor

A Melodrama by T. Howard Kelly
Directed by Henri D. Berger

BLANCHE SWEET CLARA BOW
ROY STEWART FORREST STANLEY

in

The Silk Hat Cowboy
(Working Title)

A Western Melodrama by
Norton S. Parker

Directed by Stuart Paton

in

Two Gates
A Drama of the Underworld by

Henry Chapman Ford
Directed by Wallace Warsley

GLENN HUNTER
CONSTANCE BENNETT

in

The Pinch Hitter
A Comedy Drama by
C. Gardner Sullivan

Directed by Joseph Henabery

STRONGHEART
in

North Star
A Drama of the North woods by

Rufus King
Directed by Paul Powell

MONTY BANKS
in

Play Safe
A Comedy Thriller by

Monty Banks

HAROLD LLOYD
in

I Do
A Comedy by Sam Taylor
Directed by Hal Roach and Fred Newmeyer
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PICTURE PROLOGUES PROVIDED
Simplicity,

Players in Sid Grauman’s
fantasy presenting “The
Gold Rush,” United Art-
ists.

Applicability Fundamental Considerations

This week this department publishes an original pro-

logue for Paramount’s “The Street of Forgotten Men.”
Production rights to this prologue are extended to readers

of this paper herewith.

This is the first of a series of original prologues to be written

for readers of this department by Douglas Hodges, Herald staff

member, all of which will be written and arranged with simplicity

of production and applicability to picture as fundamental considera-

tions. Production expense will be held at a minimum and all

prologues will be designed for portrayal by local talent if desirable.

All exhibitors are invited to avail themselves of this material

and to cooperate with advice and suggestions relative to develop-
ment of the series along lines making for maximum service. In so

far as it is possible to do so, prologues will be written for pictures

requested by readers.

Paul Ash Shows ’Em
“The Charleston”
Paul Ash is blocking traffic around McVickers theatre

as this is written with his “Struttin’ Th’ Charleston.”

Paul Ash has forgotten more about “what the people want’’ than
most people ever learn. This week he shows them four stages in

the evolution of the Charleston, all hokum and a yard wide, and
they battle for position in the waiting line. The line is there before
the theatre opens in the morning and it’s a forlorn mob that re-

treats sadly from the theatre front at night when the house has
taken in its last capacity filling. He could fill two or three houses

the size of McVickers just as easily as he fills one.

Paul gives them jazz, plus Paul. The plus is more important

than the jazz. When he says something is good, they not only take

his word for it but insist on convincing him it’s better than that.

They say McVickers never made a dime until Ash came. Be
that as it may, no house ever accommodated so many customers
per seat per day per show. They sit in each other’s laps.

Sid Grauman Presents

“Gold Rush ” Fantasy
Pictures reproduced on this page show characters em-

ployed by Sid Grauman in his presentation of Charles

Chaplin’s “The Gold Rush,” United Artists.

The Grauman type of presentation is lavish in the extreme and
often ranks dose to the picture presented in power of attraction.

His “Covered Wagon’’ and “Iron Horse” presentations were con-
sidered masterpieces. His “Gold Rush” presentation, allegorical

rather than literal, as his others, is said to rank with those.

Mr. Grauman is one of the few leading showmen who continue
to hold that presentation should have direct bearing upon the pic-

ture presented. The majority have gone over to use of material
selected for independent merit, recruited mainly from vaudeville.

The happy thing about this division of opinion as to style of

presentation seems to be that one is just about as profitable in the

long run as the other. Great successes have been made with each.

Colorful figurantes in Sid
G r a u m a n’s allegorical
prologue to “The Gold
Rush.”
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Fresh
Screen
Notes

YOU NEED THE THEATRE—THE THEATRE NEEDS YOU

“Practice Eating to Succeed
in Films,” Says DeMille

By George
T> UTH ROLAND, ac-

cording to her press

agent, has account of

every penny of her ex-

penditures ever since she

was a school girl. “It’s

a great way to keep one’s

mind from getting
rusty,” she says. It’s

darn near made us

cuckoo.

“Thunder” proclaimed by

the company producing him

in pictures as “The Marvel

Dog” is known in private

life as Beneur Tillo von
Riedekenberg, and speaks

not a word of English. If

he can bark his own name

he has done enough for one

dog.

. * *

Connie Talmadge has

taken out her first citizen-

ship papers and now Brook-

lyn, where she was born, is

properly classified. Who is

the American consul there?

s * .

What Are the Wild Waves
Saying?

A local soap box orator

orated to the effect that a

municipal judge, if given a

certain wave, would adjourn

court, go into chambers and

help a defendant kill a

quart. The bar of justice

so to speak.

I
F you would succeed in

film work—practice eat-

ing!”

So says Cecil B. De Mille.

Not that this distinguished

producer prefers players of

poundage, but he declares

that one of the most difficult

things for an actor or act-

ress is to act naturally in a

“gastronomic” close-up.

“Even experienced motion

picture players develop ‘cam-

era fright’ at the table,”

said De Mille. “Usually re-

lying on gesture and facial

expression, they must seek

unfamiliar methods of pan-

tomime when eating.”

Irene Rich’s New Role
Delays Trip

HOLLYWOOD.—The ac-

ceptance of Irene Rich to

enact the leading role in

“Lady Windermere’s Fan”

will delay her planned trip

abroad, it was said recently

at the Warner Brothers stu-

dios.

Long Drive for Rest
HOLLYWOOD. — Hel-

ene Chadwick is spending

the greater part of her pres-

ent between-pictures rest at

the beach about SO miles

from Hollywood. She drives

in every other day to attend

to her local business affairs.

“Recently Jetta Goudal

performed splendidly in a

dinner scene opposite Joseph

Schildkraut in my production

‘The Road to Yesterday’.

The only reason I called for

another ‘take’ was to guard

against possible defective

film, and after the shot I

congratulated Jetta on her

excellent acting.”

“ ‘Acting?’ exclaimed this

inter esting Frenchwoman,

‘Mon Dieu! I wasn’t acting.

I was hungry!’ And then I

discovered that it was seven

o’clock, and dismissed the

company!”

Secretary Wilbur a

Film Star

?

HOLLYWOOD. — When
Secretary Wilbur of the navy

department visited the Met-

ro-Goldwyn-M a y e r studios

last week, Louis B. Mayer

was his host at a preview of

“The Midshipman,” in which

the navy official has a role.

At the conclusion of the

screening Secretary Wilbur

genially refused the offer of

Mayer to remain in Holly-

wood as a film star.

Above is a page designed for the use of exhibitors in planning copy for their
house organs. This page and another are printed each week.

Theatres that make'em talk about LosAngeles

Half-page display which appeared in Los Angeles newspapers last week to adver-
tise local features in conjunction with “Greater Movie Season.”

A Tieup With Evolution
That Shows Browning’s

Up On His Toes
I am sending you a few exploitation

items as executed at this theatre. One of

them is a novel stunt put over in conjunc-
tion with the engagement here of “The
White Monkey” wherein we connected this

picture with Evolution, the latest topic of

conversation throughout the country. We
distributed these, one of which I am send-

ing you, by placing them in parked auto-

mobiles throughout the town and a few
were distributed in the theatre proper.

They instantaneously took the public’s

fancy, creating a tremendous amount of

interest and no end of favorable comments.

The other items comprise a copy of our

Sunday ad, the latest issue of our house

organ program, and a photo of a Juvenile

Revue which we staged here and which

proved a great warm weather business

getter.

Yours very truly,

H. Browning, New Haven Olympia,
New Haven, Conn.

Creamer Uses Wrecked
Car to Advertise

“Broken Laws”
Here is some of my stuff on “Broken

Laws.” For two weeks in advance I used

six teaser slides using copy from the press

book. And also started the same copy in

both local papers for a week in advance.

Could not secure mats from the ex-

change so had to resort to type ads. Did

not have time to build any lobby display

so had to use straight exchange material.

Also got out a large number of post-

cards which were typed by our stenog-

rapher thus cutting down the cost con-

siderable. These cards were so worded

that the recipient read well into the card

before knowing it was an advertisement

for a show. This method sure pays.

I also got out a quantity of the enclosed

stickers, these we stuck all over the busi-

ness section of the town one night and on

all the windshields we could get at. I

gave a lot to the motorcycle cops who
readily fell for the idea and passed them

out to motorists.

The biggest piece of my exploitation was

the wrecked car shown in the photo. This

was parked on a prominent corner about

100 feet from the Strand. It was put out

at night and the next day while everyone

was talking about the wreck I put on the

banner which finished the selling.

All in all we did considerable over the

“The Dressmaker from Paris” which we

played previously to good business.

Trusting that this may be of interest to

you and The Theatre, I am,
Yours very truly,

John W. Creamer, Strand,

Chillicothe, Mo.

Now Who’ll Say Methods
of Rittenberg Are

Wrong?
I am sending clipping with all theatre

ads so that you may see how the Fulton’s

kills the rest” Now let anyone look at this

page and tell me my methods are wrong!

A. S. Rittenberg, Fulton Theatre,

Jersey City, N. J.
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The Theatre Is Your Friend

Now that your vacation is over you are virtually

starting on a new year. You are ready to do your

work with a determination that you lacked in June.

You are full of rebuilt body tissues. Your machin-

ery is overhauled. You are fit.

But your first resolution on this “new year”

should be to keep fit. As the slogan of the scouts

goes, “Be prepared.” The work is there. When

your engine fails to pull; when it won’t take the

train over the grade; there will be another engine

put on the train. For the train must go over. The

work must be done.

In order that you keep fit permit yourself the

rest, the food, the refreshment and the healthful

interests that to you belong. Do not neglect the

law that commands you to partake of amusement.

In getting your load over the top remember that

a good lubricant for the machinery is the laughs

you enjoy in the theatre. The theatre then is your

friend.

Above is a page of house organ copy designed for the use of exhibitors who
maintain house organ distribution. Permission is granted to exhibitors to clip

and use at will. No charge is made.

House Organ
Exchange

BAIR, E. E., Falls theatre, Cuyahoga Fall*. O
BENDER, A. R., Olympia theatre, Cleveland.

Okla.
BENTLEY, FLOYD E., Kelso Amusement Co.,

Kelso W n mIi

BROWNING, HARRY, Olympia theatre, No*
Haven. Conn.

BUBERT, E. H., Metropolitan theatre,
Morgrantown, W. Va.

BURNS, FRANK H., Orlando Enterprises.
Orlando, Fla.

DALEY, THOMAS S., Schine Amusement Co..
Gloversville, N. Y.

EVFLAND, EARLE, Twin City Opera House
McConnelsville, O.

FAWKS, E. L., Photo Phone theatre, Gra
ford, Tex.

GARDNER, HUGH T., Orpheum, Neosho,
Mo.

GAULT, J. C., American theatre, Oakland,
Cal.

GILL, R. A., Strand theatre. Honey Grove,
Tex.

GLASER, WILL J., Grand theatre, Fairbault,
Minn.

HAMBURGER, F. M., Circle theatre, Port-
land, Ore.

HARLEY, ALONZA, Valentine theatre. De-
fiance, O.

KOBLEN, M., Scout theatre, Oakdale. La
LITTLE, T. L., Majestic theatre, Camden.

s. c.
MacLEOD, M., Wolverine theatre, Saginaw,

Mich.
MASSEY, EARL D., Texas theatre, Killeen,

Tex.
MEREDITH, E. E., Virginia theatre, Bo*

1190, Fairmont, W. Va.
MOCK, CARL F., 56th Street theatre, Phila-

delphia, Pa.
MOSS, EDGAR A., Marion Theatre News.

Glass Block, Marion, Ind.
NICHOLS, DON, Durham Amusement Com-

pany, Durham, N. C.
OSTENBERG, J. H., Orpheum theatre. Scons-

bluff. Neb.
PAYNE, EARLE HALL, Kentucky theatre

Lexington, Ky.
PIERCE, HOWARD 0., Kunsky Theatrical

Ent., Detroit, Mich.
POPE, CLEM, T & D theatre, Oakland, Cal
RANDALL, E. H., Liberty theatre, Condon,

Ore.
RIVERS, EDWIN B., 1718 South Main

Street, Royal Theatre, Los Angeles, Cal.
SCHWIE, F. F., Duluth theatre, Duluth.

Minn.
SNYDER, E. A., Rialto-Virginia theatres.

Champaign, III.

SOLOMON, H., Strand theatre, McComb,
Miss.

SORG, J. H.t Jefferson theatre, Fort
Wayne, Ind.

STIEFEL, S., Roxboro theatre, Philadelphia
Pa.

STILES, J. H., The Dalles Amusement Co.
The Dalles, Ore.

WESKIL, F. C., Rose theatre, Colfax, Wash.
WHITBECK, FRANK, West Coast Theatres.

Inc., 134 Leavenworth St., San Francisco.
Cal.

WILSON, T. S., Seelye theatre, Abilene, Kan.
WOODWARD, KENNETH V., Penn-State
Amusement Co., Uniontown, Pa.

Entry of name in above list signifies
willingness to exchange theatre publication*
with other theatre publishers.

(Name)

(Theatre)

(City)

(State)

Short Feature Ads Draw
Dividends, Says
Nyman Kessler

The “Giants vs Yanks” certainly pulled
World Se ries box office receipts Wednes-
day, August 5, when the local baseball
team was my guest to see this “Our Gang”
comedy. The enclosed clipping which ap-
peared in the Quincy Telegram did the
trick as I played to the best Wednesday
business in the seven months I have had
this theatre.

There is no getting away from facts as

advertising short features certainly draws
dividends. From results to date I shall con-

tinue to give as much attention to booking
one and two reelers and as much space on
my program as I do to my features.

And by the way I have a special slide,

“Today’s Baseball Returns,” on which I

announce the results of the games the local

team plays. I find this created a lot of

good will with the younger element also

as I cater mostly to a conservative audi-

ence of elderly ladies and gentlemen.
You will notice from the enclosed cur-

rent program that I am featuring most of

the space on Pathe News. I shall let you
know how the wedding invitation idea

works out on “Husbands and Lovers.”
Incidentally, “Revelation” and “Garrison’s

Finish” which I used to inaugurate

“Greater Movie Season” pleased my audi-

ence 100 per cent. The extra business they

pulled paid for the “G. M. S.” accessories,

which I bought to advertise this occasion.

I feel more than confident that this

“G. M. S.” stunt will not only create more
business but more good will which is the

biggest asset in this business.

Very truly yours,

Nyman Kessler, Atlantic Theatre,
Atlantic, Mass.

In connection with Kessler’s showing of

“Husbands and Lovers” his house organ

carried a special invitation to everyone to

attend the zvedding of Florence Vidor and
Lewis Stone on the screen. An offer of

free admission zvas made to all couples

recently married who would mail their

names and addresses to the theatre.

Pierce of Kunsky
Firm in H. O. List

Howard O. Pierce of the Kunsky The-
atrical Enterprises, Detroit, Mich., signed

a request this week to be admitted to the

House Organ Exchange. The entry is

made herewith but it will not appear in

this issue as the list of names on the ex-

change will be printed in its revised form
later.

H. Solomon, Strand theatre, McComb,
Miss., likewise indicated his intention to

enter the Exchange and his name has been

added to the roster.
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WHAT SHOWMEN ARE DOING DURING “GREATER MOVIE SEASON” : Below: Four column length

ads which appeared in Chicago dailies for “Greater Movie Season-” Above, left: Sticker for windshield and
postcard used by John W. Creamer, Strand theatre, Chillicothe, Mo., to exploit “Broken Laws.” An attractive

ad which appeared in a Montreal, Ont., newspaper for Loew’s theatre, and an ad of A. S. Rittenberg, Jersey
City, N. J. Strip at right : House Organs: Kentucky News, Earl Hall Payne, Kentucky theatre, Lexington,
Ky.

;
Strawn theatre News, Strawn, Tex., E. L. Fawks, Cosy theatre; Palace Theatre Magazine, Fred S.

Meyer, Hamilton, O., Palace theatre; and the Milford Theatre News, Charles Ryan, Milford, Chicago. News-
paper clipping below contributed by Nyman Kessler, Atlantic, Mass., who recently entertained the Atlantic

Athletic Club. Herald house organ copy may be seen in strip.
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The Street of Forgotten Men

—a Prologue

99

-By DOUGLAS HODGES-

HAbove , scene in which Percy Mar-
mont agrees to care for “Fancy,” the
four-year-old child.

Scene I.

CURTAIN rises on dimly lighted room
scantily furnished with one chair, a

bureau and a divan. One window in rear

looks out upon streets of the Bowery. A
haggard woman of 30 lies upon the divan.

Strains of an orchestra, playing “The Bow-
ery,” drift in the window from offstage.

Pictures of actors, price fighters and wrest-

lers hang on the walls. An oil lamp sets

flickering on the bureau. A four year old

child sits on a footstool near the woman.
A knock is heard at the door, left. When

it is repeated the woman tries to rise but

falls back.

Portland Fancy: Who is it?

Voice (at door) : It’s Charlie.

Portland Fancy: Come in.

The door opens to admit a young man,
clean appearing, wearing styles of 1900 . He
is tall. His clothes fit snugly. His hat is

in his hand. His stride is long as he goes
to the chair and moves it to the side of the

woman, and places his hand upon the

child’s head.

Charlie: You asked me to come,

Portland. What was it?

Portland Fancy: I’m going to die,

Charlie. Take Fancy away. Be good
to her. Keep her away from the

streets of New York. She’ll never

know but what you’re her real father.

. . . Will you, Charlie? . . . God
bless you for it.

(Charlie buries his face in his hands then
looks up.)

Charlie : I’ll take her away from
it.

He looks around, smooths the woman’s
hair, then takes the child on his knee. Soon
he rises with the child in his arms and
moves toward the door, looking back at

Portland Fancy as he leaves. Sloiv curtain.

Scene II.

Tzco beggars saunter onto the stage in

one from right. Drop is reproduction of

a New York street. One beggar wears a

sign “I am Blind.” The other is Charlie

who now fakes a stump arm and is dressed

shabbily. His hair has become gray. Blue
border lights arc dim. The “blind” man
carries a stick which he taps on the side-

walk occasionally.

^Above is scene from Paramount pic-

ture in which Mary Brian appears
as the adopted child.

Bridgeport White Eye : Why don’t

y’tell her yer business is gettin’ coin

from the rich birds, Charlie? Some-
body’ll tell her someday that yer a

faker.

Charlie : I told you to stop using

that word. I can’t tell her because . . .

Bridgeport : Yer a faker.

Charlie (lifts his eyes to the sky) :

I don’t want her to know that, after

all these years I can’t get away from

the “Sidewalks of New York.”

( Shrugs his shoulders.)

Charlie sings “The Sidewalks of New
York.” When he reaches the chorus

Bridgeport White Eye joins in. At the end

of the song both walk slowly off left.

Scene III.

Young woman dressed in 'white in center

of a small cottage room sits in large arm
chair reading. Top lights and foots are

full. She rises and sings “Daddy Long
Legs” while she goes to the door of the

cottage center up stage. She stands look-

ing out the door until she reaches the

chorus of second verse. Charlie appears

dressed in latest 1925 apparel. They greet

each other 'warmly. He takes the arm chair

'while she sits on his knee and finishes the

chorus. Lights become dim. Blue foots are

finally all that are on. Quick curtain.
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STORY—'"Charming”—”A real story” STAR—"A real find. ; a real star

”

Leading Lady— 1

"in plain language, a ivow.” Direction—"a splendid job.”

Summary— tfA real knockout that any house should welcome with open arms.”

The reception given by the critics to

“The Tourist”
First of six new two-reel

Tuxedo Comedies
The N. Y. Morning Telegraph

says:

Here is the best two-reel comedy that has been
turned out this season. It is a charming trifle,

and there is every indication that in its star,

Johnny Arthur, Educational has a real find. He
is a delightful personality— he creates a char-

acter rather than merely submitting his person

to the thuds of the slapstick. There is very

little rough stuff of any kind in “The Tourist,”

but there is actually human interest— a rare

quality in the two-reelers. Arthur plays a worthy
tourist who has considerable trouble keeping

his ancient flivver intact.

One of the best bits of business ever concocted
— one that will set any audience howling— is

the scene in which Johnny converts his car into

a stove and cooks his breakfast on its various

parts. It must be seen to be appreciated.

As if a real star and entertaining tale and ex-

cellent direction were not enough, there is added
the presence in the cast of the most promising
girl we have noticed on the screen in a blue,

or even a red moon. She is^Helen Foster, and if

some enterprising producer doesn’t sign her up
for life, he will be missing the chance of his

own lifetime. She is beautiful, she has poise

—

she is, in plain language, a wow. She helps to

make “The Tourist” a real knockout that any
house should welcome with open arms.

And the M. P. News
says:

This is the first of the series of Tuxedo come-
dies starring Johnny Arthurandif itisindicative

of what is to follow, the series should be a prof-

itable one for all hands. By way of a change in

these short comedies, here is one that tells a

real story with some form of continuity and
that does not sidetrack itself in interspersing an
abundance of good c&medy and gags. Both
the gags and the comedy work into the story

naturally.

William Goodrich has done a splendid job with

the directing and the cast does the rest with

the good story. Unfortunately there are not

enough comedies of this type. There is a touch

of melodrama to it, great quantities of comedy
and enough suspense to keep the interest at a

high pitch.

featuring

For foreign rights address

729 Seventh Avenue, New York, N. Y.

JOHNNY ARTHUR
Directed by WILLIAM QOODRICH,

is the sort of reception that is given

only with the advent of a great star

—a sure-fire money-maker for

Showmen

Member,
Motion Picture Producers and
Distributors of America, Inc.

Will H. Hays, President
•THE SPICE OFTHE PROGRAM"
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Educational and Fox Outline

Short Features Service
Following publication of early findings in the “Herald’s” Short Features Test, statements have been received

from Educational Film Exchanges and Fox Film Corporation outlining Short Features service offered the exhibitor

by these concerns.

These statements are printed herewith, showing exhibitors what they are supposed to be getting when they

buy Short Features from these sources. Cases where these things are not received should be reported to the com-

pany executives whose names are affixed to these statements, direct or through this paper.

White Speaks for

Educational
Gordon S. White, director of advertising

and publicity for Educational, writes as

follows:

Educational, ever since its inception as a

national organization, has endeavored to

give exhibitors the best possible backing

with helps that were feasible and suitable

for use in connection with the Short Fea-

tures. We have always issued press sheets

on our two-reel comedies and special sub-

jects and are surprised that several ex-

hibitors have written to you indicating that

they were unaware that such exhibitor

helps were issued on Short Features.

Perhaps you will be interested in know-
ing our plans as to press sheets on our

1925-1926 pictures. Our exchange man-
agers are under definite instructions to see

that every exhibitor who books a two-reel

comedy or a special subject receives a press

sheet. A routine method has been estab-

lished so that a press sheet will be sent to

the exhibitor at the time when he will be

planning his advertising and exploitation.

These press sheets, while concise and easy

to work with, provide the exhibitor with

all the information necessary to help him
plan an effective advertising and publicity

campaign on each Educational Picture.

There are in each press sheet a synopsis,

suggested paragraphs for program use, sev-

eral advance newspaper publicity stories,

one or two reviews for use after the first

showing of the picture, suggested ad lines

and publicity and advertising cuts. One-
column cuts are available on all stars ap-

pearing in Educational’s two-reel comedies
and on most of them two-column cuts are

also available. The newspaper ad cuts, il-

lustrated in the press sheets, include a one-
column by one inch cut, a two-column by
one and a half inch cut and a large three-

column cut. In addition to these, there will

be on our new comedies a thumb nail

sketch without any lettering which may be
used to illustrate a publicity story or in

advertising or program lay-outs. Mats for
all publicity and advertising cuts are given
free to exhibitors.

Educational backs up with national maga-
zine advertising, national publicity and all

practical exploitation helps the exhibitor

who books Educational pictures. We be-

lieve that you are doing a fine work for

the industry in the test you are conducting
and assure you, as well as all exhibitors,

that the showman can always count on the

utmost cooperation from Educational.

Quimby Tells

Fox Plans
Fred C. Quimby, short feature sales

manager for Fox Film Corporation, au-
thorized the following statement upon his

return from a tour of the principal cities

of the country investigating conditions and
conferring with exhibitors:
The plans of the Fox company to aid the

exhibitor properly to exploit their short
subject attractions are comprehensive.

In the first place, press books will be
issued by the Fox company with each two-
reel series. These books will be exactly
like, except for the number of pages, the
books now issued with the starring features
and supreme attractions produced by the
company. They will be complete in every
detail, with synopses, cuts and mats, publi-

city stories, reviews and exploitation sug-
gestions.

For lobbies and out-door advertising, the
Fox company will get up excellent one-
sheets of real magnetism which will be
the work of a recognized specialist. In ad-
dition to this, there will be an ample sup-

ply of stills for newspapers and lobbies. In
fact, all accessories but the large sized

lithographs may be had by exhibitors book-
ing Eox two-reelers.
For Fox News and Fox Varieties, at-

tractive stock and current issue one-sheets
and slides will be available.

Short Features

Favored Najjie

“Short Features” has practically re-

placed “short subjects” as the official des-
ignation of less-than-five-reel product.

Following publication of an editorial by
Martin J. Quigley pointing out the desir-

ability of abandoning the ill-fitting term,

“short subjects,” and using in its stead the

more truly descriptive “Short Features,”
Educational Film Exchanges, Inc., and the

exhibitor body at large have dropped the
ancient misnomer. In the great majority
of exhibitor contributions to this paper the

Short Features designation is used.
To date the Herald’s Short Features

Test has this change and a partial clearing

up of service deficiencies as positive results.

Meanwhile, incoming mail brings undimin-
ished response from exhibitors in the form
of signed Cooperation Pledges and letters

of comment. It is clear that the entire

Short Features proposition is to be sifted

to the bottom, with inevitable benefits.

Cooperation Pledge
EXHIBITORS HERALD,

|

407 So. Dearborn St.,
|

Chicago, III. !

GENTLEMEN:
Cooperating with the Herald to determine definitely the box office value

|

of short features, I shall give what I believe to be adequate advertising representa-
|

tion to all subjects on my programs for such a period of time as I find such
advertising representation to be justified by box office results of the same or .

until I shall consider that a sufficient test has been made.

(Exhibitor)

(Theatre) _

(City (State) !
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A BOX OF CIGARETTES was given to each
man on the editorial staff of each paper in Cleve-
land to exploit the Fox film, “Lightnin',” which
was given a special showing there.

AFTER A CROWD HAD gathered to inspect the

wrecked car John W. Creamer, Strand, Chillicothe,

Mo., hung the banner advertising “Broken Laws,”
F. B. O. picture.

USHERETTES FOR SHOWING OF “Don Q,”
United Artists film at the Globe, New York. The
colorful nature of the subject matter renders attrac-

tive exploitation of every kind possible.

3,000 JARS OF HONEY were given away to em-
ployes of the Cleveland newspapers following a

special showing of the Fox picture, “Lightnin’ ” as

a feature of the exploitation.

AN OUTSTANDING FEATURE OF THE EXPLOITATION campaign that accompanied the St. Louis
showing of “Havoc” was an auto parade that toured the streets for several days preceding the showing.
Laundry wagons also took part in the parade, carrying such signs as “The National Laundry won’t play
‘Havoc’ with your wash.” It is a Fox picture.
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pictures and picture personalities—and what these are doing at the box office. No prophecies on the
entertainment value of pictures are made. Opinions expressed are simply those of the author or of
his contributors and the reader is requested to consider them only as such.—EDITOR’S NOTE.

tAN KEITH is the man in “The Talker,”
1 First National attraction, who betrays
a trust. Comment on the picture appears
here in this issue. Other details were
printed in the New Pictures department of
the issue of May 23. The picture was
shown at the Chicago theatre last week.

“THE TROUBLE WITH
WIVES” A KNOCKOUT

I T’S long since I’ve enjoyed a picture

as I did “The Trouble With Wives.” It’s

the kind of picture I think people mean
when they say “knockout.” It is drama

in terms of comedy, and when good in

such it invariably is better than elsewise.

Florence Vidor is the wife, Tom Moore
is the husband, Ford Sterling is the hus-

band’s friend and Esther Ralston is his

prized employe. The four do sterling work.

Ford Sterling has the sort of role they

usually give Willard Louis, and from now
on the latter has competition. Sterling

does a brief pantomime in the early footage

which has not been excelled, and his humor
is flowing and pungent from then on. It

is the deadly serious type of humor, which

flits hardest.

Miss Vidor adds a few more touches to

her already perfected wifely portayal. Mr.

Moore is a perfectly human husband and

Esther Ralston renders familiar a slightly

unfamiliar character. Nothing is wrong
with the rest of the cast, either.

The story’s about a wife who sets out

to trust her entirely trustworthy husband

and the circumstances which wreck that

good idea. Situations are worked out to

a nicety seldom achieved in any sort of

picture construction. The drama seldom

peeks out from behind the comedy, but is

there and gets its effects. The picture is,

as stated, a knockout.

“TALKER” WORTH
TALKING ABOUT

<‘ r T’'

-L HE Talker” is described by E. L.

Wharton, Montana exhibitor who played

it, as follows: “One of the outstanding

attractions of the summer season. Good

for any house any day. Shirley Mason

scored a triumph by her fine work in this

and should take honor equally with the

balance of the splendid cast.” This from

his “What the Picture Did For Me” report

in last week’s issue.

Having read this, I went to the Chi-

cago theatre expecting much of the picture.

The much was forthcoming. It is a splen-

did production, having just enough tiny

flaws to take off the curse of machine-line

precision.

The cast is, as Mr. Wharton states,

splendid. In it are Anna Q. Nilsson,

Lewis Stone, Shirley Mason, Barbara

Bedford, -Tully Marshall, Harold Good-

win, Gertrude Short, Lydia Yeamans
Titus and Ian Keith, to mention names

you know. They are cast as residents of

a suburb near a large city and if you know
suburbs you know these folks.

What it’s all about is a talker for

womanly independence, freedom, etc., whose

rigid original code sees her through the

situations her talk gets her into but does

not serve the sister-in-law reared in her

care and fed upon her philosphy. Disaster

enters here and the course of the story

henceforth is not a thing to know before

t^OBERT EDESON and Clara Bow have
important roles in “The Scarlet West,”

First National picture, which was shown
at the State-Lake theatre last week. The
story deals with the life of an Indian who
obtained the culture of a white man and
desired to marry a white girl.

nrHE Randolph theatre, Chicago loop
1 house, showed the Universal picture,

“Siege,” last week. In the film are Eugene
O’Brien and Virginia Valli. The picture
was included in the New Pictures depart-
ment of July 4 issue, page 53.

you see the picture.

Anna Q. Nilsson is the talking wife, Lewis

Stone the substantial husband, Shirley Ma-
son his sister, Barbara Bedford the hus-

band’s secretary, Harold Goodwin the up-

right young swain, Ian Keith the reptilian

interloper, Tully Marshall, Gertrude Short

and Lydia Yeamans Titus the indispensable

neighbors. Space prohibits display of the

adjectives earned by each, but a special

word about Miss Mason is in order. Ex-

hibitors have been writing in to prophecy

great things for her in the new connection

and her work in this picture fulfills their

forecasts.

There are, as mentioned above, trivial

flaws. There is too much talking and there

are untimely jumps in the continuity, just

as in life. Which is perhaps one of the

good reasons why the picture is so good.

ANOTHER “OUR GANG”
STRIKES CHICAGO

NOTHER “Our Gang” comedy has

struck Chicago. Struck is the word.

Just like a tornado. It hit last week where

they all hit in this section, at McVickers.

Hit is of double meaning here.

Last week Paul Ash, demon drawer-in

of theatre patrons, packed McVickers to

the eaves with a Charleston stage number
everybody in Illinois tried to see. To this

dance crazy audience was shown “Shootin’

Tnjuns.” They laughed themselves into

hysterics.
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NEW PICTURES

Florence Vidor and Tom Moore
have leading roles in the Para-
mount picture, “The Trouble With
Wives.”

able situations in which William inno-

cently becomes entangled. . . . Climax
tvhere Grace finds the woman she sus-

picioned as the bride of Hennessy.

STORY : Grace Hyatt suspects her
husband of being infatuated with his

shoe designer from Paris. Several situ-

ations develop which make it appear that
William Hyatt is interested in the girl.

It is discovered that he has visited her
apartment. William becomes so uncom-
fortable that he leaves for a summer
hotel. Grace determines on a divorce.

When she visits the hotel she finds the
other woman there as the bride of Hen-
nessy. The Hyatts are reconciled.

The Trouble with Wives
Producer: Paramount

Distributor: Paramount
Length: 6,374 feet

DIRECTOR MALCOLM ST. CLAIR
Authors Sada Cowan

and Howard Higgin
Camerman L. Guy Wilky

PLAYERS
Grace Hyatt Florence Vidor
William Hyatt Tom Moore
Dagmar Esther Ralston
A1 Hennessy Ford Sterling

Grace’s Mother Lucy Beaumont
Prey Edward Kennedy
Maid Etta Lee
Butler William Courtright

TYPE : Comedy drama of domestic

complications.

THEME: Jealousy of a woman con-
cerning her husband is founded on her
husband’s innocent relation with a busi-
ness woman which terminates in the
revelation that the business woman is

married to another man.

HIGHLIGHTS: Sequence in which
Hennessy tells Grace that her hus-

band and he have been to the other

woman’s apartment. . . . Uncomfort-

Sally of the Sawdust
Producer: United Artists

Distributor

:

United Artists

Length: 9,500 feet

DIRECTOR D. W. GRIFFITH
Author Dorothy Donnelly
Adaptor Forest Halsey

PLAYERS
Sally Carol Dempster
Prof. Eustace McGargle W. C. Fields
Peyton Lennox Alfred Lunt
Judge Henry L. Foster.. ..Erville Alderson
Mrs. Foster Effie Shannon
Lennox Sr Charles Hammond
The Detective Roy Applegate
Miss Vinton Florence Fair
Society Leader Marie Shotwell

TYPE : Comedy drama with circus

atmosphere and romantic interest.

THEME: Daughter of a circus per-

former is wooed by son of wealthy par-

ents and is denounced by Judge Foster,

who, it later is revealed, is the girl’s

grandfather.

HIGHLIGHTS: Circus atmosphere.

. . . Comedy acting of Fields. . . .

Carnival episodes. . . . Courtroom se-

quences.

STORY: Sally’s mother dies, leaving

her under the care of McGargle, side

show entertainer traveling with a circus.

She grows up with the circus. The cir-

cus goes broke. McGargle and Sally get

work in a town carnival. Peyton Len-

nox, wealthy youth, falls in love with
her. Judge Foster warns the aristo-

cratic people running the carnival to be-

ware of McGargle. Old man Lennox ap-

pears and denounces Sally when be
learns of his son’s infatuation. Sally is

brought to a social masked ball by young
Lennox. She makes a hit. But when
she unmasks and her identity is learned

she is ordered away. McGargle is ar-

rested for cheating in a gambling game
and Sally is arrested as an accomplice.

He is freed and rushes to the court-

room where Sally is being tried before

Judge Foster. It is revealed that Sally

is tbe granddaughter of the Judge. A
happy reunion follows.

A young reporter is given severe
tests to determine his identity in

“The Bad Lands,” Schulberg pro-
duction.

My Lady s Lips
Producer: B. P. Schulberg Produc-

tions

Distributor

:

B. P. Schulberg Produc-
tions

Length: 6,609 feet

DIRECTOR JAMES P. HOGAN
Author John Goodrich
Cameraman Allen Siegler

PLAYERS
Dora Blake Alyce Mills
Scott Seddon William Powell
Lola Lombard Clara Bow
Forbes Lombard Frank Keenan
Smike Ford Sterling
Inspector John Sainpolis
Crook Girl Gertrude Short
Eddie Gault Matthew Betz

TYPE : Crook melodrama.

THEME: Reporter assigned to
round up an underworld gang falls in
love with the woman who runs the place,
and although he is sent to prison, he re-

turns later to be united with her.

HIGHLIGHTS : Severe tests put to

Seddon. . . . Police raid. . . . Third de-

gree episode. . . . Union of Seddon
with Dora.

Jealousy and destiny figure in the
plot of “The Trouble With
Wives,” Paramount picture.

“The Bad Lands” is a picture of
the underworld which was pro-
duced by B. P. Schulberg.
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STORY: When he finds that his

daughter, Lola, is visiting an under-

world rendezvous Lombard assigns Sed-

don to round up the gang. Seddon on
his visit to the place is put to severe

tests to expose his identity and is finally

exposed by Dora Blake, the head of the

gang. Police raid the place on a signal

from Seddon. But, having fallen in love

with Dora, Seddon aids her to escape. He
is given the third degree and sent to

prison. When he leaves prison he re-

turns to Dora who now runs a high class

gambling place. As he arrives she is

shot in the arm by a disgruntled player.

But both are united.

Lightnin
Producer: Fox Films Corp.

Distributor

:

Fox Films Corp.

Length: 7,990 feet

DIRECTOR JOHN FORD
Authors

Winchell Smith and Frank Bacon
PLAYERS

Lightnin’ Bill Jones Jay Hunt
Milly Madge Bellamy
John Marvin Wallace MacDonald
Judge Townsdend J. MacDonald
Margaret Davis Ethel Clayton
Sheriff James Marcus
Mrs. Bill Jones Edythe Chapman
Zeb Otis Harlan
Hammond Brandon Hurst

TYPE : Comedy drama.
HIGHLIGHTS : Comedy. . . .Char-

acter of Bill Jones. . . . Court-

room sequence. . . . Acting of
the dog in guarding Bill’s bottle of
booze.

THEME : An old war veteran with
his wife runs a hotel until some schem-
ers try to swindle them out of it and
he refuses to sign the deeds whereupon
she sues for divorce. She relents in the
courtroom and all ends happily.

STORY : A likeable old man who has
a friend in every acquaintance, loves his
dog and his liquor. His wife and he
operate a hotel. When some swindlers
from the city seek to get possession of
the property Lightnin’ Bill Jones refuses
to sign the deeds. His wife construes his
refusal as a malicious move and sues him
for divorce. In the courtroom she relents
and at the moment before the decree is

handed down they become reconciled.

Tracked in the Snow
Country

Producer: Warner Brothers
Distributor

:

Warner Brothers
Length: 7,159 feet

DIRECTOR HERMAN RAYMAKER
Author Edward Meagher

PLAYERS
Rin-Tin-Tin Himself
Joan Hardy June Marlowe
Terry Moulton David Butler
Jules Renault Mitchell Lewis
Simon Hardy Charles Sellon

TYPE : Melodrama with a dog hero.

HIGHLIGHTS: Silent Hardy’s
murder. . . . Adventures of Rin-

Tin-Tin in the woods. . . . The
dog’s leap from the cliff to the vil-

lain’s shoidders. . . . Death of lat-

ter. . . . Comedy finish. . . .

Photography.

THEME : By his own intelligence a
dog determines the identity of a mur-
derer and captures him, thereby freeing
himself from accusation.

Harry Carey appears in “ The Bad
Lands,” a Producers Distributing
Corporation picture. He mixes
heroism with comedy.

STORY : The dog, Rin-Tin-Tin, is ac-

cused of having killed his master. Be-

cause the fallacy of the accusal hurts
him he escapes to the woods and joins

a pack of wolves, with which he lives

for a time. Later he finds the real mur-
derer, captures him and is declared in-

nocent. He returns to live with his folks

at home, where he fathers a litter of

pups.

‘‘The Bad Lands” is a Producers
Distributing Corporation tale
about a Westerner and a tribe of

enraged Indians.

Death of Hal. . . . Stage robbery. . . .

O’Tool's imprisonment.

STORY: O’Tool reaches the fort where
he has been assigned to clear up a lot

of smuggling. The daughter of the col-

onel is wooed by Captain Blake, although
she admires O’Tool. Her brother, Hal
Owen, becomes indebted by gambling to

Blake. Blake is jealous of O’Tool and
therefore takes revenge on Hal by de-
manding payment for the debts within 24
hours. Hal attempts a stage robbery to
get the money. O’Tool arrives in time
to see the driver shot by a stray bullet.

The money bags are later found in

O’Tool’s room and he is put in prison.
In an Indian attack Hal is shot and con-
fesses on his death bed to the robbery.
O’Toole is cleared and openly courts the
girl. She reciprocates his love.

The Bad Lands
Producer: Hunt Stromberg Produc-

tions

Distributor: Producers Distributing

Corp.

Length: Undetermined

DIRECTOR DELL HENDERSON
Author Kate Corbaley
Adaptor Harvey Gates
Cameraman Sol Polito, A.S.C.
Production Editor Ralph Dixon
Art Director Edward Withers

PLAYERS
Patrick Angus O’Tool Harry Carey
Mary Owen Trilby Clark
Colonel Owen Wilfred Lucas
Hal Owen Gaston Glass
Charlie Squirrel Joe Ricksen
Freckles Buck Black

TYPE : Fast action Western.

THEME: Young brother of the
heroine is killed by Indians, thus paving
a way for a confession which frees the

hero from prison and matrimonial union
with the girl.

HIGHLIGHTS: Indian fights. . . .

Lorraine of the Lions
Producer: Universal

Distributor: Universal

Length: 6,700 feet

DIRECTOR EDWARD SEDGWICK
Author Isadore Bernstein
Cameraman Virgil Noil

PLAYERS
Don Mackey Norman Kerry
Lorraine Patsy Ruth Miller
Bimi Fred Humes
Lorraine, age seven Doreen Turner
Colby Harry Todd
Hartley Philo McCullough
Livingston, Sr Joseph J. Dowling

TYPE : Jungle melodrama with ro-

mantic interest.

THEME : A child is rescued from a
shipwreck by a gorilla, taken to a desert
isle, and brought up with an elephant
and a group of lions.

HIGHLIGHTS: Shipwreck. . . .

Lifelike portrayal of gorilla by
Humes. . . . Jungle scenes. . . . Storm
where gorilla is shot.

STORY : Lorraine is a seven-year-old
child when she is shipwrecked, and is

rescued by a gorilla, Bimi. Bimi takes
her to a desert isle where are a group
of lions and an elephant. The animals
teach her and protect her. Her father
has been disowned by his parents be-
cause the former married a circus per-
former. Her grandfather has employed
Don Mackey, a crystal gazer, to deter-
mine where the child is. Don locates her
after she is a grown woman on the island.
She is brought back to San Francisco.
During a storm Bimi becomes panic
stricken, breaks from a cage where he is

confined and seizes Lorraine to make off

with her. Don fears that the animal in-

tends harm to her and shoots Bimi. Lor-
raine regrets the death of the beast. Don
starts from the place but is restrained
by Lorraine who loves him.

The Isle of Hope
Producer: A. Carlos Productions

Distributor: F. B. 0.

Length: Undetermined
DIRECTOR JACK NELSON
Adaptor James Bell Smith

PLAYERS
Robert Mackay Richard Talmadge
Dorothy Duffy Helen Ferguson
Captain Duffy. James Marcus
First Mate Bert Strong
Second Mate Howard Bell

Chinese Cook Eddie Gordon
Colored Cook George Reed

TYPE : Adventure romance in

South Seas.
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“New Pictures” Index

"New Pictures” information pub-

lished in the ten issues preceding this

one is indexed below by title, issue

date and page number.

After Business Hours - July 25-58

American Pluck Aug. 15-52

Are Parents People? June 20-49

Bandit’s Baby, The July 4-53

Beautiful Sinner, The. July 4-54

Beggar on Horseback, The July 11-50

Big Parade, The _.Aug. 15-49

Birth of the West ....July 4-54

Bloodhound, The Aug. 15-52

Camille of the Barbary Coast Aug. 8-63

Cyrano de Bergerac Aug. 8-64

Demon Rider, The -Aug. 22-54

Desert Flower, The. June 20-51

Don Q, Son of Zorro July 11-50

Everyman’s Wife June 27-151

Faint Perfume July 25-58

Fifty-Fifty June 20-49

Freshman, The Aug. 1-85

Half Way Girl, The Aug. 15-51

Happy Warrior, The Aug. 1-86

Headlines Aug. 8-63

Hearts and Spurs July 25-57

Her Sister from Paris -Aug. 22-54

His Buddy’s Wife Aug. 8-63

How Baxter Butted In July 18-55

Human Tornado, The July 25-57

If Marriage Fails. June 6-65

I’ll Show You the Town June 27-153

Just a Woman June 6-65

Keep Smiling Aug. 8-63

Kiss Barrier, The June 6-64

Kiss Me Again June 27-151

Lady Who Lied, The July 18-55

Lucky Devil, The Aug. 1-85

Making of O’Malley, The June 13-59

Manhattan Madness. -Aug. 8-64

Manicure Girl, The July 11-49

Man of Iron, The July 11-49

Man Without a Conscience, The....July 18-55

Marriage Whirl, The July 25-57

Marry Me June 6-65

Merry Widow, The Aug. 15-51

My Wife and I June 13-62

Mysterious Stranger, The July 18-56

Mystic, The Aug. 15-51

Never Weaken Aug. 8-64

Night Life of New Y’ork, The Aug. 15-50

Not So Long Ago Aug. 22-54

One Glorious Night June 20-51

Open Trail, The _...May 23-132

Passionate Youth ,...Aug. 8-64

Pearl of Love, The June 27-152

Perils of Paris June 20-50

Phantom Shadows June 20-50

Pretty Ladies Aug. 15-49

Price of Pleasure, The June 27-153
Private Affairs June 6-63

Quicker’n Lightnin* June 20-50

Red Love -June 13-61

Romola -Aug. 15-50

Rugged Water -Aug. 22-55

Scandal Proof June 27-152
Scarlet and Gold June 20-50

Sell ’Em Cowboy June 20-50

Seven Days Aug. 22-55

Shattered Lives —July 18-56

Shore Leave -Aug. 1-87

Siege July 4-53

Silent Sanderson June 13-61

Slave of Fashion, A Aug. 15-50

Smooth as Satin June 20-50

Speed June 20-49

Speed Wild June 6-63

Sporting Chance, The July 18-55

Sporting Venus, The June 6-64

Steele of the Royal Mounted July 11-49

Street of Forgotten Men, The Aug. 22-55
Sun Up Aug. 8-65

Tearin’ Loose June 27-151
Tearing Through May 23-129
Teaser, The June 13-59

Texas Trail, The -Aug. 1-86

Under the Rouge Aug. 8-64

Unholy Three, The Aug. 15-51

White Fang July 4-53

White Desert, The Aug. 1-86

White Monkey, The._ June 13-62

White Outlaw, The July 25-57

White Thunder ...June 27-151

Wild Bull’s Lair, Th? Aug. 15-49

Wild Horse Mesa, Th? Aug. 15-51

Winds of Chance Aug. 8-65

Without Mercy Aug. 1-86

In “Lady Robinhood” Evelyn
Brent is the young woman who
befriends the peasantry and loves
an American. It is an F. B. O.
release.

HIGHLIGHTS: Mutiny of crew.

Sequence in which Dorothy
and Bob explore the castle.

Finding of the treasure. . . . Res-
cue by the friends of Bob.
THEME: Young wealthy yachtsman

signs on a ship to South Seas where he
finds a treasure and a romance.
STORY: Young Robert Mackay, a

wealthy yachtsman, signs with Capt.
Duffy to go to the South Seas in search
of treasure. On board he meets the
captain’s daughter, Dorothy. The cap-
tain is killed and Dorothy and Robert
are tied up in a mutiny. But Bob es-

capes and one by one overpowers the
mutineers. He later fights with the mate,
who attacks Dorothy. The ship is

wrecked and Bob and Dorothy regain
consciousness to find themselves alone
on the ship. They reach a nearby island,

The Isle of Lost Hope, by a raft. There
they find an old castle with the help of
the negro cook. They are captured by
the rest of the crew and locked in a room.
A storm comes which splits open a secret

door, exposing the treasure. They go
outside after the storm to find that

friends of Bob have reached the island

from New York in search of him.

Lady Robinhood
Distributor: F. B. O.

Producer: Ralph Ince, Inc.

Length: Undetermined

DIRECTOR RALPH INCE
Assistant Director Pandro S. Berman
Cameraman S. Balboni

Evelyn Brent is the adventurous
noblewoman loved by the poor in

the F. B. O. picture, “Lady Robin-
hood.”

Property Gene Rosi
Authors..Clifford Howard, Burke Jenkins
Scenario Fred Myton

PLAYERS
LaOrtiga (Lady Robinhood).Evelyn Brent
Senorita Catalina Evelyn Brent
Hugh Winthrop Robert Ellis

Cabraza Boris Karloff
Governor William Humphrey
Raimuindo Robert Cauterio

TYPE : Adventurous romance of

Spain.

HIGHLIGHTS: Warnings served

by La Ortiga. . . . Discovery of

La Ortiga’s identity by Hugh. . . .

Rescue of Hugh and Marie.

THEME : A woman in the style of a
feminine “Robinhood” seeks to free her
peasant people from the bondage of the
rulers of the province.

STORY : In one of the provinces of
Spain, cut off by impassable roads, is a
people who are ruled by a tyrannical
governor and his friend, Cabraza. The
ward of the governor, Senorita Catalina,
is sympathetic with the peasants and
convict labor and seeks by impersonating
a “Lady Robinhood” to gain for them
relief. An American, Hugh Winthrop,
enters the province and is captured by
La Ortiga (the feminine Robinhood). He
escapes and returns to the palace of the

governor where he notices the similarity

of the Senorita Catalina to La Ortiga.

She breaks into tears. Each confesses

love for the other. Raimundo sees the

love scene and warns the troops that La
Ortiga is in the palace. A raid follows.

La Ortiga, Hugh and Marie are captured.

La Ortiga escapes to the hills where she

calls her people together and a raid is

made upon the palace in time to prevent

the death of Hugh and Marie. The gov-

ernor is seized.

Fox Nezvs No. po
BEST DRIVERS IN EUROPE IN DESPERATE

GRAND PRIX RACES
*

Fox News No. pi
84 WOMEN SWIMMERS BUCK STRONG TIDE IN

700 YARD RACE
*

Fox Nezvs No. p2
INVENTORS OF MOTION PICTURES POSE FOR

CAMERA
*

Kinoqranis No. 5108
TILDEN, JOHNSON. RICHARDS AND WILLIAMS

PROVE BEST IN TENNIS ELIMINATION
*

Kinograms No. 51op
DISCUSS PAYING SI80.000.000 DEBT TO U. S.

*

Pathe Nezvs No. 66
84 WOMEN SWIMMERS BUCK STRONG TIDE IN

700 YARD RACE
*

FORD TO PAY SI.706.000 FOR 200 U. S. SHIPS
FOR SCRAPPING PURPOSES

*

Pathe Nezvs No. 6/
LIGHTNING IGNITES 700.000 BARREL OIL

RESERVOIR
*

DISCUSS PAYING S480.000.000 DEBT TO U. S.

International News No. 6j
MAYOR HYLAN. BACKED BY THREE OUT OF

FIVE DEMOCRATIC COUNTRY LEADERS,
OPENS CAMPAIGN

*

DAREDEVILS RISK DEATH ON HIGHEST RADIO
TOWERS IN BERLIN

*

International Nezvs No. 68
DAREDEVIL AL STRICKER TRIES A NEW

THRILLER
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OTTAWA, Ont.—-The annual report of

the city treasurer of Montreal says the

theatres are one of the most profitable de-

partments of the civic license revenue, the

total tax derived being $45,492 collected as

a seat tax at an annual rate of 85 cents a

seat. The total seating capacity of the

city’s theatre is given as 53,521. The num-
ber of theatres officially listed under the

tax is 55, of which the largest is the St.

Denis. . . . The Motion Picture Dis-
tributors and Exhibitors of Canada, with
headquarters in Toronto under Col. John
A. Cooper of Toronto as president, is get-

ting much valuable co-operation from the

Social Service Council of Canada. A re-

cent important feature was the publication

in the Social Welfare of a lengthy article

describing the aims and activities of the

Motion Picture Distributors and Exhibitors
of Canada, along with its allied organiza-
tion, the Motion Picture Producers and
Distributors of America, Inc. . . . For
years the York theatre, Yonge and Bloor
streets, Toronto, changed programs every
day in the week. That was when the house
was owned by the late Harry Brouse of
Ottawa. This custom has been discon-
tinued by Manager Clarence Tremblay.
There are three changes now. . . . John
T. Fiddes, proprietor of the Playhouse the-

atre of Winnipeg, has arranged a “Made in

Winnipeg” exhibition for 30 days in the

lobby of the theatre. Every article on dis-

play will be given away free to patrons in

a series of stunts. . . . D. Leach has
bought the Empress theatre, Calgary, and
is managing the house himself.
Leonard Bishop, manager of the Regent,
Ottowa, a Famous Players house, has been
appointed manager of the Russell theatre,

Ottawa, which the corporation interests re-

cently acquired for special presentations.
Mr. Bishop will have charge of both the
Regent and Russell. . . . When a great
many of the regular patrons of the
Strand, Hamilton, went to Burlington
Beach, the nearby summer resort, for the
hot weather, Manager H. E. Wilton of the
Strand decided to keep into personal touch
with his holidaying customers with a series

of weekly letters to their summer homes.
. . . John Hazza of Calgary, manager
of the Capitol, has adopted a unique plan
of policy. Two shows only, matinee and
evening, are being presented three days of
the week, and all seats are reserved for the
evening performance. For the remainder
of the week, Monday, Tuesday and Satur-
day, the performances are held continu-
ously from noon until II p. m. and seats

are not reserved. . . . The Regent, To-
ronto, reopened August 15 with the Cana-
dian premiere of Charlie Chaplin’s “The
Gold Rush,” under the direction of Man-
ager John Arthur . . . Eight hundred
children of the Daily Vacation Bible
Schools of Montreal were guests of Man-

Salt Lake City

First Runs
(Week Beginning August 1)

AMERICAN : “The Marriage Whirl,’' First

National; “Spanish Romeo,” Fox

;

“News-
paper Fun,” F. B. O.; International
News.

KINEMA : “The Price of a Party,” Pre-

ferred

;

“Won by Law,” Universal; Pathe
Review ; International News.

PANTAGES: “The Monster.” Metro-Cold-
wyn-Mayer. .

PARAMOUNT EMPRESS: “The Ten Com-
mandments” (second week), Paramount;
Pathe News.

VICTORY : “Never the Twain Shall Meet,”
Metro-Goldwyn-Mayer ; **Aesop*s Fables **

Pathe; Pathe News.

ager Howard Conover of the Imperial at

the annual matinee treat. . . . There
was such a clamor to see “The Unwanted,”
the reopening attraction for the Tivoli, To-
ronto, that Manager Tommy Daly decided
to hold the feature over for a second week.
This production is a British release, pro-

duced by G. B. Samuelson. . . . Weston,
Ont., is to have its brand new Weston the-

atre September 1, according to an an-
nouncement by T. A. Morrison, president

of the company building the spacious house.
Archie Murray of Winnipeg has gone to

Regina, where he has become sporting edi-

tor of the Regina Post. For some years
past he was assistant manager of the Win-
nipeg theatre.

ALBANY, N. Y.—R. F. Meigs has just

returned to Albany from Philadelphia,

where he spent last winter and will now
represent Pathe in the Albany territory,

specializing on the two-reel comedies. . . .

Jack Campbell, assistant manager of the

Griswold, in Troy, is vacationing these

days. . . . W. H. Linton, of Utica, vet-

eran exhibitor of Central New York, was
in the metropolis. . . . Uly S. Hill

reopened the American in Troy August 15,

starting at 2 p. m. . . . Sam Moross,
secretary of the T. O. C. C. of New York,
accompanied by Charles Goetz, of Depend-
able Pictures, was in town and then hur-
ried on to the Saratoga track. . . . The
benefit which Louis Buettner of Cohoes
gave for the fire sufferers of that city net-

ted $275. . . . Walter Suckno of the

Albany and Regent theatres went to New
York for a day but found things so attrac-

tive, he remained a week. . . . Lew
Fischer will reopen the Bradley in Fort
Edward September 1, and Mrs. Fischer will

act as manager. About $8,000 is being
spent in improving the house. . . . Al
Barton, of the Playhouse in Ticonderoga,
has a camp on Lake George. . . . John
Garry, manager of the Empire in Glens
Falls, has practically recovered from a re-

cent operation for appendicitis. During his

aabsence, the house was looked after by

Alec Sayles of Albany, who manages the

Clinton Square in that city. . . . Ben
Apple of Troy is spending a good part of

his time at the Saratoga track, but whether
he is successful in picking the winners
isn’t being disclosed. . . The young
son of William Benton of Saratoga Springs
is on the road to recovery. . . . Mrs. A.
T. Mallory, wife of the owner of the Star
in Corinth, and a cateress when time per-

mits, has the reputation among the film

beys of making the best pumpkin pies in

the whole Adirondack region
William Donovan, who runs the Palace in

Tupper Lake, also conducts a gents’ fur-

nishing store and between the two is mak-
ing a very comfortable living. . . . Tobin
and Quinlan, who have the Ideal in Cha-
teaugay, are enjoying a successful season,

although the rainy weather has kept away
thousands of tourists. . . . Mrs. A. E.

Walton, of the Happy Hour in Lake Placid,

playing “The Making of O’Malley,” held

out a crowd of 250 the other night for the

second show, and in the rain at that. . . .

Jack Matthews of Plattsburg, one of the

best known exhibitors along the Canadian
border, is a firm believer in yeast and
indulges in a cake before every meal.

. . Charles Marshal of the Bridge in

Ausable Forks must imagine he is in a

boom town these days for the rebuilding ol

the section destroyed by fire is now in full

swing. Bob Yates is now assisting his

mother-in-law, Mrs. Carpenter, in handling

the Arcade in Lake George. . . . Harold
Filkins, salesman for F. B. C., left the

hospital following an operation for appen-

dicitis. . . Al Bothner, a former
showman in Troy but now connected with

the Smalley chain, with headquarters in

Fort Plain, is looking after Mr. Smalley’s

three dance halls for the time being, but

will later on return to exploiting pictures

being played over the Smalley circuit.

The motion picture theatres in

Troy, N. Y., have been experiencing con-

siderable trouble of late through severe

electrical storms. . . . The contract for

the $500,000 motion picture theatre to be

erected in Albany, N. Y., at once by the

Strand interests, was let during the past

week to Shapiro & Son, of New York City.

. . Two former exhibitors in Central

New York are now in Florida and before

their return will probably invest in real

estate possibilities. The two are William
Shirley, of Schenectady, former part owner
of Farash Theatres, Inc., of that city, and
William Rafferty, of Syracuse, who was
also connected with the same company. A
few weeks ago the two sold their holdings

to W. W. Farley of Albany and are re-

ported to have each received about $150,000.

. . . George Roberts, for the past several

years managing director of the Berinstein

chain of houses in New York State, and
who has made his home in Albany, where
he also looks after the Colonial theatre,

resigned, with his son, Ormond, im-

mediately followirig suit. The younger Mr.
Roberts has been managing the Hudson
theatre in Albany. The two Albany the-

atres will now be handled by Julius Berin-

stein, who has been managing the Palace

in Troy. The Elmira houses will be looked

after by the two Berinstein boys in that

city.
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IA ANSAS CITY, MO.—By August 25
** * ground will be broken for a new
$275,000 theatre at Thirty-eighth and Main
streets, Kansas City, according to Jack
Roth, who is to be manager. ... Is

Miss Gertrude Astor, screen star, inclined
to kid a bit, or is she being kidded? That
is what the Kansas City Star is trying to
find out. The other day Miss Astor,
Peggy Joyce and Mahel Normand were in

Kansas City and Miss Astor confided with
all seriousness that she was engaged to

Robert Sinclair, brother of the millionaire
oil king. To which the Kansas City Star
has to say: “That according to close friends
to the Sinclair family there is no Robert
Sinclair.” •

. . . It was “Greater Hustling
Season” along Kansas City’s Picture Row
last week. ... A. W. Day, assistant
P. D. C. branch manager, returned from
the territory with 39 contracts on “Char-
ley’s Aunt.” . . . Mike Lewis, special
representative for Paramount, revived old
acquaintances in Kansas City. . . . C. D.
Hill and R. L. McLean, district manager
and representative, respectively, for P. D.
C., spent a busy week in Kansas City. Mr.
Hill says there is so much business he is

forced to have an assistant—and that’s

“Mack.” . . . Bob Withers, Enterprise
branch manager, who returned from a 10-

day trip in the territory, asserts exhibitors
are much more optimistic than a month
ago. ... A. Id. Levy, former Fox rep-
resentative in Washington, D. C., now is

with the Kansas City branch, according to

M. A. Levy, branch manager. . . . Miss
H. Geerdts, Warner-Vitagraph booker, be-
came so “inoculated” wifh the Florida land
“get rich quick” excitement that she re-

signed to accept a position with a land
company in the Southern state.

W. Raster, former veteran New York film
man, has joined the Kansas City Universal
sales force. . . . George Hartman,
formerly with Vitagraph, has joined As-
sociated Exhibitors’ selling force and will
cover Missouri. . . . J. M. Duncan,
special Warner-Vitagraph representative,
was in Kansas City assisting Branch Man-
ager C. A. Schultz in getting the Warner
40 placed as soon as possible. ... A fire

at the Lyric, owned by /. F. Deo and J. T.
Wilson, destroyed five reels of film and
damaged the booth and projection machine.

. Herb Welsh, veteran Kansas ex-
hibitor, has taken over the Orpheum the-
atre at Atchinson, Kas., while Edward
Dorrell, former manager, has returned to
his home in Topeka. . . . The Lewis
theatre, Independence, Mo., has been added
to the chain of Glenn Dickinson, who now
controls two houses in Manhattan, Ivans.,
two in Lawrence, Kans., three in Junction
City, Kans., and one in Independence.

Among exhibitors visiting the
market were W. J . Gabel, Grand, Beloit,
Kans.; Charles Sears, Sears Circuit, Ne-
vada, Mo.

;
C. M. Pattee, Pattee theatre,

Lawrence, Kans.
; William Cuff, Strand,

Chillicothe, Mo.
; Ben Levy, Hippidrome,

Joplin, Mo., and S’. E. Wilhoit, Jefferson,
Springfield, Mo. . . . Glen Klock of the
Klock theatre, Ottawa, Kans., soon is to
become a benedict, it is rumored in
authenic circles. . . . Clarence "Bones”
Smith, he of the high tenor voice, former
manager of the Tenth Stret theatre, Kansas
City, has joined the sales force of As-
sociated Exhibitors in Kansas City. .

Not 99 per cent, but actually 100 per cent
cooperation has been obtained by William
Burford of the New Burford theatre,
Arkansas City, Kans., in putting over a

Musical Program at

Capitol (N. Y.)
( Week Beginning August 15)

Overture Von Suppe's “Poet and Peasant,”
Capitol Grand Orchestra, David, Mendoza
conducting.

“In Sunny Italy”—Tosti's “Serenade,'’ sung
by William Robyn; “The Song of Love,”
duet by Robyn and Douglas Stanbury

;

“The Girl from Sorrento,” sung by
Robyn and Stanbury and danced by Mile.
Gambarelli

;

finale, Rossini's “La Danza,”
sung by Stanbury, assisted by the Metro-
politan opera ensemble and the Capitol
ballet corps, including !Sora Puntin

, Elma
Bayer

, Ruth Flynn
,

Ella Donoher
,

Inga
Bredahl and Myrtle Hayes.

Rubinstein's “Kammenoi Ostrow,” arranged
by Dr. Mauro-Cottone

, chief organist;
Male ensemble, Capitol orchestra and or-
gan.

Solo “My Heart at Thy Sweet Voice,”
from Saint-Saens' “Samson and Delilah”
Miss Dorothy Pilzer.

“Sun-Up” Metro-Coldivyn-Mayer.

campaign in conjunction with “Old Home”
week, he says. . . . Phil Wagner, man-
ager of the Beldorf theatre, Independence,
Kans., has his own ideas on promoting his

theatre ni the public eye. Hree is a line

he used in conjunction with his newspaper
advertising the other day: “A summer
resort in the heart of Independence—The
Beldorf, the' coolest spot in town.”

W ASHINGTON, D. C.—While the

Crandall executives were away on
their annual frolic at Lake Hopatcong,
N. J., George A. Crouch, familiarly known
as “Cotton,” was doing a desk marathon.
Crouch is treasurer of Crandall Theatres,
a walking encyclopedia, banker for 90 per
cent of the personnel and the only member
of the force who never takes a vacation.
If he should quit they’d have to hire about
28 men in his place. ... A specially

staged choregraphic (meaning dancing)
allegory, “The Greater Movie Season,” was
offered at Crandall’s Metropolitan to cele-

brate the inauguration of what is expected
to be the banner year in motion picture
history. The innovation, conceived by
Stafford Pemberton, dancer, was executed
by his company, with the assistance of
Daniel Breeskin, conductor of the Metro-
politan symphony orchestra, and Nelson B.
Bell, in charge of advertising and publicity,

serving for John J. Payette, during the lat-

ter’s absence at Hopatcong, . . . Robert
Etris, manager of Crandall’s Ambassador,
is back at his official duties after 10 days
of flitting about the vacation spots of the
East. . . . Film trailers have been
adopted in place of unanimated slides for
announcing coming attractions at all the
Crandall residential theatres. . . . Harry
M. Crandall, owner of the 15 theatres bear-
ing his name, returned from the lake in ad-
vance of the vacation party because he
wished to be present at the First National
franchise holders’ convention in Indian-
apolis. . . . Specially prepared bills are
being presented in connection with “Greater
Movie Season.” All houses have been
decorated and new lobby displays have been
installed. . . . Fallas Broche, manager
of the Metropolitan, recently purchased a
new touring car and hasn’t yet had hold

of the steering wheel. Mrs. Broche is al-

ready a skilled driver so why should he
bother about learning the intricacies of gear
shifts and traffic courts? . . . An elab-

orate lobby display installed at the York
theatre by Nat Glasser, house manager and
chief of the Crandall technical department,
includes an electrically driven Powers ma-
chine, the $3,200 camera with which he
filmed the Crandall Saturday nighlers, and
cutouts, pennants and posters.

"A
C EATTLE, WASH.—A new firm has

made its appearance on Third Avenue,
Theatre Supply Company, Inc. The com-
pany has been incorporated for $10,000 by
Edward G. Dobrin, R. Kline Hillman and
B. Mooreliouse. Associated also in the

enterprise are Roy Peacock and E. C.

Searlc. About a year ago the Theatre
Equipment Company of Seattle was or-

ganized by R. C. Barthel and W . W . Lewis.
Several months ago E. C. Searle and Rob-
ert Flolme bought out Barthel, and subse-

quently purchased the interests of Lewis.

Due to conditions over which the new
owners had no control the firm became
involved in financial difficulties and about

a fortnight ago was liquidated by the

Seattle Merchants Association. A store has

been leased at 2016 Third avenue and the

service of the company will be started in

a few days. It is said Mr. Searle will be
manager. . . . W. H. Rankin, formerly

a member of the sales staff of the Univer-
sal exchange, has now joined the sales

force of the local Warner Brothers offices

under Manager H. A. Black. . . . Charles

H. Feldman, for several years manager of

the local Producers Distributing exchange,
has resigned and W. J. Drummond, former-

ly of San Francisco, has been named his

successor. Mr. Feldman is quoted as con-

templating going in business for himself.

. . . A. C. Raleigh, in charge of First

National exploitation, offers a pithy sug-

gestion for the exhibitor who talks of a

quiet season or hard times. He suggests

that the smaller exhibitor who cannot af-

ford expensive exploitation should get his

wife to sew a few colored stringers to-

gether or make a few ropes of flags

—

anything to change the “long distance” ap-

pearance of his theatre
;

get out a few
“circus dodgers” and then use the most
excellent paper and accessories available at

the exchange. . . . Universal’s Portland
exchange is now established in its new
quarters at 445 Glisan street. The force

moved in two weeks before the building

was completed and Cecil Fames and Dave
Martin, shipping and poster men, worked
without rest for nearly two full days to

make the change over, according to L. 0.

Lukan, manager of the Seattle offices. . . .

It is expected Warner Brothers and Pro-
ducers Distributing Corporation will also

open branch offices soon on Portland’s new
Film Row. . . . B. F. Shearer, Inc.,

furnished completely the new Roycroft
theatre which John Dans and H. J. Carey
are opening at Roy street and Ninteenth
avenue. During the conclave of the

Knights Templars here, recently. Manager
Robert W. Bender of the Columbia theatre

put over a clean scoop that won the praise

of local film men. While the great Temp-
lar parade was still in progress he was
showing 300 feet of newsreel of the parad-
ing hosts, beating even the local newspapers
in showing the pictures of the event. . . .

D. C. Millward, manager of Western Film,

returned last week from a trip to Butte.
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CALT LAKE CITY, UTAH.—Louis
Marcus, genial manager of the Western

Division for Famous Players-Lasky, will be

back at his local headquarters next week.
He has been in New York City on official

business. . . . George Derrick, whirlwind
booker at Metro-Goldwyn-Mayer, is back
on the job. Been on his vacation. . . .

Jack Connors is now doing his stuff in

Idaho for M. G. M. John was recently

representing United Artists in Montana.
. . . E. J. Lustig, who has been cover-

ing Idaho for M. G. M., has resigned and
gone to Denver. E. J. is the brother of

Harry Lustig, now Western division mana-
ger for Warner Brothers. . . . Our
own James—Keitz is the last name—rolled

into the city after viewing the scenic

splendors of Southern Utah. Took the wife
and baby along. Baby enthralled with
scenic splendors. . . . Allen Burke has
been disposing of De Luxe features along
the Yellowstone Branch of Idaho. Allen
disposes of the product wherever he
meanders. . . . And now comes to the

fore one notable in the person of Max
Roth, Fox home office representative who
is here in the capacity of personal rep-

resentative for James R. Grainger, with the

announcement he likes Salt Lake City, ’n’

everything. He is stirring up some good
business for Fox while sojourning in these

parts. . . . George Mayne has added
some new product to that already acquired
at his Preferred Pictures and Super
Feature Indepedent exchange, and expects
to make a trek into the territory in the
near future. . . . H. Bradley Fish, doing
special work here for Universal, is out on
“sales location” with big U salesman. . . .

G. E. Rosenwald, ’another special Universal
man, has been doing things in Idaho in

company with the redoubtable Milt Cohn,
special plenipotentiary in the local territory.

. . Sam Henley, Universal chief here,
is back from a jaunt through the Southern
part of the state. . . . Mrs. L. Acker-
man, secretary to Henlay, has been taking
a respite in a vacation, and is back at her
desk now. . . . L. Abel Davis, F. B. O.
manager, is hitting the trail for Nevada.
. . . E. M. Gibson, assistant to Abel, is

going over to Denver for his vacation.
. Joe Solomon is working Idaho

temporarily for F. B. O. and W. K. Bloom
is signing ’em up in Southern Utah. . . .

Bill Gordon, who holds down the man-
agerial throne locally for First National,
is leaving for New York City to sit in at

the big doings. . . . Vete Stewart has
been knocking the new 55 for a goal in

Idaho for First National. . . . Bill Seib,
Pathe manager, is back from a swing over
Southern Utah. . . . Likewise Ed \C.

Mix, Associated Exhibitors manager.
Dave Schayer is sending in some splendid
business from Idaho for Pro-Dis.Co. . . .

C. F. Parr, PDC manager, is just getting
back from Montana. Been there three
weeks. . . . Dave Bershon, recently
made division manager -for Metro-Gold-
wyn-Mayer, is back in Los Angeles after
spending a few days locally with George
L. Clozvard, exchange manager.
A. G. Pickett, Famous exchange mogul, has
been selling the boys in Montana the
Greater Forty. . . . Weir Casady, pub-
licity manager for the American theatre,
pulled a neat fashion show stunt with
Corrine Griffith’s latest “The Marriage
Whirl.” He tied up with a local depart-
ment store. . . . R. S. Stackhouse is

certainly putting Warner Brothers on the

Philadelphia

First Runs
(Week Beginning August 3)

STANLEY : “The Lady Who Lied," First

National; Stanley News; Overtures, “Hun-
garian Rhapsody" and “Rigoletto Phan-
tasy," Stanley Symphony Orchestra;
Dance specially; Vocal solos; Ben Mer-
hoff and his 10 High Hatters.

FOX: “The Wheel," Fox; Fox Theatre
Screen Magazine; “Slavonic Rhapsodie,"
Fox Theatre grand organ; Brooks &
Ross, dancers; Vera Lavrova, Russian
prima donna ;

The Glorias, dancers.

STANTON : “The Street of Forgotten
Men," Paramount

.

KARLTON : “The Lucky Devil," Para-

mount.

PALACE: “The White Monkey," First Na-
tional.

VICTORIA: “Rugged Water," Paramount.

CAPITOL: “Zander the Great," Metro-
Goldwyn-Mayer.

Montana map. . . . George C. Jones,

booker, is holding down the responsibility

of running the office during Stack’s ab-

sence. . . . George Jones and Dave T.

McElhinney are doing their stuff in the

territory for W. B.

D ETROIT, MICH.—The death of Mrs.
D. A. Alexander, proprietor of the

Orpheum theatre, at Ionia, following an op-

eration a few days ago, brought genuine

grief to the Detroit film trade. Mrs. Alex-
ander gained a reputation as a most hos-

pitable and courteous host to all film

salesmen visiting her city. . . . The
Strand theatre is now the only motion
picture house open in Grand Rapids, second
city in the state. The Butterfield interests,

which recently took over the controlling

interest in five downtown houses operated

by Consolidated, has closed them for al-

terations. They are scheduled to reopen
August 25. . . . A. J. Kleist, president

of Oakland theatres at Pontiac, announces
that work on the Orpheum, which was
halted several months back, will be started

again immediately. Mr. Kleist will con-

struct a combination recreation and the-

atre building, and the total cost will be ap-

proximately $150,000. . . . Kimmel
Brothers’ new theatre at Nine Mile road
and John R. street, is nearing completion
and will be. ready for opening August 25.

The house will seat 1,000 and
will have a 20-foot lobby. . . . J. A.
Carrier, manager of the Broadway Strand,

has been appointed Detroit pageant official

to select the most beautiful girl in the city

to represent the Motor City at the annual
Atlantic City pageant. . . . Joseph
Purtell, of the Delray theatre, has purchased
the Greenwood' for a $75,000 consideration
and will operate it personally, leaving

charge of the Delray to William Sclmttel

-

hcim. . . . Vacation seasons are practi-

cally over in the Detroit film trade, in most
cases the theatre managers being back and
full of enthusiasm for the new fall season.

Exchange managers are back, too, with
plenty of pep for new sales drives. . . .

George F. Koppin, who operates a string

of 20 outskirt houses all over Detroit, in-

vited all members of the Detroit film

fraternity to be his guests at a corn roast

at his Halfway Subdivision, August 15,

with land and water sports, eating, dancing
and a band concert on the program. . . .

George Wilbur, manager of the Kleist the-

atres at Pontiac, is off on a two weeks’
motor trip as his vacation. He will take
in principal Eastern cities.

Pompeii, recently obtained with the Eyptian
theatre, across the street, from Max and
Louis Graf, on a 10-year lease by Dan
and Morris Markowitz, will be devoted to

the showing of high grade second-run
pictures. The former policy maintained
at the twin Egyptian and now closed Aztec
theatres of running the same pictures, will

be maintained. . . . Filming of the

scenic, industrial and agricultural wonders
of Northern California by Fox News is

going forward under the direction of

Californians, Inc. James Seeback, camera-
man of the Fox organization, is making a

tour along the Coast from San Francisco.

Russell Hendrickson, who served
for several years with the Jacobs circuit

in New Jersey, - has been engaged as as-

sistant in the Chimes theatre at Oakland.
Manager Samuels has announced

work is starting on a $500,00 theatre; mar-
ket and stores project on the east side of

Divisadero street, between Hayes and
Grove. . . . Max Blumenfeld, San
Mateo theatre owner, has opened offices in

Loew’s Warfield building in this city. . . .

Louis R. Greenfield of the L. R. Green-
field theatres and his family spent their

vacation at Santa Cruz. . . . Frank
Harris, special Harold Lloyd representa-

tive, was a recent visitor on Golden Gate
avenue. ... FI. L. Beach, of Beach &
Krahn, operating three theatres in Oak-
land and Berkeley, has announced plans

are practically completed for a new 2,000

seat house in Oakland, that will cost ap-

proximately $250,000. Beach also an-

nounced there is no truth to the rumor
his concern was to be absorbed by an-

other. . . . While in this city, /. George
Feinberg, of the Arctic Nu-Air Cooling and
Ventilating Company of Chicago, appointed
L. G. Dolliver of Western Theatre Supply
Company as distributor of this theatre

cooling device. . . . Charlie Pincus,

manager of the Imperial theatre, re-

cently was sent a letter praising the copy,

color and style of the three sheets he had
sent out for the “Ten Commandments”
and a single column ad in one of the

papers. Good work Charlie. . . . Gen-
eral Manager A. M. Bowles of West Coast
theatres, while in this city recently, held a

loyalty and morale meeting. . . . Ed-
ward Frier, who was booker for Universal
for some time in this city before he was
transferred to Portland, has become as-

sociated with the Hall Film Exchange as

booker. . . . W. T. Bond, who was
connected with the Paramount theatres in

Atlanta, has ben appointed assistant house
manager at the Imperial. Bond seems to

be good stock. ... A Leathurby-Smith
organ was recently installed in the new
Blumenfeld theatre at San Mateo. . . .

Thomas A. Curran, special representative
of W. Ray Johnston, has been staying in

this city almost a month in the interests of
Rayart Pictures. Curran and Mrs. Cur-
ran are on their way to Australia, where
they will stay some time. W. J.

Heineman has been added to the local

Universal sales department, having come
from Seattle. . . . Consolidated The-
atres, Inc., has applied for a $115,000 build-

ing permit for a theatre which will be
erected at Polk and Green streets.
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P HILADELPHIA, PA.—The first an-

nual golf tournament of the motion
picture industry of Eastern Pennsylvania,

Southern New Jersey and Delaware, opens

August 18th on the course of the Green
Valley Country Club. The committee is

composed of Dr. Walter G. Steurnpfig,

Jack Greenburg, Joe Cunningham, William
Doyle, Paul Green and Geo. Griffin.

Trophies valued at $1,000 have been con-

tributed by motion picture executives and
exhibitors. The tournament is followed

by a dinner dance. . . . Exchangemen
are unanimous in their opinion that the

activities of the fire prevention committee
of the Film Board of Trade, consisting of

C. S. Goodman of Electric Theatre Supply
Company, W. A. V. Mack of Pathe, and
S'. Whitman of Universal, have resulted in

the Philadelphia exchanges being in better

condition as regards fire hazards than ever

before. The regulations of the fire

marshal’s office are being strictly observed.

. L. Berger and /. Wolf recently

purchased the Manheim theatre from D. L.

Roberts. . . . The negotiations between
Famous Players-Lasky and Wilmer & Vin-
cent for the purchase of a number of

theatres in Pennsylvania have been termin-

ated without a sale having been effected.

It is reported the price asked by Wilmer
& Vincent was in excess of what Famous
Players was willing to pay after an in-

spection of the theatres. . . . Robert
S. Horsley, formerly Philadelphia branch
manager for Vitagraph, who is well known
to exhibitors in this territory, resigned as

New York manager for Warner Brothers.

. Jerry Safron, Philadelphia branch
manager for F. B. O., recently appeared
on Vine street in a new limousine. . . .

The Sherwood, 55th and Baltimore avenue,
which has been closed for some time un-
dergoing extensive improvements, will open
early in September. . . . Carl Bon-
aiAts, organist of the new Stanley theatre

in Atlantic City, formerly of the German-
town theatre, Philadelphia, who is a great

favorite in this city, will give a number of
concerts over radio stations WLIT and
WPG in Philadelphia. . . . Jay Eman-
uel, Philadelphia manager for Metro-Gold-
wyn-Mayer, who also conducts a number
of theatres, received first award from Carl
Laemmle in the exploitation contest of
Universal. The winning exploitation was
at the Ridge Avenue theatre for the first

episode of “The Great Circus Mystery.”
Jacob E. Ernst, a revenue agent

connected with the Philadelphia division,

has been appointed auditor of the George
F. Bennethum theatres. ... A large
delegation of Philadelphians attended the

Carr & Schad outing at Keller’s park,
Sinking Springs, Reading, and report
having spent a most enjoyable day. . . .

The Palace theatre, Ardmore, Pa., has
recently been sold by Thomas, Nathan and
Harry Harrison to Harry Rittenhouse at

at an undisclosed figure. . . . It is re-

ported that Sablosky & McGurk will erect

a large theatre on the site of the North-
wood theatre, 4652 Frankford avenue. The
new theatre will be operated by the Stanley
Company under a long-term lease. . .

Speaking in regard to the investigation
which representatives of the department of
justice are making of the operations of
film boards of trade, Oscar Neufeld, presi-
den of the Philadelphia F. B. T„ states no
official notice has been received that the
government inquiry will include Phil-
adelphia. . . . Plans are completed for
a new 2,000 seat theatre, modern in every
respect, which it is estimated will cost

San Francisco

First Runs
(Week Beginning August it)

CALIFORNIA: “Not So Long Ago,” Para-
mount.

IMPERIAL: “Don Q, Son of Zorro,”
United Artists.

LOEW’S WARFIELD: “Fine Clothes,”
First National.

GRANADA: “The Street of Forgotten
Men,” Paramount.

ST. FRANCIS: “Sally of the Sawdust,”
United Artists.

UNION SQUARE: “A Man of Iron,” All

Star.

CAMEO: “White Outlaw,” Universal.

$250,000, to be built at Ridge and Levering
avenues, Roxborough, Philadelphia. The
site was purchased by Lewis Green for a
price said to be $175,000, but it is reported
the names of the real owners are undis-
closed.

T NDIANAPOLIS, IND.—The Royal-
Grand theatre at Marion, Ind., has just

been opened to the public. Manager Billy

Conners, owner of the new theatre, sat in

a wheel chair in the foyer of the theatre

and greeted the folk. He had been hurt

recently in an automobile accident. Not
content with missing the opening, he was
hauled to the theatre in an ambulance. The
house was crowded to capacity for both
night programs, Incidentally, the new $22,-

000 organ was dedicated. Slides were
shown on the screen showing the pos-

sibilities of the instrument and as these

slides were shown the organist gave the

demonstration. The theatre has been
equipped with beautiful rugs and draperies,

comfortable seats, beautiful lighting ef-

fects, an artistic stage and silver screen

decorated with silk. . . . The manage-
ment opened the theatre before it was ex-

pected to in order to greet “Greater Movie
Season.” Originally, it was intended to

have the opening about September 1. . . .

John J. Morrisey, veteran showman of
Evansville, Ind., who operated the first

opera house there in 1879, died recently

in Oakland, Cal. For three years Mor-
risey managed the Apollo on Third street

in Evansville. Since then he has been con-

nected with theaterical enterprises in all

parts of the country. During the last ten

years he managed the Orpheum theatre in

San Francisco. . . . Ace Berry, general
chairman of the “Greater Movie Season”
campaign in Indianapolis, and manager of

the Circle theatre, carried a message of the

present campaign to members of the In-

dianapolis Kiwanis club at the last meeting.
Herb Jennings, manager of the Palace the-

atre, who is a member of Mr. Berry’s

committee, assisted with the program. Mr.
Berry told members of the club this is the

first time that producers, distributors, ex-

hibitors and stars have co-operated in a

movement of such wide scope for the bet-

terment of the industry. Mr. Jennings
presented an act from the current bill at

the Palace. Mr. Berry offered the Vincent
Lopez Vanity Fair orchestra which is ap-

pearing at the Circle. . . . The huge
pipe organ formerly in the old Orpheum
theatre at Terre Haute, Ind., is to pass to

a more solemn and dignified state. When
the theatre was wrecked the organ was
bought by Dean Armstrong, organist, and
he planned to put it in his home. How-
ever, the St. Thomas Catholic Church con-

gregation at Newton, 111., offered too much
profit and it has been sold again. The
organ was the first theatre organ installed

in Terre Haute.

^2T. LOUIS, MO.—The Shubert theatri-

cal interests are reported to be ne-
gotiating- for the Rialto theatre, Grand
boulevard and Olive street, to replace their

Shubert-Jefferson theatre, Twelfth boule-
vard at Locust street, which will be closed
within a few months for all time. . . .

The Shuberts had tentative plans for a
large house to be erected at Thirteenth
and St. Charles streets, but this plan is

said to have been abandoned. . . . Pub-
lic dance halls are the latest prey of the
reform element of Illinois. The board of
supervisors of various counties have de-
creed such amusement places shall not open
on Sundays and they have otherwise re-

stricted operations. . . . Fred L. Corn-
well, owner of the Delmonte theatre, Del-
mar boulevard near Clara avenue, St.

Louis, has announced his house will show
Paramount pictures. . . . An interesting
feature of the opening of “Greater Movie
Season” in St. Louis was the showing of
“Thirty Years Ago,” a novelty presentation
of “The Great Train Robbery,” one of the
first motion pictures ever produced. . . .

Harry Greenman, manager of Loew’s
State, arranged a stage setting first of the

exterior of any early nickleodeon with the
characteristic signs and the sing song of
the barker-ticket seller. Then when the
audience had been sold the exterior of the
odeon was shown with the screen in the
front. . . . Loew’s State is planning a
big birthday party for the week of August
22 and has invited all St. Louis to attend.

. . . “Sunshine Sammy,” negro boy actor
and a member of Pathe’s “Our Gang” is

appearing in person at the Booker Wash-
ington theatre, Market street, St. Louis.
In real life “Sunshine Sammy” is Fred-
erick Ernest Morrison. R. C. Williams of
St. Francisville, 111., has leased the Lyric
theatre at Flat Rock, 111. ...E G.
Musser has taken charge of the Lyric.

West Terre Haute, 111. . . . 0. H. Giese of
Edwardsville, 111., is reopening houses.
Tom Reed of Duquoin, 111., is back from
his vacation trip to Florida. . . . Frank
Hocking has taken over Dr. Pitney’

s

house
at Flora, 111. . . . Ferris Brothers is

again operating the Photo Play at Loving-
ton, 111. . . . George Smith of the

Phenix, Lawrenceville, 111., has gone to

Minnesota for his vacation. . . . Joe
Hewitt of Robinson, 111., plans to return
to his former home at Bradford, Pa., for

a big homecoming there. . . . Mr. and
Mrs. I. W. Rodgers of Cairo, 111., and
Poplar Bluff, Mo., have returned from a
motor trip through the national parks. . . .

Mr. and Mrs. Bill Collins are receiving con-
gratulations over the arrival of an 8-pound
boy. Mr. Collins is in the shipping- de-
partment of LTniversal. . Grain-
ger, general sales manager for Fox, spent

August 7 in St.' Louis en route to Los
Angeles. IV. Bachmeyer, district manager
for Fox, was another visitor. ... E.

Horsefield of the Liberty, Union, Mo., was
seen along picture Row. . . . Arthur
I.aPlant, manager for the local Producers
Distributing Corporation office, spent sev-
eral days calling on the exhibitors of
clsoe-in towns of Illinois and Eastern
Missouri. . . . C. D Hill, district mana-
ger for Producers Distributing Corpora-
tion, swung around his territory, visiting

Kansas City, Omaha and Des Moines.
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66Where Is He and What’s He
Doing?” Answered for All

By T. 0. SERVICE

M OST conversation is about people. Most con-

versation about people centers around their

activities and whereabouts. “Where is he now?” “What’s
he doing?” These twin children of normal and vital

interest in other people are incessantly upon the lips.

Answers to them comprise the most interesting segment
of verbal intercommunication. These answers are not
always readily available. Beginning now, “The Studio”
will provide them in so far as studio people are con-

cerned.

The importance of knowing where people are and what
they are doing is shown in a particularly striking series

of incidents occurring since publication of the first Studio

Section in the August 1 issue of the Herald. At that

time I discussed at some length the lack of understanding
between studio and theatre people, inviting the coopera-

tion of both in overcoming that condition. As my plans

were somewhat immature at that time, I did not specify

methods of cooperation to be used, but letters began
arriving almost immediately.

Six of these letters are from exhibitors commenting
upon the departure of Shirley Mason from the Fox lot.

(In all honesty I must confess that I didn't know she’d

gone, though the fact must have been chronicled in some
part of this paper.) Their letters, without exception,

stated that they expected much of her in the new con-

nection and that their best wishes went with her.

To systematize assemblage and distribution of such

news, “The Studio” offers the personal information

service department presented for the first time upon the

opposite page. It is the aim of “The Studio" to provide

each month a complete directory of production. All

interested parties are invited to avail themselves of this

department and contribute to its maintenance.

Studio addresses are given. Directors’ names are listed

alphabetically with titles of pictures upon which they

are engaged and names of concerns for which they are

being produced. Players’ names are listed with titles of

pictures in which they are working. Titles of pictures

in work are listed with names of studios where they are

being made. All lists are alphabetically arranged. By
cross reference it is possible to learn practically every

thing about the present activity and whereabouts of any

one now at work.

Two-Thousand-Mile
Gap Is Bridged

The case of Miss Mason. I think, is one of many. It

is about two thousand miles from Chicago, exhibition

center of the business,’ to Hollywood, production center.

Lines of communication have not been so good. Ad-
dresses are not always known. With the moving about

necessitated by the nature of the business, they probably
never will be. It is here that “The Studio” serves,

bridging that two-thousand-mile gap.

“The Studio” tenders the department inagurated this

week for the use of the studio worker in recording his

whereabouts. In the next issue of “The Studio” a new
department will be inaugurated for the use of exhibitors

and others wishing to reach the studio eye. Communi-
cations of all kinds will be printed. Replies to them will

be invited. Over this bridge the widely separated but

closely related workers for motion picture development

and welfare may arrive at mutual understanding.

Production Plants

Going Full Blast

Ray Murray’s report from Hollywood is to the effect

that production plants are working full blast, indepen-

dent producers especially crowding the schedule. John
Spargo’s report from New York indicates a similar con-

dition down East. It appears the general condition is

healthy and expectations for the new season are

optimistic.

When production is booming, prosperity is about. Peo-

ple are working. Money is in circulation. As is always

the case when a really prosperous condition prevails,

there is a dearth of “prosperity statements.” These are

issued, as is well known, when there may be some doubt

of it.

Prosperity in the studio presages prosperity in the

theatre, which, by the way, hasn’t been so hard hit this

summer as customarily. The prosperous studio turns

out good pictures. The good pictures arrive eventually

at the theatres and make them prosperous also. Viewed

by and large, the current situation is about as it should be.

Exploiting

the Studio

Quite a little exploiting of the studio is being done

these last few months, undoubtedly with beneficial effect.

The Metro-Goldwyn-Mayer trackless train had a studio

angle. Universal’s “Seeing America First” motor unit

has a direct studio identity. There have been one or

two other enterprises in kind.

The principal effect of these things, as concerns the

studio, is to bring the production plant prominently to

the mind of the layman who buys theatre tickets. It

isn’t well for him to know too much about the studio,

but it is good for him to think of it as a substantial

factor in his entertainment scheme of things. The right

kind of advertising is good for anything and this seems

to be the right kind of advertising for the studio.

The Bad News
About Art

The bad news about Art continues as before, no worse

because it couldn’t be. In fact it has ceased to be news.

Repetition of the bad news here with specific illustra-

tion is pointless. Turn to “What the Picture Did for

Me” and look up the record of any Artistic production.

Repetition of the bulk statement is made here merely

against the probability that another Columbus in the

employ of somebody with good money and a distribution

contract may have the said somebody partially sold on
the idea that he can do it. He can’t.
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|TT A Personal Informa-
J tion Service Detailing

the Activities and
Whereabouts of Direc-

tors and Players Cur-

rently Producing.

Where They Are and
What They're Doing

Directors

Naynes of directors and titles of pic-

tures upon which they are working, to-

gether with name of producer or distrib-

utor, are given in this list. For studio

location, see “Pictures” list.

ADOLFI, JOHN—“Pals”—William Russell Prod.

ANDREWS, DEL—“Riding the Wind”—F. B. O.

ARCHAINBAUD, GEORGE—“Scarlet Saint”—
First National.

BACON, LLOYD—Comedies—Sennett Prod.

BARKER, REGINALD—“When the Door Opened.”
—Fox.

BEAUDINE, WILLIAM—"Scraps”—United Art-
ists.

BELL, MONTA—“King on Main Street”—Para-
mount.

BENNETT, SPENCER—“Green Archer”—Pathe.
BERGER, HENRI DIAMANT—“Sixth Degree”—
Diamant.

BERTRAM, WILLIAM—“Bandit Love”—MacMil-
lan Prod.

BERN, PAUL—“Flower of Night”—Paramount.
BICKNELL, JOSEF—“Fatted Calf” — Bicknell
Prod.

BLACKTON, J. STUART—“Gilded Highway”-
Warner Bros.

BRADBURY, R. N.—“Yellow Yukon”—Barsky.
BRENON, HERBERT—“Kiss for Cinderella”—
Paramount.

BROWN, CLARENCE—“Lone Eagle”—United
Artists.

BROWN, H. J.
—“Bashful Buccaneer”—Brown

Prod.
BUCHOWETSKI, DIMITRI—“Midnight Sun”—

Universal.

BUCKINGHAM, TOM—“Ladies of Leisure”—
Waldorf.

CAMPBELL, MAURICE—“Wandering Fires”—
Whitman Bennett Prod.

CAMPBELL, WEBSTER—"Pace That Thrills”—
First National.

CRAFT, WILLIAM—"Lightnin’ Strikes”—Inde-
pendent.

CRINLEY, WILLIAM C.—Comedies—Universal.
CROSLAND, ALAN — “Compromise” -— Warner

Bros.

CUMMINGS, ..IRVING—“Caesar’s Wife”—First
National.

CURREN, WM. H.—“Merchant of Weenice”

—

Bischoff, Inc.

DAVIS, JAMES—Untitled—Universal.
Del RUTH, ROY—“Hogan’s Alley”—Warner

Bros.

DeMILLE, CECIL B.—“Road to Yesterday”

—

Prod. Dist. Co.

DeMILLE, WILLIAM—“New Brooms”—Para-
mount.

DeVONDE, WILLIAM—“Backwash”—Thomas C.
Regan Prod.

DILLON, J. FRANCIS—“We Moderns”—First
National.

DWAN, ALLAN—"Stage Struck”—Paramount
EASON, BREEZY—“Shadow on the Wall”—Re-
naud Hoffman Prod.

EDWARDS, HARRY—Langdon Comedies—Sen-
nett Prod.

FLYNN, EMMETT—“Conquistador”—Fox.
FORD, FRANCIS—“Winking Idol”—Universal

FORMAN, TOM—“People vs. Nancy Preston”

—

Stromberg Prod.
FRANKLIN, SIDNEY—“Paris After Dark”—
United Artists.

GADE, SVEN—"Wives for Rent”—Universal.
GARSON, HARRY—“Heads Up”—Garson Prod.

GAUDIO, TONY—“Sealed Lips”—Waldorf.
GIBSON, TOM—“Range Buzzards”—Lariat Prod.

GORMAN, JOHN—“Prince of Broadway”—Chad-
wick.

SOULDING, ALF—Comedies—Sennett Prod.

GREEN, AL—“Spanish Sunlight”—First National.

GREGOR, ARTHUR—“Count of Luxembourg”—
Chadwick.

GRIFFITH, D. W.—“That Royle Girl”—Para-

mount.
HALE, ALAN—"Wedding Song’’—Prod. Dist. Co.

HEERMAN, VICTOR—“Shamrock”—Paramount.

HENABERRY, JOSEPH—“Clod Hopper”—Asso.

Pictures.

HERMAN, AL—"Salvation Hunters”—Gold Med-

al.

HIGGIN, HOWARD—“Invisible Wounds” — First

National.

HILLYER, LAMBERT—“Unguarded Hour”

—

First National.

HORNE, JAMES—Comedies—Hal Roach.

HUTCHISON, CHARLES—“Trunk Mystery”—
Hutchison Prod.

INCE, RALPH—“Sea Wolf”—Ralph Ince Prod.

JACKMAN, FRED—Untitled—Hal Roach.

JOHNSON, EMORY—“Last Edition”—F. B. O.

JONES, GROVER—"Speed Mad”—Hercules.
JOOS, THERDO—"Desert of the Damned”—Rex
Thorpe Prod.

KEEFE, DANIEL—“Transients in Arcadia”—Fox.

KENTON, ERLE—“White Chief”—Warner Bros.

KERR, ROBERT—“Feud”—Fox.

KING, HENRY—“Stella Dallas”—United Artists.

LaCAVA, GREGORY — “Womanhandled”—Para-
mount.

LAEMMLE, ERNEST—“Four Square Steve”—
Universal.

LEE, ROWLAND V.—“Silver Treasure”—Fox.

LEONARD, ROBERT Z.—“Little Bit of Broad-
way”—Metro-Goldwyn-Mayer.

LLOYD, FRANK — “Splendid Road” — First Na-
tional.

LORD, DEL—Comedies—Sennett Prod.

LUBITSCH, ERNST—“Lady Windemere’s Fan”

—

Warner Bros.

LUCAS, WILFRED—“A1 Pasado”—Sanford- Prod.

MALONEY, LEO—“Win, Lose or Draw”—Malo-
ford Prod.

McCAREY, LEO—Chase Comedy—Hal Roach.
McGOWAN, J. P.—-“Unseen Enemies”—McGowan

Prod.
McGOWAN, ROBERT F.—Our Gang Comedy

—

Hal Roach.
McRAE, HENRY—"Strings of Steel”—Universal.

MELFORD, GEORGE—"Simon the Jester”

—

Frances Marion Prod.

MOGI, SAM—“Coyote Trail”—Grossmont.

MOORE, VIN—Westerns—Universal.

MORTIMER, EDMUND—“Man From Red Gulch”
—Stromberg Prod.

NEILAN, MARSHALL—"Great Love”—Metro-
Goldwyn-Mayer.

NEILL, R. WILLIAM—"Man Four Square”

—

Fox.
O’BRIEN, JACK—“Outlaw Love”—Universal.

OTTO, HENRY—"Rhyme of the Ancient Mar-
iner”—Fox.

PARKER, AL—“Black Pirate”—United Artists.

PATON, STUART—"Through Veiled Eyes”—
Paton Prod.

POLLARD, HARRY — "Two Blocks Away” —
Universal.

REHFELD, BURT — “Viennese Medley” — First

National.

ROGELL, AL—“Western Whirlwind”—Universal.

SIDNEY, SCOTT—“Madame Lucy”—Christie.

SLOMAN, EDWARD—“His People”—Universal.
SMITH, C.—“Plotters”—Universal.
SMITH, NOEL—“Clash of the Wolves”—Warner

Bros.

STAHL, JOHN M.—“Memory Lane”—Metro-
Goldwyn-Mayer.

ST. CLAIR, MALCOLM—"Grand Duchess and
the Waiter"—Paramount.

STOLOFF, BEN—“Heart Breaker”—Fox.

STORM, JEROME—“Sweet Adeline” — Charles

Ray Prod.
STRAYER, FRANK—“Lure of the Wild”—Wal-

dorf.

STROMBERG, HUNT—"Last Frontier”—Strom-

berg Prod.
SUMMERVILLE, SLIM—Comedies—Universal.

TUTTLE, FRANK— “American Venus” — Para-

mount.
VIDOR, KING — “La Boheme” — Metro-Goldwyn-

Mayer.
VON STERNBERG, JOSEF—“Masked Bride”

—

Metro-Goldwyn-Mayer.

WALSH, RAOUL—“Lucky Lady”—Paramount.
WEBB, MILLARD—"Sea Beast”—Warner Bros.

WILLAT, IRVIN—“Ancient Highway”—Para-

mount.
TYLER, W.—“Fighting Romeo”—Universal.

YOUNG, JAMES—“Bells”—Chadwick.

Players

Names of players and titles of pictures

in which they are working are given in

this list. For studio location, see “Pic-

tures” list.

BANKS, MONTY—“Play Safe.”

AMES, CLAIRE—“Invisible Wounds.”
ASTOR, MARY—“Scarlet Saint.”

BARRYMORE, JOHN—“Sea Beast.”

BARRYMORE, LIONEL—“Bells.”

BENNETT, BELLE—"Stella Dallas.”

BLINN, HOLBROOK—''‘Invisible Wounds.”
BROCKWELL, GLADYS—“A1 Pasado.”
BRONSON, BETTY—“Kiss for Cinderella.”

BRUNNETT, FRITZI—“Pace That Thrills.”

BURNS, EDWARD—"Simon the Jester.”

CAIN, ROBERT—“When the Door Opened.”
CALHOUN, ALICE—“Trunk Mystery.”
CAREY, HARRY—“Man from Red Gulch.”
COBB, EDMUND—“Four Square Steve.”

COOPER, GEORGE—“Invisible Wounds.”
COOPER, JACK—“Salvation Hunters."
CROSBY, GENE—“A1 Pasado.”
CUMMINGS, DOROTHY—“Invisible Wounds.”
DANA, VIOLA—“Sea Wolf.”
DeCORDOBA, PEDRO—“Invisible Wounds.”
DeiGOLCONDO, LIGIA—“A1 Pasado.”
DELANEY, CHARLES—“Merchant of Weenice.”
DEMPSTER, CAROL—“That Royle Girl.”

DESMOND, WILLIAM—“Winking Idol.”

DIX, RICHARD—Womanhandled.”
ELTINGE, JULIAN—"Madame Lucy.”
FAIRBANKS, DOUGLAS—“Black Pirate.”

FERGUSON, AL—“Coyote Trail.”

FERGUSON, AL—“Bandit Love.”
FIELDS, W. C.—“That Royle Girl.”

FLYNN, LEFTY—“Heads Up.”
FORD, HARRISON—“That Royle Girl.”

GISH, LILLIAN—“La Boheme.”
GRAY, GILDA—“Aloma of the South Seas.”
GRIFFITH, CORINNE—“Caesar’s Wife.”
HALL, EVELYN WALSH—“Pace That Thrills.”

HAMMERSTEIN, ELAINE—“Ladies of Leisure.”

HOLDING, THOMAS—"Pace That Thrills.”

HOLT, JACK—"Ancient Highway.”
HOWES, REED—“Bashful Buccaneer.”
HOXIE, AL—“Unseen Enemies.”
HOXIE, JACK—"Western Whirlwind.”
HUGHES, LLOYD— "Scarlet Saint.”

HUTCHISON, CHARLES—“Trunk Mystery.”
JONES, BUCK—“Man Four Square*’

JOY, LEATRICE—“Wedding Song.”
KANE, DIANA—"Invisible Wounds.”
KEATON, BUSTER—"Go West.”
KEENAN, FRANK—“When the Door Opened.”
KIRKWOOD, JAMES—"That Royle Girl.”

LaMARR, BARBARA—“Spanish Sunlight.”

LARKIN, GEORGE—“Silver Fingers.”

LEWIS, RALPH—"Last Edition.”

LIGHTNIN’—"Lightnin’ Strikes.”

LOiGAN, JACQUELINE — “When the Door
Opened.”

LYON, BEN—"Pace That Thrills.”

MacDONALD, J. FARRELL—“When the Door
Opened.”

MALONEY, LEO—“Win, Lose or Draw.”
MARSHALL, TULLY—“Pace That Thrills.”

McDonald, KENNETH—“Yellow Yukon.”
McGRAIL, WALTER—“When the Door Opened.”

MEIGHAN, THOMAS—"Shamrock.”
MENJOU, ADOLPHE—"King on Main Street.”

MERRILL, FRANK—“Speed Mad.”

MIX, TOM—"Conquistador.”

MOORE, COLLEEN—“We Moderns.”

MOORE, OWEN—“Sixth Degree.”

MORRISON, PETE—“Range Buzzards.”

MURRAY, MAE—“Masked Bride.”

NEGRI, POLA—“Flower of Night.”

NOVAK, JANE—"Lure of the Wilds.”

NOVAK, JANE—“Share and Share Alike.”

O’BRIEN, EUGENE—“Simon the Jester.”

PANZER, PAUL—“Rhyme of the Ancient Mar-
iner.”

PHILLIPS, ED—“Merchant of Weenice.”

PICKFORD, MARY—"Scraps.”
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PLATT, WILLIAM—“Simon the Jester.”
RAWLINSON, HERBERT—“A1 Pasado."
RAY, CHARLES—“Sweet Adeline.”
REVERE, DOROTHY—“Sealed Lips."
RICH, IRENE—“Compromised.”
RICH, LILLIAN—“Simon the Jester.”
RICHMOND, WARNER—“Pace That Thrills."

RIN-TIN-TIN—“Clash of the Wolves.”
RUSSELL, WILLIAM—“Pals.”
SARNO, HECTOR—“A1 Pasado.”
SCHILDKRAUT, RUDOLPH—“His People.”
SEDGWICK, JOSIE—“Outlaw Love.”
SHIPP, HARRY—“Fatted Calf.”

SILLS, MARVIN—“Taking Chances.”
SILLS, MILTON—“Knockout.”
SMITH, SID—“Heart Breaker.”
STONE, LEWIS—“Spanish Sunlight."
SWANSON, GLORIA—"Stage Struck.”
SWEET, BLANCHE—"Invisible Wounds.”
TALMADGE, NORMA—“Paris After Dark.”
THOMSON, FRED—“Riding the Wind.”
VALENTINO, RUDOLPH—“Lone Eagle.”
WALSH, GEORGE—-"Prince of Broadway.”
WALTHALL, HENRY—“Simon the Jester.”

WASHBURN, BRYANT—“A1 Pasado.”
WILSON, LOIS—"Shamrock.”
WYNN, DORIS—“Simon the Jester.”

YOUNG, TAMMANY—“Invisible Wounds.”

Pictures

Titles of pictures in work are given in

this list, together with name of studio

where production is being made. See
“Studios” list for address.

“ALLABOARD”—Fox.
“ALOMA OF THE SOUTH SEAS”—Paramount.
“AMERICAN VENUS”—Paramount.
“ANCIENT HIGHWAY”—Lasky.
“BANDIT LOVE”—Berwilla.

“BASHFUL BUCCANEER”—California.

“BELLS”-—Independent.
“BEST PEOPLE”—Location.

“BLACK PIRATE”—Pickford-Fairbanks.
“CAESAR’S WIFE”—United.
“CALGARY STAMPEDE”—Universal.
“CLASH OF THE WOLVES”—Warner Brothers.
“CLASSICS IN SLANG”—California.

“CLASSIFIED”—Location.
“CLOD HOPPER”—Universal.
“COMPROMISE”—Warner Brothers.
“CONQUISTADOR”—Fox.
“COUNT OF LUXEMBOURG”—Independent.
“COYOTE TRAIL”—Grossmont.
“EL PASO”—F. B. O.
“FATTED CALF”—Selig.

“FEUD”—Fox.
“FIGHTING ROMEO”—Universal.
“FLOWER OF NIGHT”—Lasky.
“FOUR SQUARE STEVE”—Universal.
“GILDED HIGHWAY”—Warner Brothers.
“GO WEST”—United.
“GRAND DUCHESS AND THE WAITER”—

Lasky.
“GREAT LOVE”—Metro-Goldwyn-Mayer.
“GREEN ARCHER”—Long Island.
“HEADS UP”—F. B. O.
“HEART BREAKER”—Fox.
“HELEN AND WARREN”—Fox.
“HIS PEOPLE"—Universal.
“HOGAN’S ALLEY”—Warner Brothers.
“INVISIBLE WOUNDS”—Cosmopolitan.
“JOSEPH GREER AND HIS DAUGHTER”—

Location.

“KING ON MAIN STREET”—Paramount.
“KISS FOR CINDERELLA”—Paramount.
“KNOCKOUT”—Biograph.

“LA BOHEME”—Metro-Goldwyn-Mayer.
“LADIES OF LEISURE”—Waldorf.
“LADY WINDERMERE’S FAN”—Warner

Brothers.

“LAST EDITION”—F. B. O.

“LAST FRONTIER”—Hollywood.
“LIGHTNIN’ STRIKES”—Independent.
“LITTLE BIT OF BROADWAY”—Metro-Gold-
wyn-Mayer.

“LONE EAGLE”—United.
“LORD JIM”—Lasky.
“LUCKY LADY”—Lasky.
“LURE OF THE WILD”—Waldorf.
“MADAME LUCY”—Christie.

“MAN FOUR-SQUARE”—Fox.
“MAN FROM RED GULCH”—Hollywood.
“MASKED BRIDE”—Metro-Goldwyn-Mayer.
“MEMORY LANE”—Metro-Goldwyn-Mayer.
“MERCHANT OF WEENICE”—California.

“MIDNIGHT SUN”—Universal.
“NEW BROOMS”—Lasky.
“NORTH STAR”—Location.
“ON THE FRONTIER”—Universal.
“OUTLAW STEVE”—Universal.
“PALS”—California.

“PACE THAT THRILLS”—Biograph.
“PARIS AFTER DARK”—United.
“PEOPLE VS. NANCY PRESTON”—Hollywood.
“PLAY SAFE”—F. B. O.
“PLOTTERS”—Universal.
“PONY EXPRESS”—Location.

“PRINCE OF BROADWAY”—Independent.
“RANGE BUZZARDS”—Fine Arts.

“RHYME OF THE ANCIENT MARINER”—Fox.
“RIDING THE WIND”—F. B. O.
“ROAD TO YESTERDAY”—DeMille.
“SALVATION HUNTERS”—California.

“SCARLET SAINT”—Biograph.
“SCRAPS”—Pickford-Fairbanks.
“SEA BEAST”—Warner Brothers.

“SEALED LIPS”—Waldorf.
“SEA WOLF”—Marshall Neilan.

“SEA WOMAN”—Location.
“SHADOW ON THE WALL”—Hollywood.
“SHAMROCK”—Paramount.
“SHARE AND SHARE ALIKE”—Glendale.

“SILVER FINGERS”—California.

“SILVER TREASURE”—Fox.
“SIMON THE JESTER”—Hollywood.
“SIXTH DEGREE”—Diamant.
“SPANISH SUNLIGHT”—United.
“SPEED MAD”—-California.

“SPLENDID ROAD”—United.

“STAGE STRUCK”—Paramount.
“STELLA DALLAS”—United.
“STILL ALARM’’—Universal.
“SWEET ADELINE”—Charles Ray.
“TAKING CHANCES”—California.

“THAT ROYLE GIRL”—Paramount.
“THREE WISE CROOKS”—F. B. O.
“THROUGH VEILED EYES”—Hollywood.
“THUNDER MOUNTAIN”—Fox.
“TRANSIENTS IN ARCADIA”—Fox.
“TRUNK MYSTERY”—Fine Arts.

“TWO BLOCKS AWAY”—Universal.
“UNGUARDED HOUR”—Biograph.

“UNSEEN ENEMIES”—California.

“VANISHING AMERICAN’’—Location.
“VIENNESE MEDLEY”—United.

“WANDERING FIRES”—Glendale.
“WEDDING SONG”—DeMille.
“WE MODERNS”—United.
“WESTERN WHIRLWIND”—Universal.

“WHEN THE DOOR OPENED”—Fox.

“WHITE CHIEF”—Warner Brothers.

“WINDING STAIR”—Fox.
“WINKING IDOL”—Universal.
“WIN, LOSE OR DRAW’’—Goodwill.

“WIVES FOR RENT’’—Universal.
“WOMANHANDLED”—Paramount.
“YELLOW YUKON”—Bud Barsky Prod.

Studios

Addresses of the principal studios,

East and West, are given below for pur-

poses of cross-reference in locating indi-
viduals named in the “Players” and “Di-
rectors” headings.

West Coast
BUD BARSKY PRODUCTIONS, 1442 Beechwood

Drive.
BERWILLA STUDIO, 5821 Santa Monica Blvd.
CALIFORNIA STUDIOS, 1438 Gower St.

CASWELL STUDIOS, 1107 N. Bronson St.
CENTURY FILM CORP., 6100 Sunset Blvd.
CHARLES CHAPLIN STUDIOS, 1416 LaBrea
Ave.

CHRISTIE STUDIO, 6101 Sunset Blvd.
CECIL B. DEMILLE STUDIO, Culver City.
EDUCATIONAL STUDIOS, 7250 Santa Monica

Blvd.

F. B. O. STUDIOS, 780 Gower St.

FINE ARTS STUDIO, 4534 Sunset Blvd.
FOX STUDIOS, 1400 N. Western Ave.
PHIL GOLDSTONE PRODUCTIONS, 955 Seward

Ave.
GOODWILL PICTURES, INC., 1442 Beechwood

Drive.

GROSSMONT STUDIO, San Diego.
HOLLYWOOD STUDIO, 6642 Santa Monica Blvd.
INDEPENDENT STUDIO,1751 Glendale Blvd.
BUSTER KEATON STUDIOS, 1025 Lillian Way.
LASKY STUDIO, 1520 Vine St.

METRO-GOLDWYN-MAYER STUDIO, Culver
City.

MARSHALL NEILAN STUDIO, 1845 Glendale
Blvd.

PATTON STUDIOS, 6046 Sunset Blvd.

PICKFORD-FAIRBANKS STUDIO, 7100 Santa
Monica Blvd.

PRINCIPAL PICTURES CORP., 7250 Santa
Monica Blvd.

CHARLES RAY STUDIO, 4376 Sunset Drive.
HAL ROACH STUDIOS, Culver City.

SELIG STUDIOS, 3800 Mission Road.
MACK SENNETT STUDIO, 1712 Glendale Blvd.
UNITED STUDIOS, 5341 Melrose Ave.
UNIVERSAL STUDIOS, Universal City.

VITAGRAPH STUDIOS, 1708 Talmadge St.

WALDORF STUDIO, 5360 Melrose Ave.
WARNER BROTHERS STUDIO, 5842 Sunset

Blvd.

WESTWOOD STUDIOS, 1745 Glendale Blvd.

East Coast
BIOGRAPH STUDIO, 807 E. 175th St.

COSMOPOLITAN STUDIO, 127th St. and Second
Ave.

DIAMANT STUDIOS, Fort Lee. N. J.

FOX STUDIO, 55th St. and Tenth Ave.
GLENDALE STUDIO, Glendale, L. I.

JACKSON STUDIO, Bronx, N. Y.
LONG ISLAND STUDIO, Astoria. L. I.

PARAGON STUDIO, Fort Lee, N. J.

PARAMOUNT STUDIO, Astoria, L. I.

TEC-ART STUDIO, 344 W. 44th St.

TILFORD STUDIO, Miami, Fla.

UNIVERSAL STUDIO, Fort Lee, N. J.

VITAGRAPH STUDIO, Brooklyn, N. Y.
WHITMAN BENNETT STUDIO, Yonkers, N. Y.

I
. .

1
I Studio Information Coupon I

I Mr. T. O. Service, I

I EXHIBITORS HERALD
|

|
407 South Dearborn St.,

|

Chicago, 111. ,

I

You may list my name in the ‘‘Where They Are and What They’re Doing’’ I

department of your next issue as follows: «

I (NAME) J

I (PICTURE) I

J

(PRODUCER)
J

I (STUDIO) I

MARCEL DeSANO, director of “The
Girl Who Wouldn’t Work” for B. P.

Schulberg. His first picture, he com-
pleted it in 52 hours working time.
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Bits the Casting Director’s

Big Problem , Says Connell

: m

RAY CONNELL
Casting Director, Eastern Units, First National.

C ASTING a picture!

How is it done?
If I had a dollar for every time I

have been asked that question I would
quit casting.

To the ordinary lay mind the cast-

ing of a picture centers round the

selection of the star or the featured
players. These are the people whose
names blaze forth from the electric

signs in front of the theatres and
which are printed indelibly on the

minds of the movie goers. Even
many of the exhibitors rarely think
of any but the stars and featured
players, for are they not the ones that

advertise ?

However, the selection of stars and
players to fill the big roles is one of
the easiest problems a casting director

has to solve. He knows what star or
featured player will fit the leading
part. He knows what these people
can do and the important roles are
quickly and easily filled.

The great problem of the casting

director is found in filling the “bit”

and small parts. There is the work
that turns black hair gray and gray

hair snow white

!

The ordinary lay-

man little realizes

how important the
French maid is who
perhaps merely walks

into one scene and an-

nounces a gentleman
is waiting outside

;
or

the importance of a

repulsive looking man
or woman who flashes

on the screen at a par-

ticular point in the

picture to bring a cer-

tain bit of action to a

certain point of devel-

opment. Even the

butler may spoil an

entire sequence if he

doesn’t know how to

do his stuff. And
then, if the butler has

to be funny— well,

just try to find a

funny butler some
day!

Select the wrong
person for a bit part

and you may hold up
the director and the

star and perhaps a

cast of several hun-
dred extras a whole
day while the director

is striving to instruct

the man or woman in the proper way
to do his or her little bit. That runs

into money and would increase the

high cost of production.

In selecting these bit and small part

players I go by type and past per-

formances as far as possible. First

I try to find the man or woman who
looks the part. Then check to see if

they have the necessary experience.

A good bit player or small part player

usually goes up the ladder quickly and
you lose him. Then another must be

found. Many times you find a dozen
who look the part and not one has the

experience to act. We are trying to

get away from manufacturing types

with make-up. We try to get actors

and actresses who are the type in

physical form. To find the combina-
tion of experience, brains and type is

a real job.

The small parts and bits filled, then
comes more real work—the picking of

the “extras.”

In my files are countless photo-
graphs of extras. If a dozen or a

hundred pretty girls for straight so-

ciety girls or shop girls or boarding

school girls are needed, it is a simple
matter to run through the files and
pick what you want. Straight extras,

both men and women, are plentiful,

even in New York.

But—when you come to what we
call “type extras” then comes trouble.

For example, in casting “The Half
Way Girl.” Director Dillon asked for

Malays. Try and find them in New
York. I found a few, but needed
scores. The problem was finally

solved by using Filipinos. Made up
they were admirable Malays. In the

same picture we had to have Sikhs
for the scenes laid in Singapore. Try
and get them! We used Arabs wh<
when decorated with beards, were
wonderful. But it was some job to

find Arabs enough.

And so it goes. Italians have to be
substituted for Spaniards and so on.

It is the importance of these bit and
small part players that makes the job

of breaking into the movies so diffi-

cult for the beginner. A pretty girl

with a Venus-like figure thinks she

should be snapped up at once ; she

can’t understand why she isn’t. Fine

!

It would be wonderful for the casting

director if she could. But—she must
know how to do these bits, and she

can only learn it through hard work
in the extra crowds, theatrical experi-

ence or a long training in stock.

Again, so many beginners come to

us with no physical qualifications.

They are not beautiful or handsome.
For them only character parts will

ever be open. But character playing

is the hardest of all, and they must
acquire experience before they can
work to advantage.

The bit player must have charm,
personality, grace, proper physique
and a lot of luck. The extra must
have the same with much more luck,

for an extra might drop in on me
today and I have nothing for him or

her. But tomorrow I would give my
right eye to get hold of her. She is

probably out looking for work and
misses her chance. That is hex hard
luck—and mine, too.

All Studios Will Join

in “Movie Season” Ball
( Special to Exhibitors Herald)

HOLLYWOOD, Aug. 18.—The second
annual “Greater Movie Season” ball is to
be held in the Ambassador auditorium
August 27. Fanchon and Marco will super-
intend the staging of the spectacular fea-
tures. Every studio in Hollywood will be
represented and will introduce some unique
stunts for the edification of the 5,000 ticket
holders.
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ALFRED SANTELL, to direct

“Bluebeard’s Seventh Wife,” Robert

T. Kane production, for First Na-

tional.

Blanche Sweet slipped into New York
last week without any glamour and took a

taxi-cab to the Cosmopolitan Studios where
she immediately began work with Howard
Higgin directing in “Invisible Wounds,” the

initial Bob Kane production for First Na-
tional. This is Miss Sweet’s first activity

in an eastern studio in five years.

*

Lois Wilson sailed last week on the S. S.

Olympic for Ireland where she will play

opposite Thomas Meighan in “The Imper-
fect Imposter.”

*

The second Bernarr Macfadden True
Story film has been completed. Owen
Moore and Faire Binney head the cast

which also includes Ruth Stonehouse,
Bradley Barker, Jane Jennings and Pauline
Armitage. Hugh Dierker directed. Fred
Chassen and John Brown handled the

cameras.
*

Doris Kenyon, First National star, has
been appointed an honorary sergeant in the

United States Army. During the war Miss
Kenyon devoted much of her time and
energy to the doughboys—contributing to

relief funds and appearing in the various
entertainments for the boys.

*

George Hackathorne is a busy little fel-

low these days. He completed his work in

“Asleep in the Deep” last week in New
Bedford and upon his return to New York
he was immediately engaged for “Wan-
dering Fires” by Major Campbell.

*

One of the seven beautiful leading
women chosen to support Ben Lyon in

“Bluebeard’s Seventh Wife,” the second
Bob Kane production, is Dorothy Sebastian.

*

Kenneth Webb has again been selected to
direct the next Richard Barthelmess pro-
duction, “Just Suppose.” He is just com-
pleting “The Beautiful City” with Dick at

the Tec-Art Studios and his work is liked
by all concerned.

*

Bob Watson, the song and dance man
from the musical comedy fields, and brother
of the famous Watson Sisters, has been
engaged by D. W. Griffith for a part in

“That Royle Girl” which will be made at

WayDown
East

By JOHN S. SPARGO

the Paramount Studios in Long Island.

This is Watson’s first screen attempt.
*

Betty Jewel has been engaged for a part
in “Invisible Wounds,” the Bob Kane pic-

ture being directed by Howard Higgin.
Miss Jewell appeared recently in “The
Necessary Evil.” She has been selected as

a contrast to the blonde Blanche Sweet who
with Ben Lyon plays the lead in this

picture.
*

William Ellington, in charge of the still

department of the Paramount Long Island
Studio, hit a new problem recently when
the Paramount school opened. It was
necessary for him to photograph nine girls

and two men in two days and reproduce
11x14 prints of high quality. Because of

the inexperience of the pupils in posing it

was necessary to make 393 negatives. More
than half of these were retouched and
printed, making necessary night work for

an entire week.
*

Lorna Duveen was destined to be a clerk

in an English law office if she had heeded
the advice of her father. But instead she
is one of the screen's most popular leading
women and her work in “The Knockout”
which she has just finished, should make
Father glad she took the other course.

*

Frances Marsh, sister of Mae Marsh is

acting as script clerk for Director Webster
Campbell in the filming of “The Pace that

Thrills” at First National. She does not
want to be known as Mae Marsh’s sister

but as plain Frances Marsh.
*

Lucille Upton, sister of Peggy Joyce is

also working at First National in “The
Pace that Thrills.” She also wants to be
known as Lucille Upton and not the sister

of the famous Peggy.
*

H. M. K. Smith has accomplished the

biggest job of costuming ever attempted by
one dressmaking establishment with the

aid of Gilbert Clark in the provision of 300
gorgeous costumes for the dream ballroom
scene in “A Kiss for Cinderella,” the Her-
bert Brenon picture in which Betty Bron-
son is starred.

*

George Archainbaud is handling the

megaphone for an Earl Hudson united at

First National in the filming of “The Scar-
let Saint.” He is one of the greatest direc-

tors in the business and the finest fellow.

He works effectively and quietly and ac-

complishes speed with dignity.

*

What looked to be the simplest location

trip on record turned out to be the most
difficult when John J. Gain looked across
the street from the Paramount plant in

Astoria and told one of the location men
to hire it for the construction of a new
set for Griffith’s “That Royle Girl.” Ar-
thur Cozine walked over to the lot, read a

“For Sale” sign, went to the real estate

dealer and placed before him his proposi-

tion. He did not return to the studio for

two days. Gain became impatient. Cozine
explained he had exchanged cables with an
Italian duchess and could not make the

proposition clear so he wrote her a letter

HOWARD HIGGIN, directing “In-

visible Wounds” for Robert T. Kane.

First National will distribute this

picture.

and is still waiting for a reply. Another
lot was chosen.

*

Danny Sullivan, known in fight circles is

playing the referee in the big fight scene at

First National for “The Knockout” with

Milton Sills in the leading role.

*

Lambert Hillyer, who directed Milton
Sills in “The Knockout” also wielded the

megaphone for “The Spoilers” which made
Sills on the screen.

*

Col. Young is business manager for Bob
Kane’s units at the old Cosmopolitan Stu-

dios. His geniality is making him many
friends.

*

A huge construction almost as big as

Brooklyn bridge carried one camera at the

Paramount Long Island studio for Herbert
Brenon in “A Kiss for Cinderella.” Due
to rough paving the camera could not be

run on a wheel wagon, hence the huge
framework.

.
*

Mary Astor has finished work in “The
Pace that Thrills” with Ben Lyon, and
after a brief vacation she starts on “The
Scarlet Saint.”

*

Harry Reichenbach and Marc Lachmann
are handling publicity for Bob Kane’s
various units and productions. The first

one is “Invisible Wounds” with Howard
Higgin directing Blanche Sweet and Ben
Lyon on the leads.

*

Doris Kenyon recently returned from her
Adirondack camp where she spent several

weeks resting after the completion of “The
Half-Way Girl.”

*

Lloyd Hughes is enroute east from Cali-

fornia and is due at the New York studios

of First National to play in “The Scarlet

Saint” with Mary Astor co-featured.

*

Ben Lyon has been loaned to Bob Kane
by Earl Hudson to play opposite Blanche
Sweet in “Invisible Wounds.”

*

Trini, the Spanish beauty from vaude-
ville and musical comedy, makes her pic-

ture debut next week for Henri Bergere in

“The Sixth Degree” where she will be co-

starred with Owen Moore.
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Lasky ’

s

Studio

I
F you flew over Holly-

wood with a native he

would point out, as if it

needed pointing out, the

Lasky studio. It would
look as it looks above and

he would tell you that

most of the big Paramount
winners were made there.

You’d have to come
down to the ground to

watch them put the new
glass roof on Stage 4, as

you see them doing above

at right, and you’d walk
through such a London
street as is shown in the

center into a French street

and out upon a Spanish
plaza.

If you were really on the

inside, as differentiated

from the interior, they

would take you to see the

big new switchboard in the

basement of the laboratory

and the dyeing room. They
would tell you this is the

largest film plant in the

world.

At Lasky’s you can find

just about everything

there is to be found in

studioland. And at Lasky’s

they’re real hosts.—T. 0.
SERVICE.
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Studios on West Coast
Carrying Peak Load

By RAY MURRAY
West Coast Manager, Exhibitors Herald

HOLLYWOOD, August 18.—The peak of production has been reached in

West Coast studios. The various plants have been working at capacity

for the past six weeks and even the independent studios, which suffer long
terms of inactivity, are buzzing now. One wonders at times what is to

become of all the pictures produced. In all approximately sixty companies
are working here at present and it is estimated about $1 5,000,000 will be
expended this month by more than eighteen film companies.

As usual there is some duplication of titles. Paramount has been
working for some time on a picture tentatively called “The Pony Express,”
being directed by James Cruze. Universal also has a picture under way
with this title, while the J. G. Mayer Productions already have the sole rights

to a story of that name copyrighted and published in “Short Story Magazine”
in September, 1923.

'T'HE Monty Banks Picture Corp. which
has been working on the F. B. O. lot,

has just finished “Keep Smiling’’ and their

next feature-length comedy with Monty
Banks starred will be “Play Safe.’’ The
story was written by Monty himself. How-
ard Estabrook, who handles Banks’ pic-

tures through Associated Exhibitors, is also
making a series of eight dog pictures with
“Strongheart,” the first being “North Star.”

Samuel Bischoff, another independent
producer, is busily engaged on a series of

Witwer stories “Classics in Slang” at the

California studios.

Universal City Active

Twelve companies are at work on fea-

tures at Universal City. These include

“The Midnight Sun,” directed by Dimitri

Buchowetski
; “On the Frontier,” directed

by Edward Sedgwick; “His People,” direct-

ed by Edward Sloman; “The Calgary

Stampede” and “Chip of the Flying U,”
with Hoot Gibson, directed by Herbert
Blache

;
“The Still Alarm,” directed by

Edward Laemmle
; “Stella Maris,” directed

by Charles Brabin, and productions with

William Desmond, Jack Hoxie, Art Acord,

MADGE BELLAMY, Fox star, with
Babe, companion of her bridle path
excursions about Beverly Hills.

Jack Daugherty and Reginald Denny.

First National has in production Edwin
Carewe’s “The Sea Woman”

;
George

Archainbaud’s “Joseph Greer and His
Daughter,” “Classified,” starring Corinne
Griffith, A1 Santell directing “The Viennese
Medley,” Curt Rehfeld producing, and “We
Moderns,” which John Francis Dillon is

directing with Colleen Moore as the star.

Comedy Factories Run Full Blast

Big productions with Julian Eltinge,

Walter Hiers, Bobby Vernon, Neal Burns
and Jimmie Adams are being rushed at the

Christie Studios for Educational and Pro-
ducers Distributing Corp.

Four companies are busily engaged at the

Sennett Studio, while at Culver City Hal E.

Roach has in production two features and
five comedies.

Hunt Stromberg is producing two with
Harry Carey, one all-star special and an-

other which is titled “The Last Frontier,”

started by the late Thos. H. Ince. Metro-
politan is making a Frances Marion picture,

George Melford behind the megaphone.

Joseph M. Schenck has Buster Keaton
working on “Go West.” The Talmadges
have just completed features.

Douglas Fairbanks is preparing “The
Black Pirate,” which will be his most pre-

tentious screen effort, having finished

“Don Q” but a short time ago. Mary
Pickford who recently completed “Little

Annie Rooney,” is now working on
“Scraps.” A four-acre farm and swamp
are being built for this Wm. Beaudine pro-

duction.

Cecil B. DeMille has two in a state of in-

cubation : “The Road to Yesterday” and
“The Wedding. Song.”

Fox Has Big Schedule

At the Fox Studio the following sched'

ule is being maintained : Victor Schert-

zinger is directing “Thunder Mountain,”
from the play “Howdy Folks,” by John
Golden

; John Griffith Wray is directing

Edmund Lowe and Alma Rubens in “The
Winding Stair”

;
Emmet Flynn and Regi-

nald Barker are making “When the Door
Opens,” from a story by James Oliver Cur-
wood

; Rowland Lee is directing “The Sil-

ver Treasure,” from Joseph Conrad’s story,

“Nostromo”; Albert Ray is making “All

Aboard,” and Henry Otto “The Ancient

Mariner.” Tom Mix is on location in Yel-

lowstone making another Western.

Eleven companies are working daily to

( Concluded on page 102 )

LEO MALONEY, star and director of

Melford productions. His latest is

“Win, Lose or Draw,” now in work.

Studio
Stuff

THE BUNK ABOUT
“BREAKING IN”

TJL HE bunk about breaking into “the pic-

ture game” is almost classic. I have no

doubt that it keeps out of pictures and pic-

ture work a great many who could bring

to the motion picture much that it sorely

needs. It takes a brave spirit to buck up

against this hoary hokum.

As a matter of fact, it is as easy to get

into motion picture work as it is to get

into any other line—if you’ve got the stuff.

Brains are as necessary here as elsewhere,

no more so. Talent finds the door open,

and there are many doors. There is a

greater number of competitors for the be-

ginner, but the competition is not pro-

hibitively keen. There is plenty of work to

be done and anyone who can do it properly

can get it to do. As many people want

“jobs” here as elsewhere, but not a great

many want to work.

Twelve months ago Mary Alice Scully

was a stenographer, secretary to two

authors. She had been to Wellesley and

had added a business course to that train-

ing. She won a speed championship in

stenography and opened a stenographic

sendee in a Hollywood hotel, where she

became familiar with scripts. In the past

year Miss Scully has sold four scripts to

First National, written in collaboration with

another scenarist, and adapted “The Un-

dying Past” for Victor Seastrom and

“Stella Maris” for Universal.

That’s “breaking in
!”

It does not follow because Miss Scully
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Eastern Studios Break
Production Records

By JOHN S. SPARGO
New York News Editor, Exhibitors Herald

NEW YORK, August 18.—Motion picture production in the east is

taking on an unprecedented boom, and according to the schedules of

a number of the largest studios, more productions will he made in and
about New York this winter than at any time since the producing companies
started the exodus to California years ago.

The big Fox plant on Tenth avenue at 55th street is the only one in the
east that is not a humming hive of industry, and there are rumors that

production there, which was shut down two years ago, will be resumed
early this fall.

ROBERT T. KANE, producer of

“Bluebeard’s Seventh Wife,” “Invis-

ible Wounds” and other attractions

for First National distribution.

was a stenographer that all stenographers

can become successful scenarists. It does

follow, however, that all persons with the

qualifications of Miss Scully stand as good

a chance. The rarity is not of stenog-

raphers, but of ability.

EDITING AND
MUTILATION

A PROMINENT character was to die

at the finish to add punch to the clinch. The

child was to be made known unexpectedly

as the son of a not particularly charming

parent, for the same purpose. But a film

editor who thought, perhaps, the ladies

wouldn’t like it, prevented all that by the

simple expedient of cutting the death and

the disclosure out of the picture and leav-

ing those ends flying loose. You recall the

picture, or will know it when you see it.

Editing is one thing—a very valuable one

when intelligently done. Mutilation is some-

thing else, and some editing is this. A film

editor who does a thing like this should be

set apart from his fellows and the film

business. He’s a menace.

HUMOR IN
PICTURES

I IuMOR, other than slapstick, is less

successful in pictures than in stage play or

vaudeville. In stage play and vaudeville the

actor senses his reception and doctors his

stuff to suit. This cannot be done in pic-

tures. Picture humor must appeal to all

and sundry, and that’s a big order.

Yet a few individuals have the knack of

getting this kind of humor into pictures,

particularly into subtitles. These people

may or may not be getting paid what they

are worth. Probably not, for they are worth

more than most concerns could pay if they

were willing. Genuine humor in pictures is

easily the most valuable content that they

may have.

T. O. SERVICE.

DARAMOUNT’S Long Island studio is

about to begin a period of the great-

est activity in its history and within the

next few weeks seven productions will be

added to the two already under way
there. More are scheduled to follow as

soon as room can be found for them.
Both the upper and lower stages at

the big Paramount plant will be put into

use by September 1. One set is now be-

ing erected on a ball park in Astoria, and
work will begin shortly on the erection

of sets on the big lot in the rear of the

studio building.

Barrie Story In Work
The two productions under way at

present are: Betty Bronson in “A Kiss

for Cinderella,” Herbert Brenon’s pro-

duction of Sir James M. Barrie’s story,

and D. W. Griffith’s production of Edwin
Balmer’s story, “That Royle Girl,” in

which Carol Dempster, Harrison Ford,

James Kirkwood and W. C. Fields are

featured.
Next week Mr. Brenon will have in

use one of the biggest sets ever built in

the studio. It will be the dream ball-

room and will occupy the entire stage.

On August 17 two productions will

get underway. These are: Gloria Swan-
son’s “Stage struck,” an Allan

,

Dwan
production of Frank R. Adams’ story

which has been adapted by Forrest Hal-

sey; and Richard Dix in “Woman-
handled,” an Arthur Stringer story

which has been adapted by Luther Reed.

Gregory LaCava will make his bow as

a director in this picture. He supervised

the stunts in Dix’s “The Shock Punch”
and “The Lucky Devil.”

On August 20 Adolphe Menjou will

start in “The King on Main Street,”

from Ditrichstein’s stage success. This

will be directed by Monta Bell, who is

now busy with Douglas Doty, who made
the adaptation. On the same date Frank
Tuttle will begin “The American Ve-
nus.” This story is being written by E.

Lloyd Sheldon and Townsend Martin.

The winner of the Atlantic City beauty

pageant will have an important role in

it and some of the scenes will be made
at Atlantic City.

Ziegfeld to Start

On September 1 Florenz Ziegfeld’s

first motion picture production will get

under way. Edgar Selwyn is writing the

story. It is to be called “Glorifying the

American Girl.” Follies beauties will

play an important part. The story is to

be adapted to the screen by Luther
Reed. Also on September 1 Gilda Gray
will begin work in “Aloma of the South
Seas,” from the Broadway stage success.

This will be the first picture in which
she will be featured. The adaptation is

being written by James Ashmore Creel-

man.
Thomas Meighan and the company of

players now making “Shamrock” (tenta-

tive title) in Ireland are due to start

back from Southampton on August 25
and resume work on the interiors at the
Long Island Studio immediately after-

words. Lois Wilson is playing opposite
Mr. Meighan and Victor Heerman is

directing.

As soon as Mr. Brenon finishes “A
Kiss for Cinderella” he is to start work
on “The Song and Dance Man,” George
M. Cohan’s famous stage success. Paul
Schofield is now adapting the story.

Finishing Three

In the meantime the finishing touches
are being put on the editing and titling

of Bebe Daniels’ last picture, “Lovers in

Quarantine”; Allan Dwan is getting

Gloria Swanson’s last picture, “The
Coast of Folly,” ready for the labor-

atory, and the editing of Thomas
Meighan’s last effort, “The Man Who
Found Himself” is being completed.
Last week saw the completion of two

more pictures by the First National’s

Eastern units. The pictures finished

are “The Knockout” and “The Pace
That Thrills.”

This week another picture was put in

production and another will start next
week. A third will be ready within two
weeks and the studios will be buzzing
with industry with every inch of space
taken up by the three sets.

Of the pictures just completed “The
Knockout” is Milton Sills’ second First

MILTON SILLS, noted film battler,

battles again in “The Knockout,” Earl

Hudson First National attraction.



100 EXHIBITORS HERALD August 29, 1925

Ernest Pascal, the script of which is be-
ing prepared by Earl Snell and C. L.

Yearsley; “Pals First,” Francis Perry
Elliott’s novel which, as a play, had a

long run on Broadway several seasons
ago; “Men of Steel,” a big special with
Sills in the starring role and “Mademoi-
selle Modiste”—an adaptation of the
famous musical comedy.
Robert Kane’s initial production, “In-

visible Wounds,” for First National re-

lease, is in its second week of production
at the Cosmopolitan Studios, 127th and
2nd Avenue, New York City.

“Invisible Wounds” was written by
Colonel Frederick Palmer, and has at-

tracted world-wide attention in its orig-

inal novel form. It has been proclaimed
one of the best sellers on the bookstands
of the two hemispheres. It is a colorful
war story with an enticing romantic at-

mosphere that holds one’s interest

throughout.

Is Kane’s First on Own
Mr. Kane’s enthusiasm in selecting

“Invisible Wounds” as his first vehicle
for production under his own banner is

evidenced by the careful selection he has
made regarding staff and cast to turn
this story into screen material for the
industry.
Howard Higgins has been tendered

the megaphone and is busy directing
the picture and lining up his material
with Sada Cowan, Mr. Higgins is also
responsible for the screen adaptation of
“Invisible Wounds.”

Mr. Kane has engaged what he be-
lieves to be a great box office cast for
this picture and he brings back to the
New York studios for the first time
in five years Blanche Sweet, who will

enact the leading feminine role. Ben
Lyon will play opposite Miss Sweet.
OtJiers in the cast are Holbrook Blinn,
Claire Ames, Dorothy Cummings, Pedro
De Cordoba, George Cooper, Diana
Kane and Tammany Young.
Lewis King is first assistant director

and Charles McCullough is second as-
sistant director to Mr. Higgins. Ernest
H

(

allor is in charge of the camera, while
Robert M. Haas is art director. Colonel
D. B. Young is business manager for
Mr. Kane on all of his productions.

Big Scenes Made
Several big scenes have already been

“shot” ot* the first week of production
including an aeroplane and bombing
scene made at Mineola Field with the
co-operation of the United States Gov-
ernment.
Another scene was made aboard the

yacht of Mr. John W. Hubbard, a Pitts-

burgh millionaire. The yacht scenes
were made off of City Island.
This week the company are shooting

interiors at the studio. A set represent-
ing a mansion in France and a collaps-
ible set wherein the entire building caves
in in a scene between Miss Sweet and
Ben Lyon will be in evidence.
Next week a set duplicating a smart

night life cabaret rendevouz in Paris
will be erected and many extras will

support the principals throughout the
week.

Expect September Release
It is expected that “Invisible Wounds”

will be finished and ready for the cutting
room by the second week in September.

Mr. Kane is already lining up his sec-

ond production, which will be directed
by Alfred Santell, who just arrived from
the west coast after a successful sojourn
as director of Corinne Griffith’s latest

productions. The vehicle will probably
be “Bluebeard’s 7th Wife” in which Ben
Lyon will play the lead and will be sup-
ported by seven of the most beautiful

leading women on the screen.

BEN LYON and Mary Astor are featured players in “The Pace That Thrills,” in the

making down East for First National. It’s about a film hero who has to prove it.

Proving it involves many things.

National starring vehicle. It is a red-

blooded story of a prize fighter who
meets romance and adventure in the

lumber camps of northern Canada. In

the cast are Lora Duveen, Jed Prouty,
Claude King, John Philip Kolb, Harlan
Knight, Edward Lawrence, Frank Evans
and Harry Cording. Lambert Hillyer

was the director.

“The Pace That Thrills” is a comedy
action story written by Byron Morgan
for Ben Lyon with Mary Astor co-

featured. In the supporting cast of this

picture are Fritzi Brunnette, Tully Mar-
shall, Thomas Holding, Warner Rich-
mond and Evelyn Walsh Hall. Webster
Compbell directed.

The new picture placed in production
this week is “The Unguarded Hour”

—

a screen adaptation of Margretta Tut-
tle’s Saturday Evening Post story of the

same title. Lambert Hillyer is direct-

ing.

Start “Scarlet Saint”

“The Scarlet Saint” is the picture to

be started next week. Lloyd Hughes
and Mary Astor will have featured roles.

The story is the screen adaptation of

Gerald Beaumont’s Red Book magazine
success, “The Lady Why Played Fidele.”

George Archainbaud was brought on
from Hollywood to direct the picture.

George Folsey, one of the youngest head
cameramen in the business, will be in

charge of the photography.
Other pictures scheduled to go into

production soon at the Eastern studios

are “The Savage,” an original story by

FRANCES MARSH, Mae Marsh’s sister, script clerk, Zene Smith, Gaylord Wood,
cameraman Director Webster Campbell and assistant cameraman Charles Van
Arsdale of the “Pace That Thrills” unit.
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Whitman Bennett, after acquiring his

Glendale Studio, gave it a preliminary
four weeks tryout in order to familiar-

ize himself with its capacity and the pos-
sible needs of new and more modern
equipment and appliances. He will close

down for two weeks in order to install

a three thousand ampere electrical lay-

out representing the last word in modern
studio necessities. During the time nec-
essary to install the new lighting ma-
chinery and lamps, an extension of the

area will be increased in order to per-

mit two more units to work at the same
time.

“Wandering Fires” Nearly Done
Major Campbell’s production of “Wan-

dering Fires” will have been finished.

Immediately on the resumption of activ-

ities, Campbell will begin directing a

Jane Novak feature. This popular star

will have as her vehicle, Reginald
Wright Kauffman’s story, “Share and
Share Alike.” Simultaneously, Mr. Ben-
nett will direct “The Clearer Flame,” an
original story and scenario by Clara
Beranger and Forrest Halsey. Both of
these productions will be released under
the sign of Arrow Pictures Corporation.

Fort Lee, New Jersey, is once more
prominent on the cinema map due to the
activity of Associated Exhibitors’ units
in the Universal and Diamant, formerly
Paragon, studios.

At the Lfniversal studio, Joseph Han-
naberry is directing a cast headed by
Glenn Hunter in “The Clodhopper” for
Oscar Price. Hunter's leading lady is

Mildred Ryan, who recently appeared in

a similar roll with Johnny Hines in “The
Live Wire.” Antrim Short, who appeared
with Hunter in “The Pinch Hitter,”
again supports the star. Others in the
cast include Marion Stephenson, William
Black, W. T. Hays, Margaret Irving,
Giana Kemp, Beryl Halley, Edward Po-
land and Isabel Vernon.

Working at Diamant
At the Diamant Studio, Director Henri

Diamant Berger has just completed “The
Unfair Sex,” with Holbrook Blinn, Hope
Hampton and Walter Miller. This week,
Berger will start production on “The
Sixth Degree” with Owen Moore, Con-
stance Bennett, Holbrook Blinn, and
1 rini, famous Spanish dancer, prom-
inently cast.

Pathe has placed a new serial, “The
Green Archer,” in production at the
Long Island Studios in Astoria. “The
Green Archer,” a mystery story by Ed-
gar Wallace, has been adapted to the
screen by Frank Leon Smith. Spencer
Bennet, who directed “Play Ball,” is

again guiding Allene Ray and Walter
Miller in the new serial. An unusually
fine serial cast is supporting the stars.
Those in prominent roles include Burr
McIntosh, Frank Lackteen, William
Randall, Stephen Grattan, Wally Oettel
and Earl B. Powell, noted archery ex-
pert. The staff assisting Director Ben-
net includes Arch Heath, assistant direc-
tor; Jack Tanner, casting director; Wm.
Reinick, technical director, and Edward
Snyder, head cameraman.
“The Green Archer” calls for many

picturesque locations in addition to
massive and elaborate studio settings.
Some of the early sequences are being
shot in the majestic Storm Mountain
section bordering the Hudson River.

Long Island Studio Sets Record
These are exciting days for Edwin C.

King, general manager of the Paramount
Studio in Astoria. One set in one pro-
duction, “A Kiss for Cinderella,” is oc-
cupying the entire upper stage. Sets in

use both for this production and for D.
W. Griffith’s first Paramount picture,

KIND VIDOR and his battery of cameramen photographing a scene for “The Big
Parade,” for Metro-Goldwyn-Mayer. Five lenses are trained on the militiamen.

ROY CARPENTER, cameraman, recording mob scene from “The Knockout,” First

National attraction starring Milton Sills. They say he heats his “Spoilers” fight in

this one.

“That Royle Girl,” are occupying the

lower stage, and others are being con-
structed for use in two other produc-
tions scheduled to start August 17.

These are: Gloria Swanson in “Stage
Struck,” to be produced by Allan Dwan,
and “Womanhandled,” starring Richard
Dix and directed by Gregory LaCava.

In addition, an enormous set is being
constructed in a ball park about a mile
from the studio, in which Mr. Griffith is

to stage a cyclone.

The time element is extremely im-
portant in connection with these sets, as

they must be struck to make room for

others. Two more pictures are to start

on August 24. There are : Adolphe Men-
jou in “The King on Main Street,” to be
directed by Monta Bell, and “The Amer-

ican Venus,” to be directed by Frank
Tuttle. Another pair, Ziegfeld’s “Glor-
ifying the American Girl” and Gilda
Gray in “Aloma of the South Seas,” will

begin September 1, and Thomas Meighan
and his unit making “Shamrock” will

return from Ireland about that time.

This will be a record number of pro-

ductions — nine — for the Long Island
studio.

Fighting at First National

Earl Hudson is having a hard time
keeping peace at First National’s New
York studios, for his players get into

one fight after another. Don’t worry,
though, for the dissension is not precipi-

tated by temperament. The fights are
but part of the fare being prepared for

film fans.
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On “The Knockout” set where Lam-
bert Hillyer is wielding the megaphone,
Milton Sills engages daily in stiff fistic

encounters with his six-foot-seven adver-
sary, John Philip Kolb, erstwhile truck
driver. The fight, begun in Canada, has
proved of long duration, and as a result

Sills alternates between the osteopath
where he is put in trim daily, and the
scene of his activities with Kolb.

Ben Lyon, on the other hand, spent
several strenuous days lately providing
one of the thrills for his new picture,
“The Pace that Thrills.” Ben steps out
of character a bit and takes on the
famous “Gunboat” Smith, once danger-
ous contender for the heavyweight
championship title. They appear in the
same ring in which Dempsey vanquished
the French idol, Carpentier, at Boyle’s
Thirty Acres.

“And though ‘Gunboat’ has been most
considerate,” adds Ben, “I know now
how Carpentier must have felt when he
met Dempsey.”

Western Studios

Carry Peak Load
( Concluded from page 98)

meet the demands of the greatest produc-
tion program in the history of Paramount.
What has been prophesied as two of the
greatest screen efforts ever attempted got
under way last month. These pictures are
“The Vanishing American,” Zane Grey’s
epic of the Red man, and “The Pony Ex-
press,” directed by James Cruze, both pic-
torial history of the Great West. Pola
Negri is portraying a colorful role in her
latest starring vehicle, “Flower at Night,”
under the direction of Paul Bern

;
Ray-

ALICE DAY, selected by Mack Sen-

nett for feature roles in comedies for

Pathe, has completed “Tee For Two.”

mond Griffith has just completed his first

starring picture, “On Dress Parade”; Bebe
Daniels who arrived from New York the

other day is making “Martinique,” under
the direction of William K. Howard

;
Betty

Bronson has just completed her role in her

first starring picture, “The Golden Prin-

cess,” under the direction of Clarence

Badger, and will soon begin on “A Kiss for

Cinderella,” which will be made in New
York.

William DeMille has selected a strong
cast for his new production, “New
Brooms,” adapted from the stage play of
the same name; “The Best People” is Deing
directed by Sidney Olcott. Joseph Con-
rad’s classic, “Lord Jim,” is under the di-

rection of Victor Fleming; Malcolm St.

Clair is directing “The Grand Duchess and
the Waiter,” and Raoul Walsh is directing

“The Lucky Lady,” featuring Lionel Bar-
rymore and others.

F. B. O.’s own units are operating on
full time schedule. Among the producers
= t work are Emory Johnson filming a

newspaper melodrama, “The Last Edition”

;

Fred Thomson completing “Riding the

Wind,” and Evelyn Brent appearing in

“Three Wise Crooks.”

Other prominent independents, who are

engaged in actual work on or preparation
of stories for coming productions are
Douglas MacLean, Larry Semon and How-
ard Estabrook.

“Old Line” Production Steady

At Warner Bros. “Bunker Bean,” with
Matt Moore and Dorothy Devore, and
“The Burglar Alarm,” with Marie Pre-
vost and Clive Brook, have just finished.

Also completed are “The Man on the

Box,” starring Syd Chaplin ; “The Love
Hour,” with Huntly Gordon

;
“Satan in

Sables,” starring Lowell Sherman
;
“Ho-

gan’s Alley,” with Monte Blue, Patsy Ruth
Miller and Louise Fazenda. “The Clash
of the Wolves,” “The Sea Beast,” with
John Barrymore, and “Compromise,” with
Irene Rich and Louise Fazenda, are in

production.

Metro-Goldwyn-Mayer has in production
“La Boheme,” starring Lillian Gish and
Jack Gilbert; “Memory Lane,” directed by
John Stahl; “A Little Bit of Broadway,”
Robert Z. Leonard directing, and “The
Masked Bride” with Mae Murray, directed

by Josef von Sternberg.

Step to Combine
All Independent

Firms Reported
(Special to Exhibitors Herald)

HOLLYWOOD, Aug. 18.—Tentative ne-

gotiations for capital to finance a combi-
nation of all independent producers, distrib-

utors and exhibitors are understood to be

under way, according to an article in the

Los Angeles Times. Many of the execu-

tives interested in the project are said to

be Los Angeles men, and a working agree-

ment is expected to be reached within three

months, the article said. It is supposed

the Times declared, that the “best of the

producing and exhibiting companies will

be chosen with the intention of building

a finished organization participating in all

phases of the industry.”

“Unless certain rumblings in the motion

picture industry are merely hollow echoes

of petty quarrels,” the article said, “the

film companies are entering the final stages

of the consolidation era. As the signs

are read, the independents have been

backed against the wall where they face

the alternative of surrendering gracefully

to the ‘Big Three’ or banding together for

mutual protection and aggressive compe-

tition. The latter course can only mean
consolidation, and the evidence points in

that direction.”

English Actor Arrives
CULVER CITY.—Henry Victor, English actor,

has reached the Metro-Goldwyn-Mayer studios.

He was signed by Louis B. Mayer, vice-president

in charge of production.

MARY ALICE SCULLY
Scenarist of

“STELLA MARIS”
(For Chas. Brabin—Universal)

“THE UNDYING
PAST”

(For Victor Seastronv^M. G. M.)

—o—

-

Also Co-author of

“The Mine with the Iron

Door”

“The Recreation of

Brian Kent”

“One-Way Street”

“So Big”

(First National)

O

Manager: Demmy Lamson

(HE. 1802)

Granite 6073

Hollywood, Calif.
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It’s expected

“Eastman” and “Kodak,” in black

letters in the margin, identify the

genuine Eastman product—the film

that carries quality through to the

screen.

Eastman Positive Film assures

the kind of photographic reproduc-

tion that audiences are entitled to

—

and expect.

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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THIS REPRODUCTION OF ANIMALS which appear in “The Lost World” was made with fireworks by
Horace Judge, head of First National’s publicity staff in London, by special arrangement with Messrs. Brock

& Company, manufacturers of fireworks. The display was made at Crystal Palace, exhibition hall of Lon-
don, by bursting fireworks.

THE MERRILL THEATRE, Milwaukee, under supervision of Harry Jones, used this idea to exploit the

Paramount picture, “Lost—A Wife,” when it opened there August 1. Eddie Corcoran who is Paramount
exploiter aided him. The man in the car dressed as Adolphe Menjou visited hotels seriously seeking Mrs.

Tony Hamilton, “his lost wife.”

WHEN DON NICHOLS played First National’s THIS THEATRE FRONT was used by Harry
“Declasse” at the Paris, Durham, N. C., he used Jones, Merrill, Milwaukee, for “Lost—A Wife,”

this display. Paramount picture.
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THE FILMMART
First National

Score of Scripts Being Prepared

Scripts are being whipped into shape for

“Caesar’s Wife,’’ for a picture to be made
from “Irene,” for “The Splendid Road,”
“Spanish Sunlight,” “Pals First,” “The
Lunatic At Large Again,” “Clothes Make
the Pirate,” “The Savage,” “Boss of Little

Arcady,” “The Tidal Wave,” “Paradise,”
“Men of Steel,” “Paris After Dark,” “East
of the Setting Sun,” “Just Suppose,” “Rain-
bow Rile}'” and “Bluebeard’s Seven Wives.”

Cummings to Direct Corinne Griffith

Irving Cummings will direct Corinne
Griffith in “Caesar’s Wife,” with filming to

start before September 1.

Three Directors Chosen

Lambert Hillyer has been selected to di-

rect “The Unguarded Hour,” George Ar-
chainbaud for “The Scarlet Saint” and
Kenneth Webb for “Just Suppose.”

Two Leads Are Selected

Dorothy Mackail! has been engaged to

play the title role in “Joanna” and Blanche
Sweet has arrived in New York to appear
in “Invisible Wounds.”

Capitol Books Constance Picture

Constance Talmadge’s “Her Sister from
Paris” was booked for showing in August
at the Capitol, New York.

Educational
Special Campaign for “Borneo”

Photographs showing some of the scenes
of “Wild Beasts of Borneo” are being car-
ried by news photo services and a window
display advertising service. A total of
2,200 salesmen of National Biscuit Com-
pany are being instructed to assist grocers
in tieups to exploit animal crackers and
the picture.

Window Tieup Made for “The Tourist

”

A lifesized painted cutout of Johnny
Arthur, star of “The Tourist.” is used in a
display arranged by the Rialto theatre in

New York with Packard Motor Sales Com-
pany.

Special Ads for Wrestling Pictures

Special advertisements were run in the
sporting section of the Chester, Pa., Times
for the pictures of the Lewis-Munn wrest-
ling bout.

Celebrity
Lilyan Tashman Completes Role

Lilyan Tashman, who is under a long
term contract with Metropolitan Pictures,
has completed her part in “The Sky Rock-
et,” directed by Marshall Neilan.

Columbia
Schenck Waives Gaudio Contract

Joseph M, Schenck has waived his con-
tract for the services of Gaetano Gaudio’s
services as chief cinematographer for Nor-
ma Talmadge productions. Gaudio now
has directed two pictures.

Gaudio Completes “Sealed Lips”

Gaetano Gaudio has completed direction

of his second Waldorf production, “Sealed
Lips,” starring Dorothy Revier. A preview
of his first, “The Price of Success,” before
the American Society of Cinematographers,
of which he is a former president, has been
arranged.

Bischoff

Third Starts in Three Series

A third picture has started in each of
these series, the H. C. Witwer “Fables in

Slang,” the Biff comedies and the Gold
Medals. The newest Witwer is “Account
of Monte Cristo “Hollywouldn’t” is the
coming Biff comedy and “Spooky Spooks”
is the new Gold Medal picture.

Banner
Verschleiser to Make Five More
Ben Verschleiser is conferring in New

York with executives of Banner Produc-
tions on the remaining five of his series.

Chadwick
Hampton Del Ruth Signed

Hampton Del Ruth, signed as supervising
director of all Chadwick West Coast pro-
duction, has completed the cast for “The
Prince of Broadway,” George Walsh’s
latest picture. Alyce Mills and Alma Ben-
nett also are featured.

“The Perfect Clown” Titled

Larry Semon and Fred Newmeyer, his

director, have completed titling “The Per-
fect Clown,” in which Joan Meredith,
Chadwick’s “find,” is appearing. She will

also be in George Walsh’s “Blue Blood.”

Arrow
“Share and Share Alike” Bought

Whitman Bennett has bought the rights
to “Share and Share Alike,” story by Regi-
nald Wright Kaufman.

“Wandering Fires” Brings Reunion

Henrietta Crossman and Effie Shannon,
who appeared together in “The Charity
Ball” and “The Idler” on the stage, had a
reunion when they met in the cast of
“Wandering Fires,” which is to be ready
for Independence Week in October.

Aster
“False Pride” Gets Under Way
Work has started on “False Pride,” sec-

ond Bernarr Macfadden True Story pro-
duction, with Owen Moore and Faire Bin-
ney the stars. Hugo Dierker is directing.

Associated Exhibitors
Strongheart Series to Start

Howard Estabrook has borrowed Strong-
heart, the Wonder Dog, from the owner,
Miss Jane Murfin, to star in a new series

of eight features, starting at once. Vir-
ginia Lee Corbin and Stuart Holmes will
be featured.

Monty Banks to Make “Play Safe”

Monty Banks is being assisted by Mal-
colm Stuart Boylan in preparing his script

for “Play Safe,” following completion of
“Keep Smiling.”

Banks Will Make Two More
Under a new contract Monty Banks is

to make two more pictures, one of them
being “Play Safe.” His first picture was
“Racing Luck” and “Keep Smiling” was
the second.

Three Pictures Draw Plaudits

“Under the Rouge,” Lewis H. Moomaw
production, drew commendation at the
Colony, New York. Harold Lloyd’s “Never
Weaken” and Clara Bow’s “The Adventur-
ous Sex,” were well received in Chicago.

F. B. O.
Second Standard Comedy Starts

Joe Rock has completed “Tailoring,” first

of the Standard Comedies series, and has
started “Three Wise Goofs,” for release
in October.

First Blue Ribbon Picture Begun
Alice Ardell is starring in “Lame

Brains, ’ first of the Blue Ribbon comedies,
which just has been placed in production.

Lantz Finishes Scenario

Walter Lantz has finished the scenario
for “How the Elephant Got His Trunk,”
first of the Unnatural History series of
cartoons.

“Just Spooks” Released Sept. 15

“Just Spooks,” thirteenth Dinky Doodle
subject, has been completed for release
September 15.

“Dr. Pyckle” Release Date Set

“Dr. Pyckle and Mr. Pride,” burlesque
on the Stevenson story, is about to be
released.

Fox
“Lightnin’ ” Heads August Releases

“Lightnin’ ” heads the seven releases for
August. Others include “The Big Game
Hunter,” which was set for August 16;
“West Wind,” August 23; “The Lucky
Horseshoe” and “A Business Engagement,”
one of the “Married Life of Helen and
Warren” series, both August 30, and the
semi-weekly Fox News.

McGrail Turns to Hero Role

Walter McGrail drops the villain role for
that of a hero in “When the Door Opened.”
It is the fourteenth Reginald Barker pic-
turn in which Frank Keenan has appeared.

“All Abroad” Completed

“All Aboard” has been finished as an-
other of the “Married Life of Helen and
Warren" series.

“A Man Four Square” Ready
Buck Jones has completed “A Man Four

Square” under the direction of R. William
Neill.

“Thunder Mountain” Finished

Victor Schertzinger has wound up the
directing of “Thunder Mountain.”

Two Pictures Completed

Sidney Olcott has completed “The Best
People” and it is now in the cutting room.
Clarence Badger has finished cutting and
titling “The Golden Princess.”
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“Pony Express” Exteriors Made
James Cruze and his company have re-

turned from Cheyenne, Wyo., to make in-

teriors for “The Pony Express.” Samuel
Shortridge, California senator, says he will

have a copy of the completed production
placed in the Congressional Library in

Washington, after a special showing before
Coolidge.

Pro-Dis-Co
Julian to Direct Belasco Picture

Rupert Julian, now directing “Three
Faces East” after completing “Hell’s High-
road,” will make one picture for Belasco
Productions. He will direct either “Fifth
Avenue” or “The Prince of Pilsen.”

“
Hell’s Highroad” at the Forum
“Hell’s Highroad,” starring Leatrice Joy,

will open in its world premiere at the

Forum theatre, Los Angeles, August 22.

The rnusical score has been finished by
Rudolph Berliner.

Christie Favors Farces

Farce comedies are built upon action

rather than words while straight comedies
are based on the reverse, says A1 Christie

in explaining the selection of “Seven
Days,” the first print of which has just

arrived in the East.

Society Matron Is Extra

Mrs. C. C. C. Tatum, wife of the head
of the Los Angeles Real Estate Board, is

an extra in Leatrice Joy’s “The Wedding
Song.”

Cast Completed for Carey

Frank Campeau heads the cast in support

of Harry Carey in “The Man from Red
Gulch.”

Metro-Goldwyn-Mayer
Conway's Contract Renewed

Jack Conway will soon begin direction

of a new picture under his contract which
just has been renewed. Maurice Stiller,

Scandinavian director, arrives this month.

Army Aids “Big Parade” Production

United States army officials are directing

the taking of a scene at Fort Sam Houston
for “The Big Parade.”

Bert Roach in “Dance Madness”

A leading role in “Dance Madness” has

been assigned to Bert Roach. Christy

Cabanne is the director.

Christianson's First Chosen

Benjamin Christianson, Danish director,

will make “The Light Eternal” from his

first original story since coming to Amer-
ica.

French Exteriors in 10 Pictures

Ten pictures calling for French exteriors

are on the Metro schedule this year. Only
one, “Confessions of a Queen,” has been
released. The list includes “The Exqusite
Sinner,” “The Masked Bride,” “Time,
the Comedian,” “Paris,” “La Boheme,”
“Bardelys the Magnificent,” “The Big
Parade,” “Dance Madness” and “The
Temptress.”

Sering D. Wilson & Co.
“Typhoon Love” Obtained

Norman Dawn’s latest production, “Ty-
phoon Love,” has been acquired. The cast
includes Ruth Clifford, T. Roy Barnes,
George Fisher and Mitchell Lewis.

Warner Brothers
Flood Completes “Satan in Sables”

James Flood has just completed “Satan
in Sables,” Lowell Sherman’s first starring
vehicle.

Irene Rich in Lubitsch Pictures

Irene Rich, now starring in “Com-

promise,” has been cast for Ernst Lubitsch’s
“Lady Windermere’s Fan.”

Marie Prevost to Star Again
Marie Prevost will be in her third star-

ring picture this year when she starts “The
Jazz Bride.”

Ben Turpin in “Hogan’s Alley”

Ben Turpin, comedian, and Roy Del
Ruth, director, who were for years on the
Sennett lot, are together again for “Hogan’s
Alley.”

Lubitsch Returns to Drama
After making two comedies Ernest

Lubitsch returns to a straight dramatic
story when he begins directing “Lady
Windermere’s Fan.”

United Artists

Valentino Takes Russian Role
Rudolph Valentino plays a Russian char-

acter in “The Lone Eagle,” now in produc-
tion.

Hart Starting Production

William S. Hart is starting production of
“Tumbleweeds” under the direction of
King Baggott with the following cast

:

Barabara Bedford, Lucien Littlefield, Cap-
tain T. E. Duncan, Gertrude Claire, Jack
Murphy, juvenile, and J. Gordon Russell
and Richard Neill in heavy parts.

Sets Designed by Menzies

William Cameron Menzies has designed
the sets for Valentino’s “The Lone Eagle.”

Mary Pickford Chooses Cameraman
The fairy sequences in Mary Pickford’s

“Scraps” will be made by Hal Mohr, trick

cameraman.

“Little Annie Rooney” Previewed

“Little Annie Rooney,” Mary Pickford’s
latest picture, has been previewed in New
York. It will be released in September.

Universal
Two Sign With Universal

Fay Wray and Margaret Quimby have
signed with Universal. Marian Nixon has
been signed to appear in “What Happened
to Jones,” her third leading role opposite
Reginald Denny.

Josie Sedgwick in “Outlaw Love”

Josie Sedgwick will be starred in “Out-
law Love” under the direction of John B.
O’Brien.

Norman Kerry Seriously III

Norman Kerry, who has been making
scenes for a Universal picture in Oregon,
has been seriously ill in a hospital near
Pendleton.

“Two Blocks Away” Cast Picked

Charles Murray and George Sydney will

be co-starred in “Two Blocks Away,” just

going into production. Afred Cohn adapted
the story and wrote the continuity. Harry
Pollard will direct. Others in the cast are
Kate Price, and Vera Gordon.

Fay Tincher to Play Min
Fay Tincher is back at Universal City

to resume her role of Min in the Andy
Gump series. She has been on a vaudeville
tour and Ivy Livingston played the part
in three comedies during her absence.

Sanford Productions
“El Pasado” Exteriors in Mexico
Director Wilfred Lucas and the company

making “El Pasado” will soon go to Mex-
ico City under the personal supervision of
F. M. Sanford to make special scenes.

B. P. Schulberg
Six New Players Found

Six new players have been offered this

year. They are Alyce Mills, Donald Keith,
Gilbert Roland, Riza Royce, and Laty
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Florens and Monna Gann, the last two
coming from the Imperial theatre in Mos-
cow with their first vehicle yet to be an-
nounced. Lois Hutchinson is a new
scenarist and has made two adaptations
already.

Mary Alden Is Signed

Mary Alden has been engaged to ap-
pear in “The Plastic Age,” now in pro-
duction.

Pathe
Grave and “Our Gang” Share Honors
On the release schedule for the week of

August 23 are Ralph Graves’ “Don’t Tell
Dad,” Sennett two-reeler, and “Mary,
Queen of Tots,” an “Our Gang” comedy.
There is also the sixth chapter of “Play
Ball.”

Gladys McConnell Chosen

The leading feminine role in “The Devil
Horse,” starring Rex, goes to Gladys
McConnell.

Jimmie Parrott Returns

Jimmie Parrott, former comedy star and
“gag” man, has returned to the screen
in Charley Chase’s “The Caretaker’s
Daughter.”

Bathing Beauty Wins Contract

Marian MacDonald has signed a contract
as the first to graduate from the ranks of

Mack Sennett’s bathing girls of 1925.

“Play Ball” Serial Completed

The last chapters of the Pathe serial

“Play Ball” have been shot and are being
cut and edited by Director Spencer Bennet
and Frank Leon Smith.

Paramount
Griffith Picture Title Changed

The title of Raymond Griffith’s newest
production has been changed from “On
Dress Parade” to “He’s a Prince.”

Three Productions Start

Douglas MacLean has started “Seven
Keys to Baldpate,” Bebe Daniels has begun
“Matinique” and William DeMille is pro-

ducing “New Brooms,” featuring Bessie

Love and Neil Hamilton.

Several Added to Casts

Christian J. Frank has joined the cast

of “The Ancient Highway,” Warner Oland
has taken the heavy role in “Flower of

the Night” and W. C. Fields, Follies come-
dian, is now appearing in “That Royle
Girl.”

Gotham i

Sixth Gotham Changed

“The Shadow on the Wall” will be the

sixth of the 12 Gothams instead of “Racing
Blood,” as a matter of production ex-

pediency. “The Shadow on the Wall” is

from the book by J. Breckenridge Ellis

and Reeves Mason will direct.

Latin-America Contracts Closed

Contracts have been closed for distribu-

tion of the 12 Gothams in Argentina and
Chile by Sociedad General Cinematografica
and in Mexico by Screen Art Sales Com-
pany.

Henry Ginsberg
“Wreckage” Prints Shown
“Wreckage,” starring May Allison and

Holmes Herbert, has been completed and
first prints are being shown distributors.

Lee-Bradford
“Passionate Adventure” Plays Loew’s

“The Passionate Adventure,” featuring
Alice Joyce, has just completed 103 days
over the Loew’s circuit in Greater New
York and has also started at the Bijou
theatre, Atlantic City.
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A Series of 12

Sennett Productions in all that the name implies.

Sizzling with humor like hot fat in a pan.

Fast stepping. Not a dull moment.

Pretty girls—and Graves himself.

Seen him? Big and handsome. Clever. Funny
because he makes himself John J. Dumbell himself.

When Sennett takes a comedian out of a crowd

and makes him a star it means something.

How can you make every dollar possible if you

don’t advertise him to your public?

Pafhgcomedy
TRAM | MARK



Mack
Sejstjvett

presents

Alice Dam
Comedies

Two Reels

Current and Coming Releases in First

Series of 12

“Tee for Tbero”

“Cold TurKey”

**Lo'de and KJ^^es"

Once in a dog’s age there flashes upon the horizon a girl

who is a real comedian, funny in her own right.

Think over the women stars of stage and screen, and

try to count up the genuine mirth-makers.

Alice Day is not only beautiful; she’s funny.

That’s why Sennett, champion picker of comedians, has

promoted her from the ranks of the featured players to

stardom.

Look at these new Alice Day comedies at the nearest

Pathe exchange. When you get through laughing you’ll

sign ’em up.
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Mack

Ttouo 'Reels

4th Series, 18 in Series

Current and Coming Releases

Sneezing Tweezers

The Iron JVag
Gutter Fingers
A Rainy Knight

Are YOU cashing in on the wide-spread popularity of the

Mack Sennett comedies ?

Where the summer crowds gather on the beaches people

say of a pretty girl with a stunning figure, “She looks like a

Mack Sennett girl.” When editors want to dress up their

picture pages with the prettiest girls obtainable, there you’ll

find the famous Sennett beauties.

Think of the vast publicity these comedies have had in the

press and among the public. They are standard in quality,

inimitable in style, fun and beauty.

How are you going to get the utmost out of them if yota

don’t tell the public about them in your advertising?

Pafhecomedy
TftA&c



Mack.
Sejstjstett

presents

HA'R'Ry
LAJSfGDOJV

LucKy Stars
A Ttvo Heel Comedy

“What exhibitor who has used Harry Langdon

Comedies during the past six months could honestly

say that Langdon’s name in lights outside his theatre

has not proven as great a draw as almost any

accepted star in the business?”

—Danny in Film Daily.

When you play him,
advertise him!

Pafhecomedy
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1925

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“What the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address : “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
INTRODUCE ME: Douglas MacLean — First

class entertainment in every way. Best MacLean
comedy since "Twenty-three and One-half Hours’

Leave.”—I. A. McCaskill, Crossett theatre, Cros-

sett. Ark.—General patronage.

INTRODUCE ME: Douglas MacLean—It starts

a little slow but ends like a tornado. The kind

that will draw extra money and please all. Seven
reels.—L. Salzberg, Electric theatre, Independ-

ence, Mo.—General patronage.

GOING UP: Douglas MacLean—Excellent en-

tertainment ; light comedy, but failed to do any
business on it after strong billing.—Wm. Hoefs,

Rialto theatre, Pecos, Tex.—General patronage.

THE YANKEE CONSUL: Douglas MacLean—
Not so good as "Going Up” but will please.

Print fair. Six reels.—W. T. Waugh, Empress
theatre, Grundy Center, la.—Small town pat-

ronage.

F. B. 0.
THE WILD BULL’S LAIR: Fred Thomson—

This is the best picture Thomson has made. Six

reels.—P. R. Carlin & Son, Carlin’s Opera House,
Spalding, Neb.—-General patronage.

THE HUMAN TORNADO: Yakima Canutt—
This picture and another from same star, run
recently, are taken with same cast and location.

Somebody saved money at the exhibitor’s ex-

pense. Five reels.—F. G. Roberts, American the-

atre, Ada, Okla.—General patronage.

WHITE FANG: Strongheart—Drew them and
pleased 90 per cent. Story did not appeal and
not enough northern scenery. But no kick on it.

—U. M. Jones, Arcadia theatre, Vandergrift,

Pa.—General patronage.

THE BANDIT’S BABY: Fred Thomson—This
bird is in the Tom Mix class. They sure turned
out in great style. Haven’t played a bad one
yet from this star. Five reels.—G. Gartner, Half-
way theatre, Halfway, Mich.—General patronage.

THE BANDIT’S BABY: Fred Thomson— A
good Western picture which should please any
audience that likes Westerns.—A. R. Bender,
Olympic theatre, Cleveland, Okla.—-Small town
patronage.

THE BANDIT’S BABY: Fred Thomson — A
first-class Western melodrama that will please all

Western fans. Five reels.—L. Salzberg, Electric

theatre. Independence, Mo.—General patronage.

THE BANDIT’S BABY : Fred Thomson—-An-
other good one for Fred. Silver King runs away
with the show. Print new.—Five reels.—W. T.

Waugh, Empress theatre, Grundy Center, la.

—

Small town patronage.

THE BANDIT’S BABY: Fred Thomson —
Thomson always draws a good crowd and his

pictures are well liked. Five reels.—Meldrim &
Clark, Opera House, Edwards, N. Y.—General
patronage.

LIFE’S GREATEST GAME: Johnny Walker-
Good story that pleased 90 per cent. Picture in

good shape. Seven reels.—E. E. Byrne, Columbia
theatre, Athens, Ohio—Small town patronage.

VANITY’S PRICE: Special cast-— On the
"Black Oxen” type. Did fair business one night.
—Frank Brock, Grand theatre, Okolona, Miss.

—

Small town patronage.

FLASHING SPURS: Bob Custer — Terrible.
We bought this dirt cheap and were stung, at
that. Our first Custer and, if the others are no

The Week’s Business

Business was 78.36 per cent good
last week, according to exhibitors’

box office statements to this paper.

Business the twelve weeks preced-
ing was as follows:

(Issue Date) (Pet.)

June 6 74.63
June 13 72.13
June 20 65.14
June 27 69.13
July 4 67.23
July 11 72.74
July 18 63.13
July 25 70.17
Aug. 1 67.78
Aug. 8 71.11
Aug. 15 ........ 69.17
Aug. 22 73.45

better than this one, it’s slow music for Bob
here. Five reels.—L. F. Long, Mystic theatre,

Willcox, Ariz.—General patronage.

JIMMIE’S MILLIONS: Richard Talmadge—

A

good one. This fellow is all to the good. He is

good for what ails the box office. Five reels.

—

L. M. Jones, Arcadia theatre, Vandergrift, Pa.
—General patronage.

CHEAP KISSES: Special cast— Seemed to

please all who saw it.—Frank Brock, Grand the-

atre, Okolona, Miss.—Small town patronage.

IN FAST COMPANY: Richard Talmadge—Lots
of action ; several impossible scenes. Several good
fights, several rather fakey. Six reels.—Stewart
& Williams, Pastime theatre, Johnson, Neb.

—

Small town patronage.

BROKEN LAWS: Mrs. Wallace Reid—Not so

elaborate as “Human Wreckage,” but seemed to

please our patrons better. Especially suitable for

Family Night or Sunday night. No exhibitor can
go wrong on this and F. B. O. will treat you
right Seven reels.—L. F. Long, Mystic theatre,

Willcox, Ariz.—General patronage.

THE SILENT STRANGER: Fred Thomson—
Couldn’t have been better, from the way they
laughed and cheered. This boy certainly gets

them in and sends them away talking. Any
exhibitor who is not running the Thomsons is

cheating himself. Five reels.—E. F. Ingram,
Ingram’s theatre, Ashland, Ala.—Small town pat-

ronage.

LAUGHING AT DANGER: Richard Talmadge
—Didn’t see this but reports say good. Pleased

and registered at the box office, so it must be

good. Six reels.—G. Gartner, Halfway theatre,

Halfway, Mich.—General patronage.

LAUGHING AT DANGER: Richard Talmadge
—If your patrons want light stuff, this is your

meat. Star is good, but story causes no head-

aches to follow. Five reels,.—Roy R. Millikin,

Royal theatre, Utica, S. D.—General patronage.

LAUGHING AT DANGER: Richard Talmadge
—One of Richard’s best. Kept the crowd on their

toes, and the kids yelled so loud I had to quiet

them down. What else could I say but good?
Six reels.—E. F. Ingram, Ingram’s theatre, Ash-

land, Ala.—Small town patronage.

MASK OF LOPEZ: Fred Thomson—Fred rings

the bell again for me. Silver King also good.

Drew one of the largest Saturday crowds in

months, and pleased everybody. What more do

you want? Five reels.—E. F. Ingram, Ingram’s

theatre. Ashland, Ala.—Small town patronage.

BY DIVINE RIGHT: Special cast—This pic-

ture is a little old but went over good with me.

Moral tone okay and can be run on a Sunday.

Should please your churchgoing audience. Seven

reels.—Chas. E. Barber, Electric theatre, Tilden,

111.—Mining town patronage.

THE FIGHTING SAP: Fred Thomson—Sure a

fine show for "sapheads.” It’s a hard show to

sit out for a mining town audience. It was a

farce comedy and travesty from a practical

miner’s point of view. Five reels.—Giacoma
Bros., Crystal theatre, Tombstone, Ariz.—General

patronage.

HUMAN WRECKAGE: Mrs. Wallace Reid—

A

little old but a mighty good picture. It carries

a lesson for everyone and should be shown in

every theatre. Can be bought right. Film con-

dition good. Eight reels.—O. W. Moore, Rock
Lake theatre. Rock Lake, N. D.—General patron-

age.

J

j

;
Cooperation Pledge

;

! EXHIBITORS HERALD, \

I 407 So. Dearborn St., I

I Chicago, 111. I

I
GENTLEMEN:

I Cooperating with the Herald to determine definitely the box office value of
I short features, I shall give what I believe to be adequate advertising representa- I

1 tion to all subjects on my programs for such a period of time as I find such I

|
advertising representation to be justified by box office results of the same or

|
until I shall consider that a sufficient test has been made.

- (Exhibitor)

* (Theatre) *

I I

I (State) (State)
j
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FOOLS IN THE DARK: Special cast—Used
this one on a Saturday night and sure pleased.

Many comments as audience went out. The name
had no drawing power, yet the picture was bet-

ter than expected and plenty of comedy. Ad-

mission 15 and 25 cents. Seven reels.—Charles

E. Barber, Electric theatre, Tilden, 111.—Mining
town patronage.

First National
SO BIG: Colleen Moore—The higher class, or

rather educated class, liked it. Those looking for

a Western stunt or a comedy drama were disap-

pointed. Personally I thought it was very good.

While on Miss Moore’s picture, I received a per-

sonal letter from her today and bulletined it in

the lobby of the theatre on the same night I used

“So Big.” The patrons seemed to enjoy reading

what she had to say and so did I. Nine reels.

—

M. J. Babin, Fairyland theatre. White Castle, La.

—General patronage.

HIS SUPREME MOMENT: Ronald Colman—
A picture that goes over good if you can get into

the picture, for there will be no doubt in your
mind after seeing it. It is a good one, but don’t

be misled as to the value of this from box office

standpoint, as it is low on this value. Business

good first night ; poor last two.—W. H. Brenner,

Cozy theatre, Winchester, Ind.—General pat-

ronage.

CLASSMATES: Richard Barthelme^s—A good
picture of West Point and pleased most of them.

Drew fairly good.—A. R. Bender, Olympic thea-

tre, Cleveland, Okla.—Small town patronage.

PLAYING WITH SOULS: Special cast—Sur-
prised us. Several called it good. We didn’t

expect much from the name of the story.—Good-
win & Hilton, Morningside & Moville, Iowa.

—

Neighborhood patronage.

AS MAN DESIRES: Milton Sills—Picture is

very good and the star is well liked here. Plenty
of action in this. Eight reels.—G. Gartner, Half-

way theatre, Halfway, Mich.—General patronage.

SUNDOWN : Special cast—I certainly agree

with others now. This is surely not a special,

and I was sure told so by patrons. Lots of

cattle and that’s the whole story. I paid a good
price for this and it sure flopped, and those who
came were not satisfied. Unless you can buy this

at program prices, better lay off. Nine reels.

—

Leo M. Fay, Gem theatre, Socorro, N. M.—Small
town patronage.

IN EVERY WOMAN’S LIFE: Virginia Valli—
Our patrons said “Good.” Nothing big, but worth
the price. Seven reels.—Goodwin & Hilton, Park
theatre, Morningside & Moville, Iowa.—Neighbor-
hood patronage.

I WANT MY MAN: Doris Kenyon—It’s hard
to believe, but this one drew almost as well as

“Sally,” which ran the week before, and many
liked it better. I was certainly surprised at the

almost record crowd, especially this hot weather,

and it’s needless to say that I was tickled to

death. This is an extra good one from First

National and worth boosting to the limit. Many
had seen it elsewhere and they sure talked it up
for me. Six reels.—R. L. Nowell, Idlehour thea-

tre, Monroe, Ga.—General patronage.

I WANT MY MAN: Doris Kenyon—This is a

good program picture and pleased our patrons.

—

E. W. Swarthout, Palace theatre, Aurora, Ind.

—

General patronage.

FLIRTING WITH LOVE: Colleen Moore—

A

splendid entertainment. Story good, cast good,

star splendid.—Bert Silver, Silver Family theatre,

Greenville, Mich.—General patronage.

HER NIGHT OF ROMANCE: Constance Tal-

madge—Best Constance Talmadge picture in some
time. Nothing sensational, but a pleasing pro-

gram picture.—I. A. McCaskill, Crossett theatre,

Crossett, Ark.—General patronage.

LOVE’S WILDERNESS: Corinne Griffith—Pic-

ture seemed to please most of them.—A. R. Ben-
der, Olympic theatre, Cleveland, Olka.—Small
town patronage.

WHEN A MAN’S A MAN: John Bowers—Sat-
urday to very good business. A picture such as

this one is makes an exhibitor feel good. Not
on account of the few extra dollars it gives him,

but the satisfaction he gets out of having his

patrons stop at the office on their way out and
tell him what a wonderful picture it was. This

is a special from every angle. Buy it, all you
fellows that like to run a good one. Seven reels.

-—P. W. Quinlin, Ideal theatre, Chateaugay, N. Y.

—Small town patronage.

MADONNA OF THE STREETS: Nazimova—
Sob stuff, more or less, but they like it once in a

while. Sills is a good drawer and there’s reason

for it.—Goodwin & Hilton, Park theatre, Morn-
ingside & Moville, Iowa.—Neighborhood patronage.

MADONNA OF THE STREETS: Nazimova—

RAND BACK
Ending a 20 months’ ab-

sence, Philip Rand, Rex the-

atre, Salmon, Idaho, this week
returns to this department:

Philip Rand, “Herald Only” Club
member No. 4 and elected Poet
Laureate to “What the Picture Did
For Me” by vote of contributors in

1922, left Salmon, Idaho, in No-
vember, 1923, motoring to Califor-

nia and arriving at Hollywood in

time to write for the Holiday Num-
ber of the “Herald” dated Decem-
ber 29, 1923, his famous “Folly-

wood,” a story treasured in the
scrapbooks of veteran exhibitors

everywhere.
“Follywood” was his last con-

tribution. For a while he kept the
“Herald” West Coast office ap-
prised of his movements, then left

the film colony to be seemingly
swallowed up in the great open
spaces. Mail addressed to his last

known whereabouts failed to reach
him.

Then, on the morning of August
11, out of a clear sky came the old
familiar envelope, addressed in the
old familiar hand, containing re-

ports on “The Red Rider,” “Aesop’s
Fables,” “Please Teacher,” “Man-
handled,” “The Border Legion” and
“Feet of Clay,” signed with the old
familiar signature. Not a line more
than that. Not a whisper as to the
why or wherefore. Just a taking-
up at the leaving-off point. Just
like Phil.

The reports are printed in this

issue, but it wasn’t possible to pass
over the return of the prodigal
without special mention.
Welcome home, Phil.

W. R. W.

Just a fair offering, spoiled by Nazimova, who
wanted to undress before the camera, but I sup-
pose the director wouldn’t let her. Anyhow, she
came so near doing it she ruined the picture.
Lay off this one, you fellows who are trying to
run a decent theatre. Eight reels.—E. F. Ingram,
Ingram’s theatre, Ashland, Ala.—Small town pat-
ronage.

FRIVOLOUS SAL: Mae Busch—Good Western
but didn’t draw well for us.—Goodwin & Hilton,
Morningside & Moville, Iowa.—General patronage.

THE HUNTRESS: Colleen Moore—You just

have to admit Colleen is there and over, and no
matter what type she plays she plays it well. I

registered a loss on this picture, but it was no
fault of Colleen’s. Six reels.—Leo M. Fay, Gem
theatre, Socorro, N. M.—Small town patronage.

THE GIRL IN THE LIMOUSINE: Larry
Semon—Don’t promise them too much on this

one. First four reels pretty tame. However, we
played an Our Gang comedy, "Dog Days,” to open
up with and it took ’em four reels to get over
chuckling over the kids. By that time Larry had
woke up and finished the last two reels in whirl-

wind fashion. Fair offering. Ten and twenty-five

cents'. Six reels.—E. F. Dunlap, Legion theatre.

Derby, la.—Small town patronage.

FLOWING GOLD: Milton Sills—Here is one of

the best pictures since "The Spoilers,” and there

is something about it that reminds one of “The
Spoilers.” It is a real box office picture and we
did extra business at advanced prices. Story and
cast fine and picture will back up anything you
wish to say for it. Is really worth boosting.

Eight reels.—Crosby & Schweirske, Rex theatre,

Colby, Wis.—Small town patronage.

FLOWING GOLD: Milton Sills—A very good

program picture. If you can buy this right it is

a good bet. I lost money on this, as I paid too

much. First National always trys to make you

believe what big specials they have, but when
you get to play them they are only program pic-

tures. Eight reels.—P. G. Held, Sterling theatre,

Fairmont, Neb.—Neighborhood patronage.

THE WANTERS: Special cast—A good program
picture, but you need a good comedy to put it

over. Print good. Seven reels.—P. G: Held,

Sterling theatre, Fairmont, Neb.—Neighborhood
patronage.

ANNA CHRISTIE: Blanche Sweet—Rotten with
a big R. Why they make such as this is more
than I can figure out. Everybody walked out
before it was over. For punk pictures, First

National has no near competitors for the trophy.
Eight reels.—E. F. Ingram, Ingram’s theatre,

Ashland, Ala.—Small town patronage.

SANDRA: Barbara La Marr—Elegantly filmed

but not so much story and didn’t appeal to our
crowd. You can get along without it.—Goodwin
& Hilton, Park theatre, Morningside & Moville,

Iowa.—Neighborhood patronage.

THE GIRL OF THE GOLDEN WEST: J. War-
ren Kerrigan—Not much to it. However, did

good business on account of J. Warren Kerrigan
being in cast. Pleased about 50 per cent. En-
tirely too old. Seven reels.—E. F. Ingram, In-

gram’s theatre, Ashland, Ala.—Small town pat-

ronage.

LILIES OF THE FIELD: Corinne Griffith—

I

consider this one of the best society dramas in the

field. It certainly pleased my audience and a
number of them told me they would like more
like it. Print No. 1. Nine reels.—J. W. Fergu-
son, Fox theatre. Black River Falls, Wis..—Gen-
eral patronage.

THE LOVE MASTER: Strongheart—A wonder-
ful picture that pleased 100 per cent. The most
beautiful settings I have ever seen in any out-

door picture. A fine hot weather picture. The
snow keeps the audience cool. Eight reels.

—

E. F. Ingram, Ingram’s theatre, Ashland, Ala.

—

Small town patronage.

CIRCUS DAYS: Jackie Coogan—This is a good
picture. Buy it if you can buy it right. Print

good. Six reels.—P. G. Held, Sterling theatre,

Fairmont, Neb.—General patronage.

SECRETS: Norma Talmadge—An exceptionally

good picture which failed to draw. I pay too

much for Norma, but am not buying any more.

—

A. R. Bender, Olympic theatre, Cleveland, Okla.

—

Small town patronage.

MIGHTY LAK’ A ROSE: Dorothy Mackaill—
A most wonderful picture indeed. Personally

guaranteed this one with direct by mail advertis-

ing, and it didn’t fail to measure up to what I

said for it. Made some money and friends with
this one. Run it. Eight reels.—E. F. Ingram,
Ingram’s theatre, Ashland, Ala.—Small town pat-

ronage.

GALLOPING FISH: Special cast—Ince surely

is "all wet” when he says this is better than "The
Hottentot.” That was a real comedy, while “Gal-

loping Fish” is a farce. Too silly and not enough
pep. The seal is good and the flood was okey.

Seven reels.—Leo M. Fay, Gem theatre, Socorro,

N. M.—Small town patronage.

BOY OF MINE: Ben Alexander—Splendid busi-

ness on Saturday. An old picture but a good
one, full of entertainment. A credit to the pro-

ducer, a profitable pleasure to the exhibitor to

run it, and a delightful experience to the people

who are fortunate enough to see it. Seven reels.

—P. W. Quinlin, Ideal theatre, Chateaugay, N. Y.

—Small town patronage.

THE DANGEROUS AGE: Lewis Stone—A very

good picture indeed. Pleased adults very much.
Too deep for children. Seven reels.—E. F. In-

gram, Ingram’s theatre, Ashland, Ala.—Small
town patronage.

THE SCARLET LILY: Katherine MacDonald—
This is sure a lemon. The poorest picture I have
played for the last two years. I am glad this

was the last picture on my contract with First

National. No more First National pictures for

a while. Seven reels.—P. G. Held, Sterling thea-

tre, Fairmont, Neb.—General patronage.

Fox
MARRIAGE IN TRANSIT: Edmund Lowe-

Well directed and entertaining. Carol Lombard
good in support. Five reels.—P. G. Estee, S. T.

theatre, Parker, S. D.—Small town patronage.

THE FOLLY OF VANITY: Betty Blythe—The
worst flop we have had this summer. One of

Hoffman’s nightmares. Five reels.—L. Salzberg,

Electric theatre. Independence, Mo.—General pat-

ronage.

THE FOLLY OF VANITY: Betty Blythe—

A

fair program picture that flopped at the box office.

Seven reels.—R. L. Nowell, Idlehour theatre, Mon-
roe, Ga.—General patronage.

HEARTS AND SPURS: Buck Jones—Think
this the best of Jones series this year. Five reels.

—P. G. Estee, S. T. theatre, Parker, S. D.—Small

town patronage.



EXHIBITORS HERALD 109

JENSEN&VONHERBERG
THEATRES

Seattle
,
Washington

Mr. Watterson R. Rothacker

,

Rothacker Film Mfg. Co.,

Chicago, Illinois.

My dear Mr. Rothacker

:

May I not express to yon at this time in a very few words my appreciation of

the quality of your now famous Rothaker prints and of the value of

Rothacker service to us?

As an exhibitor of many years’ standing, as one of First National’s charter

members, I have been in a position to note the workman-like way in which

you have served not only my own enterprises but the motion picture indus-

try as a whole.

Your splendid establishment certainly deserves the remarkable and con-

tinued success which it has attained.

Cordially,

J. VON HERBERG.

August 29, 1925

THE HUNTED WOMAN: Special cast—Good
picture. Pleased pretty near all who came. Hot
weather held it down a little. At that we didn’t

lose. Five reels.—G. Gartner, Halfway theatre.

Halfway, Mich.—General patronage.

HONOR AMONG MEN: Edmund Lowe—About

the poorest excuse for a picture ever made.

—

Frank Brock, Grand theatre, Okolona, Miss.

—

Small town patronage.

WINNER TAKES ALL: Buck Jones—Good
entertainment as a fight picture. They don’t

make them any better. Satisfied all.—Bert Silver,

Silver Family theatre, Greenville, Mich.—General

patronage.

THE DESERT OUTLAW: Buck Jones—Did
fail business in middle of week on this picture.

Seemed to please.—Frank Brock, Grand theatre,

Okolona, Miss.—Small town patronage.

DICK TURPIN : Tom Mix—Business off a third

from other Mix pictures, but you’ll pay the same
price. A good production but a disappointment

to fans and box office. I fear the same with

“Lucky Horseshoe” at twice the rental.—F. G.

Roberts, American theatre, Ada, Okla.—General

patronage.

DANTE’S INFERNO: Special cast—Did not

take in film rental and advertising expense. Peo-

ple who saw it called it rotten and business bad

for two weeks after. Why do they unload such

stuff on a fellow and call it a special ?—Frank
Brock, Grand theatre, Okolona, Miss.—Small town
patronage.

GOLD HEELS: Special cast—Sunday night to

fair business. Bought it as a special but found
it to be like a lot of Fox specials, the name the

only thing special about it. The last reel good,

the others a poor grade of good. Six reels.

—

P. W. Quinlin, Ideal theatre, Chateaugay, N. Y.

—

Small town patronage.

GOLD HEELS: Special cast—Not the picture

we thought it would be. Some inconsistent scenes.

Rather a disappointment. Six reels.—Giacoma
Bros., Crystal theatre. Tombstone, Ariz.—General
patronage.

GOLD HEELS: Special cast—This film makes
fine entertainment. My patrons were “tickled.”

Six reels.—W. C. Schultz, Kenesaw Opera House,
Kenesaw, Neb.—General patronage.

TROUBLES OF A BRIDE: Special cast—

A

good clean program picture.—Bert Silver, Silver

Family theatre, Greenville, Mich.—General pat-

ronage.

IN LOVE WITH LOVE: Marguerite de La
Motte—This one certainly was the rasberry for us.

It was supposed to be comedy, but the only com-
edy we could see was how we ever were caught
with this. Nothing to it and you small town fel-

lows lay off or be sorry as we were. Six reels.

—

L. F. Long, Mystic theatre, Willcox, Ariz.—Gen-
eral patronage.

TEETH : Tom Mix—Played this on the Fourth
of July to the smallest Saturday business in over

a year. Picture fair but Tom is playing out here.

—Frank Brock, Grand theatre, Okolona, Miss.

—

Small town patronage.

TEETH : Tom Mix—Regular Mix picture with

Duke and Tony sharing equal honors with Tom.
The dog is certainly there every minute of the

way. This one certainly pulled them in for us.

Seven reels.—L. F. Long, Mystic theatre, Willcox,

Ariz.—General patronage.

THE CYCLONE RIDER: Special cast—A good
entertainment.—Bert Silver, Silver Family theatre,

Greenville, Mich.—General patronage.

THE GREAT DIAMOND MYSTERY: Shirley

Mason—Shirley well liked here, but she is deserv-

ing of better stories. We think a lot of her our-

self, and so do our patrons. It’s a crime for Fox
to kill her the way he is trying to do. Six reels.

—L. F. Long, Mystic theatre, Willcox, Ariz.

—

General patronage.

THE WARRENS OF VIRGINIA: Special cast

—This is the poorest show I ever saw. If any of

you guys have this booked, you will be money
ahead to close your theatre and tell your patrons
that the film did not arrive. Too many reels.

—

W. C. Schultz, Kenesaw Opera House, Kenesaw,
Neb.—General patronage.

THE WARRENS OF VIRGINIA: Special cast

—Fair picture but did not draw very well. Too
long. Fox makes their so-called specials too long.

In fact, most companies are making their pictures

too long.—Frank Brock, Grand theatre, Okolona,
Miss.—Small town patronage.

RIDERS OF THE PURPLE SAGE: Tom Mix—
With the biggest opposition that ever was in this

town, “a free medicine show on a lot,” this won-
derful photoplay packed ’em in to the best box
office business in 1925. Now I want to tell you
that there is no better picture at any price than
this, and you small town fellers know what a
thrill it is to count up a profit these days, and

this one will do the business for you okay. Six
reels.—W. H. Brenner, Cozy theatre, Winchester,
Ind.—General patronage.

RIDERS OF THE PURPLE SAGE: Tom Mix
—Zane Grey’s pictures take good here. This pic-

ture ought to go over good with the small town
exhibitors. If you can buy it right. Tom Mix is

new here, but seems to be liked. Six reels.—
Smithey & Shults, Rialto theatre, Hammon, Okla.

—General patronage.

THE CYCLONE RIDER: Special cast—Talk
about your “Eleventh Hour.” Here is another just

like it, minus, of course. Buck and Shirley. This

is a straight action picture with enough hokum
to make a fifteen episode serial. If they like ac-

tion, here’s your picture. Six reels.—L. F. Long,
Mystic theatre, Willcox, Ariz.—General patronage.

THAT FRENCH LADY: Shirley Mason—

A

dandy high class dramatic picture that does every-

body credit. Well liked here, but business is just

naturally off during hot weather.—Wm. Hoefs,

Rialto theatre, Ft. Stockton, Tex.—General pat-

ronage.

THE DEADWOOD COACH: Tom Mix—This
is a real Mix picture with Tom doing his he-man
stuff. There are a few impossible things in it

but they will be overlooked as the action is plenty

to thrill. Six reels.—Jos. Koopman, Amenia
Opera House, Amenia, N. Y.—Small town pat-

ronage.

GERALD CRANSTON’S LADY: Special cast—
Another so-called special that failed to go over.

Fox specials about the poorest pictures on the

market.—Frank Brock, Grand theatre, Okolona,

Miss.—Small town patronage.

LADIES TO BOARD: Tom Mix—Mix pictures

always go pretty good. The best part of the Mix
deal is that they are always nice and clean. We
can use Mix films almost any time. Five reels.

—

W. C. Schultz, Kenesaw Opera House, Kenesaw,
Neb.—General patronage.

WINGS OF YOUTH; EVERY MAN’S WIFE:
—If you can get ’em in on these two you’ve got a

real show town. The paper is a total loss as

advertising. All Fox paper very poor. Fox needs

a cleaning in his art department. They have used

the same colors for years. Six reels.—F. G. Rob-

erts, American theatre, Ada, Okla.—General pat-

ronage.

THE LAST MAN ON EARTH: Special cast—
A good novelty that went over fairly well.

—

Frank Brock, Grand theatre, Okolona, Miss.

—

Small town patronage.

THE LAST OF THE DUANES: Tom Mix-
Like all Tom Mix pictures and Zane Grey stories,

it drew immensely good business for me. Seven
reels.—E. M. Biddle, Strand theatre, Paoli, Ind.

—

Small town patronage.

OH YOU TONY: Tom Mix—Did good business
Saturday and seemed to please.—Frank Brock,

Grand theatre, Okolona, Miss.—Small town pat-

ronage.

HEARTS OF OAK: Hobart Bosworth—Of the

melodramatic type, where two heroes seem to vie

with each other in giving up the girl to each
other. Did not draw or please in particular.

Just a picture. Six reels.—P. G. Estee, S. T.

theatre, Parker, S. D.—Small town patronage.

THE RAINBOW TRAIL: Tom Mix—Very good
and drew good business. Six reels.—L. Salzberg,

Electric theatre, Independence, Mo.—General pat-

ronage.

MetroGoldwyn-Mayer
THE MONSTER: Lon Chaney—A good spook

picture. Pleased pretty well. Lot of ’em said it

was a little too spooky, but we need thrillers like

that once in awhile. Play it. Seven reels.—G.

Gartner, Halfway theatre. Halfway, Mich.—Gen-
eral patronage.

THE SPORTING VENUS: Blanche Sweet-
Just a program ; low at that. Blanche Sweet mis-

cast. A 1925 Hollywood flapper don’t look good
for a Scotch heiress. Had Norma Shearer taken
this, this would have been a picture, as she has
the looks for this part. Seven reels.—A. Y. Dow,
Grand theatre, Coleman, Alta., Canada.—Small
town patronage.
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ANYBODY can be an exhibitor, but to be a successful ex -

L hibitor is entirely another matter

!

The successful exhibitor doesn’t just buy pictures, put them on
his screen and trust to luck that the people will keep coming.

He figures out what kind of pictures his people will like, what
kind of pictures will help to build his patronage.

He knows that human nature is very much alike—what the

average man and woman in one town will like, the average man
and woman in another town will like—and he bases his judg-

ment on the business being done with pictures by his brother

exhibitors. In this way he gets a line on the producing com-
panies turning out the highest average of box-office pictures.

This is the reason that more successful exhibitors are becom-
ing F. B. O. customers daily. They know that F. B. O. Pictures

are box-office pictures—they know that stronger exploitation

campaigns are put behind F. B. O. Pictures than any other

brand—they know that the service is right and that the prices

are right. They know that if they can’t make money with
F. B. O. Pictures they can’t make money with any pictures

!

The letter in this ad shows you what one exhibitor thinks about
it ! There are thousands of others who feel the same way, as the

Exhibitors’ Reports in the Trade Papers are proving weekly.

F. B. O. is releasing 56 feature pictures in 1925-1926, compris-

ing 44 productions headed by some of the country’s most popu-
lar stars, and 12 F. B. O. Gold Bonds. The F. B. O. Gold Bonds
are: “Drusilla With a Million,” “The Keeper of the Bees,”
“Parisian Nights,” “If Marriage Fails,” “A Poor Girl’s

Romance,” “The Last Edition,” “Happiness,” “When His Love
Grew Cold,” “The Midnight Flyer,” “The Futurity Winner,”
“Flaming Waters” and “The Isle of Retribution.”

Get on the F. B. O. band wagon today. We don’t care how
much money you are making, until you become an F. B. O.
exhibitor, you are not making as much money as you are able to

!

FILM BOOKING OFFICES
OF AMERICA, INC.

723 Seventh Ave., New York, N. Y.

Exchanges Everywhere

E*pqn Lorooration
|723 Seventh Avenue. New VtorK
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THE DENIAL: Claire Windsor—The fine act-

ing of Claire Windsor and Edward Connelly near

the end almost makes up for sitting through six

reels of the worst bit of film released for some

time. Six reels.—W. H. Brenner, Cozy theatre,

Winchester, Ind.—General patronage.

SO THIS IS MARRIAGE: Eleanor Boardman
—Hot weather and automobiles keeping business

down. But did fair business on this picture.

Everyone seemed pleased with it.—Frank Brock,

Grand theatre, Okolona, Miss.—Small town pat-

ronage.

THE DIXIE HANDICAP: Claire Windsor-
Just what the others have said. Absolutely fine.

One of the most entertaining ever played in my
house. Seven reels.—E. F. Ingram, Ingram’s the-

atre, Ashland, Ala.—Small town patronage.

THE SILENT ACCUSER: Peter The Great—
The best dog picture I have ever seen. Was well

liked by all my patrons. Second night better than

first.—Frank Brock, Grand theatre, Okolona, Miss.

—Small town patronage.

THE SILENT ACCUSER: Peter the Great—
The dog’s a marvel. Advertise it big and stake

your reputation on it. It’s good. Pleased 100 per

cent of my public. Seven reels.—J. W. Fergu-

son, Fox theatre, Black River Falls, Wis.—Gen-

eral patronage.

A BOY OF FLANDERS: Jackie Coogan—
Jackie again in a role which ranks with “The

Kid.” Drew well and pleased the majority. Seven

reels.—R. W. Smith, Town Hall theatre, Wilton,

N. M.—General patronage.

JANICE MEREDITH: Marion Davies—Paper
rotten. Took in about three dollars above film

rental. Picture wonderful but paper the worst I

ever saw.—Frank Brock, Grand theatre, Okolona,

Miss.—Small town patronage.

WINE OF YOUTH: Eleanor Boardman—

A

good picture for the younger set. Has a good

moral. Seven reels.—Andrew Rapp, Theatorium
theatre, Emlenton, Pa.—General patronage.

THREE WEEKS: Aileen Pringle—Hot dog! If

your patrons want hot stuff, you should book this.

Will do business where they have read the book.

Eight reels. — Roy R. Millikin, Royal theatre,

Utica, S. D.—General patronage.

THE SNOB: John Gilbert—I would class this

as one of the very best features on the bill for

the month of July. I would class it with my big

super-special I used lately. Received 100 per cent

favorable comment on it and was the talk of the

town next day. Give us more like it. Seven reels.

—M. J. Babin, Fairyland theatre. White Castle,

La.—General patronage.

THE SNOB: John Gilbert—One of Metro-
Goldwyn’s best in the 24-25 series. Miss Shearer,

Miss Haver and Conrad Nagel did fine work and
Mr. Gilbert played his part to perfection.—Frank
Brock, Grand theatre, Okolona, Miss.—Small town
patronage.

THE WHITE SISTER: Lillian Gish—Played
two nights to good business. Drew big crowd
both nights and picture was well liked. Eleven
reels.—Meldrim & Clark, Opera House, Edwards,
N. Y.—General patronage.

THE WHITE SISTER: Lillian Gish—Good
stuff. The K. K. K. don’t seem to think much of

this one, but there are also films that the Catho-
lics don’t like, so it makes it fifty-fifty. As long
as a picture is good and clean it doesn’t make any
difference if it leans towards the Irish, Dutch or
Dane. Eleven reels.—W. C. Schultz, Kenesaw
Opera House, Kenesaw, Neb.—General patronage.

THE RECOIL: Special cast—This is a good
picture of its kind. Print good. Seven reels.

—

P. G. Held, Sterling theatre, Fairmont, Neb.

—

General patronage.

REVELATION : Viola Dana—Very good pic-

ture that drew extra business. Different from the
usual run of pictures, so it pleased 100 per cent.
Adults enjoyed it immensely and was surprised at
the fine comments from the “kiddies.” As they
went out they remarked to me that it was a
swell “pitcher.” Was also surprised to see that
they all were keenly interested from beginning to
end. Invite your Catholic ministers to see it.

Nine reels.—Nyman Kessler, Atlantic theatre, At-
lantic, Mass.—General patronage.

BROKEN BARRIERS: Special cast—Disgusted
the parents but pleased the younger generation.
Just as well unplayed.—Boom & DuRand, Lyric
theatre, Ellendale, N. D.—Small town patronage.

Paramount
LOST—A WIFE: Adolphe Menjou—Most Men-

jou pictures fail to registered for us, but this
proved an exception. Many said this was by far
his best effort. Greta Nissen looks good and was
a big help in putting it over.—I. A. McCaskill,
Crossett theatre, Crossett, Ark.—General patron-

age.

ANY WOMAN: Alice Terry—Why waste Alice
and the celluloid ? Both are worthy of better
usage. Nothing to this one.—Goodwin & Hilton,
Morningside & Moville, la.—Neighborhood patron-
age.

ARE .PARENTS PEOPLE?: Betty Bronson—
This picture pleased very well, especially the older
people. Had many favorable comments from hard
critics.— I. A. McCaskill, Crossett theatre, Crossett,
Ark.—General patronage.

THE GOOSE HANGS HIGH: Myrtle Stedman
—Fine picture that should please anyone. Time of
story is day before Christmas, so it really is a
Christmas story. Cast is almost perfect.—E. W.
Swarthout, Palace theatre, Aurora, Ind.—General
patronage.

GROUNDS FOR DIVORCE: Florence Vidor-
One day picture. Did not satisfy. Improbable
and silly story. This was the picture I had to
start off “The Greater Movie Season” with and it

certainly gave me a black eye after telling my
people of the better pictures we were to show in

August. A big disappointment. Six reels.

—

Charles H. Ryan, Milford theatre, Chicago, III.

—

Neighborhood patronage.

CODE OF THE WEST: Owen Moore—Poorest
Zane Grey picture Paramount has made to date.

Would have got by okay as just a picture, but
Grey fans expect lots of action and rough stuff.

Didn’t please those who had read the book.—I. A.
McCaskill, Crossett theatre, Crossett, Ark.—Gen-
eral patronage.

CODE OF THE WEST: Owen Moore—Good
Zane Grey picture but not worth the price Para-
mount wants for the Greys.—Goodwin & Hilton,

Park theatre, Morningside & Moville, la.—Neigh-
borhood patronage.

THE DRESSMAKER FROM PARIS: Leatrice

Joy—Very classy production with a wonderful
fashion show running through two reels. Also a

very interesting story that my audience liked. The
star does about the best work of her career in this

one. Fair business with a Chatauqua for opposi-

tion. Eight reels.—E. M. Biddle, Strand theatre,

Paoli, Ind.—Small town patronage.

MISS BLUEBEARD: Bebe Daniels—A lively

little comedy drama that will make business for

you. The cast also includes Raymond Griffith,

who adds many a laugh to the picture. Believe
that it pleased nearly 100 per cent. Seven reels.

—Paul B. Hoffman, Legion theatre, Holyrood,
Kan.—Small town patronage.

MISS BLUEBEARD: Bebe Daniels—Good work
for you Bebe. Another one like this and the old

time business on Bebe’s pictures will come back
again. This seemed to please everyone. This is

a dandy comedy, good for the hot weather bug-
aboo. If you have it *and they like comedy, 6tep

on it. Seven reels.—L. F. Long, Mystic theatre,

Willcox, Ariz.—General patronage.

MARRY ME : Special cast—A very good pro-

gram picture. An enjoyable comedy. Six reels.

—

A. J. Steggall, Cozy theatre, Fayette, la.—General
patronage.

THE THUNDERING HERD: Jack Holt—At-
tention, Small Town Exhibitors ! Do you wish to

rub Aladdin’s lamp, ask for plenty of money, and
have it fall into your box office like dew in Au-
gust ? If you do, book this picture, step on the
advertising and you’ll have plenty of jack. This
is absolutely one of the best bets of the year. A
big special that is there 100 per cent. Seven reels.

—E. M. Biddle. Strand theatre, Paoli, Ind.—Small
town patronage.

THE THUNDERING HERD: Jack Holt—This
is just an extra good Western and not the special

they charge us for. It gave satisfaction to our
patrons and we made a little money on it, but
they charge us little fellows too much money for

such features. There is nothing so expensive in

its production and it should be sold for at least

one-half the price charged. Seven reels.—O. W.
Moore, Rock Lake theatre, Rock Lake, N. D.

—

General patronage.

ADVENTURE: Special cast—Good little pic-

ture of Jack London’s story, which drew a little

better than average business on Tuesday and
Wednesday.—Goodwin & Hilton, Park theatre,

Morningside & Moville, la.—Neighborhood patron-

age.

OPEN ALL NIGHT: Viola Dana—The picture

registered zero. So did the attendance. That is

50-50, with the fives left out. An excellent cast

wasted on an absolutely worthless story. Seven
reels.—E. M. Biddle, Strand theatre, Paoli, Ind.

—

Small town patronage.

OLD HOME WEEK: Thomas Meighan—Best
Meighan since “Back Home and Broke” and did

the best business, but he costs twice what he did,

so why rejoice ? Seven reels.—Goodwin & Hilton,

Park theatre, Morningside & Moville, la.—Neigh-
borhood patronage.

THE CITY THAT NEVER SLEEPS: Louise

Dresser—Did good business on this picture.
Everyone seemed well pleased.—Frank Brock,
Grand theatre, Okolona, Miss.—Small town pat-
ronage.

THE AIR MAIL: Warner Baxter—Get it.

Worth showing and pulls extra business.—Good-
win & Hilton, Park theatre, Morningside & Mo-
ville, la.—Neighborhood patronage.

MADAME SANS GENE: Gloria Swanson

—

Mon Dieu ! Cen’est pas bon your petit village.

May be all right for cities but not for small towns.
Gloria too silly. No drawing power here. Print
new. Ten reels.—W. T. Waugh, Empress theatre,
Grundy Center, la.—Small town patronage.

MADAME SANS GENE: Gloria Swanson-
Average business on this high priced special (?).
We’ve about decided “Goodbye Gloria.” We’ve al-

ready said it to Pola. Ten reels.—Goodwin &
Hilton, Park theatre, Morningside & Moville, la.

—Neighborhood patronage.

MADAME SANS GENE: Gloria Swanson—Mr.
Lasky, Mr. Kent, Mr. Weeks—Why, why, why
should men of your business judgment foist such
a picture as this on your exhibitors ? If Miss
Swanson wanted to show her ability in a costume
drama, why make us pay for it? It might have
gone over where she made a personal appearance
with it, but not in the movie houses. They abso-
lutely do not want this kind of a picture, no mat-
ter how well done or how well known the star.

Let us hope that once will be enough and us ex-
hibitors have footed Gloria’s fling in Europe. We
did not take in film rent.—Ben L. Morris, Temple
theatre, Bellaire, O.—General patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—Drew better than usual crowd, but
only about half what “The Alaskan” drew.

—

Boom & DuRand, Lyric theatre, Ellendale, N. D.

—Small town patronage.

A KISS IN THE DARK: Adolphe Menjou—
Played on a one-cent sale, so don’t know its draw-
ing power. Nothing to rave over, yet not so bad.

—Goodwin & Hilton, Park theatre, Morningside &
Moville, la.—Neighborhood patronage.

FORBIDDEN PARADISE: Pola Negri—I have
found that Swanson and Negri don’t mean any-
thing to me, as their pictures do not please over
50 per cent of my crowd. This subject is as good
as any of her recent ones, but the folks here in

the country don't care for the kind of stories they
put these dames in. Seven reels.—H. J. Eagan,
American theatre, Wautoma, Wis.—Small town
patronage.

THE NIGHT CLUB: Raymond Griffith—Good
comedy but everybody was away on the Fourth.

—

Goodwin & Hilton, Park theatre, Morningside &
Moville, la.—Neighborhood patronage.

THE GOLDEN BED: Cecil B. DeMille—A won-
derful production. Extra good. Buy it. Nine
reels.—A. J. Steggall, Cozy theatre, Fayette, la.

—

General patronage.

SINNERS IN HEAVEN: Bebe Daniels—Did
good business on this little picture and seemed to

please. Several favorable comments.—Frank
Brock, Grand theatre, Okolona, Miss.—Small town
patronage.

EMPTY HANDS: Jack Holt—Too much cigar-

ette smoking for a girl, but a mighty entertaining
story. Beautiful scenery and pleased here. Seven
reels.—A. J. Steggall, Cozy theatre, Fayette, la.

—

General patronage.

WAGES OF VIRTUE: Gloria Swanson—A good
picture. The star at her best.—Bert Silver, Silver

Family theatre, Greenville, Mich.—General patron-

age.

THE STORY WITHOUT A NAME: Special

cast. Might have been called “The Picture With-
out a Pull.” A good picture without any drawing
power at all. Fifty-five adults and 16 kids had
enough curiosity to come out and see what it

was about.—M. J. Bradley, Airdome theatre,

Thornton, Ark.—Small town patronage.

WILD BILL HICKOK: William S. Hart—

A

real audience picture, wild and wooly. Hart sure

does a lot of shooting. Could not figure out just

how he loaded his guns ; however, it pleased the

fans to the limit so why kick ? Film good. Six

reels.—W. A. Doerschlag, Strand theatre. Ransom,
Kan.—Small town patronage.

THE MAN WHO FIGHTS ALONE: William
Farnum—A very good program picture. The third

reel had been cut and was absolutely clean. I

had seen the picture before I played it and knew
what to expect in the third reel but, thanks to

Paramount, it was clean when I played it.—A. J.

Steggall, Cozy theatre, Fayette, la.—General pat-

ronage.

TOMORROW’S LOVE: Agnes Ayres—An ex-

tra good comedy drama.—A. J. Steggall, Cozy the-

atre, Fayette, la.—General patronage.

TOMORROW’S LOVE: Agnes Ayres—Very en-

tertaining picture. Gave passes to all newlyweds
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and created interest which registered at the box
office. Many commented favorably on it. Said

it was very cute. As stated before, Paramount’s
cheapest ones are the best. Seven reels.—R. L.

Nowell, Idlehour theatre, Monroe, Ga.—General

patronage.

THE FEMALE: Betty Compson—Wednesday
night to light business. A very good program.
It is worth running. Even better than some with

the capital “S” to recommend them. Eight reels.

—P. W. Quinlin, Ideal theatre, Chateaugay, N. Y.

—Small town patronage.

THE FEMALE: Betty Compson—Not much of

a picture, that failed to draw or please.—Frank
Brock, Grand theatre, Okolona, Miss.—Small town
patronage.

WORLDLY GOODS: Agnes Ayres—Very good
regular program picture. Seven reels—Giacoma
Bros., Crystal theatre, Tombstone, Ariz.—General
patronage.

TONGUES OF FLAME: Thomas Meighan

—

Meighan well liked here. It is a pleasure to re-

port on this one, as everyone seemed to enjoy it

and told us so. Seven reels.—L. F. Long, Mystic
theatre, Willcox, Ariz.—General patronage.

CODE OF THE SEA: Special cast—A very
pleasing sea picture that drew lots of favorable
comment. Do not think any house anywhere could
go wrong by playing it. Six reels.—Jos. W.
Springer, Strand theatre, Elizabethtown, Ind.

—

General patronage.

CODE OF THE SEA: Special cast—A good sea
picture. Pleased 80 per cent. Can be bought
right. Six reels.—E. F. Ingram, Ingram’s the-

atre, Ashland, Ala.—Small town patronage.

THE FIGHTING COWARD: Cullen Landis—

A

good picture ; even with a poor print. Was well

received. For the younger generation and the hill

billies who have never seen a close-up of a river

steamboat, this picture will prove a decided treat.

Our people enjoyed this one. Poor paper. Pleased
90 per cent. Ten and twenty-five cents. Seven
reels.—E. F. Dunlap, Legion theatre, Derby, la.

—

Small town patronage.

THE FIGHTING COWARD: Cullen Landis—

A

dandy comedy-drama. Pleased 100 per cent. Ern-
est Torrence, as usual, very good. Cullen Landis,
although not mentioned in the advertising, does
some fine acting. Get this one. Seven reels.

—

E. F. Ingram, Ingram’s theatre, Ashland, Ala.

—

Small town patronage.

THE HUMMING BIRD: Gloria Swanson—Oh
boy ! What a picture. Did not think much of it

until I ran it. I consider this one of the most
wonderful pictures I have ever played. Had tie-up

with local Humming Bird Hose dealer and we
had packed houses every night. Everybody well
pleased and said so. It will pay you to run this

picture. Eight reels.—E. F. Ingram, Ingram’s
theatre, Ashland, Ala.—Small town patronage.

THE CONFIDENCE MAN : Thomas Meighan

—

Not as good as his other pictures. Drags a little.

Print fair. Eight reels.—W. T. Waugh, Empress
theatre, Grundy Center, la.—Small town patron-
age.

THE CONFIDENCE MAN : Thomas Meighan

—

The poorest Meighan I have ever seen. Had a
small crowd on account of weather and was cer-

tainly glad. A few more like this and it's good-
bye Tom in this town. Eight reels.—E. F. In-
gram, Ingram's theatre, Ashland, Ala.—Small
town patronage.

THE BEDROOM WINDOW : Special cast—Just
a fair mystery picture. A little too long and
draggy. Will get by with good short feature.
Eight reels.—E. F. Ingram, Ingram's theatre,
Ashland, Ala.—Small town patronage.

COMING THROUGH: Thomas Meigham—

A

fair picture, but not up to his standard. A lot

of his followers were disappointed. Seven reels.

—G. Gartner, Halfway theatre. Halfway, Mich.

—

General patronage.

HOMEWARD BOUND: Thomas Meighan—An-
other good one from Tom. Had a number of
good comments. As usual, had good business
with a Meighan picture. Eight reels.—E. F. In-
gram, Ingram’s theatre, Ashland, Ala.—Small
town patronage.

THE ALASKAN : Thomas Meighan—Beautiful
scenery ; good Curwood story.—A. J. Steggall,

Cozy theatre, Fayette, la.—General patronage.

THE ALASKAN: Thomas Meighan—Picture
drew well but failed to please them. Meighan de-

serves much better material.—A. R. Bender, Olym-
pic theatre, Cleveland, Okla.—Small town patron-
age.

THE ALASKAN : Thomas Meighan—Meighan
well liked. Always plays a clean part.—Boom &
DuRand, Lyric theatre, Ellendale, N. D.—Small
town patronage.

THE BORDER LEGION : Special cast—A Zane

Grey special in seven reels. Drew better than any
play this summer. A real Western done in a big
way with superb out of door scenes. Will please
all small town audiences.—Philip Rand, Rex the-

atre, Salmon, Idaho.—Small town patronage.

TO THE LAST MAN : Richard Dix—A Zane
Grey story. They draw very good. Had a good
crowd. Picture interesting. Seven reels.—Andrew
Rapp, Theatorium theatre, Emlenton, Pa.—Gen-
eral patronage.

TO THE LAST MAN : Richard Dix—All Zane
Grey stories go well here and this one was well
received. The print was not in the best of condi-
tion, on account of age, but aside from that have
no complaint. Drew good average Wednesday
business. Seven reels.—Vick Millward, Harris
theatre, Bancroft, Idaho.—Small town patronage.

MANHANDLED: Gloria Swanson—Best Swan-
son to date. Gloria does some wonderful acting.

Don’t be afraid to boost it. Seven reels.—Philip
Rand, Rex theatre, Salmon, Idaho.—Small town
patronage.

MONSIEUR BEAUCAIRE: Rudolph Valentino
—No good for small towns. They ought to give
Ruddie a better role. Took in hardly enough to

pay fov the show. Ten reels.—Andrew Rapp,
Theatorium theatre, Emlenton, Pa.—General pat-

ronage.

FEET OF CLAY: Cecil B. DeMille—Ten reel

DeMille special. Done in true DeMille style with
Vera Reynolds very appealing. An unusual plot

which carries one into the next world, but it

pleases 90 per cent of the people. The sea shore
scenes of Catalina Island very beautiful and ex-

tremely interesting. If you have it booked, step

on it hard and raise prices. We charged 50-25.

—

Philip Rand, Rex theatre, Salmon, Idaho.—Small
town patronage.

THE CALL OF THE CANYON: Richard Dix
—A good Western that will draw and please.

—

A. R. Bender, Olympic theatre, Cleveland, Okla.

—Small town patronage.

THE CALL OF THE CANYON: Richard Dix
—Our first Zane Grey produced by Paramount.
We like the style in which they did this picture.

An old one but a good one. If the others to fol-

low are as good as this one, we won’t worry about
getting them in, hot or cold. Pleased 100 per
cent. Hardly suitable for Sunday and not a

special. Ten and twenty-five cents. Seven reels.

—E. F. Dunlap, Legion theatre, Derby, la.—Small
town patronage.

MANSLAUGHTER: Thomas Meighan—A good
picture, well acted, well produced. Nearly every-

one kicked on the length. Ten reels.—Stewart &
Williams, Pastime theatre, Johnson, Neb.—Small
town patronage.

Pathe
PERCY: Charles Ray—A typical Ray produc-

tion. Pleased my patrons. Fair crowd ; bad
weather. Six reels.—J. H. Wardwell, Wardwell
theatre, Stockton Springs, Me.—Small town pat-

ronage.

THE BATTLING ORIOLES: Glenn Tryon—
Not as good as we had expected, although it has
a number of good laughs. Six reels.—Roy R.
Millikin, Royal theatre, Utica, S. D.—General
patronage.

GIRL SHY : Harold Lloyd—As good as they all

say it is, but we had a revival to open same night
of picture, and a dance to buck the next, so our
business was very light, but no fault of the pic-

ture.—Wm. Hoefs, Queen theatre. Ft. Stockton,
Tex.—General patronage.

HOT WATER: Harold Lloyd—A good picture
but they ask too much for it. Plenty of laughs.
Print good. Five reels.—W. T. Waugh, Empress
theatre, Grundy Center, la.—Small town patron-
age.

WHY WORRY?: Harold Lloyd—Harold Lloyd
is about the most over rated star in the business.
His pictures are not worth any more to me than
any other program pictures.—Frank Brock, Grand
theatre, Okolona, Miss.—Small town patronage.

DR. JACK: Harold Lloyd—This is old, but if

you haven’t played same you better do so, as it

will make you a little money. Print good. Five
reels.—P. G. Held, Sterling theatre, Fairmont,
Neb.—General patronage.

THE KING OF WILD HORSES: Rex—Here is

the best box office attraction we have had since
“The Covered Wagon,’’ and the best of it is that
it pleases. It is a real novelty and is worthy of
showing in any sized theatre. We ran a Pathe
Sportlight reel with it, which made us a dandy
short hot weather program and we packed them
in for two shows and had to turn some away. If

you haven’t done so, play this. Five reels.

—

Crosby & Schwierske, Rex theatre, Colby, Wis.

—

Small town patronage.

Principal
THE MINE WITH THE IRON DOOR: Special

cast—Exceptional picture to unusually good busi-

ness. Nothing but good comments. Good to look

at. Good story, splendidly acted, and it got the
patronage it deserved. Eight reels.—Henry Reeve,
Star theatre, Menard, Tex.—Small town patron-
age.

THE SPIDER AND THE ROSE: Special cast
—Too many stars to be good. The rose was good
but the spider should have been in the web.
Seven reels.—M. Allen, Monarch theatre, Edmon-
ton, Alta., Canada.—Mixed patronage.

CAPTAIN JANUARY : Baby Peggy—Best this

little star has appeared in. Fine story for any,
Beautiful scenery, fine support. Six reels.—J. H.
Wardwell, Wardwell theatre, Stockton Springs,
Me.—Small town patronage.

Prod. Dist. Corp.
CHARLEY’S AUNT : Syd Chaplin—This is

just what it is cracked up to be. A dandy com-
edy that will send them home feeling fine. Eight
reels.—Jos. Koopman, Amenia Opera House,
Amenia, N. Y.—Small town patronage.

LOVE’S WHIRLPOOL: James Kirkwood

—

About the poorest business this summer. Picture
did not please and failed all the way round.

—

Frank Brock, Grand theatre, Okolona, Miss.

—

Small town patronage.

TIGER THOMPSON: Harry Carey—Picture
okay and pleased about everybody.—Wm. Hoefs,
Queen theatre, Ft. Stockton, Tex.—General pat-
ronage.

TIGER THOMPSON : Harry Carey—Did not
draw but seemed to please very well.—Frank
Brock, Grand theatre, Okolona, Miss.—Small town
patronage.

THE LIGHTNING RIDER: Harry Carey-
Proclaimed the best that Carey has appeared in.

Print fair. Six reels.—W. T. Waugh, Empress
theatre, Grundy Center, la.—Small town patron-
age.

THE LIGHTNING RIDER: Harry Carey-
Just behind an eleven reel show. Every time I

run an extra long picture my business drops off

for a week or so. Six reels.—Frank Brock, Grand
theatre, Okolona, Miss.—Small town patronage.

THE SIREN OF SEVILLE: Priscilla Dean—
Ran this one Monday to very light business. No
fault of the picture however, which is head
and shoulders over a lot of the so-called specials.

I would cheerfully recommend this picture to all

my exhibitor friends as being a very excellent

picture. You can buy it right and it will please

your patrons. Seven reels.—P. W. Quinlin, Ideal

theatre, Chateaugay, N. Y.—Small town patron-
age.

TROOPING WITH ELLEN: Helene Chadwick
—Not a picture that takes with the audience. I

would call it very poor and, besides, there is no
drawing power to it. Did not make film rental

and, after seeing the picture, was glad there were
no more to see it. Seven reels.—W. A. Doerschlag,
Strand theatre, Ransom, Kan.—Small town pat-

ronage.

TROOPING WITH ELLEN: Helene Chadwick
—Cannot say much for this one. Poor title and
advertising. No drawing power at all. Seven
reels.—E. E. Bryne, Columbia theatre, Athens, O.

—Small town patronage.

RECKLESS ROMANCE: Special cast—This is

a dandy comedy and should please everywhere.
Had lots of favorable comments on it. Six reels.

—Leo M. Fay, Gem theatre, Socorro, N. M.

—

Small town patronage.

BEYOND THE BORDER: Harry Carey—Didn’t
see this myself but all reports are favorable.

Five reels.—G. Gartner, Halfway theatre, Half-
way, Mich.—General patronage.

SOFT SHOES: Harry Carey—A real good
Western. You can always count on Carey and
my ptarons like him. Many favorable comments.
Five reels.—R. L. Nowell, Idlehour theatre, Mon-
roe, Ga.—General patronage.

THE CRIMSON RUNNER: Priscilla Dean-
Very good picture and pleased about 90 per cent.

Six reels.—G. Gartner, Halfway theatre. Halfway,
Mich.—General patronage.

THE HOUSE OF YOUTH: Jacqueline Logan—
This starts out with jazz galore that would make
a hardened sinner blush. It takes a turn for the

good, however, and ends up okay. No picture to

invite your minister to, as he would probably

leave before the girl turns a new leaf. Seven
reels.—Leo M. Fay, Gem theatre, Socorro, N. M.

—Small town patronage.

BARBARA FRIETCHIE : Florence Vidor—

A

dandy picture but no drawing power. Those who



114 EXHIBITORS HERALD August 29, 1925

came were tickled and told us it was the best yet.

Eight reels.—G. Gartner. Halfway theatre. Half-

way, Mich.—General patronage.

United Artists
GARRISON’S FINISH: Jack Pickford—Very

good picture which keeps you interested from
beginning to end. Contains everything that a

picture needs. Book it, boost it, play it, and
make some money . Used this Greater Movie Sea-

son, August 8. Eight reels.—Nyman Kessler, At-

lantic theatre, Atlantic, Mass.—General patron-

age.

ROBINHOOD: Douglas Fairbanks — Town
waited a long time for this one. Very good

drawing card and picture came well up to ex-

pectations. Eleven reels.—R. W. Smith, Town
Hall theatre, Wilton, N. H.—General patronage.

THE IRON TRAIL: Special cast—A very

good drawing picture but had no drawing power
here. Scenery was beautiful and the picture as a

whole pleased the few who came out.—M. J.

Bradley, Airdome theatre, Thornton, Ark.—Small

town patronage.

THE BIRTH OF A NATION: D. W. Griffith—

Did good business two days on this picture at

25-30 cents admission. I say I did good business,

I mean taking weather conditions into considera-

tion. First day was the hottest of the year.

Twelve reels.—Frank Brock, Grand theatre, Oko-

lona. Miss.—Small town patronage.

ONE EXCITING NIGHT: D. W. Griffith—

A

good picture but too darned long. Why do they

make such long pictures ? They cost a lot to

make, make the exhibitor cuss when he things of

his schedule, and make the audience squirm in

their seats and wish they hadn’t come, and then

they don’t come later. Say, "I get tired of sit-

ting through such long pictures. Can that long

stuff and give us something short and snappy.”

Eleven reels.—Frank Brock, Grand theatre, Oko-

lona, Miss.—Small town patronage.

THE NUT: Douglas Fairbanks—This is old but

where Fairbanks is a favorite should go good.

Rather silly, but lots of good comedy and action.

Six reels.—Leo M. Fay, Gem theatre. Socorro,

N. M.—Small town patronage.

TESS OF THE STORM COUNTRY: Mary
Pickford. Old but good. There ain’t but one

Mary. Was afraid of an old worn out print on

this but fortunately we got a good print out of

Omaha. Got a fair price and made a little

money. I would say, and others have told me,

that this is just about the best picture as far as

entertainment value goes that we have ever had

the pleasure of looking at. We raised the price

on this one because we knew if we played any

of the new ones Mary is now making we would

have to do it. Ten and twenty-five cents.—E. F.

Dunlap, Legion theatre, Derby, la.—Small town
patronage.

Universal
THE SADDLE HAWK: Hoot Gibson—A very

ordinary Western with action only in the last two
reels. However, had the biggest crowd in months
on it and made money, so can’t kick, but it is far

from being Hoot’s best. Six reels.—H. J. Eagan,
American theatre, Wautoma, Wis.—Small town
patronage.

TAMING THE WEST: Hoot Gibson—A good

Saturday and Sunday picture. A feature that will

entertain the children and grownups. It has ac-

tion and humor. My audience enjoyed it. Six

reels.—Charles H. Ryan, Milford theatre, Chicago,

111.—Neighborhood patronage.

FLYING HOOFS: Jack Hoxie—Good film.

This was a pretty good Hoxie picture with Char-
lotte Stevens playing opposite Jack. Not as fast

as some of the Hoxie pictures but will get by.

Five reels.—W. T. Davis & Son, Rialto theatre,

Sharon, Wis.—General patronage.

THE RED RIDER: Jack Hoxie—A new Jewel.

An Indiana play. Just fair. Hoxie out of place ;

does nothing and finally marries the wrong girl.

Not a special by any means.—Philip Rand, Rex
theatre, Salmon, Idaho..—Small town patronage.

ROARING ADVENTURE: Jack Hoxie—

A

great action picture. Gave good satisfaction.—

Bert Silver, Silver Family theatre, Greenville,

Mich.—General patronage.

I’LL SHOW YOU THE TOWN: Reginald
Denny—One of the best comedy dramas of the

year. You can hear ’em yell all over the house.

Eight reels.—L. Salzberg, Electric theatre. Inde-

pendence, Mo.—General patronage.

I’LL SHOW YOU THE TOWN: Reginald
Denny—Book this Denny picture an extra day and
you will be doing your box office a big favor and
your cashier will sell tickets faster. It is a com-
edy drama. They came back strong the second
day on a repeat run. It will make you some

money. Eight reels.—Charles H. Ryan, Milford
theatre, Chicago, 111.—Neighborhood patronage.

I’LL SHOW YOU THE TOWN; SMOULDER-
ING FIRES: THE FAST WORKER, WINE:—
Talk about trademarks, just hook up with Uni-
versal's new ones and you will get real pictures

at live and let live prices. All these are first

class attractions and many compliments at the

box office from my patrons on them. These new
Universals are what they tell you they are and
then some more on that. It was a big surprise

to me. as I have used so many trademark pic-

tures that I did not think that they could do it.

—

A. Mitchell, Dixie theatre, Russellville, Ky.—Small
town patronage.

WINE: Clara Bow—Sunday night business

fair. Picture fair, price too high for small town.

Half way between a program and a special. Too
good for the one, not good enough for the other.

Be guided by this when buying it. Eight reels.

—

P. W. Quinlin, Ideal theatre, Chateaugay, N. M.

—

Small town patronage.

WINE: Clara Bow—This is a good picture of

the jazz age, but the public is fed up on these

kind of pictures. We did fair business, but had
quite a few say that they didn’t like it. We dis-

agree with Brother Davis in his recent report on
this picture, where he says it is a good picture to

tie up with church or W. C. T. U.. because we do

not think that the moral lesson is strong and
convincing enough to offset all the drinking and
high life that there is in 95 per cent of the pic-

ture. It is as good or better than the average

jazz picture, but the moral punch is not convinc-

ing. Seven reels—Crosby & Schwierske, Rex the-

atre, Colby, Wis.—Small town patronage.

STRAIGHT THROUGH: William Desmond-
Good program picture.—Bert Silver, Silver Family

theatre, Greenville, Mich.—General patronage.

BUTTERFLY : Special cast—Did not see the

picture but heard several favorable comments the

next day. Business was fair but did not justify

the price I paid for it.—Frank Brock, Grand the-

atre, Okolona, Miss.—Small town patronage.

THE SIGN OF THE CACTUS: Jack Hoxie—
Good Western. Drew well in spite of a big

Fourth of July celebration. Five reels.—E. E.

Byrne. Columbia theatre, Athens, O.—Small town
patronage.

THE SIGN OF THE CACTUS: Jack Hoxie—
Drew fair business on Saturday and seemed to

please. Good picture for Saturdays. -— Frank
Brock, Grand theatre, Okolona, Miss.—Small town
patronage.

LET ’ER BUCK: Hoot Gibson—A good Hoot
Gibson picture. Drew very good and pleased.

That is all you can ask for.—A. R. Bender,

Olympic theatre, Cleveland, Okla.—Small town
patronage.

LET ’ER BUCK: Hoot Gibson—“The best thing

Hoot has made,” is what they told me as they

came out. Everybody pleased. Hoot certainly

gets the crowd. Six reels.—E. F. Ingram, In-

gram’s theatre, Ashland, Ala.—Small town pat-

ronage.

THE HURRICANE KID: Hoot Gibson—Good
film. It’s a Gibson picture but it’s not his best by

far. It is too slow and Hoot is too sleepy, but

probably it will get by if your patrons like Gib-

son. About on a par with "The Ridin’ Kid From
Powder River” but not as good as “Hit and
Run” or "The Sawdust Trail." Six reels.—W. T.

Davis & Son, Rialto theatre, Sharon, Wis.—Gen-

eral patronage.

THE HURRICANE KID: Hoot Gibson—An-
other good Gibson picture. Pleased a large Sat-

urday crowd. Hoot has a good following here,

and they certainly enjoyed this one. Six reels.

—

E. F. Ingram, Ingram’s theatre, Ashland, Ala.—
Small town patronage.

THE SAWDUST TRAIL: Hoot Gibson—They
didn’t like Hoot in this one. He should be kept in

Westerns. Five reels.—R. L. Nowell, Idlehour

theatre, Monroe, Ga.—General patronage.

THE RECKLESS AGE: Reginald Denny—Did

fair business two nights on this one. Everyone

seemed well pleased with it. A few extra good

comments. Eight reels.—Frank Brock, Grand
theatre, Okolona, Miss.—Small town patronage.

HIT AND RUN : Hoot Gibson—Here is the best

thing in this line of picture that we ever ran.

Believe it will be a long time before Hoot will

make another one as good. It’s a dandy baseball

story and plenty of comedy and action for all.

We had a big tent show to buck and we got more
than our share of the business. If we had been

so lucky as to not have had competition we
couldn’t have handled the crowd. So far in July

we have run "King of Wild Horses,” “Flowing

Gold,” and "Hit and Run,” and did capacity

business with each one in what we figure is our

poorest month in the year. Thanks for tips re-

ceived in "What The Picture Did For Me.” Six

reels.—Crosby & Schwierskey, Rex theatre, Colby,
Wis.—Small town patronage.

HIT AND RUN : Hoot Gibson—-Here is a
scream. Best business for weeks. They like Hoot
here. Six reels.—E. E. Byrne, Columbia theatre,
Athens, O. Small town patronage.

THE MEASURE OF A MAN: William Des-
mond-—A good program picture.—Bert Silver, Sil-

ver Family theatre, Greenville, Mich.—General
patronage.

DANGEROUS INNOCENCE: Laura LaPlante—
A clean comedy drama that will please everyone.
Six reels.—L. Salzberg, Electric theatre. Inde-
pendence, Mo.—General patronage.

FIGHTING FURY: Jack Hoxie—Hoxie be-
ginning to be a favorite with my western fans.
All who saw it liked it.—Frank Brock, Grand
theatre, Okolona, Miss.—Small town patronage.

THE SUNSET TRAIL: William Desmond

—

Desmond takes the part of a hobo. A pretty
good play but why Desmond? He certainly does
not draw. Price 25-10 cents.—Philip Rand, Rex
theatre, Salmon, Idaho.—Small town patronage.

THE SIGNAL TOWER: Special cast—This is

a good railroad picture. Longer than necessary,
but interesting all the way through. Seven reels.

—Robt L. Anderson, Olympic theatre, Forks,
Wash.—Small town patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—This is no doubt a big special and a
dandy picture of its kind. Universal sure is fine

when it comes to putting over this picture. The
letters they send out are fine dope. Print good.
Eleven reels.—P. G. Held, Sterling theatre, Fair-
mont, Neb.—Neighborhood patronage.

THE MAN FROM WYOMING: Jack Hoxie—

A

mighty good Western picture. Pleased the West-
ern fans. Film in good shape. Five reels.—An-
drew Rapp, Theatorium theatre, Emlenton, Pa.

—

General patronage.

THE LAST LAUGH: Special cast—Why it is

called "The Last Laugh ?” Is it because the laugh
is on the exhibitor who shows it? Seven reels.

—

Carl Cummings, Community theatre, Gower, Mo.
—Small town patronage.

THE LAW FORBIDS: Baby Peggy—One of
the older Peggys, but a mighty good one that
pleased good Sunday business. Six reels.—P. G.
Estes, S. T. theatre, Parker, S. D.—Small town
patronage.

THE STORM DAUGHTER: Priscilla Dean—
Did a very nice business with this picture, de-

spite hot weather and strong opposition. Was
very well liked. Eight reels.—A1 C. Werner thea-

tre, Reading, Pa.—General patronage.

DARING CHANCES: Jack Hoxie—Did good
business two days and pleased all that saw it.

He seems to be getting a better card for me.
Five reels.—F. A. Ferguson, Royal theatre, Fair-
mount, Indiana.—General patronage.

THE FAMILY SECRET: Baby Peggy—This
little star did fine and pleased a fair Saturday
crowd. Should give satisfaction at regular ad-
mission. Six reels.—C. A. Kelley, Rex theatre,

Custer City, Okla.—Small town patronage.

THE TURMOIL: Special cast—A Booth Tark-
ington story. This picture is better than the
book. Book it.—C. H. Martu, Strand theatre,

McKenzie, Tenn.—General patronage.

THE NEAR LADY : Gladys Walton-—A very
enjoyable little picture that lacked a good title

to draw. Plenty of comedy and pleased 100 per
cent. Five reels.—Joseph W. Springer, Strand
theatre, Elizabethtown, Ind.—General patronage.

THE RECKLESS AGE: Reginald Denny—

A

darn good comedy that gave general satisfaction.

Denny is there and I’m glad he stuck to Uni-
versal. They’re more apt to keep him in the
kind he belongs in than some of the others. Seven
reels.—Henry Reeve, Star theatre, Menard, Tex.

—

Small town patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—This is the kind Hoot is wanted
in. This one pleased and drew better than ordi-

nary.—J. W. Anderson, Lyric theatre. Walnut
La.—General patronage.

Vitagraph
TWO SHALL BE BORN: Kenneth Harlan-

Poorly constructed. Did not get any favorable

comments and don’t see where they get the title.

Seven reels.—M. J. Babin, Fairyland theatre.

White Castle, La.—General patronage.

BEHOLD THIS WOMAN: Irene Rich—Fair
picture. It did not draw here though. Seven
reels.—Leo M. Fay, Gem theatre, Socorro, N. M.

—

Small town patronage.

THE EMPTY SADDLE, SANTE FE PETE:
Pete Morrison—Nothing better in program West-
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erns on the market. Will give satisfaction. Five

reels.—F. G. Roberts, American theatre. Ada,
Okla.—General patronage.

SANTE FE PETE: Pete Morrison—An average
Western. Good print. Reasonable price. Five

reels.—M. Allen, Monarch theatre, Edmonton,
Alta., Canada.—Mixed patronage.

BAREE, SON OF KAZAN: Anita Stewart—
Did more business on this picture and "Code of

the Wilderness” than any two pictures I have run
all summer, regardless of trade mark. Vitagraph
have the pictures and they are the cleanest bunch
in the business to deal with, and they don’t

charge you for all this national advertising,

which don’t help the small town exhibitor one bit.

You can buy their pictures right, and if you are

running a small town show house, take a tip from
me and give them a chance. Their Salt Lake
office is giving me the very best service at a price

which will let me keep some of the receipts to

pay the other bills instead of paying it all for film

rentals. Seven reels.—Vick Millward, Harris thea-

tre, Bancroft, Idaho.—Small town patronage.

PAMPERED YOUTH: Alice Calhoun—Used
this on Sunday night and got no favorable com-
ments. Think the story was okay, the acting too,

but my patrons do not care for this old time stuff.

Seven reels.—M. J. Babin, Fairyland theatre,

White Castle, La.—General patronage.

THE BELOVED BRUTE: Special cast—
Would class this as a Western of the better type.

Plenty of action, bound together with a story

that holds interest.—I. A. McCaskill, Crossett

theatre, Crossett, Ark.—General patronage.

THE BELOVED BRUTE: Special cast—

A

good picture, but don’t believe the title has any
drawing power. If you can get them in it will

please, as there is nothing so very awful about it

and it has a lot of good laughs. Had many favor-

able comments from those who saw it.—Vick Mill-

ward, Harris theatre, Bancroft, Idaho.—Small

town patronage.

CAPTAIN BLOOD: J. Warren Kerrigan—Good
business. Third running. Good print, reasonable

price, and we run 98 per cent first run pictures.

Gave fair trial. Well pleased. Ten reels.—M.

Allen, Monarch theatre, Edmonton, Alta., Canada.

—Mixed patronage.

THE LEAVENWORTH CASE: Special cast—
Good little detective story.—Frank Brock, Grand

theatre, Okolona, Miss.—Small town patronage.

THE MAN FROM BRODNEY’S: J. Warren
Kerrigan—A very good program picture full of

good action and some good fights. Film good.

Seven reels.—W. A. Doerschlag, Strand theatre.

Ransom, Kan.—Small town patronage.

CAPTAIN BLOOD: J. Warren Kerrigan

—

Was considered here a wonderful production and,

despite very hot weather, played to good busi-

ness. Make a noise about it and you’ll have

them coming. Ten reels.—A1 C. Werner, Royal

theatre, Reading, Pa.-—General patronage.

VIRTUOUS LIARS: Special cast—Not much
to this one. About 50-50.—W. A. Clark, Jr.,

Castle theatre, Havana, 111.—General patronage.

THE CODE OF THE WILDERNESS: This

is the best Western of its kind I have played for

some time. One of those that are not real rough
and will please most any audience. Seven reels.

—

B. R. Parsons, Grand theatre, Springfield, Minn.
—General patronage.

BETWEEN FRIENDS: Lou Tellegen—Not the

picture we thought it to be, and now we wish we
had not booked this. There are many more bet-

ter pictures than this. If you must run it, do not

promise much. Seven reels.—William Martin, Pa-
triot theatre. Patriot, Ind.—Small town pa-

tronage.

PIONEER TRAILS: Cullen Landis—This is a
wonderful picture, featuring the gold rush of
’47. Thrilling, with savage Indians, massacres
and daring feats. Took very well with my audi-

ence. A 90 per cent picture. Seven reels.

—

J. W. Ryder, Jewel theatre, Verndale, Minn.—
General patronage.

BEHOLD THIS WOMAN: Irene Rich—This is

not a small town picture by any means. Our
patrons were about 50-50. The cast is okay, with
Marguerite De LaMotte doing her best, but the
story does not meet with approval. Seven reels.—
William Martin, Patriot theatre, Patriot, Ind.

—

Small town patronage.

ON THE BANKS OF THE WABASH:
Special cast—This picture is a little old but
Vitagraph has a good print and it is a pretty
darn good picture. The flood scene is good. The
cast is portrayed by James Morrison, Mary Carr
and others. Should please the small town audi-
ences. Seven reels.—C. L. Brown, Kozy thea-
tre, Vidalia, La.—Small town patronage.

Warner Brothers
TRACKED IN THE SNOW COUNTRY: Rin-

Tin-Tin—If one may judge by the applause, it

pleased our crowd immensely. Seven reels.—L.
Salzberg, Electric theatre, Independence, Mo.

—

General patronage.

EVE'S LOVER: Irene Rich—Fair picture.
Would not class this one as Warner’s best, al-

though it is not a bad picture. Seven reels.

—

E. E. Byrne, Columbia theatre, Athens, Ohio.

—

Small town patronage.

A BROADWAY BUTTERFLY: Special cast—

A

splendid picture but no drawing power. Seven
reels.—L. Salzberg, Electric theatre, Independence,
Mo.—General patronage.

DAUGHTERS OF PLEASURE: Irene Rich-
Right good program picture. Very pleasing but
nothing big. Seven reels.—E. E. Byrne, Columbia
theatre, Athens, O.—Small town patronage.
THE TENTH WOMAN: Beverly Bayne—Just

a program picture, sold as a special.—L. Salzberg,
Electric theatre, Independence, Mo.—General pat-
ronage.

THE NARROW STREET: Special cast—Ex-
cellent comedy drama. Glad Warners are making
more of these stars’ pictures. Seven reels.—Good-
win & Hilton, Park theatre, Morningside & Mo-
ville, la.—Neighborhood patronage.

CORNERED: Marie Prevost—Fair picture but
failed to draw for me.—Frank Brock, Grand thea-
tre, Okolona, Miss.—Small town patronage.

FIND YOUR MAN: Rin-Tin-Tin—Here is a
wonderful picture with good pulling power. Either
the dog or title or extra advertising brought out
the summers’ record crowd. I like to get hold of
a picture that I can step on hard and know that
it will hold up. About the greatest disappoint-
ment a fellow has is to advertise a picture heavily,

get out a good crowd, and then have it fall. I

personally guaranteed to refund the price of

tickets to anyone not perfectly satisfied with this

one. I never refunded a cent and had no one
walk out on it. This picture is fine for the small
town crowd. Seven reels.—M. J. Bradley, Air-
dome theatre, Thornton, Ark.—Small town pat-

ronage.

HOW TO EDUCATE A WIFE: Marie Prevost
—Only a fair program picture. So far I have had
poor success with Warner Bros.’ pictures. They

don’t seem to draw for me. Print good. Six reels.

—P. G. Held, Sterling theatre, Fairmont, Neb.

—

Neighborhood patronage.

THE DARK SWAN : Special cast—Some ad-
verse comment made us dread the coming of this

one, but it is not so bad. A few brief scenes
might have been deleted to advantage, but on the
whole we would class it as a dandy picture. Like
the other Warner Bros.’ pictures the acting is

superb and the settings right. Seven reels.

—

C. E. Hopkins, The Hopkins theatre. Cotter, Ark.
-—Small town patronage.

BEAU BRUMMEL: John Barrymore—Won-
derful picture that we played very late. No
business on it at all and it will hardly do any
in any small town. It was worth running at

that. Barrymore does more acting with one
eyebrow than most of these so-called stars with
everything they have. Art doesn’t pay in the
cow country. It’s action not acting that’s wanted.
Nine reels.—Henry Reeve, Star theatre, Menard,
Tex.—Small town patronage.

THE GOLD DIGGERS: Hope Hampton—
Opinions divided on this. Personally didn’t think
it very much, but a number of patrons who like

jazz stuff said they liked it. Film good. Nine
reels.-—I. R. Gavin, Hammond theatre, Hammond,
Ind.—Small town patronage.

LITTLE JOHNNY JONES: Johnny Hines—
This was the best comedy feature ever had here.

The crowd was in an uproar and laughter all the
way through. This is the kind of a picture people
like to see. Good clean entertainment. It pleased

100 per cent.—Community Hall, Sheldon, N. Dak.
-—General patronage.

LITTLE JOHNNY JONES: Johnny Hines—
Did a good business on this one. Made a com-
plimentary Night first night for merchants and
their wives. Surely went over the second night.

Business getting good here.—Harry Perceny,
Polo theatre. Polo, 111.—General patronage.

THE MARRIAGE CIRCLE: Monte Blue—No
drawing power for small town. Some said silly.

Broke even on it. Film good. Nine reels.—I.

R. Gavin, Hammond theatre, Hammond, Ind.

DADDIES: Mae Busch—An old one, but is a
good comedy. Film good. Seven reels.—Don

DIFFERENCES THAT PLEASINGLY IMPRESS YOU—NUMBER ONE

High-windowed observation cars are a feature of the

ORIENTAL LIMITED
the preferred train between Chicago and the
Northwest. De luxe equipment and service—
no extra fare. A popular way to California.

Leaves New Chicago Union Station daily 11 p.m. Central

Time via Burlington - Great Northern. Leaves King
Street Station, Seattle, daily 8 p.m. Pacific Time. A. J.

Dickinson, Passenger Traffic Manager, St. Paul, Minn.

GREAT NORTHERN
Route of the New Oriental Limited

Finest Train to and from Pacific Northwest—No Extra Fare
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Edwin Carewe’s “The Lady Who Lied”
has just come out of the cutting
room. Lewis Stone, Virginia Valii

and Nita Naldi are featured in this

First National picture.

Wilcox, Colome theatre, Colome, S. Dak.—Gen-
eral patronage.

THE COUNTRY KID: Wesley Barry—This is

one of the few pictures that give good clean and
wholesome entertainment. It pleased both young
and old.—Community Hall, Sheldon, N. Dak.

—

General patronage.

State Rights
AFTER BUSINESS HOURS: Elaine Hammer-

stein—A real good domestic drama with Lou
Tellegen doing the stern husband. John Patrick
puts over a dandy part. Picture up to standard in
every way and will please any audience that likes

the better type of pictures. Story consistently
done and held interest and sympathy.—Ben L.

Morris, Temple theatre, Bellaire, O.—General pat-
ronage.

BATTLING BUDDY: Buddy Roosevelt—Here
is a real audience picture. The thrill is nil, but it

has plenty of action, and for comedy it far sur-
passes any of the ordinary two reel comedies we
are getting. There is a big bum in the picture
who kept our audience in a gale of laughter about
half the time. Book it with a serious subject for
an ideal program. Five reels.—C. E. Hopkins,
The Hopkins theatre. Cotter, Ark.—Small town
patronage.

BLAZING BARRIERS: Special cast—A very
good James Oliver Curwood story. These pictures
always go good for me. This one went good for
two days during hot weather. Seven reels.

—

E. E. Byrne, Columbia theatre, Athens, O.—Small
town patronage.

BRINGING HOME THE BACON: Buffalo Bill.

Jr-—Very good Western and business better than
usual. Can’t say whether it was this picture or
the serial, “Into the Net,” that brought them in.

Anyway, they came and that’s what counts. Five
reels.—R. L. Nowell, Idlehour theatre, Monroe,
Ga.-—General patronage.

THE DEER SLAYER:—Good Indian picture.
Drew well and pleased. Ran it with “Now or
Never” and it made a dandy show. Five reels.

—

E. E. Byrne, Columbia theatre, Athens, O.—Small
town patronage.

DYNAMITE DAN: Kenneth McDonald—

A

good program picture. Lots of action. Five reels.
Andrew Rapp, Theatorium theatre, Emlenton,

Pa.—General patronage.

FIGHTING FOR JUSTICE: Special cast—
Very poor. Five reels.—F. G. Roberts, American
theatre, Ada, Okla.—General patronage.

THE SHIELD OF SILENCE: Leo Maloney—
Another one like this and Leo will be a dead one

in this house. A Pathe News and a comedy saved
the show. Five reels.—F. G. Roberts, American
theatre, Ada, Okla.—General patronage.

WALLOPING WALLACE: Buddy Roosevelt—
A new star that seemed to take pretty well. A
lot of impossible stuff in this one but it gets by.
Had best Saturday crowd in several months. Can’t
say whether the main picture drew them or the
Pathe comedy, “The Halfback of Notre Dame.”
Did give the picture most of the credit anyway.
Five reels.—R. L. Nowell, Idlehour theatre, Mon-
roe, Ga.—General patronage.

WINGS OF THE STORM: Leo Maloney—

A

short Western. Print good. An old film. Two
reels.—M. Allen, Monarch theatre, Edmonton,
Alta., Canada.—Mixed patronage.

WOLVES OF THE ROAD: Special cast—
Failed to please, yet our people like Westerns,
but this stuff is just too light to set with an
audience used to standard pictures.—Wm. Hoefs,
Rialto theatre, Pecos, Tex.—General patronage.

BRING HOME THE BACON: Buffalo Bill,

Jr.—Boys, this is a fine Western. One that will

get you the dollars. Played it to three packed
houses last night. Five reels.—G. A. Peterson,

Cozy theatre, Hollis, Okla.—General patronage.

THE BROAD ROAD: May Allison—Went over

very well.—A1 C. Werner, Royal theatre, Read-
ing, Pa.—General patronage.

THE EARLY BIRD: Johnny Hines—A good
comedy, like all Hines’. Good for laughs. Plenty
of action. Seven reels.—Henry Reeve, Star the-

atre, Menard, Tex.—Small town patronage.

A FOOL AND HIS MONEY: William Haines
—An extra good and interesting independent.

A little hard to convince the public that it is

good, but when they come they like it. Haines
is a combination of Charles Ray and Harold
Lloyd and pleases. Balance of cast high class.

Settings all right and interest is held from start

to finish.—Ben L. Morris, Temple theatre,

Bellaire, O.—General patronage.

THE FOOLISH VIRGIN: Elaine Hammerstein
Was well liked by everybody and did a fair

business.—A1 C. Werner, Royal theatre, Reading,

Pa.—General patronage.

HARD HITTIN’ HAMILTON: Buffalo Bill, Jr.

—I notice other exhibs have been agreeably sur-

prised, as we were, with this chap. He makes
a good Westerner and is to all appearances a

real cowboy, not just a pretty actor. A likeable

fellow to our Saturday crowd of action seekers.

Five reels.—Henry Reeves, Star theatre, Menard,
Tex.—Small town patronage.

HARD HITTIN’ HAMILTON: Buffalo Bill, Jr.

—The Western fans liked this one all right and
it did a nice business.—A1 C. Werner, Royal
theatre, Reading, Pa.—General patronage.

LEND ME YOUR HUSBAND: Special cast—
First class piece of cheese. No title—no wars

—

no story—just, punk.—G. J. Ritter, Regent thea-

tre, Bogota, N. J.—General patronage.

THE MIDNIGHT EXPRESS: Special cast—
Good melodrama. Business good.—G. J. Ritter,

Regent theatre, Bogota, N. J.—General patronage.

OUT OF THE DUST: Special cast—Although
this is quite old, it is a very good picture of its

kind. Midwest Distributing Co. distribute it out

of Milwaukee and it is a pioneer story dealing

with soldier and Indian fights mostly. Film was
a little bad on the end of one reel. In the long

run, you might better buy newer pictures than
this. Seven reels.—W. T. Davis & Son, Rialto

theatre, Sharon, Wis.—General patronage.

ROUGH AND READY: Buddy Roosevelt—This

is a fine picture for a Western. Will draw a

good crowd. Six reels.—G. A. Peterson, Folly

theatre, Hollis, Okla.—General patronage.

SUPER SPEED: Special cast—This is a very

good comedy drama with death defying stunts

a-plenty. Played this on “Thrill Week” and it

pleased very well. However, a good surrounding
program is also necessary to put this one over.

Reed Howes is a “comer” and a good looking

chap at that. Five reels.—Nyman Kessler, At-

lantic theatre, Atlantic, Mass.—General patron-

age.

TWO FISTED JUSTICE: Dick Hatton—For a

daily change house we can recommend this series

of Western pictures, and particularly this one.

Is open air stuff with lots of action and thrills

that keep the fans on edge all the way. Hatton
is pleasing and does not overdo his stuff.—Ben
L. Morris, Olympic theatre, Bellaire, O.—General

patronage.

THE WOLF OF PLACER: Fred Church—This
went over fairly well.—A1 C. Werner, Royal the-

atre, Reading, Pa.—General patronage.

YANKEE SPEED: Kenneth McDonald—A fine

picture to please a Saturday night crowd. Not

a Western, but full of action. We could recom-
mend this to any small town theatre as good.
Fine service and prints from Progress, Indian-
apolis. Six reels.—William Martin, Patriot the-
atre, Patriot, Ind.—Small town patronage.

Serials

THE GREAT CIRCUS MYSTERY: (Univer-
sal) Special cast—Gets better each episode. Good
service, as usual, from Universal. One hundred
per cent better than a year ago. Two reels.—M.
Allen, Monarch theatre, Edmonton, Alta., Canada.—Mixed patronage.

IDAHO: (Pathe) Special cast—Falling flat on
fifth number. Almost in same class as “Galloping
Hoofs.”—F. G. Roberts, American theatre, Ada,
Okla.—General patronage.

INTO THE NET: (Pathe) Special cast—Am on
No. 8 and business holding up pretty well. More
become interested each time. Many say it’s the
best serial they ever saw and it is. Two reels.

—

R. L. Nowell, Idlehour theatre, Monroe, Ga.

—

General patronage.

INTO THE NET: (Pathe) Special cast—Just
played this serial in two nights, five chapters each
night, and called it “A Serial Carnival.” We
charged 50 cents admission, good for the two
nights. It is a very good serial and everybody
liked it. Lots of action and thrills. It is a
novelty and worth trying this way.—Jos. Koop-
man, Amenia Opera House, Amenia, N. Y.

—

Small town patronage.

THE RIDDLE RIDER: (Universal) William
Desmond—A good Western serial which pleases.
Two reel episodes.A. R. Bender, Olympic theatre,
Cleveland, Okla.—Small town patronage.

TEN SCARS MAKE A MAN: (Pathe) Allene
Ray—Now on No. 5. Holding up fair. Not bad,
and should go good where Western type is liked.

You can not depend on getting advertising you
order from Pathe, so be careful. Two reels.

—

Leo M. Fay, Gem theatre, Socorro, N. M.—Small
town patronage.

Short Features
EDUCATIONAL

AIR POCKETS: Lige Conley—Nothing to rave
over. Yet is fair comedy. Got quite a number of
laughs. Two reels.—Stewart & Williams, Pastime
theatre, Johnson, Neb.—Small town patronage.

THE CHASE:—A wonderful scenic. Some liked
it better than “Hot Water.” Scenery beautiful.
Print good. Two reels.—W. T. Waugh, Empress
theatre, Grundy Center, la.—Small town patron-
age.

CHEER UP: Splendid one reeler.—Bert Silver,

Lloyd Hamilton made the two-reel com-
edy under the title “Waiting,” which
was on Education s release list for
July 19. Direction was by Stephen
Roberts.
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Silver Family theatre, Greenville, Mich.—General
patronage.

DOG SENSE: Cameo—Very good for a single

reel comedy. The dogs are great. One reel.

—

Nyman Kessler, Atlantic theatre, Atlantic, Mass.
—General patronage.

HER BOY FRIEND: Larry Semon—A regular
Semon. Gave great satisfaction.—Bert Silver,

Silver Family theatre, Greenville, Mich.—General
patronage.

HERE AND THERE: Sid Smith—Good enter-
tainment. Makes a nice filler. Most of Educa-
tional one reel comedies I have run have been
pretty good.—Leo M. Fay, Gem theatre, Socorro,
N. M.—Small town patronage.

KICK OUT: Lige Conley—Absolutely a knock-
out. One of the best Mermaids we have shown.
Almost too many laughs in this one. The Mer-
maids certainly get the laughs. Two reels.

—

E. F. Ingram, Ingram’s theatre, Ashland, Ala.

—

Small town patronage.

THE LUNCH BRIGADE :—Absolutely no good.
One reel.—Jos. W. Springer, Strand theatre, Eliz-

abethtown, Ind.—General patronage.

NECK AND NECK: Lige Conley—Another
good Mermaid. This boy Lige Conley is one of

the best comedians on the screen. Atta boy, Lige.
Two reels.—E. F. Ingram, Ingram’s theatre, Ash-
land, Ala.—Small town patronage.

NECK AND NECK: Lige Conley—Another
good Mermaid. Two reels.—Robt L. Anderson,
Olympic theatre. Forks, Wash.—Small town pat-

ronage.

OH WHAT A NIGHT!:—A splendid comedy, like

all Educationals.—Bert Silver, Silver Family thea-

tre, Greenville, Mich.—General patronage.

THE OPTIMIST : Lloyd Hamilton—A pretty

good comedy that gets silly at the end. It means
nothing as a drawing card if your feature is not
up to snuff.—Ben L. Morris, Temple theatre,

Bellaire, O.—General patronage.

RENO OR BUST: Bobby Vernon—A fair com-
edy. Print new. Two reels.—W. T. Waugh, Em-
press theatre, Grundy Center, la.—Small town pat-

ronage.

TENDER FEET: Walter Hiers—How did Wal-
ter Hiers get another contract to make six more
comedies ? Seems to me they are getting more
and more hard up for comedians, as Walter Hiers
just don’t do it right. He just ain’t in the pic-

ture. Walter, get back to features. Two reels.

—

W. H. Brenner, Cozy theatre, Winchester, Ind.

—

General patronage.

FILM BOOKING OFFICES
CHRISTOPHER OF COLUMBUS: George

O’Hara—Round eight of “Fighting Blood.’’ These
two reelers seem to please most of our patrons.

Walter Hiers in a feminine role is

offered by Educational in the come-
dian’s picture titled “Oh, Bridget,”
released July 5 and directed by
Archie Mayo.

Two reels.—Stewart & Williams, Pastime theatre,

Johnson, Neb.—Small town patronage.

DETAINED: Stan Laurel—These comedies are

going over good with me here. Only have used a

few, but everybody is well pleased with them.

Two reels.—Chas. E. Barber, Electric theatre,

Tilden, 111.—Mining town patronage.

THE GO-GETTERS: George O’Hara—No. 2.

Very good. More power to F. B. O. Two reels.

—

P. G. Held, Sterling theatre, Fairmont, Neb.

—

General patronage.

THE GO-GETTERS: George O’Hara—No. 1.

This is a dandy two reel comedy. Buy them.

F. B. O. sells them at a live and let live price.

Print good. Two reels.—P. G Held, Sterling thea-

tre, Fairmont, Neb.—Neighborhood patronage.

THE GO-GETTERS: George O’Hara—I just

finished these and will say they were all good

with the exception of No. 11. Two reels.—Leo M.

Fay, Gem theatre, Socorro, N. M.—Small town
patronage.

THE KNIGHT THAT FAILED: George O’Hara
Round seven of “Fighting Blood.’’ These two

reelers have all pleased so far. Two reels.

—

Stewart & Williams, Pastime theatre, Johnson,

Neb.—Small town patronage.

LIGHTS OUT: Special cast—A little different.

Well written, well acted, pleased all who saw it.

Play it. Seven reels.—Stewart & Williams, Pas-

time theatre, Johnson, Neb.—Small town patron-

age.

OH WHAT A FLIRT!: Jimmie Aubrey—Good

comedy. Two reels.—Meldrim & Clark, Opera

House, Edwards, N. Y.—General patronage.

THE PACE MAKERS: George O’Hara—Are

good and better than most two reel comedies.

Two reels.—G. Gartner. Halfway theatre. Half-

way, Mich.—General patronage.

THE TELEPHONE GIRL: Alberta Vaughn—

I

played all of the twelve chapters and must say

that every one of them is okay, and the nice part

of all is F. B. O. sells them to you so that you

can make a little money with same. If you have

not played them, be sure and do so. Prints all

good. Two reels.—P. G. Held, Sterling theatre,

Fairmont, Neb.—Neighborhood patronage.

WEST OF HOT DOG: Stan Laurel—A dandy

comedy and one that they commented on as they

went out. Full of laughs all through. Two reels.

—Chas. E. Barber, Electric theatre. Tilden, 111.

—

Mining town patronage.

FOX

THE AMATEUR DETECTIVE: Van Bibber-

Very good indeed. For us these Van Bibber’s

have all been good. Two reels.—P. G. Estee.

S. T. theatre, Parker, S. D.—Small town patron-

age

BRAINLESS HORSEMEN :—A cracking good

comedy. One chuck full of laughs. Two reels.

W. H. Brenner, Cozy theatre, Winchester, Ind.

—

General patronage.

FOX NEWS:—Always use it on a Wednesday

night and pleases 100 per cent.—M. J. Babin,

Fairyland theatre. White Castle, La. General

patronage.

A GIRL OF BAGDAD:—Good comedy. Clean

for any house. A burlesque on “A Thief of Bag-

dad.” Used special Oriental music. Two reels.

—

M. Allen, Monarch theatre, Edmonton, Alta.,

Canada.—Mixed patronage.

MONKEY COMEDIES:—A series of comedies

which are sure to please the kids and most of

the adults. Two reels.—A. R. Bender, Olympic

theatre, Cleveland, Okla.—Small town patronage.

NEPTUNE’S STEP DAUGHTER: Sunshine—

A dancy comedy. Two reels.—L. Salzberg, Elec-

tric theatre, Independence, Mo.—General patron-

age.

THE SCENARIO SCHOOL: Sunshine—Terri-

ble. Probably the worst ever shown in this house.

Two reels.—F. G. Roberts, American theatre, Ada,

Okla.—General patronage.

VAN BIBBER COMEDIES :—Played six of them

and they are all extra good. Two reels.—L. Salz-

berg, Electric theatre, Independence, Mo.—General

patronage.

WHEN DUMBELLS RING: Sunshine—A good

comedy. Makes one wonder if marriage is safe.

Two reels.—M. Allen, Monarch theatre, Edmonton,

Alta., Canada.—Mixed patronage.

PATHE
ADVENTURES OF ADENOID: Aesop Fable-

Good. Print new. One reel.—W. T. Waugh,
Empress theatre. Grundy Center, la.—Small town

patronage.

AESOP’S FABLES:—They pay their way and
round out the program. Give ’em a try.—Philip

Rand, Rex theatre, Salmon, Idaho.—Small town
patronage.

AESOP’S FABLES:—These fables seem to

please the old as well as the young. A lot of
kids come out to see the Fables and keep track
of ’em same as a serial. One reel.—G. Gartner,
Halfway theatre. Halfway, Mich.—General pat-

ronage.

ARE BLOND MEN BEAUTIFUL? :—Fair to
good comedy. Two reels.—L. Salzberg, Electric

theatre, Independence, Mo.—General patronage.

ASK GRANDMA: Our Gang—It got the laugh
from them all. Don’t know if it pleased, as I

did not get any comments on it. The fact that it

was laugh all the way through was evidence it

was okay. Two reels.—M. J. Babin, Fairyland
theatre. White Castle, La.—General patronage.

BACKSTAGE: Our Gang—This is a good Our
Gang. They pull some new stuff in this. The
Gang are a clever bunch of kids and when we
advertise an Our Gang we always get a raise out
of the kids down in front, so figure they help
draw what extra they cost. Two reels.—Crosby &
Schwierske, Rex theatre, Colby, Wis.—Small town
patronage.

BOYS WILL BE BOYS: Our Gang—The clean-

est and best comedies made. Two reels.—L. Salz-

berg, Electric theatre. Independence, Mo.—General
patronage.

BUNGALOW BOOBS: Charles Chase—A good
one reeler. Better than lots of two reelers.

—

Andrew Rapp, Theatorium theatre, Emlenton, Pa.
—General patronage.

EXCUSE MY GLOVE: The Spat Family—This
comedy has plenty of action and amusement.
Two reels.—L. Salzberg, Electric theatre. Inde-

pendence, Mo.—General patronage.

GIANTS VS. YANKS: Our Gang—One of the

older series, but very good. Inaugurated Greater
Movie Season with this comedy and invited the

local baseball team as my guests, which helped
pull wonderful business. Why not try this stunt

and listen to them laugh? And your box office

smile. Two reels—Nyman Kessler, Atlantic thea-

tre, Atlantic, Mass.—General patronage.

GIANTS VS. YANKS: Our Gang—A corker, as

are all Our Gang comedies. Adds greatly to your
program. Two reels.—J. H. Wardwell, Wardwell
theatre, Stockton Springs, Me.—Small town pat-

ronage.

THE HALFBACK OF NOTRE DAME: Ben
Turpin—Without a doubt the best comedy shown
here in a long time. Everybody was talking

about it and many who saw it the first night sent

others the second. This is one comedy that really

paid for itself, I believe. Two reels.—R. L.

Nowell. Idiehour theatre, Monroe, Ga.—General
patronage.

HARD BOILED TENDERFEET: Spat Family
—The best one of the Spat series and makes pretty

good comedy. A few laughs. Two reels.—W. H.

Constance Talmadge’s “Her Sister from
Paris,” made for First National, is

now in the cutting room and will be
released in August. “The Man She
Bought” is her next vehicle.
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Brenner, Cozy theatre, Winchester, Ind.—General

patronage.

HOLD MY BABY: Glenn Tryon—A little bet-

ter than the average. Two reels.—L. Salzberg,

Electric theatre. Independence, Mo.—General pat-

ronage.

HOLD MY BABY:—One of the best comedies I

had on the screen for quite a time. The baby

was good. Could not be improved on. Two reels.

—M. J. Babin. Fairyland theatre, White Castle,

La.—General patronage.

HOT HEELS:—A fairly good comedy. Two

reels.—L. Salzberg, Electric theatre. Independence,

Mo.—General patronage.

JULY DAYS: Our Gang—A very funny kid

comedy.—Bert Silver. Silver Family theatre,

Greenville, Mich.—General patronage.

LOOKING FOR SALLIE: Charley Chase—So

silly it’s disgusting. Who’s making good comedies

this year? Two reels.—F. G. Roberts, American

theatre, Ada, Okla.—General patronage.

LOOKING FOR SALLY: Charley Chase—This

is the mystery of lost comedy. If any exhibitor

finds it let me know. Two reels.—A. Y. Dow,

Grand theatre, Coleman, Alta., Canada. Small

town patronage.

OFF HIS TROLLEY :—Have had much better

comedies from Pathe. Two reels.—L. Salzberg,

Electric theatre, Independence, Mo.—General pat-

ronage.

PITFALLS OF A BIG CITY: Ben Turpin—

A

very poor comedy. Ben Turpin no good any more.

Two reels.—Andrew Rapp, Theatorium theatre,

Emlenton, Pa.—General patronage.

PATHE NEWS:—Am running Pathe News and

Fables on Monday and Tuesday, together with

regular picture, and this makes a nice program.

—

R. L. Nowell, Idlehour theatre, Monroe, Ga.

—

General patronage.

SHOULD HUSBANDS BE WATCHED?:
Charley Chase—Pretty fair one reeler. Don’t be-

lieve these pay, however. From now on I am
running nothing but two reel comedies. One reel.

—R. L. Nowell, Idlehour theatre, Monroe, Ga.—

General patronage.

WAGES OF TIN :—A good comedy that will get

the laughs. Print fair. Two reels.—W. T. Waugh,

Empress theatre, Grundy Center, la—Small town

patronage.

WHAT PRICE GOOFY?: Ben Turpin—It

would be a wonderful comedy to keep in cold

storage. Ben has seen his best days. Two reels.

—L. Salzberg, Electric theatre. Independence, Mo.

-—General patronage.

THE WHITE WINGS’ BRIDE: Harry Lang-

don—This is sure a very good comedy. Two reels.

—L. Salzberg. Electric theatre, Independence, Mo.

—General patronage.

THE WILD GOOSE CHASER: Ben Turpin—

A

very funny comedy. Two reels—Bert Silver, Sil-

ver Family theatre, Greenville, Mich.—General

patronage.

UNIVERSAL
ALONE AT LAST: Arthur Lake—Good film.

A fair single reel comedy but quite silly in parts.

About as good as any comedy of this length, but

would not advise you to book it. One reel.—W. T.

Davis & Son, Rialto theatre, Sharon, Wis.—Gen-

eral patronage.

OMAR KHAYYAM: Hysterical History—Film

good. Just fair, about as good as any single reel

comedy. They don’t make them good. One reel.

—W. T. Davis & Son, Rialto theatre, Sharon, Wis.

—General patronage.

PLEASE TEACHER:—An extra good hokum
two reel comedy.—Philip Rand, Rex theatre, Sal-

mon, Idaho.—Small town patronage.

THE PRICE OF PLEASURE: Special cast—

A

very good picture but did not draw. Rotten title.

Seven reels.—L. Salzberg, Electric theatre. Inde-

pendence, Mo.-—General patronage.

QUEEN OF ACES: Wanda Wiley—Fine com-
edy. This young lady has all the comedians guess-

ing. Call her great.—Bert Silver, Silver Family
theatre, Greenville, Mich.—General patronage.

WATCH PAPA: Joe Murphy—This is the first

of the Gumps I have run. Did not notice that

they drew any added attendance. But they will

not keep people away and I think they may keep
people interested. Two reels.—Leo M. Fay, Gem
theatre, Socorro, N. M.—Small town patronage.

VITAGRAPH

THE COOK: Larry Semon—Very good comedy.
Semon’s slapstick stuff goes good with the rural

people. Two reels.—L. V. Feldman, Orpheum
theatre, Pipestone, Minn.—General patronage.

HORSESHOES: Larry Semon—A good slap-

stick. Two reels.—W. A. Doerschlag, Strand thea-

tre, Ransom, Kan.—Small town patronage.

RUMMIES AND RAZORS: Larry Semon—
Good slapstick. One reel.—W. A. Doerschlag,

Strand theatre, Ransom, Kan.—Small town pat-

ronage.

TROUBLE BREWING: Larry Semon—Very
good slapstick comedy, one of his best, but they

are too much of the same old thing to take well.

Two reels.—W. A. Doerschlag, Strand theatre.

Ransom, Kan.—Small town patronage.

LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matte'' I of current interest.

Brevity adds forcefulness to any
statement. Unsigned letters will

not be printed.

“Herald” His Introduction

MENARD, TEX.—To the Editor:

After a long silence, for which I am
heartily ashamed of myself, I enclose re-

ports on a bunch of them. Hope you’ll

excuse the writing; the trusty Corona
balked emphatically. I think it was about

the time we came to “The Sainted Devil.”

The Herald is going better than ever.

It’s a fine introduction card. Was in

Belton, Tex., last week, two hundred miles

from here. Dropped in to the Baltimore
theatre and met Mr. Wolf, the manager.
Just told him my name and he placed us

at once through the “Club.”

Will have some pictures of a real small

town house for you soon. Also the bally-

hoo wagon, now famous in our city. Best
of luck.—Henry Reeve, Star theatre, Men-
ard, Tex.

Reports—Promises More

—

ATLANTIC, MASS.—To the Editor:
Enclosed is a second list of reports on

One of Paramount’s August releases is

"In the Name of Love,” featuring
Ricardo Cortez and Greta Nissen.

The latter was a dancing girl in "The
Wanderer,” just completed.

“What the Picture Did For Me.” This
list completes all reports on features I

have played the last seven months that I

have been running this theatre. Reports
on most of the comedies are also given,

as my last report was on features only.

Will send in reports on more comedies very
shortly.

I feel more contented, now that I have
accomplished something at least to show
my gratitude to your publication for its

wonderful service to exhibitors.

I would appreciate more blanks if you
don’t mind. — Nyman - Kessler, Atlantic

theatre, Atlantic, Mass.

—And Sends Them
ATLANTIC, MASS.—To the Editor:

Enclosed are reports on Short Features

that I played several months ago. These
will no doubt prove of value to some ex-

hibitors, no matter how old these reports

are.

—

Nyman Kessler, Atlantic theatre,

Atlantic, Mass.

“Herald” Helps Ferguson
BLACK RIVER FALLS, WIS.—To

the Editor: Enclosed find some reports

on various pictures I have recently played.

I am a new man in the theatre game and
have received many helpful suggestions

from the Herald, for which I recently sub-

scribed, especially in regard to advertising

and tie-ups.—J. Wilfred Ferguson, Fox
theatre, Black River Falls, Wis.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

THEATRE MANAGER AVAILABLE
WANTED: Position in exclusive picture the-

atre. Eleven years’ experience, young, energetic,

good mixer, married. Thoroughly versed in small

town showmanship. Best reference. Write or

wire. Bernard Keene, Box 95, Cuba, Illinois.

EQUIPMENT FOR SALE
ATTENTION EXHIBITORS! Do not throw

away your good money by buying new equipment.
Trade in your old machines for rebuilt Simplexes.
Satisfaction guaranteed. Cash or easy terms. Big
bargains always on hand. Western Feature Films,
730 S. Wabash Ave., Chicago, 111.

FOR SALE: 300 Theatre Chairs in good con-
dition. Will sell for $0.95 each. Also a 9x12
foot gold fibre screen and frame used only a

few months—$50.00. S. E. Pirtle, Orpheum
Theatre, Jerseyville, 111.

EXHIBITORS, LET US SAVE YOU
MONEY. Two thousand brand new, heavy
5-ply theatre chairs. Also 1,000 folding chairs

at 33 per cent less than factory prices. For im-
mediate shipment. Lowest prices on used up-
holstered and veneer chairs and all theatre equip-
ment. Write us your needs and we will save you
money. Illinois Theatre Equipment Company, 12

East Ninth Street, Chicago, 111.

FOR SALE: Approximately 270 7-ply new
veneer chairs. Also generator, frames and used

projecting machines. Bargains. Atlas Moving Pic-

ture Company, 534 S. Dearborn St., Chicago, 111.
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INDEX TO THE PRODUCT
ANNOUNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product

announcements in the Herald.
Title of picture is followed by date of issue and numbers of pages bearing announcements.
“Ins.” is abbreviation for “Insert.”

An eight-week period including last week's issue is covered.

Anchor
Ambushed :Julyl8-22.
Ace of Clubs :Julyl8-22.
Cyclone Bob:July18-22.
Desperate Chance, A:July18-22.
East Freight, The:Julyl8-22.
Fighting Luck:July18-22.
Hidden Gold:Julyl8-21.
Iron Fist,The:Julyl8-22.
Lost Express, The:July18-20.
Lost Trail, The:Julyl8-21.
Mainline Wreck, The:Julyl8-20.
Mistaken Orders :Julyl8-20.
Narrow Escape, A:Julyl8-22.
Open Switch, The:Julyl8-20.
Perils of the Rail:Julyl8-20.
Red Blood :JuIyl8-21.
Riding for Life:July 18-22.
Riding Romance:Julyl8-20.
Road Agent, The:Julyl8-21.
Texas Terror, The:Julyl8-21.
Train Wreckers, The:JuIyl8-20.
Unseen Enemies:Julyl8-20.
Webs of Steel:Julyl8-20.

Arrow
Children of the Whirlwind :JuIyll-9.
Cleaner Flame, The:Julyll-9.
Led Astray :JuIyll-9.
Mysterious Pines, The:Julyll-9.
Primrose Path, The :July11-9.
Scandal Street :Julyl 1-9.

Substitute Wife, The :July 11-9.
Tessie:July11-9.
Un-Named Woman, The :Julyll-9.

F. B. 0.
Bandit’s Baby, The :July4-69.July25-73.Aug.l5-71.
Bloodhound, The:July 18-73.
Devil Quemado, The :Aug.l5-71.
Drusilla With a Million :July4-64,65.Julyl8-71.Aug.

1-99.Aug.8-7 8.Aug. 15-7 5.Aug. 22-69.
Flaming Waters :July4-65.Julyl8-71.Aug.8-79.Aug.

15-75.Aug.22-69.
Futurity Winner, The:July4-65.Julyl8-71.Aug.8-78.

Aug.l5-75.Aug.22-69.
Happiness :July4-64.Aug.22-69.
Human Tornado, The :JuIyl8-77.
If Marriage Fails :July4-64.Julyl8-71.Aug.8-78.Aug.

15-75.Aug.22-69.
Isle of Lost Hope, The:Aug.22-75.
Isle of Retribution, The:July4-65.July 18-71.Aug.8-

79.Aug.l5-75.Aug.22-69.
Keeper of the Bees, The:July4-64.JuIyl8-71.Aug.8-

78.Aug. 15-75.Aug. 22-68, 69.
Lady Robinhood:Aug.22-71.
Last Edition, The: July4.64.Aug.8-78.Aug.l5-75.

Aug.22-69.
Midnight Flyer, The:JuIy4-65.JuIyl8-71.Aug.8-78.

Aug.15-75.Aug. 22-69.
Parisian Nights: July4-64.Julyl8-71.Aug.8-78.Aug.

15-75.Aug.22-69.
Poor Girl’s Romance, A :July4-65.Julyl8-71.Aug.8-

79.Aug. 15-75.Aug. 22-69.
Smooth as Satin :July25-75.Aug.22-71.
That Man Jack :Aug.22-73.
Thundering Herd, The:Aug. 15-71.
When His Love Grew Cold :July4-64.Julyl8-71.Aug.

8-78.Aug. 15-75.Aug.22-69.
White Fang:Julyll-58.
Wild Bull’s Lair, The:July4-69.July25-73.Aug.

15-71.

First National
Chickie:Julyll-19.Aug.22-20.
Classified :Aug.l5-17.
Dark Angel, The: Aug.15-17.
Declasse :July 1 1-19.

Desert Flower, The:June27-23-24.July4-20.July25-
20.Aug.22-20.

Fine Clothes :June27-23.July25-21.Aug.l-16.Aug.l5-
16.

Graustark: July27-23.July25-21.Aug.l-17.Aug.l5-16
Half Way Girl, The:June27-23.July25-21.Aug.l-17.

Aug. 15-16, 18.Aug.22-21.
Her Sister From Paris :June27-23.July4-20.Julyll-

19.July25-21.Aug.l-16.Aug.l5-16.Aug.22-21.
His Supreme Moment:July11-19,20.
Just a Woman : July4-20.July25-20.Aug.22-20,22.
Knockout, The: July25-21.Aug.l-17.Aug.l5-16.
Lady, The:July11-18.July25-22.
Lady Who Lied, The :July4-20.Julyl 1-18.July25-21.

Aug. 1-18.Aug.22-20.
Lost World, The:Julyll-19.
Making of O’Malley, The:July4-19,20.JuIyll-18.

July18-26.July25-20.Aug.22-21.

Marriage Whirl, The:July4-20.Julyll-18.July25-20.
Aug.22-20.

Sally :Julyll-18.
Shore Leave:Aug,15-17.
Scarlet West, The:July4-20.JuIyll-19.July25-21.

Aug.8-30.Aug.22-20, 22.

Soul-Fire:July11-19.Aug. 22-20.
Talker, The:Aug.22-20.
What Fools Men :Aug. 15-17.
White Monkey, The :July4-20.JuIy25-20.

Fox
Ancient Mariner, The:July4-9.
As No Man Has Loved :July4-8.July25-ll.Aug.8-12,

«

13.

Desert Valley :July4-8.
East Lynne :July4-8.July25-ll.Aug.l-10.
Fighting Heart, The:JuIy4-8.
First Year, The:July4-8.
Fool, The:JuIy4-9.JuIy25-ll.Aug.ll.
Havoc :July4-9.July25-1 1.Aug. 1-10.Aug.8-10, 11.Aug.

15-7.

Iron Horse, The :July4-8.July25-ll.Aug.l-ll.
Johnstown Flood, The:JuIy4-8.
Kentucky Pride :July4-8,9.July25-13.Aug.l-ll.
Lazy Bones :July4-9.
Lightning: July4-9. Ju!yll-12,14,15.Julyl8-6,7.July

25-11, 12, 13,14,15.Aug.l-10.
Lucky Horseshoe, The:July4-9.Aug.l-8,9.Aug.l5-6.
Marriage :July4-8.
Part-time Wives :July4-8.
Seventh Heaven :JuIy4-9.
Siberia :JuIy4-8.
Silver Treasure The:JuIy4-9.
Thank You :July25-ll.Aug.22-ll.
Three Bad Men:July4-8.
Thunder Mountain :July27-9.JuIy4-8.Aug.22-ll.
Timber Wolf. The:July4-9.
Wages for Wives :JuIy4-9.
Wheel, The :July4-9.July25-1 l.Aug.8-6.Aug.22-ll.
When the Door Opened :July4-9.
Winding Stair, The:July4-8.

Metro-Goldwyn
Auction Block, The:Julyl 1-Ins.Julyl8-Ins.July25-

Ins.Aug.8-Ins.
Bardelys the Magnificent :July4-l-Ins.Julyll-Ins.
July 18-Ins.July25-Ins.Aug.8-Ins.

Barrier, The :July 11-Ins.July 18-Ins.July25-Ins.Aug.
8-Ins.

Ben Hur:Julyl8-Ins.July25-Ins.
Big Parade, The : June27-l-Ins.July4-l-Ins.JuIyll-

Ins.July 18-Ins.July25-Ins.Aug.8-Ins.
Brown of Harvard :Julyll-Ins.Julyl8-Ins.July25-

Ins.Aug.8-Ins.
Buddies: July4-Ins. Julyll-Ins. Julyl8-Ins. July25-

Ins.Aug.8-Ins.
Circle, The: July4-l-Ins.Julyll-Ins.JuIyl8-Ins.July

25-Ins.Aug.8-Ins.
Confessions of a Queen :Julyll-Ins.
Dance Madness :July 18-Ins.July25-Ins.Aug.8-Ins.
Dirty Face:Julyll-Ins.
Exchange of Wives, An :July4-l.Julyll-Ins.Julyl8-

Ins.July25-Ins.Aug.8-Ins.
Excuse Me:July 18-Ins.
Exquisite Sinner, The :JuIyll-Ins.Julyl8-Ins.July

25-Ins.Aug. 8-Ins.
Flesh and the Devil, The :JuIyll-Ins.JuIyl8-Ins.
July25-Ins.Aug.8-Ins.

He Who Gets Slapped :JuIyll-Ins.
How Dare You :July4-l.Julyll-Ins.Julyl8-Ins.July

25-Ins.Aug.8-Ins.
I’ll Tell the World :Julyl8-Ins.Aug.8-Ins.
Lights of New York:July4-l-Ins.Julyll-Ins.
Little Bit of Broadway, A:Julyll-Ins.Julyl8-Ins.

July25-Ins.
Lovey Mary :Julyll-Ins.Julyl8-Ins.July25-Ins.Aug.

8-Ins.
Mare Nostrum: July4-l,Ins. Julyll-Ins. Julyl8-Ins.
July25-Ins.Aug.8-Ins.

Merry Widow, The :July4-l,Ins.JuIyll-Ins.Julyl8-
Ins.July25-Ins.

Midshipman, The:JuIy25-Ins.Aug.8-Ins.
Mysterious Island, The :Julyll-Ins.Julyl8-Ins.July

25-Ins.Aug.8-Ins.
Money Talks: July 4-1,Ins. Julyll-Ins. Julyl8-Ins.

July25-Ins.Aug.8-Ins.
Monte Carlo:July 11-Ins.July18-Ins.July25-Ins.Aug.

8-Ins.
Mystic, The:JuIyll-Ins.JuIyl8-Ins.July25-Ins.Aug.

8-Ins.
Never the Twain Shall Meet :July4-l.JuIyll-Ins.

July18-Ins.July25-Ins.Aug.8-Ins.Aug. 22-8.

Old Clothes :July 11-Ins.July25-Ins.Aug.8-Ins.
Paris :July 11-Ins.July 18-Ins.July25-Ins.Aug.8-Ins.
Pretty Ladies :Julyl8-Ins.l.Aug.8-Ins.

Rag Man, The :Aug.8-Ins.
Rag Man, The:Aug.8-Ins.
Reason Why, The:JuIy4-l,Julyll-Ins.
Romola :July4-Ins.July 11-Ins.July18-Ins.July25-Ins.
Aug.8-Ins.Aug.22-7.

Sally, Irene and Mary :July4-l.JuIyll-Ins.Julyl8-
Ins.July 25-Ins.Aug. 8-Ins.

S"ven Chances :Julvl 1-Ins.

Slave of Fashion, The:July4-l.Julyl8-l.July25-Ins.
Aug.8-l.Aug.22-6.

Span of Life, The:JuIyll-Ins.JuIyl8-Ins.July25-
Ins.Aug.8-Ins.

Sun Up :July4-l.Julyll-Ins.Julyl8-Ins.JuIy25-Ins.
Aug.8-Ins.

Temptress, The: July4-l-Ins.Julyll-Ins.Julyl8-Ins.
July25-Ins.Aug. 8-Ins.

Time, The Comedian :July 11-Ins.Julyl8-Ins.July25-
Ins.Aug.8-Ins.

Torrent, The: July4-1-Ins. Julyll-Ins. Julyl8-Ins.
July25-Ins.Aug. 8-Ins.

Tower of Lies, The :JuIy4-l,Ins.Julyll-Ins.Julyl8-
Ins.July25-Ins.Aug.8-Ins.

Unholy Three, The:JuIyll-Ins.Julyl8-Ins.July25-
Ins.Aug.8-Ins.Aug.l5-12,13.Aug.22-6.

Women and Wives :JuIyll-Ins.

Lee-Bradford
Passionate Adventure, The:July4-14.

Lumas
Police Patrol, The:July25-18.

Paramount
Adventure :Aug.l-3.
American Venus, The:Aug. 1-5.Aug. 22-4.

Ancient Highway, The:Aug.l-5.
Are Parents People? :Julyll-4.Aug.l-3.
Beggar on Horseback :Julyll-4.Julyl8-5.Aug. 1-4.

Aug.22-4,5.
Best People, The :Aug.l-4.Aug.22-4.
Border Legion, The:Aug.l-3.
Call of the Canyon :Julyll-4.

Code of the West, The :July 11-4.

Coast of Folly, Thc:Julyll-4.July25-4,5.Aug.l-5.
Aug.22-4,5.

Cobra :Aug.22-4.
Covered Wagon, The:July4-ll.Aug.l-3.
Crossroads of the World :Aug.22-4.
Dressmaker from Paris, The:Aug.l-3.
Enchanted Hill, The:Aug.l-5.
Feet of Clay :Aug.l-3.
Flower of the Night :Aug.l-5.Aug.22-4.
Forbidden Paradis :Aug.l-3.
Forty Winks :Aug.l-3.
Golden Princess :Aug.22-4.
Grounds for Divorce :Aug. 22-4.

Heritage of the Desert :Julyll-4.
In the Name of Love :Julyl8-5.Aug.l5-3.
King, The:Aug.l-4,5.Aug.22-4.
Kiss for Cinderella, A :Aug.22-4.5.
Liberty Special :Aug.l-5.Aug.22-4.
Light of the Western Stars :July 1 1-4.Aug.1-3.
Little French Girl, The:
Lord Jim:Aug.l-5.
Lost—A Wife:July 18-5.July25-3,4.Aug.l-5.
Lucky Devil, The :Aug.8-3. Aug.22-4,5.
Manhattan : Aug.1-3.
Manhandled : Aug.1-3.
Man Who Found Himself, The :Aug.l-6.Aug.8-5.

Aug.22-4.
Miss Bluebeard:Aug. 1-3.

New Brooms :Aug.22-4.
New Lives for Old: Aug.1-3.
Night Club, The: Aug.1-3.
Night Life in New York :Julyll-4.Julyl8-5.July25-

4,5.Aug.l-5.Aug.22-4.
North of 36:Aug.l-3.
Not So Long Ago:Julyll-4.Aug.l-4, 5.Aug.22-4.
Old Home Week:July 27-14.Aug.1-3.
On Dress Parade :Aug.l-3. Aug.22-4.
Paths to Paradise:July4-12,13.Julyll-3.Aug.1-3.
Peter Pan:Aug.l-3.
Polly of the Ballet :Aug.l5-3. Aug.22-4.
Pony Express, The :Aug.22-4,5.
Quarantine :Aug.22-4.
Rugged Waters:July 11-3.July 18-5.Aug. 1-5.

Shamrock, The:Aug.8-5.
Shock Punch, The :July25-3.Aug.1-3.
Son of His Father, A :Aug.l-5.Aug.8-3.
Stage Struck :Aug.l-5.Aug.22-4.
Stage Door Johnny, The:Aug.l-5.
Street of Forgotten Men, The :Julyll-3.Julyl8-5.

July25-4,5.Aug.l-5.Aug.22-4.5.
Ten Commandments, The : JuIyll-3.Julyl8-5,Aug.8-

3.Aug. 15-4.

That Royle Girl :Aug.l-5.Aug.22-4.
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Trouble With Wives, The :Aug. 1-5.Aug. 8-3.Aug. 22-

4.

Thundering Herd, The :Julyll-4.Aug.l-3.
Too Many Kisses :July25-3.Aug.l-3.
To the Last Man :Julyll-4.
Vanishing American, The :Aug. 1-5.Aug. 22-4.

Wages of Virtue :Aug. 1-3.

Wanderer, The:Aug. 15-3.Aug. 22-4.

Wanderer of the Wasteland, A : Julyll-4.Aug.l-3.
Wild Horse Mesa:Julyll-3.July25-4,5.Aug.l-5.
Aug. 1-5.

Wild, Wild Susan, The :Julyll-3.July25-4,5.Aug.l-5.
Wild, Wild Susan, The:Julyll-3.July25-4,5.Aug.l-5.
Womanhandled :Aug.l-5.Aug.22-4,5.

Pathe
Black Cyclone: July 11-52, 53.Aug. 8-66-67.

Freshman, The:Aug.8-lns.
Kivalina of the Icelands :Aug. 8-92.Aug. 15-84.

Producers Dist. Corp.
Brave Heart, The :July4-78.Julyll-72.
Coming of Amos, The:July4-71.Julyll-69.Aug.8-16,

17.

Eve’s Leaves : July4-7 5.July 11-71.July 11-73.
Hell’s Highroad :July4-70.Julyll-68.Aug.8-16-17.
Last Frontier, The :JuIy4-54.Julyll-60.
Madame Lucy :Julyll-74.
Off the Highway :July25-6,7.
Prince of Pilsen, The :July4-59.
Red Hice : July4-74.
Road to Yesterday, The :July4-66.JuIyll-66.Aug.8-

16,17.
Seven Days:July 11-70.
Shipwrecked :July4-63.Julyll-65.
Silence :July4-l 0,51.July 11-2, 59.July18-19.July25-19.
Aug.8-25.Aug.15-14.Aug.22-9.

Simon the Jester :July4-62.Julyll-64.
Three Faces East :July4-67.July 11-67.
Volga Boatman, The :July4-58.Julyll-62.
Without Mercy :July4,55.Julyll-61.

Rayart
Secret Service Sanders:July25-54.

B. P. Schulberg
Aristocrat, The :Aug.8-Ins.
Boomerang, The: Julyl8-18.
Dancing Days :Aug.8-Ins.
Eden’s Fruit :Aug.8-Ins.
Girl Who Wouldn’t Work, The :Aug.8-Ins.
His New York Life:Aug.8-Ins.
Horses and Women :Aug.8-Ins.
Exclusive Rights :Aug.8-Ins.
Lew Tyler’s Wives :Aug.8-Ins.
Other Women’s Story, The :Aug.8-Ins.
Parisian Love : Aug.8-Ins.Aug.22-19.
Romance of a Million Dollars, The :Aug.8-Ins.
Plastic Age, The:Aug.8-Ins.
Shameful Behavior :Aug. 8-Ins.
Shenandoah :Aug.8-Ins.
Shopworn : Aug.8-Ins.
Studies in Wives :Aug.8-Ins.
With this Ring:Aug.8-Ins.
Worst Woman, The :Aug.8-Ins.

Universal
California Straight Ahead :Aug.8-21.Aug.22-16.
Circus Cyclone :Aug. 1-15.
Dangerous Innocence :Julyll-ll.
Goose Woman :Aug.8-22.
I’ll Show You the Town: June27-2.Julyll-10.Julyl8-

11.Aug. 22-16.
Lorraine of the Lions :Aug.8-23.
Perils of the Wild :Aug.l-64.
Phantom of the Opera:Aug.l5-ll.
Siege :June27-2.July11-10.Julyl8-ll.Aug. 8-20.Aug.

22-16.

Spook Ranch :Aug.8-22.
Teaser, The : July 11 -11.July 18-1 l.Aug.8-20.
White Outlaw, The :Julyl8-75,79,81.

Warner Brothers
Bobbed Hair :Aug.l-Ins.Aug.8-26.
Below the Line:Aug. 1-Ins.
Broken Hearts of Hollywood :Aug.l-Ins.
Barrier that Was Burned, The:Aug.l-Ins.
Clash of the Wolves, The :Aug.l-Ins.
Compromise :Aug.l-Ins.
College Widow, The:Aug.l-Ins.
Cave Man, The : Aug. 1-Ins.
Easiest Road, The :Aug.l-Ins.
Fighting Edge, The :Aug.l-Ins.
Golden Cocoon, The :Aug. 1-Ins.
Gay Ones, The:Aug.l-Ins.
His Majesty, Bunker Bean :Aug.l-Ins.
Hogan’s Alley :Aug. 1-Ins.
How Baxter Butted in:July4-15.
Hell Bent for Heaven :Aug. 1-Ins.
Honeymoon Express, The:Aug. 1-Ins.
Hero of the Big Snows, A:Aug.l-Ins.
Inevitable Millionaires, The :Aug.l-Ins.
Love Toy, The :Aug.l-Ins.
Limited Mail, The :Aug.l-Ins.Aug. 8-26.
Little Irish Girl, The :Aug.l-Ins.
Man on the Box, The:Aug. 1-Ins.
My Official Wife :Aug.l-Ins.
Night Call, The:Aug.l-Ins.
Pleasure Buyers, The :Aug.l-Ins.
Passionate Quest, The :Aug. 1-Ins.
Rose of the World :Aug.l-Ins.
Red Hot Tires:Aug. 1-Ins.

Satan in Sables :Aug.l-Ins.
Sea Beast, The :Aug.l-Ins.
Sap, The :Aug.l-Ins.
Silken Shackles :Aug. 1-Ins.

Social Highwayman, The :Aug.l-Ins.
Three Weeks in Paris:Aug. 1-Ins.
Vengeance of Durand, The :Aug.l-Ins.
Wife Who Wasn’t Wanted, The :Aug.l-Ins.Aug.8-

26.

White Chief, The :Aug. 1-Ins.

Why Girls Go Back Home :Aug.l-Ins.

Short Features
Anchor

Radiant Comedy Features:Julyl8-23.

Criterion Classics

Honeymooners in Grand Canyon :Julyll-63.

Davis
Cinema Stars :June27-l 19.

Educational
Air Tight :Julyll-16.
Balto's Race to Nome : Aug. 1-71.

Bobby Vernon Comedies :Julyll-16, 17.Julyl8-15.
Bright Lights :Julyll-16.
Cameo Comedies : Julyl8-15.Aug.8-28.
Christie Comedies :Julyl8-15.
Curses :July25-50.
Don't Pinch :Julyll-16.
Dynamite Doggie :July25-50.
Fables in Color :Aug. 1-70.

Felix the Cat : July 18-15.Aug. 8-28.

French Pastry :Julyll-16.
Great Guns :Julyl 1-16.

High Gear:Julyll-16.
In the Spider's Grip : Aug.1-70.
Iron Mule, The :July25-50.
Jimmie Adams Comedies :Julyl8-15.Aug. 8-14, 15.
Juvenile Comedies :Julyl8-15.
Kinograms :July 18-1 5.July25-51.Aug.8-28, 29.Aug.

22-48.

Lewis-Munn Wrestling Bout : Aug.1-70.
Lupino Lane Comedies :Julyl8-15.
Lyman H. Howe's Hodge- Podge: June 27-Ins. July

18-15.Aug.8-28.
Mermaid Comedies :Julyl8-15.
Only a Country Lass : Aug.1-71.
Tuxedo Comedies :Julyl8-15.
Voice of the Nightingale: Aug.1-70.
Walter Hiers Comedies :Julyl8-15.

Film Booking Offices

Adventures of Masie : July25-55.
Bray Cartoons :July25-55.

Fox Film Corp.
All Aboard :Aug.22-13.
Big Game Hunter, The :Aug.22-13.
Business Engagement, A : July25-53.Aug.22-13.
Failure :Aug.22-13.
Fox News :July 4-4.July 11-14.July25-52.Aug. 15-8.
Aug.22-12.

Fox Varieties :July4-4.Julyll-14.Julyl8-9.July25-53.
Aug.l-69.Aug.15-8, 9.

Imperial Comedies :July4-5.Julyll-14.Julyl8-19.
July25-53.Aug. 1-69.Aug. 15-89.

In a China Shop :Aug.l5-8.
Love and Lions :Aug. 15-9.

Married Life of Helen and Warren, The:Julyll-14.
July 18-8.Aug. 1-69.Aug.8-9.Aug.22-13.

My Own Carolina :Aug.l5-8.
O. Henry Stories:Julyll-14.Julyl8-8.Aug.l-69.Aug.

8-9.Aug. 22, 12, 13.

On the Go:Aug.l5-9.
Parisian Knight, A:Aug.22-13.
Peacemakers, The:Aug. 22-13.
Shoes :July25-53.Aug.22-13.
Sky Jumper, The :Aug.22-13.
Sweet Marie :Aug. 15-9.

Transients in Arcadia :Aug.22-13.
Van Bibber Comedies : Julyl8-8.July25-53.Aug.l-69.

Aug.8-9.
West Wind. The:Aug.l5-8.
Wrestler, The :Aug.22-13.

Pathe
Lucky Stars: Aug. 22-84.
Pathe Review :Julyl 1-76.

Play Ball :July4-84.July25-84.Aug.l-108.

Red Seal
Evolution : Aug.8-77.

Universal

Blue Bird Comedies :Aug. 15-5.

Buster Brown :Aug. 22-51.
Century Comedies:July4-3.July 18-1 2-1 3.Aug. 15-5.

Fast Express, The:July4-3.
Fast Steppers :July4-3.
Fighting Ranger, The:June20-2.
Great Circus Mystery, The:July4-3.
Gump Comedies :Aug. 15-5.

Iron Man:July4-3.
Riddle Rider, The:July4-3.
Wolves of the North :July4-3.

v — —H
T"\ ENVER, COL.—Will H. Hays, presi-

dent of the Motion Picture Producers
& Distributors of America, spent several

hours in Denver, coming here from Los
Angeles where he had been attending the

opening of “Greater Movie Season.” . . .

John C. Shaffer, newspaper publisher, gave
a luncheon in honor of Mr. Hays at the

Brown Palace hotel to which were invited

exhibitors and exchange managers. The
luncheon was an informal affair but Mr.
Hays freely discussed many topics in con-
nection with the motion picture industry.

He was very enthusiastic over the present
indications for the nationwide success of
Greater Movie Season and intimated the

campaign would be an annual event. He
also indicated he had plans for a gigantic

celebration of the thirtieth anniversary of

the motion picture industry next year. Mr.
Hays left almost immediately after the

luncheon for Estes Park, Col., where he

will join his family for a much needed rest.

Drucker, manager of the DeLuxe
Feature Film Exchange, announces com-
pletion of arrangements for distribution of
Preferred Pictures in the Denver and Salt

Lake territories. . . . Mr. Rollo, represent-

ing B. P. Shulberg Productions, spent sev-

eral days in Denver with Mr. Drucker,
working out the details of their contract.

. . . Jacob Eppler, for many years manager
and stockholder of the Ogden theatre, one
of the largest suburban houses in Denver,
has sold his stock and resigned. Taking
over the management of the Ogden with-

out any previous theatre experience, in a

few years through his untiring efforts and
keen business management this theatre

more than doubled its business and grew to

be one of the most profitable theatres in

the Denver territory. He was an active

member of the M. P. T. O. of Colorado and
of the Denver Joint Board of Arbitration.

He will be succeeded by Harvey A. Good-
ridge. . . . H. E. Huffman, manager of the

Bluebird theatre, a suburban house, has in-

stalled a new ventilating system. ... A
small fire occurred in the Palm theatre.

The film buckled in the machine, and
through the prompt and effective measures
taken by the manager, L. Josephson, and
his employes the fire was confined to the

booth. . . . Frank Bronte, for many years

owner and operator of the Gem at Yuma,
Col., had to leave for the Mayo hospital

at Rochester, Minn., where he will undergo

a very serious operation. . . . Lou Marcus,

district manager for Famous Players-

Laskv, visited the local exchange and the

Paramount theatres in Denver. . . . George

Wygant, assistant manager of the Denver

branch of Metro-Goldwyn-Mayer, has re-

turned from his vacation in Seattle. . . .

C. M. Van Horn, Denver manager of

Pathe, has just returned from a regional

sales convention of Pathe managers in Salt

Lake City. . . . H. W. Braly, local manager

of Famous Players-Lasky, announces ap-

pointment of A. L. Johnson, former assist-

ant of Fox Film Exchange in Denver, as

salesman in the New Mexico territory.

Charles R. Gilmour, Denver manager of

Warner Brothers-Vitagraph, and M. S.

Wilson, Denver manager of Fox, have left

for sales trips to the Black Hills territory

of South Dakota. . . . E. W. Footman,

manager of the Liberty, Colorado Springs,

was a Denver visitor and stated Colorado

Springs is enjoying the greatest tourist

season yet and motion picture houses are

getting their share.
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CHICAGO PERSONALITIES
By E.

I OHN S. WOODY, president of Asso-

J ciated Exhibitors, was in Chicago last

week with prints of several pictures in

the new class of product his company is

offering. His itinerary called for a flying

trip to Milwaukee Friday to show the pic-

tures there. He left for the West Coast

Saturday.
* * *

Balaban & Katz has introduced a new
system of musical presentation which does

away with the twin organist system ex-

cept for special occasions. Traveling shows
will be kept intact for three weeks, play-

ing one week each at the Tivoli, Uptown
and Chicago theatres, the organist stay-

ing with the show for the three presen-

tations. Albert Hay Malotte of McVickers
joins the rotating group while Mrs. Jessie

Crawford goes to McVickers permanently.
* * *

Eddie Silverman, division manager of

Warner Brothers, went down to St. Louis

on business..
* * *

F. C. Aiken of Pathe returned from Mil-

R.

waukee just long enough to get a fresh

collar and start for Omaha and Des
Moines.

^

Jimmy Gillick is back from Minocqua,
Wis., where he hunted the fickle muskie.

* * *

Vacations are leaving some chairs dusty
at Pathe. Harry Graham, Indiana-Illinois

branch manager, is siesta-ing for a fort-

night. Chick Keppler, North Side sales-

man, motored to Denver and Oscar Florine

of the South Side also hied himself forth.

* * *

Producers Distributing Corporation’s

new exchange opened at Milwaukee last

week with Cecil E. Maberry, district man-
ager, and Traveling Auditor Wolff officiat-

ing. Charles Lundgren is manager of the

new office which is at 195 Seventh street.
% *

George Collins has been promoted to

wound up with the granting of awards
at the Trianon Ball Room and with
the honor received a six weeks’ con-
tract with Hal Roach to appear in

comedies to be released by Pathe.

Winner of the title of Princess in the
“Greater Movie Season” contest spon-
sored by the “Herald and Examiner”
in Chicago, Miss Florence Allen will

leave in a fortnight for Universal
City for the tryout with Universal
which is her award.

take charge of the booking department of
Pathe to succeed Andrew Bustanoby, now
traveling inspector booker. All of which
spells congratulations to both.

* * *

Harvey Day, general sales manager of
Ivinograms, was in town calling on I. May-
nard Schwarts and Dave Dubin of Educa-
tional.

Jjc >}i

Gradwell Sears left last week to take up
his new duties as city manager at Cleve-
land for First National. Carl Lesserrnan
is holding down his desk here.

^ ^ ^

Frank Rembusch was in from Indianny
and called on Bill Sweeney over at the ex-
hibitors association offices.

* * *

R S. Ballentyne, Pathe branch manager
at Des Moines, was in for three or four
days lining up a big season.

* * *

F. 0. Neilsen, oldtimer with Vitagraph
and others, is now South Side salesman
for Pathe’s Chicago office.

^

Film Booking Offices exchange received
personal howdies last week from /. A.
Goldberg of LaPorte, Ind., E. E. Alger of
Urbana, 111., Manny Nezvman of LaSalle
and Walter Spohr of Waukegan.

* * *

Clarence Phillips, emulating Dan Roche
over at the Pro-Dis-Co exchange, has
taken unto himself the job of learning the

gear shifts on a new car. Roche sold him
the idea, not the car.

* * *

Anne Teeman, winner of the Queen’s
crown in the “Greater Movie Season” con-

test sponsored by the Herald-Examiner and
the “Greater Movie Season” campaign
committee of which Ralph Kettering is

general chairman, left August 12 for the

DeMille studio at Culver City after say-

ing good-bye at the Pro-Dis-Co exchange.
* * *

Rembusch and Mike Doody sat in on a

hoard of arbitration session here.

Dave Chatkin, sales manager for Edu-
cational, intermingled a trip to St. Louis
with a business visit in Chicago.

* * *

Bruce Godshaw is taking Lou Kramer’s
place over at the LTniversal Exchange.
Lou has begun his work as director of

publicity and advertising for Lubkner &
Trinz.

* * *

The Des Plaines theatre, owned and op-
erated by Polka Brothers, has just opened
its doors at Des Plaines, 111. It has a 900
seating capacity. The Polkas also own
and operate houses at Sycamore, Maywood,
Melrose Park and Geneva.

* * *

Theatre managers gathered from several

states for a conclave in Chicago to look
over prologues and presentation plans.

Among them were Harry Wafts, manager
of A. H. Blanks’ Rialto at Omaha; Arthur
G. Stollte, manager of the Capitol at Des
Moines and Milton Overman of the Capitol

at Davenport.
Alvin Popel of Marks Brothers has gone

to Green Bay, Wis., for a two weeks sur-

cease from the job.

* * *

R. Morafa, formerly Associated Exhib-
itors salesman, has turned to selling for

Pathe on the West Side.

* * *

Roy Pearson, formerly inspector of
booking for Pathe, is now a suburban sales-

man for Chicago Pathe.
sje jji s|c

A generous number of changes over at

Pathe the last week and all due to promo-
tions.

^ ^

Edward Ssarnecki of the White Eagle
theatre at South Bend, Ind., hove into

view with the ambition to look over pic-

tures. Incidentally he inquired about liba-

tions for the inner man and Joe Lyon, the

boy reporter—beg pardon, Joe, it’s boy
historian now—sicked him onto Tom
Mitchell.

Jerry Abrams

Red Seals Booked by
Paramount Houses and

West Coast Theatres
( Special to Exhibitors Herald

)

NEW YORK, Aug. 18.—Contracts for
showing Red Seal productions have been
closed by President Edwin Miles Fadman
with Frank L. Newman of the Paramount
houses on the West Coast and with Joe
Goldberg, booking manager of West Coast
Theatres circuit. The Western arrange-
ments follow recent showings in the Rivoli,

Capitol and Rialto, New York, and Balaban
& Katz houses in Chicago. With Dana
Hayes in charge, exchanges have been estab-

lished in Los Angeles and San Francisco.
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THEATRE CONSTRUCTION
AND EQUIPMENT

Marks Bros. Will Build New
5,000 Seat Chicago House
M ARKS BROS, have completed plans

and are about to start building one
of the largest and finest first run theatres

in the world. The new house, to be known
as Marks Bros. Paradise will be erected

at Madison Street and Crawford Avenue,
one of Chicago’s busiest sections. It will

cost approximately $2,500,000.

Title to the property was taken last

week, and the loan has been made from
the American Bond & Mortgage Co. for

$1,650,000. In announcing the new theatre,

Marks Bros, strike another blow for in-

dependence and cast their hats into the

first run ring, as Meyer S. Marks, vice-

president of the firm, states that their

latest venture is only one of the many
theatres to be erected, or now under con-

struction by them, their building program
covering an expenditure of $20,000,000.

The Paradise theatre has been contem-
plated for some time, but Marks Bros,

would not confirm the report before, as

title to the site had not been taken and
plans were not completed. The new house
will be built on a lot fronting 275 feet on
Madison Street and will be 175 feet deep.

It will contain many features new in the-

atre construction. The crowning triumph
of the theatre will be the massive jeweled

dome, inlaid with millions of jewels, all

colors of the rainbow, which will be im-

ported from India. Walls will be treated

in like manner. Here and there, draperies

and tapestries, heavily laden with jewels

which have hung for centuries in the

ancient castles of the Indian Rajahs and
in the Royal castles of Spain, will be in

evidence throughout the theatre. Hundreds
of concealed spotlights, so placed as to

shine like radiant sunbeams upon the mas-
sive dome, and jewelled walls, will be

dazzling with brilliancy and splendor.

The beautiful vision derived from this

gorgeous, sparkling dome and interior, in-

spired the name “Paradise.”

Another feature of the interior effects

will be the grill work, which will be
beautifully designed. The plaster texture

roof forms a pleasing covering and will

harmonize in every detail with the general

architectural effect, giving a vivid repre-

sentation of sky suggesting space. Im-
mediately adjoining the proscenium arch
are stage balconies, one on either side of

the stage. At these, singers or speakers

may appear. The stage will be 70 feet

wide, 48 feet high, and 38 feet deep, cap-

able of staging the biggest, most elaborate,

and colorful presentations, prologues and
reviews. It will contain a concealed tank

on the order of the New York Hippodrome,
and a revolving stage so that settings

may be changed at a moment’s notice for
any occasion. The orchestra and organ,
by a special device will be elevated into

view for the rendering of overtures etc.,

after which it will be lowered into place.

In order to insure the comfort of their

patrons, Marks Bros, have spared no ex-
pense in the installation of a mammoth
refrigerating system.

Great care has been taken in the luxuri-

ous appointments of the rest rooms and
smoking rooms. The theatre will contain
a beautiful mezzanine and large balcony,
which will be reached by two grand stair-

ways and two high-powered passenger
elevators.

In order that the exceptional musical
programs may be heard by millions

throughout the country, a broadcasting
station is being planned. In addition to

this, a set of the largest chimes in the

world, will be installed in an illuminated

tower, and will be operated from the

organ pit.

Appropriate characteristics of Spanish
architecture are to be incorporated in

Marks Bros. Paradise. Massiveness, sim-
plicity, and dignity will mark the structure,

which will be made bright with typical

Spanish decorative effects in color and in

ornament. The theatre will be approached
by way of a spacious lobby, 70 feet in

height. Here, pure Spanish architecture
will be evidenced by the massive doorways
which lead on the east side to a children’s

playroom and on the west, to a lounge
room. Simplicity is the keynote of the
entrance, fine dignity being achieved in the

columned style of the walls. Upon enter-
ing, the observer will be impressed by a
large tapestry which is characteristically

Spanish in its motif. Columns in the inner
lobby will be adapted from the Alhambra
in Spain.

Upon entering the theatre proper, the

fine scope of the architectural style is re-

vealed. Capable of accommodating over
5,000 people, which makes it one of the

largest theatres in the world, the theatre
has a sense of spaciousness, a condition

enhanced by the fact, that the auditorium
is 95 feet in height with nothing to detract
from the interior appearance. Immediately
above the foyer, are the children’s play-

room and lounge room.

The theatre building will contain 11

stores and 60 offices. The outstanding
feature of the exterior will be the illumin-

ated dome 60 feet in diameter. Extensive
parking space will be available for motor
cars for the convenience of patrons.

Marks Bros, newest and latest venture

will be a revelation in the art of futuristic

theatre construction and presentation, and

also adds another link to their extensive

chain of theatres. At this writing, they

have under construction a $2,000,000 theatre

at Sheridan Road and Devon, the Ritz

theatre at Lawrence and Harding, The Em-

bassy at Fullerton and Crawford, and the
Waukegan at Waukegan, 111. Negotiations
are now being made for two other theatres,

for which announcements will be made
later.

Showmen Merchandis-

ing Theatre Comfort
Says Rowell

The merchandising idea of comfort
which is now being played so strongly by
the theatre owners of America has already
attracted the attention of commercial en-
terprises. The result is that business houses
are stealing the thunder of the theatrical

world, making it necessary for the theatre

men to go them one better.

“Our business thus far has been very
strongly concentrated in the theatre

world,” said Wallace A. Rowell, general
manager of the Arctic Nu-Air Cooling &
Ventilating Company, Chicago.

“We have sold scores of Arctics to the

theatre owners and from all sides we have
received letters of praise for our efforts,”

continued Mr. Rowell. He then produced
a group of letters to prove this point,

pointing particularly to one from Mr.
Operle, manager of the Missouri theatre,

St. Genevieve, Mo., in which Mr. Operle
said

:

“Our Arctic Nu-Air has been installed

and is a real success. Sunday nights

have been our largest nights. These nights

worried us in the hot weather. We used
four ceiling and six wall fans, but with
little or no good results. This Sunday was
the first since we installed our Arctic Nu-
Air. Your cooling system was a surprise

both in filling the house with people and
keeping them cool. We had no use for the

fans and did not turn them on because
the house was cool and the air was pure.

We are sure that this installation will pay
for itself early this summer.”

Indications are that the commercial
houses will soon be looking to the theatre

men for other merchandising ideas because

they appreciate the fact that the theatre

men of the nation are “on their toes.”

New Grand Riviera in

Detroit WiH Open
August 24

According to present plans August 24

will mark the official opening of the beauti-

ful new Grand Riviera theatre in Detroit,

Mich. This theatre, which will rank as one

of the country’s finest, will be operated by

Charles Munz and associates. It will have

a seating capacity of 3,000.

The Grand Riviera was designed by John
Eberson, Chicago architect, who has built

some of the outstanding theatres of today.

A feature of the Grand Riviera will be

the large Robert Morton unit organ.



FEATURE ATTRACT®
at*

DETROIT'S NEW $1,000,000
THEATRE

•K*

Mail to Nearest Office.

I

Robert Morton Organ Co

.

1560 Broadway, New York City

845 So. Wabash Ave., Chicago, 111.

935 So. Olive St,, Los Angeles, Cal.

Berkeley, . . . CaliforniaRobert Morton
in its selection

hibitor’s, greai
Send me, without obligation,

full details of new selling plan.

Name Theatre

Seating Capacity

City

State -

CENUINE DEACAN PERCUSSlflUSJOSEB

MAILCOUPONorNEWSELLINGPLAN DAYTO
;V,vu



APremiumContest
that will

putthe

:\ $ inyour Ban*.

' beforeyoushou^

: Play Ball/ it

A PAGE
FROM THE
BIG BOOK^

A PAGE
FROM THE
BIG BOOI^

"PLAY BALL!"
with Allene Ray and Walter Miller

From the story by John J. McGraw. Manager N,Y. Giants

A big league business boomer
for a big league serial

!

Here it is. A giant Service Book for a giant among serials.

Fourteen mammoth pages crammed full of meat. No slush!

No junk! Money coining stunts, dollar bringing tie-ups, all

worked out for YOU by a real showman, a successful exhibitor,

a man who knows the exhibition business up, down and sideways.

Superb line of paper, novelties, etc.

Here’s a big serial. Go after it in a big way with the biggest

Campaign Book yet issued.

Your copy is waiting for you. Send for it.

Directed by

Spencer Bennet

Scenario by

Frank Leon Smitl
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COMERS
By DANNY

Every once in a while. Not

often enough incidenta y.

Someone moves along and take,

a place. Right square in the

miblic eye. (And everyone won-

ders why they haven’t noticed

him or her before.)

This is one of those healthy signs.

More of them would be m order

Indicating how the younger
u

ele
£££-

are coming along. In picture m
ing. And this is the real stuff. Be

cause it is on the coming folks that

the future of this industry depends.

Naturally.

Take Malcolm St. Clair.

Now with Famous. Been mak

ing pictures but a few years.

Yet shows unusual and worth

xvhile ability. If he continues

as he has moved along in the
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"the
GfiAND DUCHESS
AND THE WAITER*

(working title

)

Too badyou missed
ARE parents People,
Danny, khat was a
pip too I

MALCOLM ST. CLAIR, D.W.GRIFFITH, CECIL B.DeMILLE, JAMES CRUZE, RAOUL WALSH.
HERBERT BRENON, SIDNEY OLCOTT, ALLAN DWAN, WILLIAM HOWARD, ETC, ETC, -

Oil the comers"and the "amveds"as well are in

(paramount's Greater Forty
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“The pictures that will be successful in 1925-1926 are

those that have ready-made audiences waiting for them.”

—Introduction to Paramount announcement book, May 1925

These ofthe greater Forty have had theirfirst presentations

1 NIGHT LIFE OF NEW YORK 5 WILD WILD SUSAN

2 THE LUCKY DEVIL 6 NOT SO LONG AGO

3 THE STREET OF FORGOTTEN WEN 7 WILD HORSE MESA

4 BEGGAR ON HORSEBACK 8 THE TROUBLE WITH WIVES

9"THE TEN COMMANDMENTS

1

^ let's cheeky 'em up
NlffHT 1 IFF OF NFVi/ YORK*- A proven draw in New York, Chicago,Ilium LllL Ul HH-TV IUI\I\ Boston. A clean-up wherever played.

clean-up assured for the smaller towns.

San Francisco,
And a bigger

WHY?
The title, Allan Dwan’s direction. Comedy. Ernest Tor-
rence, Rod LaRocqne, Dorothy Gish, George Hackathorne.
The night clubs. A ready-made-audience picture.

2 THE LUCKY DEVIL

3 THE STREET OF
FORGOTTEN MEN-

Admittedly Dix’s greatest. Universally praised. From
Pittsfield, Mass., to San Antonio acclaimed as a knock-
out seat-seller. A word of mouth advertiser.

WHY?
The star. The auto-race scenes. The pleasing story. The
fast action. Esther Ralston’s beauty. Comedy. A ready-

made-audience picture. “

Broke all records in complete capacity for a week at

McVickers, Chicago. It cleaned up in New York. It’ll

go big anywhere.

WHY?
It’s different. It’s got meat and drama in it. Brenon did a

masterful job. Percy Marmont excels all previous work.
The story was widely read in Liberty. It’s a great title.

A ready-made-audience picture.
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4 BEGGAR ON HORSEBACK-

5 WILD WILD SUSAN
\

(

6 NOT SO LONG AGO

7 WILD HORSE MESA

$ THE TROUBLE WITH WIVES-

9 THE TEN COMMANDMENTS-

-and thats a -REAL

In Newport, R. I., it did more in 4 days than the gross
for any entire week since May. Because it was adver-
tised right. Where the right appeal is made, this high-
class show can clean-up.

WHY?
No better picture mas ever made. A credit to the moznes.
Too imaginative for the low-brows, but a clean-up, if played
right, for the millions. Comedy. Cruse. Stage hit. Laughs.
Imagination. Wealth of exploitation ideas. A ready-made
audience picture.

Clean-up at Rialto, New York, with no side attractions

on program. Audiences love it.

WHY?
It’s funny. It’s fast. Bebe is magnificent. The titles. La
Rocque is great. Sutherland’s best picture. Widely read
story from Liberty. Day-life of New York scenes. A ready-

made-audience picture.

Fulsome praise from critics. Big business wherever
shown. The kind of picture that brings both money and
prestige to a theater.

WHY?
Betty Bronson’s definite arrival as a Class A star. Olcott’s

direction. Cortez’s finest performance. The title. The little

old New York atmosphere. The love story. The comedy.
A ready-made-audience picture.

A clean-up in San Francisco pre-release. Loudly praised

by critics. Sure fire anywhere.

WHY?
Zane Grey at his best. 'The stampede of 5,000 wild horses.

The barbed wire fence fight. Jack Holt. Billie Dove. Noah
Beery. Action. Fights. Thrills. Adventure. A ready-made-

audience picture.

/

Try this on your projector. It speaks for itself. No
more pleasant, humor-warming, audience-pleasing com-

edy was ever devised. Pre-released in New York in

Greater Movie Season competition proves its great

drawing power.
WHY?

The title. Ford Sterling’s comedy. Florence Vidor and

Esther Ralston’s beauty: Gozvns, shoe-store tie-ups. Tom
Moore. St. Clair’s comedy directions. A ready-made-audi-

ence picture.

Everywhere breaking the stupendous records of “The

Covered Wagon.” Playing to extra time to accommo-

date the crowds. An admitted knockout everywhere.

WHY?
Best knozvn picture in minds of public today. A ready-

made-audience picture.

beginning ofa GREATER MOVIE SEASON

!
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Gt
Mftcfadden Made Movie'

WRONGDOERS
DIRECTED BY HUGH DIERKER.

THE PICTURE
THE

BOX OFFICE DRAW
Wrongdoer

Net
TheWrongdoers

formserial
tfii ma^azmein

|rue Story Magazine

,750,000
Paid Circulati

"PI

Piond <Barrymore
acts a

~

Jrue Stony*

Non -— .

True Stories

in the Movies I

The first

True Story
Qtlolion c$chirt

%feWRONGDOERS
(3? True Stoty ‘Production

'Directed, by Hugh ’DUrkcr

Slurring Lionel Burtymore *nt nil Slur Cast

ion

2
llrr TinfhlVdm^/ ^

(AUGUST)

Tfiese Advertisements

9 Macfadden Magazines

From on Editorial in iht

New York Eieuing Graph*

I (SEPTEMBER) (OCTOBER)

$480 ,000.00
Advertising and publicity tie-up
in this great group of publications

16,400,000 reading public
... _ , kt r wp nv/ c £1 CADVERTISING 'N EVERV ISSUE

•TV—

LIONEL
BARRYMORE

ASTOR DISTRIBUTING CORPORATION
LOEW STATE BLDG. NEW YORK
EXCLUSIVE FORM APTS

,
INTER-GLOBE EXPORT CORP.'Z5W.45-$IJiy.
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wouldrit have missed
seeing this for anything
lean think of //"

Says Max Balaban
of BaJab&n andKatz

iAbout 1

Released thru UNIVERSAL
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throughout the motion u
-

- picture trade-is the re- H

suit of winning and

HI holding the reader’s a

jK personal interest, at-

tention and respect.
si

It means that the ==

i HERALD succeeds in B

1 the all-important task
;

B of making the publica-
===

tion of genuine and ==

H substantial interest to B

the individual reader.

m

B B

up Ini



September 5, 1925 EXHIBITORS HERALD 11

KINOGRAMS’ RECORD
FOR 1925 - 1926!

98 per cent
CONTRACT
RENEWALS

38 per cent BUSINESS

(Increase over last year up to August i)

In spite of feverish competition KINOGRAMS
keeps practically all of its old customers, and

shows an amazing increase in new ones

TJital statements that
SPEAK FOR THEMSELVES!

KINOGRAMS
The T^ews c

Reel
c
Built Like a Thewspaper

W
(/IcZuajIIT

EDUCATIONAL
FILM EXCHANGES, Inc."

"THE SPICE QFTHE PROCRAM”

Member, Motion Picture Producers and Distributors

of America, Inc. Will H. Hays, President
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glazing ‘^fjusation

,o»»
production

THE

WHEEL
The Picture Version of

JOHN GOLDEN’S stage

play by Winchell Smith

With

MARGARET LIVINGSTON
MAHLON HAMILTON
CLAIRE ADAMS
HARRISON FORD

Titles by :: :: :: MONTAGUE GLASS

VICTOR SCHERTZINGER
Production

[
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ilitfj
.*•'1

Man
HAS LOVED

2ased on Edward
Everett- _ a

‘THE
'erett Hale

Man
Story
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EE
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THE

WINDING
STAAR^

. E W. MASON
From the novel by

. LoW
The Heroic Coward

* Battle

With

ALMAiSHamilton
CHESTER CONKLIN

JOHN GRIFFITH WRA
Production

fox Film Corporation,
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SupremeAttractions
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Production

TttAlSfK

youJ°Hisr got t\
by W‘»ch'„ s

EN '

4 nUr Srn»h

y°un If% the T,

*n°rf
Ay

»!T
°nj

Success

C»shi

'yPocrC^ of a

ng

protn

Sc'Wt

sctti
TZlt'GEK

GEOR{

’y^^,QUELlN°-
B
ior

N

vlCt°
R

pjoductio»

&Tt £^4fltcr^AHci*

Jou.at
• o#

ct/oj]

fox Film Corporation,



qA Romance ofora
Story by

Jackson Gregory

JVow ready

*\fllVK1k ^ xv John QoMen's play hit

!

Fox Film Corporation*
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WILLIAM FOX
presents
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w™mt mvirai* j.mmn

Fox Film Corporation.



EARLE FOXE
IN

BIBBER
COMEDIES

2 Keels

8
For the

Season

Now Ready!

The Big Game
Hunter

The Sky Jumper
The Wrestler

A Parisian Knight

each

% MARRIED LIFEtf

HELEN WARREN
2-REEL COMEDY DRAMAS

8 Tor the season

Now Ready!

A Business Engagement

All Aboard
The Peacemakers

MIGHTIEST OF ALL
104 ISSUES A YEAR

fox Film Corporation,
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FOX SHORT SUBJECTS
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LONG ON QUALITY
O. HENRY
GEMS OF FICTION

8 GJhis Season

2 Tfeels each

Imperial
COMEDIES
2 Heels each

Now Ready!

On the Go
Sweet Marie

Love and Lions

' Now Ready!

Shoes

Transients

in

Arcadia

Failure

THE WORLD WE LIVE IN

REELS OF INTEREST FROM EVERYWHERE
Z 6 FOR, THE SEASON

Fax Film Corporation,
Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President.
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with

MONTE BLUE
VERA REYNOLDS
WILLARD LOUIS
OTIS HARLAN
EDDIE GRIBBON
JACKIE HUFF
TOM GALLERY

Directed by GEORGE HILL
jdapLuuon and Scenario by Darryl Francis Zanuck

t
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EXTRA SHOW!—To accomodate
the throngs, doors open 9 A. M.;

last show starts 10.25 P. M.

This marvelous box-office attraction made

it necessary to run extra shows at the

Roosevelt Theatre in Chicago.

At the Imperial Theatre in San Francisco

crowds stood in line from eight-thirty in

the morning for the nine o’clock opening,

and the theatre has been doing capacity

business ever since.

NOW! ^atr

Smashing! Flashing! Dashing! Crashing!

DOUGLAS
1

fairban
DCWGl ^IH

IN
SON OF ZORRO

Dare-devil Doug cracking a whip!
Stunt* be never dared before!
Fight*, romance, mystery, comedy

Tow! To accommodate the1
^hrongs , doors open 9 A. M. ; IqstJ

show starts 10:25 P. M

Now Booking
UNITED ARTISTS CORPORATION
'Mary Pickford Charles Chaplin

Douglas Fairbanks
Ttiram Qbrams, President.

D. W. Qriffifh
Joseph M.Schenck., Chairman, Board of Directors'.
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Cecil B.DeMille
f"\ presents

Rod LaRocque
|f Lillian Rich
Robert Edeson

r r,,-i
daPM blf£ Richard Schaye

r

and Garrett Fort

~'t
‘

„
PaulS^

l\od

j[q "Rocque

Onjw the novel hi/

(V OCTAVUS ROY COHEN^ ^ PAUL SLOANE

Released by

PRODUCERS DISTRIBUTING
CORPORATION

F. C. MUNROE, President RAYMOND PAWLEY, Vice-President and Treasurer JOHN C. FLINN, Vice-President and General Manager

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President



ROCQUE
Star Productions

XPNDOWED with every physical attribute that makes for popularity; possessing a
* magnetism and histrionic talent distinctive and thoroughly schooled under the

greatest directors of stage and screen, Rod La Rocque has attained his present high posi-

tion as the foremost romantic actor of the screen through sheer merit and proved box
office drawing power.

“THE COMING OF AMOS,” “RED DICE,” “BRAVEHEART” and “THE
UNTAMED GENTLEMAN” are the titles of the four pictures in which La Rocque will

star for Cecil B. DeMille.

The stories around which these productions will be made were selected with a view
to giving Mr. La Rocque the greatest opportunity for the exposition of his magnetic
personality and the exploitation of that distinctive mimetic talent that has endeared him
to the motion picture patrons throughout the world.

A Great Star Whose Name Is Magic at the Box Office—
Stories Rich in Romance—Teeming with Action and Color-—

-

Productions Personally Supervised by Cecil B. DeMille—
Master-Craftsman and Showman Supreme—

BOX OFFICE ATTRACTIONS OF SUPERLATIVE VALUE!

money-
makers

CECIL B. DE MILLE presents

Rod La rocque

\ l ' (:osmo Ham ilfon

with ^

Lillian Rich.,Vera Reynolds .Robert Edeson. Josephine Norman

Personally Supervised by CECIL B. DEMlLLE
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J4 Scene worth
\ \ 3 '

_Adapted from an original story by E. LLOYD SHELDON
iwith

DORIS KENYON, LLOYD HUGHES
and HOBART BOSWORTH

"Directed by JOHN FRANCIS DILLON
produced, wider the. supervision if EARL HUDSON

Scenario by JOSEPH POLAND and EARL SNELL, fhotographed by GEORGE FOLSEY
Jlrt Director MILTON MENASCO, Jilm Editor ARTHUR TAVARES
editorial Direction MARION FAIRFAX, Supervised by EARL HUDSON
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oP the best Pilms of its
released in a very long

Tl.lf. Review

Exciting every minute.

n.lj.Merald Tribune

The most thrilling scene ever pho-
tographed. The blowing up of the

ship on which the lovers were es-

caping from the arm of the law.

"3ir*i national Picture*

Member) cf Mosion Picture Producers cni Distributors of America Inc.—Will Hays pmuLml

Fcwe.gn Gsm.oJk*J b» '

Hr>! Hsticsfui PSctunes Inc
Mattson Avrnwe Ne~ .
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\Vmds ofChance will blow
money into the box-office

Jk-
says

CMorning
Cfeleqmph

ana that is what
injurem doing!

’ Foreign Rights Controlled by
First National Pictures tnc

\ Ida Madison Avenue. New Yorkanother great

Hui national special
Members of Motion Picture Producers and Distributors of America. Inc.'-Will Hays President
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Cooney Brothers Promote New Chicago Booking Combine—Launch Work of Preparing

“Box Office Record”—Showman to Give Away Millions Before He Dies.

Omaha Theatre Manager Robbed of Cash and Jewels—Indiana Showmen Force Enemies

to Compromise—Fannie Hurst to Give Prize Fund to Authors.
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Explanation Is Due
About Date Bureau

The idea of the “Play Date Bureau” was arrived at

last May as a definite and concrete means of insuring

product for independent exhibitors and insuring play

dates for independent producers. It was hailed with

enthusiasm at the Milwaukee convention and great

reliance was placed upon it.

Ninety days have passed since the plan was put forth

—and there is still nothing visible but the plan. It

has not been organized and it has not commenced to

function. The idea has not been tested in practical

operation.

As the matter now stands, the idea of a play date

bureau is under suspicion as having been proposed
simply as a convention issue and a banner for exhibitors

to rally around. This is a decidedly bad situation. It

is a discouragement to those who have been depending
upon practicable help from the bureau and it reflects

adversely upon the prospects of the independent field,

both from the viewpoint of the theatre and also that

of the studio.

If a play date bureau proves to be an unworkable
proposition, there is no discredit due anyone for having

attempted it and having abandoned it for cause.

If it will accomplish the purposes for which it was
suggested, no time should be lost in getting it into

operation as the situation recpiires every bit of prac-

tical help that can be given to it at this time.

But it should not be allowed to drift away into

oblivion as it now seems to be doing.

From some authoritative source an explanation im-

mediately should be made as to the present status of

the play date bureau, what is being done on it and what
may be expected of it.

* * *

Budding Director

Seeks Other Fields

Mr. Josef von Sternberg has been permitted to retire

from directorial activities at the Metro-Goldwyn-Mayer
studios.

It will be recalled that several months ago Mr. von
Sternberg arrived upon the horizon, comet-like, in a

flash of brilliancy. He had produced an unusual little

picture which certain famous artists and several oracles

of the critical columns of the press had pronounced a

masterpiece. Mr. von Sternberg readily accommodated
himself to the new and lofty position into which he
had been thrust. He realized his importance and took

care to impress it upon all comers.

Doubtlessly with some misgivings, Mr. Louis B.

Mayer decided to take a chance with him and see what
would happen. With all the affectations and manner-
isms of an established master the young director

arrived at the studio. On his first day at the lot one
of the older directors pleasantly inquired of him,
“What stage are you using?” In a melodramatic tone

and manner Mr. von Sternberg replied, “The world is

my stage.”

The von Sternberg case illustrates the hysteria that

characterizes many of the expressed opinions and com-
ments heard in the picture business. The young man
doubtlessly has talent but his susceptibility to the

unreasonable flattery that was suddenly heaped upon
him rendered even the wide, open spaces of the Far
West too confining for him. The dizzy criticisms of his

little picture gave him a false perspective and probably
robbed him of a real chance of making good when his

opportunity came.
* * *

Merging of Theatres

Is Order of Day
The reported deal whereby the Stanley Company of

America acquires a majority interest in the Harry M.
Crandall theatres is another development which shows

the dominant trend of the industry at this time.

An inevitable centralization in theatre holdings all

over the country is taking place. The Crandall case is

a typical one in all respects. In many territories theatre

circuits have been built up from a small beginning. A
time comes when the principal owner is willing to take

a substantial profit and retire, wholly or partially.

Deals of this character frequently take theatres out

of the independent field and list them, either directly

or indirectly, with organizations which have producing
affiliations. Whether such developments are desirable

or undesirable, they are inevitable. A man is master

of the property he owns and if he can sell at a price

and under conditions which appeal to him, then there

is no sound argument against his so doing.

From this it may be deduced that economic laws

alone will guide the future course of this business.

Certainly, it is the height of futility to urge a theatre

owner to remain independent as far as the picture

business is concerned when he has an opportunity to

achieve financial independence which is the ultimate

goal of the vast majority of people who work.

Another phase of the situation is that many theatres

and circuits are owned principally by individuals who
have made a success in business, established a name for

themselves and are willing to retire from the arena on
favorable terms. This was the case with Mr. Nathan
Gordon. He had made his name and his fortune and
wanted to pass to another shoulder the responsibility

of carrying on the business.

Who shall say that such a man can or should be
influenced by arguments that his theatres should be
maintained as independent markets for motion picture

film?

Big business is the order of the day and big business

proceeds on the basis of unification of smaller enter-

prises. Just as long as this procedure is economically
sound it will go on and it cannot be stopped any more
than the sun can be halted in its course through the

heavens. This industry in all of its branches might as

well accommodate itself to this development because
any other course is only chasing rainbows.
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Cooney Brothers Promote
Chicago Booking Combine

Fifty Theatres in New Circuit Launched August 20—Warner
Brothers Take Over Metropolitan, Baltimore, and

Circle, Cleveland
A new motion picture theatre booking circuit, embracing 50 theatres and

expected to include double that number by early fall, opened for business in

Chicago, August 20.

Admission that Cooney Brothers, who sprang into national prominence six
months ago with the opening of the Capitol theatre in Chicago, are backing
the combine attaches unusual importance to the step.

Publication of Membership Is Delayed
Further than the general statement that the majority of the theatres in the

circuit are located in Southern Illinois, no announcement of the membership
has been publicly made. The list is expected to be made available when offices

of the circuit are opened in the new Straus building September 1.

Launch Work of
Preparing “Box

Office Record

”

Work of compiling, assembling and
checking the thousands of “What the Pic-

ture Did For Me” reports which will be

included in the Fall Number of the Box
Office Record was launched this week.

The Fall Number, scheduled for publica-

tion in September, gives promise of ex-

ceeding all past issues in bulk and scope,

due to the effect of the Herald’s Short

Features campaign and “Greater Movie
Season.”
As a result of the Short Features cam-

paign being conducted by this paper in co-

operation with its exhibitor readers, the

number of reports received concerning
Short Feature product has doubled and
trebled. This will give the Box Office
Record unprecedented coverage in this de-

partment.
“Greater Movie Season” has served to

increase the number of reports on all

classes of product by keeping open many
theatres which otherwise would have closed

during August and by stimulating reports

generally through concentration of interest

upon the box office phase of pictures.

Indiana Showmen Force
Enemies to Compromise

(Special to Exhibitors Herald )

NEWCASTLE, IND., Aug. 25.—The
three showmen arrested here last Sunday
for keeping open on that day, have reached
a compromise. It has been announced that

Sunday afternoon picture shows will be
permitted but no night shows. The moral
or legal difference between Sunday after-

noon and Sunday night was not explained
by the county prosecutor nor the members
of the ministerial association which was
responsible for the arrest.

The prosecutor said that any attempted
night opening would result in immediate
Sunday closing.

Showman to Give Away
Millions Before He Dies

(Special to Exhibitors Herald

)

WINNIPEG, MAN., Aug. 25.—A. R.

McNichol, owner of the Lyceum, Star-
land, and College theatres here, is going
to give away his fortune before he dies

and has started with a gift of $250,000
to the Winnipeg hospital. McNichol is

63, a bachelor, and is said to have many
millions which he made in the motion
picture business and in real estate.

Omaha Theatre Manager
Robbed of Jewels, Cash

(Special to Exhibitors Herald

)

OMAHA, NEB., August 25.—H. L.

Goldberg, general manager of the World
Realty Company theatres here, was robbed
of much cash, a diamond valued at $1,500

and some smaller jewelry on the night of

August 21. Goldberg, accompanied by his

wife, was driving into his garage when the

bandit stepped up and ordered him to hand
over his valuables.

Rothafel Refutes Tale
of Berlin Enterprise

NEW YORK, Aug. 25.—S. L. Rothafel
has issued an emphatic denial that he will

build a theatre in Berlin for the UFA en-

terprises.

The circuit is incorporated under the
name of the American Theatres Corpora-
tion. Joseph Hopp, well known exhibitor
leader, acted as

organizer of the

chain and con-

tinues with it in

an important ex-
ecutive capacity.

Hopp is said to

have interviewed

800 theatre owners
and received as-

surances from
many who have
not yet joined the

circuit that they

will come in at an
early date.

Cooneys Operate Five Houses
Cooney Brothers operate five Chicago

theatres and are constructing two more.
Their best known house, the Capitol, has
attracted national attention both for its

beauty and for the width of its drawing
radius.

Hopp has been working on the booking
circuit plan for more than a year. It was
understood at one time that his circuit

would be operated in conjunction with the
Chicago exhibitor league. Hopp was vice-

president of the M. P. T. O. A. at the time
it was formed in Cleveland

;
has twice been

president of the M. P. T. O. of Illinois,

and has held many other offices in exhibi-

tor organizations.

WARNERS TAKE OVER
TWO KEY HOUSES

(Special to Exhibitors Herald)

NEW YORK, August 25.—Official an-

nouncement was made last week from the

offices of Warner Brothers that that com-
pany had taken over the Metropolitan
theatre in Baltimore and the Circle theatre

in Cleveland. Possession of both houses
will be taken at once and the Warners an-

nounce that they will inaugurate the same
class of entertainment in the newly ac-

quired theatres as planned for the New
York Piccadilly.

The Metropolitan is situated on Penn-
sylvania avenue in Baltimore’s busiest sec-

tion, and was built about two and one half

years ago. It seats 1,800 persons.

Warner Brothers not only purchased the

theatre, but the building in which it is

situated and the ground. Plans for im-
provements are under way, and it is in-

tended to put in a new lobby and front.

Bernard Depkin, manager, will remain in

charge.
The Circle in Cleveland is a 2,200 seat

house situated at 101 Street and Euclid
avenue. Built five years ago, it was re-

cently enlarged into a modern house. With

the addition of Warner entertainment
which means an eight unit program, with
an augmented orchestra the Circle will be
ready for lively competition. Martin
Printz, former owner, will remain as resi-

dent manager.
George H. Dumond, general manager of

all the Warner theatres, stated that it was
the intention of the company to put the
same class of entertainment in all the War-
ner first run houses. The Metropolitan in

Baltimore will be known as The Warner;
the Circle in Cleveland will be Warners
Circle theatre.

District Court Upholds
Fine for Free Show in

Minnesota Test Case
(Special to Exhibitors Herald)

MINNEAPOLIS, MINN., Aug. 25.—
The district court of Mantorville, Minn.,
has upheld a $15 fine assessed against Wil-
liam Jamieson of Claremont for present-

ing an outdoor show in violation of a new
state law which requires licensing by the

state fire marshal and the posting of an in-

demnity bond for potential damages. R. V.
Morse of Claremont, exhibitor and con-
stable, brought the test case.

Free shows have been sponsored in this

state by Community Amusement Associa-
tion of Minneapolis and it is expected
that an appeal will be taken to the state

supreme court.

“The classification made by the legisla-

ture between permanent exhibitors and
itinerant exhibitors is not arbitrary as class

legislation,” the district court ruled.

Fannie Hurst to Give
Prize Fund to Authors

(Special to Exhibitors Herald)

HOLLYWOOD, Aug. 25.—Fannie Hurst,
winner of the $50,000 prize story contest

conducted by “Liberty” and now at the

Paramount studio, has decided to use the

money to provide help for authors who
need temporary financial assistance, if the

proper plan for distribution of the fund
can be devised.

Stanley Denies Report
(Special to Exhibitors Herald)

CUMBERLAND, MD„ August 25.—
Robert Slote, general manager of the Cum-
berland Amusement Company, Cumber-
land, announces that the Strand theatre,

Cumberland, was not included in the sale

of the Crandall theatres of Washington, D.

C., to the Stanley Company of America.
The Strand is owned and operated by the

Cumberland Amusement Company.
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'MEW YORK—Dick Rowland is back
from the First National meeting at

Indianapolis —• much excitement. . . .

Harry Reichenbach receives clippings from
Paris about himself and doesn’t know
whether it is a boost or a knock. . . .

Harry Brand and Nat Dyclies are thinking

about making an amphitheatre out of a

Hotel Des Artistes apartment. . . .

Marc Lachmann is looking for a bunga-
low at Long Beach for next season and
the Cheese Club wonders why. . . .

Curtis Melnits refuses to talk about any-
thing except the gate Charlie Chaplin is

drawing at the Strand. Joe Plunkett is

also willing to talk a few words about it.

. . . Victor Shapiro is back from his

Coast trip and talked to the A. M. P. A.
about it for an hour. . . . Roxy Roth-
afel denies that he will do any work for
U. F. A. while abroad on a vacation.

. . . Joe Schnitzer has gone to the Coast
for a stay of several months. . . .

Charlie Seay says the title of the picture he
is making is “To Hell and Back Again.”
. . . Jesse Goldburg, head of Indepen-
dent Pictures, blew in from the Coast for
a short stay at the home offices. . . .

Joe Shea, pretty and popular Fox exploi-
teer, is now located in Cleveland. . . .

Nathan Burkan is expected home from
Europe in a few days. . . . Harry
Hershfield, wife and chow dog are leaving
by auto for Chicago on a vacation. . . .

IValter Kingsley is promoting Dagmar
Godowsky for vaudeville and says it is

big time and lots of it or nothing. . . .

Frank Hughes bought his wife a motor
car for a birthday present, which reminds
us that this is a pretty good old industry.
. . . Bob Kane is being kept busy mak-
ing sleeper jumps from his 48th street
office to the Cosmopolitan Studio four
times daily. . . . Alfred Santel l, direc-
tor, has rented Riene Davies’ apartment.
. . . Lee Ochs left on his first trip in
connection with Warner Brothers’ theatre
activities.^ . . . Lee Moran, sales man-
ager of F. B. O., is taking a look over the
Southern exchanges. . . . E. E. Shauer
returned from Europe in time to see the
premiere of “The Wanderer,” which he
thinks is some picture. . . . Fred El-
liott, general manager of the Independent
Motion Picture Association of America,
made a trip to Connecticut to look over
the tough situation there. . . . Lou
Jacobson

'

thinks so well of Tom Engler
that he is .willing to give him a regular
job as assistant. . . . J. D. Williams,
in Lond®n, is said to be planning to de-
vote all his time to British production
matters. . . Morris Safier, United Art-
ists Cleveland manager, came to New York
to take a peep at “ The Gold Rush” and
took several. . . . Richard Dix has re-
turned from the coast and the luncheon
girls at the Algonquin are all agog.
Harold B. Franklin returned from Canada
in time for the opening of the theatre
managers training school.

. . . E. A.
Schiller and Leopold Friedman are back
from an extended trip abroad.
Jimmy Grainger, now on the Coast, is ex-
pected to return to New York for a day
or two before the end of the month.
• • • Harvey Day has just discovered
that a resident of New Rochelle can’t vote
for Jimmy Walker for mayor of New
York, and his grief is keen.

—-SPARGO.

“Continuing Greater Movie Season”

If you look carefully Wallace Beery will be identified as the gruff appearing
fellow with the polka dotted shirt. Under the silk hat is Ricardo Cortez,

and in the foreground in shirt sleeves is James Cruze, who directed “The
Pony Express,” which was completed last week.

COME ON IN

Some of the original impetus will be restored to “Greater Movie Season” by
the 8th annual Paramount Week beginning September 5. The keynote of

the advertising is “Continuing Greater Movie Season.” Above is one of

the 24 sheets displayed in 2,000 cities in the United States.

On his way to Ireland! Thomas
Meighan stood beside the Famous
door plates in a London exchange

for this picture. He is making
“The Imperfect Impostor.”

Margaret Morris in Sidney Ol-

cott’s picture, “The Best People,”

wears this nude satin chemise

with cream shadow lace insets

trimmed with French flowers.
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Atlanta and San Francisco
Fight Musicians’ Demands

Theatre Owners Appear to Have Public Approval of Stand

Taken—Deadlock in Denver Negotiations—Possible

Trouble Elsewhere
Theatre owners throughout the country are watching with interest the de-

velopments in the serious controversies which have arisen between union
musicians and the owners of theatres in Atlanta, Ga., and San Francisco.

Public Apparently With the Theatre Owners
At Atlanta, orchestras have been discontinued in all of the theatres. In

San Francisco, orchestras have been cut to the minimum permitted under
union rules and all “featuring” of the orchestras or individual musicians on
programs has ceased. In both cities, early indications are that public sympathy
is with the theatre owners and their patrons will back them in their decision.

Moberly Council
Votes to Repeal
Sunday Closings
( Special to Exhibitors Herald )

ST. LOUIS, MO., Aug. 25.—Moberly,
Mo., apparently has won its fight for Sun-

day shows, despite the vigorous opposition

of the ministers and blue-nosed element.

The city council, by a vote of 5 to 3, de-

cided on August 17 to repeal the ordinance
barring Sunday amusements, including mo-
tion picture shows.
The ministers had circulated petitions but

only 3,200 names were obtained. In the

meantime Mayor Jeffries had been given

the signatures of 4,200 who favor Sunday
shows.

It seems certain that the bill will become
a law, even if Mayor Jeffries should veto

it. Since the vote one alderman who op-

posed the repeal announced he would vote

for Sunday shows if the proposition comes
to a vote again. That means 6 for and
but 2 against.

William Cotter, owner-manager of the

Fourth Street theatre, is entitled to full

credit for the victory, as he organized the

fight.

Selznick Trustee Sues
to Recover Millions

for Alleged Damages
(Special to Exhibitors Herald

)

NEW YORK, N. Y„ Aug. 25.—Arthur
Y. Dalziel, trustee in bankruptcy for the
Selznick Distribution Corporation, on
August 22 started suit in the state su-
preme court for the recovery of $14,000,-

000 damages alleged to have been suf-

fered by the Selznick and other corpora-
tions that comprised the former motion
picture enterprises of Louis J. Selznick.
Other defendants with the • Selznick

trustee are William C. J. Doolittle, for-

mer vice president of the Urica Invest-
ment Company, Walter J. Green, for-

merly with the Savage Fire Arms Com-
pany, and Mark Hyman and Ralph B.
Ittleson, attorneys.

“Films Must Not Hurt
Sanctity of Home” Say
Indorsers of Photoplays

(Special to Exhibitors Herald)

INDIANAPOLIS, IND., August 25.—
An excerpt from resolutions recently

passed by the Indiana Motion Picture In-

dorsers follows

:

“Resolved, That the Indorsers of photoplays go
on record as indorsing and giving publicity only to

such pictures as come up to this standard: (1.)

Incidents pertaining to intimate relations in the
home should be suggested briefly, without detail.

Many episodes are being shown on the screen
sacred to home and religion which tend to annoy
and disturb the audience and often spoil an
otherwise good picture. Such incidents are em-
barrassing—not entertaining, not necessary—tend-
ing only to break down reserve and modesty.
(2.) Indorsers of photoplays will indorse only such
stories made from books and magazines having a
place in classic, standard, current fiction or other
literature.”

Seek to End Trivial

Complaint Nuisance
{Special to Exhibitors Herald)

ALBANY, N. Y„ Aug. 25.—At the
meeting of the Albany and Buffalo zones
next month a proposition will be con-
sidered that would require the payment
of $5 by any exhibitor or exchange de-
siring to make a complaint before the
arbitration boards of the zones. Such
payment, it is believed, would put an
end to trivial complaints.

While San Francisco and Atlanta are
the only two large cities where a crisis has
arisen, differences have arisen at several
other points. In Denver, it is regarded
highly probable that a general strike of
union employes will take place Septem-
ber 1.

Supply Music on Stage
In Atlanta, all of the first run houses

used piano accompaniments for their pic-

tures and gave more than the usual number
of musical numbers from the stage. The
Howard presented an elaborate revue to-

gether with a jazz orchestra from the

stage.

The situation in San Francisco was
precipitated when the musicians’ union de-
manded an increase of wages for theatre

organists, the cutting of the working day
from six and one-half hours to six hours,

and a six months guarantee contract for
all men employed in theatre orchestras.

The Allied Amusement Industries re-

plied by serving notice that after Septem-
ber 1 only the minimum number of musi-
cians required by the union rules would
be employed. The managers then adopted
a policy that does away with the customary
stage concerts, and agreed to use their

musicians in the pit only. The last deci-

sion will deprive many of the more
talented musicians of bonuses which have
been paid them for solo work.

Deadlock at Denver
At Denver, the Denver Theatre Mana-

gers Association and their union employes
including musicians, stage hands and opera-
tors, are far apart in their negotiations for

a new contract to start September 1.

The union employes demand a 30 per
cent raise and a change in the working
schedule from seven to six days per week.
Employes say this is the equivalent of a 50
per cent raise. Union employes have an-
nounced their intention to strike, and the

managers state they have made arrange-
ments to fill any vacancies caused by a
walkout.

Ottawa, Canada, may see a similar situa-

tion. Operators are demanding a 10 per
cent increase and stage hands 20 per cent.

Theatre managers to date have refused
any advance. Opening of the Russell
theatre, recently acquired by Famous
Players, has been delayed pending the out-
come of the negotiations.

Ill Feeling Elsewhere
Theatre owners in several other cities

are indignant over what they consider arbi-

trary action on the part of musician union
executives.

Jim Drake’s Easton-Taylor theatre, St.

Louis, was deprived of an orchestra for
nearly a week, apparently without reason.
Drake recently took over the theatre.
August 14, he permitted the old orchestra
to leave to take a contract elsewhere and
hired three union musicians. The busi-
ness agent of the union “pulled” the three
out of the house the following night, stat-

ing that he had heard they were paid less

than the scale. Drake was without musi-
cians nearly a week and then was not per-
mitted to have the three he had selected
himself.

In Kansas City, there was considerable
feeling over the musicians prohibiting one
of their bands from riding in the “Greater
Movie Season” parade.

In Chicago, the parade marking the

opening of the new Uptown theatre was
endangered when Tames Petrillo, president
of the Chicago Federation of Musicians,
objected to Frank Sturtevant’s military

band being in the line of march. Petrillo

is alleged to have said he would “pull” his

musicians from the Uptown theatre unless

the band was withdrawn.

Messenger Service
Gives Toledo Films
With Mail Promptness

(Special from W. I.)

TOLEDO, OHIO, Aug. 25.—E. F. Al-

bright and W. E. Park have organized a

motion picture messenger and supply serv-

ice that places reception of films on as

punctual a schedule as the United States

mails and meets the needs of individual

theatres down to the smallest item of sup-
plies. AH 38 picture houses in this city get

their films through the Smith Messenger

W. E. Park E. F. Albright

Service, of which Albright has charge. Park
runs the supply service.

A truck carries 80 cans of film into To-
ledo every midnight from Cleveland and
distribution to neighborhood and downtown
houses follows. The service is guaranteed.
The films come from Cleveland, though

Detroit is nearer, because Michigan and
Ohio censors do not always agree on inter-

state shipments.

Changes Her *Nomerf

(Special to Exhibitors Herald)

NEW YORK, Aug. 25.—Inez is now
Joan! That was determined when Inez
Rene, star of Fox’s “The Silver Treasure,”
changed her name for euphony’s sake.
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“Advertise FOR Exhibitor”— Lesser

Myron Lesser in conference with members of his publicity and advertising staff.

Left to right: Will Murphy, Matt Taylor, Myron Lesser, George Willard Bonte
and Barran Lewis. A vacation caused Watt Parker to be absent from the group.

Ad Campaign Begun
by Warners to Explain
Product to the Public
By JOHN S. SPARGO

NEW YORK, August 25.—“Ad-
vertise not only TO the exhibitor but

advertise FOR the exhibitor,” is the

slogan of Myron Lesser, newly named
director of advertising, publicity and
exploitation for Warner Brothers.

And having had more than 20 years
in the advertising business, 14 of
which have been with the Blaine-

Thompson company, of which com-
pany he is owner and president Mr.
Lesser should know pretty well what
he is talking about.

“I am a firm believer in trade paper ad-
vertising,” said Mr. Lesser in discussing
the huge newspaper national advertising
campaign he has just inaugurated for
Warner Brothers. “We can’t get along
without it in the motion picture business.
That is what sells the pictures to the ex-
hibitors and that is what producing and
distributing companies are in business for.

Plan to Help Exhibitor

“But there is a whole lot more that the
companies should do than to sell the pic-

tures to the theatre owners. They should
help the exhibitor sell the pictures to the

public. And that is exactly what we plan
to do with the big national advertising
campaign which is now under way.

“We shall reach out for the entire Amer-
ican public in our endeavor to make our
product of most value to the exhibitor.

We shall use 100 newspapers in 43 key
cities for our full page advertisements.
These have a circulation of 12,000,000 and
give us 50,000,000 readers.

“The campaign will extend over a period
of six months, during which, in addition to

the 100 papers in key cities we shall use
not less than 1,000 newspapers in more
than 700 cities to advertise each of the
Warner pictures as they appear in the

theatres.

“All this is the result of a carefully

worked out plan to help the exhibitor who
buys our product as the result of our
trade paper advertising.”

Mr. Lesser is a native of Chicago and
was a practicing attorney in that city, hav-

ing graduated from the Chicago Law
School. While fairly successful in this

Mr. Lesser found that the law held less

appeal for him than a business career, so

20 years ago he went to Cincinnati to en-

gage in the mail order business.

Earns $9 a Month
While engaged in this he became inter-

ested in art and engraving and finally

drifted into selling ideas to big advertis-

ing concerns, at which he was so success-

ful that he was engaged by the Barnes-
Crosby company as manager of that com-
pany’s St. Louis branch. Later Mr. Lesser
returned to Cincinnati and went to work
for the Blaine-Thompson company as a

salesman on commission.

Mr. Lesser recalls with a laugh that the

first month he worked as a salesman his

commissions amounted to $9. In spite of
that 14 years ago he purchased the con-
trolling interest in the company and today
is the owner of 98 per cent of the stock.

The entry of Mr. Lesser into the film

industry was largely accidental. He had
known Harry Warner for many years and
about four years ago saw an advertise-

ment of Warner’s Classics of the Screen
in the Saturday Evening Post. Mr. Les-
ser wrote Warner a letter congratulating
him on the quality of the advertising and
was surprised to receive a reply asking

him to come on to New York and handle
the national campaign of Warners. This
he finally did and since then has handled
all of the national advertising for the com-
pany.

Differs From Other Ads
This year Mr. Lesser agreed to spend

three days of each month in New York
handling the Warner campaign. Accord-
ing to his own admission he became fasci-

nated with business and now spends the
three days of each month in Cincinnati
and the remainder of the time here.

“In all my years of experience in adver-
tising I have never found anything that

approaches motion picture advertising in

the matter of fascination. In other lines

one handles the same thing over and over
again. Boots are boots, shoes are shoes,
near-beer is near-beer, and the subject you
are working on goes on year after year
with practically no change.

“In the picture business every production
you handle is different from all others and
must be handled in a different way to get

the best results. This constant newness of
subject, or rather difference of subject,

gives motion picture advertising an appeal
that I have never found in any other line.”

Coolidge Sees Newsreel
NEW YORK.—International Newsreel gave a

special show for President Coolidge aboard the
Mayflower, including pictures taken of the presi-

dent at Swampscott.

HusincNs M
1 Miiiwr

Myron Lesser and Sam T. Morris (right) in consultation over the relation of advertising to sales. (At left) Myron Lesser,
director of advertising, publicity and exploitation for Warner Brothers, at his desk, 1600 Broadway.
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3 New Houses in

Chicago Will Total

$9,500,000 in Cost
Three new motion picture theatres are

going up in the vicinity of Washington
boulevard and Crawford avenue, Chicago,

to give this city a new amusement center.

Excavation for the $3,000,000 Paradise the-

atre is under way. it will be built by
National Theatres Corporation and will

occupy the entire block between Park and
West End facing Crawford. It will seat

4,000. The corporation, which operates

the Capitol and other houses in Chicago,

has had plans drawn for a French exterior

and a representation of the gardens of the

Tuileries at Versailles for the interior.

Marks Brothers will also build a Para-

dise theatre, costing $2,500,000 and seat-

ing 5,000. It will be on the North side of

Madison street. A tower of synthetic jew-

els will top the structure.

The third theatre for the district, a Bal-

aban & Katz-Lubliner & Trinz project, is

to cost $4,000,000 and seat 4,000. It will

be on Washington near Crawford.

Trade Showings Begun
by Universal in Iowa
Town; Many Scheduled

(Special to Exhibitors Herald')

CRESTON, IA., Aug. 25.—With no bal-

lyhoo and no advance publicity to reveal

the planning of the event Universal Pic-

tures Corporation selected this small West-
ern town last week in which to inaugurate

a method of marketing film so far unused
by American distributing companies. Nine
films were screened in a trade showing held

at the Willard theatre before a house full

of exhibitor guests from a radius of 75

miles.

The success of the showings managed by

David Bader, publicity director, and M.
Gottlieb, Universal exchange manager, Des
Moines, provided basis for the announce-
ment that four other such “theatre parties”

so-called by Carl Laemmle, will be held in

Iowa soon.

In every sense of the word the meals, en-

tertainment and other incidentals were “on”

Universal. Money paid for transportation

was refunded. It was predicted at the

home office of Universal yesterday that in

a few weeks all exhibitors in the country

will have an opportunity to preview Uni-
versal pictures in his own locality.

Edward Flanagan, Actor,
Is Buried at St. Louis
( Special to Exhibitors Herald)

ST. LOUIS, MO., Aug. 25.—Funeral
services for Edward Flanagan, 41 years old,

of Hollywood, motion picture actor and
vaudeville performer were held here yes-

terday. Burial was in Calvary Cemetery.
Flanagan left St. Louis twenty-four years

ago to go into vaudeville. Later he ap-
peared in “The Hall Room Boys,” motion
picture comedies. He is survived by his

wife and two children.

Schrock Denies He Will
Leave “U” for Warners

(Special to Exhibitors Herald)

HOLLYWOOD, Aug. 25.—Reports that

Raymond L. Schrock, general manager of
Universal Pictures Corporation, had re-

signed to join Warner Brothers were de-

nied by Schrock yesterday. His contract

has six months to run, he says.

Kansas-Missouri Exhibitors
to Repair Their Own Fence

R. R. Biechele, Wearied by Detroit Meeting, Says He Will Be
Inactive in National Organization—Declares

Cohen Should Retire

Kansas-Missouri exhibitors, the first members of the Allied States organiza-

tion to announce their intention of being present at the Milwaukee convention

of the M. P. T. O. A. and generally regarded as being responsible for the

return of the Allied into the national organization, have decided to become
“inactive” in the M. P. T. O. A. as a result of the recent Detroit meeting.

No Feeling Other Than Weariness
According to dispatches from Kansas City, there is no bitterness in the

decision. It is stated that they simply feel the national organization can ac-

complish nothing as long as the leaders quarrel among themselves, and they
can put in their time to better advantage concentrating all of their attention

on local problems.

R. R. Biechele, a national director and
president of the Kansas-Missouri league,
made the attitude of his organization clear
in a statement is-

sued this week af-
ter reaching Kan-
sas City. Leaving
Detroit, he en-
joyed a motor
tour before re-

turning home.
“I’m weary of it

all,” he said. “This
continual fighting

and arguing is

leading only to de-
struction. We all

know it and we’ve
all been ‘preach-
ing’ about it; yet

the practice con-
tinues right along in the same old groove
with no effort to check it. Consequently
we are going to devote our time to our
own local organization in the future and
this petty quibbling can go to the ‘land of
heat’.

R. R. Biechele

Says Cohen Should Retire
“I have no personal grudge against

Sydney Cohen. Yet, he knows perfectly
well that he no longer is acceptable of be-
ing a leader. He contends he has the

welfare of the organization in his heart.

Then why doesn’t he step aside for some
man in whom the country will have con-
fidence? That would be a good method of
showing how much he thinks of the organi-
zation.

“No, it hardly is likely that we will

Schooled Theatre Staff

Calms 4,000 During Fire
( Special to Exhibitors Herald)

ST. LOUIS, MO., Aug. 25.—An
overflow Sunday night audience
estimated at 4,000 left Loew’s
State theatre in an orderly man-
ner when a back stage fire did $250
damage to three curtains.
When the sparks from the burn-

ing curtains began to fall, the effi-

ciency of the Loew’s State organi-
zation, trained by Harry Green-
man, managing director of the
theatre, came into play. The or-

chestra struck up “The Star-Span-
gled Banner,” bringing the aud-
ience to its feet. Simultaneously
the 26 exits swung open and every
usher was at his post. Within five

minutes the big house had been
emptied. And in the meantime the
big asbestos stage curtain had
been dropped, cutting the audi-
torium off from the fire.

adopt any string of resolutions at our next
directors’ meeting to effect any further
affiliation with Allied. It seems quite

probable that Allied will, temporarily at

least, string along with the M. P. T. O. A.
There is too much to be done in Kansas
and Missouri. We have no time to waste.
Therefore we’re going to devote every-
thing to our own body until such a time as
there is a national organization which does
not have rivalry and jealousy as its foun-
dation.”

Seider Praises Cohen
On the other hand, Joseph Seider, presi-

dent of the M. P. T. O. of New Jersey,
devotes the cover of his organization’s
bulletin for August 15 to a tribute to

Cohen. It is headed “Sydney S. Cohen
Synonymous with Independence,” and
reads

:

“An effort was made to hit at our cause
through this sincere leader. Thank God
for the honesty, courage and foresighted-
ness He gave our National Directors with
which to frustrate this attempt by those
forces opposed to our continuance in our
chosen field of endeavor.”

Old Music Academy
to Be Torn Down;
Fox to Open New One

( Special to Exhibitors Herald)
NEW YORK, N. Y., August 25.—On

March 1, 1926, the Academy of Music, 14

street and Irving place, will close, and on
the same day William Fox will open the

New Academy of Music directly across the

street from the old one. This fact was
kept a close secret until very recently.

Fox acquired the lease on the old
Academy and took control of it in January,
1911. Soon afterward he converted it into

a motion picture theatre.

Tom Mix Gives Pony
to Theatre in Omaha

(Special to Exhibitors Herald)

OMAHA, NEB., Aug. 25.—Tom Mix,
Fox Western star, presented a pony to the

Moon theatre here and also a cowboy sad-

dle, bridle and blanket, in appreciation of

the reception given him in Omaha on his

recent tour. The pony and trappings

were awarded in turn to a happy Nebraska
youngster last Saturday by the theatre.

Whitehurst Arrested
by Federal Officials

(Special to Exhibitors Herald)

HOLLYWOOD, Aug. 25.—R. W,
Whitehurst, self-styled film producer who
claimed to have many stars under contract,

was arrested Friday by federal officials.
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Brecher’s Plaza Showmanship
Brings Threefold Praise

Three Publications Laud Universal Theatres’ Director for Making
New York House Fashionable Community Center

N EW YORK, August 25.—When a fan magazine, a popular New
York weekly and a current book on Hollywood life pick for men-
tion as an exceptional show place a New York theatre, it would

seem that meritorious showmanship, even though it be practised in a less

conspicuous house than a first run theatre, is at last coming into its own.
Such is the substance of tri-simultaneous publicity which has re-

cently been given Leo Brecher’s New York society theatre, the Plaza,

situated in the heart of New York’s most elite section at 59th street and
Madison avenue.

AND the important thing to he noted
from the comments of these influential

mediums is Mr. Brecher’s complete under-
standing of the problem confronting him
and his close adherence to the tastes' and
desires of his audience.

“The Plaza can point with pride, if it

cared, to distinguished and gilded guests,’’

says Delight Evans in “Screenland.”

“Has it platinum-embossed orchestra

chairs? Does it serve champagne between
reels? Does it offer diamond-studded
programs? No. Movies, that’s all.

“For four or five years now, the Plaza
has been entertaining the rich and famous
of New York with its pictures. It doesn’t

make a point, as do the huge Broadway
picture houses, of offering first-runs.

Called Social Center

“The Plaza is more than a theatre. It’s

a rendezvous, a club, a social center.”

And then there is this reference in a book
published under the title “Mirrors of Hol-
lywood” by Charles Donald Fox:

“ such a famous neighborhood pic-

ture palace as the Plaza theatre, located

in the heart of New York’s most exclusive

Numerals in Ad for

“The Ten Commandments’ ’

(Special to Exhibitors Herald

)

WINNIPEG, MAN., Aug. 25.—
H. M. Thomas, supervisor of thea-
tres in Western Canada for Fa-
mous Players Canadian Corpora-
tion devised an effective news-
paper advertisement in which he
made a play on the numerals 1 to 10
for use in connection with the
showing of “The Ten Command-
ments” at the Capitol theatre here.
The display, in which the numer-
als were in large type in a series
from the top to the bottom of a
newspaper column, read

:

“1 picture you ought 2 see broke
all records by playing to capacity
crowds daily during 3 calendar
years on Broadway. It will now
be shown in this city 4 a run of
six days. You will agree with the
5 or 6 million persons who en-
joyed it that it is a cinemaster-
piece. Commandment number 7 is

given dramatic emphasis by direc-
tor Cecil B. De Mille, which may
explain why London, Paris, Vien-
na and New York 8 it up. 9 popu-
lar stars enact this melodrama,
which blends the orgies of ancient
Egypt with the humors and the
tragedies of this jazz-mad age.
Jeanie Macpherson wrote the
story. You’ll enioy ‘The 10 Com-
mandments’ A Paramount picture

.
coming.”

residential section, where attendance in

evening clothes is the rule rather than the

exception.”

And to quote the “New Yorker,” a mag-
azine read by the better classes:

“For a long time the Plaza moving pic-

ture theatre has been a rendezvous for the

upper East Side—especially on Sunday
nites. Its dim balcony where smoking is

allowed has the air of a small community
theatre.”

Complement to Showmanship
Each word of these various articles is a

compliment to the showmanship of Leo
Brecher, who took the theatre when other

better known New York showmen would
not dare. He has succeeded, with close ad-

herence to his basic ideas, in making it

one of New York’s finest theatres.

Brecher besides being managing director

of a chain of fine New York theatres of

which the Plaza is one, is also managing
director of all of Universal’s theatres.

Ticket Coupon Books
Announced by Famous
Players Canadian Corp

.

( Special to Exhibitors Herald

)

TORONTO, ONT., Aug. 25.—Motion
picture theatre tickets sold by the book at

57 theatres from Montreal to Vancouver
are an innovation announced August 22 by
Famous Players Canadian Corporation.

The Scrip Books, as they are called, con-

tain coupons in denominations of five, ten

and 25 cents, and the books are issued in

two total denominations, $5 and $10. They
represent a saving to the theatregoer, as the

$5 book sells for $4.50 and the $10.00 book
for $8.50. The coupons exchange for tick-

ets at any of the theatres included in the

group of 57.

Walter F. Davis has been transferred

from the managership of the Metropolitan

theatre, Winnipeg, to the head of the cou-

pon book department.

Sam Sax Closes New
Deal for Independent

(Special to Exhibitors Herald )

NEW YORK, N. Y.—-Another piece of

business for Independent was concluded

this week when Sam Sax closed the deal

for the distribution of 12 Gotham produc-

tions in Texas, Oklahoma and Arkansas
through the Home State Film Company,
Inc., with offices in Dallas, Oklahoma City

and Little Rock.

Ryan Takes Rest
Charles H. Ryan, manager of the Milford

theatre, Chicago, and widely known exhib-

itor is taking a two weeks rest at his sum-
mer cottage at Druce Lake, Illinois. Wil-

liam Mueller is “pinch hitting” in Ryan’s

absence.

“Wanderer” Opens
With High Praise
for Raoul Walsh

(Special to Exhibitors Herald )

NEW YORK, Aug. 25—Whether Raoul
Walsh, in his direction of “The Wanderer,”
has reached the directorial pinnacle of
greatness attained by Cecil B. deMille in

making “The Ten Commandments” is

largely a matter of opinion. There are

many, however, of those who witnessed
the premiere of what is generally believed

T> be Paramount’s biggest picture of th»

year last Wednesday night at the Criterion

theatre, who do not hesitate to place Walsh
right up on the deMille pedestal.

Tn transforming the Biblical story of the

prodigal son to the screen there is plenty

of prima facie evidence that Director
Walsh was given carte blanche in the mat-
ter of finances. Massive and beautiful set-

tings, such as have seldom if ever before
been shown on the screen, abound through-
out the entire unfolding of the reels.

The production has many spectacular ef-

fects and the photography is little short of

marvelous. Much glory should attach to

Victor Milner, to whom is credited the

photography, and to Hector Turnbull, the

production editor.

“The Wanderer” was directed by Raoul
Walsh from an adaptation by J. T. O’Don-
ohoe of the stage play by Maurice V. Sam-
uels. An introductory oriental bacchanal
of great beauty and extremely fast action

was devised by Hugo Riesenfeld and
staged by David Bennett, who is respon-
sible for the staging of “Rose Marie” and
many other notable stage productions.

Following is the cast of “The Wan-
derer” :

Tola, Ernest Torrence ; Jether, William Col-
lier, Jr.; Bharis, Wallace Beery; Jesse, Tyrone
Power ; Huldah, Kathlyn Williams ; Tisha, Greta
Nissen ; Naomi, Kathryn Hill ; Gaal, George
Rigas ; Prophet, Holmes Herbert, and Jeweler,
Snitz Edwards.

Frank Chain Purchases
Majestic at Cedar Rapids

( Special to Exhibitors Herald)

CEDAR RAPIDS, IOWA, Aug. 25.—
Frank Amusement Company of Waterloo
has acquired the Majestic theatre here and
will open it September 6 as a combination
house. It already has taken over the Isis.

George E. Pike has been named secretary

of the company and J. V. White treasurer.

Both are Waterloo men. The new posts

supplant that of secretary-treasurer, to

which Oscar Bates of New York was ap-

pointed when the concern organized.

Datig Named Casting
Director for Famous
( Special to Exhibitors Herald)

NEW YORK, Aug. 25.—Following the

announcement by Tom White that he will

take an extended leave of absence be-

cause of ill health, it was announced that

Fred Datig would succeed him as casting

director of Paramount’s West Coast Stu-

dios. The new director assumed his posi-

tion yesterday.

Kane, Jr., Joins Masters
(Special to Exhibitors Herald)

HOLLYWOOD, Aug. 25.—Arthur Kane,

Jr., and B. A. Holaway have been ap-

pointed to places on the staff of E. Lan-
ning Masters, motion picture publicist.

Kane, who was formerly with the exploita-

tion department of Associated Exhibitors,

is the son of Arthur Kane, Sr., founder
of A. E.
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Martin J. Quigley Talks at

Paramount Managers School
Address Brings Host of Questions on Motion Picture Industry

—Students Study Screenings Firsthand—Six to

Specialize for Foreign Field

(Special to Exhibitors Herald)

NEW YORK, Aug. 25—The Paramount Theatre Managers Training School

is now in its second week with a membership of 42 attending several full hour

sessions each day with the exception of Saturday, when the time is reduced to

three hours. A feature of the first day’s session of the second week was an

address by Martin J. Quigley, publisher of Exhibitors Herald, on the future

of the motion picture.

Talk Brings Flood of Questions

At the close of Mr. Quigley’s talk probably half of the students present had

questions to ask regarding the industry, and productions present, past and fu-

ture. These questions were of such a nature as to show the seriousness of the

pupils in their chosen work and that while only beginning the school work, they

had already devoted no small amount of study and thought to the subject.

Text of Speech
by Quigley at
Famous 9

School

Gentlemen of the Paramount School

:

It seems quite logical that the corpora-
tion headed by Mr. Adolph Zukor should
be the first one in the motion picture in-

dustry to conduct a school for theatre
managers. I don’t know who was mainly
responsible for the establishment of this
school, but this I do know : The character
and the aim of it is typical of the spirit

which Adolph Zukor brought to the motion
picture business.

In connection with the work you have
undertaken here I would like to suggest
to each of you a very thoughtful consid-
eration of the career of Mr. Zukor. I

do this not to pay tribute to the head of
the corporation conducting this school but
simply and solely for the inspiration and
encouragement which it will bring to you.

Entered Without Advantages
Mr. Zukor entered the motion picture

business without the advantages now en-
joved by most of you. He thrust himself
boldly into a difficult and hazardous field

and by virtue of tireless effort, great
courage and a high ideal to which he stead-
fastly held he has succeeded in making
himself an outstanding world figure in the
realms of commerce and finance. The
methods he used are not patented and the
field in which he emoloyed them is as
wide and open as the boundless ocean.
Therefore I ask you to keep the career

of Adolph Zukor before you in your
studies in the Paramount School and after
vou have graduated from it so that it will

be for you a beacon light which will lead
you on to bigger and finer things.

I have been asked to sneak to you about
the future of the motion picture. Anv
adequate treatment of this subiect would
lead far beyond the limits of this informal
talk to you. It has been said that a studv
of the past is the best equinment with
which to judge the future. This apnlies
most accurately to the motion picture busi-

ness.

“Tell Us a Story”

Recently I wrote for publication as fol-

lows :

The motion picture came into existence

in its present form in answer to the world-

old plea, “Tell us a story.” Humanity has
always lent an attentive ear to the exploits

and adventures of the bold, the brave and
the fair. In the earliest days, reaching

back into the twilight of history, stories

were told by sign and symbol ; then came
the story repeated from the lips of the wise
man; still later the parchment scroll for

the literate few, and then the stupendous
achievement of the printing press!

But Gutenberg’s invention was destined
one day to meet a competitor who would
challenge its supremacy as a story-teller;

this new force, an evolution of many arts

and sciences, came to tell its story in a

living, breathing manner, very much to the

disadvantage of the cold and lifeless printed
page.

This new force immediately registered its

appeal to all humanity. Speaking the uni-

versal language of pictures it was at once
understandable to youth and old age, to

the literate and the illiterate, the native
and the outlander—to all mankind. And
with the whole world as its audience, still

re-echoing the plea, “Tell us a story,” it is

no wonder that it has sprung into universal
popularity.

This verv briefly is the background of
( Continued on next page)

The 42 members of the class were se-

lected from about 500 applicants, and av-
erage in age about 27 years. They come
from every section of the country, among
the states being represented being Califor-
nia, Washington, Wisconsin, Minnesota,
Kansas, Missouri, Texas, Florida, Iowa,
Pennsylvania, Louisiana, Indiana, Virginia,

New Hampshire, Massachusetts, Vermont,
Maryland, Ohio, New Jersey and New
York.

Six to Specialize in Foreign Field

Six of the members of the first class

were selected because of their proficiency
in speaking three or more languages and
these men will be especially trained for
work in the foreign field.

John F. Barry, director of the school,

welcomed the students at the opening ses-

sion, read congratulatory telegrams and
outlined the rules governing attendance.

Trade papers were distributed and stud-
ied as night assignments with quizzes on
the following day. Editors will lecture on
this phase to impress upon students the
value of trade papers in guiding their fu-
ture work and the service which each sec-
tion can give the wideawake theatre man-
ager.

Lectures given in the first week were of an
introductory nature. Joseph Seidleman, assistant
manager of the foreign department of Famous
Players-Lasky. spoke on “The History of the Mo-
tion Picture Abroad.” Robert E. Welsh, editor
of “The Moving Picture World,” also discussed
the historical phase as well as how the trade
paper can be used beneficially by managers. “The
Position of the Motion Picture in the Economic
Structure of American Business” was the topic
of Norman Collyer, assistant secretary of Famous.
Edmond Raeburn talked on “The United States
Theatre Map” and economies justifying circuits.

Edwin Porter, director of what is reputed to
be the first motion picture, “The Great Train
Robbery,” told of methods used 25 years ago. The
picture was shown and Hal Hodes. now distribut-
ing it, outlined the early production trials. Ad-
vancement in production was traced by screen-
ing the 1912 and 1922 versions of “The Man from
Home.” “The Wanderer” was seen at the Cri-
terion after Glen Allvine explained the campaign,
and methods of applying the campaign then were
delineated. Students viewed “The Ten Command-
ments” at the Rivoli after the press sheets had
been studied.

“The Development of the Motion Picture The-
atre Structure” was discussed by Lacey Johnson,
technical phases by Robert E. Hall and theatre
structures abroad by O. S. Geyer. “Selling Enter-
tainment” was the subject of Myke Lewis, “Typi-
cal Daily Problems” were clarified by Ed Myrick,
“Originality and Initiative” by Ed Olmstead and
“The Sources of Knowledge” by John F. Barry.
Principles of choice of theatre sites were outlined

by T. C. Young, Louis Cohen and Lacey Johnson
of Famous’ theatre realty department.
The organization chart of the theatre depart-

ment of Famous and the file systems were ex-

plained.
The first lecture on “The History of Para-

mount” was given by Ralph Kohn, secretary and
treasurer of Famous. Mr. Olmstead introduced
the first division of “Types of Theatres” by ex-

plaining the Class A Metropolitan theatre, after

which the students visited two Broadway houses
of this classification. The first lecture on “Press
Sheets” was by Russell Holman of the advertis-

ing department of Famous.

Dubin Educational City
Head; Schwartz Resigns
Dave Dubin, city salesman for Educa-

tional, was made city manager for the

Chicago exchange, according to an an-

nouncement made August 21. The promo-
tion of Dubin followed the resignation of

I. Maynard Schwartz who has occupied the

office for several years.

Dubin was installed by D. J. Chatkin,
general sales manager, who has been in

Chicago for several days. Friends, sur-

prised by the sudden announcement of the

change, heaped flowers upon the desk of

Dubin. No word was given by Schwartz
as to what appointment he will accept fol-

lowing his resignation.

Warners Aid ‘Season

’

With Radio Program
( Special to Exhibitors Herald)

NEW YORK, Aug. 25—Warner Broth-
ers contributed to “Greater Movie Season”
last Tuesday with a radio program of mu-
sic and speechmaking broadcast from the

steps of the LTnited States Sub-Treasury in

Wall Street. The entertainment was ar-

ranged in co-operation with the Grebe
company of New York.

Schoppel to Produce 4
Under Eternal Banner

(Special to Exhibitors Herald)

NEW YORK, Aug. 25—Paul Schoppel,
who has re-entered the motion picture in-

dustry, is negotiating with one of the lead-

ing distributing corporations to produce
four pictures under the banner of Eternal

Pictures, Inc. Arrangements are being
completed to start production before the

first of the year.
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West Coast Theatres to Build

$350,000 Hollywood House
Picture Theatre Costing $500,000 to Go Up on Jackie Coogan

Property—Jeff Moffitt Made Sennett Director

By RAY MURRAY

H OLLYWOOD, August 25.—A deal was closed last week by West
Coast Theatres for the erection of a $350,000 theatre on Wilshire
boulevard between La Brea and Sycamore avenues. Construction

is to begin immediately according to M. Gore, president of West Coast
Theatres, Inc.

The plans call for a Class “A” fireproof structure with a seating

capacity of 2,000. The motif for the theatre will be Old Spanish and it

will be luxuriously furnished, with many novel lighting effects and deco-
rations. The lease rental will total more than $1,000,000.

’T'HE district in which the new theatre
is located is expanding rapidly and it is

planned to give this neighborhood the
highest quality of screen and stage en-
tertainment, according to Sol Lesser,
secretary of West Coast Theatres.

$500,000 Theatre for Coogan Site

Another theatre that will seat 3,000
and which will cost in the neighborhood
of $500,000 is to be erected on Western
avenue between Fifth and Sixth streets
on property owned by Jackie Coogan,
according to Jack Coogan, Sr.

* * *

First screen tests of Miss Anne Tee-
man were made at the Cecil De Mille
Studio, Culver City, last week under
the personal supervision of Cecil De
Mille. Miss Teeman recently won first

place in the “Greater Movie Season”
beauty contest conducted in Chicago.
She took up the portrayal of a part in

“The Wedding Song,” in which Leatrice
Joy is starring. The picture is being
directed by Alan Hale.

* * *

Jeff Moffitt Made Director

Jeff Moffiitt has been made a director
on the Sennett lot. He was formerly
head of the scenario department, and
wrote many of the Del Lord Sennett
comedies. Director Del Lord leaves this

week for a vacation in Oregon.
* * *

Robert Schable has resigned as busi-
ness manager of the Samuel Goldwyn-
George Fitzmaurice productions, a posi-
tion he has occupied for the past two
years, and has returned to the screen.
Mr. Schable’s last work was with Betty
Compson in “The Stranger.”

* * *

William Wellman, who directed “I’ll

Tell the World” for Metro-Goldwyn-
Mayer, left that organization last week
and will join the C. B. C. Productions
at Waldorf Studio.

* * *

Charles West, who several years ago
gave up acting to sell real estate, has
returned to the Cecil B. De Mille Studio
to work as a heavy in “The Road to Yes-
terday.”

* * *

Lazarus Transferred to Boston

Jeffery Lazarus, who has directed the
publicity of Grauman’s Million Dollar,
Metropolitan and Rialto theatres since
Jan. 2, 1923, has been transferred to
Boston, Mass., and will open a new
Paramount theatre there next month.
Harold B. Franklin, director of Famous
Players-Lasky theatres, announces he
has a new plan for administration of the
Boston theatre. Three department
heads will be appointed to act as a unit
in full control of operations. Mr. Laza-
rus has been chosen as one of the three.
He was formerly director of publicity

and exploitation of the First National
exchange, Chicago.

* * *

Fred Datig has resigned as casting
director at Universal City to accept a

similar position with Famous Players-
Lasky. He assumed his new duties yes-

terday. Mr. Datig has been affiliated

with Universal pictures for more than
thirteen years, first as assistant casting
director and for the past five years as

head of that department. He succeeds
Tom White, who resigned on account of

ill health, after serving six years as cast-

ing director of Paramount. Fred
Schuessler has been appointed to suc-

ceed Mr. Datig at Universal.

* * *

M'otion Picture Directors Association
held a “Western” night at their club-

house on Wilcox avenue last Wednes-
day. President William Beaudine ap-
pointed John Ford as master of cere-

mony, and Ford ran true to form in

staging the affair.

* * *

Fire Threatens 50 Houses

Fifty mountain homes owned by mo-
tion picture players in Gold Canyon nar-

rowly escaped destruction last Wednes-
day when a brush fire, driven by a stiff

breeze, swept over Big Tujunga Canyon.
Fire fighters worked 24 hours to save the

cabins.
* * *

The first tests of a radio-motion pic-

ture experiment to synchronize the

voices of screen players with their acting
on the screen was tried out in several

West Coast theatres last night. Norma
Shearer and Lew Cody broadcast the

dialogue from KFI, and the radio receiv-

ers in the theatres picked up the voices

and broadcast them alongside the screen.

Experiments have been carried on for

some time by Metro-Goldwyn-Mayer to

have projectionists operate the projec-

tion machines by hand to perfectly

synchronize the action on the screen with
the broadcasted voice. The experiment
proved a great success. Metro-Goldwyn-
Mayer plans to extend the radio-screen
experiment to include a full-length

feature.
* * *

Gloria Swanson is leaving Hollywood
apparently for good. The star’s beauti-

ful $200,000 Beverly Hills home has been
offered for sale, including its furnishings.

She has three more pictures to make for

Famous Players-Lasky, but has signed no
new contract.

* * *

Rigby Quits Scenario Staff

L. G. Rigby has resigned from the
scenario staff of Metro-Goldwyn-Mayer,
and is taking a short vacation at Cata-
lina. He recently prepared the script

of “Tumbleweeds” for William S. Hart.

Text of Talk by
Martin J. Quigley
at Paramount School

(Continued from page 35 )

the motion picture. It is in fact a con-
tinuation of the printing press, telling its

stories in pictures rather than in the cold
and lifeless printed page. All of you know
that the printing press is recognized as
having been an indispensable factor in de-
veloping the civilization that now exists
throughout the world. I believe that it is

only reasonable to say that the future civ-
ilization to which the world looks will be
served by the motion picture in an identical

way that the present and past civilization

of the past 400 years has been served by
the printing press.

To Develop Own Literature

In the years to come the motion picture
will reveal vast vistas in science, human
and natural history and in literature. The
screen will develop a literature of its own
which will produce its own classics and
its own masters. This new literature will

be a tremendous factor in shaping and
directing the affairs of mankind.
You have made a .fortunate decision in

determining to embark upon a career in

the motion picture business. It is an hon-
orable profession and some day soon it

will be a highly honored one. The theatre

manager, in no small way, is a public of-

ficial. His work is a work of public serv-

ice and he enjoys a public trust just as

much as any man elected to high public

office. The influence of a public officer

noon the public is frequently only a

theoretical one. But the influence of a

theatre manager upon his public is a defi-

nite and practical one. Properly conducted

a motion picture theatre can be an all-

conquering power of good in a community.
Badly managed, it is destructive.

In the tremendous future that awaits the

motion picture huge responsibilities are

going to be visited uoon those persons

occupying contact positions with the gen-

eral public. They will be required to be

men representative of a great industry and
to succeed thev must be imbued with great

confidence and enthusiasm about the mo-
tion picture and the motion picture busi-

ness.

Will Continue Triumphal March
I expect to see the motion picture con-

tinue its triumphal march toward the goal

of being the acknowledged favorite of all

the people of every class and kind. This
is not asking much nor expecting much in

the light of what the motion picture has

accomplished in the first two decades of

its existence. It is already the favorite

amusement of the majority of the people

and it is just now coming into a realiza-

tion of its powers to entertain, instruct and
inspire.

Look about you and see the imposing
edifices that are now being erected to house
the motion picture. In another day palaces

were built for kings. But today, in furth-

erance of the great work of democracy,
palaces are being built for the people as

motion picture theatres.

The awe-inspiring motion picture palaces

that are being built today will be surpassed
in the future, just as surely as the pictures

that we marvel at today will be outdone
by the pictures of the future.

It will be well for you to recollect the

boyhood policy of Abraham Lincoln that

he would work and study so that he would
be ready for his opportunity when it

should come. But in your case you are

working toward no obscure, speculative fu-

ture : Your opportunity is at hand. Work
and get ready for it, remembering that the

future of the motion picture will hold

great rewards for the man who can make
good.



September 5> 1925 EXHIBITORS HERALD 37

Film News

in

Pictures

PpirORIAL SECTION
of Exhibitors Herald

Issue of September 5

Stories Told

by

the Camera

Bernard Anthony of the Ideal theatre,

Ponchatoula, La., is one of the fore-

most of Dixie exhibitors who follows

carefully every project advanced in

the industry.

Walter Liebmann, Detroit manager of

A. E. (left) and John S. Woody, As-

sociated Exhibitors head, attended the

screening of “Headlines” and “Keep
Smiling” at Broadway Strand, Detroit.

Marshall Neilan last week signed a

new contract with Producers Distrib-

uting Corporation whereby four pro-

ductions will be made during the cur-

rent fiscal year.

Douglas Fairbanks, Mary Pickford of

United Artists and Will Hays just be-

fore the start of the “Greater Movie”

parade in Los Angeles. Doug was

grand marshal. With him in his car

rode the head of the film producers

organization and “America’s Sweet-

heart.” The Los Angeles parade was

regarded by many as one of the most

pretentious caravans of floats that was

ever presented.

It is not often that you get one pic-

ture of individuals representing sepa-

rately the financing, distribution, ex-

hibition and the production of motion

pictures. Left to right: Frank Wil-

son, Motion Picture Capital Corpora-

tion; John C. Flinn, vice-president and

general manager of Pro-Dis-Co; Harry

Arthur, Jr., and Cecil B. DeMille,

president of Cecil B. DeMille Pictures

Corporation.
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Hope Hampton was hostess to newspaper and magazine writers at the studio in

Fort Lee, N. J., where “The Unfair Sex” was produced for Associated Exhibitors
release. It was a summer Christmas party. Miss Hampton is now in Europe
looking over plays preliminary to appearing on the New York stage in the fall

under the Shubert management.

Aileen Pringle will next be seen in

“The Mystic,” directed for Metro-
Goldwyn-Mayer by Tod Browning.
She is trying a new bob which frees
one ear.

Alice Calhoun stars in “Lightnin’ Strikes,” Independent
Pictures, featuring the dog Lightnin’ the Great. Left to

right: Helen Dolan, former secretary to Jesse J. Goldburg,
president of Independent, now script writer and clerk;

Goldburg; Director William James Craft; Jack C. Fowler,
Jack Hunt and Spottiswoode Aitken.

Educational’s branch in New Orleans. Left to right: J.

B. Dumestre, Jr., manager of the Educational office at

New Orleans; J. L. Merrick, Educational’s Los Angeles

manager; Mrs. J. L. Merrick; Jack Nelson, Los Angeles

salesman; A. Marrero, New Orleans booker, and E. P.

Dumestre, cashier.

Ruby Lafayette celebrated her 81st birthday and her 75th

anniversary of stage and motion picture work during the

making of “Memory Lane,” which will be released by First

National. John Stahl, director, offered her best wishes of

the day.
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Gloria Swanson appears in a dual role in “The Coast of Folly,” which she just has completed on the West Coast for Famous
Players-Lasky. On the left she is shown in the part of Pollyanna. On the right is a picture of Miss Swanson in the role
of the mother. The middle picture is one of the Paramount star taken off the lot. Miss Swanson is now in New York
starting “Stage Struck.” She has given orders for the sale of her $200,000 Beverly Hills home in California and is expected
to make New York her permanent residence.

,
..

;

< Wl-

.

When Jack White, director general, and Arvis Gillstrom, director of the
Juvenile comedies for Educational release, took to the radio and to want ads
to get children to appear in the pictures, they were swamped with eager
young applicants. Estelle Bradley, leading woman in Mermaid comedies,
helped them to select the youngsters.

Richard Talmadge helps his director up in

the world. Dick’s latest starring vehicle
for Carlos Productions, “The Isle of
Hope”, has just been titled for release by
F. B. O.

Little Virginia Marshall doesn’t think much of this ride when the camera car
is right in front of her all the time. She is shown here preparing a scene
for “Sweet Marie,” Fox Imperial Comedy, in which Sid Smith is featured.
Director Benny Stoloff (with the cigar) is bossing the technical crew on its

own type of “speedwagon.”
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Party Sees “Cinderella” Scenes
Taken in Record Ballroom

Three Miniature Theatres Reel Off Pictures at Machine Company’s
Luncheon—Rolhafel Wins Entertainers Contest

By JOHN S. SPARGO

NEW YORK, Aug. 25.—Charlie McCarthy pulled a party over at

Famous Players’ Long Island studio last week, and everybody
went. The occasion was the shooting of the grand ballroom scene

in “A Kiss for Cinderella,” which Herbert Brenon is directing with
Betty Bronson.

Ordinarily a ballroom set in a motion picture studio is not deemed
sufficient attraction to make it worth while to pull a party, but inasmuch
as this particular ballroom scene is the biggest set ever erected under
a studio roof, McCarthy figured it was. And it was.

"VTOT only was it the biggest—McCar-
thy says so and no one disputed the

matter with him—but the chances are

that it was also the most gorgeous. And
interspersed with all the size and gor-
geousness were many homely and incon-

gruous things, there for the purpose of

carrying out the ideal of gorgeousness
as conceived by a little girl whose
imagination is limited by such things as

she comes in contact with in her life in

lowly surroundings.

Labyrinth of Pillars

The most beautiful things the little

girl had ever seen were two graceful
pillars at the door of a little studio, so

the ballroom is a labyrinth of huge gor-
geous pillars. The little gas stove, tea

kettle and gas meter in her humble home
appear opposite a throne, glorified and
many times as large as their actual size.

Prince Charming and the King are the

jack and king she has seen on playing
cards. By the same limitations it is

quite appropriate that the ballroom
should be illuminated with street lamps,
so it is. Her idea of wealth and luxury
is to be able to eat oranges, bananas
and ice cream, so all the noble and mag-
nificently attired folk at the ball stand
around and daintily nibble at these deli-

cacies.

So taking it by and large, it was some
ballroom scene.

* * *

Miniature Theatres at Luncheon
Being invited to eat luncheon is no

novelty to the trade paper slaves, but
when the luncheon table is flanked on
two sides by three wonderful miniature
motion picture theatres reeling off pic-

tures for the edification of the guests, it

is sufficiently out of the ordinary to be
worthy of note.

Such a luncheon was given last Friday
at the Princeton Club, 39th and Park
avenue, with Capitol Machine Company
as the hosts, the miniature motion pic-
ture theatres being demonstrations of
the product of the company.
There have been many self operating

continuous motion picture projectors on
the market, but the consensus of those
who witnessed last Friday’s demonstra-
tion was that the much sought for secret
had finally been discovered and a machine
of this sort that fell nothing short of
perfection had been placed on the
market.

The luncheon table was presided over
by Arthur Dunn, prominent in busi-

ness and financial circles, who is presi-
dent of Capitol Machine Company. Mr.
Dunn in a short but interesting address
told of the history of the making of the
machine, and pointed out many of the
almost unlimited possibilities of its use
for exploitation, advertising and educa-
tional work.
Walter E. Greene and Julius Franken-

berg, both well known in the film indus-
try, are prime movers in the organiza-
tion and both are vice presidents.

* * *

Rothafel Wins Entertainers
9
Contest

“Radio World,” one of the leading fan
publications in the field of radio, has
announced that S. L. Rothafel has won
the Popular Entertainers’ Contest which
this magazine has been conducting the
past four months to ascertain the most
popular radio entertainer, including an-
nouncers, singers, pianists and vocalists
among readers of “Radio World.”
Roxy obtained 3,000 votes more than

the second choice, Ben Bernie, while the
Happiness Boys finished third.

“Radio World” will present to Roxy a
gold medal commemorating the win-
ning of this contest prior to his depar-
ture for Europe September 5th in con-
nection with the new Roxy Theatre
which he is to build on 50th Street and
7th Avenue, New York City.

Incidentally Roxy received second
honors in this contest held last year and
during his broadcasting career has been
the recipient of more than sixty silver

cups and many other prizes from all

parts of the world.

* * *

Lachman Sees Reichenbach's Curios

When Harry Reichenbach, the silver-

haired wizard of exploitation, and Marc
Lachman opened their own offices in the
Straus building, where they are handling
free lance accounts for the usual
Reichenbach fee, they celebrated the
opening by Reichenbach inviting Lach-
man to the palatial home of the Reichen-
bachs for dinner.

Reichenbach is a collector of antiques,
curios and rare ornaments and on his
many trips abroad has gathered together
so much plunder of this kind that the
Reichenbach domicile is fairly littered

with it. Among the collection are

signed letters of Louis XIV, a cigar

case once used by the Czar of Russia
(most everyone thinks he smoked cigar-

ettes) and a pair of silk stockings once
worn by Cleopatra or some other vamp
of history.

One portion of the collection that he
prizes most highly is a wine set once
owned by the Sultan of Turkey, and to

Lachman he was orating on these

beautiful glasses with stems a foot long,
and beautiful with floral designs cut in

the crystal.

“It is a very beautiful wine set, Harry,”
said Lachman. “How much is it really

worth?”
Harry’s mind reverted to the free lance

office and he replied:

“Enough, Marc. And listen. If busi-

ness should ever get bad at the office you
will be paid off with one of those wine
glasses each week.”
Lachman counted the set which con-

tained twelve glasses and a big syphon,
and then commenc'd figuring.

* * *

Robinson to Join Rothafel
S. L. Rothafel announced this week

that Clark Robinson has resigned from
the staff of the Capitol theatre for the
purpose of joining the organization
which Rothafel is gathering about him
in connection with the new Roxy theatre
to be built this fall at 50th street and 7th
avenue, New York. He will accompany
Roxy to Europe.

Moomaw in Los Angeles
to Make Four for A. E .

(Special to Exhibitors Herald

)

LOSANGELES, CAL., Aug. 25.—Lewis
H. Moomaw, under a new contract with
Associated Exhibitors, has arrived from
Portland, Ore., to
start a new $1,-

000,000 produc-
tion program that
calls for four pic-

tures. He is even-
tually to con-
struct a $500,000
studio here to

supplement the
Portland plant.

Alfred A. Cohn
will write the first

of the new pro-
ductions to be di-

rected by Moo-
maw, who made
“The Chechacos”
and “Under the Rouge”. The first two
pictures, as yet untitled, will have the

Far Northwest as their locale.

Japanese Rights of

Bray Cartoons Sold
(Special to Exhibitors Herald )

NEW YORK, Aug. 25—Word was re-

ceived here today that the Japanese rights

for the two new series of Bray cartoons

have been sold to U. Ono for Japan. J. G.

Wainwright, managing director of J. G.

& R. B. Wainwright, London, Eng., on his

recent visit to the states consummated ar-

rangements with J. R. Bray by which he

will handle exclusive distribution of 26

new subjects in the U. K. and also conti-

nental Europe.
Wainwright made a special trip to the

States to confer with Joe Rock, comedy
producer, relative to the acquisition of the

Rock comedies for the coming season.

I.M.P.A. Adds Members
(Special to Exhibitors Herald )

NEW YORK, Aug. 25—Frederick H.
Elliott, general manager of the Independent
Motion Picture Association, stated in his

report last week that the organization has
grown 45 per cent in two months. Eleven
members were added to the rolls beside

the associate membership given to the

Kraus Manufacturing Company.

Operate on C. B. Hoy
(Special to Exhibitors Herald)

NEW YORK, Aug. 25—Charles B. Hoy,
secretary of the Independent Motion Pic-

ture Association of America, had an oper-

ation performed on his eye in a New York
hospital two weeks ago and has been a

patient ever since.

Comedy Only for Jackie
(Special to Exhibitors Herald)

HOLLYWOOD, Aug. 25.—Jackie Coo-
gan will appear almost exclusively in com-
edy pictures, according to his father.
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Chicago “Movie Season” Peak
Reached in B. & K. Festivals

As Campaign Wanes Exhibitors Report Profits—Hays Names
Committee to Judge Essays—350,000 Out

for Uptown Theatre Parade

The street carnival and parades which featured the opening of the Balaban
& Katz Uptown theatre on Chicago’s North Side, August 17 to 22, constituted

a fitting climax to the “Greater Movie Season” of Cook County, 111.

Those who were unable to inch their way in at the door of the new
theatre were consoled in the entertainment provided by merchants in the

uptown district. A parade held August 21 drew more than 350,000 people to

the North Side.

Parade Led by 202d Field Artillery

Col. Charles Kraft of the 202d Field Artillery led the parade. The band
of the unit followed, with several batteries of the artillery coming next. Boy
scouts followed the military; then came dozens of floats.

Directs Many Weddings;
Then Forgets How

(Special to Exhibitors Herald )

NEW YORK, N. Y., Aug. 25.—
For years Daniel Keefe has ar-

ranged the details of screen wed-
dings for dukes and shop girls,

princesses and shipping clerks.

But only a short time ago he at-

tended the first wedding of his
career that was intended to last

beyond the fadeout.
Keefe who is directing “Tran-

sients in Arcadia” was best man at

the marriage of Miss Billie

Hodges, until recently assistant
casting director to Harry Phelps
at the Fox West Coast Studios.
The ceremony began well enough
and might have gone to its conclu-
sion smoothly had not Keefe for-

gotten to tell the musicians when
to stop playing. This oversight
was the basis of some others that

were disquieting. But the cere-

mony did end, and Keefe has some
new material for use at the next
screen wedding.

“ Titles for Marquees”
Slogan Spurs Writers
of Fox Short Features

( Special to Exhibitors Herald

)

NEW YORK, Aug. 25.—Box office titles

for short subjects is the goal of Fox Film
Corporation in naming its first group of
one and two-reel pictures for 1925-26.

Among the titles are “The Big Game
Hunter,” released August 16, “The Parisian
Knight,” “Failure,” “Cuba Steps Out,”
“The Sky Tribe,” “Toiling for Rest” and
“The Peacemaker,” which is one of the
“Married Life of Helen and Warren”
series. “A Business Engagement,” one of
the same series, is an August 30 release.

“The West Wind” went to exhibitors last

Sunday.
Other titles chosen are “The Sky Jump-

er,” “The Wrestler,” “Shoes,” “Transients
in Arcadia,” “On the Go,” “Sweet Marie,”
“Love and Lions,” “In a China Shop,”
“My Own Carolina,” “With Pencil, Chisel
and Brush,” “White Paper,” “The River
Nile” and “All Aboard.” All these were
selected in following the slogan “Titles for
the Marquees.”

3,000,000 Offer Titles

in Contest of F. B. O.
{Special to Exhibitors Herald

)

NEW YORK, Aug. 25.—Receipt of 3,-

000,000 suggestions for a new title for
“On the Stroke of Three”, Associated
Arts Corporation production, is said to
be assured in the F. B. O. contest which
closes August 31. The picture formerly
was called “Sold for Cash”. The judges
are trade paper representatives.

It was announced that all postal de-
partment regulations in regard to con-
tests will be complied with.

No Appointments to Be
Made to Review Board

( Special to Exhibitors Herald )

ALBANY, N. Y., Aug. 25.—Although 43
persons passed the recent civil service ex-
amination for motion picture reviewers, no
immediate appointments will be made to
the New York State Motion Picture Com-
mission. There are sufficient reviewers on
the commission, though many who took the
examination did not know this when the
examination was held.

Helen Allee was crowned queen of the

pageant. She will represent the business
men at the Illinois Products exposition.

Oakland Competes with
Frisco in Parade

( Special to Exhibitors Herald )

OAKLAND, CAL., Aug. 25.—Tradition-
ally “the bedroom of San Francisco,” Oak-
land stepped out to show the larger city

across the bay the

manner properly
to celebrate
“Greater Movie
Season.” Credit
for the success of
the enterprise has
won Clem Pope
and Ed Smith,
managers, respec-
tively, of the Oak-
land T. & D. thea-

tre and the State
theatre, many ci-

tations.

The city council

appropriated $500
to be spent “as the
financial committee sees fit.” The com-
mittee was composed of theatre owners.
Because of that appropriation Will Hays
sent a telegram to Mayor John L. Davis,
commending him for the effort of the city

to aid in the cause of the industry.

Many Stars in

Frisco Parade
(Special to Exhibitors Herald )

_

SAN FRANCISCO, Aug. 25. — The
“Greater Movie Season,” ushered in on
August 8, proved to be more than a suc-
cess in San Francisco. Hollywood stars
were in the parade. The pageant was led
by a mounted police staff headed by Chief
Daniel J. O’Brien. Edward B. Baron, gen-
era! manager of the “Greater Movie Sea-
son,” Nat Holt, one of Baron’s chief as-
sistants, and Jack Partington, chairman of
the parade committee, were leaders in the
parade and were thanked by theatre own-
ers for the way it was put over.

Picture fans crowded to get glimpses of
the stars, and floats of various film com-
panies added color to the procession. The
parade passed the reviewing stand, from
which Acting Mayor J. Emmett Hayden
witnessed the procession.

Quaker City Merchants
Support “Movie Season”

(Special to Exhibitors Herald)

PHILADELPHIA, PA., Aug. 25.— The
majority of local exhibitors are enthusias-
tically supporting “Greater Movie Season.”

Most of the theatres in this territory are

decorated with pennants, posters and ban-

ners. All report that receipts to date far

surpass the receipts of the past two years.

Probably no daily newsaper in the country

devoted so much space to “Greater Movie
Season” as The Daily News.

Board Chosen to

Judge Essays
(Special to Exhibitors Herald )

NEW YORK, Aug. 25.—Approximately
100,000 essays have been entered in the

“Greater Movie Season” contest through-

out the country, according to a statement

made yesterday by Jerome Beatty, pub-

licity director for the Hays organization.

Reports from cities throughout the coun-

try indicate that exhibitors have profited

greatly by the campaign. The St. Louis

exhibitors’ league has voted to repeat the

campaign each year.

Dr. S. Parkes Cadman, president of the

Federal Council of Churches; George Barr
McCutcheon, president of the Authors’

League of America; Richard Washburn
Child, former United States ambassador to

Italy, and Alice Duer Miller, author, make
up the board that will judge the essays

submitted in the national “Greater Movie
Season” contest, according to an announce-
ment by Will H. Hays, president of the

Motion Picture Producers and Distributors

of America, who has sponsored the

“Greater Movie Season” celebration.

Showmen Envy Participants

in “Movie Season

”

( Special to Exhibitors Herald)

ALBANY, N. Y., Aug. 25. — Although
the Strand theatres in Albany and Troy,

N. Y., were the only houses in the two
cities to avail themselves of the “Greater

Movie Season,” the business being done in

the Strand houses has been such that other

managers regret the fact that they did not

join in the movement. The Mark Strand,

in Albany, as well as the Troy and Lin-

coln theatres in Troy, playing the best pic-

tures obtainable, have had capacity audi-

ences during the entire month.

Cook Plans for Future
“Greater Movie Seasons”

( Special to Exhibitors Herald)

KANSAS CITY, MO, Aug. 25.—In the

future “Greater Movie Season” will be-

come an annual event in Kansas and Mis-

souri. It will be on the order of a huge
mardi gras or carnival, with the co-opera-

tion of both states at command, it has

been announced by C. E. Cook, business

manager of the M. P. T. O. Kansas-Mis-
souri.

The big downtown street costume ball

for Kansas City has been set for the night

of August 28.
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Fox Offers New Accessories
With Season’s Product

Press Books for Pictures by Capable Writers—Noted Painter Making
Posters—New Features Begun on Coast

( Special to Exhibitors Herald )

NEW YORK, Aug. 25.—News stories based on facts and other authen-
tic material is contained in the press books which will appear for

productions made by Fox Film Corporation, according to the an-
nouncement of a new system incorporated by the company recently. In
other years the press material was written by writers several thousand
miles from the location of the story. Now the material is prepared by
capable writers acquainted with their subject matter.

This high standard of publicity is said
to be altogether in keeping with the in-

stalled use of advertising accessories pre-
pared by special writers in the West
Coast Studios.

Posters by Noted Artist

Luis Usabal, noted Spanish artist, is

painting a group of posters for this sea-
son’s attractions. Mentioned among his
work is the sketch for “Havoc,” expected
to create much comment. Another new
accesory now in the exchanges is the
salesman’s sample book consisting of a
handsome binder containing minature
scenes from all productions, as well as
the cast, highlights, and synopses from all

productions.

With each two reels will be issued a
complete press book, thus providing ac-
cessories for short features also.

Two Short Features Begun
Two short features were begun simul-

taneously on a Western lot last week.
One, “Transients in Arcadia,” is of the
O. Henry series. The other, “All
Aboard,” is from the “Married Life of
Helen and Warren,” series. Tom Mix
began “The Yankee Senor.”
“When the Door Opened” has been

completed by Reginald Barker.

Perrin to Head Capitol
in Albany; Vineberg Will
Manage Albany, Regent

(Special to Exhibitors Herald)

ALBANY, N. Y., Aug. 25.—Oscar Per-
rin, who recently resigned the manager-
ship of the Buckley theatres, Albany,
has been appointed manager of the Capi-
tol theatre, Albany. He succeeds Ed-
ward Lyons, who has returned to New
York City. Herman Vineberg, until re-
cently manager of the Mark Strand
theatre, has been named to manage the
Regent and Albany theatres, lately ac-
quired by the Strand interests. Tony
Veiller, who has been managing' the Lin-
coln in Troy, will manage the Mark
Strand, and Ben Stern, forrr er assist-
ant to Walter Roberts at the Troy thea-
tre, will manage the Lincoln.
Jacob Klein of Boston irrived in

Albany to succeed Samuel Burns as
manager of Warner Brothers’ exchange.

Schnitzer Goes West to

Supervise ’26-27 Plans
NEW YORK, /tug. 25.—J. I. Schnitzer,

vice-president in charge of production for
F. B. O., has gone to the West Coast
studios with John Brownell, East Coast
scenario editor, to supervise production
activities for the 1926-27 program.

O. E. Goebel of Associated Arts Corpor-
ation has completed plans for the filming
of “Flaming Waters” under Harmon
Weight’s direction and is returning East.
Weight made “Drusilla with a Million” and

now is directing “Three Wise Crooks.”
Ludwig Erb is remaining to start the new
production. Lee Marcus, general sales

manager of F. B. O., has started a tour of

Southern exchanges. Pandro S. Berman,
son of the late Harry M. Berman, has re-

turned to Hollywood to resume work as

assistant director. Paula Gould, general
press representative of F. B. O., will leave

Friday for a conference at the Coast
studios.

Pro-Dis-Co Production
Activity Doubled With
First Five Completed

(Special to Exhibitors Herald)

NEW YORK, Aug. 25.—Production ac-

tivities for Producers’ Distributing Corpor-

ation have been doubled with four studios

busy on 12 pictures for fall and early win-

ter release, and the first five pictures of

the program completed.
Five pictures under way at the Cecil B.

DeMille studio at Culver City are “The
Road to Yesterday,” “The Wedding Song,”
“Braveheart,” “Eve’s Leaves,” and “Three
Faces East.” Five started or in prepara-

tion at the Hollywood studios are “The
People vs. Nancy Preston,” “Simon the

Jester,” “The Man from Red Gulch,”

“Fifth Avenue” and “The Last Frontier.”

A1 Christie is winding up “Madame Lucy”
and at Glendale preparations are being

made for filming the first Marshall Neilan
production for Prc-Dis-Cc.

Will Join Rothafel
( Special to Exhibitors Herald)

NEW YORK, N. Y., August 25.—Clark

Robinson has resigned from the Capitol

theatre staff to join the staff S. L. Rothafel
is gathering about him prior to the open-
ing of the new Roxy theatre to be built

at 50 street and 7th avenue. Rothafel
and Robinson will soon go to Europe to-

gether to get some new ideas on theatre

decoration.

Thomas Meighan Should

Be Silver Tongued Now
(Special to Exhibitors Herald)

NEW YORK, N. Y., Aug. 25.—
At 2:05 P. M., August 18, Thomas
Meighan kissed the Blarney stone.

The effect on the stone was neglig-

ible, but according to the folklore
of the Irish the effect on Meighan
should be long lasting. If he
lacked glibness of tongue hitherto,

he should be able to persuade any-
one from now on.

Meighan went to Ireland a few
weeks ago to make “Irish Luck

”

for Paramount. The picture is

progressing, and Meighan and his
supporting cast are having a won-
derful time.

Re-Takes
4

I
«

I

j

I
SEE somebody has discovered that
Abraham Lincoln had a press agent.

Now I wonder if those stories about his

being a “rail splitter” and living in a log
cabin are facts or just a wild press agent’:*

yarn.

* * *

Do you suppose someone will bob up and
take credit for Lincoln’s famous Gettys-
burg speech?

* * *

Homing Instinct
Folks who buy 1926 Fords had better

keep ’em away from the water. Henry’s
making the next crop out of old battle-

ships.

* * *

All Outa Luck
There was a sad case of tough luck hap-

pened at Western ave. and Hollywood
blvd. the other day. A film company
wanted an actor to play the millionaire
in a picture and he didn’t have 10 cents
bus fare to reach the studio in time to take
the part.

* * *

And here’s a secret : Most of those tough
cowboys you see cutting up in pictures eat
dainty dishes at some tearoom along Hol-
lywood boulevard.

* * *

Bigger and Better
•It looks as though they’d have to build

a lot more theatres or else double up on
the play bills. The last count showed
there were three films for every day in

the year for next season.
* * *

More Plans
Two independent concerns are making

mystery dramas on Poverty Row. (The
mystery is where are they going to sell

’em.)
* * *

Late War News
The secret is out about Major Rupert

Hughes’ title. He says he stayed in Wash-
ington during the war and had six swivel
chairs shot out from under him.

* * *

Must Be Sad
Add Hi-cost of Production : Pete Smith

says Eleanor Boardman used a whole bas-
ketful of handkerchiefs while rehearsing
scenes for “Memory Lane,” a John M.
Stahl production.

* * *

Wrong Again
Suffering cats, what’s this? “For two

days Jean Hersholt has been suffering from
delirium tremens.” Gosh, the stuff you
get nowadays is awful. And the water’s

so muddy you can’t swallow it. (Oh, we
read a little further and it seems Jean is

only acting in a picture called “Stella

Dallas” and the “d. t.s” are a fake.)

* * *

Plenty of Hops
It was no unusual sight to see a few

Americans “hop” over to Windsor, Canada,
during the beer festival held there las’

week and hop right back and tell the

other thirsty ones about it.

* * *

Not to Be Sneezed At
"Half-Million Is Common Salary”

—

Headline in Los Angeles paper. It’s not
so common elsewhere in the world.

* * *

Famous Last Words
I’ll only make one closeup of the star in

this picture.

—R. M.
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THE THEATRE
Q^JDepartment ofPractical Showmanship

PRAISES THEATRE HERALD COPY
Best Thing You Have Ever
Given Exhibitors, Words of

Showman Who Uses Service
H. L. Davidson, Burford Theatre Co., Arkansas City, Kan.,

writes as follows:

Congratulations ! The page you are devoting to the Theatre Herald

is the best thing that you have ever given exhibitors. The Theatre

Herald copy fills a long felt need. Out here in Kansas, where men
are men and women wear sunbonnets, we found it impossible. to

secure the copy that we needed to publish a house organ that would
get the results we wanted.

I am enclosing six editions of “The Burford Spotlight,” which is

published each week in the interest of the Burford theatres. You
will find quite a bit of copy that has been lifted from the pages of

your Theatre Herald and other papers published by brother exhibi-

tors.

“The Burford Spotlight” is a little larger than most of the house

organs but this was necessary in order to take care of the four,

theatres operated by this company. We also had to have a larger

paper because we change three times a week.

We are more than pleased with the results that we are getting

from our house organ. We are strong newspaper advertisers but

the “Spotlight” seems to get better results and keep our patrons

better posted on our attractions than newspaper and ordinary

heralds.

Exhibitors who have hesitated about starting house organs will

be surprised at the results they obtain. Publish a couple of issues

and your patrons will complain if they miss any of your following

issues. That has been our experience here in Arkansas City, and

our town is only 18
,
000 .

Keep the Theatre Herald going, Mr. Editor. Feed us more dope

about the stars and the coming productions and other highlights.

Your institutional stories are very good and you have a darn clever

writer turning them out.

Yours very truly,
'
H. L. DAVIDSON,

THEATRE
Uncommon Honesty
Common honesty is not so common as it

might be—should be—will be. A long

time ago somebody too successfully sowed
a seed from which has arisen the idea that

the dishonesty of omission doesn’t count so

far as the theatre is concerned. But it does.

Last week a uniformed attendant was

stationed by the McVickers theatre box
office after the second DeLuxe matinee to

tell ticket buyers that the big attraction,

Paul Ash, would not be on the dinner

show bill. A good many half-dollars laid

upon the sill were withdrawn following

his explanation of the circumstance to the

prospective purchaser. Did those half-

dollars come back later?

They did. Despite the fact that this type

of honesty is not in current practice, not

one exhibitor will argue that they did not.

It’s dead open-and-shut.
* * *

Rotating Talent B. & K. Stunt

With the opening of the Uptown theatre

last week Balaban & Katz gave Chicago

and North American theatremen something

new to think about. They began rotating

their musical talent. Under this system.

Musical Directors Nathaniel Finston, H.

Leopold Spitalny and Adolph Dumonte, ac-

companied by Organists Jesse Crawford,

Milton Charles and Albert Hay Malotte, re-

spectively, will go around the circuit of the

three big houses, Chicago, Uptown and
Tivoli with the screen and stage shows,

playing a week at each theatre.

There are several angles to the proposi-

tion, but the exploitation value of the idea

is the one to be considered first. As such

it looks like a knockout. The policy ad-

vantage of the thing, of course, is evident.

* * *

Proves “Taka-Chance Week”
“Taka-Chance Week” originated by

Stanley Chambers and H. E. Jameyson for

the Miller theatre, Wichita, Kans., and con-

veyed to the theatre body at large exclu-

sively by this department, continues in

favor after use in all parts of this country

and Canada. Unlike most good exploita-

tion ideas, this one started in the major
cities and was adopted eventually by the

lesser ones. This week A. J. Lukachie,

Camden, Ark., writes at length of a rigor-

ous test applied to the proposition and the

gratifying results experienced. This seems
to give it final okay as a 100 per cent idea.

There are few 100 per cent ideas. Some
ideas are good for large cities; some are

good for small towns. All are worth real

money. This one undoubtedly has earned

for various exhibitors using it profits ag-

gregating a fortune. Credit it to the un-

selfishness of its inventors, who passed it

along and asked nothing in return.

—W. R. W.

Mr. Davidson voices the sentiments of

exhibitors throughout this country and

Canada with reference to the copy which

is supplied regularly in these pages. Since

inception of this service some two years

ago, copy supplied has been used in every

form of theatre literature by showmen.
House organs have been started by many
as a direct result of this service and credit

for the additional revenue from that

source has been definitely placed in many
published letters.

Burford Theatre Company,
Arkansas City, Kan.

Recently the present style of printing the

copy for use was adopted for convenience
and optical display. Immediately theatre

publications began to show a marked trend

toward uniformity in size, many changing
to exactly the dimensions of the pages
given. This unanticipated result prompted
publication of copy suitable for a second
page. Now it is possible to publish a four
page paper weekly with only the two in-

side pages to be filled with copy by the

exhibitor. Naturally this runs to program
listings and advertisements.
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Fresh
Screen
Notes

YOU NEED THE THEATRE—THE THEATRE NEEDS YOU

ONE of our local citi-

zens was arraigned
for assaulting his wife
and told the judge: “It’s

the only pleasure I

have.” Ain’t that just

like a woman, can’t bear
to see a man happy.

Russell Scott, Chicago’s

foremost murderer, is now
busy weaving baskets which,

under our present laws, is

probably the closest to hemp
he will ever get.

The Last Precinct In

The New York millionaire,

Browning, who adopted the

21-year-old girl, now says he

was a fool. This makes it

unanimous.

Bryan’s estate went up

over $200,000 from the time

he made his will in April to

the date it was filed. Our's

has gone down $4.70 since

last night, and we haven't

paid the rent yet.

We Meet Them All

When we finally get our

nerve up to go out in the

family automobile we can’t

help but view Henry Ford’s

sign “7,000 since yesterday”

in the light of a threat.
* * *

Fifty-seven Varieties Too?
Del Lord, Pathe star, is

using fifty-seven lions in his

current thriller which prob-

ably best illustrates the old

saying that there is safety

in numbers.

Eligibles Rap
Wrong Doors,
Says Roach

T-TOLLYWOOD.-Hal
Roach has said

something ! Every beauty
who wishes to get into

pictures should read it

and take it closely to

heart—and mind.
He said that 99 per cent

of those who apply at the

studios are not eligible and

that the eligible one per cent

knock at the wrong doors,

because, be it known, they

do not care to work in

comedies. “X in comedies?

The i-dee-a 1”

But, girls, runs the argu-

ment, you have a better

chance of finding favor with

directors in general by first

finding favor with comedy
directors in particular. Fact.

Hal Roach says so, and he

has 13 years of film making
experience on which to base

the statement.

Today the comedy feature

is inferior to any other fea-

ture only in length. The
casts and the quality of

production are the same.

Whole Town Invited
to Barbecue ; It Came
HOLLYWOOD. — Ed-

ward Sedgwick flung a bar-

becue at Calgary recently

and invited the whole town.

Everybody— and everything

movable — attended.

A 10 Cent Kitten
Sleeps in $2000 Bed
HOLLYWOOD. — In the

United Studios there is a

ten cent kitten which sleeps

in a $2,000 bed.

The cat was bought some
months ago by Tom Little,

“prop” department manager,

from a small boy who was
mistreating it. It was chris-

tened “Teddy.” Unmindful
of the fact that his purchase

price was a mere ten cents,

“Teddy” promptly adopted

as his sleeping quarters, the

magnificent bed which was
constructed for Mary Pick-

ford’s production, “Lord
Fauntleroy.”

Doug Seeks Girl for
Leading Role in Film
HOLLYWOOD. — Doug-

las Fairbanks is searching

for a girl to cast in the lead-

ing role of his coming pic-

ture, “The Black Pirate. M

He prefers that the girl sub-

mit her photograph rather

than for her to interview

him personally.

He Was Gatekeeper

;

Now He Is Director
HOLLYWOOD. — Victor

Nordlinger used to keep the

boys (and the girls) from
crashing the gate at the Uni-

versal Studios. He tired of

this and did some crashing

on his own. He is directing

“The Love Deputy,” a west-

ern starring Edmund Cobb.

Frank Beats Chautauqua
With Something New

in Advertising
I am enclosing details of a business get-

ting stunt that broke all records for success
in all my 13 years as a small town exhib-
itor.

The local Chautauqua was scheduled to

open on July 29 this year. I knew that if

I didn’t do something we would show to

empty seats. Some of you may feel a little

leary about opposing a Chautauqua, but for
myself I have as much respect for the low-
est type of carnival as I have for a Chau-
tauqua. The carnival at least takes an
even chance with the rest of us, where the
Chautauqua takes no chances, takes all the
money and gives absolutely nothing in re-

turn. Of course, we all know the Chau-
tauqua is sold to the community as an edu-
cational community builder, and we also
all know that it’s all bunk. They give a
few lectures by lecturers that eventually
die in the poorhouse, and you can get any
amount of lectures for about 15 cents in
our leading magazines by successful men.
They give a few musicals by college talent
on a Summer vacation, and the public pays
the bill, while the local theatre either closes
or the owner digs into his jeans to pay for
the film. But I decided that I would not

be the goat this year so I tried out the
following stunt, and believe me, boys, it

whipped the old Chautauqua to a stand-
still on their opening night.

I have enclosed a sample of a ticket

which we used that is explanatory in it-

self. I started giving out these tickets

about three weeks previously to the night
on which they were good, and as we show
only three nights each week, two or three
weeks was not too long in advance to give
them out. I ran a slide on the screen
stating that if anyone had more tickets

than they needed to give them to their

friends. We started giving them out on
Saturday night to a large crowd. We also

gave them out on Sunday night, and nearly
everyone who got one ticket came back the
following Wednesday to get another ticket

so that they would get in free, as the ticket

stated.

We advertised it in the paper and our
business increased enough to more than
take care of the show we were going to

give away and allow us a good profit be-

sides. And how they did come in when
the night rolled around ! We just jammed
them in and had them standing all over
and when the first show let out they were
lined up clear down the street. And, mind
you, it was the opening night of the Chau-
tauqua. But here’s the best part of it.

While most of the crowd came in free,

This Slide Should Please

Your Audience
This is a story of a boy and a girl; his

name was "Oh, Harold" and her name tvds
"Margie." The boy and the girl met
“Down by the Old Mill Stream" and "By
the Light of the Silvery Moon" "they
told "Love Tales." Afterwards they quar-
reled and he said “Goodbye, Good Luck,
God Bless You.” She told him, "If that’s
the way you feel it’s ‘Jake’ with me, be-
cause 'I’m Just Wild About Harry.” He
said "Now I know that ‘The One I Loved
Belongs to Somebody Else’ ” but such a
thing didn’t worry him.

He took a trip south with a friend and
stopped "On the Trail of the Lonesome
Pine” to buy some gas. And who do you
suppose came along t “Rose of Washington
Square,” who had "Hot Lips” and kept
him out until “Three O’Clock in the
Morning.” The boy soon tired of the wild
life and became "Homesick.” He said to

his friend, "I’m Lonesome and Blue" and
I’ve made up my mind to go back to "My
Best Girl.” So he returned home and they
met. He said to her, "I Wonder If You
Still Care for Me.” She replied, "I Love
You Truly.” So he thought “The Bells
Are Ringing for Me and My Gal.” Came
a “Wedding March” and after a period of
time they were blessed with someone
“Mighty Lak a Rose.” And they lived

happily ever after in their “Little Grey
Home in the West."—By Les Hoadley and
Louis Shimon.

yet we took in more money that night than

we would ordinarily on Wednesday night.

Yes, we are going to try it again.

Hurrah ! for “Greater Movie Season”

;

it’s getting better every day.

Sincerely,

N. E. Frank,
Manager, Regent theatre,

Wayland, Michigan.

Taka Chance Week Put
Over in Small Town

by Lukachie
Just a few words to let you know what

I think of Taka-chance week. I have
studied over this for quite a while and
have read what others have said about it

in your department and some recommend
it which others wouldn’t, and for some
time I was in doubt, finally I made up
my mind to taka-chance for three weeks
before opening. I worked hard and with

the assistance of my operator we went to

it. The more we worked on it the more
enthused we became and the harder we
worked.

Permit me to say here before going on,

that I have not seen anything in your de-

partment where Taka-chance was put on
in a small town. That was one of the

reasons why I was afraid to put on Taka-
chance.

I used two Herald copies, also employed
two young ladies to visit every store and
office in town and place a herald on the

desk, take off the mouthpiece of the

telephone and place a tag.

The pictures played were as follows:

Monday, Fred Thomson in “Bandit’s Ba-

by,” first chapter, “Play Ball.” Tuesday
and Wednesday, “The Girl of Gold,” Glen
Tryon comedy, Pathe Review. Thursday
and Friday, “Beloved Brute,” the Pathe

News, “The Pacemakers.” Saturday,

“Tearing Through,” Dick Talmadge com-
edy, Fables and serial.

Saturday shorts were in use for some
time. This was known to all but the fea-

ture was kept secret, also the rest of the

program, but it was generally expected that

the shorts would be seen.

Tuesday to and including Friday, “The
Playground Association” puts on musical, no
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Folks You Meet at the Theatre

Folks you meet at the theatre have important parts

in the moulding of your personality, your habits, your

likes and dislikes, your character. What you are at

the end of Life’s journey is determined in large degree

by your associations. You mingle with, observe and

assimilate impressions from more people you meet at

the theatre than any other single place.

Folks you meet at the theatre are pretty good

people- The average culture is that of the democracy.

The general manner is the company manner. Be-

haviour is exemplary behaviour. Those present are on

display, as you are. The tendency is to uplift and

standardize conduct.

Folks you meet at the theatre sit with you in obser-

vation of screened conduct irreproachable. Experts

at the picture plants see to that. In every picture the

good and proper is endorsed, while the evil and im-

proper is condemned.

In the years of its popularity the motion picture has

exerted an incalculably beneficial influence. It has

made the world a better place to live in by making

the world’s people better people to live with. The

motion picture has upraised a universal ideal unavail-

able prior to its advent nor elsewhere since.

charge, and every night of home talent.

For this I gave 10 per cent of receipts. All

newspaper ads carried this announcement.

I can recommend Take-a-chance week to

any small town theatre editor.

Next year I shall change programs daily.

I find that in a small town of 10,000 or less

population, it is advisable to do this regard-

less of how the changes are made during

the year.

Also I will again tie up with some local

organization. While it is true that the reg-

ular movie fan doesn’t take any interest in

your charity work, they won’t stay away
from the theatre because of it, but it will

bring out those who are not in the habit of

going.

All we expected to do was normal
business, because nothing of this nature

was ever put on, we were pleased with the

results. Again I wish to state let the

small town exhibitor put on Taka-chance
week and let him go to it.

We used in addition to News reels and
heralds, telephone card, 100 “1” sheets

pasted about town, 100 window cards and
a banner across street. And the lobby

11x14 cards painted by my operator and
slides, special sign across front, put out

letters spelling “Taka-chance” with cut

out officer in center with hand extended.

You are at liberty to use whatever you
can of this letter if you see where it will

help others, as I am thankful to you and
your department and others that have
founded Taka-chance week because it’s a

good thing and worthy of any exhibitor’s

time and effort in putting it on.

Yours very truly,

A. J. Lukachie,
Hauber theatre, Camden, Ark.

Browning Ties Up Kisses

and “Kiss Me Again”
to Advertise

Knowing you to be interested, I am en-

closing a few newspaper clippings. I am
also enclosing a sample of a novel stunt

which I inaugurated here in conjunction
with the engagement of “Kiss Me Again.”
This created a great deal of interest and
did not cost the theatre one cent. This
candy was furnished us by a local manu-
facturer free of charge, and this concern
also stood the cost of the envelopes and
the printing. This proved a very effective

stunt and did a lot to put over “Kiss Me
Again.”

Sincerely yours,

H. Browning, Mgr.,
New Haven-Olympia.

Shimon Submits Music
Copy for Your

Approval
There’s a lot said about program copy,

its originality, etc. Come on ! Let’s give
the boys this one and see what they think
about it. I have an idea that I have the

best original program copy. Will com-
pete against all comers, bar none.

I want to tell you about a novelty organ
feature presented at the Milwaukee theatre.

It was written by Les Hoadley, organist,

and myself. The slide introduces it. The
organist speaks the lines and plays a few
bars of each song, leaving the audience to

guess the titles. It proved a big hit.

Very truly,

Louis C. Shimon,
Exploitation, Copy and Music Dept.,
Milwaukee theatre.

Brockton Man Sends in

Poetry That Proves
Clever Idea

Enclosed is a poem written by Maude
L. Conway and published in the Brock-
ton papers which I think is something
that- is worth publishing in Exhibitors

Herald.
Very truly yours,

J. J. Cuhill, Gordon’s,
Brockton, Mass.

Fletcher Ties Up With
College Main for

Ad Space
Under separate cover I am sending copy

of our local paper with “Movie News”
worked. Mr. Stone is a Princeton man
with an M. A. degree. And I have been

fortunate enough to have him write com-

ments each week on my pictures (Free).

I offer this as a help to exhibitors in

cooperating with their editors and in con-
nection with the “Greater Movie Season”'

campaign.
R. V. Fletcher, Lyric Theatre,

Hartington, Neb.

Radio-Pictures Shown
With Cody and LaMar

r

( Special to Exhibitors Herald)

LOS ANGELES, CAL., Aug. 25.—Last

night Lew Cody and Norma Shearer were

seen and heard in fourteen theatres here

in “The Slave of Fashion,” Metro-Gold-

wyn-Mayer picture. While the picture was

being shown the two principals spoke their

lines before the microphone at the radio-

casting station of the Los Angeles Exam-
iner. The machine operators in each of the

theatres received instructions through head

sets, and the picture was run off syn-

chronously on the fourteen screens.

Cody recently signed a long term con-

tract with Metro-Goldwyn-Mayer.
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WHAT SHOWMEN ARE DOING TO GET BUSINESS: Across top, left to right: Ticket used by N. E.
Frank, Regent, Wayland, Mich.—Newspaper space obtained by R. V. Fletcher, Lyric theatre, Hartington,
Neb., in cooperation with a Princeton “grad.”—House organ and two other ideas of Nyman Kessler, Olympia
theatre, New Haven, Conn. Round ’phone disc, contributed by A. J. Lukachie, Hauber theatre, Camden,
Ark.; “Taka-Chance Week” ads by Lukachie. T. & D. Theatre house organ by Clem Pope, Oakland, Cal.

“The Texan,” house organ using Herald copy, by E. D. Massey, Killeen, Tex. Invitation below: Used by
John W. Creamer, Chillothe, Mo. “Burford Spotlight,” bottom: House organ of H. L. Davidson, Arkansas
City, Kan., in which columns of Herald copy are used.
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“Don Q, Son of Zorro ”

—a Prologue

By DOUGLAS HODGES -

If Mary Astor is the Spanish

maiden in “Don Q” who enacts

the role of Dolores. Her part is

not extremely prominent but it

is portrayed most proficiently.

Scene I.

Plush parts revealing scrim on which are

painted figures of an old Spanish grandee
seated in the center of the room of an old-

fashioned castle, and a young Spanish girl

who stands beside him 'with her arm rest-

ing on the back of the large chair. In

front of the scrim is a young man dressed

in the riding habit of a modern Spaniard.

His hat is broad brimmed, trousers close

fitting, and a silk girdle. In his hand is the

long blacksnake Australian zvhip. When
the curtain is fully raised he cracks the

whip, then comes to left center stage and
sings “Marcheta.” When he has finished

he is seated in an arm chair of Spanish de-

sign left. Foots lowered and lights behind

scrim brought on when life figures of the

older man and the young woman are re-

vealed. The man sings the first verse of

“In Old Madrid.” In the chorus he is

joined by the senorita. This is repeated in

the second verse and chorus. Plush closes

after foots have again come on.

Scene II.

Plush parts revealing street scene in a

Spanish city. Top lights are on. Drop in

three shows various small shops and busi-

ness houses. Standing in group are three

men. From right two children enter. To
the accompaniment of “Pomp and Circum-
stance,” a march, the children step lively

across the stage and exit left. They are

follovced closely by other couples of chil-

dren dressed in Spanish clothing. When
tzvelve of them have marched across the

stage a man standing in the group ivalks

down stage. His clothing like the other
tzvo, denotes he is a student.

First Student : Is there to be a car-

nival in town ?

Second Student (Looking in the di-

rection the children have gone) :

There seems to be a commotion down
the street. It might be a carnival.

. . . Or it might be a fight.

Enter the old man who appears in Scene
I from right.

First Student : Are you following

the parade that passed here?

Zorro : No, I’m on my way to visit

my son.

Second Student (Pointing to left) :

What is the commotion now, sir?

Zorro : I believe it is Don Caesar

who is doing tricks again with his

whip.

First Student : It is the young
fellow we watched last night in the

restaurant. A ruffian attacked him
but that whip saved his life—and his

sweetheart. He is a genius.

Second Student : Oh, I say, my
friend, (turning to Zorro) why not

postpone your visit to your son until

another time? Let’s go watch this

fellow handle his whip.

In the him “Don Q,” Douglas

Fairbanks appears as the adven-

turous Californian who storms

the heart of Dolores de Muro.

With his whip he brings fame to

himself.

Zorro: (Proudly) But the young
fellow, Don Caesar, is my son. It is

he we call “Don Q.”

( Quick curtain)

6 Comedy Units Making
F. B. O. Short Features

(Special to Exhibitors Herald)

NEW YORK, Aug. 25.—Six comedy
units are at work making short features

for Film Booking Offices. “Amazing
Mazie,’’ first of the “Adventures of Mazie”

series of 12 which heads the list, has been

completed. Another series called “Fighting

Hearts" will be started soon. Joe Rock
is making two new series of 26 comedies.

Work has been completed on the first pic-

ture in the initial series of 13 to be known
as “Standard Fat Men’’ and featuring

“Tiny” Alexander, “Kewpie” Ross and

“Fatty” Karr. The completed picture will

be released September 6. The second series

of 13 will be called the Blue Ribbon come-

dies. All are two-reelers. The Bray stu-

dios will make 26 short subjects, 13 Dinky
Doodle cartoons and 13 Unnatural History

cartoons. Ving Fuller, sports cartoonist,

will be associated as an animator with Wal-
ter Lantz.



48 EXHIBITORS HERALD September 5, 1925

Fox Short
Features

Fox short feature product
for the coming season is geared
to theatre progress in short
feature exploitation resulting
from the cooperative campaign
conducted by this paper. An
outline of Fox short feature ad-

vertising accessories was pub-
lished in last week’s issue. This
week the character of the prod-
uct to be exploited is indicated.

Encouraged by the success

of the Van Bibber series of

two - reel Richard Harding
Davis stories, Fox is adding a

series of 0. Henry comedies
and another based on the “M
ried Life of Helen and Warren”
stories.

Scenes from “Shoes,” first of

the 0. Henry series, are shown
above at right. Marian Harlan
is cast as “the 0. Henry girl.”

At left above are scenes from
“A Business Engagment,” first

of the “Helen and Warren” se-

ries, featuring Hallam Cooley
and Kathryn Perry. Below,
left, Earle Fox, the popular
“Van Bibber,” is seen in “The
Wrestler.” At right below are

scenes from “Sweet Marie,” a

Fox Imperial comedy.
T. O. SERVICE.
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Spargo Sees
Fox Line-Up

By JOHN S. SPARGO
NEW YORK, August 25.—Short fea-

tures are coming into their own, and no-
where to a more noticeable extent than in

the releasing schedule of Fox Film Cor-
poration. This statement is made as the
result of sitting through a private show-
ing of nine reels of short features last

week at the big Fox plant on Tenth av-
enue, and under the chaperonage of Fred
C. Quimby, the efficient and urbane sales

manager of the short feature department.

And of these nine reels, eight were com-
edy subjects, which under ordinary cir-

cumstances might be considered a pretty

tough menu to serve up to an audience of
one generally believed to be pretty hard-
boiled in the matter of pictures. But there

was nothing tough about this menu. Even
after the eight reels of comedy the only
feeling was that one or two more of sim-
ilar laugh-provoking quality could have
been withstood without any very great ef-

fort.

The variety of the humor aided digestion

of the screen banquet, which satisfied every
taste from the engaging buffoonery of Sid

Smith to the quaint humor of O. Henry
and the clever satire of Richard Harding
Davis.

One reel was a Fox Varieties subject,

“My Own Carolina,” shown to the accom-
paniment of old familiar Southern mel-
odies, and to one who has lived in the

South, it was easy to be mentally trans-

ported back to the land of cotton and the

magnolia.

Besides the rollicking fun in the Impe-
rial comedy, “Sweet Marie,” there is gen-
uine surprise at the striking scenes of
French battlefields. The amusing episodes

in the wooing of a French dancer by a
timid doughboy provide a kaleidoscope
farce that takes in both sides of the At-
lantic in the telling.

The “Helen and Warren” chapter of the

newlyweds’ difficulties in “A Business En-
gagement,” in which Albert Ray, the di-

rector, and Kathryn Perry and Hallan
Cooley present one of the most amusing
comedies of this attractive series.

_Earle Fox is hero of the Van Bibber
series, “The Wrestler,” and a hero such
as Richard Harding Davis himself might
have selected for the part. The settings

of this two-reeler are really worthy of a
more ambitious photoplay.

Marion Harlan is a typical O. Henry
girl in “Shoes,” the first of this lovable
author’s stories the Fox Company has
produced for the screen.

“The Long and
Short of It”

By WILLIAM R. WEAVER
Much of the bad practice found ac-

countable for the lack of exhibitor

faith in the box office value of Short

Features seems to have been cleared

up. Fewer complaints of inadequate

and unorganized service are received.

More specimens of theatre advertising

showing the Short Feature elements

of the program well represented

come to hand. With the campaign
only a few weeks old, it is plain that

conditions have been bettered ma-
terially.

Still there is work to be done. Not
all the confusion has been cleared up,

mainly because not all the parties

thereto have taken the simple and
profitable steps necessary to clear it

up. Not all the film companies have
presented their side of the case and
not all exhibitors have stated their

views.

It seems the Short Feature con-

dition was not greatly unlike many
other conditions which have been
aired from time to time during the

progress of the industry. There has
been misunderstanding on both sides.

On both sides there have been those

who were willing to do their part

toward overcoming it and others who
have not been willing. As before, the

burden of correcting the condition

falls upon a comparative few.

As matters stand it seems definitely

established that exhibitors are willing

and anxious to advertise Short
Features if given assurance that such
advertising will be backed up by serv-

ice and product. It seems equally
well established that at least the ma-
jor Short Feature concerns are willing

and anxious to provide and sub-

stantiate that assurance. It remains
merely to make these sentiments un-
iversal and go to work.

Campaign Is

Widely Felt
Impressive evidence attesting the widely

felt influence of the Short Features cam-
paign is piling up on every hand. It comes
in the form of exhibitor newspaper adver-
tisements, exhibitor reports, exhibitor
pledges and exhibitor letters. It is to be
seen, also, in the pages of other papers
devoted to the motion picture industry.

Since inception of the campaign the num-
ber of “What the Picture Did For Me”
reports on Short Feature product has
doubled and trebled. With sharpened in-

terest in the exploitation value of short

features has come increased interest in the

quality of short features. Each week the

space in “What the Picture Did For Me”
devoted to Short Features has been in-

creased materially.

Other trade journals have given indica-

tion of their interest in the subject by
printing many news stories, “surveys,” etc.,

purporting to disclose as results of other

effort the findings unearthed in the Herald
campaign, which shook the Short Feature
branch of the business out of a lethargy
found to be mainly responsible for the

lamentable conditions exposed. Practically

every trade publication has trailed along
with editorial comment of one kind or an-
other.

Meantime Short Feature production is

going ahead under increased pressure. Ray
Murray’s West Coast studio survey in

“The Studio” section of last week’s issue

dwelt at length on the activity marking the

efforts of Short Feature makers to supply

the enlivened market with product worthy
of exploitation.

All along the line, from theatre adver-

tiser to studio worker, a tightening of ten-

sion is apparent. Product is being put to

severer test than ever before. Good product
is being snapped up and exploited, while
inferior stuff is being sidetracked.
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Cooperation Pledge
EXHIBITORS HERALD,
407 So. Dearborn St.,

Chicago, 111.

GENTLEMEN:
Cooperating with the Herald to determine definitely the box office value

of short features, 1 shall give what I believe to be adequate advertising representa-
tion to all subjects on my programs for such a period of time as I find such
advertising representation to be justified by box office results of the same or
until I shall consider that a sufficient test has been made.

(Exhibitor)

(Theatre)
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From “Lights of
Old Broadway ”

Marion Davies is to be seen again as belle

of “little old New York” in Cosmopolitan’s
“Lights of Old Broadway,” directed by Monta
Bell for distribution by Metro-Goldwyn-Mayer.
The top photo shows the intersection of Fifth

Avenue and 69th Street, as of then. At bottom
are scenes which needs no explanation if you’re

up on early New York history as you should be.

Immediately above. Miss Davies starts New
York’s first streetlighting generator with a hair-

pin. Left, Miss Davies and Conrad Nagel.

Miss Davies’ “Little Old New York” is gen-

erally considered by exhibitors her greatest

picture. It cracked box office records far and
wide. “Lights of Old Broadway” is awaited
with consequent interest.—T. O. SERVICE.
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THIS department contains news, information and gossip on current productions. It aims to supply
a service which will assist the exhibitor in keeping in touch with developments in connection with

pictures and picture personalities—and what these a re doing at the box office. No prophecies on the
entertainment value of pictures are made. Opinions expressed are simply those of the author or of
his contributors and the reader is requested to consider them only as such.—EDITOR’S NOTE.

nj'HE MARRIAGE WHIRL,” First Na-
tional attraction, opened at the Chi-

cago theatre August 17. Corinnc Griffith
has the starring role. Comment on the pic-
ture appears in the accompanying columns
this week. Other details regarding the pic-
ture appeared in the July 25 issue.

TITLE THE BEST JOKE
IN “THE GOLD RUSH”

T 1

_L HE title is easily the best joke in

“The Gold Rush.” It doesn’t apply to the

picture, save incidentally. It applies to the

box office. At least that was the case at

the Orpheum theatre here last week.

I figure I’ve spent enough hours out of

this lifetime in waiting lines at box offices,

so I don’t do it, but I broke the rule to see

Charlie’s picture. I broke it about forty-

five minutes’ worth. It was a good invest-

C'OOD crowds are reported to have seen
the opening of “Don Q” at the Roose-

velt theatre, Balaban & Katz house. Com-
ment on the picture appeared in these col-
ums this week. Other details were print-
ed in New Pictures department of July 11
issue. It is a United Artists film.

ment, for I had my half-dollar’s worth

before I got into the theatre.

I knew about that section of irregular

theatregoers who come out only to see

Griffith’s stuff, but I didn't know Chaplin

had a similar exclusive contingent. Yet

the people shouldering me this way and

that during the scrimmage at the Orpheum
were such. They talked about Charlie as a

classic of some sort, relating ancient bits

of press agentry concerning him that had

passed from this retentive cerebrum long,

long since. It was evident they hadn’t seen

a picture since the last Chaplin and prob-

ably wouldn’t see another until the next.

Such is the magic source from which

Chaplin recruits the reinforcements who
make theatregoing hazardous for the regu-

lars.

Chaplin’s picture is all right. He and

Mack Swain are the works from beginning

to end and they do plenty. You’ve been

told the highlights and I wouldn’t tell them

to you if you hadn’t. They’re to be seen,

not heard about.

I have one complaint to make against

Chaplin. He should not wait so long be-

tween pictures. Doing so, he gets you in

to see them thinking that it took, as in this

case, three years to make them. Thinking

that, you expect greater things than

Chaplin or anybody else can give you.

“MARRIAGE WHIRL”
IS PRETTY DIZZY

(« t

J. HE Marriage Whirl” is a pretty

dizzy affair. Round and round it goes, get-

ting nowhere in particular. It’s just as

well they didn’t call it, as originally titled,

“The National Anthem.” The name is

good but should be saved for a better use.

J. Hartley Manners wrote the thing for

a stage play and as such it may have been

all right, but it staggers badly as a picture.

In addition, it is a bit tardy, for it does

over again many things that have been

done before and at least as well in jazz

pictures.

Corinne Griffith is Corinne Griffith as

usual but doesn’t seem markedly enthusi-

astic about the work in hand. Her job is

to marry a gin hound to reform him, dis-

cover she can’t do it, and suffer, suffer,

suffer. Kenneth Harlan’s job is to be the

gin hound and you simply can’t believe a

word of it. He acts drunk enough but it

seems unimportant. Perhaps that’s the big

thing wrong with the picture. Tn these

pORINNE GRIFFITH appears in “The Mar

-

^ riage Whirl,” First National picture which
opened at the Chicago theatre August 17. Com-
ment on the picture appears in the accompanying
columns in this issue. Cast and highlights ap-
peared in New Pictures department in July 25
issue.

days it’s pretty hard for even a screen wife

to get sympathy on the ground that her

husband drinks.

Harrison Ford doesn’t help matters

along any by mooning through the piece as

a respectfully distant admirer. Mae Tinee

made a crack about him looking like Bill

Hart in a kimono trying to emote and she

typed a stickful. Nita Naldi seemed to

provide chief interest so far as the audi-

ence was concerned. It was a chatting

audience and most of the women were ask-

pLORENCE VIDOR and Tom Moore
appear in leading roles in “Trouble

With Wives,” which played at McVickers
theatre in Chicago last week. Comment on
the picture appeared in this department last

week and details as to cast and highlights
may be found in the New Pictures depart-
ment.
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ing each other how Nita had managed to

lose all that weight. She’s a wasp in this.

Don’t blame the actors for all this, nor
the director. It simply wasn’t a good play

in the first place. More and more credit is

being given the authors, so pass credit for

this to Mr. Manners.

“SON OF HIS FATHER

”

FAIR WESTERN STORY
“A
±~y SON of His Father,” last week’s

long feature at McVickers, is a fair West-
ern story with one good kick in it. Deliv-

ery of this kick is admirably delayed and
picks the picture out of the rut at the last

minute. Victor Fleming, director, prob-
ably is responsible for this. Other directors

should note the technique.

Warner Baxter is the hero and Bessie

Love is the girl. Warner is a ranch owner
about to lose the old place and Bessie is

an Irish colleen come to live with her
brother, William Eugene, who was a cow-
boy for Baxter until he deserted to the

smugglers. The story’s about the attempt
to take the ranch and the efforts to retain

it.

Baxter’s first rate, better than I’ve seen
him before. Miss Love is always good.
William Eugene does one of those weak-
ling things well enough. Raymond Hatton
provides not quite enough badly needed
comic relief, handicapped by a hypochon-
driac role.

The picture runs along well grooved
channels with one or two mild excitements
until the big brawl which looks like the
finish. This is well done and seems like

enough, but then they bring in the kick.

It wouldn’t be right to tell you about it,

but it’s a finely worked out and tremen-
dously effective bit of work.

BOBBY VERNON
SCORES AGAIN

F^OBBY VERNON, whose stuff I like

better and better each time I see it, is

again a logical center of mirth in “Air
Tight.” It’s a snappy yarn about camping
honeymooners and generates pep as it

progresses. I expect to see all the imitat-

ing gentry utilize the air mattress stunt.

Mr. Vernon seems to have found the

well De Soto looked for. It must be more
than ten years since I first saw him in

Christie comedies, and he looks and acts

younger today than then. And he’s funnier.

APPARENTLY “DON Q“
IS SOME PLAYLET

Douglas hodges, who can find

more things wrong with a given picture

that anyone I know, not only fell hard for

“Don Q, Son of Zorro,” but was stirred to

write a prologue for it, which is printed in

this issue. Of the picture, he says:

“If Mr. Fairbanks should never make
another picture he might feel sufficiently

gratified that he lived long enough to make
‘Don Q, Son of Zorro.’ It is the picture

I’ve been awaiting for many months. It is

a great picture; and I’m endorsing it by
impelling my friends to hie themselves to

the Roosevelt theatre to see it. For to

miss ‘Don Q’ is a deprivation.

“When I realize that there is no other

actor I have ever seen whom I could

imagine in the role of that whip cracking,

adventurous fellow played by Fairbanks, I

know that the picture is good not only be-

cause the story is fast and furious but

because the star is worthy of the exalted

reputation he has acquired.

“He has a role similar to that in ‘The

Mark of Zorro’ and he executes it in even

more admirable fashion. Instead of a foil

as the implement which brings him glory,

as in that picture, a whip is handled with

such skill that he becomes an idol of Cas-

tile. He races to the side of Marfy Astor,

who deftly plays the daughter of Zorro’s

old friend, and pleads for her hand. It is

but five minutes before he is in a situation

which threatens his neck. Courage and

strategy, admired American traits, are ele-

ments of the remainder of the tale.

“By this time there is no doubt about

Donald Crisp. He may direct other pic-

tures
;
but his forte is certainly in acting

in them. His part in making ‘Don Q’ was

both directorial and histrionic. For both

he deserves not praise but thanks. He has

gathered together a cast which fits. They

all ‘belong’.”

WHICH SETS
THE PACE?

BaLABAN & KATZ have presented

their Uptown theatre, another “last word”

in theatre development, seating 5,000 and

costing $5,000,000. Are these constantly

better theatres created to keep pace with

pictures, or are constantly better pictures

created to keep pace with these theatres?

The answers to that depend upon the

identity of the answerers. Picture people

take one view, theatre people the other.

Even a Dayton jury would have a hard

time deciding the issue.

But the issue is unimportant. The pace

is the thing that counts, and it is rapid.

While it is so, both picture and theatre

people prosper.

Nine Companies Enter
Motion Picture Business

(Special to Exhibitors Herald )

ALBANY, N. Y., Aug. 25.—Nine com-
panies, the largest capitalized at $25,000, in-

corporated in New York state last week to

engage in some branch of the motion pic-

ture business. The number of companies is

about average for this time of year, but the

amounts at which they are capitalized are

low. The companies, with the amounts of

capitalization of six as given in the papers
filed, are

:

United Stars Distributing Company, Inc.,

$5,000; Wellwood Amusement Company, Inc.,

$20,000; Little Neck Amusement ompany, Inc..

$5,000 Magnus Film Sales Corporation $5,000;
A. & A. Amusement Corporation, $20,000; Hubert’s
Museum, $10,000, and the Hudson Valley Thea-
tres Corporation, H. E. R. Laboratories, Inc.,

and the Herkimer-Little Falls Corporation.

“New Pictures
”

Index

“New Pictures” information pub-

lished in the ten issues preceding this

one is indexed below by title, issue

date and page number.

After Business Hours July 25-58
American Pluck
Are Parents People?
Bad Lands, The. Aug. 29-85
Bandit’s Baby, The ..July 4-51
Beantifnl Sinner, The July 4-54
Beggar on Horseback, The....

Big Parade, The
Birth of the West

July 11-54

Aug. 15-49

....July 4-54
Bloodhound. The Ainr. 15-52

Camille of the Barbary Coast .Aug. 8-63

Demon Rider, The Aug. 22-54
Desert Flower, The..

Don Q, Son of Zorro July 11-50

Everyman’s Wife
Faint Perfume July 25-58

Fifty-Fifty

Freshman, The... ..

Half Wav Girl, The Anp. 15-51

Happy Warrior, The Aug. 1-86

Headlines
Hearts and Spurs

Aug. 8-63

July 25-57

Aug. 22-54

How Baxter Butted In July 18-55

July 25-57

I’ll Show You the Town June 27-153
Isle of Hope, The Aug. 29-85

Keep Smiling:

Kiss Me Again
Lady Robinhood
Lady Who Lied, The. Inly 18-55

Lorraine of the Lions
Lucky Devil, The

Aug. 29-85

Making of O’Malley, The.
Manhattan Madness

June 13-51

Manicure Girl, The July 11-49
Man of Iron. The Jnlv 11-49

Man. Without a Conscience, The....July 18-55

Marriage Whirl. The Jnlv 25-57

Merry Widow, The Aug. 15-51

Aug. 29-84
Mysterious Stranger, The
Mystic, The
Never Weaken

July 18-56

A ii ir. 8-54

Night Life of New York, The _Aug.l5-50
Not So Long Ago -Aug. 22-54
One Glorious June 20-51

Open Trail, The. ._...May 23-132
Passionate Youth
Pearl of Love, The.... June 27-152
Perils of Paris
Phantom Shadows
Pretty Ladies
Price of Pleasure, The
Quicker’n Lightnin*
Red Love. ....

Romola
Rugged Water
Sally of the Sawdust Aug. 29-84

Scandal Proof
Scarlet and Gold
Sell 'Em Cowboy
Seven Days
Shattered Lives
Shore Leave
Siege July 4-53

Smooth as Satin
Speed
Sporting Chance, The July 18-55

Steele of the Royal Mounted July 11-49

Street of Forgotten Men, The Aug. 22-55
Sun Ud A ne. 8-65

Tearin’ Loose.. ..

Tearing Through May 23-129
Texas Trail. The ... .Ana-. 1-86

Tracked in the Snow Country Aug. 29-85

Trouble with Wives, The Aug. 29-84

Under the Rouge
Aug. 15-51

White Fang July 4-il

White Monkey, The.
White Outlaw, The July 25-57

White Thunder
Wild Bull's Lair, The
Wild Horse Mesa, The Aug. 15-51



September 5, 1925 EXHIBITORS HERALD 53

Marguerite De La Motte has the
leading feminine role in “The Girl

Who Wouldn’t Work,” produced
by B. P. Schulberg.

The Girl Who Wouldn't

Work
Distributor: B. P. Schulberg Pro-

ductions

Producer: B. P. Schulberg Produc-

tions

Length: 5,979 feet

DIRECTOR MARCEL DE SANO
Author Gertie D. Wentworth-James
Scenario Lois Hutchinson

PLAYERS
Gordon Kent Lionel Barrymore
Mary Hale Marguerite De La Motte
William Hale Henry B. Walthall
Greta Verlaine Lilyan Tashman
William Norworth Forrest Stanley
District Attorney Winter Hall

TYPE : Drama with sex angle.

HIGHLIGHTS: Shooting of the

chorus girl by mistake. . . . Con-

fession of Mary’s father. . . . Cli-

max.

THEME: After a father finds his

daughter has gone to a man’s apart-
ments for the night he attempts to kill

her but shoots another woman instead
but is saved by a juryman who declares
he would have done the same thing.

STORY: Mary Hale, employed in a
department store, arouses the displeas-

ure of her boss because she shirks her
work. Gordon Kent, a rounder, is turned
down by another clerk and flirts with
Mary and she loses her job. To spite

her fiance, Norworth, the assistant man-
ager, she drives away in Kent’s machine
and they land at her home early in the
morning just as her father, a night
watchman, is returning home. He scolds

and slaps her and when she meets Kent
the next day she tells him she has left

home. He persuades her to come to his

home for the night and he goes to the

club. Greta, a chorus girl who is his

mistress, comes to the house and kicks

Mary out. Mary’s father also appears on
the scene, mistakes Greta, who has hid-

den in bed, for Mary and shoots her
dead. The next morning Kent discovers

the tragedy, blames himself for it and
confesses the crime to save Mary’s repu-
tation. Her father, however, finally con-

fesses.

That Man Jack
Producer: F. B. 0.

Distributor: F. B. O.

Length: 5,032 feet

DIRECTOR WM. J. CRAFT
Author George P. Bauer
Scenario Adele Buffington

Cameraman Art Reeves

PLAYERS
Jack Bob Custer
Anita Leland Mary Beth Milford
Joe Leland Monte Collins

Sammy Sills Hayford Hobbs
Bill Steams Buck Moulton

TYPE : Western melodrama.

HIGHLIGHTS: Scenery. . . .

Riding of Custer Climax.

THEME: Hero rescues the girl

from a runaway team which places him
in the first row of the girl’s affections.

After numerous fights and races he wins
the girl.

STORY: When Anita Leland’s team
runs away from her a muscular stranger
intervenes, stops the horses and assists

her to dismount. He gives his name as

Jack, and when Sammy Sills proposes
that he should become his partner in

working a mine, he consents, as the prop-
osition enables him to be near the girl.

Jack engages in a fight with Bill Stearns,

a husky loafer, and thrashes him sound-
ly. It transpires that his partner Sam-
my is also in love with Anita, having
known her since childhood, and is en-

gaged to her. Jack makes up his mind
to leave and rides away. Sammy is at-

tacked by the Steams gang and slain.

Suspicion falls upon Jack, which is

strengthened when his share of the gold

is found on him. He escapes and mean-
while Anita goes to Sammy’s deserted
cabin, finds a note written by the dying
man naming Stearns as his assailant.

Steams appears and tries to seize the
evidence, but Jack arrives and saves her.

Steams confesses.

Lou Tellegen has the leading male
role in “Parisian Love,” which was
produced by B. P. Schulberg.

Parisian Love
Distributor: B. P. Schulberg Pro-

ductions

Producer: B. P. Schulberg Produc-

tions

Length: 6,324 feet

DIRECTOR
Author
Adaptor

Marie
Armand
Frouchard
D’Avril
Margot
Knifer
Apache Chief.

LOUIS GASNIER
F. 0. Crawford
Lois Hutchinson

PLAYERS
Clara Bow

Donald Keith
Lillian Leighton

James Russell
Hazel Keener
Jean deBriac

Otto Marieson

TYPE: Apache melodrama.

HIGHLIGHTS: Settings and back-

grounds. . . . Attempt to rob sci-

entist’s apartments. . . . Murder
of the knifer and wounding of hero.

THEME: Apache and a wealthy
gentleman of Paris love the same girl

but the former wins her after a melo-
dramatic series of affairs.

STORY: Marie and Armand, Apache
lovers, with a pal called the Knifer, go
to rob the home of Pierre Marcel, wealthy
scientist. Marcel is there and Armand

“Parisian Love,” B. P. Schulberg
production, is based on the life of
the Parisian Apaches.
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prevents the bloodthirsty Knifer from
killing him. Police arrive, the Knifer is

shot and slain, Armand wounded, but
Marcel protects latter from the authori-
ties, has him nursed to convalescence and
gives him new start in life. Armand
goes to London on business. Marie pro-

cures funds from her Apache associates,

poses as a convent-bred girl and wins
Mercel’s love. On the night of her wed-
ding to him, she suddenly throws aside
the mask and reveals her true identity,

at the same time telling Marcel that her
whole course has been actuated by re-

vengeful desire and that she does not
love him. At this juncture Armand re-

turns. Marie embraces him passionately.
Apaches watching through the window
believe that she has tricked them and a

bullet hits her. She regains her health.

Marcel disappears, leaving a note which
states that he is obtaining a divorce,
leaving her free to marry Armand.

The Goose Woman
Distributor: Universal

Producer: Universal
Length: 7,500 feet

DIRECTOR CLARENCE BROWN
Author Rex Beach
Scenario Melville Brown
Cameraman Milton Moore

PLAYERS
Mary Holmes Louise Dresser
Gerald Holmes Jack Pickford
Hazel Woods Constance Bennett
Jacob Riggs James Q. Barrows
Reporter George Cooper
Mr. Vogel Gustave Von Seyffertitz
Detective Lopez George Nichols
Amos Etheridge MacDermott

TYPE : Murder mystery drama.

HIGHLIGHTS : Louise Dresser’s

acting. . . . Manner in which de-

tails of the mystery are worked out.

THEME : A mother who peculiarly
dislikes her only son changes her feeling
to strong affection when he is accused
of a crime.

STORY : Mary Holmes, opera singer,
loses her voice as a result of giving birth
to a boy, and develops intense dislike of
her offspring. She becomes a victim of
drink, lives alone in a shabby cottage and
raises geese. Her son wins the love of
Hazel Woods, a young actress, who re-

pulsed the vicious advances of a million-
aire theatre-owner. The latter is mur-
dered. To gain publicity Mary invents a
wild story about having witnessed the
murder. The district attorney furnishes
her with fine clothes, reveals her identity

as a former stage star and she is the
sensation of the day. But the details

she concocts cause her son’s arrest. Con-

fronted with him, she experiences a sud-
den awakening of mother-love and con-
fesses that her story is false. It tran-
spires that the theatre doorman is the
guilty person. The son is cleared and
faces a happy future with his reformed
parent and Hazel.

The Prairie Pirate
Producer: Hunt Stromberg Produc-

tions

Distributor: Producers Distributing

Corp.

Length: Undetermined.

DIRECTOR EDMUND MORTIMER
Author W. C. Tuttle
Scenario Robert Anthony Dillon
Cameraman George Benoit
Art Director Edward Withers
Edited by Harry L. Decker

PLAYERS
Brian Delaney Harry Carey
Ruth Delaney Jean Dumas
Howard Steele Lloyd Whitlock
Teresa Esteban Trilby Clark
Don Esteban Robert Edeson
Jose Tate Ducrow
Madre Evelyn Selbie

Aguillar Fred Kohler

THE STORY
TYPE: Adventurous romantic

melodrama.

HIGHLIGHTS: Escapades of “The
Yellow Seal.” . . . Riding and
fighting of Harry Carey. . . . Rob-
bery of the Don.

THEME: In an effort to determine
the murderer of his sister a man as-

sumes a disguise and starts on a long
quest. In the end he not only discovers
the murderer but he discovers a ro-

mance.

STORY : Brian Delaney, returning one
evening from herding the cattle, finds

his sister, Ruth, dead on the floor of the

little cabin that served as their home.
Turning bandit, he hides his real identity

and soon becomes known and feared
throughout the countryside as the “Yel-
low Seal.” In a little town near the
foothills, the gambling house of Howard
Steele is in full operation. Suddenly the

“Yellow Seal” appears, rifles the cash
drawer, demands the combination of the

safe and, after cleaning it out, locks

Steele in it and departs. He turns, to

face Teresa, the daughter of Don Este-

ban, a Spanish rancher who has allowed
himself to get into Steele’s power
through gambling debts. Steele wishes
to cancel the debts, by receiving Teresa’s

consent to marriage. She is about to

enter to bring her father away from the

"My Lady’s Lips” is a picture of
the underworld which was pro-
duced by B. P. Schulberg.

place where he has lost so much money.
They stand there for a moment in the
moonlight, and then as the crowd swarms
out, the “Yellow Seal” leaps on his horse
and is away, after giving her the slip

with the combination of the safe, so that
Steele may be released. That evening
the Don has a turn of luck and wins.
When he asks Steele for his notes, the
gambler puts him off till tomorrow. In
reality, the “Yellow Seal” has stolen the
notes. The Don is held up and robbed
of his winnings by Steele in the disguise
of the “Yellow Seal.” When Teresa
hears of this, the strange fascination
turns to hate. The Don, who thinks
Steele still holds his notes, easily per-

suades her to consent to the marriage.
The “Yellow Seal,” hears of the coming
marriage. In the church where the wed-
ding is in full swing, the “Yellow Seal”
suddenly appears and carries Teresa
away with him. Not long after, the
little church is again the scene of a new
and happier wedding, with Teresa and
Brian at the altar.

IlNEWSPICTURES]

Fox News No. 92
GERMANS DECIDE TO PAY DEBT BY PUTTING

TAX ON BEER
*

Fox News No. 93
ENGLISH WOMAN TENNIS STARS DEFEAT
AMERICAN WOMEN FOUR MATCHES TO

THREE
*

Fox Nezvs No. 94
PARACHUTE JUMPERS IN DAREDEVIL LEAP

FROM DIRIGIBLE SHENANDOAH
*

Pathe News No. 68
LILLIAN HARRISON TRAINS FOR FIFTH TRY AT

CHANNEL SWIM
*

ARCHBISHOP J. T. McNICHOLS INSTALLED AT
CINCINNATI

Pathe News No. 69
HARRY COOPER, TEXAS GOLF PROFESSIONAL,

MAKES 18 HOLES IN 60
*

Kinograms No. 5110
F. TRUBE DAVISON TAKES UP DUTIES AS

HEAD OF NATIONAL CRIME COMMISSION
*

Kinograms No. 5111
NEW PROHIBITION DRIVE ON UNDER DIREC-

TION OF GENERAL ANDREWS
*

International News No. 69
PRESIDENT AND MRS. COOLIDGE VISIT PRESI-

DENT’S FATHER AT PLYMOUTH, VT.
*

International News No. fo
CONGRESSIONAL MEDAL OF HONOR AWARDED

CAPT. LOWELL SMITH AND LT. ERIK
NELSON, WORLD FLYERS

*

SCORES KILLED OR INJURED IN EXPLOSION
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I/'ANSAS CITY, MO.—The Optimist
* Club of Kansas City met with exhib-

itors in a meeting and luncheon at the Kan-
sas City Club Friday and “Greater Movie
Season’’ was formally approved by the

club. . . . Miss Emma Viets, chairman
of the Kansas State Censor Board was
honored this week when word was received
in Kansas City that she had been elected

Most Worshipful Grand Matron of the

Grand Chapter of the Order of th£ Eastern
Star at Toronto, Canada. . . . Earl T.

Cook, new manager of the Pantages thea-

tre, Kansas City, concluded that a little

publicity to start his reign would not be
amiss, so he staged a free performance for

newsboys of the Kansas City Star. He
obtained the desired publicity—plenty of
it. . . . “We are forced to abandon the

old routine methods and must give the pub-
lic intelligence,” Jesse L. Lasky, vice-presi-

dent of Famous Players-Lasky Corpora-
tion, said in Kansas City this week. “We
find the question of fan appeal does not
hinge upon bigness, but on pictures that
ring true. Rational plots and capable play-
ers are promised in an impressive list of
coming productions,” . . . An average
of thirty-eight essays a day is being re-

ceived by Miss Katherine Prosser, motion
picture editor of the Kansas City Star, in

conjunction with the essay contest on
“Greater Movie Season,” sponsored locally

by a committee of exhibitors and exchange
officials. . . . An aged man stood near
the ruins of the Gillis theatre, Kansas City
house which was destroyed by an explosion
recently. Tears were in his eyes. He was
William Terrell, who for forty years had
been a watchman at the house, which is

now a mass of twisted steel and bricks.

. . . “When I’m through playing football

I want to sit behind a desk; no movie
acting for me,” said Jesse Lasky, Jr., in

Kansas City this week. . . “I’ve had
too many saintly parts and I’ve won too
many fights; the public sympathy is always
with a poor ‘dub’ who gets himself into

messes ; I hope they give me more comedy
parts,” was the sentiment voiced by Richard
Dix, in Kansas City this week.
While Jack Quinlan, manager of the Main
Street theatre, Kansas City, is spending a

vacation in the East. Fred Crowe of the
American theatre, Chicago, is in charge.
Mr. Quinlan is expected back soon. . . .

Among the out-of-town exhibitors in the

Kansas City market last week were Charles
Marshall, Palace, Golden City, Mo.;
Charles Sears, Sears Circuit, Nevada, Mo.;
C. M. Pattee, Pattee theatre, Lawrence,
Kas.

;
William Cuff, Strand, Chillicothe,

Mo.; Ben Levy, Hippodrome, Joplin, Mo.
M. A. Tanner, former Selznick

branch manager, has accepted a position as

booker at the Fox exchange, succeeding
Edward Solig, who departed for Jackson-

San Francisco

First Runs
(Week Beginning August 15)

CALIFORNIA: “The Trouble with Wives,”
Paramount.

IMPERIAL: “Don Q, Son of Zorro,”
United Artists. (2nd week.)

LOEW’S WARFIELD: “Never the Twain
Shall Meet,” Metro-Goldwyn.

GRANADA: “Son of His Father,” Para-
mount,

.

CAMEO : “Ching Ching Chinaman,” All

Star.

ST. FRANCIS: “Sally of the Sawdust,”
United Artists. (2nd week.)

UNION SQUARE: “Wasted Lives,” All Star.

vi lie Fla. . . . Frank Baxter, former
Universal salesman, has joined the Warner-
Vitagraph force in Omaha. . . . J. R.
Grainger, general sales executive for Fox,
was in Kansas City on a business visit,

being en route to the Pacific Coast. . . .

Lou Nathanson, former representative in

Oklahoma and Kansas for P. D. C., has
joined the United Artists force and will

cover Oklahoma. . . . Miss Ruth Ger-
shon, Fox stenographer, is convalescing
from an operation for appendicitis. . . .

C. C. Knife, formerly in charge of the

accessories department for the Kansas City
exchange, has been promoted to Universal
Central West accessories manager, and
Fred JJershorn, former Universal salesman,
has been promoted to short subjects man-
ager of that company. . . . George
Priest has been employed as an extra sales-

man for the Fox exchange, and William
Kaster of New York City has joined the

Universal sales force. . . . M. C. Brod-
sky, Universal salesman who was confined
to his bed for a week with an infected foot,

has returned to work. . . . It is under-
stood that Earl Reynolds, fellow salesman
of the same office, has become so “fast”

that he is considering trading in both of
his motor cars for an airplane. The Kan-
sas City First National office is celebrating
the fact that more than seventy theatres

in the Kansas City territory have been
sold. . . . Strange and mystic is the

power E. C. Rhoden, manager of Midwest
Film Distributers, Inc., Kansas City, has
over the natives

#of Beloit and Concordia,
Kas. Virtually no rain had fallen in the

vicinity of those two towns all Summer.
The outlook was anything but cheerful.

Then along came Mr. Rhoden for a week
of business and it rained each day he was
there, much to his inconvenience. But city

officials of the two towns, it is understood,
are contemplating appointing Mr. Rhoden
as the “Great Maker of Rain.”
William Gabel, Jr., of Beloit, Kas., and
Harry Wareham of Manhattan, Kas.. will

leave soon to attend the Paramount Man-
ager School in New York City, later to

become managers of Paramount theatres.

. . . The Mayfield theatre. 71 street and
Prospect avenue, Kansas City, has been
purchased by D. Costa, former owner of

the Bonaventure theatre, a suburban house
of Kansas City. . . . Untiring and effi-

cient work as advertising manager of the

Cliff Enterprises at Chillicothe, Mo., won

the position as manager of the Strand thea-
tre, owned by William Cuff, for John
Creamer. Edward Smith, former manager
of the theatre is to become manager of
the Strand hotel which adjoins the theatre
and is owned by Cuff.

SEATTLE, WASH.—Tom Olsen, pub-^ kcity man for the Palace Hip theatre,

and previously exploitation man for the
Strand, resigned last week and has gone to

New York to enter the Paramount Theatre
Manager school, as a result of the interest

taken in him by George Endert, local man-
ager of Famous Players-Lasky. After the

registration quota of the school had been
closed, Endert wired for permission for a
Northwest representative to enter, and
Olsen was admitted. Graduates of the

school are employed by Famous Players-
Lasky in their theatres throughout the
country. . . . Among recent Seattle

visitors was /. A. Van Wie, Portland
manufacturer of theatre equipment. Van
Wie just can’t help “high hat” folks, for
he stands six feet six in his stocking feet.

He is drum major in the Elks’ band. . . .

J. W. Parry is the new booker at First

National, having transferred from a similar

position with Metro-Goldwyn Har-
old Boehme, who has been booking at First

National returns to the sales force covering
the East of the mountains territory, which
Percy Hurst has been taking care of. . . .

Fred G. Sliter, manager of First National,
has gone to New York to attend the firm’s

convention of national sales executives,
and before returning to Seattle will visit

in Buffalo. ... L. V . Lamb, covering
Western Washington for F. B. O., and Rex
Thomfson, covering the Inland Empire,
have changed territories temporarily. . . .

A. J. Kennedy, formerly publicity man with
Famous Players-Lasky, is now exploiting
Universals, having succeeded Frederic Bab-
cock, who left Universal recently to handle
publicity for United Artists. . . . W. K.
Beckwith, formerly assistant manager of
Warner Brothers, has been named manager
of the new Warner offices in Portland.
. . . Art Aronson, manager of the West-
ern Poster Company, is at present in Cali-
fornia on a business trip. He will return
to Seattle about September 1. . . A. J.

Sullivan is now booker for Metro-Goldwyn.
He previously was booker for Producers
Distributing. . . . James Hone, secre-
tary of the M. P. T. O., of Washington,
made a trip to Spokane last week on busi-

ness. . . . E. A. Eschmann, New York,
general manager of First National, was in

Seattle recently for a conference with Fred
G. Sliter, local manager, and C. W. Koer-
ner, Portland branch manager. . . . Bill

Rankin, formerly Universal salesman, is

now covering Western Washington for

Warner Brothers.
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OTTAWA, ONT.—Donald Brown is the

new manager of the Regent theatre,

reopened in Toronto, August IS. .

Nester Lavene, for several years with the

Star theatre, Toronto, is now manager of

the Strand theatre, Toronto, which re-

opened August 22. . . . Harry Dahn,

manager of the Capitol, Montreal, had two

big weeks with “The Ten Commandments.

. . . J. M. Franklin, manager of Keith’s

theatre, Ottawa, is giving up the lease on

the Franklin theatre, also in Ottawa.

. . . The Franklin will be reopened by

other interests soon. . . . J. H. Cole-

man of the Coleman Electric Company,

which does a big business in motion pic-

ture theatre equipment, announces that the

company will soon move from 21 Dundas

street East to 258 Victoria street, Toronto.

John Golding, manager of the Im-

perial theatre, St. John, N. B., recently

entertained the Boston Canadian Club and

its ladies’ auxiliary with a theatre party.

. H. C. Robinson is selling his thea-

tre at Beamesville, Ont. ... St. John

is to have two new film exchange build-

ings, one for the accommodation of Famous
Players-Laskv and Regal Films, Limited,

and the other for First National, of which

William Melody is the local manager.

. . Henry Nathanson of Toronto, rep-

resenting Regal Films, and Louis Bache of

Toronto, Canadian general manager for

First National were recently in St. John

on the matter of arranging for the con-

struction of the buildings.

D etroit, mich.—d. r. and v. b.

Wisson, prominent Pontiac manufac-

turers, have supplied the backing for the

erection of a $350,000 theatre in Pontiac,

which will be operated by W. S. Butter-

field. The new house will go up directly

across the street from the Oakland, recently

purchased by Butterfield. . . . Harry D.

Goldberg, formerly connected with the

John H. Kunsky theatres, is on a trip to

San Francisco via Panama Canal. He will

be gone about two months, taking a much
needed vacation. . . . Jacob and Alex Shrei-

ber, who have operated a number of down-
town and outskirt houses in Detroit for the

past ten years, have split their interests and

will hereafter operate as individual com-

panies. Alex retains the Blackstone, sit-

uated across from the City Hall. . . •

When the new theatre now in course of

construction is completed, A. J. Kleist will

have six houses in Pontiac. The others are

the Oakland, the Strand, the Orpheum, the

Rialto and the Eagle. The Oakland does

not pass into Butterfield control for three

years. . . . General Sales Director Jules

Levy of Universal spent several days at the

local exchange promoting the next year’s

product to the sales staff in a series of

conferences. . . . The four Butterfield thea-

tres in Grand Rapids which have been

closed for a month for alterations were re-

opened last week. In the interim Grand
Rapids was without first run pictures. .

Al Mertz, formerly manager of the Uni-

Chicago
First Runs

(Week Beginning August 16)

CHICAGO : “The Marriage Whirl,” First

National.

ROOSEVELT: “Don Q, Son of Zorro,”
United Artists. (3rd week.)

MONROE: “The Lucky Horseshoe,” Fox.

McVICKERS : “Son of His Father,” Para-
mount.

ORPHEUM: “The Gold Rush,” United
Artists.

ORCHESTRA HALL: “Broken Blossoms,”
United Artists.

STATE-LAKE: “Wild Justice,” United
Artists.

RANDOLPH: “My Neighbor’s Wife,” Uni-

versal.

versal exchange in Detroit, has been made
manager of the Universal office in Cleve-

land. . . . Robert J. Rowan, manager of the

Standard Exchange, returned last week
from a two week motor vacation and im-

mediately started on a two week motor trip

among exhibitors in the state. . . . Mrs Phil

Gleichman, wife of the former owner of

the Broadway Strand theatre, passed away
at her home here last week after a linger-

ing illness. Burial was in Cleveland. . . .

Thomas P. Ronan has been appointed man-
ager of. the Butterfield Palace theatre in

Flint.

T NDIANAPOLIS, IND.

—

Charles Nicliol-

son is the new owner of the Palace thea-

tre at Beach Grove, a suburb of Indianapo-

lis. . . . Ross Garver, manager of the

Wabash Theatres Corporation at Terre
Haute, has returned with his family from
a vacation spent at Lake Manitou. . . .

Maurice Fox, manager of the American
theatre at Terre Haute, has announced that

the house will be redecorated for the Fall

showing of Paramount’s “Greater Forty.”

The interior will be repainted and new
drapes will be installed. . . . John E.

Smith has been reelected president of the

stage employes’ union of Indianapolis. He
was also named a delegate to the State

Federation of Labor convention to be held

in Terre Haute. . . . Participants in the

national swimming meet held this week in

Indianapolis were guests at the Palace thea-

tre one evening. Herb Jennings, manager
of the theatre, was the host.

Salt Lake City

First Runs
(Week Beginning August 8)

AMERICAN: “Siege,” Universal ; “A Spanish
Romeo,” Fox; “Newspaper Fun,” F.B.O.;
International News.

KINEMA: “The Awful Truth,” Pro-Dis-Co

;

“Crying for Love,” Universal ; Path* Re-
view; International News.

PANTAGES: “So This Is Marriage,” Metro-
Goldwyn.

PARAMOUNT EMPRESS: “Rugged Waters,”
Paramount; “The Sleeping Cutie,”

F. B. O.; Pathe News.

VICTORY : “In the Name of Love,” Para-
mount ; “His Wedding Wow,” Pathe;
Pathe News.

V

DENVER, COL.—Strand theatre has
been sold to the North American

Theatre Corporation of New York City,

according to the announcement made by
Harold Horne, Western manager of the
concern. $100,000 is reported to be the

purchase price. It is announced that the
Strand will be completely overhauled and
remodeled and that a new organ will be
installed; in fact no expense will be spared
in making the place one of the leading first

run theatres in Denver. The purchase of
the Strand marks the first of reported ex-
tensive activities of the North American
Theatre Corporation in the Denver ter-

ritory. It is planned to establish a circuit

of motion picture houses in Denver, Col.,

and the surrounding territory. The Strand
will be managed temporarily by Floyd Rice,
former manager of the Criterion Theatre in

Los Angeles. . . . Rick Ricketson has
resigned as manager of the Rialto and Vic-
tory theatres, Denver. His resignation
marks the closing of five years of active
association with Famous Players-Lasky, the

larger part of which was spent as exploita-

tion and prublicity manager for all the Para-
mount theatres in the territory. He was
appointed manager of the local first run
Paramount houses when they were pur-
chased about a year ago from the Mountain
States Theatre Corporation. Ricketson
will devote his time to private business in-

terests. He is one of the officials and
largest stockholders of the Western Enter-
prises, Inc., and will, with his associate

Dick Dickson, direct the affairs of the

Western Enterprises. They plan to operate
a chain of theatres in the Denver territory,

three of which will be located in Denver.
. Harry Lustig, new district man-

ager for Warner Brothers, has arrived in

Denver for a visit with the local Warner
Brothers exchange. . . . Ed Schoelkoph,
exhibitor from Idaho Springs, Col., was
seen visiting various exchanges during the
past week. He reports an excellent tourist

season. . . . The new Washington Park
D & R theatre celebrated its grand opening
last Thursday night. This is the first of

the three new D & R theatres to be com-
pleted and opened for business. This thea-

tre has a capacity of 450 and is located at

1028 Gaylord street in the heart of the

fashionable Washington Park residential

district. The other theatres now under
construction are the Highland D & R thea-

tre at 32 and Lowell boulevard, which will

be open September 15, and the Egyptian
D & R theatre at 32 and Clay, which is

scheduled to open October 15. The thea-

tres are owned by the Western Enterprises.

Inc. . . Eugene Gerbase, Universal

branch manager, is making an extensive

sales trip to the key cities of New Mexico.

He was last heard of in Albuquerque, and
from present indications, business is good.

. . . C. M. Van Horn
,
local Pathe man-

ager, left Thursday for Santa Fe, New
Mexico. He will return in about ten days.

. . . B. P. McCormick, popular exhibitor

operating in Florence and Canon City, Col.,

is back after an extensive vacation during

which he toured the Southern and South-

western parts of the United States. . . .

Charles R. Gilmour, Denver manager for

Warner Brothers, announces the appoint-

ment of E. J. Lustig as salesman in the

New Mexico territory. Lustig is the

brother of Harry Lustig, Western division

manager for Warner Brothers.
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EXCHANGE
PLACE%—i————

*

SALT LAKE CITY, UTAH.—Photo-
graphs ot many prominent movie stars

occupy imposing places in the windows of

most of the stores and business houses of

this city as special boosts for “Greater

Movie Season” which is in full blast here.

Eddie Diamond, manager of the Pantages
theatre, distributed free packages of popcorn
and candy at the Saturday morning per-

formance, which is devoted to the kiddies’

entertainment. There is not a youngster

in town who is not snapping a snapper or

flying a toy balloon in advertising the Sea-

son. . . . Jimmie Keitz, Greater Feature
exchange boss here, expects to hit the trail

for Central Utah this week. In fact he
just returned from a whirlwind journey
through the Southern part of the state.

. . . Clifton Pearce has been put on the

road with Greater Features’ product.

Pearce was formerly an exhibitor at Brig-

ham City, Utah. . . . Miss Nina Scott,

booker for Greater Features is enjoying

her vacation. . . Allen Burke will

shoot out to the Yellowstone branch of

Idaho this week, following which he will

journey through the entire state.

C. F. Parr, big chief for Pro-Dis-Co in

this city gets back this week after a month
spent in Montana. . . . Carl Steam,
United Artists exchange manager, is back
from a successful sales trip to Southern
Utah. He departs for Idaho soon, working
the key cities. . . . Starting Monday,
August 22, “Don Q” will hold the silver

sheet at the Paramount Empress theatre.

. Max Roth, James R. Grainger's

personal representative, left Friday for Los
Angeles, after holding down the local Fox
branch for three weeks. Art
Schayer, Fox main squeeze here, is back at

his desk after a month spent in the wilds

of Montana. . . . J. L. Tidwell, cover-

ing Southern Utah, A. Singelow, in Idaho
and IV. M. Hughart, selling in Montana,
are new sales additions at the Fox office.

. . . George Mayne has connected with
12 new independent productions from Sam
Sax and Harry Ginsberg, and will sally

forth into Idaho next week. . . Lon
Hoss, veteran salesman, has been added to

Mayne’s office as salesman in the Southern
part of Utah. ... E. M. Gibson assis-

tant manager for F. B. O., returns this

week after a two week vacation in Denver.
. ... W. F. Gordon departed this week
for the New York City convention at which
the chiefs for First National will thresh
out the problems for the new season. . . .

Vete Stewart is back after a dandy trek

over the Utah points, where he has been
selling the First National block of produc-
tions. . . . R. S. Stackhouse is back at

his managerial desk at Warner Brothers
after having spent three weeks in Montana
territory. . . . Lawrence IV. Hyde is the
new salesman at the Warner Brothers
branch. He has been assigned to the
Southern Utah section. . . Dave T.

McElhinney blew in from Idaho, where he
has been selling Warner Brothers’ product,
and blew right out again, this time working
the Boise section of Idaho. . . . Ed Mix,
main mogul in this city for Associated
Exhibitors, is back after a short sojourn in

Utah. . . . IV. E. Shipley, owner of the

Gem and Empire theatres, blew into town
after a long drive through the Northwest.

. . A preview for exhibitors of “The
Freshman” under the auspices of Billy Seib

went over big. . . . George L. Cloward,
exchange manager, called all the Metro-

Musical Assortment at

Stratford (Chicago)
( Week Beginning August 16)

World Events-—Compiled and edited review
of world happenings.

A Melange of Music—Ernie Holmgren and
Company.

“That’s All”—Stratford scenic creation.
Songs—“My Heart of Thy Sweet Voice”
“My Son,” Miss June Warwick .

“I Miss My Swiss”—Doris Gutow at the
Stratford-Kimball Organ.

“Dainties of 1925”—Miniature musical
comedy review.

“The Lucky Devil”—Paramount.
“Remember When”^—Stratford comedy pre-

sentation.

Goldwyn boys in from the road this week
and assembled them in a sales conference.
Those attending were J. F. Samuels, E. E.
Haris, Jack Connors and Charles Dillerd.

A. G. Pickett, Famous Players-
Lasky manager, is home after a trek to

Montana. . . A. P. Archer, with Educa-
tional in Denver, was the guest of C. H.
Messinger a few days. . . . Learn that

George Hays is selling for Educational in

Denver. George was formerly in this city

as manager for Associated Exhibitors.

SAN FRANCISCO, CAL.

—

Mrs. Ben F.

Simpson, wife of Ben F. Simpson,
branch manager for the Associated Ex-
hibitors, is recovering from a long ill-

ness. All film men are pleased with the

news of the recovery. Mrs. Simpson is

also well known in Pacific Coast and Chi-
cago film centers. . . . Mr. and Mrs. Hables,
of the Reel Joy theatre, King City; Max
Weiss, of the Silver Palace, Sacramento;
Louis Marks, of the Rialto, Sacramento,
and Mrs. IJ. W . Poole, of the Pine Tree,
Klamath Falls, were recent visitors on Gol-
den Gate avenue. They were shown a good
time and good pictures. . . . Some Loew
Warfield theatre girls marched in a special

oil parade held here August 15 and distrib-

uted balloons. . . . Work is shortly to begin
here on a $500,000 theatre, store and mar-
ket building on the East side of Divisadero
street between Hayes and Grove streets, it

has been announced by the purchasers of
the site, Milton H. I.ees and Samuel H.
Levin. . . . The estate of the late Thomas
H. Ince recently brought suit here against
Hobart Bosworth, actor, M. C. Sousa, dis-

tributor, and E. M. Wilson and Andrew
Caldou, manufacturers, for $9,750 alleged

to be due on notes of the Motion Picture
Utilities Corporation, in which these men
are alleged to be stockholders. . . . Luigi de
Francisco, whom D. W. Griffith personally
sent from New York to San Francisco to

conduct the playing of the score he has
written for “Sally of the Sawdust,” has
taken the baton at the St. Francis, San
Francisco’s new theatre. . . . Herbert L.

Rothchild Entertainments, Inc., recently pe-

titioned for the right to change the com-
pany name to San Francisco, Incorporated,
stating that the name it has borne is the

name of only one of the directors and that

this fact has led to confusion in Rothchild’s
personal enterprises. The other directors

of the corporation are Walter E. Wilcox,
Gavin McNab, I. M. Golden and Walter
Stettheimer. . . . “Stanford Days,” a photo-
play made at Stanford University by mem-
bers of the Stanford Alumni Association,

was shown to students at the university on
August 6 . ... H . G. Rosebaum, formerly

manager of the Paramount San Francisco
office, has been appointed district manager
for Paramount in the Dallas territory. All
his friends wish him luck. He’ll have it.

. . . James Clark, formerly with the Para-
mount San Francisco exchange, has been
made special representative of the adver-
tising sales department of Paramount.

D ALLAS, TEX.

—

George Grupe, former
owner of Opera House, Fredericks-

burg, Texas, has bought the Palace thea-
tre at Grand Saline, Texas, and intends to

make many improvements in and to re-

decorate his new theatre. . . . The latest

stunt among film hounds 1 Ben L Cam-
mack divulges secret of how to save suffi-

cient to buy psychological conveyance for
field duty; said psychological conveyance
is intended to knock the exhibitor dizzy,

and while he is in this condition, salesman
will secure his signature on the dotted line.

The secret is—-Let your customer be your
host at meal time ! ... A. W. Lilly,

Greenville, Texas, has bought three houses
(one colored) at Honey Grove, Texas,
from O. Gill. . . . J. Ross Rainey of
Clarksville, whose Mission theatre burned
recently, is building two modern theatres

to supplant the one destroyed. Rainey re-

ports that the new theatres are rapidly
nearing completion. This will make three
shows for Clarksville. . . . J. T. Hooks
of Select theatre, Mineola, Texas, is in

the John Becton hospital, Greenville, Texas,
for an operation. It is hoped that Hooks’
recovery will be rapid. . . . Texas has
a film salesman who is trying to emulate the

famous son of independence, Paul Revere,
in the person of /. W. Salles, special repre-

sentative of Carl Laemmle on the Universal
Complete Service contract. Salles has ac-

quired the habit of riding in the wee hours
of the morning in order to preach indepen-
dence to the exhibitor on his arrival at

the theatre after daybreak. . . . W. S.

(Bill) Hurst, former salesman for F. B. O.
in the Dallas territory, who is now building
a theatre at Clarksville, Texas, slipped one
over on his many friends and quietly mar-
ried Thelma Logden of Dallas. The couple
went to Paris on their honeymoon. Bill

is very popular along film row, and his

married friends extend sympathy and ex-
press the hope that he will survive the

ordeal. The single ones wish him luck and
happiness. May he get them ! . . . Ned
Depinet, sales director of the Universal
Pictures Corporation in New York City,

was a recent visitor at the New Orleans
office. His arrival in Dallas is eagerly
looked forward to as the homecoming of

the “prodigal.” . The Main Street

theatre at Tulsa, Oklahoma, owned by Bill

Smith, was saved from what might have
been a disastrous fire by the courage of

the operator. The fire started in the booth
and consumed six reels of film. No further
damage to the theatre was done.
Claud Ezell, district manager of Associated
Exhibitors, was seen along film row re-

cently. It seems like old times to see

Claud’s face among those present.

The Palace theatre, Eufaula, Oklahoma
was consumed by fire recently. Roy Crea-
son, manager, announced work on new
theatre will begin soon. Ben Y
Cammack is wearing a very self satisfied

expression due to the fact, he states, “I

have just made four exhibitors happy by
signing them up on the Complete Service
contract.” The theatres Ben referred to are
the New Lyric, Garland, Texas; the Crys-
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tal, Royce City, Texas; the Lyric, Cumby,
Texas; and the Alhambra, Paris, Texas.

. . . W. G. Underwood, president of the

Specialty Film Corporation, has just re-

turned to Dallas after a trip to the New
York film market. . . . Airdome theatre,

Kirville, Texas, suffered fire loss recently.

The cause of the conflagration was defec-

tive wiring. . . . Famous Players seek

the lease of the Hancock Opera House at

Austin, Texas. The Hancock Opera House
has been operated by the Novy brothers, in-

dependent exhibitors, for many years, and
the lease on the theatre does not expire for

three years. It is reported that the cause

for cancellation of the Novy lease was
that the Novy brothers were delinquent in

the payment of rents, which amounted to

$750 a month for eight months, the slack

season period of four months being rent

free. Novy states that the matter of their

being behind on the rent was taken up
with the representative of Mrs. Hancock,
owner of the property, and the Novy
brothers met and rested secure in their

belief that the oral agreement had adjusted

the matter. They were notified to the

contrary, however, when a new lease was
signed by the Central Texas Theatre Cor-
poration, a subsidiary of the Famous Play-

ers Theatre Department. The lease called

for a 50 per cent increase over the past

rental. The Hancock Opera House is now
closed, and the affair is in the courts. In

the first legal skirmish the Novy brothers

secured judgment, but this judgment has

been appealed.

S T. LOUIS, MO.—Col. David L. Stone,

commanding officer at Jefferson Bar-
racks, has won his fight for free movies
for the boys at the army camp. Heretofore
only army pictures could be shown at the

barracks theatre, but the boys were not sat-

isfied with such thrillers and longed for the

big stuff. In addition, the rookies and the

regulars had to pay to see the shows.
Through an arrangement made with the

managers of the various St. Louis film

exchanges Col. Stone has now made it pos-

sible to give free shows of good films for

the soldiers. ... It is reported from
Hannibal, Mo., that Mr. and Mrs. C. W.
Lilly have resigned as managers of the

Star, Broadway, Orpheum and Park thea-

tres of that city. The resignations were to

take effect on August 15 according to ad-

vices reaching St. Louis. Details of the

move have not been made public but it is

said that John Price, formerly in charge
of the Orpheum, will assume the manage-
ment of the consolidated theatres. Han-
nibal is a closed town, all of the houses
there being owned by one company. Stock
is held by various business men of the

town. It is said that there are two groups
among the stockholders, one headed by Mr.
and Mrs. Lilly and the other favoring
Price. So far as could be learned the
Lillys have not sold their stock in the com-
pany, merely asking to be relieved of the

details of management. . . . Dr. H. R.
Pitner, whose experience as a motion pic-

ture exhibitor dates back to the nickleodeon
days, has arranged to sell his Rex Theatre
at Fairfield, 111., to the Sexton Manufac-
turing Company, which also owns the Per-
shing theatre in Fairfield and the Orpheum
at Flora, 111. . . . Frank B. Hocking is

general manager of the Sexton theatrical

interests. Dr. Pitner has been in ill health

Diversified Program at

Capitol (Chicago)
(Week Beginning August 17)

Overture—“Down the Mississippi,” arranged
and compiled by Albert £. Short, con-
ductor, Capitol Grand Orchestra.

Capitol World Events—Review of world
events musically scored to interpret the
action and the changes of mood.

Creative Introduction to “The Ten Com-
mandments’’ with Iluzel Eden

, Herbert
Gould, Frances Dahl and the Abbott-
Capitol Ballet.

“The Ten Commandments.’’ Paramount.
Comedy Cartoon.

for some time past and was forced to give
up active practice two years ago. He is a
fine gentleman, a friend to all the film boys,
and they regret to see him getting out of
the business. He is the father of Harry
Pitner, who covers Southern Illinois for
First National. . . . Phil H. Heyde of
the Elks theatre, Olney, 111., is confined to

his bed by illness. . . . “Bib” Clarke of
the Opera House, Effingham, 111., who un-
derwent an operation about a month ago
is convalescent and expects to be hitting on
all cylinders again about September 1. The
boys are glad to hear that he is ready to

put on the harness again. . . . Sterling,

111., is to have a new motion picture and
vaudeville theatre. William Schrader of
Sterling is the owner and plans have been
drawn by Bradley & Bradley, Rockford,
111. The house will be 250 by 136 feet and
one-story high. It will cost approximately
$50,000. . . . /. Baker of Baker & Dodge
owners of the Grand theatre at Keokuk,
la., plans to spend his vacation in Michigan.
. . . Harry Weaver of the Grand theatre,

New London, Mo., is going to Minnesota
for a few weeks. . . . Mrs. N. E. Fett
of the Cozy theatre, Kahoka, Mo., was
called to her old home in Iowa by the

death of her father. . . . The theatre

at Wayland, Mo., has been closed. It is

possible that it may be leased to newcomers.
. . . Claude McKean, who recently was
appointed manager of the new Fox ex-
change at Memphis, Tenn., is expected
back in St. Louis this week. He has been
on an extensive trip studying conditions in

his new territory. . . . S. Solig, formerly
booker for the Fox office at Kansas City,

Mo., passed through St. Louis en route to

Florida. Naturally he plans to enter the

real estate business in that state.

Jack Underwood of Enterprise spent sev-

eral days in the territory. . . . Visitors

of the week included Tom Reed, Duquoin,
111.; Messrs. Reber and Hirscli, Pacific,

Mo.
;
Jimmy Boyd, Blytheville, Ark.

;
Har-

ry Miller, Festus, Mo.; A. C. Mercier,

Perryville, Mo.
;
Leo Bernstein, Springfield,

111.; P. A. Feitz, Highland, 111.; and H. E.

Nelson, Quincy, 111.

ALBANY, N. Y.—Bob Wagner, who
formerly ran the Gateway in Little

Falls, is now representing Renown on the

road, covering the Albany territory. . . .

Speaking of the Gateway, the house re-

opened last week under the Schine banner
and as “The Rialto.” . . .Joseph Schlei-

ger, former assistant booker for Pathe
here, is now doing the shipping at the

Bond exchange. . . .Alec Herman, man-

ager of First National in Albany, is spend-
ing a two week vacation at Far Rock-
away. . . .Jules Levy of New York,
sales director for Universal, accompanied
IL. C. Biss ell, local manager, on a trip

through Northern New York last week.
. . . An old timer returned to Film Row
during the week in the person of Lee Lang-
don, who is now looking after the interests

of the Freedom Film company, of Buffalo,
which may shortly open an exchange in

Albany. . . . Vacationists returning to

work during the past week included Ed-
ward Hochstim, of the Pathe office, who
has been at Long Beach; James Tunney, a
shipper at Universal

;
and Margaret Wolf,

of the same office. . . . Sidney Katz of
New York, who was located here for some
time with the F. B. O. exchange, was in

Albany during the week. . . . There is

talk along Film Row that Herman Vine-
berg, manager of the Mark Strand in

Albany, may be called upon to handle the

Albany and the Regent theatres along with
the Mark Strand. . . . Robert Bendell,
one time manager of the Selznick exchange
here, is now in the theatrical real estate

business in Albany, and put over two or
three big deals during the past week.
. . . Edward Lyons, manager of the

Capitol in Albany for the past year, re-

signed during the week and returned to

New York city. There is considerable
speculation as to his successor, many pick-

ing Oscar Perrin, who resigned last week
as manager of the Leland and the Clinton
Square theatres. . . . R. C. Kimball
has opened a motion picture theatre in

Westerlo. . . . Robert Grady, formerly
connected with Vitagraph, but who has
been handling the theatre at Haines Falls,

has given up the lease, the theatre revert-

ing to Rusk and Andrews, the original

owners. . . . H. C. Rawley has sold

his theatre in Earlville. . . . Shapiro
and Son, who will build the new Strand
house in Albany, began the work of razing

the old building this week. Moe Mark, of
New York, was in town during the week,
going over the situation generally in so

far as the Strand chain is concerned.
. . . James Rose, who has a circuit of

a half dozen houses in Albany, Troy and
vicinity, blossomed forth with a new Nash
sedan during the week. . . . William
Shirley and Mike Freedman, of Schenec-
tady, took over the Woodlawn in that city

last week, and are said to be dickering for

the star and other subsequent-run houses.

. . . William Smalley, of Cooperstown,
is entertaining his mother and sister from
Connecticut, during August. . . . Rob-
ert Phillips, of the Temple, Ilion, is plan-

ning to use professional vaudeville one
night a week along with pictures. . . .

Harry Rose has been named as the dis-

trict manager for the Rosewind Theatre
Enterprises. . . . Dave Seymour and
Mrs. E. A. Walton of Lake Placid are

reaping their annual harvest these days

through the Summer tourists at the well

known resort. . . . William Benton of

the Congress in Saratoga Springs ran

“The Ten Commandments” for four days

during the past week and packed the

theatre. . . . Julius Byck, a deaf mute
with theatres in Hunter and Tannersville,

is running “The Iron Horse” this month.

. . . Edward McGregor, of Walton cer-

tainly went the limit in his exploitation of

“The Ten Commandments,” the town look-

ing as though it was in readiness for a

Chautauqua. . . . Walter Roberts, of

the Troy theatre, attended the prize fight

last Monday night, but was caught in the

jam as the crowds rushed from the open

air auditorium as a thunder storm burst,

and was soaked to the hide. . . . Jake

Rosenthal of the Rose, in Troy, was at the

Saratoga track during the week, but has

kept mum ever since, enabling one to draw
his own conclusions.



September 5, 1925 EXHIBITORS HERALD 59

THE FILMMARTX
Chadwick

Semon Completes Two Features
“The Wizard of Oz” and “The Perfect

Clown,” two comedy features starring Lar-
ry Semon, have been completed. The first

has been released. “The Perfect Clown”
is being edited and titled and will soon be

shown at a preview.

Another Ray Film Finished

“Sweet Adeline,” Charles Ray starring,

has been finished. It is one of the de-
lightful rural type comedies.

Third George Walsh Release Named
“Blue Blood” is the title of the third

George Walsh release for next season.

Columbia
“Lure of Wild” Company Moves
Frank Strayer, directing Jane Novak in

“The Lure of the Wild,” has moved the
entire company to Truckee, Cal., where the
exteriors are to be filmed.

Engages T. Roy Barnes

Harry Cohn announces the engagement
of T. Roy Barnes for one of the feature
roles of “Ladies of Leisure” which Elaine
Hammerstein is making for Columbia.

Fox
Begin Three Pictures

Three pictures put in work last week at

the West Coast Studios were “The Yankee
Senor,” Tom Mix starring, “Transients in

Arcadia,” and “All Aboard.” “Transients
in Arcadia” is the second of the O. Henry-
series; “All Aboard,” the second of the
series Fox is making from the “Married
Life of Helen and Warren” stories by
Mabel Herbert Urner. The first of the lat-

ter series, “A Business Engagement” has
been scheduled for release August 30.

Jay Hunt Signs With Fox
Jay Hunt, star of the film version of

“Lightnin’,” recently signed a long term
contract with the Fox company.

Now She Is Joan Rene
Miss Rene who has the female lead in

“The Silver Treasure” has changed her
name from Inez to Joan for the sake of
euphony.

Reginald Barker Completes First Film
Reginald Barker has completed the film-

ing of “When the Door Opened,” his first

picture under his recently signed contract.

The picture is adapted from Curwood’s
novel of the same name. In this film Wal-
ter McGrail usually cast as a villain is the
hero.

“West Wind” Is Varieties Opener
The first Varieties picture of the pres-

ent season was “West Wind" which drama-
tizes the elements. The release date was
August 23.

Educational

Rattler Struck and Died
A diamond back rattlesnake struck at

Stephen Roberts while he was directing A1

Norma Shearer stars in Hobart Henley’s
“A Slave of Fashion,” which will be
released August 23 by Metro-Gold-
wyn-Mayer. Lew Cody plays oppo-
site Miss Shearer in the Samuel
Shipman story. Technicolor is largely
used.

Christie in a new film near Newhall, Cal.,

but the snake’s fangs did not penetrate the

director’s puttee. The skin of the reptile

now decorates Jack White’s office.

Famous Eating Place in Film
The interior of the famous Montmartre

restaurant, Hollywood, has been reproduced
for use in one of Lloyd Hamilton’s Educa-
tional-PIamilton comedies.

Marian Andre New Christie Beauty
Marian Andre, a French-Russian girl

born in Russia, is one of the most recently

added members of A1 Christie’s group of

international film actresses.

Vera Stedman Drives in

Speedboat Races

Vera Stedman drove the Christie speed-

boat “Baby Mine” in the races at the re-

gatta held annually at Santa Barbara. She
was the only woman driver in the races, it

is reported.

Studio Producing at Top Speed

Seven comedy companies are working at

the new Educational studio making Jack
White productions and comedies for the

new season. Five companies are making
two-reel comedies of the Mermaid, Ham-
ilton, Juvenile and Lupine-Lane series and
two are making one reel Cameos.

Davis Dist. Div.

Cast Completed
Announcement has been made through

the home office that the cast of “The Gold
Hunters” has been completed. The com-
pany is on location in Northern California
under the direction of Paul Hurst.

Gotham
Casting “McFadden’s Flats”

The work of selecting the cast for “Mc-
Fadden’s Row of Flats” is under way. One
of the feature roles has been given to Ford
Sterling, and Snitz Edwards has been as-

signed a role.

Principals Named
Eileen Percy will be the feminine lead

and Creighton Hale the male lead in “The
Shadow on the Wall” which Reeves Eason
will direct.

Arrow
English Baritone in Picture

Templar Saxe who is well known to

Broadway as the English baritone who ap-

peared in many musical comedies has a

part in “The Primrose Path.”

Lionel Barrymore Stars Again
Lionel Barrymore is starring with John-

ny Walker and Marguerite De La Motte in

“Children of the Whirlwind” of the Whit-
man Bennett series being made for Arrow.

Associated Exhibitors

“Clod Hopper” Progressing

Work on “The Clod Hopper,” starring

Glenn Hunter, is going steadily forward at

Fort Lee, N. J. Mildred Ryan has the

feminine lead.

“Counsel for Defense” in Production

“Counsel for the Defense” has been put

in production on the Pacific Coast under
the direction of Burton King. Betty Comp-
son and House Peters head the cast.

Paul Powell to Direct Strongheart

Paul Powell will direct the canine actor

Strongheart in his next picture, “North
Star.”

Pro-Dis-Co

Producing at Capacity

The first five pictures of the 1925-26 sea-

son have been finished, and 12 are in work
and will be released for fall and early win-

ter showing.

Doing Medieval Scenes

Cecil B. DeMille is now producing the

medieval scenes in “The Road to Yester-

day,” which he is directing personally.

Circus Performers in Film

Every large American circus is repre-

sented by members of the cast used in the

circus sequence of “Simon the Jester” in

which Lillian Rich and Eugene O’Brien are

the principals.

Waited Twenty Years

Cecil B. DeMille recently stated that he
waited 20 years to produce “The Road, to

Yesterday” which he first saw on the open-
ing night of the stage play at the Herald
Square theatre, New York City. ,
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Paramount
Sidney Olcott Finishes Picture

Sidney Olcott has completed filming the

war episode that forms the last scene of

“The Best People.”

Meighan Title Changed
The tentative title of the picture Thomas

Meighan is making in Ireland was “The
Shamrock.” This title has been changed
to “Irish Luck.”

Feminine Lead Chosen
The feminine lead in “Polly of the Bal-

let” will be played by Bebe Daniels. Pro-
duction will not begin for several weeks.

A Run on “Heavies”

Harold Lloyd will use Noah Young,
Constantine Romanoff, wrestler, James
Mason, Leo Willis, and other “heavies” in

the picture on which he is now working.

Pathe

Praise From One Who Knows
“The most enlightening and honest Arc-

tic film so far presented to the public” are
the words used by Vilhjalmar Stefansson,
Arctic explorer, in praise of the Earl Ross-
man production “Kivalina of the Ice

Lands.”

Serial in Production
Spencer Bennet is directing a ten-chapter

serial based on “The Green Archer,” a

novel by Edgar Wallace. Allene Ray and
Walter Miller have the leading roles.

"College Days” English Title

Harold Lloyd’s “The Freshman” will be
shown in England under the title “College
Days.”

Another Clyde Cook Film Ready
Clyde Cook’s latest Hal Roach comedy

has been finished and has been titled

“Moonlight and Noses.”

To Get Everything Right
Every Hal Roach comedy star takes an

active part in preparing each sequence of
every comedy picture before production is

started. Each one works with his director
for at least a week before the filming be-
gins.

F. B. O.
Working on Seven Pictures

Seven units are at work, making “Ridin’
the Winds,” “Heads Up,” “The Last Edi-
tion,” “Three Wise Crooks,” “Dr. Jim,” “A
Man of Nerve” and the second episode of
“The Adventures of Mazie” series.

F. Harmon Weight Popular as Director
Chiefly because of his success in directing

“Drusilla with a Million” F. Harmon
Weight has been engaged to direct Evelyn
Brent in “Three Wise Crooks.”

New Man on Scenario Staff

Percy Heath, motion picture and maga-
zine writer, was recently added to the scen-
ario staff of F. B. O. as assistant to scen-
ario editor Fred Myton.

Newsman for Newsman’s Part
Lou Payne, actor and former newspaper

writer, has been cast for the role of the
publisher in Emory Johnson’s “The Last
Edition.”

First National

New Distribution Manager at Cleveland
E. A. Eschmann announces the appoint-

ment of Gradwell L. Sears to the position
of manager of the Cleveland branch.

Portland Branch Has Moved
The office of the Portland branch has

Lige Conley’s “Beware” was an Educa-
tional release for August 9. Jack
White supervised the taking of this

comedy which is in the Mermaid
group and is available for “Greater
Movie Season.”

been moved from 401 Davis street to 441

Glisan street.

“Dangerous Currents” Almost Ready
Edwin Carewe has completed the camera

work on “Dangerous Currents,” an adapta-

tion from the stage play “The Sea Wo-
man.”

Two Put in Work
Production of “The Unguarded Hour”

and “The Scarlet Saint” has been started.

Lloyd Hughes and Mary Astor have the

leading roles in the latter picture.

“Shore Leave” Starts Well
“Shore Leave,” starring Richard Bar-

thelmess, will have more than 100 showings
during the week of its release Sept. 6.

Metro-Goldwyn-Mayer
Red Will Photograph Gray, Claim

It is reported that the treatment of tex-

tiles with a preparation of quinine and cal-

cium sulphates causes red to photograph a

luminous gray instead of black.

New Actress Signs Long Contract

Though she made her first screen ap-

pearance less than six months ago, Gwen
Lee, who had a part in “Lady of the

Night,” and in “Pretty Ladies,” has signed

a long term contract as a member of the

Metro stock company.

William Wellman Finishing Picture

William Wellman is now cutting and
editing his production “I’ll Tell the World.”

“Sure Up” to Be Released Soon

Announcement has been made that Ed-
mund Goulding’s latest production, “Sun
L’p,” is soon to be released.

Universal

Transforming Deadwood City, S. D.

Jack Hoxie, film star, has taken a com-
pany to Deadwood City, S. D. to make two
pictures for which the annual “Days of
76” celebration will form the background.
The main street of the town is being trans-

formed for filming purposes to resemble
the principal street of an old frontier town.

From Gateman to Director

Victor Nordlinger, directing Edmund
Cobb in “The Love Deputy,” was formerly
gateman for Universal. He secured a place

in the production offices, later became an
assistant director, and is now directing his

first company.

Entertains a City

Edward Sedgwick, making a western pic-

ture in the Northwest, recently invited

every citizen of Pendleton, Ore., to a bar-

becue. He asked that all who attended
wear Western costumes. Many came and
all were in Western dress. As a result a

barbecue scene was filmed.

He Is Chief Eagle Face Now
Hoot Gibson, starring in “The Calgary

Stampede” was made a chief of the Black-

foot nation while on a location trip to Cal-

gary, Alta., Canada.

Norman Dawn Signs Contract

Norman Dawn, rated as one of the best,

if not the first, photographic expert in the

industry, has signed with Universal to act

as an advisor on matters of production and
photography.

Through Wars Unscathed, But—
Major-General Theodore Lodijensky

served through several wars and came
through without a scratch. But during his

work as technical director for Dmitri
Buchowetzki on “The Midnight Sun” he
stumbled and broke a leg.

Warner Brothers

Have Laboratory in East
Warner Brothers announce that to aug-

ment production they are opening the for-

mer Vitagraph film laboratory in Flatbush,

N. Y.

Production to Increase

Six units will soon start production and
four are now working. The program for
the year is about 30 percent completed.

Mary Astor to Play in “Don Juan”
Mary Astor, who played with John Bar-

rymore in “Beau Brummel” will play oppo-
site him in “Don Juan,” his next picture.

Next Syd Chaplin Film Named
It has been announced that Syd Chaplin’s

next picture will bear the title “Nightie
Night Nurse.”

New Literary Department Head
Albert Sydney Howson, theatrical and

literary man, has been appointed successor
of Pearl Keating as head of Warner
Brothers’ literary department.

United Artists

“Annie Rooney” Orchestrated

Vincent Lopez, orchestra leader whose
organization broadcasts nightly from the

Pennsylvania hotel, New York City, has
made a waltz and fox trot orchestration

of “Little Annie Rooney” as a compliment
to Mary Pickford for her work.

More Music
During the filming of "The Gold Rush”

Charlie Chaplin composed two songs that

are being exploited to the fullest extent by
the music publishing houses of Irving Ber-

lin and M. Witmark & Son. These will be
used for incidental music in many places in

which the film is exhibited.

"Don Q” East and West
Following the showing of “Don Q, Son

of Zorro” in New York City the picture

had openings in Atlantic City, Denver and
San Francisco.
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1925

This is the original exhibitors’ reports department
,
established October 14, 1916.

Beware of cheap, misleading imitations.

“What the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD , 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
NEVER SAY DIE: Douglas McLean—An enter-

taining comedy that pleased all who came. Failed

to draw usual Sunday business. Paper very poor

on this subject and the title didn’t seem to take.

Six reels.—A. G. Witwer, Grand theatre. Rainier,

Ore.—General patronage.

NEVER SAY DIE: Douglas McLean—A fair

comedy that was not up to star’s previous stand-

ard.—Chas. Lee Hyde, Grand theatre, Pierre,

S. D.—General patronage.

THE CHECHAHOS: Special cast—98 per cent
picture. Good story in good setting. Real

Northern scenery. Good photography and direc-

tion. Eight reels.—A. Y. Dow, Grand theatre,

Coleman, Alta., Canada.—Small town patronage.

Chadwick
THE MIDNIGHT GIRL: Lila Lee—This was a

good one day picture. A great improvement over
most of the pictures I have had from this ex-

change, but at that I paid for it as a two day
picture and only ran it one. I paid too much.
Six reels.—L. M. Jones, Arcadia theatre, Vander-
grift. Pa.—General patronage.

THE MAN OF IRON : Lionel Barrymore—Just
another piece of Chadwick junk. Why waste
Lionel Barrymore’s good acting in junk of this

sort? I haven’t had a good Chadwick picture yet.

Maybe some day they’ll wake up and know the
public wants amusement, not to be bored to death.
Above all lay olf of this one if you don’t want to

fool your patrons. Six reels.—Clarence Wagner,
Bugg theatre, Chicago, 111.—Neighborhood pat-
ronage.

MEDDLING WOMEN : Lionel Barrymore—Can-
not give this one much. People did not seem to
be able to figure out what it was all about.
Lionel Barrymore is good, but that is all that is

good in this picture.—L. M. Jones, Arcadia the-
atre, Vandergrift, Pa.—General patronage.

F. B. 0.
THE WILD BULL’S LAIR: Fred Thomson—

Lots of action. Can’t help but please. Your
crowd will tell you it’s good. Six reels.—-Harmon
& McNabb, Rex theatre. Orchard, Neb.—-Small
town patronage.

SPEED WILD: Special cast—This is a picture
depicting a mystery doing with the transporta-
tion of Chinese girls. Also there’s a speed de-
mon ; therefore the name. A very sweet love
drama is the nature of the picture. Dorothy
Dwan is a very beautiful actress. Film in good
condition. Six reels.—J. W. Ryder, Jewel the-
atre, Vemdale, Minn.—General patronage.

SMOOTH AS SATIN : Evelyn Brent—A very
good crook melodrama. Did a good business. Pa-
trons like pictures of this sort that keep them
guessing what’s going to happen next. No won-
der the Capitol in New York booked it. They
gave their patrons a wonderful chance. Six reels.—Clarence R. Wagner, Bugg theatre, Chicago.
111.—Neighborhood patronage.

THE FIGHTING DEMON : Richard Talmadge

—

A little below the standard of Talmadge produc-
tions. No comments either way. Six reels.

—

Winton W. Lowery, Strand theatre, Atmore, Ala.—Small town patronage.

BROKEN LAWS: Mrs. Wallace Reid—Played
this picture the first two nights of Chautauqua,
put on a big advertising campaign, and the Chau-
tauqua showed to empty seats. Guarantors lost
over $750 and there will be no Chautauqua next

The Week’s Business
Business was 77.44 per cent good

last week, according to exhibitors’

box office statements to this paper.
Business the thirteen weeks pre-

ceding was as follows:

(Issue Date) (Pet.)

June 6 74.63
June 13 72.13
June 20 65.14
June 27 69.13
July 4 67.23
July 11 72.74
July 18 63.13
July 25 70.17
Aug. 1 67.78
Aug. 8 71.11
Aug. 15 69.17
Aug. 22 73.45
Aug. 29 78.36

year. Patrons that attended the Chautauqua the

other four nights stated that "Broken Laws” was
not only more entertaining than any number of

the course, but was of more benefit to the com-
munity. Small town exhibitors should not over-

look this picture, as it is deserving of a place

on their programs. It’s a credit to any theatre.

F. B. O. sent us a splendid print. Seven reels.—

-

W. J. Powell, Lonet theatre, Wellington, O.

—

Small town patronage.

THE AIR HAWK: Al Wilson—A good one.

Drew them and pleased them.—L. M. Jones, Ar-
cadia theatre, Vandergrift, Pa.—General patron-
age.

THE BANDIT’S BABY: Fred Thomson—This
is one of Thomson’s best. It is a comedy Western
with plenty of comedy and action.—S. N. An-
dress, Royal theatre. Ponca, Neb.—Neighborhood
patronage.

THE BANDIT’S BABY: Fred Thomson—Per-
sonally I did not think so much of this as I do
of some of Fred’s other pictures, but my patrons
certainly ate it up. Drew very well. Six reels.

—S. G. Ihde, Photoplay theatre, Ashland, Kan.—

-

Small town patronage.

THAT DEVIL QUEMADO: Fred Thomson—

A

real good Western. Fred Thomson and his

famous horse. Silver King, will pull a crowd.
Book it, brother. Five reels.—Earl Somerville,
Opera House, Raymond, Minn.—General patron-
age.

THUNDERING HOOFS: Fred Thomson—

A

first class picture. Good paper and print. Pleased
nearly all. We would suggest to Fred to leave

off the gloves. Five reels.—E. W. McClelland,

Rex theatre, Gilman City, Mo.—Small town pat-

ronage.

JUDGMENT OF THE STORM: Special casV-
A dandy picture that pleased everyone. Heard
many comments. Boosted this big and it went
over. Advertising is great and the picture is

easy to put over. Buy it as a good program
picture, good for any day.—George Khattar, Khat-
tar’s theatre, Sydney. N. S., Canada.—Genera!
patronage.

NORTH OF NEVADA: Jack Hoxie—Full of

the stuff that will make your Western fans shout
and clap their hands. Action improbable but
nevertheless thrilling. Snow scenes good for this

time of the year. Five reels.—R. G. Leuzinger,
Carthage theatre, Carthage, S. D.—Small town
patronage.

THE LULLABY: Jane Novak—-Here is a pic-

ture that is worth while, but it is very depressing
to the spirits of the average audience. Jane was
superb, the support fine, story worth while and
the whole theme was well worked out. It’s more
than a fine program picture, but many of our
patrons said fine acting, fine picture, but don’t
want to see another like it. Seven reels.—Gia-

coma Bros., Crystal theatre. Tombstone, Ariz.

—

General patronage.

THE FOURTH MUSKETEER: Johnnie Walker
—Fairly entertaining little picture. Nothing to

rave about but will pass O. K.—Frank Sabin,
Majestic theatre, Eureka, Mont.—General patron-
age.

First National
THE SCARLET WEST: Special cast—-A real

Western special with an unusually good story
and good action throughout. Nine reels.—N.
Allermand, Star theatre. Price, U.—General pat-
ronage.

HIS SUPREME MOMENT: Blanche Sweet—

-
|

Cooperation Pledge
;
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Splendid setting and acting in this and some
beautiful color photography. Seemed to please

those who came but business below average.

Eight reels.—A. G. Witwer, Grand theatre.

Rainier, Ore.-—General patronage.

CHICKIE: Dorothy Mackaill—Did only a fair

business on this, owing to the fact that the pro-

ducer did not stick to the original story. Oh
what a cleanup this would have been if they

had done so. An absolute disappointment when
we expected so much. The public knew before

we had it that the story had been murdered.
Book it, but don’t pay a high price for it. Eight
reels.—Clarence Wagner, Bugg theatre, Chicago,
111.—Neighborhood patronage.

FINE CLOTHES: Special cast—Mighty good
program picture. Would give better satisfaction if

one of the male leads had been a younger star.

Eight reels.—N. Allermand, Star theatre, Price,

U.—General patronage.

HER NIGHT OF ROMANCE: Constance Tal-

madge—No business. Not the fault of the pic-

ture. If they don’t like this one you might as

well close your house. You can’t go wrong on
First National pictures. Six reels—C. H. Martin-
Strand theatre, McKenzie, Tenn.—General pat-

ronage.

THE MAKING OF O’MALLEY: Milton Sills—
Of course, not as much cash was spent on making
this picture as “The Sea Hawk,” but I found it

pleased the people much better and that’s the
main thing.—Russell Armentrout, K. P. theatre,

Pittsfield, 111.—General patronage.

DECLASSE : Corinne Griffith — Good story,

well produced. Business just fair. Eight reels.

—

A. G. Witwer, Grand theatre. Rainier, Ore.

—

General patronage.

ONE YEAR TO LIVE: Aileen Pringle—I am of
the opinion this one will never do in any class

house. It is that variety of vulgar love making
theme that folks are passing up these days.
Therefore very unsatisfactory entertainment and
a suffering box office. Seven reels.—W. H.
Brenner, Cozy theatre, Winchester, Ind.—General
patronage.

SOUL FIRE: Richard Barthelmess—Personally
I thought this was a bunch of cheese, but I’ll

admit I don’t know anything. This picture went
over with a wow. Not a big wow nor a little

wow. Like my dog—a cross.—Russell Armen-
trout, K. P. theatre, Pittsfield, 111.—General pat-
ronage.

AS MAN DESIRES: Milton Sills—A dandy pic-

ture that pleased everybody. A picture that every
theatre should run and be proud. Good enough
for any house with a different story. Sills is

great, so is Dana.—George Khattar, Khattar’s
theatre, Sydney, N. S., Canada.—General patron-
age.

THE SILENT WATCHER: Glenn Hunter—Let
me say that Bessie Love is some little actor and
I want more of her pictures. This is a dandy
good picture. First Nationals come nearer all

being good than any I have run.—George Marlow,
Washington theatre, Atoka, Okla.—General pat-
ronage.

THE SILENT WATCHER: Glenn Hunter-
Watch your step if you have this bought. Give
it the exploitation it deserves or don’t play it.

It’s a picture you have to hit hard to put it

over, otherwise it’s a flop. Didn’t please here

;

perhaps it’s my fault. I didn’t boost it big, so
that’s to blame. Eight reels.—George Khattar,
Khattar’s theatre, Sydney, N. S., Canada.—Gen-
eral patronage.

THE HEART OF A SIREN: Barbara LaMarr—
Did not please at all. Very poor business. Bar-
bara LaMarr is losing her drawing power. She
is too affected during the whole picture. Lay
off of this. Seven reels.—Clarence Wagner, Bugg
theatre, Chicago, 111.—-Neighborhood patronage.

MADONNA OF THE STREETS: Milton Sills

—

A fair picture.—C. H. Martin, Strand theatre, Mc-
Kenzie, Tenn.—General patronage.

THE DANGEROUS MAID: Constance Talmadge
—Another one of those old time foreign costume
affairs. No good for small towns. A picture of
17th century that will not please. I wonder
when they are going to quit giving us this kind

of junk. About two out of five pictures I have
used lately are this kind. Am getting fed up on
them. Eight reels.—J. W. Andresen, Lyric the-

atre, Walnut, la.—General patronage.

QUO VADIS: Special cast—A massive produc-

tion but not as good and gripping as the old

“Quo Vadis.” The old “Quo Vadis” did a better

business. Something is lacking in this produc-

tion. Did not draw any business. If you have to

pay big money for it, lay off of it. Nine reels.—

Clarence Wagner, Bugg theatre, Chicago, 111.

—

Neighborhood patronage.

WHEN A MAN’S A MAN: John Bowers—

A

picture that should be played by every movie
theatre. Your audience is ready and waiting.

Plenty of action and a very good story. Also
print right. Seven reels.—R. G. Leuzinger, Car-

thage theatre, Carthage, S. D.—Small town pat-

ronage.

PAINTED PEOPLE: Colleen Moore—Here’s an
old one, but it’s good. Ran it during extreme
hot weather and drew a very good crowd with

it. Seven reels.—-S. G. Ihde, Photoplay theatre,

Ashland, Kan.—Small town patronage.

THE WOMAN ON THE JURY: Special cast^-

Saturday night to good business. A very good
program picture that will please 100 per cent. A
wonderful cast that does some very good acting.

Film fair. Seven reels.—Elmer Hughes, Opera
House, Mesquite, Nev.—General patronage.

THE WOMAN ON THE JURY: Special casL-
Excellent picture that failed to draw. Eight
reels.—S. G. Ihde, Photoplay theatre, Ashland,
Kan.—Small town patronage.

A SELF MADE FAILURE: Lloyd Hamilton—
A piece of bunk and everyone went out of their

way to tell me so. Drew $16.00 first night and
$6.00 the next. Seven reels.—S. G. Ihde, Photo-
play theatre, Ashland, Kans.—Small town patron-

age.

FOR SALE: Special cast—An old theme with
a few new shots added that pleased fairly well.

Drew much better than I expected it would.
Eight reels.—S. G. Ihde, Photoplay theatre, Ash-
land, Kans.—Small town patronage.

I WANT MY MAN: Milton Sills—A good pic-

ture but of absolutely no box office value. Some-
thing seems to have gone wrong with First Na-
tional pictures as far as their drawing power is

concerned, or else the big Balaban & Katz houses
kill the picture for the small man. Just the
same, a good picture. Seven reels.—Clarence
Wagner, Bugg theatre, Chicago, 111.—Neighbor-
hood patronage.

BLACK OXEN: Corinne Griffith—Not a small
town picture. Some of the roughnecks thought,
from the title, they would see a Western. The
others liked it fairly well except the way it ends.

Eight reels.—S. G. Ihde, Photoplay theatre, Ash-
land, Kan.—Small town patronage.

WHY MEN LEAVE HOME: Lewis Stone—Ex-
cellent. Eight reels.—S. G. Ihde, Photoplay the-
atre, Ashland, Kans.—Small town patronage.

Fox
WINNER TAKES ALL: Buck Jones—Fox

made a winner in “Winner Takes All.” I

played a winner by playing it to good house.

Frankly I saw the picture before it was dated
and knew just what I had, so big advertising
was planned for the picture and it went over
like the punch Jones uses in the picture and
Oh Boys 1 It’s the best Buck ever gave the

screen. Don't be afraid when you’re playing it.

A fighting picture is “Winner Takes All." That
was the main string in our advertising space.

Six reels.—George Khattar, Khattar’s theatre,

Sydney, N. S., Canada.—General patronage.

WINNER TAKES ALL: Buck Jones—One of

the best Westerns I ever ran. Real good.—G. J.

Ritter, Regent theatre, Bogota, N. J.—General
patronage.

CHAMPION OF LOST CAUSE: Edmund
Lowe—Just a fair program picture. Not much
in it. Five reels.—A. Bzori, Ecorse theatre,

Ecorse, Mich.—General patronage.

THE KISS BARRIER: Edmund Lowe—Per-
sonally did not think much about this. Will

rate it as pleasure, 40 per cent. Advertising
fair ; drawing power rotten. This will not do
for your box office, so get wise. Book some-
thing good. Six reels.—George Khattar, Khat-
tar’s theatre, Sydney, N. S., Canada.—General
patronage.

SHE WOLVES: Alma Rubens—The exhibitor

who reported this as a poor picture did not
see same through the glasses I looked through,
as I liked it and it makes first rate entertain-

ment. Done in a little different way, with some
very clever situations. Six reels.—W. H. Bren-
ner, Cozy theatre, Winchester, Ind.—General pat-

ronage.

SHE WOLVES: Alma Rubens—No business.

Fair program picture.—C. H. Martin, Strand
theatre, McKenzie, Tenn.—General patronage.

EVERYMAN’S WIFE: Special cast—Another
program sold at special prices and on 5 reels.

Usual after honeymoon rows which threaten final

split between husband and wife. After the five

reels are over we find that it was all a mistake.

Hubby was still her lover. Elaine Hammerstein
and Herbert Rawlinson do their best and are

good—if they had a story. Five reels.—P. G.

Estee, S. T. theatre, Parker, S. D.—Small town
patronage.

GOLD AND THE GIRL: Buck Jones—Picture
good, paper good. Crowd good, dog good. Horse
good, girl good. That’s all. Print good. Five

reels.—E. W. McClelland, Rex theatre, Gilman
City, Mo.—Small town patronage.

THE DEADWOOD COACH: Tom Mix-
Seemed to take well, especially with the younger
element. Business good.—G. J. Ritter, Regent
theatre, Bogota, N. J.—General patronage.

DAUGHTERS OF THE NIGHT: Special cast

—A nice program picture which will please about

75 per cent. Good for any day, except for

week end. Advertising good. This picture is

not too fast and not too slow. Run it and say

you have a nice program picture and you’re

okay. Six reels.—George Khattar, Khattar’s

theatre, Sydney, N. S„ Canada.—General pat-

ronage.

FLAMES OF DESIRE: Special cast—Bought
for a special, but a poor program picture. Slow,

poor story. Seven reels.—A. Bzori, Ecorse

theatre, Ecorse, Mich.—General patronage.

THE MAN WHO CAME BACK: Special cast

—A little too long. Did not draw any too well.

I see Fox is still at it sending out prints that

are not in any too good shape.—G. J. Ritter,

Regent theatre, Bogota, N. J.—General patronage.

DICK TURPIN: Tom Mix—Great stuff, but

the costumes scare the fans away.—Roy W.
Adams, Pastime theatre. Mason, Mich.—General

patronage.

THAT FRENCH LADY: Shirley Mason—

A

good little program picture. If your patrons

like Shirley this will please. Six reels.—J. W.
Andresen, Lyric theatre. Walnut, la.—General
patronage.

GOLD HEELS: Special cast—Great Saturday
night picture with action, comedy ’neverything.

The bird who wrote the press dope didn’t see

the picture, for he had every name wrong.

—

Roy W. Adams, Pastime theatre. Mason, Mich.—
General patronage.

THE WARRENS OF VIRGINIA: Special cast

—Too much war stuff and the grown-ups don’t

care for it. Can’t say very much for this.

—

G. J. Ritter, Regent theatre, Bogota, N. J.

—

General patronage.

THE RAINBOW TRAIL: Tom Mix—This is

a darned good bet. Changed quite a bit from
the original story, but it sure drew business.

—

Roy W. Adams, Pastime theatre. Mason, Mich.

—

General patronage.

HEARTS OF OAK: Hobart Bosworth—A nice

program picture that pleased 70 per cent, and
is good enough to please most any audience.
Not a Saturday picture. Six reels.—-George

Khattar, Khattar’s theatre, Sydney, N. S.,

Canada.—General patronage.

THE TRAIL RIDER: Buck Jones—A picture

like this is too punk to report on, as are 99

out of every 100 "Westerns.” They are all full

of flaws but there are a lot of people who like

hokum. Let’s see, what did Barnum say? Five
reels.—Giacoma Bros., Crystal theatre, Tomb-
stone, Ariz.—General patronage.

THE LAST OF THE DUANES: Tom Mix—

A

dandy Mix picture that seemed to please. At
last they have got Mix again where he belongs
and this one is among his best.—Wm. Hoefs,
Rialto theatre, Pecos, Tex.—General patronage.

IT IS THE LAW : Special cast—Rather heavy
melodrama but it seemed to hold their atten-

tion.—Roy W. Adams, Pastime theatre, Mason,
Mich.—General patronage.

MetroGoldwyn-Mayer
SEVEN CHANCES: Buster Keaton—This is

great. They laughed through it. Drew slightly

better than “The Navigator.” Patrons seemed
to like it better. Five reels.—-A. G. Witwer,
Grand theatre, Rainier, Ore.—General patronage.

THE DENIAL: Claire Windsor—Just a fair

program offering. Seven reels.—Chas. Prokop,
Rex theatre, Wahoo, Neb.—General patronage.

LADY OF THE NIGHT: Norma Shearer-
While not a big picture, this has considerable

appeal as an evening’s enjoyment, particularly

to the women. Six reels.—G. W. Gould, Majestic

theatre, Dallas, Ore.—General patronage.
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MAN AND MAID : Special cast—Elinor Glyn
fans may enjoy this. Poor business. Seven reels.

—Chas. Prokop, Rex theatre, Wahoo, Neb.—Gen-
eral patronage.

THE SPORTING VENUS: Blanche Sweet—

A

good production of its kind but has very poor

drawing power. Seven reels.—A. G. Witwer,
Grand theatre. Rainier, Ore.—General patronage.

THE WHITE DESERT: Special cast—Good
production. Business good. Snow scenery nice

to look at on a hot night. Ran it 2 days. Plenty

of melodramatic action. Seven reels.—Chas. H.
Ryan, Milford theatre, Chicago, 111.—General pat-

ronage.

THE WHITE DESERT: Special cast—I could

not make ’em think this is a great picture. How-
ever, my personal opinion is that right here you
have one of the most spectaclular pictures that

has been presented to the screen this year, and
worthy of big patronage, and while I had special

music presentation I was only able to get average
business. Seven reels.—W. H. Brenner, Cozy
theatre, Winchester, Ind.—General patronage.

THE WAY OF A GIRL: Eleanor Boardman—
Fairly well received. They seemed to enjoy the
novelty of it. Six reels.—A. G. Witwer, Grand
theatre. Rainier, Ore.—General patronage.

THE WAY OF A GIRL: Eleanor Boardman

—

A very pleasing picture. Seven reels.—Chas.
Prokop, Rex theatre, Wahoo, Neb.—General pat-

ronage.

THE WAY OF A GIRL: Lew Cody—Abso-
lutely rotten. No sense to it at all. If you do
not have to run it, don’t. I never had so many
kicks on a picture as this one. This is only good
for the junk pile. Six reels.—Clarence Wagner,
Bugg theatre, Chicago, 111.—Neighborhood patron-
age.

JANICE MEREDITH: Marion Davies—An ex-

cellent production. In my opinion it is a much
better picture in every way than "America.”
Many patrons concurred in this opinion. How-
ever, it did not do as much at the box office, as

"America” was played first and was, consequent-
ly, more extensively advertised. The past year’s

Metro-Goldwyn program certainly averages high
in entertainment value. Eleven reels.—W. J.

Powell, Lonet theatre, Wellington, O.—Small
town patronage.

THE SILENT ACCUSER: Peter the Great-
One of the best trained dogs on the screen. Drew
in extra people for me and pleased them, too.

Six reels.—S. G. Ihde, Photoplay theatre, Ash-
land, Kan.—Small town patronage.

THE NAVIGATOR: Buster Keaton—A good
comedy. I billed it as “famous frozen faced
farceur’s funniest film frolic” (but it isn’t

—"Our
Hospitality” was better). I can’t get them out
to see this boy, however.—Roy W. Adams, Pastime
theatre, Mason, Mich.—General patronage.

THE NAVIGATOR: Buster Keaton—This pic-

ture must be funny, all the comment from other
exhibitors say so. Personally we couldn’t see
the funny part of it. However, it pleased fairly

well and drew a good house for one night. No
danger of any of your patrons going into con-
vulsions over laughter over this one. Six reels.

—

E. F. Dunlap, Legion theatre, Derby, la.—Small
town patronage.

TESS OF THE D’URBERVILLES : Blanche
Sweet—A mighty good picture. Acting of Miss
Sweet wonderful. Had a very good crowd. Eight
reels.—Andrew Rapp, Theatorium theatre, Em-
lenton, Pa.—General patronage.

THE RAGMAN : Jackie Coogan—Drew ex-
ceedingly well and patrons remarked that "it
was Jackie’s most entertaining picture.” It is

a pleasure to know that this popular juvenile star
is unexcelled and their prices are on a live and
let live basis. Six reels.—W. J. Powell, Lonet
theatre, Wellington, O.—Small town patronage.

THE REJECTED WOMAN: Conrad Nagel-
Just another regular program picture. Eight
reels.—Giacoma Bros., Crystal theatre. Tombstone,
Ariz.—General patronage.

SO THIS IS MARRIAGE : Eleanor Boardman—A fair picture. Not much good for Saturday
night. Miss Boardman good. Seven reels.—An-
drew Rapp, Theatorium, Emlenton, Pa.—General
patronage.

THREE KEYS : Special cast—Just an ordinary
picture that never can do any business anywhere.
Lay off of it. Six reels.—Clarence Wagner, Bugg
theatre, Chicago, 111.—Neighborhood patronage.

THE ARAB : Special cast—I read a number of
adverse criticisms on this in "What the Picture
Did for Me” but I can’t see just where they get
that way, as it drew well for me and seemed
to please nearly everyone. Seven reels.—S. G.

Ihde, Photoplay theatre, Ashland, Kan.—Small
town patronage.

ALONG CAME RUTH: Viola Dana—Our Viola
rings the bell again. A very enjoyable picture,

one of those 100 per cent kind. Clever, funny,
entertaining. Viola, I’ve been waiting four years
for one of your photos and I’m still a member
of the “Dana Only” Club.—Frank Sabin, Majestic

theatre. Eureka, Mont.—General patronage.

Paramount
THE TEN COMMANDMENTS: Cecil B. DeMille

—Broke the house record on a three-day run at

our house in Pittsfield. Big business at our house
in Barry. The unusual part of this picture is

that it ran to an increased business each night,

something never before done. Gave excellent sat-

isfaction or it would not have shown an increase;

why say more? Eleven reels.—Russell Armen-
trout, K. P. theatre, Pittsfield, 111.—General pat-

ronage.

THE SHOCK PUNCH: Richard Dix—Biggest
drawing card in weeks. Dix liked here. Picture
good.—G. J. Ritter, Regent theatre, Bogota, N. J.

—General patronage.

WELCOME HOME : Lois Wilson—The younger
set gave this a terrible razz, but the older peo-

ple thought it was fair. Would rate this as a
cross between fair and rotten.—Russell Armen-
trout, K. P. theatre, Pittsfield, 111.—General pat-

ronage.

BEGGAR ON HORSEBACK: Edward Horton
—One of Paramount’s new specials and the poor-

est Paramount picture I have ever shown, and I

have shown Paramount pictures for five years.

If I had known what it was I would have paid
for it and left it in the can.—S. N. Andress.
Royal theatre, Ponca, Neb.—Neighborhood pat-

ronage.

PATHS TO PARADISE: Raymond Griffith—

A

knockout comedy drama. Good plot put over
cleverly. Not just slapstick. Both stars are fine.

Should please nearly everybody anywhere. Seven
reels.—Henry Reeve, Star theatre, Menard, Tex.

—

Small town patronage.

THE LITTLE FRENCH GIRL: Special casG-
This did very fine for me. Of all the mothers
that brought their little girls with them, they
must have thought this a juvenile picture. Still,

the salesmen tell you that your crowd is movie-
wise and is read up on the latest books.—G. J.

Ritter, Regent theatre, Bogota, N. J.—General
patronage.

THE TOP OF THE WORLD: James Kirkwood
—Excellent. A picture that will hold the interest

from beginning to end. When you run it, tell

the world you have an excellent picture. Mr.
Producer: ..The colored photography at the end
of the picture made a decided hit. Why don’t
you try finishing the end of more pictures in

colors? It leaves a good taste in the patron’s
mouth when they go out of the theatre.—Russell

Armentrout, K. P. theatre, Pittsfield, 111.—General
patronage.

CODE OF THE WEST: Special cast-—A dandy
Zane Grey that was the biggest money-maker
this summer, both days of a two day run. Should
please those who ordinarly profess to dislike West-
erns. Fire scenes are colored up and make great
impression. Seven reels.—Henry Reeve, Star the-
arte, Menard, Tex.—Small town patronage.

A KISS IN THE DARK: Special cast—I liked
this one. Probably a little too slow for the av-
erage fan. Average business.—G. J. Ritter, Re-
gent theatre, Bogota, N. J.—General patronage.

ADVENTURE : Tom Moore—Consider this an
excellent picture, especially for Saturday. Drew
extra business. Plenty of action. Seven reels.—

-

Winton W. Lowery, Strand theatre, Atmore, Ala.
—Small town patronage.

EVE’S SECRET: Betty Compson—A fair pic-
ture that will do for a week night. Nothing
against it except would call it weak. Eight
reels.—Chas. Lee Hyde, Grand theatre, Pierre, S.

D.—General patronage.

MEN AND WOMEN: Richard Dix—Very poor
excuse for a picture, in spite of Richard Dix.

—

Chas. Prokop, Rex theatre, Wahoo, Neb.—General
patronage.

THE CITY THAT NEVER SLEEPS: Kathlyn
Williams—It’s a crime to show a picture like this.

The free lunch scene brought tears to the eyes
of old timers. Free lunch and big schooners were
too much for some of our patrons. Otherwise
it was a corking good picture with a kick in it.

Six reels.—Giacoma Bros., Crystal theatre, Tomb-
stone, Ariz.—General patronage.

THE CROWDED HOUR: Bebe Daniels—Did
very, very good for me on a Saturday. Only ob-
jection audience had is to the war stuff. You

hear more kicks about that than anything else.

Producers should know this by this time.—G. J.
Ritter, Regent theatre, Bogota, N. J.—General
patronage.

EVE’S SECRET : Special cast—This picture
pleased the few that came to see it. Seven reels.

—Chas. Prokop, Rex theatre, Wahoo, Neb.—Gen-
eral patronage.

THE LIGHT OF WESTERN STARS: Zane
Grey.—A good feature that went over nicely.

Paramount is making good Westerns that every-
one likes. Seven reels.—Chas. Lee Hyde, Grand
theatre, Pierre, S. D.—General patronage.

PETER PAN : Betty Bronson—Good setting and
acting in this picture, but people didn’t like it.

A good picture for children, though. Wonderful
acting on the part of Betty Bronson. Ten reels.

—V. F. Becvar, Becvar theatre. Brocket, N. D.
—Small town patronage.

ARE PARENTS PEOPLE?: Betty Bronson—
Betty Bronson makes more than good in this pic-

ture. You can’t go wrong on it. Seven reels.

—

Chas. Prokop, Rex theatre, Wahoo, Neb.—Gen-
eral patronage.

IN THE NAME OF LOVE: Greta Nissen—
Good, not big but entertaining, comedy drama.
Weakest part is name for my house.—Chas. Lee
Hyde, Grand theatre, Pierre, S. D.—General pat-
ronage.

THE CHARMER: Pola Negri—They must
have been, when they sold it to me. I’m no
charmer, as I can’t sell Pola to the public. Ever
see a comedy of Ham Hamilton taking a hop,
skip and jump and landing on his face in the
mud ? That’s what happened to me financially

when I ran this.—Russell Armentrout, K. P.
theatre, Pittsfield, 111.—General patronage.

MADAME SANS GENE: Gloria Swanson—
Poorest thing Gloria ever made, and in ten reels

at that. No good for small towns. Had a num-
ber of walkouts on it. Ten reels.—J. W. Andre-
sea, Lyric theatre. Walnut, la.—General patron-
age.

LOCKED DOORS: Betty Compson—Just an
average program picture that will get by. Not
any unfavorable comments but not the kind of
a picture that they will go wild over. Might
have been better if they had given Theodore Rob-
erts more of a part. Seven reels.—Paul B. Hoff-
man, Legion theatre, Holyrood, Kan.—Small town
patronage.

THE NIGHT CLUB: Raymond Griffith—Did
very well for me on a Saturday.—G. J. Ritter,

Regent theatre, Bogota, N. J.—General patronage.

ARGENTINE LOVE : Special cast—Not good
and no business. Just seemed they wanted to
make a picture. Well, they made it and that’s

all. Six reels.—Geo. J. Kress, Hudson theatre,

Rochester, N. Y.—Neighborhood patronage.

ARGENTINE LOVE : Bebe Daniels—A picture
that will keep your interest up throughout. Drew
extra business.—Winton W. Lowery, Strand the-
atre, Atmore, Ala.—Small town patronage.

ARGENTINE LOVE : Bebe Daniels—Theme
old, photography good. Cast excellent but never
would have happened in Mexico—an ending like

this. Seven reels.—Giacoma Bros., Crystal the-
atre, Tombstone, Ariz.-—General patronage.

DANGEROUS MONEY : Bebe Daniels—Busi-
ness light on Wednesday. Picture old but very
good. Age has taken nothing from the enter-
tainment value. It is a decided success when
compared with some of the later so-called specials
for which we have to pay three times the price.
Eight reels.—P. W. Quinlin, Ideal theatre, Cha-
teauguay, N. Y.—Small town patronage.

NORTH OF 36: Jack Holt—Didn’t bring in as
well as "The Covered Wagon,” though I adver-
tised it just as extensively. The roads and
weather conditions were better than when I
played “The Covered Wagon,” too. Eight reels.

—V. F. Becvar, Becvar theatre. Brocket, N. D.

—

Small town patronage.

HERITAGE OF THE DESERT : Ernest Tor-
rence—A very good picture that will please any
audience in a small town. But in many spots
it was very blurred. Six reels.—B. R. Parsons,
Grand theatre, Springfield, Minn.—General pat-
ronage.

HERITAGE OF THE DESERT: Special cast—
This picture failed to arrive on account of film
being poor, so the exchange said. Would rate
it as a good attraction for any time on the
strength of “What the Picture Did for Me,” as it

is very seldom that I’m fooled by this depart-
ment. Seven reels.—George Khattar, Khattar’s
theatre, Sydney, N. S., Canada.—General patron-
age.

WORLDLY GOODS: Agnes Ayres—Good story
and well acted and was enjoyed by our audience.
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—Geo. J. Kress, Hudson theatre, Rochester, N. Y.

—Neighborhood patronage.

TO THE LAST MAN: Richard Dix—Fair
crowd. Dix and Lois Wilson pictures liked here

pretty well. Good Western picture. Just the

thing for small towns where society pictures

aren’t the go. Seven reels.—V. F. Becvar, Becvar
theatre. Brocket, N. D.—Small town patronage.

THE BORDER LEGION: Special cast—A Zane
Grey. Plenty of action. Just the kind for small

town. Eight reels.—Winton W. Lowery, Strand
theatre, Atmore, Ala.—Small town patronage.

MERTON OF THE MOVIES: Glenn Hunter-
Good comedy but no drawing power.—C. H. Mar-
tin, Strand theatre, McKenzie, Tenn.—General

patronage.

MANHANDLED: Gloria Swanson—A good pic-

ture. Should please all classes. Seven reels.—

-

Earl Somerville, Opera House, Raymond, Minn.—

-

General patronage.

MANHANDLED: Gloria Swanson—The best

Gloria has done for some time. Film in good
condition. Seven reels.—Andrew Rapp, Theator-
ium theatre, Emlenton, Pa.—General patronage.

TONGUES OF FLAME: Thomas Meighan—
Good picture, story and business. Seven reels.

—

Edwin Starcher, Starcher theatre, Fairfax, S. D.

—General patronage.

THE ALASKAN : Thomas Meighan—A very
good picture. All Meighan’s are good. Seven
reels.—Earl Somerville, Opera House, Raymond,
Minn.—General patronage.

THE ALASKAN : Thomas Meighan—This
Meighan and Curwood are a wonderful combina-
tion. Good crowds and everybody satisfied. Cer-

tainly no kick on this picture. Scenery beauti-

ful. Seven reels.—R. G. Leuzinger, Carthage,
theatre, Carthage, S. D.—Small town patronage.

THE GOLDEN BED: Cecil B. DeMille—Put
over a big exploitation campaign and drew them
in to see it. Majority were very well pleased

at 10 and 35c. Nine reels.—S. G. Ihde, Photo-
play theatre, Ashland, Kan.—Small town patron-

age.

WILD BILL HICKOK: William S. Hart—Sat-

isfied only a few. Poor story. Hart overacts and
too much old type Western. Film in poor condi-

tion.-—Clifford L. Niles, Grand theatre, Anamosa,
la.—General patronage.

THE FIGHTING COWARD: Cullen Landis—
Have held onto this old one, as I knew it was
good, and it is. If you haven’t played it go back
and get it. Well worth while. Don’t let them
judge by the posters, which are poor. It’s a
blame good comedy and will surprise them. Sev-

en reels.—Henry Reeve, Star theatre, Menard,
Tex.—Small town patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—Very poor picture: second night pat-

ronage nil. Film in colors. Pretty, but $1.00

would be too much to pay for story. Seven reels.

—Edwin Starcher, Starcher theatre, Fairfax, S.

D.—General patronage.

HOLLYWOOD: Special cast—Don’t throw
away one of your dates on this one. As an ad-
vertisement for Paramount pictures it’s all right.

For entertainment where admission is charged, no.

Pleased 50 per cent. Eight reels.—E. F. Dunlap,
Legion theatre, Derby, la.—Small town patronage.

BELLA DONNA : Pola Negri—Paramount
made a beautiful picture out of a rather cheap
story. I did not like it, some others did. Seven
reels.—Chas. Lee Hyde, Grand theatre, Pierre, S.

D.—General patronage.

SINNERS IN HEAVEN: Bebe Daniels—A lit-

tle overdrawn in spots but seemed to please very
well anyway. Seven reels.—S. G. Ihde, Photoplay
theatre, Ashland, Kan.—Small town patronage.

THE CALL OF THE CANYON: Richard Dix
—Double drawing power. Zane Grey and Rich-
ard Dix with Lois Wilson. Very good picture

and some beautiful scenery of the West. Book
it and make some money. Film good. Seven
reels.—Sylvan Hughes, Opera House, Mesquite,
Nev.—General patronage.

BIG BROTHER: Tom Moore—A very pleasing
picture that satisfied 90 per cent. A little raw in

some places but did not hear any complaint. Seven
reels.—Jos. W. Springer, Strand theatre, Eliza-

bethtown, Ind.—General patronage.

THE SILENT PARTNER: Leatrice Joy—Good
of its kind ; fair Sunday business on this.—Roy
W. Adams, Pastime theatre. Mason, Mich.—Gen-
eral patronage.

LAWFUL LARCENY : Special cast—Guess the
crowd liked it ; didn’t see anyone walk out. I

didn’t like it because we got a bum print.—Roy
W. Adams, Pastime theatre. Mason, Mich.—Gen-
eral patronage.

MERTON OF THE MOVIES: Glenn Hunter—
A dandy comedy-drama. Will please all classes.

My advice is to play it. Eight reels.—Earl Som-
erville, Opera House, Raymond, Minn.—General

patronage.

Pathe
KIVALINA OF THE ICELANDS: Special

cast—Fine summer picture, equal to “Nanook of

the North." Something different. Ran this

with an Our Gang comedy and pleased. Should
be run during school season and get coopera-
tion from schools. Six reels.—N. Allermand,
Star theatre, Price, Utah.—General patronage.

THE BATTLING ORIOLES: Glen Tryon—

A

good comedy with plenty of action at the last.

Pleased everyone but failed to draw. Six reels.

—

V. F. Becvar, Becvar theatre, Brocket, N. D.

—

Small town patronage.

WHY WORRY: Harold Lloyd—A very good
picture but didn't draw as I expected it would
with heavy exploitation. Six reels.—Winton W.
Lowery, Strand theatre, Atmore, Ala.—Small
town patronage.

GIRL SHY : Harold Lloyd—Best Lloyd pic-

ture I’ve seen. Everybody roared with laughter,

especially when he grabbed any conveyance handy
to get to his destination in a hurry. This is a

Harold Lloyd community. I’ve played five of

his pictures and my patrons enjoyed every one.

Just recently I played “Hot Water,” which is

one of his best pictures. Seven reels.—V. F.

Becvar, Becvar theatre, Brocket, N. D.—Small
town patronage.

THE KING OF WILD HORSES: Rex—Won-
derful horse picture. Something new in pictures

here. Rex must be trained well to act such a

good part in this picture. Five reels.—V. F.

Becvar, Becvar theatre, Brocket, N. D.—Small
town patronage.

Principal
THE RE-CREATION OF BRIAN KENT:

Special cast—A very good picture but of no box
office value whatsoever. Beautiful photography
and good acting. It’s really good for any house
for one day. Business was absolutely rotten.

Seven reels.—Clarence Wagner, Bugg theatre,

Chicago, 111.—Neighborhood patronage.

THE MINE WITH THE IRON DOOR: Special

cast—Dandy good picture, minus the comedy ele-

ment in “When a Man’s a Man.” Did not
please quite as well. First three reels poor
photography ; farther on the picture goes the
better it gets. Harold Bell Wright’s name draws
them in. Play it by all means. Good paper.
Poor print out of Des Moines. Ten—twenty-five
cents. Eight reels.—E. F. Dunlap, Legion
theatre, Derby, la.—Small town patronage.

THE MINE WITH THE IRON DOOR: Special
cast—Good picture. Film too dark to appreciate
story. Eight reels.—Geo. J. Kress, Hudson
theatre, Rochester, N. Y.—Neighborhood patron-
age.

THE MINE WITH THE IRON DOOR: Spe-
cial cast—Follows the book closely and gives
splendid satisfaction. Has an unusual drawing
power. Held up well the second night. Seven
reels.—W. J. Powell, Lonet theatre, Wellington,
O.—Small town patronage.

CAPTAIN JANUARY: Baby Peggy—For a
Sunday show this was the biggest joke I ever
had so far as business is concerned. The picture
is very good but if Sol Lesser thinks the public
is crazy about Baby Peggy he’s crazy. Why
didn’t he advertise other stars names and we
might have done good ? Six reels.—Clarence
Wagner, Bugg theatre, Chicago, 111.—Neighbor-
hood patronage.

Prod. Dist. Corp.
STOP FLIRTING: Special cast—This is a

mighty good comedy feature. It is fast all the
way through, with lots of gags and hokum and
has a mighty good climax. I did not draw big
on it, I think on account of my street being
torn up for paving. But think it pleased all

who came. Not a big picture but a good pleas-

ing program. One of the kind I like and my
patrons like. Six reels.—L. M. Jones, Arcadia
theatre, Vandergrift, Pa.—General patronage.

THE GIRL OF GOLD : Florence Vidor—A big
clean picture, but hot weather hurt our attend-
ance. Six reels.—I. T. Brisco, Princess theatre,

Elwood, Ind.—General patronage.

HER MARKET VALUE: Agnes Ayres-
Pretty jazzy for the country trade, but it will

get by.-—Roy W. Adams, Pastime theatre, Mason,
Mich.—General patronage.

BEYOND THE BORDER: Harry Carey—An
A-l Western to less than average business. Six

reels.—G. W. Gould, Majestic theatre, Dallas

Ore.—General patronage.

TEXAS TRAILS: Harry Carey—Fine. Got us

money and satisfied all. Isn’t that enough ?

Book it. Six reels.—I. T. Brisco, Princess
theatre, Elwood, Ind.—General patronage.

RAMSHACKLE HOUSE: Special cast—Drew
well for a Saturday. Print not any too good.

Fairly good picture.—G. J. Ritter, Regent
theatre, Bogota, N. J.—General patronage.

HER OWN FREE WILL: Helene Chadwick—
For adults only.—Roy W. Adams, Pastime
theatre. Mason, Mich.—General patronage.

FRIENDLY ENEMIES: Special cast—Did very
good on this. Buy it right and boost it. There
are lots of better pictures, but the stars or
something makes them want to see it. This
kind of picture generally takes.—G. J. Ritter,

Regent theatre, Bogota, N. J.—General patron-
age.

TROUPING WITH ELLEN: Helene Chad-
wick—Nothing to this one. Some good acting
but nothing in the story to act for. Film good.

Seven reels.—W. A. Doerschlag, Strand theatre.

Ransom, Kan.—Small town patronage.

THE MIRAGE: Florence Vidor—A pretty fair

picture. The city slicker proves to be a better

guy than the country hick in this one.—Roy W.
Adams, Pastime theatre. Mason, Mich.—General
patronage.

THE LIGHTNING RIDER: Harry Carey-
Good program picture but the film was badly
scratched. Seven reels.—B. R. Parsons, Grand
theatre, Springfield, Minn.—General patronage.

THE LIGHTNING RIDER: Harry Carey-
Good out-of-door drama which pleased Friday
and Saturday crowds. Virginia Brown Faire
good in support. Six reels.—P. G. Estee, S. T.

theatre, Parker, S. D.—Small town patronage.

THE LIGHTNING RIDER: Harry Carey-
Good program picture that we played to average
business.—Wm. Hoefs, Rialto theatre, Pecos,
Tex.—General patronage.

THE NIGHT HAWK: Harry Carey—Ran this

on Monday night to good business. This was the
first Carey picture in a long time. My patrons
gave him an enthusiastic greeting, which demon-
strates his popularity. This is a nice little pic-

ture. It can be bought right and will make a
little money for my little brother exhibitors.
Six reels.—P. W. Quinlin, Ideal theatre, Cha-
teaugay, N. Y.—Small town patronage.

ANOTHER MAN’S WIFE: Special cast—Good
cast, but punk story.—G. J. Ritter, Regent
theatre, Bogota, N. J.—General patronage.

HER MARKET VALUE: Agnes Ayres—The
poorest excuse of entertainment offered us, as
shown by the large number of walkouts in a
small audience. Six reels.—G. W. Gould, Ma-
jestic theatre, Dallas, Ore.—General patronage.

THE CHORUS LADY: Special cast—This is

real good. Pleased all. Business good.—G. J.

Ritter, Regent theatre, Bogota, N. J.—General
patronage.

RECKLESS ROMANCE: Special cast—Not
much to this, although containing a lot of
laughs. Business held up, thanks to serial night.
—G. J. Ritter, Regent theatre, Bogota, N. J.

—

General patronage.

United Artists
AMERICA: D. W. Griffith—Ditto on what the

other exhibitors have said. It’s great, but I

found this, patrons will compare it with
“Abraham Lincoln” and most of them will not
like it as well as "Abe,” but that maybe De-
cause "Lincoln” was shown first. As you know,
the first always makes the biggest impression.

—

Russell Armentrout, K. P. theatre, Pittsfield, 111.

—General patronage.

DOWN ON THE FARM: Mack Sennett—The
salesman told me he wanted to give me some-
thing extra good. He did, extra good and rot-

ten. 5 reels of the slappiest slapstick I ever
hope to see. Disgusting. My patrons gave me
the horse laugh.—George Marlow, Washington
theatre, Atoka, Okla.—General patronage.

DOWN ON THE FARM: Mack Sennett—This
was great stuff in it’s day, but a lot of these
gags have been improved on since. It will get
by, however.-—Roy W. Adams, Pastime theatre,
Mason, Mich.—General patronage.

FAIR LADY : Special cast—Good picture but
did not register strong with the kids, supposedly
on account of title. So we were many dimes
short. Seven reels.—Geo. J. Kress, Hudson
theatre, Rochester, N. Y.—Neighborhood patron-
age.

THE MAN WHO PLAYED GOD: George
Arliss—This is a fine uplifting and entertaining
story. A great answer to censorship agitation.
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—Roy W. Adams, Pastime theatre, Mason, Mich.

—General patronage.

THE HILL BILLY: Jack Pickford—We say

it paid because we used it on a rainy Sunday.

Could have done same business on anything.

However, fair picture and the fight on the raft

put it over. Don’t see why they send it on 7

reels when it could be put on 4. We pay ex-

press according to the amount of reels. Pro-

ducers take notice. Seven reels.—Geo.. J. Kress,

Hudson theatre, Rochester, N. Y.—-Neighborhood

patronage.

ROSITA: Mary Pickford—A wonderful pic-

ture. Mary Pickford at her best. Had a full

house and audience well pleased. My advice is

play it. You won’t be sorry. Nine reels.—Earl

Somerville, Opera House, Raymond, Minn.—Gen-

eral patronage.

A TAILOR MADE MAN: Charles Ray—

A

very good picture.—Earl Somerville, Opera

House, Raymond. Minn.—General patronage.

Universal
RAFFLES: House Peters—Did a very good

business. A good picture, very well directed.

Beautiful photography, good for any neighbor-

hood. Just another of Universal's good pictures

that get money. Six reels.—Clarence Wagner,

Bugg theatre, Chicago, 111—Neighborhood pat-

ronage.

THE MAD WHIRL: May McAvoy—They
didn’t fall for this one. Business very poor.

Seven reels.—A. G. Witwer, Grand theatre.

Rainier, Ore.—General patronage.

LET ’ER BUCK: Hoot Gibson—Great, if you

are in the business to make money. Satisfies,

too. Six reels.—I. T. Briscos, Princess theatre,

Eiwood, Ind.—Genera! patronage.

I’LL SHOW YOU THE TOWN: Reginald

Denny—Business very good. A great comedy

attraction with Reginald as good as usual.

Don’t pass this one if you want to give your

patrons as well as yourself a treat. Above all,

book it. Eight reels,—Clarence Wagner, Bugg
theatre, Chicago, 111.—Neighborhood patronage.

THE SADDLE HAWK: Hoot Gibson—Straight
Western. Would have taken better had they in-

jected some comedy. Business very good first

night but below average second. Six reels.—A.

G. Witwer, Grand theatre, Rainier, Ore.—Gen-

eral patronage.

TAMING THE WEST: Hoot Gibson—A good

Western but not as good as Hoot has been put-

ting out recently. Six reels.—Jos. W. Springer,

Strand theatre, Elizabethtown, Ind.—General pat-

ronage.

K—THE UNKNOWN: Virginia Valli—Fair
business. However, no fault of picture, as I sat

through this one and consider it good. Seven

reels.—Geo. J. Kress, Hudson theatre, Rochester,

N. Y.—Neighborhood patronage.

K—THE UNKNOWN: Virginia Valli—Good
picture from every angle, with Virginia and Percy
Marmont doing their best stuff. Margarita

Fisher good also. Eight reels.—P. G. Estee, S. T.

theatre, Parker, S. D.—Small town patronage.

K—THE UNKNOWN: Percy Marmont—Well,
boys, here’s a picture that drew the unknown
into our theatre and lots of that kind. Pleased

100 per cent. Couldn’t buy a better program
offering if I tried all year. Play it ; it’s great

(not a special). Eight reels.—George Khattar.

Khattar’s theatre, Sydney, N. S., Canada.—Gen-
eral patronage.

K—THE UNKNOWN: Virginia Valli—A gem.
Jewel is right. Clean, wholesome and all that

is in a good picture. Eight reels.—Chas. Prokop,
Rex theatre, Wahoo, Neb.—General patronage.

THE LAST LAUGH: Emil Jannings—An ex-

ceptional picture but only for a high class audi-

ence. The acting of Emil Jannings is absolutely

the greatest piece of acting ever seen on any
screen. Being of a high class nature it goes
over the average theatre goer’s head. Had quite

a few comments on it, just the same. Seven
reels.—Clarence Wagner, Bugg theatre, Chicago,
111.—Neighborhood patronage.

THE FAST WORKER: Reginald Denny

—

Saturday night to fairly good business. A pic-

ture that pleased all who saw it. Comments
numerous and all favorable. That is all the
recommendation any picture needs. Seven reels.

—P. W. Quinlin, Ideal theatre, Chateaugay, N. Y.
—Small town patronage.

THE FAST WORKER: Reginald Denny—

A

corker. Denny scores as usual and pleased
everyone. Don’t be afraid of this. It’s all there,

plenty of action with laughs. Eight reels.

—

George Khattar, Khattar’s theatre, Sydney, N. S.,

Canada.—General patronage.

THE TORNADO: House Peters—Good print

on a great subject, but free movies in nearby

towns have killed my Saturday business.-—Roy W.
Adams, Pastime theatre. Mason, Mich.—General

patronage.

THE TORNADO: House Peters—Good pic-

ture, lots of action, and plot and well handled.

Seven reels.—Chas. Lee Hyde, Grand theatre,

Pierre, S. D.—General patronage.

A ROARING ADVENTURE: Jack Hoxie—
Good film. This is a Western but the hero is

not in Western clothes, so therefore is not as

good as he would be otherwise. The scenery in

this is good but Hoxie and the remainder of the

cast act as though they were stage struck and

had never played in pictures before. The action

is fair but a trifle draggy at times. There are

better pictures to be had. Five reels.—W. T.

Davis & Son, Rialto theatre, Sharon, Wis.

—

General patronage.

A ROARING ADVENTURE: Jack Hoxie—
Not up to his standard. Five reels.—C. H. Mar-

tin, Strand theatre, McKenzie, Tenn.—General

patronage.

THE SIGNAL TOWER: Virginia Valli—One
of the best patronized pictures here for some

time. Good comments from patrons. Seven reels.

—Chas. Prokop, Rex theatre, Wahoo, Neb.—Gen-

eral patronage.

BURNING TRAILS: William Desmond—An
excellent Western subject to fair business. Five

reels.—A. G. Witwer, Grand theatre. Rainier,

Ore.—General patronage.

RIDING THUNDER: Jack Hoxie—Just a very

light program Western ;
did not draw.—Wm.

Hoefs, Rialto theatre, Pecos, Tex.—General pat-

ronage.

SPORTING YOUTH: Reginald Denny—Boys
here’s one that will please 100 per cent. Eight

reels.—H. B. Wood, Wood theatre. Calico Rock,

Ark.—Small town patronage.

BEHIND THE CURTAIN : Special cast—

A

good program picture. Will get by with a good

comedy. Miss Bryson good. Five reels.—Andrew
Rapp, Theatorium theatre, Emlenton, Pa.—Gen-

eral patronage.

THE WESTERN WALLOP: Jack Hoxie—
This seemed to please my Saturday crowd. Con-

sider this a good program. Good action and sus-

pense. Five reels.—Winton W. Lowery, Strand

theatre, Atmore, Ala.—Small town patronage.

HIT AND RUN : Hoot Gibson—Of course it

pleased 100 per cent. Well worth what I paid

for it. This is one of the best pictures that any
concern ever made and Hoot is a full house card

every time. More power to him and Carl. May
Hoot make 100 more pictures before he quits the

screen. Six reels.—George Khattar, Khattar’s

theatre, Sydney, N. S., Canada.—General patron-

age.

LOVE AND GLORY: Special cast—Good film.

This picture is well acted and has good photog-

raphy but the story isn’t much. It’s an
American made picture but the story has

foreign settings. It will appeal to the high

brow class but is no good for the small town.
If you are in a small town, leave it alone.

Seven reels.—W. T. Davis & Son, Rialto theatre,

Sharon, Wis.—General patronage.

RIDIN’ PRETTY: William Desmond—Very
good. Book it. Will satisfy and get some money.
Five reels.—I. T. Briscoe, Princess theatre, El-

wood, Ind.—General patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—This picture drew a large crowd.

Pleased most of them at increased price of ad-

mission. Twelve reels.—H. B. Wood, Wood
theatre, Calico Rock, Ark.—Small town patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—This baby in Westerns gives Tom
Mix a hard run as a drawing card here. This is

a good one, and drew accordingly.—Roy W.
Adams, Pastime theatre. Mason, Mich.—General

patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—Not much to it.—C. H. Martin,

Strand theatre, McKenzie, Tenn.—General pat-

ronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—We always use black ink back of

Gibson’s report. This was a good picture, as all

of this star’s are. We never like to play a pic-

ture after our competitors but we never hesitate

when it’s a Gibson. Six reels.—Geo. J. Kress,

Hudson theatre, Rochester, N. Y.—Neighborhood
patronage.

THE RIDIN’ KID FROM POWDER RIVER:
Hoot Gibson—Hoot is a good drawing card here

and always registers. This is no exception.

Picture good ; so is advertising. Play Gibson and

be wise. He’s sure money to a box office, every

time. Six reels.—George Khattar, Khattar’s

theatre, Sydney, N. S., Canada.—General patron-

age.

THE SAWDUST TRAIL: Hoot Gibson—Not a

Western, but has lots of action and comedy, and
drew well. Print was all shot.—Roy W. Adams,
Pastime theatre. Mason, Mich.—General patron-

age.

THE SAWDUST TRAIL: Hoot Gibson—
Thursday night to very nice business. My re-

port on this one will be brief, but to the point.

The best he ever made. 'Nuf sed 1 Six reels.—

-

P. W. Quinlin, Ideal theatre, Chateaugay, N. Y.

—Small town patronage.

OH DOCTOR: Reginald Denny—Here is an

extra good picture that pleased all who saw it.

Rain and picnic ruined us on this. It will help

the standing of any house big or little to run
it. Clean as a hound’s tooth and full of fun.

Run it. Seven reels.—E. W. McClelland, Rex
theatre, Gilman City, Mo.—Small town patronage.

THE FIGHTING AMERICAN: Pat O’Malley-
Played one day after our competitor used it two
days. The fact that we used this on Sunday
makes it hard to judge the merits of this sub-

ject. Six reels.—Geo. J. Kress, Hudson theatre,

Rochester, N. Y.—Neighborhood patronage.

Vitagraph
THE HAPPY WARRIOR: Alice Calhoun—

From the box office angle this is a very poor
production and, while the acting is good, it seems
to be long drawn out and takes too long to

get anywhere. Film good. Eight reels.—W. A.
Doerschlag, Strand theatre. Ransom, Kan.—Small
town patronage.

THE HAPPY WARRIOR: Special cast—

A

good program picture, follows circus life and
has some good fights. Pleased about 90 per
cent. Film fair. Eight reels.—Elmer Hughes,
Opera House, Mesquite, Nev.—General patronage.

STEELE OF THE ROYAL MOUNTED: Bert
Lytell—The type of picture the small towns want.
Hardly any patrons were dissatisfied with it.

Only one fault to be found and that is in Holmes’
marvelous markmanship with a revolver in the

last reel and his subsequent misses with a rifle.

Six reels.—G. W. Gould, Majestic theatre, Dallas,

Ore.—General patronage.

STEELE OF THE ROYAL MOUNTED: Bert
Lytell—Did only a fair business on this one.

Just another of those Northwest Mounted Police

stories that have grown stale with the public.

A good Saturday picture. That’s all. Six reels.

—Clarence Wagner, Bugg theatre, Chicago, III.—

-

Neighborhood patronage.

BAREE, SON OF KAZAN : Anita Stewart

—

Vitagraph’s best, and they treat you right. Play
it by all means. The dog is very good. Your
patrons will not go to sleep in this one. Vita-
graph has some very good pictures that can be
bought cheap. Film new from Salt Lake City,

Utah, exchange. Seven reels.—Elmer Hughes,
Opera House, Mesquite, Nev.—General patron-
age.

BAREE, SON OF KAZAN: Anita Stewart—

A

very good drama of the Northwest. Anita
Stewart is at her best, as usual. Did a good
business, worthy of any theatre. If you have
room book it. Seven reels.—Clarence Wagner,
Bugg theatre, Chicago, II1I.—Neighborhood pat-
ronage.

SANTA FE PETE : Pete Morrison—The third

one of these we have used and the best. There
is plenty of action and a good story with some
good comedy. The advertising is misleading,
however, as the horse does nothing as one would
be led to believe. Business just fair. Five reels.

—A. G. Witwer, Grand theatre. Rainier, Ore.—

-

General patronage.

THE CLEAN HEART: Percy Marmont—Not
a drawing card, but a picture well done, star-
ring Percy Marmont.—Wm. Hoefs, Rialto theatre,

Pecos, Tex.—General patronage.

FEARBOUND: Special cast—Not a bad pic-

ture. Will please most of the audience. A little

too much rough stuff for tne women. Seven
reels.—Earl Somerville, Opera House, Raymond,
Minn.—General patronage.

ONE LAW FOR THE WOMAN: Special cast

—Interesting Western that makes a good pro-

gram picture.—Wm. Hoefs, Rialto theatre, Pecos,

Tex.—General patronage.

THE LOVE BANDIT: Special cast—A real

good action picture. Audience well pleased, so

we should worry. Six reels.—Earl Somerville,

Opera House, Raymond, Minn.—-General patron-

age.

THE MIDNIGHT ALARM: Special cast—
Although this is an old picture it is a very good

one that pleased my audience. Seven reels.

—

B. R. Parsons, Grand theatre, Springfield, Minn.

—General patronage.
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Warner Brothers
TRACKED IN THE SNOW COUNTRY: Rin-

Tin-Tin—When we are allowed to present a high

class picture like this one to our audience I know
that we are going to turn them out all pleased,

which from the compliments we received I am
sure we did. I personally think that this is the

best Rin-Tin-Tin picture I have ever seen. Seven

reels.—B. R. Parsons, Grand theatre, Springfield,

Minn.—General patronage.

TRACKED IN THE SNOW COUNTRY: Rin-

Tin-Tin—A wonderful small town picture. Did a

good business and they all said, “Give us more."

Everybody happy.—Clifford L. Niles, Grand the-

atre, Anamosa, la.—General patronage.

TRACKED IN THE SNOW COUNTRY: Rin-

Tin-Tin—If I am to judge by the business, this

is the kind of pictures my patrons want. Seven

reels.—Chas. Prokop, Rex theatre, Wahoo, Neb.

—

General patronage.

THE MAN WITHOUT A CONSCIENCE: Spe-

cial cast—Played 2 days, one day was bad and one

day was fair, so was obliged to use the red ink.

Good one day picture, however. Seven reels.

—

Geo. J. Kress, Hudson theatre, Rochester, N. Y.

—Neifhborhood patronage.

THE MAN WITHOUT A CONSCIENCE: Spe-

cial cast—Awful. Seven reels.—Chas. Prokop.

Rex theatre, Wahoo. Neb.—General patronage.

HOW BAXTER BUTTED IN: Special cast—
A very good comedy drama, but did not please

the majority. Absolutely of no box office value.

I ran it two days to my sorrow. Whatever is

the matter with the drawing power of Warner
pictures? I fail to find out. Seven reels.—-Clar-

ence Wagner, Bugg theatre, Chicago, 111.—Neigh-

borhood patronage.

WHERE THE NORTH BEGINS: Rin-Tin-Tin

—A wonderful picture. Will please.—H. B. Wood,
Wood theatre. Calico Rock, Ark.—Small town
patronage.

ON THIN ICE: Special cast—Dandy crook

story, but did not draw.—G. J. Ritter, Regent

theatre, Bogota, N. J.—General patronage.

CORNERED: ..Marie Prevost—Here’s one of the

best crook stories I have ever used. First night

advertised the second for me. Seven reels.—S. G.

Ihde, Photoplay theatre, Ashland, Kan.—Small

town patronage.

THE NARROW STREET: Special cast—This
is a good picture but did not draw for me.—G. J.

Ritter, Regent theatre, Bogota, N. J.—General

patronage.

FLAMING PASSION: Monte Blu^-Good pic-

ture but they have made two or three others

almost like it, using practically the same cast, so

I failed to get a crowd on this one. Poor print.

Seven reels.—S. G. Ihde, Photoplay theatre, Ash-
land, Kan.—Small town patronage.

DADDIES: Special cast—Good picture that

failed to draw. Poor print. Eight reels.—S. G.

Ihde, Photoplay theatre, Ashland, Kan.—Small
town patronage.

THE PRINTER’S DEVIL: Wesley Barry—Real
good picture that brought in more children than
anything we have used since our last Coogan.
Six reels.—Crosby Bros., Lily theatre, Buffalo,

N. Y.—Neighborhood patronage.

LITTLE JOHNNIE JONES: Johnnie Hines-
Good picture, but came a day late, so there wasn’t

a handful to see it. Warner Bros, first rob us

for their stuff, then ship a day or so late, and
finally when it does come, the film is in such

shape that no human could run it through the

machines, and they make us like it. They are

"sorry.” Seven reels.—H. D. McChesney, Prin-

cess theatre, Crandon, Wis.—Small town patron-

age.

State Rights
THE BEAUTIFUL SINNER: Eva Novak-

Fair picture but the whole series has been a

disappointment to me. No drawing power.—L.

M. Jones, Arcadia theatre, Vandergrift, Pa.

—

General patronage.

THE EARLY BIRD: Johnnie Hines—Excel-
lent entertainment but the last 50 or 100 feet of

film—the kissing—in the ending is disgusting and
vulgar.—Jos. Waters, Temple theatre, Sanford,

N. C.-—General patronage.

EMPIRE BUILDERS: Special cast—No draw-

ing power to title. Really not a bad picture.

Would consider to run with a double feature.

Five reels.—Geo. J. Kress, Hudson theatre, Roch-

ester, N. Y.—Neighborhood patronage.

EMPTY HEARTS: Clara Bow—Did a fairly

good business on this one. An exceptional Inde-

pendent picture. Very good acting, photography

and direction. The best I have had this year from
the Celebrated Film Company. I ran it two days
to a pleased audience. Six reels.—Clarence Wag-
ner, Bugg theatre, Chicago, 111.—Neighborhood
patronage.

THE HOUSE OF BONDAGE: Lottie Pickford
—The worst we ever played. Could hardly get
film through machines. This was for adults only.

Lay off. This is what kills the State Right game.
—Clifford L. Niles, Crystal theatre, Anamosa, la.

—General patronage.

JUSTICE OF THE FAR NORTH: Special cast

—This picture distributed by Liberty Film Distrib-

uting Corporation of Dallas in this territory.

Was half way afraid of it but, while not much
on story value, the novelty of the subject, beauty
of scenery and the fact that it is actual North-
ern stuff made it a good draw for two days in

hot weather. Can be bought at a low figure

and is well worth running if exploited in the
summer. An Our Gang comedy was specially

booked to help it. Six reels.—Henry Reeve, Star
theatre, Menard, Tex.—Small town patronage.

LOST IN A BIG CITY: John Lowell—If this

is a good Independent offering I’m crazy. Abso-
lutely rotten beyond words. I have never yet
seen John Lowell in anything good. For Good-
ness’ sake give him and the rest of the Russell
gang a good long rest and let some one else of

good ability take their places. Lay off of this.

Seven reels.—Clarence Wagner, Bugg theatre,

Chicago, Ill.-J-Neighborhood patronage.

THE MASKED DANCER: Special cast—This
picture had about all any society drama could
have. Action, mystery, suspense, clever acting.

Pleased them all.—L. M. Jones, Arcadia theatre,

Vandergrift, Pa.—General patronage.

THE MIDNIGHT EXPRESS: Elaine Hammer-
stein—If all Independent pictures proved to be
as good as this one there would be no kick com-
ing as far as quality goes. Haines is the real

star of this picture and there are no box office

names of any special value.—G. W. Gould, Ma-
jestic theatre, Dallas, Ore.—General patronage.

THE PRICE SHE PAID: Alma Rubens—Pho-
tography good. Took a long time to tell a short
story. Can’t say just what was wrong with it,

but it did not catch on.—L. M. Jones, Arcadia
theatre, Vandergrift, Pa.—General patronage.

SHATTERED LIVES: Special casU—An ex-
ceptionally good program picture. Pleased all and
did a very good business. You can’t go wrong
in booking this one, as it will please. Six reels.

—Clarence Wagner, Bugg theatre, Chicago, 111.

—

Neighborhood patronage.

TWO FISTED JUSTICE: Special cast—A pic-
ture with plenty of thrills and Western scenery.
Some wonderful feats are performed by the
trained horse, Star. The picture is rightly
named, as there is a lot of rough and tumble
fighting all through. Some of my audience did
not care for so much fighting. Film in good con-
dition. Five reels.—J. W. Ryder, Jewel theatre,
Verndale, Minn.—General patronage.

ROUGH RIDING: Buddy Roosevelt—Went
over fairly well and seemed to please.—A1 C.
Werner, Royal theatre. Reading, Pa.—General
patronage.

SMOKING TRAILS: Bill Patton—Drew a fair-
sized crowd for a mid-week show and pleased
them well. If your folks like Westerns this will

suit them. Five reels.—C. E. Hopkins, The Hop-
kins theatre. Cotter, Ark.—Small town patron-
age.

THE SPEED SPOOK: Johnny Hines—Johnny
Hines very good and this proved up to his usual
good standard. Seven reels.—H. Bettendorf,
Opera House, Foley, Minn.—General patronage.

THE TRUTH ABOUT WOMEN: Special cast

—Was well liked here and went over fairly well.

—A1 C. Werner, Royal theatre, Reading, Pa.

—

General patronage.

Serials
THE FAST EXPRESS: (Universal) William

Duncan—Nothing to it. All my patrons were
glad it was finished. Lay off it.—George Marlow,
Washington theatre, Atoka, Okla.—General pat-

ronage.

THE FIGHTING RANGER: (Universal) Spe-

cial cast—Good serial. Am using Universal se-

rials on Sunday. Find this very favorable. Would
suggest exhibitors try this plan. This would be

a good serial to start on. Star is a great horse-

man. His riding is appreciated by everyone.

Two reels.—Geo. J. Kress. Hudson theatre, Roch-

ester, N. Y.—Neighborhood patronage.

GALLOPING HOOFS: (Pathe) Special cast—
This serial had the best start of any ever run

in the house, but each episode dwindled down

until the attendance was way below normal.

Seemed to be fairly entertaining, but was unable
to hold patronage.—W. J. Powell, Lonet theatre,

Wellington, O.—Small town patronage.

IDAHO: (Pathe) Special cast—Have played six

chapters of this and am heartily sick of it. The
poorest serial I’ve played for some time. Rough
stuff, poor heroine and leading man. Those who
use it have my sympathy. Two reels.—Henry
Reeve, Star theatre, Menard, Tex.—Small town
patronage.

INTO THE NET: (Pathe) Special cast—Av-
erage serial. Two reels.—Chas. Lee Hyde, Grand
theatre, Pierre, S. D.—General patronage.

THE IRON MAN : (Universal) Albertini—No.
9. A good serial so far. Had Universal featured
a well known star in this, it would be much bet-

ter. Pulling power okay. Two reels.—George
Khattar, Khattar’s theatre, Sydney, N. S., Canada.
—General patronage.

THE RIDDLE RIDER: (Universal) William
Desmond—One of the best serials that we have
run. Everyone liked it and it got them in the
house. Enough comedy by the fat man to make
things lively.—George Marlow, Washington the-

atre, Atoka, Okla.—General patronage.

THE RIDDLE RIDER: (Universal) William
Desmond—On the ninth episode and still going
strong ; as good a serial as I ever played.—Roy
W. Adams, Pastime theatre. Mason, Mich.—Gen-
eral patronage.

THE RIDDLE RIDER: (Universal) William
Desmond—Every exhibitor should buy this one.
A great serial. Will make friends for your house.
If Universal keeps up they will lead the world.
Finest serial I ever saw. Don’t let this one get
away from you. Thirty reels.—J. H. Rubens,
Strand theatre, Newton Falls, O.—Small town
patronage.

SUNKEN SILVER: (Pathe) Alene Ray—Good
serial and if you are not using serials and are
thinking of doing so this fall, would say this

would be a good one to start on. Use it when
you get the kids, as they like this kind. Two
reels.—Geo. J. Kress, Hudson theatre, Rochester,
N. Y.—Neighborhood patronage.

Short Features
EDUCATIONAL

BARNUM, JR.: A dandy 2 reel comedy. The
kid comedies seem to take the best here.—George
Marlow, Washington theatre, Atoka, Okla.—Gen-
eral patronage.

THE BRONCHO EXPRESS: Fair comedy.
Two reels.—C. H. Martin, Strand theatre, Mc-
Kenzie, Tenn.—General patronage.

CORNFED: Bobby Vernon—One of the better
Christie comedies. Two reels.—A. G. Witwer,
Grand theatre. Rainier, Ore.—General patronage.

DONE IN OIL: Jimmie Adams—Nothing to it

but oil wells. Two reels.—C. H. Martin, Strand
theatre, McKenzie, Tenn.—General patronage.

FAMILY LIFE: Lige Conelly—Better than the
average Mermaid comedy, and they are hard to

beat. Two reels.—A. G. Witwer, Grand theatre.

Rainier, Ore.—General patronage.

FAST AND FURIOUS: As usual, very good
and pleased.—Clifford L. Niles, Grand theatre,

Anamosa, la.—General patronage.

A FAT CHANCE: Walter Hiers—Comedy and
a little different from general run and went by
nicely, although nothing to rave about.—Clifford

L. Niles, Grand theatre, Anamosa, la.—General

patronage.

FLYING FISTS: Benny Leonard—A dandy
good series that pleased everyone, every time they

appeared on the screen. Cannot see how any
exhibitor knocks these. Worth ten per cent more
than the price of a comedy. Two reels.—George
Khattar, Khattar’s theatre, Sydney, N. S., Canada.
—General patronage.

HOLD TIGHT: Neal Burns—A comedy that's

as good as the average feature and it pleases

more. That’s what this Christie did and they
all do it. In my mind Christie spends twice as

much money to make these comedies than the

other producers do to make long drawn out fea-

tures which aren’t half as good with poor stars.

Two reels.—George Khattar, Khattar’s theatre,

Sydney, N. S., Canada.—General patronage.

A JUMBLE IN THE JUNGLE: Hodge Podge
—Good. Should be written in capital letters,

enough said. One reel.—Geo. J. Kress, Hudson
theatre, Rochester, N. Y.—Neighborhood patron-

age.

LOVE MANIA: A1 St. John—This is a good
comedy. Two reels.—E. W. McClelland, Rex
theatre, Gilman City, Mo.—Small town patronage.

MY FRIEND: Lloyd Hamilton—This is a real
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One Thing More
In your modern motion picture house

every detail ofprojection, decoration, ventila-

tion, temperature, seating, has been carefully

worked out to make the theatre attractive

and comfortable.

But there’s one thing more you can do

—

and it’s a real factor from the box office point

of view: make sure the picture is printed on

Eastman Positive Film, the film that safe-

guards for the screen the quality of the nega-

tive so your public may enjoy it.

Eastman film is identified in the

margin by the black-lettered

words “Eastman” and “Kodak”

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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comedy. Two reels.—C. H. Martin, Strand
theatre, McKenzie, Tenn.—General patronage.

NAVY BLUES: Good. Got plenty of laughs.

Two reels.—S. G. Ihde Photoplay theatre, Ash-
land, Kan.—Small town patronage.

OUT BOUND: Good. One reel.—Jos. W.
Springer, Strand theatre, Elizabethtown, Ind.

—

General patronage.

POWER MARKS—A little better than the

average Cameo. One reel.—Jos. W. Springer,

Strand theatre, Elizabethtown, Ind.—General
patronage.

RUNNING WILD: Lige Conley—Just a fair

comedy, nothing big. Two reels.—C. H. Martin,

Strand theatre, McKenzie, Tenn.—General pat-

ronage.

SAVAGE LOVE—Played a bum feature and
this comedy, so we had a bum show for the day.

—Geo. J. Kress, Hudson theater, Rochester, N. Y.
-—Neighborhood patronage.

SEA LEGS: Neal Burns—A fast and furious

two reeler that makes good exciting entertain-

ment and Neal Burns is good. Two reels.

—

W. H. Brenner, Cozy theatre, Winchester, Ind.

—

General patronage.

FILM BOOKING OFFICES

NEAR DUBLIN: Stan Laurel—A fair comedy.
Stan Laurel pretty good. Two reels.—Andrew
Rapp, Theatorium theatre, Emlenton, Pa.—Gen-
eral patronage.

THE HELPING HAND—A very good comedy.
It made them laugh uproariously and that is

what I want in a comedy.—L. M. Jones, Arcadia
theatre, Vandergrift, Pa.—General patronage.

FIRST NATIONAL
BRIGHT EYES: Ben Turpin—Nothing to it.

Was not even funny. No more Ben Turpin
comedies here. Two reels.—Elmer Hughes, Opera
House, Mesquite, Nev.—General patronage.

THE ELECTRIC HOUSE: Buster Keaton

—

Very good. You can’t go wrong on this subject.

Why not invite your local Edison company em-
ployees? Two reels.—Nyman Kessler, Atlantic

theatre, Atlantic, Mass.—General patronage.

FOX
HIGH JINX—A nice comedy that pleased all.

Plenty of laughs so it must be okay. Two reels.

—George Khattar, Khattar’s theatre, Sydney,

N. S„ Canada.—General patronage.

SWEET PAPA—A good comedy. Two reels.

—

J. W. Andresen, Lyric theatre, Walnut, la.—
General patronage.

TONS OF TROUBLE—A good comedy. Two
reels.—J. W. Andresen, Lyric theatre. Walnut,
la.—General patronage.

PATHE
ACCIDENTAL ACCIDENTS: Charley Chase—

A very good one reeler, better than lots of two
reelers. Charley Chase becoming quite popular
here.—Andrew Rapp, Theatorium theatre, Emlen-
ton, Pa.—General patronage.

AESOP’S FABLES—A good filler but believe

once a week is too often. Twice a month would
suit better.—Chas. Lee Hyde, Grand theatre,

Pierre, S. D.—General patronage.

THE AFRICAN HUNTSMAN—Very good ac-

tion comedy.—A. G. Witwer, Grand theatre,
Rainier, Ore.—General patronage.

ALL WET : Charley Chase—A fair comedy,
not as good as his previous ones. One reel.

—

Andrew Rapp, Theatorium theatre, Emlenton, Pa.
-—General patronage.

ASK GRANDMA: Our Gang—This is a good
comedy. Will please anybody. Two reels.—C. H.
Martin, Strand theatre, McKenzie, Tenn.—Gen-
eral patronage.

COMMENCEMENT DAY: Our Gang—Kid
comedies do not draw any more. Two reels.

—

G. W. Gould, Majestic theatre, Dallas, Ore.

—

General patronage.

COMMENCEMENT DAY: Our Gang—Our
Gang comedies are always good and have draw-
ing power here. We probably have run more of
them than any other comedies. But Pathe knows
they are good and makes you pay accordingly.
Also Pathe in this district does not care how much
extra expense they cost exhibitors.—George Mar-
low, Washington theatre, Atoka, Okla.—General
patronage.

THE FIRST 100 YEARS: Harry Langdon—
Not so much excitement, but good humor and
got lots of laughter. Two reels.—Geo. J. Kress,
Hudson theatre, Rochester, N. Y.—Neighborhood
patronage.

HAL ROACH COMEDIES—Fair. You can’t
except a great deal in a single reeler but these

do fairly well.—S. G. Ihde, Photoplay theatre,

Ashland, Kan.—Small town patronage.

HELLO BABY : Charley Chase—Another good
one that wilt please. One reel.—Geo. J. Kress,

Hudson theatre, Rochester, N. Y.—Neighborhood
patronage.

JULY DAYS: Our Gang—A very good comedy
and pleased the kids, but rather tame for grown-
ups and too old. Two reels.—W. A. Doerschlag,
Strand theatre. Ransom, Kan.—Small town pat-

ronage.

THE MARRIAGE CIRCUS: Ben Turpin—
About as rotten a comedy as one might wish for.

Turpin is just about the limit. Glad he is

through with the screen. Vulgar; not funny to

anybody with any real sense of humor. Two
reels.—Henry Reeve, Star theatre, Menard, Tex.
—Small town patronage.

PATHE NEWS—Good and if you can’t run it

two days old I believe a month old is just as

good as four or five days.—Chas. Lee Hyde,
Grand theatre, Pierre, S. D.—General patronage.

THE RAT’S KNUCKLES: Charley Chase-
Fair comedy. Personally like Charlie but don’t
want him at every meal. Every time we order
a one reel comedy from Pathe, we get a Chase
comedy. (Overdone.) One reel.—Geo. J. Kress,
Hudson theatre, Rochester, N. Y.—Neighborhood
patronage.

SPORTING ARMOUR—About up to usual
standard of the Sportlights. One reel.—A. G.
Witwer, Grand theatre. Rainier, Ore.—General
patronage.

SPORTLIGHTS—A good filler for a feature
comedy program.—Chas. Lee Hyde, Grand theatre,
Pierre, S. D.—General patronage.

SPORTLIGHTS—Very good for a swimming
reel. World’s best perform for the camera. Chas.
Lee Hyde, Grand theatre, Pierre, S. D.—-General
patronage.

SUNDOWN LIMITED: Our Gang—Great as
they all are. It sure made a dandy show when
tied up with the far north picture we played it

with. Two reels.—Henry Reeve, Star theatre,
Menard, Tex.—Small town patronage.

TELL IT TO A POLICEMAN: Glen Tryon—
Good two reeler. Plenty of laughs. Two reels.

—

A. Y. Dow, Grand theatre, Coleman, Alta.,
Canada.—Small town patronage.

THREE FOOLISH WEEKS: Ben Turpin—
The best comedy this year ; one of these kind so
good that it ends too soon. Two reels.—W. H.
Brenner, Cozy theatre, Winchester, Ind.—General
patronage.

UNIVERSAL
THE BLOWOUT: Buddy Messenger—Below

the usual standard of these comedies. Some
walked out on it. Two reels.—A. G. Witwer,
Grand theatre, Rainier, Ore.—General patronage.

BUDDING YOUTH: Buddy Messenger—

A

very good comedy. The colored boy and dog
especially good in this. Two reels.—A. G. Wit-
wer, Grand theatre. Rainier, Ore.—General pat-
ronage.

THE COLLEGE COWBOY....Very good fast ac-

tion Western featurette. Two reels.—A. G. Wit-
wer, Grand theatre. Rainier, Ore.—General pat-
ronage.

GRIDIRON GERTIE—Good comedy. Two reels.

—C. H. Martin, Strand theatre, McKenzie, Tenn.
—General patronage.

HORSE PLAY : Bert Roach—Just a fair

comedy. One reel.—A. G. Witwer, Grand theatre.

Rainier, Ore.-—General patronage.

INTERNATIONAL NEWS—I’ll be glad when
the Prince of Wales settles down and gives us
a change in this reel.—-Frank Sabin, Majestic
theatre, Eureka, Mont.—General patronage.

MARK ANTHONY AND CLEOPATRA—

A

Hysterical History that was a dandy. They have
all been good to date and are well received by
our patrons. One reel.—Paul B. Hoffman, Le-
gion theatre, Hollywood, Kan.—Small town pat-
ronage.

NEARLY RICH—Fair one reel comedy that did

not get a laugh. One reel.—Geo. J. Kress, Hud-
son theatre, Rochester, N. Y.—Neighborhood pat-
ronage.

PAGING MONEY—Would class this as poor.

Kids liked it but adults walked out. Two reels.

—A. G. Witwer, Grand theatre. Rainier, Ore.

—

General patronage.

PAUL REVERE: Hysterical History—This
was a little better than the general run of

these subjects. A few laughs in this one. One
reel.—W. T. Davis & Son, Rialto theatre, Sharon,
Wis.—General patronage.

PREHISTORIC MAN—-They didn't seem to en-

thuse over this Hysterical History comedy. One
reel.—A. G. Witwer, Grand theatre. Rainier, Ore.
—General patronage.

TEMPEST CODY’S MAN HUNT: Marie Wal-
camp—A very good action featurette. Good
paper. Two reels.—A. G. Witwer, Grand theatre.
Rainier, Ore.—General patronage.

UNCLE BIM’S GIFT: Joe Murphy—Old, but
print in good shape and they enjoyed it more
than they have some of the newest jazz stuff

comedies. Two reels.—P. G. Estee, S. T. theatre,
Parker, S. D.—Small town patronage.

VITAGRAPH
HINDOOS AND HAZARDS: Larry Semon—

A nice comedy that pleased mostly all. Of
course Larry does his act as good as any of the
feature stars and pleases more.—George Khattar,
Khattar’s theatre, Sydney, N. S., Canada.—Gen-
eral patronage.

SPOOKS AND SPASMS: Larry Semon—

A

scream from beginning to end. They like Larry
here. Film good. One reel.—Elmer Hughes,
Opera House, Mesquite, Nev.—General patronage.

TROUBLE BREWING: Larry Semon—Very
good comedy. One of his best. Two reels.—W.
A. Doerschlag, Strand theatre, Ransom, Kan.

—

Small town patronage.

MISCELLANEOUS
THE BEAUTY PARLOR—O. K. One reel.—

Harmon & McNabb, Rex theatre, Orchard, Neb.
-—Small town patronage.

GETTING TRIMMED—Good comedy and
pleased our patrons. Lots of action, something
we look for in comedies.—Geo J. Kress, Hudson
theatre, Rochester, N. Y.—Neighborhood patron-
age.

MAGAZINE REEL—Fills the bill as an extra
attraction and has variety enough to be good.

—

Chas. Lee Hyde, Grand theatre, Pierre, S. D.

—

General patronage.

THIS ENGLAND: Best old country scenic ever
shown in Canada, so my audience said. Worth
admission alone. Two reels.—M. V. Allen, Mon-
arch theatre, Edmonton, Alberta, Can.—Mixed
patronage.

CLASSIFIED
ADVERTISING

Five Caits per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

THEATRE, EQUIPMENT FOR SALE
FOR SALE : Modern theatre and equipment

in town near summer resort. Cheap. Inquire

of Exhibitors Herald, Box 704.

EQUIPMENT FOR SALE
ATTENTION EXHIBITORS! Do not throw

away your good money by buying new equipment.

Trade in your old machines for rebuilt Simplexes.

Satisfaction guaranteed. Cash or easy terms. Big

bargains always on hand. Western Feature Films,

730 S. Wabash Ave., Chicago, 111.

EXHIBITORS, LET US SAVE YOU
MONEY. Two thousand brand new, heavy

5-ply theatre chairs. Also 1,000 folding chairs

at 33 per cent less than factory prices. For im-

mediate shipment. Lowest prices on used up-

holstered and veneer chairs and all theatre equip-

ment. Write us your needs and we will save you

money. Illinois Theatre Equipment Company, 12

East Ninth Street, Chicago, 111.

FOR SALE: Approximately 270 7-ply new
veneer chairs. Also generator, frames and used

projecting machines. Bargains. Atlas Moving Pic-

ture Company, 534 S. Dearborn St., Chicago, 111.

Bray Studios Forms Gag Club
NEW YORK.—A Gag Club has been formed

at the Bray studios. The entire staff meets Mon-
day nights with J. R. Bray, president, and
threshes out scenario problems brought up by
Walter Lantz, department chief.
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INDEX TO THE PRODUCT
ANNOUNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product

announcements in the Herald.

Title of picture is followed by date of issue and numbers of pages bearing announcements.

“Ins” is abbreviation for “Insert.”

An eight-week period including last week's issue is covered.

Anchor
Ambushed :Julyl8-22.
Ace of Clubs :Julyl8-22.
Cyclone Bob:Julyl8-22.
Desperate Chance, A:Julyl8-22.
Fast Freight, The :July 18-22.
Fighting Luck:July 18-22.
Hidden Gold :Julyl8-21.
Iron Fist,The:July18-22.
Lost Express, The:Julyl8-20.
Lost Trail, The:Julyl8-21.
Mainline Wreck, The:Julyl8-20.
Mistaken Orders :Julyl8-20.
Narrow Escape, A:Julyl8-22.
Open Switch, The:JuIyl8-20.
Perils of the Rail:Julyl8-20.
Red Blood:Julyl8-21.
Riding for Life:Julyl8-22.
Riding Romance:Julyl8-20.
Road Agent, The:Julyl8-21.
Texas Terror, The:Ju!yl8-21.
Train Wreckers, The:Julyl8-20.
Unseen Enemies: Julyl8-20.
Webs of Steel :Julyl8-20.

Arrow
Children of the Whirlwind :JuIyll-9.Aug.29-69.
Cleaner Flame, The :Julyll-9.Aug.29-69.
Great City, The: Aug.29-69.
Led Astray :Julyll-9.Aug.29-69.
Mysterious Pines, The :Julyll-9.Aug.29-69.
Primrose Path, The:Julyll-9.Aug.29-69.
Scandal Street:Julyl 1-9.Aug.29-69.
Share and Share Alike:Aug.29-69.
Substitute Wife, The:Julyll-9.Aug.29-69.
Tessie:July11-9.Aug.29-69.
Un-Named Woman, The:Julyll-9.Aug.29-69.
Wandering Fires :Aug.29-69.

F. B. 0.
Bandit’s Baby, The:July4-69.July25-73.Aug.l5-71.
Bloodhound, The:Julyl8-73.
Devil Queraado, The:Aug.l5-71.
Drusilla With a Million :July4-64, 65.Julyl8-71.Aug.

1-99.Aug.8-78.Aug. 1 5-75.Aug.22-69.
Flaming Waters :July4-65.July18-71.Aug.8-79.Aug.

16-75.Ang.22-69.
Futurity Winner, The:July4-66.Julyl8-71.Aug.8-78.
Aug. 15-7 5.Aug.22-69.

Happiness :July4-64.Aug.22-69.
Human Tornado, The:July18-77.
If Marriage Fails :JuIy4-64.Julyl8-71.Aug.8-78.Aug.

15-75.Aug.22-69.
Isle of Lost Hope, The:Aug.22-75.
Isle of Retribution, The:July4-65.Julyl8-71.Aug.8-

79.Aug.l5-75.Aug.22-69.
Keeper of the Bees, The:July4-64.Julyl8-71.Aug,8-

78.

Aug.l5-75.Aug.22-68,69.
Lady Robinhood:Aug.22-71.
Last Edition, The: July4.64.Aug.8-78.Aug.l6-75.

Aug.22-69.
Midnight Flyer, The:July4-65.Julyl8-71.Aug.8-78.

Aug.l5-75.Aug.22-69.
Parisian Nights: July4-64.Julyl8-71.Aug.8-78.Aug.

15-75.Aug.22-69.
Poor Girl’s Romance, A:July4-65.Julyl8-71.Aug.8-

79.

Aug.15-75.Aug.22-69.
Smooth as Satin :July25-75.Aug.22-71.
That Man Jack:Aug.22-73.
Thundering Herd, The:Aug.l5-71.
When His Love Grew Cold:July4-64.JuIyl8-71.Aug.

8-78.Aug. 15-75.Aug.22-69.
White Fang:Julyll-58.
Wild Bull’s Lair, The:July4-69.JuIy25-73.Aug.

15-71.

First National
Chickie : Julyll-19.Aug.22-20.
Classified :Aug.l5-17.
Dark Angel, The: Aug.15-17.
Declasse :Julyll-19.
Desert Flower, The :June27-23-24.July4-20.July25-

20.Aug.22-20.Aug.29-30.
Fine Clothes :June27-23.July25-21.Aug.l-16.Aug.15-

16.

Graustark: July27-23.JuIy25-21.Aug.l-17.Aug.l5-16
Half Way Girl, The :June27-23.July25-21.Aug.l-17.

Aug. 15-16, 18.Aug.22-21.
Her Sister From Paris :June27-23.July4-20.Julyll-

19.July25-21.Aug.l-16.Aug.l5-16. Aug.22-21. Aug.
29-28,29.

His Supreme Moraent:Julyll-19,20.
Just a Woman : July4-20.July25-20.Aug.22-20,22.
Knockout, The :July25-21.Aug.l-17.Aug.15-16.
Lady, The:Julyll-18July25-22.

Lady Who Lied, The:July4-20.Julyll-18.July25-21.
Aug.l-18.Aug.22-20.

Lost World, The:Julyll-19.Aug.29-26,27.
Making of O’Malley, The:July4-19,20.Julyll-18.

July18-26.July25-20.Aug.22-21.
Marriage Whirl, The:JuIy4-20-Julyll-18.JuIy25-20.

Aug.22-20.
Sally :Julyll-18.
Shore Leave:Aug.l5-17.
Scarlet West, The:July4-20.Julyll-19.JuIy25-21.

Aug.8-30.Aug.22-20,22.
Soul-Fire:Julyl 1-19.Aug.22-20.
Talker, The:Aug.22-20.
What Fools Men :Aug.l5-17.
White Monkey, The:July4-20.July25-20.

Fox
Ancient Mariner, The:JuIy4-9.
As No Man Has Loved :July4-8.July25-ll.Aug.8-12,

13.

Desert Valley :July4-8.
East Lynne :July4-8.July25-ll.Aug.l-10.
Fighting Heart, The:July4-8.
First Year, The:July4-8.
Fool, The:July4-9.July25-ll.Aug.ll.
Havoc :July4-9.July25-11.Aug. 1-10.Aug.8-10, 11.Aug.

15-7.Aug.29-18.
Iron Horse, The :July4-8.July25-ll.Aug.l-ll.
Johnstown Flood, The:July4-8.
Kentucky Pride :July4-8,9.July25-13.Aug.l-ll.
Lazy Bones:July4-9.
Lightning: July4-9. Julyll-12, 14,15.Julyl8-6,7.July

25-1 1,12, 13, 14, 15.Aug. 1-10.

Lucky Horseshoe, The:July4-9.Aug.l-8,9.Aug.l5-6.
Aug.29-17.

Marriage :July4-8.
Part-time Wives :July4-8.
Seventh Heaven :July4-9.
Siberia :July4-8.
Silver Treasure The:July4-9.
Thank You :July25-ll.Aug.22-ll.Aug.29-16.
Three Bad Men:July4-8.
Thunder Mountain :July27-9.JuIy4-8.Aug.22-ll.
Timber Wolf, The:July4-9.
Wages for Wives:July4-9.
Wheel, The:July4-9.July26-ll.Aug.8-6.Aug.22-ll.
When the Door Opened :July4-9.
Winding Stair, The:July4-8.Aug.29-20,21.

Metro-Goldwyn-Mayer
Auction Block, The:Julyll-Ins.Julyl8-Ins.JuIy25-

Ins.Aug.8-Ins.
Bardelys the Magnificent :July4-l-Ins.Julyll-Ins.

July18-Ins.July25-Ins.Aug.8-Ins.
Barrier, The :Julyll-Ins.Julyl8-Ins.July25-Ins.Aug.

8-Ins.
Ben Hur:Julyl8-Ins.July25-Ins.
Big Parade, The :June27-l-Ins.July4-l-Ins.Julyll-

Ins.July 18-Ins.July25-Ins.Aug.8-Ins.
Brown of Harvard :Julyll-Ins.July 18-Ins.July25-

Ins.Aug.8-Ins.
Buddies: July4-Ins. Julyll-Ins. July 18-Ins. July25-

Ins.Aug.8-Ins.
Circle, The: July4-1-Ins.Julyll-Ins.Julyl8-Ins.July

25-Ins.Aug.8-Ins.
Confessions of a Queen :July 11-Ins.
Dance Madness :Julyl8-Ins.July25-Ins.Aug.8-Ins.
Dirty Face:Julyll-Ins.
Exchange of Wives, An :JuIy4-l.Julyll-Ins.Julyl8-

Ins.July25-Ins.Aug.8-Ins.
Excuse Me :Julyl8-Ins.
Exquisite Sinner, The:Julyll-Ins.JuIyl8-Ins.July

25-Ins.Aug.8-Ins.
Flesh and tho Devil, The :July11-Ins.July18-Ins.

July25-Ins.Aug.8-Ins.
He Who Gets Slapped :Julyll-Ins.
How Dare You :July4-l.Julyll-Ins.Julyl8-Ins.July

25-Ins.Aug.8-Ins.
I’ll Tell the World :Julyl8-Ins.Aug.8-Ins.
Lights of New York : July4-l-Ins.Julyll-Ins.
Little Bit of Broadway, A :Julyll-Ins.Julyl8-Ins.

July25-Ins.
Lovey Mary :July 11-Ins.July18-Ins.July25-Ins.Aug.

8-Ins.
Mare Nostrum: July4-l,Ins. Julyll-Ins. Julyl8-Ins.
July25-Ins.Aug.8-Ins.

Merry Widow, The :JuIy4-l,Ins.July 11-Ins.July 13-

Ins.July25-Ins.
Midshipman, The:July25-Ins.Aug.8-Ins.
Mysterious Island, The:Julyll-Ins.July 18-Ins.July

25-Ins.Aug.8-Ins.
Money Talks: July 4-1,Ins. Julyll-Ins. Julyl8-Ins.

July25-Ins.Aug.8-Ins.
Monte Carlo :July11-Ins.July 18-Ins.July25-Ins.Aug.

8-Ins.

Mystic, The:July11-Ins.July18-Ins.July25-Ins.Aug.
8-Ins.

Never the Twain Shall Meet :July4-l.Julyll-Ins.
July18-Ins.July25-Ins.Aug.8-Ins.Aug.22-8.

Old Clothes :Julyll-Ins.July25-Ins.Aug.8-Ins.
Paris:July 11-Ins.July18-Ins.July25-Ins.Aug.8-Ins.
Pretty Ladies :Julyl8-Ins.l.Aug.8-Ins.
Rag Man, The:Aug.8-Ins.
Rag Man, The:Aug.8-Ins.
Reason Why, The:July4-l,Julyll-Ins.
Romola :July4-Ins.July11-Ins.Julyl8-Ins.July25-Ins.
Aug.8-Ins.Aug.22-7 .Aug.29-14, 15.

Sally, Irene and Mary : July4-l.Julyll-Ins.Julyl8-
Ins.July25-Ins.Aug. 8-Ins.

Seven Chances : July 11-Ins.
Slave of Fashion, The:July4-l.Julyl8-l.July25-Ins.
Aug. 8-1.Aug. 22-6.Aug.29-14, 15.

Span of Life, The:Julyll-Ins.Julyl8-Ins.July25-
Ins.Aug.8-Ins.

Sun Up :July4-l.Julyll-Ins.Julyl8-Ins.July25-Ins.
Aug.8-Ins.

Temptress, The: July4-l-Ins.Julyll-Ins.Julyl8-Ins.
July25-Ins.Aug.8-Ins.

Time, The Comedian :Julyll-Ins.Julyl8-Ins.July25-
Ins.Aug.8-Ins.

Torrent, The: July4-1-Ins. Julyll-Ins. July 18-Ins.
July25-Ins.Aug.8-Ins.

Tower of Lies, The:July4-l,Ins.Julyll-Ins.Julyl8-
Ins.July25-Ins.Aug. 8-Ins.

Unholy Three, The:Julyll-Ins.Julyl8-Ins.July25-
Ins.Aug.8-Ins.Aug. 15-12, 13.Aug. 22-6.Aug.29-14,
15.

Women and Wives:July 11-Ins.

Lee-Bradford
Passionate Adventure, The:July4-14.

Lumas
Police Patrol, The:July25-18.

Paramount
Adventure : Aug.1-3.
American Venus, The:Aug.l-5.Aug. 22-4.

Ancient Highway, The :Aug.l-5.Aug.29-3.

Are Parents People? :Julyll-4. Aug.1-3.
Beggar on Horseback :Julyll-4.Julyl8-5.Aug. 1-4.

Aug.22-4,5.
Best People, The :Aug.l-4.Aug.22-4.
Border Legion, The: Aug.1-3.
Call of the Canyon :Julyll-4.
Code of the West, The:Julyll-4.
Coast of Folly, The:Julyll-4.JuIy25-4,5.Aug.l-5.

Aug.22-4, 5.Aug.29-4, 5.

Cobra :Aug.22-4.
Covered Wagon, The :July4-ll.Aug.1-3.
Crossroads of the World :Aug.22-4.
Dressmaker from Paris, The:Aug.l-3.
Enchanted Hill, The:Aug.l-5.
Feet of Clay :Aug. 1-3.

Flower of the Night :Aug.l-5.Aug.22-4.
Forbidden Paradis : Aug.1-3.
Forty Winks :Aug.l-3.
Golden Princess :Aug.22-4.
Grounds for Divorce :Aug.22-4.
Heritage of the Desert: July 11-4.

In the Name of Lovc:Julyl8-5.Aug.l5-3.
King, The:Aug.l-4,5.Aug.22-4.
Kiss for Cinderella, A :Aug.22-4,5.
Liberty Special :Aug.l-5.Aug.22-4.
Light of the Western Stars :Julyll-4.Aug. 1-3.

Little French Girl, The:
Lord Jira:Aug.l-5.
Lost—A Wife:July 18-5.July26-3.4.Aug.l-5.
Lucky Devil, The :Aug.8-3.Aug.22-4,5.
Manhattan : Aug.1-3.
Manhandled: Aug.1-3.
Man Who Found Himself, The :Aug.l-6.Aug.8-5.

Aug.22-4.
Miss Bluebeard :Aug. 1-3.

New Brooms :Aug.22-4.
New Lives for 01d:Aug.l-3.
Night Club, The: Aug.1-3.
Night Life in New York:Julyll-4.Julyl8-5.JuIy25-

4, 5.Aug. 1-5.Aug. 22-4.

North of 36:Aug.l-3.
Not So Long Ago: Julyll-4.Aug.l-4,5. Aug.22-4.
Old Home Week:July 27-14.Aug.1-3.
On Dress Parade :Aug.l-3.Aug.22-4.
Paths to Paradise:July4-12,13.Julyll-3.Aug.l-3.
Peter Pan:Aug.l-3.
Polly of the Ballet :Aug.l5-3.Aug.22-4.
Pony Express, The : Aug.22-4. 5.

Quarantine :Aug.22-4.
Rugged Waters :Julyll-3.Julyl8-5.Aug.l-5.
Shamrock, The:Aug.8-5.
Shock Punch, The :July25-3. Aug.1-3.
Son of His Father, A :Aug.l-5.Aug.8-3.Aug.29-3.
Stage Struck :Aug.l-5.Aug.22-4.



72 EXHIBITORS HERALD
Stage Door Johnny, The:Aug.l-5.
Street of Forgotten Men, The:JuIyll-3.Julyl8-6.
July25-4, 5.Aug. 1-5.Aug.22-4, 5.

Ten Commandments, The:Julyll-3.JuIyl8-6,Aug.8-
S.Aug.15-4.

That Royle GirI:Aug.l-5.Aug.22-4.
Trouble With Wives, The:Aug.l-5.Aug.8-3.Aug.22-

4.

Thundering Herd, Th*:JuIyll-4.Aug.l-3.
Too Many Kisses :July25-3.Aug.l-3.
To the Last Man: July 11-4.

Vanishing American, The:Aug.l-5.Aug.22-4.
Wages of Virtue:Aug.l-S.
Wanderer, The:Aug.l5-3.Aug.22-4.
Wanderer of the Wasteland, A:Julyll-4.Aug.l-3.
Wild Horse Mesa:Julyll-3.JuIy25-4,5.Aug.l-5.

Aug.1-6.
Wild, Wild Susan, The:Julyll-S.July25-4,5.Aug.l-5.
Wild, Wild Susan, The :Julyll-3.July25-4,5.Aug.l-5.
Womanhandled : Aug.l-5.Aug.22-4,5.

Pathe
Black Cyclone:July11-52,53.Aug.8-66-67.
Freshman, The:Aug.8-Ins.
Kivalina of the Icelands :Aug.8-92.Aug.l5-84.

Producers Dist. Corp.
Brave Heart, The:July4-78.Julyll-72.
Charley’s Aunt:Aug.29-13.
Coming of Amos, The:July4-71.Julyll-69.Aug.8-16.

17.

Eve’s Leaves :JuIy4-7 5.July11-71.July11-73.
Hell’s Highroad:July4-70.July11-68.Aug. 8-16-17.
Last Frontier, The:July4-54.Julyll-60.
Madame Lucy :July 11-74.
Off the Highway :July25-6, 7.

Prince of Pilsen, The:JuIy4-59.
Red Dice:July4-74.
Road to Yesterday, The:July4-66.Julyll-66.Aug.8-

16,17.
Seven Days:Julyll-70.Aug.29-12.
Shipwrecked:July4-63.July 11-65.
Silence:JuIy4-10, 51.Julyll-2, 59.July18-19.July26-19.

Aug.8-25.Aug.15-14.Aug.22-9.Aug.29-10.
Simon the Jester :JuIy4-62.July 11-64.
Three Faces East:July4-67.Julyll-67.
Volga Boatman, The:July4-58.Julyll-62.
Without Mercy :July4,66.Julyll-61.

Rayart
Secret Service Sanders:July25-64.

B. P. Schulberg
Aristocrat, The:Aug.8-Ins.
Boomerang, The:JuIyl8-18.
Dancing Days:Aug.8-Ins.
Eden’s Fruit :Aug.8-Ins.
Girl Who Wouldn’t Work, The:Aug.8-Ins.Aug.29-

65.
His New York Life:Aug.8-Ins.
Horses and Women :Aug.8-Ins.
Exclusive Rights :Aug.8-Ins.
Lew Tyler’s Wives :Aug.8-Ins.
Other Women’s Story, The:Aug.8-Ins.
Parisian Love:Aug.8-Ins.Aug.22-19.
Romance of a Million Dollars, The:Aug.8-Ins.
Plastic Age, The:Aug.8-Ins.
Shameful Behavior :Aug.8-Ins.
Shenandoah :Aug.8-Ins.
Shopworn :Aug.8-Ins.
Studies in Wives :Aug.8-Ins.
With this Ring :Aug.8-Ins.
Worst Woman, The :Aug.8-Ins.

Universal
California Straight Ahead :Aug.8-21.Aug.22-16.
Circus Cyclone :Aug.l-15.
Dangerous Innocence:Julyll-11.
Goose Woman :Aug.8-22.
Home Maker, The:Aug.29-6,7.
I’ll Show You the Town: June27-2.Julyll-10.Julyl8-

U.Aug.22-16.
Lorraine of the Lions :Aug.8-23.
Perils of the WiId:Aug.l-64.
Phantom of the Opera:Aug.l5-ll.
Siege :June27-2.July 1 1-10.Julyl8-ll.Aug.8-20.Aug.

22-16.
Spook Ranch :Aug.8-22.
Teaser, The:JuIyll-ll.Julyl8-ll.Aug.8-20.
White Outlaw, The:July 18-76.79, 81.

Warner Brothers
Bobbed Hair:Aug.l-Ins.Aug.8-26.
Below the Line:Aug.l-Ins.
Broken Hearts of Hollywood :Aug.l-Ins.
Barrier that Was Burned, The:Aug. 1-Ins.
Clash of the Wolves, The:Aug.l-Ina.
Compromise:Aug. 1-Ins.
College Widow, The:Aug.l-Ins.
Cave Man, The:Aug.l-Ins.
Easiest Road, The:Aug.l-Ins.
Fighting Edge, The:Aug.l-Ins.
Golden Cocoon, The:Aug.l-Ins.
Gay Ones, The:Aug.l-Ins.
HU Majesty, Bunker Bean :Aug.l-Ins.
Hogan’s Alley :Aug.l-Ins.
How Baxter Butted in:July4-15.
Hell Bent for Heaven :Aug.l-Ins.
Honeymoon Express, The:Aug. 1-Ins.
Hero of the Big Snows, A:Aug.l-Ins.
Inevitable Millionaires, The:Aug.l-Ins.
Love Toy, The:Aug.l-Ins.

Limited Mail, The:Aug.l-Ins.Aug.8-26.
Little Irish Girl, The:Aug.l-Ins.
Man on the Box, The:Aug. 1-Ins.
My Official Wife;Aug.l-Ins.
Night Call, The:Aug. 1-Ins.
Pleasure Buyers, The:Aug.l-Ins.
Passionate Quest, The :Aug. 1-Ins.
Rose of the World :Aug.l-Ins.
Red Hot Tires :Aug.l-Ins.
Satan in Sables :Aug.l-Ins.
Sea Beast, The:Aug.l-Ins.
Sap, The:Aug.l-Ins.
Silken Shackles :Aug.l-Ins.
Social Highwayman, The:Aug.l-Ins.
Three Weeks in Paris:Aug. 1-Ins.
Vengeance of Durand, The:Aug.l-Ins.
Wife Who Wasn’t Wanted, The:Aug.l-Ins.Aug.8-

26.
White Chief, The:Aug.l-Ins.
Why Girls Go Back Home:Aug.l-Ins.

Short Features
Anchor

Radiant Comedy Features :Julyl8-23.

Criterion Classics
Honeymooners in Grand Canyon :Julyll-63.

Davis
Cinema Stars : June27-119.Aug.29-63.
Hey Fellas :Aug.29-63.
Sheiks and Shebas: Aug.29-63.
Fragments of Life :Aug.29-63.

Educational
Air Tight :Julyll-16.
Balto’s Race to Nome :Aug.l-71.
Bobby Vernon Comedies :Julyll-16,17.Julyl8-15.
Bright Lights :July 11-16.
Cameo Comedies:July18-1 5.Aug.8-28.
Christie Comedies: July 18-15.
Curses :July26-50.
Don’t Pinch :Julyll-16.
Dynamite Doggie :July25-50.
Fables in Color:Aug.l-70.
Felix the Cat:Julyl8-15.Aug.8-28.
French Pastry :Julyll-16.
Great Guns:Julyll-16.
High Gear:Julyll-16.
In the Spider’s Grip :Aug.l-70.
Iron Mule, The :July25-50.
Jimmie Adams Comedies :Julyl8-15.Aug.8-14,15.
Juvenile Comedies:Julyl8-15.
Kinograms: July18-15.July25-51.Aug.8-28, 29.Aug.

22-48.
Lewis-Munn Wrestling Bout :Aug.l-70.
Lupino Lane Comedies :Julyl8-15.
Lyman H. Howe’s Hodge- Podge : June 27-Ins. July

18-15.Aug.8-28.
Mermaid Comedies:Julyl8-15.
Only a Country Lass :Aug.l-71.
Cleaner Flame, The:Julyll-9.Aug.29-69.
Tourist, The :Aug.29-80.
Tuxedo Comedies :Julyl8-15.
Voice of the Nightingale :Aug.l-70.
Walter Hiers Comedies :JuIyl8-15.

Film Booking Offices

Adventures of Masie:July25-55.
Bray Cartoons :July25-55.

Fox Film Corp.
All Aboard :Aug.22-13.
Big Game Hunter, The :Aug.22-13.
Business Engagement, A:July25-63.Aug.22-13.
Failure : Aug.22-13.
Fox News:July4-4.Julyll-14.July25-62.Aug.l6-8.

Aug.22-12.Aug.29-22.
Fox Varieties :July4-4.Julyll-14.Julyl8-9.July25-5l.

Aug.l-69.Aug.l5-8,9.Aug.29-23.
Imperial Comedies :July4-5.JuIyll-14.Julyl8-19.

July 25-53.Aug. 1-69.Aug. 15-89.Aug.29-23.
In a China Shop :Aug.l5-8.
Love and Lions :Aug.l5-9.
Married Life of Helen and Warren, The:Julyll-14.

July18-8.Aug. 1-69.Aug.8-9.Aug. 22-18.

My Own Carolina :Aug.l5-8.
O. Henry Stories:Julyll-14.Julyl8-8.Aug.l-69.Aug.

8-9.Aug.22,12,13.
On the Go:Aug. 15-9.

Parisian Knight, A:Aug.22-13.
Peacemakers, The:Aug.22-13.
Shoes :July25-53.Aug.22-13.
Sky Jumper, The: Aug.22-13.
Sweet Marie :Aug.l5-9.
Transients in Arcadia :Aug.22-13.
Van Bibber Comedies:Julyl8-8.July25-53.Aug.l-69.

Aug.8-9.
West Wind. The :Aug.l6-8.
Wrestler, The: Aug.22-13.

Pathe
Butter Fingers :Aug.29-Ins.
Cold Turkey :Aug.29-Ins.
Iron Nag, The:Aug.29-Ins.
Love and Kisses :Aug.29-Ins.
Lucky Stars :Aug.22-84.Aug.29-Ins.
Pathe Review :Julyll-76.
Play Ball :July4-84.July25-84.Aug.l-108.Aug.29-124.
Rainy Knight, A:Aug.29-Ins.
Sneezing Beezers:Aug.29-Ins.
Tee for Two:Aug.29-Ins.
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Red Seal
Evolution : Aug.8-77.

Universal

Blue Bird Comedies:Aug. 15-5.

Buster Brown :Aug.22-51.
Century Comedies :July4-3.Julyl8-12-13.Aug. 15-5.

Fast Express, Thc:July4-3.
Fast Steppers :July4-3.
Fighting Ranger, The:June20-2.
Great Circus Mystery, The:JuIy4-3.
Gump Comedies :Aug.l5-6.
Iron Man : July4-3.
Riddle Rider, The:July4-3.
Wolves of the North :July4-3.

Chadwick
American Pluck :Aug.29-66.
Blue Blood :Aug.29-66.
Bells, The :Aug. 29-66.
Perfect Clown, The :Aug.29-66.
Prince of Broadway :Aug.29-66.
Some Pun’kins:Aug.29-66.
Unchastened Woman, The :Aug.29-67.
Wizard of Oz, The :Aug. 29-66.

Columbia
Danger Signal, The :Aug.29-70.
Steppin’ Out:Aug.29-71.
Unwritten Law, The :Aug.29-71.

Whittle
Apache Love :Aug.29-72.

Ince
Allfun Comedies ;Aug.29-72.
Mock Marriages :Aug.29-72.

Tiffany-Truart
Souls for Sables :Aug.29-73.

Associated Exhibitors
Camille of the Barbary Coast :Aug.29-Ins.
Fifty-Fifty :Aug.29-Ins.
Headlines :Aug. 29-Ins.
His Buddy’s Wife:Aug.29-Ins.
I Do:Aug.29-Ins.
Keep Smiling :Aug.29-Ins.
Lover’s Island :Aug.29-Ins.
Manhattan Madness :Aug.29-Ins.
Miracle of Life, The:Aug.29-Ins.
Never Weaken :Aug.29-Ins.
North Star:Aug.29-Ins.
Pinch Hitter, The:Aug.29-Ins.
Play Safe:Aug.29-Ins.
Silk Hat Cowboy, The:Aug.29-Ins.
Two Gates :Aug.29-Ins.
Under the Rouge :Aug.29-Ins.

United Artists

Sally of the Sawdust :Aug.29-25.

Davis Dist. Div.
Apache Princess :Aug.29-63.
Daughter of the Sioux :Aug.29-63.
Demon Rider, The:Aug.29-63.
Flyin’ Thru :Aug.29-63.
Courage of Captain Plum, The:Aug.29-63.
$50,000 Reward :Aug.29-63.
Fighting Courage :Aug.29-63.
Fighting Romeo, The:Aug.29-63.
Fighting Parson, The:Aug.29-6S.
Fort Frayne:Aug.29-63.
Gold Hunters, The:Aug.29-63.
Grey Vulture, The:Aug.29-63.
Hills of Flame:Aug.29-63.
Lawless Love:Aug.29-63.
Lights of Mojave, The:Aug.29-63.
My Neighbor’s Wife: Aug.29-63.
Peggy of the Secret Service :Aug.29-63.
Peggy in Chinatown :Aug.29-63.
Peggy from Headquarters :Aug.29-63.
Peggy Under Orders :Aug.29-63.
Peggy on the Job:Aug.29-63.
Peggy in Danger :Aug.29-63.
Peggy Takes a Chance :Aug.29-63.
Peggy Scores a Victory :Aug.29-63.
Red Love:Aug.29-63.
Tales of a Thousand and One Nights :Aug.29-63.
That Old Gang of Mine:Aug.29-63.
Tenacles of the North :Aug.29-63.
Tricks :Aug.29-63.
Tonio of the Sierras:Aug.29-63.
Timber Wolves :Aug.29-63.
Texan’s Oath, The:Aug.29-63.
Wolf Hunters, The:Aug.29-63.
Warrior’s Gap:Aug.29-63.
Way of the West:Aug.29-63.
Youth’s Highway :Aug.29-6S.

Stromberg Increases Staff

HOLLYWOOD. — Harry Gates has signed a

new long term contract as scenario editor with
Hunt Stromberg. Marion Orth is also under a
new contract, and Kate Corbaley, magazine writer
and scenarist, also has been added to the scenario
force.
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THEATRE CONSTRUCTION!
AND EQUIPMENT J

Bulletins Give Music
Cues on Important

Photoplays
The Filmusic Company of Hollywood,

Cal., is issuing monthly bulletins giving

cues for all the leading current pictures.

The July bulletin, for instance, contains

the cues for “Ten Commandments,” “Up
the Ladder,” “Black Cyclone,” “Unmarried
Wives,” “Man and Maid,” “Raffles,” “Zan-
der the Great,” “As Man Desires,” “Beggar
on Horseback” and others, enabling the

smallest theatre with a good automatic
organ to give as fine music as the largest

theatre engaging a 40- or 100-piece or-

chestra.

For variety of melody nothing can quite

equal a well selected assortment of music
rolls and for a picture like “Ten Command-
ments” special music is needed. The Pic-

turolls, as the Filmusic Company calls

them, are especially arranged for each pic-

ture so that a novice can give as finished

a performance as a great musician.

In writing of these Picturolls, A. B.

Watson, manager of Michigan Pipe Organ
Service Co., says : “For a great many years

theatre owners have been prejudiced

against automatic music inasmuch as it

sounded ‘too automatic’ to be pleasing to

the ear. Picturolls have taken the ‘au-

tomic’ out of automaitc music and have
done more toward giving theatres good
music than any other roll manufactured.”

Tiffany-Truart has chosen September 1

as the release date for “Souls for
Sables.” The cast includes Claire
Windsor, Eugene O’Brien, Claire
Adams, Eileen Percy, Edith Yorke
and Robert Ober.

The Michigan Pipe Organ Service Co.,

handles the needs of practically all the

theatres in Michigan under a contract with
the M. P. T. O. A. of Michigan.

Saenger Company Will

Build Large House
in Mobile, Ala.

Construction work, involving more than

three quarters of a million dollars, which
will give Mobile one of the most magnifi-

cent theatres in the entire south has been

announced by the Saenger Amusement
Company, Inc., which will occupy a site

on Joachim street in the square bounded
by Joachim, Conti and Jackson streets. In

planning the theatre, the Saenger Company
has visioned a Mobile with a doubled popu-

lation in less than ten years and is pro-

viding for the contingency. To keep pace

with the development of the Joachim street

property, Liggett’s drug store, on the cor-

ner of Dauphin and Joachim street, will

be remodeled at a cost of $25,000 and will

be rebuilt to conform with the Spanish
style architecture of the new theatre.

* * *

The new theatre, destined to be one of

the most modern in the south, will cost

$750,000, including price of the property.

The theatre will occupy one-half of the

square bounded by Conti, Jackson and Jo-
achim streets. The entrances of the thea-

tre will lead from a spacious and elabo-

rately decorated arcade leading from Jo-
achim street for a distance of 75 feet, with
a handsome marquis (illustrated by sketch),

covering the sidewalk and acting as a pro-

tection to the public and a base for the

development of striking electrical displays.

In the entrance lobby at the front of arcade

several ticket windows will be located to

permit of expeditious handling of patrons,

and large ornate display frames for posters

and photographs of players will be fixed

at definite spots, conforming with the dec-

orative scheme and thereby not giving the

effect of a jumbled appearance common to

the usual theatre. The floor of the lobby

and arcade will be of the highest quality

marbles and tiles of multicolor designs.

The walls and ceilings will be decorated

with marbles and ornamental plastering,

with abundant lighting effects.

* * *

The promenade balcony will be one of

the most attractive features of the theatre.

Spaciously arranged for luxurious furnish-

ings, it is developed with ornamental rail-

ings overlooking the entrance to the audi-

torium below. From this mezzanine floor,

the main seating of the balcony will be

reached by ramps of easy grade. The
everyday stairway has been eliminated.

There will be an exclusive entrance for

negro patrons.

At the rear of the balcony will be located

the projection room with its array of mo-
tion picture projecting machines of the

latest scientific and safest models, and all

accessories appertaining to the projection

Joe “Smiling” Hornstein of Howells
Cine Equipment Company, New York
City, who last month celebrated his

twenty-second year in the equipment
and motion picture business. Joe’s
many friends join in making his birth-

day party a real occasion.

to screen or spot lighting of stage. Com-
fort rooms with shower baths and other

facilities for the projection engineers and
other employes will be a feature of this

department of the structure.

Smoking rooms for men and retiring

parlors for women patrons will be located

on all floors. The comfort and conveni-
ence of the patron are items of prime im-

portance in this edifice as in all Saenger
theatres.

* H=

The theatre proper will seat approximate-
ly 2,700 persons. It will be equipped with
the latest in opera chairs of a scheme to

conform to the very definite and most mod-
ern appearance of the modified French re-

naissance period—an architecture of beau-
tiful and pleasing effect, with magnificent

plastic ornamentation. Deep rich carpeting

and harmonious hangings will complete the

interior decoration.

Another feature of the new theatre which
will be the source of much pleasure to Mo-
bilians will be the Robert Morton orches-

tral organ with which it will be equipped.

In addition to the theatre, the Saenger
Amusement company will erect at the cor-

ner of Conti and Joachim streets, as an
integral part of the theatre building and
arcade previously described, a two-story
store building containing five stores, with

beautiful show windows and interior treat-

ment, well lighted and surrounded by a

marquise in harmony with that which will

grace the entrance to the arcade.
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OUT WESTCHICAGO PERSONALITIES
— By D. H. r

J
G. BACHMANN, vice president and

• general manager of distribution for

B. P. Schulberg Productions, arrived

August 22 in Chicago. He was accompanied
by Stanley Rollo, sales manager. The pur-

pose of the trip involves the release of

Preferred Pictures in the Chicago territory.

The Capitol Exchanges, Inc., under the

management of Henri Ellman, Aug. 20
began to release films. Ellman will handle
Preferred, Columbia and Kelley-Color. Al-

though Capitol has been established since

May 9 films have not been actually released

by the company until the past week.
* * *

A l Rogers, vice president of Lumas Film
Company, spent two days in town last week
talking business and noting the recently

constructed sky scrapers in the loop. (They
say one is 43 stories; the other 49.)

sfc sic

William {Bill) Brumberg, Universal
country sales manager, made a fast trip to

Moline, 111., last week. A curling smile in-

dicated that he met with some phase of

success on the jaunt.
* * *

A lot of postcards came in last week to

everyone in the F. B. O. offices from
Maurice Reingold who is in Benton Har-
bor, Mich.

* * *

Ned Marin, Universal sales manager for
Chicago West, was in the city a few days
last week. He left Friday to “hit the trail’’

to Minneapolis. From there he plans to

stop at Salt Lake City, Utah, and Des
Moines, la., on his return to the Coast.

* * *

Mrs. L. G. Bennett of Mason City, la.,

and Mrs. Earl Bennett of Delavan, 111.,

were in town last week to do some booking
for their husbands who are too busy with
their theatres to get in. The Bennett
brothers believe the best buyers are of the
feminine sex.

sfc % >-c

A degree of anxiety arose a few days
ago in the F. B. O., office when Sam Gore-
lick, office manager, appeared perplexed.
Sam arrived each morning with thoughts
apparently far from his work. As the
case became more serious the alarm caused
an investigation which proved Sam has
been worried about the discipline of his
five weeks old baby Airedale. “That pup
will not behave,” says Sam.

* * *

A. B. McCollum, Dwight, 111., and Elmer
Pierson, Princess theatre, Rushville, 111.,

stopped in to chat with the boys at Film
Booking Offices while they were around
town Thursday. A contract or two was
mentioned of course.

* * sK

Henri Ellman hospitably offered Joe
Hopp the use of his offices at the Capitol
Exchanges while Joe is waiting for the
rooms in the new Straus building to be
made ready for business.

* * *

Just about everybody along film row
mentioned the fact that the visitors in town
last week included Elmer Ramsey, Fair-
bury, and E. E. Alger, Urbana. One of the
comments was : “There’s two fellows who
are up and coming. They already own
seven theatres in as many different cities.”

* * *

R. V. Anderson who has been here three
weeks representing International News-
reel’s “Life’s Greatest Thrills” left August
21 for New York. After having read Jay

L

When Joe Lyon, Fox salesman, drove
through Wisconsin he visited an aver-
age of 100 people for every mile.

Shreck’s account of the picture and after
having noted the enthusiastic spirit imbued
in “R. V.” it seems that the picture must
be doing everything expected of it.

* * *

Eddie Briclxetto who has been with
Metro-Goldwyn-Mayer for five years has
joined Universal where he is now the as-
sistant to L. W. Alexander, city manager.
The “C. M.” is sold on Eddie; and Eddie
likes his job. And of course he likes his
chief so it appears that another five year
period may be reckoned with.

Jji %

Joe M. Lyon, of the Fox exchange, is

wearing off the coat of tan that he acquired
while touring Northern Wisconsin three
weeks ago. Joe still maintains he explained
Fox product to 200,000 people. You see
Joe figures that he saw an average of 100
people for each mile he travelled. He
travelled 2,000 miles.

jjc >|c :}c

The Fox offices had a number of
visitors during the past week. There were

:

Oscar Hanson, Jefferson theatre, Goshen,
Ind., L. Jacobs, Palace, Burlington, la.,

Ezra Rhodes, Blackstone, South Bend, and
E. C. Rorer, Family theatre, Dixon, 111.

* * *

Betty Spiegel returned August 24 from a
vacation. Her smile and her cheery vo : ce
made a difference immediately upon her
return to the F. B. O. offices.

* * *

I. Gettleson, country sales manager for
F. B. O., is off for Florida the last week
of August to ponder over real estate in

the state of the Everglades. It is hoped
that idle words will not influence him.

QKLAHOMA CITY, OKLA. — Sam
Brunk, Paramount booker for South-

ern Enterprises, has gone to Miami Springs,
Ark., for his vacation. . . . Roy Avery,
with Progress Exchange Managers, was
at Atlanta, Ga., last week for a family
meet, which also was attended by A. C.

Fromberg, president, W. A. Sangcs, Atlan-
ta, H. H. Everett, Charlotte, Leo Chick-
schnider, New Orleans, and R. J. Ingram,
Dallas. . . . Fred and Albert Jackson
will reopen their Jackson theatre at Paw-
huska, Okla., in the near future.

A. C. Stalcut, manager of the Hippodrome
theatre, Okmulgee, was a visitor last week.

C. F. Calkins, George Brett, Dr.

J. A. Douglas and Eugene Wetzel are erect-

ing a new theatre building at Ponca City,

Okla. . . . The Adkar theatre, Tulsa,

Okla., has been leased for 40 weeks to a

stock company. The lease price is said to

be about $20,000. . . . Fire in the pro-

jection booth of the Main Street theatre,

Tulsa, destroyed several reels of films, hut

the theatre was not damaged. . . . The
Palace theatre, Eufaula, Okla., was de-

stroyed by fire last week, but will be re-

built soon. . The Palace theatre,

Little Rock, Ark., has reopened with W. A.

Hodges as manager. ... C. C. Lindsey
and H. C. Houston have taken over the

Travis and Gem theatres at Sherman, Tex-
as, and will make many improvements in

the houses. . . A. V. Wade has opened
two new houses at Gainesville, Texas. . . .

J. S. Bonner has been appointed manager
of the Best theatre, Palestine, Texas. . . .

J. T. Hodge has taken over the Hodge
and Trammel theatre at Winters, Texas.

E. L. Fawkes has purchased the

interest of S. L. Stokes in the Cozy theatre

at Strawn, Texas. . . . John A. Collins

has leased the new Majestic theatre at

Paragould, Ark. . . . Ruth A. Tolbert

will open the Rialto theatre in Hobart,

Okla., in October. . . . J. W. Williams,

Jr., of Oklahoma Independent Film Service

Co., is making his tryout trip as a film

seller in Oklahoma. . . . W. S. Billings

has been added to the sales force of War-
ner Brothers in Oklahoma City.

N. P. Eberley, with Educational, is spend-

ing his vacation in Houston, Texas. . . .

A. Moussa has left Warner Brothers for a

position with W. E. Films. ... 7. W.
Williams, president of the Independent

Film Service Co., spent last week with his

exchanges at Oklahoma City and at Dallas,

Texas. . . . Emanuel Cohen, editor of

Pathe News and Pathe Reviews, recently

spent a week end on the 101 Ranch at Mar-
land, Okla. . . . C. W. Potter, formerly
with Pathe in Des Moines, Iowa, has
joined Pathe exchange at Oklahoma City

as block salesman, succeeding Mr. Fueld-

ing, who has been made special salesman
of two reel comedies.

William J. Mueller of the Milford and
Famous theatres has returned after a 28

weeks tour of the world, taking in Hono-
lulu, Philippine Islands, China, Japan, In-

dia, Italy, France, Switzerland, and Eng-
land. In England, according to Mueller,

they serve tea between every two reels

of film.

Representatives from Lu’ liner & Trinz
and from Balaban & Katz visited the Uni-
versal projection room August 21 to see

“The Phantom of the Opera.”
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Are YOU cashing in on the wide-spread popularity of the

Mack Sennett comedies ?

Where the summer crowds gather on the beaches people

say of a pretty girl with a stunning figure, “She looks like a

Mack Sennett girl.” When editors want to dress up their

picture pages with the prettiest girls obtainable, there you’ll

find the famous Sennett beauties.

Think of the vast publicity these comedies have had in the

press and among the public. They are standard in quality,

inimitable in style, fun and beauty.

How are you going to get the utmost out of them if you

don’t tell the public about them in your advertising?

Pafh^comedy
c,

- - -
1 i mly lhiiii—>

TRADE I Qjfn MARK

Mack
Sejvjstett
Comedies

Two 'Reels

4fth Series, 18 in Series

Current and Coming Releases

^Sneezing Seemmr*
The Iron JVagf

"Sutter Finger*
A 'Rainy Knight



J TWO SECTIONS i ion

™®Wr!kj

mm

, r , / // <

^»x>m

Wffl

k^WKkKkKKKKKKKKKKKKK
/ / / / / / nit

NlMNrVM>r>rSi^S>lN>IS>[>(MMN>IXSM 5fNNNNNV)(N>is
'

ilf®

\I N \

I III

V\l\

V ' \ > \ ' S \ > \

K
') > > NN>J

/W/ /

»»
\ \ ' V'

m.
<<Vk

RED $
#1

i 7 C£i/i

NewYork’s Smartest

Theatre i Seat

Goes iiriftD the Second Week EMBASSY
oi/jiES riJu watt

the
MERRYWIDOW Qrf

one of *\}
sax iii ;l«A7^,7?vn TN 71 AT3 7 £>

r
^i ©JiJwyji- 1

A

w .
I I

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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To
Anxious

Exhibitors
Everywhere

THE FALL EDITION OF

The
Box Office

Record
is

Now in preparation

To be Published

in September
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ETEN
is making /

box office history /

“ ‘Ten Commandments’ broke

all records here. Played to 52,-

508 people in five days and got

$30,066 at the box office.”

—Missouri Theatre, St. Louis.

“Establishing new records
here. With temperature at 103,

broke matinee house record.”

—Royal Theatre, Kansas City.

\

“Breaking all previous rec-

ords for this house with ‘Ten
Commandments.’ Proud to
show it.”

—Charleston Theatre Co.,
Charleston, III.

“Greatest picture I ever
played. Greatest business I

have ever done.”

—Arthur Richardson, Schroon
Lake, N. Y.

“ ‘Commandments’ e s t a b-

lished opening day record in

this theatre and only a miracle

can present record engage-

ment.”

—Royal Theatre, Ashland, Ids.

“Tremendous success. Ex-

ceeded my fondest expectation.

A knockout for all towns and
classes. Far beyond ‘Covered
Wagon’ receipts.”

—Bell Theatre, Sparta, dis.

“Capacity houses and not one
word of criticism from any-
body. Will come nearer pleas-
ing 100% than any picture ever
made.”

—Palace, Morehead City, N. C.
j

“Played to five times as many
people in any week at popular
prices than in any week of its

62-week road-show run here.”

-Rivoli Theatre, New York
City.

CecilBDeMilles
(paramount
Production

Story by
JEANIE

MACPHERSON

“All records broken for this

house and all records broken

for this town with ‘Ten Com-
mandments.’ ”

—Kinema, Fresno, Cal.

\

“Smashed every record for

seven years at 75 cents top with

‘Commandments.’ The greatest

picture of all time in my esti-

mation.”

Queen
Tex.

Theatre, McAllen,

- and
the pic-

ture's doing
good too/



EXHIBITORS HERALD September 12, 1925

HAROLD BELL
WRIGHT

yj\ext to the Bible , the biggest
seller in the world. 56,000,000
people haVe read his books in
the last 7years /

MSCALIX 11A SON hTs father:
HAROLD BELL WRIGHT’S
LATESTand GREATEST NOVEL

10,000,000 people have iust read
it as a serial in McCall’s Magazine

°fhe most heavily featured book to-

day on every news stand and in
every book store in America

.

Selling at the rate of ,

3,ooo copies per day /

tJldvertised NOW by thepublishers
in 7,o42 newspapers throughout
the United States J

imagine the Tie-ups/ imagine the screen millions waiting to5^h~l-AsoN of
Father:WRIGHTS

VictorFleming's Production with BESSIE LOVE°WARNER BAXTER
RAYMOND HATTON °Screenplay by Anthony CofdeiveyJNLF has IUIN screenplay oy Ancnony toioeivey ° °

(paramount picture
Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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Why Hundreds of Theatres
Changed their Projection

In hundreds of theatres the use of the Incandescent Lamp has cut the cost of projection from
35% to 75%. When you can save hundreds of dollars a year on your current bills, and
at the same time improve your projection, is it not a matter of good business to do so?

The following table shows the annual savings that a 900 Watt Edison Mazda Incandescent
Lamp makes over arc lights of various amperages. For instance, if you are operating a 50
amperage arc by rheostat control, ten hours a day, current rate 8c, a k.w. hour, you can
save $1280.00 a year by replacing your arc with a 900 Watt Edison Ma^da Incandescent
Lamp. If your arc control is by motor generator, compensator, or rectifier, your saving
would be $623.00 per year. If you operate five hours a day, your annual saving would be
half as much in each case.

ARC LAMP MAZDA LAMP SAVING PER YEAR (3650 HOURS) A \T
(10 HOURS daily) in OPERATION

OF MAZDA LAMPS AT

Amperes
of Arc

Wattage of

Arc and
Control

Equipment

Wattage of

Lamp and
Control

Equipment

10c.

Kw-hr
8c -

Kw-hr.

jmese
6c.

Kwhr Savings

Study

This

Table

of

Savings

ARC CONTROL BY RHEOSTAT—LINE VOLTAGE 110
CONTROL OF MAZDA LAMP BY TRANSFORMER

25 2750 990
7J1

$605.00 $477.00 $349.00
30 3300 990 806.00 637.00 468.00

35 3850 990 1006.00 798.00 589.00

40 4400 990 1208.00 959.00 710.00
45 4950 990 1408.00 1120.00 830.00

50 5500 990 1608.00 1280.00 951.00
55 6050 990 1808.00 1441.00 1071.00
60 6600 990 2009.00 1602.00 1192.00

ARC CONTROL BY MOTOR-GENERATOR, COMPENSATOR, OR RECTIFIER
CONTROL OF MAZDA LAMP BY TRANSFORMER

to Your

Theatre

25 1625 990 $195.00 $149.00 $102.00
30 1950 990 313.00 243.00 173.00

35 2275 990 432.00 338.00 244.00
40 2600 990 551.00 433.00 315.00
45 2925 990 669.00 528.00 386.00

50 3250 990 788.00 623.00 458.00

55 3575 990 909.00 719.00 530.00
60 3900 990 1025.00 813.00 600.00

Based on a lamp cost of $0.06 per hour and a carbon cost of $0.05 per hour.

Mail This

Coupon

Study this savings account. See what you could save by changing to Incandescent Lamp
Projection. Consider also the advantages to be gained by the improvement it will make in
the appearance of your pictures in the screen. In the light of good business do not put off

these savings another season.

Install Incandescent Lamp Projection now. It will

pay for itself in a short time.

The whole story of Incandescent Lamp Projection is

told in an interesting booklet prepared for theatre
owners. A copy of this booklet will be sent to you
free on request. Fill out and mail the coupon.

EDISON MAZDA LAMPS
A GENERAL ELECTRIC PRODUCT

Publicity Dept.

EDISON LAMP WORKS,
HARRISON, N. J.

Please send me your free booklet
on IncandescentLamp Projection.

Name

Address

Theatre
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7//S MAJESTY,
BUNKER BEAN*
David Butler~Gea Nichols-Helen Dunbar

from the Play by LEE WILSON DODD
founded upon the Novel bij HARRY LEON WILSON

Directed by&HarryBeaumont
Scenarioby*Julien Josephson

[3— of the Warner Forty]



HAVE BOOKED UNIVERSAL

withLON CHANEY «<
Directed by RUPERTJULIAN with supplermntn

Of the Finest Theci
36 FIRST!

NEW ORLEANS, LA.
ALEXANDRIA, LA.
BILOXI, MISS.
CLARKSDALE, MISS.
GREENVILLE, MISS.
GREENWOOD, MISS.
GULFPORT, MISS.
HATTIESBURG, MISS.
HELENA, ARK.
MERIDIAN, MISS.
MONROE, LA.
NATCHEZ, MISS.

PENSACOLA, FLA.
PINE BLUFF, ARK.
SHREVEPORT, LA.

TEXARKANA, TEXJ
VICKSBURG, MISS.
BEAUMONT, TEXAS
PORT ARTHUR, TEAS
ORANGE, TEXAS
BATON ROUGE, LA
COLUMBUS, MISS.
CROWLEY, LA.
DONALDSONVILLE.

(

WATCH FOR THE BL
ASTOR THEATRE, BROADYt4



Amusement Co.
and their affiliations

iRMTEST PICTUREingbi6

1ARY PHILBIN
fORMAN KERRY

from the internationally famous story by.

- GASTON LEROUX -

rection and supervision by EDWARD SEDGWICK.

es in the South—
MS

FRANKLIN, LA.
JACKSON, MISS.
LAFAYETTE, LA.
LAKE CHARLES, LA.
McCOMB, MISS.
NEW IBERIA, LA.
PLAQUEMINE, LA.
RUSTON, LA.
THIBODEAUX, LA.
BROOKHAVEN, MISS.
TUPELO, MISS.
CRYSTAL SPRINGS, MISS.

21 SUBSEQUENT RUNS
IN NEW ORLEANS

CAPITOL
CARROLLTON
ESCORIAL
FINE ARTS
FOLLY
HIPP
ISIS

PRYTANIA
IVY
MECCA
NAPOLEON

NATIONAL
POPLAR
VARIETY
ARCADE
AVENUE
FERN
HAPPY HOUR
RIVOLI
QUEEN
COSMOPOLITAN

JEW YORK PREMIERE\
,
N. Y. SEPT. 6, 1925 )
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THIS TRADE MARK
Means
Independence and Liberty

for Real Showmen

Vital’s Slogan, “The Exhibitor Be Pleased”

31 VITAL EXCHANGES
Will Serve You With

Davis Distributing Division, Inc.,

Product

“Better Pictures for Less Money”

NOW
READY

3—Super-Specials
30—Features
1 2—Comedies
10 Episode Serial
3—“Fragments of Life”

NOW
READY

VITJ1L EXCHANGES,Inc,
DAVID R. HOCHREICH, President

218 West 42nd Street New York, N. Y.



JOHN GOLDEN
IN PRESENTING THE ATTRACTIONS LISTED IN THESE PAGES, WILLIAM
FOX OFFERS TO EXHIBITORS SEVEN PICTURES THAT AS STAGE PLAYS
HAVE PROVED THEIR POPULARITY.

THE TITLES ARE KNOWN THROUGHOUT THE WORLD; THEY ARE THE
OUTSTANDING SUCCESSES OF A FOREMOST AMERICAN PRODUCER; THEY
HAVE BEEN TRANSLATED INTO SCREEN PRODUCTIONS BY THE GREATEST
DIRECTORS IN THE INDUSTRY, AND THE WORLD’S MOST POPULAR PLAYERS
ARE IN THE CASTS. THEY COMPRISE

THE JOHN GOLDEN UNIT OF
CLEAN AMERICAN PICTURES!

Fox Film Corporalmu



NOW READY!

WILLIAM FOX Aments

‘The Pla;9 That Broke the

World’s Record”

JOHN GOLDEN’S TRIUMPH
with

Enthusiastically Received at the

Strand Theatre, New Yorks

MADGE BELLAMY
J. Farrell MacDonald
Otis Harlan

Richard Tracers

James Marcus

JAY HUNT
Ethel Clayton

Wallace McDonald
Edythe Chapman
Brandon Hurst

LIGHTNIN

Pla>> tn? Winckell Smitk and Frank Bacon JOHN FORD PRODUCTION

NOW
READY! WILLIAM FOX epnmh

WHEEL
A quick-moving, vital screen drama from

John Golden’s great stage pla^? by Winchell

Smith. Titles by Montague Glass, famous

author of the Potash & Perlmutter stories. The

brilliant cast includes

Margaret LiVingston

Cl aire Adams

Mahlon Hamilton

Harrison Ford

VICTOR SCHERTZINGER
PRODUCTION

WILLIAM FOX Presents

WAGES/“WIVE
THE MOST WIDELY DISCUSSED PLAY OF THIS GENERATION!

Another of John Golden’s great comedy stage

successes. Originally produced under the title of

"Chicken Feed,” this play, written by Guy Bolton
>

proved the comedy sensation of a NeW York drama-

tic season.



BY WINCHELL SMITH AMD TOM GUSHING

OHM GOLDEN’S
PLAT HIT

TOW READY!
WILLIAM FOX q>m*nk

THANK
YOU

witk

SCENARIO BY
FRANCES MARION

GEORGE O’BRIEN
J. Farrell MacDonald
C>)ril Ckadwicb
Frankie Bailey

George Fawcett

JACQUELINE LOGAN
Alec Francis

Francis Powers

Marion Harlan

Mark Fenton

JOHN FORD
PRODUCTION

A HUMAN STORY OF THE TAMING OF A TOWN OF HYPOCRITES

THE GREATEST COMEDY DRAMA
OF MARRIED LIFE EVER WRITTEN

WILLIAM FOX sprosifc

YEAR
UNDER JOHN GOLDEN’S MANAGEMENT
IT RAN FOR TWO SOLID YEARS ON THE

NEW YORK STAGE

FRANK BORZAGE PRODUCTION
STAGE PLAY BY FRANK CRAVEN
SCENARIO BY FRANCES MARION

A DRAMA OF A GIRL WHOSE SOUL WAS SAVED AGAINST HER WILL

WILLIAM FOX ^Presents

THUNDER
MOUNTAIN

FROM JOHN GOLDEN’S STAGE HIT “HOWDY FOLKS"
b;9 Pearl Franklin vJith

Madge Bellanrp Zasu Pitts

Leslie Fenton

Paul Panzer

Alec Francis

Otis Harlan

VICTOR
NOW READY!

SCHERTZ1NGER PRODUCTION



WILLIAM FOX
^Presents HEAVEN

JOHN GOLDEN’S MONUMENTAL SUCCESS

The screen version of Austin Strong’s

stage play \tfhich ran three years in New

York —a guarantee of box-office value to

the exhibitor. For it will be assembled the

greatest cast ever seen in a motion picture.

SCENARIO BY FRANCES MARION EMMETT FLYNN PRODUCTIO

WILLIAM FOX OFFERS THE GREATEST GROUP OF
ESTABLISHED STAGE SUCCESSES EVER SCREENED

in

THEJOHN gOLPEN UNIT OF CLEAN AMERICAN PICTURES

Lightnin’ Thank You

The Wheel Thunder Mountain

The First Year Wages for Wives

7th Heaven

Fox Film Go ip o ratio it



IT WILL TAKE YOU
FOUR MINUTES TO
READ THIS

BEGIN HERE
The majority of our first run accounts are sold.

We are “set” in practically every important spot in the United States.

And we haven’t played second fiddle to anybody.

Our representation, so far, is as good as the best.

Before long it will be the best.

You know the reason.

It s because, we’re not only big, but because we’re constantly grow-

ing bigger.

Is this exaggeration?

You know it isn’t.

We’re delivering.

And why are we delivering?

The answer is this:

We know what it’s all about.



We’ I
-© showmen.

We know that an exhibitor has to make money on the attraction

he plays

—

That in order to do so, he has to show something in his ads., in his

electric lights, and on the screen, that draws.

There's such a thing as the public.

We’re out to boost ourselves, to increase the stock of our name,

and all that, but

—

V- know that in last analysis, trademark or no trademark, good

salesmanship or not, that the thing that a theatre needs is a good show.

We’ I
-© aggressive

7 i
£3 * ;

We cash in on angles.

And our biggest angle is to make you cash in.

That's that.

But to explain.

The Metro-Goldwyn-Mayer Studio in Culver City, California, is no

place to have an afternoon tea.

It’S a beehive of industry.

They're scheming things out all day long in that place. And our

distributing organization is relaying the results, and adding a finish-

ing touch of service.

For instance, we know the public likes stars.

We went and got ’em.

SO that

—

There isn’t a week that you can’t flash a big name in the lights.



Our first pictures of the season have Lon Chaney, Norma Shearer,

Lillian Gish, Ramon Novarro, Marion Davies.

“The Unholy Three,” (a bigger “Miracle Man”).
>

“A Sieve of Fashion” (Clothes).

“Romola" (The Gish Sisters).

“The Midshipman” (You read the front pages).

“Lights o' Old Broadway” (Remember “Little Old New York”].

“Pretty Ladies” (A Revue in Pictures).

“Never the Twain Shall Meet” (Breaking Records).

Look these over.

Each has a star, each is a good picture, each has an exploitation angle.

Afld that’s our policy.

It
fS showmanship that brings over Erte, the great fashion creator, and

gives his production the title “Paris.”

It’S a sense of the public that makes us do a picture called “The
Mystic” which exposes fake spiritualists with their table-tapping.

It’S a knowledge of what pleases the eye that makes us put techni-

color sequences in our productions, and do the Sabatini story “Bardeiys

The Magnificent” entirely in color with John Gilbert as the star.

It’S showmanship that inspires such stunts as America’s first trans-

continental trackless train.

And the opening of “The Merry Widow” on Broadway as a two

dollar attraction with the society celebrity Gloria Gould as the manag-
ing directress of the theatre.

We have tricks up our sleeve constantly.



AS the days wear on we’re unfolding them one by one.

For you to cash in on.

So
lt

fSg°°d showmanship for you too, isn’t it to hitch your wagon to

More stars than there are in Heaven

—

The talk of the industry.

Hetro-

Goldwyn-

liayer's

SUCCESS
IS DUE

TO

SHOWMANSHIP
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“Gold Rusk” Breaks

Records of 17 Years
“Charlie Chaplin’s ‘The Gold Rush’ broke

all records since this house was opened

seventeen years ago,” telegraphed Aaron

Jones, of Jones, Linick and Schaeffer, to

Hiram Abrams, president of United Artists

Corporation, when this new Chaplin

dramatic comedy opened at the Orpheum
theatre, Chicago. “All I can say is that it

is marvelous. Congratulations.”

<yf Dramatic Come
written and directed

by Charlie Chaplii

ow Booking
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DON

SON OP ZORRO*
News From Hie Critics

“A swift picture with plenty of pleasing surprises

and option. An ideal part for Mr. Fairbanks. No
end of mirth. Outbursts of genuine merriment

and a peal of applause at end.”— N. Y. Times.

“As winning and exuberant a Douglas Fairbanks

as ever you have seen. He is seen in a whirl-

wind of stunts and stunners.”—N. Y. World.

“The finest tale of adventure that has ever been

screened.”— N. Y. American.

“The best picture Fairbanks has made. It has

dash, charm, and an abundance of wit.”— News.

“Doug’s greatest production. It stands in a class

all by itself as the most marvelous romantic

melodrama ever produced.”—Daily Mirror. Now Booking
UNITED ARTISTS CORPORATION
D4ary Pickford Charley Chaplin

Douglay Fairbanks D.W Qriffifhiks D.W Qriffifh
Joseph M JchencK, Chairman

, Hoard of DirectoryTfiram Qbramj. President
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presents

SALLYOF THE
SAWDUST

with

CAROL DEMPSTER
and W.C. FIELDS

Adapted bit FORREST HALSEYfrom a stage

story by DOROTHY DONNELLY

“A Rogue Of a Movie
3

“D.W.Griffith may have made better movies,but I

doubt it. At least, this one will be universally

liked. Gay and fun-streaked.”—Daily News.

“ ‘Sally’ is guaranteed to please both the young

and the adults.”— Daily Mirror.

“You’ll love Sally, and if you don’t, then there

is something wrong with you.”—Telegraph.

“There is sentiment to burn and, as a matter

of fact, all is as it should be in this film.”— Post.

“Living, breathing characters that sway an

audience at will between rollicking mirth and

the greatest poignancy.”—Evening World.

Now Booking
UNITED ARTISTS
JAanj Pickford

Douglas Fairbanks
Jiiram 0brams, President

CORPORATION
Charles Chaplin

D. W. Qriffifh
Joseph M Jchenck, Chairman

,
Hoard of Director0
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GEORGE W. E. ATKINS. nitST vict^ituioiNT

“Drusilla With a Million

“Parisian Nights”

“If Marriage Fails”

“The Keeper of the Bees”

“The Last Edition”

“Happiness”

“When His Love Grew Cold

“The Futurity Winner”

“Flaming Waters”

“The Isle of Retribution”

“A Poor Girl’s Romance”

“The Midnight Flyer”

The tiling time as ihown In the derte line on hill rate telegrams and day letters, and the time of receipt it destination as shown on all messages, Is STANDARO TIME.

RECEIVED AT

1926 AUG 17 PM 10 00

0X619 £1 1 EXTRA BITS

CHICAGO ILL 17

rim BOOQHG OFFICE

NBWYORK BY

DRUSILLA WITH A MILL IOB AT THE CAPITOL THEATRE CHICAGO

BROKE RECORD PREVIOUSLY HELD BY CHARLEYS aUHT A GREAT

AUDISHCE PICTURE

HARRY CURRELL MANAGER

CUSS OF SERVICE SYMBOL

Telegram

Day letter Blue

Night Message Bite

Night Utter N L

It none ef these three eymbole
eppesrs she* (he -check (number et
words) this ts s tetaorsm. Other-
wise Its chsrscter Is Indicated by the
eymbel appesring after the chock.
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FlLtf

; f i

CUSS OF SERVICE SYMBOL

Telegram

Day Letter Blue

Night Message Nlte

Night Letter N L

II none ol these three symbols

appcjrs after the check (number ol

words) this is a teleonm. Other-

wise its character is indicated by the

symbol appearing after the check.

shown In the dr

cillE 25
TjOSAHGaL-

-OOV1BG CT^ IC
'

1S
_ rmyK®* H*

--4 --trr
w

Tffl A*'® EWE°TS

TO 00®
X.IUCH'GOOD

FOB ^
joRUII THEATRE.

-rnHS- 5 GORING ^ JjJ
*?

• 0 v/J-A**
i n|i|i ill I ill i lli"

-7*-" 1
- f

lw> ' ol

words) this Is a teleoram. Other-—**—" wise its character is indicated by the

(V. E. ATKINS. FIRST vice-president |
symbol appearing alter the check.

n rale lelcgraim and day letters, and the time ol receipt at destination as shown on all messages, Is STANDARD TIME.

H

i!i/

a shown on all messages, Is STANDARD TIME.

1925 AUG 19 PM 9 50

LOS ANGELES CALIF 19

FILM BOOKING OFFICES

723 SEVENTH AVE NS','/YORK NY

WE ARE INDEED PLEASED TO STATE THAT OUR SELECTION OF YOUR PRODUCTION

PARISJ All NIGHTS FOR OUR TWENTY FIFTH ANNIVERSARY PICTURE HAS PROVEN

THAT OUR JUDGMENT OF THIS PICTURE WAS CORRECT WE HAVE PLAYED TO

CAPACITY EVERY DAY SINCE THE OPENING DAY REGARDS

PAN TAG SS LOSANGELES.

;

i I!

V
Distributed by

FILM BOOKINGOFFICES
723 Seventh Avenue

New York, N. Y.

EXCHANGES EVERYWHERE

A.
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Foreign Rights Conuolled
First National Picture* Inc

383 Madi*on Avenue, New \brk
- J
fork /

Members of Motion Picture Producers and. Distributors of America Inc. Will Hays Pnsidcnt

*> Mif, ..

'**W!
.
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cfhe captures cNeuu%rk!
New York Morning Telegraph: “Capitol has

a winner this week. Constance Talmadge is

the main attraction at the Capitol theatre ;
and

when we say attraction we mean attraction.

Connie has never been more pert or charming

than she is in this one.”

New York American : “Do go to the Capitol if

you want some light entertainment that will

make you laugh and forget the serious side of

life.”

New York Daily News: “One Constance Tal-

madge is enough fun for any movie. Two
Constances are a riot.”

New York Tribune: “We consider
4Her Sister

from Paris’ one of the most amusing pictures

of 1925. The direction is flawless, the acts

are perfect and the entire cast acts as it never

has before.”

New York Times: “A clever comedy with

scintillating situations and deft directional

touches. If you have felt like frowning all

day and you need the pick-me-up of a bright

and jolly entertainment the Capitol is a good

place to go.”

“One of the most attractive pictures

seen on Broadway in several weeks ”

-—New York Evening World

with RONALD ‘

COLMAN
stori/ hif . . HANS KRAELY

a SIDNEY FRANKLIN
PAOD UCTIOM

A Tirat national Picture

Photography by

Jlrt Direction by

Wardrobe by
Assistant Director

. . ARTHUR. EDESON
WILLIAM C. MEWZIE

ADRIAN
. . SCOTTY BEAL
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IO
weeks

Newark
City

9
\weeks
Boston

]

weeks
Chicago

y{weeks L
Atlantic

»

City
|

4
weeks
San-

weeks
Philadelphia

weeks
•sAigele:

- and broke
house records

other
place

laybd

cyLgre’s &s record,
1

g
entlemen^

LOST WORLD
is the most amazing profit maker ever
made and it is yours for a playdate*

c
ign Rights Controlled by V
rst Niuoruil netures Inc

|

563 Ntad

>

ton Avtnuc New YotW f
^tfiere is nothing
bigger than a

Hut national Picture

First National Pictures Inc-
prisen.it

Sir Arthur Conan Doyle's

stupendous story -

arrangement with

Mattersok kR.-Jtotk.ack.tr -

with

Bessie Love, lewis Stone

Wallace Beery, Lloyd Hughes-

Research and* (technical Director

Willis Di- O'Sricn -
'llnder the supervision op Earl Hudson
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Connecticut Exchanges Close—Appeal Against Tax Law Drawn Up—Many Houses to Be

Forced to Shut Down Immediately—Handling of $70,000 Exhibitors Relief Fund

Organized—Complete Text of Law Published

Stanley Takes Over Crandall Theatres—Eight Million Dollars Involved in Deal—Exhibi-

tors Turn Down Milwaukee Union Demands.

Moberly, Mo., Mayor Vetoes Sunday Opening Bill—Bandits Get $5,500 at St. Louis

Opera House—Judge Jails Boys Whose Cries of ‘"Fire” Almost Cause Panic

Gloria Gould Makes Debut as Manager of Embassy Theatre—Colonel Fred Levy Sails for

Rest in Europe—Columbia Pictures Corporation Denies Big Producer Is to Buy
It
—

“Drusilla With a Million” Praised.

Wisconsin Exhibitors Act to Get Equal Arbitration—Seegert Re-elected President—Ex-

aminer Finds Against Respondents in Commission-Famous Players Case—Para-

mount Theatre Managers School to Start Class Every Six Months.

First National Meet Inspires Managers to New Records—Cool Summer Weather Makes
Exhibitor Profits—Woman Manages Rialto, Little Falls, N. Y.

Cinema Firm Buys Metropolitan Company—John C. Flinn Named Head of Company

—

Producers Distributing Corporation Opens New Plant in London—Texas and
Arkansas Theatres Change Hands—Plaza at Waterloo Reopens.

Robert T. Kane Offers $5,000 Annual Gift for College Photoplay Course—Dissatisfied

With Adaptations—F. B. O. to Replace Salaries of Branch Heads With Percentage on
Service—Laemmle to Make Million Dollar Film in Europe.

SPECIAL SECTIONS
“Better Theatres” See Section II

“Do It With Equipment” Wins More Followers . . . Views
of Paramount Theatre Managers’ School . . . Plan and Pro-
cedure of Paramount Managers’ School, by John S. Spargo
. . . Creating Varied Stage Settings With Aid of Wall Paper,
by A. Louis Fillebrown . . . View of Balaban & Katz New
Uptown Theatre, Chicago . . . The Planning of the Motion
Picture Theatre, from The Architectural Forum . . . Views
of Talking Film Said to Have Been Demonstrated Success-
fully Abroad' . . . Credit—Its Use and Abuse, by O. E. Watson
. . . Playing to the Psychology of an Audience, by Iris

Vining.

DEPARTMENTS
“What the Picture Did for Me” 63
Letters from Readers 70

The Theatre 37

Short Features 43
Service Talks on Pictures 51

“The Man Who Found Himself” . . . “The Making of

O’Malley” . . . “The Dark Angel” . . . “The Unnamed

Woman” . . . “The Phantom of the Opera” . . . “Wild
West” . . . “Night Life of New York.”

New Pictures 53

“Dollar Down” . . . “Wild Justice” . . . “The Wheel” . . .

"Havoc” . . . “Fort Frayne” . . . “Where Was I?” . . . “The
Gold Rush” . . . “Peacock Feathers” . . . “The Knockout”
. . . “Warrior Gap” . . . “Graustark” . . . Newspictures.

The Film Mart 56
Index to Product Announcements 72

The Theatre Herald 38
Classified Advertising 70

FEATURES
Pictorial Section 29
Hollywood, by Ray Murray 28

New York, by John S. Spargo 34
Broadway 22
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Chicago Personalities 74

Re-Takes 26
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Connecticut Matter

in Critical Shape

The Connecticut tax matter has developed into a

most unfortunate situation. The tax law has created

an economic emergency which must be faced; there is

also the question of what should be this industry's

attitude toward a tax measure which obviously was
conceived as a punitive and destructive instrument and
in no way justified by the necessities of the situation.

The industry is aroused—and very properly so. But
it should not get excited and it must be very careful

to avoid bordering on rash procedure.

We appreciate the fact that the authorities in charge

of the matter on behalf of the industry must act and
act decisively. We are aware that the situation calls

for drastic action, hut we are further convinced that

if the drastic action to he taken is not sound, logical

and appropriate, a great deal of harm may be brought
about, not only in Connecticut, but elsewhere through-

out the country.

The industry has the usual legal means of protecting

itself in this situation. It it true that right now this

is hardly more than a theoretical advantage because
with the Connecticut legislature out of session and
with the courts thus far approached having refused

relief, the industry can look for no immediate release

from the burden of the tax law by recourse to the

usual, legal means available to every citizen.

Mr. Will H. Hays has announced that producers and
distributors will remove their exchanges from the State

of Connecticut and that they will not make any further

contracts for the time being for the distribution of

pictures in Connecticut. The chief import of this is

that the Connecticut theatres will be dark following

the expiration of present contracts, if the proposed ar-

rangement stands and if no relief from the tax is

arrived at.

The chief objection to this plan is that it is

susceptible to interpretation as an offensive program
intended to drive the State of Connecticut into the

revision of a law, the destructive effect of which is

not yet demonstrated by experience. It is not only

susceptible to this interpretation but, in fact, it has

already been described as such by various officials and
newspapers in Connecticut and elsewhere.

Every law, to be upheld, requires the sanction of

public opinion. Thus far public opinion in Connecti-

cut has not been aroused to an appreciation of what

this tax law means. This should be accomplished by
propaganda and it should also he accomplished by
having theatre patrons in Connecticut pay the tax by

having it collected as a separate, added charge to the

theatre admission fee. This would very quickly

impress upon the theatre-going public of Connecticut

—

whose support the industry must have in its fight to

have the law repealed—just what the tax means and
out of their own pocket-book interest they would rally

to the defense of themselves and consequently the

theatres.

The industry may be starting something that it will

he unable to finish in this radical program of taking

the exchanges, and eventually the pictures, out of

Connecticut. This program may leave some feelings

of outraged state sovereignty that may be hard to heal.

The industry knows exactly what it will suffer if Con-
necticut’s contribution to the national gross is dispensed
with, hut the loss occasioned by the other condition

would be difficult to calculate.

With the removal of pictures from Connecticut there

is also to be considered the position of the theatre

owner with his investments and his heavy fixed charges.

It would seem that the closing of the theatres would
he the worst possible situation for him to work out
from under.

A bright light in the troubled prospect is the
splendid spirit of cooperation being displayed by the

various branches and factors of the business in at-

tempting to solve the difficulty. This affords more en-

couragement that a disastrous outcome will be avoided

than any of the concrete means thus far employed.

-X* * -X-

Free Show Evil

Meets Reversal

Minnesota exhibitors have achieved another victory

over the free-show-carnival evil. Proceeding at court

against a man putting on an outdoor show, a conviction

was obtained which will probably carry a lesson for

similar operators in that territory. The conviction was
obtained on the basis of the showman having had
no license to operate.

Theatre owners should vigorously combat the un-

licensed show evil. Aside from the matter of unfair

competition, as these shows pay no taxes and are

by no means stable or substantial enterprises, the good

repute of the show business requires that the fly-by-

night operators be driven out. They are all opposed

to the best interests of the show business and should

be combated vigorously and consistently.

* *» *

Future to Decide

Federal Inquiry

The adverse findings of the examiner in the Federal

Trades Commission investigation of the Famous Players-

Laskv Corporation appear to have been expected.

Whether these findings will be upheld remains a matter

for later decision by the commission itself. Then there

i3 also the matter of a possible appeal which seems

to leave the final outcome of the case to be decided

sometime in the future.

There remains a possibility that the eventual decision

may change radically the plan of operation of the

corporation because it may be ordered to give up
activities either in production or in exhibition. From
the course now being followed it would seem that of-

ficials of the company do not expect such an order.
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All Connecticut Exchanges Close;

Appeal Against Tax Law Drawn Up
Many Houses to Be Forced

to Shut Down Immediately
No New Contracts Will Be Made at Present—Handling of

$7,000 Exhibitors Relief Fund Organized

Connecticut's
Censor and
Tax Law

(Special to Exhibitors Herald)

NEW YORK, Sept. 1.—The state of Connecticut is today without a motion
picture exchange, and from the looks of conditions now it appears that within

a relatively short period the state will be almost without motion picures.

Through a joint action of the Hays office, the Film Board of Trade and the

independent exchange men, every exchange in the state shipped its stock of

prints to New York or Boston and closed its doors.

Many Theatres to Close at Once
Many of the motion picture theatres will be forced to close at once. The

others will remain open until the present contracts with distributors expire.

No new contracts will be made for the present, or until conditions brought
about by the unjust and almost confiscatory tax and censorship law have been
righted.

AN ACT PROVIDING FOR THE IMPOSITION
OF A TAX ON FILMS FROM WHICH MOTION
PICTURES ARE TO BE EXHIBITED WITHIN
THF. STATE.

Section 1. No person, firm, corporation or
other association shall deliver any motion picture
film or copy thereof for the purpose of exhibit-

ing in this state any motion picture therefrom
without having registered the same and paid the
tax thereon as required by the provisions of this

act. The amount of such tax, including the fee
for registration of each such reel of film or copy
thereof of one thousand feet or less, shall be ten
dollars, and, for each one hundred feet of film

in addition to one thousand feet contained in any
reel, fifty cents, which amount shall be paid to
the tax commissioner at the time of such regis-
tration.

Commissioner to Censor
Sec. 2. On receipt of the amount of the tax

herein specified, the commissioner shall, by such
means as he may employ for the administration
of this act, place on or connect with each such
reel of film so registered a seal or other mark of
designation, showing that the sa^e has been

( Continued on page 35)

Sunday Opening
Bill Vetoed by

Moberly Mayor
( Special to Exhibitors Herald)

MOBERLY, MO., Sept. 1.—Mayor J.

M. Jefferies has vetoed the ordinance re-
pealing the lav/ under which theatres are
forced to remain closed on Sunday. In
his veto the mayor said that if the ordi-
nance went into effect it would cause a
“‘long vexatious fight and agitation through
the prosecuting attorney, grand jury and
others to enforce the state law.” But he
failed to specify what state law requires
that theatres close on Sunday.
The ordinance was originally passeed by

a S to 3 vote. A two-thirds majority is

necessary to pass the measure over the
mayor’s veto.

William Cotter, owner-manager of the
Fourth Street theatre, who organized and
has led the fight, has expressed his con-
fidence that when another vote is taken one
of the three dissenting aldermen will swing
over to the other side.

Bandits Get $5,500 at

Opera House, St. Louis
(Special to Exhibitors Herald)

ST. LOUIS, MO., Sept. 1.—Two youth-
ful bandits held up employes of the Grand
Opera House, August 24, and made off with
the Saturday and Sunday receipts totaling

$5,500. James P. Brennan, manager
;
Schuy-

ler French, treasurer, and Agnes Rempe,
stenographer, were in the theatre.

On November 28, 1920, the assistant man-
ager of the same theatre was held up in

the house and robbed of $4,800.

Roberts* Wife Dies
(Special to Exhibitors Herald)

HOLLYWOOD, Sept. 1.—Florence Rob-
erts, 47, wife of Theodore Roberts, film

actor, is dead of heart disease.

Not in the history of the industry, or
possibly any other industry, has a state put
on its statute books so drastic or unjust a
regulatory law. Under the financial burden
it inflicts it is practically impossible to do
business in the state except at great mone-
tary loss, and other restrictions and pro-
visions of the measure make it almost im-
possible to continue even with great loss.

$10 Tax on Each Reel Shown
The chief monetary angle of the law is

that a tax of $10 must be paid on every
reel of film shown in the state. The law
went into effect July 8 and since then these
taxes, for the collection of which no legal
machinery had been provided, have ac-
cumulated to such an amount that the ex-
hibitors, on whom the burden eventually
falls, were unable to pay, and many of
them faced bankruptcy.

The Hays organization came to the
rescue and after several meetings with the
independent exchange men and exhibitors
of the state provided a revolving fund of
$70,000 which will be loaned for the pay-
ing off of the accrued taxes.

For the handling of this fund the
theatres of the state have been divided
into four classes, and to each the money
for the payment of the taxes will be loaned
and returned according to their needs and
their ability to make return. Class A will

make return at the rate of $31 a week;
Class B, $21 ; Class C, $16.50; and Class D,
composed of the smaller theatres, can pay
nothing and, according to the agreement
reached, are expected to pay nothing. All

accrued taxes of all four classes will be
taken care of from the revolving fund.

About fifty per cent of the theatres of the

state are in class D.

Trust Company to Handle Tax
The Hartford-Connecticut Trust Com-

pany of Hartford has been designated an
agency for imposition and payment of all

taxes and to handle the payments of the

theatre to the revolving fund for the re-

imbursement of the Hays organization.

The designation of an agency and the

depositing of $25,000 at the trust company
to be used to pay the taxes are the results

of the two-day conference here between
Charles C. Pettijohn, general counsel for

the Motion Picture Producers and Dis-

tributors of America, Benedict M. Holden,
his associate, and Tax Commissioner W.

H. Blodgett, it was learned today.

George Borthwick has been selected to

act as agent for the distributors in any
negotiations which may be necessary with
the tax officials. He will also have super-

vision of the plan for the receipt of monies
for the reimbursement of the money loaned

to the exhibitors for paying off the tax.

Mr. Borthwick will make his headquarters

at Hartford in order that he may be at all

times in close touch with the tax officials.

There is a very general belief that the

payment of the tax will be passed on by
the exhibitor to the ultimate consumer—
the people who pay at the box office. This

does not enter into the present plans as

the exhibitors assert that there will be no
increase in charges.

Will H. Hays, president of the M. P. P.

D. A., in a statement called the tax “as

unjust in its provisions and conception as

it is impractical in its operation,” branding
it as “placing an entirely unnecessary and
expensive burden on the amusement of the

people and placing in the hands of one man
the determination of what much of that

amusement shall be.” He said producers

and distributors for the time being will

not make further Connecticut contracts.

U. S. Supreme Court Appeal Drawn
Application was filed last Friday for a

rehearing on the constitutionality of the

tax law and the granting of a temporary
injunction against its enforcement. The
application was filed at New Haven and if

granted would again bring the matter be-

fore the same judges who had once de-

cided the matter adversely.

Papers are also being prepared for an

appeal of the case to the supreme court of

the United States at Washington.
,
These

are now being drawn up by the attorneys

of the Havs office and it is expected they

will be filed within the next week.

2 Boys Cry Fire ; False
Alarm; Judge Says Jail

( Special to Exhibitors Herald)

DETROIT, Sept. 1.—Two boys of 18

ran down the balcony stairs at the Broad-

way Strand one evening last week shrieking

“fire,” bringing the crowded auditorium

near a panic. The hoys were caught. They
were sentenced to 60 days in jail by Judge
Thomas Cotter. No one was hurt.
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NEW YORK—Nat Rothstein is still va-
cationing at Cobosse Colony, Maine, what-
ever Cobosse Colony is. . . . Marc
Lachmann made a stirring address at the

Exchange Club, but Julius Tannen was
talking at the time and no one heard
Marc’s brilliant effort. . . . Harry
Brand was stopped on the street recently
by a friend and asked what night he was
not throwing a party. . . . Tom Engler
answered for him by saying no night.

. . . Charlie Moyer has at last seen the
light and is moving from Jersey to Man-
hattan. . . . E. B. Hatrick, smile and
everything, is again in our midst after a
long sojourn on the Coast. . . Felix
Feist says he does not know anything about
the rumor that he is going to resign from
Metro-Goldwyn-Mayer. . . . Ed Olm-
sted has gone to California and says it is

not for a rest, or on business or anything
else but a pleasure trip. . . . John
Barry is about the busiest man in town
doing a good job of running the Para-
mount Theatre Managers Training school.

. . . Fred Elliott and Lin Bonner spent
several days last week in Connecticut look-
ing over the complicated situation. . . .

Charles Wilcox, of Herbert W. Wilcox
Productions, is a visitor from England,
and arrived in time to attend the opening
of the Embassy. . . . Joe Weil, exploi-
teer in capital letters, has succeeded Jerry
Beatty as director of exploitation for Uni-
versal, Jerrv having decided to remain per-
manently with the Hays organization.
. . . /. Charles Davis, 2nd, is off on
another trip to the coast and /. K Adams,
1st, is runnings things at Davis Distribut-

ing Division during his absence. . . .

Joe Plunkett likes “The Gold Rush,” now
in its third week at the Strand, so well
that he sits through a performance every
day. . . . Low Jacobson says Plunkett
figures that the cabin will topple over some
day before Chaplin gets out, and he
doesn’t want to miss it. . . . William
Vogel has returned to New York after an
extended European trip. . . . Garrett
Graham, here from the Coast, says he has
the Wampas greeting to the Amoas packed
away in moth balls and will dig on re-

quest. . . . Tom Wylie is beginning to

suspect that there will be no A. M. P. A.
outing this season at The Lights. . . .

Frank Conklin also has some ideas on the

subject and will talk about them if urged
properly. . . . John Decker was the
gayest boy at George Morris’ Piccadilly
party at the Roosevelt, George Hacka-
thorne running him a close second with
Hal Howe taking the show money. . . .

C. B. Hoy, who has been in a hospital as

the result of an operation on one of his

eves, is back at his office. . . . Sid
Davidson, the second half of the Weshner-
Davidson combination, has joined Univer-
sal’s exploitation staff. . . . Eddie
Saunders, all dolled up in glad raiment,

was mistaken for a motion picture actor

at the “Merry Widow” opening. . . .

Jim Loughborough says they used to call

them press agents but that they now are

directors general of publicity which may
be responsible for the increased salaries or

vice versa. . . . Arthur James and Joe
Dannenberg will not hold a public debate
on the question of who first proposed the

Connecticut film boycott. . . . A l Selin

is of the opinion that “Souls for Sables”

is a corking good picture and a lot of

reviewers who saw it are not trying to

argue him out of the idea.

Two good mates and a captain! Husky Hanes (left) who is the newest
member of “Our Gang’’ is but 17 months old. At table is Mary Ann
Jackson. With her is Captain. Both are appearing in Mack Sennett’s

comedy, “Smith’s Baby.” She is but two years old and under contract
with the producer of Pathe comedies.

It’s the Gang! Farina took a place with Emanuel Cohen, Pathe News
editor, when he visited the Hal Roach funmakers. Others such as Joe

Cobb and Mary Kornman appear in the flivver. Below are (left to right)

Elsie Tarron in an Eskimo bathing suit, Ralph Graves and Thelma Parr
who have dipped into the

—SPARGO.
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Exhibitors Turn

Down Milwaukee
Unions

9 Demands
, (Special to Exhibitors Herald

)

MILWAUKEE, Wis., Sept 1.—Thea-
tre owners of Milwaukee have turned
down demands of members of the ope-
rators’ union in Milwaukee. Demands
of the stagehands have also met with
flat rejection. The two unions are work-
ing together in furthering their demands.

First National,
Through

E, Bruce Johnson, Aids
Producers in England

( Special to Exhibitors Herald)

NEW YORK, Sept. 1.—Cooperation
of First National, through E. Bruce
Johnson, foreign manager, to help Eng-
lish motion pic-

t u r e producers
was initiated in

the production of

Herbert Wilcox’s
“The Only Way”,
which onens soon
in London and is

likely to be
brought to this

•country. Wilcox
will also produce
“Nell Gwynne”,
with Dorothy
Gish in the title

role, and assist-
ance will be given
him at that time
also. The British press recently la-

mented figures showing 40 per cent of
the United States’ film exports went to
the British empire.

E. Bruce Johnson

U. S. to Quit Air Mail
Soon, Says Harry New

( Special to Exhibitors Herald)
CLEVELAND, Ohio, Sept. 1.—Early

retirement of the United States govern-
ment from the air mail business was
forecast by Harry S. New, postmaster
general, in an address here before a ’post-
masters’ convention. New said both he
and President Coolidge believe the serv-
ice “can better be performed by privately
owned companies”. Motion picture exhi-
bitors and others in the industry are
watching the situation with special in-
terest because of the importance the air
mail has assumed in their business.

By-Laws Meet Planned
(Special to Exhibitors Herald)

ALBANY, N. Y., Sept. 1.—The early
part of this month has been suggested as
the best time to hold the Albany meeting
•of the committee on by-laws representing
the Albany and Buffalo zones that will
adopt measures to govern the functioning
of both zones.

New Company Formed
( Special to Exhibitors Herald )

HOLLYWOOD,. Sept. 1.—Standard Pro-
ductions, a newly organized picture com-
pany, has taken space at the California
studios and is making “Screen Smiles,” a
series of one-reel comedies, with Fred A.
Jefferson directing.

Strauss to Conduct
( Special to Exhibitors Herald

)

BERLIN, Sept. 1.—Richard Strauss has
announced that he will conduct the or-
chestra that will play when his opera “Der
Rosenkavalier” is presented as a motion
picture in Dresden.

Stanley Takes Over Crandall
Houses; $8,000,000 Involved

Executive Staff Remains Intact—Stanley Company of America
Takes Control of Regional First National Franchise

and Exhibitors Film Exchange

WASHINGTON, D. C., Sept. 1.—Details of one of the most important
financial transactions in the real estate or amusement annals of the National
Capital, whereby the eleven Crandall theatres in Washington are merged with
the Stanley Company of America, were made public for the first time today
by Harry M. Crandall, founder of the circuit of fifteen motion picture houses
of the first class in this city and vicinity that have always been known by his

name.
Eight Million Dollars Involved

The monetary consideration involved in the deal was in the neighborhood
of $8,000,000 and the local theatres which become a part of the immense
holdings of the Stanley Company, with headquarters in Philadelphia, Pa.,

are Crandall’s Metropolitan, Tivoli, Ambassador, Central, Savoy, Avenue
Grand, Apollo, York, Home, Lincoln and the new Colony under construc-
tion at Georgia avenue and Farragut street, NW.

In addition to these popular picture
houses control of the regional First Na-
tional franchise for the Washington ter-

ritory and the
Exhibitors Film
Exchange, owned
by Mr. Crandall,
passes to the
Stanley Com-
pany. This inte-

gral unit in the

vast Stanley com-
bine will be
known as The
Stanley - Crandall
Company.
While the Stan-

ley Company of

America acquires
a majority of the
stock in the new
company through the merger, Harry M.
Crandall is not eliminated from the local

amusement field.

The deal resulting in the formation of

the Stanley-Crandall Company was pred-
icated upon an imperative stipulation

that Mr. Crandall sign a long-term con-
tract to continue as the guiding genius
in full control of the chain of playhouses
which he established and has brought
to such a high point of popularity and
profit.

Executive Staff Stays

It is also declared that the Crandall
executive staff, as well as the operating
personnels of the individual theatres, will

continue to function, without change, as

in the past.

Mr. Crandall retains a substantial

Deaf Painter-Actor

Directed by Signs Only
( Special to Exhibitors Herald)

HOLLYWOOD, Sept. 1.—Gran-
ville Redmond, internationally fa-

mous deaf mute painter, has a part
in “He’s a Prince,” and is directed
by his lifelong friend, Edward
Sutherland. Sutherland of neces-
sity uses the sign language to con-
vey his wishes to Redmond.

All his life the painter-actor has
been compelled to express his

thoughts in the deaf mute’s lan-
guage, and this experience of pan-
tomime has been valuable to him
in his work for the screen.

stock interest in the Stanley-Crandall
Company and by this new move becomes
an important executive in the operation
of an immense theatrical enterprise of

which the total capitalization may con-
servatively be said to be $30,000,000.

Follows Trend to Mergers

The financial considerations involved
were not paramount in the mind of Mr.
Crandall in consummating this amalga-
mation, it was announced. Under the

expert advice of

the leading legal

and financial
minds of this and
other cities, he
was convinced
that at a time
when mergers
are the order of

the day through-
out the United
States, with a
probable final

outcome of cen-
tralized control

of the motion
picture industry Harry M. Crandall

in its every ram-
ification, he would be best serving the in-

terests and safeguarding the hopes of

the Washington public whose staunch
support has been the basis of his suc-

cess in the amusement field by affiliating

his interests with one of the most power-
ful exhibiting concerns on the continent.

In other words, the formation of the

Stanley-Crandall Company is looked
upon not as a curtailment of the activi-

ties of Harry M. Crandall and the execu-

tive staff that has been associated with

him in the development of the Crandall

Circuit for almost a decade, but rather as

a means of expanding their field of ac-

tivity and multiplying their sphere of

usefulness to the community.

The operation of the various lines

of service not directly allied with the

box office will be continued precisely

as in the past.

The public service and educational de-

partment, which has never been looked
upon as a source of revenue but merely
as a valuable liaison department between
the Crandall theatres and that segment
of the public not directly concerned with
the picture industry or any form of the-

atricals, will be continued under the per-

sonal direction of Harriet Hawlev Loch-
er, and the Crandall Saturday Nighters,

(Concluded on page 35)



24 EXHIBITORS HERALD September 12, 1925

Shots taken by the Metro-Goldwyn-Mayer cameraman on the lot while making “The Merry Widow” starring Mae Murray.
The picture showed recently at the Embassy theatre. New York. Eric von Stroheim directed. Opposite Mae Murray was
cast John Gilbert.

Gloria Gould Makes Debut as

Embassy Theatre Manager
Opening Marks Premiere of Metro-Goldwyn-Mayer s “The Merry

Widow ’—Warners Officially Take Over Piccadilly

( Special to Exhibitors Herald )

NEW YORK, Sept. 1—Two notable events combined last Wednesday
night to make a red letter night in the annals of New York motion
picture history and to provide an evening of exceptional entertain-

ment for 600 motion picture patrons and reviewers. The double occasion
was the opening of the Embassy theatre and the premiere of “The Merry
Widow,” the latest Metro-Goldwyn-Mayer opus. Last week also marked
the official taking over of the Piccadilly theatre at Broadway and 52nd
street by Warner Brothers. Saturday night the Piccadilly became the

Warners theatre in name as well as in fact.

'T'HE EMBASSY is the latest addition

to the list of Broadway theatres and
the consensus is that the arrangement and
decorations reflect no small amount of

credit on those who designed and built

it. The house is unique in several respects,

as was also the presentation of the first

picture shown. The theatre is all on one
floor, has no balconies, loges, or boxes.

Also it is presided over by a young woman
managing directress—the first in New York
and probably the first for a first run house
anywhere in the country.

Gloria Gould Receives
The managing directress selected by Ma-

jor Edward Bower is Gloria Gould, daugh-
ter of the late George Gould and grand-
daughter of Jay Gould. The managing di-

rectress proceeded to give her house the

proper society stamp on the opening night

by personally receiving her guests in the

lobby, flanked by half a dozen Fifth and
Park avenue society buds.
The Von Stroheim picture was well re-

ceived and its remarkable direction, won-
derful setting and beautiful photography
many times brought forth a vigorous round
of applause. Mae Murray, the star, and
John Gilbert, her principal support, were
also given strong approval by the critical

audience.

George Morris Gives Luncheon
While the Piccadilly theatre officially was

taken over by Warner Brothers last week,
the affix “formerly Piccadilly” will be used
on all printed matter until a time when the
name the house has been known by, since it

was opened by Lee Ochs, will be entirely
lost.

Prior to the formal taking over of the
theatre an elaborate luncheon was given
by George Morris, publicity director, at

the Hotel Roosevelt. The luncheon was

the largest of this sort given in New York
in several years and every publication affil-

iated with pictures or theatres was repre-

sented.

The theatre broadcast through stations

WGBS and WMAF the program in the

auditorium and the private studio of War-
ners theatre. Five cars were employed to

carry radio sets through the streets and
each set was tuned in upon the stations

transmitting the program. The photoplay
selected for the opening of the new War-
ner Broadway home was “The Limited
Mail.”

Colonel Levy Sails for

Short Rest in Europe
( Special to Exhibitors Herald)

NEW YORK, Sept. 1.—Colonel Fred
Levy of Louisville, Ky., veteran exhibi-
tor, owner of a number of theatres and
First N a t i o n al

franchise holder,
has sailed on the
Leviathan for a
short pleasure
trip and rest
abroad. Colonel
Levy spent two
weeks visiting
the First Nation-
al home office in

New York before
his departure. It

is expected that

he will pay visits

to the First Na-
tional offices in Fred Levy
London and Par-
is. Colonel Levy is an important figure

in exhibitor activities in the Southern
states.

F. B. O. Praised for

“Drusilla;”B.&K.
Books Kinograms

Reports on “Drusilla with a Million,”

F. B. O. picture, show that it has been
favorably received in the Capitol, Chicago;
the New Hyannis theatre, Hyannis, Mass.,,

and Si Charninsky, Dallas, Tex. Coin
ments of such newspapers as the Mil-
waukee News, the Washington Post, and
the Washington Times are highly favorable
to the picture.

The West Coast Theatre, Inc., has signed'

for the Century’s Buster Brown comedies.
. . . Leroy Alexander, Chicago Universal
manager, has signed the L. & T. circuit for
the entire output of Century Comedies for
1925-26. . . . Manager John T. Fiddes
of the Playhouse theatre, Winnipeg, has
signed a contract with Canadian Universal
Films, Ltd.

Both “The Unknown Lover” and “The
Happy Warrior” were well received in

Boston showings recently, it is reported.

. . . Howard Fleishman has booked
September almost solidly with Warner pic-

tures, it is reported by the Warner Port-
land exchange. . . . Emil Stein, Ameri-
can theatre, Durango, Col., booked Asso-
ciated Exhibitors product while in New
York recently. . . . Educational an-
nounces that new business for the coming
year has reached an increase of 38 per cent

over last year.

The Balaban & Katz circuit has agreed
to show Kinograms in its houses this year.

. . For the third successive week art

Educational film has had a prerelease on
Broadway. . . . Frank Rembusch, In-

diana exhibitor head, has agreed with
Frank Zambreno for all of the 20 first

run films of the Golden Arrow franchise.

. . . F. J. A. McCarthy, Buffalo First

National exchange, closed with Mike Shea
the first contract for the coming Hines
comedies. . . . The Teatro Nacional in

Cuba, directed by Ferdinando Poli, will be
converted into a first run house by an
agreement with First National.

Columbia Denies Big
Producer Is to Buy It

(Special to Exhibitors Herald)

NEW YORK, Sept. 1.—The rumor that

Columbia Pictures Corporation has been
sold to one of the picture producing com-
bines was denied yesterday by Jack Cohn,
treasurer of Columbia, Joe Brandt and
Harry Cohn.
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Wisconsin Exhibitors Act
to Get Equal Arbitration

Committee Named to Confer With Milwaukee Board of Trade

—

Seegert Re-elected President—Membership Grows
10 Per Cent—Independence Week Endorsed

(Special to Exhibitors Herald)

MILWAUKEE, WIS., Sept. 1.—Selection of a committee of three ex-
hibitor members of the arbitration board to arrange a conference for equality
in arbitration with the members of the Milwaukee Film Board of Trade was a
highlight of the annual convention of the M. P. T. O. of Wisconsin at Mil-
waukee August 25 and 26, attended by 100 exhibitors.

Seegert Re-elected President
Speakers charged attempts were being made to convert arbitration boards

into mere collecting agencies for film exchanges and that the uniform con-
tract was the cause of the difficulty, members of the board doing all in their
power to help the exhibitors. The convention went on record as thanking
the members of the retiring board for their efforts.

Will Start New
Paramount Class

Every 6 Months
( Special to Exhibitors Herald )

NEW YORK, Sept. 1.—Jesse L. Lasky

has announced that new classes of twenty

pupils each will be organized for the Para-

mount Managers School every six months.

A new canvass for eligible young men and

women has been ordered, and the next

class will be formed in January, 1926.

Lasky considers fhe school a great as-

set to the motion picture industry, and to

get the best men and women the search

for new students will be carried into every

state in the Union.

Though competition for placement was
keen when the first class was formed, it

is expected that it will be more keen dur-

ing the formation of the next class.

Two Killed, Six Injured
in Series of Accidents

Two dead and six injured is the toll of

a series of accidents involving motion pic-

ture folk in the last week. Margaret
Huber, actress, known as Cleo Lavalle, was
fatally injured in an automobile crash near

Delmar, Cal. Evelyn Benson, employe of

F. B. O. at Milwaukee, Wis., was killed and

Bob Turner of the same company hurt in

an auto smashup.

Henry Morton, owner of five theatres in

Winnipeg, Can., was seriously injured; J.

Weiner, who owns the Regent and Colonial

in Winnipeg, and W. Narvey, manager of

a theatre at Portage la Prairie, were hurt

when their auto somersaulted three times.

Ena Gregory, actress, was burned severely

when thrown from the rear end of a prairie

schooner into the path of a forest fire in

the taking of a Western at Deadwood, S. D.

Charles Beyer, actor, fractured his neck

when he fell eight feet from a stage at the

First National studio in the Bronx, N. Y.

“U” Theatre Parties

Extended Over Iowa
(Special to Exhibitors Herald)

NEW YORK, Sept. 1.—Universal’s

theatre parties, inaugurated at Creston,
Iowa, by Carl Laemmle, president, with
a two-day meeting attended by exhibi-

tors, their families and friends, to see

motion pictures direct from Hollywood,
have been carried over to other parts of

Iowa, the second being given at Mount
Pleasant, Iowa exhibitors who attended
at Creston were:

Eller Metzger, Creston; C. M. Peregrine, Corn-
ing; R. D. Bean and F. R. Prusha, Winterset;
Ed. Smith, Chariton; J. W. Thornton, Greenfield;

J. Skellinger, Casey; H. E. Holben, Lenox; L.

C. West & Son, Diagonal; F. Good and G. Cala-
han, Red Oak; J. H. Eversale, Avoca; J. M.
Wailes; Humeston; B. B. Holdridge, Shenan-
doah; John Waller, Osceola; Hal Kelly, Corning;
Roy Benson, Creston; H. Stanley, Red Oak and
George Cecil, Bedford.

Schwartz Enjoys Rest
Word has been received that I. Maynard

Schwartz, who resigned from Educational’s
Chicago exchange as manager August 20
is spending a few weeks resting at the

Carolan hotel, Charlevoix, Mich. His
plans for the future have not been an-
nounced. When Schwartz left Educational
he was the oldest Chicago manager in

point of continued service. He joined
Educational in 1919, continuing his duties

there for six years.

Independence Week Endorsed
F'red Seegert of the Regent theatre,

Milwaukee, was re-elected president of
the state organization for the third con-
secutive term.
Opposition failed

to develop.
The exhibitors

decided to give

100 per cent sup-
port to Independ-
ence Week in

October.
On the new ar-

bitration commit-
tee are Eugene
Phalen, Allis
theatre, West Al-
lis, chairman;
Andy Gutenberg,
Grand, Mdlwau- Fred Seegert

kee; Steve Bauer,
Venue, Milwaukee; Herbert Welch, Iris,

Milwaukee, and A1 Robarge, Merrill.

The last two alternates.

State officers elected beside Seegert

are: F. J. McWilliams, Madison, vice

president; Max Krofta, Idlehour, Mil-

waukee, recording secretary; Ernest
Langemack, Colonial, Milwaukee, treasu-

rer, and Phil Jacobs, Lexington, Mil-

waukee, sergeant-at-arms. J H. Silli-

man of the Stillman chain, Milwaukee,
was named national committeeman and
E. W. Van Norman, Parkway, Milwau-
kee, was chosen a member of the exec-

utive board.

Membership Gains tO Per Cent
Fireworks expected in some quarters

as a result of a special invitation sent

Hannah & Martin, of Mineral Point,

following that firm’s complaint against

the board, failed to materialize when
the invitation was not accepted.

A committee was appointed to work
with representatives of express compa-
nies for classification of film shipments
as perishable to avoid costly delays.

The board of directors was instructed
to investigate thoroughly the free show
evil, called especially serious as a men-
ace to theatres in the Northern part of
the state.

A gain of 10 per cent in membership
of the M. P. T. O. of Wisconsin was
announced, with dues paid greater
promptness than ever before.
A precedent was set in having no

outside speakers. The usual dinner dance
also was missing this year; in its place
members of the Milwaukee organiza-
tion acted as hosts to outside members
of the state organization.

“Gold Rush” Breaks
Records at New York,

Chicago and Toronto
( Special to Exhibitors Herald)

HOLLYWOOD, Sept. 1.—Charlie Chap-
lin’s “The Gold Rush” broke all previous
records at the Mark Strand theatre, New
York, during the first week of its showing
there, and netted more at the box office of
the Orpheum theatre, Chicago, during its

first week there than any other picture
shown in the 17 years the Orpheum has
operated, it is said.

When “The Gold Rush” opened at the

Regent theatre, Toronto, Ont., for its Can-
adian premiere the house overflowed and
the sale of tickets was stopped.

Pictures at Museum
The first 14 “Chronicles of America”,,

produced by the Yale university press
film service, will be shown at the Field
Museum in Chicago in a series of six
weekly programs in September and Oc-
tober. They were bought for the museum
by Chauncey Keep, a trustee, and trace
history from the landing of Columbus.

Examiner Finds Against Respondents
in Commission-Famous Players Case

(Special to Exhibitors Herald)

WASHINGTON, D. C., Sept. 1.—Findings of facts against the respondents
were reported to the Federal Trade Commission by E. C. Alvord, examiner in

the case of the commission against Famous Players-Lasky and others.

The report found in effect that the so-called Famous Players group sought to

obtain control of the industry. Copies will be sent the respondents and oral argu-
ments before the entire commission are expected before the commission makes a

ruling, which is not awaited for two or three months. The case has brought out
testimony in cities throughout the United States and is in its third year.

The respondents are Famous Players-Lasky Corporation; Realart Pictures Corporation; Stanley com-
pany of America; Stanley Rooking Company; Black New England Theatres

, Inc.; Saenger Amusement
Company; Southern Enterprises , Inc.; Adolph Zukor; Jesse L. Lasky; Jules E. Mastbaum ; Alfred S*.

Black; S. A. Lynch and E. V. Richards , Jr.
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First National Meet Inspires
Managers to New Record

Twenty Per Cent Sales Increase for Year Announced—Session Best

Ever in Benefits, Says Eschmann
( Special to Exhibitors Herald)

NEW YORK, Sept. 1.—First National district and branch managers
are back in their territories inspired to keen enthusiasm in their

product by the record of a 20 per cent increase of sales over the
previous year, announced at the three-day national sales convention.
Precedents were broken when the gathering was staged at this time, made
possible by the high mark reached in bookings, it was explained.

‘T'HE convention was the best ever held
-* in harmony shown and in new ideas
developed, according to E. A. Eschmann,
director of distribution, who told the con-
ferees that “First National spirit” was re-

sponsible for the new figure of sales and
that even greater achievements were as-

sured.

Big specials and star productions come
first in box office attractions, Richard A.
Rowland, general manager of production,
told the managers. Next come all-star

productions, “always a gamble but they
serve to develop the stars that the industry
needs,” he declared.

Earl Hudson, in charge of Eastern pro-
duction, told how he and Mr. Rowland
had gone to Elbert H. Gary and obtained
his cooperation to use the United States

Steel Corporation’s plants for “Men of
Steel,” forthcoming special.

Speakers the first day, beside Eschmann,
were C. M. Steele, A. W. Smith, Jr., Stan-
ley Hatch and C. W. Bunn of the distri-

bution department, C. F. Chandler on ad-

vertising, Allan Glenn on advertising and
exploitation. Samuel Spring, secretary

and treasurer, spoke on the third day.

Others who addressed the sessions were
Mrs. Florence Strauss, scenario editor

;

R. W. Perkins, general counsel
;
W. C.

Boothby, comptroller; Mark Kellogg, di-

rector of advertising and publicity; E.

Bruce Johnson, manager of foreign dis-

tribution
;
Bruce Galluu, manager of ad-

vertising, and Lynde Denig, manager of

publicity.

Managers See Errol in Play

Entertainment included attendance at

“Louis XIV” to see Leon Errol, recently

signed by First National, a banquet and
dance at the Ritz-Carlton, visits to the

studios, and an impromptu stunt party by
the home office staff.

Those attending: included A. J. Herman, Al-

bany : C. R. Beacham, Atlanta : T. B. Spry, Bos-
ton : F. J. A. McCarthy. Buffalo : F. P. Bryan,
Charlotte : C. E. Bond, Chicago ; R. H. Haines,
Cincinnati ; G. L. Sears, Cleveland ; Leslie Wilkes,
Dallas; J. H. Ashby, Denver; E. J. Tilton, Des
Moines ; F. E. North, Detroit ; Floyd Brown, In-
dianapolis ; T. O. Byerle, Kansas City ; N. H.
Brower, Los Angeles ; Paul E. Krieger, Louisville ;

H. J. Fitzgerald, Milwaukee ; L. E. Davis, Minne-
apolis ; M. H. Keleher, New Haven; J. C. Vergess-
lich. New Jersey; L. Conner, New Orleans; S. W.
Hand, New York ; E. D. Brewer, Oklahoma City ;

J. S. Abrose, Omaha; W. J. Heenan, Philadelphia;
R. S. Wehrle, Pittsburgh ; C. W. Koerner, Port-
land ; Harry Weiss, St. Louis ; William F. Gordon,
Salt Lake City ; Charles H. Muehlman, San Fran-
cisco ; Fred G. Sliter, Seattle ; Robert Smeltzer,
Washington ; E. H. Teel, Calgary ; A. Gorman,
Montreal ; William J. Melody, St. John ; B. D.
Murphy, Toronto; W. H. Mitchell, Vancouver;
J. C. James, Winnipeg; Fred Rodiguez, Mexico
City ; R. C. Seery, Chicago ; H. A. Bandy, Cleve-
land ; W. E. Callaway, New Orleans ; Joseph F.
Skirboll, Los Angeles; H. T. Nolan, Denver, and
C. J. Appel, Toronto.

Exhibitors Profit by
Cool Summer Weather

( Special to Exhibitors Herald )

ALBANY, N. Y., Sept. 1.—As a result

of cold weather that prevailed in Northern
New York state during the summer, ex-
hibitors in this region are many thousands
of dollars ahead. Already there have been
heavy frosts, and still cooler weather is

ahead.

GREATER MOVIE Y.

d IBAim t -
FNOW' NOW NOW 'j

This bus headed the parade which helped St. Louis, Mo., to put over “Greater
Movie Season” with a bang. More than 150 autos were in the line. Atop the
bus are (left to right) Joseph Mogler, Floyd Lewis, district manager for Asso-
ciated Exhibitors; Fred Wehrenberg with the funny little hat, and Spyros Skou-
ras. Mogler was chairman and is also president of the Motion Picture Exhibitors
League of St. Louis.

%

I

j

Y\I L ll open the services by rising andW singing; “Them Yankees may sell

wooden nutmegs but they can’t tax our
little films.”

* * *

By the way I wonder who boycotts the
boycotter’s daughter while the boycotter is

out boycotting?
* * *

They’ll be bootlegging pictures in Con-
necticut next. Film salesmen will have to
duck up back alleys with their samples.

* * *

“Give me a hot two reeler, a scenic and
a five reel Western” will be whispered be-
hind closed doors now down Greenwich
and Hartford way, and the salesman will
display his wares as “genuine pre-July 1st

stuff.” “No fake about this, see the label,

this is a Lloyd pic. with the entire original
cast.”

%

Society Note
It is said “Brown Eyes,” the bovine star

of Buster Keaton/s next picture “Go
West,” got an awful kick outa that party
Buster’s press agent staged for her last

week on the Ambassador Hotel lawn. The
guests, besides Buster, were Peter the
Great and Cameo, dog stars; Jimmy, a
monkey; Polly a parrot; and a calf from
Sennett’s studio. Mrs. Ambassador’s best
china was used and everyone had a good
time, including Buster, who told several
quaint gags, much to Polly’s disgust. When
interviewed at her palatial stable after-

wards “Brown Eyes” said : “As a press
agent I think Don Eddy is the hotsy-totsy
kid. I never was so bored in my life.”

jj« :ji

Beer Committee
How would you like to be on a congres-

sional sub-committee to study 4.4 per cent
beer in Canada? Can’t those congressmen
think up the nicest things these hot days.

The committee found that the Canadian
beer was not strong enough. (They’d got
so used to the T.N.T. stuff served in Wash-
ington, I suppose.)

* * *

Acting “Stiff” on Water
Do you know how to act a “souse” on a

boat ? Let Edward Earle, who is playing in

“The Splendid Road,” tell you. “On land
you stagger. On the water, you stand
straight, while the other members of the

company do the staggering.” Simple, isn’t

it?
* * *

Good Idea, Anyway
Mickey Neilan, the Metro-Goldwyn-

Mayer (at present) director, has started a

campaign to have everyone pick up pins,

tacks, nails and whatnot in the road.

(Mickey musta had an unusual number of

punctures lately.)
* * *

Which reminds us of another Edward
Earle joke. He asked a friend what was
the most he got out of his car and the fel-

low replied ; “Five times to a mile.”
5|C ^

More Famous Last Words
“Now that you’ve made the picture how

you going to distribute it?”

jj« j|c

Our Favorite Actor

Timmv Starr.

R. M.

Re-Takes

Takes Over Publicity

LOS ANGELES.—James Loughborough
has arrived here and has taken charge of

all Paramount theatres publicity.
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Sidney Katz Will

Be Assistant Sales

Manager ofF. B. O.
(Special to Exhibitors Herald)

NEW YORK, Sept. 1.—Sidney M. Katz

has been appointed assistant sales manager
for Film Booking Offices, according to an-

nouncement by Major H. C. S. Thomson,
president and managing director of the

company.
Katz has been with Film Booking Offices

since the company was organized three and

a half years ago, first as assistant mana-
ger of the local exchange and then as

Eastern district manager. He is on a tour

of the F. B. O. exchange.

Klein, Silverman Given
Warner Posts; Theatre

Managers Appointed
(Special to Exhibitors Herald )

NEW YORK, Sept. 1.—Sam E. Morris,

general manager of distribution for Warner
Brothers, announced several appointments

of managers of branch exchanges yester-

day. Changes also included house man-

agement appointments.

Jacob M. Klein, an experienced salesman and

executive, has become manager of the Albany

office. His work heretofore has been largely in

Boston territory. Lloyd Willis is now a special

representative out of the New York office, and

Edwin Silverman, in addition to his duties as a

district representative, has taken over the man-
agement of the Chicago exchange. Before joining

the Warner organization several weeks ago, Sil-

verman had charge of the Chicago office of Lub-

liner & Trinz, who formerly handled the Warner
product in that district.

George H. Dumond, general manager of War-
ner Brothers theatres, announced the selection of

managers of a number of Warner houses in the

South. These appointments were made by Nat
L. Royster, managing director of the Warner
Southern theatres, with the approval of Dumond.
B. H. Stough, former manager of the Rialto

theatre, Birmingham, Ala., has become assistant

manager of the Broadway in Charlotte, N. C.

Ed C. Pearce, formerly owner of the Amusu
theatre, Winston-Salem, N. C., has been ap-

pointed manager of the Broadway, Columbia, S.

C. Ed W. Williamson, formerly of Columbia, is

the new manager of the Lexington theatre, Lex-
ington, S. C., and M. Merriweather of Winston-
Salem. N. C., becomes manager of Warner’s New
Concord theatre at Concord, N. C.

Saxe Spikes Rumor of

Unsafe Theatre Building
(Special to Exhibitors Herald)

MILWAUKEE, Wis., Sept. 1. —
Prompt action by Thomas Saxe, head of

the chain which controls the $2,000,000
Wisconsin theatre, in refuting unfounded
rumors that the theatre is unsafe, has re-

sulted in restoring full public confidence.
Saxe invited the city engineer, theatre in-

spector, a fire chief, a member of the
building inspector’s office and news-
papermen to make a minute inspection
of the showhouse. The investigators
were unanimous in declaring the struc-
ture one of the safest in the city, with no
trace of weakness.

Fineman Not to Resign
( Special to Exhibitors Herald )

NEW YORK, Sept. 1.—Rumors that
he would leave F. B. O. to accept an of-

fer with a large producer were denied
yesterday by F. B. Fineman, general
manager of Film Booking Offices.

Valentino Sprains Wrist
(Special to Exhibitors Herald)

HOLLYWOOD, Sept. 1.—Rudolph Val-
entino sprained his wrist when another au-
tomobile ran into his car.

Theatre Men’s Organization
to Exploit Industry Asked

Permanent Service Proposed by Buhler as “Greater Movie Sea-

son” Result—200 Stars Join in Hollywood Ball—More
Theatre Records Shattered

(Special to Exhibitors Herald)

NEW YORK, Sept. 1.
—

“Greater Movie Season” headquarters are com-
municating with general managers of the campaign regarding a proposal for

a national organization of theatre men to promote a concerted movement to

exploit the motion picture industry as a whole. The suggestion was made by
Frank W. Buhler, managing director of Stanley Company of America, in a
letter to Will H. Hays, president of the M. P. P. D. A. Buhler expressed con-

fidence that distributors would help such a permanent organization.

Publicity Service Planned

A service of publicity and advertising matter to be used as a follow-up on
this year’s “season” is to be given exhibitors by the Hays organization under
present plans.

Reports from exhibitors throughout the
country indicate that another “Greater
Movie Season’ next year is assured. Carry
on the campaign at least five years, Harry
M. Crandall of Washington, D. C., sug-

gests. Among those who most recently

have endorsed a “season” next year are

Billy Connors of Marion, Ind., who called

business 40 per cent better; John C. In-

gram for Midwest Amusement and Realty
Company, Scottsbluff, Neb.; Charles W.
Krebs, manager of the Louisville campaign,
who said receipts for one week went up
20 to 50 per cent over the same period of

1924, despite the hottest weather of the

summer; and Earle D. Wilson of New
Bedford, Mass.

200 Stars Appear at

Ball in Hollywood
(Special to Exhibitors Herald)

HOLLYWOOD, Sept. 1—“Greater Movie
Season” of 1925 wound up in a blaze of

glory with a big motion picture ball at the

Ambassador Hotel auditorium last Thurs-
day night. About 200 stars of the stage

and screen were present.

Roscoe Arbuckle made his initial public

appearance in the role of director. Lena
Basquette, in private life Mrs. Sam War-
ner, introduced her newest dance. Tom
Mix, mounted on his famous horse, Tony,
escorted Oscar Bayer, police hero of a re-

cent bank bandit battle, around the dance
arena. A complete vaudeville program was
given, arranged by Fanchon and Marco,
and orchestras, headed by “Mike” Lyman’s
Palais de Danse orchestra, played. The
ticket sale was limited to 5,000. According
to Ray Leek, who had charge of publicity,

every ticket was sold.

Kansas City Ball Staged
in Huge Convention Hall

(Special to Exhibitors Herald)

KANSAS CITY, MO., Sept. 1—Kansas
City’s “Greater Movie Season” ball was
staged in the huge Convention Hall, and
prizes included a gold engraved pass to all

theatres in the city for one year and au-
tographed photographs of stars. The ball

was held August 29 instead of August 28.

Owners of 65 Theatres in

San Francisco Are Pleased
(Special to Exhibitors Herald )

SAN FRANCISCO, CAL., Sept. 1—The
owners and managers of the 65 motion pic-

ture theatres of the city express themselves
pleased with the season. The total seating

capacity of these theatres is about 60,000,

and the houses were filled most of the
time. E. B. Baron, general manager of the

compaign here, stated the stimulus given
the theatre business will endure.

“Season” Crowds Set Records
at Metropolitan in Washington

(Special to Exhibitors Herald)

WASHINGTON, D. C., Sept. 1—All
August records at the Metropolitan theatre

were shattered in the first fortnight of

“Greater Movie Season.” The features

were “The Desert Flower” and “The Half-
Way Girl.”

Steinson Resigns as
Manager of Warners9

Exchange in Chicago
John S. Steinson has resigned as mana-

ger of the Chicago exchange of Warner
Brothers. Steinson joined Vitagraph in the
Spring of 1916 as

a salesman work-
ing out of the Dal-
las, Tex., branch.
In the Autumn of
1917 he was trans-

ferred to Minne-
apolis as assistant

branch manager.
He was promoted
to manager at St.

Louis early in

1920 and two years
later was made
branch manager at

Chicago. When
V i t a g r aph was John S. Steinson

taken over by
Warner Brothers late in April of this year,

Steinson was retained as manager of the

branch.
Steinson left to join his family at his

summer home at Grand Beach, Mich.
Eddie Silverman has taken over the

management of the branch in addition
to his duties as district manager, it was
announced from New York. Silver-

man is on a visit to the New York
headquarters.

Cooneys, Williams, in

Stage Creations Deal
Cooney Brothers, Chicago, and Bert Wil-

liams, Detroit, have completed an arrange-
ment under which Francis A. Mangan’s
stage creations for the Chicago Capitol

theatre will gd intact into the Grand
Riviera theatre, Detroit.

Haas to Manage Branch
(Special to Exhibitors Herald)

LOS ANGELES, Sept. 1.—Norvin Haas
has been appointed branch manager for
Red Seal here. He was formerly with
Pathe.
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CinemaFirmBuys Metropolitan
Company; Flinn Named Head

Universal Spends $3,500 a Day for Extras—Fox Begins Picture Like

“Iron Horse”—Many Buy Real Estate

By RAY MURRAY

H OLLYWOOD, Sept. 1.—Charles Christie and John C. Flinn, execu-
tives of Producers Distributing Corporation, left for New York
Thursday. Flinn is the newly elected president of Cinema Corpo-

ration of America which took over controlling interest in Metropolitan Pic-

tures last week.
The transfer does not affect the Christie Film company, and it will con-

tinue to produce two-reel comedies and an occasional feature length picture

as in the past. Christies will be associated with the purchasing company.
rPHE Cinema Corporation of America

owns Producers Distributing Corpora-
tion, the national sales agency of Cecil De
Mille, Renaud Hoffman Productions, Hunt
Stromberg, and others. Under the reor-
ganization brought about by the purchase
of Metropolitan, John C. Flinn will be
president and William Sistrom general
manager. With the announcement of the
purchase came the statement that the Cin-
ema Corporation also had purchased from
Hunt Stromberg title to pictures which
were to have been released by him this

season and these will be released under
the enlarged program at Hollywood
Studios.

* * *

Shearer in First Personal Appearance
Norma Shearer, Metro-Goldwyn-Mayer

star, made her first personal appearance
since becoming a motion picture player at

Loew’s State theatre last Thursday night.
The stage of the theatre was transformed
into a miniature broadcasting station. A
motion picture camera and two projection
machines with screens were used to dem-
onstrate the synchronization of Miss
Shearer’s speech with the film. The pic-
ture and speech were reproduced in four-
teen West Coast houses last Monday night.
Lew Cody acted as master of ceremonies
on the stage. Sol Lesser, A. and M. Gore,
and more than ninety theatre managers on
the West Coast circuit, were present to get
a close-up of the radio-cinema experiment.

Jjc * ;}:

Spends $3,500 a Day for Extras

Universal is spending $3,500 a day for
extras for making one big scene of Dim-
itri Buchowetski’s Universal production,
“The Midnight Sun.” Jackson J. Rose,
cameraman, has devised some original
effects in screen lighting and photography.

* * *

Ford Starts Pioneer Film
Jack Ford, Fox director, has left with a

large company of players for Jackson’s
Hole, Wyo., to commence a picture simi-
lar to The Iron Horse.” The picture is
“The Three Bad Men,” with J. Farrell
MacDonald, Thomas Santschi, Frank
Campeau in the titular roles.

* * *

1 he Christie Studio Studebaker automo-
bile officially checked out from Los An-
geles City Hall at 10 o’clock last Wednes-
day morning. Mayor George E. Cryer, a
host of film stars and motion picture pro-
ducers were at the city hall to give the
preview car the proper sendoff. The Chris-
tie car, with the film “Seven Days,” ex-
pects to make the run to New York City
in exactly a week.

t- * *

iom Mix will erect a $250,000 Spanish
type home in Benedict Canyon, Beverly
Hills.

* * *

Novel Prologue for “Freshmen”
Harold Lloyd’s latest, “The Freshman,”

opened at the Million Dollar theatre last

Thursday night. Frank L. Newman, direc-

tor of Paramount theatres, gave the pic-

ture college atmosphere with Waring’s
Pennsylvanians in the prologue, assisted

by David Murray and Hilda Lee.
* * *

Clara Bow and Helen Ferguson opened
a ticket office at Olive and Seventh streets

last Thursday and for four hours sold

pasteboards for the “Greater Movie Sea-

son” ball.
* * *

Plans for the $1,000,000 Harold Lloyd
home call for a three-story dwelling of

French-Italian Renaissance type. The
Lloyd estate comprises fifteen acres in the

center of a group of hills on which homes
of Fairbanks and Pickford, Chaplin and
Valentino are located.

* * *

A $250,000 class “A” theatre will be

erected by the West Coast Theatres on
the southwest corner of Lankershim boule-

vard and Weddington avenue, Lankershim,
according to an announcement from the

Weddington Investment company.
s|c sje

Mat Moore has been loaned by War-
ners to the William Fox studios to play

the leading role in “The First Year.”
* * *

Eugene O’Brien had to appear last week
as a witness against William Johnson, a

movie extra, who, it was alleged, forged

O’Brien’s name to $600 worth of checks.
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Montagu Love is hoping “Buck” Jones

is not another “David Harum.” He told

Jones he intended to buy his own mount for

the play in which he was cast to play the

heavy role. It is Jones’ next picture,

“Desert’s Price,” and Buck being a good
business man as well as an actor, talked

Montagu into buying one of his steeds. He
guaranteed him to be sound of limb, gentle

and not short-winded, and Love took his

word for it, but neverthless, he says, horses

are horses and you can never tell when
you are going to get stuck.

* * *

Raymond Griffith, Paramount star, last

week purchased an estate in Holmby Hills

from Hal Cooley for $25,000. And to make
the real estate news complete, Jacqueline

Logan announces she has acquired a Span-

ish style residence on Linden Drive, Bev-

erly Hills, for which she paid $50,000.

Jacqueline and her family moved into their

new home last week.
% %

Ken Maynard was married last week to

Mary Elsie Deeper when on location near

Arrowhead Springs.

* * *

Walter Strohm, electrical director at

United Studios, left yesterday on his vaca-

tion. With Mrs. Strohm he is motoring to

Portland, Ore.

Woman Manages Rialto,

Little Falls, N. Y.
(Special to Exhibitors Herald

)

ALBANY, N. Y., Sept. l.—The
Rialto theatre, Little Falls, N. Y.,

rated as one of the finest houses in

the Mohawk Valley, is managed
by a woman, Mrs. Frances M c-

Graw. Until a few months ago the
house was under the management
of Robert Wagner. Schine Broth-
ers took it over, redecorated and
otherwise improved it, installed
Mrs. McGraw as manager and re-

opened it two weeks ago. Before
the entertainment began on the
opening night, Mrs. McGraw ap-
peared on the stage and dedicated
the house.

Vogel Plants Pro-Dis-Co
Branch in London; to

Open European Office
(Special to Exhibitors Herald)

NEW YORK, Sept. 1.—A new British
distributing company has been organized
under the name of the Producers Distribut-
ing Corporation, Ltd., to handle the Pro-
ducers Distributing Corporation release-s in.

the kingdom, as a result of William M.
Vogel’s efforts while in Europe recently.

He returned last week. The exchange is

at 12 Great Newport street, London, with
eight subsidiary exchanges.
The first film to be shown under that

arrangement is “Hell’s Highroad.” In Ger-
many, Vogel arranged for P. D. C. distri-

bution with National Film, A. G. In 30
days an office for P. D. C. will be opened
for Central and Northern European dis-

tribution.

Texas and Arkansas
Theatres Change Hands

(Special to Exhibitors Herald )

DALLAS, TEX., Sept. 1.—O. and R. A.
Gill have sold the Strand and Topic the-

atres, Honey Grove, Texas, to Mitchell,

Wheeler and Lilly, Commerce Tex., and
have bought theatres at Van Alstyne and
Wolfe City, Tex. Robb and Rowley The-
atre Enterprises, Corpus Christi, Tex., re-

cently acquired control of the Aldine,
Amusu and Ideal theatres, Corpus Christi,

from H. H. Elliott. W. F. Sonneman,
Waco, Tex., has bought E. C. Robinson’s
interest in two theatres at Fayetteville, Ark.

Cohen Back, Planning
Faster News Service

( Special to Exhibitors Herald)

NEW YORK, Sept. 1.—Emanuel Co-
hen, editor of the Pathe News and Pathe
Review, has returned to the home office

after a five weeks tour to study condi-

tions in the field. .At conferences he held

plans were laid for increasing the mo-
bility of the camera units in covering
their assignments and for the subsequent
fast transmission of the news pictures

obtained.

Plaza, Waterloo, la.,

Showhouse, Reopens
( Special to Exhibitors Herald )

WATERLOO, IA., Sept. l.—The Plaza

theatre has been reopened here as the larg-

est and finest theatre in the city.
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Film News PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald

Issue of September 12

by

the Camera

Dorothy Sebastian has just been signed to star in Robert T. Kane produc-
tions. The first picture under the new contract will be “The Seven Wives
of Bluebeard,” which will be released by First National. A1 Santell will

direct. The picture shows Miss Sebastian and Mr. Kane affixing their signa-

tures to the agreement.

Loreli Wadlow, wife of Frank W. Wadlow,
of the Virginia theatre, Detroit, is a con-
testant in the Universal-Detroit News con-
test. She won the title of Michigan’s
pettiest girl last year.

John T. Spickett (right), proprietor of the
Palace theatre at Juneau, Alaska, was a re-

cent guest of Frank Lloyd, producer-director
of First National’s “Winds of Chance,” Rex
Beach story.

This is the staff that keeps Universal product moving out of the exchange
at Memphis, Tenn. Left to right are Myrabell Hodges, secretary; E. P.
Kelly, cashier; Margaret Bolin, secretary; W. E. Sipe, manager; Miss Evans,
inspector; Miss Kroeger, inspector; A. E. Seiper of the poster department;
J. B. Bloomer, booker, and Harry Scott, shipping. (Photo by H. E. W.)
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Alice Calhoun, lent to Independent

Pictures by Warner Brothers, ap-

pears in “The Power of the Weak,”

a story woven about a Northern Cali-

fornia lumber camp.

Colleen Moore, First National star, has not been forgotten by her many friends

among the English girls. While in London she conducted an ambition contest.

Katherine Reeves, totally blind, won. She wanted to learn to play a church organ
to earn a living for her family. Colleen is shown escorting her to the theatre the

night the award was made.

IP m

Marion Nixon, who borrowed the

leopard from the Universal zoo to

match her coat, has signed for

“What Happened to Jones,” new
Denny picture.

An $18,000 miniature set was created by Independent Pictures Corporation for

use in scene depicting a runaway log train in “The Power of the Weak.” This

is the first of six Alice Calhoun specials. Dynamiting of the trestle also is shown

in the motion picture. Five hundred small pine trees were imported for making

the set.
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Jean Acker will be seen again in

“Simon the Jester,” Metropolitan
picture for Pro-Dis-Co release. She
has been signed by Cecil B. DeMille
for his stock company.

Metro-Goldwyn-Mayer’s players lined up to a man and woman for “Greater
Movie Season.” In fact, they lined up, in make-up and out, in front of the Metro
studios with the sign “August starts our ‘Greater Movie Season’,” behind them.
Here is an opportunity to try your luck in picking out your favorite Metro-Goldwyn-
Mayer player.

F. Harmon Weight, who directed Priscilla Dean (right) in “Drusilla With a Mil-
lion” for Film Booking Offices, has been rewarded for his work with that picture
which has set theatre records. He is now directing Evelyn Brent (left) in “Three
Wise Crooks” and will make “Flaming Waters,” Associated Arts production.
F. Harmon Weight is a r.cw director.

Gloria Gould, who has been placed
in charge of Metro-Goldwyn-Mayer’s
Embassy theatre, New York, is

shown redecorating the house for
“The Merry Widow.”
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The Approved Standard Exhibition Contract
Submitted to the Industry by the Contract and Arbitration Committee of the Mo-

tion Picture Theatre Owners of America, of Which Joseph M. Seider Is Chairman
The Distributor warrants that this contract

conforms in every respect and detail with the
APPROVED STANDARD EXHIBITION CON-
TRACT, on file with
and identified by the signature of its President,
on the day of September, 1925.
AGREEMENT, Made in triplicate, this

day of - , 19 between
—- - - a
corporation (hereinafter called the “Distribu-
tor”) and
operating the theatre,
at City of
and State of (hereinafter
called the “Exhibitor”) as follows:

1. The Distributor hereby grants to the
Exhibitor, and the latter accepts, a license
under the respective copyrights to the several
photoplays hereinafter in the schedule below
designated and described, subject to the terms
and conditions herein specified, to exhibit, dur-
ing and within the year commencing on the

day of 19 and
ending the day of, 19 , and the
Distributor agrees to furnish to the exhibitor
during and within the said period, each of
such photoplays in the theatre herein speci-
fied only, for the number of successive days
herein specified, and to deliver to a common
carrier or to an agent of the exhibitor, a pos-
itive print of each of such photoplays, in time
for exhibition at the theatre and on the dates
herein specified or determined as herein pro-
vided.

2. The Exhibitor agrees :

(a) To pay for such license as to each of
such photoplays, the sums herein specified,
at least three (3) days in advance of the
date of shipment of each of such photoplays
by the Distributor.

(b) To pay the cost of the delivery of
each of such photoplays to the theatre from
the local exchange of the Distributor and
their return to the said local exchange.

(c) To return each of such photoplays in
the same condition in which they were re-
ceived, reasonable wear and tear excepted.

(d) To be liable in an amount not exceed-
ing four (4) cents per lineal foot for each
foot of the positive prints of such photo-
plays that is damaged, lost or stolen while
in his possession.
3. The Distributor agrees not to permit or

authorize or license the exhibition of any of
such photoplays in violation of the run and
protection granted to the Exhibitor as follows

:

PROTECTION days against
Theatres.

RUN to FOLLOW days
after Theatre.

4. Each of such photoplays shall be avail-
able to the Exhibitor, unless a definite exhibi-
tion date is specified herein, in the manner
provided in the Rules hereinafter provided for.

5. SCHEDULE—
6.

Excepting always and only the right of
the Exhibitor to take such proceedings as he
may deem advisable to enjoin any breach or
threatened breach or violation by the Distrib-
utor of any of the provisions relating to run
or protection provided for herein, the Dis-
tributor hereby consenting to the granting of
an injunction restraining such breach or
threatened breach, it being agreed that in case
of any such breach the damage to be sus-
tained by the Exhibitor is irreparable and in-
capable of definite ascertainment and compu-
tation, the parties hereto agree that before
either of them shall resort to any Court to
determine, enforce or protect the legal rights
of either hereto, he shall submit to a board of
arbitration consisting of an equal number of
Distributors and Exhibitors, which board of
arbitration shall be formed and shall function
as provided in a set of Rules on file with

and identified
by the signature of the President of said
Association, which rules are made a part here-
of the same as if they had been fully set forth
herein, all disputes, claims and controversies
arising hereunder, including those based upon
a repudiation or recession, or attempted re-
pudiation or attempted recession of this con-
tract, for determination.
The parties hereto further agree to abide

by and forthwith comply with any decision or
award of such Board of Arbitration in any
such arbitration proceedings, and agree and
consent that any such decision or award shall
be enforceable in or by any court of competent
jurisdiction pursuant to the Laws of the State
of New York, now or hereafter in force and
the parties consent to the introduction of such
findings in evidence in any judicial proceed-
ings.

7.

The foregoing Clause Six relating to ar-
bitration shall become null and void and the
parties hereto shall retain all their rights and

powers at law and in equity in the event the
Exhibitor deposits with the Distributor a sum
equal to ten (10%) per cent of the total sum
payable by the Exhibitor to the Distributor
under the terms of this contract, and in the

event the Exhibitor so elects to deposit said
sum of money with the Distributor, the Dis-
tributor agrees to pay to the Exhibitor interest
on said sum or any balance remaining due
from time to time at the rate of two (2%)
per cent per annum. Such moneys shall con-
stitute trust moneys, and shall not be com-
mingled with its other moneys unless and
until and at the time when the sum shall be
applied on account of the last sums payable
hereunder. It is hereby expressly provided
and understood however, that Clause Five of
the Rules referred to and provided for in the
said Clause Six shall at all times and in any
event be in force and effect and a part of this

contract.

8. This contract shall be deemed an appli-
cation for a contract only and shall not be-

come binding upon either party unless ac-

cepted in writing by an officer of the Distrib-

utor and notice in writing of acceptance sent
to the Exhibitor within days from the
date hereof. The Exhibitor may withdraw
this application at any time prior to its ac-

ceptance by the Distributor as provided for

herein.

9. No terms or representations have been
made by either party to the other except as
herein set forth.

(Insert here any special arrangements)

IN WITNESS WHEREOF the parties here-

to have hereunto set their signatures and seals

this day first above written.

Approved, for the Distributor,

day of 19.

Release
Number

Title of
Production

Cast No. of
Reels

Play
Dates

No. of
Days

Price

Rules Provided for in Approved Standard

Exhibition Contract and Made Part Thereof
Identified this day of 19 ....

1.

The Board of Arbitration shall consist

of four persons, two Distributors who do not
own or operate theatres and two Exhibitors
who are not directly or indirectly affiliated

with a producer or distributor.

rne two Distributors’ representatives shall

be selected by the
to serve for one month. The two Exhibitors’

.entatives shall be selected by the' Motion
Picture Theatre Owners of America to serve

for one month.
No member of the Board of Arbitration

shall sit in any case or controversy in which
he has an interest direct or indirect.

In case of a tie vote the Board of Arbitra-

tion shall appoint a fifth arbitrator, and if

they are unable to agree, then the Chairman
of the Board of Arbitration shall request the

presidents of the respective organizations of

which both litigants are members to make the

appointment and in the event they are unable

to agree then the Chairman shall request the
v of the City in which the dispute is

arbitrated to make the appointment.

The Exhibitor shall have the right to chal-

lenge the Exhibitors’ representatives on the

Arbitration Board appointed as herein pro-

vided and shall have the right to name the
two exhibitors who shall serve on the Arbitra-
tion Board in his particular case or con-
troversy.

Likewise, the Distributor shall have the
right to challenge the Distributors’ represen-
tatives on the Arbitration Board appointed as
herein provided and shall have the right to
name the two distributors who will serve on
the Arbitration Board in his particular case
or controversy.

2. The Board of Arbitration shall have gen-
eral power, after a thorough and impartial
hearing of any dispute or controversy (1) To
determine such dispute or controversy (1) To
make findings thereon. (3) to direct what
shall be done by either party or both parties
with respect to the matter in dispute, (4) to
elect its chairman, (5) to, in any decision or
award, include a provision therein requiring
the payment by one party to the other of
compensatory damage and/or indemnity, (6)
to also provide in any decision or award that
the railroad fares and hotel bills incurred by
the Exhibitor shall be paid to the Exhibitor
by the Distributor, in the event the Board of
Arbitration shall find in favor of the Ex-
hibitor against the Distributor in the pending
controversy or shall dismiss the grievance
brought by the Distributor against the Ex-
hibitor, (7) to have jurisdiction over all mat-
ters in dispute arising under an application
for a contract, (8) to have jurisdiction in all

matters of fair dealing and ethics arising out
of a contract, even though not specifically
provided for therein.

3. There shall be formed an Arbitration
sion consisting of three Exhibitors

and three Distributors. The exhibitor mem-
bers shall be appointed by the Motion Picture
Theatre Owners of America and the Distribu-
tor members shall be appointed by ... .

This Commission so constituted shall have
the power of supervision of all Arbitration
Boards, to review such decisions of Arbitra-
tion Boards as may in its discretion merit
review and shall have the power to avoid or
amend or modify the award thus reviewed
and to make such changes in the Approved
Standard Exhibition Contract and these rules

a- may from time to time become necessary.
4. The hearings before the Arbitration

shall be open. The records of the
Ai bitration Buara-s shall be available and
open to the Press, Exhibitor, Distributor and

eir organizations and counsel. Copies of
complaints, awards, minutes and calendars
shall be available to the Distributor and Ex-
hibitor and their organizations.

5. Both the Distributor and the Exhibitor
agree

:

(a) None of the photoplays specified in

the contract shall be reissues from old

negative except it is so expressly noted
therein.

(b) The photoplays specified in the con-
shall not contain any paid advertising.

(c) Contracts may be assigned by either

party providing the assignment is in writ-
ing and accepted in writing by the assignee
and approved in writing by the Distributor
or the Exhibitor as the case may be, in
• "bich event the assignor shall be released
from his/or its liability hereunder.

(d) The exhibition date of each photo-
play which has not otherwise been speci-

fied on the contract shall be fixed as fol-

lows :

(dl) For all purposes herein the release

date of such photoplay shall be con-
strued to be the date when such photo-
play shall have been exhibited for the first

time in a first run theatre in the key city

or exchange centre in the district in

which the theatre specified in the contract

is located.
Prompt notice of such exhibition date and
the date of the expiration of the protec-

( Continued on page 35)
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Seider Submits Standard
Exhibition Contract, Rules

Burkan Clause on Play Dates Incorporated With Provisions on
Second or Subsequent Runs and Relief if Theatre

Owner Is Overbought

By JOSEPH M. SEIDER
Chairman Contract Committee of M, P. T. O. A.

(On the opposite page the Herald prints the full text of the long promised Standard Exhibition
Contract which the contract and exhibition committee of the M. P. T. O. A. offers as a substitute for the
Uniform Contract, as well as the rules provided for in the Standard Exhibition Contract.)

NEW YORK, Sept. 1.—We are submitting to the industry a form of con-
tract. We offer it with the firm conviction that it contains a solution to our
contract and arbitration difficulties

;
that it is equitable and that it affords

every protection to both sides. We do not demand that it be accepted without
change. We solicit and will welcome constructive criticism and suggestions.

Brief and Simple Contract Sought

We have given the subject much study, have investigated the application

of the present contracts and arbitration system in many states and have gone
far afield to obtain assistance so that this proposed contract should through its

terms, brevity and simplicity serve to minimize disputes and thereby lessen if

not entirely eliminate litigation through both law and arbitration.

Langley Sells His

Chain Interest to

Arthur Bernstein
{Special to Exhibitors Herald)

NEW YORK, Sept. 1.—C. L. Langley,

president of West Coast Langley The-
atres, today announced the sale of his

interest in this circuit which constitutes

one-third of a chain of 21 theatres, ac-

cording to a telegram from the Coast.

Arthur Bernstein, production manager of

Jackie Coogan Productions, is the pur-

chaser. This is one of the biggest sur-

prises ever sprung in California show
circles as not even the closest associates

of either knew anything about the deal

until the announcement in the morning
papers, the telegram said. The consider-

ation is said to be around $500,000.

Income Taxpayers’
Names Made Public

( Special to Exkibitors Herald)

LOS ANGELES, CAL., Sept. 1.—Among
persons who filed income tax returns at the

Los Angeles federal office in payment of

1924 taxes, made public by the government
under the publicity clause of the act, were
the following

:

Douglas Fairbanks, $182,190 ;
Gloria Swan-

son, $57,075 ; Daisy Canfield (Mrs. Antonio

Moreno), $55,219; Jessy L. Lasky, New York,

$48,592 ; James C. Bozen (James Cruze), $40,-

358 ; Agnes Ayres and husband (Manuel
Reachi), $317; Roscoe Arbuekle, $6,118; Lou
Anger, $1,809 ; George Are'nainbaud, $2,174;

King Baggott, $1,077 ; Reginald Barker,

$3,631 ; Harry Beaumont, $1,557 ; George Be-

ban and wife, $264 ;
Noah Beery, $2,389 ; Wal-

lace Beery, $2,672 ; Madge Bellamy (Margaret
Philpott), $891, and Monte Blue, $3,996.

Forty-two persons filed returns of $40,000

or more at the Los Angeles office.

Mabel Normand Makes
Her Debut on Stage
(Special to Exhibitors Herald)

NEW YORK, Sept. 1.—Mabel Nor-

mand’s debut on the speaking stage took

place last Saturday night with a try-out

performance of A1 Woods’ production,

“The Little Mouse,” at Stamford, Conn.

The production will be brought into New
York at an early date.

“The Little Mouse” is a comedy drama,

being neither funny nor very dramatic.

Miss Normand is given star prominence in

the billing but has only a small part.

Vocally, she is at a severe disadvantage.

Her future on the stage does not appear

promising The play was received with lit-

tle enthusiam by the try out audience.

Hearing October 15
for Admission Tax Bill

{Special to Exhibitors Herald)

WASHINGTON, D. C., Sept. 1.—The
first hearing preliminary to the drafting of

a new revenue bill will be held before the

House ways and means committee October

15, at which time, it is understood, recom-
mendations for the elimination of the pres-

ent theatre admission tax will be made.

“Hell’s Highroad” Wins
Success East and West

(Special to Exhibitors Herald )

NEW YORK, Sept. 1.—“Hell’s High-
road,” \ presented almost “cold” at the

C»lony theatre here, played to standing

room only, on the first day. The same pic-

ture broke all one-day receipt records on
the first day of its showing at the Forum,
Los Angeles.

The proposed contract is in two sections ;

the contract proper and a set of rules or
supplemental contract. We feel that the

contract proper should cover those pro-
visions which need be agreed upon at the

signing of the contract, such as price, names
of pictures, protection, run, etc. The
terms that would assume importance only
in the event of a controversy are covered
in the rules. There is provision made for
the rules being binding and a part of the

main contract. Thus the theatre owner has
only a short document to check up when
signing for pictures and he will easily de-
tect the addition or omission of clauses.

This, together with the fact that the pro-
posed contract contains a warranty that the

contract is the Approved Standard Exhibi-
tion Contract, will assure a UNIFORM
contract.

Burkan Play Date Clause Used

Mr. Nathan Burkan’s solution of the

designation of play dates problem is, in our
opinion, the most feasible offered. We have
incorporated in our proposed contract Mr.
Burkan’s clause relating thereto, with the

addition of a provision for specific dates
for second or subsequent runs and a pro-
vision for relief in the event a theatre

owner is forced into an overbought condi-

tion because the pictures he had contracted
for had not been available to him.

All pictures contracted for must
be made available and played
within a year. No running into
another year. A playdate becomes
a paydate.
The arbitration clause in the

proposed contract is in accordance
with the law. It is fair to both
sides and it is ample. It only ex-
empts a dispute arising out of the
violation or attempted violation of
protection. In such a dispute pro-
vision is made for injunctive re-

lief.

The theatre owner who does not want to

enter into a contract providing for com-
pulsory arbitration is given the option of
protecting the distributor through deposit-

ing with the distributor a sum equal to 10

per cent of the amount of the contract as
security for the faithful performance of
the contract.

Exhibitors to Carry Out Decisions

The theatre owner who agrees to arbitra-

tion with such an option will not, if a dis-

pute arises, refuse to submit same to an
arbitration board. He will in every in-

stance, if it is against him, carry out the

decision or award of the arbitration board.

This, together with the provisions made
for open hearings, for the availability of

the records to the disputants and the press,

for the right to the disputants to challenge

the appointed arbitrators and replace them
with their personal choice, for the refund-
ing to the exhibitor who successfully de-

fends an arbitration claim, his railroad fare

and expenses, for the giving to the arbitra-

tion boards jurisdiction over matters aris-

ing but of ethics and fair dealings and for

a contract commission and appeals board,
will win over many opponents of arbitra-

tion.

The theatre owner is entitled to and must
have relief from the present contract and
arbitration procedure. If distributors have
honest objections we, in all sincerity, beg
them to state them. If they have none they
should not withhold a square deal from us

any longer.

J. J. Goldburg to Produce
Only, Quit Distributing

(Special to Exhibitors Herald)

NEW YORK, Sept. 1.—Independent Pic-

tures Corporation, of which Jesse J. Gold-
burg is president, will leave the distribution

field after completion of the present series

of 16 Bill Cody Westerns, which have been
disposed of through state right exchanges.
The corporation thereafter will confine it-

self to production, for release through na-
tional distributing organizations operating
their own exchanges and for other national

state right exhibitors.

President’s Son Poses
for Newsreels in Camp

( Special to Exhibitors Herald)

CAMP DEVENS, Mass., Sept. 1
—

John Coolidge, son of the President, ran
his squad through “Squads East” in

front of 15 photographers when the
newsreel folk and others filmed Corpo-
ral Coolidge and his men for an hour.

Murphy New Manager
( Special to Exhibitors Herald)

HOLLYWOOD, Sept. 1.—Martin Mur-
phy, assistant production manager for

Universal Pictures Corporation for the

last two years, has been appointed produc-
tion manager to succeed William Koenig,
it has been announced by Raymond L.

Schrock, Universal general manager.
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Kane Offers $5000 Annual Gift

for College Photoplay Course
First University to Accept JVill Get Endowment—Dissatisfied with

Adaptations—Rothafel Plans Folk Study Abroad
By JOHN S. SPARGO

NEW YORK, Sept. 1.—An offer of an annual $5,000 endowment for

the establishment of a chair of photoplay in one of the leading col-

leges of the country has just been made by Robert T. Kane, presi-

dent of the Robert T. Kane productions in New York. Kane makes this

offer in the hope of establishing definite courses of training in the colleges

and universities for the young men and women who wish to enter the
motion picture industry as a profession, thereby giving them scientific train-

ing in all the various phases of production.

Kane limits his offer to Yale, Harvard,
Princeton, the University of Pennsylvania,
University of Chicago, University of Cali-

fornia, University of Wisconsin and
Columbia University. The college first ac-

cepting his offer of such a chair will be
granted $5,000 initial endowment payment.

Considers Colleges Only Remedy
Kane has felt for years the greatest prob-

lem of the industry was the paying of
genius prices for mediocrity in service. He
considers the training of college men and
women along the lines of motion picture

production the only remedy for this.

“We have got to bring into the business

good minds, thoroughly trained, and young
men and women who are willing to study
the camera and its possibilities as well as

its limitations. We must have creators

of the motion picture language—persons
who are capable of taking hold of and
giving expression to this new medium. The
motion picture business is the only one of

all the big industries which has no place

to turn for trained workers. This is true

in every' branch of the business, directors,

scenarists, camera men, and all the rest.

“Adaptations Will Not Do”
“The parasitic scheme of attempting to

reduce novels and stage plays to the screen

play will not do. W have a new and
distinct device for dramatic expression.”

Kane feels that if his offer is accepted
and such a chair established in one univer-

sity, that other producers will make similar

endowments. He said he wished to espe-

cially invite Adolph Zukor for Famous
Players

;
Marcus Loew for Metro-Gold-

wyn
;
Richard Rowland for First National,

and the Pathe Company to join him in

the new movement for higher motion
picture education.

Would Cooperate with Students

The $5,000 will cover the cost of the

professorship. But in addition to this an-
nual gift, Kane said he would arrange for

the experts of his company, camera men,
players, scenarists, directors, and art di-

rectors, to cooperate actively in the
practical teaching of the subject.

“There is no profession in the world,”
he said, “wherein the financial reward is

so great as in ours. I can name at the

moment eight young men earning an
average of $1,000 a week in New York
studios, and not one of them would be
able to last a week if pitted against college

trained men.”
* * *

Sivanson Unit Edits Paper

With the arrival of Gloria Swanson at

New Martinsville, W. Va., to make ex-
terior scenes for “Stage Struck,” a news-
paper sprung into being. Until the ar-
rival of the picture company, New Mar-
tinsville did not have a local newspaper.
Now it has a paper of its own—a tabloid
paper under the masthead, Paramount
News, and its editorial roster shows a list

of writers that could man the editorial

room of a first-class metropolitan paper.

Heading the news staff is Frank Pope,
Paramount publicity representative, Wil-
liam Wright, Paramount exploitation rep-

resentative, and John McNulty of the

Columbus, Ohio Citizen, and the entire

production staff of the unit headed by Al-
lan Dwan.

% * *

A Populated “Desert Isle
”

Last Saturday Dick Barthelmess and
Bill Powell hired a desert island off Long
Island and departed there for rest, isola-

tion and meditation. “Came night fall”

—

followed by mosquitoes, gnats and mid-
ges. “Came the dawn”—breaking upon
two bitten and sleepless men. They waited
for the boatman. He had been ordered
not to return until Sunday afternoon late!

Now both Dick and Bill have resolved to

confine their “he man” stuff to the screen

in the future.
^ ^

Glad hand Charlie McCarthy when you
see him ! The Paramount publicity man
is a busy man these days answering phone
calls offering him congratulations on the

arrival of a baby daughter.
^ sfc

Hackathorne to Work Abroad

George Hackathorne, having completed
“Wandering Fires” and “Asleep in the

Deep” will depart for Germany where he

will make a production late in September.
* * *

James Howe, the only Chinese camera-
man in the industry, has been selected to

photograph “The King on Main Street”

which Monta Bell will direct for Para-

mount and in which Adolphe Menjou will

play the title role.
% % %

Gregory LaGava made his bow as a di-

rector at the Paramount Long Island

Studio last week when he began production

of “Womanhandled,” with Richard Dix as

the star, supported by Esther Ralston.

* * *

Hatrick Returned from Coast

Edgar P. Hatrick, vice president and
general manager of the International

Newsreel Corporation, and vice president

of Cosmopolitan Productions, returned

last week from California where he has

been in the interest of both organizations.

* * *

Charlie Chaplin’s “The Gold Rush” is at

the Mark Strand theatre for a third con-

secutive week. Joseph Plunkett, managing
director, announced that every record for

attendance and receipts had been broken.

Chaplin’s “The Kid” previously held the

Broadway record.
* * *

Rothafel to Study Folk Songs Abroad

S. L. Rothafel will sail for Europe
aboard the Leviathan next Saturday. He
will be accompanied by Arthur H. Sawyer,
one of the leading spirits in the organiza-

tion recently formed to build the new Roxy
theatre at Fiftieth street and Seventh

avenue, New York City, Mrs. Arthur H.
Sawyer, Dorothy Sawyer, Clark Robinson,
Mr. Rothafel’s art director, and Yascha
Bunchuk, cellist.

Roxy’s European trip is in the interests

of the new Roxy theatre. He has disclosed
that one of the purposes of his trip will

be to make a study of the folk songs of

European countries, his intention being to

present this folk music in conjunction with
the contemplated entertainment program
at the new Roxy theatre.

* * *

Robert Redmond, who gained com-
mendation for the national tribute to Gen-
eral John J. Pershing in New York City,

April 25, has been engaged by Paul Schop-
pel, president of Eternal Pictures, Inc., to

supervise exploitation.

Percentage on Service
to Replace Salaries of

Branch Heads of F.B.O .

(Special to Exhibitors Herald)

NEW YORK, Sept. 1.—Film Booking
Office branch managers of all exchanges
will be placed on a strictly percentage basis,

according to an announcement made yester-

day by Maj. H. C. S. Thomson, president

and managing director of F. B. O. A per-

centage of business brought in will be
awarded these executives in lieu of salary;

it is not a bonus plan, the statement ex-

plains.

Laemmle Signs to Make
Million Dollar Film in

Europe From Hugo Tale
(Special to Exhibitors Herald

)

NEW YORK, Sept. 1.—A contract was
signed last week by Carl Laemmle, presi-

dent of Universal Pictures Corporation,

with the Duke d’Ayen for the production
of a million dollar picture in Europe with

the co-operation of the Societe Generale de
Films of Paris. The picture to be made is

“The Man Who Laughs,” by Victor Hugo,
to star Mary Philbin.

Film Business Again on
Rise with 12 New Firms

(Special to Exhibitors Herald

)

ALBANY, N. Y„ Sept. 1.—Twelve
companies incorporated in New York
state last week to engage in some branch

of the motion picture business. They are,

with amounts of capitalization of seven

:

Welcome Pictures, Inc., $20,000; Walker-Ham-
ilton Distributing Company, Inc., $20,000; Careda
Theatres Corporation, $10,000; Play C Company,
Inc., $30,000; Weak Sisters Productions, Inc.,

$20,000; Edco Producing Unit, Inc., $200,000;
Hal Hodes Short Film Exchanges, Inc., $5,000;
Sawyer and Lubin, Inc.; Lariat Productions, Inc.;

Rosie O’Grady Corporation; College Point Amuse-
ment Company, Inc., and Easy Terms Corpora-
tion.

Morgan, Schultze, New
Pro-Dis-Co Managers

(Special to Exhibitors Herald)

HOLLYWOOD, Sept. 1.—W. J. Morgan,
sales manager of Producers Distributing
Corporation, announces the appointment of

C. A. Schultze as manager of the Pro-Dis-
Co branch at Kansas City and of Tom
Little as manager of the Atlanta branch.

Weil Made Universal
Exploitation Director

(Special to Exhibitors Herald)

HOLLYWOOD, Sept. 1.—Joe Weil has

been appointed exploitation director of Uni-
versal Pictures Corporation. For the last

five months he has acted in that capacity,

and permanent appointment followed as a

result of his work.
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Text of Connecticut
Law on Film Tax and

Picture Censorship
( Continued from page 21)

registered, and that the amount of the tax there-

on has been paid. The commissioner shall make
such rules and regulations as may be necessary
for the administration of this act. The provisions
hereof shall not be construed to require registra-
tion or payment of any tax on reels commonly
called news reels and which portray current
events. On application, to be made on forms to

be prescribed and furnished by the commissioner,
he may issue permits for the delivery of, to ex-
hibitors, without payment of any tax, reels of
films from which may be shown pictures of a
strictly scientific character and intended for the
use of the learned professions, and reels for the
exhibition of pictures for the promotion of educa-
tion, charitable, religious and patriotic purposes
and for the instruction of employes by employers
of labor. Each such reel shall bear a seal show-
ing that permission for delivery thereof and ex-
hibition of pictures therefrom has been granted
by the state, but any permit so granted may be
cancelled within the discretion of the commis-
sioner, and, in case of such cancellation, the tax
due thereon shall be paid by the exhibitor thereof.

In the event that any film shall have been regis-

tered which the commissioner may find to be im-
moral or of a character to offend the racial or
religious sensibilities of any element of society,

he may revoke such registration by notice in

writing to any exhibitor, and in case of such
revocation the amount of tax paid thereon shall

be forfeited to the state. The commissioner may
require exhibitors to keep such records and render
such reports as may be necessary to ascertain
whether films from which pictures are or have
been exhibited by them respectively have been
registered and the tax thereupon duly paid. The
tax commissioner, by himself or by any person
whom he may designate for such purpose, may
enter the place of business of any exhibitor of mo-
tion pictures for the purpose of ascertaining
whether the provisions of this act have been com-
plied with.

Branch Office in New Haven
Sec. 3. The tax commissioner may establish a

branch office in the city of New Haven, at which
office such films may be registered and the tax
thereon may be paid. The tax commissioner shall

appoint an agent who, subject to the direction of

the commissioner, shall perform the duties of the
commissioner as required by the provisions hereof.

The compensation of such agent shall not exceed
$4,500 per annum, which amount and the com-
pensation of necessary assistants shall be fixed by
the board of finance and board of control in

the manner provided for fixing the compensation
of other employes of the departments of the state.

Such agent may be discharged by the commis-
sioner at any time, and he shall give bond, in

such an amount as may be determined by the
board of control, conditioned upon the faithful

performance of his duties. The traveling expenses
of such agent and of assistants necessary in the
administration of this act shall be paid by the
state. The agent shall cover all funds received
by him in the administration of his office into

the state treasury monthly at such time as the
tax commissionr may require.

Sec. 4. Any person, by himself or as agent or
employe of any corporation, company or associa-

tion, who shall deliver any film or copy thereof
in violation of the provisions of this act shall be
fined not more than $100 or imprisoned not more
than sixty days, or both. Any motion picture
operator or exhibitor who shall fail to comply
with the regulations of the commissioner author-
ized by the provisions hereof shall forfeit his

license to operate a moving picture machine with-
in this state for a period not exceeding six-

months. Any motion picture operator who shall

exhibit any picture from any film required to be
registered as provided herein which has not been
so registered and the tax thereon paid shall be
fined not more than $100 or imprisoned not more
than thirty days, or both. In case of a second
conviction of any licensed operator for violation
of any provision of this act, the license of such op-
erator shall be suspended for a period not exceed-
ing one year. The registration of any film or the
granting of any permit for the exhibition of pic-

tures from any film shall not be construed to

relieve any officer from any duty imposed by law
on such official in the enforcement of the pro-
visions of the general statutes relating to moving
picture operators or the exhibition of moving
pictures.

Sec. 5. No film, or copy thereof, shall be ex-
hibited unless such film or copy shall have been
sealed and the tax paid according to the pro-
visions of this act.

Ship Negative by Air
( Special to Exhibitors Herald )

NEW YORK, Sept. 1.— To get Joe
Rock’s two-reel comedy, “Tailoring,” into

the exchanges as quickly as possible, Film
Booking Offices sent the negative by air

mail from Hollywood to this city. The
cost was $81.92.

Sees “Commandments”
Then Confesses Theft

(Special to Exhibitors Herald)

CEDAR RAPIDS, IA„ Sept. 1.

—Had he not gone to a theatre
here to see “The Ten Command-
ments,” a Milwaukee lad who stole
an automobile and brought it here
for disposal might not have stood
trial for the theft.

As he watched the story unroll
on the screen there flashed before
him the commandment “Thou shalt
not steal.” Later he went out and
drove off in the car. He was ar-

rested for a minor traffic rule in-

fraction and when the police ques-
tioned him about the car he con-
fessed having stolen it. “You cant
beat the commandments,” he said.

In Kansas City “The Ten Com-
mandments” broke the house rec-
ord at the Royal theatre on the
first day of the showing. Then
the Monday and Tuesday matinee
records were broken at the same
theatre though the patrons stood
in line waiting to buy tickets while
the temperature was at 103°.

Crandall Theatres
Merged With Stanley

(Concluded from page 23)

the popular radio broadcasting unit that
takes the air through station WRC every
Saturday from 10:30 p. m., to midnight,
will not be stilled by the new arrange-
ment.

Adds to Buying Power
Another important aspect of the deal

in the view of Washington theatregoers
will be found in the fact that the new
affiliation of interests will make avail-
able to the Stanley-Crandall Company
the tremendous buying power and pres-
tige that naturally accrues to so huge a

consolidation of exhibitors’ resources.

The confidence which Washington
feels in the word and business integrity
of Mr. Crandall is eloquently expressed
by the fact that approximately 300 stock-
holders in the Crandall enterprises in

Washington have converted their former
holdings into stock of the new Stanley-
Crandall Company of which Mr. Cran-
dall will be in operating control.

The officers and directors of the Stan-
ley-Crandall Company will be as follows
for one year:

Jules E. Mastbaum, president and
director; Harry M. Crandall, vice-

president, treasurer and director;

Fritz D. Hoffmann, comptroller and
director; George A. Crouch, as-

sistant treasurer and director; Morris
Wolf, secretary; Irving D. Rossheim,
assistant secretary and director; Abe
Sablosky and John J. McGuirk, di-

rectors.

The local executive staff, as in the
past, will consist of Joseph P. Morgan,
general manager; John J. Payette, as-
sistant general manager; Nelson B. Bell,

director of advertising, publicity and
broadcasting; Fritz D. Hoffmann, comp-
troller; Paul B. Davis, auditor; George
A. Crouch, treasurer; George C. Larkin,
assistant auditor; Nat B. Browne, private
secretary, and Daniel Breeskin, musical
director-in-charge. Nat Glasser will con-
tinue as head of the Crandall technical
and mechanical department.

Approved Standard
Exhibition Contract

( Continued, from page 32)

tion period of said first run theatre shall
be given to the Exhibitor.
From and after the date of the expira-
tion of such protection period, such photo-
play shall forthwith become available to
the Exhibitor for exhibition under his
contract.

(d2) If the Exhibitor is entitled to a first
run of a photoplay the Exhibitor shall
fix an exhibition date, such date to be
within a period not exceeding three
weeks following the expiration of the
protection period aforementioned. The
notice of the exhibitor fixing the exhibi-
tion as aforementioned shall be given to
the Distributor at least two weeks prior
to such exhibition date.
If the Exhibitor shall fail to fix such
exhibition in the manner above provided,
the Distributor shall, promptly after the
expiration of three weeks following the
protection period, fix such exhibition date
such date to be within two weeks follow-
ing such three week period and in such
case the date so fixed by the Distributor
shall, for all purposes hereunder, be
deemed the exhibition date of the photo-
play.

(d3) In case the Exhibitor shall have a
run subsequent to a first run, and the
number of days, subsequent to the run
immediately prior to the Exhibitor named
in the contract, after which the Exhibi-
tor is entitled to such photoplay is not
specified, then the Exhibitor’s exhibition

' date shall be fixed in like manner as
herein above provided for the exhibition
with respect to a first run, except that
all periods shall run from date of the
expiration of the protection period of the
exhibitor having a run immediately prior
to that of the exhibtior named in the
contract.

(d4) In the event any photoplays shall
not be exhibited in a first run theatre in
the key city or exchange center in the
territory embracing the theatre named in
the contract within a reasonable time
after its production, and within such
period no definite booking therefor shall
have been fixed by any such first run
theatre, then the Distributor obligates it-

self to fix a general release date which
shall be within a reasonable time after the
completion of the production of the
photoplay and such release date so fixed
shall be deemed the release date for all

purposes under this paragraph. Said
photoplay shall thereupon forthwith after
such date become available for exhibi-
tion under contracts, with the same force
and effect as if such release date were the
date of expiration of the protection
period herein above in the preceding sub-
division referred to.

(d5) In case the contract shall embrace
a series of featured photoplays featuring
a particular star or director, the Exhibi-
tor shall not be required to exhibit more
than one photoplay of such series every
five weeks.
(d6) So far as the same may be feasible,

the Distributor agrees to distribute the
photoplays embraced under the contract
at equal intervals apart, to the end that
the Exhibitor shall be enabled to exhibit
such photoplays within a year at ap-
proximately equal intervals.

(d7) In the event of the failure of the
Distributor to make available to the Ex-
hibitor the photoplays embraced under
the contract as provided herein, the Ex-
hibitor may at his option cancel the con-
tract embracing such photoplays not
made available by giving written notice
of cancellation to the Distributor.
(d8) If any of the photoplays specified in

the contract shall be released by the Dis-
tributor after the year specified in the
contract, the Distributor shall be obliged
to deliver such photoplays to the Ex-
hibitor as though released within the year
specified and the Exhibitor may at his
option accept such photoplays at such later

period and pay for and exhibit same
pursuant to the terms of the contract.
In case the Exhibitor shall be delayed in

or prevented from performance of the
contract or any part thereof by the ele-

ments, accidents. strikes, fires, court
orders or Acts of God, such delay in or
prevention of performance shall be ex-
cused and all damages arising therefrom
are hereby expressly waived by the Dis-
tributor.
In case the Distributor shall he delayed
or prevented from making deliveries of

a photoplay or photoplays as provided
in the contract by reason of accidents,
elements, strikes, fires. Censor Rulings or
an Act of God, such delay in or prevent
of delivery shall be excused and all dam-
ages arising therefrom are hereby ex-
pressly waived by the Exhibitor.
The Distributor or the Exhibitor as the
case may be shall give prompt notice in

writing to the other of the happening of

any of the above mentioned contingencies,
and the reasons therefore.
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Superb

Orchestra

A TRI-STAR CAST!
Here’s a Whiz of a Play!

Heart

% LILLIAN
" DOROTHY

fGISH
RONALD
COLMANChase

! Goof/?’'

GEORGE I I IOT-S

’AESOPS FABLES”TOX NEWS"

AND LOOK AT THESE ADDED FEATURES

L <5
s4’ * DAINTY MUSIC»L NOVELTY °^?> l/ftlTT?

/f il J 1

1

STANLEY PERRY

CAPITOL GRAND ORCHESTRA

METHODS USED BY ENTERPRISING SHOWMEN: Strip at top includes five ad displays used by
Howard O. Pierce, John H. Kunsky company, Detroit, Mich. Pierce refers to these in his letter on another
page. Center: Ads contributed by Steve Farrar for the Orpheum, Harrisburg, 111. On each ad Farrar uses

a limerick, the last line of which his patrons complete in order to receive a free admission. Lower left: Train
fares represented by names of various attractions which was distributed by Earl Payne, Kentucky theatre,

Lexington, Ky. House orgem (lower center) was also contributed by Payne. In it he has used “Shakespeare
Was a Showman” from Herald copy. Rohs Theatre Magazine and the ballot at right were contributed by
H. A. Rohs, Rohs theatre, Cynthiana, Ky., which also uses Herald copy.
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THE THEATRE"
0^4jT)epartment of Practical Showmanship ^

COMEDIES SHOWN IN HOSPITAL
THEATRE

What B. & K. Think
Ideas Are Worth

W HEN Balaban & Katz opened their new
Uptown theatre, a five-thousand-seat

house costing $5,000,000, they didn’t go
into full pages advertising it, though they

used plenty of lesser spaces. When they

started rotating their musical talent, as de-

tailed in this column last week, they took

a full page to tell about it.

The Uptown is a theatre.

Rotating talent is an idea.

Chicago Called

World Capital

I
N an editorial quoted on this page, a

Chicago newspaper dwells briefly upon
the fact that Chicago’s theatre leadership

is giving this city “the air of a world cap-
ital.” That fact is worthy of special edi-

torial mention in itself. With its imposing
and ever more rapidly growing array of

first rank theatres, Chicago long ago
passed contenders. Even the widely known
“Roxy” was out here a while back look-
ing over the Chicago lineup.

Chicago is a good location for a “world
capital” of this kind. Chicago is the me-
tropolis closest to most exhibitors. They
can come here and send their executives
here to get ideas economically. They do
so. National theatricals are better for Chi-
cago’s influence.

Young Showman
Has Ideals
URANK BROCK, 22 years old, writes of

his visits to a local hospital for the
purpose of showing pictures to the ill. His
letter differs from others of similar charac-
ter in one important detail: He does not
enclose newspaper clippings showing pub-
licity obtained through the showings. His
motive is purely charitable.

A young showman with ideals, Mr.
Brock represents a growing class of the-
atremen. The hunk dispenser of another
era is less and less in evidence. No one
can estimate the degree of the new show-
man’s responsibility for the better theatre
conditions presently enjoyed, but none will

deny that it is great.

“G. M. S” Proves
Genuine Success
r'X IRECT reference to “Greater Movie

Season” as a success has been made
by enough showmen. There seems no
question about it. But the best evidence
supporting that assertion is the frequently
reiterated determination of showmen to
make its benefits permanent by divers
means. Unworthy things sometimes are en-
dorsed in bursts of temporary enthusiasm,
but only the worthy are perpetuated.

W. R. W.

Young Exhibitor Takes Own Projector

to Patrons Unable to Attend Theatre
Quite regularly there is an exhibitor in some part of the United States who

is discovered participating in an act of public benevolence which brings
upon him no small degree of well merited and freely proffered glory. It

sets him off as a Good Example and others profit by his deeds.

Frank Brock, who owns and operates the Grand theatre at Okolona, Miss.,
found that one of his patrons was in the hospital. She would necsesarily miss
the last chapter of a serial she had been following. He took a projector to her
hospital room. There he began a series of screenings which has continued
ever since, taking him to dozens of hospital rooms. The physicians welcome
him as an aid and a public benefactor.

The lesson in that is as old as the hills.

The comedies which he takes to the hos-
pital for showings are of a greater healing
value than gallons of ointment. And a live

patient easily becomes a life patron.

Brock is but 22 years of age. His pic-

ture appears on another page.

“A Place to Go”
Gets Attention

The opening of the Uptown theatre in

Chicago August 17 had various effects. One
was that the Chicago Journal decided that

a theatre opening is of greater civic im-
portance than is generally supposed. Upon
investigation several interesting facts were
brought out about the growth of theatres
in Chicago, resulting in the appearance of
an editorial under the name, “Some Place
to Go.” It follows :

On the score of the luxury of its

theatres Chicago now leads the

world, and on every hand costly new
temples of the several theatrical pas-
times are rising. With its new Up-
town theatre, the Colosseum of cine-
mas, alluring in richness and over-
whelming in size, the North side can
now match any community on earth

which strives for premiership in film

palaces. The builders of this eye-
smiting mansion of the movies are
now setting about the task of giving
the West side a theatre of equal mag-
nificence, and another is building on
the site of the Colonial.

The corner-stone of a great new
vaudeville theatre of the highest type
was laid this week on Randolph
street, and a new house to be devoted
to the drama and music is replacing
the historic Grand. Throughout the
city ,in the central district and North,
West and South, new houses are ris-

ing at a cost of tens of millions of
dollars.

These builders of theatres, for
whatever form of entertainment, are
enterprising citizens. They are do-
ing much to make a new city of Chi-
cago and to give it the air of a world
capital. Their business comes as
close to all the people as does the
business of the grocer, the clothier.

the dry goods merchant, the coal

man, or the milk company. The the-
atre in a great city like Chicago can
not be regarded as a luxury; it is

indispensable.

Brock Aids Sick at
Hospital with

Projector
Reflect on This Note from a Youne

Showman; It Makes
You Think

Some little time ago I had been running
a serial and one of the young ladies that
had been keeping up with it was suddenly
taken with appendicitis about a week be-
fore it was out. She was operated on and
the operation was very successful.
The day I was to run the last episode I

asked her doctor if it would hurt her to
see the last episode of this picture. He
said it would be all right. I borrowed a De
Vry projector and took the last episode to
the hospital.

Since that time I have taken several pic-
tures (mostly comedies) to the hospital
and it always seems to help the patients.

I am sending you under separate cover
a picture of one of the patients, a nurse
and the machine in one of the hospital
rooms.
By the way I think I am one of the

youngest exhibitors in this part of the
country. Was 22 my last birthday. I went
into the business when I was 21 with a
partner but I now own the whole thing. I

can say that the Herald has been a lot of
help to me. It is the only trade paper I

take.

Your very truly, Frank Brock,
Grand Theatre, Okolona, Miss.

Rohs Finds Herald Copy
Useful in Anniversary

Week Number
Enclosed you will find our Laughter

Week card. Also Souvenir Magazine
which we used for our Fifth Anniversary
Week and the Ballot.

The Herald proved very beneficial in



38 EXHIBITORS HERALD September 12, 1925

Fresh
Screen
Notes

YOU NEED THE THEATRE—THE THEATRE NEEDS YOU

By George

H E was a boarder at a

summer hotel, in fact,

had been for ten days. Each

morning since the beginning

of his visit, the waitress had

approached him with the

query : “How will you have

your eggs?” This particular

morning his digestive organs

were in a state of semi re-

bellion when the girl ap-

proached with her morning’s

interrogation. “In the
kitchen, if you don’t mind,”

he said wearily.

sk sk sk

From Los Angeles comes

the report that the General

Motors company has in-

vented a fuel that will carry

an automobile fifty miles on

a gallon of “gas.” What we

want is a car that can sass

a traffic cop and get away

with it.

* * *

That Princess Must Be Golden

Four towns were con-

structed in the filming of

“The Golden Princess” star-

ring Betty Bronson and it

took sixty-eight carpenters

twenty-one days to do it.

Who says we ain’t a wealthy

industry? Ever hire just

one carpenter?

* * *

Mae Busch Slightly

Injured; Recovering
HOLLYWOOD. — Mae

Busch was slightly injured

last week while alighting

from her motor. She will

start work at the Metro-

Goldwyn-Mayer Studios next

week. She was very slightly

injured, that’s plain.

“Here Arko!” Gr-r-r. “Kommen
Sie!” Woof, Woof, Says

Film Dog
Lou Tellegen Proves Master of Police Dog

That Understands No English

HOLLYWOOD.—Arko is the recently imported
German police dog that has an important

role in “When the Door Opened,” a Fox produc-
tion. He was bred in the famous kennels of the
Berlin police department and knows acting and
the German language.

But neither his master nor anyone else has
taught him English, the language in which almost
all pictures are made, and his ignorance one day
caused him a bad half hour.

Arko made it plain that
Tellegen is a man to his lik-

ing. He and the actor got
along well on the lot and
are now great friends.

During the filming of the
picture his master absented
himself from the lot in the
belief that the dog would
not be needed for some time.
Arko was wanted sooner
than was expected, however.

This much he was made
to understand, but no more.
Everyone on the lot told

Arko to do something, but
no one used the right lan-

guage. It began to appear
that Arko would have to re-

turn to his kennel (or wher-
ever he stays when he is not
working) until his master
came back.

Then along came Lou Tel-

legen. Tellegen has played
on the spoken stage in Eng-
lish, Spanish, French, Dutch
and German. When he
spoke to Arko in German
the dog wagged his tail un-
derstandingly and in his

way said, “Wie geht es,

landsmann ?”

Tellegen stayed on the lot

and directed Arko in the

scene that was under way.
Arko was delighted with the

work and with Tellegen. He
bounded here and there as

directed and the scene was
finished before his master

appeared on the lot.

Reproduce Kremlin
for Valentino Film

HOLLYWOOD. — The
Kremlin? There are two

Kremlins. One is in Moscow
and one is in Hollywood.

The Hollywood Kremlin was

built for use in Rudolph

Valentino’s “The Lone
Eagle,” his first feature un-

der his United Artists con-

tract.

* * *

Gertrude Olmstead
Is Writing Scenario
HOLLYWOOD. — Ever

since she entered pictures

five years ago Gertrude Olm-

stead has wanted to write a

scenario. Now she is in the

Hollywood Hospital writing

the scenario and convales-

cing from an operation for

appendicitis—in that order.

Above copy may be clipped and used at will, as it is printed with the express

purpose of providing copy for exhibitors’ publications.

preparing the magazine as you will notice

several readers were used from the Thea-
tre section of same.

There are many exclusive features in the

Herald and can find only one inconveni-

ence—there is no condensed current release

sheet for the different companies, giving

the titles of pictures, stars, type and foot-

age.

Our Fifth Anniversary Week was a suc-

cess.

Yours very truly,

H. H. Rohs, Rohs Opera House,
Cynthiana, Ky.

Steve Farrar’s Limerick
Stunt Works Into

Advertising
T am enclosing some ads. Want to call

your attention to the little limericks at the

bottom of them. This is the best stunt I

ever saw to get the whole town to turn to

your advertisement first thing and see

“who won the limerick prize today.”

The limericks are sent in by mail or left

at the Box Office and we gave a pass for

every one we use. This pass is sent by
mail and a letter goes along thanking them
for the limerick, telling them to watch the

newspaper and they will see it soon, and
then telling them something of the coming
attractions. So far we have mailed these

letters to everyone that has sent a limerick

even though some of them were so bad
we could not use them. But they are com-
ing in so fast now we may have to cut

this out and really only mail those we use.

This is not an original idea. I got it

from M. W. Larmour of the National

Theatre, Graham, Tex. But it’s sure a

winner of friends and patrons. If you
want to pass it along, do so.

Yours very truly,

Steve Farrar,
Colonial Amusement Company.

Lowell Sherman has wound up his star-

ring part in "Satan in Sables” for
Warner Brothers. "The Love Toy,”
with scenario by E. T. Lowe, Jr., will

be his second, under direction of
James Flood.

George Rea Now in Dixie
Contributes Helpful

Photographs
George Rea, for years owner of the

Colonial theatre in Washington Court
House, O., and other theatres in that
vicinity, writes of his removal to Colum-
bus, Ga., where he has joined the Para-
mount theatre department in a managerial
capacity, having disposed of his Ohio
holdings. Photos showing his work in

Columbus accompanied his letter and are

reproduced this week.
Mr. Rea, it will be remembered, is

“Herald Only” Club member No. 1, that

organization growing out of his suggestion

that exhibitors affiliate thus informally to

protect and preserve for theatre owners
the box office information service interna-

tionally famous as “What the Picture Did
For Me.”

Did You Feed ’Em, Trag?
We’re Grateful for

the Snapshot
Uncle Marcus sent his trackless train up

to the front door in order to give the na-

tives an eyeful. Would have been a good
stunt if it had been out in front at show
time instead of in the middle of the day
when there was no one around to see it.

However the onlv reason it hesitated here

was due to the fact that the crew had to

have something to eat.

William E. Tragsdorf,
_

Trags theatre, Neillsville, Wis.

After Reading This Turn
to Pierce’s Ad

Displays
Perhaps you might be interested in these

disnGvs on various attractions played last

week and current week by us. Notice you
are running columns on ad layouts.

Very truly yours,

Howard O. Pierce,

John H. Kunsky Theatrical

Enterprises, Detroit, Mich.
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The Phantom of the 0]pera

—a Prologue

Norman Kerry appears in the hero’s role in the picture

made from the opera by Gaston Leroux. He is the

passionate wooer who by his own impulse becomes trapped
by the hideous inhabitant of the Parisian cellars. For the
prologue it would be wise to select a character in his part
with a tenor or baritone voice. The feminine role should be
taken by a soprano.

{J
Mary Philbin portrays the role of Christine in “The
Phantom of the Opera,” produced by Universal. She is

the vocalist of the opera raised to fame by the title character
of the piece. For the prologue for the picture a group of

dancing girls such as those in the center might well be util-

ized. They are not necessary but if talent is afforded they
may add a distinct amount of entertainment.

Scene I.

HEN curtain rises stage is dimly
lighted. Drapes are arranged above

and at sides to present a shadowy appear-
ance against a sombre colored drop in one.

The drop has no figures nor designs upon
it. The stage is bare. Offstage is heard a
door slammed. A chain falls to the floor.

There appears a man’s figure dressed in

scarlet. A spot should be played on him as

he moves across the stage. He carries a
lantern of the kind used a century ago, the

three sides dark with one side throwing
out a yellow glare. Buckled at his side is

a sabre. His face is covered with a white
mask. On his head is a scarlet wide
brimmed hat. On his shoulders is a flow-
ing cape. He saunters slowly to center

stage, hesitates, then after looking behind
him makes his way to the opposite side and
exits.

(Curtain.)

Scene II.

Young woman dressed in styles of a
Parisian maid of the 19th century is stand-
ing center when curtain rises. Foots are
on. Drop in three represents the rear wall

of milady’s chamber. An armchair, a sofa,
and various well arranged pillows are
strewn about the room. The young woman
walks anxiously from right to left, then
back. When she reaches right a house
maid enters.

Christine : I am nervous. Have you
something for me.
House maid hands Christine an envelope.

The note contained in it is bordered with
a heavy black rule. She reads the note
aloud sotto voce.

Christine : “All Paris will be at your
feet if you obey my command. Re-
member my promise to you and say

nothing to anyone.” (She pauses.)

But there is no name signed. Who
gave this note to you ?

Maid: No one, ma’am. It was in

the letterbox. I know nothing more
about it.

Christine : Did Raoul see you on
your way here ?

Maid : I believe so, ma’am. He
stood in the corridor alone a few
minutes ago. Shall I go please?

Christine dismisses her with a movement
of her hand.

Christine : Oh, that I could tell him
the secret in my heart. But I do not
dare to break my trust.

Standing center she sings the Waltz
Song from “Romeo and Juliet.” At the
close of the song the curtain falls.

Scene III.

Set is the same as in Scene II except
that all furniture and drapes have been
removed with the effect of converting the
room into a place of confinement. The
zvalls and floor are bare save for a three
legged table center. Lights are moderately
dim. A red shade should be effected by

the foots. Kneeling before the table his

hands folded upon it is Raoul, a young
handsome man whose coat has been re-

moved. His hair is tousled. He sings the

Prayer from “La Boheme.” (The Bo-
hemian Girl.) At the close of his song he
raises his eyes to see Christine walk si-

lently in from right. He goes to her. They
embrace.

Christine : Are you unhurt Raoul ?

Raoul: Yes, Christine. And you?
Christine : Then let us hurry for we

can escape from this place at once.

(Exeunt.)
(Curtain.)

Pro-Dis-Co to Release
Four Neilan Pictures
(.Special to Exhibitors Herald

)

NEW YORK, N. Y., Sept. 1.—Under
the terms of the new Marshall Neilan
contract signed with Producers Distrib-
uting Corporation this week four Neilan
pictures instead of the two originally in-

tended will be released this year.
The new Neilan contract brings the

Neilan Glendale, Cal., studio into the
affiliation that already included the De-
Mille, Christie and Hollywood studios.

Milt Crandall Resigns
PITTSBURGH, PA Milt Crandall has re-

signed as director of publicity and advertising
for the Rowland & Clark theatres effective Oc-
tober 1.
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THIS TRUCK CARRIED a 24-sheet when B. P.

Schulberg’s’ picture, “The Boomerang,” was shown at

the Capitol theatre’s Broadway premiere. The ex-

ploitation was novel.

ALMA BENNETT RODE A BRONTO, one of

the “Twist ’Em” toys sold by the Owl drug stores in

a tieup with First National for “The Lost World,”
when it was shown at Los Angeles.

THE MOTORCYCLE BALLYHOO arranged by Michael L.

Simmons, London, for “The Man in Blue,” LTniversal Jewel
when the picture played the Briggate Picture house, Leeds. The
exploitation is said to have been successful.

COL. FRED LINDSAY, appearing in

the prologue for “Don Q, Son of Zorro,”

United Artists’ picture when it showed at

the Globe theatre, New York.

WHEN “DON Q” WAS SHOWN at the Globe theatre, New
York, the Hearn apparel house provided a tieup for the United
Artists picture. In one of the windows all the togs Fairbanks had
used as the Don were put on display.
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AN EXHIBITOR WHO GOES OUT OF HIS WAY to make people happy! Frank Brock, Grand the-

atre, Okolona, Miss., (right) took his projector to the hospital when one of his patrons was ill. Since then
he has made regular visits to various patients’ rooms with his films. Most of the pictures he shows are

comedies. Brock is only 22. Patient shown here had been watching a Pathe serial.

HERE IS THE LOBBY George Rea, Columbus, Ga„
Grand theatre, arranged for the Paramount film, “The
Manicure Girl.” Rea’s letter appears this week on an-
other page.

ANOTHER VIEW OF GEORGE Rea’s
Grand theatre, Columbus, Ga. Rea has left

Washington C. H., Ohio, for a managerial post
with Paramount.

WILLIAM TRAGSDORF was guest to the

Metro Trackless Train recently when it

stopped long enough before his “Trags” the-

atre, Neillsville, Wis., for the crew to eat.



42 EXHIBITORS HERALD September 12, 1925

ADVERTISING TRUCK USED by Peterson and Woods for

the engagement of “The Iron Horse,” Fox picture, at the Pal-

ace theatre, Jamestown, N. Y. The ballyhoo began a few

days before the picture was shown.

THE FOX PICTURES, “The Iron

Horse” and “Lightnin’,” were thus ex-

ploited when the telegraph company,

Cleveland, and a business house, James-
town, N. Y., afforded a good tieup.

JEFF LAZARUS, RIALTO, Los An-

geles, sowed 25,000 packs of these wild

oats in his exploitation for the Pathe

picture, “Black Cyclone.”

LEFT: CROWD WAITING before

Mark Strand theatre, New York, for the

special midnight preview of the “Gold

Rush,” Chaplin-United Artists picture,

presented August 15.
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A Pafhe Picture
©

PRODUCED BY

Harold tlqyd.G’rp

‘Even the most frozen-faced patron
will find himself rocking with laughter.

THIS IS HIS VERY BEST PRO-
DUCTION.”

M. P. WORLD
“Tops Lloyd's previous best for real

laughs and pathos. Sets a new stand-

ard for well placed gags beautifully

timed to collect I 00% guffaws. A col-

lege comedy classic. BEAT YOUR
COMPETITOR TO IT IF YOU CAN.
You can bank on it to do capacity

business.”

FILM DAILY

“I THINK IT IS THE BEST PICTURE
HE EVER MADE.”

EXHIBITORS HERALD
“Lloyd’s funniest picture. A sure-fire

knockout. WILL MAKE A WOOD 0

EN INDIAN LAUGH.”

“NONE OF HIS PAST CONTRIBU-
TIONS CAN BE COMPARED TO
THIS ONE. Mr. Lloyd is certainly en-

titled to feel proud. One is never al-

lowed to stop laughing until the end."
HARRISON’S REPORTS

”A wow! . . Chock-a-block with laugh-

ter. . . . Crammed with gags. THE
FINEST THING LLOYD HAS
DONE.”

TRADE REVIEW

"The biggest Lloyd has had. IT IS A
CINCH AT THE PICTURE BOX
OFFICE.”

VARIETY
“A great box-office bet—a combina-
tion of laughs and thrills that will move
any audience to cheer and cry with it.

SURE-FIRE IF A PICTURE EVER
WAS.”

I

MORNING TELEGRAPH M. P. NEWS



If one man calls a picture “greatest

and best,” you may or may not

believe it.

But when TEN skilled critics tell you
that, you’ve got to believe it.

A big audience of exhibitors and
critics, at a private showing—which
is the toughest possible test of a

picture, shrieked, yelled, howled,
roared, and mopped their eyes.

It's the brightest ttvinKjefrom
the Screen's "Biggest Star!

A Pafhe Picture
©

PRODUCED BY

Harold Lkodoitp
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SHORT FEATURES
New Pathe Contract Contains

Clause on Advertising

TRIPLICATE— Exhibiio

Pafhgcomedy
LICENSE CONTRACT

JsflsSiN? 8596

AcctNo Pop* Seat. Cap Adm. Branch

Booked No. Pts. Run Zone No. Date ...

The UNDERSIGNED herein

or^ a license

•vidcd, and for the loan of

. PATHE EXCHANGE. INC.. I

mg -

Kin,™

.

If and
taken as a lice
to enable said Exhibi.
respectively, all upon the terras

Theatre, located at
: days respectively specified therein,
each of said subjects lor exhibition

:n this application shall have been accepted by PATHE in the manner l

exhibit said motion picture subjects at sa[d theatre on the respective d
print of t

and plat

lafter provided, PATHE
named herein, and nowhi

> observe and perform.

the copyrighted i

i then on the dates to be agreed upon,
under said license, aqd hereby agrees to

cceptancc shall be

lined for the same

TITLE OR BRAND
“no” {{in

STARTING RENTAL PRICE
ADVERTISING ORDER

• S *• |"*' 4 aaxae SXIO
j

SLIDE
|

SLUG
|

MAT

Exhibitor Agrees to Play Cor

ore the First o

hereby contr

nedies Per... Or Play

92 ...1^

The Exhibitor agrees to cause the picture

and place above specified, the
the application, the sum so p;
or any of the terms or^conditii
returned to PATHE shall b.

of no further force and effect,

least seven days in advance of
3. PATHE docs not <j

that express shipments are to
- The Exhibitor agrees to pay
3 invoice; that said advertising

s hereof.
shall be returned t

II loa S Of |

iered. i

s here
,

dcliv
and all

,

I of all
e date of exhibition ol me respective subject.
rer positive prints or advertising matter for use in the same city in which thei

; made by the Express and agrees to pay all In
the use of advertising material specified in the above schedule the sums herej

tmal -shaff be and continue to be the property of PATHE. and is supplied to t.

onstrued as a separate and di

i tbe par

and the

icd for the last exhibition

ition that if PATHE docs
the Exhibitor m any agree

loaned to the Exhibi
i shal

nd

m of the period foi

within
i of <

Hinder shall be due and shall be I

Pathe Exchange. The Exhibitor

II transportation expenses to and from the-Exc

to the Exhibitor (or the sole purpose ol adA

subjects PATHE agrees that during a -pN

a picture subjects respectively is licensed

,
° S. Advertising matter supplied hereunder, is to be shipped'at ^east

ctS hereunder, provided that the Exhibitor shall have paid the <um .above nan
l~ g 6. This application shall not he binding upon PATHE and »hall r

2 and. such acceptance shall only be evidenced by !hc counter signature here

f fhe first flate of exhih irh subject licensed

ccented by PATHE

Accepted : Pathe Exchange, Inc.

Recommended by

Sales Manager
Branch Manager

Reproduction of new Pathe Exchange, Inc., Short Features contract,

adopted August 31. Pencil markings indicate clause, which is printed

in red ink, reading:

“The exhibitor agrees to cause the pictures hereby contracted for to

be represented in all of his advertising, publicity and exploitation in a

fair and equitable proportion of the total amounts expended for these

purposes on the program used during such engagement.”

Short Features

Pledge Signers
Below is given a partial list

of exhibitors who have signed
the Short Features Cooperation
Pledge printed on next page.

ACCOLA, E. C., Bonham theatre,

Prairie du Sac, Wis.
ANDERSON, ROBERT L., Olympic

theatre, Forks, Wash.
ANDRESEN, J. W., Lyric theatre.

Walnut, Iowa.
ANGLEMIRE, C. A., “Y” theatre,

Nazareth, Pa.

ARMISTEAD, E. A., Lyric theatre,

Easley, S. C.

BABIN, M. J., Fairyland theatre.

White Castle, La.

BELL, MRS. LOLA, Queen theatre,

Lonoke, Ark.
BILLS, C. IL, Opera House, Lenora,

Kans.
BOTSFORD, A. F., Palace theatre.

Long Pine, Neb.
BREHM, WILSON, Ideal theatre,

DeGraff, 0.
BROCK, FRANK, Grand theatre,

Okolona, Miss.

BROWN, C. L., Kozy theatre, Vida-

lia, La.

BROWNING, HARRY, Olympia the-

atre, New Haven, Conn.
BYRNE, E. E., Columbia theatre,

Athens, O.
CLARY, DANIEL T., A-Mus-U the-

atre, Lincolnton, Ga.

CLINE, ROY E., Osage theatre,

Osage, Okla.

COOK, R. E., Barnard theatre, Bar-

nard, Mo.
DAVIS, D. F., Crystal theatre, Silver

Creek, Neb.
DINSMORE & SON, Majestic theatre,

Weiner, Ark.
DWORSHAK, M. C., Community the-

atre, Sheldon, N. D.

EARHART & LUTZ, Opera House,
Lexington, O.

ES'TE, P. G., S. T. theatre, Parker,

S. D.
EVELAND, EARLE, Twin City

Opera House, McConnelsville, O.
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IT DRAWS!
“THIRTY YEARS AGO”

Featuring “The Great Train Robbery”

REVIVAL OF “GREAT
»

Ballyhoo as One of First Pic-

tures Ever Made Does

It at Providence

Providence, Aug. 11.

(Drawing Population, 300,000)

Old man weather helped the local

showmen last week by throwing in

a couple of fairly cool days. Week-

end biz was reported as better than

In previous weeks.

In addition to Us two features, the

Victory sprung a surprise feature in

“The Great Train Robbery," a short

“meller," which got quite a bit of

publicity as one of the first motion
pictures ever filmed. Incidentally it

was among the best of the pioneers,

Last Week’s Estimates

Victory (1,950; 15-40)—"The Teas
er," “Under Fire” and revival of
“Great Train Robbery.” Latter stunt
pulled well. Around $4,500.

Rialto (1,448; 10-4-0)—“The Wom-
an Hater” and “The Quick Change.”
Not bad at $9 ’O0.

Book by Wire or Letter

From
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SHORT FILMS SYNDICATE
729 Seventh Ave., New York City
(OR PHONE LONG DISTANCE, BRYANT 9397)

FARRAR, STEVE, Orpheum theatre,

Harrisburg, 111.

FAY, LEO, Gem theatre, Socorro,

N. M.
FISCHER. LEW, New theatre, Hoo-

sick Falls, N. Y.

FULLER, CLARENCE C„ Loxley
Hall theatre, Loxley, Ala.

GAILEY, E. E., Crystal theatre,

Wayne, Neb.
GARTNER, GEORGE, Halfway the-

atre, Halfway, Mich.

GAUDING, H. W., Lincoln theatre,

Pittsburgh, Pa.

GEETING, R. C., Lyric theatre,

Chappell, Neb.
GOODWIN & HILTON, Park the-

atre, Morningside and Moville, la.

GREEN, JACK, New Geneseo the-

atre, Geneseo, 111.

GUERIN, W. R., Grand theatre,.

Paulding, O.

GUNTHER & METZGER, Palace
theatre, Syracuse, Neb.

|

Cooperation Pledge i

EXHIBITORS HERALD,
407 So. Dearborn St.,

|

Chicago, III. !

GENTLEMEN:
Cooperating with the Herald to determine definitely the box office value

|

of short features, I shall give what I believe to be adequate advertising representa-
|

tion to all subjects on my programs for such a period of time as I find such >

advertising representation to be justified by box office results of the same or
until I shall consider that a sufficient test has been made.

(Exhibitor)

(Theatre)
J

(City (State) - !

HARTMAN, C. M., Liberty theatre,
Carnegie, Okla.

HELD, P. G., Sterling theatre, Fair-

mont, Neb.
HIEHLE, EDW. J., C. & M. Amuse-
ment Co., Marietta, O.

HINDS, FRED J., Cresco theatre,
Cresco, Iowa.

HOLT, ROBERT, Palace theatre,

Clifton Heights, Pa.

HORN & MORGAN, Star theatre.

Hay Springs, Neb.
HORNUNG, ADAM, Victor Opera

House, Victor, Mont.
HUGHES, ELMER, Opera House,
Mosquite, Nev.

INGRAM, E. F., Ingram’s theatre,

Ashland, Ala.

KADOW, FRANCIS M., Mikadow
theatre, Manitowoc, Wis.

KESSLER, NYMAN, Atlantic the-

atre, Atlantic, Mass.

KHATTAR, GEORGE, Khattar’s

theatre, Sydney, N. S., Canada.

KOOKER, D. A., Happy Hour the-

atre, Ewen, Mich.

KOOPMAN, JOSEPH, Amenia
Opera House, Amenia, N. Y.

KRESS, GEORGE J., Hudson the-

atre, Rochester, N. Y.

LAWRENCE, CHARLES E., Star

theatre, Tuckerman, Ark.

LUTH, SQUIRES, Alamo theatre,

Pembine, Wis.

MARUCA, ALBERT N., Palace the-

atre, So. Norwalk, Conn.

MILLWARD, VICK, Harris theatre,

Bancroft, Idaho.

NEIS, ALBERT R., Shadows theatre,

Lodi, Wis.

PERUNKO, LOUIS J., Sunset the-

atre, Tacoma, Wash.
RAND, PHILIP, Rex theatre, Sal-

mon, Idaho.

REA, GEORGE, Grand theatre, Co-

lumbus, Ga.

REEVE, HENRY, Star theatre, Me-
nard, Tex.

RUPAY, W., Griffin theatre, Wood-
stock, Ont., Canada.

RYAN, CHARLES H., Milford the-

atre, Chicago, 111.

SHOUP, W. J., DeLuxe theatre,

Spearville, Kan.
SILVER, BERT, Silver Family the-

atre. Greenville, Mich.

SITTON & SON, Muse-U theatre, Tu-
larosa, N. M.

SPARKS, HENRY, Grand and Gem
theatres. Cooper, Tex.

SPRINGER, JOSEPH W., Strand

theatre, Eliabethtown, Ind.

TRAGSDORF, WILLIAM E., Trags
theatre, Neillsville, Wis.

VAN ALSTYNE, L. A., Quality the-

atre, Cullom, 111.

VAN NOY, HARRY, Riviera, Star-

land and Granada theatres, Ander-
son. Ind.

WALTERS, JOSEPH, Temple the-

atre. Sanford, N. C.

W 4RDWELL, J. H., Wardwell the-

atre. Stockton Springs, Me.
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punniest

ALBERTA VAUGHN
LARRY KENT

u AL COOKE & KIT GUARD

XOVENTDBB
OF MAZIE

NELL MARTIN wrote the stories, which are ap-

pearing in Top Notch Magazine, and RALPH CEDER
directed. The same characters are in every episode,

but each one is a separate story and each one contains

a walloping climax that will literally drag your people
back for the next one! You remember “The Tele-

phone Girl”, “The Go-Getters’”, “The Pacemakers’”!
The same artists appear in this series and they have a

bigger laugh opportunity than they ever had before!

our
, m

Umdorn

FoUow the



more rapid-

fire episodes

toKeep your

box-office busy /

Simlkiimaw
known to everybody in the

country through his stories

in the Saturday Evening Post

and his writings for various

newspaper syndicates wrote

Live-wire action stories that will

start the red corpuscles dancing in the
veins of every man, woman, boy and
girl in the country. Sam Heilman’
name will bring them in for the firs

episode; Sam Heilman’s stories will

keep them coming back for every one
of the other episodes.
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LaughAriot of mirth/
An avalanche of merriment/ mean mm

A ton of fun /

FEATURING

FATTY CARR
KEWPIE ROSS

AND

NY ALEXANDER
STANDARD CINEMA

PRODUCTIONS

Released by
Film Booking Offices

PATRON BUILDING
LAUGH GETTERS

-

W1TH ANEW IDEA'
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your program
in your box-office

AMAZINGWj
FUNNY*

STARRING

LUCE
lRDELL

IBBffl
DIES

DIFFERENT/
augh line/

SHORT

id featuring

different and

itionally-known

ading man
i each comedy,

tcluding

HESTER
ONKLIN,

EE MORAN,

IANK MANN,

nd others to

e announced.
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ALBERTA VAUGHN in a golf

quandary in “The Adventures
of Mazi'e.”

ALBERTA VAUGHN rests after strenuous
activities entailed in production of “The
Adventures of Mazie.” Views right and left

indicate due cause for occasional relaxation.

September 12, 1925

BOXING is another of the

things Alberta Vaughn’s new
series requires.

Film Booking Offices Speeding
Short Feature Production

HOLLYWOOD, Sept. I.—Arrival of Vice President

J. I. Schnitzer and East Coast Scenario Editor John
Brownell at the Coast Studios of F. B. O. last week found

the production forces at the very peak of activity, with

special attention given to the production of the short fea-

tures on the 1925-26 program.

The four comedy units at the F. B. O. studios are func-

tioning at full speed, while Walter Lantz of the Bray
Studios in New York is turning out two series of animated
cartoons for the distributing company.

Ralph Ceder has just returned from a short vacation at

La Jolla and has re-assembled his forces. With Alberta

Vaughn, Larry Kent, Kit Guard and A1 Cooke, he will

start work at once on the third episode of “The Adven-
tures of Mazie” series, titled

“—Or What Have You?”
“The Adventures of Mazie” consist of twelve episodes

and ran as short stories in Top Notch Magazine. Nell

Martin, author of the stories, and Doris Anderson, con-

tinuitist, are working with Mr. Ceder on the adaptations.

Work on “Fighting Hearts,” another series, will be

started next week, Mr. Schnitzer announces. “Fighting

Hearts” is being written expressly for F. B. O. by Sam
Heilman, well known humorist. Larry Kent, the young
juvenile who was recently signed to a five year contract

by the company, and who; is supporting Miss Vaughn in

the “Mazie” series will play the lead in the new comedies.

It is probable that A1 Cooke and Kit Guard will contribute

their inimitable laugh-provoking talents. The director’s

name, that of a man said to be long and prominently identi-

fied with the production of comedy subjects, is being tem-
porarily withheld.

The Joe Rock units, which are producing two series of
26 comedies for the distributing company, are also bee-

hives of activity. The first two of the Standard Fat Men
series, called “Tailoring” and “Three Wise Goofs,” are

already completed. Fat Karr, Tiny Alexander and Kew-
pie Ross, the three fattest men on the screen, whose total

weight approximates a ton, are featured in the Standard
Fat Men comedies. The catchline, “A Ton of Fun” is

being used in the publicity, advertising and exploitation

of these subjects.

The first of the Blue Ribbon comedies, “Lame Brains,”

another Joe Rock contribution, featuring Alice Ardell, a

young Parisian girl who it is prophesied will be one of the

screen sensations of the year, has also been completed.

Walter Lantz of the Bray Studios, who acts in con-

junction with the cartoon characters he creates, has fin-

ished two of the 26 cartoons he is scheduled to produce
for the distributing company. The first of these, a Dinky
Doodle cartoon called “The Bad Man,” is a burlesque on
the vogue for wild and woolly westerns, while the second
is an Unnatural History cartoon called “How The Ele-

phant Got His Trunk.”

FAT KARR, TINY ALEXANDER AND
KEWPIE ROSS are billed as “A Ton of Fun”
in F. B. O.’s new Standard Fat Men series. The
scene is from “Three Wise Goofs.”

JIMMIE AUBREY in

“Saving a Safe,” F. B. O.

short feature.

ANOTHER SCENE from “Three Wise Goofs”
one of the Standard Fat Men series being pro-

duced by Joe Rock for distribution by Film
Booking Offices. (See Story.)
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on Pictures
THIS department contains news, information and gossip on current productions. It aims to supply

a service which will assist the exhibitor in keeping in touch with developments in connection with
pictures and picture personalities—and what these are doing at the box office. No prophecies on the
entertainment value of pictures are made. Opinions expressed are simply those of the author or of
his contributors and the reader is requested to consider them only as such.—EDITOR’S NOTE.

MEIGHAN IS “THE MAN
WHO FOUND HIMSELF”

NTX 1 O star has more well wishers than

Thomas Meighan and no star has a harder

time finding vehicles satisfactory to those

same. Tom’s been having better luck

lately, his “Old Home Week” fitting him
particularly well, but “The Man Who
Found Himself” is better. Tom is really

the man.

Since “The Miracle Man” it’s been con-

sidered necessary for guilt of some sort to

appear to attach to Tom at some point in

each story. In this case the attachment is

accomplished less awkwardly than in most
and the effect of exoneration is resultantly

stronger. This time Tom is an actor in a

play, not an individual about whom a play

has been erected.

Virginia Valli is better opposite Tom
than I believed she could be, there or else-

where, but I still prefer Lila Lee. Frank
Morgan does a fairly good villain, Charles

Stevenson is satisfactory as the weakling

brother, whose wife Lynn Fontanne doesn’t

distinguish. She and Julia Hoyt appear to

be in the cast for some reason or another

but do not jeopardize the important foot-

age. Two crooks are portrayed ably by
two actors whose names escaped me.

Booth Tarkington is down as author and
Alfred E. Green as director. It’s a con-

tinuously interesting story ended in ef-

fective fashion. Scenes in and around
Sing Sing are of especial interest to people

interested in jails.

SILLS PROVES STUFF IN
“MAKING OF O’MALLEY”

I HAD a qualm about the stardom of

Milton Sills. I considered him a great

male principal, but I didn’t see much prom-
ise in the announcement of his stardom. I

confess error. He proves his stuff in “The
Making of O’Malley.”

“The Making of O’Malley” is a picture

that had to be acted. O’Malley’s a police-

man whose big job in the picture is to

round up a gang of bootleggers. His cap-

tain is such a police captain as may exist

somewhere but probably doesn’t. Incidents

that occur are such as should but seldom
do. Nothing but an upstanding portrayal

of a hard-hitting Irish copper could make
the story go down, but Sills provides just

that thing and it clicks like a Balaban &
Katz ticket-chopper.

Dorothy Mackaill is the other person in

T/IRGINIA VALLI and Thomas Meighan
y appear in the leading roles in the Para-
mount picture “The Man Who Found
Himself,” which opened at the McVickers
theatre, Chicago, August 24. The story
was written by Booth Tarkington, Indiana
author.

the cast meriting discussion and Dorothy
doesn’t seem the same since “Chickie.” I

preferred the Dorothy of “Mighty Lak’ a

Rose” and this new Dorothy isn’t a suffi-

cient substitute. Not that she’s bad; she’s

just less good.

There’s plenty of activity in “The Mak-
ing of O’Malley” and Sills has the picture

to himself all the way. It was the Chicago

theatre attraction last week, running simul-

taneously with Thomas Meighan’s picture

at McVickers and Douglas Fairbanks’ at

the Roosevelt. Three male stars in the

jN “The Making of O’Malley” Milton
Sills is an Irish policeman who falls in

love with a schoolteacher. The First Na-
tional picture opened August 24 at the Chi-
cago theatre, Balaban & Katz house. In the
still shown here Sills receives a vicious bite
from a man he has befriended.

three big downtown Chicago theatres,

cleaning up all the way around. There’s

something for the prognosticators to play

with.

RAY MURRAY REPORTS
PREVIEWED FEATURES

J^_AY MURRAY, West Coast manager

of this paper, drops me the following lines

concerning pictures seen at previews out

yonder

:

I saw “The Dark Angel” the other night

and have nothing but words of praise for

it. George Fitzmaurice and Sam Goldwyn

are to be congratulated on such a fine pro-

duction. It’s a war play, with scenes laid

in England after the return of the hero

(Ronald Colman) and a more beautiful

love story has never been told. Vilma

Banky, to use one of our stock expressions,

“looks like a million dollars.” She screens

beautifully and has real ability as an

actress. I met her the day she was doing

the pirate sequence of “Dark Angel” and

found her most delightful, although she

has difficulty in carrying on a conversation

in English. She’s from Budapest, you

know, a distinctive type of blonde with a

sweet, young face.

The story centres around a young of-

ficer of the British army who is called

away to the World War. On the night

before he leaves for the front he flees to

town with his sweetheart and they en-

deavor to get married. They are unsuc-

cessful in getting a license and stay all

night in his room at the tavern, he leaving

early the next morning with his troop. He
is reported lost and, although she stead-

fastly remains true to her first love, she

finally consents to marry another fine, up-

right young Englishman. The day of the

wedding she discovers her sweetheart is

alive, living under an assumed name in a

distant town. She goes to him, finds he is

blind and, although he endeavors to dis-

guise his affliction, she learns the truth

and finally the old love asserts itself and

they find happiness together. The big scene

is where Kitty confronts the guests at her

father’s house party with the statement

that she is the girl who stayed all night

with the officer in the tavern. The play

contains some of the best war stuff ever

photographed. The audience at the Venice,

Calif., preview applauded these scenes re-

peatedly and they well deserved it. It was
a great piece of work.
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It takes more than stars to make a pic-

ture. Tou’ve got to have keen direction,

good sets, and a good story. I saw “The
Unnamed Woman” the other night and,

although it has Herbert Rawlinson, Kather-
ine MacDonald, Leah Baird, and Wanda
Hawley, as well as a half dozen other well

known players in it, it just didin’t ring the

bell. Rawlinson didn’t seem to know what
it was all about and was very much “ham”
in the role of an attorney very jealous of

his wife (Miss MacDonald). The best bit

of acting in the entire piece was con-

tributed by Katherine MacDonald, in the

drunk scene, where she mixed cocktails for

Wanda Hawley and Miss Baird.

The story was directed by Harry O.
Hoyt and, although he introduced a regu-

lar Cecil De Mille pool scene with bathing
girls and everything, no one got excited

about the story.

Rawlinson is supposed to be the husband
of a beautiful wife who gets mixed up in

a mild scandal when she stops at a friend’s

house and is scared from her room by a

burglar (Mike Donlon). John Miljan,

who looks somewhat like Menjou and has
a splendid role as a spender husband, was
the best player in the entire picture and
scored repeatedly. His wife discovers him
in the other lady’s room, calls Wanda
Hawley in as a witness, and is about to

ask for a divorce, involving the great at-

torney’s wife (the unknown woman) when
she changes her mind, goes back to her
husband and everything is “hotsey-totsey,”

as they say.

A DUPLEX REPORT ON
“THE PHANTOM ”

Douglas HODGES and A1 Barr, the

latter a newly joined member of this staff,

were cautioned upon departing to see

“The Phantom of the Opera” that written

reports were expected of each and that

discussion prior to the reporting of pic-

tures seen is criminal in but slightly lesser

degree than murder. The result is the

duplex report here given. Report No. 1 is

by one of the gentlemen and Report No. 2

is by the other. So unexpected is their

purport that I must see “The Phantom”
myself.

Report No. 1

“The Phantom of the Opera” has been
made from an operatic piece with great

production skill executed by the director,

Rupert Julian. The skill was necessarily

great because of the inadaptability of the

original to motion pictures. It is granted
that any picture of 10 reels or more must
be well filled with incident in order to hold

interest. The first two reels in this case

might well have been shortened. It is

possible that that is no fault of the director.

Chaney does not have the opportunities

he had in “The Hunchback.” His acting

is animated here, and vigorous, but it is

less convincing than it is in many of his

former pictures.

Blame Gaston Leroux if a petty incon-

sistency appears such as the folly of a

legion of people attending an opera house
which was well regarded as a “haunted

house.” People shy at an amusement

T/ERA REYNOLDS and Monte Bine are
* leading players in “The Limited Mail,"
Warner Brothers picture which opened
August 24 for a week’s run at the State-
Lake theatre, Chicago. It is a story of a

wealthy fellow who takes to railroading.
He falls in love with the waitress in a
restaurant. .

place with a questionable reputation; but

the author wished the story to be so, not

the producer.

As a whole it is one of the astounding

pictures of the season because of its spec-

tacular production. The sets are realistic,

potent. They are beautiful and grim in

turn. In spite of all that can be said of

the production values 'it remains true that

the story was hardly worthy of the cour-

ageous effort expended on it.

Report No. 2

I don’t believe it
—

“it” being “The Phan-

tom of the Opera.” I cannot be convinced

by an improbable story, a wax-doll-like

heroine and a bogey with protruding teeth,

a wen and double-barreled nostrils under

an upturned nose—-a figure with which to

frighten a small and not very sophisticated

child in the dark of the night. Creeping

distorted shadows cause me no horripila-

tion and I am past being thrilled by any

nightmare character from a book.

This picture seemed to me to combine

Trilby, the coffin-bed eccentricity of Sarah

Bernhardt and a crimson robed figure out

of a story by Poe, the name of which I

have forgotten. The attempt to build up

n^OM MIX stars in "The Lucky Horse-
shoe,” the Fox picture which was pre-

sented at the Monroe theatre, loop house,
in Chicago, during the week beginning
August 24. It is a picture of fast horses
and red blooded men, 'tis said. The cast

and highlights will appear in the Neiv Pic-

tures department in an early issue.

by suggestion the suspense that is supposed

to snap when the phantom is unmasked fell

flat so far as I am concerned. My mind
preluded the unmasking with a laughing,

“Look, am I not a terrible looking fellow?”

That is how I should have felt in the

bogey’s place, and I should have been

stingingly aware of my ridiculousness.

The singing heroine was for me so cloy-

ingly gullible that I wished to say uncour-

teously, “Hey, snap out of it.” Of course

she would have to be that kind of person

to believe in the bogey.

The photography I thought first rate,

though the color photography, while good

as such, now and then made the action

drag and seemed to be hauled in only as

color photography, not as having much to

do with the story.

HODGES LIKES
PATHE SERIAL

M R. HODGES may or may not have

been in a better frame of mind when he

saw Pathe’s new serial, of which he writes:

“Wild West” is the name of a chapter

picture distributed by Pathe which is

much what its name implies. But it is

more, according to the first two chapters

which I saw recently in a projection room.

It is worthy of a better name because it

deals with a lot of factors, characters and

emotions which are not essentially Western.

The picture is concerned greatly with the

lives of the Miller Brothers and the 101

Ranch. The first two chapters center

chiefly about circus life, well depicted.

The admirable feature of the picture is

that it is an even greater departure than

“Sunken Silver” from former efforts of

serial producers in that it carries a dra-

matic tale along without the melodramatic

hokum so often disgusting to intelligent

theatregoers

BARR FINDS “NIGHT
LIFE” SATISFACTORY

A
x\ND Mr. Barr may have enjoyed a

more or less receptive mood when witnes-

sing “Night Life of New York,” reported

as follows:

“Night Life of New York” is much the

same as the night life of Springfield, Mo.,

and Portland, Ore., save that it involves

more people, more money and greater dis-

tances. No doubt that is the impression of

the mass after seeing this film. This pic-

ture gives Rod LaRocque an opportunity

to be a bit more ingenuous than he ordi-

narily is, and proves the versatility of

Dorothy Gish. In this picture she does

some work that is different from any other

of her work that I have seen.

To make the picture, the electric signs

of about all the night clubs—and at least

one of the soda fountains—of the big town

were filmed, not to mention Times Square,

Columbus Circle and the view uptown from

Battery Place. The boy from Clay City,

Iowa, La Rocque, is a little improbable, and

the apartment maintained by the girl tele-

phone operator, Dorothy Gish, is too lavish

to keep going on the purse of an extremely

honest working girl.
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Dollar Down
Producer: Tiffany-Truart

Distributor: Tiffany-Truart

Length: 6,000 feet

DIRECTOR TOD BROWNING
Author Jane Courthope, Ethel Hill

Adaptor Fred Stowers
Cameraman Allen Thompson

PLAYERS
Alec Craig Henry B. Walthall
Ruth Craig Ruth Roland
Craig’s Sister Claire McDowell
Gene, her son Roscoe Kams
Jane, her daughter Jane Mercer

TYPE : Drama of domestic life.

HIGHLIGHTS: Scene in which vil-

lain learns which land Craig’s com-
pany has an option on. . . . Society

reception scene.

THEME : Dollar down and dollar
next month methods of family almost
bring ruin.

STORY: Alec Craig has a fine posi-
tion as general manager of a manufac-
turing firm but his wife and daughter
almost ruin him with their extravagance.
They buy everything on the part pay-
ment plan, and the daughter Ruth pawns
a ring that is not paid for to raise money
with which to give an elaborate party.
A man tricks her into disclosing the fact
that her father’s company has an option
on a valuable piece of land. Suspicion
falls on Craig and he is about to lose
his position. Ruth takes the blame, pre-
vents the man from exercising the option
and a niece of Craig’s redeems the
pawned ring.

Wild Justice
Producer: United Artists

Distributor : United Artists

Length: 5,886 feet

DIRECTOR..CHESTER M. FRANKLIN
Author C. Gardner Sullivan
Adaptor C. Gardner Sullivan

PLAYERS
Arno Peter the Great
Dr. Wright George Sherwood
Bob Blake Frank Hagney
Polly Ann Frances Teague
TYPE : Melodrama of the North-

west.

HIGHLIGHTS: Acting of Peter
the Great. . . . Blake’s attack on
Polly Ann. . . . Dog’s triumph
over the villain.

THEME : Dog that loves its master
will not become friendly with its

master’s slayer.

STORY: Blake kills the prospector,
Hadley, and seizes his cabin. The dog,
Hadley’s pal, hates Blake and Blake sells

him to Dr. Wright. Hadley’s daughter
Polly Ann, arrives and Blake attacks
her. Dr. Wright rescues the girl, and
in revenge Blake stirs the settlers
against the doctor as the killer of Had-
ley. Wright proves his innocence and
forces a confession from Blake.

Mahlon Hamilton appears in one
of the leading roles of the Fox
picture, “The Wheel,” written by
Winehell Smith.

The Wheel
Producer: Fox

Distributor: Fox
Length: 8,000 feet

DIRECTOR..VICTOR SCKERTZINGER
Author Winchell Smith
Adaptor Edfrid Bingham
Cameraman Glen MacWilliams

PLAYERS
Elsie Dixon Margaret Livingston
Kate O’Hara Claire Adams
Edward Baker Mahlon Hamilton
Ted Morton Harrison Ford
Theodore Morton, Sr David Torrence
Mrs. Morton Julia Swayne Gordon
Nora Malone Clara Horton

TYPE: Society drama involving

gambling craze element.

HIGHLIGHTS: Fight between
Morton and Baker in cabaret. . . .

Gambling scene in which Morton loses

Claire Adams and Margaret Liv-
ingston have the leading feminine
roles in “The Wheel,” Fox pic-

ture.

employer’s money. . . . Morton
and wife seeking money to recoup
losses.

THEME : Passion for the roulette
wheel brings man close to prison before
he realizes how much he stands to lose.

STORY: Ted Morton’s habit of gam-
bling worries his parents, who make
him promise to quit. When he announces
that he is going to marry a milliner his

father objects to this also, and Ted
leaves home. He and Kate are married.
Baker, gambling house owner, also want-
ed Kate, so decides to break Ted to

revenge himself. He buys a costly car
from Ted, who is now a salesman, and
when Ted appears to collect the money
for his company. Baker induces him to

gamble with it. He loses, and confesses
the loss to Kate, who in her turn con-
fesses to losing money on a horse race.

Baker, remorseful, gives Ted a check
for the amount he had lost. Kate and
Ted swear off gambling.

Havoc
Producer: Fox

Distributor: Fox
Length: 9,000 feet

DIRECTOR ROWLAND V. LEE
Author Henry Wallace
Adaptor Edmund Goulding
Cameraman G. O. Post

PLAYERS
Tessie Dunton Madge Bellamy
Dick Chappell George O’Brien
Roddy Dunton Walter McGrail
Alice Deering Eulalie Jensen
Violet Deering Margaret Livingston
Babe Leslie Fenton
Smithy David Butler
Biddle Harvey Clark
Sergeant Major Wade Boteler

Regimental Adjutant Captain Clavert
Alexis Betskoy Bertram Grassby

TYPE : Drama of London social

life during World War.

HIGHLIGHTS: Characterizations

by O’Brien, Miss Livingston and Mc-
Grail. . . . Battle scene. . . .

Violet entangling Dick.

THEME : Woman whose lover is in

the trenches makes love to the bearer
of a message from him and causes pain
that mounts to tragedy.

STORY: Violet Deering, loved by

Captain Dunton and Lieutenant Chappell,

chooses Dunton. Chappell accepts his

loss, and when he returns to London on
leave from the trenches he brings Violet

a message from Dunton. Violet infat-

uates him and Dunton’s sister Tessie sees

them embrace. Violet, trapped, breaks

her engagement to Dunton and sends

Chappell to tell him what has happened,
Angered, Dunton sends Chappell to a

dangerous post, where under fire he is

blinded. Dunton shoots himself from re-

morse. Chappell returns and denounces
Violet and then marries Tessie.
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Fort Frayne
Producer: Davis Distributing

Division

Distributor: Davis Distributing

Division

Length: 5,000 feet

DIRECTOR ALBIN NIETZ
Author....General Charles King, U. S. A.

PLAYERS
Capt. Malcolm Teale Ben Wilson
Helen Farrar Neva Gerber
Mrs. Daunton Ruth Royce
Royle Farrar Bill Paton
Col. John Farrar Lafe McKee
TYPE: Melodrama of U. S. Army

life at Western frontier post.

HIGHLIGHTS : Uprising of hostile

Indians. . . . Shooting and death

of the colonel. . . . Mystery re-

garding the son believed dead but
really alive and a villain.

THEME : Dying colonel confesses
to captain that his son, whom his wife
believes dead, is alive and a fugitive
from justice.

STORY: Captain Teale loves Helen
Farrar, daughter of Colonel Farrar.
Farrar, fatally wounded in Indian fight,

tells Teale that his son, believed dead, is

alive and a fugitive. After the colonel’s
death his wife takes for a companion
the woman who is her son’s wife. The
fugitive son joins the army and meets
his wife when he is sent to the post.
By a series of coincidences in which
Teale, the colonel’s son and the son’s
wife are involved in entanglements Teale
and the colonel’s daughter are estranged.
Explanations are made and all ends well.

Where Was I?
Producer: Universal

Distributor

:

Universal
Length: 6,630 feet

DIRECTOR WILLIAM SEITER
Author Edgar Franklin

PLAYERS
Thomas S. Berford Reginald Denny
Alicia Stone Marion Nixon
Claire Pauline Garon
Henry Lee Moran
George Stone Tyrone Power
Bennett Otis Harlan
Elmer Chester Conklin

TYPE: Farce comedy.

HIGHLIGHTS: Scene in which
woman enters hero’s office and de-

clares she is his wife. . . . Taxi
and subway ride. . . . Denny’s at-

tempts to keep his sweetheart and the

adventuress from meeting.

Comedy injected by Chester Conklin.

THEME : Successful young business
man announces intention to marry
daughter of business rival. Woman hired
by rival enters hero’s office and tells

him he married her on January 9, 1923.

STORY : Thomas Berford, so success-
ful in business that he has but one rival,

announces that he will marry the rival’s

daughter. Rival threatens to break
him, and hires an adventuress to tell

Berford that he married her on a certain
date. Berford starts out to prove an
alibi, but learns that the man who knows
where he was on the date named is in

Africa. His troubles multiply. The
fake wife installs herself in his home,
he steals money, his sweetheart meets
the adventuress and then he is to be
arrested. But the other woman tells of
the frameup and he and Alicia are mar-
ried.

The Gold Rush
Producer: United Artists

Distributor: United Artists

Length: 8,555 feet

DIRECTOR CHARLIE CHAPLIN
Author ....'. Charlie Chaplin

PLAYERS
The Lone Prospector Charlie Chaplin
Big Jim McKay Mack Swain
Black Larsen Tom Murray
The Girl Georgia Hale
Jack Cameron Malcolm Waite
Hank Curtis Henry Bergman

TYPE : Comedy drama of the

Klondike during the gold rush.

HIGHLIGHTS: The trek across

the pass into the Klondike.

Storm-tossed cabin on the brink of

the precipice. . . . The New
Year’s Party. . . . The prospec-

tor’s meeting with the girl in the

steerage.

THEME: Lone seeker for wealth
who is treated as a joke makes a friend
and they become wealthy.

STORY : The prospector, making the

rush to the Klondike, takes refuge from

Charlie Chaplin appears in a sym-
pathetic yet comic role in "Gold
Rush,” United Artists picture.

a storm in the cabin of the desperado.
Black Larsen. Jim McKay, who has dis-

covered a valuable claim, also retreats
to the cabin. Larsen, seeking food, finds
McKay’s claim. When McKay appears
Larsen knocks him unconscious with a
shovel. Larsen is killed in an avalanche.
The prospector wanders into a mining
town. He falls in love with Georgia.
McKay, gone in the mind from the blow
struck by Larsen, hunts the prospector,
who is the only other man who knows
the location of the claim, and they start
out to find it. McKay and the prospector
at last learn that they are on the claim.
They return home with great wealth,
but the prospector is saddened by the
loss of the girl. He goes into the steer-
age of the ship, and there finds her.
She believes him a stowaway and flaunts
him. News reporters are told that she is

the woman who is to be his wife.

Peacock Feathers
Producer: Universal

Distributor: Universal
Length: 6,747 feet

DIRECTOR SVEND GADE
Author Temple Bailey

PLAYERS
Mimi Le Brun Jacqueline Logan
Jerry Chandler Cullen Landis
Andrew Fuller Ward Crane
Uncle George George Fawcett
Rev. Dr. Chandler Emmett King
Lionel Clark..Prince Youcca Troubetzkoy

TYPE : Comedy drama.

HIGHLIGHTS: Display of fire-

works. . . . Acting of Jacqueline

Logan and Cullen Landis. . . . First

visit of the newlyweds to their “cas-

tle” . . . Dinner table scenes in

the cabin.

THEME : Young lady loves poor
young man, but would accept rich one
to have luxury. Young man thinks he
has windfall and he and girl elope. Dis-
illusionment follows.

STORY : Mimi Le Brun, introduced to

Jerry Chandler by a cousin. He is asked
to visit Mimi, and when he comes away
he is in love. She refuses his proposal
of marriage on the ground that he is

too poor, and becomes engaged to a
wealthy man whom she does not love.

Jerry’s uncle George dies and leaves him
a ranch and what is said to be a castle.

He and Mimi elope, but when they see
the shack that was called a castle there
is a bad time in view. Mimi accepts the
situation until the rejected wealthy man
appears on the scene. She plans to run
away with him, but when Jerry meets
with an accident she goes to him instead.

The Knockout
Producer: First National

Distributor: First National
Length: 7,450 feet

DIRECTOR LAMBERT HILLYER
Author M. D. C. Crawford
Adaptors Joseph Poland, Earl Snell

Camerman Roy Carpenter

PLAYERS
Sandy Donlin Milton Sills

Jean Farot Lorna Duveen
Black Jack Ducane John Philip Kolb
Mike Leary Edward Lawrence
Steve McKenna Harry Cording
Brown Frank Evans
Farot Harland Knight
Mac >. Jed Prouty
Parker Claude King

TYPE: Melodrama of the Cana-

dian lumber country and the prize

ring.

Charlie Chaplin and Georgia Hale
are the two lovers in this scene
from the United Artists picture,

“ Gold Rush.”
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HIGHLIGHTS : Fight between Sills

and Kolb in lumber camp. . .

Blowing up of dam. . . . Log jam

and attempt to break it with dyna-

mite. . . . Prize fight in which

hero retains championship and wins

back his sweetheart.

THEME: Prize fighter who quits

ring because of injury to right arm
learns in lumber camp fight that the arm
has healed and goes into a champion-

ship fight to win money and the con-

fidence of the girl he loves.

STORY: Sandy Donlin, world’s light

heavyweight champion, hurts his arm
and is told by his doctor that if he uses

the arm in the fight he will never use it

again. Because he thinks the arm use-

less he accepts the offer of the lumber-

man Parker to become his manager in a

Canadian lumber camp. Donlin accepts

because he has just met and fallen in

love with Jean Farot, daughter of Par-

ker’s rival. Parker wants Donlin because

he can whip Jack Ducane, the foreman
for Farot, who has blocked the efforts

of Parker’s men to jam Farot’s logs.

Ducane accuses Donlin of getting the

Farot loggers drunk to cause them
to jam the logs. Donlin learns in the

ensuing fight that the right arm has
healed. Parker’s men blow up Farot’s

dam and jam the logs. Donlin offers

to break the jam and unsuccessfully tries

dynamite. Jean loses faith in Donlin’s

love because she thinks he is in the plot

against her father, who is in Parker’s
debt. Donlin goes to New York, wins
another championship fight, pays Farot’s

debt and permanently establishes himself
in Jean’s favor.

Warrior Gap
Producer: Davis Distributing

Division

Distributor

:

Davis Distributing

Division

Length: 4,397 feet

DIRECTOR ALVIN J. NIETZ
Author....General Charles King, U. S. A.
Adaptor George M. Pyper
Camerman Alfred Gosden

PLAYERS
Captain Deane Ben Wilson
Elinor Folsom Neva Gerber
Major Burleigh Robert Walker
Colonel Stevens Jim Welch
Mrs. Hal Folsom Arline Goodwin
John Folsom Lafe McKee
Hal Folsom Dick Hatton
Sergeant Casey Alfred Hewston
Mrs. Fletcher Ruth Royce
Chief Red Cloud Len Haynes
Soldier Courier William Patten

TYPE : Melodrama of American
army life at frontier post in days
when Indians were always on war-
path, with romantic tinge.

HIGHLIGHTS: Vivid atmosphere.
. . . Fights between soldiers and
Indians. . . . Cavalry’s rescue of
beseiged women. . . . Deane’s fight

with Burleigh. . . . Love interest.

. . . Swift action.

THEME : Army captain, first refus-
ing to attack Indians when his major
commands it, goes against them with
cavalry when they attack ranch of father
of his sweetheart and endanger her life.

Major intrigues to undo him, but undoes
himself.

Story: Major Burleigh orders Cap-
Deane to attack Indians. Deane, under
orders from higher officer, refuses. Later
the Indians attack the Folsom ranch, im-

periling the life of Elinor Folsom,
Deane’s sweetheart. Deane routs them
with a troop of cavalry. Burleigh files

charge of insubordination against Deane,
but Deane is cleared on testimony of

Elinor and her father. Deane whips
Burleigh in a fist fight. Folsom prevents
Burleigh from reporting the assault by
aiding him in financial difficulty. Deane
goes on a journey carrying government
funds. Burleigh urges Indians to at-

tack him and steal the money. Elinor
hears of the plot and rides to warn
Deane. Indians ambush them, but they
are rescued. Burleigh, fatally shot, con-

fesses before dying that he has the
money Deane was believed to be carry-
ing. There is a wedding for Elinor and
Deane.

Graustark
Distributor: First National

Producer: First National

Length: Undetermined

DIRECTOR
DIMITRI BURCHOWETSKI

Author George Barr McCutcheon
Adoptor Frances Marion

PLAYERS
Princess Yetive Norma Talmadge
Grenfall Lorry. Eugene O’Brien
Prince Gabriel Marc McDermott
Dangloss Roy D’Avey
Count Halfont Albert Gran

Countess Halfont.... Lillian Lawrence
Captain Quinnox Michael Vavitch
King Frank Currier
Ambassador Winter Hall
Dagmar Wanda Hawley
TYPE : Fantastic romantic drama.

THEME : An American falls in love
with a young woman who, it is revealed
when he follows her to Europe, is the
princess of a small kingdom. Despite
a jealous suitor, the American wins her
hand.

HIGHLIGHTS: Wild ride through
mountain gorge. . . . Struggle with
the Prince. . . . Climax and reunion of

the American with the Princess.

STORY: Princess Yetive meets Lorry
traveling in America while she is under
an assumed name. She leaves him in

New York when a friend, Prince Gabriel,
tells her that her father is dying. Hav-
ing received no message of good-bye,
Lorry is concerned about her; and starts

to find her. In Graustark when the
American Ambassador takes him to a
court ball he recognizes the girl as the
Princess. It develops that her father
was not dying, but that Gabriel had used
the message as a ruse to get her to re-

turn and marry him. Yetive secretly
meets Lorry but they are spied upon. A
conspirator, Dangloss, attempts to stab
Lorry. Lorry shoots Dangloss and is ar-

rested and sentenced to death. Yetive
aids Lorry’s escape in a motor car. Ga-
briel captures them but she promises she
will return to marry him if he will let

Lorry escape. Lorry finds Dangloss in a
town tavern and realizes he had been
shamming his death. He binds him and
returns to the palace in time to stop the
wedding and claim Yetive. Dangloss con-
fesses that Gabriel was responsible for
the plot against Yetive and Lorry.

NEWSPICTURES

Fox News No. 94
FOUR HUNDRED GIRLS IN BEAUTY CONTEST

AT INDIANAPOLIS. FIVE SELECTED AS
MOST BEAUTIFUL

Fox News No. 95
HELEN WILLS WINS WOMEN'S TENNIS TITLE

FOR THIRD TIME

*

Pathe News No. 71
NAVY SEAPLANES READY FOR NONSTOP

FLIGHT FROM SAN FRANCISCO TO
HAWAII

*

AUSTRALIANS EXTEND GREAT WELCOME TO
AMERICAN SAILORS

*

Kinograms No. 5112
BUENOS AIRES CELEBRATES BIRTHDAY OF AR-

GENTINE REPUBLIC

Kinograms No. 5113
JAPANESE WARSHIP BRINGS HOME BODY OF

U. S. AMBASSADOR BANCROFT

International News No. 71
FRENCH SEND REINFORCEMENTS INTO MOROC-

CO WAR ZONE TO BRING CAMPAIGN
TO END

International News No. 72
NEW YORK CITY MOUNTED POLICE TRAIN AT

FT. ETHAN ALLEN, VT.
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THE FILMMART
Warner Brothers

Two Pictures Finished

“The Clash of the Wolves” and “Com-
promise,” two of the greater forty, have
been finished and are in the cutting room.

Bert Lytell in Wilde Classic

Bert Lytell has been engaged for the

role of Lord Windermere in “Lady Win-
dermere’s Fan,” adapted from the play by
Oscar Wilde.

Will Star Matt Moore

Matt Moore has been selected to play

the male lead in “His Jazz Bride,” starring

Marie Prevost. The picture will be directed

by Herman Raymaker.

United Artists

Shoot Pictures on Old Ranch

The Aguerro Rancho, one of the oldest

ranches in California, is the locale of the

land-rush scenes in “Tumbleweeds,” Wil-
liam S. Hart’s latest starring vehicle.

Film Last of “Lone Eagle

”

The final scenes of “The Lone Eagle”
have been filmed, and the picture will soon
be cut and edited.

Fairbanks’ Niece in Film

Flobelle Fairbanks, niece of Douglas
Fairbanks, made her screen debut in “Stella

Dallas,” which is being directed by Henry
King.

Edna Purviance to Star Again

Edna Purviance, leading woman in many
of Charlie Chaplin’s earlier pictures and
also the star of “A Woman of Paris,” will

be starred in a number of pictures to be

made by Chaplin when she returns from
Europe.

Marion Preparing Scenario

Frances Marion is preparing the scenario
for “Partners Again, with Potash and Perl-

mutter,” which will go into production
soon.

Universal

Art Acord Starts Another

Art Acord has started work on “A Sage-
brush Sherlock” under the direction of
Cliff Smith. Alta Allen has the leading
feminine role.

Crinkley Directing “Coming Back”

William Crinkley is directing the new
Western star, Fred Humes, in “Coming
Back.” Velma Connor, Jack Pratt, Colin
Chase and Morgan Brown are also in the

cast.

Cameramen Under Contract

Camermen working under contract for
Universal are : Charles Stumar, Milton
Moore, Arthur Todd, Virgil Miller, Ed-
ward Shelton, Jackson Rose, John Stumar,
Harry Newman and Max Dupont

New Comedy Series

Production of a new series of “Sweet
Sixteen” comedies under the direction of
Zion Myers has been started. Arthur Lake
and Eddie Clayton are the feature players.

Injury Forces Kerry Out
The injuries Norman Kerry received

when he was thrown from a horse While
on location at Pendleton, Ore., have forced
him to give up his featured part in the

film, as yet unnamed, that Edward Sedg-
wick is making.

Tiffany-Truavt
Release Date Set

“Dollar Down,” in the cast of which
are Ruth Roland and Henry B. Walthall,

is finished and is scheduled for release

next month.

Tearle to Star

Conway Tearle has been engaged for the

male lead in “Morals for Men,” adapted
from a story by Gouverneur Morris.

Schulberg
Cast Completed

The cast for “The Other Woman's
Story” has been completed with Helen Lee
Worthing, former Follies beauty, in the

leading role.

Marion Davies and Conrad Nagel are
starred in “Lights of Old Broadway,”
now in production for Metro-Gold-
wyn-Mayer. Monta Bell, young
director, is wielding the megaphone.

August Vollmer, chief of police of Oak-
land, Cal., will appear in “My Lady’s Lips,”
not as one of the cast but in a special insert

preceding the third degree sequence of the
picture.

Paramount
Menjou in New York

Adolphe Menjou is in New York for the

production of “The King on Main Street,”
which will begin soon.

MacLean aiul Company Busy

Douglas MacLean and his company have
started work on “Seven Keys to Baldpate.”
An important opening sequence has already
been filmed.

Cortez Stars in “Martinique”

Ricardo Cortez has the male lead in

“Martinique,” and will play opposite Bebe
Daniels.

Michael Arlen to Hollywood

Michael Arlen, novelist, will go to Holly-
wood next month to assist in the adaptation

of his story, “Crossroads of the World,”
for the screen. It is an original story for

Pola Negri.

Editing “He’s a Prince”

Raymond Griffith’s “He’s a Prince,” his

first starring picture for Paramount, has
been finished and is now being edited.

Pathe

Making Scientific Films

Louis Tolhurst, scientist, noted for his

cinema-microscopic studies of minute liv-

ing creatures, is filming a new series under
the serial title, “The Magic Eye.” The first

picture will be called “Seeing Things,” the

second, “Sun Power” and the third.

“Walking on Water.” There will be more
titles in the series.

Editor Makes Close-Up

Emanuel Cohen, editor of Pathe News
and Pathe Review, has returned from a

five-week tour of the country, made for the

purpose of studying the field at first hand.

Three-Dimensional Released

“A Runaway Taxi,” another of the

three-dimensional films known as the Ives-

Leventhal “Stereoscopiks,” has been re-

leased.

Alf Goulding With Sennett

Alf Goulding, comedy director, recently

signed a long-term contract with Mack
Sennett and is directing Alice Day.

Training as Dancers Valuable

Charlie Chase and his leading woman,
Katherine Grant, danced on the stage be-

fore they entered pictures, and in the latest

Chase comedy they will utilize this train-

ing in the roles of dancers de luxe in

society.

Bischoff

Complete Three Comedies

One comedy each in the “Classics in

Slang,” Gold Medal and Biff series, has

been completed.
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Astor
“False Pride” Finished

“False Pride,” the second of the “Mac-
fadden Made Movies’ ’of the True Story

Film Company, has been completed and

an exploitation campaign has been mapped
out.

Associated Exhibitors

Distribute “Manhattan Madness”

To prevent misunderstanding: “Manhat-
tan Madness,” starring Jack Dempsey. and

Estelle Taylor, is distributed by Associated

Exhibitors.

Investigates Studio Possibilities

Lewis H. Moomaw, producer and di-

rector, recently went to Tacoma, Wash., to

investigate the studio possibilities of the

H. C. Weaver Productions, Incorporated.

Tie Up ivith “Daily Mirror”

Motion picture aspirants from. among
readers of the New York Daily Mirror are

being chosen by Associated Exhibitors^ for

use in the picture “The Sixth Degree.
’

Arrow
Sell Pictures for Far East

Louis Loeb, manager of the export de-

partment of Arrow Pictures Corporation,

has gone to San Francisco to meet Chinese

and Japanese buyers with a view to dis-

posing of Arrow productions in the Far

East.

Editing “The Substitute Wife”

Studio work on “The Substitute Wife”
has been completed and it is being edited

and titled.

Pro-Dis-Co.

Engage Director

Robert G. Vignola has been retained to

direct “Fifth Avenue,” production of which

is to start soon.

Executioner Has Job

Walter Long, well known as the por-

trayer of the part of executioner, will have

the role in “The Road to Yesterday,” in

which there is a witch-burning scene.

High Wages Lowest

Hunt Stromberg recently stated that

from the point of view of production

economy talented actors at high salaries

are more valuable than mediocre actors en-

gaged at relatively lower salaries.

Loans Natheaux

Cecil B. De Mille has loaned Louis

Natheaux to Metropolitan Productions for

a part in “Simon the Jester.”

Preparing Cabaret Scene

Ernest Belcher, prominent ballet master

for film productions, is preparing the elab-

orate cabaret scene for “The Wedding
Song.”

Metro-Goldwyn-Mayer
Vidor to Direct “La Boheme”

King Vidor will direct Lillian Gish in

“La Boheme” and Robert Florey is to be

technical advisor under Cedric Gibbons.

Prepare “Ben HuP’ Ad Material

Ferdinand Earle and Gordon B. Pollock

are creating combined painted and pho-

tographic stills and portraits for use in

advertising “Ben Hur.”

Adapting “The Auction Block”

Hope Loring and Louis Lighton are

working on an adaptation of “The Auction
Block,” the Rex Beach story that A1 Ra-
boch is to direct.

Title Writers’ Efficiency Method

Katherine Hilliker and her husband,
Capt. H. H. Caldwell, title writers, have
a portable projection machine in their of-

fice. Instead of going frequently to the

projection room to note the effects of their

titles, they darken their office and start

their machine.

Leo White in “Memory Lane”

Leo White, who played with Charlie

Chaplin in the early days, has been added
to the cast of “Memory Lane.”

Embassy
Playwrights Title Picture

Frederick and Fanny Hatton, well known
playwrights, were signed by Arthur F.

Beck, president of Embassy Pictures Cor-

poration, to title “The LTnnamed Woman.”
They will also title other Embassy pictures.

Chadwick
Sign Twelve Fighters

Twelve well known pugilists including

Jeffries, Genaro, Rivers, Cross, Roper and
Wolgast have been signed for parts in “The
Prince of Broadway.”

Davis Dist. Div.

Put “Three Pals” in W’ork

Production has started on “Three Pals,”

the latest picture starring Marilyn Mills

and her horses “Star” and “Beverly.” Wil-

bur McGaugh will direct.

Another Picture Completed

“Peggy of the Secret Service,” the first

of the Peggy O’Day series of pictures, has

been completed.

Columbia
Sign Arnold Hansen

Arnold Hansen, film color specialist, has

signed a contract with Columbia and will

do all the color work on pictures to be

made for this season’s program.

NEGATIVE
RAW STOCK

should be purchased solely on the

basis of

QUALITY
If so, you will buy

iOEIRZ
If you allow the reputation of the

manufacturer to influence you, you

will purchase

Also makers of GOERZ LENSES

Sole Distributors

:

Fish-Schiirman Corp.

45 West 45th St., New York City

1050 Cahuenga Ave.,

Los Angeles, Cal.

Destroy Plane for Realism

An airplane was destroyed for the sake
of realism in the production of “The Un-
written Law” under the direction of Ed-
ward J. Le Saint.

Educational
More Power for Lighting

With the new generator plant installed

and furnishing an abundance of power for
lighting purposes, the units now at work
will not be held back for lack of light.

Lloyd Hamilton Starts First

Lloyd Hamilton has started work on his
first picture under the direction of William
Goodrich.

Skating Rink Reproduced

Lige Conley’s Mermaid company working
under the direction of Norman Taurog will

use in making its current picture a replica
of one of the large roller skating rinks of
Los Angeles.

Cotdey’s Leading Woman Sick

Estelle Bradley, Lige Conley’s leading
woman of last year, works with him again
this year. Stanley Blystone and Babe Lon-
don are also in the cast.

Roberts Directs St. John
Stephen Roberts is directing A1 St. John

in a Mermaid comedy. Virginia Vance is

St. John’s leading lady.

F. B. O.
New “Dinky Doodle” Film Titled

“The Bad Man” is the title of the first

of the new Dinky Doodle series. It is a
burlesque of the “shoot ’em up” western
stories.

Have Large Menagerie

With the acquisition of the naturalist
photographer Ernest Corts the Bray Pro-
ductions also acquire the use of Corts’
menagerie.

Big Fellows Start Another

Joe Rock’s Heavyweight funmakers,
“Fatty” Alexander, “Tiny” Carr and “Kew-
pie” Ross—known collectively as a “Ton of
Fun”—have started production of their
third comedy.

Completing “The Last Edition”

Emory Johnson is personally supervising
the cutting of his melodrama of newspaper
life, “The Last Edition.”

Scenario Ready

Fred K. Myton, West Coast scenario ed-
itor, has finished the scenario of “Flaming
Waters,” a melodrama of the oil fields.

First National
“Splendid Road” Cast Selected

In Frank Lloyd’s cast for “The Splen-
did Road” are Lionel Barrymore, Anna Q.
Nilsson, Gladys Brockwell, Robert Frazer,
Marcine Day, Pauline Garon and Edward
Earle.

Cameraman Signs Contract

Because of his good work as first cam-
eraman on the production of “The Dark
Angel” George Barnes has been signed for

a year.

Will Feature Dorothy Mackaill

Dorothy Mackaill has just been placed
under a five-year contract to play feature

roles in forthcoming productions.

Work to Begin on “Joanna”

Edwin Carewe’s new picture, “Joanna,”
will be put in work September 20. Dorothy
Mackaill will have the name role.

Two Stars in “Caesar’s W ife”

Malcolm McGregor will support Corinne
Griffith in W. Somerset Maugham’s
“Caesar’s Wife,” which will go into pro-

duction soon.
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Philadelphia, pa.—

W

ord has been
*- received of the signing by Jules E.

Mastbaum, president of the Stanley Com-
pany of America, of Luisa Tetrazzini,

noted operatic star, for three one week
stands at the Stanley theatres in Philadel-

phia, Atlantic City and Camden, at a

salary reported to be $27,000 for the three

weeks. Mastbaum is negotiating for the

appearance of several other prominent

musical stars. He will remain abroad

until the latter part of September, but

Frank Buhler, managing director of the

Stanley Company, who accompanied Mast-

baum, is expected home shortly. . .

The majority of Philadelphia exhibitors

are enthusiastically supporting “Greater

Movie Season.” Most of the theatres in

this territory are decorated with pennants,

posters and banners and all report that re-

ceipts to date far surpass the receipts of

the past two years. Probably no daily

newspaper in the country devoted as much
space to “Greater Movie Season” as The
Daily News. This paper, the newest in

the city, is building up a fine circulation

and proposes to become Philadelphia’s mo-
tion picture daily. . . . Al Fisher, Jr.,

formerly salesman for Metro-Goldwyn, is

now associated with American Feature

Film Exchange, 1335 Vine street. . . .

C. C. Hite, special two-reel comedy sales-

man for Pathe, has returned from a motor

trip to Ohio, where he visited his parents.

. . . While a fire was raging in a build-

ing at the rear of the Victoria theatre, H.

D. Cherry, manager, by his presence of

mind quieted the patrons and prevented a

serious panic. . . . C. G. Powell, local

manager of Associated Exhibitors, has re-

turned from a vacation spent with his

family in Atlantic City. . . . J. S.

Hebrew, manager of the local office of

Warner Brothers, has returned from a

business trip to Boston. . . . R. C.

Meigs, special salesman for Pathe, has

Been transferred from the local office to

the Pathe Albany office, where he will act

as special two-reel comedy salesman.

. J. S. Woods, president of Associ-

ated Exhibitors, was a recent visitor at the

local office of the company. . . . The
Alcazar theatre, Philadelphia, has been

leased by Wolf & Berger, who operate the

Ideal theatre, and the New Empress, Man-
heim and 56 street theatres. . . . Tom
Lark, cashier in the local Pathe office, has

returned from a vacation spent in New
"York City. . . . O. Guilfoile, formerly

with Vitaeraph, has been appointed assis-

tant cashier for Warner Brothers. . . .

Mayer Milgram has purchased a site and

building in North Philadelphia which will

be remodeled into a 500-seat theatre.

. . . The Germantown theatre has re-

opened after having been closed for exten-

sive alterations and improvements. It has

been thoroughly renovated and presents an

attractive appearance. . . . Denny
Berkery, manager of the 69 Street theatre,

Chicago
First Runs

(Week Beginning August 30)

CHICAGO: “The Unholy Three,” Metro-
j

Goldicyn-Mayer.
ROOSEVELT: “Don Q, Son of Zorro,

**United Artists (4th week).
MONROE: “Lightning” Fox.
McVICKERS: “Wild Horn Mesa,” Para-
mount

.

ORPHEUM: “The Gold Rush,” United
Artists (2nd week).

ORCHESTRA HALL: “Seven Days, ’ Pro-
ducers Distributing Corporation.

STATE-LAKE: “The White Monkey, * First

National.

has returned from a week’s vacation in

Bermuda. . . . J. Howard Wiley, who
has played in a number of important
theatres in Philadelphia, is the new organ-
ist for the Hippodrome theatre, York, Pa.

. . . Sam E. Morris, general sales man-
ager for Warner Brothers, was a recent

visitor in Philadelphia. . . . The Wayne
theatre, Wayne ave., Philadelphia, has been
sold by Harry Rosins to Elliott Goldman,
acting for an undisclosed purchaser, for a

price said to be $57,000. Possession will

be taken in September. . . . Rhea V.

Halpern, secretary to Ben Amsterdam and
auditor of the Masterpiece Film Attrac-

tions, is spending a two week vacation in

Atlantic City. . . . Erno Rapee, former
conductor of the Fox Theatre Grand
Orchestra, sailed for Berlin on August 10.

He will organize an orchestra for a new
theatre which the UFA expects to open in

the fall.

A LBANY, N. Y.—Charles Charles, who
used to be stationed in the Albany ter-

ritory, but who is now handling the Para-
mount office in ' Wilkesbarre, Pa., was in

town during the week and received a warm
welcome. . . . John Rock, general

manager for Vitagraph, was also a visitor

in Albany during the week on his way to

the Saratoga track. . . . Charles Miller

reopened the Bright Spot in Rensselaer on
August 22. . . . Irving Goldsmith, a

Stratford Theatre

Program
(Week Beginning August 30)

Stratford Pictorial.

Stratford Scenic Presentation.

“Harmony as You Like It,” Henderson &
Weber.

“Are You Sorry?” Doris Guton on the

Stratford-Kimball organ.

“Bits of Musical Comedy,” De Gray-Lester

and Company.
“The Danger Signal,” Columbia.
“Sneezing Beezers,” Pathe.

well known exhibitor in Saratoga, is a
candidate for the New York State As-
sembly this fall. . . . Morris Silver-
man, who runs the Happy Hour and Pearl
theatres in Schenectady, announces that
he will build a new 900-seat house next
spring, after which he will close the Pearl.
. . . George Dwore, running the Cameo
in Schenectady, has the only theatre in

that city that does not operate on Sundays.
The house is located in an exclusive sec-

tion, opposed to Sunday movies, though
the residents nevertheless patronize the
downtown houses on Sundays. . . .

Stephen Boisclair, organist at Harmanus
Bleecker Hall in Albany, will dedicate a
new organ in the state of Connecticut next
month. . . . Constance Pedone, cashier

at the Strand in Schenectady, is recovering
from an operation for appendicitis. . . .

James Roach, manager of the Farley thea-
tres in Schenectady, announces that the

State theatre is to be repainted and re-

decorated and that the furniture is to be
reupholstered. . . . William Shirley of
Schenectady returned during the past week
from Miami with wild tales of fortunes
made overnight. He will return to Florida
at once and plans to erect three apartment
houses in Miami. . . . Cohen and
Kornblite of Binghamton announce that the

Stone theatre in that city will be re-

modeled next spring. . . . Herman
Steam, manager of the F. B. O. exchange
in Albany, is a proud father, the stork ar-

riving last Tuesday with a baby girl.

. . . Sam Goldstein, who has houses in

Utica and a chain in Massachusetts, was
along Film Row during the week. . . .

Walter Hays, one of the heads of the

Strand chain of houses, dropped into town
during the week on his way back to Buf-
falo from a vacation spent in the White
Mountains. . . . H. L. Berinstein of

Elmira, who is associated with his brother
in handling the Berinstein chain of thea-

tres, was in Albany during the week and
will be here frequently from now on.

. . . The Van Curler, a Berinstein

house in Schenectady, reopened Monday
with A. J. Rachell as manager. . . .

Carolyn Goodman, secretary of the Albany
zone, returned during the week from her
vacation at Lake Mohican. . . . Ac-
cording to reports, Nate Robbins of Utica
is now drawing down a salary of $25,000 a
year as general manager of a chain of
houses of which he was at the head and
which was recently taken over by Famous
Players with the understanding that they
would be managed by Mr. Robbins. . . .

William Smalley of Cooperstown is enter-

taining his mother and sister from Con-
necticut. . . . Claude Wade of North
Creek runs a theatre as well as a hotel,

and with summer business at its peak, is

filling both establishments these days.

. . . C. L. Gardner of the Pine Hills

theatre in Albany declares that he wel-
comes rainy nights; they fill his theatre
with patrons who would otherwise spend
the evening on their porches or in their

cars. . . . Leon Medem, manager of

the Pathe exchange, announces that “The
Freshman” has been booked by the Mark
Strand and Troy theatres, as well as the

Robbins chain and the Schine circuit.

. . . J. B. Hart of Bennington, Vt.,
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owner of two theatres in that city, cleaned
up a small sized fortune in Florida real

estate last winter. He was along Film
Row during the week. . . . William
Benton of the Congress in Saratoga ran
“The Gold Rush” four days last week,
giving the picture its premiere in this part
of the state. . . . Elizabeth Meeker
will reopen the Casino in Waterford the

fore part of September. . . . Bob
Wagner, former manager of the Gateway
in Little Falls, but now selling Renown
product, paid his first visit to town last

week in the capacity of a film salesman.
. . . Dave Seymour of the Pontiac in

Saranac Lake received a cable last week
from William Morris containing a check
for $50, a contribution to a benefit being
given by Seymour for a local charity.

. . . Alec Herman, manager of the
First National exchange, was in New York
this week attending a convention. . . .

Janies Shultis has opened a theatre in

Woodstock to be known as Studio Hall.

QJT. LOUIS, MO.—A unique display was
placed in the lobby , of the Grand Cen-

tral theatre in connection with the premier
St. Louis showing of “The Iron Horse”
at the Skouras houses opening Aug. 29.

The display was arranged by Jack Fitld,

publicity director for Fox pictures, in con-
junction with the St. Louis-San Francisco
railway. It included a miniature working
model of the finest engine on the Frisco
system in 1904 encased in glass, above
which was a photograph of the new
“1,500” type engines now in use on the
system. The model was in the Frisco
system exhibit at the Louisiana Purchase
World Exposition in St. Louis in 1904. A
similar exhibit has been arranged by the
Missouri Pacific railroad and will be dis-

played at Eighth and Pine streets in the
downtown business section. . . . L. W.
De Young, owner of Memorial Hall,
Waterloo, 111., has been ordered to the
Artillery Officers’ Training School at

Fortress Monroe, Va., for a seven week
course in the anti-aircraft school. De
Young is a second lieutenant in the Of-
ficers’ Reserve Corps. . . . Claude Mc-
Kean left for Memphis, Aug. 21, to take
over the management of the new Fox
exchange there. The St. Louis Fox office

force gave him a diamond Masonic pin
and his friends among the St. Louis ex-
hibitors gave him an engraved brass desk
set. . . . George P. Skouras has organ-
ized the Columbus Amusement Company
to operate his theatres. He recently took
•over the Congress theatre from Hector M.
E. Pasmezoglu, and also is interested in

the Aubert and Chippewa theatres. . . .

A. C. Wilson, head auditor for Fox, was
in town for several days. . . . G. E.
McKean, manager of the local Fox office,

returned Aug. 21 from a successful trip

to Quincy and Hannibal. . . .Jack
Woody, president of Associated Exhibi-
tors, was in town from Aug. 16 to 22,

when he departed for New York. He was
pleased with the business already obtained
by the local office on the new season’s
product. The sales have broken all the
office records. . . . The St. Louis
theatre. Grand boulevard and Morgan
street, is scheduled to open Aug. 10. . . .

L. E. Talley is making all towns of 2 500
and more inhabitants for Associated Ex-
hibitors. . . . “The Freshman” goes
into the Grand Central, Capitol and Kings
theatres Sept. 17. Tt will hold the screen
at the three houses for nine days. , , .

Philadelphia

First Runs
( Week Beginning August 17)

STANLEY : “A Slave of Fashion, **Metro-
Goldwyn-Mayer

;

“Mary, Queen of Tots,”
Pathe; Stanley News; Overture, “Poet
and Peasant;” Yodeling Romance,
“Echoes of Switzerland;” Dance Diver-
tisement, Gigli & Severn.

FOX: “Siege,” Universal; Fox Theatre
Screen Magazine; Pictorial Poem, “I Re-
member;” Overture, “The Red Mill,”
Fox Theatre Grand Orchestra; Songs,
Macy & Scott; Dances, Layton & King.

STANTON : “The Ten Commandments,”
Paramount.

KARLTON : “Just a Woman,” First Na-
tional.

PALACE : “The Lady Who Lied,” First
National.

VICTORIA: “The Making of O’Malley,”
First National.

CAPITOL: “The Teaser,” Universal.

Producers Distributing Corporation has
leased the old Pathe offices on the ground
floor of the Plaza Theatre building. Dis-
trict manager C. D. Hill has already
opened temporary headquarters in the of-
fices, which will be altered and improved
and will soon be ready for permanent oc-

cupancy. . . . Paul De Onto has re-

signed from the sales staff of the local

F. B. O. office and has been succeeded by
B. J. “Buns” Derby, formerly with War-
ner Brothers. Derby will travel Southern
Illinois. . . . C. L. Hickman has re-

signed as manager of the F. B. O. office at

Memphis, Tenn., and has accepted a posi-

tion with the local Warner Brothers office.

He will travel Arkansas, Kentucky and
Tennessee. . . . Jim Duthie of the
Memphis PaJthe office was in St. Louis
for a few days. . . . M. F . Baker of
Keokuk, la., has returned from his vaca-
tion trip to Michigan. . . . K. C. Whet-
stone, manager of the Regent theatre,

Keokuk, recently spent several days in St.

Louis accompanied by his wife and daugh-
ter. . . . Barney Lueken of the Mack-
lind theatre, St. Louis, is recovering from
a week of illness. . . . Arthur Scliier-

stein, booker for the local F. B. O., has also

been ill. . . . Harry Tanner will open
his new house in Nokomis, 111., about
Sept. 25. . . . Roy Dickson, manager
for Associated Exhibitors, will spend his

vacation fishing for black bass in the Black
river near Noble, Ark. He has chartered
an express car to bring back the fish he

has promised his friends. . . . Charley
Werner, manager of the local Metro-
Goldwyn-Mayer office, is taking a course
of treatment at the Mayo hospital in

Rochester, Minn. Sam Burger, assistant

manager, is in charge during Werner’s
absence. . . . Ray Curran, formerly
with Vitagraph, is now office manager for

Metro-Goldwyn-Mayer Tim Lam-

Capitol Program
in Chicago

(Week Beginning August 31)

Capitol Grand Orchestra, “Medley of Pop-
ular Airs,” arranged by Albert E. Short.

“Staccato Etude,” by Rubenstein ,
played by

Mamie Stillerman
,

pianist.

Capitol Theatre World Events.

“Three Harmony Aces,” The Melody Chaps.
James J. Corbett and Capitol-Abbott Ballet.

Film showing Corbett and Capitol-Abbott
Ballet on visit to Chief of Police Col-

lins and Captain Smith of the English

Convict Ship.
“Two Boys from Arkansas,” Myers & Han-

ford.
“There Ain’t No Flies on Auntie,” Leo

Terry at the Capitol-Wurlitzer organ.
“Loves of the Eveningtide” ; “The Midnight

Waltz,” Instrumental Trio ; “Let Me
Linger Longer in Your Arms,” song,

Frank Sylvano

;

“I Love You,” song
Esther Nelson; “Three O'Clock in the
Morning,” Finale.

“Li"htnin',” Fox.

bert of the local Metro-Goldwyn-Mayer
staff has gone to Kansas City, Mo., as
office manager there for the same company.
. . . Jack Flynn, district manager for
Metro-Goldwyn-Mayer, has returned from
a vacation in Michigan. . . . Out of
town exhibitors seen along the row this

week were: Torn Reed, Duquoin, 111.; Y. E.
Pertlc, Jerseyville, 111.; Jim Reilly, Alton,
111.; Robert Stenipfle, St. Charles, Mo.;
Bill Karstetter, Columbia, Mo.

;
and Walter

Thimmig, Duquoin, 111.

V — —
rYENVER, COL.—Ed Nesbit, prominent

Denver theatre owner and active mem-
ber of the M. P. T. O. of Colorado, announces
that his new Alpine theatre will be finished

and ready for its grand opening not later

than October first. The New Alpine is

located at 33rd avenue and Williams street

and contains approximately 625 seats. It

is a part of a beautiful new building two
stories high and measuring 75 by 115 feet.

This will be the second Denver theatre

owned and operated by Nesbit. . . .

Harry Long, manager of the America
theatre, Universal first run house on Cur-
tis street, is in Detroit taking a much
needed vacation. Harry was general di-

rector of the “Greater Movie Season”
campaign, and this in connection with his

numerous duties as theatre manager has
taxed his endurance to the utmost. How-
ever, the strain did not affect his efficiency.

He expects to return to Denver about
September 1 and resume his duties as

active manager of the America. During
his absence the managerial duties are being
performed by Arthur Janisch, Universal
publicity manager in the Denver territory.

. . . Harry Lustig, district manager for
Warner Brothers, left early this week for
Salt Lake City to spend several days in

an office of his organization. Exhibitors in

the territory will recall Lustig as formerly
connected with Metro-Goldwyn-Mayer,
having only recently accepted the position

as district manager for Warner Brothers.

. . . Hugh Braly, manager of the local

branch of Famous Players-Lasky, started

by motor for a long trip to the Wyoming
territory. He expects to visit every ex-
hibitor in that section, and there will be
considerably fewer dates open for other
exhibitors when he returns. . . . Gus
Kohn of the Coronado theatre, East Las
Vegas, N. M., and his brother, Max Kohn
of the Rialto theatre, Trinidad, Col., met
in Denver this week for the purpose of

selecting their product for the winter
months. Gus reports a noticeable decrease
in business in Las Vegas, primarily caused
by an extraordinarily rainy season. . . .

Jasper J . Morgan, president of the Denver
Theatre Supply Company, has taken his

family and retreated to the wilds of the

Poudre Valley where he is spending a

two week vacation. Jap specializes in

rainbow trout fishing and all are eagerly
awaiting his return. . . . Eugene Ger-
base, the popular Universal manager, is

back at his desk after a strenuous ten day
sales trip in the New Mexico territory.

. . . C. M. Van Horn, Pathe branch
manager, has also just returned from a
two week sales trip. This time he visited

the New Mexico exhibitors. He made the
trip entirely by motor, stopping in Trini-

dad and Colorado Springs before his re-

turn to Denver. . . . Ed Schulte,
owner and manager of the Rialto theatre,

Casper, Wyoming, was a visitor in the city

last week. After transacting business with
exchanges he will go to Glenwood Springs,

Col., for a month’s vacation. He will be
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accompanied by his son. . . . Other
exhibitors visiting Denver during the past

week were Max Kravetz, owner and oper-
ator of the America theatre, Ft. Collins,

Col. ; Jim Zimmerman, owner of the Lyric
theatre, Bridgeport, Neb.; Ray Allison,

assistant manager of the America theatre,

Colorado Springs; and J. E. Guild, man-
ager of the Peerless theatre, Holyoke, Col.

. . . W. F. Gordon, manager of First
National, Salt Lake City, is in the city

enroute to the annual sales convention for
all First National managers to be held in

New York City in the near future. Gordon
was formerly a salesman working out of
the Denver First National office. . . .

B. M. (Barney) Shooker, owner and man-
ager of the Shooker Film Exchange, is

back after a two week sales trip into

Southern Colorado. He reports that in the
Southern part of the state you will find
business very good.

EXCHANGE
PLACE
CALT LAKE CITY, UTAH.—The Louis
*s-' Marcus Enterprises of this city have
taken over the Alhambra theatre of Og-
den, Utah. The lease is to cover a period
of ten years. The theatre has been closed
down and extensive improvements are
being made preparatory to the opening
September 5. About $20,000 will be ex-
pended on alterations. The Alhambra
seats 2,000. Louis Marcus, division man-
ager for Famous Players-Lasky, owns the
Paramount, Empress and Victory theatres
of this city, and the Idaho theatre at Idaho
Falls, Idaho. . . . Harry Lustig, division
chief for Warner Brothers, is holding a
sales conference at the local office. . . .

R. S. Stackhouse, local Warner Brothers
manager, is back after a swing over the
Montana key cities. . . . Two new sales-

men have been added to the Warner sales

force. Harry Gibson came over from
Denver to work Idaho, and Lawrence W

.

Hyde will cover Utah and Nevada. George
Jensen blew in from Montana for the con-
ference. . . . C. C. McDermond must like

Southern Utah. Mac totes a brief case for
Pro-Dis-Co. in that territory. Was in just

long enough to put on the nose bag. . . .

Greater Features main squeeze here hied
himself to Carbon county, Utah, district.

... C. L. Pearce has been making a name
for himself in the territory for Greater
Features. . . . Carl Steam, manager for

United Artists, has just returned from a

trip through Idaho with a flock of con-
tracts. . . . Art Schayer, Fox chief in this

city, is making a trek in Idaho. . . .

George Mayne still owns the Preferred
Pictures and Super Feature Independent
and is announcing the fact in Idaho. He
is selling his new product. . . . Fred J.

McConnell, short feature sales manager for

Universal, is here from the home offices.

. . . Big U branch manager Sam Henley
is back from Southern Utah. . . . L. A.
Davis, F. B. O. local boss, is arranging for

a preview of the production “The Keeper
of the Bees” which will assume the im-
portance of the world premier showing. It

will hold forth some time in September.
. . . Davis closed the Egyptian theatre,

Ogden, Utah, 100 per cent for the new
product. He leaves for Tdaho this week.
. . . Assistant Manager Gibson returns to

the F. B. O. offices after a vacation in

Denver. . . . “Drusilla with a Million”

went over big at the American last week.
Audiences applauded. . . . W. F. Gordon
is on his way to New York to attend the

First National Convention. . . . Vete

Stewart takes the First National product

Salt Lake City

First Runs
( Week Beginning August 15)

AMERICAN : “Drusilla with a Million,”
F. B. O.; “Aldrich's Thirty Minutes in
Hawaiian Islands;” International Netcs.

KINEMA : “The Danvers,” Fox; “Officer
Number 13,” Universal

;

Pathe Review;
International News.

PANTAGES : “The Beauty Prize,” Metro-
Goldicyn-Mayer.

PARAMOUNT EMPRESS: “The Lucky
Devil,” Paramount

;

“The Cradle Rob-
ber,” Pathe; Pathe News.

VICTORY : “The Street of Forgotten
Men,” Paramount

;

“Water Wagons,”
Pathe; Pathe News.

to Southern Idaho and Nevada. . . . C.
Hawkes is in Idaho. . . . Manager George
L. Howard for Metro-Goldwyn-Mayer is

back from Idaho. . . . Preparations are
being made for Paramount Week which
will be celebrated from September 6 to 12.

Harold Pickering, exploitation manager, is

preparing some nifty advertising. . . .

IValter Hiers, Educational comedian, and
his wife were guests of C. H. Messenger,
local Educational manager, this week. The
rotund fun maker is on his way to Yellow-
stone Park. . . . L. L. Savage, Western
division inspector booker for Pathe has
just left for Denver. From Denver he goes
directly to New York. . . . Frank Harris,

newly appointed Western division manager
for Pathe, is expected here soon by Man-
ager Seib. . . . Clyde H. Messenger, in

charge of Educational exchange, is cover-

ing the Southern Utah territory. . . . Ex-
hibitors visiting the market this week
include S'. B. Steck, Lyceum theatre, Ogden,
Utah

;
M. Clawson, Clawson theatre, Mor-

gan, Utah; A. L. Stallings, Kinema theatre,

Richfield, Utah; L. F. Brown and Cyrus
Ward of the Isis theatre, Preston, Idaho;
and Theodore M. Chester, Princess theatre,

Bingham, Utah.

D ETROIT, MICH.—The Butterfield en-

terprises announce that Howard E.

Sweet, former manager of the Colonial

theatre, at Lansing, has been transferred

to the Strand theatre at Grand Rapids.

. . . The opening of the new Grand
Riviera theatre, Grand River avenue and

Joy Road, Detroit, was a gay and festive

occasion of the week. The house is beau-

tifully decorated inside and the lighting ef-

fects are the most novel of any theatre in

the city. A policy of three shows daily,

changes twice a week and vaudeville and
motion pictures has been inaugurated.

. . . George F. Koppin, who controls a

string of 20 outskirt theatres in Detroit,

was host at a corn roast for film men and
their families at his athletic field. A large

number turned out and enjoyed the occa-

sion immensely. . . . Word has been

received here of the resignation from War-
ner Brothers of J. M. Duncan, who for

many years was manager of the Vitagraph
exchange in Detroit. Duncan had been

acting as district manager for the Warners
in the Middle West territory. .

_

. .

Seven hundred essays have been submitted

to the Motion Picture Theatre Owners of

Michigan in the newspaper contest cam-
paign being conducted in connection with

“Greater Movie Season.” The season in

this territorv continues to be a marked suc-

cess, according to reports from the organ-

ization office. . . The safe of the

Lyric theatre. Traverse City, operated by

Fitzpatrick and McElroy, was blown by
yeggmen and $750 was stolen. . . . W.
D. Ward of the W. D. Ward Productions
has secured Mrs. Russell T. Scott, wife of
the convicted man in Chicago whose case
attracted nation-wide attention, to make
personal appearances in Michigan in con-
nection with the showing of “Capital Pun-
ishment.” . . . Thomas Lancaster of
the Grande theatre, River Rouge, an-
nounces plans for a $250,000 theatre in
Detroit to be known as the Lancaster.
. . . Jack Goldliar, for several years
with Standard Films, has resigned to
handle state sales for the United Artists
in this territory. . . . The opening
date of the new Roosevelt theatre, a big
East side vaudeville and motion picture
house now under construction, has been set

for Sept. 17.

CAN FRANCISCO, CAL.—The 65 mo-^ tion picture theatre managers and
owners of this city were more than pleased
with the “Greater Movie Season” as held
here. San Francisco has a total of 60,000
seats in these 65 houses and they were
filled most of the time. It was not a mere
temporary business stimulus which the in-

dustry achieved that week, declared E. B.
Baron, general manager of the “Greater
Movie Season.” . . . The Grove theatre
at Pacific Grove was recently opened. It

seats 1,000 and will be under the manage-
ment of A. Keller. . . . Harry Arthur,
formerly of West Coast, stopped in this

city enroute to Seattle. Funny, they can’t

leave this city rest. . . . Dave Frazer,
special West Coast representative for

Producers Distributing Corporation was a

ten day visitor at the local office, after

which he went South. . . . It is plan-

ned to spend approximately $30,000 for the

redecoration of the White theatre at

Fresno, which will be reopened September 6.

. . . Max Blumenfeld has purchased an
entire block of land and has completed
plans for his new Daylight Block, which
will include a 2,000-seat motion picture

house and a large public market. It will be

on Taraval avenue near Twenty-ninth.
. . . One of Aaron Goldberg’s right

hand men, M. Eustice, has returned from
his vacation at Feather River. There’s

proof. He is tanned. . . . L. J. Dar-
mour, vice-president of the Standard
Cinema Corporation, stopped off long

enough to make a few more friends here.

. . . Joe Carra, formerly owner of the

Rex theatre, has taken over the Crown
theatre on Union street. He will thorough-

ly renovate the new place. When they

are once in you can’t keep ’em out. . . .

Henry Bredhoff of the Hawaii Film Supply
Company of Honolulu was a recent San

Francisco visitor. Yes, he had a good time.

. . . The New Wasco theatre was
onened recently by A. W. Thresher at

Wasco near San Francisco. The house

seats approximately 600 and is modern in

every resnec.t. . . 3York was begun

August 22 on a $500,000 theatre, market

and stores project here by Milton H. Lees

and S. H. Levin following their purchase

of the site. . . . Hollis Osborne, Pathe

salesman, has married Ruth Faught. He
said he never would, but after the girl is

seen, you can’t blame him. . . . G. H.

Schultheis has been transferred from

handling the organ at the T. & D. Tr.

theatre at Paso Robles to the new Pacific

Grove house. . . . George Mann has

moved his offices from 191 Golden Gate

avenue to 298 Turk street, for Pro-Dis-Co.
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has taken the entire building there. . . .

W. W. Kefeldt, local manager for Pathe,
has found it necessary to build new vaults

due to increase in the demand for the

product.

TAANSAS CITY, MO.—Never has a
theatre in St. Joesph, Mo., had a more

auspicious opening than had the new Rivoli
last week. The house, owned by the Sun
Amusement and Realty Company and
managed by Ben Greenberg

,

was con-
structed at a cost of about $75,000 and is

the most modern theatre in that city. The
admission price will be, adults, 25 cents;
children, 10 cents. “A new, significant

chapter in the social and business history
of St. Joseph is begun, for a good theatre
is socially and commercially an inspiration
to the community it serves,” reads the
opening statement on the program. . . .

Excavation began Wednesday on the site

at Thirty-eighth and Main streets, Kansas
City, for a large suburban motion picture
theatre, to be operated by the Blackstone
Amusement Company under the manage-
ment of Jack Roth. The house will cost

$200,000 and it is expected that its doors
will open New Year’s night. A 25-year
lease has been obtained on the theatre by
the Blackstone Amusement Company,
which also operates the Isis theatre, subur-
ban house of Kansas City. “The screen is

improving after all. Commercialism has
not ruined it. Mr. Hays’ uplift is getting
results,” began the Kansas City Star in a

lengthy editorial comment the other day.
. . . Just as the Orpheum theatre, Kansas
City, opened for what is expected to be a
big winter season, the fates decreed that

Lawrence Lehman, manager, should be
confined to his bed on account of illness.

But he has assured friends that he will be
on the job in three days, which is taken as

being a rather short order. . . . Kansas
City was host to several screen stars this

week, including Ernest Torrence, Bessie
J^ove and Margaret Morris. “I can’t under-
stand why they want the homeliest man in

pictures to parade with the best looking
bathing beauties in the land,” commented
Mr. Torrence, who was on his way to the

West Coast. “Maybe they want me to be
one of the judges.” So many droll faces

has Samuel Carver, manager of the Liberty
theatre, seen in the last week that he is on
the verge of “d. t.’s” according to his own
admission. The Century Comedy comnanv
arranged with Mr. Carver to search Kan-
sas City for comedv types to enter the

slapstick field—and thev were not hard to

find. . . . Not only has Adolph Eisner,

manager of the Circle theatre, Kansas Citv,

been able to increase patronage each week
for the last six weeks, but also has found
time to make hurried trips to St. Louis.

Wichita and St. Toseph in the interest of

hooking his Indian, Chief William Red
Fox, as a specialty number at theatres. . . .

The thermometer and Kansas City’s mo.vie

row ran a close race for the “count” last

week. The fact that the First National

branch has four salesmen

—

Curran, Lowerv,
Craddock and Cass—among the first six in

the rankings of 133 First National ex-

changes is causing no little "puffing up” at

the local exchange. . . . The Short Film
Svndicate will have an exchange in Kansas
City within the next sixty days, it was an-

nounced. . . . Harry Hollander, former

Universal branch manager, has left for

Buffalo, where he is to manage the Warner
Brothers exchange. . . . Earl Cunningham,

San Francisco

First Runs
(Week Beginning August 23)

CALIFORNIA: “Dangerous Innocence,”
Universal.

IMPERIAL: “Don Q, Son of Zorro. United
Artists (3rd week).

LOEW 'S WARFIELD : “Her Sister from
Paris,” First National.

GRANADA : “The Limited Mail,” Warner
Brothers.

CAMEO : “Texas Trail,” Producers Dis-
tributing Corporation.

ST. FRANCIS: “The Iron Horse.” Fox.
UNION SQUARE: “My Lady's Lips,” All
Star.

Paramount exploiteer, went to Topeka,
Kas., last week to exploit Adolph Menjou,
but returned defeated, having been unable
to find Menjou, for which he blames the
Western Union. . . . John J. Gilmore,
Fox exploitation man from the home office,

is busy in Kansas City with “The Iron
Horse,” which opens at the Liberty Sep-
tember 5. . . . W. C. Baynes, former
Goldwyn and Selznick representative in
Kansas City, has returned to join the local
Universal sales force. . . . Ben Blotcky,
Paramount branch manager, has returned
from a vacation in Iowa. . . . O. H. Lam-
bert, former assistant branch manager of
Metro-Goldwyn-Mayer in St. Louis, has
been transferred to a similar position with
the same company in Kansas City. . . .

C. D. Hill, Pro-Dis-Co. district manager,
was busily engaged at the Kansas City
branch last week, as was R. L. McLean,
district representative for Pro-Dis-Co. . . .

C. A. Schwann, former Vitagraph repre-

sentative in St. Louis, has joined the Kan-
sas City Pro-Dis-Co. sales force. . . .

M. A. Levy, Fox branch manager, is tour-

ing the Kansas territory for new business

this week. . . . The Hall theatre, Colum-
bia, Mo., is undergoing an extensive alter-

ation program. Ornamental glass, reshap-

ing and repainting of the ceiling, a new
orchestra pit and a “re-vamped” front are

the principal changes to be made. . . .

The Isis theatre, one of Kansas City’s

largest suburban houses, managed by Jack
Roth, celebrated its seventh anniversary

last week with the showing of “Kiss Me
Again,” with which the famous waltz was
played as its dramatization appeared on
the screen. . . . Among the out-of-town
exhibitors in the Kansas City market last

week were: John Creamer, New Strand,

Chillicothe, Mo. ; H. Hedges and C. De-
Wolfe, Apex, Jamesport, Mo.; B. Wagner,
Beldorf, Independence, Kas.

;
/. H. Thomas,

Novelty, Winfield, Kas.; Sam Blair, Ma-
jestic, Belleville, Kas.; William Gabriel

and H. Austin, Garden City, Kas.; Edward
Frasier, Strand, Pittsburg, Kas.

;
Charles

Sears, Sears Circuit, Nevada, Mo. ... 7.

H. Kelly, former manager of the Isis,

Arkansas City, Kas., and the Rainbow,
Kansas City, has decided to try the “other

side,” having joined the Metro-Goldwyn-
Mayer sales force. . . . Two Motiograph
Deluxe machines have been installed in

D. Filizola’s Empress theatre, Fort Scott,

Kas. . . . Peerless low intensity reflector

arc equipment has been installed in the

Royal theatre, Kansas City, owned by
Paramount and managed by Bruce Fowler.
. . . Two new Simplex projectors have been
purchased by Charles L. Fisk of the Opera
House, Butler, Mo. . . . Simplex equip-

ment has been purchased by Jay Means,
manager of the Murray and Prospect the-

atres and vice-president of the M. P. T. O.
Kansas-Missouri.

WASHINGTON, D. C.—Daniel Bree-
skin, conductor of the Metropolitan

theatre orchestra, spent last week at Lake
George. During his absence Alexander
Podnos swung the baton and Nelson B.
Bell prepared the Saturday night radio
program. . . . The first two weeks of
the “Greater Movie Season” at the Metro-
politan broke all August attendance records
at this theatre. . . . The friends of John
J. Payette, assistant general manager of the
Crandall enterprises, sprung a surprise
birthday party on Payette when he ar-

rived back from his vacation at Lake
Hopatcong. He arrived home and entered
the darkened house. The lights suddenly
flashed on and revealed a host of his

friends who had prepared the surprise in

his absence. .../.£. Murdock, formerly
manager of the Avenue Grand theatre, re-

signed last week. He will be succeeded by
John B. \Jpperman, who has been trans-

ferred from the Apollo. Steven Eilbacher
will succeed Upperman at the Apollo, and
his entering office there will be something
in the nature of a homecoming. . . . Harry
E. I^ohmeyer, manager of the Tivoli the-

atre, has scored a hit with the “Tivoli

Junior Follies,” presented as a special Sat-

urday matinee attraction. The “Follies”

was designed to bring out latent talent

among the youngsters living in the neigh-
borhood of the Tivoli, and will be con-

tinued as a Saturday afternoon feature for

several weeks. ... It is rumored that

when the big radio show is held in the

Washington auditorium the last week in

September and the first week in October
the Crandall Saturday Nighters, audible in

the Auditorium and on the air, will play

an important part in the entertainment.

The Saturday Nighters are sponsored by
Joseph P. Morgan, general manager of the

Crandall theatre, Daniel Breeskin, con-

ductor of the Metropolitan orchestra, and
Nelson B. Bell, director of advertising and
publicity. . . . The Metropolitan orches-

tra will soon be back to normal. Con-
ductor Breeskin and assistant conductor
Podnos will be in their usual places, and
Janies Arcaro, first flutist; Preston Shelly,

solo cellist, Emile Smith, pianist, and Wil-

liam Jacobi, percussionist, will also soon

be back.

———

—

CZEATTLE, WASH.—Ferdinand Schur-^ man, president of the Fish-Schurman
Corporation, manufacturers of the Goertz

non-breakable condensers and raw stock,

was a visitor in Seattle this last week. The
trip West was a business jaunt and Mr.
Schurman included Portland and other

Northwest cities, as well as Seattle, in his

itinerary. . . . A. A. Schmidt, Western
district manager of Film Booking Offices,

has been promoted to special West Coast
representative, according to Arthur H.
Huot, manager of F. B. O.’s local offices.

. . Another important change affecting

the coast territory is called to attention by
L. A. Samuelson, manager of the Seattle

Pathe offices. W. S. Wessling, Western
district manager for Pathe, has been made
Los Angeles branch manager, succeeding
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W. A. Jenner, who recently resigned, and
Frank Harris, special feature representa-
tive, succeeds Mr. Wessling as Western
district manager. Mr. Jenner was Los An-
geles branch manager for several years.

He resigned to become business manager
for Harry Langdon, Sennett comedy star.

. . . Among recent Seattle visitors were
A. J. Bishell, manager of the Will Starkey
Amusement Company, which operates the-

atres in Spokane, Wash., and Lewiston,
Ida., and /. A. McGill, manager of the
Community theatre, Port Orchard. . . .

George P. Endert, manager of the local

Famous Players-Lasky offices, was host for

a few hours last week to a number of
notables who made a flying visit to Seattle.

They were Irving Willat, Famous Players-
Lasky director; Hack Holt and Billie

Dove, stars, and Lloyd Whitlock, character
man, returning to California after several

weeks spent on location at Wenatchee,
where scenes were filmed for a Paramount
release of the near future, James Oliver
Curwood’s “The Ancient Highway.” . . .

At Rosenberg, manager of De Luxe, an-
nounced the closing of a contract for the

distribution in the Northwest territory of

the Astor Distributing Company’s releases

comprising eight Bernarr MacFadden pro-
ductions, three Principal Feature Corpora-
tion productions and one Astor Aristocratic

production. . . . Jack Rue, formerly of
Seattle and now manager of the Portland
offices of Producers Distributing Corpora-
tion, is convalescing in a Portland hospital

following a serious hemorrhage resulting

from having his tonsils removed. . . . Les
Weir, Western district manager for Pro-
D's-Co., was in Seattle last week for a day.

He also spent a day in Portland.

OTTAWA, ONT.—J. M. Franklin has
given up his lease on what has been

the Franklin theatre in Ottawa and will

give all his time to managing B. F. Keith's

theatre. Other interests will open the

Franklin under a new name in a few
months. . . . Bert Palmer, usher at

the Strand theatre, Calgary, took part in

the rifle matches at Long Beach, Toronto,
and at the Connaught Rifle Ranges, Ot-
tawa, and shot his way to honorable men-
tion and some cash prizes. . . . Man-
ager Coplan of the Imperial theatre,

Ottawa, is issuing a “Catalogue of Enter-
tainment” in which are outlined details of

the theatre’s policy and a summary of at-

tractions to come. The Imperial begins
the new season with a larger orchestra,

new stage settings, a great variety of fea-

ture presentations, and a new policy.

. . . B. E. Lang has returned to Mon-
treal from Asbury Park, N. J., and is now
the manager of His Majesty’s theatre.

. . . Exhibitors and exchange represen-
tatives of Winnipeg got together at a
picnic held at Selkirk Park, August 15.

The big sports program was under the di-

rection of Sam Swartz .... Pete
Egan is back at his old desk at the Strand
theatre, Calgary, Alberta. It was only a
few weeks ago that he was transferred by
Famous Players Canadian Corp. to Winni-
peg, Manitoba, where the company oper-

ates the Capitol and Metropolitan theatres,

but a reconsideration of the shift resulted

in his returning to his old love, the Cal-

gary Strand, where he has made a name
for himself as a capable manager. . . .

When the Savoy theatre, Hamilton, On-
tario, reopened August 17 after being
closed for several months, H. E. Wilton,
manager of the Strand theatre at Hamil-

Seattle

First Runs
(Wee k Beginning August 24)

LIBERTY: “The Making of O’Malley,”
First National.

COLISEUM : “The Talker,” First National.
BLUE MOLISE: “The Limited Mail,” War-

ner Brothers.

COLUMBIA “Druwilla with a Million,”
F. B. O.

STRAND

:

“The Fool,” Fox.
HEILIG: ‘ Never the Twain Shall Meet,”
Paramount .

PANTAGES: “The Thoroughbred,” De
Luxe.

ton, was placed in charge of the house by
Famous Players Canadian Corp. An-
nouncement is now made that B. J. Mc-
Killiem has been appointed manager of the
Hamilton Strand. Wilton will now devote
his entire attention to the Savoy. McKil-
liem was photoplay and dramatic editor of
the Hamilton Herald until a few months
ago, when he became manager of the new
Tivoli theatre, Hamilton. . . . Jack
Arthur of Toronto, who directs the presen-
tations at the Hippodrome, has been se-
curing valuable publicity, week in and week
out, through the broadcasting of programs
by the Hippodrome Orchestra. Arthur
always takes advantage of the weekly
radio concerts, held every Monday evening,
to make announcements regarding current
attractions at the Hippodrome and Regent
theatres. . . . Jack Welch of Toronto,
former assistant manager of the Toronto
branch of Regal Films, Limited, has gone
to A^ancouver, B. C., to manage the office
of Canadian Educational Films, Limited.
Before he made his departure, Welch was
the victim of a number of parties, one
farewell stag celebration, for instance, be-
ing conducted until well on into daybreak.
At this gathering speeches were made by
well known exchange officials and exhibi-
tors, including Phil Kauffman, Regal man-
ager; William Bach, Ontario manager for
Famous Players-Lasky Film Service, and
Jack Hunter, Archie Laurie, W . Bailie (the
latter speaking for the exhibitors), Arthur
Cohen, Barney Murphy and others. The
staff of the Toronto Regal branch held a
supper at which Welch was presented with
a Masonic ring, the gift of the staff, the
presentation being made by H. V. O’Con-
nor in behalf of his confreres. The ex-
change men and exhibitors also presented
him with a traveling set, and later the
sales staff gave him a splendid club bag.
. . . Marjorie Stevens, popularly known
for several years as the director of the
ladies’ orchestra of the Palace theatre,
Toronto, was recently married but she is

continuing as conductor of the orchestra.
The Palace staff, headed by manager
Charlie Querrie, gave Miss Stevens a
kitchen shower and there were many per-
sonal gifts as well. . . . One of the
first theatres of the Canadian West to an-
nounce a showing of the special British
production “Reveille” starring Betty Bal-
four is the Capitol theatre at Edmonton,
Alberta, this having been booked by man-
ager W. P. Wilson. The Capitol is one
of the big Western houses. . . . Repre-
sentatives of five of Winnipeg’s leading
theatres attended the Winnipeg Sport Car-
nival on August 22 and took part in the
frivolities as a boost for the event, which
was being presented under the auspices of
the Winnipeg Amateur Lacrosse Associa-
tion. Those from the Orpheum, Metro-
politan, Winnipeg, Playhouse and Do-
minion theatres took part in the impromptu
program before a crowd of over 4,000 per-

sons. . . . The baseball team, made up
of staff representatives of the Papineau
theatre, Montreal, continued its winning
streak when, at Park Lafontaine, the

Papineaus took the Joubert nine into camp

by the score of 5 to 3. Bill Turner,
Papineau pitcher, turned in a no hit game,
the Joubert runs being secured on bases
on balls, a wild throw and an error. . . .

Every year during the two weeks of the
Canadian National Exhibition at Toronto,
Ontario, a special film production is pre-
sented at Massey Music Hall as a “big
time” attraction. This year the Toronto
Exhibition feature is the F. B. O. release
“Drusilla with a Million,” which opened
the engagement in Massey Hall, Saturday,
August 29, performances being given twice
daily. This is the premiere ot tne picture
for Canada. . . . Manager Bert Crowe
of the Capitol theatre, Peterboro, Ontario,
obtained good notice for his presentation
of “Cheechacos,” the Alaskan production,
by inviting the general public to submit
advertising displays on the feature for sub-
sequent use in the daily newspaper. An
assortment of prizes was offered for the
best advertisements, details of the feature
having been given by Manager Crowe in

an advance newspaper announcement.
. . . Nearly 1,000 real live human
babies were entered in the third annual
baby show which was recently staged by
PL M. Thomas, manager of the Capitol
theatre, Winnipeg, as an extra attraction
for the house. The judging was done on
the stage in view of the audiences, babies
of various ages and weights being shown
on respective afternoons, the grand cham-
pionship being awarded on Saturday.

V' — *

M ILWAL1KEE, WIS.—A diving bell

which it is claimed is capable of film-

ing pictures of deep sea life at a depth of
1,800 feet has been invented by four Mil-
waukee men, it has been announced. Those
who made the bell intend to organize at

once a company to be known as the Sub-
marine Pictures and Salvage corporation,

and begin operations shortly. “Our device
has been proven a success beyond a doubt
and we intend to be ready shortly to take
contracts to make motion pictures of deep
sea life and scenery at a depth of 1,800

feet,” declared Leo A. Kraemer, one of

those interested in the project. . . .

George Fischer of the Milwaukee theatre

has just returned to Milwaukee following
a two week motor tour through Canada
and Michigan. . . . Sid Lawrence, for

almost a year the manager of Saxe’s mil-

lion dollar Modjeska theatre on Mil-

waukee’s South side, has resigned. Milton
Harmon, for almost four years employed
at Saxe’s Princess as assistant manager,
has been promoted to fill the vacancy.

Lawrence, it is understood, will assume the

managership of an Orpheum house at

Champagne, 111. . . . Setting a new
record for construction speed, the new
Allis theatre will open to the public in

West Allis, suburb of Milwaukee, on Sept.

4, just three months after the work of

tearing down the old showhouse on the

site was begun. Whereas the old struc-

ture had a seating capacity of only 500,

the new Allis will seat 1,000. All of the

seats will be on one floor. A Barton
organ, two Motiograph projecting machines
and Stafford seats are included in the

equipment which Eugene Phalen, owner of

the theatre, has installed. . . . The
opening program will feature Reginald
Denny in “I’ll Show You the Town.”

. . . Mrs. Ann McMurdy has left the

employ of the Saxe publicity department in

Milwaukee and now is handling publicity

for the LTniversal exchange, Carl Laemm-
le’s Alhambra theatre and the Palace

Orpheum.
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1925

This is the original exhibitors* reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“What the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, 111.

Associated Exhibitors
BARRIERS BURNED AWAY: Special cast—

A very good picture but it would have been

100 per cent better if the fire scenes had been
shown to be taken in the day instead of being

night scenes all the way through. The fire

scenes were so dark that they could not be

distinguished. Seven reels.—W. J. Shoup. De-
Luxe theatre, Spearville, Kan.—Small town pat-

ronage.

NEVER WEAKEN: Harold Lloyd—This is a

splendid short comedy and nothing could be more
thrilling than the third reel, but it flopped with

the audience and business fell off second night.

Some adverse comments. A few said too much
like “Safety Last.” Three reels.—Y. M. C. A.
theatre, Morenci, Ariz.—General patronage.

THE CHECHACHOS: Special cast—This is an
extra fine picture of Alaska. It is a master-

piece of science as well as a good story and
action. Eight reels.—W. J. Shoup, DeLuxe the-

atre, Spearville, Kan.—Small town patronage.

NOW OR NEVER: Harold Lloyd—Sure a go-

getter. Full of action, laughs and thrills. Lloyd
sure has a terrible time. A box office winner.
In connection had “The Death Ray,” a one reel

news reel, and an Aesop Fable. Patrons all

pleased. Second night good patronage.—C. A.

Riggs, Gem theatre, Hartford, Kan.—Small town
patronage.

NOW OR NEVER: Harold Lloyd—About one
of his best. The first one I played of Lloyd’s

several years ago, I played it again to the same
business as did “Hot Water.” By using Aesop’s
Fables and Larry Semon in "Her Boy Friend”
made a fine entertainment. Three reels.—D. T.

Clary, Amuzu theatre, Lincolnton, Ga.—General
patronage.

THE EXTRA GIRL: Mabel Normand—An
extra good comedy-drama which was enjoyed by
our patrons, and drew us a good crowd. Six

reels.—W. J. Shoup, DeLuxe theatre, Spearville.

Kans.—Small town patronage.

F. B. 0.
LADY ROBIN HOOD: Evelyn Brent—A very

interesting picture that drew several good com-
ments. Play it. When we took over the Palace
we made a rule that we would report on every

Picture. Six reels.—A. F. Botsford, Palace the-

atre, Long Pine, Neb.—Small town patronage.

THE WILD BULL’S LAIR: Fred Thomson—
Lots and lots of hokum, but they like it. One
of the best of the Thomsons. The newer ones
are all better. Six reels.—Fred Hinds, Cresco
theatre, Cresco, la.—General patronage.

SPEED WILD : Lefty Flynn—A good picture

of its kind and should make a fellow a little

money. I failed on account of not having a

sheet of paper. Got to hand it to Memphis for

service. Two mistakes in one week. One failed

to get paper, other one reel of No. 4 of “The
Telephone Girl.” Received another No. 6 when
should have had No. 5. Five reels.—Frank Bx'ock,

Grand theatre, Okolona, Miss.—Small town pat-

ronage.

SPEED WILD: Lefty Flynn—Just a fair pic-

ture with only a very limited amount of action.

The title would indicate lots of action but it was
minus. It was disappointing in this respect.

We would only class it as about 50 per cent
good. Five reels.—W. J. Shoup, DeLuxe theatre,

Spearville, Kans.—Small town patronage.

The Week’s Business
Business was 77.34 per cent good

last week, according to exhibitors’

box office statements to this paper.
Business the fourteen weeks pre-

ceding was as follows:

(Issue Date) (Pet.)
June 6 74.63
June 13 72.13
June 20 65.14
June 27 69.13
July 4 67.23
July 11 72.74
July 18 63.13
July 25 70.17
Aug. 1 67.78
Aug. 8 71.11
Aug. 15 69.17
Aug. 22 73.45
Aug. 29 78.36
Sept. 5 77.44

THE CLOUD RIDER: A1 Wilson—Good action
picture. Many good comments. Five reels.

—

Fred Dykman, Speed Way theatre, Springfield,

S. Dak.—General patronage.

FORBIDDEN CARGO : Evelyn Brent—Every-
one I talked with liked this show. It shows up
some good acting on Evelyn’s part. It should
please most all classes. Although there is a lot

of shooting, the picture has a moral. Shown
Wednesday. Not for Sunday. Rating 85 per
cent. Film condition good. Five reels.—J. W.
Ryder, Jewel theatre, Verndale, Minn.—General
patronage.

THAT DEVIL QUEMADO: Fred Thomson—

A

dandy good Western. Would recommend Thom-
son for any small town.—A. F. Botsford, Palace
theatre, Long Pine, Neb.—Small town patronage.

BROKEN LAWS: Mrs. Wallace Reid — Very
good picture that pleased 100 per cent. Bought
this picture right, so made some money on this.

Film condition good. Seven reels.—M. C.

Dworshak, Community theatre, Sheldon, N. Dak.
—General patronage.

THE WOMAN WHO SINNED: Mae Busch—
A picture with a moral. Some rare talent is

displayed. It depicts a woman’s downfall and
a just revenge. Should please all classes readily.

Played Wednesday. Good for Sunday. An 85 per
cent picture. Seven reels.—J. W. Ryder, Jewel
theatre, Verndale, Minn.—General patronage.

ON TIME : Richard Talmadge—An action pic-

ture that is good. Any Talmadge picture will

give you all the action and excitement you are
looking for. Five reels.—R. L. Nowell, Idlehour

theatre, Monroe, Ga.—General patronage.

THE MAIL MAN: Special cast—“The Mail
Man’’ is a very fine picture, although for some
unknown reason it did not draw for us. Even
with heavy exploitation we did not make a dollar.

I cannot quite understand why. Seven reels.

—

W. J. Shoup, DeLuxe theatre, Spearville, Kans.

—

Small town patronage.

THE MASK OF LOPEZ: Fred Thomson—

I

guess this would have been good if I had even
got one-half of it. This one was the last of

the series of 6. Thomson will draw and make
any exhibitor money when you can get good
prints. No picture is good or cheap with poor
prints. F. B. O. put this print off on me and
all the satisfaction I could get was I got what
I paid for, it and the contracts stated good
prints or cancel. That’s some service, from
F. B. O. out of Atlanta. Five reels.—D. T.

Clary, Amuzu theatre, Lincolnton, Ga.—General
patronage.

THUNDERING HOOFS: Fred Thomson-
Good film. This is Thomson and Silver King
again, but that’s about all we can say. It’s the

poorest of the Thomson pictures which we have
run. Not much Western stuff ; Silver King
doesn’t do anything to speak of and Thomson
lets the villain get the best of him too much.
If Thomson and the horse mean anything to you
this may go, but it’s far below the standard set

by Thomson. Five reels.—W. T. Davis & Son,
Rialto theatre, Sharon, Wis.—General patronage.

THE SPIRIT OF THE U. S. A.: Special cast—
Good entertainment for those who came out to

see it. A little too much war stuff to suit my
patrons, as they are tired of war pictures. But
this one sure pleased. This should go over in

Cooperation Pledge
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any small town. Eight reels.—Chas. E. Barber,

Electric theatre, Tilden, 111.—Small town patron-

age.

First National
SOUL FIRE: Richard Barthelmess — Dick

seemed to make back some of his friends he had

lost with this one, but he is still capable of doing

better. Bessie Love came in for a lot of favorable

comment for her work in this picture. Seven

reels.—Meyers & Ford, Arcade theatre. La Grande,

Ore.—Small town patronage.

SO BIG: Colleen Moore—This is a wonderful

picture. Pleased 100 per cent. Can’t go wrong
on First National. Nine reels.—C. H. Martin,

Strand theatre, McKenzie, Tenn.—General Pat-

ronage.

THE NECESSARY EVIL: Ben Lyon—Ben
seems to have a certain following among the

flappers. That, together with his being in this

section of country working in “Winds of Chance,”

helped to keep the ticket machine working. How-
ever, no records were broken and several are

still wondering what "The Necessary Evil” is.

Seven reels.—Meyers & Ford, Arcade theatre, La
Grande. Ore.—Small town patronage.

IDLE TONGUES: Special cast—Used this on a

Sunday and entertained them all. Favorable re-

ports were made as they passed out. Six reels.

—M. J. Babin, Fairyland theatre. White Castle,

La.—General patronage.

THE SILENT WATCHER: Special cast—Good

picture. Seemed to please. Eight reels.—Fred

Dykman, Speed Way theatre, Springfield, S. Dak.

—Small town paronage.

ONE YEAR TO LIVE: Aileen Pringle—This

was 50-50. Some liked it. some did not. Many
were disappointed at Aileen Pringle not playing

the vamp's part. While they like her, she was

not in her class in this one. Eight reels.—M. J.

Babin, Fairyland theatre. White Castle, La.—

-

General patronage.

JUST A WOMAN : Special cast—Gave general

satisfaction and received many favorable com-

ments. Seven reels.—Meyers & Ford, Arcade

theatre. La Grande, Ore.—Small town patronage.

FLIRTING WITH LOVE: Colleen Moore—
Nothing to rave over. People were rather dis-

appointed in this one. Seven reels.—Fred Dyk-

man, Speed Way theatre, Springfield, S. Dak.

—

General patronage.

THE HEART OF A SIREN : Barbara LaMari

—Although many women enjoyed it, I was dis-

appointed both in attendance and picture. It is

far below the other First National pictures I

have played. Would probably go over better in

a city than small town.—R. L. Nowell, Idlehour

theatre, Monroe, Ga.—General patronage.

MADONNA OF THE STREETS: Nazimova—
Some very good acting by Sills and Nazimova.

Some good comedy to break the tense moments.

A dandy title and a picture worth playing. Eight

ree ls .—Le0 M. Fay, Gem theatre, Socorro, N. M.

—Small town patronage.

THOSE WHO DANCE: Blanche Sweet—

A

very good picture of its kind. A correct picture

of booze smuggling. Blanche Sweet very good

but Bessie Love makes away with the laurels.

Eight reels.—Schaghticoke Amusement Associa-

tion, Odd Fellows Hall, Schaghticoke. N. Y.

—

General patronage.

THE PERFECT FLAPPER: Colleen Moore

—

A dandy good picture. Personally I thought

more of it than “Flaming Youth.” Seven reels.

—Henry Sparks, Grand and Gem theatres, Cooper,

Tex.—Small town patronage.

THE PERFECT FLAPPER: Colleen Moore-
Dandy picture. Very jazzy, of course, but I ad-

vertised it as such and they didn’t fail to come.

Pleased everybody, unless it was the flappers, and

it handed them a jolt in the last reel. Would

advise you to play it. Seven reels.—E. F. In-

gram, Ingram’s theatre, Ashland, Ala.—Small

town patronage.

LILIES OF THE FIELD: Special cast—This

is truly a big picture with some fine acting and
settings. The direction is faultless, the photog-

raphy is excellent, but the last scene or two was
missing on the print we got. Nine reels.—W. J.

Shoup, DeLuxe theatre, Spearville, Kan.—Small

town patronage.

PAINTED PEOPLE: Colleen Moore—Good pic-

ture and good business. Enjoyed by all. Colleen

is gaining favor with my house. I consider her

with the leading stars. I will play one a m*nth.
Seven reels.—D. T. Clary, Amuzu theatre, Lin-

eolnton, Ga.—General patronage.

SANDRA: Barbara LaMarr—Pleased about 50-

50. These kind of pictures may please in big

cities, but not small towns. Don’t boost and you

may get by with it for one night. Eight reels.

—Robert Holt, Palace theatre, Clifton Heights,

Pa.—General patronage.

SECRETS: Norma Talmadge—Yes, Norma is a

great actress and they know how to charge for

her. A dandy picture, but why so sudden an

ending and why not turn the pages of her diary

slow and let people see what happened in be-

tween ? Nine reels.—Leo M. Fay, Gem theatre,

Socorro. N. M.—Small town patronage.

BOY OF MINE: Ben Alexander—Men, here’s

a picture. It’s got everything—comedy, pathos,

class. Best one we have had for a coon’s age.

Wonderful cast, great acting and directing. Old

but a cracker-jack. If you haven’t played it, set

out one of the new jazzy pictures and book it.

Good for any day in the week, especially good

for Sunday. Admission 10-25c. Seven reels.

—

E. F. Dunlap, Legion theatre, Derby, la.—Small

town patronage.

THE WHITE MOTH: Barbara LaMarr—In my
opinion this is a wonderful production, but it

failed to draw. Seven reels.—S. G. Ihde, Photo-

play theatre, Ashland, Kan.—Small town patron-

age.

Fox
THE DESERT OUTLAW: Buck Jones—Pretty

good Western.—Jos. Koopman, Amenia Opera

House. Amenia, N. Y.—Small town patronage.

DAUGHTERS OF THE NIGHT: Special cast—
Just an ordinary program picture, although

bought it for a special. Seven reels.—Henry
Sparks, Grand and Gem theatres. Cooper, Tex.

—

Small town patronage.

AN ARIZONA ROMEO: Buck Jones—A little

different from the usual Jones Western. Plenty

of comedy and they seemed to like it. Six reels.

—E. M. Biddle, Strand theatre, Paoli, Ind.—Small

town patronage.

THE HEART BUSTER: Tom Mix—Nice little

program picture that will please the Mix fans.

Has lots of comedy. Ran this as last bill on my
“Laughter Week” program. Five reels.—E. F.

Ingram, Ingram’s theatre, Ashland, Ala.—Small

town patronage.

THE BRASS BOWL: Edmund Lowe—A good

program picture. Good cast, but Lowe does not

mean very much here at the box office. Six reels.

—J. W. Andresen, Lyric theatre, Walnut, la.

—

General patronage.

RIDERS OF THE PURPLE SAGE: Tom Mix.

—100 per cent picture and then some. Six reels.

—A. Y. Dow, Grand theatre, Coleman, Alta., Can.

—Small town patronage.

THE LAST MAN ON EARTH: Special cast—
If you do not have too many reformers in your

town, run this. Plenty of comedy and will draw

a little extra business. If you have reformers,

leave it alone. Heard a woman remark as she

passed out, "I don’t see how this got by the

censors.” So use your own judgment. Seven

reels.—J. W. Andresen, Lyric theatre. Walnut,

la.—General patronage.

ROUGH AND READY : William Farnum—

A

lot of water has passed under the bridge since

these Farnum re-issues were originally made.

They seem crude after viewing current releases.

Guess Bill Fox wanted a little easy money. Well,

he got some from me. Five reels.—E. M. Biddle,

Strand theatre, Paoli, Ind.—Small town patron-

age.

HEARTS OF OAK: Hobart Bosworth—Seemed

to please a small turnout. Heard no knocks but

saw a few sobs. Would call it a good program
picture. Six reels.—Jos. Koopman, Amenia Opera

House, Amenia, N. Y.—Small town patronage.

MetroGoldwyn-Mayer
EXCUSE ME: Conrad Nagel—Excellent com-

edy drama that failed to draw. Six reels.—S. G.

Ihde, Photoplay theatre, Ashland, Kan.—Small

town patronage.

EXCUSE ME : Conrad Nagel—Another good

comedy-drama with only six reels and enough to

keep them going. Not too long and boresome.

like some of these 8, 9 and 10 reelers, on which
about 25 per cent of the length could be saved

in film. Six reels.—M. J. Babin, Fairyland the-

atre, White Castle, La.—General patronage.

HE WHO GETS SLAPPED: Special cast—
A very good comedy but not as big as the price

might lead you to believe.—Boom & Du Rand,
Lyric theatre, Ellendale, N. D.—Small town pat-

ronage.

THE SILENT ACCUSER: Peter the Great-
Dog pictures always draw an extra crowd, but

this one will do more—it will pack your house on
the second night and satisfy. Acting of the dog
almost human. By all means play it. Six reels.

—R. G. Leuzinger, Carthage theatre, Carthage,

S. Dak.—Small town patronage.

SO THIS IS MARRIAGE: Special cast—Very
fine picture. Good story, well acted and techni-

color portion very pretty and elaborate. People
liked Eleanor Boardman and Conrad Nagel in this

and will be watching for them in coming pictures.

Seven reels.—Y. M. C. A. theatre, Morenci, Ariz.

—General patronage.

THE RAG MAN: Jackie Coogan—Good and
he draws for us.—Boom & Du Rand, Lyric the-

atre, Ellendale, N. D.—Small town patronage.

SEVEN CHANCES: Buster Keaton—Nothing
big about this one at all. Consider it very poor

comedy and had lots of kicks. Story entirely too

weak and too much unreasonable stuff. If I had
it to do over, I would lay off this one. Six

reels.—E. F. Ingram, Ingram’s theatre, Ashland,
Ala.—Small town patronage.

HIS HOUR: Special cast—Very good picture.

Had many favorable comments, especially from
women. Satisfied in every respect. Seven reels.

—R. L. Nowell, Idlehour theatre, Monroe, Ga.

—

General patronage.

BREAD : Special cast—A serious sort of

drama and rather good, but probably too deep for

some. Acting of cast good. Business not so

good and under normal on second night with
“Never Weaken” as added attraction. Seven
reels.—Y. M. C. A. theatre, Morenci, Ariz.

—

General patronage.

THE GREAT DIVIDE: Special cast—Good pic-

ture that seemed to hold my patrons. Nothing
desperate or thrilling but a good story. Acting
fine. Good for any theatre, highbrow or low-

brow. Eight reels.—Robert Holt, Palace theatre,

Clifton Heights, Pa.—General patronage.

THE NAVIGATOR: Buster Keaton—Not as

good as I thought it was. Pleased about 60 per

cent. Some said good ; others said too silly. Seven
reels.—Henry Sparks, Grand and Gem theatres,

Cooper, Tex.—Small town patronage.

THE NAVIGATOR: Buster Keaton—A knock-
out. Best Keaton we ever used. Six reels.

—

S. G. Ihde, Photoplay theatre, Ashland, Kan.

—

Small town patronage.

SCARAMOUCHE: Special cast—Wonderful
picture. A good many of my patrons stopped

and told me how much they enjoyed it. 100 per

cent. Admission 10-30c. Ten reels.—Fred Dyk-
man, Speed Way theatre, Springfield, S. Dak.—

-

Small town patronage.

THROUGH THE DARK: Colleen Moore—
Can’t say much for this one. Good moral but

ending no good. Failed to draw or please.

—

Frank Brock, Grand theatre, Okolona, Miss.

—

Small town patronage.

THY NAME IS WOMAN: Special cast—Noth-
ing extra.—Boom & Du Rand, Lyric theatre, El-

lendale, N. D.—Small town patronage.

Paramount
THE TEN COMMANDMENTS: Cecil B. De

Mille—A wonderful picture with some amazing
photography. Built up each day during a four

day run. Played to about one-half the gross of

“The Covered Wagon.”—against Chautauqua.
Probably would have done much better on a de-

cent date. Ran it against Chautauqua because

Paramount took the long end. It turned Chau-
tauqua week from the usual big flop to a fairly

big success. Every house should run this picture

and run it this fall. It won’t mean so much
next winter. Holds house record here next to

“The Covered Wagon.” Played August 3-6.

Twelve reels.—Fred Hinds, Cresco theatre, Cresco,

la.—General patronage.

THE SHOCK PUNCH: Richard Dix—This
kind of a picture is the kind that always makes
me feel good, and I know that I have shown
something that has pleased. A person couldn’t

wish for a better action and comedy-drama com-
bined. Six reels.—Burt Parsons, Grand theatre,

Springfield, Minn.—General patronage.
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A KISS IN THE DARK: Adolphe Menjou—

A

light frothy thing that won’t cause anyone to

have gray hair thinking out how it will end.

Six reels.—Meyers & Ford, Arcade theatre. La
Grande, Ore.—Small town patronage.

A KISS IN THE DARK: Adolphe Menjou—
Very classy, beautiful settings and cleverly acted,

but rather risque for this town. Six reels.—E.

M. Biddle, Strand theatre, Paoli, Ind.—Small town
patronage.

BEGGAR ON HORSEBACK: James Cruze—
An Englishman would call this ‘‘silly rot”—and
that’s the best way I know of describing it. It’s

about as successful as some other stage plays

Famous has brought to the screen. It’s terrible.

If you have it under contract, ask them to substi-

tute. They’ll do it. If it’s not under contract,

see that it stays that way. Cruze hasn’t made a
picture since ’’The Covered Wagon,” but he has

been given hopeless material. Ten reels.—Fred
Hinds, Cresco theatre, Cresco, la.—General pat-

ronage.

MEN AND WOMEN: Richard Dix—Richard
Dix is growing in popularity here. This is a good
drama and well acted. Seven reels.—E. M. Bid-

dle, Strand theatre, Paoli, Ind.—Small town pat-

ronage.

THE LITTLE FRENCH GIRL: Mary Brian-
Good little picture but too much vamp. Didn’t

do extra on second, although we had good crowd
on first night. Six reels.—Goodwin & Hilton,

Park theatre, Morningside and Moville, la.

—

Neighborhood patronage.

EVE’S SECRET: Special cast—-Very good pic-

ture. Seemed to please. Played with our serial

at 10c, so have no idea of its drawing power.

—

Goodwin & Hilton, Park theatre, Morningside and
Moville, la.—Neighborhood, patronage.

THE CODE OF THE WEST: Special cast—
Do you want to show a bang-up amusing, laugh-

able, exciting play with fine acting, fine out-of-

door settings and a corking forest fire scene with

an exciting plunge by heroine and horse from a
high cliff into a river ? If you do, order this one
up pronto for your patrons and tell them that

they will begin to laugh from the moment that

they tuck their hats under the seats. This will

please old and young, rich and poor. Owen
Moore, Constance Bennett, Mabel Baffin, Charles

Ogle and David Butler are in this. Six reels.

—

Philip Rand, Rex theatre, Salmon, Idaho.—Gen-

eral patronage.

THE GOOSE HANGS HIGH: Special cast—
Nice clean picture that should go over good at

Xmas time.—A. F. Botsford, Palace theatre. Long
Pine, Neb.—Small town patronage.

MANHATTAN : Richard Dix—This was well

received by a packed house. Carries plenty of

action and has that touch that makes it just the

kind of a picture to appeal to the movie patrons.

Wish that we could get more of this kind. Seven

reels.—Paul B. Hoffman, Legion theatre. Holy-

rood, Kan.—Small town patronage.

MANHATTAN : Richard Dix—A peppy comedy-

drama that kept the crowd with it throughout.

A story that keeps moving. Good comedy and a

thrilling fight to bring the cheers in the last

reel. Seven reels.—-Y. M. C. A. theatre, Morenci,

Ariz.—General patronage.

ARGENTINE LOVE: Bebe Daniels—Fair.
Good little picture.—Frank Brock, Grand theatre,

Okolona, Miss.—Small town patronage.

MADAME SANS GENE: Gloria Swanson—The
worst Swanson ever made and that covers a lot

of territory. Ran it several months ago when
Gloria was returning from Europe. Even the pub-
licity wouldn’t put it over.—Fred Hinds, Cresco

theatre, Cresco, la.—General patronage.

TOO MANY KISSES: Richard Dix—A good
comedy drama that pleased our Sunday crowd.

Dix spoils his part by too much ego. Six reels.

—A. F. Botsford, Palace theatre, Long Pine, Neb.
—Small town patronage.

NORTH OF 36: Jack Holt—I thought this

just as good as “The Covered Wagon” and so did

most of my patrons. But I couldn’t get them
out to see it, and I advertised it big, too. I

think the main reason was that I played "Sun-
down" about three weeks before and people had
not forgotten it and were afraid “North of 36”

was just another cattle drive. Some of them
told me that’s why they didn’t come. I paid too

much for it and sure lost money, as I just grossed
$12.00 more than I paid for the picture. It’s a
dandy picture, though, and worth playing if you
can buy it right. Eight reels.—Leo M. Fay,
Gem theatre, Socorro, N. M.—Small town patron-
age.

THE CHARMER: Pola Negri—About the best

picture Negri has appeared in for some time. Six

reels.—Meyers & Ford, Arcade theatre. La
Grande, Ore.—Small town patronage.

WOMAN PROOF: Thomas Meighan—Fair pic-

ture where they like Tom. Our people are not

crazy about him. Weak story ; poor print. Pleases

60 per cent, if no other place to go. 10-25c.

Eight reels.—E. F. Dunlap. Legion theatre, Derby,
la.—Small town patronage.

WOMAN PROOF: Thomas Meighan—Good
and pleased all to a good business on Tuesday
night. Meighan is a good drawing card for me.
It’s all in the star and the story as to what you
make on a picture. I can always guess what the

receipts will be on Meighan before I play it.

Eight reels.—D. T. Clary, Amuzu theatre, Lin-
colnton, Ga.—General patronage.

THE SAINTED DEVIL: Rudolph Valentino—
Did a big business but apparently pleased very
few. Very slow and un-entertaining. Heavy
Mexican patronage and they were probably the

only ones who liked it. Nine reels.—Y. M. C. A.
theatre, Morenci, Ariz.—General patronage.

LILY OF THE DUST: Pola Negri—Holy cat-

fishzki I How that Buchowetzki can directzki and
how Pola can actzki ; but why does Mr. Laskzki
produce continental dramatzki for which we don’t

give a damnzki ?—Philip Rand, Rex theatre, Sal-

mon, Idaho.—General patronage.

FORTY WINKS: Raymond Griffith—Fairly
good. You can’t go wrong on this one. A good
comedy-drama. Griffith keeps them laughing all

along. Satisfied audience. Seven reels.—Robert
Holt, Palace theatre, Clifton Heights, Pa.—Gen-
eral patronage.

THE FIGHTING COWARD: Cullen Landis-
One of the most pleasing pictures I have ever
shown. The scenes upon the Mississippi are beau-
tiful, also the costumes. Ernest Torrence plays
his part as he always does in a most pleasing
fashion and inserts his usual comedy punch. Print
good out of Indianapolis. If you haven’t shown
this picture, buy it ; it’s great. Seven reels.

—

Jos. W. Springer, Strand theatre, Elizabethtown,
Ind.—General patronage.

SINNERS IN HEAVEN: Special cast—One of

the best pictures of this kind I’ve shown. Pleased
100 per cent. Extra business in spite of hot
weather. Seven reels.—Henry Sparks, Grand and
Gem theatres, Cooper, Tex.—Small town patron-
age.

THE WANDERER OF THE WASTELAND:
Jack Holt—This would have been good if I could

have had a decent print on it. Print was not in

contact with negative when printed so was out

of focus about half of the time. Print in terrible

shape, otherwise : two whole scenes gone, titles

too short, sprocket holes torn out and had the

small sum of 145 misframes, over twenty to the

reel. Talk about junk 1 That was it. Seven
reels.—S. G. Ihde, Photoplay theatre, Ashland,
Kan.—Small town patronage.

WILD BILL HICKOK: William S. Hart—Fair
Saturday picture. Seven reels.—C. H. Martin.
Strand theatre, McKenzie, Tenn.—General pat-

ronage.

THE MAN WHO FIGHTS ALONE: William
Farnum—Drew fair business but did not satisfy.

No action. In fact about as poor an all around
picture as I have ever played.—Frank Brock,

Grand theatre, Okolona, Miss.—Small town pat-

ronage.

MANHANDLED: Gloria Swanson—You don’t

need to be afraid of this. We were, but used
it on Friday and Saturday on exchange’s good
word for it, and are not sorry. It is a good
clean comedy.—Boom & Du Rand, Lyric theatre,

Ellendale, N. D.—Small town patronage.

Prod. Dist. Corp.
OFF THE HIGHWAY: Special cast—A good

picture, but failed to draw for us. Business just

fair. Eight reels.—I. T. Brisco, Princess theatre,

Elwood, Ind.—General patronage.

THE AWFUL TRUTH: Agnes Ayres—The title

just about tells the whole story of how it went
over here. Personally did not care for it and
the few who saw it did not comment on it. This
one was sent me in place of “Off the Highway.”
Six reels.—Leo M. Fay, Gem theatre, Socorro, N.
M.—Small town patronage.

THE SIREN OF SEVILLE: Priscilla Dean—
This picture was sent to us in place of a Harry
Carey picture and it did not draw us enough to

pay film rental. Seven reels.—W. J. Shoup, De
Luxe theatre, Spearville, Kan.—Small town pat-

ronage.

RAMSHACKLE HOUSE: Betty Compson

—

Nice little program picture with a touch of mys-
tery and action. Six reels.—Leo M. Fay, Gem
theatre, N. M.—Small town patronage.

THE FLAMINiG FORTIES: Harry Carey-
Good picture that pleased Saturday crowd. Five
reels.—R. L. Nowell, Idlehour theatre, Monroe.
Ga.—General patronage.

TIGER THOMPSON : Harry Carey—Very good
Western. Carey is getting better and better. Six
reels.—Leo M. Fay, Gem theatre, Socorro, N. M.
—Small town patronage.

THE LIGHTNING RIDER: Harry Carey—
Fairly good picture but business no good on ac-
count of revival.—Frank Brock, Grand theatre.
Okolona. Miss.—Small town patronage.

THE DRIVIN’ FOOL: Special cast—When the
darky companion of “The Drivin’ Fool,” in their
transcontinental race against time and against
the crooked attempts of a rival set of fellows
bent on keeping them from arriving within times,
said, “I see the General is coming,” and in
answer to the question, "General Who?" replied
“General Tire Trouble,” the merriment start-
ed: and the house was in an uproar from then
on. The darky made the show, although all the
others were splendid. This is an auto-racing
comedy-drama, certainly worth while, and is just
what people like. Six reels.—Philip Rand, Rex
theatre, Salmon, Idaho.—General patronage.

MIAMI: Betty Compson—When I bought this
one I was told to advertise it as a special. I

am glad I did not do it. This is no special by
any means : at least I did not see anything won-
derful about this picture. Reels not any too good.
Had trouble twice. Look out. Seven reels.

—

Fred Boeselager, Hilbert Opera House, Hilbert,
Wis.—General patronage.

Principal
THE RE-CREATION OF BRIAN KENT: Ken-

neth Harlan—Only fair and only fair business.
Would like to see Paramount make these stories.

They’d put some money and talent in them. Well,
we play “A Son of His Father" next week and
we’re going to see a great difference.—Fred Hinds,
Cresco theatre, Cresco, la.—General patronage.

DARING YOUTH: Special cast—Considering
the cast, quite a disappointment. Not much to
it, although it seemed to get by with the ma-
jority. Six reels.—Y. M. C. A. theatre, Morenci,
Ariz.—General patronage.

HELEN’S BABIES: Baby Peggy—Very, very
good and for us drew well.—Boom & Du Rand.
Lyric theatre, Ellendale, N. D.—Small town pat-
ronage.

United Artists
THE SALVATION HUNTERS: Special cast—

Many left before the fourth reel. The rottenest
junk. Disgusting. One or two like this will put
an exhibitor in the poor house. Eight reels.

—

Jos. Walters, Temple theatre, Sanford, N. C.

—

General patronage.

A TAILOR MADE MAN: Charles Ray—Did
fair business one night on this picture, but fell

flat second night. A fair Ray picture. A little

too old and very much too long. Goodbye,
United Artists, your stuff is too long for me.

—

Fiank Brock, Grand theatre, Okolona, Miss.

—

Small town patronage.

PADDY THE NEXT BEST THING: Mae
Marsh—Good program picture that pleased.

Should go well in an Irish neighborhood. Six
reels.—Crosby Bros., Lily theatre, Buffalo, N. Y.
—Neighborhood patronage.

A WOMAN’S SECRET: Mae Marsh—These old

United Artists releases get me nothing. People
give the advertising a haughty look and pass on
by. Seven reels.—E. M. Biddle, Strand theatre.

Paoli, Ind.—Small town patronage.

ROSITA: Mary Pickford—A very good picture

but Mary is not so popular as she used to be. I

played "The Spanish Dancer" about 5 months
ago and paid much less than for “Rosita,” but

did more business on it. Use your own judg-

ment. Nine reels.—Leo M. Fay, Gem theatre.

Socorro, N. M.—Small town patronage.

SUDS: Mary Pickford—She has done much
better than this. Five reels.—Crosby Bros., Lily

theatre, Buffalo, N. Y.—Neighborhood patronage.

TESS OF THE STORM COUNTRY: Mary
Pickford—Not much. A few of my patrons

staid it out ; most left. Too damn long. Long
pictures certainly do hurt here. Thank goodness

I have only one or two more United Artists pic-

tures. Eleven reels.—Frank Brock, Grand the-

atre, Okolona, Miss.—Small town patronage.

THE NUT: Douglas Fairbanks—Rather dis-

appointing but it did get the children. Six reels.

—Crosby Bros., Lily theatre, Buffalo, N. Y.

—

Neighborhood patronage.



66 EXHIBITORS HERALD September 12, 1925

Universal
HEADWINDS: House Peters—Very absorbing

story, nicely done. Good enough for any house.

—Fred Hinds, Cresco theatre, Cresco, la.—General

patronage.

I’LL SHOW YOU THE TOWN: Reginald
Denny—Good comedy drama, but six reels would
have been plenty. It had eight reels, and that

was two too many. Eight reels.—M. J. Babin,

Fairyland theatre. White Castle, La.—General

patronage.

THE SADDLE HAWK: Hoot Gibson—Short
and snappy. Good hot weather entertainment.

Six reels.—Crosby Bros., Lily theatre, Buffalo, N.
Y.—Neighborhood patronage.

THE SADDLE HAWK: Hoot Gibson—A good

Western picture but not Hoot’s best. It lacks

the usual humor that Hoot puts into his pictures.

Altogether it is a very good Western. Six reels.

—

W. J. Shoup, De Luxe theatre, Spearville, Kan.
—Small town patronage.

THE WESTERN WALLOP: Jack Hoxie—

A

good little Western picture. Five reels.—J. W.
Andresen, Lyric theatre. Walnut, la.—General

patronage.

THE WESTERN WALLOP: Jack Hoxi<^This
is a dandy picture but rather slow for action until

near the end, when he gets in some action. It

needs about 3 or 4 reels of short subjects to

make a complete program. Five reels.—W. J.

Shoup, De Luxe theatre, Spearville, Kan.—Small

town patronage.

RIDIN’ THUNDER: Jack Hoxie—Real good
Western. Six reels.—Crosby Bros., Lily theatre,

Buffalo, N. Y.—Neighborhood patronage.

RIDIN’ THUNDER: Jack Hoxie—Business

poor, account of Chautauqua. Think picture

pleased the “shoot-’em-up-Western” fans and that

is who I bought it for. Five reels.— S. G. Ihde,

Photoplay theatre, Ashland, Kan.—Small town
patronage.

THE PRICE OF PLEASURE: Virgina Valli

—Very good picture to no business. Johnny Jones
carnival got all the people. Seven reels.—Crosby
Bros., Lily theatre, Buffalo, N. Y.—Neighborhood
patronage.

FIFTH AVENUE MODELS: Special cast—No
drawing power but a fair program picture.—C.

H. Martin, Strand theatre, McKenzie, Tenn.

—

General patronage.

HIT AND RUN: Hoot Gibson—This went over

good. Plot and acting fine. Anyone that likes

baseball will get a big kick out of this. Six reels.

—Robt. L. Anderson, Olympic theatre, Forks,

Wash.—Small town patronage.

THE MEDDLER: William Desmond—Everyone
liked it. Business fair. Five reels.—I. T. Brisco,

Princess theatre, Elwood, Ind.—General patron-

age.

THE FAMILY SECRET: Baby Peggy—Good
acting and looked to me like a good picture, but

most of the patrons did not like it. Six reels.

—

Robt. L. Anderson, Olympic theatre, Forks, Wash.
—Small town patronage.

WINE: Clara Bow—The title of this picture is

against it, as it doesn’t seem to attract them,
but picture is fairly good. Seven reels.—Henry
Sparks, Grand and Gem theatres. Cooper, Tex.

—Small town patronage.

FIGHTING FURY: Jack Hoxie—A return date
which held up fair. Picture good. Five reels.

—

I. T. Brisco, Princess theatre, Elwood, Ind.

—

General patronage.

THE TURMOIL: Special cast—I’ve had Uni-
versal’s Jewels bought for a long time and just

recently began using them and find them all so

far to be extra good. Seven reels.—Henry Sparks,
Grand and Gem theatres. Cooper, Tex.—Small
town patronage.

Vitagraph
STEELE OF THE ROYAL MOUNTED: Bert

Lytell—Very, very good and draws well as most
Northerns do.—Boom & Du Rand, Lyric theatre,

Ellendale, N. D.—Small town patronage.

STEELE OF THE ROYAL MOUNTED: Bert
Lytell—There was a dandy plot with chance for

lots of action which they failed to put in picture.

Doesn’t run according to press story or as paper
shows it. Why do they put stuff on paper that
isn’t in the picture? Six reels.—Leo M. Fay,
Gem theatre, Socorro, N. M.—Small town pat-
ronage.

STEELE OF THE ROYAL MOUNTED: Bert
Lytell—This drew very favorable approval from
my audience. Some remarked they had not seen
such wonderful 'scenes on the screen for some
time. The scenery is wonderful, with mountains

and valleys and water scenes. It’s taken from
Curwood’s novel by that name. Type Northern.
Shown Saturday. Good for Sunday picture. Six
reels.—J. W. Ryder, Jewel theatre, Verndale,
Minn.—General patronage.

STEELE OF THE ROYAL MOUNTED: Bert
Lytell—A dandy mounted police story that pleased

our patrons. Curwood knows just what to put in

a story to make a good picture. Six reels.—A. F.

Botsford, Palace theatre. Long Pine, Neb.—Small
town patronage.

STEELE OF THE ROYAL MOUNTED: Bert

Lytell—A fair Curwood story. Some good scenery.

A good Saturday night picture. Seven reels.—J.

R. Ullman, Orpheum theatre, Ada, Minn.—Gen-
eral patronage.

THE MYSTERY OF THE LOST RANCH: Pete
Morrison—Copyright 1925. This is a brand new
picture. Very good Western. Pete and Lightning
seem to be at their best. Many thrills and lovely

Western scenes. Played Wednesday. Good for

Sunday. A 90 per cent picture. Crook melo-
drama. Five reels.—J. W. Ryder, Jewel theatre,

Verndale, Minn.—General patronage.

BAREE, SON OF KAZAN : Anita Stewart—

-

Played on Saturday to a good crowd who en-

joyed this show immensely. Dog played a won-
derful part. Book it and boost it. Seven reels.

—Robert Holt, Palace theatre, Clifton Heights,
Pa.—General patronage.

FEARBOUND: Special cast—Another of Vita-

graph’s which shouldn’t have been made. Abso-
lute waste of celluloid. Don’t book it unless you
want disappointment. Film condition good.

Played Saturday. Six reels.—J. W. Ryder, Jewel
theatre, Verndale, Minn.—General patronage.

BEHOLD THIS WOMAN: Special cast—

A

sure fine outdoor and love society melodrama.
Good action, fine scenery and good acting. Is a

good picture. Seven reels.—C. A. Riggs, Gem
theatre, Hartford, Kan.—Small town patronage.

BEHOLD THIS WOMAN: Special cast—Most
of my audience considered this picture very good.

Some very fine acting is depicted by the two
stars. It has many love scenes. It will appeal
to most all classes, as it is clean and good from
start to finish. Type, love drama. Good for

Sunday. Played Saturday. Film condition good.
Seven reels.—J. W. Ryder, Jewel theatre, Vern-
dale, Minn.—General patronage.

THE UNKNOWN LOVER: Elsie Ferguson—
Everyone seemed to approve of this picture. It

is a good drama. Plentifully supplied with mys-
tery. Some beautiful dancing scenes are a fea-

ture of this picture. Type, melodrama. Shown
Saturday. Good for Sunday. An 80 per cent
picture. Film condition good. Six reels.—J. W.
Ryder, Jewel theatre, Verndale, Minn.—General
patronage.

PAMPERED YOUTH: Special cast—A good
program show. Good action, thrills and interest-

ing settings. A fine scene of thrills and breath
takers. Hair breadth, thrilling death escape. Sev-
en reels.—C. A. Riggs, Gem theatre, Hartford,
Kan.—Small town patronage.

PAMPERED YOUTH: Special cast—This is

taken from Booth Tarkington’s novel entitled "The
Magnificent Ambersons.’ ” One of his best. Some
wonderful talent is displayed in it. Clean and
wholesome from start to finish. Good for any
time or day. Will readily please all classes. It’s

a new picture, released Mar. 1, 1925. Type, old

time drama. Rating 95 per cent. Film condition

good. Seven reels.—J. W. Ryder, Jewel theatre,

Verndale, Minn.—General patronage.

VIRTUOUS LIARS: Edith Allen—This is a

fair picture. It’s society drama with no thrills

or daring feats. However, my audience deemed
it good for this type. Played Saturday. Good
for Sunday. Rating 80 per cent. Six reels.

—

J. W. Ryder, Jewel theatre, Verndale, Minn.

—

General patronage.

THE BELOVED BRUTE: Special cast—A good
action picture. Outdoor scenes. A good wrestling
match. Some roughneck scenes, but is a good
picture. Seven reels.—C. A. Riggs, Gem theatre,

Hartford, Kan.—Small town patronage.

THE BELOVED BRUTE: Special cast—

I

bought this picture when business was good and
paid too much for it, so lost money on it. It’s

a good picture with plenty of action. End a little

too abrupt, though. Seven reels.—Leo M. Fay,
Gem theatre, Socorro, N. M.—Small town pat-

ronage.

THE REDEEMING SIN: Nazimova—Depicting
the underworld life in Paris. My audience seemed
to be greatly pleased with it, although some ex-

pressed disappointment over the conventional

happy ending. Type crook drama. Not for Sun-
day. Rating 90 per cent. Film condition good.

Six reels.—J. W. Ryder, Jewel theatre, Verndale,
Minn.—General patronage.

CAPTAIN BLOOD: J. Warren Kerrigan—

A

little hard to understand plot, but sure is a fine

picture. Good action, fine settings and fine out-

door scenery. A costume picture of old English
type. An old time naval battle. A picture that
held interest ; good comments. Sunday, yes. If

you want a good, clean picture, buy and boost.

Ten reels.—C. A. Riggs, Gem theatre, Hartford,
Kan.—Small town patronage.

SANTA FE PETE: Pete Morrison—Depicting
Pete and his horse. Lightning. This is a fairly

good picture. However, I have seen much better

Westerns. Have seen Lightning do many more
and better stunts. Played Wednesday. Good for

Sunday. 80 per cent picture. Five reels.—J. W.
Ryder, Jewel theatre, Verndale, Minn.—General
patronage.

Warner Brothers
RECOMPENSE: Special cast—Bucked a com-

munity picnic with this and held our own. Didn’t

see the picture myself but was told that it was
good.—Goodwin & Hilton, Park theatre, Morning-
side and Moville, la.—Neighborhood patronage.

RECOMPENSE: Special cast—A good picture

which seemed to satisfy our patrons. Too many
kissing scenes. A lot of this should be cut out,

which would make it a dandy picture. Seven
reels.—J. R. Ullman, Orpheum theatre, Ada,
Minn.—General patronage.

FIND YOUR MAN: Rin-Tin-Tin—Did fail-

business on this in face of revival. A fine pic-

ture that should please anywhere.—Frank Brock,
Grand theatre, Okolona, Miss.—Small town pat-

ronage.

THE TENTH WOMAN: June Marlowe—Drew
exceptionally well on a week night and seemed
to please. Print poor. Seven reels.—S. G. Ihde,

Photoplay theatre, Ashland, Kan.—Small town
patronage.

THE MAN WITHOUT A CONSCIENCE: Spe-
cial cast—Good program picture. Seven reels.

—

Burt Parsons, Grand theatre, Springfield, Minn.
—General patronage.

HOW TO EDUCATE A WIFE: Monte Blu<^-
Very good picture that did more business on the

second night than it did on the first. Six reels.

—Crosby Bros., Lily theatre, Buffalo, N. Y.

—

Neighborhood patronage.

THE TIE THAT BINDS: Special cast—A good
picture but no drawing power. Six reels.—J. W.
Andresen, Lyric theatre. Walnut, la.—General
patronage.

CORNERED: Marie Prevost—Good entertain-

ing picture. Seven reels.—Crosby Bros., Lily

theatre, Buffalo, N. Y.—Neighborhood patronage.

THE GOLD DIGGERS: Hope Hampton—Very
good picture of the jazz type that could not beat

the hot weather. Eight reels.—Crosby Bros., Lily

theatre, Buffalo, N. Y.—Neighborhood patronage.

THE COUNTRY KID: Wesley Barry—Real
good picture with considerable pathos and com-
edy. It got the children, but the hot weather
kept the grownups on the roads motoring. Six

reels.—Crosby Bros., Lily theatre, Buffalo, N. Y.
—Neighborhood patronage.

LUCRETIA LOMBARD: Special cast—This
picture was well liked by most everybody that

saw it. Very small attendance, although no fault

of picture. Picture A No. 1 in every respect.

Seven reels.—Schaghticoke Amusement Associa-

tion, Odd Fellows Hall, Schaghticoke, N. Y.

—

General patronage.

State Rights
LUCK: Johnnie Hines—Film poor. The film

on this from Mid-West Dist. Co. was poor but it

did not cause us any trouble. The picture, al-

though very old, is a good comedy feature. It’s

nothing great, or by no means a special, but as a

program picture it will get by in fine shape. Six

reels.—W. T. Davis & Son, Rialto theatre, Sharon,

Wis.—General patronage.

THE MAN THEY COULD NOT HANG: Spe-

cial cast—Broke all house records for last thirteen

years. Film is the biggest bunk ever seen. But
is sure gets the money. Play it and see for your-

self. Seven reels.—L. M. Bailey, Strand theatre,

Dryden, Ont., Can.—Small town patronage.

THE TWO FISTED TENDERFOOT: Frank-
lyn Farnum—Even the serial night crowd told us

that this was terrible to the extreme. We agreed.

—Y. M. C. A. theatre, Morenci, Ariz.—General

patronage.

Serials
THE CIRCUS MYSTERY: (Universal) Spe-
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cial cast—Started off best of any serial we ever

played and is holding up good on second chapter.

Two reels.—Goodwin & Hilton, Park theatre,

Morningside & Moville, la.—Neighborhood pat-

ronage.

THE GREAT CIRCUS MYSTERY: (Universal)

Special cast—Have run Episode 5 of this serial

and it is giving good satisfaction. Two reels.

—

A. F. Botsford, Palace theatre. Long Pine, Neb.

—Small town patronage.

IDAHO: (Pathe) Special cast—A good serial is

an asset, but this one is a liability.—Crosby Bros.,

Lily theatre, Buffalo, N. Y.—Neighborhood pat-

ronage.

INTO THE NET: (Pathe) Special cast—Have
just finished this serial and will recommend it to

any house. I started out a little slow on it, but

attendance increased as it went along and every-

body was talking about it. Get a good start and

you needn’t worry about them coming back. Two
reels.—R. L. Nowell, Idlehour theatre, Monroe,

Ga.—General patronage.

INTO THE NET: (Pathe) Special cast—If

you want a good serial that will pull them in,

buy “Into the Net” and push first number to the

limit and you have won the battle. Sure a good

serial. Two reels.—C. A. Riggs, Gem theatre,

Hartford, Kan.—Small town patronage.

PLAY BALL: (Pathe) Aileen Ray—No. 2.

Where do they get the title? My patrons were

looking for baseball but failed to see any. Looks

like this is going to be a flop. Two reels.—Frank
Brock, Grand theatre, Okolona, Miss.—Small town
patronage.

PLAY BALL: (Pathe) Ailleen Ray—Started
off fair but it is a decided disappointment at that.

Not enough baseball. Two reels.—Frank Brock,

Grand theatre, Okolona, Miss.—Small town pat-

ronage.

PLAY BALL: (Pathe) Aileen Ray—Got away
to a poor start. ....Fair picture. Two reels.—T. T.

Brisco, Princess theatre, Elwood, Ind.—General

patronage.

SUNKEN SILVER: (Pathe) Special cast—Good
serial but not as good as “Into the Net” or “For-

tieth Door.” Does not draw business either of

them did. Two reels.—Frank Brock, Grand the-

atre, Okolona, Miss.—Small town patronage.
,

THE WAY OF A MAN: (Pathe) Special cast

—Very fine picture of the Western type. Good

action, good scenery and outdoors. Scenery did

not get interest for us, though no fault of pic-

ture. Each episode has a good exciting climax.

Two reels.—C. A. Riggs, Gem theatre, Hartford,

Kan.—Small town patronage.

Short Features
EDUCATIONAL

BACK FIRE: COLD CHILLS: WIDE OPEN:
Lige Conley—Boys, these are some comedies.

Keep the crowd in an uproar from start to finish.

Got more laughs than any comedy I ever played.

Educational have the comedies and service. Two
reels.—D. T. Clary, Amuzu theatre, Lincolnton,

Ga.—General patronage.

BLACK AND BLUE: Jimmy Adams—Good
comedy ; book it. Two reels.—C. H. Martin,

Strand theatre, McKenzie, Tenn.—Small town pat-

ronage.

BRIGHT LIGHTS: Larry Semon—The best

Educational for some weeks, yet, not extra good
at that. Two reels.—Goodwin & Hilton, Park
theatre, Morningside and Moville, la.—Neighbor-
hood patronage.

DIRTY HANDS—Good comedy. Two reels.

—

Frank Brock, Grand theatre, Okolona, Miss.

—

Small town patronage.

EXIT CAESAR—No business. Good comedy.
Two reels.—C. H. Martin, Strand theatre, McKen-
zie, Tenn.—General patronage.

FRONT: Tuxedo—-Bunk that failed to get the

laugh. Two reels.—S. G. Ihde, Photoplay theatre,

Ashland, Kan.—Small town patronage.

HER BOY FRIEND: Larry Semon—Good.
Keeps them laughing. About Semon’s best. Two
reels.—D. T. Clary, Amuzu theatre, Lincolnton,

Ga.—General patronage.

KICK OUT: Mermaid—A knockout. Two reels.

-—S. G. Ihde, Photoplay theatre, Ashland, Kan.

—

Small town patronage.

LIQUID LAVA: Hodge Podge—These novelties

are good for a change and seem to please. One
reel.—Goodwin & Hilton, Park theatre, Morning-
side & Moville, la.—Neighborhood patronage.

PARIS LIGHTS—“Paris Lights” is a good
comedy for a one reeler. One reel.—W. J. Shoup,
DeLuxe theatre, Spearville, Kan.—Small town
patronage.

PERMIT ME—Just a comedy and that’s all. A
few laughs. One reel.—J. R. Ullman, Orpheum
theatre, Ada, Minn.—General patronage.

RIDE ’EM COWBOY: Christie—Pleased all.

Two reels.—S. G. Ihde, Photoplay theatre, Ash-
land, Kan.—Small town patronage.

SAVAGE LOVE : Christie—A good- comedy.
Two reels.—J. W. Anderson, Lyric theatre. Wal-
nut, la.—General patronage.

THE VOICE OF THE NIGHTINGALE—A col-

ored fable that is a real novelty. Will be ap-
preciated by your better class of patronage and
will delight the kiddies. One reel.—A. F. Bots-

ford, Palace theatre. Long Pine, Neb.—Small
town patronage.

FILM BOOKING OFFICES
MONSIEUR DON’T CARE: Stan Laurel—No

Laurel—No good. This is the second of Laurel’s

comedy from F. B. O. and if it is a criterion

of the series, I would pronounce them no good.

This picture might be all right for a house that

had shown “Monsieur Beaucaire,” as it is a bur-

lesque on that picture. Two reels.—W. J. Shoup.
DeLuxe theatre, Spearville, Kan.—Small town
patronage.

THE PACEMAKERS: Alberta Vaughn—This
series seems to be pleasing better than any of

the series made before by this cast. Would call

them good. Two reels.—A. F. Botsford, Palace
theatre. Long Pine, Neb.—Small town patronage.

THE PACE MAKERS: Alberta Vaughn—No.
7. These F. B. O. series (and I’ve run them all)

are the best 2-reel comedies I can get. All good.

Two reels.—Henry Sparks, Grand and Gem the-

atres, Cooper, Tex.—Small town patronage.

PIE EYED : Stan Laurel—This is a very dis-

gusting comedy with but very few laughs. Won-
der when the producers will quit making drunk
scenes and expecting people to like them. Two
reels.—W. J. Shoup, De Luxe theatre, Spearville,

Kan.—Small town patronage.

THE SNOW HAWK: Stan Laurel—Another
one of his that went over good with my audience.

The kind of comedies they like. Two reels.

—

Chas. E. Barber, Electric theatre, Tilden, III.

—

Small town patronage.

THE TELEPHONE GIRL: Alberta Vaughn—
F. B. O. out of Memphis made error in shipment
of series and could not show it. Rotten service

out of Memphis.—Frank Brock, Grand theatre,

Okolona, Miss.—Small town patronage.

FOX
THE DRIVING FOOL—Good slapstick comedy.

Two reels.—Henry Sparks, Grand and Gem the-

atres, Cooper, Tex.—Small town patronage.

AN ELECTRIC ELOPEMENT—This is a dan-

dy comedy. Lots of thrills in it and plenty of

laughs. Two reels.—Jos. Koopman, Amenia Op-
era House, Amenia, N. Y.—Small town patron-

age.

THE FIGHT: Van Bibber—Good comedy. Two
reels.—J. W. Andresen, Lyric theatre, Walnut, la.

—General patronage.

THE FIGHT: Van Bibber—This is the first one
of these we have shown and it pleased. Brought
forth the laughs and that is what we like to

hear. It’s a good comedy ; play it. Two reels.

—

Jos. Koopman, Amenia Opera House, Amenia, N.
Y.—Small town patronage.

THE ORPHAN : Clyde Cook—Fine comedy.

This got plenty of laughs. Two reels.—J. W.
Andresen, Lyric theatre. Walnut, la.—General

patronage.

PATHE
AESOP FABLES—About the best cartoon on

the market. One reel.—Frank Brock, Grand the-

atre, Okolona, Miss.—Small town patronage.

ASK GRANDMA: Our Gang—Another of those

good Gang comedies. Two reels.—Meyers & Ford,

Arcade theatre. La Grande, Ore.—Small town
patronage.

BACK STAGE : Our Gang—Good. The kids

pull some good stunts, as usual. Two reels.—S.

G. Ihde, Photoplay theatre, Ashland, Kan.

—

Small town patronage.

BAD BOY—One that was so so. Two reels.

—M. J. Babin, Fairyland theatre, White Castle,

La.—General patronage.

BASHFUL JIM: Ralph Graves—Below the av-

erage comedy. Nothing to it. Don’t boost this

:

just let it pass through. Two reels.—Robert
Holt, Palace theatre, Clifton Heights, Pa.—Gen-
eral patronage.

BOYS WILL BE BOYS: Our Gang—These al-

ways please. Don’t know of a single one I ever

used that did not please. A 100 per cent com-
edy and entertainer from every angle and will

please most any kind of audience. Two reels.

—

M. J. Babin, Fairyland theatre. White Castle, La.
—General patronage.

THE BUTTERFLY MAN—An extra good com-
edy. Two reels.-—A. Y. Dow, Grand theatre,

Coleman, Alta., Can.—Small town patronage.

CRADLE ROBBERS: Our Gang— Very fair.

Children liked it immensely.—Philip Hand, Rex
theatre, Salmon, Idaho.—General patronage.

HOLD THAT THOUGHT: We find the Fables
make a very good filler and seem to give general
satisfaction. One reel.—Meyer3 & Ford, Arcade
theatre. La Grande, Ore.—Small town patronage.

LION AND THE SOUSE: Nothing extra.
Some of these Sennetts good, some are the bunk.
Two reels.—Henry Sparks, Grand & Gem theatres.

Cooper, Tex.—Small town patronage.

LION'S WHISKERS: This comedy kept them
laughing all the way through. One of the best

I had on the screen for quite a time. Two reels.

—M. J. Babin, Fairyland theatre. White Castle,

La.—General patronage.

THE MARRIAGE CIRCUS: Ben Turpin—We
feel sorry for Ben if his wife is as sick as the
reports state, and commend him for quitting the
screen to take care of her, but really think he
should have quit some time ago. His last few
comedies have sure been blanks. Two reels. —
Meyers & Ford, Arcade theatre. La Grande, Ore.
—Small town patronage.

MYSTERIOUS MYSTERY: Our Gang— An-
other good one from Our Gang, especially the
second reel, which is a scream. Two reels.—W.
J. Shoup, De Luxe theatre, Spearville, Kans.

—

Small town patronage.

NO NOISE: Our Gang—Good comedy. I find

most of Our Gang good. Once in a while one
is punk. Two reels.—Henry Sparks, Grand &
Gem theatres. Cooper, Tex.—Small town patron-
age.

OH MY BABY : Very medium, average. Not
much to it. Neither comedy nor thrill. Two
reels.—Robert Holt, Palace theatre, Clifton

Heights, Pa.—General patronage.

PATHE NEWS: Find the newsreel to be one of

my best bets. A number of people who never
came before now come to see the News. Can be
bought right by small towns and would advise

you to run them and advertise strongly. Very
good appeal. One reel.—E. F. Ingram, Ingram’s
theatre, Ashland, Ala.—Small town patronage.

PICKING PEACHES: Harry Langdon — Very
good comedy. Langdon sure gets the laughs. Two
reels.—Fred Dykman, Speed Way theatre. Spring-
field, S. D.—General patronage.

PITFALLS OF A BIG CITY: Ben Turpin—

A

crossword puzzle with no answer. Nobody knew
what it was all about. A few good gags but
unrelated. Did not create any mirth.—Philip

Rand, Rex theatre, Salmon, Idaho.—General pat-

ronage.

THE REEL VIRGINIAN: Ben Turpin—Fairly
good. Wasn’t funny enough, however ; only a
very few laughs. Two reels.—R. L. Nowell, Idle-

hour theatre, Monroe, Ga.—General patronage.

STAGE FRIGHT : Our Gang—A fair Gang
comedy. Not up to the usual standard, however.
Two reels.—E. F. Ingram, Ingram’s theatre, Ash-
land, Ala.—Small town patronage.

SUNDOWN LIMITED: Our Gang—A corking
good comedy. The kind that make them leave

laughing. It saved my show, as I had Fred Thom-
son in “Mask of Lopez” and they sent me less

than half the picture. Two reels.—D. T. Clary,

Amuzu theatre, Lincolnton, Ga.—General patron-
age.

UNIVERSAL
DANCING DAISIES: Century—Another bunch

of bathing beauties that are afraid of the water.
Two reels.—Robt. L. Anderson, Olympic theatre.

Forks, Wash.—Small town patronage.

THE FAST STEPPERS: Billy Sullivan—I just

ran the last of this series. It’s good, clean enter-
tainment but my patrons would rather see a
two-reel comedy. So a comedy it is from now
on. Two reels.—Fred Dykman, Speed Way theatre,

Springfield, S. D.—Small town patronage.

HER DAILY DOZEN : A real good two-reel

comedy. What’s the matter with you readers of

the “Herald”? Why don’t you do your duty? Get
busy and write up reports on the pictures you
show. Short subjects as well as features. Don’t
be a drone and read the other fellows’ reports

without reporting any yourself. Two reels.—W.
J. Shoup, De Luxe theatre, Spearville, Kans.

—

Small town patronage.

HYSTERICAL HISTORY COMEDIES: Good.
My patrons seem to enjoy them. One reel.—Fred
Dykman, Speed Way theatre, Springfield, S. D.

—

Small town patronage.
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ITCHING FOR REVENGE: A real good two-
reel comedy. —W. J. Shoup, De Luxe theatre,

Spearville, Kans.—Small town patronage.

ITCHING FOR REVENGE: Not much. Two
reels.—Frank Brock, Grand theatre, Okolona,

Miss.—Small town patronage.

THE LEATHER PUSHERS: These sure have
the power. Last Wednesday four men asked to

be informed when “The Leather Pushers” came
on. They paid their 25c, went in, looked at the

two reels of “Leather Pushing" and walked our.

Two reels.—Robt. L. Anderson, Olympic theatre.

Forks, Wash.—Small town patronage.

THE LOST CORD: A dandy one-reeler that

brought the laughs and made an ideal addition

to the feature. One reel.—Paul B. Hoffman,
Legion theatre, Hollyrood, Kans.—Small town
patronage.

QUEEN OF ACES: Good comedy. Two reels.—

C. H. Martin, Strand theatre, McKenzie, Tenn.

General patronage.

QUEEN OF ACES: Fair comedy. About all

there is to say for it. Two reels.—Frank Brock,

Grand theatre, Okolona, Miss.—Small town pat-

ronage.

REMBRANDT : Hysterical History—Film good.

When you try to figure these subjects as comedies

you are in trouble at once, because they are noth-

ing but a filler, and a weak one at that. No good.

One reel.—W. T. Davis & Son, Rialto theatre,

Sharon, Wis.—General patronage.

A YOUNG TENDERFOOT: Buddy Messenger
—The best comedy I have had of Universal to

date. The kids sure ate it up. Two reels.—Fred

Dykman, Speed Way theatre, Springfield, S. D.

—

General patronage.

VITAGRAPH
PAPA’S NIGHT OUT: Charlotte Meriam—This

is an old but a very good picture. A good many
laughs are contained in it. Good for any day in

the week. Shown Saturday. Two reels.—J. W.
Ryder, Jewel theatre, Verndale, Minn.—General

patronage.

THE RENT COLLECTOR: Larry Semon —
Very good Semon comedy. Plenty of slapstick

that kept the kids in an uproar. Will go over

good where Semon is liked. Two reels.—E. F.

Ingram, Ingram’s theatre, Ashland, Ala.—Small

town patronage.

ROMANS AND RASCALS: A very laughable

little comedy. Although short, is very good. One
reel.—J. W. Ryder, Jewel theatre, Verndale, Minn.

—General patronage.

MISCELLANEOUS
COPPER BUTT-IN : Regular average comedy.

—Robert Holt, Palace theatre, Clifton Heights,

Pa.—General patronage.

LOW TIDE : Good average comedy of the fast-

moving type.—Robert Holt, Palace theatre, Clif-

ton Heights, Pa.—General patronage.

NELL’S BUSTED ROMANCE: Polly Moran—
This was a slapstick comedy that we will rate

as fair. It got a lot of laughs from the kids.

Poor film, but we had no trouble with it. Two
reels.—W. T. Davis & Son, Rialto theatre, Sharon,

Wis.—General patronage.

A QUIET VACATION: Monte Banks—This is

a very good comedy. Shame on you exhibitors for

not reporting on your pictures. I’ll bet you read

the other fellows’ reports. Then why on earth

don’t you report on your pictures? The truth is

someone is shirking his duty. Don’t be a drone,

but do your duty. Two reels.—W. J. Shoup, De
Luxe theatre, Spearville, Kans.—Small town pat-

ronage.

Hugh C. Davis Resigns
from Arrow Company

(Special to Exhibitors Herald)

NEW YORK, Sept. 1.—Hugh C. Davis
has resigned as comptroller of the Arrow
Pictures Corporation, W. E. Shallenberger,

president of the corporation has announced.
Davis has accepted a position with Davis
Distributing Division similar to the posi-

tion he held with the Arrow Corporation.
“Mr. Davis goes to his new work with

my every good wish,” Shallenberger said.

“I shall announce his successor in the next
few days.”

First National Signs Green

NEW YORK,—A1 Green, formerly director for

Thomas Meighan, has signed a contract to direct
Barbara La Marr and Lewis Stone in “Spanish
Sunlight,” a First National picture.

LETTERS
From Readers

A forum at which the exhibitor
is invited to express his opinion
on matte"! of current interest.
Brevity adds forcefulness to any
statement. Unsigned letters will
not be printed.

Community Endorses Exhibitor

WELLINGTON, O.—To the Editor: I

enclose herewith clipping from Saturday’s
Elyria paper which gives the results of the
Wellington election held recently.
You will note that I was re-elected to

the Board of Education by the highest vote
cast for any candidate for a contested
office. In fact, contested or not, you will
see that there was only one vote higher
than mine (Fred Sherman for constable)
and this office was non-contested, as there
were two constables to elect and only two
candidates.

I use the word re-elected because this

was a non-partisan caucus and the election
in November, as stated in this article, is a
mere formality, as no one who has ever
been named in the caucus ever failed of
election, in the history of the town.
The candidate who ran second for Board

of Education (Dr. C. W. Recard) is the
minister of the largest church in Welling-
ton—the Congregational Church.

It is always a source of much satisfac-

tion to one to know that he has a few
friends in his community, and, naturally,
this evidence of it in my town has been
quite pleasing to me. The same thing was
evidenced last month during Chautauqua
Week, when I had one of the biggest
weeks of the year and the guarantors of
the Chautauqua had to make good a deficit

of over $750. Of course, there will be no
Chautauqua here next year, and possibly

for many years to come.—W. J. Powell,
Lonet theatre, Wellington, O.

“Free Movies” Take Profits

MASON, MICH.—To the Editor: I

would like to voice a testimonial to Uni-
versal’s wonderful service contract which
I’ll bet Uncle Carl will never quote with
pride in “Straight from the Stockyards
Talk No. 666.” After sewing me safely

up for a year with a service contract in

both my towns, they sold the merchants
free movies in Webberville, five miles from
my theatre in Williamston, “The Leather
Pushers” and other service ; and so

knocked me out of a whole summer’s
profit. With free movies every Saturday,

just five miles away from my struggling

little theatre, I haven’t a Chinaman’s chance
of copping the farmer trade, and that’s

where the velvet comes from in a small

town.
I’m hooked and landed now, and can’t do

a thing but kick, but wait ’til I get another

crack at ’em.

—

Roy W. Adams, Pastime
theatre, Mason, Mich.

Weak Night Sets Record

HARTFORD, CONN.—To the Editor:
To build up a weak night, we bought a

good Vitagraph $5.00 picture, or program
picture, and bought a Pathe serial, “Into

the Net.” For first episode, bought a good
comedy, pushed first episode strong, had
the band give a concert in front of theatre

night of first episode. Stepped on the gas

hard for first episode and got them started.

We broke all past records.—C. A. Riggs,

Gem theatre, Hartford, Conn.

Finds “G. M. S.” Beneficial

ATLANTIC, MASS.—To the Editor:

Enclosed are careful reports on the pic-

tures played here during the last two
weeks. Each report is detailed, which
speaks for itself.

You will notice from the programs I

have been sending you that the pictures I

have been playing this month are rather
old. I originally planned to play all late

attractions during “Greater Movie Season,”
but I am unable to get dates on the newer
releases until they play Quincy, of which
Atlantic is a suburb.

Incidentally, I am using this month as
“Good Will Month” under the masquerade
of “Greater Movie Season.” Anyway, it’s

giving me an opportunity of playing up all

pictures on my old contracts. These older
pictures please, so why worry- “Greater
Movie Season” is helping to put them
over. I shall send in reports on newer
pjetures as soon as I play them.—Nyman
Kessler, Atlantic theatre, Atlantic, Mass.

Admires Shirley Mason
MORGAN CITY, RA.—To the Editor :

We have completed all of Shirley Mason’s
features with Fox Film Corporation. She
is to my estimation and most of my pa-
trons’ one of the greatest little enter-
tainers on the screen today, but Fox seems
as though he is trying to down her. He
has been putting her in very poor pictures,

and expects to see her go over the top with
same. “The Star Dust Trail” for instance,

clean little picture, but no support.
Now that she is with First National pic-

tures, I feel that with proper support she
will make one of First National’s greatest
stars.

—

Wm. Kreisll, Arcade theatre,
Morgan City, la.

Interested in Film Action

EUREKA, CAL.—To the Editor:
Please transfer my subscription of your
worthy trade paper from the Hart theatre,

Ferndale, to the Strand theatre, Eureka,
Cal.

If possible, would like to keep in touch
with the exhibitor’s suit against the Film
Board of Trade. Myself with 99 out of

100 exhibitors will gladly aid in the

financing of court costs.

—

B. B. Byard,
Strand theatre, Eureka, Cal.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00 .

EQUIPMENT FOR SALE
EXHIBITORS, LET US SAVE YOU

MONEY. Two thousand brand new, heavy
5-ply theatre chairs. . Also 1,000 folding chairs
at 33 per cent less than factory prices. For im-
mediate shipment. Lowest prices on used up-
holstered and veneer chairs and all theatre equip-
ment. Write us your needs and we will save you
money. Illinois Theatre Equipment Company, 12
East Ninth Street, Chicago, III.

FOR SALE: Approximately 270 7-ply new
veneer chairs. Also generator, frames and used
projecting machines. Bargains. Atlas Moving Pic-
ture Company, 534 S. Dearborn St, Chicago, 111.

FOR SALE: 250 theatre chairs, two ma-
chines, one small three unit Wurlitzer. All in

good condition, at a real bargain for cash. Ritz
theatre, Ritzville, Wash.

FOR SALE: Late model Pathe camera and
complete equipment, 6-400 ft. magazines, 5 lens,

precision tripod, all the late contrivances, real

leather carrying cases for everything. First

$900.00 takes the complete outfit. A real camera
for any exhibitor to own. Will take box office

as 50 per cent of price for two days where
camera has not been used in towns over 3,000

population. Write W. J. O., care EXHIBITORS
HERALD.
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Turn her vibrant ^
personality, into #

box-office dollars /

is a picture that will delight every type of fan

!

She’s making one big entertainment picture

after another. “Forbidden Cargo,” “Alias

Mary Flynn,” “Smooth as Satin” are a few of

the others! They’re showmanship gold-

mines!

Continuity by Directed by

Fred Myton Ralph Ince

Story by

Clifford Howard
Burke Jenkins

Released by

FILM BOOKING OFFICES
723 Seventh Ave., New York, N.

EXCHANGES EVERYWHERE

Exclusive Foreign Distributors
R-C Export Corporation

723 Seventh Avenue
New York

FBO Pictures GMRH .

235 Fricdrtchsrrjssc Berlin
Germany

L
Soctcrc Anonymc dcs Films FBO

oQFaubourJ Si Honorc Paris
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INDEX TO THE PRODUCT
ANNOUNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product

announcements in the Herald.

Title of picture is folloived by date of issue and numbers of pages bearing announcements.
“Ins.” is abbreviation for “Insert.”

An eight-week period including last week’s issue is covered.

Anchor
Ambushed :Julyl8-22.
Ace of Clubs:JoIyl8-22.
Cyclone Bob:July18-22.
Desperate Chance, A:Julyl8-22.
Fast Freight, The:Ju1yl8-22.
Fighting Luck :July 18-22.
Hidden Gold :Julyl8-21.
Iron Fist,The:Julyl8-22.
Lost Express, The:Julyl8-20.
Lost Trail, The:Ju1yl8-21.
Mainline Wreck, The :Julyl8-20.
Mistaken Orders :Julyl8-20.
Narrow Escape, A:July 18-22.
Open Switch, The : Julyl8-20.
Perils of the Rail :Julyl8-20.
Red Blood :JuIyl8-21.
Riding for Life :Julyl8-22.
Riding Romance:Julyl8-20.
Road Agent, The:Julyl8-21.
Texas Terror, The:Julyl8-21.
Train Wreckers, The:Julyl8-20.
Unseen Enemies:Julyl8-20.
Webs of Steel :Julyl8-20.

Arrow
Children of eht Whirlwind : Aug:.8-20.

Cleaner Flame, The : Aug. 29-69.

Great City, The : Aug. 29-69.
Led Astray :Aug.29-69.
Mysterious Pines, The : Aug. 29-69.
Primrose Path, The :Aug.29-69.
Scandal Street : Aug. 29-69.

Share and Share Alike :Aug. 29-69.
Substitute Wife, The :Aug. 29-69.
Tessie :Aug.29-69.
Un-Named Woman, The :Aug. 29-69.

Wandering Fires :Aug.29-69.

F. B. 0.
Bandit’s Baby, The :July25-73.Aug. 15-71.

Bloodhound, The:Julyl8-73.
Devil Quemado, The:Aug.l5-71.
Drusilla With a Million :Julyl8-71.Aug. 1-99.Aug. 8-

78.Aug.15-75.Aug.22-G9.Sept.5-e5.
Flaming Waters :July18-71.Aug.8-79.Aug. 15-7 5.

Aug.22-69.Sept.5-65.
Futurity Winner, The:JuIyl8-71.Aug.8-78.Aug.l5-

75.Aug.22-69.Sept.5-65.
Happiness :Aug. 22-69. Sept.5-65.
Human Tornado. The : Julyl8-77.
If Marriage Fails :Julvl8-71.Aug.8-78.Aug.15-7 5.

Aug.22-69.Sept.5-65.
Isle of Lost Hope, The :Aug. 22-75.
Isle of Retribution, The : Julyl8-71.Aug.8-79.Aug.

15-75.Aug.22-69.Sept.5-65.
Keeper of the Bees, The :Julyl8-71.Aug.8-78.Aug.

15-75.Aug.22-68-69. Sept.5-65.
Lady Robinhood :Aug.22-71.
Last Edition, The:Aug. 8-78.Aug.15-75.Aug.22-69.
Midnight Flyer, The:Julyl8-71.Aug.8-78.Aug.l5-75.

Aug.22-69. Sept.5-65.
Parisian Nights :Julyl8-71.Aug.8-78.Aug.l5-75.Aug.

22-69.
Poor Girl’s Romance, A :Julyl8-71.Aug.8-79.Aug.

15-75.Aug.22-69.Sept.5-65.
Smooth as Satin :July25-75.Aug.22-71.
That Man Jack :Aug.22-73.
Thundering Herd, The:Aug.l 5-71.

When His Love Grew Cold :Julyl8-71.Aug.8-78.

Aug. 15-7 5.Aug.22-69. Sept.5-65.
Wild Bull’s Lair, The :July25-73.Aug,15-71.

First National
Chickic :Aug. 22-20.

Classified :Aug.l5-17.
Dark Angel, The: Aug. 15-17.

Desert Flower, The :July25-20.Aug.22-20.Aug. 29-30.

Fine Clothes :June27-23.July25-21.Aug.l-16.Aug. 15-

16.

Graustark: July27-23.July25-21.Aug.l-17.Aug.l5-16
Half Way Girl, The :June27-23.July25-21.Aug.l-17.

Aug.l5-16,18.Aug.22-21. Sept. 5-24, 25.
Her Sister From Paris :July25-21.Aug.l-16.Aug.l5-

16.Aug. 22-21.Aug. 29-28, 29.
Just a Woman :July25-20.Aug.22-20, 22.
Knockout, The :July25-21.Aug. 1-17.Aug. 15-16.

Lady, The :July25-22.
Lady Who Lied, The :July25-21.Aug.l-18.Aug.22-20.
Lost World, The:Aug. 29-26, 27.
Making of O’Malley, The :Julyl8-26.July25-20.Aug.

22-21.

Marriage Whirl, The :July25-20.Aug.22-20.
Shore Leave:Aug.l5-17.

Scarlet West, The :July25-21.Aug.8-30.Aug.22-20,22.
Soul-Fire : Aug.22-20.
Talker, The :Aug.22-20.
What Fools Men :Aug.l5-17.
White Monkey, The : July25-20.
Winds of Chance :Sept. 5-26.

Fox
As No Man Has Loved:July25-ll.Aug.8-12,13.

Sept. 5-12

East Lynne :July25-ll.Aug.l-10.
Fool, The:July25-ll.Aug.ll.
Havoc : July25-1 1.Aug. 1-10.Aug.8-10, 11.Aug. 15-7.

Aug.29-18.Sept.5-13.
Iron Horse, The :July25-ll.Aug. 1-11. Sept. 5-12.

Kentucky Pride :July25-13.Aug. 1-11. Sept. 5-1 3.

Lightning :Julyl8-6,7.July25-ll,12, 13,14, 15.Aug.l-

10 .

Lucky Horseshoe, The :Aug.l-8,9.Aug.l5-6.Aug.29-

17.

Thank You : JuIy25-ll.Aug.22-ll.Aug.29-16.Sept.5-

13,14,15.

Thunder Mountain : July27 -9.July 4-8.Aug. 22-11. Sept.

5-13.

Timber Wolf, The :Sept.5-14.

Wheel, The:July25-ll.Aug.8-6.Aug.22-ll. Sept. 5-12.
Winding Stair, The :Aug.29-20,21.Sept.5-12.

Having completed “ The Coast of Folly,”

source of these two pictures, Gloria
Swanson is now in the East starting

"Stage Struck.” Allan Dwan pro-
duced “The Coast of Folly” for Para-
mount.

Metro-Goldwyn-Mayer
Auction Block, The:Julyl8-Ins.July25-Ins.Aug.8-

Ins.
Bardelys the Magnificent:Julyll-Ins.Julyl8-Ins.

July25-Ins.Aug.8-Ins.
Barrier, The :Julyl8-Ins.July25-Ins.Aug.8-Ins.
Ben Hur:Julyl8-Ins.July25-Ins.
Big Parade, The :July 18-Ins.July25-Ins.Aug.8-Ins.
Brown of Harvard :Julyll-Ins.Julyl8-Ins.July26-

Ins.Aug.8-Ins.
Buddies: July 18-Ins.July25-Ins.Aug. 8-Ins.

Circle, The :July 18-Ins.July25-Ins.Aug.8-Ins.
Dance Madness :JuIyl8-Ins.July25-Ins.Aug.8-Ins.
Dirty Face :July 11-Ins.
Exchange of Wives, An : Julyl8-Ins.July25-Ins.Aug.

8-Ins.
Excuse Me:JuIyl8-Ins.
Exquisite Sinner, The : July 18-Ins.July25-Ins.Aug.

8-Ins.

Flesh and the Devil, The :Julyl8-Ins.July25-Ins.
Aug.8-Ins.

How Dare You :Julyl8-Ins.JuIy25-Ins.Aug.8-Ins.
Lights of New York:
I’ll Tell the World :Julyl8-Ins.Aug.8-Ins.
Little Bit of Broadway, A :JuIyl8-Ins.July25-Ins.
Lovey Mary : JuIyl8-Ins.JuIy25-Ins.Aug.8-Ins.
Marc Nostrum :Julyl8-Ins.JuIy25-Ins.Aug.8-Ins.
Merry Widow, The :Julyl8-Ins.JuIy25-Ins.
Midshipman, The:July25-Ins.Aug.8-Ins.
Mysterious Island, The:Julyll-Ins.Julyl8-Ins.July

25-Ins.Aug.8-Ins.
Monte Carlo :Julyl8-Ins.July25-Ins.Aug.8-Ins.
Money Talks : Julyl8-Ins.July25-Ins.Aug.8-Ins.
Mystic, The :Julyl8-Ins.July25-Ins.Aug.8-Ins.
Never the Twain Shall Meet : JuIyl8-Ins.July25-Ins.

Aug. 8-Ins.Aug.22-8.
Old Clothes :JuIy25-Ins.Aug.8-Ins.
Paris : July 18-Ins.July25-Ins.Aug.8-Ins.

Pretty Ladies :Julyl8-Ins.l.Aug.8-Ins.
Rag Man, The :Aug.8-Ins.
Rag Man, The:Aug.8-Ins.
Reason Why, The :Julyll-Ins.
Romola: July 18-Ins.July25-Ins.Aug.8-Ins.Aug.22-7.

Aug.29-14,15.Sept.5-l.
Sally, Irene and Mary :July 18-Ins.July25-Ins.Aug.

81-Ins.
Slave of Fashion, The :Julyl8-l.JuIy25-Ins.Aug.8-l.
Aug. 22-6.Aug. 29-14, 15. Sept. 5-1.

Span of Life, The :Julyl8-Ins.July25-Ins.Aug.8-Ins.
Sun Up : Julyl8-Ins.July25-Ins.Aug.8-Ins.
Temptress, The:Julyl8-Ins.July25-Ins.Aug.8-Ins.
Time, The Comedian : Julyl8-Ins.July25-Ins.Aug.8-

Ins.

Torrent, The :Julyl8-Ins.July25-Ins.Aug.8-Ins.
Tower of Lies, The :Julyl8-Ins.July25-Ins.Aug.8-

Ins.

Unholy Three, The :July 18-Ins.July25-Ins.Aug.8-
Ins.Aug. 15-12, 13.Aug.22-6.Aug. 29-14, 15. Sept. 5-1.

Lumas
Police Patrol, The :July26-18.

Paramount
Adventure : Aug.1-3.
American Venus, The:Aug. 1-5.Aug.22-4.

Are Parents People ? :Aug.l-3.Sept.5-l.
Beggar on Horseback : JuIyl8-5.Aug.l-4.Aug.22-4, 5.

Sept. 5-4.

Best People, The:Aug.l-4.Aug.22-4.
Coast of Folly, The : July25-4,5.Aug.l-5.Aug.22-4,5.

Aug.29-4,5.
Cobra :Aug.22-4.
Covered Wagon, The: Aug.1-3.
Crossroads of the World :Aug.22-4.
Dressmaker from Paris, The:Aug.l-3.
Enchanted Hill, The:Aug.l-5.
Feet of Clay :Aug.l-3.
Flower of the Night:Aug.l-5.Aug.22-4.
Forbidden Paradis : Aug.1-3.
Forty Winks :Aug.l-3.
Golden Princess :Aug.22-4.
Grounds for Divorce :Aug.22-4.
In the Name of Love :July 18-5.Aug.15-3.
King, The:Aug.l-4,5.Aug.22-4.
Kiss for Cinderella, A :Aug.22-4,5.
Liberty Special :Aug.l-5.Aug.22-4.
Light of the Western Stars :Aug. 1-3.

Lord Jim:Aug.l-5.
Lost—A Wife:July18-5.July25-3,4.Aug.l-6.
Lucky Devil, The :Aug.8-3.Aug.22-4,5.Sept.5-4.
Manhattan :Aug.l-3.
Manhandled: Aug. 1-3.

Man Who Found Himself, The:Aug.l-6.Aug.8-5.
Aug.22-4.

Miaa Bluebeard:Aug.1-3.
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New Brooms :Aug.22-4.
New Lives for 01d:Aug.l-3.
Nieht Club, The :Aug.l-3.

Night Life in New York :Julyl8-5.July25-4,5.Aug.

1-5.Aug. 22-4. Sept. 5-4.

North of 36:Aug.l-3.
Not So Long Ago:Aug. 1-4, 5.Aug.22-4. Sept. 5-4. 5.

Old Home Week:July 27-14.Aug.1-3.

On Dress Parade :Aug.l-3.Aug.22-4.
Paths to Paradise :Aug.l-3.
Peter Pan:Aug.l-3.
Polly of the Ba!let:Aug.l5-3.Aug.22-4.
Pony Express, The:Aug.22-4,5.
Quarantine :Aug.22-4.
Rugged Waters :Julyl8-5.Aug.l-5.
Shamrock, The:Aug.8-5.
Shock Punch, The :July25-3.Aug.1-3.

Son of His Father, A :Aug.l-5.Aug.8-3.Aug. 29-3.

Stage Struck :Aug.l-5.Aug.22-4.

Stage Door Johnny, The:Aug.l-5.
Street of Forgotten Men, The :Julyl8-5.July25-4,5.

Aug.l-5.Aug.22-4,5.Sept.5-4.
Ten Commandments, The:Julyl8-5.Aug.8-3.Aug.

15-4. Sept. 5-4, 5.

Ten Commandments, The:Julyll-3.Julyl8-5,Aug.8-
3.Aug.l5-4.

That Royle Girl:Aug.l-5.Aug.22-4.
Trouble With Wives, The :Aug. 1-5.Aug. 8-3.Aug. 22-

4. Sept. 5-3.
Thundering Herd, The:Aug.l-3.
Too Many Kisses :July26-3.Aug. 1-3.

Vanishing American, The :Aug.l-5.Aug.22-4.
Wages of Virtue:Aug. 1-3.

Wanderer, The :Aug. 15-3.Aug.22-4.

Wanderer of the Wasteland, A:Aug. 1-3.

Wild Horse Mesa:July25-4,5.Aug.l-5.Sept.5-4.

Wild, Wild Susan, The :July25-4,5.Aug.l-5.Sept.5-4.

Womanhandled:Aug.l-5.Aug.22-4,5.

Pathe

Black Cyclone :Aug. 8-66-67.
Freshman, The:Aug.8-Ins.
Kivalina of the Icelands :Aug.8-92.Aug.l5-84.

Producers Dist. Corp.

Brave Heart, The :Julyll-72.Sept.5-23.
Charley’s Aunt:Aug.29-13.
Coming of Amos, The:Julyll-69.Aug.8-16, 17. Sept.

5-22.

Hell’s Highroad : Aug.8-16-17.
Off the Highway :July25-6,7.
Red Dice:Sept.5-22.
Road to Yesterday, The :Julyll-66.Aug.8-16,17.
Seven Days : Aug.29-12.
Silence:July18-19.July25-19.Aug.8-25.Aug.l 5-14.

Aug. 2 2-9.Aug. 29-10.

Untamed Gentleman, The :Sept. 5-23.

Rayart
Secret Service Sanders :July25-54.

B. P. Schulberg
Aristocrat, The :Aug.8-Ins.
Boomerang, The:July 18-18.
Dancing Days : Aug.8-Ins.
Eden’s Fruit :Aug.8-Ins.
Girl Who Wouldn’t Work, The: Aug.8-Ins.Aug.29-

S9
His New York Life :Aug.8-Ins.
Horses and Women :Aug.8-Ins.
Exclusive Rights :Aug.8-lns.
Lew Tyler’s Wives :Aug.8-Ins.
Other Women’s Story, The:Aug.8-Ins.
Parisian Love :Aug,8-Ins.Aug.22-19.
Romance of a Million Dollars, The :Aug.8-Ins.
Plastic Age, The:Aug.8-Ins.
Shameful Behavior :Aug.8-Ins.
Shenandoah : Aug.8-Ins.
Shopworn :Aug.8-Ins.
Studies in Wives :Aug.8-Ins.
With this Ring:Aug.8-Ins.
Worst Woman, The:Aug.8-Ins.

Universal

California Straight Ahead :Aug.8-21.Aug.22-16.
Circus Cyclone :Aug.l-15.
Goose Woman :Aug.8-22.Sept.5-8,9.
Home Maker, The :Aug.29-6,7.
I’ll Show You the Town :Julyl8-ll.Aug.22-16.
Lorraine of the Lions :Aug,8-23.
Perils of the Wild:Aug.l-64.
Phantom of the Opera :Aug.l5-ll.
Siege: July 18-11.Aug.8-20.Aug. 22-16.

Spook Ranch :Aug.8-22.
Teaser, The :Julyl8-ll.Aug.8-20.
White Outlaw, The :July 18-75,79.81.

Warner Brothers
Bobbed Hair :Aug.l-Ins.Aug.8-26.
Below the Line:Aug.l-Ins.
Broken Hearts of Hollywood :Aug. 1-Ins,

Barrier that Was Burned, The :Aug.l-Ins.
Clash of the Wolves, The:Aug. 1-Ins.

Compromise :Aug. 1-Ins.
College Widow, The:Aug.l-Ins.
Cave Man, The :Aug.l-Ins.
Easiest Road, Tire:Aug. 1-Ins,

Fighting Edge, The:Aug.l-Ins.
Golden Cocoon, The:Aug. 1-Ins.

Gay Ones, The:Aug. 1-Ins.
HU Majesty, Bunker Bean: Aug.1-Ins.
Hogan’s Alley;Aug. 1-Ins.

Hell Bent for Heaven :Aug.l-Ins.
Honeymoon Express, The :Aug. 1-Ins.

Hero of the Big Snows, A:Aug.l-Ins.
Inevitable Millionaires, The :Aug. 1-Ins.

Love Toy, The:Aug.I-Ins.
Limited Mail, The :Aug.l-Ins.Aug.8-26. Sept. 5-18-19.

Little Irish Girl, The:Aug.l-Ins.
Man on the Box, The:Aug.l-Ins.
My Official Wife:Aug.l-Ins.
Night Call, The:Aug.l-Ins.
Pleasure Buyers, The :Aug.l-Ins.
Passionate Quest, The:Aug.l-Ins.
Rose of the World :Aug.l-Ins.
Red Hot Tires :Aug.l-Ins.
Satan in Sables :Aug.l-Ins.
Sea Beast, The:Aug.l-Ins.
Sap, The:Aug.l-Ins.
Silken Shackles :Aug.l-Ins.
Social Highwayman, The :Aug.l-Ins.
Three Weeks in Paris :Aug.l-Ins.
Vengeance of Durand, TheiAug. 1-Ins.

Wife Who Wasn’t Wanted, The:Aug.l-Ins.Aug.8-
26.

White Chief, The:Aug.l-Ins.
Why Girls Go Back Home:Aug.l-Ins.

Short Features
Anchor

Radiant Comedy Features: Julyl8-23.

Davis
Cinema Stars :June27-119.Aug.29-63.
Hey Fellas :Aug.29-63.
Sheiks and Shebas:Aug.29-63.
Fragments of Life :Aug.29-63.

Educational
Balto’s Race to Nome:Aug.l-71.
Bobby Vernon Comedies :Julyl8-15.

Cameo Comedies:Julyl8-15.Aug.8-28.
Christie Comedies :Julyl8-15.
Curses :J uly25-50.
Dynamite Doggie : July25-50.
Fables in Color :Aug. 1-70.

Felix the Cat:July 18-15.Aug.8-28.
French Pastry :Julyll-16.
In the Spider’s Grip :Aug.l-70.
Iron Mule, The :JuIy25-50.
Jimmie Adams Comedies :Julyl8-15.Aug.8-14, 15.

Juvenile Comedies :Julyl8-15.
Kinograms:July18-15.July25-51.Aug. 8-28,29.Aug.

22-48.Sept.5-ll.
Lewis-Munn Wrestling Bout:Aug.l-70.
Life’s Greatest Thrills:Sept.5-7.
Lupino Lane Comedies :Julyl8-15.
Lyman H. Howe’s Hodge-Podge : JuIyl8-15.Aug.8-

28.

Mermaid Comedies :Julyl8-15.
Only a Country Lass :Aug.l-71.
Cleaner Flame, The :Aug.29-69.
Tourist, The:Aug.29-80.
Tuxedo Comedies :JuIyl8-15.
Voice of the Nightingale :Aug.l-70.
Walter Hiers Comedies :Julyl8-15.

Film Booking Offices

Adventures of Masie:July25-55.
Bray Cartoons :July25-55.

Fox Film Corp.

All Aboard :Aug.22-13.
Big Game Hunter, The :Aug.22-13.
Business Engagement, A : July25-53.Aug.22-13.
Failure :Aug.22-13.
Fox News : July25-52.Aug. 15-8.Aug. 22-12.Aug.29-22.

Sept. 5-16.

Fox Varieties :JuIyl8-9.July25-53.Aug.l-69.Aug.l5-
8, 9.Aug. 29-23.Sept. 5-17.

Imperial Comedies : Julyl8-19.July25-53.Aug. 1-69.

Aug. 15-89.Aug. 29-23. Sept. 5-17.

In a China Shop :Aug.l5-8.
Love and Lions :Aug.l5-9.
Married Life of Helen and Warren, The :Julyl8-8.

Aug. 1-69.Aug. 8-9.Aug. 22-13. Sept.5-16.

My Own Carolina :Aug.l5-8.
O. Henry Stories : Julyl8-8.Aug.l-69.Aug. 8-9.Aug.

22, 12, 13.Sept. 5-17.

On the Go:Aug.l5-9.
Parisian Knight, A:Aug.22-13.
Peacemakers, The:Aug.22-13.
Shoes :July25-53.Aug.22-13.
Sky Jumper, The:Aug.22-13.
Sweet Marie :Aug.l5-9.
Transients in Arcadia :Aug.22-13.
Van Bibber Comedies :Julyl8-8.July25-53.Aug. 1-69.

Aug. 8-9. Sept.5-16.
West Wind. The :Aug. 15-8.

Wrestler, The :Aug.22-13.

Pathe
Butter Fingers :Aug.29-Ins.Sept.5-76.

Cold Turkey :Aug.29-Ins.
Iron Nag, The :Aug.29-Ins.Sept.5-76.
Love and Kisses :Aug.29-Ins.
Lucky Stars :Aug.22-84.Aug.29-Ins.
Play Ball : July25-84.Aug.l-108.Aug.29-124.
Rainy Knight, A:Aug.29-Ins.Sept.5-76.
Sneezing Beezers :Aug.29-Ins.Sept.5-76.
Tee for Two:Aug.29-Ins.

Red Seal
Evolution :Aug.8-77.

Universal

Blue Bird Comedies :Aug.l5-5.

Buster Brown :Aug.22-51.
Gump Comedies:Aug. 15-5.

Chadwick
American Pluck :Aug.29-66.
Blue Blood :Aug.29-66.
Bells, The: Aug.29-66.
Perfect Clown, The :Aug.29-66.

Prince of Broadway : Aug.29-66.

Some Pun’kins: Aug.29-66.
Unchastened Woman, The :Aug.29-67.

Wizard of Oz, The :Aug.29-66.

Columbia
Danger Signal, The :Aug.29-70.
Steppin’ Out :Aug. 29-71.
Unwritten Law, The:Aug.29-71.

Whittle
Apache Love :Aug.29-7 2.

Ince
Allfun Comedies ;Aug.29-72.
Mock Marriages :Aug.29-72.

Tiffany-Truart
Souls for Sables :Aug.29-73.

Associated Exhibitors

Camille of the Barbary Coast :Aug.29-Ins.

Fifty-Fifty : Aug.29-Ins.
Headlines :Aug. 29-Ins.

His Buddy’s Wife:Aug.29-Ins.
I Ds:Aug.29-Ins.
Keep Smiling :Aug.29-Ins.
Lover’s Island :Aug.29-Ins.
Manhattan Madness:Aug. 29-Ins.

Miracle of Life, The:Aug.29-Ins.
Never Weaken :Aug.29-Ins.
North Star:Aug.29-Ins.
Pinch Hitter, The :Aug.29-Ins.
Play Safe:Aug.29-Ins.
Silk Hat Cowboy, The :Aug.29-Ins.

Two Gates :Aug.29-Ins.
Under the Rouge :Aug.29-Ins.

United Artists

Don Q, Son of Zorro :Sept.5-20.

Sally of the Sawdust :Aug.29-25. Sept. 5-21.

Davis Dist. Div.

Apache Princess :Aug.29-63.
Daughter of the Sioux :Aug.29-63.
Demon Rider, The :Aug.29-63.
Flyin’ Thru :Aug.29-63.
Courage of Captain Plum, The:Aug.29-63.
$50,000 RewardrAug.29-63.

Fighting Courage :Aug.29-63.
Fighting Romeo, The :Aug.29-63.
Fighting Parson, The :Aug.29-63.
Fort Frayne :Aug.29-63.
Gold Hunters, The:Aug.29-63.
Grey Vulture, The :Aug. 29-63.

Hills of Flame :Aug. 29-63.

Lawless Love:Aug.29-63.
Lights of Mojave, The :Aug.29-63.
My Neighbor’s Wife : Aug.29-63.
Peggy of the Secret Service: Aug.29-63.

Peggy in Chinatown: Aug.29-63.
Peggy from Headquarters :Aug.29-63.
Peggy Under Orders:Aug.29-63.
Peggy on the Job :Aug. 29-63.

Peggy in Danger : Aug.29-63.
Peggy Takes a Chance : Aug.29-63.

Peggy Scores a Victory : Aug.29-63.
Red Love: Aug.29-63.
Tales of a Thousand and One Nights : Aug.29-63.

That Old Gang of Mine: Aug.29-63.
Tenacles of the North:Aug.29-63.
Tricks :Aug.29-63.
Tonio of the Sierras :Aug.29-63.
Timber Wolves :Aug.29-63.
Texan’s Oath, The :Aug. 29-63.
Wolf Hunters, The:Aug.29-63.
Warrior’s Gap :Aug.29-63.
Way of the West :Aug.29-63.
Youth’s Highway :Aug.29-63.

Wilton and Brown Get
Famous Appointments

( Special to Exhibitors Herald)

TORONTO, ONT., Sept. 1—D. C.

Brown, formerly manager of the Algoma
theatre, Sault Ste. Marie, Ont., has been
appointed by the Famous Players Cana-
dian Corporation to the management of

the Regent theatre, Toronto. The
Famous Players Corporation also re-

cently appointed H. E. Wilton, former
manager of the Strand, Hamilton, Ont.,

to the management of the Savoy,
Hamilton.

I
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Approximately 100 friends of Dave Dubin attended a testimonial dinner in his
honor at the Florentine room of the Congress hotel, August 21. Dubin has
recently become Chicago manager of the Educational exchange. In the fore-
ground left to right are Dubin, Max Balaban, Balaban & Katz theatres, and
D. J. Chatkin, general sales manager of Educational.

CHICAGO PERSONALITIES
: By D. H. .

C CRUMPTIOUSLY fed, toasted and
made merry, David Dubin, now man-

ager of Educational exchange, Chicago, was
praised for his rapid rise and his merited
promotion Thursday evening, August 27
when he was guest of honor at a testi-

monial dinner in the Florentine room of the
Congress hotel, attended by 100 of his

friends. An elaborate Dutch silver secre-
tary of 10 pieces was presented to the
young exchange manager by A. W. Sobler,
toastmaster.

Brief speeches were made by Max Bala-
ban of Balaban & Katz theatres, D. J. Chat-
kin, general salesmanager of Educational,
Harvey Day, Kinograms sales manager,
Floyd Brochell, general manager of Bala-
ban & Katz Midwest circuit, and Jack
Miller, business manager of the Chicago
exhibitors’ association. Balaban’s talk in-

cluded a resume of Dubin’s career from a

theatre usher through various positions to

that of exchange branch manager.
Credit for what is conceded to have been

one of the most fast moving banquets on
film row is due the committee on arrange-
ments headed by Si Griever, of the Griever
Productions. Helping him execute the
banquet were John Mednikow, Universal
sales manager, for short features, George
Weinberg, William Weinshanker, both of
Griever Productions, and Percy Barr, Edu-
cational salesman.
There was a variety of wit, song and physical

prowess in the entertainment provided gratis by
Lou Greenberg, loop vaudeville booking manager.
The conclusion of the acts was one of Walter
Mowers, wrestling champion of the A. A. U.,
and the Canadian champion, De Boy. Monologues,
contortionists and singers included A1 Herman
and Bobby Allen, Harry Watkins, Frank Gould,
Tubby Garren, and the Kena Sisters. An
orchestra headed by J. B. Abramson of the Chi-
cago Film B'oard of Trade provided the music.
Margarita Gonzales, “Miss Chicago,” stepped in

to greet the film men with a few words. She
left a few minutes later for the East to attend
the Atlantic City beauty pageant.

* * *

Max Balaban left hurriedly the instant he
had finished a toast to Dave Dubin at the

Dubin testimonial to spend a few days with
his mother at Minocqua, Wis.

* * *

When “Miss Chicago” reached the rostrum
at the banquet the room was hushed

; she
began to talk

;
then it was that Irving Mack

whispered to Bill Sweeney that “she cer-

tainly has the makings of a good motion
picture actress.”

* * *

Regge Doran arrived at the Chicago
Pathe office August 28 to spend two weeks.
She has lately become in charge of the
public relations department for Pathe after

a successful record in similar work for the

West Coast Theatres. Her aim is to es-

tablish a closer bond between the exhibitor
and his patrons.

* * *

/. /. Schnitser, vice president of Film
Booking Offices, and John Brownell, head
of the scenario department, stopped a few
hours in Chicago on their New York-to-
the-Coast trip.

* * *

/. J . Sampson, business manager of F. B.

O. exchange, Chicago, left August 28 for
Bass Lake, Ind., with his family to bask in

the sun.
* * *

Lee Marcus, general sales manager of
F. B. O., accompanied by Cleve Adams,
district manager, arrived August 27 on the

way to New Orleans.

* * *

None has replaced Eddie Brichetto in

the Afetro-Goldwyn-Mayer office, the

work having been divided up among the

remaining force. But as Frank Ishmael
says

;
“The arrangement suits us fine be-

cause it meant a nice increase compen-
satory to the added work.” That word,
“compensatory” is a wicked one, Frank.

* h= *

William Brimmer has been transferred
from a country territory to the North Side
territory for First National.

Joe Lyon, nine years in the service of
Fox, has left for an offer of Jerry
Abrams, Renown. He took up his duties
August 31 to sell

on the South Side,

Chicago. It’s only
fair to Joe to say
that the Fox Film
Corporation and
its patrons will

realize a real loss.

D. Arnold Kohn,
Fox salesman, re-

signed August 29
to sell hosiery.

Filmy stuff, you
know, at that.

There’s a pun
(here somewhere
sure enough.
Figure one out for
yourself.

A. IV. Sobler announces that the first

annual Fall Midwest Film Golf tourna-
ment will be staged at the Bob-o-link golf

club of Highland Park, September 16.
* * *

C. H. Miller, city salesman, having won
the F. B. O. city drive took advantage of

the week of leisure given him by a speedy
hegira to Mackinac Islands and Detroit.

Determination was written all over the

young man’s countenance. “There is a time
in the affairs of man when if taken at the

flood tide leads on to marriage.” Have a

care, sir
! * * *

Henri Ellmati of the Capitol exchange,
Chicago, spent August 26 and 27 in Mil-

waukee. By the time he reached home
Bndd Rogers of the Lumas company had
dropped in to see him and gone on his

way again to return to New York.
i}C *

Jimmie Gillick who is now back from his

vacation, it is revealed, has a new Jordan
sedan. It isn’t logical but it’s true. Some
would wonder what kind of a vacation

it could have been. But Jimmie has a new
job with Pathe now of course.

* * *

Herman Goldberg, Warner Brothers, is

filled fully with righteous wrath. His baby
Lincoln was stolen from the garage where
it was kept recently. Although the auto-

mobile was insured the Warner salesman
stands loser in the amount of about $325.

However there is no connection with that

and the fact that he returned to his coun-
try territory August 31 after working the

city for two weeks.
* * *

Al Hoffman, city salesman for F. B. O.,

spent his two weeks’ vacation in the coun-
try where, as Al says, “a man’s a mao and
paint is used for houses.”

* * *

Carl Leserman is now formally installed

in the position of First National city sales

manager made vacant by the transfer of

G. L. Sears to Cleveland.
4= * *

Bill Cook left for Florida August 31,

vacating his First National sales job. Which
complicates the problem confronting Will

Hays of preventing Florida land dreams
from drawing all the salesmen from the

film business.
* * *

J. N. Howland now occupies the position

left vacant by W. W. Brumberg, country

sales manager, who left F'irst National for

a place with Universal a few weeks ago.

* * *

G. G. Gregory, country saleman for

F. B. O., came out of the hospital August
29 after a successful operation. With en-

couragement from the boys at the office

he believes he will be back selling con-

tracts before many suns.
* * *

Sam Gorlick, F. B. O. office manager,
gave back his little Airedale. He declared

to Walter Brown it is a country dog.
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One Thing More
In your modern motion picture house

every detail ofprojection, decoration, ventila-

tion, temperature, seating, has been carefully

worked out to make the theatre attractive

and comfortable.

But there’s one thing more you can do

—

and it’s a real factor from the box office point

of view: make sure the picture is printed on

Eastman Positive Film, the film that safe-

guards for the screen the quality of the nega-

tive so your public may enjoy it.

Eastman film is identified in the

margin by the black-lettered

words “Eastman” and “Kodak”

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.



Mack.
Sejvjstet

presents

'Ralph
Graves
Comedies

Paftigcomedy
tram"TSrMARK

Ttvo 'Reels

A Series: of 12

Sennett Productions in all that the name implies.

Sizzling with humor like hot fat in a pan.

Fast stepping. Not a dull moment.

Pretty girls—and Graves himself.

Seen him? Big and handsome. Clever. Funny
because he makes himself John J. Dumbell himself.

When Sennett takes a comedian out of a crowd

and makes him a star it means something.

How can you make every dollar possible if you

don’t advertise him to your public?
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Your copy
of the new
Wurlitzer Unit
Organ Catalog
is ready.

WuruEzej*
Grand Pianos

are endowed
with the same
unapproachable
tone and quality

inherent in the

Wurlitzer

Unit Organ
°rhe

Indiana
^theatre
idianaMarbor

dnd.

'• T „ 'IT
n -

i i.

* J* Wy ^
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The Rudolph Wurlitzer Co
CINCINNATI
121 East 4th St.

NEW YORK
120 W. 42nd St.

CHICAGO
329 S. Wabash

SAN FRANCISCO
250 Stockton St.

DENVER
2106 Broadway
LOS ANGELES
814 S. Broadway

And Forty Other Branches in Thirty-Three Cities

Send for

facsimiles

of letters

from other

exhibitors.

1
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\D)i
1 Mk 1

flr m.St *•
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Touch the Key

—

Quick as a Wink
Get the Correct Change

Walk down the business street

of any city, ask Theatre Manag-

ers why they purchased a Brandt

Automatic Cashier, and you will

get practically the same answer

from all of them: “Saves time

and prevents errors in making
change.” In other words:

FREE
TRIAL

EASY
TERMS

The fact that the Brandt is

handsome, durable

and trouble proof

is only secondary.

The prime motive

in making the purchase was
speed and accuracy. Analyze
this answer and you will find

that these two virtues of the

Brandt result in pleased custom-

ers, hence more of them; con-

tented, courteous, smiling cash -

iers, which is unquestionably a

trade asset in your box office.

Some of the 30,000 Brandt
users are near you

Ask any of them why they like the Brandt

/
/

Let the Brandt /
Man Help You /
Save and Serve / Brandt

/ Automatic
* Cashier Co.,

' Department A,

/ Watertown, Wis.

Without obligating me,
r you may have a Brandt

S Man call and show us
s equipment when next in this

/ vicinity.

/
/ Firm Name

/
~

/ Individual

/ City.
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ROCKBESTOS
-the asbestos covered wire

This advertisement is

written for supply deal-

ers and jobbers only.

Mr. Joe Hornstein
Gen. Manager of Howells

Cine Equip. Co., Inc.

Read what Joe says about
Rockbestos—he knows

Joe is in the game. He handles the

best. He sells ROCKBESTOS be^

cause it is the best. Let us help you
make more profit. Ask us how.

Howells Cine Equip. Co., Inc. New York headquarters

ROCKBESTOS PRODUCTSCOR
New York, 5942 Grand Central Term. Bldg.

ORA
NEW HAVEN, CONN.

I O N
Madison Terminal Bldg., Chicago
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“An ounce of prevention

is worth a pound of cure"

The old adage is just as true

today as it was the day it was

written.

The ounce of prevention for

your Simplex Projector is the

Fyr-Gard
The device which absolutely

prevents film fires

Film cannot pack in the projector

from any cause—thus your one

great fire hazard is eliminated

!

Talk this over with your local in-

surance agent and see what this

means to you in reduced premiums.

It is approved by the Board of

Underwriters. Your saving in in-

surance more than pays its cost.

Fill out and send this

coupon today!

Don’t Wait

Fyr-Guard Mfg. Co.

Fox Theatre Bldg.

Aurora, 111.

Fyr-Gard Mfg. Co.,
Fox Theatre Bldg., Aurora, 111.

Gentlemen :

—

I wish to take advantage of your proposition below in which
I have marked an “x” in the square

:

| |

Kindly send me on ten days approval your FYR-GARD
for Simplex machines. It is understood that if it proves
satisfactory I will remit $35 to you at the close of the

trial period. Otherwise I will return the Fyr-Gard to you
promptly.

| |

Please send me further information on your FYR-GARD
which you say will eliminate the fire hazard in my Simplex
projector.

Name

Theatre



6 BETTER THEATRES SECTION OF September 12, 1925

_n mm31 Pii.P"''g3

H-W Seats for Theatres from Coast to Coast
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PRACTICALLY every locality in the United States has its Heywood-
Wakefield Seated theatres. There are many reasons for the wide

preference for Heywood-Wakefield Theatre Chairs. Warehouses are con-

veniently located throughout the country. Theatre-seating experts are at

your service, without charge, for planning your installation. Heywood-

Wakefield Opera Chair designs are distinctive, practical, sturdy and varied.

Whatever your seating problems, consult us freely, without cost or obliga-

tion on your part. Our 99-year seat-building experience is at your service.

BALTIMORE, MD. 1 1 3 W. Conway St.

BOSTON 45, MASS. Winter Hill

Display Floor, 174 Portland St.

BUFFALO, N. Y. Wells and Carroll Sts.

CHICAGO, ILL. 2653 Arthington St.

Display Floor, American Furniture Mart

HEYWOOD-WAKEFIELD WAREHOUSES
KANSAS CITY, MO.
LOS ANGELES, CAL.
NEW YORK, N. Y.

PHILADELPHIA, PA.
PORTLAND, ORE.
SAN FRANCISCO, CAL.

1310 W. Eighth St.

215 East 6th St.

516 W. 34th St.

244 So. 5th St.

148 No. Tenth St.

737 Howard St.

ST. LOUIS, MO., Sixth and O’Fallon Sts.
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A monthly supplement of Exhibitors Herald, published for the information and

guidance of exhibitors in matters of theatre construction, operation and equip-

ment and to promote the ideal of greater and finer theatres.

Editor Advertising Manager Eastern Representative

Harry E. Holquist Charles B. O’Neill Frederick M. Savage

Published by the Exhibitors Herald Co.; Martin J. Quigley, Editor and Publisher; Edwin S. Clifford, Managing Editor; George Clifford,

! Business Manager.

“Do It With Equipment” Wins
More Followers

fCONCURRENCE of views, ex-

m pressed by this department that

a factor as important as any to

continued successful theatre patron-

age is the comfort of the house itself

continue to be received following pub-

lication of the editorial “Do It With

Equipment” and the subsequent state-

ments from Mr. E. F. Ingram of

Ashland, Ala.

Nyman Kessler, Atlantic theatre,

Atlantic, Mass., is the latest to declare

unqualified belief that he can increase

his business with equipment. As Air.

Kessler says in his letter, published

following, “If Mr. Ingram can do it

with equipment there’s no reason all

small town exhibitors can’t.” Mr.

Kessler’s letter reads

:

Better Theatres Division; Gentlemen:

Just a line to express to you my appreci-

ation of how I find your publication

more valuable each week.

I just completed reading the “Better

Theatres” section which instilled in my
mind the necessity of equipment as a

means of increasing business, as well as

exploitation of pictures. The small items

mentioned by Mr. E. F. Ingram of Ash-
land, Alabama, in the August 15th issue,

are just the things small town exhibitors

overlook to do.

I have been a member of the auditing

department of the Boston Exchange of

First National Pictures for almost four

years. Being associated with New Eng-

land exhibitors, I notice that the small

town exhibitors are gradually learning to

select their pictures with more care than

they did a few years back, but I don’t

know much about their “equipment.”

In This Issue
“Do It With Equipment” Wins

More Followers.

Views of Paramount Theatre Man-
agers ’ School.

Plan and Procedure of Paramount
Managers’ School, by John S. Spargo.

Creating Varied Stage Settings With
Aid of Wall Paper, by A. Louis Fille-

brown.

View of Balaban & Katz New
Uptown Theatre, Chicago.

The Planning of the Motion Picture

Theatre, from The Architectural

Forum.

Views of Talking Film Said to

Have Been Demonstrated Successfully

Abroad.

Credit—Its Use and Abuse, by O
E. Watson.

Playing to the Psychology of an

Audience, by Iris Vining.

Action Sould Follow Projection

Needs Shown by Stop Charts.

Start Work Soon on $800,000 The-
atre in Knoxville, Tenn.

Portable Stands Cut Light Bill

During Theatre Cleaning.

Fred P. Dwyer Taken by Death
Following Long Illness.

The Exhibitors Information and
Catalog Bureau.

New Motion Picture Kodak Is De-
veloped by Eastman.

Around the Equipment Field, by
Harry E. Holquist.

Lauds Plan of Roll Exchange
Among Theatre Owners.

House Seating 1,800 to Be Erected
in Canton, O.

Spectacular Opening Accorded
New Munz House in Detroit.

Stitzberg Takes Over Monarch
Theatre Supply Company.

New Camera and Projector Made
for Non-theatrical Use.

As for myself, I have been giving most
of my attention to extreme care in se’ect-

ing each and every subject on my pro-

grams for every Wednesday and Satur-

day, in order to get a good patronage;

and of course the “good will” of the

community. My weakness, I now real-

ize is because I overlooked the value of

“equipment to fill the house every night.”

The population of my town is about

5,000 and all it can boast of is a 300

seat theatre that just runs twice a week.

Imagine that! I mention this to show

you how highly I appreciate your “Bet-

ter Theatre”section this month. Any-

way, I’m only a young exhibitor willing

to learn as I go. I shall be 23 years

old next Saturday, August 15, and am
celebrating by giving all my “kiddies” a

treat, as you will notice from the en-

closed program.

It was through reading trade papers

such as yours that I got the ambition to

take over a theatre. I obtained ideas

galore from the “Herald” as how to

“put over” a theatre to be a paying

proposition.

My shows have been good (that’s what

the patrons tell me) also my projection;

I have the “good will” of the community,

but what I now need to score a knock-

out is modern “equipment.” From now
on I shall save my pennies, then invest

every one of them in making the theatre

more inviting, presentable, etc.

If Mr. Ingram can do it with “equip-

ment,” there’s no reason all small town

exhibitors can’t, and I’m no exception.

If I’m unable to run my theatre four

or five days a week within a year, with

better equipment of course, then I’ll close

up and hide my face in shame. So here

I go. Excuse my dust.—Signed: Nyman
Kessler.
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Organization and Procedure of

Paramount Managers’ School
Analysis of Course Shows Embryo Exhibitors W ill Take Up Many Subjects on Operation and

Equipment Which Have Been Discussed in Better Theatres
’

’ Articles

I
N an interview with John F. Barry, direc-

tor of the Paramount Theatre Managers’
Training School, certain facts were ex-
plained in connection with the organization
and procedure of the school which will be
of interest to readers of “Better Theatres,”
since it discloses that many of the subjects
to be treated in the class rooms are ones
which have been discussed in the column
of “Better Theatres” in various articles

from time to time.

Nothing sets down more clearly the pur-
pose of this school than the foreword in

its catalogue by Harold B. Franklin, direc-

tor of theatres of the Famous-Players
Lasky Corporation. This foreword strikes

the keynote in the following paragraphs

:

* % %

“Although motion picture theatre management
is a highly technical work which requires especial-
ly trained experts , there has been hitherto no train-
ing center for those preparing to carry on this

important work. Men have developed at different
points throughout the country by the sheer force of
individual efforts and experience . Because there
has been no definite training center it is inevitable
that there has been much waste , much blunderingy

and a general failure to capitalize on the indi-
vidual advances of this highly technical profession.
There has not therefore been any reliable source
from which to supply the fully trained men that
are needed to fill vacancies.

**The problem of amusing people week in and
week out in different parts of the nation is a

big one. The operation of theatres cannot be
mechanically standardized because entertainment
depends so much upon individuality and personal
initiative. However, there are basic principles re-

sponsible for successful theatre operation. The-
atre managers of the future ,

thoroughly trained
in these principles will have a big advantage. In-

tensive study of what the leading managers of
the country have done

,
and are doing

, will give
a fund of useful information

.

*‘The purpose of the school is essentially prac-
tical . and its scope most comprehensive. It will give

intensive training in every detail of theatre man-

By JOHN S. SPARGO
agement

, explaining not only the ‘how * but the
‘why It will lay a solid foundation for the fu-
ture by sending out ambitious graduates equipped
to carry on an important work. This school
should heljt to establish a high standard for the
profession , for students will be trained not only in
practical details but also in the responsibility of
civic duties and in the high obligations to the
ideals of the industry.

**All this should be an influence affecting the
dignity of the motion picture theatre. Because
these theatres are everywhere contributing to the
welfare of their communities , it cannot be denied
that there is a certain dignity and importance to

the profession of theatre management. It makes
a just claim on the professional spirit and is

governed by the ideals of American business.

Graduates of this school will go forth with a re-

alization of the significance of the work they
undertake and of its possibilities for service.**

* * #

The steps in the organization for the de-

velopment of the project as it moved from
the stage of ideas into a reality is interest-

ing. When the catalog was distributed all

over the country from exchanges, theatres,

and through officials of colleges and uni-

versities, publicity was carried in magazines
and newspapers throughout the country and
an intensive drive was made to bring the

school to the attention of young men who
would be interested. The time was short

from the announcing of the plan to the

date set for registration. Nevertheless about
five hundred applications reached school

before the date set for selecting the forty

members of the opening session.

The schedule of the school requires at-

tendance from 9 :30 until 5 :30, five days of

the week, and four hours’ attendance on
Saturday. Each evening, besides study re-

quired on the material given during the

day, there are assignments for special work
given to the class as a body, and research
assignments given to individuals who are

expected to make a report of their findings

periodically. Because of the intensive work
required no student is permitted to engage
in an outside employment while enrolled

in the school.

A miniature theatre has been equipped
and in the auditorium of this the students

get most of their training. However, field

work and observation takes them to many
of the theatres in New York and vicinity

where they go to investigate definitely as-

signed problems. Each of these theatre

visits is followed by a detailed report of

the investigation as questionairre is ar-

ranged for their tour of inspection, and
there is nothing haphazard or aimless in

this phase of the work.
After the students have made some ad-

vance in the fundamentals, they will be
assigned to different department heads in

local theatres to assist in the preparation
and execution of the daily routine. The
library of the school contains books on
every subject of the schedule, and books
on affiliated subjects. A complete set of
the files of the trade papers is used for
reference and research work.

* * *

Six of the students were selected because
of their proficiency in speaking foreign
languages, and these men will be given
special training for the foreign field. One
section of the library has been devoted to

the foreign field. Complete files of press
sheets of current productions are at the

service of the students. A file of the

amusement pages, showing the development
of theatre ad layouts has been built. Every
member of the class receives each issue of
the trade papers and these are studied ac-

( Continued on page 26 )
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Drawing by Architect Victor A. Rigaumont, Pittsburgh, of palatial theatre for Rowland & Clark which will be erected
in the East Liberty section of Pittsburgh.
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JOHN F. BARRY, director of Para-
mount Theatre Managers School.

VIEW of miniature theatre from rear,
showing stage elevation and rostrum.

Views of

Paramount
Theatre
Managers
School

W ITH the opening of

the Paramount Thea-
tre Managers School in New
York City a powerful in-

fluence for promotion of the

aims and purposes to which
“Better Theatres” is dedi-

cated was set at work.
Properly administered, the

Paramount School not only

VIEW of miniature theatre from
stage, showing projection and light-

ing equipment.

will send able executives

into the theatre field but
will operate indirectly but
definitely to intensify appre-

ciation and enforcement of

theatre standards.

Photographs reproduced
on this page show the class

room of the school, where
students are instructed

daily in the technique of

theatre administration. The
office of Director John F.

Barry, formerly editor of

Paramount’s splendid house
publication, “The Close-

Up,” is shown at left.

Views of the miniature the-

atre are shown above and
below.

EDWARD J. MYRICK, chief of Para-
mount Theatre Managers School
Faculty.
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Creating Varied Stage Settings

With the Aid of Wallpaper
By A. LOUISE FILLEBROWN

C PEAKING entirely from a decorator’s^ standpoint, as I do not pretend to

know much about the mechanical side of
stage decoration, I do not believe there is

any one medium that is so versatile as
wallpaper. The rules that govern good
taste and beauty in home furnishing, apply
just as surely to the rooms shown on the
stage and the additional requirements that
must be considered in selecting furnishings
for these rooms are governed by the use
to which they must be put; that is the
quick changes, packing and unpacking, and
above all subtle expression of an idea as
a background for the action on the stage.
For instance, a living room set that is

to be used for a cheery English house
party scene must be used later for a
tragedy staged in an apartment on Park
Avenue. The subtle touches that indicate
the change in character of this background
constitute the problem that the stage de-
signer must meet. He must meet it eco-
nomically and practically, and above all

artistically.

The character of a room depends Freely
upon its color and lighting effects. The
change of color then will help most.

* * *

Suppose the room in question is fur-
nished in rather neutral shades of tan.

walnut furniture, gold curtains, gold
colored lights, pillows with bright touches
of Chinese blue and darker brown Ax-
minster rugs. Your materials are all with-
out definite design and rather conventional
in line. The character of the room de-
pends upon the cheery chintz paper. It is

rich in bright color, gay bunches of blue
and gold flowers with green leaves on a
deep cream ground. The gold predorm-
nates and it is reflected in the curtains and
other things which we have mentioned.
The room is cheery and suggests the out-
of-doors. With cream woodwork and

bright, happy lighting it is the background
for a scene of this type.

The change to make this room the Park
Avenue apartment was simple. The chintz
paper was replaced by a dignified Jacobean
motif on a tan ground this time heavy in

texture with a rather ponderous repetition

of a design suggestive of a rich old bro-
cade. The colors were again gold and
green and brown, but this time softened
and darkened. The lower lights added to

the rich dignity of the room, and the

whole effect was completely changed. By
depending on the wall treatment for the

design and most of the color in a room
the other furnishings may be so simple
and conventional that they are of secondary
importance.

* * *

Another illustration of this method of
furnishing might be a bed room set. Sup-
pose the first need was a boudoir, for a
dainty, luxurious character, blond possibly

and given to trailing chiffon negligees.

The decorator has selected soft grey
painted furniture, and small painted de-

sign of the French type has been put on
the head and foot board of the bed and
on the drawers of the highboy and vanity.

This design was copied from the wall-

paper which is a lovelv French medallion
on a silver ground. Soft rose, blue and
green appear in it and the curtains at the

windows, bed hangings and lamp shades
are two colors of chiffon rose and blue,

giving an orchid feeling to the room. The
carpet is grey Axminster, and the wood-
work nile green.

It is quite a problem to change this room
to fit a modern business woman living in a

two room and bath apartment in Chicago.
But again the chief element of design is

the wallpaper and the simplest element to

change in the room. The design on the

furniture was painted out and black lines

of trimming put on it. The chiffon cur-

tains were. removed and rose and blue and
black stripe linen put in their place. The
rose lights, bed covers and pillows were
perfectly consistent with this and in place

of the elaborate silver wallpaper a smart
small design in black, rose and blue on a

dull grey ground was substituted. The
room lost its luxurious, subtle beauty and
was a very obvious cheery bed chamber
of a different character.

* * *

In the same way the substitution for a

bright light paper on a white ground of

a rich cubistic design on a black ground
will make the observer do a quick change
from Harlem to darkest Russia. The sug-

gestion of a bath room can he made with
a wall of varnished tile showing through a

doorway, a kitchen with some smart
kitchen paper showing above a blocked
painted floor and glistening white wood-
work. It is even possible to suggest out-

of-doors with a lovely scenic or floral

paner properly camouflaged and lighted.

To me this seems such an easy way to

create an effect. The new papers may be
carried with the set in a very small pack-
ing space. Paper hangers abound in all

corners of the globe. There is no ques-
tion of obtaining materials and matching
colors. The colors are with you and cor-

rectly selected where the supply is un-

limited. The work takes very little time
and the range is limitless.

* * *

Wallpaper is being designed in so many
new and daring ways now that it is a joy
to the man who has to create definite and
quick effects. The vogue for color has
come to us from the French and the multi-

tude of charming new papers that the

American manufacturers are constantly
nutting nut show so many new and lovely

designs that their uses are unlimited.
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The Planning of the Motion
Picture Theatre

( Reproduced by Courtesy of THE ARCHITECTURAL FORUM)

I
N every large city in the United States

varied and strict rules of the building

code influence the planning and arrange-

ment of the motion picture theatre. For
the protection of the human life in build-

ings designed to accommodate great num-
bers of people in one enclosure, the regu-

lations of municipal building codes, fire

underwriters, etc., cannot be too strict.

They guard the safety of the public.

The next factor, after the ironbound

building code, to influence the plan and
design of the motion picture theatre, is its

site. The plan of the theatre depends
largely upon the size and location of the

lot. A corner or mid-block lot each re-

quires a different plan arrangement. If

located in the heart of the theatrical dis-

trict of New York or any other large city,

the excessive cost of the land necessitates

having the largest possible seating capacity,

as the investment involving cost of land,

building and equipment must be carefully

studied to insure a proper return on the

money invested. The size of the theatre

is also determined by the character and
size of the population of the locality as

well as by the amount of money available.

Cost is usually calculated either per seat

or per cubic foot, but usually on the former
basis. Variation in cost is due to many
causes, chief among them being the loca-

tion of site, quality and method of con-

struction, and character of interior deco-

rations and furnishings. Cost per seat

varies from $125 up to as much as $200,

and in some exceptionally magnificent the-

atres, even higher. A theatre completed
two years ago in Brooklyn cost only $125
per seat, not including the cost of land,

which was low on account of the locality's

character.
5{S 5(i i{j

Once the site is selected and purchased,

then comes the question of how many seats

a theatre shall have. As said before, this

depends a great deal upon the neighbor-

hood. Movie theatres pay best in localities

such as are found in mining and factory

towns and in tenement house districts. The
great motion picture theatres found in the

hearts of the great cities are located in

what are known as “transient districts,”

—

in other words, the theatres in the Times
Square section of New York cater to a

transient public in the sense that all pa-

trons come from a greater or less distance

to attend performances and picture pro-

ductions. This is true in any large city.

The type of seating arrangement must
next be determined. If the size of the lot

permits the so-called “stadium” type of
seating may be employed to advantage,
but if the site is small, the balcony type

of house is generally required. Theatres
located in the hearts of cities require bal-

conies in order to secure a requisite seating

capacity. The stadium plan has become
popular because it permits a pitch to the

rear part of the auditorium which would
be too steep to come under the building

code regulations governing the pitch of

aisles if the auditorium floor were contin-

uous from the proscenium arch to the pro-

jection booth. No steps are ever allowed
on the orchestra floor to obtain proper
height for the rear seats and the aisles

leading to them would be too steep unless

“Better Theatres” presents here-

with, through the courtesy of “The
Architectural Forum” an interest-

ing and informative article on im-

portant considerations in the plan-

ning of a motion picture theatre.

Illustrations accompany this arti-

cle on the pages following are also

through courtesy of Architectural

Forum, which recently devoted a

special number to theatre building

and requirements.

steps were used. The stadium type of

seating gives the effect of a continuous

sweep of the orchestra floor from stage to

rear wall, the rear third of which is ar-

ranged with steps such as are found in bal-

conies Two steps are allowed to each row

of seats. The building codes of some cities

permit a row of only ten seats in a regular

balcony or in a stadium belcony, but in

New York a row of 14 seats is permitted

in both orchestra and balconies, or not

more than six seats between any seat and

an aisle. The space between seats back to

back under the New York law is 2 feet o

inches, which makes it possible for people

to pass through without the necessity of

those who are already seated arising to let

others pass. Some cities, however, allow

2 feet 6 inches between seats, which does

require people seated to stand up in order

that others may pass. A fair seat allow-

ance from center to center of arm is 2U

inches.
* * *

Where balconies are used, the problem of

sight lines is one to be carefully studied,

as it must be possible for the occupant of

every seat to see at least the front of the

stage and part of the orchestra. Balconies

must therefore not project too far over the

orchestra seats, but should be kept as far

back as the total desired seating capacity

of the theatre will permit. The desire of

owners to obtain as many seats as possible

in their theatres is often responsible for

pushing balconies too far forward. If a

balcony is brought too far forward, or it

it is too steep, the sight lines, become in-

correct and faulty, and the vision becomes

distorted. This is true both in motion

picture and “legitimate” theatres.

The usual slope is about 14 inches on a

two-step rise to every 2 feet, 8 inches,

which is the width of each platform on

which a row of seats is placed. A balcony

seat located more than 50 feet above the

level of the stage, or more than one bal-

cony in a motion picture theatre, is imprac-

tical from the point of view of sight. But

in a combination “movie” and vaudeville

house, two balconies may be successfully

included. Balcony steps are usually 7 to

7 l/2 inches in height, but from 6 to 7 inches

is a more comfortable rise for a 12-inch

tread. In regard to sight lines in orchestra

floors, it is an interesting fact that people

see between the heads of those in front and

not over them, but beyond 30 or 35 rows

back from the stage there is trouble in

seeing between heads if the floor is not

properly inclined. It is therefore custom-

ary to slope the auditorium floor. This

slope begins from 6 to 10 feet back of the

line of the stage or rail of the orchestra
pit, if there is one, according to the depth
of the auditorium. The building codes in

different cities regulate the slope of or-

chestra floors. In New York the build-

ing code permits a rise of 1 inch to every
12 inches, while in Boston a greater pitch

to the orchestra floor is permitted. In most
cities steps are not allowed in orchestra
aisles, and they should be avoided when-
ever the plan of the theatre will permit.

When it comes to regular balconies, the

pitch permitted by law is so steep that in-

clined planes for the aisles are impractical

and steps are always used. In width at

the front of the orchestra, aisles increase

in width at the rate of 1}4 inches to every
5 feet as they go back, except in the case

of aisles running from exit to exit, where
it is permissible to make them of uniform
width by adding to the 3 feet required one-
half of the increase in width, according to

the length of the aisle. In regard to sight,

distortion becomes too great at 40 degrees
from the central axis of the picture, to

overcome which screens are often used
having a slight curve as well as a slant;

but it is better, if possible, to avoid mak-
ing a theatre so wide that it is necessary
to locate seats beyond a 35 degree line.

This is much the better plan.

* * *

In regard to exits, they are determined
in every case by the local building code.

In New York, if a theatre is located in the

middle of a block, a court upon which exits

must open is required on two sides of the

auditorium. If located on a corner lot,

an exit court is required only on one side.

If the house accommodates over 700 people

these exit courts cannot be less than 8

feet wide. Besides two staircases at either

side of the theatre, regular balconies must
have fire escapes serving two exits on each

side. Street entrance doors must occupy
at least 25 feet in clear, and no single open-
ing can be of less than 5 feet. In balcony
theatres it is necessary to install at least

a 3,500-gallon tank on the roof. This, how-
ever, is net necessarily the case in theatres

without balconies, if the water pressure in

the street is high enough. Hose racks and
standpipes, as well as emergency fire tools,

are required in all theatres by both build-

ing code and laws of the fire department.
In regard to stairways the code requires

that there can be no 'continuous run of

more than 12 feet, without a flat, rectangu-
lar landing. In no case are “winders” per-

mitted. The width of the stairway depends
upon the number of people the entire house
can accommodate. The building code in

every case determines this width. Bal-

conies require a stairway at each side of

the auditorium. Where more than one bal-

cony or gallery is used, there must be en-

tirely separate and independent stairways

running from each balcony or gallery

above the first to a separate exit or the

street level. In balcony and gallery stair-

ways, 7% inches is the maximum height

allowed the riser, and 1014 inches the min-
imum width for the tread, independent of

nosing.
* * *

The location of the projection booth is

one of the most important problems in the

planning of the motion picture theatre. It

( Continued on page 22)
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Showing decorative treatment of Stadium theatre
,
Brooklyn. Orchestra pit , proscenium , organ balcony of Astoria theatre

, ?V. F.

TAe Stadium theatre, Brooklyn. Charles A. Sandblom, architect.

A view of the Broadway theatre
,
Astoria

,
.V. 1'. Charles Sandblom ,

architect

.

Foyer of Jackson theatre, Jackson Heights , W. Y., designed by
Charles Sandblom.
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Auditorium, Premier theatre, Brooklyn. Charles A. Sandblom, architect.

Auditorium of Broadway theatre , Astoria , N. Y. Charles Sandblom
,

architect.

Auditorium of Jackson theatre
, Jackson Heights

, ,V. Y. Charles Sandblom
, architect.
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In summer you need cool air—in winter you
need fresh air, Arctic Nu-Air supplies both. Balance in small Monthly
<1 During hot weather Arctic Nu-Air provides payments of $12.50 each
40,000 cubic feet of fresh air every minute.

\ It distributes clean, warm and cool air to every seat in your
Arctic Nu-Air Cooling & \ theatre. <1 During cold weather, Arctic Nu-Air drives out
Ventilating Co., Dep’t.-B4, \ . -i . . 1111 L .1 ./If
808 State-Lake Bidg., Chicago. \

stale, poisonous air and helps heat your theatre (only a tew
Without any obligation on our part, send full \ minutes’ operation required). flA year-around good
details and descriptive catalog concerning the *111*11 1 r 1

*-v f * If * 1
Arctic Nu-Air Cooling & Ventilating System. \ will builder and profit booster! rays tor itselt in a short
Length of theatre (inside) \ time. There are hundreds of satisfied users. fl Send
width of theatre (inside) \ the C0Up0n for our latest illustrated literature and full
Height of theatre (inside) \

details
Have you a stage?.. A balcony? , \
Have you exit alongside of screen?

\ ARCTIC NU-AIR COOLING & VENTILATINGd lh“'"

\ COMPANY
City and State \ 808 State-Lake Building Chicago, U. S. A.
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“TALKING
PICTURES

”

Inventors satisfied with results of

Acoustic Triergon film following

many showings on continent.

Above: Showing projector which is used in connection

with “talking pictures.”

Left: Hornless loud speaker in back of screen which pro-

duces sound for talking and music.

By G. PUPIKOFER

I
T IS well known, that for many years

attempts have been made to solve the

problem of the acoustic film by the aid

of the gramophone. These efforts, how-
ever, did not yield any satisfactory result,

in spite of the fact that no less a person

than Mr. Edison occupied himself with the

matter. Apart from the defective repro-

duction of speech and music by the gramo-
phone, the temporal concordance of picture

and sound, i.e. the synchronism, was not

obtained. Very often, the artist on the

screen had already closed his lips before

the last tones were audible from the

gramophone horn.

The Triergon system does away with the

gramophone. The cinematographic picture

and the phonogram here form an organic

unit, both being photographed on the same
reel. At the outset there were consider-

able technical difficulties experienced in

carrying out the Triergon system, seeing

that it was intended to transform the

feeble energy of the sound-waves into

electrical impulses. These electrical im-

pulses had to be transformed into light

for the purpose of photographing them on
the reel. The latter is then developed and
copied and so the acoustic film is repro-

duced. An analogous proceeding had to

be carried out in the reverse direction,
_

i.e.

light had to he converted into electricity

and the latter into sound, so that the same
tones issue as are heard by the human
ear when making the record.

* * *

The acoustic Triergon Film, popularly

known as the “talking film” is the result

of seven years’ work on the part of the

three inventors, T. Masselle, H. Vogt and
Dr. T. Engl. The Tri-Ergon Co. Ltd.,

Zurich, a Swiss company with a paid-up

capital of 2 million Swiss francs, is the

owner of the invention with all the

patents appertaining thereto. The company
manufactures and supplies all the neces-

sary apparatus. The acoustic films them-
selves are made by the licensees of the

company and utilized under license. The
well-known big film firm, the Universum
Film Co., Ltd., Berlin (Ufa) recently

acquired the license for German-speaking
countries. The necessary apparatus have
been got ready, so that next autumn public

representations on an industrial scale can
be commenced. The Tri-Ergon Co. have
retained all rights for other countries.

Although the older arts of telephony
and photography had already given birth

to a number of valuable apparatus, such

as microphones, electric amplifiers, loud

speakers, etc., it was gradually found that

the existing apparatus were insufficient for

the talking film. Hence a large number
of special technical problems had to be

solved anew. Large sums of money, con-

siderable inventive and technical skill and
valuable time were expended with this ob-

ject.
* * *

First of all a new and properly working
microphone had to be created for making
the sound record, the so-called Kathodo-
phone. (i) While all microphones hither-

to known to technics make their records

by mechanical means, such as membranes,
carbon granules, etc., and mutilate the

sounds owing to their insufficiency, the

kathodophone obtains perfectly pure

sounds. The kathodophone works on an

entirely new principle by which the sound

exercises a direct influence on the electric

current, being conveyed to an ion path

which is switched into the electric circuit.

As this new kind of microphone does not

possess anv mechanically moved parts the

disturbing self-frequencies which can

hardly be avoided in the case of ordinary

microphones are eliminated.

The second special task was the crea-

tion of an electrical amplifier (1) of the

same quality as the kathodophone. The
difficulty of this task can be gauged by the

fact that all the various sound frequencies

had to be amplified equally a hundred
thousand fold, whereby, as is known, the

human ear needs between 5,000 and 20,000

frequencies a second.

The third stage in the development of

the new film was the production of the so-

called ultra-frequency lamp (1), a record-

ing lamp sensitive to sound, which trans-

forms the vibrating electric current in the

rhythm of the arriving sound-waves into

a trembling luminous patch which illumi-

nates the film. The usual sources of light,

such as incandescent and arc-lamps, were
absolutely useless for this purpose.

* * *

After this preliminary work the produc-

tion of the picture-sound film record could

be proceeded with, i.e. to capture all the

sounds apd tones simultaneously with the

picture being screened. The development

of the negatives, too, as well as the copy-

ing of the positives or copies required

special study.

Fig. A shows the Tri-Ergon projection

apparatus for talking films. As photo cell

(1) the apparatus possesses a contrivance

similar to that which has long been used

by astro-phvsicists for determining starri-

ness. This photo cell is distinguished by
the fact that it immediately reacts on every

( Continued on page 24)
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America’s Finest Theatres are
Equipped with

REFLECTOR ARC LAMPS
Here are some Peerless installa-

tions in America s most successful

theatres :

The Peerless Reflector Arc Lamp provides the intense

screen brilliancy in hundreds of the biggest and finest

Capitol Theatre Atlantic City, N. J.

National Theatre Newark, N. J.

Criterion Theatre New York, N. Y
Rialto Theatre Rochester, N. Y
Eastman Theatre Rochester, N. Y.
ltivoli Theatre Syracuse, N. Y.
Beacon Theatre Boston. Mass
Franklin Park Tneatre Dorchester. Mass.
Broadway Theatre Springfield, Mass.
Rialto Theatre ... \\ <m <vstci . Mas-
Strand Theatre Batt,e Creek. Mich.
Blackstone Theatre Detroit. Mich.
Rex Theatre Jackson. Mich.
Martha Washington Theatre Ypsilanti, Mich.
Pantages Theatre Minneapolis. Minn.
Tower Theatre. St. Paul. Minn.
Gem Theatre Jefferson City. Mo.
Warwick Theatre Kansas City, Mo.
Sun Theatre Omaha. Nebr.
World Theatre Omaha. Nebr.
Princess & Columbia Theatres. Peoria. Ill

Blackstone Theatre.. South Bend. Ind.
Capitol Theatre Davenport. Iowa
Capitol Theatre Des Moines, Iowa
Burford Theatre Co Arkansas City. Kansas
Capitol Theatre Ashland. Ky.
Wilbert Theatre Plaauemine, La
Capitol Theatre ..Baltimore, Md.
New Fulton Theatre Baltimore. Md
Convent Garden Theatre Chicago. III.

De Luxe Theatre Chicago. 111.

Pantheon Theatre Chicago. Ill

Schoenstadt’s Boulevard Theatre ..Chicago, 111

Central Park Theatre Chicago. 111.

Strand Theatre Birm ngham, Ala.
Palace Theatre Ft. Smith. Ark.
Franklin Theatre Oakland. Calif.

Pantages Theatre. San Diego. Calif.

Broadway Theatre San Francisco. Calif

Portola Theatre San Francisco. Calif.

Strand Theatre Denver. Colo.
Queen Theatre. Wilmington, Del.

Truxton Theatro Washington. D. P.

Arcade Theatre Jacksonville. Fla.

Majestic Theatre ... Akron. Ohio
Ambassador Theatre Cleveland. Ohio
Ititz Theatre Cleveland. Ohio
Wliitehouse Empress Theatre Whitehouse. Ohio
Liberty Theatre Oklahoma City. Okla.
Arsenal Theatre Pittsburgh. Pa.
Stanley Co.'s Colonial Theatre Philadelphia. Pa.
Stanley Co.'s Market St. Theatre Philadelphia. Pa.
Brighton Theatre Pittsburgh. Pa.
Strand Theatre Providence. R. 1.

Tivoli Theatre ..Chattanooga. Tenn.
Capitol Theatre. Fort Worth. Texas
Majestic Theatre San Antonio. Texas
Kinema Theatre Salt Lake City. Utah
Paramount Theatre Seattle. Wash.
Strand Theatre Milwaukee. Wis.

theatres in this country. Peerless Lamps are installed

in these theatres because they give twice the light

ordinary arc lamps give and spread it evenly over the

entire surface of the screen. Peerless light is an asset

to your program—not a liability as the average arc.

Not only do you get greatly increased light, but the

Peerless Lamp, being a low amperage arc, saves 50%
to 70% of your current cost and at least 70% of your

carbon cost.

You can test the Peerless without cost

on your own screen—send the coupon.

The J. E. McAuley Mfg. Co.
554 W. Adams St., Chicago

—and many others

~ x

t
There are more Peer-

H v less Lamps in daily
' use than any oth-

T jie

v
‘ er reflector arc

J. E. McAuley v lamp.
Mfg. Co. v
552 W. Adams St., ^
Chicago, 111. v

\
Please send details \
of Pe e r 1 e s s Lamp \
Demonstration.

Send the coupo
for informatio.

Name

Add ress

City . .

.

Theatre
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CREDIT-—Its Use and Abuse
Manager Credit Department, Edison Lamp Works of G. E. Company

By O. E. WATSON

Obviously, a capital or money turnover

is a completed transaction. Capital is in-

vested in merchandise—the merchandise is

sold—and the money for the sale is col-

lected. This capital, in turn, is again ready

for reinvestment in other merchandise. To

speed up some of these operations and let

one or more lag is certain to reduce the

time of the completed transaction to that

of the slowest operation.

Careful buying, based on a knowledge of

demand, is generally being given greater

consideration, and a good stock supervisor

does, or should, get quick turnover. After

the sale of merchandise, there remains a

very important operation in the uncom-

pleted transaction
—

“the collection of money
for merchandise sold.” Without complet-

ing this operation, reinvestment in other

merchandise is impossible, as additional

money must be used, furnished either as

capital invested, or temporarily borrowed

by additional credit extension on its pur-

chases of merchandise. In the latter case

it is added capital, but capital, nevertheless,

which may be difficult to permanently re-

tain.

* *

At this point, “Credit” can best be

thought of as either postponement of “the

collection of money for merchandise pur-

chased.” For purposes of convenience, a

limited “credit period” or “postponement”
is usual where there is sufficient responsi-

bility but the cost of this “credit period”
or “postponement” is, or should be, consid-

ered in the margin of profit. How much
this “credit period” is worth is indicated by
the rate of turnover for anticipating pay-
ments before their net maturity date.

“Credit” terms vary with different lines

of industry, but “net thirty days, 2 per cent
ten days” is very common. This means 2

per cent is allowed for paying within ten

days a thirty-day obligation—20 days be-

fore maturity. As there are eighteen such
twenty-day periods in a year, this equals
an annual interest rate of 36 per cent.

If speeding up payments is worth 36 per

cent per year to the vendor, is it not ob-

vious that a business whose customers av-

erage 60 or 90 days beyond regular net

terms in paying their bills is bearing a

burden that is likely to severely handicap

it with competitors whose customers pay
in a much shorter period?

If, in order to meet competition, profit

margins are based on a quicker merchan-
dise investment turnover than is actually

received, the business suffers. It must
either carry a larger percentage of capital

to the amount of business done or be com-
pelled to depend with uncertainty upon
delaying payments of its own merchandise
purchases, which is the equivalent of a

credit loan.
H*

A business whose customers are com-
pelled to bear the increased cost of slow
payments stands in a way to lose its clien-

tele to competitors offering lower price, or,

if prompt payers still remain, they are

obliged to pay an increased cost caused by
carrying the slow payers.

It is apparent that extended “credit” is

costly. Used to a very limited extent it is

worth its cost as a matter of convenience,

but the most successful business house pays

its own bills at the earliest discountable

period, collects its own receivables on a

quick basis and thus speeds up its merchan-
dise investment turnover. If profit is small

because margin is small, turnover is lack-

ing.

If your customers are handicapping your
business by causing you to have less than

a normal rate of merchandise investment
turnover, you will recognize it by an ac-

counts receivable balance too large in pro-

portion to your yearly sales. If you find

this to be so, what can you do about it?

{Continued on page 24)

Exterior of the new Uptown theatre, Chicago, which was recently opened by
Balaban & Katz. Designed by Rapp & Rapp, the new Uptown is not only one of
the most palatial of the country’s cinema houses but one of the largest as well,
having a seating capacity of about 5,000. Further views and description of the
Uptown will be published in October “Better Theatres."

HTO successfully meet the present-day

competition and still produce a satisfac-

tory profit, any business must depend upon
quick turnover —
that is, the invest-

ment of capital in

merchandise, quick

selling, and the
investment of the

capital in other

merchandise to be

again sold.

Capital invested

is the keystone of

a business and is

attracted only to a

sound business,

successfully meet-
i n g competition

and producing an o. E. Watson

attractive profit. A
satisfactory profit is obtained by compell-

ing capital to operate again and again so

rapidly that a small margin of profit will

be multiplied several times during the year,

producing low cost, low selling price and

an enlarged market.
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Playing to the Psychology

An Audience
By IRIS VISING

First Organist, Granda Theatre, San Francisco

'T'HE rule of audience psychology works
both ways. Wherefore is it a good

rule.

The organist who sets up to accompany
motion pictures—-sits up, too—should have
flexibility. His mind should be as flexible

as his fingers, nimbly jumping from situa-

tion to situation, making the most of op-

portunities

Sometimes it is the opportunities which
make the background of music in a pic-

ture. One cannot always be certain just

what an audience will do at a given point

in a red of film. Sittting in the sanctity

of the preview room, alone with the god
you worship—your art—you see a picture

run off cold, and no matter how accus-

tomed you may be to seeing pictures in

such privacy, you’re bound to overlook a

bet now and then. I do, myself.
* * *

It is allowable to overlook a trick or

two the first performance of a new film.

Eut after that you have all the cues you
need. Your audience has given them to

you, gratuitously and unwittingly. Some-
thing you observed last Tuesday in the
sanctity of the preview room, may have
provoked only a pale smile from you, poor
thing, but when the audience saw it there
was a roar. That’s the cue. It didn’t con-
vulse you, bur it knocked the audience for

a row of vibrations on the funnybone. So,
if you are wise, the next time you come
to that spot on the screen you’ll throw in

a handful of droll notes for a good laugh.

The next audience will laugh the same as
the first—they always do. And some dis-

criminating reviewer, out in the dark of

the house, will make a mental note of your
cleverness in interpreting the funny situa-

tion with a funny symphonic sniggle.

Wherefore, organist, pardon me if T seem
to repeat the injunction, be flexible. Listen

to the way your audience listens, and you
can’t go wrong. Of course, your audience
may have a clown or two in it, or a horse

in human heap, but then you can prove
the rule of audience psychology works the

ether way around, being, as observed, a

perfectly good, workable rule.

Audiences are like sheep. They know
that, but care not. Let some inspired idiot

on a gaspipe reserved seat sneeze at a
touching bit of sound a nasal note on his

proboscis at the wrong time, and the audi-

ence or at least the black sheep in the

audience—always will laugh. That is dis-

concerting and mars the beauty of the

picture, but it can be suppressed. The next

time some guinea upstairs sneezes or snorts

out of time and tune, just throw a few
thunders of Jove back at him. His effort

will be balked and the audience will follow

the picture.
* * *

Be flexible, brothers and sisters of the

soundbox. You’re in the preview room.

Alone with a drama. You wish to make it

gripping and you’re busy with the stub of

a pencil making notes of stuff to play to

the picture. You’re intense on the drama
of it and perhaps a ripple of comedy over-

looks you. Well, when you see the audi-

ence doesn’t find that bit of comedy mean-
ingless, you won’t ignore it next time.

For—and I say this at the risk of hear-

ing you yawn—all the dramatic music in

the world would not cover this wisp of a
smile, and when you’re playing heavy
dramatic stuff you need a smile now and
then. Do you think the boys who make
these pictures would sprain their brains
now and then to conjure up a smile if a

smile was worthless, or meaningless or
useless or placeless? You do not.

That’s why there always is a stubby
pencil or two within reach when I am at

the console. Audiences forever are giving
me cues, and I’m forever grabbing them.
Greedily and gratefully.

In “A Son of His Father,” a Harold Bell

Wright picture recently featured at the

Granada, I “got in” on a comedy bit in this

manner. Holdbrook—what a villain he
turned out to be!—had just proposed to

the little Nora girl and the Spanish girl

came in, embraced Holdbrook, and, to save

Nora from “such a man,” told Nora in the

charming rogue’s presence that she, the

senorita, was going to marry the Senor
Holdbrook. He, of course, registered

anger, chagrin, and threw his hands to his

head with one of those “Oh, for the love
of Mike !” looks.

:jc • sjc 'jp.

In the solitude of the preview room
this bit had seemed dramatic, not funny.
So, during the first showing, I played
“Spanish Rose” through the bit, just as I

had been playing it. But, when Hold-
brook’s hands went up during the first Sat-
urday matinee there was a roar from the

audience. The audience saw something
funny in the gesture.

There wasn’t time to snatch a pencil

stub, but I made a mental note, and next
show and all subsequent shows, when
Holdbrook’s hands went up he cried

“Oo-oo-oo-oo” via the “fluty” tibia each
time he was thwarted by the olive skinned
beauty.

There’s audience psychology for you.

And there, dearly beloved, is crashing in

on it.

Keep a finger on the pulse of your
people.

There are tricks in all trades but ours;
but ours isn’t a trade—it’s an art.

One trick every young organist needs to
(Continued on page S3)

J. L. Santos of Wharton, Texas, has given his city a fine and up-to-date playhouse
in the new Queen theatre which he opened on August 5. The Queen replaces

the theatre formerly operated by Mr. Santos. It has a seating capacity of 500.
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Action Should Follow Projection

Needs Shown by Stop Charts
EXHIBITOR cooperation to the fullest

extent must be forthcoming if the

campaign to increase projection efficiency

being waged by this department through

the “Better Theatres” stop Charts is to

enjoy the fullest results for which several

hundred projectionists using the charts are

striving. Unless needed repairs, new
equipment or whatever the causes which
are responsible for projection interruptions

are speedily removed or provided it is

obvious that the efforts of conscientious

projectionists to give the public a better

picture on the screen will prove futile.

The “Better Theatres” Stop Charts, it

must be remembered, have for their pur-

pose the location and isolation of stop

causes. Projectionists throughout the

country, eager and willing to improve their

performance, were quick to appreciate the

value of a chart which would help them
improve their work. They do not want,

and are not making the same mistake, nor

allowing the same cause to be responsible

for further stops once these have been

recorded and definitely established through

the aid of the Stop Charts. Yet, in at least

one instance on record, a projectionist,

striving to give the best picture possible is

forced to continue giving inferior projec-

tion because he cannot convince his man-
ager that he must have certain parts lack

of which are responsible for the interrup-

tions he experiences daily.

One might suppose that if the manager
is not enough interested in projection to

act on suggestions for remedying troubles

definitely established the operator should be

the last to worry. But they do and always

will, as will anyone who has an iota of

pride in his work.
Recommendations for any improvements

based upon causes revealed by Stop Charts

should be given utmost consideration by
every owner and manager. The fact that

they were revealed by the stop charts shows
first that the projectionist is one who is

vitally interested in giving the best pro-

jection. It indicates further that the cause

of the stops has been carefully noted and
the conditions pertaining to them had the

projectionist’s most careful attention.

To turn a deaf ear to the recommenda-
tions of the projectionist who needs equip-

ment or repairs to give better projection

will prove ultimately very costly to the

exhibitor.

Several interesting letters from Stop
Chart users are published following.

Everett Ellis, Auditorium Theatre, Ham-

ilton, Missouri, writes : “I am sending
you my first group of theatre Stop Charts.

I think they are a good thing for every
operator everywhere to use. If every op-
erator would use these charts I don’t think

there would be as many stops because no
operator would want to put carelessness

down on his chart. Please send me an
extra large supply this time.”

Asel Teeters, Majestic Theatre, Portland,
Ind., says: “Am enclosing herewith my
first Stop Chart and am proud to send it

without a stop marked on it. I am also

enclosing a sample of a splice taken from
a print supposed to be in first class con-
dition. Your good work to better projec-
tion will be in vain unless drastic steps are
taken to rid the country of such projection-

ists who will use such practices as the

sample. I am troubled here a great deal by
finding punch marks and paper on the film.

There is one company in particular that

numbers their prints right where the audi-

ence will notice it. To take out these marks
will ruin the picture, but what can a fellow
do? I think a National Board of In-
spectors should be organized and it should
be their duty to place heavy fines on any-
one caught ruining a print in such a man-
ner. I wish to thank you very much for
your Stop Charts.”

Berlin Parks, Palace Theatre, Lawton,
Okla., says : “I am pleased to submit here-
with ‘Stop Chart’ for six consecutive
weeks, beginning Monday, June 22nd. The
Stop Chart shows only three stops during
the six weeks and two of them being
caused from some “Machine Attendant”
patching a film without first scraping the
emulsion away. The other being caused
from a drive belt breaking. But there was
a crank handy in case something like that

should happen and the belt was replaced
with a new one after the other projector
was started.

“The Stop Charts are very effective.”

Drawing of change over device which has been worked out by Lee E. King, chief
projectionist, Star theatre, Tahoka, Texas, and which he submits for publication
in this department for the benefit of brother projectionists who may desire to
work out a similar arrangement for their own booth.

Editor, “Better Theatres”

EXHIBITORS HERALD
407 S. Dearborn street,

Chicago, Illinois

Sir: Send me (free) a supply of your “Better Theatres Stop
Charts” to be used for the purpose of improving motion picture
projection.

Name

Theatre

City

State
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POWER’S
INCANDESCENT EQUIPMENT

MADE IN THE POWER’S PLANT
A GENUINE POWER’S PRODUCT

POWER’S INCANDESCENT EQUIPMENT

3.

Simplicity

The projectionist has no adjustments to

make during operation. After the initial set-

ting, no change is necessary during the life

of the lamp. This permits more attention to

the other details of presenting the picture in

a successful manner.

4.

Cleanliness

The Mazda lamp is a hermetically sealed

light source and because of its greater clean-

liness inspires a cleaner general condition in

the projection room.

NICHOLAS POWER COMPANY

ADVANTAGES
1. Adaptability

An arc lamp gives a whiter, steadier, more
effective light on direct current than on alter-

nating current. Since the current supply to

the theatre is usually alternating it is neces-

sary to use an expensive motor-generator set

to convert to direct current.

The Mazda lamp operates equally well on
alternating and direct current and with equal

illumination.

2. Steadiness

The Mazda lamp provides a constant source

of light. The intensity of illumination on the

screen does not change. The Mazda lamp
does not vary in intensity and operates al-

ways in a fixed position. It assures contin-

uous uniformity of screen illumination. This
combination greatly reduces the possibility

of eye strain.

© IMPROVEMENTS 4Sfck

and REFINEMENTS AQF
Moulded Composition Knobs and Handles

Thruout, and a New and Superior Vertical
Adjustment on the Lamphouse. The Slide-

over Tracks are now Cold Rolled Steel,

accurately finished and securely fastened to

the top of the base casting.5.

Economy
The 900-watt Mazda lamp compares favor-

ably with a 40-amp. direct current arc. The
advantage from an illuminating standpoint is

in favor of the Mazda lamp. Assuming an
alternating current source of supply, the arc

requires 60 volts at 50 emperes, and with
converter losses, consumes 4 kw. per hour.
The Mazda lamp (including all losses) re-

quires approximately 1 kw. per hour. The
power bill is, therefore, cut to about one-
fourth.

5. Utility

The new Incandescent Equipment can be

used successfully in theatres having a main
floor seating capacity up to 1,000 or having
up to 16-ft. picture, or having a throw of
approximately 100 feet. It gives better re-

sults than an alternating current arc and is

the equal of the direct current arc up to 40
amps.

Power’s Incandescent Equipment repre-

sents eight years’ development and test in

laboratories and theatres. It is therefore
now possible to offer a reliable projection

device, using a Mazda lamp as the source
of light, not only for theatres but also for
schools, lodge rooms, community centers, and
industrial establishments.

Crystallized Lacquer Finish replaces plain

Japan finish—all steel parts are Dull or Pol-

ished Nickelplated. New Mirror and Power’s
Aspheric Condenser Mount are much supe-

rior to those heretofore supplied.
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EDWARDS SHEET METAL
MARQUEES or CANOPIES

For use over entrances to theatres, hotels, cafes, store buildings, etc. A work of art
and they have the massive and ornamental appearance of cast iron, at but a fraction of
the cost. Furnished complete, easy to erect—Made of galvanized iron or copper in any
style or size desired. Shipped in largest convenient sections, with glass packed sep-
arately. Our large catalog showing complete line Marquises or Canopies, Balconies,
Cornices, Theatre Fronts, Signs, Skylights, Metal Roofing, Metal Ceilings and Walls,
etc., sent free on request.

The Edwards Manufacturing Co.
409-459 East Fifth St. Cincinnati, Ohio

The World’s Largest Manufacturers of Metal Roofing, Metal Shingles,
Metal Spanish Tile, Metal Ceilings, Metal Garages, Portable

Buildings, Rolling Steel Doors, Partitions, etc.

The Planning of the

Motion Picture

Theatre
( Continued on page 11)

is sometimes advantageous and desirable
to locate the projection booth on the first

balcony or mezzanine level, instead of plac-
ing it in the real wall of the theatre at the
back of the top gallery or up in the ceiling

cove. The greater the distance of the pro-
jection booth from the screen, the more
powerful and expensive are the projection
machines required to properly project the
picture. The quality of the picture thrown
on the screen is clearer and richer in tone
if the projection machine is as near the
screen as practical planning will permit.
In the Grauman theatre, Los Angeles, and
the Premier theatre, Brooklyn, the picture

booths are in each case located in the cen-
ter of the mezzanine and in the latter thea-
tre with box seats, seating six or eight on
each side. In the Grauman theatre the booth
is located behind a deep balcony fascia on
the mezzanine under the main balcony. This
lower location of the projection booth adds
greatly to the strength of the picture and
the convenience of the projection operators.
The ventilation of the projection booth can
never be too carefully studied and efficient-

ly worked out. In New York the building
code requires that each machine, as well
as the room itself, shall be separately ven-
tilated. Usually three projection machines
are installed in each booth, located four
feet on centers. A spotlight machine re-

quires more space around it. A stereopticon
is also usually installed in the projection
booth.

ARCUS TICKET
SERVICE

Is Equal to ALL Demands
/V S one of the largest theatre ticket houses in the world, we are serving

several thousands theatres—among them the very largest—in a way
that has won their business friendship and steady patronage.

EVERY KIND OF TICKET

To Meet Every Need
\
Including Folded, Roll

^ and Strip Tickets, Cou-

[ pon Books, etc.

We are known in the trade as “pinch hitters” and have won hosts of friends by “doing
the impossible.” after other firms fell down.

Send samples of tickets you are using

and ask for quotations. Then give us a

chance to show how we “make good.”

ARCUS TICKET COMPANY
346 No. Ashland Ave., Chicago

Theatre Suffers When
Fire Believed Over
Reaches Films

A fire in the Oakland theatre, Syra-
cuse, Ind., which had been discovered
around midnight by the night watchman
and successfully combatted trickled its

way unseen to a number of motion pic-
ture films. The explosion which followed
started flames anew in various parts of
the house. The theatre suffered a loss
of $8,000.

It is believed that the fire originated
from the electric wiring in the building.
E. E. Holloway is owner of the property.
The theatre will be immediately rebuilt,
it is declared.

FREE TRIAL OFFER

Double

Disc

Shutter
No obligation

—Just send us
make of ma-
chines used.

GIVES
MORE
LIGHT-
LESS

FLICKER
—BETTER
PROJEC-
TION-
LESS
VIBRA-

Pa.tent.ed TION

The Double Disc Shutter Co.
2100 Payne Ave., Film Bldg-.

Cleveland, Ohio

Don’t Delay
BUY the equipment you need for

the Fall Season nowl Our prices

are never high. We have some
wonderful bargains in used

Simplex Projectors

Powers Projectors

Generators Chairs

Compensarcs
Lamphouses

All kinds of Equipment

ATLAS MOVING PIC. CO.
Dept. B. T.

538 S. Dearborn St.

CHICAGO

Freedman Opens Fine
Theatre in East

A fine modern theatre with a seating
capacity of 1,000 will be opened in For-
est City, Pa., on September 7 by Julius
Freedman, pioneer theatre operator and
well known in eastern motion picture
circles. The theatre will be known as
the Freedman. It was designed and built
by Leon H. Lempert & Son, theatre
architects of Rochester, N. Y., who have
built many splendid playhouses in the
east.

The building is of fire proof construc-
tion, entirely modernly equipped, with
the interior decorated in a color scheme
of gold and brown.

Mr. Freedman opened the Family
theatre in Forest City in 1908.
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Portable Stands Cut

Light Bill During
Theatre Cleaning

A SERIES of cleaners’ stands, designed
to eliminate the necessity of throwing

on all the house lights while the job of

cleaning the theatre is in process has been
developed by the Chicago Cinema Equip-
ment Company, 820 S. Tripp avenue. With
these portable stands, which are made for

various sized lamps, the janitor or other
employes are enabled to carry around with
them a sufficient amount of light to clean

a convenient working radius while un-
necessary light in distant portions of the

house are saved.

Figure 1 shows the simplest of the

stands which uses a 500 watt lamp and is

equipped with a 25 foot cord. Figure 2

shows a heavier stand with a sturdier base
which uses a 1,000 watt lamp and has 25

feet of No. 14 stage cable wire. The third

stand is identical with the one shown in

Figure 2 except that it provides for two
lamps instead of one.

“They drag ’em in”

Said a prominent exhibitor who had been using our

programs for a few months.

“THEY CERTAINLY EARN THEIR COST”

Said another, and we can furnish you with the names of a

score of exhibitors who say the same thing about

National Programs

No exhibitor is too far from us. We are shipping them

from Chicago to Fort Worth, Texas, every week.

WE FURNISH ALL THE COPY AND CUTS

The name of the attraction and dates are all you need give

us and in 8 working hours from the time we receive your
copy your programs are on the way to you.

THE CUTS WE USE COMPEL ATTEN-
TION AND THE COPY CREATES
INTEREST AND AROUSES CURIOSITY

They’re taken home, where the entire family look them
over, and an attraction with a weak title and no star be-

comes a picture they want to see.

Distribute them to the homes and they will reach people

who do not come to your theatre and those who do not

come often.

Start Work Soon on
$800,000 Theatre

in Knoxville

They’re a constant reminder of the good
things you have for them at your theatre

LET US MAIL YOU SOME SAMPLES AND PRICES

Construction of a modern, fire-proof

theatre in Knoxville, Tenn., seating ap-
proximately 2,600 people and costing
about $800,000, with entrance from Gay
street, on the property leased by Fa-
mous Players-Lasky corporation from C.

B. Atkin and Peter Blow, will be started
within the next few weeks.

Formal executions of the 99-year
leases, announced some weeks ago, were
made at New York City recently. The
theatre corporation has announced that

plans for the theatre have been drawn
and contract already given to George A.

Fuller Construction Company for its

construction.

The new theatre, designed primarily
for motion pictures, but also providing
for a stage sufficiently large to accom-
modate the largest road shows, will be
constructed fronting Journal place, State
street, and on a line running parallel to

W. Clinch avenue about 40 feet distant.

THE NATIONAL
Poster & Printing Co.

729 S, Wabash Ave., Chicago
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New Theatre
,

Springfield, Mo.

PARTIAL list of some of our latest contracts that are now in the proc-
ess of construction. Theatres which we have either completely built

or furnished equipment for:

Ambassador Theatre, Chicago, 111.

Grove Theatre, Chicago, 111.

Zaring’s Egyptian Theatre, Indianapolis,

Belmont Theatre, Nashville, Tenn.
Garrick Theatre, Fond du Lac, Wis.

Braumart Theatre, Iron Mountain, Mich.
Colonial Theatre, Iron Mountain, Mich.

T , Carolina Theatre, Burlington, N. C.
n

' New Theatre, Goldsboro, N. C.
New Seventh Street Theatre, Nashville, Tenn.
Rialto Theatre, Bushnell, 111.

What we are doing for these people, we can do for you. Why not
give us a trial on your next house?

We also furnish separate or all together ornamental plaster work,
interior decoration, draperies, carpets, furniture, theatrical scen-
ery, drapes, rigging and lighting effects.

UNITED STUDIOS, INC.
L. P. LARSEN, Managing Art Director

30 West Lake Street Chicago, 111.

Local and long distance telephone Dearborn 1776

“Talking Pictures”

( Continued from page 15)

light impression with an electric impulse.
It is in this respect that it shows its great
superiority to the well-known selenium
cell. In addition the projection apparatus
has a graded amplifier which may he seen
in Fig. 8.

The perforation of the acoustic reel is

the one universally used, so that the ap-
paratus can also project ordinary films.

This has a certain advantage when pro-
jecting both kinds of film, i.e. “dumb” and
“talking” ones, at the same performance.
The Tri-Ergon process offers without
further ado the possibility of providing any
film with suitable accompanying music and
thus replacing the expensive kinema
orchestras. Instructive films and the like

can also be accompanied by the necessary
elucidations in any language. It goes
without saying, too, that very interesting

possibilities are thus opened out to adver-
tising.

* * *

Fig. B shows the novel hornless loud
speaker, the Statophone (1) which, at the

representations, is placed near or behind
the projection screen, and produces the

sound that gives the audience the illusion

of the talking and musical film. It is

hardly necessary to point out that this new
loud speaker is of considerable importance
to acoustics, especially as a broadcasting
loud speaker. Fig. 10 shows the stato-

phone as wireless loud speaker.

Credit-—Its Use and
Abuse Is Discussed

BOOST GREATER MOVIE SEASON
GOOD PICTURES + GOOD PROJECTION = SUCCESS

Use POWERS’ Projectors with

POWERS’ G. E. HIGH INTENSITY LAMPS
POWERLITE REFLECTOR LAMP

Or
POWERS’ G. E. MAZDA UNIT

Arrange for a demonstration in your theatre

Let us prove to you the merits of the Powers’ Products

|jj^ E. E. FULTON CO.
\ XjrA'gy

MOTION PICTURE EQUIPMENT and supplies

1018 So. Wabash Ave. CHICAGO, ILL.

Branches at: 3403 Olive St., St. Louis. Mo.; Ill So. Capitol Ave., Indianapolis, Ind.

PRINTING
Exclusively for

Exhibitors

CIRCUS~HERALDS
PROGRAMS

DATES - POSTERS

EXHIBITORS PRINTING
SERVICE

845 S. Wabash Chicago, 111.

ESPECIALLY
EQUIPPED

to manufacture the

best “Quality” slides,

with service and
economy.

QUALITY SLIDE CO.
6 East Lake Street

Phone Randolph 3729

Ask for our song slide circular

by O. E. Watson
J

( Continued from page 17)

You probably cannot act arbitrarily, but if

its cost to you is realized you may con-

ceive of some service features or other in-

ducements which will help speed up pay-

ments.

If these brief remarks have created a

clearer understanding of the value of quick
merchandise investment turnover, or the

completed transaction, the importance of

the use and abuse of “credit” will also be

better appreciated.
* * *

A very well known illustration of quick

merchandise investment turnover is the

chain grocery store and the mail order
house, where capital earns large dividends
by the multiplication of many small mar-
gins. Their profits are large only because
of quick merchandise investment turnover.

They gain competition by offering greater

values on money spent and can also afford

to give good service.

Can any business be expected to grow,

successfully, meet competition, hold and at-

tract capital, by satisfactory profits, with-

out the help of that which makes this class

of business so successful—QUICK MER-
CHANDISING INVESTMENT TURN-
OVER?

Meeting in Memphis
of Equipment Body
A zone meeting of the Association ot

Motion Picture Equipment Dealers was
held in Memphis, Tenn., August 23 and 24.

C. D. Struble, president of the body pre-

sided at the meetings which were attended

by many officers of the association.
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Better Theatres

Advisory Staff
In order to render its readers

assistance on various problems

of equipment and construction

that arise from time to time,

Better Theatres has obtained

the co-operation of the individ-

uals and associations listed fol-

lowing in this work.

Through the co-operation of

this advisory staff this depart-

ment feels that it has allied itself

with sources of expert knowl-

edge on virtually every phase of

theatre building and furnishing

and is able to offer theatre own-

ers a valuable service in provid-

ing information and answers on

a wide range of subjects of a

general nature.

ELMER F. BEHRNS, Theatre

Architect.

ROBERT O. BOLLER, Boiler

Brothers, Architects.

A. B. COPPOCK, Presentation

Producer.

E. B. CRESAP, Secretary, Na-
tional Association of Fan Manu-
facturers.

JOHN EBERSON, Architect.

G. E. EICHENLAUB, Architect.

W. S. HAYS, Secretary, National
Slate Association and The Na-
tional Federation, Construction
Industries.

F. J. HUSE, Chief Engineer, Hol-
low Building Tile Association.

CLELL JAY, Projectionist, New
Theatre, Little Rork, Ark.

SAMUEL R. LEWIS, Member,
American Society of Heating
and Ventilating Engineers.

A. C. LISKA, Remodeling.

E. M. LURIE, Assistant to Com-
missioner, Associated Metal Lath
Manufacturers.

VIRGIL C. MARANI, M. Am.
Soc. C. E., Chief Engineer, The
Gypsum Industries.

HENRY L. NEWHOUSE, Archi-
tect.

J. F. O’MALLEY, Architect.

GEORGE L. RAPP, Architect.

GEORGE W. REPP, Service Divi-
sion, American Face Brick Asso-
ciation.

R. L. SIMMONS, Architect.

HENRY J. SMITH, President,
Motion Picture Equipment Deal-
ers of America.

HORACE L. SMITH, JR., Thea-
tre Engineer.

NORMAN M. STINEMAN, As-
soc. Mem. American Society of

Civil Engineers, Portland Ce-
ment Association.

MAX Y. SEATON, Technical
Director, National Kellastone
Company.

J. L. STAIR, Chief Engineer,
Curtis Lighting, Inc.

The Kingsland, St. Louis, Mo., 2000 seats, has both Supreme Heating and Cooling

You Should Investigate SUPREME Heating

0 The Big 5 Reasons why:
tr Quick, uniform heating.

No danger of freeze-up.

Occupies no aisle space.

Excellent Ventilation.

Noiseless, Dustless, Eco-
nomical operation.

Supreme Heater & Ventilating Corp.

All of these ad-

vantages over

steam at 25 to 35
percent lower cost.

Write us today.

1522 Olive St. St. Louis, Mo.

We also manufacture complete Cooling Plants and Fans

We Manufacture and
Install

STEEL CURTAINS
AND COMPLETE

RIGGING
EQUIPMENT

References Which Tell a

Real Story

Uptown Theatre, Chicago

Jeffrey Theatre, Chicago

Marks Bros. Theatre, Chicago

Diversey Theatre, Chicago

Aschers Terminal Theatre,

Chicago

Belmont Theatre, Chicago

Masonic Temple, Chicago

Opera Shops, Inc., Chicago

JAMES H. CHANNON
MANUFACTURING CO.

223 West Erie Street, Chicago

Hotchkiss Flasher

PULLS THE CROWD
TO YOUR DOOR

Easily installed on your sign

Motorless on and off types are noiseless
and operated without attention.

Motor driven border chasers, spellers, etc.,

are really quiet running.
All contacts proof against wear or burn-
ing.

You can replace worn out flashers easily

and economically with a guaranteed
HOTCHKISS.

Write us for prices.

CRAMBLET ENGINEERING
CORP.

177 Fifth St. Milwaukee, Wis.
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PAUL ASH

SENSATIONAL JAZZ-SYMPHONIST AT
McVICKER’S

writes

:

“I have owned and played the finest pianos this country has

produced. I find that Baldwin satisfies every demand more
completely than any other piano built today.”

One of the countless famous artists who use

iatfurin
World’s Largest and Most Exacting Piano Manufacturers

323 South Wabash Avenue

Design No. T108. Glass size 14x6 inches.

Helps Avoid
Confusion

Attractive, pleasing to the eye,
always legible, this aisle marker
adds to the refinement of your
foyer, and is an ever-ready
factor in directing your patrons
to the aisles to which they
should go.

The sign illustrated is illumi-

nated by two 25-watt standard
showcase lamps, and comes
equipped with cord and socket.

Send for our Bulletin Signs
of Class Made of Glass. It is

both interesting and instructive.

Rawson & Evans Company
710-712 Washington Boulevard, Chicago

( 3198 )

Plan and Operation of

Paramount School of

Theatre Managers
( Continued from page 8)

cording to a very definite plan. Editors of
the different trade papers have come to the
school to explain how each trade paper can
be used more effectively and intelligently.

Those in charge of the different depart-
ments of each trade paper will carry on
this series, explaining the purposes and
possible uses of each department of the
trade paper.

In the library of the school is a large bul-
letin board which carries each week the
best examples of perfected newspaper ad-
vertising as collected from the leading
newspapers of the country. One student
is assigned each week to make this selec-
tion, and an advertising expert discusses
before the class the effectiveness of each
collection. Another bulletin board is re-
served for the lobby displays. About fifty

of these are shown each week, one student
being assigned to make the collection for
each week. An expert appraises each col-
lection and gradually builds up a knowl-
edge of the principles of effective lobby
display. Another bulletin/ board is re-
served for material gathered by the class
which has no bearing on the work sched-
uled for the week. The purpose of this
board is to train the members of the class
to view life from the spectacles of the
show-man and to be alert for any material
that will make his work more effective.

A filing system has been explained to
members of the school so that they can
start filing properly material that will help
them in their future work.

* * *

In planning the schedule of the school
a definite period of time is given each sub-
ject according to its importance. The
schedule of the entire six months’ course
is now planned so that subjects are properly
co-ordinated. Although eighteen members
of the class had previous experience in
the work for which they will be trained,
the course was introduced as though every
member of the class was a total stranger
to the subject. The introductory subjects
were given a place in the schedule to serve
as a background for the more practical and
definite work of which the course consists.
Thus, for instance, subjects were intro-
duced such as “The History of the Motion
Picture,” “The History of the Motion Pic-
ture Theatre Structure,” “The History of
Paramount,” “The Entire Relation of the
Production, Distribution, and Exhibition,”
“The Principles Which Determine the Se-
lection of the Theatre Site,” “The Econ-
omies Which Justify Circuits,” “The Pres-
ent Day Theatre Map of the United
States,” “The Architectural Development of
the Theatre,” “The Position of the Motion
Picture,” “The Economic Structure of

American Business” and others. But be-

cause the purpose of the school is essen-
tially practical these introductory subjects

were so focused that emphasis was given
every detail that could give a better under-
standing of the theatre managers’ work.

The bulk of the course is given to such

practical matters as house service, projec-

tion, theatre lighting, care of equipment,
advertising, exploitation, publicity, the the-

atre’s relation to the communty, program
building, theatre accounting, presentation

and prologues, and music.

The practical purpose of the course is

kept in mind in the procedure of each lec-
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ture. Questions are encouraged from

members of the class and time is allotted

for consultation with those who lecture.

* * *

Arrangements have been made to secure

those experts best qualified to give practical

training on each phase of each subject. It

is hoped in this way to have these experts

give the cream of their experience, gath-

ered from years of struggle. In other

words, to give the class the benefit of that

knowledge gained by actual experience.

Mere theorizing is discouraged. An at-

tempt is made to get down beneath suc-

cessful practices and explain the principles

which make them successful.

During the coming month the class will

spend one week at the Edison Lighting

Institute, Harrison, N. J. During that

time the auditorium of the Lighting Insti-

tute will be equipped with every style of

lighting apparatus, and experts of the In-

stitute will give definite training in the fol-

lowing subjects:

The History of Theatre and Stage Lighting.
The History and Development of Incandescent

Lamps.
Inspection of Lamp Manufacturing.
Mazda Lamps, Types, etc.

Fundamentals of Forms of Light—Illumination.
Methods of Controlling Light.
The Psychology of Color.

Color Producing Media.
Colored Lamps.
Light and Color.
Types of Reflectors and Their Use.
Theatre Auditorium Lighting, including Safety

Lighting.
Stage Lighting—Design and Equipment.
Lighting for Other Public Areas.
Office Lighting.
Lighting the Marquee.
Sign Lighting.
Lighting the Lobby and Sidewalk Poster Boards.
Street Lighting.
Flood Lighting.
Special Advertising Effects.

Show Window Lighting.
Street Lighting.
Projection—Incandescent.
Projection—Incandescent Open Forum.
Lighting for Prologues.

Linder the heading projection which ap-

pears in the school schedule are the follow-

ing headings :

1. Projection—Its Importance in the Mo-
tion Picture. Elimination of Interruptions

to the Performance.

2. Defects in Screen Image: Poor Focus
and Causes.

Unsteady Picture and Causes.
Flicker and Causes.
Poor Illumination and Causes.
Improper Projection Speed.

3. Equipment and Accessories: Three
Projector Installation.

Simplex Projector.
Spotlight.
Stereopticon

.

Rheostat.
Transformer.
Rectifier.

Motor Generator.
Arc Controller.
Ammeter.
Voltmeter.
Speed Indicator.
Film Measuring Machine.
Patching Block.
Lenses.
Condensers.
Reflectors.

4. Light Sources : High Intensity Arc.
Reflector Arc.
Mazda Lamp.

5. Electrical Terms: Alternating Cur-
rent.

Direct Current.
Volt.
Ampere.
Ohm.
Ground.
Short Circu’t.

6. Film : Care in Handling.
Fire Hazard.
Damaged Film.
Punch Marked Film.
Scattered Film.
Oil and Dirt on Film.
Re-Winding.
Cleaning.
Patching.
Misframes.

DIXIE
Service

yields a

revenue to

the House.

DIXIE CUPS IN
EVERY KEITH THEATRE

In the equipment of Keith Houses, nothing is omitted
that will contribute to the comfort and convenience of

their patrons. Throughout performance and intermis-

sion alike, DIXIE Penny Vendors provide pure-white,

sturdy DIXIES—one at a time.

To drink from DIXIES is delightful—and safe. And
your patrons know it.

Individual Drinking Cup Co., Inc.

Original Makers of the Paper Cups

EASTON, PA. NEW YORK, N. Y.

With Branches at Philadelphia, Chicago, Baltimore, Los Angeles

' ^ W 'l t individual

DIXIE cups

Contrast!
That's what good projection means sharp, clear, contrast between

light and dark. But contrast depends on the lens.

Eliminate muddy, cloudy effects from your pictures by using Snap-
lite Lenses. They will inject more snap into even the poorest print,

and give better ones the clear definition and strong black and white
that audiences demand.

See your Dealer or Write direct to

KOLLMORGEN OPTICAL CORPORATION
35 Steuben St. Brooklyn, N. Y.

Makers of

SNAPLITE LENSES
ALSO SNAPLITE JR. LENSES FOR PORTABLE MACHINES

( Continued or. pige 32)
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Color !

!

Motion !

!

That’s what puts extra pep
into signs

That’s what captures the attention of

the public.

That’s what makes your electric sign

a real producer.

H ere are the standard methods of

obtaining

Color and Motion

Color Hoods
Superior to and
cheaper than dipping.
Made of clear fade-
1 e s s colored glass.

Choice of six brilliant
colors.

Write for Bulletin No. -

Signs .
1

* What’s New in

ELECTRIC COM PAN V

2651 W. Congress St., Chicago

Also manufacturers of Motors, Traffic Cor
trols, Show Window Flashers, etc.

New Motion Picture Kodak
Is Developed by Eastman

ANNOUNCEMENT is made by the

Eastman Kodak Company of their de-
velopment of a new model Cine-Kodak,
Practically pocket size, as simple to load,

hold and operate as an ordinary Kodak
and at a price within reach of all, $70,

It takes ordinary Cine-Kodak film (16
mm wide) in 50 or 100 ft. lengths, is day-
light loading and spring driven. The film

is made reversible, that is, through a spe-
cial process the negative is reversed to a
positive and the film actually exposed is

Easy threading is a feature of the new Eastman Cine Kodak. The take-up reel
fits over the shaft shown in the right half of the illustration. The supply roll

is placed in similar position beside the motor, beyond the partition.

amateur motion picture taking should now
take on the popularity of Kodak snap-
shooting, it is predicted.

This latest achievement is a thoroughly

practical motion picture camera reduced to

the same compactness and simplicity of

operation that have made the Kodak
famous. With its genuine leather cover-

ing it has the appearance and is about the

size of a 3A Kodak closed.

The new Cine Kodak is held waist high
and film is taken by pressing a button.

used for projection. This eliminates cost

of additional film and printing.

The price of the film it is announced
also covers the cost of finishing at any
one of the Eastman laboratories. No tri-

pod is necessary.

This new model is held at waist level,

the subject found in the view finder and
by simply pressing a spring twenty feet

of film may be exposed without rewinding.

Steady spring tension provides for evenness

of exposure.

The lens is an f. 6. 5 especially designed

for this camera. It has a focal length of

only 20 mm (less than 1 inch) which gives

a broad angle and permits the photograph-
ing of large objects at relatively close

range. “Close ups” can be made at 4 ft.

and distant views can follow with no focus-

ing adjustment.

Further description is contained in the

announcement. The weight is given at 5

pounds when loaded, size 8-13/16 inches

long by 5-9/16 inches high and 3-1/16

inches wide, and is therefore easily carried.

It can be brought into action as quickly

as any Kodak and a tripod is not neces-

sary as the illustrations show.

Indicators on the outside of the camera
are convenient helps to the operator. An
exposure guide on the diaphragm scale

shows which of the four stops to use

under various conditions. A footage in-

dicator automatically tells how many feet

of unexposed film are left in the camera.

* * *

The film reels are opposite each other

and can easily be loaded in daylight.

Threading can be done very quickly. Pull-

down claws in the gate automatically ad-

just themselves to the perforations in die

film. The guide bar is at an angle, allowing

the film to be wound on the reel without

(Continued on page 34)
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They’re Installing Them Every Day—Everywhere

Liberty Theatre,

Wenatchee, Wash.

Graeper's Egyptian Theatre,

Portland, Ore.

Orpheus Theatre,

San Rafael. Cal.

Livermore Theatre,

Livermore, Cal.

Ogden Theatre,

Ogden, Utah.

Texan Theatre,

Houston, Texas.

Lauve-Bodin Amuse. Co.,

Franklin, La.

State Theatre,

Milwaukee, Wis.

Price Theatres, Inc.,

Hannibal, Mo.

Tiffen Theatre,

Chicago, 111.

Madison Theatre,

Peoria, 111.

Plaza Theatre,

Lansing, Mich.

From the North, East, South and West, the wide-

spread demand for the exclusive

MINUSA DeLUXE SEAMLESS SCREEN
has by far exceeded our anticipations.

THERE’S A REASON! !

Ask any of these representative satisfied and enthusiastic

Minusa Seamless Screen users.

Samples and literature gladly sent.

MINUSA CINE SCREEN CO.
2665 Morgan St. St. Louis, Mo.

Majestic Theatre,

Ann Arbor, Mich.

Gladmere Theatre,

Lansing, Mich.

Majestic Theatre,

Jackson, Mich.

Capitol Theatre,

Kalamazoo, Mich.

Majestic Theatre,

Grand Rapids, Mich.

Strand Theatre,

Lansing, Mich.

Capitol Theatre,

Montreal, Quebec.

Gordon’s Brockton Theatre,

Brockton, Mass.

Capitol Theatre,

Boston, Mass.

Fugazy Theatre,

New York, N. Y.

Apollo Theatre,

Brooklyn, N. Y.

U. S. Photoplay Theatre,

Paterson, N. J.

Regent Theatre,

Baltimore, Md.

Cosmopolitan Theatre,

Washington, D. C.

Carl Kettler Enterprises,

West Palm Beach, Fla.

State Theatre,

Scranton, Pa.

New Schenley Theatre,

Pittsburgh, Pa.

New Palace Theatre,

Wellsburg, W. Va.

Before

BUYING
Your

LOW
INTENSITY

LAMP
Fill Out and

Mail Attached

Coupon

THE “HC” REFLECTOR ARC LAMP /
Will Cut y Connolly, Inc.

YOUR CURRENT BILL 75% /
With / Send me illustrated de-

V scriptive booklet and prices

y4 THE AMPERAGE f the H. C. Reflector Arc

/ Lamp.
It Will Save You Money // Name

HALL and CONNOLLY, INC.
135 Grand Street New York City y^ Add..,.

City
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Exhibitors Information and
Catalog Bureau

Many of the products listed below are advertised by reliable companies in this issue of “Better Theatres.” See
“Advertisers Index” before filling in coupon for information.

Free Service to Readers
of “Better Theatres”

J"[[In the last issue “Better Theatres” increased the

scope of its individual service to readers through

its Exhibitors Information and Catalog Bureau. De-
tailed information and catalogs concerning any prod-

uct listed on these pages will be sent to any theatre

owner, manager, architect or projectionist.

4TIFill in the coupon on the next page and mail it to

the “Better Theatres” division, Exhibitors Herald,

407 S. Dearborn street, Chicago.

JITMany of the products listed by this Bureau are

advertised in this issue of “Better Theatres.” See

Advertisers’ Index.

JITWe are glad to serve you. Do not hesitate to ask

us for any information on equipment or problems
pertaining to the efficient operation of your theatre.

A
1 Accounting systems.

2 Accoustical installations.

3 Adapters, carbon.

4 Adding, calculating ma-
chines.

5 Admission signs.

6 Addressing machines.

7 Advertising novelties,

materials.

8 Advertising projectors.

9 Air conditioning equip-
ment.

10 Air dome tents.

11 Aisle lights.

12 Aisle rope.

13 Alarm signals.

14 Arc lamps, reflecting.

15 Architectural service.

16 Arc regulators.

17 Artificial plants, flowers.

18 Art titles.

19 Automatic curtain con-

trol.

20 Automatic projection cut-

outs.

21 Automatic sprinklers.

B

22 Balloons, advertising.

23 Banners.

24 Baskets, decorative.

25 Bell-buzzer signal sys-

tems.

26 Blocks, pulleys, stage-

rigging.

27 Blowers, hand.

28 Booking agencies for mu-
sicians.

29 Booking agencies (state

kind).

30 Boilers.

31 Bolts, panic.

32 Booths, projection.

33 Booths, ticket.

34 Box, loge ohairs.

35 Brass grills.

36 Brass rails.

37 Brokers-Theatre promo-
tion.

38 Bulletin boards, change-
able.

c

39 Cable.

40 Cabinets.

41 Calcium lights.

42 Cameras.
43 Canopies for fronts.

44 Carbons.
45 Carbon sharpeners.
46 Carbon wrenches.
47 Carpets.
48 Carpet cushion.

49 Carpet cleaning com-
pound.

50 Carpet covering.

51 Cases, film shipping.

52 Cement, film.

53 Chair covers.

54 Chairs, wicker.
55 Chairs, theatre.

56 Change makers.
57 Changer overs.

58 Color hoods.
59 Coloring, lamp.
60 Color wheels.

D
61 Date strips.

62 Decorations (state kind).

63 Decorators, theatre.

64 Dimmers.
65 Disinfectants—perfumed.
66 Doors, fireproof.

67 Draperies.
68 Drinking fountains.

69 Duplicating machines.

E

70 Electric circuit testing

instruments.
71 Electric fans.

72 Electrical flowers.

73 Electric power generat-

ing plants.

74 Electric signs.

75 Electric signal and con-
trol systems.

76 Emergency lighting

plants.

77 Exit light signs.

F

78 Film cleaners.
79 Film splicing machine.
80 Film tools (state kind).

81 Film waxing machine.

82 Fire alarms.
83 Fire escapes.
84 Fire extinguishers.
85 Fire hose.
86 Fire hose reels, carts.

87 Fire proof curtains.

88 Fire proof doors.

89 Fire proofing materials.

90 Fixtures, lighting.

91 Flashlights.
92 Flashers, Electric sign.

93 Flood lighting.

94 Floorlights.
95 Floor covering.
96 Floor runners.
97 Flowers, artificial.

98 Footlights.

99 Fountains, decorative.

100 Fountains, drinking.
101 Frames-poster, lobby dis-

play.

102 Fronts, metal theatre.

103 Furnaces, coal burning.

104 Furnaces, oil burning.
105 Furniture, theatre.

106 Fuses.

G
107 Generators.
108 Grilles, brass.

109 Gummed labels.

110 Gypsum products.

H
111 Hardware, stage.

112 Heating system, coal.

113 Heating system, oil.

I

114 Ink, pencils for slides.

115 Insurance, Fire.

116 Insurance, Rain.
117 Interior decorating serv-

ice.

118 Interior illuminated
signs.

J

119 Janitors’ supplies.

L

120 Labels, film caution.

121 Lamps, decorative.

122 Lamp dip coloring.

123 Lamps, general lighting.

124 Lamps, incandescent pro-
jection.

125 Lamps, reflecting arc.

126 Lamp shades.

127 Lavatory equipment, fur-
nishings.

128 Lavatory fixtures.

129 Ledgers, theatre.

130 Lenses.

131 Lights, exit.

132 Lights, spot.

133 Lighting fixtures.

134 Lighting installations.

135 Lighting systems, com-
plete.

136 Linoleum.

137 Liquid soap.

138 Liquid soap containers.
139 Lithographers.
140 Lobby display frames.
141 Lobby gazing balls.

142 Lobby furniture.
143 Lobby decorations.
144 Lubricants (state kind).
145 Luminous numbers.
146 Luminous signs, interior,.

exterior.

M
147 Machines, ticket.

148 Machines, pop corn.
149 Machines, sanitary vend-

ing.

150 Make up, boxes, theatri-
Cell

151 Marble.
152 Marquise.
153 Mats, leather
154 Mats and runners.
155 Mazda projection adapt-

ers.

156 Metal lath.

157 Metal numbers, letters.

158 Metal polish.

159 Mirror, shades.
160 Motor generators.
161 Motion picture cable.

162 Musical instruments
(state kind).

163 Music publishers.

164 Music stands.

N
165 Napkins.
166 Novelties, advertising.

167 Nursery furnishings andt

equipment.
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Exhibitors Information and Catalog Bureau

o
168 Oil burners.

169 Orchestral pieces.

170 Orchestra pit fittings,

furnishings.

171 Organs.

172 Organ novelty slides.

173 Organ lifts.

174 Organ lights.

175 Ornamental fountains.

176 Ornamental metal work.

177 Ornamental metal thea-
tre fronts.

P

178 Paint, screen.

179 Paper drinking cups.

180 Paper towels.

181 Perfumers.

182 Photo frames.

183 Pianos.

184 Picture sets.

185 Player pianos.

186 Plastic fixtures and dec-
orations.

187 Plumbing fixtures.

188 Positive film.

189 Posters.

190 Poster frames.

191 Poster lights.

192 Poster paste.

193 Portable projectors.
194 Pottery, decorative.
195 Power generating plants.
196 Printing, theatre.
197 Programs.
198 Program covers.
199 Program signs, illu-

. minated.
200 Projection lamps.

201 Projection machines.

202 Projection machine parts.

203 Projection room equip-
ment.

R
204 Radiators.

205 Radiator covers.

206 Rails, brass.

207 Rails, rope.

208 Rain insurance.

209 Rectifiers.

210 Reconstruction service.

211 Redecorating service.

212 Reflectors (state kind).

213 Refurnishing service.

214 Regulators, Mazda.

215 Reels.

216 Reel end signals.

217 Reel packing, carrying
cases.

218 Resonant orchestra plat-

form.

219 Reseating service.

220 Rewinding film.

221 Rest-room, equipment
and furnishings.

222 Rigging, stage.

223 Roofing materials.

s

224 Safes, film.

225 Scenery, stage.

226 Scenic artists’ service.

227 Screens.
228 Screen paint.

229 Seat covers.
230 Seat indicators, vacant.
231 Seats, theatres.
232 Signs (state kind).

233 Signs, parking.

234 Signals, reel end.

235 Sign flashers.

236 Sign-cloth.

237 Sign lettering service.

238 Side walk machines, corn
poppers.

239 Slides.

240 Slide ink, pencils.

241 Slide lanterns.

242 Slide making outfits.

243 Slide mats.

244 Shutters, metal fire.

245 Soap containers, liquid.

246 Speed indicators.

247 Spotlights.

248 Stage doors-valances, etc.

249 Stage lighting equipment.
250 Stage lighting systems.
251 Stage rigging-blocks,

pulleys.
252 Stage scenery.
253 Stair treads.
254 Statuary.
255 Steel lockers.
256 Stereopticons.
257 Sweeping compounds.
258 Switchboards.
259 Switches, automatic.

T
260 Tally counters.
261 Tapestries.
262 Tax free music.
263 Telephones, inter-com-

municating.
264 Temperature regulation

system.
265 Terra Cotta.
266 Terminals.
267 Theatre accounting sys-

tems.
268 Theatre dimmers.

269 Theatre seats.

270 Tickets.

271 Ticket booths.

272 Ticket choppers.

273 Ticket holders.

274 Ticket racks.

275 Ticket selling machines.

276 Tile.

277 Tile stands.

278 Tool cases, operator’s.

279 Towels, paper.

280 Towels, cloth.

281 Trailers.

282 Transformers.

283 Tripods.
284 Turnstiles, register; ;.

285 Typewriters.

u
286 Uniforms.

V
287 Valances, for boxes.
288 Vases, stone.
289 Vacuum cleaners.
290 Ventilating fans.
291 Ventilating, cooling sys-

tem.
292 Ventilating systems,

complete.
293 Vending machines, soap,

towels, napkins, etc.

294 Vitrolite

w
295 Wall burlap
296 Wall leather.

297 Watchman’s Clocks.
298 Water coolers.

299 Wheels, color

USE THIS COUPON

“BETTER THEATRES” DIVISION
Exhibitors Herald

407 South Dearborn St., Chicago.

Gentlemen: I should like to receive reliable information on the items listed following:

(Refer to Items by Number)

Remarks:

Name Theatre City.

State.™ Seating Capacity -
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AIR CONDITIONING
COOLS IN SUMMER
HUMIDIFIES IN WINTER
CLEANSES THE AIR
ALL THE YEAR ’ROUND!
Every Theatre should be provided
with apparatus which will give the
greatest comfort to its patrons.

Humidifying during the winter sea-
son puts pep in the air and is most
invigorating.

Cooling the air during the summer
makes the conditioned Theatre an
oasis in the city.

Clean, fresh smelling air properly
washed before being delivered to
the breathing zone means health
and comfort.

WEBSTER AIR CONDITION-
ING APPARATUS combined with
our system of Automatic Control is

of service every day, every night.

Adaptable to existing buildings as
well as new ones.

Correspondence solicited.

“The Successful Systems Are Webster Systems”

Atmospheric Conditioning Corporation

Monadnock Block Chestnut St. at Fifth

CHICAGO PHILADELPHIA

uDebster

Metropolitan Theatre
Morgantown , West Virginia

Master Screens
Glass Bead
Gold Fibre

Silver Fibre

White Tone

We furnish a correct SCREEN SURFACE for any Theatre.

Consult our Screen Engineers.

Back View of the Master Screen Stretcher

The National Screen Company
2100 Payne Ave. CLEVELAND, OHIO

Plan and Operation of

Paramount School of

Theatre Manager
(Continued from page 27)

7. Screen : Various Types.
Location.
Size of Pictures.
Masking.
Curtains.

8. Effects: Spot Light.
Stereopticon.
Projector (film).

9. Announcements: Slides, Film.

10. Change Over: Various Methods.

11. Theatre Lighting: Effect on Projec-
tion.

Auditorium.
Orchestra Pit.

Lights Near Screen.
Light Prom Outside Sources.

12. Projection Room: Maintenance.
Inspection.
Ventilation.
Lighting.
Rules and Regulations.
Supplies.

When the subject of newspaper adver-
tising is handled, layout experts work with
the class, not only explaining the principles

of effective layout, but in giving definite

first-hand guidance in the actual prepara-
tion of newspaper ads.

* * *

Students study the material furnished in

the press sheets and make up their news-
paper ads, and then go to the engraving

plant and watch samples of their work go
through the full process until it reaches

the printed page. In this way they are

made to understand how co-operation with
the engravers and with the newspapers
can secure more effective results. When
the subject “Lobby Displays” is studied, a
miniature theatre front will be built across

the auditorium and students will have an
opportunity of constructing fronts. In con-
nection with this work, the Upson Board
Company of Lockport, N. Y., will send
technical experts to show how their prod-
uct can be best used for building fronts.

All the decorative possibilities will be ex-
plained and students will develop a certain

skill in getting the most out of this ma-
terial.

Local department stores have agreed to

send window-dressing experts when the

subject of co-operative window tie-ups is

handled—the purpose of this being to have
the students understand the merchants’
viewpoint. There will be discussions on
co-operative window tie-ups.

These are but a few of the high-lights

of the Course which show how carefully

it is planned, and making evident the fact

that every possible effort is being made to

have this course as practical as it can be
made.

Hs * ^

Many have said that the big advance of

the future is to be made in the field of ex-

hibition. After all, the theatre manage-
ment is in closest contact with the public,

and if the great majority of that public

is to attend the motion picture theatre reg-

ularly, it will be due in great part to the

efforts of the exhibitor. These efforts can-

not be haphazard and blundering. There is

a certain science about it all. This sci-

ence is hidden away beneath the work of

all successful exhibitors during the past

years. Why cannot the principles beneath
all this be co-ordinated and serve as a basis

for training. If they can, then it seems
certain that those behind the Paramount
Theatre Managers’ Training School are

closest to the solution for bringing motion
picture theatre management to a high level

of efficiency.
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Iris Vining Discusses

Audience Psychology
and Music

( Continued from page 18 )

know is how to command the attention of

an audience. And one of the surest ways
is to lead off with a crashing chord fol-

lowed by some clever footwork in which
your organ is quiet. Precede a mysterious

scene by a bit of endeavor and you can

create atmosphere.
* * *

In “A Son of His Father” there’s a

scene where the hero sallies forth to rescue

his stolen horses. The animals have been

secreted in a mountain meadow having but

one outlet. The only way our hero can

reach his herd is by shinning down the

side of a cliff. Instead of the usual agitato

I deliberated—played and yet didn’t play—
chorded in a minor on the strings

;
paused.

The result was the audience sat hushed
and breathless. You could have heard a
pin roll over.

It was all so simple. A rope wedded to

a rock, a hand under hand descent. You’ve
seen the same procedure in weeklies, seri-

als, westerns and comedies. And yet that

audience—that week of audiences—sat

gripping the arms of their chairs and
listened as breathlessly as though the thing
were being exemplified for the first time
anywhere.

Have you ever been annoyed, brothers
and sisters, by some pretended Punchinello
who felt called on to cackle in the midst
of a love scene? As I have said and here-
by reiterate, it is the easiest thing in the
world to crab his comedy. A couple or
three crashing chords from the full organ
will howl down that sort of hick humor.

A laugh born out of time is out of tune
and should be smothered a-boming.

* * *

In a way, the chap at the console is to

blame for out of season audience laughter.

It’s our job to make the picture interesting,

charming, thrilly, chilly, glamorous,
gloomy—whatever the mood indicated

—

and an interested audience never is rude.

Stitzberg Takes Over
Monarch Theatre
Supply Company

Henry Stitzberg, who has been associ-

ated with J. Bernstein in the operation of
the Monarch Theatre Supply Company, 724
South Wabash avenue, has taken over Mr.
Bernstein’s interests in the business. Mr.
Stitzberg will cater to motion picture the-

atres throughout the country, handling a
full line of high grade equipment for com-
plete booth installations.

Mr. Bernstein, it is learned, has gone to

F Icrida.

Plans Business Block
T. H. Smith of the Princess theatre at

Colchester, 111., is contemplating building
a theatre and business- block on the site

recently occupied by the Terrill and Sons
department store and the Carson & Sons
Hardware store recently destroyed by fire.

The theatre will be 40x110 feet, with a
seating capacity of about 500. A large

stage with dressing rooms in the basement
beneath will enable the management to put
on road attractions as well as pictures.

MAJOR All-Aluminum Spotlight

This shows pipe
clamp support.
Standard Major
Spotlight
is equipped with
stand and cable
complete.

From the standpoint of a

high intensity spot and

practical long-life service,

the new Major Spotlight is

ahead of every other on

the market. You will be

convinced when you learn

of the twenty-six features,

many of them exclusive,

that this remarkable stage

lighting unit contains. It is

all told in the new descrip-

tive bulletin sent free.

Send for

New Bulletin

No. 6

Equipmen
“Everything Electrical for the Theater”

Telephone Central 0702

Company
360 N. Michigan Ave., Chicago

Your Interests
Being ever mindful of the theatre man s interest

is the reason why we are showing in over 1300

theatres to day.

We invite you to become our partner and make

more money, screening Alexander Publicity

Films that our bonded salesmen sell to the class

merchants in your town.

OUR PLEDGE

To render a service that

will increase your in-

come, and to help you
in every way possible

to increase your patron-

age.

This is the foundation
upon which our growth
was built, and it will be
the basis for future ex-

pansion.

ENVER
Publicity

Motion Pictures

ONE OF MANY
Walman Theatrical

Enterprises

Cushing, Okla.,

June 13, 1924

Alexander Film Com-
pany, Denver, Colo.

Gentlemen :

It is a pleasure to

do business with a re-

liable firm, that lives

up to all agreements.
Yours truly,

J. H. PATTON.

Theatre Profit Book Sent on Request

ADDRESS: ALEXANDER FILM CO., DEPT. T, DENVER. COLO.
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Check Up!
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How many tick-

- ets have you in

J stock?

Do you have to count

rolls or figure it out?

Then you need INVENTORY NUM-
BERED TICKETS that will tell you at a

glance exactly how many you have.

We will gladly send you samples and more

information about them.

QlobeTcket Company
Specialists in Tickets and Checks Since 1873

122N. 12th St. Philadelphia, Pa.

—- 1

REDUCED PRICES
EMERGENCY LIGHT AND POWER UNITS

Insure

Your patrons against a dark

house.

Your theatre against power
failure.

Send for List of Specials

All Sizes and Types

MATTHEWS ENGINEERING CO.
Sandusky, Ohio, U. S. A.

Vallenize !

When you “Vallenize”
you guarantee yourself
and your audience im-
munity from “curtain
squeaks.” The dignity
of your presentation is

never jeopardized with
Vallen equipment.

W HATEVER your needs, Vallen
Curtain Machine and Noiseless

Tracks are built to meet your require-

ments.

If you contemplate a new theatre or
if you are remodeling, you owe it to

yourself to investigate Vallen equip-

ment.

Write us today and let us give you the

name of a “Vallenised” theatre in your
vicinity.

E. J. Vallen Electrical Go.
Akron Ohio

Fred P. Dwyer Taken
•>

by Death Following
Long Illness

Fred P. Dwyer, who for many years was
connected in the theatre supply business
with his brother, Leo E. Dwyer, passed
away at his mother’s home in Dunkirk,
Ind., on August 22.

FRED P. DWYER

Mr. Dwyer and his brother were pioneers
in the Supply business having started their
first store in Columbus, Ohio, in the early
days, later opening a store in Cincinnati
under the name of The Dwyer Bros, and
Co. They severed their connections with
that Company in 1920, selling out to Dr.
Otto Dickman, who retained the firm name.
Fred Dwyer was known throughout Ohio

by almost every exhibitor, having traveled
the territory extensively until he lost his

health. He has been confined to his home
for the past 6 years.

Mr. Dwyer was 33 years old. His death
is a matter of keen regret to his many
friends in both the equipment and theatre

branches of the industry.

New Film Camera
Made by Eastman

V

( Continued from page 28 )

danger of jamming or of loose-winding.
Studs in the door prevent closing the
camera if the loading of the film has not
been correctly done.
The curved gate holds the film accurately

in focal plane without danger of abrasion
or scratching and also eliminates the
necessity of frequently cleaning the gate.

The exposure lever may be locked in

operating position so that the operator
may place the camera on a firm support
and include himself in the action of the

picture.

As this new model uses the same film

as the original Cine-Kodak no duplication

of stock on the dealers’ shelves is neces-

sary. It is 16 mm wide, of safety stock,

and instead of the usual prirfting operation,

the negative, through a special process, is

reversed to a positive so that the indenti-

cal strip of film that was used for ex-
posure is used for projection as well—an

emphatic economy of operation.

The company announces that while it is

not in position to fill immediate orders,

plans are well under way to begin deliveries

toward the end of the present month and
to produce in quantities by mid-autumn.
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Spectacular Opening
Accorded New Munz

Detroit House
TYETROIT theatre goers had their first

opportunity to view one of the new
“atmospheric” type theatres on August 24
when Charles W. Munz and associates
opened their beautiful new Grand Riviera
theatre at Grand River boulevard and Joy
Road. The opening was a spectacular
event with great throngs on hand early in

the evening for an opportunity to view the

theatre, which, because of its unique and
singular treatment, has been the topic of
much discussion among Detroit amuse-
ment lovers.

In addition to the novel ceiling, repre-
senting a deep blue sky with moving clouds,

and a proscenium that is done completely
around the theatre to represent an Italian

garden and Villa, the Grand Riviera fea-

tures a remarkable dome, several stories in

height. The dome, ingeniously executed in

many artistic colors is viewed complete
from any angle it is observed by the use of
mirrors which reflect the beautiful whole.

The opening program at the Grand
Riviera included the First National-Colleen
Moore starring production “The Desert
Flower”

;
a Lloyd Hamilton Educational

comedy “Waiting” and Grand Riviera
News and Topics of the Day. George Lee
Hamrick presided at the console of the

Robert Morton Organ. The Grand Riviera
orchestra under the direction of Hugo
Kalsow rendered “Morning, Noon and
Night” and “Carmen Capers.”

The stage bill included Halkin’s Silhou-
ettes, the Nat C. Haines comedy offering

“Yes, My Dear”: Lewis and Norton in a

sketch “Cost to Cost” and the Chase Boy’s
Choir.

Officers of the Grand Riviera are Charles
W. Munz, president; Bell A. Mead, vice-

president ; Henry J. Schulte, treasurer

;

Harriet Applegate, secretary, Howard F.

Cline, counsel and Will Cunningham,
snecial booking representative. Bert R.

Williams is managing director of the

house.

The Grand Riviera was designed bv John
Eberson, architect of the Capitol theatre,

Chicago and many other prominent play-

houses.

Theatre Will Adjoin

New Hotel Project

in Topeka, Kan.
Arrangements have been completed

wherebv a theatre with a seating capacity

of 1,800 will form part of the new Jay
Hawk hotel, construction of which has
started here. Property adjoining the hotel

has been secured and a lease for the

theatre signed with a Topeka theatre

owner. Plans of the hotel have been re-

vised to permit of an entrance to the thea-

tre through the hotel lobby.

The theatre portion of the structure will

cost approximately $150,000. The plans for

the playhouse are in the hand of Robert
Boiler, Boiler Brothers, theatre architects

of Kansas City and Los Angeles.

Plans New Theatre
T. W. Sharp, who has operated the New

theatre in Little Rock, Ark., for the past

five years and was at one time manager of
the Universal Film Exchange has an-

nounced that he will build a new theatre

in Little Rock.

CONDENSING LENSES
HEAT RESISTING

—the glass is specially

tempered and therefore

can stand extreme
changes of temperature

with no danger of crack-

ing, outlasting many
times condensers made
of ordinary optical glass.

The S. O. G. Factory

Is Connected With the

Goerz Optical Works
Berlin, Germany

Manufacturers of the

Famous Goerz Lenses

S

o
G

SUPERIOR
OPTICAL
QUALITIES

—they are more highly pol-

ished than others;

they are of extreme me-
chanical and chemical
clearness and do not dis-

color;

they do not absorb light

rays; therefore they pro-
duce the purest light on
the screen, if used in pro-
jectors;

-—-they do not absorb rays of

photographic value; there-

fore, they give the maxi-
mum light value for the
photographic film, if used
in studio lights.

Sole Distributors

FISH-SCHURMAN CORPORATION
45 West 45th St.

New York City

1050 Cahuenga Ave.

Los Angeles, Cal.

=EVENHEE TERS=
Protect NOW Your

PIPE ORGAN
For the coming cold weather

Banish Cold
Weather Troubles!
Your organ can have the same

beauty of tone and volume in the

coldest weather, because Even-
heeters maintain even tempera-
tures in the expression chambers,
the vital points of your instru-

ment.
EVENHEETERS are entirely

Electric and Automatic.
Organs are large investments.

Good business demands their pro-
tection against deterioration.

Ten reasons why you should in-

stall an EVENHEETER:
1. Heats organ before regular heating

plant starts.

2. Drives out all dampness.
3. Saves its cost by reducing organ

service.

4. Maintains even temperatures in all

chambers, regardless of exposure.
5. Small size, can go in any crowded

hamber.
6 . Absolutely noiseless.

7. Requires no maintenance.
8 . Easily installed by any electrician.

9. Approved by insurance underwriters.

10. Prices unusually low.

Write us at once stating voltage , kind
of current , size of chambers , and if any
exposed walls.

CRAMBLET ENGINEERING
CORPORATION
177 5th Street

Milwaukee, Wis.

The Moorly Theatre at Ocean City,

N. J., is another to share in the
profits of increased attendance due
to the installation of an attractive
ProBert marquise.

Get your share of these profits

—

install a ProBert marquise on your
own theatre.

ProBert
MARQUISE

On New Moorly Theatre

Our fine new Marquise Catalog
graphically shows the way to bet-
ter business through Marquise in-
stallation. Send for your copy to-
day.

ProBert
SHEET METAL CO.

COVINGTON, KY.
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Around

THE EQUIPMENT FIELD
By HARRY E. HOLQUIST

T HE Fall season is here. Everybody
is smiling and optimistic. Quite dif-

ferent from two months ago. Thea-
tres are rising where they were unthought
of before. Even the most fastidious pessi-

mists admit that things in the equipment
field don’t look “half bad.”

* * *

We see where Joe Hornstein has just

celebrated his twenty-second anniversary in

the motion picture business. Someone said

they thought that number of years repre-

sented Joe’s age. The boys in the east all

took ads in a New York paper to send him
congratulations and well wishes. It being
handier, we’ll say it in our own. “Con-
gratulations—and good luck, Joe.”

* * *

Carl Fulton post cards us from Cody,
Wyoming, where he is spending his vaca-

tion. Tells about pack trips in the moun-
tains and visits to Yellowstone. We haven’t

the heart to give details about the bear

hunts and fishing expeditions he recites.

The Queen Feature Service of Birming-

ham, Ala., has recently taken on the Helios

reflector arc lamp. The first installation

was made in the Frolic theatre in Birming-

ham, Manager V. Harwell reports. H. J.

Hury is owner of the house and plans a

similar installation in his Champion theatre.

* * *

0. F. Holmes of the Holmes Projector

Company has a surprise in store for the

trade. We’re not at liberty to divulge just

what it is yet but Mr. Holmes promises to

broadcast full details in the near future.

* * *

George De Kruif of Exhibitors Supply

Company and Edwin S. Clifford, managing

editor of Exhibitors Herald, found them-

selves vacationists at the same Michigan

resort last month. After listening to the

golf reports from both sources we feel we
should be allowed two guesses on who is

the. best golfer.

* * *

/. C. Brown has resigned as Atlanta

branch manager for Southern Theatre

Equipment Company. Mr. Brown is suc-

ceeded by P. C. Parrish, who has been

managing the New Orleans branch for the

same company. C. D. Peck, salesman from
the Oklahoma branch, takes charge of the

New Orleans office.

* * *

B. Pearlman of the Capital Merchandise
Company has moved into larger quarters

in the same building at 538 S. Dearborn
street, Chicago.

* * *

C. D. Struble, president of the Yale
Theatre Supply Company and president of

the Equipment Dealers’ Association, pre-

sided at the recent zone meeting of the

association in Memphis, Tenn.

* * *

IV. L. Brandel of the Midland Lamp
Company paid a visit to old friends in Nela
Park during his vacation. Needless to say,

the fellows were glad to see him.
* * *

Joe Bernstein of the Monarch Theatre
Supply Company, Chicago, has sold the in-

terests in his equipment business to his

partner, Heiiry Stitzberg. Mr. Bernstein
has gone to Florida.

* * *

Walter Green, sales manager of Pre-
cision Machine Company, was a visitor in

Chicago August 28. Mr. Green expressed
himself as well satisfied with conditions in

the cities he has visited.

* * *

H. Marvel, manager of the Queen Fea-
ture Service, Birmingham, reports the in-

stallation of two Motiograph specials with
arc equipment in the Gadsen Opera House,
Gadsen, Ala.

* * *

H. A. R. Dutton, president of Exhibitors

Supply Company, attended the equipment

dealers’ meeting in Memphis august 23-24.

The Empire Theatre Supply Company
of Albany, N. Y., reports the installation

of two Simplex projectors in the Colonial

theatre, Albany.

* * *

G. D. Brady of Exhibitors Supply Com-
pany, Detroit, installed the projection

equipment in the beautiful new Grand
Riviera theatre, which opened in that city

on August 24. The house is operated by
Charles W. Munz and associates and was
built by John Eberson, architect of the

Capitol theatre, Chicago.

* * *

Miss A. L. DeBerri of the Da-Lite

Screen & Scenic Company combined busi-

ness with pleasure on a trip in which she

They Cost a Little More But They’re

Worth It

Bausch & Lomb CINEPHOR
Projection Lenses and Condensers

Arrange with your dealer TODA Y for a

convincing trial. Write us for descrip-

tive literature.

BAUSCH & LOMB OPTICAL CO.
652 St. Paul St., Rochester, N. Y.

THEATRICAL

Qt^ple^ w

Send for

Qivesi Pp ,
c *

S

Catalogue

J-KjCLANCYinc^
Syracuse N.Y.
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visited Denver, Salt Lake City and other

western towns.
* * *

R. P. Matthews, vice-president of the

Robert Morton Organ Company, was a re-

cent visitor at the Chicago office of the

company, 845 S. Wabash avenue, con-

ferring with Eugene Wilder, district sales

manager.
* * *-

Perkins Electric Limited, Toronto, has
recently installed projection equipment in

the Blachet theatre, North Bay, Ont.

;

Royal theatre, Aylmer, Ont.
;

Academy,
Lindsay, and the Regent in Sudbury.

Miss D. Ryan of the Perkins Electric is

back at the office after an illness which
confined her in a hospital for four weeks.

^ H*

E. H. Newquist of Exhibitors Printing

Service, Chicago, is looking for a pros-

perous fall. He reports that business has
already taken a spurt.

* * *

We found Joseph W. Brenkert of Brenk-
ert Light Projection Company, Detroit, an
extremely busy man, what with Brother
Karl away on a vacation and plans hanging
fire for the building of a new factory.

/. H. Toler, sales manager of the Yale
Theatre Supply Company, has just re-

turned from an outing in the Rocky Moun-
tains in Colorado.

* * *

W. A. Moor, secretary and treasurer of
Queen Feature Service, Birmingham, was
another who attended the Memphis equip-
ment meet.

* * *

/. U. McCormick, manager of the Caro-
lina Theatre Supply Company, Charlotte,

N. C., announces that the firm will soon
move into larger quarters at 13 S. Church
street.

lranS\4rteK
—means economy to the

small and large theatre

alike.

It is not a fad, nor a frill.

It is a part of your essential

projection equipmen t

—

doubly necessary as compe-

tition in theatres increases.

Perkins

Electric,

Ltd.

Canadian

Distributors

Montreal,

Toronto,

Winnipeg

As Refinements in projection are being If your projection room is to be remodeled,

made—Transverter equipment anticipates equipment alteied, tell us your plans, and
we will give you our suggestions, entirely

these changes. without obligation.

^HERTNER electric company
1900 W. ll4ih.Stfcct Cleveland , OHio XJ.S,A.

BROADWAY
100%

RIALTO
CRITERION
LOEWS’ N. Y
LOEWS’
N. Y. ROOF

STRAND
RIVOLI
CAPITOL
PICCADILLY
COLONY

Every Exclusive Picture House from 42nd to 53rd Street Is Equipped with “Haftone”

RAVEN SCREEN CORPORATION
1476 Broadway New York City
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REMODELING?

Why Not Beautify Your
Theatre and Invite Patron-

age With

Bilt-Rite Lobby
Frames?

Special Sketches and Quo-
tations Without Obligation

Bilt-Rite Mfg. Co.

Mfrs.

Lobby Display Equipment

225 N. Green Street

CHICAGO

Be sure to visit our factory when
in Chicago

That Great Volume

of

Music

Gallagher
Music
Stands
are

beautiful
and

practical

and purity of tone

that you will hear in

Balaban & Katz’s new
Uptown Theatre will

be in a great measure

due to the perfect

tone resonator base

installed in the or-

chestra floor.

GALLAGHER
RESONATOR ORCHESTRAL
BASE and MUSIC STANDS
are part of the equipment in America’s
finest theatres of which the Uptown is

Chicago’s latest leader.

Write now for complete details

and estimates

Gallagher Orchestra

Equipment Co.
3235 Southport Ave., Chicago

^Theatre

BANNERS
C Each

HAND PAINTED
ON HEAVY POSTER PAPER .

SIZ.E 32w36IN.XIO FT
Positively the BEST and. most ECONOMICAL,
advertising medium, for YOUR theatre.

OTHER PRICES AS FOLLOWS :

PAPER BANNERS
32 « 36 In.Wide 10!

MUSLIN BANNERS
36 In.Wide 15*

PAINTED /N OIL COLOR (Waterproof’>

IN OR MORE HARMONIOUS COLORS.

ILLUSTRATED MUSLIN BANNERS
that never failto attract thepasserby r> Cj
Very ef. stive For Big Attractions- per running Ft. DD
(Cy/tese prices donat include postage )

PLAIN and FANCY SHOWCARDS.

^Mail us tpur trial order9oday

742-44 S.WABASH AVE.CHICAGOJLL.

"Ifyour Business isrit worlk advertising.

Advertise it For Sale "

Lauds Plan of Roll

Exchange Among
Exhibitors

“Have been looking the world
over for two years for some wise
exhibitor that wants to exchange
music rolls,” writes Geo.M. Muey,
owner and manager of the Pastime
theatre, Richmond, Indiana. Mr.
Muey says further : “It will mean
a saving of hundreds of dollars in
a very short time. I’m writing
today to the three exhibitors listed
in your issue of August 15. Please
list my theatre.”

Mr. Muey’s theatre is accordingly
listed as a member of the Music Roll
Exchange zuhich has for its purpose
the exchange of music rolls among
theatre ozvners. The exchange roster
now is as follows:

MUSIC ROLL EXCHANGE
(If you have music rolls you desire

to exchange with other exhibitors,
send in your name for listing below.
Mention type of instrument.)

J. M. BAILEY, Bailey theatre,
Waverly, Kansas. (Electric
Player).

DR. J. G. OHLWEIN, Royal the-
atre, New Boston, 111. (Empress
Electric).

F. G. ROBERTS, American the-
atre, Ada, Okla. (Wurlitzer “I”)

R. H. McFARLANE, Liberty the-
atre, Burkburnett, Texas. (See-
burg “S”).

MAGNET THEATRE. Danville,
Quebec, Canada. (Wurlitzer
“O”)

M. K. HARRIS, Liberty theatre,
Franklyn, Ky. (Reproduco).

J. J. DISCH, Majestic theatre,
Cudahy, Wis. (Wurlitzer “O”).

CHARLES E. BARBER, Electric
theatre, Tilden, 111.

GUNTHER & METZGER, Pal-
ace theatre, Syracuse, Neb.
(Gulbransen).

C. H. MUEY, Pastime theatre,
Richmond, Ind.

House Seating 1,800

to Be Erected in

Canton, Ohio
Ground is to be broken in about six

weeks for a new theatre to have a seating
capacity of 1,800 in Canton, Ohio. The
theatre will be erected by a newly formed
company consisting of Sol Bernstein and
his former partner, C. Bender, in collabor-
ation with Charles Wolfe of Wheeling, W.
Va., and V; W. Young of Gary, Ind.

Plans for the theatre will be prepared by
John Eberson, Chicago architect.

Will Install Organs in

Two Theatres
Announcement is made by the Marr &

Colton company of Warsaw, N. Y„ that
their installation of organs in the state of
Pennsylvania will be further increased
when instruments recently ordered by the
Pepe theatre, Exeter Boro, Pa., and the
Palace theatre, Berwick, Pa., are installed.



September 12, 1925 EXHIBITORS HERALD 39

Theatre Construction

Activity Seen in

Many Quarters
Word comes that work is progressing

on the West Coast and South Side The-
atre, Inc., new theatre in Los Angeles

which will accommodate 1,500 persons.

With that comes word from a score of dif-

ferent towns of theatres going up, being

remodeled or being opened.

In Hydro, Okla., E. M. Wilson is to

build a theatre ... In St. Louis a deal

is under way whereby the St. Louis Amuse-
ment company will get a long term lease

on the Cinderella theatre ... In Mechanics-
ville, N. Y., William Benton’s new theatre

will open on Columbus Day. It will seat

1,500. In Ilion, N. Y., the Capitol will

be opened October 15. It is a quarter-

million dollar house built by Young, Pierce

and Whitney . . . The new Freedman the-

atre at Forest City, Pa., will open on or

about Sept. 7.

The Alhambra theatre in Milwaukee has
been remodeled and was reopened August
28 with a new policy and new management
. . . The Central Park theatre, Pratt City,

Ala., was opened recently with great suc-

cess . . . Eugene Phalen has built a 1,000-

seat house in West Allis, a suburb of Mil-
waukee . . . The famous Empire theatre

in Leicester Square has been sold to the

Metro-Goldwyn Corporation . . . Negotia-
tions are under way for the Shubert inter-

ests to take over the Empress theatre in

St. Louis . . . The Rivoli in St. Joseph,
Mo., managed by Ben Greenberg, had an
auspicious opening last week . . . Excava-
tion began last week in Kansas City for a

large suburban motion picture theatre to be
operated by the Blackstone Amusement
company managed by Jack Roth.

The Louis Marcus Enterprises have se-

sured a lease on the Alhambra theatre,

Ogden, L’tah, a 2,000-seat house that will

be re-opened soon . . . The Grove theatre,

a 1,000-seat house, was recently opened at

Pacific Grove, Cal., and will be managed by

A. Keller . . . Plans are under way in New
York for the erection of Charlie Chaplin’s

theatre expected to cost $1,000,000.

New Companies
LOS ANGELES, CALIF.—Marshall

Neilan Studios, Inc. Capital $200,000. In-

corporators: Marshall Neilan, Leeds L.

Baxter and others.

DENVER, COLO.—Film Service Cor-

poration. Incorporators: George H.
Holoran, L. B. Lehr, William Rose.

DOVER, DEL.—Guaranteed Pictures.

Capital $200,000.

WILMINGTON, DEL. — Universal

Pictures Corporation of Cuba. Capital

$10 ,
000 .

KANKAKEE, ILL.—Eastern Illinois

Amusement Company. Capital $10,000.

Incorporators: R. L. Dillon, J. F. Lan-
gan, A. E. Kerger.

BEDFORD, IND.—H. E. McCarrell

Enterprises, Inc. Capital $50,000. In-

corporators: H. E. and O. J. McCar-
rell, John S. and Charles Hullen, Jr.

BOSTON, MASS.—Roslindale Rialto

Theatre, Inc. Capital $100,000. Incorpo-
rators: Jacob Lourie, Harry Ellenberg
and others.

JERSEY CITY, N. J—Melrose The-
atre Corporation. Capital $25,000. In-

corporators: Charles Young, James J.

Kearney, William T. Cahill.

What is a “good show”?
^X7HEN the theatre patron speaks of a “good show”
* * he has in mind the feature picture, of course, but

his judgment is greatly influenced by the conduct of the
performance.

A “good show” easily becomes a “poor show” through
inability of the theatre manager to keep in touch at all

times with all parts of his house. You absolutely con-
trol your performance with the COUCH SYSTEM of
INTERCOMMUNICATING TELEPHONES.

Let us tell you how you can improve
your show with the Couch System

S. H. COUCH COMPANY, INC.
Established 1894

Telephone Manufacturers
Office and Factory, Norfolk Downs, Mass.

Branch Offices: Boston. 170 Purchase St.: Chicago. 337 W. Madison St.

Sales RepresentativsB

San Francisco
515 Market St.

SIERRA ELECTRIC CO..
INC.

Los Angeles
301 Roberts Bldg.,

SIERRA ELECTRIC CO..
INC.

Seattle. Wash..
222 Hinckley Bldg.,

SIERRA ELECTRIC CO..
INC.

New York. N. Y..
70 Varlck St.

S. H. COUCH CO.. INC.

Philadelphia, Pa.,
1723 Sanuom St..

lOHN R. HOLLINGS-
WORTH

Pittsburgh. Pa.,
305 Seventh Ave.,
J. A. JACQUES

Montreal, P. Q., Canada,
3 St. Nicholas St,

G. L. MAC GFLLTVTtAY
CO., LTD.

SUPER-LITE SCREENS
A Few Prominent Users

The Stanley Co. of America Chain of Theatres

M. E. Comerford Chain of Theatres, Coal Regions of Pennsylvania and New York

Rowland & Clark Chain of Theatres, Western Pennsylvania

Walter Read Chain of Theatres, New York and New Jersey

Jensen & Von Herberg Chain of Theatres, Seattle, Wash., and Northwest

U. S. Government Motion Picture Service

C. S. WERTSNER & SON
MANUFACTURERS

211-221 N. 13th Street Philadelphia, Pa.

dSualitp

ScenicStudios
TIFFIN.OHIO

Everything for the Stage

“You want Phelco
!”

CHARLES W. PHELLIS & CO,
Incorporated

130 West 42nd Street,

New York
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HAVE STOOD THE TEST FOR YEARS

r —'\r 1—

'

I \>-v| r S S

CARBONS
For All Types of

MOTION PICTURE PROJECTION

“ELECTRA” Pink Label Carbons

“ELECTRA” Copper Coated Negative Carbons

“ELECTRA” White A. C. Lower Carbons

“ELECTRA” High Intensity Carbons

“ELECTRA” Low Intensity Carbons

Also Carbons for every kind of lighting.

Write for Prices and Samples

HUGO REISINGER
Sole Importer United States, Canada, Mexico

11 Broadway New York

CONTROL YOUR CURTAIN
Smoothly Silently Economically

FROM ANY POINT
IN YOUR HOUSE

Just press a button at your booth, organ
or any place desired

USED EXTENSIVELY IN THE
NOTED THEATRES EVERYWHERE

AUTOMATIC DEVICES CO.
17 N. 7th ST. ALLENTOWN, PA.

The Warner Exhaust Fan

110 Volts, 60 Cycles

Ball Bearing

Made in two sizes— 18 in.. 24 in. Aeroplane type
of blade made of aluminum. Will handle more air
and at greater speed per H.P. than any other
blade made. It does not chop or mix the air, it

actually moves it. The 18-inch runs 1800 R.P.M.
and the 24-inch runs 1200 R.P.M. No brushes.

A Perfect Ventilating Fan

Buy Direct Save Money

The price ivill surprise you.

We also make variable speed motors for motion
picture machines.

WARNER ELECTRIC CO.
319 North Church Street

KALAMAZOO MICHIGAN

NEW
THEATRES
CHICAGO, ILL.—Fitzpatrick-McEl-

roy Company, 202 South State street,,

has plans by Foltz & Brand, 510 North
Dearborn street, for one-story brick, re-

inforced concrete and stone-trim theatre,

75 by 150 feet, to be erected at Mon-
terey and Homewood avenues, to cost

$125,000.
*

CHICAGO, ILL.—Arthur F. Sass r

3302 North Mansfield avenue, has award-
ed contract for three-story brick, rein-

forced concrete and terra cotta trim the-

atre, store and apartment building, 150

by 175 feet, to be erected at Chicago and
Monticello avenues, to cost $500,000.

*

PARIS, ILL.—Paris Merchants The-
atre Company will erect two-story brick

theatre and store building, 41 by 147

feet, on North Central avenue, to cost

$25,000.
*

FALLS CITY, NEB.—A. J. Weaver,
1815 Stone street, will erect two-story
brick and reinforced concrete theatre, 60

by 100 feet, at 18th and Stone streets,,

to cost $75,000.
*

ENGLEWOOD, N. J.—W. J. Mac-
Evoy Construction Company, 85 Acad-
emy street, Newark, N. J., has contract
for one-story brick theatre, store and’

office building, 112 by 200 feet, to be
erected on Palisade avenue for Bratter
& Poliak, 738 Broad street, Newark, N.
T., to cost $250,000.

*

JERSEY CITY, N. J.—Edward Erick-
son, 150 Harrison avenue, has plans by
C. N. Zeigler, 75 Montgomery street, for

one-story fireproof moving picture the-

atre, 275 by 170 feet, to lie erected at

Pavonia and Chestnut avenues, to cost

$200 ,
000 .

*

GLEN COVE, N. Y.—Calderone The-
atrical Corporation, 314 Fulton street,

Hempstead, N. Y., has plans by Doug-
las P. Hall, 405 Lexington avenue, New
York, for three-story brick theatre, store
and office building, 87 by 177 feet, to
cost $350,000.

*

MINEOLA, N. Y.—Mineola Theatre,
Inc., has plans by George Keister, 56
West 45th street, New York, for three-

story brick theatre to be erected at First

street and Mineola boulevard.
*

UTICA, N. Y.—Olympic Theatre,
Main street, Little Falls, N. Y., has
awarded contract for two-story semi-
fireproof theatre and store building, 66
by 134 feet, to be rebuilt at Lafayette
and Columbia streets, to cost $65,000.

*

CLEVELAND, O.—W. I. Thompson
& Sons, 318 Chester-12th Building, has
contract for brick and stone moving pic-

ture theatre and store building to be
erected at 4242-48 Pearl road for John
W. Thompson, to cost $200,000.

*

CLEVELAND, O.—George I. Ruther-
ford, 2725 Prospect avenue, has contract
for two-story brick and stone theatre
and store building to be erected at 709
Euclid avenue, for Loew’s Ohio The-
atres, Inc., 608 Union Trust Building.

*

CONNEAUT, O.—Bly & Miller Com-
pany has plans by O. K. Westerman, 247
East Broad street, for one and three-
story brick moving picture theatre, 40 by
100 feet, to cost $30,000.

( Continued on page 42)
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Allene Ray, Pathe serial star, is shown above o perating the new Pathex camera and projector.

New Camera and Projector Made
for Nontheatrical Use

ONE of the most important develop-
ments in recent years in the field of

motion-picture equipment has just been
announced with the release on the market
of a new camera and projector designed
exclusively for non-theatrical purposes.

The handling of each machine has been so

simplified as to be almost automatic; and
because of this facility of operation, the

invention is expected to accomplish much
in the popularizing of the motion-picture
in such circles as have not already been
won to the screen.

The American sponsors of the invention
have been organized as the Pathex, Inc.,

which is a subsidiary of Pathe Exchange,
Inc., one of the oldest established com-
panies in the motion-picture industry.

Pathex, Inc., is promoting the new camera
and projector in America under license

from Pathe Cinema of Paris, the pat-

entees. The invention has already been
demonstrated to be a success in France
and other European countries, where it is

announced, many of the Pathex sets are

being sold monthly.
* * *

The invention comprises a motion-pic-
ture camera and projector so small as to

be enclosable in a small-sized hand-bag,
the combined weight of both machines be-

PATHEX PROJECTOR

ing about five pounds. Both camera and
projector are of the best scientific con-
struction and engineering technique and
represent the fruits of over twenty-five
years of continuous study and experimen-
tation. The specially manufactured film

stock to be used in this apparatus is an
innovation in the American market. The
entire Pathex set, including camera, pro-
jector and accessories, is procurable at less

than $100 retail.

The Pathex camera is 354 inches long,

4% inches high, and 154 inches wide.
The lens is an f3.5 non-adjustable fixed

focus anastigmat. “Close-ups” of objects

in motion can be made at five feet, and
the camera can be used immediately there-

after to photograph distant views without
any focus adjustment. A calibrated lens

adjuster permits the operator to vary the

diaphragm opening in accordance with
light conditions. A chart, simplified for

the use of the amateur, indicates at a

glance the proper lens adjustment to be
employed. A view finder is conveniently
located on top of the camera. A footage
indicator on the side of the camera shows
automatically how many feet of film have
been exposed and how much remains in

the film-magazine to be used.
* * *

The film stock employed in the Pathex
camera and projector is of the reversible

variety; that is, the negative film exposed
in the camera is reversed by a special

process to a positive. Accordingly, the

same film is used in the projector that

has been previously exposed in the camera.
The film magazine contains thirty feet of

film, is light-proof, and can thus be in-

serted in the camera in full daylight. The
individual frame is I4’s by 54’s of an inch,

and there are 1,100 such frames in the

thirty-foot reel, making the Pathex reel

equivalent to 69 feet of standard film. A
special feature of the Pathex film is that

the perforations are located in the center

of the film strip between the individual

frames instead of on the edges as in the

case of the standard film. A pull-down
claw, seated directly in front of the film

track and below the lens, engages and dis-

engages in these perforations as the crank
is turned, thus drawing the successive

frames of the film in line with the lens

aperture. The film magazines can be pro-

cured at any Pathex agency at less than
two dollars each. When the entire thirty-

foot reel has been exposed, the film maga-
zine is removed from the camera and for-

warded to the Pathex laboratory where
the film is developed and returned, at no

extra cost, to the owner in a ready-to-use
reel for the projector.

* * *

The Pathex projector, like the camera,
combines efficiency of operation with com-
pactness of space. The projector is 1254
inches high and is fastened to a base 7

inches long and 354 inches wide. It has
all the essential mechanisms of the stand-
ard projector—lamp house, upper and
lower magazines, adjustable lens, shutter,

intermittent, and an ingenious arrangement
of cogs and friction rollers to assure a
steady pull on the film strip as it is drawn
by the pull-down claw before the project-

ing lens. The projector is equipped with
a 12 volt lamp, current for which is se-

cured from the ordinary house circuit by
merely plugging into a convenient outlet

or lamp socket. Pictures can be projected
on as small an area as the human hand
with perfect visibility. A sheet or wall

space up to 3 by 4 feet can be used with
the same clarity of detail.

An especially ingenious feature of the

Pathex projector is an “automatic stop,”

which halts the movement of the film at

such frames as contain sub-titles and holds

the film in check until the spectator has
had time to peruse the reading matter.

In this way, a sub-title takes the space of

only one frame or at the most two frames.

PATHEX CAMERA
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( Continued from page 40 )

Y OUNGSTOW N, O.— George
Kiehler, Griswold street, Detroit, Mich.,
has contract for brick moving picture
theatre to be erected for State Amuse-
ment Company, 247 Park avenue.

*

BATH, PA.—Bath Chemical Engine &
Hose Company has plans by E. R. Dit-
ting, 1104 Hamilton street, Allentown,
Pa., for two-story brick theatre, dance
hall and club room, 50 by 140 feet.

SHARON, PA.—Alfred Taylor, 360
Sherman avenue, has contract to convert
store building on Shenango avenue, near
State street, into moving picture theatre
for John Barber and associates.

*

HUMBOLDT, TENN.—J. P. Sharp
has awarded contract for erecting mov-
ing picture theatre, to cost $20,000.

*

KNOXVILLE, TENN. — Famous
Players-Lasky Corporation, 485 Fifth

avenue, New York, has awarded contract
to George A. Fuller Construction Com-
pany, 949 Broadway, New York, for fire-

proof theatre, with main entrance on Gay
street and another on Clinch avenue; re-

inforced concrete; lobby 22 by 44 feet;

foyer 36 by 102 feet; second floor rest

rooms and smoking rooms; on mezza-
nine floor will be 17 by 85-foot lobby;
manager’s office, check room, etc.; stage

34 by 56 feet; seating capacity 2,504, to

cost $800,000.

Advertised in This

BETTER THEATRES SECTION
(If you desire something not listed here, Exhibitors Information and Catalog

Bureau on page 30-31 mill get it for you.)

AIR CONDITIONING EQUIP.
Atmospheric Conditioning Corp.,
Lafayette Bldg., Philadelphia.

AUTOMATIC CURTAIN
CONTROL

Automatic Devices Co.,

17 N. 7th St., Allentown, Pa.

E. J. Vallen Electrical Co.,

Akron, Ohio.

BUSINESS BUILDING SERVICE
(Local Merchants Tie-up),
Alexander Film Co.,

Denver, Colorado.

CARBONS
Charles W. Phellis & Co.,

130 W. 42nd St., N. Y. C.

Hugo Reisinger,

11 Broadway, New York City.

CHANGE MAKERS
Brandt Automatic Cashier Co.,

Watertown, Wisconsin.

COOLING SYSTEMS
Arctic Nu-Air Cool. & Vent. Co.,

State-Lake Bldg., Chicago.
DRINKING CUPS

Individual Drinking Cup Co.,

Easton, Pa.

EQUIPMENT, SUPPLIES
E. E. Fulton Co.,

1018 S. Wabash Ave., Chicago.
Atlas Moving Pictures Co.,

538 S. Dearborn St., Chicago.

ELECTRIC FLASHERS,
COLOR HOODS

Reynolds Electric Co.,

2651 W. Congress St., Chicago.

FIRE PROTECTION
Fyrgard Mfg. Co.,

Fox Theatre Bldg., Aurora, 111.

HEATING & VENTILATING
Supreme Heater & Ventilating
Co., 1552 Olive St., St. Louis, Mo.

LENSES
Bausch & Lomb,
Rochester, N. Y.

Fish-Shurman Corp.
45 W. 45th St., N. Y. C.
Kollmorgen Optical Corp.,
35 Steuben St., Brooklyn, N. Y.

LIGHT & POWER PLANTS
Matthews Engineering Corp.,
Sandusky, Ohio.

LOBBY DISPLAY FRAMES
Bilt-Rite Mfg. Co.,

225 N. Green St., Chicago.

MARQUISE, CANOPIES
Edwards Mfg. Co.,

Cincinnati, Ohio.
ProBert Sheet Metal Co.,

19 W. 8th St., Covington, Ky.

MOTION PICTURE CABLE
Rockbestos Products Corp.
New Haven, Conn.

MUSIC STANDS
Gallagher Orchestra Equip. Co.,

3235 Southport Ave., Chicago.

ORGANS
Marr & Colton Co.,

Warsaw, N. Y.
Robert Morton Organ Co.,

148-150 W. 46th St., N. Y. C.

Rudolph Wurlitzer Co.,

Cincinnati, Ohio.

ORGAN HEATERS
Cramblet Engineering Corp.,

177 Fifth St., Milwaukee, Wis.

PIANOS
Baldwin Piano Co.,

323 S. Wabash Ave., Chicago.

PROJECTORS
Enterprise Optical Co.,

564 W. Randolph St., Chicago.
Nicholas Power Co.,

90 Gold St., N. Y. C.

REFLECTING ARC LAMPS
Hall & Connolly, Inc.,

135 Grand St., N. Y. C.

McAuley Mfg. Co.,

554 W. Adams St., Chicago

SCREENS
Minusa Cine Screen Co.,

Bomont at Morgan, St. Louis, Mo.
National Screen Co.,

2100 Payne Ave., Cleveland, Ohio
Raven Screen Corp.,
1476 Broadway, N. Y. C.

C. S. Wertsner & Son,
211 N. 13th St., Philadelphia.

SEATS
American Seating Co.,

14 E. Jackson, Chicago.
Heywood-Wakefield Co.,

209 Washington St., Boston.

SILENCE SIGNS
Rawson & Evans Co.,

710 W. Washington, Chicago.

SIGN FLASHERS
Cramblet Engineering Corp.,

177 5th St., Milwaukee, Wis.

SIGN LETTERING SERVICE
H. Dryfhout,
744 S. Wabash Ave., Chicago

SHUTTERS
Double Disc Shutter Co.,

2100 Payne Ave., Cleveland.

SLIDES
Quality Slide Co.,

6 East Lake St., Chicago.
J. T. Ransley,
337 W. Madison St., Chicago

STAGE LIGHTING EQUIPMENT
Major Equipment Co.,

360 N. Michigan Ave., Chicago.

STAGE RIGGING, HARDWARE
James H. Channon Co.,

223 W. Erie St., Chicago.
J. R. Clancy,
Syracuse, N. Y.

STAGE SCENERY
Tiffin Scenic Studios
Tiffin, Ohio.

TICKETS
Arcus Ticket Co.,

248 N. Ashland Ave., Chicago.
Globe Ticket Co.,

122 N. 12th St., Philadelphia.

THEATRE BUILDING SERVICE
United Studios
28 W. Lake St., Chicago.

THEATRE PRINTING, PROGRAMS
Exhibitors Printing Service,

845 S. Wabash Ave., Chicago.
The. National Poster & Printing
Co., 729 S. Wabash Ave., Chicago

THEATRE TELEPHONE SYSTEMS
S. H. Couch Co.,

Norfolk Downs, Mass.

TRANSVERTERS
Hertner Electric Co.,
Cleveland, Ohio

VENTILATING FANS, MOTORS
Warner Electric Co.,

319 N. Church St., Kalamazoo,
Mich.
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Brecher’s Verona Theatre,

New York City

Leo Brecher’s Boston Rd. Theatre,
Le

Bronx, New York

Sunset Theatre,
New YorU

Kridel’s Congress Theatre^
^

Mate’s Lincoln Theatre,
r ;

Empire Theatre^
N. j.

Venus Theatre,^ Va

Colonial Theatre,
Winchester, Va.

Madison Theatre,
Memphis, Tenn.

Williamson’s Grand Theatre,

Winter Haven, Fla.

Vero Theatre,
.

Vero, Florida

fcb. Alladin Theatre,
Cocoa, Florida

Legion Theatre,
Marshalltown, la.

Lyceum Theatre,

Permanent
Music Feature ^

at: a
MINIMUM COST

Milda Theatre,
Chicago, 111.

Clermont Theatre,
Chicago, 111.

Maxeiner 8C Trottman, Gem Theatre,

Milwaukee, Wis.

Dreamland Theatre,
Elyria, O.

R. B. R. Amusement Co.,

Laredo, Texas

Mecca Theatre,
New Orleans, La.

Robert Morton Organ Co.
cMakers ofPipe OrgansExclusively.

cNevi York^ 0 hi c a g o
1560 Broadway > 845 So.Wabash

I?os ^Angeles B e rk^el e yb
935 So. Olive St. California.

3 e rh.el e xb
C a l i fo r nia.
CHWHtE-BEM/W PHgVSMngJfflS*

Clip

and Mail
Coupon
Today

ROBERT
ORTON

ORGAN CO.

Send me without
obligation full details

ofyourNewSellingPlan

Name
Theatre

Seating Capacity

City and State -
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DOUBLE BEARING MOVEMENT
Entirely NEW and a PROVEN success, embodying improvements that

make the MOTIOGRAPH DE LUXE the CRITERION in PROJECTORS.

Non-eccentric “extra’’ bearing
—

“well” type of lubrication.

Dowell point plunger permits adjustment of end play in star shaft

while in operation.

Dust and leak proof oil cup for cam shaft. Large chamber
inspection and lubricating plug in casing side.

New type balance wheel with lock screws running through its

entire diameter.

Safety thumb screw in cam shaft also used for end play adjusting.

Star shaft only % in. longer than previously used.

All shafts have spiral oil channels which prevent leakage.

Inspect It At the Nearest Motiograph Distributor’s Salesroom

ENTERPRISE OPTICAL MANUFACTURING COMPANY
564 WEST RANDOLPH STREET, CHICAGO, ILLINOIS



Northwest Exhibitors Plan Big Organization
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ALL New York is flocking to Gloria
^ GoulcPs Embassy Theatre whereVon

Stroheim’s “The Merry Widow” now
begins its third great week* Every per-

formance at Broadway’s newest and
smartest theatre is packed to the doors*

XXII, No. 13
Entered as Second-class matter, August 20, 1917, at the Post Office at Chicago, III., under the act of March 3,
1879. Published weekly at 407 South Dearborn St,, Chicago. Subscription $3.00 a year. Single copies, 25 cents. SEPTEMBER 19, 1925



EXHIBITORS HERALD

Speaking of Circulation

The HERALD admits, with pleasure

and satisfaction, that for more than ten

years it has industriously worked for the

interest and attention of small-town

exhibitors, the individual theatre owners

in the smaller communities who com-

prise a big factor of the motion picture

industry and whose support is essential

to the success of any trade publication.

The HERALD contends that while it

does not now find itself compelled to

make a desperate effort to win the sup-

port of these small-town exhibitors, by

putting out a second-run publication or

by any similar means— because it

already has their support—its circulation

also comprises proportionate representa-

tion among every other class and kind

of theatre in the industry, first-run,

second-run and third-run.

Circulation in this industry may be

roughly divided into three classes:

(1) The larger circuits and
larger individual houses.

(2) The medium-size circuits

and medium size individual houses.

(3) The small-town groups and

the small-town individual houses.

Theatres in the first group represent

the easiest kind of circulation to be

obtained in the industry, practically

within the reach of every publication.

These theatres subscribe for three and

four trade papers and here the best test

of value to advertisers is reader interest

—and not subscription.

Theatres in the second group are also

ready buyers of trade papers, subscrib-

ing, on the average, for two or three

papers.

Theatres in the third group are the

most exacting buyers of all. As a rule

they subscribe for only one trade paper

—and they want the best. Our best

efforts are none too good for them and

we would not insult them or humiliate

ourselves by offering them anything

short of the best publication we are able

to produce.

There is no question of the value to

advertisers of these exhibitors as sub-

scribers to a trade paper. More than

exhibitors in any other group, they read,

rely upon and buy pictures from the

trade paper to which they subscribe.

The reader interest of the HERALD
commands the interest and attention of

every kind and type of exhibitor.

And—very important to note—all of

the HERALD’S circulation to every

kind and type of exhibitor—is verified

and attested to by the Audit Bureau of

Circulations.
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that royle girl

“A girl can be annoyed by men or not

—just as she pleases.”

“I’m just a lot of goods which is trying

to get together. You’ve, got to give me
a chance.”

“I hate a man who thinks the country is

going to the dogs because it’s running

out of ready-mades like himself.”

“When a man comes from God knows

where and has got his name in electric

lights at twenty-four—I’m for him.”

“Sure I like. him. He had his pick of a

flock of chickens—but he had to have

me.”

“You’ll have Joan Daisy Royle against

you in this trial, Mr. District Attorney.

And that’s something for which Har-

vard Law School gives you no prepara-

tion a-tall.”

“That’s what trouble’s for—to make
real men and women out of us.”

“How can I, with a home like mine,

dream lovely things about anybody or

get an ambition for something big?

Well—I’ll show you !”

0*0^
/fOyft4r

Tm

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President
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Fannie Hurst’s $50,000 Prize Story

and the big Paramount Picture to

be produced from it will be entitled

“Mannequin”
(Announced previously as “The Moving Finger”)

\7 OU read in Paramount’s announcements of the Liberty Special.

Well, here it is: “Mannequin”, by Fannie Hurst, author of

“Humoresque.”

James Cruze will produce the picture. Miss Hurst is now in

Hollywood conferring with Cruze and with his scenario writer,

Walter Woods.

So tremendous are the theme and the possibilities of “Manne-

quin” that its production was entrusted to the man who made

“The Covered Wagon” and who has just completed an equally

great epic, “The Pony Express.”

“Mannequin” will run in Liberty Magazine as a serial. Liberty

will advertise it in newspapers throughout the United States.

The Liberty Contest, to which over 100,000 stories were sub-

mitted, received nation-wide advertising in the magazine and in

newspapers. The same kind of advertising will continue.

A $50,000 story; $1,000,000 worth of advertising; a James

Cruze production; by Fannie Hurst.

“MANNEQUIN” IS BIG!
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in

BELOW
ti LINE'

'With

JOHN HARRON
JUNE MARLOWE
PAT HARTIGAN
VICTOR POTEL
CHAS|HEINE)CONKLIN

GILBERT CLAYTON
EDITH YORKE

Directed by Herman Raymaker

Scenario and adaptation by CharlesLogue

/^theX
WARNER
forty

The Limited Mail

TheWifeWhoWasn’tWanted
His Majesty Bunker Bean

Below the Line

Bobbed Hair

The Man on the Box

The Pleasure Buyers

Red Hot Tires

Seven Sinners

Satan in Sables

Rose of the World

The Clash of the Wolves

Three Weeks in Paris

Lady Windermere’s Fan

The Sea Beast

Hogan’s Alley

The Love Toy

The Fighting Edge

The Golden Cocoon

I

The White Chief

His Jazz Bride

Compromise

Why Girls Go Back Home

The Sap

The Night Cry

Nightie Night Nurse

Broken Hearts of Hollywood

Hell Bent for Heaven

The Vengeance of Durand

The Passionate Quest

The Honeymoon Express

A Hero of the Big Snows

The Cave Man
Barriers of Fire

Silken Shackles

The Gay Ones

The Inevitable Millionaires

The Social Highwayman

The Little Irish Girl

}
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HELLS
HIGHROAD

ia.Ta.ve

ourLEATR

Cecil B.De Mille presents

k LEATR1CE JOY.

JK IVeddintf Song
Ay ETHEL WATTS MUMFORD

adapted Ay CHARLES WHITTAKER and DOUGLAS DOl
\ with

I ROBERT AMES
/ directed by

/ ALAN HALE

Released by

PRODUCERS DISTRIBUTING
CORPORATION

F. C. MUNROE, President RAYMOND PAWLEY, Vice-President and Treasurer JOHN C. FTINN, Vice-President and General Manager



BEAUTY, artistry, and an irresistible magnetism, are the attributes that have made Leatrice

Joy a star of tremendous appeal to the public and her name a guarantee of big box office

receipts to the exhibitor.

It was Cecil B. DeMille, with his unerring faculty for discovering unusual talent, who
first realized the possibilities of this New Orleans beauty and made her a star.

That DeMille again demonstrated he is the “showman supreme,” is proved by the dis-

tinct personal triumphs of Miss Joy in such successes as “Manslaughter,” “The Dress-
maker From Paris,” and “The Ten Commandments.”

Cecil B. DeMille is capitalizing on the tremendous popularity won by Leatrice Joy in

those productions by starring her in four pictures which in story value, lavishness of produc-

tion and costuming, satisfy the public demand for real entertainment.

Supervised by

Cecil B.

DeMille

Stories that reflect life in its colorful complexes—
Settings that mark the last word in artistic richness—

Casts of screen favorites with an established following—
A star whose name is a proved box-office magnet—

Make These Leatrice Joy Starring Productions Sure-Fire Box Office Attractions.

LINE UP WITH THESE GREAT ATTRACTIONS NOW!
THE LINE-UP AT YOUR BOX OFFICE LATER WILL

JUSTIFY YOUR SHOWMANSHIP WISDOM!

Harry Chapman Ford

kith Clive Brook. and

Rockliffe FelloweS

Directed by

Paul Sloane

Cecil B.De Mille
presents

Leatrice
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MRS. WALLACE REID
will appear in

and produce

“THE RED KIMONO”
with the following cast

Sheldon Lewis

Virginia Pearson

George Seigmann

Priscilla Bonner

Theodore Von Eltz

Mary Carr

Tyrone Power

Nellie Bly Baker

Max Ascher

Emily Fitzroy

To be released through VITBL EXCHANGES,hw.

By

DAVIS DISTRIBUTING

DIVISION, Inc.

J. Charles Davis, II, President

218 West 42nd Street New York, N. Y.



September 19, 1925 EXHIBITORS HERALD 11

says EXHIBITORS TRADE REVIEW
‘‘Action from start to finish. Has

everything to please an audience.

is the N. Y. Morning Telegraph's
verdict on “The Circus Cyclone,"
second of the new Blue Streak

Series.

With the following famous stars:

JACK HOXIE
with Scout, his horse, and

Bunk, his dog.

ART ACORD
with Rex, the dog, and Raven,

his horse.

Lariat Productions starring

PETE MORRISON
with Lightnin’, his horse

and

JOSIE SEDGWICK

about “The
White Outlaw”
first of the new
Blue Streak
Series.

Westerns
Produced and released by UNIVERSAL
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Universal's Helping
2500 Exhibitors

BROW*

{TlCTUfCO
Jm'*- nCAW A:'

LAUGHTER,

tlllHD

ENTURY COMtDlb FREE: Deli e

Oh<? Sheet j

exhibitor
booking Ci-
tury Cometh.

FREE : Gor
geously colored
One Sheet of
Universal Stars
given to thea-
tres showi n g
“The C it y of
Stars,” two-
reeler available

without charge
to all Universal
accounts.

FREE—STAR SERIES POR-
TRAITS : See your Universal
Exchange for special offer of
set of eight full color star por-

traits.

U.

ZtM TO TH'^Jps tt\'j
GREAT STArS W .

'<; YOU^

|||
tKFfne rotogravure
One Sheet to all thea-

tres booking the sec-

ond White List.

STAR ONE SHEETS: Available
at regular cost at all Universal Ex-
changes.

nree Sheet of Stars,

full color, to exhibitors book-
ing Complete Service on first

or second White List groups.
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Hand is Helping
o Clean-up on

ETE ERVICE
ONTRACT

This is directed particularly to
exhibitors who have signed Univer-
sal’s Complete Service Contract!

JUST BECAUSE YOU HAVE
been given the chance of a life-

time to make money on a group
of pictures sold to you at an
unusually low rental in Uni-
versal’s Complete Service Con-
tract—don’t stop after signing!

GET OUTAND ADVERTISE,
exploit and boost these crack-

erjack box office pictures just

as you would if you had bought
them on an individual basis at

the regular rental.

HERE IS YOUR GOLDEN oppor-
tunity to make EXTRA PROFITS!
Don’t miss the big chance. Step out!

UNIVERSAL IS STANDING BY
ready to help you. It is offering you
a special press sheet, posters, slides,

ads and lobby cards in addition to the
regular press sheets and accessories
on the individual pictures.

FREE: Slide announcing closing of Coi
plete Service Contract.

Great Newsf
We have just signedwithUtviversal

Pictures Corp. /or the most extra-

ordinaryandremorhaU* program
o//eature pictures ever shown.

, in this town

Wonderful Stories-FavoriteStars !;•
I

j

FamousBiiectors-CeldbmtedAutkors |

:

MAKE GOOD ON
YOUR UNIVER-
SAL COMPLETE
SERVICE CON-
TRACT — it will
make good for you!

mmmm
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following theatres in

CIRCUITS

William Fox Dave Snaper

United Booking Offices Jenill & Pekilner

Marcus Loew Wm. & Harry Brandt

B. L. M. Operating Co. Katz & Rosensweig

Leo Brecher C. Frankenthal

Walter Reade M. Chrystmus

Rachmille & Rinzler Joseph Stern

Heights Theatres Inc. Louis Rosenthal

A. H. Schwartz Haring & Blumenthal

Sol Brill Morris Kutinsky

Sydney Cohen Pete Woodhull

A1 Suchman Walter Hoffman

Schwartz & Muller Louis Nelson

Allwon Rosen & Salkin

Midtown Rosenblatt-Alien

Wolff & Springer Jack Ungerfeld

Goldreyer & Gould Charles Moses

J. Fitzgibbons Fred Baker

Chas. O’Reilly Hy Gainsborough

H. Botjer C. Newbury

^ xv John Qolden's play hit

!

fox Filin Co rpo rati oil
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product will be shown in the
New York and New Jersey territory

THEATRE S—New York
Plaza
Belmore
Verona
Lafayette
Boston Road
Savoy
Loew's New York
Loew’s 42nd Street
Loew’s Victory
Loew’s Circle
Rex 68th Street
Bohemian
New Third Avenue
Stoddard
Adelphi
Inwood
Model
Art
Bennenson
Blenheim
Webster
Bronx Plaza
Concourse
Band Box
Cameo, Yonkers
Manor-Brooklyn
New Delancey
Florence
Sunshine
Golden Rule
New 14th Street
Casino
Avenue A
New Atlantic
Cosmo
Stadium
Harlem Grand
Jewel
Regun
Harlem 5th Avenue
New 125th Street
Palace
King
Peerless-Washington
Nassau
Miller
Bunny
Sunshine
Livonia

Hill, Newark
Bergen, Newark
De Luxe
Rivoli Newark (Valisburg)
Palace, E. Orange
Colonial, E. Orange
Lyceum, E. Orange
Brighton, E. Orange
Paramount, S. Orange
Westwood, Westwood
Regent, Newark
Mt. Prospect, Newark
Central, Newark
Capitol, Newark
Capitol, Belleville

Lincoln, Bloomfield
Castle, Irvington
Grand, Kearney
Casino, Kearney

Subway
Empire
Yorkville Casino
Arcade
Bronx Opera House
Grand Opera House
Gem
Palace
Washington
Gotham
Majestic
Ritz
Halsey
DeKalb
Wilson
Central
Our Civic
Sheridan
City Line
Concord
Norwood
Ozone Park
Kinema
Van Buren
Cumberland
Duffield
Parkside
Carlton
Garden
Roosevelt
Washington
Plaza
Happy Hour
Luna
Adelphi—Brooklyn
Classique
Regent
Capitol
Ambassador
Stone
Stadium
Supreme
Premiere
Sheffield

Bluebird
Electra

Shore Road
Playhouse, Rye

Neiv
New Congress, Newark
West End, Newark
Fulton, Jersey City
Keith’s, Jersey City
Franklin, Union Hill

State, Union Hill
Orpheum, Jersey City
De Witt, Bayonne
Strand, Bayonne
Opera House, Bayonne
Playhouse, Dover
Rivoli, Paterson
Roxana, Linden
Opera House, New Brunswick
National, Newark
Surf, Keyport
Brighton, E. Orange
Star, S. River
Empire, S. Amboy

Playhouse, Mamaroneck
Capitol, Riverhead
Hollis, Hollis
Broadway, Yonkers
Orpheum, Yonkers
Riverdale, Yonkers
Model, Yonkers
American, Yonkers
Lilly, Floral Park
Century, Mineola
Park, Ozone Park
New, Rockaway Beach
Rivoli, Rockaway Beach
Freeport, Freeport
Edwards, E. Hampton
Park, Rockaway Beach
Kingsway
Farragut
Rialto
Century
Linden
Flushing, Flushing
Babylon, Babylon
Regent, Bayshore
Garden, Southampton
Arcade, Lynbrook
Long Beach, Long Beach
Ritz, Port Richmond, S. I.

Liberty, Stapleton, S. I.

New Dorp, New Dorp, S. I.

Harbor, Mariner’s Harbor, S. I.

Empire, Port Richmond, S. I.

Star, New Brighton, S. I.

New Plaza, W. New Brighton, S. I

Queens Village
Victoria, Ossining, N. Y.
Nyack
City Hall
Manor
Proctor’s Mt. Vernon, N. Y.
Strand, Far Rockaway
Lyric, Oyster Bay
Rialto, Patchogue
Rialto, Portchester
Star
Crotona
Audobon
Academy
Folly

Jersey
Strand, New Brunswick
Liberty, Irvington
Strand, Hightstown
Lyceum, Bayonne
Plaza, Bayonne
St. Cloud, Washington
Lyric, Summit
Terminal, Newark
American, Newark
Liberty, Elizabeth
American, Paterson
Eureka, Hackensack
Wellmont, Montclair
Strand, Jersey City
Bellevue, Upper Montclair
Park, Caldwell
Lincoln, Union Hill

Roosevelt, W. Hoboken
Pastime, Union Hill

Strand, W. Hoboken

Ridgewood
Jamaica
Rialto, Port Jervis
Garden
Metro
Plaza
Thompkins
Emanuel
Miller
Livonia
Garden
Plaza
Reel
Grand
Metropolitan
New Liberty
Broadway Lyceum
Irving
Wyckoff
Atlantic
Nassau
Pearl
Capitol, West New Brighton, S. 1.

Loew’s 86th Street
Broadway, Haverstraw
Pantheon
New Douglas
Roosevelt
Odeon
Strand, Portchester
77th Street
Arcadia Theatre
Schuyler Theatre
Superior Theatre
Comedy Theatre
Park
Coliseum
Peerless, 5th Avenue
Peerless, 3rd Avenue
Sunset
Boston Hotel
Subway, Brooklyn
Sunshine, Brooklyn
Paras Court
Happy Hour, Brooklyn
Luna, Brooklyn
Dlympic
New Classique
Regent, Brooklyn

U. S., Hoboken
Bishop, Hoboken
City, Hoboken
Park, E. Rutherford
Washington, E. Orange
Bradley Beach
Belmar
Spring Lake
Manasquan
Pt. Pleasant
Bayhead
Ocean, Asbury Park
Strand, Long Branch
Strand, Perth Amboy
Crescent, Perth Amboy
Ditmas, Perth Amboy
Rialto, Westfield
Baker, Dover
Hillside, Hillside

ram vm\\A\ * uwmM- vmw* /m vwmuh
ram iwncevt* ifTOu.

Tax Film Corporation.
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Edmund
Goulding’s

production based on the
Broadway stage success by

Lula Vollmer

CONRAD NAGEL
PAULINE STARKE
LUCILLE LAVERNE

ND now comes “SUN-UP.” The drama
A 4 that touched the heart of Broadway^ during two years of packed houses.

Critics call the screenversion even greaterthan
the play. A love story that grips the heart.

Pathos that brings a clutch at the throat ; ac-

tion that focuses the attention of the spectator

every crowded minute of the way.

Again Metro-Goldwyn-Mayer gives you the

kind of attraction that you know brings in the
money. Exhibitors are talking about “The
Unholy Three,” “A Slave of Fashion,” “Pretty

Ladies,” “Never the Twain Shall Meet.” And
now comes “Sun-Up,” another clean-up in

Metro-Goldwyn-Mayer’s Talk-of-the-Industry

Pictures The Quality Fifty-Two.

Produced by the Showme



}f MetrO'Goldwyn-Mayer

Information concerning territorial rights out-

side the United States and Canada can be

obtained from FOREIGN DEPT., 1540

Broadway, New York City.

August Pictures

Are Great
LON CHANEY in

The Unholy Three
with MAE BUSCH, MATT MOORE

A Tod Browning production

NORMA SHEARER
with LEW CODY in

A Slave of Fashion
Hobart Henley’s production

LILLIAN GISH in

ROMOLA
with DOROTHY GISH

Henry King’s production

September Pictures

Are Great
Pretty Ladies

with ZASU PITTS, TOM MOORE,
LILYAN TASHMAN, ANN PENNINGTON

A Monta Bell production

Never the Twain Shall Meet
with ANITA STEWART, BERT LYTELL,
GEORGE SEIGMANN, and an all star cast

A Cosmopolitan production
Director, Maurice Tourneur

Sun-Up

The Mystic
with AILEEN PRINGLE, CONWAY TEARLE.

Tod Browning’s production

AND WAIT TILL YOU SEE
WHAT’S COMING!
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Presented bij . . . . JOSEPH M. SCHENCK.

-a,EUGENE O'BRIEN
A MODERN ROMANCE

b
4
GEORGE BARR McCUTCHEON

Screen version bt] FP^ANClS MARION

cA DIMITRI BUCHOWETZKLI
PRODUCTION

Photography bn ANTONIO GAUDIO
Alt Direction by CEDRIC GIBBONS and RICHARD DAY

Wardrobe by ETHEL T. CHAFFIN

Assistant Director WILLIAM COWAN

The most stupendous
box-office success

NORMA TALMADGE
has ever made.

ATiiat national Picture



!

"GRAUSTARK” represents the very last word in showmanship valuations

1st—— *Because of its star, NORMA TALMADGE,

who is second to none as a great attraction

at any box office.

2nd Because of the story. "Graustark,” by

George Barr McCutcheon, is one of the

most popular selling novels ever written.

4th -

—

cBecause of the magnitude of its cast. Direct-

ed by Dimitri Buchowetzki, we find the

names of Eugene O’Brien, Marc McDer-

mott, Albert Gran, Lillian Lawrence,Wanda
Hawley, Winter Hall and Frank Currier as

those lending support to Miss Talmadge.

5th-—‘‘Because it will have back of it an extensive

advertising campaign which will include use

of the Saturday Evening Post.

3rd— ‘Because of the manner in which this excit-

ing, romantic story has been modernized

in every respect and given a treatment

that has made it even

more appealing than

the book.

6th— Because from the angle of audience appeal

it will be immensely popular with every

member of the family. It has action— ad-

venture—romance—clothes

— everything to make it a

great box office magnet.

AHut national Picture
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A WORLD'S RECORD.

THE GOLD RUSH
QjfiakDa W ^ theatre .

^
i "A NATIONAL INSTITUTION

BROADWAY at 47!1)ST.

NE’W YORK CITY

MOK Mark, president and oenkral manager

August 34th, 1925.

wr Hiram Ahrams,

Sited Artiste Core.,

729 Seventh Avenue,

New York City.

Dear Mr. ABrame, Charlie Chanlm

I am hapny to advise yu

4 c+ finished the greatest week ever

in "The Gold Hush" has 3u
receipts

the world insofar as gr«t><=-

played In any theatre ^w |ZiJ2ZJSr.

and attendance are concerned. ^ .e00„d

I » «*« aa *
“f Sunday. Ten

Sunday receipts ,.r
. ^ ^ ..ry.very hot .eather.ahich

remember this buslne
rt„ you consider that

males It all the more remarlable.a

ire plant. With kindest regards,

we have no ice pram,.

Sincerely Yours,

>
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SALLYOF THE

with.

CAROL DEMPSTER
and W.C. FIELDS

Adapted by FORREST HALSEYfrom a stagi

story by DOROTHY DONNELLY

They All See

Big Box-Office

D.WGHJFFITH
presents

“Will prove a big box-office

magnet in any kind of bouse in

any community.”—M. P. News.

“A picture that appeals to

the fans and brings box-office

receipts.”—M. P. Today.

“Will help you draw a crowd
second only to the circus
itself.’

’—Trade Review.

“Filled with sure-fire stuff

that will thoroughly entertain

the majority. Should be big

box-office draw.”—World.
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CHANCli
by Rex Beach

w/a Anna Q.Nilsson , Ben Lyon. ViolaDana VictorMcLaglen
and a great supporting cart including

Dorothy Sebastian, HobartBosworth, Claude Gillinowater, FhiloMcCullou^b,John T.Murray

Directed by Frank. Lloyd
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from beginning to
th breath taking thrills

another tremendous

3\ni national
record breaking special

<
Foreign Rights Controlled by

First National Pictures Inc
383 Madison Avenue. New \brk>

This episode , which shows the death defying
trip of the gold hunters through the White
Horse and Rink Rapids, is without doubt one
of the most intensely exciting scenes ever

photographed .

iember# of Motion Picture Producers Distributors of America Inc.—Will Hays Present
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INTERNATIONAL
NEWSREEL

scores

complete scoop
WRECKAGE OF THE FRONT HALF OF THE

Shenandoah, which drifted for nearly twelve miles after the

keel had broken away and fallen.

on pictures of

HENANDOAH
DISASTER

ALL THAT REMAINED OF THE CONTROL CAR
in which most of those who perished were caught in the fall

of the giant dirigible.

A GENERAL VIEW OF THE WRECKAGE OF THE
ill-fated Shenandoah which broke and crashed at Caldwell,
Ohio.

FIRST ON THE SCREEN IN NEW7 YORK, BOSTON, CHi

CAGO, COLUMBUS, CINCINNATI, DAYTON, PACIFh
COAST —

FIRST EVERYWHERE!
Motion pictures of the wreck of the U. S. Navy di-

rigible, Shenandoah, were on the screens of Broad-
way, N. Y., theatres at 12:30 noon, Friday, Sept. 4.

In Columbus, O., the pictures were shown at 10 p. m.
Thursday, the same day the tragedy occurred—even
ahead of the newspapers! In all other cities Inter-

national Service brought these pictures to theatre

screens hours and days ahead of all other newsreel
services.

AN ABSOLUTE, COMPLETE SCOOP ON THE MOS7
SENSATIONAL STORY OF THE YEAR — WITHOUT

EXTRA COST TO EXHIBITORS

RELEASED BY

UNIVERSAL
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Editorial

by

MaitinJ. Quigley

V —J
Personality Counts

In Theatre Operation

Exhibitors owning and operating individual theatres

will be interested in a development that is taking place

on Broadway, New York.

Owners of various leading Broadway theatres ap-

parently have decided that an outstanding managerial
personality is an important asset. Mr. S. L. Rothafel
was given an opportunity to register strongly with the

public during his regime at the Capitol theatre. Now
Major Bowes, succeeding Mr. Rothafel, comes promi-
nently before the public.

In the recent opening of the Embassy theatre, Gloria
Gould was the target of a vigorous campaign to make
her known to the theatre-going public of New York
City. For several years Dr. Hugo Riesenfeld has been
forced into the limelight in connection with his manage-
ment of the Rialto and Rivoli theatres. And at the
Strand theatre activities revolve about the personality of

Mr. Joseph Plunkett.

All of this may be interpreted as a realization that

even on Broadway a strong and attractive managerial
personality is an important factor in the success and
popularity of a theatre.

In the smaller cities, and in neighborhood communi-
ties, it has long been recognized that an active, enter-

prising and popular owner or manager goes a long ways
toward insuring the success of a theatre. Personality

in business counts—and particularly in the show busi-

ness.

Theatre owners and managers should overlook no
opportunity to build themselves into “institutions” in

their communities. By so doing they are contributing

in an important way to the upbuilding of their theatre

properties and, very important at this time, they also

will be entrenching themselves in the most effective way
against all possible outside opposition and interference.

* -
55- *

Buhler Suggests

National Campaign
Mr. Frank W. Buhler of the Stanley Company of

America makes the suggestion that theatre owners or-

ganize and carry on a national publicity and advertis-

ing campaign for the promotion of the motion picture

business as a whole.

It must be admitted that up to the present time prac-

tically all of the general, national efforts on behalf of

the motion picture and the motion picture business

have originated or have been principally advanced by
producers and distributors. This is not a logical situ-

ation and, furthermore, it has not produced the best

results because the theatre manager, on account of hi3

close contact with the public and intimate understand-

ing of the public’s inclinations, is in the best position

to get results in such a movement.

We think Mr. Buhler’s suggestion is an excellent one

and we trust he will follow it through and that he will

he given full co-operation in materializing the project.

* * *

On Advertising

Short Features

Pathe Exchange, Inc., has undertaken in a very prac-

tical way to get results on the proposition of prevailing

upon the theatre man to give proportionate representa-

tion in his advertising to short features.

It is obvious that without due and proper advertising

short features cannot progress, to the benefit of the

theatreman, the producer and, finally, to the public.

Hence, they must be exploited and advertised and the

only question remaining open is how to bring this

about.

Pathe has introduced the following general clause

into the latest draft of their contract form:

“The exhibitor agrees to cause the pictures hereby

contracted for to be represented in all of his advertis-

ing, publicity and exploitation in a fair and equitable

proportion of the total amounts expended for these

purposes on the program used during such engage-

ment.”

Some exhibitors may be inclined to look askance at

this provision but we believe the intent of Pathe is such

that there are no grounds for apprehension. It prob-

ably is more important to the interests of the exhibitor

than anyone else that the short features he buys should

be exploited in a manner which would safeguard his

investment and return to him a profit on the deal.

Each contract signed for a Pathe short feature will

now bring forcefully to the exhibitor’s attention the

subject of advertising these films. This certainly will

be effective and constructive.

* * *

Industry Must Pay
Price of Prominence

In rumor and in fact the motion picture industry in

America is being subjected to a wide variety of official

or semi-official inquiries and investigations. Elsewhere

throughout the world, there are several investigations

of various kinds under way.

In America there are the Federal Trades Investiga-

tion, the alleged inquiry of the department of justice

and several state and local examinations.

The explanation of this epidemic of investigations is

to be found not in any possible fact that the industry

stands in any great need of all these probes—or that

there is any real chance of them accomplishing any

substantial good—but rather in the fact that the in-

dustry is a great, popular and conspicuous institution

and that it is a shining target for that vast group of

official and unofficial busy-bodies who always want to

put somebody or something on trial.

This sort of thing is always annoying and usually

costly. But the annoyance and cost is the price of

prominence.



EXHIBITORS HERALD 27September 19, 1925

Northwest Exhibitors Urging
Strong Sectional Organization

Washington State Convention in November May See Four States

and Alaska Merged—Cole Resigns Office

in M. P. T. O. A.

While factions in the national organization are waging a merry row with
open letters, statements and bulletins, the theatre owners in the Northwest
are taking steps to strengthen the organization movement in that section

so as to be able to put up a solid front against adverse legislation and other

matters of mutual interest.

Expect Merger at Seattle Meeting in November
Sufficient progress has been made to date that it is confidently expected

to see an all-Northwest league formed by theatre owners of Washington,
Oregon, Idaho, Montana and Alaska, when representatives of these states

meet at the Washington state convention in Seattle, November 14.

Richey Plans to Take
Up Arbitration Subject
at Meeting October 7, 8

( Special to Exhibitors Herald)

DETROIT, MICH., Sept. 9.—Michigan
exhibitors will meet in Grand Rapids
October 7 and 8. H. M. Richey, manager
of the Motion Picture Theatre Owners
of Michigan, has just issued bulletins to

his membership urging them to make im-

mediate response so he can
.
provide ac-

commodations for all. Richey numbered
among important matters the arbitration

question and its legality.

Swanson, Meighan and
Chaplin to Head Parade
on Broadway for Walker

(Special to Exhibitors Herald)

NEW YORK, Sept. 9—It was an-

nounced here today that plans are being

made for a huge parade in honor of State

Senator James Walker, candidate for

mayor of New York. The parade will con-

sist of film stars and theatre owners with

Gloria Swanson, Charlie Chaplin and
Thomas Meighan heading the procession

down Broadway.

Hays Office Announces
Essay Contest Winners

(Special to Exhibitors Herald)

NEW YORK, Sept. 9.—Mrs. Ruth Grif-

fith Burnett, Route C, Indianapolis, Ind.,

has been awarded first place in the essay

contest sponsored by the Motion Picture

Producers and Distributors of America,
qualifying her for the free trip around the

world. Second and third places were
awarded to Mrs. Lawrence Wood, Tulsa,

Okla., and E. L. Westerman, 80 year old

war veteran, Breckenridge, Col.

All 35 Butterfield

Theatres Open for Fall
( Special to Exhibitors Herald )

DETROIT, MICH., Sept. 9.—The But-
terfieid offices in Detroit announce that

all their theatres in Michigan, numbering
35, are now open and playing to fall

business. The past summer was the best

in the history of the company, according
to a report made by Edward C. Beatty,
general manager of the organization.

“Phantom” Booked for

Indefinite B. & K. Run
“The Phantom of the Opera,” Universal

picture, has been booked by Balaban &
Katz for a November showing in the

Roosevelt theatre, Chicago. The run will

be indefinite.

Theatre Man Found Dead
(Special to Exhibitors Herald)

HOLLYWOOD, Sept. 9. — William
Sleeper, 63 years old, was found dead in

his bed here. He was formerly a New
York official of the Orpheum theatrical cir-

cuit.

Golf Tourney Changed
It was announced September 9 by the

Midwest Film Golf Tournament chairman
that the next Theatrical tournament will be

held September 18 at Olympia Fields in-

stead of the date previously announced.

“Commandments” Sets Record
SAN ANTONIO, TEX.—“The Ten Command-

ments” set a new record for house receipts for
seven days at the Empire theater here.

Many able showmen have participated in

organization affairs in all the units now
planning to merge, and it is believed that

the union could demand the services of the

most competent exhibitors in the North-
west as officers.

Cole Resigns; Cohen Accepts
The latest echo of the recent Detroit

meeting of the M. P. T. O. A. directors is

the resignation of H. A. Cole, president of
the M. P. T. O. of Texas, as a director of
the national organization.

Cole accompanied his resignation with a
long letter to R. F. Woodhull, national
president, in which he severely critisizes

Sydney S. Cohen.
A representative of Exhibitors Herald

called the office of Sydney S. Cohen to see
if he cared to make any comment on Cole’s
letter. It was stated that Mr. Cohen
would say nothing further than that Cole’s
resignation had been accepted.

Says Cohen Runs Everything
In his letter, Cole gave as his reason for

resigning: “Sydney Cohen takes it on him-
self to do what he pleases in the associa-
tion, no matter what a majority of the
board of directors may decide, and I cer-

tainly cannot remain on the board while
so intolerable a situation continues.” He
concludes

:

“While I am on it, I might as well men-
tion the so-called ‘charges’ made by Mr.
Cohen. I hardly think the most ardent
follower of Mr. Cohen could justify or
excuse the ridiculous statements he made
without one scintilla of evidence to back
them up. It is a very odd thing, Pete, but
if you will look back over the history of

the M. P. T. O. A. and Sydney Cohen’s
connection with it, you will find that every
year Mr. Cohen has brought some such
idiotic accusations against different men.
At Washington, Jimmy Walker was talked

of for president of the association, and
immediately Jimmy Walker was accused of

being in the pay of Famous Players-Lasky
Corporation. At Chicago he could not use

any such tale as this on Tim Ritter, but the

fool accusation went around that Henry
Ford was backing Jim Ritter to obtain

control of the exhibitor organization.

Says Bureau Is Feeble Effort

“Now here at Detroit two of the men
ranged in opposition to Mr. Cohen are

slandered and calumniated without proof
or foundation. Pete, is this to continue
forever? Does Mr. Cohen really believe

that any man who opposes him must be in

the employ of the octopus, since he—Sid-

ney Cohen—is the only hope of the poor,

downtrodden exhibitor in this country?

Really, Pete, it would be laughable if it

were not so exasperating. I don’t blame
Mr. Cohen, for it is the only way he can

get by, but I wonder how long you men are

going to stand for it.

“I don’t know whether you have waded
through thus far, but T had to get it off

my chest. Incidentally, since you have run
one man’s statement in the trade papers, I

wish to carry another to the effect that

the difficulty had nothing to do with the

Play Date Bureau. So far as I am con-

cerned, I think the Play Date Bureau is a

feeble effort that will not do much harm,
even if the M. P. T. O. A. carried it

through, except that it might keep them
from doing something really useful in its

place. To me it is like taking patent medi-

cine for cancer and putting off the opera-

tion that may save the patient’s life.

“Now to sum it all up, I’m through ! I

wish you the best of luck in the world,

but I venture to say that some day you

are going to agree with me.”

Rockne Gets Injunction

Against Audio Service
Knute Rockne, coach of the Notre Dame

football squad, has been granted a tempo-

rary injunction by Judge William Brothers

of Chicago restraining the Audio Service

from distributing a series of motion pic-

tures of himself and some of the Notre

Dame players.

A Californian named Symond took the

pictures, which were to be used only for

educational purposes. Rockne received no

fee for his work in them. But the Audio

Service acquired and distributed the pic-

tures- with the understanding that they

could be used for any purpose. Judge

Brothers absolved the Audio Service, say-

ing that it was likely the proposition to

syndicate the films had been misinterpreted.

Sidney Goldman Out
Sidney J. Goldman has resigned as San

Francisco manager for F. B. O. He has

been succeeded by Sidney D. Weisbaum,

transferred from Denver. Bill Mathews

has been transferred from Portland to

Denver. ,

Pathe Gets Carey Films
(Special to Exhibitors Herald)

LOS ANGELES, CAL., Sept. 9.—Harry

Carey’s next pictures made by Hunt Strom-

berg will go through Pathe, according to

Charles R. Rogers, treasurer. He will

make twelve Westerns.

MacGregor Sues
(Special to Exhibitors Herald)

LOS ANGELES, CAL., Sept. 9.—Mal-

colm MacGregor has sued the Diamond S

Film Company for $2,500 alleged to be due

the star for services rendered.
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NEW YORK.-—Harvey Day hopes soon
to find time to go up to the Embassy

to see “The Murray Widow” as he has long

been an ardent admirer of May. . . .

John Lowell says someone is trying to

euchre him out of being the first to use

the Indians of South Dakota in a feature

film. . . . Jimmy Loughborough has

quit our midst for Los Angeles where he

will labor at the studio for the theatre de-

partment of Famous. .../.£. Chad-
wick, president of the Independents et cet,

et cet; left last week on a return trip to

the Coast to look after production. . . .

Blake McVeigh is batting for Mort Blu-

menstock, who is taking a rest—and why?
. . . Hal Roach arrived in the big town
last week and expects to stay about a

month. . . . John Flinn is back from
the Coast and bearing his new honors with

the customary aplomb. . . . Joe Plun-

kett is busy counting “Gold Rush” money
and wishes Roxy could only see him now.

. . . Nat Rothstein will give a party at

the Biltmore in honor of Evelyn Brent

and after one peep at her picture, we’d like

to see anyone keep us from being there.

. . . Sam Rork also has the party bug
and will pull one at the Cosmopolitan

studio for Leon Errol, so we’ll go to see if

Leon always walks that way. . . .

Harry Brand is olanning a trio to the

Coast by boat and spent a day last week
rehearsing on a motor boat out of River-

side. . . Fred Elliott read a lot of

junk he was said to have said in the Times

and says he didn’t say it. . . . Jack

Woody, now a regular traveler, returned

to New York to spend the holiday. . . .

Arthur Beck is at the Astor with a couple

of pictures for Associated Exhibitors.

. . . Charlie Chaplin is to lead the mo-
tion oicture division in the Jimmy Walker
parade tomorrow — maybe. .

. ..
Joe

Brandt is back from a vacation looking as

chipner and handsome as ever, if not more

so of the latter. .. . . Ernest Bru „ Lon-

don film man, is at the Astor. .

Tommy Meighan and Tommy Geraghty

both kissed the Blarney stone while on

location in Ireland and there be those^ who

say thev were golding the lilv. . . .

Eddie Silton has returned to his New York

office after casting for a big West Coast

production. . . .Louis Loeb, foreign

manager of Arrow, has gone to San Fran-

cisco to meet a party of prominent Jao-

anese and Chinese film men. . . . Abe

Warner will arrive this week on the Beren-

garia after an extended business and

honeymooning trip through Europe. . .

J. A. Waldon, general manager of the

Mack Sennett studios, is in New York on

a combined vacation and business trip.

. . Martha Wilchinski, demon press

agent of the Capitol, is now writing lyrics,

and isn’t she the gifted girl? . . . Jesse

Goldburg, now a producer and not a dis-

tributor, has returned from the Coast for

a short visit to New York. . . . Lee

Marcus, who has been extolling F. B. O.

pictures through the Middlewest, came to

New York in time to spend Labor Day
working in his own office. . . . Jimmy
Grainger, champion traveler of the indus-

try, is expected back this week for a few
days stay at home. . . . E. O. VanPelt
arrived in New York last week with a

couple of pictures which he thinks are

pretty good.

With “The Phantom of the Opera”

Mary Philbin is reported as hav-
ing done her most remarkable
work in Universal’s “Phantom.”
She portrays the role of Christine
in the Leroux story.

Norman Kerry is the suitor in the
“Phantom.” Here he is comfort-
ing the girl behind the scenes of

“Faust,” the opera which enters
into the story.

In “The Phantom of the Opera” extravagant means were used in the film-

ing of mob scenes, ballet groups and colossal settings. Above ballet girls

are scampering through the cellars below the opera house fancying that

they are pursued by the “Phantom.” Below Norman Kerry is (right) in

the foreground leading a band of men in the direction of the fleeing

monstrosity enacted by Lon Chaney.

—SPARGO.
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Many Small Theatres Close
in Connecticut Tax Fight

Independents Adopt “Hands Off” Policy, Says Elliott—De-
plores “Blundering Interference”—Opposes Any

Reprisal Move
( Special to Exhibitors Herald )

NEW YORK, Sept. 9.—-The film situation in Connecticut continues to be
chaotic and while the drastic and unfair tax and censorship law is in force,
the tax authorities have as yet provided no machinery for the collection of
taxes. The law is retroactive to July 8 and Tax Commissioner Blodgett and
his assistants are busy checking up on the list of films already shown and
to be shown in the state during the next two weeks. It is believed that this
checking will be completed this week and the actual collecting of the taxes
will begin.

Number of Smaller Theatres Closed
In the meantime every exchange in the state is closed and no new

contracts for film are being made. Shipments are being made from New
x ork and Boston on prints contracted for before the embargo on new
business was declared. Some of these contracts have six months to run
while many of the theatres now open are assured of a supply which will
carry them only a week or two longer. A number of the smaller theatres
have already closed and the closing of a lot of others is expected to follow
as fast as the present contracts expire.

Bond Resigns to

Join B-K Midwest;
Seery Takes Post

Clayton E. Bond, for five years man-
ager of the Chicago exchange of First
National, has just resigned to become asso-
ciated with Bala-
tan & Katz Mid-
west Theatres in

an executive ca-

pacity. Coupled
with the appoint-

ment of Bond
comes an an-
nouncement indi-

cating B a 1 a b a n
Katz Midwest is

about to project

further expansion.
R. C. Seery be-

comes Chicago
branch manager
for First National,

and it is expected
be will take over the post about Septem-

ber 21, when Bond starts his duties with

Balaban Katz Midwest.
Following is the Balaban Katz Midwest

announcement

:

Further evidence of the expansion of the Bala-
ian Katz Midwest Theatres was indicated re-

cently in the announcement that F. M. Brock-
well, general manager, has appointed C. E. Bond,
well known Chicago exchange manager, to an
executive position with the organization. Bond
resigned the managership of the Chicago office

•of First National last week to accept the new
post.
The new appointee is one of the most experi-

enced film men in the Middle West. He has
leen manager of the First National office for the

past five years ; prior to that was associated
with Paramount as sales manager for more than
three years. According to General Manager
Brockwell, he brings to his new post a thorough
knowledge of the problems of both exhibitors and
exchange men and an invaluable understanding
of conditions in the Chicago territory, making
him an important asset to the Balaban Katz
Midwest organization.

The post of Chicago branch manager
is not new to Seery. Before his appoint-

ment three years ago as district manager
he was in charge of the Chicago branch.

Four Committees Meet;
Legislative Aims Blow
at Copyright Measure

(Special to Exhibitors Herald)

NEW YORK, Sept. 9.—Wednesday,
Sept. 2, was the occasion of several im-
portant committee meetings of the M. P.

T. O. A., administrative, legislative, con-
tract and play date committees.
The administrative committee represent-

ed by A. Julian Brylawski, Washington,
D. C., Nathan Yamins and Harry Davis,
met and considered the report of R. F.

Woodhull, president. The legislative com-
mittee was authorized to engage counsel to

the end of securing an amendment to the
copyright law at the next session of con-
gress.
The contract committee represented by Joseph

M. Seider, Yamins, and Brylawski met with Fred
Elliott and Oscar Newfeldt. The play date com-
mittee, Harry Davis, Sydney S. Cohen, L. M.
Sagal, Nathan Yamins, J. J. Harwood met with
A. Carlos, W. E. Shallenberger, Joseph Klein, A.
Weiss and Fred Elliott.

Fink to Join Rothafel
While on Trip Abroad

(Special to Exhibitors Herald )

NEW YORK, Sept. 9.—Morris Fink
sailed for Europe on the Leviathan
September 5. He is on a commission in

connection with the Sawyer-Lubin inter-
ests and will join S. L. Rothafel and his
party for a great part of the tour.

There has been much talk of a special
session to be called for the repeal of the
law, which is generally obnoxious, but
among those best informed on the situa-
tion it is believed there will be little chance
of persuading the governor to call this. A
special committee of the Motion Picture
Theatre Owners of Connecticut was ap-
pointed by President Walsh to visit Gover-
nor Trumbull in his Maine camp for the
purpose of urging a special session, but
these plans have been changed and the trip
to Maine will not be made.

Legislators Turn Against Law
There is a revulsion of feeling through-

out the state in regard to the bill since
its obnoxious provisions have become gen-
erally known. The bill was a last minute
measure and was rushed through during
the closing hours of the legislature, with-
out even those voting for it having an op-
portunity to study its ramifications.
This revulsion of feeling is extending

even to the members of the legislature and
at least two of these have openly declared
they would not have voted for it had they
realized the hardships it would bring on the
exhibitors. These are Senator Johnson and
Representative R. Marshall Smith of East
Haddam, who were interviewed by A. Ger-
maine, former theatre man. He talked
with the assemblymen at the request of
President Treiber of the M. P. Operators’
Union of New Haven, who has asked all

members to interview members of the legis-

lature.

Both men said they were not aware that

the bill would place the burden upon theatre
men and bring about the closing of the ex-
changes. They called attention to the fact
that when the measure came up for con-
sideration the impression was created that
it would make big distributors pay the bills.

The legislators did not make it clear
whether or not they favored calling a
special session of the assembly, as desired
by many opponents of the law.

Independents Adopt
“Hands Oft” Policy

(Special to Exhibitors Herald)

NEW YORK, Sept. 9.—There has been
much speculation beside many stories about
the attitude of the Independent Motion Pic-
ture Association of America toward the
Will H. Hays office and the policy of the
latter in the fight on the Connecticut tax

and censor law. Some of the stories were
to the effect that the Independent Associa-
tion had joined with the Hays organiza-
tion in the fight; others were that the In-
dependent association would send all the
film it could into Connecticut to offset the
efforts of the Hays office in closing the
exchanges and making no new film sales
in the state.

A supposed interview was printed in

some of the daily papers here, quoting
Frederick H. Elliott, general manager of
the Independent Association, that his or-
ganization would take the latter course.
This Mr. Elliott denied, stating he was mis-
quoted. In order to set the policy of his

organization before the industry, Mr. El-
liott last week issued a statement to the ef-

fect that the policy of the Independents
would be one of “hands off.”

While going on record as holding the be-

lief that the law is unfair and should be
repealed, the statement says that the peo-
ple of Connecticut have the right to settle

their own propositions “without outside in-

terference,” and that the association is

“against depriving the people of the State

of Connecticut of its amusement by any
boycott or reprisal.”

Incidentally the statement deplores the

“annoying aid and blundering interference

on the part of paid attorneys representing

certain well meaning but misguided persons

in the motion picture business.”

Following is the Elliott statement in full:

The Independent Motion Picture Association of

America, representing producers, distributors and
exchanges to the number of 105, has no war with
the people of the State of Connecticut. It be-

lieves that the film tax law imposes a hardship
which, if duplicated in the other states, would
cripple the motion picture business, and which in

the State of Connecticut imposes too great a pen-
alty on an already too heavily taxed industry.

Law Called Unpopular
It believes this war to be unfair, and, from in-

formation received from widespread sources in

Connecticut, that it is not a law popular with the
people, who naturally must eventually bear its

burden. It believes that this law should be re-

pealed, but it also believes that the people of Con-
necticut, as part and parcel of a free common-
wealth, have the right to settle their own propo-
sitions without outside interference.

This association is against depriving the people
of the State of Connecticut of its amusement in

the motion picture theatres by any boycott or other
reprisal.

It believes that the entire matter can be left

with safety to the judgment and sense of fair-

ness of the people of the State of Connecticut
and that the local motion picture theatre owners
are capable of presenting their case to the people

(Continued on Page 32)
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Probe of Trade
by U. S. Agents

Nears Finish
(Special to ExTubitors Herald)

WASHINGTON, D. C, Sept. 9.—
Agents of the department of justice are
completing a special investigation insti-

tuted to determine whether any monopolis-
tic combinations are dominating the trade
in violation of the federal anti-trust laws.
The results will soon be presented to At-
torney General Sargent.
Particular attention has been paid to the

activities of the Motion Picture Producers
and Distributors of America, of which
Will Hays, former chairman of the Re-
publican national committee, is the head
and to the film boards of trade affiliated

with the Hays organization.
The investigation was instituted three

months ago bv order of Attorney General
Sargent and is based upon complaints of
individual and group theatre owners that
they have been damaged by discriminations
in picture distribution

;
that combinations

are in existence that tend to restrain trade
in the industry and in violation of the anti-

trust laws.

The department of justice investigation
in the motion picture field, it was said,

runs parallel to the like inquiry made by
the federal trade commission.

Theatre Man Gets

Self Arrested to

Test Sunday Law
(Special to Exhibitors Herald)

SIKESTON, MO., Sept. 9.—O. W. Mc-
Cutchin, local showman, has been arrested
for operating his house on Sunday. He
made an advance announcement that he
would open and get arrested in order to

test the state law against employing labor

on Sunday. The outcome of the case will

be important, as many officials of small
towns in the state use the anti-Sunday-
labor law as a basis for opposing Sunday
shows.

Famous Shares Earn
$2.16 in 3 Months,

$7.04 in Half Year
(Special to Exhibitors Herald)

NEW YORK, Sept. 9.—The Famous
Players-Lasky Corporation, in its consoli-
dated statement “which includes the earn-
ing of subsidiary companies,” reports net
profits of $695,724.61 for the three months
and $2,051,532.71 for the six months up to

June 27, after deducting all charges and re-

serves for federal income and other taxes.
After relying for payment of dividends

on the preferred stock the above earnings
amount to $2.16^ a share for the three
months and $7.04 a share for the six
months on the 243,431 shares of common
stock outstanding on June 27 last.

Four More Companies
Enter Picture Business

( Special to Exhibitors Herald )

ALBANY, N. Y., Sept. 9.—Only four
companies incorporated in New York
state last week to engage in the motion
picture business. They are: George
Choos, Inc.; Kitby-Marlowe, Inc.; Alle-
gany Theatres, Inc., and the Daly Avenue
Theatre Corporation. The papers of
none of the companies specified the
amounts of capitalization.

Re-Takes

I
SEE Robert T. Kane, the producer,
wants to endow a motion picture chair

in the University of California. The
standees outside the theatres wish he’d en-
dow a couple of benches for them while
he’s about it.

* * *

About the first thing a college boy would
want to scenarioize would be his valedic-
tory speech.

* * *

You couldn’t get a college boy to keep
his mind on his work if he was writing
stuff for Sennett bathing beauties.

* * *

Vital Statistics

“Sweet Adeline” was sung 9,876 times in

Chicago in 1917 and only 4,536 times last

year.

But—over 10,000 right eyes were winked
at waiters last year against 42 in 1917

—

and four got drinks.
:je ;Jc j{c

Where Are the Press Agents

?

Two weeks have gone by and not a darn
motion picture actress has been kidnaped.
But—One actress had her jools stolen

and two papers printed it.

* * *

Have You Noticed It?
The great wide open spaces are what

you see between the hot dog and barbecue
stands.

* * *

He’s Picture-Wise
Who says Lo, the poor red man?
He’s two jumps ahead of the pale face.

He has conquered the motion picture mag-
nate.

* * *

The big Western pictures that demand
Indians for “atmosphere” are being hard
hit. Old Siwash is demanding a contract

because he’s a specialist, and he has to be
taken to and from the set in a nice closed

car. “Plenty wampum,” he sighs as he
tucks his napkin down his neck and orders
turkey and watermelon every meal. “Me
got heap big contlack.”

* * *

Beat Henry to It

Henry Ford recently took up dancing,

but his flivvers have been shimmying for

some time.
* * *

Too Fancy
It’s all right for a city to be up-to-date

and in style but we’d like Los Angeles
just as well if she didn’t have marcelled

streets.
^

Easy
Eddie Earle arises to ask: “What has

become of the old-fashioned celluloid col-

lar?” Our guess is they’re making two
reelers of ’em. R. M.

Fire Destroys Photos of

Bill Hart’s Early Days
(Special to Exhibitors Herald)

HOLLYWOOD, Sept. 9. —

A

lire which destroyed William S.

Hart’s garage burned up thousands
of old still photographs of Hart in

his early days. The fire spread to

the garage of Leatrice Joy and
she and her brother Billy had dif-

ficulty in saving their cars. Sparks
from an incinerator in the yard of

James Flugrath, father of Viola
Dana and Shirley Mason , are be-

lieved to have caused the fire.

Minnesota Rid
of Free Shows,

Says A l Steffes

Minnesota has rid itself of the free show
evil and the issue is “washed out,” W. A.

Steffes of Minnesota, president of the

M. P. T. O. of the

Northwest, said in

Chicago last week,
and declared he
doubted that the

fight would be
carried to the su-

preme court fol-

lowing the district

court’s recent up-
hold i n g of the

new state law re-

quiring licensing

by the state fire

marshal.
Minnesota ex-

h i b i t o r s’ fight AI steffes

against the musi-
cians’ demands has reached a climax. Sep-

tember 1 was the deadline but the musi-

cians have failed to walk out. “There
will be no compromise,” Steffes said, the

theatre owners being unanimously resolved

to put up a solid front and win the issue

without temporizing.
Steffes was in Chicago with Theo. L.

Hayes, vice-president of the Northwest
organization, for conferences on the music

tax problem of the M. P. T. O. A.

Marion Davies Signs
New M-G-M Contract

( Special to Exhibitors Herald )

Lewis Buys American
(Special lo Exhibitors Herald)

ST. LOCUS, MO., Sept. 9.—Sam Lewis,
who conducts the New Shenandoah thea-

tre, St. Louis, has just bought the Ameri-
can theatre from Joseph Wagner. Lewis
has purchased the building housing the

New Shenandoah. It is also reported that

St. Louis Amusement Company, controlled

by Skouras Brothers and Harry Koplar,

has closed a deal for leasing the Cinderella

theatre.

Director DeSano III
(Special to Exhibitors Herald)

LOS ANGELES, CAL., Sept. 9.—Direc-
tor Marcel Desano has been released from
his contract with B. P. Schulberg because
of ill health.

CULVER CITY, Sept. 9.—M arion
Davies has signed with Metro-Goldwyn-
Mayer to appear in pictures for a long

term. Only one
picture was called

for in her original

contract but ar-

rangements were
made after com-
pletion of “Lights

of Old Broadway”
for Miss Davies to

start work soon
on the first of a

series of Cosmo-
politan p r o d u c-

tions for Metro-
Goldwyn - Mayer.
“Lights of Old

Marion Davies Broadway,” which
was directed by

Monta Bell, will be released in October.

Conrad Nagel plays opposite the star.
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A. S. C. Launches
Campaign Against

Cutting Credits
( Special to Exhibitors Herald)

Cohen Says Play Date B ureau
Has Accomplished Its Purpose

Explains Move Was to Prevent “Stampeding” and Hold Dates

Open for Independents—Not Intended as Either

Salesman or Booker
(Special to Exhibitors Herald)

NEW YORK, Sept. 9.—Answering questions from many sources as to

what the Play Date Bureau has been doing, Sydney S. Cohen acting for the

Board of Trade and Commerce inaugurated by the M. P. T. O. A. has issued

a six-page bulletin discussing the history of the bureau and what it feels it

has accomplished.

Declares Its Work Has Been Successful

“The Play Date Bureau has fulfilled that for which it was promoted,’’ de-

clares the statement. “By virtue of its pledge cards, it has acted as a sales

resistance. Theatre owners are buying more sensibly and in a more business-

like manner than ever before. They have diversified their programs by a wider
range of buying and the results will be and are being shown at the box office.”

HOLLYWOOD, Sept. 9. — American

Society of Cinematographers has

launched an investigation on the causes

of the cutting of motion picture credit

titles in theatres. “We are particularly

interested in preserving, for the atten-

tion of the audiences, the recognition of

the cinematographers’ participation in

the making of a given production,” says

a letter sent to the Hays organization,

adding that “the average title takes but

a few seconds to run.”

The society cites the elimination of

credit titles from the print of Edwin

Carewe’s First National picture, “The
Lady Who Lied,” when shown at a

theatre in New York, and a similar case

in Portland, Ore., adding that in the

latter instance the full titles were shown
with an 800-foot locally made picture of

an Elks’ parade.

New Houses Opened
in Okla., Tex.; More

to Be Opened Soon
( Special to Exhibitors Herald)

OKLAHOMA CITY, Sept. 9—Theatres

recently reopened in this district are the

Majestic, Madill, Okla., and the Haskell,

Haskell, Okla. New theatres recently

opened or soon to be opened include The
Pines, Lufkin, Tex.; the National, Waco,

Tex., and a $250,000 house being erected by

J. C. Clemons at Port Arthur, Tex. The
San Antonio Amusement Company has let

the contract for a $1,500,000 theatre, store

and office building at San Antonio, Tex.,

and a new house is under construction at

Harlington, Tex. The C. & M. Theatre

Company, Littlefield, Tex., has incorporated

with a capital stock of $30,000; E. R.

Logan, Max McClure and A. C. Chesher

are the incorporators.

Robbers recently entered the Palace

theatre, Sweetwater, Tex., and made off

with several hundred dollars.

Jack Wright has been made manager of

the Cameo theatre, Port Arthur, Tex., and

“Bish” Bishop is the new manager of the

Greentree and Victor theatres in the same

city. Colonel H. A. Cole of the Grand
theatre, Marshall, Tex., and president of

the M. P. T. O. of Texas, has taken over

the Lyric theatre at Jefferson, Tex.

Stanley to Enter Paris
(Special to Exhibitors Herald)

PHILADELPHIA, PA., Sept. 9.—It is

announced that Jules E. Mastbaum, presi-

dent of the Stanley Company of America,

has obtained two options on sites for a

5,000 seat house in Paris, where it is

planned to build a theatre to be operated

along the most improved American meth-

ods. Mr. Mastbaum will visit Spain before

returning to America the latter part of

September for the purpose of getting ad-

ditional acts for the Stanley circuit.

Barsky Suit Settled
(Special to Exhibitors Herald

)

LOS ANGELES, CAL., Sept. 9.—The
suit of Bud Barsky against Kenneth Mc-
Donald over the star’s contract has been

settled. Barsky obtaining an option on his

services for two more years.

New Stage to Cost $125,000
HOLLYWOOD—Plans have been approved by

William Sistrom, general manager ot the Hol-

lywood Sfcudios, for a new stage to cost $125,000.

The statement puts to rest the belief in

many quarters that the Bureau intended to

actually book pictures for theatres.

“No Magic Powers”
“The Play Date Bureau, while a living,

breathing, working entity, has no mystic or
magic powers,” continues the statement. “It

cannot by merely pressing of a button cause
battalions of play dates to issue forth as

water from a faucet all ready and prepared
for the independent distributors. Worth-
while things are not gained that easily.

“The Lord helps those who help them-
selves. The Play Date Bureau did not at-

tempt to make pictures, nor to sell pic-

tures to the exhibitors, nor to the public. It

is an intelligence or publicity station.

“It helped the independent producers and
distributors to help themselves; it has made
the first move. Independent producers and
distributors are carrying on and must con-
tinue to carry on. The Play Date Bureau
has and will continue to strive to restrain

the mad stampeding of previous years. It

will help to have play dates held open. That
makes the independent distributor’s golden
opportunity and he is a poor business man
indeed if he doesn’t grasp it firmly with
both hands. The Play Date Bureau afford-

ed him the opportunity of placing his prod-
uct advantageously in the theatre owner’s
play time which it, the Play Date Bureau,
helped to keep open.

Is Not a Salesman or Booker

“But the Play Date Bureau is not his

salesman to sell his product for him; nor
his booker to put his product in on these

open dates. If these open dates are worth
securing by the Independent Distributor

—

Considering This,

Anyone Would Resign
( Special to Exhibitors Herald)

ALBANY, N. Y Sept. 9.—Now
the reason for Charles Waider’s

resigning the management of the
Fox exchange here is known. The
events leading to and constituting

the reason for the resignation are

these:
A short time ago Mrs. Walder

went down to Miami. She bought
something there (could it have
been a house or a lot?) and sold it

soon after and made $5,000. Then
she wrote to Walder and urged
him to resign and join her. In her
next letter she told of another deal

and another large profit. Walder
resigned and is now in Miami.

and God knows they are—they are worth
going after aggressively.

“The Play Date Bureau has brought
about greater cooperation between all in-

dependent units than has heretofore exist-

ed. It has acquainted each with the other’s
trials and tribulations and shown that,

without the other, neither can exist. They
must continue to stand together aiding each
other.

“The Play Date Bureau had as its incep-
tion a purely protective measure, a measure
tinged with no more selfish motive than
the common interests of all Independents.”
Sydney S. Cohen has sent a second re-

quest to the committee in charge of the

“Independent Dinner” booked for the Hotel
Commodore, New York, next week, not to

have it in his honor. A week ago he made
the request. Continued publicity that he
was to be the honor guest brought a second
letter from him.

International Makes
Record With Dirigible

Crash Pictures, Claim
( Special to Exhibitors Herald)

NEW YORK, Sept. 9.—International
Newsreels of the Shenandoah disaster were
shown in upward of 125 motion picture
houses here 30 hours after the crash, it is

claimed. Newspapers throughout the coun-
try also were supplied with pictures of the
wreck in record time.

The newsreel men flew the pictures here
from the scene of the accident and are said

to have wrecked five planes during the trip.

Creditors File Petition

Against Ray Productions
(Special to Exhibitors Herald)

LOS ANGELES, CAL., Sept. 9.—Ver-
non Bettin, attorney for creditors, has filed

a petition in involuntary bankruptcy
against Charles Ray Productions, claiming
$28,000 is due. Last May Continental Na-
tional Bank instituted suit for collection of
$150,000 due on promissory notes. Ray’s
attorney claims the company is solvent. A
mortgage against Ray’s home was fore-
closed Saturday.

Rob Globe Employes
( Special to Exhibitors Herald)

KANSAS CITY, MO., Sept. 9.—Miss
Lois Bridge and Edgar Barnett of the

Globe theatre staff were held up and robbed
of jewels valued at $3,850 and $7.50 in cash
shortly after leaving the house one night

last week.
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Century Program Expands to

52 Comedies and Special
Season's Output Grouped in Star Series—Screen Rights Obtained for

Buster Broivn Novelty Pictures—Two Already Pre-released

(Special to Exhibitors Herald)

NEW YORK, September 9.—Following a threefold policy of improv-
ing stories, studio facilities, production personnel and quality of
players, making a distinct grouping of the season’s output in star

series and acquiring screen rights for a novelty series of two-reelers,

Century Film Corporation, producer of Century Comedies, has started

its most ambitious release program, with 52 comedies scheduled, one a

week from Aug. 5, 1925, to July 28, 1926. In addition there will be a

Century special, “Little Red Riding Hood,” with Peter the Great and
Baby Peggy, a two-reeler in hand color film, scheduled for release Novem-
ber 21.

HE list of 52 Centuries includes 12

Buster Brown-Century comedies, 12 by
Wanda Wiley, 12 by Edna Marian, six

comedies featuring Eddie Gordon, six with

A1 Alt and four featuring Charles King.

Two Buster Browns Completed

R. F. Outcault, newspaper artist, has

drawn the cartoons from which the novelty

series of Buster Brown pictures is being

made. The series consists of straight com-
edies, not animated cartoons. Charles La-
mont is directing little Arthur Trimble as

Buster, Doreen Turner as Mary Jane and
Peter the Great as Tige the dog. Two
completed are “Educating Buster” and
“Buster Be Good.” They already have
been pre-released in several large first-run

houses.

In the Wanda Wiley series are “Won by
Law,” “Cupid’s Victory,” “A Winning
Pair,” “A Speedy Marriage,” “Going
Good,” “Her Lucky Leap,” “Yearning for
Love” and others. Many of them have
been pre-released in New York. Miss
Marian’s comedies are being widely booked,
according to H. M. Herbel, sales manager
for Century. She recently was lent to
Universal to play in a Universal Jewel
picture. The Edna Marian comedies al-

ready pre-released are “After a Reputa-
tion,” “Stranded,” “Uncle Tom’s Gal,”
“Nursery Troubles,” “Eighteen Carats” and
“Honeymoon Squabbles.” The completed
Eddie Gordon comedies include “Crying
for Love,” “Officer 13,” “A Taxi War,”
“Captain Suds” and “Crowning the Count.”

Cooling Plant Betrays
Capitol Theatre Thieves

(Special to Exhibitors Herald)

NEW YORK , Sept. 9.—A new
use for cooling plants at theatres
has been found. When thieves
tried to break their way into the
Capitol here, Major Edward
Bowes, managing editor, and his
staff , who were viewing a picture
in the private projection room,
heard their tapping, the sound be-
ing carried along the cold air
ducts leading from the cooling
plant. The ducts run across the
roof above the theatre lobby. The
thieves had reached this point
which gives direct access to the
offices and auditor’s departments.

While Walter Smith, him editor,
chased the intruders down an
emergency exit, Jack Ricker, as-
sistant librarian, called a police-
man and the thieves were headed
off as they reached the street.

A1 Alt’s are “Paging a Wife,” “Piping

Hot,” “Scandal Hunters” and “Helpful Al.”

Booking Increases Shown
The decision to adopt the star series

grouping followed reports early this year

that showed Miss Wiley and Miss Marian
have built up a strong clientele, Herbel

said. The plan, which means the pictures

made by each star are to be considered

as a separate brand of photoplays, will be

of great advantage to exhibitors because

of varying box office values in different

theatres, he explained.

Century comedies are being booked more
widely than ever, Herbel found, with in-

creased representation in first-run houses.

Centuries are being booked into such cir-

cuits as Southern Enterprises, Loew, West
Coast, Ascher Brothers, Lubliner & Trinz

and Finkelstein & Ruben.

Many Theatres Close
in Connecticut Fight
(Continued from page 29)

fairly and openly, without the annoying aid and
blundering interference on the part of paid at-

torneys representing certain well meaning but mis-

guided persons in the motion picture business.

Business Existence at Stake
The motion picture theatre men of Connecticut

have their business existence at stake and they
foresee the sweeping away of their investments
by the operation of this tax, because to them it is

a problem as to how it is possible for the public

to absorb the burden.
For the present at least nothing can be done

toward having this burden shared by the public;

the motion picture theatres of Connecticut have
had to expend thousands of dollars in the middle
of one of the worst seasons in their history, and
there is no way that they now see that they can
get it back.
As far as the independent motion picture ex-

changes are concerned some have closed their New
Haven offices, not from a desire to boycott any-
body, but because their slim resources are in

danger of being wiped out by the tax.

This association is not in favor of any car-

petbagging activities, and does not desire in any
way to enter into the situation except to give such
aid as is necessary to keep the theatres open and
the business running.

If this can be made plain to the public, pos-
sibly the people would have a better understand-
ing of the actual situation. It is the purpose of
the Independent Motion Picture Association of
America to cooperate insofar as possible with the
Motion Picture Theatre Owners of Connecticut
and the owners and managers of the independent
exchanges serving theatres in that state.

Charles Lapworth Joins
Gainsborough Pictures

(Special to Exhibitors Herald)

LONDON, ENG., Sept. 9.—Charles Lap-
worth has accepted an offer to join the

board of Gainsborough Pictures, Ltd.

Lapworth was formerly personal represen-
tative of Charles Chaplin and for more
than three years secretary and director of

promotion for Goldwyn Limited. He will

be editorial director of Gainsborough Pic-

tures.

Theatre Serves As
Part Time Church

(Special to Exhibitors Herald)

ALBANY, N. Y., Sept. 9.—
There is one motion picture the-
atre at least in New York state,

and located in Oneonta, now work-
ing in close harmony with the
church of that city. For six days,
the theatre is given over to the en-
tertainment of residents of that
city, but on the seventh it serves
as a church for both morning and
evening service.

It appears that Methodists of
the city are erecting a new church
and after considerable discussion,
decided to rent the Palace theatre
for their services until the edifice
could be erected.

Columbia Corp. Head
States Public Wants
High Class Melodrama

(Special to Exhibitors Herald)

NEW YORK, Sept. 9.—Three years
ago Joe Brandt, president of the Colum-
bia Pictures Corporation, stated that the
public wants
melodrama of the
better type in

preference to
other produc-
tions. He recently
stated that the
experience of

showmen through-
out the country
bears out h i s

statement.
“I find after

visiting all parts
of the country
and conferring
with the biggest Joe Brandt
exhibitors and
some of the smallest that they all shout
for honest - to - goodness melodrama,”
Brandt said in part. “Of course such
pictures must have worthwhile stories.

But today the public wants action, and
more action, all the time.”

Pathe Nets $9 in ’24

on Each of 155,000
Shares Outstanding

(Special to Exhibitors Herald)

NEW YORK, Sept. 9.—Pathe Exchange,
Inc., earned approximately $9 a share dur-
ing 1924 on 155,000 shares of outstanding
stock, according to the Wall Street Journal.

This publication quotes Bernard Benson,
vice-president of Pathe, as follows 3

“Profits for the first six months of this,

fiscal year should be fully as large as in

the corresponding period last year.

“The Pathex camera and projector re-

cently placed on the market are meeting
with pronounced demand and inquiries are
coming in from all parts of the United
States. Business of Du Pont-Pathe Film
Manufacturing Corp. is showing improve-
ment and ratio of profits to sales is satis-

factory. We look for a very good year for
Pathe from every standpoint.”

Lewis Manages Three
Ed Lewis, formerly manager of the

Rialto at Aurora, 111., has been appointed
supervising manager of the three Balaban
Katz Midwest theatres in that city. They
are the Rialto, Fox and Strand.
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Bernstein Buys Out Langley
Interest in Western Circuit

Twenty-one California Theatres Figure in Deal—Warners Buy
Gameo in Bridgeport, Conn.—Paramount Dickers

for Pennsylvania Chain
Twenty-one theatres and $500,000 were involved in a deal consummated

last week when Arthur L. Bernstein, production manager for Jackie
Coogan, purchased the interest of Clyde L. Langley in the West Coast-
Langley circuit.

Bernstein stated that he will take over the management of Langley’s
interest, about one-third of the West Coast-Langley circuit, at once. The
theatres involved in the deal include the Alvarado, the De Luxe, the
Wilshire, the Roosevelt, the Hollyway, two in Huntington Park, five in

Pasadena, one in South Pasadena, three in Taft and three in Riverside.

Deal Features Another Busy Week of Theatre Buying
The deal is one of the outstanding events of another big week of theatre

buying. Reports from all parts of the country indicate that not only are
the larger chains acquiring houses but that many of the smaller circuits are
adding to their lists.

Fans Ahead of Reardon
on Picture Information

{Special to Exhibitors Herald

)

NEW YORK, Sept. 9.—Paul
Reardon, who operates Reardon’s
Big Creek theatre at Big Creek,
Cal., says that most of the inhab-
itants of this small mountain town
always have more advance infor-
mation on Warner Brothers’ pic-

tures than he has. The reason is

that most of the people own radio
sets and tune in nightly on Warner
Brothers’ broadcasting station
KFWB at Hollywood, and Rear-
don has no set.

Reardon will have to install a

receiving set so that when one of
his patrons talks about a given
picture the theatre owner will be
able to hold up his end.

Chadwick Appoints
Special Independent
Legislative Committee

(Special to Exhibitors Herald)

NEW YORK, Sept. 9.—Before leaving
for the Coast Saturday, President I. L.
Chadwick, of the Independent Motion Pic-
ture Association of America, appointed a
special legislative committee to act for the
association wherever necessary. One of its

first duties will be
.
to consider the Con-

necticut tax situation if it develops that a
special session of the General Assembly of
that state is to be called
The committee includes Oscar A, Price, Tri-

Stone Pictures, Inc., Chairman; W. E. Shallen-
berger, Arrow Film Corp.; Joseph Brandt, Co-
lumbia Pictures Corp.; H. H. Hoffman, Tiffany
Pictures, Inc.; B. P. Sehulberg, B. P. Schul-
berg, Inc.; W. Ray Johnston, Rayart Pictures
Corp., and Sam Zierler, Commonwealth Film
Corp.

Abhett Made Renown9
s

Indianapolis Manager
( Special to Exhibitors Herald)

NEW YORK, Sept. 9.—Ralph W. Ab-
bett has been named manager of Renown
Pictures, Inc., at Indianapolis with offices

at 432 North Illi-

nois street. Ab-
bett is well known
in central division

motion picture cir-

cles, having en-

tered the industry
in 1912 as Univer-
sal salesman in

Indianapolis. He
became manager
of the office after

two years on the

road.

“We feel that in

our Indianapolis

appointment we
have secured the

services of the best film man possible,”

Jerry Abrams, Chicago office manager of

Renown, declared.

Reichert Is Warners
K. C. Branch Manager

( Special to Exhibitors Herald)

KANSAS CITY, MO., Sept. 9.—Louis
Reichert, for many years a film salesman
and an executive, has been made manager
of Warner Brothers branch here, it has
been announced by Samuel E. Morris, gen-

eral manager of distribution for Warners.
At one time Morris was general manager

of General Films and later was Pacific

Coast representative of several companies.

Added to this, there has been more
than the usual number of sales of indi-

vidual theatres to men not connected
with chains. It is not unlikely that as
high as 1,000 theatres have changed
ownership in the last seven weeks.

Warner Brothers Buy House
Official announcement has been made

by Warner Brothers of their purchase of

the Cameo theatre at Bridgeport, Conn.
The Warners acquired full title to the
property, including the ground on which
the building stands. It will be known
hereafter as Warner’s Cameo. The pur-
chase was made from the Brandt inter-

ests. The theatre seats 1,600; was built

two years ago, and is modern in every
respect.

The Warners also have announced the
taking over, under a long term arrange-
ment, of the State theatre, Pittsburgh,
Pa. The terms were agreed upon in

Pittsburgh by James Clark, representing
Rowland & Clark, owners, and Lee A.
Ochs, special field representative of

Warner Brothers.
West Coast Theatres, Inc., has ac-

quired the Balboa and Carbillo theatres
at San Diego, Cal. H. L. Hartman has
been placed in charge of the theatres.

Alexander Pantages has announced he
will build a chain of motion picture the-

atres on the West Coast, starting with
million dollar houses in Seattle and Ta-
coma. Samuel H. Levin is planning the
erection of four new neighborhood the-

atres in San Francisco.
Work on the new Stanley theatre in

Camden, N. J., is being rushed and it is

expected the house will open January 1,

1926. The building and site cost approxi-
mately $900,000.

Pennsylvania Scene of Activity

Considerable activity in theatre buying
in Pennsylvania is taking place. Carr
and Schad have sold their 2,000-seat the-

atre, the Colonial, at Reading, to the
Loew circuit. It will open under the
new management September 14.

The Famous Players-Lasky Corpora-
tion is expected to close this week the
purchase of several key theatres from the
Wilmer & Vincent chain in Pennsyl-
vania. As high as 16 theatres may change
hands, including houses in Allentown,
Altoona, Reading and Easton.

Premier Films Forms;
Chadwick Is President

Premier Films, Inc., has just been incor-

porated in Illinois with I. E. Chadwick,

head of Chadwick Pictures Corporation, as
president and Henry Ginsberg of Henry
Ginsberg Distributing Corporation as vice-
president, it was announced last week by
J. I-. Friedman, manager of the Celebrated
Players Corporation exchange in Chicago.
Chadwick owns the majority of stock.

The new company will distribute its pic-
tures in the Chicago territory through
Celebrated Players, which will continue to
distribute such product as it has contracted
for and will lend its efforts primarily to the
distribution of the new product. Friedman
will be general manager of distribution in
the Chicago territory and will operate Cele-
brated Players exchange as formerly.

Film Booking Offices

to Produce “Life of
Theodore Roosevelt"
(Special to Exhibitors Herald)

NEW YORK, Sept. 9.—“The Life of
Theodore Roosevelt,” based on the career
of the twenty-sixth president, is to be made
on a lavish scale by Film Booking Offices,

according to J. I. Schnitzer, vice-president
of the company. Schnitzer, with B. P.
Fineman, production manager, is perfecting
details of production.

Neither the scenarist, the director nor the

man who will impersonate Roosevelt has
been named, and no definite release date
has been set, though the film will be listed

on the 1926-27 program.

Jans Sells Last of
This Season’s Product

( Special to Exhibitors Herald )

NEW YORK, N. Y., Sept. 9.—When
Jans Productions, Inc., signed the agree-

ment with Charles Lalumieres, president of

Film DeLuxe, Ltd., for Eastern Canadian
rights to the 1925-26 Jans series, they prac-

tically disposed of the world distribution

rights to this season’s Herman F. Jans
productions.

Stanley in Baltimore
(Special to Exhibitors Herald)

PHILADELPHIA, PA, Sept. 9.—There
will soon be another new link in the chain

of Stanley Company operated theatres in

Baltimore, it is announced. Stanley re-

cently acquired four more theatres in Wil-

mington, Del. With the new Crandall

transaction it is estimated $25,000,000 will

be involved in Stanley extensions for 1925.

Ralph W. Abbett
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Hunt Stromberg Joins Metro-Goldwyn-Mayer
Left to right: Hunt Stromberg, Irving G. Thalberg, Louis B. Mayer and Harry Rapf.

Metro Engages Stromberg to

Head Production Unit
Estate of Lucille Ricksen Settled—Loughborough on Coast to Direct

Famous Theatres Publicity

By RAY MURRAY

HOLLYWOOD, September 9.—Hunt Stromberg will this week join

the Metro-Goldwyn-Mayer forces at Culver City. Negotiations were
completed between Stromberg and Louis B. Mayer, production head

of the organization, whereby Stromberg will be placed in charge of a pro-
duction unit, a similar position to that occupied by Harry Rapf and
Irving B. Thalberg. Stromberg recently disposed of the rights to three
stories which he was to make for Producers Distributing Corporation to
the Cinema Finance Corporation, P. D. C.’s financial backer.

The offices formerly occupied by While taking scenes for “The Big
Stromberg at the Hollywood Studios are Parade,” a Metro-Goldwyn-Mayer pro-
being remodeled to accommodate an en-
larged scenario department. Phil Gers-
dorf, former director of publicity for
Hunt Stromberg, remains with the P.
D. C. organization.

* * *

duction, Culver City, a torch held by Leo
Westover came in contact with a high
voltage wire and he received severe
burns. King Vidor was directing and
650 soldiers were enacting a battle scene.

* * *

Buchowetski Prevents Panic
The quick action of Dimitri Buchowet-

ski, Universal director, prevented a panic
among 500 extras on a Universal set

when a silk curtain caught fire from a
carbon lamp and ignited a stage set be-
ing used for “The Midnight Sun.” The
extras composed the audience in the
large sheet iron studio recently built on
the Universal lot, and the crowd rushed
for the exits. Immediately the stage was
engulfed in flames, Buchowetski jumped
upon the burning stage and shouted di-

rections to the frightened extras. The
set was damaged to the extent of $10,000,
and 500 extras were out of work for a
few days.

* * *

Col. William N. Selig’s famous zoo on
Mission Road is soon to be transformed
into a great amusement park rivaling
Coney Island in extent, equipment and
rides. R. C. Durant, millionaire auto-
mobile manufacturer, and a group of
Pacific Coast capitalists are behind the
project. They plan to expend $4,000,000.

* * *

Robert McIntyre, casting director with
Metro-Goldwyn-Mayer for four years, has
resigned. McIntyre will return to the pro-

duction end of motion pictures after a
brief vacation. R. E. Nauman, mechanical
superintendent at the Metro-Goldwyn-
Mayer studio, has also resigned to devote
his entire time to an electrical invention

he has perfected.

“Lowe-Tashman”

Lilyan Tashman and Edmund Lowe
were married by Justice of the Peace
Barnett at the city hall, San Francisco,
last Wednesday, before an admiring
group of cousins, aunts and uncles from
San Jose, Lowe’s old home town.

* * *

Roberts Funeral Held

Final rites were conducted last Tues-
day for Mrs. Florence Roberts, wife of

Theodore Roberts, Paramount player, at

the family residence on North Vine
street. Leaders in the film industry,

actors and managers attended the serv-

ices. The pallbearers included William
De Mille, Douglas Fairbanks, George
Fawcett, Noah Berry, James O’Neill,

Charles Eyton, Sidney Moore and Percy
Schumacher.

* * *

Ricksen Estate Settled

The controversy over the $48,863 life

insurance carried by Miss Lucille Ricksen,

Wampas baby star, who died several

months ago, has been compromised and
a settlement approved by Judge Walter
Guerin. Under the terms of the agree-

ment, one-fourth of the amount, or $12,-

217, goes to Samuel Ericksen, the girl’s

father, to be placed in the estate of

which he has been appointed adminis-
trator. The remaining $36,651 will be

paid to Rupert Hughes, film writer and
novelist, and Conrad Nagel, screen star,

for the benefit of Marshall Ericksen,
brother of the deceased. Hughes and
Nagel will act as guardians of the boy,
who is now 18 years of age.

* * *

Walter Hiers, corpulent screen co-

median on the Christie lot, received
severe injuries to one of his hands last

week, which may necessitate amputation
of two fingers.

* * *

J. Stuart Blackton has completed “The
Gilded Highway,” his first production for

Warner Brothers on a series of four
that he is to make on his contract.

* * *

Sam Goldwyn has completed “Stella

Dallas,” which has been in production
for two months, and director Henry King
is editing and. titling the picture.

Great Crowd at

World Premiere

of “Pony Express
99

(Special to Exhibitors Herald)

SAN FRANCISCO, CAL., Sept. 9—
“The Pony Express,” Paramount epic of

early California, opened its world premiere

here to an audience that packed the Impe-
rial theatre and included hundreds of per-

sons who are important in the social and
theatrical life of the city. Market street

in front of the theatre was filled with

people long after the house was sold out.

U. S. Senator Samuel Shortridge took

the stage and voiced the thanks of the

state for the picture. “In the name of the

state of California I extend official thanks

to Mr. Cruze and the Famous Players-

Lasky Corporation for their masterful film-

ing of ‘The Pony Express,’ ” he said. The
film has been officially named the diamond
jubilee picture and its showing is part of

the celebration of the seventy-fifth anni-

versary of California’s admission to the

Union.
A feature of the evening’s entertainment

was the introduction of a number of mo-
tion picture notables, including Mary Brian,

Billie Dove, Neil Hamilton, Jack Holt,

Noah Beery, William Collier, Jr., Kathlyn

Williams, Richard Tucker, Winifred Bry-

son, Edmund Lowe, Wallace Beery, who
plays in “The Pony Express,” Charles

Eyton, West Coast manager of the Para-

mount studio, and Irvin Willat, director.

Telegrams from Adolph Zukor, James
Cruze, Jesse L. Lasky, Governor Friend

Richardson and many others were read.
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Film News PICTORIAL SECTION Stories Told

in

Pictures
of Exhibitors Herald by

the Camera
Issue of September 19

Main Street in New Martinsville,

W. Va., the town that has just

completed a celebration for

Gloria Swanson and her unit
making “Stage Struck” for Para-
mount. The company made sev-
eral scenes in the little commu-
nity which called for the greatest
demonstration so far known to

the West Virginians.

Right: Fannie Hurst reports she
is well on the way of scenarizing
“The Moving Finger,” the story
she wrote to cop $50,000 in the
Paramount-Liberty award. She
has been spending several weeks
at work in the Coast studios.

Left: Conway Tearle has just

signed a contract under which he
will be starred by E. M. Asher,
head of the Corinne Griffith Pro-
ductions. Until now Asher
has starred only Miss Griffith.

The Horseshoe apparently is

Asher’s token of good luck.

Buster Keaton a few days ago held a party for “Brown Eyes,” his leading lady,
which is a cow. Left to right: Peter the Great, Polly, Jimmie the Monk,
Cameo and “Brown Eyes.” All aid in making “Go West,” Metro-Goldwyn-
Mayer film. The party was a celebration of the birthday of “Brown Eyes,” said
to be a publicity stunt.

Hobart Henley has signed a new con-
tract with Metro-Goldwyn-Mayer, it

was announced a few days ago by
Harry Rapf. The first to be directed

by Henley will be “Free Lips.”
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Jackie Coogan, whose father has just announced he is to make only comedies
hereafter, had some noted visitors recently when Howard Chandler Christy,
the artist (at typewriter); his wife, the “original Christy girl,” and Will H.
Hays, president of the M. P. P. D. A., called at the Metro-Goldwyn-Mayer
studios.

Richard Dix and Lois Wilson, featuring in

Paramount’s “The Vanishing American,”
are looking over a Navajo war stick, which
called the braves to battle. This was taken
on an Arizona reservation.

Hugo Riesenfeld, managing director of the Rivoli, Rialto and Cri-
terion theatres in New York, is offering a gold medal for the best
short subject of the year. Riesenfeld, Claude Millard, poster artist
of the Paramount theatres, and Edward Kilenyr are looking at a
plaster cast. Millard and Kilenyr designed it.

Laura Jean Libbey, author of Film Booking
Offices’ “When His Love Grew Cold,” was a
recent visitor at the studios talking over the
story selections for the pictures on next sea-
son’s schedule.
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That smile tells a lot about George O’Brien.

He likes films but he likes children as well.

He is one of the stars of Fox Film Corpora-
tion. He plays opposite Joan Rene in “The
Silver Treasure.”

If there ever was an Entente Cordiale here it is. They represent the com-
pletion of A1 Christie’s international trio with “Madame Lucy” now in pro-

duction. Doris Wynn (left) is an English girl; Jean Lorraine is American
and Yola D’Avril (right) is French. The other pictures of the triumvirate
are “Charley’s Aunt” and “Seven Days”.

Louise Dresser, former stage star, had the
principal role in Universal’s “The Goose
Woman,” now being shown in previews. This
is in the second White List Jewel group of
Universal features.

Earle Foxe is

starred in “The
Big Game Hunt-
er,” Fox release

of August 16.

Mary Swinnerton, daughter of James
Swinnerton, artist, and original of her
father’s “Little Jimmy” cartoons, makes her
first appearance in motion pictures in Sep-
tember in a Hal Roach comedy for Pathe.
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David Torrence is cast in

an inimitable role in

“The Other Woman’s
Story,” a B. P. Schul-
berg production.

Harold Lloyd recently presented the fifth annual megaphone to
his director, Sam Taylor, in recognition of their fifth anni-
versary together. Production heads and staff look on at the
lot where Lloyd is making his next Paramount production.
Everyone seems happy.

Alma Bennett has a fea-

tured role in “Sealed
Lips,” a Columbia pro-
duction being made in

Eastern studios.
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John Ford is directing

a scene in “Thank You,”
a William Fox produc-
tion. The players listen-

ing to the director’s
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orders are J. Farrell

MacDonald and Alec
Francis. George Schneid-
erman who “shot” “The
Iron Horse” at camera.

Clara Bow appears op-

posite Donald Keith in

“The Plastic Age,” B. P.

Schulberg production
now under way.

Herbert Brenon reads Barrie’s story of “A Kiss for Cinderella”
to the cast making the picture before each scene. Betty Bron-
son (left), Esther Ralston and Tom Moore (in copper’s uni-

form) listen to the lines with evident sincerity. The picture is

being produced by Famous-Players Lasky.

Frank Leon Smith, pro-

d u c t i o n manager of

Pathe Serials, is super-

vising “The Green
Archer,” Wallace novel.
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What a “hogshead” Monte Blue
makes in his jumpers and goggles!
He’s thus in “The Limited Mail,”
Warner Brothers picture which is

just completed at the Coast studios.

Eugene O’Brien appears in the title

role of “Simon the Jester,” the first

Frances Marion production to be re-

leased through Producers Distribut-

ing Corporation.

Manuel Acosta, who is of the reign-
ing family of Argentine, is working
with Anna Q. Nilsson, First National
star, in “Viennese Medley.” They
say he seeks fame.

John Barrymore and Dolores Cos-
tello recently posed for this shot be-

tween scenes for “The Sea Beast,”
Warner Brothers picture in the mak-
ing. Barrymore is starred.

Dorothy Devore is the recently
signed Warner star with the “H”
monogrammed on her suit. It may
stand for “Hollywood” but it’s a bet-

ter gamble it is for “Hotsy Totsy.”

Will H. Hays, president of the Motion Picture Producers and Distributors of

America, was presented recently with the first motion picture Kodak produced by
the Eastman company. L. B. Jones (right), vice-president of the Eastman Kodak
Company, was the donor. The gift was described in the last issue of Better Theatres
section of EXHIBITORS HERALD.
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Young Theatre Managers Hear
Lasky on Visit to Studios

Boives and Gloria Gould Entertained by A. M. P. A. at Luncheon—“Gold Rush'' Runs Up Big Figures at Mark Strand
By JOHN S. SPARGO

NEW YORK, Sept. 9.—Two distinguished guests of honor did much
to make the regular weekly luncheon of the Associated Motion Pic-
ture Advertisers, Inc., held at the Hofbrau, last Thursday, one of the

most interesting of recent months.
The honor guests were Major Edward Bowes, managing director of the

Capitol theatre and vice-president of the Metro-Goldwyn-Mayer company,
and Gloria Gould, managing directoress of the new Broadway cinema sen-
sation, the Embassy theatre.

nr he two were introduced by Howard
-f-

Ueitz, advertising manager of Metro-
Goldwyn-Mayer. Deitz referred to Gloria
Gould as “a brilliant young woman, 19
years old, a wife and a mother.” Major
Bowes was the first speaker and laid par-
ticular stress on the importance of adver-
tising—an importance which he said was
not as generally recognized as it should be.

He said that so far as the Metro-Gold-
wyn-Mayer company is concerned the ad-
vertising and publicity department is

placed on a par with the production,
scenario and sales department.

A Genuine Director

Major Bowes spoke highly of Gloria
Gould’s “splendid success” as managing di-

rectoress of the Embassy. “She is,” he
said, “not merely a publicity figure. She is

a genuine managing director, and her suc-
cess has been beyond even our fondest ex-
pectations.”

Gloria Gould made a short and modest
little talk in which she told how much
pleasure she was getting out of her work.
A rather large amount of business of

political nature, with the coming A. M.
P. A. election in the offing, was transacted
before the speakers were called on, and
the young woman, obviously impressed by
the deft and subtle manner in which it

was handled by A. M. Botsford, A. M.
P. A. president, expressed her joy at the

opportunity thus afforded to learn some-
thing on “how to run a man’s club.”

* * *

Forty-three Students Entertained

Forty-three embryo motion picture the-

atre managers—students at the Paramount
Theatre Managers Training School in the

New York Theatre Building—were guests
last week of the Paramount Pictures school
at the Paramount Long Island Studio.
After visiting the Picture School and

meeting there the students who are study-
ing to be Paramount’s future stars, they
were guests at luncheon at the studio.

M. W. Wingart, assistant to General Man-
ager E. C. King, then took the visitors on
a tour of inspection of the studio, showed
them the stages and sets where various
pictures were being made, and explained
the functions and relationships of the dif-

ferent departments.
There were lectures bv Jesse L. Lasky,

first vice-president in charge of produc-
tion, and Ralph Block, speaking on the

story department.
The entire day with its various features

was used as a part of the Managers
Training School course on interrelation of
production and distribution.

John F. Barry, director of the Managers
Training School, addressed the students of
the Pictures school.

* * *

“Gold Rush” Still Breaking Records
“The Gold Rush” the Chaplin latest, is

at the Mark Strand theatre in its fourth
and final week, and is still fracturing
records.

More than 102,000 persons paid admis-

sion the first week, more than 83,000 the
second week, more than 80,000 the third
week, and with normal business more than
75,000 persons will see “The Gold Rush”
this week. The final figures are expected
to show more than 350,000 persons paid
admissions during the month’s engagement.

In spite of the fact that the Mark Strand
theatre can accommodate slightly more
than 3,100 persons at each performance,
the 350,000 total is a record for all Broad-
way and, in fact, a world record. Chap-
lin’s “The Kid” held the previous Broad-
way record, incidentally at the Mark
Strand, with more than 90,000 persons at
the first of two weeks’ run.

* * *

Hackathorne Starts Dispute
While playing the leading role in “Wan-

dering Fires” George Hackathorne was
taken to a little town on Long Island. The
scene was a canteen for soda pop, coca
cola and hot dogs, and a group of small
boys and girls were being used. As George
stepped up to the stand for a coca cola, a
small but positive voice was heard : “Sure,
I tell you that’s George Hackathorne, the
movie actor.” A quick reply from another
lusty lad, “Go on, it ain’t—he’s just one
of them travelin’ men, goin’ around the
country drinkin’ ‘coke’ to advertise it.”

% *

Cooling Plant Catches Thieves

The cooling plant of the Capitol theatre,

which is said to be the largest installation

“Kicked About” is one of the latest two-
reel Century comedies completed for
release by Universal. Eddie Gordon
and Larry Richardson are featured
under the direction of Noel Smith.

of its kind in the world helped to betray
the presence of two thieves last week.
Major Bowes, and his staff, were in the

private projection room of the theatre
watching a picture. Suddenly a tapping
was heard. I he sound was being carried
into the room by the cold air ducts lead-
ing from the cooling plant. Investigation
disclosed that thieves had broken their
way through an iron gate which leads to
an emergency exit on 51 street, and had
almost gained access to the offices and
auditors’ departments. The police were
called and two men were arrested.

*

Arthur “Buns” Baer, celebrated humorist
of the New York American and his wife
paid a visit to Bob Kane’s studio where he
is making “The New Commandment” with
Blanche Sweet. Hoivard, Higgin was di-
recting a big Parisian cabaret scene using
300 extra people. Bugs and his wife were
immediately drafted for use as extras.

* * *

According to a notice sent out by Sering
D. Wilson, president of Sering D. Wilson
& Co., C. Lang Cobb, formerly general
sales manager of that company, is no
longer connected with the organization or
with Wilson-Wetherald, Inc.

* * *

Mike Edelstein, managing director of the
Mt. Morris theatre, gave a party last Fri-
day night to celebrate the opening of the
new theatre at 116 street and Fifth avenue.
The guests and there were many—found a
beautifully renovated and modernly equip-
ped motion picture theatre which is a
credit to the industry.

* * *

Niles Welch, good actor and same kind
of a human being, is out again and getting
along finely after a slight operation which
laid him up in the hospital for several days.
He is considering several picture offers one
of which, if he accepts will take him to the

Coast for a considerable period.
* * *

Mort Blumenstock, Charlie McCarthy’s
right bower at Famous Players, declared
he is taking a week’s vacation, but there is

considerable doubt about the statement.

The doubt is caused by the fact that Mort
is seen in the neighborhood of 42 and
Fifth at least once a day, and it is rumored
that he phones McCarthy now and then.

F. B. O. Announces Many
Studio Improvements

( Special to Exhibitors Herald)

LOS ANGELES, Sept. 9.—Announce-
ment of the completion of improvements at

the F. B. O. studios totaling in cost upward
of $100,000 has been made. The improve-
ments include three new projection rooms,
the combining of stages 1 and 2 into one
large stage, the construction of 20 new of-

fices, the erection of temporary outdoor
stages, and the construction of new dress-
ing rooms and storerooms.

Five F. B. O. companies are at work in

the studios and ten independent companies
are producing on a rental basis. Present
activity is expected to continue for some
time.

Warners Set Dates
for First Releases

{Special to Exhibitors Herald)

NEW YORK, N. Y., Sept. 9.—The
first four of Warner Brothers’ special
productions for the 1925-26 season have
been scheduled for release in Septem-
ber. The pictures and release dates are:

“The Limited Mail,” Sept. 5; “The Wife Who
Wasn’t Wanted,” Sept. 12; “His Majesty Bunker
Bean,” Sept. 19; “Below the Line,” Sept. 26.
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Exchange managers from all over the United States and Canada attended the recent First National sales conference in

New York, called by E. A. Eschmann, director of distribution. The conferees included the following:
Front row, left to right—J . C. Vergesslich, New Jersey; Chas. M. Steele; Stanley Hand, New York; W. C. Calloway

, Southern District manager; R. S.

Wehrle, Pittsburgh; F. G. Sliter, Seattle; Harry Weiss , St. Louis; C. W. Koerner, Portland; C. J. Appel, publicity director, Toronto exchange; and
C. F. Chandler, advertising department , Home Office • Second rour—L. Conner, New Orleans; F. P. Bryan , Charlotte; Harry T. Nolan , Mountain
district manager; C. R. Beacham , Atlanta; W. H. Mitchell, Vancouver ; Floyd Brown , Indianapolis; H. J. Fitzgerald, Milwaukee; E. A. Eschmann

,

director of distribution; C. W. Bunn; C. E. Bond, Chicago; W. J. Heenan , Philadelphia; E. H. Teel, Calgary; and G. L. Sears , Cleveland.

Third row—R. Pritchard; W. C. Boothby, William Fait; N. H. Brower, Los Angeles

,

i. IF. Smith

,

Jr.; J. S. Abrose, Omaha; T. O. Byerle, Kansas
City; W. J. Melody

,

Sf. John; A. German , Montreal; E. J. Tilton

,

Des Moines; J. C. James, Winnipeg ; R. H. Haines, Cincinnati ; F. E. North,
Detroit; P. E. Krieger, Louisville; and Leslie Wilkes, Dallas. Back roto—Robert Huge, Thomas B. Spry, Boston; Allan S. Glenn, E. D. Brewer

,

Oklahoma City; R. C. Seery, Midwest district managers C. H. Muehlm an, San Francisco ; J. H. Ashby, Denver; W. F. Gordon, Salt Lake City; L. E.

Davis, Minneapolis; M. H. Kelsher, New Haven; A. J. Herman, Albany; F. J. A. McCarthy, Buffalo; B. D. Murphy, Toronto; S. W. Hatch and
Robert Smeltzer, Washington.

Income Taxes Paid by Motion Picture People

Actors, Directors
Bellamy, Madge (Margaret Philpott) $ 891

Blue, Monte . - 3,996

Bosworth, Hobart, and wife 2,437

Buehowetzki, Dimitri 6,484

Burns, Eddie 3,885

Carewe, Edwin 97

Chadwick, Helene 575
Chaplin, Charles 346
Chaplin, Syd 1,459

Chaney, Lon 999
Christie, A. E 13,914

Christie, Charles 13.7S4

Clifford, Kathleen 575
Cody, Lew 967
Compson, Betty (Mrs. James Cruze) 6,192

Cortez, Ricardo 385
Coogan, Jackie - 263
Coogan, Jack, Sr 2,197
Cummings, Irving . 531
Dana, Viola (Mrs. Maurice FIynn)..J— 5,470

Davenport, Dorothy (Mrs. Wallace Reid) 480
Daniels, Bebe 75
De Mille, Cecil B 1,421

De Mille, W. C 2,995

Dexter, Elliott 1,251

Dwan, Dorothy (Mrs. Larry Semon) 577
Edeson, Robert 801
Eyton, Charles 5,028
Farnum, William 12
Fairfax, Marion (Mrs. Tully Marshall)

scenarios 2,792
Frederick, Pauline 706
Fairbanks, Douglas 132,190
Gish, Lillian 36,967
Gish, Dorothy 1,004
Gibson, Hoot 1,402
Gilbert, Jack 5,264
Griffith, Raymond 1,153
Griffith. D. W 7,777
Griffith, Corinne, and husband, Walter
Morosco 10,965

Hart, Bill 15,785
Hart, Mary C., Bill’s sister 15,910
Harlan, Kenneth 1,043
Henley, Hobart 2,712
Holt, Jack 10,792
Horton, Edward 1,649
Iribe, Paul 1,745
Jones, Buck 1,854
Jones, Dick 4,014
Keaton, Buster 2,702
Keenan, Frank , 83
Kerry, Norman 202
Kirkwood, James 3,609
LaMarr, Barbara 2,287
LaRocque, Rod 1,713
Lee, Lila (Mrs. James Kirkwood) 3,843
Lloyd, Harold, and wife, Mildred Davis.... 28,151
Louis, Willard 322
Love, Bessie 3,006
Lubitsch, Ernst 11,464
Lytell, Bert 2,213

Marshall, Tully (T. M. Phillips) 2,810
Marion, Frances (Mrs. Thompson), sce-

narios 1,528
Melford, George H 1,975

Menjou, Adolphe 1,402

Menjou, Mrs. Adolphe 1,452
McAvoy, May 223
McPherson, Jeanne, scenarios 2,514
Mix, Tom 7,515
Mix, Mrs. Tom 7,560
Moore, Colleen (Mrs. John McCormick).... 1,890
Moore, Tom 1,660

Moreno, Antonio 8,981
Murray, Mae 2,548
Nagel, Conrad 6,740
Negri, Pola 15,109
Neilan, Marshall 2,717
Niblo, Fred 4,516
Novak, Jane 686
Novarro, Ramon 282
O’Brien, Eugene 10,901
Philbin, Mary 310
Pickford, Jack 5,219
Pickford-Smith, Mrs. Charlotte (Mary’s
mother) 34,268

Pickford, Mary (Fairbanks) 34,388
Prevost, Marie (Mrs. Kenneth Harlan).... 3,155
Ray, Charles 1,359
Rich, Irene 591
Roach, Hal 8,829
Rubens, Alma 959
Swanson, Gloria 57,075
Semon, Larry 577
Sills, Milton 3.694
Sills, Mrs. Milton 3,743
Stahl, John M 10,163
Stone, Lewis 12,853
Sweet, Blanche (Mrs. Marshall Neilan).... 3,220
Talmadge, Constance 5,809
Talmadge, Richard and wife 387
Tearle, Conway 1,551
Tellegen, Mrs. Lou (Nina Romano) 278
Torrence, Ernest 22,209
Tourneur, Maurice 8,514
Turpin, Ben 6,105
Valentino, Rudolph 1,995
Valentino, Mrs. Rudolph 2,350
Vidor, King 740
Walthall, Henry B 1,151
Wilson, Lois 783
Arbuekle, Roscoe 6,116
Baggot, King 1,076
Beery, Wallace 2,671
Beban, George 264
Bushman, Francis X. 28
Cruze, James 40,353
Carey, Harry 1,611
Clifford, Ruth ....: 189
Denny, Reginald 198
Devore, Dorothy 54
Eltinge, Julian 424
Ford, Harrison 1,918
Faye, Julia 1,001
Haver, Phyllis 13
Joy, Leatrice 18

Loos, Anita 1,211
Moreno, Daisy C 55,219
Marmont, Percy 8,153
Nazimova, Alla , 3,953
Nixon, Marion 29
Reachi, S. M., and wife (Agnes Ayres).... 317
Rogers, Will 2,700
Roche, John : 113
Santschi, Tom 86
Talmadge, Margaret L 3.754
Vidor, Florence 2,739
Von Stroheim, Eric 112
Willat, Lil (Billy Dove) 2,433
Young, Clara Kimball 103
Hammerstein, Elaine 803
Barthelmess, Richard 24,803
Claire, Ina 1,153
Dempsey, Jack 267
Hampton, Hope 2,093
Pennington, Ann 1,641

Companies
Orpheum Circuit, Inc., Chicago $ 42,651
Boulevard Theatre Corporation, Chicago.... 972
Chicago Theatres Corp 1,120
Balaban & Katz Corp., Chicago 231,063
Schaffer Bros. Theatre Co., Chicago 7,676
Michigan Theatre Corp., Chicago 4,761
Joliet Orpheum Theatre 5,051
Rothacker Film Mfg. Co., Chicago 18,629
Romance Theatre Co., Chicago 7,141
Sheridan Theatre Corp., Chicago 1,673
West End Theatre Corp 6,655
Wilson Theatre Corp 2,041
Elgin Opera House Co 77
American Seating Company 131,943

Others
Hays, Will H $ 10,234
Hurst, Fannie - 770
Beach, Rex 10,076
Ferber, Edna 7,849
Glass, Montague 5,351
Hearst, W. R 42,239
Hopwood, Avery 3,798
Macfadden, Bernarr 4,518
McGraw, J. J 2,544
Shubert, J. J 17,811
Shubert, Lee . 12,211
Zukor, Adolph 44,540
Nicholson, Meredith 1,586

Ade, George 2,589
Butterworth, Frank W 13,250
Wright, Harold Bell 5,756
Tarkington, Booth 8,457

Chambers, Robert W 2,806

Grey, Zane 21,222
Hughes, Rupert 7,609
Grauman, Sid 28,096
Lasky, Jesse L 48,592
Mayer, Louis B : 7,885
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With

“The

Horse

”

at

St. Louis

Z7 XPLOITA TION becomes
something more than box of-

fice stimulant when, as in the St,

Louis campaign for Fox’s “The
Iron Horse” pictured on this page,
it links a great railroad and a
great film document in an enter-
prise fulfilling in all dimensions
the qualifications of an educational
movement. The Frisco Lines
solidly backed the showings of the
picture at the Grand Central.
Lyric, Capitol and Skydome the-
atres.

“The Iron Horse” is no less
than a celluloid epic. It is superb
entertainment, but it is more than
that. It gives to those who see it

a better understanding of Amer-
ica and Americanism. Undoubt-
edly the St. Louis box offices
named profited greatly by the
campaign, but St. Louis profited
more.—T. O. SERVICE.

PRESENT DAY

»0 YEARS AGO.
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PARIS SHOWMAN GIVES OPINION
“Herald” Is French Theatre-Owner's

Favorite Paper—“Lost World” His
Box Office Record Breaking Feature

Reginald Ford, owner of the Cameo theatre, Paris, and heavily interested

in “Cinematographic Francaise,” French motion picture trade paper, praises

Exhibitors Herald and “The Lost World,” Rothacker First National attrac-

tion, in letters of general interest to the American film trade.

In a letter addressed to Martin J. Quigley, he states:

THEATRE
Service Ideas

Serve All

REGINALD FORD, owner of the Cameo
theatre, Paris, and substantially in-

terested in a leading French trade paper,

states in a letter printed on this page that

many of the service ideas incorporated in

the “Herald” have been adopted by that

publication. He adds that such adoption

can be considered only in the light of a

compliment, and that is the case, but

there is a bigger thought in it. It is a big

thing to understand the universality of

service.

Speaking another language, engaging in

business confronted with other problems
and involving other considerations, French
exhibitors benefit by “Herald” service

ideas made available to them through
translations provided by Mr. Ford to his

department heads. Thus an idea emanat-
ing, perhaps, from Des Moines, la., serves

a showman in Nice, France. Successful in

the Iowa capital, it is likewise successful in

the French city. Residents of Des Moines
and Nice might have a hard time under-
standing each other, but they understand
the same idea, respond to the same appeal.

“Herald” contributors will find these
reflections pleasant. It is a curiously sub-
stantial recompense to know that an idea
forwarded to trade brethren is but started

upon a journey encompassing the wide
world and serving its peoples. Campaigns
and the pictures which prompt them pass
and are forgotten, but ideas endure, per-
petuated in adoption.

The Organist

Is a Star

T HE theatre organist is a star. His solo

is regarded as a product of special

genius. He is surrounded with circum-
stances contributing to that impression.
The condition is a source of profit when
the organist delivers—a source of dissatis-

faction when he does not.

It is, therefore, a part of the exhibitor’s
business to see that the organist delivers.

Most organists know a lot about music
and nothing about what the people like.

This latter knowledge is the exhibitor’s
and the more important. It is a good idea
to make the soloist do his stuff in ample
time to permit revision to conform with
box office needs. Usually there is plenty
of occasion for and profit in revision.—W. R. W.

York, Pa., Strand Opens
(Special to Exhibitors Herald )

YORK, PA., Sept. 8.—Nathan Appell

opened the new Strand theatre here
August 27. The theatre was designed
by E. C. Horn & Sons and decorated by
Willie Pogany.

“I see that in

your edition of

August the 8th

you give the
Cameo a wonder-
ful display. Many
thanks. I am for-

warding you a few
more photographs
which 1 hope you
will find interest-

ing for your
paper.

“It might inter-

est you to know
that since we
have received Exhibitors Herald we have
found such interesting information that we
have translated certain parts into French,
so that our different department heads will

know exactly what is going on in the

motion picture business

in America.
“We have a very big

interest in the Cinemato-
graphic Frangaise, which
is recognized as the lead-

ing trade paper in this

country, and a number
of your ideas, I must
own, have been copied

by this paper, which can
only be recognized as a

compliment to the man-
ner in which your paper
is got up.”

* * *

In a letter to Watterson
R. Rothacker, producer
of “The Lost World,”
First National attraction,

Mr. Ford writes:

“.We are now in our
tenth week and still go-

ing stronger than ever.

It looks like it is going
on forever. ‘The Lost
World’ has broken every
record for the number of weeks a picture

has stayed at a Boulevard House during

the summer months.

“This film has done more receipts daily

since the start of the show than any other

Cinema in Paris, and the Cameo has only

630 seats. It is a remarkable accomplish-

ment and shows what good films can do
over here.”

Photographs mailed to Mr. Rothacker

and made available for reproduction

through his cour-

tesy, are printed

on this page. One
of these shows the

street exploitation

used for the pic-

ture. The other

shows the frontal

display installed at

the theatre.

Mr. Ford’s
showmanship, as

revealed in the
present case and in.

the photographs
reproduced in the

August 8th issue, is of a piece with
the most vigorous type of American ex-
ploitation. While the treatment is slightly

different, the basic elements are the
same.

Apparently the matter
of “exploitability” is ad-
judged in Paris by the

same standards that ap-

ply in the United States

also. “The Lost World”
has been found by
American showmen to

offer unusual angles for

exploitation treatment
and a great bulk of

photographs showing
capitalization of these

has come to this desk,

much of it being printed

in past issues. Save in

the matter of language
employed, there is little

substantial difference be-

tween advertising meth-
ods used here and
abroad.

It is a source of pleas-

ure to the Herald staff

to learn that the “rec-

ognized leading trade
paper” in France has

adopted Herald ideas of service to read-

ers. Adoption of these ideas by motion
picture trade papers printed in the English
tongue is by no means a novelty, but in

the case of the French adoption there can

be no doubt as to the sincerity of motive.

In English adoptions, unfortunately, such

adoptions have been but “skin deep,” this

being particularly true in the widespread
imitation of “What the Picture Did for

Me.”
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Thought Bushman an Ox-Driver
ACTOR, like a prophet, is without honor in

his own country, according to Francis X. Bush-
man, who plays “Messala” in “Ben Hur.”
“We were in Italy with the ‘Ben Hur’ company,”

says Bushman, “and were engaged in some elaborate

scenes out-of-doors. A lot of American tourists

were looking on. One woman pointed me out to

another.”

“Look at that big Italian there,” she said. “Hasn’t
he a wonderful build? You don’t see those great big

fellows in America maybe it’s because the Italians

work so hard. Probably he was an ox-driver or

something until they put him in the picture.”

M ISS Brown Eyes,” a

Jersey cow, leading

lady in Buster Keaton’s

picture “Go West” has is-

sued invitations to a party

to be held at the Ambassa-

dor Hotel, Los Angeles. In-

cluded in the list of guests

are Fred Thomson’s horse

“Silver King,” “Strong-

heart,” Tom Mix’s horse

“Tony,” and many others.

* * *

This bird that sits in

a restaurant, coyly

picking his teeth be-

hind a napkin, has got

etiquette mixed up
with vaudeville.

* * *

California is surely won-

derful. Out there they are

training a troupe of pota-

to bugs for use in a pota-

to patch in Mary Pickford’s

picture “Scraps.” Out here

in the Middle West they

would pay a lot if somebody

could train them to stay out

of the patches.

* * *

Balaban & Katz has an-

nounced that hereafter their

musicians will circulate

among their various Chi-

cago houses. Just when we

were beginning to learn

how to pronounce the name

of the orchestra leader at

the Tivoli.

Athletes Turn

to Screen for

Greater Fame
TLJ OLLYWOOD. —
A Athletes are turn-

ing motion picture

actors this summer,
judging from reports
from New York
studios.

A few weeks ago “Gun-
boat” Smith, one-time as-
pirant for world heavy-
weight championship honors,
and a dozen lesser fistic

lights, worked for many
days in “The Pace That
Thrills” in which Ben Lyon
and Mary Astor are to be
featured.

A week later the entire
crowd worked in another
fight sequence in a Milton
Sills starring vehicle. Their
number was augmented by
the addition of Danny Sulli-

van, the famous prize-fight

referee and Ed Garvey, for-

mer Notre Dame football

star, who after winning a

place on the "All-America”
football team turned pro-
fessional prize-fighter.
Apparently they were bit-

ten by the film bug, for
“Gunboat,” Sullivan and
Garvey the following week
were playing in another Sills
starring picture. This time
they were in the roles of
policemen.
And now a woman athlete

is discovered in “The Un-
guarded Hour.” She is

Laura Wimberg, swimming
teacher at the municipal
pool at 23rd Street and
Avenue A, New York City.

Leatrice Joy Tells
of Early Experience
HOLLYWOOD. — Four

parts in one picture—that’s

the number Leatrice Joy
once had in a picture made
at New Orleans in her early

days of screen work. She
played the heroine, the
heroine’s daughter, the hero-
ine’s mother and a feminine
heavy. There is nothing in

the records to show that her
feat has ever been equalled.
“They say to beginners in

pictures, ‘get experience’; I

got it in one picture,” the
star says.

Above is a page designed for the use of exhibitors in planning copy for their house
organs. This page and another are printed each week.

Thomas Dunlop Writes
Regarding Philly’s

Presentations
To me, being a Philadelphian, it has al-

ways been a pride to me, and at all times

I’ve been ready to defend it against people
from other cities who at various times have
tried to make trifling comparisons to our
city.

By chance some months ago I started

reading your publication.

I think presentations presented at the

Stanley and the other theatres are just as

good as any I’ve seen, and I’ve traveled a

bit in this country.
Still no comment is made on Philadel-

phia presentations and your paper keeps on
raving about this and that of other theatres.

As a matter of fact I know some of
Philly’s presentations are better than some
in New York and Chicago. The only
places that outdo the Stanley are the

Capitol, New York, and the Chicago, Chi-
cago.

I know for a fact that when the Stanley
put on a fashion show for Gimbel’s it was
so beautiful the New York store asked for
it to be sent over and displayed.

I think the Rivoli or Rialto put it on,
and when I went over to see it, it did not

compare one, two, three with the Philadel-
phia show.
The reason I say this is that I struck up

an acquaintance, a manager in one of the
smaller theatres, and he told me about New
York’s asking for it. And I made it a

point to find out when it was playing, to

go over there, for it was great to feel that

Philadelphia had something New York
wanted.
So you see New York and other cities

get praise for their movies and Philadel-
phia gets none.
And I think it’s only fair that the man

or men who put on the shows in the Stan-
ley and other Philadelphia presentation
theatres should receive a little more atten-

tion from the important trade journals.

What really consummated this complaint
was the article in the August 15 issue,

“The Presentor.”
Hoping I haven’t bored you with my

complaint, I remain, a well wisher for your
paper’s continued success,

Respectfully,
Thomas Dunlop,

A Philadelphia booster.
(NOTE: It is the aim of this and other Herald

departments to give full voice to motion picture
exhibitors of any and all classes, no distinction
being drawn along class or other lines. News,
photos, etc., concerning Philadelphia presentations
are invited and welcomed as are those from other
sources.—W. R. W.)

Reproduction of four ads used by Bala-
ban and Katz for the Roosevelt,
Chicago, Uptown and McVickers the-
atres. These are good examples of

the kind of publicity given by these

exhibitors to the feature pictures they
run.

Florida Boom Used by
Browning in Booming

His Receipts
Knowing you to be interested, I am

writing, telling you about another lot

contest which I conducted here along
lines similar to the Florida Lot contest,

about which I wrote you some time ago
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THE THEATRE HERALD

When All Join Together

You are going to the theatre tonight. The reason

you’re going may be because you know your favorite

star will be in the picture. It may be because the

picture is a film version of a favorite novel. It may

be because you are following the chapters of a serial

picture. Or it may be just because you feel the need

of relaxation. At any rate, you are going, it is cer-

tain, with one thing in mind
:
you are seeking enter-

tainment and diversion.

Beside you there may be a man who has calloused

hands from the worn handle of a coal scoop; he may

be of another vocation, a merchant, physician or

lawyer; or beside you may sit a man of wealth who

has traveled through the Continent. He may be one

who is accustomed to Boris Goudonoff, I Pagliacci or

II Trovatore; he may be of royal descent.

It matters not. You all unite with one cause. All

are as one in the greatest of democratic institutions

of America—the Theatregoing Public.

Exhibitors may clip the above and use at will. It is provided with the purpose of
aiding in the publication of exhibitors’ house organs

House Organ
Exchange

BAIR* E. E., Falla theatre, Cuyahoga Falls, O.
BENDER, A. R., Olympia theatre, Cleveland,

Okla.
BENTLEY, FLOYD E., Kelso Amusement Co.,

Kelso, Wash.
BROWNING, HARRY, Olympia theatre. New

Haven, Conn.
BUBERT, E. H., Metropolitan theatre,

Morgfantown, W. Va.
BURNS, FRANK H., Orlando Enterprises,

Orlando, Fla.

DALEY, THOMAS S., Schine Amusement Co.,

Gloversville, N. Y.
EVFXAND, EARLE, Twin City Opera House,

McConnelsville, O.
FAWKS, E. L., Photo Phone theatre, Gra-

ford, Tex.
GARDNER, HUGH T., Orpheum, Neosho,
Mo.

GAULT, J. C., American theatre, Oakland,
Cal.

GILL, R. A., Strand theatre, Honey Grove,
Tex.

GLASER, WILL J., Grand theatre, Fairbault,

Minn.
HAMBURGER, F. M., Circle theatre, Port-

land, Ore.
HARLEY, ALONZA, Valentine theatre. De-

fiance, O.
KOBLEN, M., Scout theatre, Oakdale, La.
LITTLE, T. L., Majestic theatre, Camden,

S. C.
MacLEOD, M., Wolverine theatre, Saginaw,

Mich.
MASSEY, EARL D., Texas theatre, Killeen,

Tex.
MEREDITH, E. E., Virginia theatre. Box

1190, Fairmont, W. Vo.
MOCK, CARL F., 56th Street theatre, Phila-

delphia, Pa.
MOSS, EDGAR A., Marlon Theatre News,

Glass Block, Marlon, Ind.

NICHOLS, DON, Durham Amusement Com-
pany, Durham, N. C.

OSTENBERC, J. H., Orpheum theatre, Sootts-

bluff, Neb.
PAYNE, EARLE HALL, Kentucky theatre,

Lexington, Ky.
PIERCE, HOWARD 0., Kunsky Theatrical

Ent., Detroit, Mich.
POPE, CLEM, T & D theatre, Oakland, Cal.

RANDALL, E. H., Liberty theatre, Condon,
Ore.

RIVERS, EDWIN B., 1718 South Main
Street, Royal Theatre, Los Angeles, Cal.

SCHWIE, F. F., Duluth theatre, Duluth,
Minn.

SNYDER, E. A., Rialto-Virginla theatres.

Champaign, III.

SOLOMON, H., Strand theatre^ McComb,
Miss.

SORG, J. H., Jefferson theatre, Fort
Wayne, Ind.

STIEFEL, S., Roxboro theatre, Philadelphia,
Pa.

STILES, J. H., The Dalles Amusement Co.,

The Dalles, Ore.
WEINBERG, I., New and Lyric theatres,

Lexington, Va.
WESKIL. F. C., Rose theatre, Colfax, Wash.
WHEELER, ED A., Ohio theatre, Cleveland,

Ohio.
WHITBECK, FRANK, West Coast Theatres,

Inc., 134 Leavenworth St., San Francisco,
Cal.

WILSON, T. S., Seelye theatre, Abilene, Kan.
WOODWARD, KENNETH V., Penn-State
Amusement Co., Unlontown, Pa.

Entry of name in above list signifies

willingness to exchange theatre publications
with other theatre publishers.

but this time I went a step further. I

called in a local real estate dealer and
developer and sold him the idea of nam-
ing a parcel of land which he had on
hand, and was selling in individual lots.

Paramount Park. This I did in view of

the fact that this theatre is now a Para-
mount house, and this instantaneously
took with the people, everyone knowing
that this is a Paramount house. I would
have gone a step further and made a

direct tieup between Paramount Park
and Paramount pictures; however, tliis

I could not do because of the fact that

we are not now playing Paramount pic-

tures. The substance of this contest was
the same as the Florida Lot contest,

about which I wrote you in lengthy
detail.

This contest did not cost us one cent,

and it was the source of a great deal of
free publicity for the theatre and for
the pictures playing concurrently with
this contest. I am enclosing samples of
the ads and all newspaper publicity
which we got through the medium of
this contest.

This contest terminated last Friday
night, August 21, and a capacity house
turned out to witness the drawing. We
were forced to put out the S. R. O. sign,

and I avoided being forced to stop sell-

ing only by pushing the show ahead
fully ten minutes, as on the day of the
drawing of the Florida Lot contest. The
receipts for last Friday, the day of the
drawing, set a record for this house for
a similar day and were only surpassed
by “Girl Shy,’’ featuring Harold Lloyd.

This contest not only gave us a

night’s good business, but it also gave
us a tremendous amount of free public-

ity. From this we also derived the sum
of $60, in payment of a series of ads
which the real estate dealer ran in our
house program. Further, it also gave
the Paramount Company a decided plug.

This worked out so well, both in getting

business and the fact that it was so tre-

mendously popular with our patrons,
that I am contemplating inaugurating
another in the near future.

Very truly yours,

H. Browning,
Manager, New Haven Olympia,

New Haven, Conn.

And Herald Copy Appears
in Sauerwein’s Paper,

i(‘Cinema News”
Should you mention this publication in

the Herald we should be pleased to receive

a copy of that particular number. We
would then “quote you” in the next issue

of Cinema.
Any suggestions would be welcome. The

movie managers are cooperating with us in

every way to make Cinema a sheet read by
the public with interest. It is delivered by
carrier weekly. The day of publication is

Thursday and it is always ahead of the

newspapers with advance stories.

Very truly yours,

C. B. Sauerwein,
Manager, Progressive Advertising,

Springfield, 111.
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HAROLD LLOYD POSED FOR an exploi-

tation picture for his Pathe feature, “The
Freshman” (upper left).

METRO-GOLDWYN-MAYER IS boosted

by strong lights in exploiting its product in

Central America, Mundial theatre, Guate-

mala City.

THEATRE FRONT FOR FIRST National

picture, “The Desert Flower,” Palace theatre,

San Antonio, Tex. (left). Prologue at the

same place for the picture shown below.
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STARTING
TODAY

Starting

Tomorrow

^UaifWdilGirl
hundred

*KNOCKOdiX (air of love and adventure (hat will move you as

iicturc has. And what a a»t

DORIS KENYON—LLOYD IIUGIIES
HOBART BOSWOKTH—'CULLY MARSHALL

THRILLING Drama of tho Canadian wllda

with Milton Sills In a part exactly Bulled to hi

ember “The Spoilt'S'—

, Don't Alice “The Knoehoull" ^0W
ordlnp Artiste, BtoytoB-

S Added5|
I^Attractiorvj

OSS-'AAN
Deasa Byrd

•A Singin g Contest*

COOL A~f X'r’-L-''
AVtrUsP.cnldK,.

F hanjoisto^

MILTON SILLS 1 TED WEEMS I 'Next*
l« 'The Knockout"

J

Orchestra Attractior

CeiAEEM

KEflK COllEEN AGAIN IN
AP1 CTURE THAT SrAfUIXS WITH
HUMOft. AND MIOTH 0TOUCHES
YDuri HEART IN A SPOT Oft TWO
HER PEPPIEST 6HOW. A RIOT Of
wonderful tun. oont miss it.
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frh orawihg
;
,350.00 Paramount Parix lot Oi
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SPECIAL ADDED ATTRACTION
|

ENTIRE WEEK COMMENCING ;
MONDAY AUGUST 31st

2

OLYMPIA IOVENILE =

FOLLIES
^ jj;

iir iqhhSON - OLIVE MclAY • EOHA BARRETT • LILLIAH McCOY J-

HOT sums™ «“(« McCIHM GESTRUDE McCOI 5
CERTRUOE ROUBURCHE «

MOVIE CAR, LN 7 DAYS’ DASH. I

TO CARRY FILM TO NEW YORK
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THE BAKE SHOP

Bakery and Lunch
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r

MIRRORS

.

~zrsf:T'. i

,

[DEiS^&SEN] 1

METHODS SHOWMEN USE TO GET BUSINESS: Upper left and right hand corners, samples of news-
paper ads used by Ace Berry, Circle theatre, Indianapolis, Ind. The three in the center from top to bottom,
the two at the left and the two at the right of the center two, and the one in the lower left hand corner were
submitted by Harry Browning, manager of the Olympic, New Haven, Conn. The top center display is a
part of the Olympic house organ and that in the lower left hand corner is a small Olympic handbill. At
the bottom center is reproduced part of the Loew’s State Newsette issued by Frank Whitlock of the West
Coast Theatres, San Francisco, Cal. In the lower right hand comer is a story reproduced from a Los Angeles
paper telling about the transcontinental tieup run of A1 Christie’s “Seven Days” car.
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44Herald 99 Campaign Producing
Short Feature Benefits

Attacking a deep seated indifference of long standing, the “HERALD” Short Features cam-
paign has produced benefits everywhere evident. Centering thought upon the matter of wasted
opportunity, reiterating vital facts traditionally overlooked, the present drive, undertaken in

cooperation with “HERALD” exhibitor readers, has produced the first concrete results ever

obtained in an effort of this character.

Material benefits are to be seen in a survey of the nation’s newspaper advertising, in a peru-

sal of representative theatre publications and in a generally quickened exhibitor and public

interest in .the Short Feature. At no time since the advent of the five-reel picture has the short-

er product received the attention it is getting today.

Yet there is more to be done. Remnants of the ancient misapprehensions remain in certain

quarters. These must be dealt with singly and directly.

Most tenacious of the misconcep-
tions regarding Short Features finds

expression in such remarks as : “It

doesn’t matter how good the com-
edy is, or who is in it; if the big
picture isn’t what they want they
will not come out or will not like

your show if they do.” This is per-
haps the most substantial stumbling
block in the way of Short Feature
progress. It is encountered in the
big cities and in the smaller com-
munities alike.

The singular aspect of the opinion
stated is that the- opposite set of
facts seems never to be considered.
It seems to pass unnoticed by these
individuals that: “It doesn’t matter
how good the big picture is, or who
is in it; if the Short Feature isn’t

what they want they will not like

the show so well and not so many
will come out to see it.” Audience
psychology seems a closed book to
those holding the old-fashioned
viewpoint.

Audience Is Critical

Audiences are uniformly critical.

The purchaser of theatre entertain-
ment is the most exacting of all

shoppers. It is not enough for him
that part of the program be good.
In nine programs out of ten, one
single unit is worth the price of any-
body’s ticket, but not one patron in

a hundred will admit it. He believes,

when he has paid his way into the

theatre, that it is up to the manage-
ment to give him several times his

money’s worth. It is his custom,

based on this reasoning whether or

not he understands it to be so, to

speak of the unsatisfactory thing

rather than the things that please

him. For some reason it is consid-

ered somewhat “smart” to criticise

a theatre performance adversely.

You need not be a showman to ob-

serve this tendency.

It is only half the proposition that

a Short Feature will not give ade-

quate box office satisfaction if the

big picture is bad. The other half of

the proposition is that a big picture

will not give adequate satisfaction

if the Short Feature is bad. The
complete proposition is : The pro-

gram must be completely good—and
the complete program is only as

good as the weakest unit thereof.

Space Values Misunderstood

Naturally, the showman who
holds the opinion discussed above is

frequently the same one who replies,

upon being asked why he does not

advertise the Short Feature phase

of his program, “I cannot spare the

space from the big picture. I’ve got

a lot of money tied up in it and I’ve

got to make it produce.”

This complex is a plain hang-over

(Concluded on page 54)

Cooperation Pledge
EXHIBITORS HERALD,
407 So. Dearborn St.,

Chicago, 111.

GENTLEMEN:
Cooperating with the Herald to determine definitely the box office value

of short features, I shall give what 1 believe to be adequate advertising representa-

tion to all subjects on my programs for such a period of time as 1 find such

advertising representation to be justified by box office results of the same or

until 1 shall consider that a sufficient test has been made.

(Exhibitor)

(Theatre)

(City (State).
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CSHE MAGIC CARPET of
c5ODAy

--IS---

KINOGRAMS
Prince Houssain’s magic carper of oriental fable that flew with

its owner from place to place at his slightest wish, never ran

out of gasoline or got a puncture

It was a pretty good invention of the story teller of those times,

and he could hardly be expected to foresee another kind of a

magic carpet that brings the world to you and saves you the

trouble and expense of travelling

KINOGRAMS the news reel in ' its latest issue whisked its

audiences from New York to Japan, to Sweden, to Buenos

Ayres, to California, and back again in the twinkling of an eye

KINOGRAMS is faster than lightning

Its scope is world-wide and its cameramen will be found in

the out-of-the-way places as well as the big centres

See the news of ihe world with KINOGRAMS

«X* KINOGRAMS
The

G
News Teel Thiilt Like a Tfewspaper

EDUCAT I ONAL
FILM EXCHANGES, Inc.

Member, Motion Picture Producers and Distributors

o^ America, Inc. Will H. Hays, President
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Your Patrons Are “Pleasure Bound”
and You Are Bound for Extra Profits

if You Book and Advertise the 18 New

MERMAID COMEDIES
Jack White Productions
have long been pace-setters for broad, fast ac-

tion and thrills as well as for laughs. But Jack

White is beating even his own past high-speed

records in the new Mermaid Comedies.

He’s gotten off to a great

start with

“Pleasure Bound”
with Lige Conley

Directed by Norman Taurog

A corking good comedy . . . strikes a

funny gait from the start and is main-

tained all the way. Book this one by all

means. —Exh. Trade Review

And he keeps up the

pace with

“Fair Warning”
with A1 St. John

Acomedy ofuproarious laughter, thrills,

and suspense, with a startling display

of St. John’s acrobatic skill and daring.

For foreign rights address

FAR EAST FILM CORPORATION
729 Seventh Avenue, New York, N. Y.

V EDUCATIONAL
FILM EXCHANGES, Inc'.

President A

Member, Motion Picture Producers

and Distributors of America, Inc.

Will H. Hays, President
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(£>cLu caXlcrricvl

THE SPICE OFTHE PROGRAM" w

Christie Comedies
The name Christie Comedy is a never-failing guarantee

of real comedy—of a picture sparkling with the pep of

youth, a production of true feature quality, full offunny
gags and hilarious laughs, but all built around a fine

story that leaves your patrons something to laugh about
for days.

Popular favorites and bright new personalities in

the casts—Billy Dooley, Neal Burns,Vera Steadman,

Natalie Joyce, Jack Duffy, William Irving, Jean
Lorraine and many others in a company of Youth,

Brains, and Beauty.

The new series begins with

Soup to Nuts”, ;

Member, Motion Picture Producers and Distributors of America, Inc., Will H. Hays, President

with

Neal Burns
Vera Steadman

William Irving

and here's what the New York Morning
Telegraph says about it:

Every Christie Comedy is as good as you could hope for—and
better than you expect. And “Christie Comedy" in your advert

tising is a sure producer of added dollars at the box- office.

Gale Henry

BILLY DOOLEY

“It’s the funniest Christie in a long

time, and that goes for other comedy
companies, too * * * a real howl. * * *

Altogether, as good a short comedy
as any exhibitor could hope for.” NEAL BURNS

and GALE HENRY in

"SOUP TO NUTS”
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RIDING HIGH
cfrom the HARDBOILED

/ 'rEVI^L

Si
,"htiest of all

JB

?jftAS.v«<nS. \x\

TOBI^coMtD\ls

i

“SHOES”
O. Henry Comedy

O. Henry, beloved of thousands, has finally reached the

screen . . . one of the best short comedies ever

screened. . . . Exploit this as an 0. Henry story

and do not hesitate to promise your patrons several

thousand feet of merriment.

—

Exhibitors Trade Review.

Clean, wholesome comedy entertainment, nicely pro-

duced and with a good cast . . . brings its laughs

along readily and has some quite new twists.

—

Film
Daily.

There are a number of excellent touches and genuine

laugh-provoking situations and the comedy is thor-

oughly worth while.

—

Moving Picture World.

You’ll have to look a long time before you'll find a more
amusing comedy. . . . Any exhibitor should be glad

to get it. . . .

—

Sunday Telegraph.

“THE WRESTLER”
Earle Foxe in a Van Bibber Comedy

“Shoes” is amusing and entertaining and there’s the

customary touch of 0. Henry romance that makes it all

the more pleasing. . . . Good clean comedy enter-

tainment.

—

Film Daily.

Exceptionally good comedy . . . does not rely upon
slapstick humor . . . but gets smiles through logi-

cally developed humorous situations. . . .
—Exhibi-

tors Trade Review.

It is all thoroughly amusing and holds the interest.

There are lots of laughs.

—

Moving Picture World.

It is elaborately mounted and well cast. In fact, it

looks as if the Fox Company had determined to do right

by Van Bibber.

—

Morning Telegraph.

A delightful coinedv worthy of feature honors in the

theatre billing. . . . Excellently acted and pro-

duced . . . should score a big hit and a box office

success.

—

Motion Picture News.

The production is on a big scale and they’ve spent

considerable in making these comedies. . . . Good
comedy business . . . suitable for any program.

—

Film Daily.

“A BUSINESS ENGAGEMENT”
Married Life of Helen and Warren Comedy

Has enough plot for a feature. More than many. . . .

It h as been produced on a lavish scale. . . . This
series should be very popular. — Exhibitors Trade
Revieiv.

A striking feature of the new Van Bibber series is the

big scale on which they have been produced. . . .

Great cleverness and ingenuity have been displayed.—

Moving Picture W orld.

A highly amusing picturization of one of Van Bibber’s

adventures in Russia with several hilarious wrestling

matches . . . sound entertainment value and high

quality.

—

Motion Picture News.

“SWEET MARIE”
An Imperial Comedy

%
A step forward in its field. . . . Altogether a first-

class offering which will be at home among the very

best audiences.

—

Morning Telegraph.

There is every indication that no expense or pains were
spared to make this a good comedy. And it is good.

—

Morning Telegraph.

COX * 1.000.000 SHOOT SUBJECT PROGRAM
fox Film Goro oration.
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WITH
TRADE REVIEWERS

Is sure-fire comedy business that will get laughs any-

where and its gags draw howls more often than laughs.

—Film Daily.

Thoroughly amusing and fast moving . . . good

burlesque war stuff. . . . There is a real story. . . .

—Moving Picture World.

Finely acted and produced ... of the type which

appeals to all classes of screen fans.

—

Motion Picture

News.

“MY OWN CAROLINA”
Fox Variety

It is a beautiful scenic and cannot help but cause the

city dwellers to long for Carolina or some place equally

alluring.

—

Exhibitors Trade Review.

You are given some mighty beautiful views. The
photography is essentially good and they’ve secured

some very fine shots.

—

Film Daily.

There are a number of beautiful shots of forest, moun-
tain and stream. . . . This has been varied by in-

teresting scenes showing the hunting of quail with bird

dogs. ... A thoroughly entertaining subject.

—

Moving Picture World.

Here is the “travel” picture at its best. . . . The
type of picture that will gain admiration for the screen

and increase the prestige of the cinema. . . . It is

entertaining, beautiful and instructive.

—

Motion Pic-

ture News.

FOX SHOUT StmiECTS-VITTU OtANTS of the5COEEN
fox Film Co rpo rati ore

Member Motion Picture Producers and Distributors of America, Inc.—Will H. Hays, President.
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“Herald” Campaign
Producing Results

(Concluded from page 48)

from general merchandising prac-
tice, according to which it is judg-
ment for the merchant to devote all

possible energy to the moving of

that product in which he has most
money invested. It is not strange
that the exhibitor coming into the

show business from another field

should bring this policy with him,
but it is not to his credit that he
should cling to it longer than is

necessary for him to find out the

special aspects of his new field.

The common practice seems to be
to regard the show as made up of

items only up to the point of adver-
tising it. At this point the unit

composition of the program is for-

gotten and the single item—the long
feature in which most money is in-

vested—is remembered. This puts
the theatre in the curious light of a

merchant selling half a dozen items
and advertising but one of them

—

in other words, a man selling one
unit and “throwing in” four or five

more “for good measure.”

Sales Methods Outworn
Such sales methods are long since

outworn, in other lines as well as in

the theatre business. The clothier

who used to “throw in” a pair of

suspenders, a shirt, a necktie and a

pair of sox, doesn’t do it any more.
He learned long ago that it didn’t

pay, that the “extras” weren’t appre-
ciated. That’s the big consideration
in the whole proposition of the un-
advertised Short Feature.

A wedding ceremony was staged at the
Polo Grounds in New York for a
sequence of “Play Ball,” Pathe serial.

The second episode, from which two
scenes are shown, was released for
the week of July 26.

GALA PROGRAM INAUGURATING THE GREATER MOVIE SEASON

E. E. Meredith, Fairmont, W. Va., has
adopted use of the phrase, “Short
Features,” in his ad copy for the Vir-
ginia theatre.

Apparently the idea that a patron
coming in to see a certain picture

will feel extreme gratitude upon
being confronted by three or four

extra ones remains more or less

prevalent. Not in many years has
there been audience reaction to war-
rant this belief. Certainly it cannot
be argued that a patron believes a

picture apparently not considered by
the management to be worth adver-
tising is especially worth while.

As a matter of fact, the patron
thinks a picture is about as im-
portant or unimportant as the thea-

tre management indicates it to be.

He may decide that a strongly ad-

vertised picture is very bad, but he
does not decide that it is not im-
portant.

Representation Vital

This difference between the terms
“important” and “good” is not gen-

erally understood. At least one of

the most important pictures issued

during the last year, one of the big-

gest and most costly, was pro-

nounced terrible by the public. But
it wasn’t pronounced unimportant

—

and the theatres showing it did not

incur the charge of exhibiting cheap
product. Neither did the general
body of “Long Features” suffer.

The stigma attached to the single

picture. The stigma passed with
the picture.

Loud as was the outcry against
this particular picture, harsh as

were the words addressed to ex-

hibitors showing it, the next attrac-

tion came in with a clean slate and
a fair break. The worst it may have
met with was a sharpened demand
for merit. That is exactly what is

wanted for Short Features and all

other kinds.

Representation of all program
units is vital. Any argument to the
contrary strikes upon bedrock fun-
damentals. Parallels illustrate the
facts

:

It would be foolish to employ
Sousa as orchestra leader, then keep
his identity a secret. It would be
ridiculous to own the biggest theatre
in the world and conceal the fact of

its size predominance. It would be
the height of folly to run “The Ten
Commandments” and advertise
nothing but a newsreel. It is just

as ridiculous to run any picture, of
any size, style or title, without let-

ting the public know it is being
shown.

Generalities Conclusive

Discussion of the Short Features
proposition in detail always leads to

generalities. The generalities never
have been successfully disputed.

If 1,000 people will pay to see one
good picture, more than 1,000 people
will pay to see that one and another.

If an exhibitor buys four pictures

to sell on a certain day, he wastes
three-fourths of his investment if he
seeks to sell but one of them.

If Short Features are necessary to

complete program satisfaction, pa-
trons to whom such satisfaction is

to be given are entitled to know
what the Short Features are.

If Short Features are worth
rental money, shipping charges,

program time, exhibition expense,
theatre consideration of any kind in

any degree—they are worth space
in theatre advertising.

Typical scenes from “A Business En-
gagement,” first of “The Married Life
of Helen and Warren” series for Fox.
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THIS department contains news, information and gossip on current productions. It aims to supply
a service which will assist the exhibitor in keeping in touch with developments in connection with

pictures and picture personalities—and what these are doing at the box office. No prophecies on the
entertainment value of pictures are made. Opinions expressed are simply those of the author or of
his contributors and the reader is requested to consider them only as such.—EDITOR’S NOTE.

T.

‘THE UNHOLY THREE”
VITALLY DIFFERENT

HE Unholy Three’,’ is vitally dif-

ferent melodrama. It starts differently,

develops differently and ends differently,

upsetting the observer’s “dope” at every

sequence. It is the most continuously in-

teresting picture I have seen in the past

year.

Baldly related, the story of “The Unholy
Three” might sound like a pipedream. It

is a pipedream, but there is no good reason

why a pipedream may not be extremely

interesting and this one is more than that.

It is the first picture since “The Miracle

Man” to which I would apply that veteran

adjective, “gripping.”

Voluminous publicity has acquainted you
with the character of the play, so I will

not go into that. The construction of it is

more interesting. It delivers shock after

shock, one unexpected event after another,

until all certainty as to the outcome is dis-

sipated. With accomplishment of this

happy circumstance, so rarely effected in

pictures, there is a straight, swift dash to

the finish. It lands like a tornado.

Lon Chaney, Victor McLaglen, Harry
Earles and Mae Busch comprise a charac-

ter quartette remotely comparable to the

famous “Miracle Man” four, but there is

nothing similar in the things they do nor
the results thereof. Perhaps the best

thing about “The Unholy Three” is that it

is similar to no other picture ever made.

I doubt that the usual attempt to dupli-

cate an exceptional picture will be made in

this case. Any imitation would be fatally

reminiscent. But I hope all will attempt

to emulate the far jump away from the

well worn ruts of production. If all pic-

tures were as different, one from the other,

as this is different from other pictures—
but then, they will not be. There is not

that much imagination in the universe.

‘‘WILD HORSE MESA”
IS GOOD ZANE GREY

ILD Horse Mesa” is good Zane

Grey. As there seems to be no bad Zane
Grey, that doesn’t mean much, but there’s

no other way to phrase it. When a man
becomes so prolific of uniformly good ma-
terial as Zane Grey it becomes difficult to

say anything at all about his stuff.

Jack Holt is again the hero and every

time I see him in a Western it becomes

“TJ/ILD HORSE MESA,” Paramount
*

* picture featuring Billie Dove, opened
August 30 at McVickers theatre, Chicago
loop house. Comment upon the picture
appears in the accompanying columns this
issue.

more difficult to recall that he ever did

other things. Billie Dove is again the

heroine and there are many but still too

few closeups of her. It is hardly necessary
that one so good to look at should act,

but she does act in this, and well. Noah
Beery is, of course, the usual masterpiece
in villainy and Douglas Fairbanks, Jr.,

gets along alright as Holt’s young brother.

A good many others in the cast should be

named, but if the film gave their names
they escaped me.

The story is unique among Westerns,

T)ARBARA LA MARR appears in the
starring role in “The White Monkey,”

First National picture based upon the Gals-
worthy story. It opened at the State-Lake
theatre August 30. The State-Lake is a
vaudeville theatre which includes on its bill
each week a motion picture number. Cast
and highlights appeared in the New Pic-
tures department in the June 13 issue.

dealing with the business of capturing wild

horses for commercial purposes. Sub-

joined to this central thread is an incidental

Indian story. A slice of the stuff which

made “King of Wild Horses” great occurs

in the picture as a natural part thereof.

Stampedes, rescues, raids, revenges and
killings are technically the highlights of the

picture, but the really big jolt is delivered

in the form of a fistfight between Holt and

the sponsor of a bared wire corral. There’s

blood in it.

* * *

T.

‘THE TEASER” AND
‘‘TEE FOR TWO ”

HE Teaser,” Universal, and “Tee

for Two,” Pathe, are good, says Douglas

Hodges in his report of the week’s theatre-

goring, which follows

:

“The Teaser” is a good picture. It was

made by Universal under the direction of

William A. Seiter, who has many successes

after his name.

Because of the name of the picture I ex-

pected when I sat down to watch the

screen that I should see something in the

nature of a light tale of a girl who teased

men and possibly made fools of them. I

should not like such a one. But “The

Teaser” is a picture that fools you if you

think you know what it is about before

you see it. It is not “light” and of course

it is not melodramatic. It runs on in a

natural way about a girl who had several

suitors and about a man who was “a gen-

tleman at heart” but who sought to have

the manners of a gentleman.

Heada Hopper seems to know vast quan-

tities about film acting; surely a great mo-
tion picture actress. Laura La Plante and

Pat O’Malley put superb characterization

into the picture.

There is so little that is bad about the

picture that it’s negligible.

The climax moves so rapidly that you

are lost if you don’t pay pretty close at-

tention.

“Tee for Two” is a Mack Sennett

comedy that stars Alice Day. Alice wears

overalls and straw hat and gets a lot of

laughs. She has the comedy sense.

Through the story runs a little story

which ends up on a golf course where

there are a lot more laughs. Alice swings

a wicked golf stick. Her drive results in

a hole in one which is what the hero was
praying for. Because if she beat her

feminine competitor she would win the
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<< {'EVEN DAYS,” Producers Distributing
^ Corporation picture, opened at Or-

chestra Hall August SO. The house has
been converted during the summer into a

motion picture place by Lubliner & Trim.
The picture features Lilyan Tashman and
Lillian Rich in the feminine roles. Other
information was in the New Pictures de-
partment of August 22 issue.

esteem of the hero’s father. Having won
that there is nothing left but romance and

happiness.

It is a comedy with no villain, but a

good villainess.

* * *

"THE LOST WORLD ” AND
"FELIX, THE CAT”

R EGINALD FORD, owner of the

Cameo theatre, Paris, writes on another

page that “The Lost World” has broken

all records at that theatre. I still count

“The Lost World” among the interesting

pictures I hope to see, circumstances hav-

ing denied me that pleasure thus far. The
prospect becomes more and more alluring

as conflicting comments on the picture ac-

cumulate. A1 Barr, speaking of “The Lost

World” and “Felix the Cat,” writes

:

I seldom see pictures in the first run

houses. I work all day (who made that

remark?) and when I ask my dogs to stay

with me on the sidewalks in the evening

while the lines move slowly toward the box

office they refuse. Or if I do by some

chance get in without having to wait I

always get a seat in the rear of the house

'T'HE Fox picture, “Lightnin’,” opened at

the Monroe theatre, Chicago loop house,
August 29 for a week's run. Jay Hunt ap-

pears in the leading role made famous by
Frank Bacon, deceased stage star. Cast,

highlights and other details will be included
in the New Pictures department in an early
issue.

behind some overstuffed man or woman
and can see nothing. Therefore—

-

I saw “The Lost World” long after it

had shown in the loop. It was worth see-

ing but not worth standing in line for. I

found it a very spotty picture. The love

story had little to do with the remainder

of the picture and the apeman had little to

do either with the love story or the animals

that were a hangover from the preglacial

age.

I admire the man who made the animals

and conceived the motive power for them.

After watching them for a little time they

became altogether real to me. And the

notion of the huge bewildered beast amuck
in London’s streets is something to prod

the imagination.

There is a volcano that erupts. But pre-

ceding the eruption it smokes like a badly

drawing locomotive. More, it starts a

forest fire. My books say, and my walk in

the ruins of Pompeii showed, that hot lava

instantaneously burns to a crisp everything

inflammable that it touches.

On the whole, however, the picture was

satisfactory. The scenes of battle between

the giants of the world’s youth are far

more convincing than were some of the

screen battles between humans that I have

seen. And each human actor in “The Lost

World” was sufficient to his (and her)

part.

But on the same night I saw an animal

that is more to me than any other one

could be. This is Felix, big brother to

Krazy of the comic strip. For me these

animated cartoons are the perfection of

fun. They are nonsense, high nonsense,

the kind that generates spontaneous deep

laughter. Seldom are they naughty in the

worst sense—the “arty” revue sense—and

seldom do they lack high spots of humor.

Some, the best of them, are funny from

the first flash to the last.

Twice in the same week I saw Felix, his

playmate the mouse and his master (or is

he the master?) the farmer. Felix was a

window washer. There was an exciting

chase scene between Felix in his flivver and

a motorcop. The farmer also went from

one place to another in a car. Halfway
there the car turned carnivore and ate up

a traffic policeman. After that it became

equine and bucked to shame the rodeo

wonder Coffin. The farmer hauled out a

mean looking quirt and rode the bucker

high, wide and handsome.

After that, for no other reason than that

the creator of the cartoon had another

funny idea, I suppose, Felix washed a

window (using the mouse for a cloth), a

goldfish washed the inside of its bowl full

of water and another mouse, sprung from

I know not where, washed the lenses of

the farmer’s glasses. And so on to the up-

roarious end. I am always glowing as I

leave the theatre after one of these comics.

“New Pictures” Index

“New Pictures” information pub-

lished in the ten issues preceding this

one is indexed below by title, issue

date and page number.

After Business Hours ...July 25-58

American Pluck Aug. 15-52

Bad Lands, The ..Aug. 29-85

Bandit’s Rnhy, Th« July 4-51

Beautiful Sinner, The.. .July 4-54

Beggar on Horseback, The ...July 11-54

Big Parade, The -Aug. 15-49

Birth of the West July 4-54

Bloodhound, The .Aug. 15-52

Camille of the Barbary Coast... ....Aug. 8-63

Cyrano de Bergerac

Demon Rider, The

Don Q, Son of Zorro ....July 11-50

Faint Perfume

Freshman, The Aug. 1-85

Girl Who Wouldn't Work, The....Sept 5-53

Goose Woman, The ...Sept 5-54

Half Way Girl, The_ —Aug. 15-51

Happy Warrior, The ..-Aug. 1-86

Headlines

Hearts and Spurs ...July 25-57

Her Sister from Paris -Aug. 22-54

His Buddy’s Wife

How Baxter Butted In ...July 18-55

Human Tornado, The ...July 25-57

Isle of Hope, The .Aug. 29-85

Keep Smiling

Lady Robinhood

Lady Who Lied, The. —July 18-55

Lightnin’

Lorraine of the Lions ...Aug. 29-85

Lucky Devil, The

Manhattan Madness

Manicure Girl, The ...July 11-4*

Man of Iron, The ...July 11-49

Man Without a Conscience, The....July 18-55

Marriage Whirl, The —July 25-57

Merry Widow, The -Aug. 15-51

My Lady's Lips ...Aug. 29-84

Mysterious Stranger, The ..July 18-56

Mystic, The .... Aug. 15-51

Never Weaken
Night Life of New York, The —Aug.15-50
Not So Long Ago _ .Aug. 22-54

Open Trail, The. -May 28-182

Parisian Love ...Sept. 5-53

Passionate Youth

Prairie Pirate, The —Sept 5-54

Pretty Ladies ..Aug. 15-49

Red Love

Romola .Aug. 15-5®

Rugged Water -Aug. 22-55

Sally of the Sawdust

Seven Days ..Aug. 22-55

Shattered Lives

Shore Leave ...Aug. 1-87

Siege .... _

Slave of Fashion, A ...Aug. 15-50

Sporting Chance, The ...July 18-55

Steele of the Royal Mounted.... ...July 11-49

Street of Forgotten Men, The.. Aug. 22-55

Sun Up Aug. 8-65

Texas Trail, The Aug. 1-86

That Man Jack —Sept 5-53

Tracked in the Snow Country......Aug. 29-85

Trouble with Wives, The .. -Aug. 29-84

Under the Rouge —Aug. 8-64

Unholy Three, The -Aug. 15-51

White Fang. ... _ July 4-88

White Desert, The ...Aug. 1-86

White Outlaw, The ...July 25-57

Wild Bull’s Lair, The -Aug. 15-49

Wild Horse Mesa, The ...Aug. 15-51

Without Mercy —Aug. 1-86
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The Wanderer
Producer: Paramount

Distributor

:

Paramount
Length: 8,173 feet

DIRECTOR RAOUL WALSH
Author Maurice V. Samuels
Adaptor J. T. O’Donohoe

PLAYERS
Tola Ernest Torrence
Jether William Collier, Jr.

Pharis Wallace Beery
Jesse Tyrone Power
Huldah Kathlyn Williams
Tisha Greta Nissen
Naomi Kathryn Mill

Gaal George Rigas

TYPE : Drama of Biblical times in-

volving a prodigal son.

THEME: Youth who longs for the
city goes from his home but in the end
comes back.

HIGHLIGHTS: Settings and nat-

ural scenery. . . . Departure of Jether
with the caravan. . . . Destruction of

the city The homecoming.

STORY: The shepherd Jether longed
for the city and after getting his inheri-
tance from his father, joined the caravan
in which was the woman he loved, Tisha,
priestess of the pagan goddess Ishtar.

He wasted his wealth on fine clothes,
jewels for Tisha and gambling. Though
warned of the destruction of the city that
was imminent, he continued to live in

riot. But he would not deny God, and
when his money failed Tisha threw him
off. A great feast to Tisha was held in

the city and while it was in progress the
city was destroyed. Jether escaped and
became a- swineherd for a rich man and
subsisted on the husks of the corn he fed
his charges. At length he reached the
home of his father and was accepted into

the family.

The Fearless Lover
Producer: Perfection Pictures-

Commonwealth
Distributor: State Right

Length: 4,656 feet

DIRECTOR HENRY McRAE
Author Scott Dunlap

PLAYERS
Patrick Michael Casey

William Fairbanks
Mrs. Casey Ruby LaFayette
Tom Dugan Tom Kennedy
Mrs. James Sexton Lydia Knott
Enid Sexton Eva Novak
Frankie Frankie Darrow
Ted Sexton Arthur Rankin

TYPE : Metropolitan melodrama
with strong love interest.

HIGHLIGHTS : Fights between
policeman hero and gangsters. . . .

Death of boy under wheels of motor
car. . . . Strike of telephone girls.

. . . Cop’s triumphant last battle

with gang leader. . . . Love inter-

est.

THEME : Recruit policeman whose
father was a sergeant who made a fine

record sent into tough district under
orders to clean up crooks and gangsters.

STORY: Patrick Michael Casey, son
of Sergeant Casey, whose record is the
finest, joins the force and is assigned to

duty in the toughest section of the city

with orders to make the crooks and
gangsters hate the neighborhood. Dugan,
gang leader, annoys Enid, telephone

operator, and Casey stops him, telling
him what will happen if he does not be-
come a straight citizen. During tele-

phone strike a boy is struck by an auto-
mobile and dies because the wires are
dead and a doctor cannot be called.

Casey falls in love with Enid. Enid’s
brother Ted joins Dugan’s gang when a
silk robbery is being planned and is ar-
rested. Casey gets his sergeant’s promise
to let Ted off if Casey cleans up Dugan’s
gang. Casey, alone, crashes into the
gang’s hangout and goes to work with
club and gun. He chases Dugan to the
roof. The crook empties his gun at Casey.
Casey then lays aside his gun and club,

mauls Dugan into submission with his
fists and takes him to the station. Then
he and Enid make plans to go to the
church.

The Ancient Highway
Producer: Paramount

Distributor

:

Paramount
Length: Undetermined

DIRECTOR .IRVIN WILLAT
Author James Oliver Curwood
Adaptors..James S. Hamilton; Eve Unsell

PLAYERS
Cliff Brant Jack Holt
Antoinette St. Ives Billie Dove
Ivan Hurd Montagu Love
Gaspard St. Ives Stanley Taylor
John Denis Lloyd Whitlock
Ambrose William A. Carroll

Angel Fanchon Marjorie Bonner
George Bolden Christian J. Frank

TYPE : Drama of life in Southeast-

ern Canada.

THEME : Man in love with woman
almost defeats himself by using the
wrong tactics with her.

HIGHLIGHTS: Fight between
Brant and Hurd. . . . Rescue of Gas-

pard St. Ives from ruffians. . . .

Brant’s declaration of love to Antoi-

nette St. Ives. . . . The log jam.

STORY : Cliff Brant wanders the
world but eventually returns to Canada
to avenge the death of his father, which
was caused by Hurd. He beats Hurd al-

most to death. The fight is witnessed by
Antoinette, owner of a paper company
that is a competitor of Hurd’s. Hurd
loves Antoinette also, and tries to ruin

her company to force her to accept him.
Antoinette warns Brant that Hurd has
reported him to the police and he takes

to “The Ancient Highway,” a famous
stream in Quebec. He rescues Antoi-

nette’s brother from a crowd of ruffians

and takes him home. The lad introduces

Brant to Antoinette and he falls in love

with her. He declares his love but she is

repulsed by his primitive tactics though
she loves him. Hurd plots the ruin of

Antoinette’s company once more and
tries to jam the logs going to her mill.

Brant prevents this and establishes him-
self solidly with the girl. A frenzied

monk kills Hurd.
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The Golden Princess
Producer: Paramount

Distributor: Paramount
Length: Undetermined

DIRECTOE CLARENCE BADGER
Adaptor Frances Agnew

PLAYERS
Betty Kent Betty Bronson
Tennessee Hunter Neil Hamilton
Tom Romaine Rockcliffe Fellowes
Kate Kent Phyllis Haver
Padre Joseph Dowling
Gewilliker Hay Edgar Kennedy
Bill Kent George Irving

Indian Squaw Norma Wills

Betty Kent (at 3 years )....Mary Schoens
Tennessee Hunter (at 10 years)

Don Marion

TYPE : Drama of California life at

the time of the gold rush.

THEME : Orphan girl grows up in
tough mining camp, discovers gold,
founds a town and finds love.

HIGHLIGHTS: Abandonment of
the baby. . . . Discovery of gold de-

posits. . . . Fight at the mine. . . .

Scene between mother of girl and man
girl loves.

STORY: Bill Kent with his wife Kate
and daughter Betty goes prospecting to
California. Kate meets the rake Romaine
and elopes with him, taking Betty along.
Kent and a boy, Tennessee Hunter, start
in pursuit. Romaine kills Kent and runs
off with the woman, leaving Betty with
Hunter. Hunter takes the child to an old
padre and goes away. The padre dies
suddenly when Betty is a young woman
and she goes to Poverty Gulch to find her
father. No one knows her father. An
old squaw takes her to Hunter, who when
he learns who she is, takes her into his
cabin and gives her in charge to another
squaw. Hunter, his pal and Betty, known
now as the Princess, find gold and stake
claims, opening the Golden Princess
Mines. Romaine and Kate appear and
discover the Princess. Romaine demands
that Kate tell the girl he is her father
so that he can share her wealth. Hamil-
ton recognizes him as the murderer and
a fight at the mines ensues in which
Hunter and Betty are imprisoned. Kate
kills Romaine and in a second mine acci-

dent she is fatally wounded. She asks
Hunter to care for Betty and never tell

the girl who her mother was. Hunter’s
partner finds their cabin turned into a

love nest and vacates in favor of the

lovers.

High and Handsome
Producer: Harry Garson Productions

Distributor: F. B. O.

Length: Undetermined

DIRECTOR HARRY GARSON
Author Gerald Beaumont

PLAYERS
Joe Hanrahan Maurice “Lefty” Flynn
Mrs. Hanrahan Lydia Knott
Jim Burke Jean Perry
Marie Le Doux Kathleen Myers
Battling Kennedy Tom Kennedy
Myrt Riley Marjorie Bonner
Jimmy Le Doux John Gough
TYPE : Metropolitan comedy drama

involving a battling policeman.

THEME: Policeman suspended from
the force is reinstated after many diffi-

culties.

HIGHLIGHTS: Hanrahan’s meet-
ing with Marie. . . . The street fight.

. . . The fight in the ring.

STORY: Joe Hanrahan, policeman,
rescues Marie Le Doux’s Persian cat
from a perch on a telegraph pole and
also falls in love with Marie. Battling
Kennedy is a prize fighter who also loves
Marie and Joe retires in his favor. Joe
in the discharge of his duty warns Ken-
nedy’s manager, Tom Burke, against
holding any more fights in his arena un-
til the balcony is repaired. He tries to

bribe Joe into overlooking this matter and
Joe refuses the money. Kennedy slurs

Marie and Joe gives him a beating.
Word is sent to headquarters that Joe
has fought a citizen and his badge is

taken from him. When Burke announces
that he is looking for someone to fight

Kennedy, Joe appears and accepts the
challenge. During the fight, in which he
whips Kennedy, the balcony falls and
several persons are injured. Joe, who has
been reinstated, arrests Burke. Also he
wins Marie.

Kentucky Pride
Producer: Fox

Distributor: Fox
Length: 6,597 feet

DIRECTOR JOHN FORD
Author Dorothy Yost

PLAYERS
Mr. Beaumont Henry B. Walthall

Donovan J. Farrell MacDonald
Mrs. Beaumont Gertrude Astor
Carter Malcolm Waite
Mrs. Donovan Belle Stoddard

Danny Donovan Winston Miller
Virginia Beaumont Peaches Jackson
Race Horses—Man o’ War, Fair Play,
The Finn, Confederacy, Virginia’s Fu-
ture, Negofol, Morvich.

TYPE : Drama of racing life glori-

fying the horse.

HIGHLIGHTS: Race in which
equine heroine is injured.

Trainer’s care of injured horse. . . .

The big race.

THEME : Horse injured in race and
made useless gives birth to a colt that
makes its mother proud and its owner
rich.

STORY: Beaumont, Kentucky horse-
man who owns a string of racers, loses
several horses by gambling. His
last hope, Virginia’s Future, named for
his only daughter, falls in her big race
and is injured. Beaumont has lost every-
thing and his wife leaves him for another
man. He disappears. The trainer
Donovan brings the injured animal back
to health and she is sold to another
horseman. She gives birth to a colt that
is named Confederacy, and then is sold
to a junk dealer who mistreats her.
Confederacy, developed into a good racer,
is entered in a big race with Danny,
Donovan’s son, up. Beaumont and Dono-
van bet on her all excepting a hundred
dollars of the money they got from the
sale of Virginia’s Future. With the
hundred they buy her back from the
junk dealer. Confederacy wins and
everybody but Mrs. Beaumont and her
friend are happy. These two bet on the
wrong horse.
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NEWSPICTURES]
Fox News No. 96

JOHN COOLIDGE. SON OF PRESIDENT. WINS
CORPORAL’S CHEVRONS AT CAMP DEVENS

Fox News No. 9/
MOVE CHANNEL OF SCHUYLKILL RIVER BY THE

USE OF MANY TONS OF DYNAMITE

•

Pathe News No. J2
“FRECKLES” DEVINE, AGE 6, SWIMS HUDSON

RIVER—1*4 MILES—IN 37 MINUTES

BABE RUTH. FINED FOR ALLEGED MISCON-
DUCT, THREATENS TO QUIT YANKEES

RATHER THAN PLAY AGAIN FOR
MANAGER HUGGINS

•

Kinograms No. 5114
NEW HAVEN FILM BUILDING CLOSED AS PRO-

TEST AGAINST CONNECTICUT TAX ON
MOTION PICTURE FILMS

NORWEGIAN SAILORS CROSS ATLANTIC TO
NEW YORK CITY IN 45-FOOT SAIL BOAT

Kinograms No. 5113
START OF THE SEAPLANE FLIGHT TO HAWAII

IN WHICH PLANE WITH CREW OF
5 WAS LOST

CROWD OF 50,000 SEES SENATORS BEAT ATH-
LETICS TWO STRAIGHT GAMES IN

PENNANT BATTLE

International News No. 73
FIDEL LA BARBA, 18, LOS ANGELES HIGH

SCHOOL BOY. TAKES FLYWEIGHT
CROWN FROM FRANKIE GENARO
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^ have arrested one man in connection

with the robbery of Grand Opera House
on the morning of August 24 and are look-

ing for .two well known police characters

who are suspected of being the two men
who went into the theatre office and held

up the treasurer, the manager and the

stenographer and escaped with the Satur-

day and Sunday receipts. According to

the police the man under arrest has been
positively identified as the driver of the

automobile used by the stick-up men to

make their getaway. The automobile li-

cense on the robber car had been issued

to the arrested man but for a different

make of automobile. . . . Charles Wer-
ner, manager of the local Metro-Goldwyn-
Mayer office, who recently underwent an
operation at the Mayo sanitarium, Roches-
ter, Minn., is said to be doing well. This
will be pleasing news to his many friends

throughout the St. Louis territory and the

movie world at large. . . . The South-
ern Illinois coal mines are reviving and
hundreds of additional miners are going
to work every week in the territory below
Springfield to the Ohio River. The
threatened anthracite coal strike has
proved a boon to the Southern Illinois

coal fields. The increased activity will be
welcomed by the owners of the motion
picture houses throughout that territory,

as the miners, idle for months, have been
without the cash needed to patronize the

shows. . . . C. R. Johnson is remodel-
ing the Gem theatre, Grafton, 111., which
he took over recently. . . . Tom Mc-
Kean, manager for the local F. B. O. office,

spent several days in the field. He reports

that conditions are much improved in the

district around Carbondale. Many of the

St. Louis neighborhood houses that have
been closed for the summer months will

be reopened during September. It is anti-

cipated that the lay-off has whetted up the

motion picture appetite of patrons and
that business will be good during the earlv

fall and winter months. . . . Wood-
ward Players, dramatic stock comnany,
opened at the Empress theatre, Olive

street near Grand avenue, September S,

with “The Best People” as the attraction.

. . . O. W. McCutchin, owner of the

motion picture house at Sikeston, Mo., has
been arrested on a charge of operating his

house on Sunday. McCutchin announced
in advance that he would give the Sunday
show on August 23 so that he could be

arrested and test the state law against

employing labor on Sunday. The
outcome of his case will be watched
with interest throughout the entire state,

as manv officials of the smaller towns of

the state use this state labor law as an
alibi in opposing Sunday movies. . . .

Shelbyville, 111., city council was scheduled
to vote, Sentember 3. on an ordinance to

permit the showing of motion pictures and

Chicago
First Runs

(Week Beginning September 6)

CHICAGO: “The Coast of Folly,” Para-
mount.

ROOSEVELT : “Don Q, Son of Zorro,”
United Artists (5th week).

MONROE: “As No Man Has Loved.” Fox.
McVICKERS: “The Golden Princess,” Para-
mount.

ORPHEUM : “The Gold Rush,” United
Artists (4th week).

ORCHESTRA HALL: “Hia Majesty, Bunker
Bean,” Warner Brothers.

STATE LAKE: “Keep Smiling,” Associated
Exhibitors.

the holding of other amusements on Sun-
days. Considerable sentiment in favor of
Sunday shows has been worked up.
However, one of the local ministers 'has
been bitterly fighting the bill.

L LBANY, N. Y.-—Lee Langdon, former
^ well known booker for First National
in this city, is now with Warner Brothers
exchange here, doing the booking, while
Mildred Coons has gone with the local

office of the Producers Distributing Cor-
poration. . . . L. L. Conners will sur-

render the lease of the theatre which he
has been running in Salem on October 1,

when John M. Gillies will take the house.
» . . . T. J. McCarthy, a well known ex-
hibitor of Fair Haven, Vt, is spending his

vacation in Ithaca. . . . Mr. and Mrs.
A. T. Mallory of the Star in Corinth were
along Film Row during the past week do-
ing some booking. . . . There is a big

welcome awaiting Charles Stombaugh of
New York, former manager of the Pathe
exchange here, when he returns to town
on September 15 for a brief visit. . . .

Employes of the Pathe office here held a

screen party and dance the other night.

. . . Phil Marked, who has a chain of

houses in Massachusetts, was along Film
Row during the week and bought several

pictures. . . . J. H. MacIntyre, local

Special Program at

Capitol, New York
(Week beginning September 6)

“Nutcracker Suite”: “Valse de Fleurs,”
“Danse Chinois,” “Danse Russe-Trepak.”
with Mile. Gambarelli , Doris Niles, and
Capitol ballet corps.

“Li'l Black Rose,” song, Gladys Rice.

“Ave Maria,” cornet solo by Pietro Capo-
diferro , first cornetist of Capitol Grand
Orchestra.

“Mignonette,” by Friml
,

dance solo by
Mile. Gambarelli.

“Lenore,” by Trotere
,
sung by Gladys Rice

and Douglas Stanbury.
“Graustark,” First National.

manager for Famous Players, is on a ten
day trip, calling on exhibitors of Northern
New York. . . . Arthur Richardson of
Schroon Lake reports having broken all

house records with “The Ten Command-
ments.” . . . Harry Lazarus of Kings-
ton is back home after a vacation spent at

Schroon Lake. . . . Mrs. Tess Kahn
of Buffalo and formerly of this city, wife
of the manager for Metro-Goldwyn-Mayer
in Buffalo, is spending a portion of the

summer with her mother here. . . .

Sol Manheimer of Watertown had as his

guests the other night Lester Wolf and
Ted O’Shea of the local Metro branch.

. . . Do not be surprised if Earl Flack
of Potsdam once more becomes owner of

a motion picture theatre. Flack is looking

around for a house at the present time.

. . . Charles Dortic of Pittsburgh, ad-

vertising efficiency man, has been in

Albany for the last ten days working out

of the local Universal exchange. . . -

Walter Hays of Buffalo and Moe Mark
were in Troy recently in connection with

the reopening of the American theatre in

that city. . . . Charles Sesonske of the

Grand in Johnstown admits that he isn’t

much when it comes to picking winners at

the Saratoga track. Sesonske dropped

thirty dollars the other day without getting

so much as a look in for his money. . . •

Jake Rosenthal of Troy has become a fight

fan and like Walter Roberts of the Troy
theatre may be found each Monday night

around the ringside in the Troy Athletic

Club. . . . Jake Golden of the Gris-

wold in Troy made a hurried trip to New
York last week. . . . The Albany

theatre, which has been run by Walter and

Noma Suckno, and which will become one

of the Strand chain in September, will be

closed for a few weeks, according to a

report, during which it will be redecorated

and otherwise improved. . . . Tony
Veiller, a former newspaperman, will

shortly become manager of the Mark
Strand in Albany, and will have charge

of the newspaper advertising and all pub-

licity for the three houses in Albany, as

well as the three houses in Troy. .

.

James Papayanakos of the Graylin in

Gouverneur announces the purchase of the

“Golden Forty” from Paramount, to run

from September to January. . . . Gold-

smith and Harrington of Saratoga Springs

report business at their house as being up

to past summers, when August brings

thousands of visitors to the resort. Like

their competitor the Congress the house

has been running the biggest pictures, ob-

tainable for the month. . . . Lillian

Nachman and Helen Kestenbaum of the

local Metro-Goldwyn-Mayer exchange have

returned from their vacations.. . . .

Bob Yates of Lake George was in town

the other day on his wav to New York City

to arrange certain bookings lake

Tremper of Rhineheck announced during

the week that he had bought the entire

Goldwyn output for the coming year.

. . . Georne Nicholson of Staatsville

was along Film Row during the week.

. . . According to Alex Sayles, mana-
ger of the Bucklev houses in Albany, both

“Hell’s Highroad” and “Her Sister from
Paris” played to exceptionally good busi-

ness during the past week.
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INDIANAPOLIS, IND.— Construction
I of a three story fireproof film exchange
building at 120 W. Michigan street has
started. ’Twill be a fine thing when the

new home is completed. . . . Two of

the 500 war chariots used in the making of

“The Ten Commandments” were on dis-

play at the Blackstone theatre, South Bend,
this week. Too bad no horses and drivers

were sent along with them. . . . Allen
Bradley of the Lyric theatre, Edinburg,
Ind., announces that he will discontinue
operation of the Lyric and will install a

pipe organ in the Masonic opera house and
operate the house as a motion picture

theatre. He has obtained a long time lease

on the house and will make extensive re-

pairs before opening. . . . Fire re-

cently destroyed the Oakland theatre at

Syracuse, Ind. The fire started at mid-
night and had so much headway before
firemen arrived that they could not save
it. Some of the loss was covered by in-

surance. . . . The first meeting of the

Twentieth Century Founders’ Association,

which is composed of the founders and
life members of various theatrical and
dramatic clubs that are being formed by
the Twentieth Century Motion Picture and
Dramatic Club, Inc., was held in Indian-
apolis recently. . . . Nelson G. Trow-
bridge, for many years manager of the

Murat theatre, Indianapolis, has left to

become manager of the Shubert and Cox
theatres in Cincinnati. The occasion for

his change of houses is the consolidation of

the Murat and English theatres under the

management of Ad Miller. All of Trow-
bridge’s friends wish him well in his new
work.

EXCHANGE*
PLACE
% irnirwBiwiwmiJULiu.LiD mmmm ^

CALT LAKE CITY, UTAH.—H. Brad-
ley Fish, formerly with Vitagraph, is

managing the local Fox office. . . . IV.

H. Hughart, formerly with First National
is covering Montana for Fox. . . . Un-
der a new policy recently adopted the Para-
mount Empress here will show only fea-

ture pictures and each program will include
musical and dancing numbers. . . .

“The Gold Rush” will be shown at the
Paramount Empress, not at the Victory as
originally planned. . . . George E.
Carpenter, managing director of the Louis
Marcus enterprises, announces that the new
articles of incorporation have been filed

since the addition of the new Paramount
theatre in Ogden, which Emmett F. Zorg
will manage. . . . Dave Frazer, special
representative for Pro-Dis-Co, came here
from Los Angeles and went from here to

Denver. ... A. G. Pickett, manager
of the Famous Players-Lasky exchange, is

covering Boise, Idaho, this week. . . .

George L. Cloward, local Metro manager,
will go to Montana soon. . . . Man-
ager C. F. Parr of the Pro-Dis-Co ex-
change is expected to return to the office

this week. . . . Fred J. McConnell,
Universal short feature general manager,
has left for Seattle. . . . Exhibitors
seen in the local mart this week were

:

A. L Stalling, Richfield, Utah; J. A.
Whitehead, who opened a new house in

Eureka, Sept. 1 ;
Thomas Berta, Rock

San Francisco

First Runs
(Week Beginning August 29)

CALIFORNIA: “Beggar on Horseback/*
Paramount.

LOEW’S WARFIELD: “Sun Up,” Metro -

Goldwyn-Mayer.

GRANADA: ^‘California Straight Ahead,**

Universal.

IMPERIAL: “Don Q, Son of Zorro,”
United Artists (4th week).

CAMEO: “Head Winds,” Universal.

UNION SQUARE: “Slander,” All Star.

ST. FRANCIS: “The Iron Horse,” Fox.

Springs, Wyo. ; Otto Schmidt, Idaho Falls,

Ida.
;
Paul De Mourdant, Blackfoot, Ida.

;

Harmon Peery, Ogden, Utah; S. M. Dug-
ins, Goshen, Utah ; Fred Swenstrum,
American Fork, Utah, and I. Swenson,
Spanish Fork, Utah. . . . E. M. Gib-
son, assistant manager of the F. B. O.
office, has returned from his vacation and
is looking fine. . . . George E. Jensen
of the local Warner exchange is doing his

stuff in Montana. . . . Harry Gibson
of Warner Brothers is telling them about
it in Idaho and L. W. Hyde is making
them sign in Southern Utah. . . . It is

hinted that Billy Seib, big chief of the

Pathe exchange, is getting ready to take
on the oran™ blossoms.

WASHINGTON, D. C—John J. Pay-
ette, assistant manager of the Cran-

dall theatres, has had a lot of luck this

year—all bad. First he fell ill and had a

double operation; then his car was stolen

from him and was not found until some
days later. And when it was found, Pay-
ette was ordered into court to pay a fine

for parking in a restricted zone. Besides,

a warrant was issued for his arrest for

violating traffic regulations. . . . Hairry E.

Lohmeyer and his family have gone into

temporary retreat on the “Eastern Sho’.”

Harry says he drove there in his own car,

not in Payette’s. . . . Milton Davis, or-

ganist at the Metropolitan, is back at the

console after a motor trip to Buffalo and
other places. So Nell Paxton is in her

usual place in the orchestra again and
everything is jake. . . . Nat Glasser,

manager of the York, recently had his ton-

sils removed. He is trying to learn to get

along without them, and is doing rather

well. . . . The Crandall executive office

has announced that special holiday matinees

Stratford Theatre

Program (Chicago)

(Week Beginning September 6)

Stratford Versatile Orchestra, Edouard
Perrigo

,
conductor.

Stratford Pictorial.

Diamond Horseshoe of Girls, James Jordan ,

Howard Baker , Edna Hathaway
,
Margaret

Ball y Girls.

Nature’s Book of Scenic Splendor.

“Sometime,” Doris Guton at the Stratford-

Kimball organ.

Eva Tanguay, comedienne.

“The Trouble With Wives,” Paramount.

Hal Roach Comedy.

will be held in all Crandall houses on
Labor Day. . . . The exclusive film of
the Crandall Saturday Nighters has played
all the theatres here excepting the York,
and now will be shown at the Apollo and
Strand theatres at Martinsburg, W. Va.
. . . Alice Mooney, senior cashier at the
Metropolitan, is back from her vacation at
Atlantic City. Excepting that she broke a
rib while splashing in an unusually heavy
surf, the vacation was a success. . . .

Daniel Breeskin of the Metropolitan or-
chestra, has arranged a musical number
entitled “Home, Sweet Home, the World
Over” and it is very popular. . . . Mrs.
Hoffman, wife of the Comptroller of the
Crandall theatres, has written an interpre-

tative score for “Shore Leave” and has
named it “Dorothy” in honor of Dorothy
Mackaill.

CEATTLE, WASH.—In connection with
the annual convention of the M. P.

T. O. of Washington, to be held in Seattle

November 14 it has been urged that this

opportunity be taken to organize an all-

Northwest body of exhibitors comprising
the showmen of Washington, Oregon,
Idaho, Montana and Alaska. . . . The old

Warner Brothers distributing offices at

Third avenue and Virginia street leased by
L. K. Brin, Warner representative before
the taking over of Vitagraph by Warner
Brothers, have been secured by Educational
according to J. A. Gage, manager of the

latter exchange. Educational has been lo-

cated at 308 Virginia street. Remodeling
work is now under way and Educational
will have attractive and larger quarters.

. . . Promptly following the removal of

Educational, its old home will be remod-
eled and occupied by Pro-Dis-Co., at pres-

ent located at 2015 Third avenue. . . .

W . H. Drummond is manager of Pro-Dis-
Co. . . . Arthur Bishell, who recently re-

signed as general manager of the Will

Starkey Amusement Company, Spokane,
has taken over the management of the

Connell theatre, Aberdeen, owned by L. K.
Brin of Seattle. . . . Haughey, Cohen &
Company, Portland, Northwest distributors

of Morelite Reflecting Arc Lamps, are

conducting a sales campaign in this dis-

trict. Two of these units have been in-

stalled in the Concrete theatre, Concrete,

Wash., owned by /. M. Phebus. . . .

H. Lawrence, formerly exploiter for Met-
ro-Goldwyn-Mayer and First National, Los
Angeles territory, is now associated with
the Fox Seattle offices, according to J. J.

Sullivan, manager. . . . When the new
navy seaplane PB-1, manufactured in

Seattle for the San Francisco-Hawaii non-
stop flight, left Seattle last week on the

first leg of its proposed flight, L. O. Lukan,
manager of the local Universal offices, was
on hand, accompanied by A. J. Kennedy,
Universal exploiter. Preparatory to the

hop-off, news cameramen and local news-
paper photographers were present and
Lukan and Kennedy saw that the personnel

of the navy plane was photographed with

a banner carrying the legend “California

Straight Ahead,” the title of the new Uni-
versal-Reginald Denny feature to be

shown the following week in Seattle. . . .

Among recent Seattle visitors were Patrick

Dowling, publicity director for the Christie

Film Company, Los Angeles; Fred Mc-
Connell, short feature sales manager for

the Universal Film Company, New York;
W. J. Sissel, proprietor of the Orpheum,
White Fish Mont., and Owen Woody,
special representative of Associated Exhib-
itors, New York.
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— <
FT ALLAS, TEX.—Mrs. Betty Blount

^

Strong of Dallas, Texas, author of
“The Birth of Texas,” has completed ar-
rangements for the filming of her story,
which it is estimated will cost $1,250,000.'

It is reported that the picture is to be pro-
duced and released by a national organiza-
tion for the season of 1926. The name of
the distributing organization has not been
disclosed. Finis Fox, continuity writer,
and Jack Sherrill are expected in Dallas
shortly to confer with Mrs. Strong and a
representative of Governor Ferguson. The
scenario calls for many historic spots in

Texas as locale, and for the use of Texas
troops. . . . The Strand and Topic
theatres at Honey Grove, Texas, have
changed owners. Former owners, 0. and
R. A. Gill have sold to Mitchell, Wheeler
and Lilly at Commerce, who also own
other theatres in this territory. Gill

Brothers have purchased theatres at Van
Alstyne and Wolfe City. . . . Carl
Laemmle’s theatre parties, the first of
which is to be held at Wichita Falls, Texas,
September 8, are creating an unusual
amount of interest in this territory. Many
exhibitors are said to have revived their

faith in Santa Claus as a result of Uni-
versal’s announcement that the entire party
will be given at the expense of Carl
Laemmle, the exhibitors being told to leave
their purses at home. Universal announces
that this “joy fest” is occasioned by
Laemmle’s desire to accord the small town
theatre owner the same privileges as are
enjoyed by the exhibitors in the larger
cities. Since Mohammed cannot come to

the mountain, the mountain will come to

Mohammed. In this instance it will as-

sume the guise of the fabled candy moun-
tain, as there will be considerable sugar
attached for the visitors. . . . The firm
of Robb and Rowley of Dallas was the

unconscious donor of the entire Saturday
night receipts of their three Sweetwater
theatres to a safeblower who paid a visit

to the Palace theatre Sunday night. The
safe was rolled from the office into the

auditorium of the theatre and the explo-
sion was muffled. Local manager H. M.
Rogers states that entrance was gained
through the rear window, and estimates

the loss of several hundred dollars.

V ^
TA ENVER, COL.—Sidney D. Weisbaum,

for the past three years one of the
most active members of the Denver Film
Board of Trade and an outstanding mem-
ber of the Board of Arbitration, has been
made manager of the San Francisco office

of the Film Booking Office of America.
Because of Weisbaum’s activities on vari-
ous committees of the Denver Film Board
his loss will be keenly felt. He will be
succeeded in the Denver office by Bill

Mathews, who up to this time has been
manager of the Film Booking Office at

Portland, Oregon. Mathews formerly was
a salesman working under Weisbaum in

the Denver branch. . . . L. L. Savage,
inspector booker for Pathe in the Western
territory, was a passenger on the D. & R.
G. train which was recently wrecked near
Granite, Colorado. Although several of
the passengers were killed and injured,

Savage was not hurt. Immediately after

Seattle
First Runs

(Week beginning August 29)

STRAND: “The Lost World,” First Na-
tional.

LIBERTY : “The Making of O’Malley,”
First National.

COLISEUM : “The Marriage Whirl,” First
National.

COLUMBIA: “A Fool and His Money,”
Colum bia.

BLUE MOUSE: “The Woman Hater,”
Warner Brothers.

HEILIG : “Never the Twain Shall Meet,”
Metro-Goldivyn-Mayer

.

PANTAGES: “Shattered Lives,” De Luxe.

the wreck he took several pictures, which
v/ere published the following day in the
Denver Post. Savage came to Denver to
relieve Jack Scott, local booker for Pathe
who is enjoying a two week vacation up
at Thompson’s resort on the Poudre River,
a favored retreat of all film men. . . .

Tom Love, owner and manager of the
Hanna circuit of theatres, Hanna, Wyom-
ing, is in Denver buying service for the
coming fall and winter season. Tom drove
to Denver in a new Franklin car which is

now in a repair shop as a result of a col-

lision with a cow. For further information
write Tom Love, Hanna, Wyoming. . . .

Jack Krum bet a suit of clothes that “The
Gold Rush” would do more business dur-
ing its two week run than did “The Ten
Commandments” for an equal period of
time. The picture is playing at the Rialto
theatre and has just completed its first

week, breaking all house records. Jack
picked out his suit of clothes yesterday.
. . . Hugh Braly, manager of the local
branch of Famous Players-Lasky, has re-
turned after an extensive sales trip into

the Wyoming territory. Reports among
the various exchanges are to the effect

that the Wyoming exhibitors will organize.
A meeting has been called in Casper,
Wyoming, to be held within the next ten
days. The moving spirit is Carl Ray of the
Carl Ray Amusement Company, Cheyenne,
Wyoming. Should these plans materialize,
this will be the second exhibitors’ organi-
zation in the Denver territorv, the other
being the M. P. T. O. of Colorado, of
which H. E. Huffman of Denver is presi-
dent. . . . Jack Hoxie and his entire
company arrived in Denver yesterday from
Deadwood, South Dakota, after having
made two Western pictures for Universal.
While in Denver Hoxie gave a luncheon
for two prominent exhibitors of the Den-
ver territorv, namely Charles Klein of
Deadwood, South Dakota, and Emil Stein
of Durango, Colorado. The luncheon was
held at the Brown Palace hotel.

Hoxie and his companv left during the
afternoon for the Coast. . . . The
Tomboy Club theatre, Telluride, Colorado,
has just reopened for business under the
management of C. F Carpenter. This
theatre is about 12.000 feet above sea level,

Capitol (Chicago) Has
Varied Program

(Week Beginning September 7)

Capitol Grand Orchestra, Overture, “Ray-
mond,” Thomas—Albert E. Short

,
con-

ductor.

Delano Dell, America’s youngest comedian.
Capitol Theatre World Events.

Music That Charms, Carol Dore ,
violinist,

and Louise Dore , pianist.

Capitol Scenic Review.
Balcony Scene from “Romeo and Juliet,”

Hazel Eden and Elbert W'heeler.
“Alone at Last,” Leo Terry at the Capitol-

Wurlitzer organ.
“An Iceland Frolic,” Nellie Sterling & Co.
“The Man Who Found Himself,” Para-

mount.
Comedy Cartoon.

located at the mouth of the Famous Tom-
boy Gold Mine near Telluride. . . .

Jim I^ynch, owner and operator of the
theatres at Laramie, Wyoming, was a visi-

tor in Denver during the past week.

ETROIT, MICH.—The Fox Film Cor-
poration has moved its headquarters

from the Film building to a new building
on Sibley street, one mile farther from the
downtown section. The building, which
was constructed by the Fox Corporation,
is two stories high and is modern and fire-

proof. The offices will be located on the
first floor, with screening room and con-
ference rooms on the second floor. . . .

John H. Kunsky’s new $60,000 Wurlitzer
pipe organ has arrived and during the next
few weeks it will be installed in his Capi-
tol theatre. Mechanics will work morn-
ings and nights so as to install the instru-

ment without breaking into the daily shows.
. . . Jacob Sullivan has returned from
his vacation, allowing Fred De Lodder,
proprietor of the De Lodder string of
East Side theatres, to depart on his, which
will be spent at Houghton Lake. . . .

Lew Barnes, formerly of the Elite and
Fulton theatres, Kalamazoo, has left for
Florida by motor, and plans to engage in the

real estate business there. . . . Roy Tillson

has taken over the management of Barnes
theatres. . . . Fred North, manager of
the First National exchange, is in New
York attending the annual convention of
exchange managers. . . . Nicholas J.

Pappas, proprietor of the Dawn theatre,

Hillsdale, is completely renovating his

house, installing a new pipe organ at a
cost of $15,000 and new carpets and seats.

. . . Mr. and Mrs. Harry Ross (Ross is

division manager of Famous Players in

Chicago) were in Detroit last week to

attend the wedding of Ruhl Williams,
brother of Mrs. Ross, who is associated
with Paramount. . . . John H. Kunsky
has been honored by being named a mem-
ber of the entertainment committee staging

the memorial dinner to Ty Cobb, who is

celebrating his twentieth season as a mem-
ber of the Detroit American League base-
ball club. The city council appropriated
$1,000 to purchase a gift for Cobb. . . .

Harlan Starr, manager of the Educational
Film exchange, is completing a two week
motor trip among exhibitors in northern
Michigan.

P HILADELPHIA, PA.—Winners in the

Philadelphia Daily News “Greater
Movie Season” essay contest have been
announced. The winner of the first prize,

a Dagmar automobile valued at $2,195, is

Mrs. Agnes C. Smith, Brookline, Pa. The
presentation ceremonies, which will be

observed in front of the Stanley Company
offices at 19 and Race streets, will be filmed
by the Stanley Company and will be
flashed on their screens within the next
few days. The winning essay was chosen
by three judges from more than 3,000

essays entered in the contest. Winners of

the first three prizes in the local contest

are also eligible for the national contest
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Trip Reveals Film Boom
( Special to Exhibitors Herald)

NEW YORK, Sept. 9.—Clive Adams,
popular division manager of the Central
Western division for F. B. O., reports an
extraordinary boom for the picture busi-

Clive Adams

ness all through this section.

He has just completed a swing
around the circuit which takes in

Chicago, Memphis, Oklahoma City,

Kansas City, Dallas, New Orleans,
and states big business is being
recorded in all of the theatres.

He closed contracts with some of
the biggest circuits in the South, in-

cluding the Saenger Amusement
company and others. The F. B. O.
Chicago office under Clive’s manage-
ment has sewed up important cir-

cuits in Chicago and surrounding
territory. For two years in the same
capacity with F. B. O. Adams has
won wide popularity among all

classes of exhibitors.

His easy good nature and hail well
met good fellowship have won for

him the high regard of thousands
of theatre owners large and small.

Known as the “Beau Brummel” of
the picture trades in the Central
West Clive sets the fashion pace
wherever he goes. Incidentally, it is

reported that his division broke the

cash collection record last week, evi-

dence enough that Clive gets the

“lucre.” Wherever he has visited in

the past weeks he has found great

progress for film business in general

(and for F. B. 0. in particular, he
says).

and the essays of the three Philadelphia
victors have been turned over to Will H.
Hays. The other awards were made
September 1. Exhibitors in this territory

are unanimous in urging that “Greater
Movie Season” be made an annual event.

. . . Work is being rushed on the new
Stanley theatre at Sixth and Market sts.,

Camden, N. J., which represents an outlay
of nearly $900,000 for building and ground,
and it is expected that this house will be
opened to the public about January 1, 1926.

It will be equipped with a Wurlitzer organ
costing $40,000. . . . The Philadelphia Film
Board of Trade outing was held August
23 at Pine Rock Country Club, Ambler,
Pa. Field sports, dancing, baseball and
other contests were among the features
and all present report having spent a most
enjoyable day. ... IF. /. Heenan,
Philadelphia manager of First National,
attended the annual conference of First
National district and branch managers
from all parts of the country held at the
Roosevelt, New York, August 25, 26 and
27, to discuss selling campaigns for the
fall. . . . Sam Blatt, who was manager
of the Owl theatre, 23 and South sts.,

Philadelphia, for a number of years, is no
longer connected with the motion picture
industry, but has entered the real estate
business. . . . Carr & Schad have dis-

posed of the Colonial theatre, Reading, to
the Loew circuit. The Colonial has a
seating capacity of 2,200 and will open
under the new management on Septem-
ber 14. . . . Virtually every indepen-
dent producer, distributor and exchange in

this city is now a member of the Indepen-
dent Motion Picture Association of
America. Independent producers and ex-
changemen in this territory all feel that
the coming season is to be their big year
and have spared no expense in making
their pictures on a par with the best. All

of the independent producers have pledged
themselves to cooperate heartily in making
Independence Week, beginning October 18,

a tremendous success and are assuring
theatre owners of a record week’s busi-
ness.

G°PH£R
SNAREŜ

IV/TINNEAPOLIS, MINN.—The second
^ of a series of “Universal Theatre

Parties” will be held in Minnesota on
September 10 when exhibitors will gather
at the State theatre, Alexandria, as guests
of the Laemmle organization. Dave Bader
is in town to aid Phil Dunas, Universal
manager, and William Prass, exploiteer,
in arranging the event. . . . Dancing
is included in the entertainment offerings
of the Tower theatre, St. Paul, this season.
The theatre reopened last week with a
dance floor as an added attraction to first

run Metro - Goldwyn - Mayer pictures.
Joseph Friedman, manager, estimated the
cost of installing the dancing floor at
$25,000. H. W. McCall, well known Okla-
homa showman and hotel owner, is in town
to officiate at the opening of the New Pal-
ace with musical comedy stock. McCall is

general manager of McCall-Bridge Players
and owns several theatres in Oklahoma.
. . . Bob La Piner, who successfully man-
aged the Terrace Gardens, has been named
exploitation manager of Finkelstein and
Ruben. First run Fox pictures are now be-
ing shown at F-R’s New Aster theatre. . . .

Charles Perry is managing the Garrick,

first run house of Metro-Goldwyn-Mayer,
with Eddie Gallinaugh directing publicity.

. . . A l Allard is handling newspaper
publicity for Finkelstein and Ruben’s Min-
neapolis houses. . . . “The Ten Com-
mandments” last week closed four weeks
at the Strand. . . . Stewart Warner
has been named assistant booker at War-
ner Brothers exchange. . . . Al Steffes

claims that Sydney Cohen has apologized

for things said at Detroit because he has

failed to file any specific charges against

the Northwest exhibitor. . . . Frank
W. Burke

,

for the last seven years on the

editorial staff of the Minneapolis Tribune,

has returned to his first love, the show
business. He was apoointed press agent

of the Hennepin-Orpheum and Seventh

street theatres last week by Frank Phelps,

resident manager. . . . Dick Bassen,

Minot, N. Dak., stopped in at the Fox ex-

change last week.

Philadelphia

First Runs
(Week Beginning August 24)

STANLEY : “The Trouble with Wives,”
Paramount

;

“Felix Finds ’Em Fickle,”
Educational; “The Lost City,” Scenic;
Stanley News; Overture, “Merry Wives of
Windsor,” Stanley Symphony Orchestra;
Organ Selections; Vocal Divertissement;
Musical Divertissement, Dillon Ober and
Club Cairo Orchestra.

FOX; “Kentucky Pride,” Fox; Fox Theatre
Magazine; Overture, “Symphonic Classi-

cal Jazz”; Interlude, “Sextette from
Lucia,” Fox Theatre Grand Orchestra;
Southern Jubilee Singers.

STANTON : “The Ten Commandments,”
Paramount.

KARLTON : “Not So Long Ago,” Para-
mount .”

PALACE; “Her Sister from Paris,” First

National.
VICTORIA; “The Unholy Three,” Metro-

Goldivyn-Mayer.
CAPITOL: “The Talker,” First National.

S. R. O. Signs Up for
Film Booking*s Film

,

i(
Drusilla With Million”

( Special to Exhibitors Herald)

NEW YORK, Sept. 9.—Reports from
the office of F. B. O. indicate that
“Drusilla with a Million” has been shown
with commendable reception and to S.
R. O. crowds at the following houses:

Dreamland, Columbus, O.; Rivoli, Toledo, O.;
Alamo, Louisville, Ky. ; Pantages, San Diego,
Cal.; Capitol, Dallas, Tex.; National, Greensboro,
N. C.; Alhambra, Ogden, Utah; Strand, Scranton,
Pa.; Savoy, Wilkes Barre, Pa.; Nemo, Johnstown,
Pa.; Olympic, Sioux Falls, S. D.; Garrick, Aber-
deen, Wash.; Ideal, Winston-Salem, N. C. Blah-
ers, Wildwood, N. J.; Palace, Wichita, Kas.;
Madison, Madison, Wis.; Strand, Canton, O.;
Ohio, Alliance, O.; Rialto, Butte, Mont.; Pinney,
Boise, Idaho; Palace, Ft. Wayne, Ind.

; Princess,
Springfield, O.; Colonial, Indianapolis, Ind.;
American, Salt Lake City, Utah; Gayety, Spring-
field, 111.; Pantages, Memphis, Tenn.

; Goddard’s
Sacramento, Cal.; Strand, Sioux City, la.; Holly-
wood, Pottsville, Pa.; Colonial, Harrisburg, Pa.;
America, Denver, Col.; Liberty, San Jose, Cal.;
Bonita, Marion, Ala.; Sumter, York, Ala.; Si-
Non, Demapolis, Ala.; Rialto, Fort Worth, Tex.;
Opera House, Greensboro, Ala.; Home, Blytheville,
Ark.; Strand, Syracuse, N. Y., and the American
Theatre. Bellingham, Wash.

Alice Terry Finishes
Work in Italy; Returns

( Special to Exhibitors Herald)

NEW \ ORK, Sept. 9.—Alice Terry
has finished her work in “Mare Nostrum,”
which her husband, Rex Ingram, is mak-
ing for Metro-Goldwyn-Mayer, and has
arrived in New York from Italy. After
a short vaaction in this country she will

return to Europe to appear in Ingram’s
next picture.

Work on “Mare Nostrum” is about
completed, and Antonio Moreno, who
has the leading male role, will sail for

the United States shortly. Ingram will

remain in Europe until his next picture
is completed.
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THE FILMMART
Metro-Goldwyn-Mayer

Viola Dana in “Great Love”

Viola Dana will have the feminine lead

in “The Great Love” and will play opposite

Marshall Neilan.

Each Should Know Others’ Work
Edmund Goulding, director, recently

said, with reference to the work of making
a picture : “I believe actors, directors,

writers and cameramen should know all

about the work the other three are involved

in.”

Zasu Pitts Loaned to V
Following her recovery from an injury

received in an automobile accident, Zasu
Pitts was loaned to Universal to play the

principal comedy role in Reginald Denny’s
“What Happened to Jones.”

Keaton Cutting “Go West”

Buster Keaton is engaged on the cutting

of “Go West” and expects to have the

work completed soon.

Pauline Stark in New Picture

Pauline Stark is being co-starred with

Charles Ray in Robert Z. Leonard’s latest

production “A Little Bit of Broadway.”

First National

Titles Changed

“The New Commandment” will be the

title of Robert Kane’s initial First National
production instead of “Invisible Wounds.”
The title of Edwin Carewe’s new produc-

“The Girl Who Wouldn’t Work” has
just been finished for B. P. Schulberg
by Marcel De Sano as his first direc-
torial effort. Lionel Barrymore and
Marguerite De La Motte are starred.
Its release date was August 15.

tion has been changed from “Dangerous
Currents” to “Barriers Aflame.”

“The Gunner” in Pictures

One of the most recent athletic additions
to motion pictures is “Gunboat” Smith,
once a heavyweight championship aspirant,

who worked for some time with Ben Lyon
in “The Pace That Thrills.”

“Scarlet Saint” in Work
Production of “The Scarlet Saint,” di-

rected by George Archainbaud and starring
Mary Astor and Lloyd Hughes, has started.

Jed Prouty, popular as a comedian, plays
the “straight” role of the father of the
heroine in this picture.

Filming Completed

Camera work on the Richard Barthel-
mess picture, “The Beautiful City,” has
been completed. The next picture starring
Barthelmess will be “Just Suppose,” writ-
ten for the stage by A. E. Thomas.

Green, Director, Under Contract

Alfred E. Green has signed a long term
contract and will start work with the pro-
duction of “Spanish Sunlight.”

F. B. O.
“Let’s Go Gallagher” Completed

,

Work on “Let’s Go Gallagher” has been
completed. The story was written by Percy
Heath and James Gruen and Gruen and
Robert De Lacey directed the picture.

Printed an Edition for Film

During the filming of the press room
sequence of “The Last Edition” in the San
Francisco Chronicle plant, 50,000 copies of
the paper were run off the presses.

“Flaming Waters,” Next Picture

“Flaming Waters,” an original story of
the oil fields, written by E. Lloyd Sheldon,
will be the next picture put in work.

W ill Direct Oil Melodrama
Harmon Weight, who directed “Drusilla

with a Million,” will direct “Flaming
Waters.”

Red Seal
Nine Pictures for Release

Nine pictures scheduled for September
release are : “The Silvery Art,” “Flirting
with Death,” “Swanee River,” “Marvels
of Motion,” “Ko-Ko Nuts,” “Up the River
Conway,” two “Animated Hair Cartoons,”
and another issue of Film Facts.

Associated Exhibitors
Norton in Important Role

Edgar Norton, noted character actor of
stage and screen, has an important role in

“The Lady from Hell,” which probably will

be released in the second group of attrac-

tions for this season.

Title Chosen

“How to Train a Wife,” has been chosen
as the title of the new picture recently
placed in production under the direction of
Lewis H. Moomaw.

Windsor and Lytell Star

Claire Windsor and Bert Lytell have the
principal roles in “How to Train a Wife.”

Stuart Paton Directs

Stuart Paton will direct “The Lady from
Hell,” in which Blanche Sweet and Roy
Stewart have the feature parts.

Ginsberg
“Big Pal” Cast Completed

The cast of “Big Pal,” second Royal
picture to be distributed by Henry Gins-
berg, has been completed, and includes
William Russell, Julianne Johnston, Mickey
Bennett and Mary Carr.

Columbia
Star of “Perils” Named
Elaine Hammerstein is to have the lead-

ing role of “SOS Perils of the Sea,” which
James P. Hogan will direct.

Antonio Gaudio to Direct

Antonio Gaudio has been selected to

direct the next Waldorf picture to be
released.

Educational
“Watch Out” Released

“Watch Out,” the first Bobby Vernon
comedy of the new season, has been re-

leased.

La Mont to Make Juveniles

Charles La Mont, recently signed to

direct single reel Cameo comedies, has been
placed in charge of direction of the come-
dies in the Juvenile series.

Frank Tuttle is vacationing in Maine
following completion of his directing
of Bebe Daniels and Harrison Ford
in “Lovers in Quarantine” for Para-
mount.
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St. John Plays with the Animals

In the making of a Mermaid comedy to

be released soon, A1 St. John used mice,

elephants, goats, tigers, alligators and
lions.

Cartoonist Writing Gags

Charles Gordon Saxton, formerly a car-
toonist on the New York World, is now
writing gags for Mermaid comedies at the
Educational studios in Los Angeles.

Six Comedy Series in Work
Six series of comedies on the Educa-

tional program for the present season are
in work. One or more subjects in each
group have already been released.

Fox
Van Dyke Directs

W. S. Van Dyke will direct Buck Jones
in his next picture, “The Desert’s Price.”

Getting “Winding Stair” Ready

John Griffith Wray is assembling, cut-

ting and titling “The Winding Stair,” his

first picture for Fox.

Filming Fantasy Sequence

Henry Otto is filming the fantasy se-

quences of “The Ancient Mariner,” the

film version of the famous poem.

Lee and Company at Catalina

Rowland V. Lee is at Catalina Island

directing a sequence of “The Silver Treas-
ure,” an adaptation from Joseph Conrad’s
novel, “Nostromo.”

Choosing “First Year” Cast

Frank Borzage, who has completed
“Lazybones,” is selecting the cast for “The
First Year,” his next production.

Gotham
Announce Two New Titles

“One of the Bravest” and “Hearts and
Spangles” will be the respective titles of
the seventh and eighth pictures of the

twelve to be released through the Lumas
Film Corporation.

Newmeyer Will Direct

Fred Newmeyer, well-known comedy di-

rector, has been signed to direct “McFad-
den’s Row of Flats.”

Paramount
Add to “Seven Keys” Cast

Betty Francisco has been added to the

cast of “Seven Keys to Baldpate,” in which
Edith Roberts has the feminine lead.

Fleming Directs “Lord Jim”

Victor Fleming is directing “Lord Jim,”
in which Madeline Hurlock is cast for the
feminine lead.

More Players for “Martinique”

Edith Yorke, Brandon Hurst, Evelyn
Sherman and Billy Franey have been cast

for parts in “Martinique.”

“Two Soldiers” Starts Soon

“The Two Soldiers,” from Hugh Wiley’s
story “The Spoils of War,” will go into

production soon, with Wallace Beery and
Raymond Hatton as the male principals.

Noted Swimmer in Picture

Duke Kahanamoku, noted Hawaiian
swimmer, plays a feature role in “Lord
Jim.”

Pro-Dis-Co
Coldewey Adapts “Fifth Avenue

”

Anthony Coldewey has been engaged to
prepare the scenario for “Fifth Avenue,”
which will go into production soon at the
Hollywood studios.

Sign Schildkraut

Joseph Schildkraut, featuring in “The
Road to Yesterday,” has signed a long

Earl Rossman, who produced “Kiva-
lina of the Ice Lands,” which was on
Pathe’s August 9 release schedule, is

telling the radio fans about the pic-

ture from Station WOR.

term contract to appear exclusively in De
Mille productions, after the completion of
his contract with the producers of the

stage play, “The Firebrand.”

“Seven Days” Car Ends Run
The transcontinental run of the A1

Christie “Seven Days” ballyhoo car ended
successfully when the car stopped in front

of the Colony theatre, New York City,

well within the time limit set.

Directs “Fifth Avenue”

When “Fifth Avenue,” new Joseph
Schildkraut starring vehicle, goes into pro-

duction Robert Vignola will wield the

megaphone.

“The Iron Nag,” a two-reel Mack Sen-
nett comedy featuring Billy Bevan,
was placed on the August 9 release
schedule by Pathe, which is dis-

tributing the comedy series.

La Rocque to Carry the Ball

Rod La Rocque’s next feature role will

be that of the Indian hero of the football
field, “Braveheart,” a picture adapted from
the stage success “Strongheart.”

Tiffany-Truart
Ruth Roland Reading Scripts

As soon as she finished “Where the
Worst Begins” Ruth Roland began reading
scripts in an endeavor to find just the type
of story she wants for her next picture.

United Artists

Old Ones in Revival

The owner of the Family theatre at
Rochester, N. Y., is to have a revival
month during which he will show some
of the older releases such as “Salome,”
“Tess of the Storm Country,” “A Woman
of Paris,” “When the Clouds Roll By,”
“A Doll’s House,” “Disraeli,” “Polly-
anna,” “The Mark of Zorro,” “One Ex-
citing Night,” “Suds” and “The Love
Flower.”

Universal
Worked Fast Making Newsreels

It is claimed that newsreels of the
wrecked Shenandoah were shown in

more than a hundred New York City
theatres thirty hours after the disaster.

Arrow
“North of Nome” for Japan

K. Hirata of the Star Film Corpora-
tion, Tokyo, Japan, has selected “North
of Nome” and 26 comedies for showing
in Japan.

Finishes “Wandering Fires”

Major Maurice Campbell has finished

cutting the negative of “Wandering Fires”
and will soon start production of another
picture.

Warner Brothers
Co-Star in “Fighting Edge”

“The Fighting Edge,” which is in pro-
duction, is the first picture co-starring
Patsy Ruth Miller and Kenneth Harlan.
This is also the first picture for Warners
directed by Henry Lehrman.

Borrow Ronald Coleman

By arrangement with Samuel Goldwyn,
Ronald Coleman has been secured for a

feature part in “Lady Windermere’s Fan.”

Monte Blue Drives Locomotive

Dressed in the engineer’s costume he
used in making “The Limited Mail,” Monte
Blue recently handled the throttle of the

engine that pulls the S. P. train “The Lark”
as it steamed into San Francisco. The oc-

casion was the showing of the picture at

the Granada, San Francisco.

Gayne Whitman Assigned Part

Gayne Whitman, who has played in a

number of recent pictures, will appear as

Martindale in “His Jazz Bride.”

Two Circuits Added to

Educational Contract
( Special to Exhibitors Herald)

NEW YORK, N. Y., Sept. 8.—About
40 theatres here are included in an ar-

rangement recently made by the New York
Educational Exchange with the Loew cir-

cuit. After completion of Educational Pic-

tures’ contract with Famous Players, the

latter company took over the Gordon cir-

cuit and the Gray circuit, comprising 39

towns in Massachusetts, New Hampshire,
Maine and Vermont. An additional con-

tract for Educational Pictures has now
been made for the theatres on these cir-

cuits.
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“What the Picture Did For Me”
VERDICTS ON FILMS IN LANGUAGE OF EXHIBITOR

Copyright, 1925

This is the original exhibitors’ reports department, established October 14, 1916.

Beware of cheap, misleading imitations.

“What the Picture Did for Me” is the one genuine source of exhibitor-written box office

information.

Address: “What the Picture Did for Me,” EXHIBITORS HERALD, 407 South Dearborn
Street, Chicago, III.

Associated Exhibitors
THE SKY RAIDER: Jacqueline Logan—A very

good picture filled with action and thrills. Drew
me a large crowd. Pleased everyone. Six reels.

—A. Bzovi, Ecorse theatre, Ecorse, Mich.—Gen-
eral patronage.

GOING UP: Douglas MacLean—Good comedy
that will please any class of audience. Seven
reels.—C. A. Jordan, Opera House, Cogswell,
N. D.—Small town patronage.

NOW OR NEVER: Harold Lloyd—Harold is

very good in this one. Draws good here. Pathe
holds us up on the price, but we always draw
enough more to make up for it and we gain
some real prestige. A boyhood friend of Harold’s
lives in this neighborhood and that helped. Three
reels.—Clarence C. Fuller, Loxley Hall theatre,
Loxley, Ala.—Small town patronage.

F. B. 0.
THE HUMAN TORNADO: Yakima Canutt—

A

nice little Western. Perhaps a little better than
his last one, “White Thunder." Five reels.

—

Wm. E. Tragsdorf, Trags theatre, Neillsville,
Wis.—Small town patronage.

THE FIGHTING DEMON: Richard Talmadge

—

They like these fast moving thrillers.—H. S.
Robbins, Robbinhood theatre, Grand Haven, Mich.—General patronage.

THE RIDIN’ COMET: Yakima Canutt—One
of a new series of Westerns and this lad appears
to be better than in any previous series. Has
lots of pep and action and all kinds of thrills.
Drew pretty good business under unfavorable con-
ditions. That’s saying a lot.—Ben L. Morris,
Temple theatre, Bellaire, O.—General patronage.

THE WILD BULL’S LAIR: Fred Thomson

—

Another wonderful Western and Fred proves
himself to be some bull thrower. They love
heroics in all small towns.—H. S. Robbins, Rob-
binhood theatre. Grand Haven, Mich.—General
patronage.

THE WILD BULL’S LAIR: Fred Thomson

—

Very good and will please the Thomson and Silver
King fans. Six reels.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

THE BLOOD HOUND: Bob Custer—A good
Western picture. F. B. O. has the best pictures
that I have been able to find. They always
please. Fine print. Five reels.—L. Deyo, Miers
theatre, Schoharie, N. Y.—General patronage.

THE CLOUD RIDER: A1 Wilson—A nice little

stunt picture for Saturday night, but these pic-
tures are like a circus. If you see one, you see
them all. All the actual stunts there were in
this one and “The Air Hawk" could have been
put in one reel. Am glad he only made two of
them. Five reels.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

WHITE FANG: Strongheart— The thunder-
storms scared the farmers out and they stayed at
home. Picture is fair but not as good as other
Strongheart pictures. Didn’t make any money

;

just about broke even. Friday and Saturday
poorest business this year, but can’t account for
the reason. Six reels.—R. Duba, Royal theatre,
Kimball, S. Dak.—General patronage.

WHITE FANG: Strongheart—“White Fang" is

taken from Jack London's novel by that name.
A wonderful dog picture, gripping and realistic
from the beginning to end. One cannot go wrong
booking this one. Played Friday and Saturday.
Good for Sunday. Film condition good. 95 per

The Week’s Business
Business was 72.59 per cent good

last week, according to exhibitors’
box office statements to this paper.

Business the fourteen weeks pre-
ceding was as follows:

(Issue Date) (Pet.)
June 6 74.63
June 13 72.13
June 20 65.14
June 27 _ 69.13
July 4 : '..67.23

July 11 72.74
July 18 : 63.13
July 25 70.17
Aug. 1 67.78
Aug. 8 _ 71.11
Aug. 15 69.17
Aug. 22 73.45
Aug. 29 78.36
Sept. 5 77.44
Sept. 12 77.34

cent picture. Six reels.—J. W. Ryder. Jewel
theatre, Verndale, Minn.—General patronage.

LILIES OF THE STREET: Special cast—They
like Johnnie Walker here. Pleased my patrons.
Advise you to book it. Okay anywhere. Seven
reels.—A. Bzovi, Ecorse theatre, Ecorse, Mich.

—

General patronage.

O U WEST : Lefty Flynn—Fair Western for
small towns and if you get the people in you
will give them satisfaction. Action is what they
want and they get it in this one. Five reels.

—

R. Duba, Royal theatre. Royal theatre, Kimball,
S. Dak.—General patronage.

THAT DEVIL QUEMADO : Fred Thomson—
This is a real picture. It pleased one hundred
per cent. I have used only three of these. This
one is the best Thomson I have seen. This star

is growing in popularity here. Good for any
audience.—L. M. Jones, Arcadia theatre, Vander-
grift. Pa.—General patronage.

THE DANGEROUS FLIRT: Evelyn Brent—My
patrons approved of this picture. It will readily

please all classes. It is clean from start to finish.

Some very good acting is displayed by Evelyn.
She generally draws a good audience here. Love
drama good for Sunday. Rating 90 per cent.
Six reels.—J. W. Ryder, Jewel theatre, Verndale,.
Minn.—General patronage.

FORBIDDEN CARGO: Evelyn Brent—A dandy-
mystery story. Brent is a wonderful little star.
She always pleases. Fine print. Five reels.—L.
Deyo, Miers theatre, Schoharie, N. Y.—General
patronage.

THE BANDIT’S BABY: Fred Thomson—Okay.
Oh, boy 1 Hot cake I Fred is better than any
Western star. With Silver King, the wonder
horse, look out, Tom Mix ! Five reels.—A. Bzovi„
Ecorse theatre, Ecorse, Mich.—General patronage.

THE BANDIT’S BABY: Fred Thomson—

A

dandy Western picture. The best yet of Thom-
son. Good print. Five reels.—L. Deyo, Miers
theatre, Schoharie, N. Y.—General patronage.

THE BANDIT’S BABY : Fred Thomson—This
is a dandy picture. One of Thomson’s best and
Silver King is wonderful. Buy it and step on
it. We played to capacity business. Five reels.

—

W. W. Sprouse, Rialto theatre. Altamont, 111.

—

General patronage.

THE BANDIT’S BABY: Fred Thomson—The
best Thomson to date for the reason that Silver
King has a bigger chance and he certainly per-
forms wonderfully in this one. The paper on
this is just fine. Five reels.—H. J. Eagan, Ameri-
can theatre, Wautoma, Wis.—Small town pat-
ronage.

LIFE’S GREATEST GAME: Johnnie Walker—
An extra good baseball story. Pleased a good'

crowd. Good print. Seven reels.-—L. Deyo, Miers
theatre, Schoharie, N. Y.—General patronage.

MIDNIGHT MOLLY: Evelyn Brent—A dandy-
little crook picture. Had better attendance on
this than on the past two or three of hers which
I have run. Pleased the majority. Six reels.

—

Wm. E. Tragsdorf, Trags theatre, Neillsville, Wis.

—Small town patronage.

LAUGHING AT DANGER: Richard Talmadge
—Comes up to Talmadge’s standard and will go-

good where action pictures are liked. Five reels.

—H. Bettendorf, Opera House, Foley, Minn.

—

General patronage.

THE MASK OF LOPEZ: Fred Thomson—Good
picture, but F. B. O. was unfortunate in this

Cooperation Pledge
EXHIBITORS HERALD,
407 So. Dearborn St.,

Chicago, III.
I

l

I GENTLEMEN:
I

I

(Exhibitor)

(Theatre)

(State) (State)

.

Cooperating with the Herald to determine definitely the box office value of

short features, I shall give what I believe to be adequate advertising representa-
tion to all subjects on my programs for such a period of time as I find such
advertising representation to be justified by box office results of the same or
until I shall consider that a sufficient test has been made.

,_J
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case. We bought it as a sample of Fred’s work,
but two of the most important scenes were gone.
So it doesn’t mean much here. Five reels.

—

Clarence C. Fuller, Loxley Hall theatre, Loxley,
Ala.—Small town patronage.

THE FIGHTING SAP: Fred Thomson—Silver
King, Fred’s horse, well liked. Good clean West-
ern. Six reels.—Quires Luth, Alamo theatre,
Pembine, Wis.—General patronage.

A GIRL OF THE LIMBERLOST: Special east—
A wonderful picture in every way. Followed the
book very closely. Pleased 100 per cent. Good
print. Seven reels.—L. Deyo, Miers theatre,
Schoharie, N. Y.— General patronage.

THE DESERT SHEIK: Wanda Hawley—Some
good desert scenery and on that account will go.
Cannot promise patrons much on this one.—H.
Bettendorf, Opera House, Foley, Minn.—General
patronage.

NORTH OF NEVADA: Fred Thomson An
ordinary story, but Thomson and that wonderful
horse. Silver King, can put most any story over.
This picture came very near breaking our record
for a regular feature. If your patrons like

Westerns, give them Fred Thomson. Five reels—

-

R. G. Leuzinger, Carthage theatre, Carthage, S. D.
—Small town patronage.

THE DANGEROUS FLIRT: Evelyn Brent—
This is a nice little picture, but Eve doesn’t
seem to have much draft at the box office. Five
reels—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

WESTBOUND LIMITED: Ralph Lewis—
This one pleased almost 100 per cent. Action and
railroad pictures go very good here. If you
haven’t played this one get behind it and boost.

(Thanks, Mr. Ihde, . for the bag of wheat.)
Seven reels.—Clarence C. Fuller, Loxley Hall
theatre, Loxley, Ala.—Small town patronage.

ALIMONY : Special cast—An extra good pic-

ture. Good print. Seven reels.— L. Deyo, Miers
theatre, Schoharie, N. Y.—General patronage.

HIS FORGOTTEN WIFE: Madge Bellamy-
Well liked. Good print from Milwaukee. Six
reels—Squires Luth, Alamo theatre, Pembine, Wis.
General patronage.

GALLOPING VENGEANCE: Bob Custer—
Nothing to it. The poorest Western we have
run in many a moon. Oh 1 why do they make us

play such junk? Five reels.—H. D. McChesney,
Princess theatre, Crandon, Wis.—General patron-
age.

First National
THE WHITE MONKEY: Barbara LaMarr—

This picture did a wonderful business for me
and satisfied everyone with the exception of the
few roughnecks, and there was not enough
shooting to suit them. Book it if your bill is

due next week.—W. Colburn, Palace theatre,
Burkburnett, Tex.—General patronage.

THE NECESSARY EVIL: Special cast—Well
satisfied with this show. Seemed to please. Seven
reels.—L. Feldman, Orpheum theatre, Pipestone,
Minn.—General patronage.

THE NECESSARY EVIL: Special east—A re-
markable picture as it is well produced and
acting of cast is right up to standard set these
days. Ben Lyon hits stride in this one and shows
he is there. Viola Dana as usual gets under
your skin right from the start and stays there
all the way through. Very fine entertainment.
Seven reels—W. H. Brenner, Cozy theatre, Win-
chester, Ind.—General patronage.

THE MAKING OF O’MALLEY: Milton Sills-
Excellent. We never have had Sills in a poor
picture and we have played all of his. You can
push this one hard. Eight reels—L. Feldman,
Orpheum theatre, Pipestone, Minn.—-General
patronage.

HIS SUPREME MOMENT: Ronald Colman—
Story holds interest. Star cast. Technicolor
•work perfect and beautiful. Pleased 100 per cent.
Good for an extended run. Blanche Sweet im-
proving with every picture. Eight reels.—Chas.
H. Ryan. Milford theatre, Chicago, 111.—Gen-
eral patronage.

THE LADY : Norma Talmadge—A very great

Richard Dix, Paramount star of “The
Lucky Devil,” which includes these
scenes, is completing “The Vanishing
American.” Esther Ralston, co-
starred, has been cast for “The Best
People.”

disappointment from standpoint of box office,

as it does not have any pull. Only the regular
Norma Talmadge fans will come out to it.

However Norma does the thing in her usual
sincere way and most folks will say it is good
and it does touch the heart strings of some of

the most hardened, so we will have to admit
that after all it is worth while, but it is not
worth the big rental that Norma Talmadge
productions have been pulling down. Eight reels.

—W. H. Brenner, Cozy theatre, Winchester, Ind.

General patronage.

CHICKIE: Dorothy Mackaill—This picture will

bring you business on account of publicity it

received in newspapers. Not much to the picture

and will only please about 70 per cent.—J. E.
Draginis, Grand theatre, Yoakum, Texas.—General
patronage.

MY SON : Nazimova—Fine. One of the best

from First National. Get behind it and they will

be satisfied. Had many favorable comments. Good
cast and good acting. Seven reels.—R. L. Nowell,
Idlehour theatre, Monroe, Ga.—General patronage.

THE LADY WHO LIED: Lewis Stone—Picture

well done. Comments all to the good on this

one. Seven reels.—L. Feldman, Orpheum theatre,

Pipestone, Minn.—General patronage.

SALLY : Colleen Moore—One of the best pic-

tures released this year or ever shown in this

theatre. Business fine and pleased everyone.—H.
S. Robbins, Robbinhood theatre. Grand Haven,
Mich.—General patronage.

THE TALKER: Special cast—A better picture

could not be wished for. Very good entertainment
and absolutely clean. You can step on this one.

Seven reels.—L. Feldman, Orpheum theatre, Pipe-

stone, Minn.—General patronage.

A THIEF IN PARADISE: Ronald Colman—
Boys, this is a good one. Parts of it in natural

colors and it sure will please your audience. Will

stand a raise in admission. Seven reels.—J. E.

Draginis, Gland theatre, Yoakum, Texas.—General
patronage.

HER HUSBAND’S SECRET: Special cast—
Terrible, and to think Frank Lloyd had to make
it.—H. S. Robbins, Robbinhood theatre, Grand
Haven, Mich.—General patronage.

THE ONE WAY STREET: Special cast—Good
program picture. I played it two nights on ac-

count of the picture went astray that I was to

play the second night. I had a better house the

second night than the first and enjoyed better by
some that came the second night. Seven reels.

—

Daniel T. Clary, Amuzu theatre, Lincolnton, Ga.

—General patronage.

ENTICEMENT: Special cast—Used this on a

Sunday. It was an average entertainer. Business
was poor on account of church fair just outside
of town. Seven reels.—M. F. Babin, Fairyland
theatre. White Castle, La.—General patronage.

THE DESERT FLOWER: Colleen Moore—This
picture will draw on account of star, although not
to be compared with “Sally.” No fault of star.

Will please 75 per cent. Eight reels.—J. E. Drag-
inis, Grand theatre, Yoakum, Texas.—General pat-
ronage.

THE DESERT FLOWER: Colleen Moore—West-
ern comedy drama of the high order. Very good.
Eight reels.—L. Feldman, Orpheum theatre, Pipe-
stone, Minn.—General patronage.

MADONNA OF THE STREETS: Milton Sills

—Just a fair program picture with no drawing
power. Seven reels.—H. J. Eagan, American the-

atre, Wautoma, Wis.—Small town patronage.

THE SONG OF LOVE: Norma Talmadge—
Poorest Norma picture I ever saw and poorest

business also, so I think that you can’t sell the

people anything if they don’t want it. Eight reels.

—R. Duba, Royal theatre, Kimball, S. D.—General

patronage.

HUSBANDS AND LOVERS: Special cast>—

Only thing bad about the picture is the title.

Pleased the adults 100 per cent and received quite

a few comments. Not any action in it for the

children. Invited all couples married in the past

five years free. This helped draw. Eight reels.

—Nyman Kessler, Atlantic theatre, Atlantic, MasB.

—Family patronage.

SO BIG : Colleen Moore

—

Please, Colleen, do not

play in any more pictures like this one. You
have shown us that you can act, you took the

mother part to perfection and you made a hit

with quite a number of our patrons, but there is

no doubt that you belong in the modern girl

stories and that is where our patrons like you

best.—Horn & Morgan, Star theatre. Hay Springs,

Neb.—Small town patronage.

HER NIGHT OF ROMANCE: Constance Tal-

madge—Good program picture. The star is extra

good. She knows how to put this class of pic-

tures over clean.—Bert Silver, Silver Family the-

atre, Greenville, Mich.—General patronage.

HER NIGHT OF ROMANCE: Constance Tal-

madge—The best Constance picture we ever saw.

There is a world of action and comedy, to say it

mildly. Give us more like it, and don’t go too

strong on the silly girl parts. Seven reels.

—

Horn & Morgan. Star theatre. Hay Springs, Ne-

braska.—Small town patronage.

SECRETS: Norma Talmadge—About as good as

any of her pictures I have ever used, although I

have used nearly everything she has ever made.

Eight reels.—M. J. Babin, Fairyland theatre.

White Castle, La.—General patronage.

JUST A WOMAN: Special casl^-Very good

picture. Well liked here. Good for any house

anywhere. Seven reels.—L. Feldman, Orpheum
theatre, Pipestone, Minn.—General patronage.

QUO VADIS: Special cast—A big spectacle

which most of our regular patrons did not care

for, although they did come and see it. Ten reels.

—L. Feldman, Orpheum theatre, Pipestone, Minn.

—General patronage.

THE WHITE MOTH: Barbara La Marr—Good
picture well done. Title means nothing, but it

will please the majority if you can get them in.

Advertised this as a Greater Mevie Season excur-

sion to France and admitted every women for 15c

providing she was accompanied by her husband on

this trip. Barbara La Marr lacks the personality

Colleen Moore has. Seven reels.—Nyman Kessler,

Atlantic theatre, Atlantic, Mass.—Family patron-

age.

THE LOVE MASTER: Strongheart—Good sum-

mer picture with its skies, pines, snow and beau-

tiful scenery. Acting of dog excellent. Eight

reels.—H. Bettendorf, Opera House, Foley, Minn.

—General patronage.

WITHIN THE LAW: Norma Talmadge—Great

story well done. Was surprised at the business it

drew. I infer from this that an old picture is

like an old book that has never been read. Don’t

be afraid of it. It’ll please them all. Some of the

older releases are better than the newer ones.

Eight reels.—Nyman Kessler, Atlantic theatre, At-

lantic, Mass.—Family patronage.

THE GIRL IN THE LIMOUSINE: Larry

Semon—Light entertainment comedy in feature

length which does not exactly hit the mark. H.

Bettendorf, Opera House, Foley, Minn.—General

patronage.

LOVE’S WILDERNESS: Corinne Griffith—This

is a mighty good picture. Will please any audi-

ence. Seven reels.—C. H. Martin, Strand theatre,

McKenzie, Tenn.—General patronage.

THE PERFECT FLAPPER: Colleen Moore

—

Lost money on this on account of home talent
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Alberta Vaughn starred in “Miss Me
Again,” final chapter of “The Pace-
makers,” F. B. O., released August 2,

from which these scenes are shown.
She is now in "The Adventures of
Mazie.”

play on same nights I used this picture. Colleen
is there and over and she certainly made a hit

with everyone who saw her in “The Perfect Flap-
per.” Had several tell me to let them know when
I would show “Tommy Lou” again, for they cer-

tainly would be here, so it looks as if I can’t get
along without showing Colleen. Guess I’ll have to

mortgage my theatre to get some of her pictures,

but she is worth it. Seven reels.—S. H. Ihde,

Photoplay theatre, Ashland, Kan.—Small town
patronage.

FLOWING GOLD: Milton Sills—An excellent

picture to a splendid business for one night. I

was to play “Conductor 1492.” It was lost in

transit and I ordered “Flowing Gold” to take the
place and it more than filled the bill. Eight reels.

—Daniel T. Clary, Amuzu theatre. Lincolnton, Ga.
—General patronage.

FLOWING GOLD: Milton Sills—Went back
and got this one, due to so many good reports.

Was not disappointed, because it drew a good
crowd and pleased. Seven reels.

—

H. J. Eagan.
American theatre, Wautoma, Wis.—Small town
patronage.

FLOWING GOLD: Milton Sills—Consider this

a big picture, full of exciting situations, and ad-

vise any exhibitor to play it. Eight reels.—H.
Bettendorf, Opera House, Foley, Minn.—General
patronage.

ASHES OF VENGEANCE: Norma Talmadge
—Personally thought this good, but did not suit

my fans ; therefore, no good for me. No good
for small towns. Ten reels.—W. U. Shelnutt, City
theatre, LaFayette, Ala.—General patronage.

WHY MEN LEAVE HOME: Lewis Stone-
Married life picture which is very good. Title will

draw extra business. Went fine here and enjoyed
by all. Eight reels.—H. Bettendorf, Opera House,
Foley, Minn.—General patronage.

THE ETERNAL CITY : Special cast—A great
big picture. Fine story and stars and cast good.
To an audience that enjoys a story it will satisfy.

—Bert Silver, Silver Family theatre, Greenville,
Mich.—General patronage.

A SELF MADE FAILURE: Special cast—Good
picture, but some patrons got tired of it. Can-
not give this one much. Seven reels.—H. Betten-
dorf, Opera House, Foley, Minn.—General pat-
ronage.

THE GALLOPING FISH: Syd Chaplin—Pa-
trons enjoyed this immensely and will make a
good show for any house. Seven reels.—H. Bet-
tendorf, Opera House, Foley, Minn.—General pat-
ronage.

Fox
HEARTS AND SPURS: Buck Jones—One of

Buck’s good ones. Five reels.—Wm. E. Trags-
dorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

HEARTS AND SPURS: Buck Jones—-A good
picture that could have been improved by three
things. First Wood was too old to fit East-
brook’s place. This should have been played by
a younger kid. Second this picture should have
had better ranch scenes. A miserable film tint

throughout did not help this picture. Five reels.

—A. Y. Dow, Grand theatre, Coleman, Alta.,

Can.—Small town patronage.

THE ROUGHNECK: George O’Brien—The
best thing Fox has done since "Over The Hill.”

The cast is fine and all have a chance to do
their stuff and do it. Photography great. It

was good to see Cleo Madison again. We would
advise some of the present day butterflies to see

her in this one, and they would find out what
acting and registering really are. Some naked-
ness, but nothing suggestive as we could see.

Eight reels.—E. W. McClelland, Rex theatre,

Gilman City, Mo.—Small town patronage.

THE ROUGHNECK: George O’Brien—After
screening this, I concluded there were not enough
roughnecks in my two little towns to put it over,

so paid for it, shelved it, and chalked up another

debit charge against Bill Fox. His idea of a

perfect evening’s entertainment for dad, mother

and the kiddies seems to be a bunch of naked

women cavorting over the hot sands, but I can’t

sell that idea to my family trade. Misleading,

sensational titles, and objectionable scenes make
this series of Fox specials a bad bet for the

small towns, so I’m going to give them a long

vacation after I play up this contract.—Roy W.
Adams. Pastime theatre. Mason, Mich.—General

patronage.

AN ARIZONA ROMEO: Buck Jones—Only a

fair Western comedy drama. Five reels.—P. G.

Estee, S. T. theatre, Parker, S. Dak.—Small

town patronage.

TROUBLES OF A BRIDE: Special cast—

Looks like someone tried to kid the movies in

this picture. Has lots of wild, unreasonable

action and pleases fairly well. The name is very

poor and a so-called all star cast means there

is no one in the picture that you can exploit.

It is not a high class picture. Six reels.—Ben

L. Morris. Temple theatre. Bellaire, O.—General

patronage.

THE HUNTED WOMAN : Special cast—An-

other five reel program picture listed as a

“special” and billed to us at special price. Have

used lots better that cost me $7.50. How does

Mr. Fox plan to sell his new “blocks” with the

1924-25 records in our minds? Five reels.

P. G. Estee, S. T. theatre, Parker, S. Dak.

—

Small town patronage.

DICK TURPIN: Tom Mix—The poorest Mix

we ever ran from a box office angle. The man

>r woman doesn’t live that can get away with

•ostume stuff in this town. Tony does not ap-

>ear in this picture and we give him much

redit for not doing so. Had several walkouts

m this one. Mix really is ludicrous in this.

Seven reels.—E. W. McClelland, Rex theatre,

lilman City, Mo.—Small town patronage.

THE CYCLONE RIDER: Special cast—About

is much overdrawn and impossible as it could

,e made. Too many hair breath escapes per

oot of film. Give us something more realistic.

Seven reels—Philip B. Peitz, Rialto theatre. New

England, N. D.—General patronage.

IN LOVE WITH LOVE: Special cast—

A

airly pleasing comedy-drama done in a clever

nanner. Story light with no dramatic situations

Picture lacks stars to draw in the crowds Got

fair—Ben L. Morris, Temple theatre,

n«n l nn+rnnocrP.11 • A

THE RAINBOW TRAIL: Tom Mix—An extra

good program Western—Bert Silver, Silver

Family theatre, Greenville. Mich.—General pat-

ronage.

THE LAST MAN ON EARTH: Earle Foxjh-

A little snappy for a small town but had good

business the second night, so must have pleased.

Many beautiful girls. The costumes of the ma-

jority are ten pounds lighter than a Panama

hat. The old boys who have not had a thrill

for thirty or forty years got quite a kick out of

it Seven reels—Wm. E. Tragsdorf, Trags

theatre, Neillsville. Wis—Small town patronage.

GOLD HEELS: Special cast—Good racing

story. Please any audience.—Bert Silver, Silver

Family theatre, Greenville, Mich.—General pat-

ronage.

RIDERS OF THE PURPLE SAGE: Tom Mix

—Hard times lose their significance when Tom
Mix is on. They all manage to get the money

somehow or other. People who have not been

in the house all summer came out for this. It is

along more serious lines and if you like Mix
that way then this is one of his best.—Ben L.
Morris. Temple theatre, Bellaire, O.—General
patronage.

THE LAST OF THE DUANES: Tom Mix-
Tom Mix well liked and for a mid-week show
in a busy farming territory found business bet-
ter than I expected.—Philip B. Peitz, Rialto
theatre. New England, N. D.—General patron-
age.

OH YOU TONY : Tom Mix—-A splendid pic-

ture.—Bert Silver. Silver Family theatre, Green-
ville, Mich.—General patronage.

RIDERS OF THE PURPLE SAGE: Tom Mix
—This is a real picture. Step on it and Mix
will do the rest.—C. H. Martin, Strand theatre,
McKenzie, Tenn.—General patronage.

EYES OF THE FOREST: Tom Mix— Best
Mix, by far, I have ever run. Pleased 100 per
cent. Plenty of action from start to finish.

Five reels.—Elmer Hughes, Opera House. Mes-
quite, Nev.—General patronage.

THE BRASS BOWL: Edmund Lowe—Good
program picture.—Bert Silver, Silver Family
theatre, Greenville, Mich.—General patronage.

THE SCUTTLERS: William Farnum—The
poorest thing I’ve had yet. Not worth showing
and the treatment I get from Fox is as bad as
their pictures. Fair print. Five reels.—L. Deyo,
Miers theatre, Schoharie, N. Y.—General patron-
age.

AGAINST ALL ODDS: Buck Jones—Gosh!
Jones will always draw. Majority pleased. Five
reels.—Elmer Hughes, Opera House, Mesquite,

Nev.—General patronage.

Metro-Goldwyn-Mayer
THE SPORTING VENUS: Special cast—An

honest effort was put forth by Marshall Neilan
and his gang and a lot of money spent with the
result of a very good offering for your patrons.
Blanche Sweet is at her best doing even better
work than in "His Supreme Moment.” Lew
Cody and Ronald Colman excellent with balance
of cast performing right up to expectations.
Business not up to present average for 3 days.
Seven reels.—W. H. Brenner, Cozy theatre, Win-
chester. Ind.—General patronage.

THE WAY OF A GIRL: Eleanor Boardman—
A novelty and very entertaining to all. Seemed
to please all who came.—H. S. Robbins, Robbin-
hood theatre. Grand Haven, Mich.—General pat-
ronage.

THE WAY OF A GIRL: Eleanor Boardman

—

Unusual picture. Something different and my
people seemed to enjoy it. Nothing big, just a
little program picture. Six reels.—H. D. Mc-
Chesney, Princess theatre, Crandon, Wis.—Gen-
eral patronage.

HAIL
18

THEY’RE MAKING
MONEY FOR
EVERYBODY
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THE DIXIE HANDICAP: Claire Windsor—
Very good. Holds the interest from the beginning
to the end. Several excellent race track scenes
in this that are hard to beat. Six reels.—H. D.
McChesney, Princess theatre. Crandon, Wis.

—

General patronage.

THE DIXIE HANDICAP: Claire Windsor—
This is a fine horse race picture. They went
out of their way to tell me how well they liked

it. The children almost cheered themselves to

death when Dixie went over. Six reels.—J. E.

Draginis, Grand theatre, Yoakum, Texas.—Gen-
eral patronage.

THE SNOB: Norma Shearer—Norma made an
immediate hit with our patrons. This is her
first picture here but there will be more—and
soon. Picture was a very good program offering.

—Horn & Morgan, Star theatre, Hay Springs,
Neb.—Small town patronage.

REVELATION: Viola Dana—A very good
picture, but too long. Had many favorable com-
ments. Should please most any house. Nine
reels.—R. L. Nowell, Idlehour theatre, Monroe,
Ga.—General patronage.

WINE OF YOUTH: Eleanor Boardman—
Pleased about 80 per cent. Other 20 per cent

hard to please. Lots of pep. Seven reels.

—

Squires Luth, Alamo theatre, Pembine, Wiscon-
sin.—General patronage.

THE BEAUTY PRIZE: Viola Dana—A dandy
picture. Dana is always good in this light, airy

stuff. I wish she made 40 a year. Six reels.

—

Wm. E. Tragsdorf, Trags theatre, Neillsville,

Wis.—Small town patronage.

THE SILENT ACCUSER: Peter the Great—
Another fine melodramatic dog picture.—H. S.

Robbins, Robbinhood theatre. Grand Haven,
Mich.—General patronage.

THE GREAT DIVIDE: Special cast—One of

the outstanding features of the year. Action,

scenery and story are all of the best. Showed
good at the box office. Eight reels.—Tom Foster,

Star theatre, Stanley, Wis.—General patronage.

ALONG CAME RUTH: Viola Dana—Good
comedy, pleased all. Five reels.—Squires Luth,

Alamo theatre, Pembine, Wis.—General patron-

age.

SEVEN CHANCES: Buster Keaton—Keaton’s
well liked here. Colored part in first reel pretty.

Good print from Milwaukee exchange. Seven
reels.—Squires Luth, Alamo theatre, Pembine,
Wis.—General patronage.

SEVEN CHANCES: Buster Keaton—About the
best thing Buster has done yet. Six reels.

—

Tom Foster, Star theatre, Stanley, Wis.—Gen-
eral patronage.

SEVEN CHANCES: Buster Keaton—Mighty
good comedy. A great attempt to make a pic-

ture. Plenty of gags worked in and are mostly
new and good. Played as double header with
“Hearts and Spurs.” Six reels.—A. Y. Dow,
Grand theatre, Coleman, Alta., Can.—Small town

onage.

THE RAGMAN : Jackie Coogan—Another
good one of Jackie. All the kids turned out
and were well pleased. No kicks from adults.

Will please about 90 per cent. Six reels.—J. E.

Draginis, Grand theatre, Yoakum, Texas.—Gen-
eral patronage.

THE RAGMAN: Jackie Coogan—Business

good on account of it being the first Coogan
shown here. Pleased all. Seven reels.—Squires

Luth, Alamo theatre, Pembine, Wis.—General
patronage.

THE RAGMAN: Jackie Coogan — A 95 per

cent picture. This shows the usual splendid

talent displayed by Jackie. It drew a favorable

crowd in spite of it being shown County Fair

Week. All my patrons approved of it heartily.

Good for Sunday or any day. Condition of film

good. Six reels.—J. W. Ryder, Jewel theatre,

Verndale, Minn.—General patronage.

HE WHO GETS SLAPPED: Lon Chaney—
Personally think it is one of the best ever pro-

duced, but it proved too sad and deep for our
clientele and with the exception of a few it did

not satisfy and made poor showing at the box
office. Seven reels.—Tom Foster, Star theatre,

Stanley, Wis.—General patronage.

SHERLOCK, JR.: Buster Keaton Very good

feature comedy, well liked by our patrons. Some
good stunts in this that brought the laughs. Five

reels.—Clarence C. Fuller, Loxley Hall theatre,

Loxley, Ala.—Small town patronage.

BROKEN BARRIERS: Special cast—A good
society drama that didn’t do a thing. They don’t

want that stuff here.—Roy W. Adams, Pastime

theatre. Mason, Mich.—General patronage.

PLEASURE MAD: Norma Shearer—Most of

the boys only give this fair. I am going to give

it almost excellent. The acting of Mary Alden
is a joy to behold. Also that of Norma Shearer
and Huntley Gordon. If Robert Agnew had been

“Bobbed Hair,” starring Marie Prevost
and Louise Fazenda, has been com-
pleted for Warner Brothers. It will

be recalled that production was de-
layed when several members of the
cast were injured in a wreck.

in the cast instead of young Collier, it would
have improved the cast wonderfully. As a whole,

a very fine picture and not one of the dizzy

ones which the title might lead one to expect.

en reels.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

THE SHOOTING OF DAN McGREW: Bar-

bara LaMarr—We raised the price on this pic-

ture. It drew well and gave satisfaction. Six

reels.—C. A. Jordan. Operahouse, Cogswell, N. D.

—Small town patronage.

A BOY OF FLANDERS: Jackie Coogan—
Excellent from every angle. The best Jackie I

ever exhibited. Good house. All pleased. Buy
it. Seven reels.—John H. Wardwell, Wardwell

Chadwick’s “The Unchastened Woman,”
which marks the return of Theda Bara
to the screen, is one of the September
releases. James Young directed.

theatre, Stockton Springs, Me.—Small town pat-
ronage.

THE BANDOLERO: Special cast—This went
over fine as the best feature yet in which bull

fighting was an outstanding part of the play.
Seven reels.—Tom Foster, Star theatre, Stanley,
Wis.—General patronage.

EXCUSE ME: Conrad Nagel—Very funny,
with tense railroad wreck scene. Seven reels.

—

Crosby Bros., Lily theatre, Buffalo, N. Y.

—

Neighborhood patronage.

EXCUSE ME: Conrad Nagel—One of the beset

comedies of the season. Six reels.—Tom Foster,

Star theatre, Stanley, Wis.—General patronage.

WOMEN WHO GIVE: Special cast—An extra
good picture of Cape Cod folks. However, the
photography was very dark in spots. The main
title was about 6 inches long, a total loss, and
the majority of the sub-titles were so short as

to be unreadable. Got this misfit out of Minne-
apolis. Old Zach will puff more than usual the
next time he sells me. Marcus will probably
save enough on this print so he can build an-
other theatre. Eight reels.—Wm. E. Tragsdorf,

Trags theatre, Neillsville, Wis.—Small town pat-

ronage.

Paramount
THE TEN COMMANDMENTS: Cecil B. De

Mille—Wonderful. Receipts passed "Covered
Wagon” record and house record. Attendance
house record passed with the one exception of

“The Kid.” Ten reels.—Tom Foster, Star theatre,

Stanley, Wis.—General patronage.

THE TEN COMMANDMENTS: Cecil B. De
Mille—I am glad I showed this great production,
although my patrons fell below expectations ow-
ing to high prices demanded. A wonderful
lesson is taught which cannot fail to have wide-
spread effect. Ten reels.—John H. Wardwell,
Wardwell theatre, Stockton Springs, Me.—Small
town patronage.

THE TEN COMMANDMENTS: Cecil B. De
Mille—The best feature ever run. New print

from Milwaukee exchange. Did not do the busi-

ness "The Covered Wagon” did; no fault of pic-

ture. Ten reels.—Squires Luth, Alamo theatre,

Pembine, Wis.—General patronage.

THE TEN COMMANDMENTS: Cecil B. De
Mille—One of the best of the big ones we have
ever played. Eleven reels.—L. Feldman, Orpheum
theatre. Pipestone, Minn.—General patronage.

OLD HOME WEEK: Thomas Meighan—
Played to Friday and Saturday night crowds and
the result was a pleased patronage and a little

extra change for the poor exhibitor. Meighan
a favorite here, so not much more than the

name of the star necessary to get them in.—

-

Philip B. Peitz, Rialto theatre. New England,

N. D.—General patronage.

OLD HOME WEEK: Thomas Meighan—Good
story that pleased all. Seven reels.—A. Bzovi.

Ecorse theatre, Ecorse, Mich.—General patronage.

THE LUCKY DEVIL: Richard Dix—Good
action : good comedy. Picture pleased and drew
well. Seven reels.—H. N. Davies, Solon theatre,

Spencer, la.—General patronage.

SALOME OF THE TENEMENTS: Special cast

—The first picture we have ever used where
every person left before the last show was com-

pleted.—H. A. Rohs, Rohs theatre, Cynthiana, Ky.

RUGGED WATER: Lois Wilson—A mediocre

picture that did not draw and gave poor satis-

faction to patrons. Six reels.—-H. N. Davies,

Solon theatre, Spencer, la.—General patronage.

BEGGAR ON HORSEBACK: Special cast—
Very poor program picture. If you have it

bought, just charge program prices and don’t

throw away any money on paper. If I had it

to run again, I would not throw away a date.

I did well, but Oh, how I stung the people. I

know some of them will never be back again.

Eight reels.—J. H. Hungerford, Family theatre,

Frind, Neb.—General patronage.

BEGGAR ON HORSEBACK: James Cruze—
Small town exhibitors, lay off this picture. This

is supposed to be a comedy, but I couldn’t see it,

and my patrons walked out. Eight reels.—R. V

.

Fletcher, Lyric theatre, Hartington, Neb.—Gen-

eral patronage.

WILD HORSE MESA: Jack Holt—A very

good picture which pleased, as indicated by the

fact that business held up for an extended run.

Eight reels.—H. N. Davies, Solon theatre, Spen-

cer, la.—General patronage.

THE THUNDERING HERD: Jack Holt—This
is a real picture with plenty of action and beau-

tiful scenery. Did not make any money on ac-

count of rental. Don’t be afraid to step on it.

Eight reels.—J. E. Draginis.
_
Grand theatre,

Yoakum. Texas.—General patronage.

THE THUNDERING HERD: Jack Holt—The
best Zane Grey yet. Drew a big crowd and
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Kathleen Myers, Buster Keaton s new
“find," is featured with the comedian
in "Go West," which he is just com-
pleting for Metro-Goldwyn-Mayer
release.

pleased. Lots of action. Go after it big and
clean up. Seven reels.—H. J. Eagan, American
theatre, Wautoma, Wis.—Small town patronage.

THE SPANIARD: Special cast—-Picture on
the order of “Blood and Sand.” Fair program
picture. Seven reels.—L. Feldman, Orpheum
theatre, Pipestone, Minn.—General patronage.

THE CODE OF THE WEST: Tom Moore-
Opening night of new theatre and had excellent
business and all patrons were very well pleased
with the picture. Seven reels.—-Philip B. Peitz.

Rialto theatre, New England, No. Dak.—General
patronage.

THE NIGHT CLUB: Raymond Griffith—This
is an excellent comedy drama. One with lots of

laughs and action. If they keep putting him in

this kind of picture he will soon be the best box
office bet. Six reels.—B. R. Parsons, Grand
theatre, Springfield, Minn.—General patronage.

THE SHOCK PUNCH: Richard Dix—Picture
took well, although print was dull. Dix well

liked and no adverse reports on picture. Seven
reels.-—Philip B. Peitz, Rialto theatre, New Eng-
land, No. Dak.—General patronage.

NEW LIVES FOR OLD: Betty Compson—
Good picture. Seven reels.—L. Feldman,
Orpheum theatre, Pipestone, Minn.—General pat-

ronage.

PATHS TO PARADISE: Raymond Griffith

—

The first few reels rather slow, but ends up in

whirlwind fashion. A good comedy-drama that
will please most crowds. Seven reels.—Philip B.

Peitz, The Rialto Theatre, New England, N. D.
—General patronage.

PATHS TO PARADISE: Raymond Griffith—
Ran it an extra day. 100 per cent entertainment
value. Comedy-drama. No objectionable features.

Cast good and direction perfect. Full of clear

humor. Seven reels.—Chas. H. Ryan, Milford
theatre, Chicago, 111.—General patronage.

THE TOP OF THE WORLD: Special cast—
Personally did not think an awful lot of the
picture, although it had some real good scenes
in it, especially the flood scene. Not more than a
program picture, however. Seven reels.—Philip
B. Peitz, Rialto theatre. New England, N. D.

—

General patronage.

THE GARDEN OF WEEDS: Betty Compson

—

It’s the weeds sure enough. The story of a lot

of men and bathing girls living as hirelings in a
state of more or less promiscuous relationship

does not set well with country folk who know
nothing of the citified jazz age. Cruze fell

down badly and abruptly ended the play at the
one and only exciting moment. The name was a
lemon and no one had any sympathy for the
supposed heroine. These are the kind of plays

that ruin the movies in the rural districts. Most
of the larger companies seem to have men with

decidedly feverish minds who pick out the stories
for their organizations. Whether the fault lies

inherently in the non-Anglo Saxon blood or not
is a mooted question, but it seems to be a sad
fact that the Mediterranean peoples coming to

America are leading our country far away from
the old Anglo-Saxon standards of decency ; and
as the movies mould the minds of our youths it

is not difficult to see that the movies may be a
decided menace to the morals of the race unless
the leaders are brought to their senses. There
is a great work for Will Hays to perform, if he
is a big enough man to do it.—Philip Rand. Rex
theatre, Salmon, Idaho.—General patronage.

ARGENTINE LOVE: Bebe Daniels—Say, here
is a good picture. Lot of action and real stuff.

That’s what people want—something that is pos-
sible and human. Six reels.—R. Duba, Royal
theatre, Kimball, S. Dak.—General patronage.

WOMAN PROOF: Thomas Meighan—Fair
picture. Nothing big. Print in bad shape.
Eight reels.—C. H. Martin, Strand theatre, Mc-
Kenzie Tenn.—General patronage.

COMING THROUGH: Thomas Meighan—

A

very good picture, but again the storm left all

the people at home. It looks to me that I have
just enough luck to strike a lightning storm
every night, but it can’t rain, so I am drying up
with the farmers. It is all right that I am not
alone. Buy this one and people sure will be
satisfied if you get them in. Seven reels.

—

R. Duba, Royal theatre, Kimball. S. Dak.—Gen-
eral patronage.

THE FIGHTING COWARD: Cullen Landis—
A very good picture that pleased most of my
audience. Of the kind that will draw the people

in. Noah Berry and Cullen Landis played their

part very good. Seven reels.—B. R. Parsons,

Grand theatre, Springfield, Minn.—General pat-

ronage.

WORLDLY GOODS: Bebe Daniels—Fair six

reels of light comedy. It will make you just

smile, not laugh. Seems as if there is something
there to tickle a fellow’s laughter. Will pass as

common program. Had to buck a tent show.

Six reels.—R. Duba, Royal theatre, Kimball, S.

—General patronage.

WILD BILL HICKOK: William S. Hart-
Very good picture. Enjoyed as well as any of

Hart's other pictures. Very good business with

religious services as opposition. Seven reels.—

Daniel T. Clary, Amuzu theatre, Lincoln, Ga.

—

General patronage.

MERTON OF THE MOVIES: Glenn Hunter—
An exceptionally good picture that will please

the most critical audience and send them out

laughing.—Roy Furher’s Temple theatre, Yates

Center, Kan.—General patronage.

MERTON OF THE MOVIES: Glenn Hunter—
Not very much of a story, but very entertaining.

Just a little long. Eight reels.—H. T. Nokes.

Elite theatre, Nixa, Mo.—Small town patronage.

MERTON OF THE MOVIES: Glenn Hunter-
Relying on the box office reports, I booked this

picture for my best two days. Several exhibitors

had spoken of the audience roaring with laughter

and mentioned the play as a rib buster. Gosh

!

I waited reel after reel for a wild burst of ap-

plause but, alas, it never came. The place was
like the tomb and as my patrons flocked out

their glaring eyes bespoke murder. Personally I

liked it immensely, but only a few of the high

school boys shared my enthusiasm. The pathos

evidently spoiled the comedy and the comedy must

have spoiled the pathos, and I guess the audience

was sore for not being able to determine whether

to laugh or cry. But Viola was in it, so I had

a good time anyway.—Philip Rand, Rex theatre,

Salmon, Idaho.—General patronage.

THE STRANGER: Special cast—Good pro-

gram picture and pleased my trade to a very

good Tuesday night business. Seven reels.

—

Daniel T. Clary, Amuzu theatre, Lincolnton, Ga.

—General patronage.

FLAMING BARRIERS: Special cast—Just a

fair picture but not near the action in it that

the press sheet would have you believe. Film

fair, but titles very short. Seven reels.—W. A.

Doerschlag, Strand theatre, Ransom. Kan.—Small

town patronage.

THE WANDERER OF THE WASTELAND:
Jack Holt—Why in the world any exhibitor

would want to knock this production is more

than I can understand. I consider it in a class

by itself, mainly because of the color photography,

as this increases the value of the picture a

hundred fold. The coloring of the beautiful

mountain scenery is perfect and it is wonderful

to see the picture of the great canyons on the

screen which look as though you were looking

directly at the real rocks and gullies. Besides

the color being great, the story itself is fine and,

and the characters play their parts to perfection.

I consider it one of the best pictures I have ever

used and can recommend it to any exhibitor

anywhere if he has good equipment to show it

with, but would not want to show it unless I

had. Film extra good. Seven reels.—W. A.
Doerschlag, Strand theatre, Kansas.—Small town
patronage.

FORTY WINKS: Raymond Griffith—-Very good
picture, but title did not have much draw.—
H. S. Robbins, Robbinhood theatre, Grand Haven,
Mich.—General patronage.

MANHATTAN: Richard Dix—We considered
this a dandy good program picture. Six reels.

—

H. T. Nokes, Elite theatre, Nixa, Mo.—Small
town patronage.

PETER PAN : Betty Bronson—Nothing much
to this picture and it did not please very many.
Only a few kids. Several went out making fun
of it. I certainly am glad the ladies’ club put it

on instead of me.—B. R. Parsons, Grand theatre,

Springfield, Minn.—General patronage.

PETER PAN : Betty Bronson—A remarkable
production and, though it may not break any box
office records, your patrons should see it. Play
during vacation if possible, as all the children
will come for this.—H. S. Robbins, Robbinhood
theatre. Grand Haven, Mich,—General patronage.

OPEN ALL NIGHT: Viola Dana—Pictures
like this will not keep the small guy open all

night but will close him up forever. Six reels.

—

W. U. Shelnutt, City theatre, Lafayette, Ala.

—

General patronage.

THE CALL OF THE CANYON: Richard Dix
—I got the surprise of my life when I played
this on Tuesday and packed the house. It’s a

fair Western. I guess Zane Grey is the guy who
put it over here.—Roy W. Adams, Pastime
theatre, Mason, Mic-h.—General patronage.

THE CALL OF THE CANYON: Richard Dix
—Richard Dix will always take well. Pleased

100 per cent. Business very good. I did not

see the picture myself but I heard more compli-

ments on this than half of the pictures I have
run. A Zane Grey will always pack my house,

rain or shine. For real service, go to Paramount.
Six reels.—Elmer Hughes, Opera House. Mes-
quite, Nev.—General patronage.

MADAME SANS GENE: Gloria Swanson-
Wonderful production but means nothing in the

small town. Box office light.—H. S. Robbins,

Robbinhood theatre. Grand Haven, Mich.—Gen-

eral patronage.

THE GOLDEN BED: Cecil B. De Mille—This
is an extra fine picture for your high class trade.

De Mille’s deft touches are shown in several

places in the picture. However, I had the poorest

Sunday business in a year, and the weather and

roads were perfect at that. Nine reels.—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small

town patronage.

NORTH OF 36: Jack Holt—Dandy good pic-

ture. liked here as well as "Covered Wagon.”
Eight reels.—H. T. Nokes, Elite theatre, Nixa,

Mo.—Small town patronage.

BUY
18

MADE RIGHT
PRICE RIGHT
PROFITS RIGHT
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Before sailing for Ireland to make an-
other picture for Paramount, Thomas
Meighan signed a new contract after
appearing in “The Man Who Found
Himself.” This is a September re-
lease and was directed by Alfred
Green.

NORTH OF 36: Jack Holt—A good picture.

Pleased all that had a chance to see it and they
talked about it for days after seeing it. The
cattle drive especially good. Eight reels.—Philip
B. Peitz, The Rialto theatre, New England, N. D.
—General patronage.

HER LOVE STORY: Gloria Swanson—One
more like this and Gloria will mean nothing at
the box office for me. The poorest Swanson I

have ever run. Seven reels.—W. U. Shelnutt,

City theatre, LaFayette, Ala.—General patronage.

FORBIDDEN PARADISE: Pola Negri—Here
is a wonderful piece of acting by Negri and
Menjou. But that is all I can say for the picture.

It is my belief that Miss Negri is one of the
greatest artists on the screen today. She is very
easy to look at and, if Paramount would put
this little girl in some pictures with American
stories instead of foreign stories, she would be a
better box office attraction than Miss Swanson.

—

Roy Furher’s Temple theatre, Yates Center, Kan.
—General patronage.

DANGEROUS MONEY: Bebe Daniels—Good
program picture and the few that turned out to

see it were well pleased. Seven reels.—-M. H.
McDonnell, Badger Opera House, Merrill, Wis.

—

Neighborhood patronage.

TOMORROW’S LOVE: Agnes Ayres—Right
good little program picture. Six reels.—H. T.

'Ves, Elite theatre, Nixa, Mo.—Small town pat-

ronage.

TOMORROW’S LOVE: Agnes Ayres—Good
program picture.—Bert Silver. Silver Family
theatre, Greenville, Mich.—General patronage.

THE ALASKAN: Thomas Meighan—One of

the best Meighan pictures I have run. Everyone
liked this one and told me so. Eight reels.

—

w, U. Shelnutt, City theatre, LaFayette, Ala.

—

General patronage.

SHADOWS OF PARIS: Pola Negri—Not a
very strong Negri. My patrons are not very
crazy over this star. Seven reels.—M. H. Mc-
Donnell, Badger Opera House, Merrill, Wis.

—

Neighborhood patronage.

SINNERS IN HEAVEN: Bebe Daniels—One

of the best program pictures I have run for some
time. Pleased my fans 100 per cent. Seven
reels.—W. U. Shelnutt, City theatre, LaFayette,
Ala.—General patronage.

THE FEMALE: Betty Compson—Just fair en-
tertainment for a common program at high
rental. Will break anybody, so I feel that
Paramount has the most of the fake shows on
earth. Six reels.—R. Duba, Royal theatre, Kim-
ball, S. Dak.—General patronage.

THE FEMALE: Betty Compson—Betty and
Noah Beery certainly put this picture over, if any
one did. It had good action, was well liked, but
the acting of both these favorites certainly was
fine. Six reels.—Horn & Morgan, Star theatre.

Hay Springs, Neb.—Small town patronage.

THE FEMALE: Betty Compson—Just an
ordinary program picture. Story weak. Pleased

60 per cent. Seven reels.—M. H. McDonnell,
Badger Opera House, Merrill, Wis.—Neighbor-

hood patronage.

TONGUES OF FLAME: Thomas Meighan—
Fairly good, but not as good as some he has had.

Not much action. Eight reels.—J. H. Hunger-
ford, Family theatre. Friend, Neb.—General pat-

ronage.

TONGUES OF FLAME: Thomas Meighan—
Not as good as some of the other Meighan’s,

but nevertheless it is one that ought to go over

in most any man’s theatre. Print was in fine

shape, as have been all the prints received from
the Kansas City exchange. It is an outdoor

picture that keeps up interest all the way
through and carries some mighty pretty scenery.

Seven reels.—Paul B. Hoffman, Legion theatre,

Holyrood, Kan.—Small town patronage.

THE FAST SET: Betty Compson—Just an

ordinary program picture and will give satisfac-

tion as such. Six reels.—M. H. McDonnell, Bad-

ger Opera House, Merrill, Wis.—Neighborhood

patronage.

THE STORY WITHOUT A NAME: Special

cast—Just an ordinary program picture with lots

of action but nothing to bring it out of the

program class. Six reels.—Horn & Morgan, Star

theatre. Hay Springs, Neb.—Small town patron-

age.

ZAZA: Gloria Swanson—Not Gloria’s best but

a satisfactory offering. Seven reels.—C. A. Jor-

dan, Operahouse, Cogswell, N. D.—Small town

patronage.

Pathe
BLACK CYCLONE: Rex—All that one could

ask, for this kind of picture. A wonderful pic-

ture and one that was enjoyed by everybody. We
had first run in county and played “Now or

Never” and “Zowie” with it and made some

money. Six reels.—Clarence C. Fuller, Loxely

Hall theatre, Loxley, Ala—Small town patronage.

WHITE SHEEP: Glenn Tryon—Dandy good

entertainment. Pictures with Hal Roach’s name
attached to them generally can be depended upon.

Six reels.—H. Bettendorf, Opera House, Foley,

Minn.—General patronage.

HOT WATER: Harold Lloyd—Not his best,

but everybody satisfied at advance admission, and

that’s enough said. Five reels.—H. T. Nokes,

Elite theatre, Nixa, Mo.—Small town patronage.

PERCY: Charles Ray—Good picture. Charles

Murray partly steals the picture. Would recom-

mend this one.—H. S. Robbins, Robbinhood the-

atre, Grand Haven, Mich.—General patronage.

Preferred
WHITE MAN: Special cast—Another good pic-

ture. Pleased everyone, without exception. Bet-

ter the second day. Book it.—W. Colburn, Palace

theatre, Burkburnett, Tex.—General patronage.

POISONED PARADISE: Special cast—Can’t

say much for this picture. Did fair business one

night. Would not have stood two nights.—Frank

Brock, Grand theatre. Okolona, Miss.—Small town

patronage.

THE VIRGINIAN: Kenneth Harlan—An old

one but a good one. It’s a Western action picture

and the name pulls them in. Eight reels.—R. V.

Fletcher, Lyric theatre, Hartington, Neb.—General

patronage.

Principal
THE MINE WITH THE IRON DOOR: Robert

Frazer—An extra good drawing card for small

towns. Patrons said it followed the book closely,

which probably accounted for dragging it into

eight reels. Frazer, as Chief Stone Hatchet, does

the best work, but the long drawn out shots of

him become monotonous. The photography in the

first three or four reels is terribly dark. Plenty

of other stars in the cast, but they do nothing but

take up footage. Good print, out of Minneapolis.

Eight reels.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

DARING YOUTH: Bebe Daniels—Good film dis-

tributed by Mid-West Distributing Company of

Milwaukee. This is a fine little picture that is as

clean as can be and one that every exhibitor

should run. Both Bebe Daniels and Norman Kerry
play their roles well. Six reels.—W. T. Davis &
Son, Rialto theatre, Sharon, Wis.—General pat-

ronage.

Prod. Dist. Corp.
WELCOME STRANGER: Special cast—Fair.

Did not come up to my expectations. Jewish at-

mosphere and will go good in some localities. Six
reels.—H. Bettendorf, Opera House, Foley, Minn.
—General patronage.

BEYOND THE BORDER: Harry Carey—A good
Western. Better than “Silent Sanderson,” the
only other one of the Carey’s I have run. How-
ever, I think the producers and distributors over-
rate these. I am getting action and Western pic-

tures that appeal more to my patrons for less

money.—L. M. Jones, Arcadia theatre, Vander-
grift. Pa.—General patronage.

THE MIRAGE: Florence Vidor—A fair pro-
gram picture and would say that it pleased about
50 per cent of the audience quite well and the
other 50 per cent were indifferent. No drawing
power, is the main trouble. Film good. Six reels.

—W. A. Doerschlag, Strand theatre. Ransom, Kan.
—Small town patronage.

CHARLEY’S AUNT: Syd Chaplin—A splendid

farce comedy that because of its years as a stage

play—used by home talent troupes for years as

well—has tremendous audience appeal. Drew and
pleased. Eight reels.—P. G. Estee, S. T. theatre,

Parker, S. D.—Small town patronage.

HOLD YOUR BREATH: Dorothy Devore—The
title has about as much drawing power as coal

oil has for flies. The picture is good. There’s no
question about that. Poorest business in six years,

22 adults and 21 kids. Some showing, after being
closed for some time. Looks like I will have to

go out of business entirely. Six reels.—G. F.

Rediske, Star theatre, Ryegate, Mont.—Small town
patronage.

Several railroad officials have given
their endorsement of Warner
Brothers’ “The Limited Mail.” It

was made in the Royal Gorge of Colo-
rado and stars Monte Blue. Willard
Louis has a comedy part.
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THE CHORUS LADY: Special cast—A splen-

did picture ; good story. The star extra good. A
picture with a good moral. Very entertaining.

—Bert Silver, Silver Family theatre, Greenville,

Mich.—General patronage.

THE GIRL OF GOLD: Florence Vidor—A good
picture, suitable for any day of the week. Six

reels.—P. G. Estee, S. T. theatre, Parker, S. D.

—

Small town patronage.

THE TEXAS TRAIL: Harry Carey—Another
good Western.—H. S. Robbins, Robbinhood theatre,

Grand Haven, Mich.—General patronage.

SOFT SHOES: Harry Carey—Good picture with
comedy and action. Mostly big town stuff instead

of ranch life. Five reels.—P. G. Estee, S. T.

theatre, Parker, S. D.—Small town patronage.

THE NIGHT HAWK: Harry Carey—Once up-

on a time this play must have been a mighty good
Western, judging from several pieces of film found
still intact, but as one-half of the last reel was
totally gone, a disgruntled audience and an irate

manager wondered how the feature really ended.

Gee! this is trying weather, isn’t it?—Philip Rand,
Rex theatre, Salmon, Idaho.—General patronage.

THE FLAMING FORTIES: Harry Carey—This
is the kind of picture that goes over good.

Westerns are always liked here. Six reels.—Fred
Boeselager, Opera House, Hilbert, Wis.—General

patronage.

United Artists
THE BIRTH OF A NATION: D. W. Griffith

—Boy 1 but this was a winner with us. We paid

a lot of money for it and then a lot more to adver-

tise it. But say, it paid and paid strong. Had
people in our theatre who have not been there for

years. And it pleased, too. Never a complaint,

except about the length, as we played a comedy
with it. If you have never had this picture in

your town, get it. And don’t be ashamed of its

age. Twelve reels.—Horn & Morgan, Star theatre.

Hay Springs, Neb.—Small town patronage.

SUZANNA: Mabel Normand—A beautiful Span-
ish romance with an unusual story. A picture

much enjoyed by our people. Six reels.—Clarence
C. Fuller, Loxley Hall theatre, Loxley, Ala.—Small
town patronage.

THE SALVATION HUNTERS: Special cast.—
This is the weakest picture I have ever seen. Drew
very poorly and over half of audience left before

end of picture. No story, no action and very few
sub-titles. Seven reels.—H. N. Davies, Solon the-

atre, Spencer, la.—General patronage.

HIS MAJESTY THE AMERICAN: Douglas
Fairbanks. This is old, but it’s a pretty good
picture yet. Fair biz Friday and Saturday, buck-

ing free movies in a neighboring town.—Roy W.
Adams, Pastime theatre, Williamston, Mich.—Gen-
eral patronage.

THE HILL BILLY : Jack Pickford—This was,

no doubt, a good picture 10 or 15 years ago, when
most of the print was still there. However, the

piece of tripe they sent me wasn’t even five reels

long. I wonder if they think they get anywhere
with that stuff. You fellows buying out of Minne-
apolis better look out for this half portion. Seven
reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

LOVING LIES: Monte Blue.—Didn’t make any
money, but no fault of picture, as it was very

good. Plenty of action, good photography and a
well told story. Seven reels.—Clarence C. Fuller,

Loxley Hall theatre, Loxley, Ala.—Small town
patronage.

ROBIN HOOD: Douglas Fairbanks—A very

good picture but if it hadn’t had Doug in it, it

would have been an awful flop, due to being a

costume picture. It drags during the first 6 or 7

reels, but after Doug gets to jumping around it

livens up in good shape. The sets are magnificent,

but they do not make for entertainment for the

masses. Eleven reels.-—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

DOROTHY VERNON OF HADDON HALL:
Mary Pickford—Opinions were divided on this

special. Several said it was the best costume pic-

ture they had ever seen, and we thought it Mary’s

best picture. Some complaint, as usual, on the

foreign atmosphere and ancient costumes. Ten
reels—Horn & Morgan, Star theatre. Hay Springs,

Neb.—Small town patronage.

THE MAN WHO PLAYED GOD: George Arliss

—Very good picture that pleased but did not draw.

Six reels.—Crosby Bros., Lily theatre, Buffalo, N.
Y.—Neighborhood patronage.

THE LOVE LIGHT: Mary Pickford—Real good
picture with some good sea scenes which had a
cooling effect on a hot night. Eight reels.

—

Crosby Bros., Lily theatre, Buffalo. N. Y.—Neigh-
borhood patronage.

THE THREE MUST-GET-THERES: Max Lin-

“The Greatest Thing” is the title of the
picture made for Associated Exhibi-
tors with Tom Moore in the starring
role.

der—A lot of laughs in this one, but it should be
run the next week or so after “The Three Muske-
teers” in order to get the full benefit of the bur-
lesque. Print out of Minneapolis in rotten shape.

Only about 4,000 feet of it left. Five reels.

—

Wm. E. Tragsdorf, Trags theatre, Neillsville, Wis.

—Small town patronage.

THROUGH THE BACK DOOR: Mary Pickford

—Good entertaining picture that drew more chil-

dren than adults. Seven reels.—Crosby Bros., Lily

theatre, Buffalo, N. Y.—Neighborhood patronage.

Universal
OH DOCTOR!: Reginald Denny—A good com-

edy and drawing card. Follows the story pretty

well.—Roy W. Adams, Pastime theatre. Mason,
Mich.—General patronage.

ROARING ADVENTURE: Jack Hoxie—About
the average of Hoxie’s pictures. A good star but
don’t seem to take with my fans. Five reels.

—

W. U. Shelnutt, City theatre, LaFayette, Ala.

—

General patronage.

RAFFLES: House Peters—Just a picture, not

even interesting. No comments either way. Six

reels.—H. D. McChesney, Princess theatre, Cran-
don, Wis.—General patronage.

THE SADDLE HAWK: Hoot Gibson—Good
Western program picture but this one does not

stand up to most Gibson pictures. Six reels.

—

B. R. Parsons, Grand theatre, Springfield, Minn.

—

General patronage.

BURNING TRAILS: William Desmond—A good
program picture.—Bert Silver, Silver Family thea-

tre, Greenville, Mich.-—General patronage.

STRAIGHT THROUGH: William Desmond-
Universal can have our business if these are the

pictures they continue to turn out. Very good,

book it. Five reels—I. T. Brisco, Princess theatre.

Elwood, Ind.—General patronage.

THE MAD WHIRL: Special cast—If you like

jazz pictures, this is quite a good one. We don’t

care for this stuff. Six Reels.—H. D. McChesney,
Princess theatre, Crandon, Wis.—General patron-

age.

THE MAD WHIRL: Special cast—An illogical

jazz picture. Parents excuse their wild doings by
saying they are keeping the children company,
but each one has an off color love affair that was
not necessary as the children were straight in that
way. May McAvoy was splendid in this, as was
old George Fawcett.—Ben L. Morris, Temple thea-

tre, Bellaire, O.—General patronage.

FIFTH AVENUE MODELS: Mary Philbin—
Fairly good, but not a special.—H. S. Robbins,
Robbinhood theatre. Grand Haven, Mich.—General
patronage.

THE CIRCUS CYCLONE: Art Acord—A dandy

Western with a combination of horse and stars
that was a treat. Five reels.—I. T. Brisco, Prin-
cess theatre, Elwood, Ind.—General patronage.

ROSE OF PARIS: Mary Philbin—Picture did
not please ; was not what they expected. Seven
reels—Squires Luth, Alamo theatre, Pembine, Wis.—General patronage.

ROSE OF PARIS: Mary Philbin—This is a
fair program picture.—C. H. Martin. Strand
theatre, McKenzie, Tenn.—General patronage.

THE GAIETY GIRL: Mary Philbin—Good film.
This is just a picture. There are some that are
worse than this and many that are better, but at
that it is better than “The Rose of Paris.” The
acting is good. Eight reels. W. T. Davis & Son,
Rialto theatre, Sharon, Wis.—General patronage.

SECRETS OF THE NIGHT: James Kirkwood-
Very good and very funny. Spooky. Six reels.

—

Crosby Bros., Lily theatre, Buffalo, N. Y.—Neigh-
borhood patronage.

SECRETS OF THE NIGHT: James Kirkwood-
Dandy cast in this and it is a picture of laughs
and thrills. Kept house in an uproar all the time
it was on and seemed to please very much. Busi-
ness ordinary, but it takes an awful lot to get
them in this summer.—Ben L. Morris, Temple
theatre, Bellaire, O.—General patronage.

THE HUNCHBACK OF NOTRE DAME: Lon
Chaney—Did only half as much business as I an-
ticipated and that is one thing I can’t figure out.
One thing about this picture, they either say it

is fine or they say it is terrible. No one says it

is fair. All agree that the acting is great and the
sets wonderful, but some don’t like the story.
Personally thought it to be one of the best pieces
of work I’ve ever seen. Twelve reels.—S. G. Ihde,
Photoplay theatre, Ashland, Kan.—Small town
patronage.

THE HURRICANE KID: Hoot Gibson—Nothing
to it. This is the weakest Gibson that we have
had in a long time, so don’t expect much in this

one and you will not be disappointed. Six reels.

—H. D. McChesney, Princess theatre, Crandon,
Wis.—General patronage.

THE MAN WITHOUT A COUNTRY: Special
cast—A very good historical picture that failed to

register at the box office. Just a little too deep
for the average person of the small town. Print
received out of Indianapolis in a terrible condi-
tion. Should have been thrown in the junk pile

a long while ago. Worn out and reels marked
wrong. Eight reels.—Joseph W. Springer, Strand
theatre, Elizabethtown, Ind.—American Legion.

Vitagraph
THE RANGER OF THE BIG PINES: Kenneth

Harlan—This is a fine Western with lots of ac-
tion, comedy and everything you want for Satur-
day night. Got a brand new gag on the posters

—

Shows Harlan kissing the girl. That goes big
with the hay-tossers and I wonder nobody ever
thought of it before.—Roy W. Adams, Pastime
theatre. Mason, Mich.—General patronage.

THE CODE OF THE WILDERNESS: Special

cast—A fine Western picture but did not do much
on Wednesday night. Must say every Vitagraph
picture was very good. Film new. Seven reels.

—Fred Boeselager, Opera House, Hilbert, Wis.

—

General patronage.

BAREE SON OF KAZAN: Anita Steward—Do
not be afraid of thi3 one. Push it hard. Well
liked. 100 per cent. Drew second night the best

we have had this summer. Was offered good
money for the dog. Seven reels.—R. D. Young,
Polo theatre. Polo, 111.—General patronage.

Warner Brothers
CONDUCTOR 1492: Johnny Hines—If you cater

to an Irish patronage, by all means use this. The
title means nothing. “The Irish Immigrant”
would have been more appropriate. Wonderful
picture. Seven reels.—Crosby Bros., Lily theatre.

Buffalo, N. Y.—Neighborhood patronage.

CONDUCTOR 1492: Johnny Hines—-Very fine

comedy. Everybody enjoyed this picture. It is

an old one, but good, so I would say run it.

Seven reels.—H. D. McChesney, Princess theatre,

Crandon, Wis.—General patronage.

FIND YOUR MAN: Rin-Tin-Tin—Excellent pic-

ture. but not as interesting as "Where the North
Begins." All dog pictures please our patrons, so

what more could we ask for ? Seven reels.—H. D.

McChesney, Princess theatre, Crandon, Wis.—Gen-
eral patronage.

BRASS: Special cast—Not one to take in small

town. Too deep in story. Picture in good condi-

tion. Seven reels.—C. R. Scheibe, Lakeside thea-

tre, Beulah, Mich.—General patronage.

BROADWAY AFTER DARK: Special cast—We
were away back on this one but it is one of the
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real good ones. A story that is done right and
holds the interest every minute it is on the screen.
Menjou was never better and Miss Shearer most
appealing. Carmel Myers good in an unpleasant
part. The kind of a picture that pleases all

classes.—Ben L. Morris, Temple theatre, Bellaire,

Ohio.—General patronage.

DADDIES: Special cast—Pleasing picture that
failed to draw. Parts of print missing from Tun-
stall of Milwaukee, but that is nothing unusual for
them. Seven reels.—I. R. Gavin, Hammond thea-
tre, Hammond, Wis.—General patronage.

State Rights
AMERICAN PLUCK: George Walsh—A very

good picture with plenty of action. George Walsh
is as good as he was when he was making pic-

tures for Fox, but due to hot weather this pic-

ture did a very poor business. Six reels.—F. R.
Ewing, Masonic theatre, Hinton, W. Va.—General
patronage.

BLACK LIGHTNING: Thunder—Very popular
dog picture here. Fine box office draw.—H. S.

Robbins, Robbinhood theatre. Grand Haven, Mich.
—General patronage.

THE BORDER WOMAN: William Fairbanks—
A good Western picture. Good print. Five reels.

—L. Deyo, Miers theatre, Schoharie, N. Y.—Gen-
eral patronage.

THE COURAGEOUS FOOL: Special cast—Pret-
ty good mystery comedy-drama. Good surround-
ing program helped put this over. Will fit in

fine as a double feature bill. Five reels.-—Nyman
Kessler, Atlantic theatre, Atlantic, Mass.—Family
patronage.

THE NIGHT SHIP: Special cast—Fair melo-
drama.—H. S. Robbins, Robbinhood theatre. Grand
Haven, Mich.—General patronage.

OUT OF MY WAY : Leo Maloney—Very good
automobile racing story which makes it a pleasing
two reel feature. Book it if you can get a decent
print. Two reels.—Nyman Kessler, Atlantic thea-

tre, Atlantic, Mass.—Family patronage.

Serials
THE FIGHTING RANGER: (Universal) Jack

Daugherty—Started this on Monday with "Sinners
In Heaven" and sure did please. Two reels.

—

W. U. Shelnutt, City theatre, LaFayette, Ala.

—

General patronage.

GALLOPING HOOFS: (Pathe) special cast

—

This serial is holding up fine for us. On fifth

chapter. We are running a child’s automobile
contest with it and all this together with the fact
that we have enjoyed a bumper crop this year
has increased attendance on serial night 100 per
cent.—Horn & Morgan, Star theatre. Hay Springs,
Neb.—Small town patronage.

INTO THE NET: (Pathe) Jack Mulhall—One
of those serials where they come in to see the
serial and not walk out when the serial starts.

This condition naturally draws extra business.
Two reels.—H. Bettendorf, Opera House, Foley,
Minn.—General patronage.

PLAY BALL: (Pathe) special cast—This pic-

ture was misrepresented to me. I was informed
that this serial would have John McGraw and his

New York Giants ball team in each and every
chapter. I have used three of them and will say
that I personally think that they are a pile of
junk and have failed to show any drawing power.
Roy Furher's Temple theatre, Yates Center, Kan-
sas.—General patronage.

PLAY BALL: (Pathe) special cast—A pretty
good serial which is drawing fair. Two reels.

—

I. T. Brisco, Princess theatre, Elwood, Ind.—Gen-
eral patronage.

SUNKEN SILVER: (Pathe) special cast—I was
afraid this was going to prove a flat tire after the
first chapter, but what a surprise 1 Just finished

No. 6 and it is building up every week, so they
must like it. It is taken from the novel, "Black
Caesar's Clan,” which may have something to do
with the drawing power. It’s interesting and the
chapter endings are good. Two reels.—Wm. E.
Tragsdorf, Trags theatre, Neillsville, Wis.—Small
town patronage.

SUNKEN SILVER: (Pathe) special cast—Just
finished No. 6 and for some reason it is picking
up every week. They must like it. Having been
made from "Black Caesar’s Clan” may have much
to do with it. Two reels.-—Wm. E. Tragsdorf,
Trags theatre, Neillsville, Wis.—Small town pat-

ronage.

Short Features
EDUCATIONAL

BALTO’S RACE TO NOME: A fine hot weather
novelty. Well worth buying. Two reels.—H. S.

Robbins, Robbinhood theatre. Grand Haven, Mich.
—General patronage.

BELOW ZERO: Excellent comedy. Two reels.

—L. Feldman, Orpheum theatre, Pipestone, Minn.
—General patronage.

BLAZES: Lige Conley—-At the risk of becoming
tiresome, we shall have to pronounce this another
good Mermaid. Two reels.—-Clarence C. Fuller,

Loxley Hall theatre, Loxley, Ala.—Small town
patronage.

HOOKED: A funny comedy.—-Bert Silver, Silver

Family theatre, Greenville, Mich.—General patron-
age.

CASEY JONES, JR.: Lige Conley—This com-
edy sure has the goods and will bring the laughs.

Funny and clean. Two reels.—Clarence C. Fuller,

Loxley Hall theatre, Loxley, Ala.—Small town
patronage.

CRUSHED: Lloyd Hamilton—A good comedy.

—

Bert Silver, Silver Family theatre, Greenville,

Mich.—General patronage.

CRUSHED: Lloyd Hamilton—Film short 200
feet at end, which spoiled what would have been
a good comedy. "Wild Game” was also short about
200 feet at end, which ruined it. Patrons kicked
on both of these on account of it. Two reels.—I.

R. Gavin, Hammond theatre, Hammond, Wis.—
General patronage.

DIRTY HANDS: Very good. Two reels.—L.
Feldman, Orpheum theatre, Pipestone, Minn.

—

General patronage.

DRAGON ALLEY: Fine. Two reels.—H. Bet-
tendorf, Opera House, Foley, Minn.—General pat-

ronage.

FAMILY LIFE : Good comedy. Two reels.—C.

H. Martin, Strand theatre, McKenzie, Tenn.—Gen-
eral patronage.

FAST AND FURIOUS: Just a funny, and one
is as good as another as a drawing card. The
best short feature in the world will not get them
in if the feature is not attractive. Get just as

much business if we simply advertise comedy and
news with no names.—Ben L. Morris, Temple
theatre. Bellaire, O.—General patronage.

FAST AND FURIOUS: This is good comedy.
Two reels.—E. W. McClelland, Rex theatre, Gil-

man City, Mo.—Small town patronage.

GETTING GERTIE’S GOAT: Extra good and
got lots of laughs. Some motorcycle stunts that

got yells. A Fred Thomson feature drew a big
house and they roared at the comedy. The same
comedy with a poor feature would have meant
nothing.—Ben L. Morris, Temple theatre, Bellaire,

O.—General patronage.

GREAT GUNS: Bobby Vernon—Fine comedy.

—

H. S. Robbins, Robbinhood theatre, Grand Haven,
Mich.—General patronage.

HOLD TIGHT: Lige Conley—Brought the

laughs and that is what a comedy is for. The
Mermaids are consistently good. Two reels.

—

Clarence C. Fuller, Loxley Hall theatre, Loxley,

Ala.—Small town patronage.

HOT AND HEAVY: Good. Two reels.—L.
Feldman, Orpheum theatre, Pipestone, Minn.

—

General patronage.

IN THE SPIDER’S GRIP: Great novelty. Beau-
tifully done. Children did not appreciate it, but
the adults enjoyed it immensely, as I did. These
fables in colors should go good as an added at-

traction during Greater Movie Season. One reel.

-—-Nyman Kessler, Atlantic theatre, Atlantic, Mass.

—Family patronage.

LOOK OUT: Cameo—Couldn’t see much to this

one. Got a few giggles, but no laughs. One reel.

—S. G. Ihde, Photoplay theatre, Ashland, Kan.

—

Small town patronage.

LOOK OUT BELOW : Lige Conley—Extra good.

It looks as though our reports on Mermaid come-
dies are going to be of unvarying monotony, but

we should worry as long as they are- as good as

this one. Two reels.—Clarence C. Fuller. Loxley
Hall theatre, Loxley, Ala.—Small town patronage.

THE NEW SHERIFF: Good comedy. Two reels.

C. H. Martin, Strand theatre, McKenzie, Tenn.

—

General patronage.

OH BRIDGET: Good. We haven’t had a poor
comedy from Educational for a long time. Two
reels.—L. Feldman, Orpheum theatre, Pipestone,

Minn.-—General patronage.

OCEAN SWELLS: Old print and subject. Were
promised new product by Educational but sent us

all 1922. Cannot handle any more until assured
of quality. Two reels.—Squires Luth, Alamo thea-

tre, Pembine, Wis.—General patronage.

POOR BUTTERFLY : Pretty good comedy and
got lots of laughs. Ran it with a poor feature
and of course it got poor business. The comedy
means absolutely nothing unless the big feature
is what it should be. They want a funny- and

are not particular what.—Ben L. Morris, Temple
theatre, Bellaire, O.—General patronage.

THE TOURIST: A dandy, with a number of
good stunts with a Ford, a goat—and a peach of
a girl. Print brand new. Two reels.—I. R.
Gavin, Hammond theatre, Hammond, Wis.—Gen-
eral patronage.

WAITING: Lloyd Hamilton—Good comedy, al-

though Hamilton is not well liked here. Two
reels.—L. Feldman, Orpheum theatre, Pipestone,
Minn.—General patronage.

WATCH OUT: Bobby Vernon—A positive riot

from start to finish, and the finish was a wow.
Print new. Thanks. Two reels.—I. R. Gavin,
Hammond theatre, Hammond, Wis.—General pat-

ronage.

WEAK KNEES: Good. Two reels.—H. Betten-
dorf, Opera House, Foley, Minn.—General patron-
age.

WILD GAME : Lige Conley—Good, Mermaid
comedies generally are. Two reels.—H. Betten-
dorf, Opera House, Foley, Minn.—General patron-
age.

YANKEE SPIRIT: Ben Alexander—Good juve-
nile comedy. As this one was about Boy Scouts,

1 invited several Boy Scouts as my guests. Inci-

dentally, it helped draw extra business and helped
put over “The Courageous Fool,” which I played
on the same bill. Two reels.—Nyman Kessler.

Atlantic theatre, Atlantic, Mass.—Family patron-

age.

FILM BOOKING OFFICES
BRAY CARTOONS: Fifty good short features,

but my people don’t like them, so I guess that

shows they are not good for me. Half of the

crowd left after the end of the feature. One
reel.—R. Duba, Royal theatre, Kimball, S. Dak.

—

General patronage.

FIGHTING BLOOD, (THE SWITCHING
HOUR) : George O’Hara—Last round of second

series wound up with a bang. Tons of excitement

in audience. Everyone liked this series and we
are glad we played them. Two reels.—Clarence

C. Fuller, Loxley Hall theatre, Loxley, Ala.

—

Small town patronage.

THE GO-GETTERS: Alberta Vaughn—We are

playing the last one this week. Some are good

and others not so good. Not as good on the av-

erage as "The Telephone Girl.” Two reels.—C. A.

Jordan, Opera House, Cogswell, N. D.—Small

town patronage.

THE GO-GETTERS: Alberta Vaughn—Well
liked here. Alberta drew good. Can say we drew

at box office, while running these, about 20 per

cent more than usual. 12 episodes of 2 reels

each.—Squires Luth, Alamo theatre, Pembine,

Wis.—General patronage.

THE GO-GETTERS: Alberta Vaughn—Can’t be

beat for short stuff.—W. Colburn, Palace theatre,

Burkburnett, Tex.—General patronage.

THE GO-GETTERS: Alberta Vaughn—Finished

these last week and must say they are not in the

same class as “Fighting Blood.” I believe a good

2 reel comedy would have given better satisfac-

tion. Am not knocking them but am not boosting

’em such a heluva lot either. Two reels.—Wm. E.

Tragsdorf, Trags theatre, Neillsville, Wis.—Small

town patronage.

THE PACE MAKERS: Albert Vaughn—On the

9th series and are going fine for us. We have

played “Fighting Blood,” "The Telephone Girl,”

and now “The Pace Makers” and find these to be

very good short features. Two reels.—W. W.
Sprouse, Rialto theatre, Altamont, 111.—General

patronage.

THE PACE MAKERS: Alberta Vaughn—Very
good two reel feature and looks to me that these

two reelers will be better than the "Fighting

Blood.” Run them and you will build up your

house. Two reels—R. Duba, Royal theatre, Kim-
ball, S. Dak.—General patronage.

STAN LAUREL COMEDIES: Fair. Better than

Jimmy Aubr.ey comedies. Lots of laughs out of

the Stan Laurels. Two reels.—R. Duba, Royal

theatre, Kimball, S. Dak.—General patronage.

FIRST NATIONAL
THE BALLOONATIC: Buster Keaton—Some-

what old but a real good comedy. Two reels.

—

H. Bettendorf, Opera House, Foley, Minn.—Gen-

eral patronage.

THE FROZEN NORTH: Buster Keaton—Very
good. Just the thing for the warm weather. In

fact, all his two reelers are good.—Nyman Kessler,

Atlantic theatre, Atlantic, Mass.—Family patron-

age.

FOX
A NIP ’O SCOTCH : Good comedy. Two reels.

—

L. Feldman, Orpheum theatre, Pipestone, Minn.
—General patronage.
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SHOULD LANDLORDS LIVE: Very good com-
edy. Two reels.—L. Feldman, Orpheum theatre,

Pipestone, Minn.—General patronage.

PATHE
AESOP’S FABLES: Good, only people are tir-

ing, too often. One a week. One reel.—I. T.

Brisco, Princess theatre, Elwood, Ind.—General
patronage.

ARE HUSBANDS HUMAN?: There are a lot of
laughs in this one and should make them all

chuckle. One reel.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

BAD BOY: Charley Chase—Just fair. Where
are all the funny comedies gone? We can’t seem
to find one with over two laughs in it. Two
reels.—R. G. Leuzinger, Carthage theatre. Car-

thage, S. Dak.—Small town patronage.

BASHFUL JIM: Nothing to it, silly, did not
even make the children laugh. Two reels.—M. J.

Babin, Fairyland theatre. White Castle, La.—Gen-
eral patronage.

BIG RED RIDING HOOD: Charley Chase-
Good one reeler.—Wm. E. Tragsdrof, Trags thea-

tre, Neillsville, Wis.—Small town patronage.

BLACK OXFORDS: Mack Sennett—Very good
comedy which ends up in a fine horse race. Book
it. Any time I want to pick out a real good com-
edy, I look through the columns of the “What the

Picture Did for Me” section. And whenever the

title of my feature has no drawing power, a care-

fully selected comedy, well advertised, draws them
in. Incidentally, the feature pleases them also.

Two reels.—Nyman Kessler, Atlantic theatre, At-
lantic. Mass.—Family patronage.

DUDE RANCH DAYS: Sportlight—Not so good.

May go good in the cities, where they never see

anything more exciting than a bucking street car.

One reel.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

HANDLE WITH CARE: Charles Chase—These
one reel Chase pictures are all pretty good and
will stack up with the best of them. One reel.

—

Wm. E. Tragsdorf, Trags theatre, Neillsville Wis.
—Small town patronage.

HANSOM CABMAN: Harry Langdon—This
bird may be a knockout on the stage or in some
places, but he hardly ever gets a titter around
here. His stuff moves too slow. He tries to put
his stuff over by making faces at the camera.
'Zabunk. Two reels.—Wm. E. Tragsdorf, Trags
theatre, Neillsville, Wis.—Small town patronage.

HIS NEW MAMMA: Harry Langdon—Good
comedy of the slapstick variety and with the
bathing girls on land. Poor print with cut-outs

between reels. Two reels.—P. G. Estee, S. T.

theatre, Parker, S. Dak.—Small town patronage.

INNOCENT HUSBANDS: Charley Chase—Good
comedy and good print. Two reels.—P. G. Estee,

S. T. theatre, Parker, S. Dak.—Small town patron-
age.

IT’S A BEAR: Our Gang—Fine comedy, as are
all of them. Plenty of good laughs and will

please grown-ups as well as kids. Two reels.

—

R. L. Nowell, Idlehour theatre. Monroe, Ga.

—

General patronage.

JEFFRIES, JUNIOR: Charley Chase—Very
good one reeler. Old Jeff is shown in quite a
little of this.—Wm. E. Tragsdorf, Trags theatre,

Neillsville, Wis.—Small town patronage.

LODGE NIGHT: Our Gang—One of the best

Our Gangs I have used. They seem to please all,

but are especially fine for children. Film good.
Two reels.—W. A. Doerschlag. Strand theatre,

Ransom, Kan.—Small town patronage.

MOTHER’S JOY : Stan Laurel—One of the old

Laurels, but has quite a few laughs in it. Two
reels.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

NO NOISE: Our Gang—Good comedy, only an
old one, and on top of that the helpful producer
gave us cooperation by booking in a “repeat.”
It’s the old, old game. Don’t talk to us of

“short subject helps." Two reels.—P. G. Estes,

S. T. theatre, Parker, S. Dak.—Small town patron-
age.

OFFICE HELP: Aesop Fable—Fables are most
always good. One reel.—Wm. E. Tragsdorf, Trags,
theatre, Neillsville, Wis.—Small town patronage.

RUNAWAY BALLOONS: Good fable. One reel.

—Wm. E. Tragsdorf, Trags theatre, Neillsville,

Wis..—Small town patronage.

SHEIKS OF BAGDAD: Hal Roach—A lot of

hokum and slap-stick which makes it a good one
reeler.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

SHOOTIN’ INJUNS: Our Gang Comedy—The
best spookey comedy and one that brought more
laughs than any ever used. The funniest thing

about this comedy: A little girl by the name of

Katherine Bourg, 7 years old, who never misses

an Our Gang Comedy, won one dollar from me.
I bet her a dollar she could not see this comedy
all the way through without laughing or smiling,

so the joke cost me one dollar. She sat all the
way through it without a laugh nor smile. Her
parents sat by her, as well as my wife, to watch
her, and they had ten dollars worth of fun trying

to make her lose her dollar, but I had to come
across. The rest of the house was roaring with
laughter at the kiddies, while little Katherine sat

serious and saw it through. Dr. Bourg, her father,

claims this was the hardest dollar she ever made.
Two reels.—M. J. Babin, Fairyland theatre. White
Castle, La.—General patronage.

THE SKY PLUMBER: Arthur Stone—Quite a
few laughs in this. Two reels.—Wm. E. Trags-

dorf, Trags theatre, Neillsville, Wis.—Small town
patronage.

STOLEN GOODS: Charles Chase—Good one

reeler.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

A TEN MINUTE EGG: Charley Chase—Good
single reeler for a filler in. One reel.—Nyman
Kessler, Atlantic theatre, Atlantic, Mass.—Family

patronage.

THREE FOOLISH WEEKS: Ben Turpin—Rot-
ten. Ben Turpin is getting worse and worse.

Nearly all Mack Sennett comedy is vulgar. Two
reels.—Joseph Walters, Temple theatre, Sanford,

N. C.—General patronage.

TWINKLE, TWINKLE: Sportlight—The bunk.

The poorest one I ever ran. Nothing but a little

cheap advertising for Pathe stars. One reel.-

—

Wm. E. Tragsdorf, Trags theatre, Neillsville, Wis.

—Small town patronage.

WATER WAGONS: Very good comedy. Two
reels.—L. Feldman, Orpheum theatre, Pipestone,

Minn.—General patronage.

YOUNG OLDFIELD: Charles Chase—A good 1

reeler.—Wm. E. Tragsdorf, Trags theatre, Neills-

ville, Wis.—Small town patronage.

YUKON JAKE: Ben Turpin—A dandy two reel

comedy and has the laffs. Two reels. G. F. Red-

iske. Star theatre, Ryegate, Mont—Small town

patronage.

ZOWIE: Stereoscopik—I cannot wax enthusias-

tic about this. Too crude and inconvenient. Val-

uable as a forerunner of perspective pictures

which I hope to see adapted to all in the near fu-

ture.—Clarence C. Fuller, Loxley Hall theatre,

Loxley, Ala.—Small town patronage.

UNIVERSAL
THE DANGEROUS PEACH: Same as all Cen-

tury comedies, they seem to please. Two reels.

—

Squires Luth, Alamo theatre, Pembine, Wis.—
General patronage.

A FAMILY ROW: Lots of action. Two reels.

—

Squires Luth, Alamo theatre, Pembine, Wis.—
General patronage.

FAST STEPPERS: Billy Sullivan—Am running

the fourth one of these and think they please.

Two reels—W. U. Shelnutt, City theatre, LaFay-

ette, Ala.—General patronage.

HAREM FOLLIES: Good. Two reels.—Squires

Luth, Alamo theatre, Pembine, Wis.—General pat-

ronage.

HELLO FRISCO: Slim Summerville—Best one

reel comedy for a long time. Suitable for Sunday
or any day. One reel.—P. G. Estee, S. T. theatre,

Parker, S. Dak.—Small town patronage.

THE PREHISTORIC MAN: Rather a weak sis-

ter that didn’t add much to the program. One
reel.-—Paul B. Hoffman, Legion theatre, Holyrood,

Kans.—Small town patronage.

SOME TOMBOY : Wanda Wiley—Wanda Wiley
draws extra business. They like her. Two reels.

*—Squires Luth, Alamo theatre, Pembine, Wis.

—

General patronage.

STEPPING SOME: Baby Peggy—Booked fifteen

of these and ran them one a week. Too close to

please ; they get tiresome. Two reels.—Squires

Luth, Alamo theatre, Pembine, Wis.—General
patronage.

WHAT’S THE USE?: Gump comedy—Very good

and contains many funny scenes. My first Andy
Gump and was well pleased. Two reels.—R. L.

Nowell, Idlehour theatre, Monroe, Ga.—General
patronage.

VITAGRAPH
MEDDLERS AND MOONSHINERS: Larry Se-

mon—A very good slapstick comedv and does very
well with a good feature, but pleases only the
kids. Film good. One reel.—W. A. Doerschlag,
Strand theatre. Ransom, Kan.—Small town pat-

ronage.

MISCELLANEOUS
BROTHER BILL: Splendid cast—Played this

old two reeler with "Husbands and Lovers” and
it drew in the kids. Book it if you can. Get

a good print on it, and the story i3 O. K. Two
reels.—Nyman Kessler, Atlantic theatre, Atlantic,
Mass.—Family patronage.

HOT SHEIKS: Carter DeHaven—Paramount
had better "re-can” this and ship it back, be-
cause it isn’t ripe yet.—H. A. Rohs, Rohs theatre,
Cynthiana, Ky.

OH MA, THE RENT TAKER: Hallroom Boys—
Just another ordinary comedy, neither punk nor
very good. Two reels.—C. E. Hopkins, The Hop-
kins theatre. Cotter, Ark.—Small town patronage.

ONE EXCITING EVENING: Billy West>-
Good film. A fairly good comedy that is on the
same order as all of the other West comedies.
If you have seen one, you have seen them all.

Two reels.—W. T. Davis & Son, Rialto theatre,
Sharon, Wis.—General patronage.

THE STORY OF OUR NATIONAL PARKS:
Everyone who was fortunate to see these pictures
pronounced them wonderful, beautiful, realistic

and primeval as our parks really are. Two reels.

—J. W. Ryder, Jewel theatre, Verndale, Minn.

—

General patronage.

WANDERING WAISTLINES: Very, very good.
A laugh every foot. Two reels.—L. Feldman,
Orpheum theatre, Pipestone, Minn.—General pat-
ronage.

WHEN PALS FALL OUT: Special cast—Very
good subject if you can get a good print. It’s

just the thing for the youngsters when you have
a society drama which you know won’t draw them
in or please them all. Two reels.—Nyman Kess-
ler, Atlantic theatre, Atlantic, Mass.—Family pat-
ronage.

CLASSIFIED
ADVERTISING

Five Cents per Word Payable

in Advance. Minimum Charge,

$ 1 .00.

THEATRE FOR SALE
FOR SALE: Theatre for sale in Michigan

town of 2,000 population with 5,000 drawing
power. Address Box 705, EXHIBITORS HER-
ALD.

THEATRE
-
WANTED

WANTED TO BUY a small town picture
theatre. Must be in first class condition and
no part time proposition. Give details in first

letter. Address Box 706, EXHIBITORS HER-
ALD.

WANTED TO BUY or rent theatre in town
no part time proposition. Give full details in first

letter. Address W. J. Themer, 178 No. Avenue,
Kankakee, 111.

THEATRE EXECUTIVE
AVAILABLE

YOUNG MAN, 28 years of age, 10 years in
the business, open as manager of theatre in

Chicago or nearby town. Formerly assistant gen-
eral manager of Chicago Circuit. Executive abil-

ity as well as “showmanship.” Believe I would
be valuable as assistant to production manager
as I have plenty of ideas for prologues and pres-
entations. Address Box 70 7, EXHIBITORS
HERALD.

EQUIPMENT FOR SALE
FOR SALE: Approximately 270 7-ply new

veneer chairs. Also generator, frames and used
projecting machines. Bargains. Atlas Moving Pic-
ture Company, 534 S. Dearborn St., Chicago, 111.

EXHIBITORS LET US SAVE YOU MONEY
on guaranteed new and used theatre chairs of all

styles, ready for shipment. Also all makes of
rebuilt projection machines. Complete line of
equipment. Write us your needs. Illinois Theatre
Equipment Company, 12 East Ninth Street, Chi-
cago, 111.

FOR SALE: Late model Pathe camera and
complete equipment, 6-400 ft. magazines, 5 lens,
precision tripod, all the late contrivances, real
leather carrying cases for everything. First
$900.00 takes the complete outfit. A real camera
for any exhibitor to own. Will take box office

as 50 per cent of price for two days where
camera has not been used in towns over 3,000
population. Write W. J. O., care EXHIBITORS
HERALD.
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The new West Coast theatre recently completed

and opened by West Coast Theatres, Inc., at

Long Beach, Cal., is one of the finest houses in

this important circuit. It seats 2,300. Frank

L. Browne is manager of the house.

Views of outstanding points of interest in the

new West Coast theatre are shown on this page.
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THEATRE CONSTRUCTION
AND EQUIPMENT

Peer of Motion Picture Theatres

W . W. Ahlschlager , Chicago ,
Architect

“13ETTER THEATRES” presents here-
with the first view of what will be

the world’s largest theatre, the Roxy the-

atre in New York City, adjoining the new
Manger hotel. The theatre is being built

by Arthur H. Sawyer and Herbert Lubin,
well known in the motion picture industry.

Samuel L. Rothafel will have direction of
the house.
The Roxy theatre will have the largest

seating capacity of any motion picture

Schoenstadt & Sons
Break Ground for

Big Theatre
ONE of Chicago’s largest and most beau-

tiful theatres is to be erected by
Schoenstadt & Sons, pioneer Chicago the-

atre operators, at Hyde Park boulevard
and Blackstone avenue. Ground for the

project was broken last week and it is ex-

pected that the theatre will be completed
and opened within the next nine months.

* * *

The latest Schoenstadt house, plans for
which have been prepared by Rapp & Rapp,
Chicago architects, will have a seating ca-

pacity of 3,200. It will be erected in con-
nection with a twelve story hotel. The
theatre itself will cost $1,500,000 while the
entire project involves an outlay of $3,500,-

000 .

The theatre will be known as the Picca-
dilly.

Among the features of the house will be
a lighting system which, according to ad-
vance announcements, will be unlike any-

house in the world, containing 6,212 seats.

The project is the work of Walter W.
Ahlschlager, Chicago architect, who is re-

sponsible for many of the country’s fine

present day theatres. Entrance to the

Roxy theatre will be gained through an

elaborate and beautiful lobby in the Hotel

Manger.
Construction of the theatre is soon to be

started. It will cost $6,500,000.

thing heretofore seen in theatres. A com-
plete refrigerating system is to be installed

and the new house will contain an elevated

orchestra pit, a playroom for children,

smoking room for men and dainty women’s
rest rooms.

Schoenstadt & Sons now operate six

theatres in Chicago. They started in the

motion picture business in a small way in

1907 with a typical “shootin’ gallery” at

Ashland avenue and 49th street. They are
financing their new theatre entirely inde-

pendently. The personnel of the organiza-

tion includes Herman Schoenstadt.

Issues Folder Showing
Master Screen

A folder containing pertinent informa-
tion and facts concerning the Master Glass
Bead Screen has just been issued by the

National Screen Company of Cleveland.

The folder also explains the adjustable

border which is furnished with the Master
Glass Bead screen which makes it possible

to “mask in” the picture as desired.

New Companies

JERSEY CITY, N. J.—Westside The-
atre Company. Incorporators: Benja-
mine Helman, I. J. Stein, Alfred Gottes-
man.
MADISON, N. J.—F. S. Amusement

Company. Capital $50,000. Incorpora-
tors: Fred W. Falkner, Henry P. Seely,

Lyman E. Dodge.

WINSTON-SALEM, N. C.—Forsythe
Amusement Company. Capital $100,000.

Incorporators: A. F. Sams, Jr., Ma-
sonic Temple, and others.

BALDWIN, N. Y.—Baldwin Amuse-
ment Corporation. Capital $5,000. In-

corporators: R. T. and G. Rasmussen,
B. Smith.

BROOKLYN, N. Y.—Hamilton Ave-
nue Exhibition Company. Capital $2,000.

Incorporators: S. C. Edelhortz, D. L.

Bernstein.

BROOKLYN, N. Y—W. & L. Amuse-
ment Corporation. Capital $10,000. In-

corporators: D. Schneider, S. Otten-
stein, S. Bedell.

BROOKLYN, N. Y.—Manlove Amuse-
ment Corporation. Capital $15,000. In-

corporators: B. and J. Guttman, I. Sad-

love.

BROOKLYN, N. Y.—Heisler Amuse-
ment Corporation. Capital $10,000. In-

corporators: B. F. Well, L. L. Helburn.

Here are shown two scenes from “On
the Go,” which is one of the Fox
Imperial comedies and has just been
completed.
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INDEX TO THE PRODUCT
ANNOUNCEMENTS

The tabulated matter below presents a directory to producers’ announcements about pictures which
enables exhibitors to check back and obtain for their information in booking the facts disclosed in product

announcements in the Herald.
Title of picture is followed by date of issue and numbers of pages bearing announcements.

“Ins.” is abbreviation for “Insert.”

An eight-week period including last week’s issue is covered.

Anchor
Ambushed :Julyl8-22.
Ace of Clubs:Julyl8-22.
Cyclone Bob:July 18-22.
Desperate Chance, A:July18-22.
Fast Freight, The:Julyl8-22.
Fighting Luck:Julyl8-22.
Hidden Gold :JuIyl8-21.
Iron Fist,The:JuIyl8-22.
Lost Express, The:Julyl8-20.
Lost Trail, The:Julyl8-21.
Mainline Wreck, The:Julyl8-20.
Mistaken Orders:July18-20.
Narrow Escape, A:Julyl8-22.
Open Switch, The: July 18-20.
Perils of the Rail:Julyl8-20.
Red Blood :Julyl8-21.
Riding for Life:Julyl8-22.
Riding Romance :Julyl8-20.
Road Agent, The:Julyl8-21.
Texas Terror, The :July 18-21.
Train Wreckers, The:July 18-20.
Unseen Enemies:Julyl8-20.
Webs of Steel :Julyl8-20.

Arrow
Children of the Whirlwind :Aug.8-20.
Cleaner Flame, The:Aug.29-69.
Great City, The: Aug.29-69.
Led Astray :Aug.29-69.
Mysterious Pines, The :Aug.29-69.
Primrose Path, The :Aug.29-69.
Scandal Street :Aug.29-69.
Share and Share Alike:Aug.29-69.
Substitute Wife, The :Aug.29-69.
Tessie:Aug.29-69.
Un-Named Woman, The :Aug.29-69.
Wandering Fires :Aug.29-69.

F. B. 0.
Bandit’s Baby, The :July25-73.Aug.l5-71.
Bloodhound, The:Julyl8-73.
Devil Quemado, The :Aug. 15-71.
Drusilla With a Million :JuIyl8-71.Aug.l-99.Aug. 8-

78.Aug. 15-75.Aug.22-69.Sept.5-65. Sept.12-14.
Flaming Waters :Julyl8-71.Aug.8-79.Aug. 15-7 5.

Aug.22-69. Sept. 5-65. Sept.12-14.
Futurity Winner, The:Julyl8-71.Aug.8-78.Aug.l5-

75.Aug.22-69. Sept. 5-65. Sept.12-14.
Happiness :Aug.22-69.Sept.5-65.Sept.12-14.
Human Tornado, The:Julyl8-77.
If Marriage Fails:JuIyl8-71.Aug.8-78.Aug.l5-75.

Aug. 22-69. Sept.5-65. Sept.12-14.
Isle of Lost Hope, The :Aug.22-75. Sept. 12-69.
Isle of Retribution, The :Julyl8-71.Aug.8-79.Aug.

15-7 5.Aug.22-69. Sept. 5-65.Sept. 12-14.
Keeper of the Bees, The:Julyl8-71.Aug.8-78.Aug.

15-7 5.Aug.22-68-69. Sept.5-65. Sept. 12-14.
Lady Robinhood :Aug.22-71.Sept,12-71.
Last Edition, The: Aug.8-78. Aug. 15-7 5. Aug.22-69.

Sept.12-14.
Midnight Flyer, The:Julyl8-71.Aug.8-78.Aug.15-75.
Aug. 22-69.Sept.5-65. Sept.12-14.

Parisian Nights :Julyl8-71.Aug.8-78.Aug.l5-75.Aug.
22-69. Sept.12-14.

Poor Girl’s Romance, A :Julyl8-71.Aug.8-79.Aug.
15-75.Aug.22-69. Sept.5-65.Sept.l2-14.

Smooth as Satin :July25-75.Aug.22-71.
That Man Jack:Aug.22-73.
Thundering Herd, The:Aug. 15-71.
When His Love Grew Cold :Julyl8-71.Aug.8-78.
Aug. 15-75.Aug.22-69.Sept. 5-65. Sept.12-14.

Wild Bull’s Lair, The:July25-73.Aug.l5-71.

First National
Ghickie:Aug.22-20.
Classified :Aug.l5-17.
Dark Angel, The: Aug.15-17.
Desert Flower, The: July25-20.Aug.22-20.Aug.29-30.
Fine Clothes :July25-21.Aug.l-16.Aug.l5-16.
Graustark: July27-23.July25-21.Aug.l-17.Aug.16-l

6

Half Way Girl, The:July25-21.Aug.l-17.Aug.l5-
16,18.Aug.22-21. Sept. 5-24,25.

Her Sister From Paris :July25-21.Aug.l-16.Aug.l5-
16.Aug.22-21.Aug.29-28,29.Sept.l2-16,17.

Just a Woman :July25-20.Aug.22-20,22.
Knockout, The :July25-21.Aug. 1-17.Aug. 15-16.
Lady, The:July25-22.
Lady Who Lied. The:July25-21.Aug.l-18.Aug.22-20.
Lost World, The :Aug.29-26, 27. Sept.12-18.
Making of O’Malley, The :Julyl8-26.July25-20.Aug.

22-21 .

Marriage Whirl, The:July25-20.Aug.22-20.

Shore Leave: Aug.15-17.
Scarlet West, The :July25-21.Aug.8-30.Aug.22-20,22.

Soul-Fire : Aug.22-20.
Talker, The:Aug.22-20.
What Fools Men :Aug. 15-17.
White Monkey, The :July25-20.

Winds of Chance :Sept. 5-26.

Fox
As No Man Has Loved:July25-ll.Aug.8-12,13.

Sept. 5-12.

East Lynne :July25-ll.Aug.l-10.
First Year, The: Sept. 1-Ins.

Fool, The:July25-ll.Aug.ll.
Havoc :July25-1 1.Aug. 1-10.Aug.8-10, 11.Aug. 15-7.

Aug.29-18.Sept.5-13.

Iron Horse, The :July25-ll.Aug.l-ll.Sept.5-12.
Kentucky Pride :July25-13.Aug.l-ll.Sept.5-13.
Lightning:July 18-6,7.July25-11, 12, 13, 14, 15.Aug. 1-

10. Sept. 12-Ins.
Lucky Horseshoe, The :Aug.l-8,9.Aug.l5-6.Aug.29-

17.

Seventh Heaven :Sept. 1-Ins.
Thank You :July25-ll.Aug.22-ll.Aug.29-16.Sept.5-

13.14, 15.Sept.l2-Ins.
Thunder Mountain :July25-9.July4-8.Aug.22-ll.Sept.

5-13.Sept.l2-Ins.
Timber Wolf, The :Sept.5-14.
Wheel, The :July25-ll.Aug.8-6.Aug.22-ll.Sept.5-12.

Sept.12-Ins.
Winding Stair, The:Aug.29-20,21.Sept.5-12.
Wages for Wives:Sept.l-Ins.

Metro-Goldwyn-Mayer
Auction Block, The:JuIyl8-Ins.July25-Ins.Aug.8-

Ins.
Bardelys the Magnificent : July 18-Ins. July 25-Ins.

Aug.8-Ins.
Barrier, The :Julyl8-Ins.JuIy25-Ins.Aug.8-Ins.
Ben Hur:Julyl8-Ins.July25-Ins.
Big Parade, The:Julyl8-Ins.July25-Ins.Aug.8-Ins.
Brown of Harvard: July 18-Ins. July 25-Ins.Aug.8-

Ins.
Buddies:July 18-Ins.July25-Ins.Aug.8-Ins.
Circle, The :Julyl8-Ins.July25-Ins.Aug.8-Ins.
Dance Madness:July18-Ins.July25-Ins.Aug.8-Ins.
Exchange of Wives, An :July 18-Ins.July25-Ins.Aug.

8-Ins.
Excuse Me:Julyl8-Ins.
Exquisite Sinner, The:JuIyl8-Ins.July25-Ins.Aug.

8-Ins.
Flesh and the Devil, The :Julyl8-Ins.July25-Ins.
Aug.8-Ins.

How Dare You :Julyl8-Ins.July25-Ins.Aug.8-Ins.
Lights of New York:Sept. 12-Ins.
I’ll Tell the World :Julyl8-Ins.Aug.8-Ins.
Little Bit of Broadway, A :Julyl8-Ins.July25-Ins.
Lovey Mary :Julyl8-Ins.July25-Ins.Aug.8-Ins.
Mare Nostrum :July 18-Ins.July25-Ins.Aug.8-Ins.
Merry Widow, The :Julyl8-Ins.July25-Ins.Sept.l2-l.
Midshipman, The:July25-Ins.Aug. 8-Ins. Sept. 12-Ins.
Mysterious Island, The :Julyl8-Ins.July25-Ins.Aug.

8-Ins.
Monte Carlo : Julyl8-Ins.July25-Ins.Aug.8-Ins.
Money Talks :Julyl8-Ins.July25-Ins.Aug.8-Ins.
Mystic, The:July 18-Ins.JuIy25-Ins.Aug.8-Ins.
Never the Twain Shall Meet :Julyl8-Ins.July25-Ins.

Aug.8-Ins.Aug.22-8. Sept. 12-Ins.
Old Clothes :JuIy25-Ins.Aug.8-Ins.
Paris: July 18-Ins.July25-Ins.Aug.8-Ins.
Pretty Ladies :Julyl8-Ins.Aug.8-Ins.Sept. 12-Ins.
Rag Man, The:Aug.8-Ins.
Reason Why, The :JuIyll-Ins.
Romola : Julyl8-Ins.July25-Ins.Aug.8-Ins.Aug.22-7.

Aug. 29-14, 15. Sept. 5-1. Sept. 12-Ins.
Sally. Irene and Mary :July 18-Ins.July25-Ins.Aug.

81-Ins.
Slave of Fashion, The :Julyl8-l.July25-Ins.Aug.8-l.

Aug.22-6.Aug.29-l 4, 15.Sept. 5-1. Sept. 12-Ins.
Span of Life, The:July 18-Ins.JuIy25-Ins.Aug.8-Ins.
Sun Up :Julyl8-Ins.July25-Ins.Aug.8-Ins.
Temptress, The:July 18-Ins.July25-Ins.Aug.8-Ins.
Time, The Comedian :JuIy 18-Ins.JuIy25-Ins.Aug.8-

Ins.

Torrent, The :Julyl8-Ins.July25-Ins.Aug.8-Ins.
Tower of Lies, The :July 18-Ins.July25-Ins.Aug.8-

Ins.
Unholy Three, The :July 18-Ins.July25-Ins.Aug.8-

Ins.Aug. 15-12, 13.Aug.22-6.Aug. 29-14, 15. Sept. 5-1.

Lumas
Police Patrol, The:July26-18.

Paramount
Adventure :Aug.1-3.
American Venus, The:Aug.l-5.Aug.22-4.
Are Parents People? :Aug.l-3.Sept.5-l.
Beggar on Horseback:Julyl8-5.Aug.l-4.Aug.22-4,5.

Sept.5-4.
Best People, The:Aug.l-4.Aug.22-4.
Coast of Folly, The:July25-4,5.Aug.l-5.Aug.22-4,5.

Aug.29-4, 5.

Cobra :Aug.22-4.
Covered Wagon, The:Aug.l-3.
Crossroads of the World :Aug.22-4.
Dressmaker from Paris, The:Aug.l-3.
Enchanted Hill, The:Aug. 1-5.

Feet of Clay :Aug.l-3.
Flower of the Night :Aug.l-5.Aug.22-4.
Forbidden Paradis :Aug.l-3.
Forty Winks:Aug.l-3.
Golden Princess :Aug.22-4.
Grounds for Divorce :Aug.22-4.
In the Name of Love:Julyl8-5.Aug.l5-3.
King, The:Aug.l-4,6.Aug.22-4.
Kiss for Cinderella, A:Aug.22-4,5.
Liberty Special :Aug.l-5.Aug.22-4.
Light of the Western Stars :Aug.l-3.
Lord Jim:Aug.l-5.
Lost—A Wife:July18-5.July26-3,4.Aug.l-5.
Lucky Devil, The :Aug.8-3.Aug.22-4, 5.Sept.5-4.
Manhattan :Aug.l-3.
Manhandled :Aug. 1-3.

Man Who Found Himself, The:Aug.l-6.Aug.8-5.
Aug.22-4.

Miss Bluebeard: Aug.1-3.
New Brooms: Aug.22-4.
New Lives for 01d:Aug.l-3.
Night Club, The: Aug.1-3.
Night Life in New York:Julyl8-5.July25-4,5.Aug.

1-5.Aug. 22-4. Sept.5-4.
North of 36:Aug.l-3.
Not So Long Ago:Aug.l-4, 5.Aug.22-4. Sept.5-4, 6.

Old Home Week:July 27-14.Aug.1-3.
On Dress Parade :Aug.l-3.Aug.22-4.
Paths to Paradise:Aug.l-3.
Peter Pan:Aug.l-3.
Polly of the Ballet :Aug.l5-3.Aug.22-4.
Pony Express, The:Aug.22-4,5.
Quarantine :Aug.22-4.
Rugged Waters :Julyl8-5.Aug.l-5.
Shamrock, The:Aug.8-5.
Shock Punch, The :JuIy25-3.Aug.l-3.
Son of His Father, A :Aug.l-5.Aug.8-3.Aug.29-3.

Sept. 12-4.

Stage Struck :Aug.l-5.Aug.22-4.
Stage Door Johnny, The:Aug.l-5.
Street of Forgotten Men, The:Julyl8-5.July25-4,6.

Aug.l-5.Aug.22-4,5.Sept.5-4.
Ten Commandments, The:JuIyll-3.Julyl8-5,Aug.8-

3.Aug. 15-4. Sept. 12-3.
That Royle Girl :Aug.l-5.Aug.22-4.
Trouble With Wives, The:Aug.l-5.Aug.8-3.Aug.22-

4.Sept.5-3.
Thundering Herd, The:Aug.l-3.
Too Many Kisses :July25-3.Aug.l-3.
Vanishing American, The :Aug.l-5.Aug.22-4.
Wages of Virtue:Aug.l-3.
Wanderer, The :Aug.l5-3.Aug.22-4.
Wanderer of the Wasteland, A:Aug.l-3.
Wild Horse Mesa: JuIy25-4,5.Aug.l-5. Sept.5-4.
Wild, Wild Susan, The :JuIy25-4,5.Aug.l-5.Sept.5-4,
Womanhandled:Aug. 1-5.Aug.22-4, 5.

Pathe
Black Cyclone :Aug.8-66-67.
Freshman, The :Aug.8-Ins.Sept.l2-Ins.
Kivalina of the Icelands:Aug.8-92.Aug.l5-84.

Producers Dist. Corp.
Brave Heart, The:Julyll-72.Sept.5-23.
Charley’s Aunt:Aug.29-13.
Coming of Amos, The:Julyll-69.Aug.8-16,17.Sept,

5-22
Hell’s Highroad :Aug.8-16-17.
Off the Highway :July25-6,7.
Red Dice:Sept.5-22.
Road to Yesterday, The:Julyll-66.Aug.8-16,17.
Seven Days:Aug.29-12.
Silence :July 18-19.July25-19.Aug.8-25.Aug. 15-14.

Aug.22-9.Aug.29-10.
Untamed Gentleman, The:Sept.5-23.

Rayart

Secret Service Sanders:July25-54.
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Aristocrat, The:Aug.8-Ins.
Boomerang, The:Julyl8-18.
Dancing Days:Aug.8-Ins.
Eden’s Fruit :Aug.8-Ins.
Girl Who Wouldn’t Work, The:Aug.8-Ins.Aug.29-

65.

His New York Life:Aug.8-Ins.
Horses and Women :Aug.8-Ins.
Exclnsive Rights :Aug.8-Ins.
Lew Tyler’s Wives :Aug.8-Ins.
Other Women’s Story, The:Aug.8-InB.
Parisian Love:Aug.8-Ins.Aug.22-19.
Romance of a Million Dollars, The:Aug.8-Ins.
Plastic Age, The:Aug.8-Ins.
Shameful Behavior :Aug.8-Ins.
Shenandoah :Aug.8-Ins.
Shopworn :Aug.8-Ins.
Studies in Wives :Aug.8-Ins.
With this Ring:Aug.8-Ins.
Worst Woman, The:Aug.8-Ins.

Universal

California Straight Ahead :Aug.8-21.Aug.22-16.
Circus Cyclone :Aug.l-15.
Goose Woman :Aug.8-22.Sept.5-8,9.
Home Maker, The:Aug.29-6,7.
I’ll Show You the Town :July 18-ll.Aug.22-16.
Lorraine of the Lions :Aug.8-23.
Perils of the Wild:Aug.l-64.
Phantom of the Opera:Aug.l5-ll.Sept.l2-8,9.
Siege :July18-1 l.Aug.8-20.Aug.22-16.
Spook Ranch :Aug.8-22.
Teaser, The :JuIyl8-ll.Aug.8-20.
White Outlaw, The:Julyl8-76.79,81.

Warner Brothers
Bobbed Hair:Aug.l-Ins.Aug.8-26.
Below the Line:Aug. 1-Ins.

Broken Hearts of Hollywood :Aug.I-Ins.
Barrier that Was Burned, The:Aug.l-Ins.
Clash of the Wolves, The:Aug.l-Ins.
Compromise:A*g. 1-Ins.

College Widow, The:Aug.l-Ins.
Cave Man, The:Aug.l-Ins.
Easiest Road, The:Aug.l-Ins.
Fighting Edge, The:Aug.l-Ins.
Golden Cocoon, The:Aug.l-Ins.
Gay Ones, The:Aug. 1-Ins.
His Majesty, Bunker Bean :Aug.l-Ins.Sept.l2-6,7.
Hogan’s Alley :Aug.l-Ins.
Hell Bent for Heaven :Aug.l-Ins.
Honeymoon Express, The:Aug. 1-Ins.

Hero of the Big Snows, A:Aug.l-Ins.
Inevitable Millionaires, The:Aug.l-Ins.
Love Toy, The:Aug.l-Ins.
Limited Mail, The:Aug.l-Ins.Aug.8-26.Sept.5-18-19.
Little Irish Girl, The:Aug.l-Ins.
Man on the Box, The:Aug.l-Ins.
My Official Wife:Aug.l-Ins.
Night Call, The:Aug.l-Ins.
Pleasure Buyers, The:Aug.l-Ins.
Passionate Quest, The:Aug.l-Ins.
Rose of the World :Aug.l-Ins.
Red Hot Tires :Aug.l-Ins.
Satan in Sables:Aug. 1 -Ins.

Sea Beast, The:Aug.l-Ins.
Sap, The:Aug.l-Ins.
Silken Shackles :Aug.l-Ins.
Social Highwayman, The:Aug.l-Ins.
Three Weeks in Paris :Aug.l-Ins.
Vengeance of Durand, The:Aug.l-Ins.
Wife Who Wasn’t Wanted, The:Aug.l-Ins.Aug.8-

26.
White Chief, The:Aug.l-Ins.
Why Girls Go Back Home:Aug.l-Ins.

Short Features
Anchor

Radiant Comedy Features :Julyl8-23.

Davis
Cinema Stars :Aug.29-63.
Hey Fellas :Aug.29-63.
Sheiks and Shebas:Aug.29-63.
Fragments of Life:Aug.29-63.Sept. 12-10.

Educational
Balto’s Race to Nome:Aug.l-71.
Bobby Vernon Comedies :JuIyl8-15.
Cameo Comedies:Julyl8-15.Aug.8-28.
Christie Comedies:July 18-15.
Curses :Ju!y25-50.
Dynamite Doggie:July25-50.
Fables in Color:Aug. 1-70.

Felix the Cat:July18-15.Aug.8-28.
French Pastry :Julyll-16.
In the Spider’s Grip:Aug.l-70.
Iron Mule, The:July26-60.
Jimmie Adams Comedies :Julyl8-16.Aug.8-14,15.
Juvenile Comedies :Julyl8-15.
Klnograms:Julyl8-16July26-61.Aug.8-28,29.Aug.

22-48.Sept.5-ll.
Lewis-Munn Wrestling Bout:Aug.l-70.
Life’s Greatest Thrills: Sept. 6-7.

Lnpino Lane Comedies:Julyl8-15.
Lyman H. Howe’s Hodge-Podge :JuIyl8-15.Aug.8-

28.

Mermaid Comedies:July18-1 5.

Only a Country Lass:Aug.l-71.
Cleaner Flame, The:Aug.29-69.
Tourist, The :Aug.29-80.

Victor Fleming has finished “A Son of
His Father,” with Bessie Love,
Warner Baxter, Raymond Hatton and
Walter McGrail in the cast. Thirty
adobe houses were in the location
used in Arizona.

Tuxedo Comedies :Julyl8-15.
Voice of the Nightingale:Aug.l-70.
Walter Hiers Comedies .-July18-1 5.

Film Booking Offices

Adventures of Masie : July25-55.Sept.l2-45,46.
Blue Ribbon Comedies:Sept.l2-45.
Bray Cartoons :JuIy25-55.Sept.l2-45,46.
Fighting Hearts :Sept.l2-45.
Let’s Go Gallagher :Sept.l2-67.

Fox Film Corp.
All Aboard :Aug.22-13.
Big Game Hunter, The:Aug.22-13.
Business Engagement, A:JuIy25-53.Aug.22-13.
Failure:Aug. 22-13.
Fox News:July25-52.Aug.l5-8.Aug.22-12.Aug.29-22.

Sept.5-16.
Fox Varieties :Julyl8-9.July25-53.Aug.l-69.Aug.15-

8, 9.Aug.29-23. Sept. 5-17.
Imperial Comedies :Julyl8-19.July25-53.Aug.l-69.
Aug. 15-89.Aug.29-23.Sept.5-17.

In a China Shop :Aug.l5-8.
Love and Lions :Aug.l6-9.
Married Life of Helen and Warren, The :July18-8.
Aug. 1-69.Aug.8-9.Aug.22-13. Sept.5-16.

My Own Carolina :Aug.l5-8.
O. Henry Stories : JuIyl8-8.Aug.l-69.Aug.8-9.Aug.

22,12, 13.Sept.5-17.
On the Go:Aug. 15-9.

Parisian Knight, A:Aug.22-13.
Peacemakers, The:Aug.22-13.
Shoes :July25-53.Aug.22-13.
Sky Jumper, The:Aug.22-13.
Sweet Marie:Aug.lS-9.
Transients in Arcadia :Aug.22-13.
Van Bibber Comedies:Julyl8-8.July25-53.Aug.l-69.

Aug.8-9. Sept.5-16.
West Wind. The:Aug.l5-8.
Wrestler, The:Aug.22-13.

Pathe
Butter Fingers :Aug.29-Ins.Sept.5-76.
Cold Turkey :Aug.29-Ins.
Iron Nag, The:Aug.29-Ins.Sept.5-76.
Love and Kisses :Aug.29-Ins.
Lucky Stars:Aug. 22-84.Aug.29-Ins.
Play Ball :July25-84.Aug.l-108.Aug.29-I24.

Ralph Graves Comedies:Sept.l2-76.
Rainy Knight, A:Aug.29-Ins.Sept.5-76.
Sneezing Beezcrs :Aug.29-Ins.Sept.5-76.
Tee for Two:Aug.29-Ins.

Red Seal
Evolution :Aug.8-77.

Universal

Blue Bird Comedies :Aug.l5-5.

Buster Brown :Aug.22-51.
Gump Comedies :Aug.l5-5.

Chadwick
American Pluck :Aug.29-66.
Blue Blood :Aug.29-66.
Bells, The :Aug. 29-66.

Perfect Clown, The :Aug.29-66.
Prince of Broadway :Aug.29-66.
Some Pun’kins:Aug.29-66.
Unchastened Woman, The :Aug.29-67.
Wizard of Oz, The :Aug.29-66.

Columbia
Danger Signal, The :Aug.29-70.
Steppin* Out:Aug.29-71.
Unwritten Law, The : Aug.29-71.

Whittle
Apache Love:Aug.29-72.

Ince
Allfun Comedies ;Aug.29-72.
Mock Marriages :Aug.29-72.

Tiffany-Truart
Souls for Sables :Aug.29-73.

Associated Exhibitors
Camille of the Barbary Coast :Aug.29-Ins.
Fifty-Fifty :Aug.29-Ins.
Headlines :Aug.29-Ins.
His Buddy’s Wife:Aug.29-Ins.
I Do:Aug.29-Ins.
Keep Smiling :Aug.29-Ins.
Lover’s Island :Aug.29-Ins.
Manhattan Madness :Aug.29-Ins.
Miracle of Life, The:Aug.29-Ins.
Never Weaken :Aug.29-Ins.
North Star:Aug.29-Ins.
Pinch Hitter, The:Aug. 29-Ins.
Play Safe:Aug.29-Ins.
Silk Hat Cowboy, The :Aug.29-Ins.
Two Gates :Aug.29-Ins.
Under the Rouge :Aug.29-Ins.

United Artists
Don Q, Son of Zorro :Sept. 5-20. Sept. 12-12.

SaJly of the Sawdust :Aug.29-25. Sept. 5-21. Sept. 12-13..
Gold Rush, The : Sept. 12-11.

Davis Dist. Div.
Apache Princess :Aug.29-63.
Daughter of the Sioux :Aug.29-63.
Demon Rider, The:Aug.29-63.
Flyin’ Thru:Aug.29-63.
Courage of Captain Plum, The:Aug.29-63.
$50,000 Reward :Aug.29-63.
Fighting Courage :Aug.29-63.
Fighting Romeo, The:Aug.29-63.
Fighting Parson, The:Aug.29-63.
Fort Frayne:Aug.29-63.
Gold Hunters, The:Aug.29-63.
Grey Vulture, The:Aug.29-68.
Hills of Flame :Aug.29-63.
Lawless Love :Aug.29-63.
Lights of Mojave, The:Aug.29-63.
My Neighbor’s Wife :Aug.29-63.
Peggy of the Secret Service :Aug.29-63.
Peggy in Chinatown :Aug.29-63.
Peggy from Headquarters :Aug.29-63.
Peggy Under Orders :Aug.29-63.
Peggy on the Job:Aug.29-63.
Peggy in Danger :Aug.29-63.
Peggy Takes a Chance:Aug.29-63.
Peggy Scores a Victory :Aug.29-63.
Red Love:Aug.29-63.
Tales of a Thousand and One Nights :Aug.29-63.
That Old Gang of Mine:Aug.29-63.
Tenacles of the North :Aug.29-63.
Tricks :Aug.29-63.
Tonio of the Sierras :Aug.29-63.
Timber Wolves :Aug.29-63.
Texan’s Oath, The:Aug.29-63.
Wolf Hunters, The:Aug.29-68.
Warrior’s Gap:Aug.29-63.
Way of the West:Aug.29-63.
Youth’s Highway :Aug.29-63.

Jack Stanley Conducts
Jack Stanley, former musical director

for Famous Players-Lasky and later

with Paul Ash’s orchestra, now heads
the Broadway Strand musical organiza-

tion known as “Jack Stanley and His
Celebrated Music Masters.”
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CHICAGO PERSONALITIES
' : By D. H. ,

WHEN Davie Dubin became Chicago
manager of the Educational exchange

it was undoubtedly supposed that there

would be a nice opening for an assimilating

young salesman. Don’t be misguided

!

There is no opening, according to an ulti-

matum which has been partially explained

by an extemporaneous flight of Dubin
September 2.

About six o’clock in the evening he
stopped in Evanston to sell a contract for

Kinograms to Clyde Elliott. Clyde, affable,

you know, could not sign unless Mr. Dubin
would accompany him to “my other theatre

in my office there.” When the two had
motored for awhile it developed that “my
other theatre” is in Ft. Wayne, Ind., many
miles from Evanston, 111. Dave stuck. The
deal was made and the exchange manager
reached home about 10 a. m. the next

morning. Just a little discouraging to pros-

pective salesmen who expected Dave to

stop selling.
* * *

The Renown Exchange, Chicago, Sep-

tember 1 established an office in Indian-

apolis, Ind., bringing the total number of

Renown offices to four: Chicago, Buffalo,

New York and Indianapolis. Ralph Abbott
has been placed in charge of the latter

office. Mr. and Mrs. Jerry Abrams were
in the hoosier capital for three days at

the time of the installation. “Hottest town
in the country,” said Mrs. Abrams.

But 7. 0. Campbell returned from Louis-
ville about the same time as did Jerry and
Mrs. Abrams with the news that Louisville

is the “hottest town in the country.” There’s

a discrepancy somewhere. Perhaps in

Indianapolis it’s just the humidity.
* * *

A. H. MacLaughlin, district manager of
Renown, and Joe Lyon were motoring in

Northern Indiana September 4 and 5. On
their return Joe, who Should be either a

reporter or a linguist, gathered his family
together for a spin into Wisconsin to tempt
the languid bass with his hook and line at

Lake Wisconsin.

Joe’s friend, Nick Bikos, Gary, Ind., ex-
hibitor, has written that the Bikos Brothers
have bought the vacant lot at Broadway
and 15th street, Gary, for $100,000 on which
will be built a huge theatre. Both of the
brothers are now in Silver City, N. M.

* * *

Harry Graham, Indiana and Illinois

branch manager for Pathe spent the first

few days of this month with “his boys”
in the territory.

* * *

And all the vacations of the Pathe
people being over, as L. A. Ulrich says:
“Nuthin’ to look forward to now but to

get into our new building which is cer-

tainly a beaner.”
* * *

Harry Rathner visited the Capitol Film
Exchange, September 1, in the interests of
the Astor Distributing Corporation. All

of which leads to the announcement that

Henri Ellman has left Chicago again. This
time he is spending a few days in Cincin-
nati. Which is in Ohio.

* * *

J. R. Grainger, general sales manager of
Fox Film Corporation, arrived in Chicago,
August 31, for a week’s stay on his Coast
to New York trip. The primary purpose
of his stopover was in the conferences
which he held with exhibitors during the

week to explain the season’s product. The
sales executive expressed a pleasure in the

fact that results have proved wholesome
on the entire trip.

Now Ben Beadell’s sorry. The city sales

manager of Celebrated Players Corpora-
tion was too busy with product and such
like to go hunting
for the elusive
m u s k i e, so he
t u r n e d the rod
over to his son
Donald. Look
what happened.
At the other end
of the ensuing tug-

o’-war was a 14-

pound 28 inch
prize. (Ben says
so himself and
this wasn’t a trick

camera.) This was
taken at Squirrel
Lake, Minocqua,
Wis., which rap-
idly is becoming
the rendezvous of
motion picture va-
cationists.

Finkelstein and
Ruben have taken
P r o - D i s - Co’s
“Hell’s Highroad,”
starring Leatrice

Joy, for the entire

chain of theatres
in the Northwest,
Cecil Maberry, district manager here, an-

nounced on his return from a conference
at the New York headquarters. It will

open at the State theatre, Minneapolis, Sep-

tember 19. “Seven Days” started Septem-

Donald Beadell

“The Knockout,” starring vehicle for
Milton Sills, has been completed by
Lambert Hillyer, director for First
National.

ber 5 at the Garden theatre, Milwaukee

;

“Hell’s Highroad” begins there September
12 and “Off the Highway,” September 26.

“Hell’s Highroad” follows “Seven Days”
into Orchestra Hall, Chicago, September 19.

* * *

Lou. Metzger has come beaming into

Chicago from New York for a few days.
He’ll probably be seen during most of his

visit with the boys around the Universal
offices.

* * *

Si Griever was host to a number of old
friends and patrons (not really old, you
know) when Walter Dietz of the Parkway,
Roseland, Andrew Obresque, Whiting, Ind.,

and Chester Lopatka of Hawthorne, 111.,

were in.
* * *

Eddie Johnson, the silver tongued sales-

man of F. B. O., returned from a vacation
September 8. He has been in Benton Har-
bor for a week. Or weak? Anyhow, re-

turning at the same time was A l Hoffman,
vacationist.

* * *

If there’s anything in the theory that per-
sistence triumphs, Frank Ishmael, Metro-
Goldwyn-Mayer contract vendor, might
well be matched against the historic Scots-
man, Robert Bruce. Frank is daily whip-
ping into form for the Film men’s golf
tourney September 16. With an appoint-
ment to meet his professional coaches at

Edgebrook at 6 a. m. he crept into bed
recently at 1. In the fear that his alarm
would fail him he arose every half hour
to look at the clock—and then he overslept.

* * *

Ned Marin was in Chicago September 3,

stopping at the Universal office for a talk

with Louis Laemmle, Chicago office man-
ager, who has recently returned from
Europe. Louis incidentally brought some
beautiful and some useful pocket knives
with him to distribute among the depart-
ment heads in the office. Each one has a
corkscrew. No—each knife.

* * *

Florence Allen, winner of the title of
Princess in the “Greater Movie Season”
contest in Chicago, left September 4 for

Universal City for her tryout in films.

* * *

Enterprise Theatres, Inc., celebrated
Anniversary Week at their Empress thea-

tre, 6230 South Halsted street, last week
on the occasion of the opening of the large

Robert Morton Unit organ just installed.

Harry L. Wagner presided at the console,

assisted by Anita De Mars. Many persons
from film row were on hand to wish Man-
ager “Billy” Pearson continued success.

The lobby and foyer of the Empress were
filled with beautiful floral offerings.

* * *

Fred Aiken, Midwest branch manager
of Pathe, returned to Chicago, September
1, after visiting Milwaukee, Des Moines
and Omaha.

* * *

During the exodus of film people from
Chicago, and an unexplained exodus by
the way, Morris Heilman has left his com-
fortable swivel chair down at Reelcraft

to seek divertisement among more rustic

environments. He was to have returned

September 8.
* * *

At the Fox quarters Frank Redfield was
seen with a bundle of literature beneath
his arm. If you don’t know it already
Frank has lately come to the Fox banner.

He was formerly with the Warner-Vita-
graph exchange in Pittsburgh. (Printer’s

Note: Pittsburgh with an haitch.)

* * *

Ernie Grohe, the Fox salesman, has re-

paired to his chateau in Coxie, 111., with

his family for two weeks. Oh, just a

vacation

!
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One Thing More
In your modem motion picture house

every detail of projection, decoration, ventila-

tion, temperature, seating, has been carefully

worked out to make the theatre attractive

and comfortable.

But there’s one thing more you can do

—

and it’s a real factor from the box office point

of view: make sure the picture is printed on

Eastman Positive Film, the film that safe-

guards for the screen the quality of the nega-

tive so your public may enjoy it.

Eastman film is identified in the

margin by the black-lettered

words “Eastman” and “Kodak”

EASTMAN KODAK COMPANY
ROCHESTER, N. Y.
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